mv,ii:-v- 


Wm'^f''  ■■■■■■■  T-'^' 

mm--: 


'litiifi:' 


ifiii. 


iliSliiiij:': 


i  ■  • 


liii!'!:' 


mi 


Mm- 


v; 

||;.> 


iiif' 


!!'!;;/- 


fe'.' 


I 


w^^^^^^^^^^^^ 


I 


REFERENCE 
COLLECTION 

CLEVELAND 
PUBLIC  LIBRARY 


mu  AMHimmi 


VISUALIZING  DEFENSE  PRODUCTION  

^     ISSUE  1 '  VOL  12 '  FEBRUARY'  1951    / 


"^ 


4. 


X 


THIS 
IS 


MR.  TUX 


COMPLETE  PROGRAMI 


and  in  "Tips  About  Tux"  he  shows 
salesmen  of  Marathon  products  how 
to  open  new  accounts  for  Tux  nap- 
kin service  and  KEEP  them  open 
with  repeat  business  that  will  mean 
more  money  in  their  pockets 
through  better  selling. 


This  black  and  white  sound  slidefilm  is  just  one  of  the  implementation  tools  Atlas 
created  for  Marathon's  new  sales  training  program. 

Whether  your  problem  be  selling,  training,  demonstrating  or  service.  Atlas'  ex- 
perienced creative  and  producing  staff  can  help  you  in  planning  a  complete  pro- 
gram that  will  do  your  job  effectively  and  economically. 
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ESTABLISHED    1913 


1 1 1  i  Soi  th  Boulevard 


Oak  Park,  Illinois 


Motion  Pictures 
Sound  Slidefilms 
Minute  Movies 
Group  Leader  Manuals 
Hand-Out  Literature 
Easel  Presentations 
Review  Materials 
Individually  Designed  Cases 


Chicago  Telephone:  AUstin  7-8620 


53-   18317 


IS  hIMOWIM 
BY  THE  COIVIP/\NY  HE  hEEPS 

We  could  fill  many  paces  with  commendatory  letters  from  Caravel  clients.  The 
following  excerpts,  from  just  a  few  of  these  letters,  tell  their  own   story  .  .  . 


AMERICAN  CAN  COMPANY:  "VITAMIN 
RIVERS  in  color,  ihc  16mm  show  vou  made 
for  us  last  vcar.  bids  fair  to  set  an  all-time 
high  in  school  demand." 

ASSOCIATED  MERCHANDISING  CORPORA- 
TION: "We  found  the  people  at  Caravel  to 
be  extremelv  cooperative  at  all  times,  gentle- 
men of  their  vsord.  and  sticklers  for  detail. 
Of  equal  importance,  thev  never  lost  interest 
in  our  complicated  problems  and  put  consider- 
ably more  time  and  effort  in  our  production 
than  their  contract  called  for." 

AMERICAN  TELEPHONE  AND  TELEGRAPH  COM- 
PANY, LONG  LINES  DEPARTMENT:  "I  Ct  me 
express  to  \oii  personaliv  the  apprcciatii>n  of 
us  all  for  the  craftsmanship,  patience  and  un- 
derstanding uhich  \ou  have  displayed  ever 
since  that  first  distant  meeting." 

GODFREY  L.  CABOT,  INC.:  "I  am  really  very 
happv  about  our  two  new  films.  A  STl'DY 
IN  Bl ..AC  K  and  CIOOD  COMPANY,  which 
Caravel  produced  for  us.  The  superior  qual- 
ity which  Nour  competent  staff  built  into 
these  two  productions  is  in  a  great  way  re- 
sponsible for  their  success  as  sales  and  public 
relallons  activities." 

FULLER  BRUSH  COMPANY:  "I  can't  think  of 
an\lhini;  whith  uould  express  more  salis- 
faclum  than  the  fact  that  we  have  just  con- 
tracted with  \ou  to  do  a  second  picture." 

CLINTON  FOODS,  INC.  (AGENCY- MAXON, 
INC.):  ll  h.is  been  the  general  consl■n^us  of 
opinion  that  this  industrial  motion  picture, 
CiROW^TH  INDUSTRY,  is  one  of  the  finest 
its  viewers  have  ever  seen  ...  I  w.int  to  ex- 
tend ms  thanks  to  you  for  a  very  superior  job 
of  cooperation  -by  a  group  of  people  who 


have  demonstrated  that  they  know  the  busi- 
ness of  making  color  motion  pictures  from 
A  to  Z." 

CLUETT,   PEABODY    A  CO.,   INC.:   "We  are 

mighliK  pleased  to  have  been  honored  with 
first  prize  for  the  best  16mm  motion  picture. 
ENTERPRISE,  which  your  organization 
helped  us  produce  .  .  .  Congratulations  to 
Caravel!" 

THE  GENERAL  FIREPROOFING  CO.:   "You  will 

undoubtedly  be  glad  to  know  that  our  latest 
film  ...  is  being  excellently  received  in  the 
field.  During  the  first  sixty  days  we  are  able 
to  trace  a  large  number  of  direct  orders  to 
the  film  " 

NATIONAL  LUTHERAN  COUNCIL:  'We  have 
been  pleased  with  C  ar.ivel  ^-llm^  for  the 
understan'iing  manner  in  which  they  have 
assisted  and  cooperated  with  us  in  the  prep- 
aration of  the  script,  the  filming  of  the  stories 
and  diKumentarics  and  the  final  production. 
We  have  been  aided  in  these  film  productions 
by  the  stintulus  of  Nour  artistic  imagination 
and  your  sensitivity  to  the  particular  religious 
needs  of  our  appeal.  We  have  been  completely 
s;itisfied  with  your  cooperation  in  these  films 
and  unhesitatingly  recommend  your  work  for 
consideration  of  other  religious  groups." 

NEW  YORK  TELEPHONE  COMPANY:  "The  two 

films  ha\e  been  shi>wn  to  many  thousands  of 
our  people,  and  their  reactions  seem  to  con- 
firm our  high  hopes  Ihey  have  been  favor- 
ably received  and  very  favorably  commented 
upon." 

THE  PURE  OIL  COMPANY:  "Today  we  showed 

our  new  coKu  s.'und  miMiiin  picture.  fO- 
MORROW    HIC.INS  1()D\Y.  to  the  (hair- 


man  of  our  Executive  Committee.  C  hairman 
of  the  Board.  President  of  the  Company, 
three  vice  presidents  and  a  half  dozen  more 
assistant  vice  presidents.  Without  exception 
they  are  extremely  enthusiastic  about  the  film, 
and  feel  it  is  the  best  thing  the  company  has 
ever  had  along  this  line." 

RAYBESTOS-MANHATTAN,  INC.:    "ll   is  a    rare 

thing  these  d.ivs  to  have  \our  business  ap- 
preciated; and  to  gel  such  willingness  and  co- 
operation in  exchange  is  indeed  a  great  satis- 
faction and  pleasure.  We  do  want  to  thank 
you  all  for  the  fine  Caravel  service." 

ROYAL  TYPEWRITER  COMPANY.  INC.:  "We 
want  to  express  iiur  appreci.ition  t*)  each  staff 
member  of  Caravel  Films  who  assisted  in  the 
development  of  our  movie  RIGHT  -AT  THE 
ST.-\RT  for  their  excellent  cooperation  and 
personal  interest  displayed  during  and  since 
production.  Reports  from  various  parts  of 
the  country  indicate  that  the  film  is  being  well 
received  by  typing  educators." 

SOCONY-VACUUM     OIL     COMPANY,     INC.t 

\I.iru  verb.ii  coninientv  from  directors,  man- 
agers, salesmen,  dealers,  and  consumers  as- 
sure us  of  another  hit.  Once  again  Caravel 
came  through.  Of  course,  after  eighteen  years 
and  about  fifty  pictures,  wc  should  be  accus- 
tomed to  this  vort  of  thing." 

TOWIE     MANUFACTURING     COMPANY:    "The 

sound  slidcfilm  which  you  have  just  com- 
pleted for  us.  ONE  FOR  THE  B(K)K.  has 
been  very  well  received  by  our  management 
and  sales  organization.  The  entire  prvKluc- 
tion  is  a  top-quality  job  and  wc  ate  proud  to 
show  it  to  our  dealers  as  a  fowle  and  Cara- 
yel  PriHluclion." 


The  people  responsible  for  the  foregoing  statements  (names  on  request)  speak 
from  personal  experience.  We  are  immensely  grateful  for  their  confidence  — 
and  for  their  generous  appreciation  of  Caravel  service  and  Caravel  teamwork. 
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The  great  films  of 
Today  are  shot  with 

a  MYe4e//\* 
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The  MITCHELL  STUDIO  MODEL'BNCis 

a  truly  silent  camera  for  sound  photography. 
No  blimp  is  required.  Its  smooth,  positive 
operation  saves  many  costly  hours  of  pro- 
duction time.  Since  the  introduction  of  the 
"BNC,"  more  and  more  major  studios  have 
made  it  standard  equipment. 


i 


The  MITCHELL  "16"  is  enthusiastically 
acclaimed  by  leading  commercial  pro- 
ducers as  the  first  professional  camera  to 
bring  theatre -like  quality  to  the  16  mm 
screen.  Typically  MITCHELL  in  design 
and  workmanship,  it  contains  the  same 
proven  features  that  made  MITCHELL 
cameras  famous  throughout  the  world. 


/ff/YcAe//  Carmera 


CORPORATION 


666    WIST    HARVARD    STRIET   .    6LENDALE  4,    CALIFORNIA    •    CABLE  ADDRESS:    "MITCAMCO" 

lASTIIN    lirilSlNTATIVI.  THIOOOBI    AITMAN*    931    flMH    AVINUl   •    NIW    TOtK    CITT    17   .    MURIAT    Hill    2. 7031 

^^    15%  of  the  MotUn  pUl«r«f  fhewii  ia  Ihtalrts  ikrevghewl  lb*  world  art  filmed  with  •  Mitchell 


!§oiiietliiies  even 
llie!!$e  woirt  iki  •  •  • 

Many  machine  operations  in  a  modern  industrial  plant  are  so 
rapid  even  the  eye  can't  follow.  Time  and  motion  studies  by  usual 
methods  often  fall  short  of  the  needed  exactness. 

Because  accurate  analyses  can  mean  the  difference  between 
profit  and  loss,  many  plant  engineers  now  depend  on  movies  taken 
with  Bell  &  Howell  precision  equipment. 

The  experience  of  the  Ramsey  Corporation  is  only  one  of 
many.  The  extraordinary'  precision  with  which  Bell  &  Howell 
cameras,  projectors  and  accessories  are  built  make  them  ideal  for 
all  industrial  needs. 


Basic  for  industrial  use... 

The  16nini  7tl-TM.  .simwii  ht-ie,  is  built  both 
for  heavy^iuty  and  precision  work.  7  accu- 
I  .-itu  film  speeds  especially  for  time  study 
500.  750.  1000.  1500.  2000.  3000  and  4000 
frames  per  minute.  Accurate  spring  drive. 
Adapted  to  take  electric  motor.  The  wide 
variety  of  accessories  for  this  camera  make 
it  ideal  for  any  industrial  purpose.  Special 
projectors  for  time  study  use  also  available. 

You  buy  for  life  when  you  buy 


Bell  a  Howell 


How  Ramsey  Corporation  solved 
vexing  time  study  problem . . . 


Ramsey  Corporation  of  St.  Louis,  makers  of  auto- 
motive piston  rings  and  expanders,  needed  depend- 
able analyses  of  certain  machine  operations  as  a 
basis  for  piece  rates.  Usual  obsei-vational  methods 
produced  unsatisfactory  results. 


With  the  cooperation  of  Bell  &  Howell  enKineers. 
time  studies  were  then  made  on  film  using  Bell  & 
Howell  equipment.  The  result  was  the  establishment 
of  piece  rates  satisfactoi-y  to  all  concerned.  The 
visual  analyses  also  led  to  a  number  of  improve- 
ments in  operational  methods.  Shown  is  William  A. 
Vogler  of  Ramsey  Corporation  exhibiting  time  study 
film  to  group  of  employees. 


BOOKLET  SHOWS  HOW  MOVIES  A 
IN  TIME-MOTION  STUDIES 

T.or  out  and  ..nd  toili 

B«ll   t   Howvll  Company 

710t  McCormick  Rood.  Chicogo  45,  III 

Gentlemen: 

Please  send  me  your  free  booklet 

"Measure  Time  Accur»tely." 
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A  Mail)  ini|>or(aiit  iidilitioiis  havi- 
been  made  lo  tin-  total  »>f  tilms  for 
industrial  training  siiiic  publica- 
tion of  tlic  S«'<ond  Kditioii  of  TuE 
Indkx  ok  Thaimm.  Kii.ms.  tin-  giiido 
to  motion  [lirturfs  and  slide  films 
a\ailabli-  for  tin-  |iur|>osc.  'I'lu-  Tliird 
Kdition.  |irf(>urfd  b>  tlif  editors  of 
Itt  siNESs  Si:rkkn  Magazine,  is  now 
on  the  |>ress.  with  more  than  2.')(K1 
tilms  listeil,  besides  pertiiu-nt  data 
and  descriptions. 

Sipniticant  is  the  entry  of  a  num- 
ber of  new  sponsors,  following  the 
trend  of  realization  by  industry  at 
large  that  the  screen  provides  a 
prai'ticallv  limitless  potential  for  in- 
ireasing  and  impro\inf:  production. 
With  the  clouds  of  general  war 
hanging  heavily  over  a  jittery  civil- 
ization, production  rapidly  is  be- 
coming the  focus  of  industrial 
thought,  and  audio-visual  aids  can 
take  a  major  post  in  that  front  line 
of   national   defense. 

Following  is  a  brief  resume  of 
highlights  of  rt'sponses  from  com- 
panies in  the  comprehensive  survey, 
noting  important  additions  of  titles 
as  well  as  withdrawals  of  prints. 

•  •        • 

♦  The  Aluminum  Company  of 
.\nierica  has  made  a  number  of  im- 
portant changes  in  its  lineup  of  in- 
dustrial training  films.  Titles  are 
in  finished  Rainhoiis.  Curiosity 
Shop  and  The  Davenport  Story.  Re- 
moved from  circulation  are  Alum- 
inum Fahrication  Processes  and 
How  lo  Weld  Aluminum.  .Alumi- 
num: Mine  to  Metal  has  been  suc- 
ceeded bv  This  Is  .Aluminum.  The 
companv  has  1.3  other  .sound  mo- 
tion pictures  available. 

•  •        • 

♦  The  American  Brass  Company  at 
present  has  no  training  films  for 
distribution.  S.  B.  Rudder,  of  the 
sales  promotion  department,  notes 
that  both  Frimi  Mine  to  Consumer 
and  Manujacture  oj  .-inaionda  .Sheet 
Copf/er  have  been  withdrawn. 

♦  Three  motion  pictures  added  by 
the  American  Institute  of  Steel  Con- 
struction, Inc..  since  publication  of 
the  SrTond  Kdition  i>f  TllE  INDEX, 
are  liiiitd  ii  ilh  Steel.  Span  Supreme 
and  liritliiinp  a  (Century.  The  five 
subjects  previously  listed  continue 
to  he  available  for  your  free  loan. 

•  •        • 

♦  Application  of  the  Iron-Carbon 
Kquilibrium  Diagram  is  illustrated 
in  Iron-Carbon  .-ilUns,  Uimm  sound, 
color  film  relea.sed  by  the  American 
Society  for  .Metals,  ['rinls  of  Metal 
Crystals  are  still  available. 

♦  Disrontiniiing  the  two  films  Ray- 
on and  Rayon,  .4  Aeif  Frontier  oj 
Progress,  the  American  V is<o»e  Cor- 
poration has  two  lo  succeed  them: 


Visiializinjl  Defense  Prodiiclion 

NEW  THIRD  EDITION  OF  INDEX  OF  TRAINING  FILMS 
LISTS    2,900    AVAILABLE    SUBJECTS    FOR    INDUSTRY 


Science  Spins  a  Yarn,  .sound-color 
storv  of  .sot)  vears  of  effort  to  create 
and  perfect  rayon,  and  How  Rayon 
Is  Made,  sound-black-and-white, 
showing  key  steps  in  making  both 
viscose  and  acetate  rayon.  There  is 
a  (iT-frame  silent  filmslrip  of  the 
last-named,  which  is  a  revision  of 
Ravon-A  New  Frontier  of  Progress. 

♦  Forty  Fathom  Fish  has  been  with- 
drawn by  General  Foods  Corpora- 
lion's  Seafood  Divisions. 

•  «        • 

♦  General  Motors  Corporation  no 
longer  has  available  these  films: 
ff  ings  for  Defense,  Modes  and  Mo- 
tors, Made  to  Take  It,  Frontiers  of 
the  Future,  Remote  Control.  Science 
in  Business.  Diesels  Working  on  the 
Railroads.  The  widely  known  The 
Open  Door  continues  in  circulation. 

•  •        * 

♦  The  picture  Airplane  .Streamlined 
Tires  has  been  removed  by  the  Gen- 
eral Tire  &  Rubber  Company. 

•  *        « 

♦  Modern   Coal  Mining   and   Syn- 


ihi-lir  Ruhher  i-ontinue  available 
from  llie  (Joodvear  Tire  and  Rub- 
ber Company,  but  the  following 
have  become  obsolete:  Cushioned 
Landings,  Greatest  .Airship  Dock, 
Inner  Tube,  and  Stor\'  of  the  Tire. 

•  «        • 

♦  The  (Irecn  Giant  Company  I  for- 
merly Minnesota  Valley  Canning) 
has  in  extensive  circulation  among 
organizations  and  s<hools  its  From 
Goml  Earth  lo  Good  Tables,  sound- 
color  film  on  i)ea  canning,  after  re- 
moving its  predecessor.  Green 
Giant.  Modern  Talking  Picture 
Service,  Inc.,  is  the  distributor. 

♦  Gregg  Publishing  Company's  The 
Champions  Write  is  now  available 
through   Business  Education   Films. 

♦  Withdrawn  is  the  film  Manufac- 
ture of  Refractories  of  the  Harbi- 
son-Walker  Refractories   Company. 

*        •        • 

♦  Yellow  Magic,  dealing  with  the 
mining  of  sulphur,  is  being  revised 
by  the  Freeport  Sulphur  Company. 

*  »        * 

♦  On  free  loan  from  Hercules  Pow- 
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(icr  Company  are  these  new  sound- 
color  motion  pictures:  Problem-So 
lution-Resull,  on  products  of  chemi- 
cal plants;  Better  Roads  Ahead, 
vinsol  resin  in  concrete,  and  Re- 
claiming ImiuI  with  Dynamite. 

♦  From  the  International  .Nickel 
Companv.  Inr-.,  come  these  addi- 
tional lilms.  distributed  by  Ideal 
Pictures  Corporation:  Sickel  Tales, 
narrated  by  Norman  Brokenshire; 
Story  of  Nickel,  mining,  milling 
and  refining;  Building  a  Character 
Metal,  from  raw  material  to  shot, 
and  Sickel  Winning,  on  mining. 

♦  The  International  Acetylene  As- 
sociation, which  has  removed  Prof- 
its of  Progress  and  Prosperity  Prog- 
ress from  circulation,  has  a  new 
subject,  The  Oxy-Acet\lene  Flame — 
Master  of  .Metals,  which  is  available 
for  free  loan  through  the  Bureau  of 
Mines.  Graphic  Services  Station, 
4800  Forbes  Street,  PitUburgh  12. 

Pa. 

«        •        • 

♦  Jones  &  I^amson  Machine  Co.  has 
withdrawn  the  slidefilm  Thread 
Grinding  with  Jones  &  Lamson 
Equipment.  Motion  pictures  with 
sound  available  from  the  company 
are  J&L  Universal  Ram  Type  Tur- 
ret Lathe  I  Introductory),  Bar  Work 
on  a  J&L  Universal  Turret  Lathe 
( USOE-.Advanced),  and  Thread 
Grinding — Fully  Automatic. 

♦  The  Kerr  Glass  Manufacturing 
Corp.  writes  that  it  has  withdrawn 
From  Desert  Sands  to  Sparkling 
Glass  Creations. 

*     *     • 

♦  Two  motion  pictures  withdrawn 
by  The  Caterpillar  Tractor  Com- 
pany are  It's  Up  to  You  and  Diesel 
Simpliciiy. 

♦  The  four  slidefilms  under  the 
heading  Steel  are  no  longer  avail- 
able from  The  Cleveland  B.  Chase 
Co.,  Inc.,  producers  and  distributors 
of  the  Vocafilm  programs  of  super- 
visory training  and  customer  rela- 
tions. 

♦  Films  impinging  on  industrial 
operations  but  of  general  interest, 
released  by  the  Dodge  Division  of 
the  Chrysler  Corporation  since  the 
.Second  Edition  include:  Our  Amer- 
ica, comparing  .American  produc- 
tion past  and  present:  Rubber  River. 
(Antral  .American  hunt  for  new 
sources;  Strategic  Materials,  indus- 
trial pioneering:  and  \orthward  to 
\ome,  gold  mining. 

♦  Physics  of  Metal  Cutting  is  out 
of  |)rint.  writes  C!harles  M.  Rccscy. 
advertising  manager  of  The  Cin- 
cinnati Milling  Machine  Co.  The 
Cleveland  Pneumatic  Tool  Company 
has  withdrawn  Keep  'Em  Landing. 
and  Coke  Oven  .Ammonia  Research 
Bureau  has  dropped  Plant  Food 
Irom  Coal. 
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Better  be  ignorant  of  a  matter  than  half  know  it. 

— PUBLILIUS  SYRUS  (CIRCA  B.  C  42). 


A  little  learning  is  a  dangerous  thing. 


—ALEXANDER  POPE  (1688-1744). 


1  >l  OT  THE  LEAST  of  many  advantages  in  training  by  a 
program  of  audio-xisual  media  is  the  ease  with  w hich  an  intri- 
cate exposition  is  clarified  so  the  audience  receises  the  nhoh' 
story.  The  presentation  can  be  dramatic  and  unforgettable,  and 
it  can  be  compressed  into  a  crisp  narrati\e  that  teaches  w  ith 
speed  and  complete  con\  iction. 

Personnel  w  ill  learn  your  methods  and  accept  your  ideas  more 
readily,  retaining  more  of  the  message  if  it  is  in  a  Wilding 
picture. 
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COMBINATION  SLIDE,  SINGLE  and  DOUBLE  FRAME  STRIP  FILM  PROJECTOR 


If's  so  easy  to  use,  too.'  Designed  for  extreme  simplicity  of  operation 
combined  with  maximum  efficiency.  Finger  tip  tilt  control,  instantaneous 
framing  and  clear,  needle-sharp  focusing  all  combine  to  moke  Viewlex  top 
choice  for  slide  or  filmstrip  projection  before  sizeable  audiences.  The  quiet 
and  powerful,  motor-fan  model  gives  utmost  protection  and  safeguards  the 
life  of  valuable  films  and  slides. 


y/iwit//. 


INC.   .   35-01    QUEENS  BOULEVARD  •   LONG  ISLAND  CITY   1,   N.  Y.  | 
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We  rest  01}^  C2se  on  QOk-WJ 


fe  al-idipor+ant  du^  h^ure  of 


COLUMBIA 

SLIDE@DFILM 

TRANSCRIPTIONS 


COLUMBIA      TRANSCRIPTIONS,     A      DIVISION  OF      COLUMBIA      RECORDS,      INC. 

New  York:  799  Seventh  Avenue,  Circle  5-7300  r»*M^Toi»6<.-«  •^••<»  ■".«•'».  o*«*^ 

Los  Angeles:  8723  Alden  Drive,  BRodshow  2-5411 

Chicago;  Wrigley  Building,  410  Michigan  Avenue,  WHiteholl  6000 


or 


M  M  B  t  R     1     •     \  O  L  I  -M  t     I  :     •     1  ")  5  1 


fmiwM  liosulis! 


For  television  films  of  theatrical 
(f  H  a  li  ty\  t  ry  the  new  "  Cine-  Vo  ice  " 
16mm  Sound-On-Film  Camera.  Tested 
and  nan-  being  used  by  leading  studios 
and  television  stations  for  public 
relations,   neicsreels    and   commercials. 


$695.00  tcith  a  .Wdny 
mi>nf\-luick  fiuiirnntpp. 
)  (»ii  iniml  Itr  siitixju'il. 
ff  rite  today  for  free 
illiixtriitfil  "C.inp- 1  nirr" 
folder  dfsrrihiiiff  this 
«fi(#».i»  tirhievement 
I  n     I  (>   III  III    r  II  in  v  rim. 


IIHH\IIT-ltll'll.  liKiiriiiiriiloil 

7:{S7   |{p\('rl\   IMvd..  Los  Anifch's  :{(i.  (iilit. 

MANUFACTURERS   OF    SOUND-ON-FILM    RECORDING    EQUIPMENT    SINCE   1931 


SIGHT  &  SOUND 


NPA  Motion  Picture  Division 
Is  Headed  by  Nathan  Golden 

♦  Nmiian  I).  (Joi.DKN.  niiu  <liri'(- 
|i>r  iif  till'  Moticiii  I'ictiiri-  -  I'liolo- 
graphic  Products  Division  of  the 
National  Production  /Vuthority, 
is  in  charge  of  developing  NPA  pro- 
grams to  develop  photographic  sup- 
plies for  tlie  accelerated  aniiainenl 
program  and   essential   industry. 

Golden,  as  Chief  of  the  Motion 
Picture  Division  of  the  Bureau  of 
Foreign  and  Domestic  Commerce  of 
the  Department  of  Commerce,  was 
consullant  in  World  War  II  to  the 
War  Produition  Hoard  and  the  Of- 
fice of  the  Coordinator  for  Inter- 
American  Affairs.  After  the  war  he 
headed  a  mission  to  Germany  to 
obtain  the  formulas  of  the  Agfa 
Color  System,  for  the  Industrial  In- 
telligence Branch  Office  of  the  Joint 
Chiefs  of  Staff. 

The  first  Gold  Medal  Award  of 
the  Projection  Advisory  Council 
went  to  Golden  for  contributions  in 
the  field  of  motion  picture  projec- 
tion. He  was  consullant  to  the 
Golden  Gate  International  Exposi- 
tion, and  to  the  United  States  dele- 
gation to  the  third  meeting  of  the 
contracting  parties  to  the  General 
Agreement  on  Tariffs  and  Trade  and 
the  Tariff  Negotiations  in  France  in 
1949. 

Final    Call    for    National    Safety 
Film  Awards  Is  Now  Announced 

♦  Four  fields  of  safety  films — oc- 
cupational, home,  traffic  and  trans- 
portation, and  general-  are  covered 
in  ihe  contest,  and  awards  for  the 
best  motion  |)ictures.  theatrical 
(35  mm)  and  no  n -theatrical 
(16mm  I  will  be  made  in  each  cate- 
gory, as  well  as  the  best  sound 
slidefilms    (sound   filmslrips). 

The  National  Conuuittee  will  pick 
as  winners  those  pictures  and  films 
"which  best  serve  to  encourage  ac- 
cident prevention." 

I  Separate  entry  forms  have  been 
issued  for  moti<in  picture  and  sound 
slidefilm.  While  the  deadline  for 
receipt    of   entries    is    February    19. 

!  the  film  itself  must  be  in  the  hands 
of  the  committee  by  February  26. 
Several  of  the  films  will  be  used 
in  the  screen  session  program  at 
the  (Greater  New  ^  ork  Safety  Con- 
xcntion  and  Kxposilion.  after  the 
judging  is  completed.  All  films 
will  be  returned  in  early  April, 
Railway   Fxjiress  cidlecl. 

In  ils  l<-lter  lo  sponsors  and  pro- 
ducers the  Commitlee  re<|uesled  in- 
formation of  safel)  films  made  by 
others. 

♦  Preliminaries     to     determination 


of  the  outstanding  safety  motion 
pictures  and  slidefilms  produced  or 
lelea.sed  in  195(J  have  been  com- 
pleted uilh  the  mailing  of  entry 
blanks.  The  annual  contest,  with 
no  charge  for  entry  or  award,  is 
conducted  fjy  the  .National  Com- 
mittee on  Films  for  Safety.  Entries 
must  be  received  by  February  19th. 
William  Englander,  Committee 
Secretary,  may  be  addressed  at  425 
No.  Michigan  Ave.,  Fifth  Floor, 
Chicago  11.  III. 

Standard  Oil  Arranges  Clinic 
On  Screen  in  Public  Relations 

♦  \  training  clinic  in  the  use  of 
films  will  bring  together  all  adver- 
tising and  public  relations  repre- 
sentatives of  the  Standard  Oil 
Company  I  Indiana)  at  the  Train- 
ing Center  in  Chicago  February  16. 
with  addresses  and  discussions  on 
the  subject  of  "Film  Showings." 

O.  H.  Coelln,  Jr.,  editor  and  pub- 
lisher of  Business  Screen  Maga- 
zine, will  address  the  gathering  and 
present  concrete  suggestions  for 
improved  utilization  of  audio-visual 
means  in  public  relations  work  and 
will  answer  (|uestions  in  a  discus- 
sion  period    to   follow. 

Three  field  representatives  of  the 
company  will  speak  on  these  sub- 
jects: "Sources  of  Film  Materials 
and  How  to  Evaluate  Objectives 
for  Various  Types  of  Meetings," 
■"How  to  Promote  the  Use  of  Films 
at  Public  and  Employe  Meetings," 
and  "How  to  Handle  the  Mechanics 
t)f  Providing  Films  and  Equip- 
ment." 

0.  H.  Peterson  will  introduce  the 
speakers  and  officiate  as  moderator. 

Wadsworth  and  600  Mayors 
View  "Pattern  for  Survival" 

♦  Jamks  J.  Wadswokth.  national 
director  of  Civil  Defense.  600  U.  S. 
mayors,  members  of  the  American 
Municipal  Association  and  other 
guests  attended  a  screening  of  the 
atomic  defense  film  Pattern  for 
Survival  in  Washington  last  month. 

Screening  of  the  film  was  in  con- 
junction with  the  Association's  an- 
nual convention.  William  L.  Lau- 
rence, New  York  Times  writer  and 
atomic  expert,  and  Pulitzer  Prize 
winner,  appears  in  the  picture  re- 
cently produced  bv  Cornell  Films, 
New  York. 

Commercial  Film 
Writer 

Available  soon.  One  of  the  best. 
Experience,  clientele,  qualifica- 
tions, and  references,  all  top 
notch.  Minimum  $9,500.  For 
complete  information,  write, 

BUSINESS   SCREEN.    Box   2A 

ISO    E.    Superior    St.,    Chicago    I  t 


BUSINESS    SCREEN    MACAZINK 


Vanusti 

used  the 
1     same 
\    brushes 


V 

Tan 


ICHELANGELO 


r 


.  ^nusti  and  Michelangelo  lived  at  the  same  time, 

painted  the  same  subjects,  used  the  same  materials . . . 

yetVanusti  has  long  been  forgotten  while  the  fame  of 

Michelangelo  is  immortal.  In  commercial  motion  pictures, 

too,  the  touch  of  the  master  makes  the  big 

difference  berv\een  mediocrity  and  greatness . . . 

between  just  telling  your  story  and  delivering  it 

with  stirring  impaa  and  real  conviaion. 


PRODUCTION  LINES 


A     cmiiilf     of     M-ar>     agn. 
w.'  Iia.l  a  I'KdHI.KM  .  .  . 

The  Alhlrlir  liiBlilulc.  u  nalionni,  noii-prufil  or- 
gani/alion  for  the  ii(lv,tni'r*nirnt  of  «iiort.»  iiiul  rerrea- 
tioii,  lull  ilrt  itif i)  lo  l.itiiitlt  A  liliii  procrjiti  lo  Ifjfh 
ynun|CMrr<  llir  fuiiil.iiiit'Mt.il  'kill"  of  '•|iort>.  (lol. 
Tlif*o(l4»rf-  Italik.  itrr^idrnl  of  llir  liiHliliilr.  llir4>up;h 
lonf  r\|>rri<-iirr  miiIi  i-porlo  lniiiiiii|C,  fril  lliut  a  NEU 
kinil  of  film   uj-  iimlril. 


Avuilatilr  niolion  piciurr!*  Minirhow  "niiss«>4l  the  boat." 
Thrir  ronlrolird  s|>rfj  Irfl  <iitnr  of  the  audirnte  far 
iM-hintl.  in^ultrtj  the  innjtr  aL>ility  of  othrr>.  The  movie 
lieiame  the  teailirr,  without  rrcard  tor  the  -kill,  fx- 
prrienre.  and  intelligence  of  the  aiiiiience. 


Our  PKOBI.EM.  then,  was  lo  teach  move- 
iiifnl  uitlumi  n  mmiiij:  medium. 

•         •         • 

Our  SfH.l  I  lO.N  was  to  freeze  movement 
and  present  it  in  still  picture  sequence — in 
sound  slidchlms. 


1  lie  trick  i*  in  -trubo-copie  lights,  rapahle  of  an- 
alyzing movement,  at  a  »peed  of  1  10,0(10  of  a  !-erond 
.  .  .  ihi*  in  COLOR,  too!  With  this  equipment,  we 
catrh  the  rrurial  po-ition-  of  a  movement  in  a  single 
pirture,  lo  be  thrown  on  a  gymna§ium  >rreen  for 
•tudy  and  imitation  bv  grade  i>rhool  and  high  srhool 
kid^. 

•  •  • 

Sime  40  subjerts  are  now  in  distribution,  and  we're 
currently  workine  on  basketball  techniques.  Probably 
the  Im--»i  evidence  of  the  success  of  the  "strobe"  technique 
for  this  tyiw  of  training  is  the  fact  that  the  schools  are 
huyine  prints.      There    i-   n<»    free   distribution. 


I  he  techniques  we're  Using  in  the.e  sports  films 
have  an  application  in  many  other  kinds  of  training 
.  .  .  wherever  movement  i<  fundamental  in  training, 
and  the  normal  -peed  of  the  movement  in  too  fa»t 
for  Hudy  and  imitation  like  a  ba>eball  pitch  or  a 
machine  operation  ...  a  golf  >wing  or  motion  study 
of  a  manufacturing  proce»», 

•  •  • 

Uc'd  like  to  show  vou  whul  »<•  moan — 
how  we  might  wjIv.-  YOl  H  rHOHI.KMS 
with  strohoM-opic  slidetiims. 

•  •        • 

And  how  we're  licking  other  PHOBI.EMS 
as  they  rome  up,  too. 


r-QO 


DALLAS  JONES 


"^        PRODUCTIONS 
1725  North  Wells  Street 

Chicago  M,  Illinois 
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Despite  Defen.se  Upset.s,  Bu.sincss  Films 
Off  to  Good  Year  With  Demand  Strong 

if  Clients,  including  the  .Armed  Forces,  were 
keeping  a  good  many  business  filiii  producers 
busy  as  the  first  six  weeks  of  '.SI  slipped  by. 
Notable  progress  was  being  made  in  new  films 
of  a  public  relations  or  institutional  character 
with  some  major  programs  due  to  break  next 
month  ill  national  dislrilnilioti. 

New  York  Stock  Exchange  Budgets  New  Film 
■¥■  Production  of  a  new  motion  picture,  long  un- 
der consideration  (Business  Scrkkn.  May  19501 
bv  the  New  York  Stock  Exchange,  has  just  been 
aimouncetl.  Part  of  a  new  SHOO.dOO  public  edu- 
cation program,  the  Exchange  will  also  build 
a  theatre  and  exhibition  gallery  in  its  building 
on  Wall  Street  and  cooperate  with  the  Institute 
of  Life  Insurance  in  distributing  information 
kits  to  the  16.500  member  clubs  of  the  General 
Federation    of   Women's  Clubs. 

New  Fords  Shown  First  Via  "Operation  '51" 
"k  About  a  montli  before  the  new  two-spinner 
I  iirds  hit  the  market,  every  Ford  management 
and  supervisory  employee  got  a  preview  screen- 
ing of  the  entire  new  line  of  Fords,  Mercurvs 
and   Lincolns. 

A  film.  Operation  '51 .  produced  by  MPO  Pro- 
ductions, demonstrated  all  the  cars  so  that  Ford 
supervisors  and  executives  all  over  the  country 
could  see  the  features  of  the  new  models  in 
advance,  before  shipment  of  the  first  cars  off 
the  line  could  begin. 

Campus  Issues  "Accent  on  Quality"  Booklet 
"k  Film  sponsors  will  be  interested  in  a  clever 
new  brochure  "Accent  on  Quality"  recently 
issued  by  Campus  Film  Productions.  161  Rem- 
sen  Street.  Brooklyn.  Copies  will  l>e  sent  free 
on   rc(|ucst. 

Norling  Demonstrates  3-Dimension  in  N.  Y. 
•k  LoucKS  &   NoRLiNC  Studios  will  present   a 
program    of    the    latest    developments    in    three 
dimensional  photographv  at  the  March  30  meet- 
ing  of  the   .Stereo   .Societv   of   .America. 

.Action  stereos  taken  at  a  millionth  of  a  sec- 
ond and  projected  on  an  1 1  x  14  foot  screen 
will   highlight  the  program. 

The  Stereo  Society  meets  at  the  Central  High 
-School  of  Needle  Trades,  225  West  21th  Street. 
New  York. 

Roush  Opens  Modern  Studios  at  Mineola,  L.  I. 
kr  The  cameras  rolled  for  the  first  time  on  Jan- 
uary 15  at  Leslie  Roush  Productions'  new 
studios  in  Mineola,  Long  Island,  not  far  from 
New  York. 

Shortage  of  good  .sound  stage  facilities  in 
New  York  and  increased  rei|uirements  of  the 
company  led  to  construction  of  the  new  build- 
ing which  was  begun  last  October, 

Completely  equipped  with  all  camera,  light- 
ing and  sound  equipment  for  black  &  white  or 
color  shooting,  the  new  studios  were  built  from 
the  ground  up  to  take  advantage  of  all  modern 
improvements  in  studio  design.  The  souikI  stage 
measures  45  by  65  feet  and  is  22  feet  high, 
lurlher  expansion  is  possible  if  required. 


ON  sta(;e  at  Lvslii'  Roush'  ni-tc  Minfohi.  /,.  /. 
studios  ahoti-  arr  1 1  to  r)  youthful  actor 
Jininty  McC.orinick,  Mr.  Roush  (o-nti'r).  and 
11  illiam  Harrijian.  1  I  .S.  Riihbrr  film  sii'Uf 
is  being  chcckrd. 


Naval  Reserve  Photo  Officers'  Weekly  Drills 

"k  E\er\  Wednesdav  night  some  26  New  York 
film  [)roducers.  directors  and  photograjdiers 
meet  at  the  olhces  of  \X  illard  Pictures  or  Film 
Graj)hics  for  a  drill.  No  marching  enthusiasts, 
the  26  are  members  of  the  Naval  Reserve  Volun- 
teer .Aviation  Unit  3-11  (Photo),  commanded 
by  Capt.  John  M.  Squiers.  jr..  and  the  "drills" 
consist  of  lectures,  showings  and  new  films, 
demonstrations  of  new  training  film  techniques 
and  occasional  field  trips  to  the  Navy's  Special 
Devices  Center  at  Sands  Point. 

VAU  3-11  was  organized  last  November  by 
Lt.  Gordon  L.  Hough,  then  temporary  unit  com- 
mander, for  those  officers  and  men  in  the  photo- 
graphic professions  who  wanted  to  keep  up  their 
interest  and  association  with  the  Navy,  and  to 
increase  their  proficiency  in  the  skills  which 
would  be  required  of  them  in  case  of  national 
emergency. 

In  addition  lo  Capt.  Squiers  (of  \^'illard  Pic- 
tures) and  Lt.  Hough  (lately  of  Film  Counsel- 
ors), the  unit  is  compt)sed  of  LCdr.  Michael  C. 
Adams  (RKO  Pathe).  LCdr.  Lee  E.  Blair 
I  Film  Graphics),  Lt.  ( jg)  Fred  D.  Bryant,  LCdr, 
William  H.  Buch  (Apex  Films).  LCdr.  Ri.hard 
\.  (^hindblom  (Sun  Dial  I'ilms).  LCdr.  Law- 
rejice  Crolius.  Lt.  Maxwell  M.  Desser,  LCdr. 
William  Dunn.  J.  W.  Evans.  Lt.  Robert  T. 
Furman,  LCdr.  Erskine  F.  Gilbert  (Willard  Pic- 
tures), Lt.  J.  A.  Julier  I  Paul  Hance  Prod.). 
LCdr.  .Allan  F.  Kitchel  i  I  iiiversal  Newsreel). 
Lt.  Osmond  Molarskv.  Lt.  Neil  O'Brien,  Cdr. 
Stanton  M.  Osgood  (NBC-TV),  LCdr.  H.  Raw- 
lins, LCdr.  Sherman  E.  Rogers,  Lt.  Bernard 
Rubin  (Film  Opti<als).  LCdr.  Robert  Spafford 
iSkvline   Prod.).    LCdr.   John    A.   Wells    (Merck 

&  Co.).  Lt.   West   P.   W Ibridge   (RKO  Pathe) 

and  Capt.   MC  Tom  Wright   (BBDO). 

VAU  3-11  is  one  of  several  such  groups  in 
the  Naval  Reserve.  The  Chicago  unit  is  coni- 
inand<-d  b\  Lieut.  Jerome  C.  Diebold  (Wilding 
Pictures).  In  addition  to  the  weekly  drills, 
some  of  the  members  of  the  New  York  unit 
have  gone  on  active  duty  for  a  two  weeks  photo- 
graphic course  in  Washingtcm.  This  course  is 
open  on  a  quota  basis  to  all  qualified  jihoto- 
grapbli'  olTicers  in  volunteer  units. 

In  addiliiMi  to  mainlaining  their  interest  in 
the  Navy  and  new  developments  in  Naval  Pho- 
tography, most  of  the  members  of  V.AU  3-11 
have  discovered  that  the  weekly  drills  have  been 
useful   in   their  civilian  occupations. 
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SPEECH  CLASSES  A  Re»e'« 
Rtcorder  helps  improye  dict.on 
ond  voice  of  oil  itodents  Thow 
with  speech  impediment,  show 
rtmarkoble  progress 


RECORDER 


STINOGBAPMY  PRACTICE 
Cor.lully  limed  diclolion  exer- 
cises may  be  recorded  once, 
uted  o.er  ond  o»er  OQoin  Free 
the  leocher  for  indi.iduol 
initruclioB. 


»ORIIGN     lANOUAOIS 

Proper  occeni  ond  inflection 
ore  best  oblomed  when 
.lodents  heor  their  own  voice*, 
ond  compor.  their  own  re- 
cording,  -th  those  of  e.p." 
lingu'S's 


rlere's  the  most  versatile  teaching  aid  a  modem  school 
can  own!  Revere  Magnetic  Tape  Recorder  makes  work  and 
study  in  any  class,  from  kindergarten  to  college,  more  efficient  and 
more  enjoyable. 

The  professional  quality  and  superior  features  of  the  new 
Revere  Recorder  have  made  it  the  leader  in  the  entire  educational 
field.  No  wonder  teachers  everywhere  are  so  enthusiastic  alxjut 
this  remarkable  equipment  I 

Revere  offers  everything  you  want  for  ideal  sch<x)l  service: 
true-as-life  sound  reproduction  .  .  .  easy,  trouble-free  operation 
.  .  .  low  price  and  economical  upkeep  .  .  .  full  hour's  listening  on 
every  reel  .  .  .  eraseable,  re-usable  tape  .  .  .  many  other  outstanding 
advantages. 

S€?e  your  Revere  dealer  now,  or  write  direct  for  complete 
information. 


Show     16    mm     Cdvtational    films    at    their    Besf    with 

Revere    Sound    Movie     Projector 

HriKht.  rlrnr  Kcrrrn  imiiRe  nnii  lini-nt 
'"niriiU-r  Toni""  Hnund.  Shown  mirnt 
movitft.  t«M).  Kvrn  younKHtpm  can  wt  it  up 
iimi  <>|MTiitt'  it  iNiiuly.  Sli|x>vcr  cnrryinK 
vnur  h>>ldii  nrmnnrivM.  <1oubU>»  im  ii|H'iil(pr 
Luwi>LttE         to  tiiikp  HinRlr  unit  WfighinR  nnly  XI  Iba. 


Rkverk  Camera  Comp/VNY 


Chicago  i6 
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OPPORTUNITIES 
for  Sponsored  Film  Distribution 

AVAILABLE    THROUGH    THE    NATIONAL    NETWORKS 
OF    MODERN    TALKING    PICTURE    SERVICE,    INC. 


~  PLANT  A  OFriCI  CMPlOYItS:  Modern  has  pio- 
neered the  regular  showing  of  sponsored  motion 
pictures  to  factory  and  office  employees.  In  a 
single  recent  month.  2.300  of  these  groups  were 
served  via  the  "Weekly  Movie  Day"  plan. 

n  RORAl  GROUPS:  Sponsored  films  are  being  made 
available  via  Modem  to  13,000  projector-equipped 
rural  township  high  schools  —  plus  Granges,  Farm 
Bureaus.  County  Agents.  4-H,  and  FFA  groups 
in  this  important   field. 

D  SCHOOLS  &  COUtGES:  Over  a  half-million  show- 
ings of  sponsored  films  were  certified  by  Modern 
in  19S0  for  showings  in  colleges,  high  schools,  and 
other  educational  institutions. 

"  DEALER  SERVICE:  Modem's  27  regional  exchanges 
provide  expert  film  distribution  service  to  order  for 
sponsor  branch  offices,  field  organizations,  and 
dealers  —  promoting  effective  tie-ins  and  field 
utilization. 


□  TELEVISION:  Acceptable  sponsored  motion  pic- 
tures in  the  public  interest  are  being  effectively 
promoted  by  Modem  to  television  stations  for  use 
on  a  free  sustaining  basis. 


Find  out  how  Modern  services  can 
economically  increase  the  efFecilve- 
ness  of  your  film  distribution.  Mall 
this  convenient  checklist  today! 


D  CLUBS  &  ORGANIZATIONS:  Modem's  exclusive 
"Film  of  the  Month"  plan  is  actively  promoting 
the  regular  showing  of  sponsored  films  to  thou- 
sands of  church  groups,  civic  and  fratemsd  organi- 
zations, service  clubs.  PTA's,  and  other  influential 
adult  groups. 

D  ROAOSHOV^S:  During  the  summer  of  1950.  Mod- 
em scheduled  more  than  10,000  playdates  for  out- 
door resort  and  rural  roadshow  audiences  averaging 
400  persons  each  in  attendance. 

H  HOMEMAKERS  GROUPS:  A  specialized  phase  of 
Modern's  film  activity  is  devoted  to  the  specific 
interests  of  home  economics  education  in  college 
and  high  school  classes  and  women's  groups  — 
Modern  now  has  SO  motion  pictures  of  this  type 
in  active  circulation. 


n  THEATRICAL  RELEASE:  Modem  regularly  books 
sponsored  short  subjects  in  theatres  nationally. 
30,000  theatre  dates  for  multiple  showings  were 
booked  during  1950. 

Yes,  I'd  like  to  knovy  more  about  these  audi- 
ences for  sponsored  films: 

, CHECK     YOUR     INTERESTS) 

□  Plonl-Office  Employeel  D  Clubi  •  Orgoniiolioni 
D  Rurol  Groupi  D  Roodshowi 
n  School!  &  College!                  D  Homemokeri  Groupi 

□  Deoler  Service  D  Theotricol  Releose 
□  Televriion 


Name: 
Company: 
Address: 
City: 


-States 


Zone: 


MODERN  TALKING  PICTURE  SERVICE.  INC. 

4S    ■OCKirilllR    PLAZA   •   NIW     YORK    90,    N.    T.   •   CIrcIa    6-0*10 
mB  143    IA«T   ONTABIO    tllllT   •   CHICAOO    11,    III.   •   SUparUr    7-OSia 

•  11    SOUTH    riOWIR    STRUT   •   LOS    ANOELiS    17,    CALIF.    •    MAditon    9-3111 


Theatres  Show  Gains  in  Both 
Number  and  Dollar  Receipts 
♦  Willi  ihcalri-s  a<  tivi-ly  wrfciiing 
lopfliglit  chort  suhjccis,  tin-  iaifst 
U.  S.  Census  Bureau  figures  on 
theatres  are  of  interest  to  the  busi- 
iie'.s  liliii   iiiduslry. 

()\er  the  period  from  19,'W  to 
I'/W  the  nuMilier  of  motion  picture 
theatres  increased  17  per  cent  to 
17,6H'>.  while  individual  theatres 
doubled  their  dollar  volume  of  re- 
ceipts. It  is  to  be  noted  that  much 
of  the  increase  in  total  theatres  is 
attributed  to  the  growing  number 
of  drive-in  operations. 

Kinploves  increased  from  128,857 
to  181. .322.  and  the  annual  payroll 
more  than  doubled,  with  an  aver- 
age wage  rise  to  81.62.5  from  the 
.S1.02I   of  19.39. 

Union  Labor  Relations  Study 
Potential  for  Future  Pictures 

♦  Potential  material  for  future  busi- 
ness films  is  being  gathered  in  a 
study  of  human  relations  problems 
of  labor  unions  by  the  New  York 
State  School  of  Industrial  and  La- 
bor Relations  at  Cornell  University 
ill  Ithaca.  Two  unions  participating 
in  the  first  stages  of  the  four-year 
research  project  are  in  the  Dunkirk- 
Fredonia  (N.  Y.  1  area.  Dunkirk 
Local  No.  2693  of  the  United  Steel- 
workers  at  Allegheny-Ludlum  Steel 
and  No.  2286  at  the  American  Loco- 
motive Company. 

Prof.  Williiam  F.  Whyte  is  proj- 
ect director  and  Dr.  Leonard  R. 
Sayles  of  Cornell  is  heading  the 
field  work. 

Vi  hile  human  relations  problems 
«itliiii  management  have  been  the 
siilijcct  of  many  training  films,  the 
human  problems  of  union  oflicers 
and  the  rank  and  file  present  a  rela- 
tively new  field. 

Kennon  Tells  Accountants 
Visual  Aids  Sell  Ideas  for  Them 

♦  \  i^uai  aids  [lilt  life  and  rolor  in- 
to the  factual  data  of  the  account- 
ant in  selling  his  ideas,  the  Cin- 
riiinati  Chapter  of  the  National 
Association  of  Cost  .Accountants  was 
informed  by  JoilN  C.  Kk.nnan.  vice- 
president  and  sales  director  of  the 
Society  for  Visual  Edccatio.n. 


DIRECTOR  WANTED 

Established  commeraol  lilm  producer 
desires  director  lor  industrial  and 
television  work.  Musi  be  experienced. 
Send  complete  data  as  lo  age.  droit 
s'atus,  background  and  salary  de- 
sired.    Write, 

Box  2B 

BUSINESS  SCREEN 

150  E.  Superior  St. 

Chicago  11.  111. 
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The  Puerto  Rico  Rum  Institute 
Had  a  Merchandising  Problem 


I'KOBLKM:     Tin-  I'uiTtu  kiiu  Kum   lii>titmf  was  alxml  to  launch  a 
million  dollar  advertising  and  promotion  cani(iaiKn. 

Importers,  distributors  and  their  salesmen  had  to  l>e  thurnuKhly 
sold  on  the  campaign  Ix-fore  it  hroke  in  tiie  consumer  press. 

The  Institute  could  have  used  the  usual  mcthixl  oi  countless  ex- 
ecutive conferences  and  sales  meetings,  pyramiding  ideas  and  plans 
through  echelon  alter  echelon  Ircjm  top  to  bottom.    Hut  the  story  would 


have  varied  at  each  meeting  and  the  dramatization  necessary  to  put 
the  cam|>aign  acro»  would  have  largely  depended  on  the  ability  of 
the  individual  holding  each  meeting. 

SOLl'TION:  The  Institute  wisely  jnit  the  whole  <lramatic  story  on 
lilm,  tele>co|K-d  a  li>ng  'lO-minute  .sales  meeting  into  15  minutes  .... 
each  minute  carefully  edited  and  jiacked  with  interest  and  information. 
With  no  wastc<l  wor«!s,  the  st<iry  was  told  just  as  Institute  executives 
had  planned,    .hid  they  iin'i'rcd  the  country  in  iusi  .'  itxfks. 


1 1   you  have  a  problem,  if  you  want  to  imi)rove  your  mclhiKl  of  telling  your  story  to 

dealers,  salesmen  and  customers  ...     We'd  like  to  study  your  problent -Xnd  oflFer 

a  solution. 

Films  for  Industry,  Inc. 

NEW   YORK-    135   WEST   52nd   STREET     •    PLAZA    3-2800 
PHILADELPHIA— 1700  WALNUTSTREET  •  KINGSLEY  5083  1 
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Bfoc/ems 


PREtlOINT 


...about  the  ilfeM^ 
MPRO  Stii£LkL  16 


LIGHTWEIGHT,  COMPACT...    FAST,  EASY  SET-UP  .  .  . 

weinhsonly  29  lbs An  office  boy  can  set 

a  woman  can  carry  it!    i(  up  ready  to  run  in 
seconds! 


run  HOUR  SHOWINGS  .  . 

without  interrupting    patented  "film  cradle" 

>.  nn  m  r\#>rK    lilm      ti~\f~«* 


for  reel  changes! 


EASIEST  TO  THREAD., 
patented  "film  crat 
pampers  film,  too! 


Serves  Six  Vital  Management  Heeds 
Effectiyely,  Easily,  Economically! 

•  Job  Training  •  Personnel  Relations      •  Product  Marketing 

•  Public  Relations     •  Production  Problems     •  Sales  Training 

High-salaried  executives  and  small  businessmen  alike  agree  that 
Ampro's  Stylist  is  the  standout  projector  buy  .  .  .  and  we've  the 
letters  to  prove  it! 

The  amazing  Stylist  is  so  light  that  your  secretary  can  carry  it 
with  ease— weighs  only  29  lbs.  And  Ampro's  patented  film  cradle 
makes  damaged  film  a  near  impossibility  —  threading  is  foolproof, 
too!  Best  yet,  you  can  enjoy  full  hour  showings  without  reel  change. 
Add  advantages  like  fast,  easy  set-up  and  simple  centralized  con- 
trols—you've got  a  lasting  projector  value  by  all  comparisons. 

Put  the  Stylist  to  work  on  the  six  jobs  listed  above.  S'^'VfOO 
Get  the  facts— fill  out  the  coupon  for  today's  mail!     '•##  J 

Complete  with  8"  Speoker  and  Carrying  Cose 

— MAIL  COUPOH!  WRITE  NOW!— 

Ampro  Corporation      "*■' 

2835  N.  Western  Ave.,  Chicago  18,  III. 

Ku%h    mc    I  KM:    illustraicii    literature    on    the 

jina/inj^  Afiiprt*  Siylisl  projector  for  industrial 

use  .  .  .  also  folder  on  Ampro  Model  690  Power 

Speaker. 


CENTRAIIZED  CONTROLS...  UNCONDITIONALIY   GUAR- 

handy  panel  arrange-  AMHCO  BY  AMPRO  .  .  . 

mcni  puts  cverythin>{  uxain^I  defeciivc  ma- 

riKht  aC   your   finger-  leriaU  and  wurkman- 

tips!  ,  ship! 


Ampro 


AMr«0  COIPORATION 

fC.n.ro'Pf»Cii.onfqu.p  Cofp  Subudtarf) 

Bmm  Cam«rat  and  Projedort 

Slid*  Proi«cloft  •  16mm  Sound-on-fllfn 

Tope  Recorders 


Same. 


AJJrew. 


(ilt. 


.Zone. 


.Stale. 


REPORT  ALL  NEW  TECHNICAL  AND  TRAINING  FILMS  TO  BUSINESS  SCRKEN 


*  A  complete  registry  of  all  existing  technical  and 
training  motion  pirturo  produced  by  and  (or  busi- 
ness and  industrial  purposes  is  maintained  by  the 
Editors  of  Business  Screen.  Please  notify  us  of  any 


new  pictures  completed,  whether  for  internal  or 
external  use.  so  this  listing  can  he  maintained  for 
the  benefit  of  all.  .Vdtlress  all  nolires  to:  Index 
of  Training  Films,  150  E.  Superior,  Chicago  1 1.  III. 


Food    Chains    Association    Uses 
Lowly  "Spud"  to  Tell  o  Story 

♦  I  lie  iMMilliii^'  III  fund  ill  n-lail 
cliuiii  Rti>re»  is  the  subject  of  Tlif 
S/nid  and  You,  sponsored  by  the 
National  Association  of  Foon 
ClIAI.NS.  It  is  not  a  story  about  pota- 
toes. The  "spud"  comes  into  the  pic- 
ture when  an  aspiring  "<ub"  is 
promised  a  reporlorial  job  if  he 
can  dig  up  a  front-page  yarn  out  of 
the  plebeian  potato.  At  farms,  fac- 
tories and  food  stores  the  story  of 
modern    fnod    distribution   unfolds. 

Caterpillar  Drops  Organized 
Classes  for  Sales  Training 

♦  The  Catkki'ili.ak  Thai. Kilt  (Com- 
pany of  Peoria.  III.,  is  suspending 
organized  sales  training  classes  in 
the  Sales  Training  Division,  and 
all  other  functions  of  the  division 
are  being  transferred  to  the  Sales 
Development  Division,  of  which 
C.  E.  Jones  has  charge.  Vice  Pres- 
ident Gail  E.  Spain  reported  a  sharp 
drop  in  requests  for  such  training. 

This    Film    Has    Greater    Draw 
Than   It   Had   Five  Years  Ago 

♦  I'lie  iiuluslrv  is  familiar  willi  the 
success  story  of  Eternally  Yours. 
sponsored  by  A.  M.  Byeus  Com- 
pany, Pittsburgh,  makers  of  w  rouglit 
iron.  What  may  not  be  known. 
however,  is  that  the  number  of  per- 
sons who  saw-  the  16mm  sound  film 
in  1950  was  65  per  cent  greater  than 
when  the  production  was  made  five 
years  ago.  and  that  the  audience 
total  has  increased  each  year. 

f)ne  hundred  prints  are  in  circu- 
LiliiiM  today.  The  picture  has  been 
shown  2.0{)()  times,  to  100.000  i)er- 
soiis.  chiedv  technical  and  profes- 
sional groups,  industrial  plant  per- 
sonnel, university  engineering 
students  and  civic  clubs. 

Thus,  with  no  disturbance  of  mill 
routine,  a  host  of  "sightseers"  has 
been  guided  through  the  plant — by 
screen  and  has  seen  in  film  the 
I'MilulioM  and  manufacture  of  the 
oldest  ferrous  metal  for  uses  rang- 
ing from  plates  for  smokestacks  to 
pipe  for  snow-melting  installations. 

Naliiinal  distribution  is  by  Mod- 
ern Talking  Picture  Service.  Inc., 
via  27  exchanges. 

Rerolled  Rail  Steel  Statistics 

♦  Slii[)iiients  of  rerolled  rail  steel 
totaled  M^).(M^  net  tons  in  1').50.  an 
increase  of  more  than  40  per  cent 
over  the  amount  used  in  19-W).  The 
total  for  last  year,  with  November 
and  December  tonnage  estimated.  i> 
from  the  Kaii.  ."^tkki.  Bar  Associa 
TION.  as  published  in  the  "Iron 
Age,"   and    inchales   concrete    bars. 

^carbon  bars  and  other  products. 
The  figures  correct  the  amount 
given  in  discussion  of  the  film  Rail 
Sirel  in  the  ff'orld  of  Today,  in' 
BlsiNESs  ScKKEN    Issue  Number  ft. 
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FEED-OMATIC 
CONVEYOR — 


POINTtX* 
PROJECTION  POINTER 


ELIMINATE  MOUNTING   AND 

PICTURE   HOLDERS   WITH 


1.!^ 


VU-LYTE 

^  Opaque  Projector 


\   1. 


I. 


^   \ 


\WU 


Fan  action  of  the  B*t«l«r 
VACUMATIC  PLATEN*  not 
only  hoidt  copy  flat  cjuring 
projection,  but  kccpi  inte- 
rior of  the  projector  unus- 
uolly  cool. 


AH   copy    is    held    absolutely   flat   on    the 
VACUMATIC   PLATEN   of  this   ultra-modern 
Bcseier   \U-LYTE  during  projection,  through 
suction  created  by  a  special  fan. 

There  is  no  need  to  spend  time  pasting 
and  mounting  copy — or  inserting  copy  into  holders. 
You  simply  introduce  your  copy  onto  the  platen, 
and  there  it  "stays  put"  without  curl  or  flutter. 

As  you  handle  the  superb  new  VU-LYTE, 
you'll  appreciate  the  exceptional  advantages  of 
this  VACUMATIC  PLATEN.   Its  one  of  the 
exclusive  Bescler  developments  that  make  the 
VU-LYTE  the  most  modern  and  most  versatile 
of  visual  teaching  tools. 

Yes,  Beseler  explored  every  line  in  bringing 
you  a  projector  that  gives  top-notch  results  with 
maximum  case  and  economy  of  operation. 
For  instance: 


1.  YOU  CAN  use  the  VU-LYTE  in  a  parlially- 
lighleci    room.    Total    cJarknets    ii   unneces- 

lory  in  order  to  obloin  clear,  thorp  imasei 
end  brilliant  colon — become  VU-IYTE  pro- 
vides   txtra    illumination. 

2.  ^OU  CAN  feed  miied  or  conlinuout  copy 
through    smoothly,    without   light   flothet, 

by  means  of  the  Beseler  FEEO-O-MATIC* 
metal  bell  CONVEYOR.  A  full  8',  .11  page 
letter  or  a  poitoge  stamp  con  be  projected 
with  equol  eose,  without  flutter. 


3.  ^OU    CAN   project  a   lighted   orrow   onto 
ony   port  of  the  iMustrotion  by  means  of 

the  new  Beseler  built-in  POINTEX*  POINTEt 
— thereby  pointing  out  details  without  leoy- 
tng    the    projector. 

4.  YOU    CAN    use    VU-IYTE    on    on    uneven 
surface  —  protect    on     smolt    or    large 

screens.  In  oddition  VU-LYTE  is  on  omoiingly 
quiel  ond  cool  operoling  opoque  projector. 


These  advanced,  exclusive  features,  plus  others,  arc  incorporated  in 
a  pro)cctor  lh;il  wciRht  only  .15  IH.  and  b  reduced  in  prlccl 

.\sk  for  a  free  demonslration  of  the  precision  hmli  \  UL>TE  in 
)oiir  own  projeclinn  room  and  for  more  information  rrearJing  (his 
truly  new  concept  in  opaque  projection  a*k  for  booklet  F 


CHARLES 


Co<5:d<s^£5^ 


COMPANY 


60      Bodgar      Avanuo,      Naworli       t,      N.     J. 
T»e    tyor/di    lorgesf    Ma. .roOerer    of   Op.q.e    Pro/.cfle.    fq.lp...f 
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JL  be  oldest  and  most  experienced 

l6mw  film  laboratory        -^ 

43  YEARS  AGO,  (long  before 


Clara  Bow  became  the  famous  "IT"  girl), 
Hollywood  Film  was  serving  major  producersi 


IN    FACT,  HOLLYWOOD    FILM 
THE    16MM    FILM    INDUSTRY! 


.ii  the  fin/  commercial  Idmm  taborator\.  lloltyuooJ  iilw 
fiiayeJ  a  littil  role  in  det  eloping  the  Idrum  industry  in 
the  home  rnoi  ie.  commercial .  and  edncutional  jieldi. 


Of  all  the  existing  film  laboratories,  only  Hollywood 
Film  con  point  to  a  history  of  outstanding  leadership 
since  1907!  In  that  time,  we  have  developed  unex- 
celled technical  ability  plus  the  Tmest  production  facili- 
ties Our  modern  electronic  controls  eliminate  notching, 
moke  splicing  invisible,  provide  brilliant  sharp  defini- 
tion, and  guarantee  perfectly  balanced  color  and 
density  prints.  Our  43-year  "know  how"  assures  you 
highest  quality  prints  at  a  price  well  within  your 
budget.  Try  us  and  see  You  will  be  delighted  with  the 
results    Send  us  your  NEXT  laboratory   job. 

IMMEDIATE  SERVICE  and  PROMPT  DELIVERY  of  any 
quantity  LOWEST  PRICES  consistent  with  fine  quality. 
Quotations  gladly  given.  FREE  lab  price  list  on  request. 


COMPLETE   16MM    LAB    SERVICE 


Negotivs  Developing 

• 

Releoie  Prinli  in  Color 

Heverwjl  Proceiiing 

or  Block-ond-While 

Reduction  Printing 

• 

Free  Projection  Service 

Contoct  Printing 

• 

Free  Storoge  Vaulli 

Kodachrorne  Reproductiont 

• 

Shipping  and  Receiving 

ftmm  Editing  Roomt 

Service 

BV" 

.*. 

*Sh 

^^v 

riNIST 

^^^v 

LAB 

WORK 

SINCI 

1907 

II 

r\i  1  \i\kii\r\r\ 

If  wot  1937  when  Cloro  Bow 
won  fame  a«  the  "IT"  girl  from 
the    picture    of   the    kome    nome. 


HOLLYWOOD  FILM  ENTERPRISES,  INC. 

6060   SUNSET    BLVD.         .         HOLLYWOOD    28,    CALIF. 


NOW   THERE'S    A   COMPLETE   FARM 

*•  Nearly  l.KX)  availalilr  free  and  low-cost  nuitiun 
pirturcs  and  tjiiii-filin-  ami  their  souhcm  are  listed 
in  the  new  Farm  Kilni  Guide  recently  added  to 
the  Film  Guide  Lihrary   of  Business  Screen.    Sent 


FILM    GUIDE    FOR    REFERENCE   USE 

postpaid  at  only  .SO*"  per  copy  Ion  re<cipt  of  stamps, 
coin,  money  order,  or  company  check  I .  Order  vour 
copy  today  from  Business  Screen,  15()  H  Superior, 
Chicago  11.   Discount  on  quantity  orders. 


"Tommy  Tucker"  at  Luncheon 

♦  A  f;ue>.|  luncheon  was  the  occa- 
sion for  the  premiere  of  The  Case 
of  Tommy  Tucker,  the  Chrysler 
Corporation's  new  screen  approach 
to  safety  education.  The  Plymouth 
l)i\isi<iii  was  host  al  the  evi-nl  on 
Feliruary  6  al  the  HIackstone  Hotel 
in  Chicago. 

«  •  • 

Ad  Women  Plan  Color  Film 

♦  A  sound  and  color  film  on  Ad- 
vert isinp  0.5  a  I  ovation  is  to  be 
sponsored  hy  the  Women's  Adver- 
tising Ci-UB  OF  Chicago.  Serving 
as  consultants  are  authorities  in  ad- 
vertising and  education.  The  film, 
for  screening  in  schools,  is  to  be 
made  b\  Dallas  Jones  Productions, 
Inc.,  for  showing  b)  ;\pril  in  Chi- 
cago, with  prints  available  to  ad 
clubs   in    other  cities. 

»  •  • 

Eye-Catcher  Sales  Aid  Is  Theme 

♦  Point  of  purchase  advertising  as 
a  contribution  to  retail  sales  is  the 
message  in  Eye  Catchers  Are  Sales 
Catchers.  ].5-niinute  color  and  sound 
slidefilni  newly  produced  by  the 
Poi.NT  OF  Purchase  Advertising 
Institute  with  the  help  of  a  com- 
mittee of  advertising  and  merchan- 
dising executives  of  national  adver- 
tisers and  editors. 

hujuiries  on  loan  of  the  film 
should  be  addressed  to  J.  Kingslev 
Gould.  Kxecutive  Secretary.  Point 
of  Purchase  Advertising  Institute, 
\(>  E.  43rd  St.,  New  York  City. 
*  »  • 

1,254,745   See  Four  Productions 
Of  U.S.   Home  Economics  Bureau 

♦  Some  1.2St.7f5  persons  in  18.466 
audiences  last  year  saw  four  motion 
pictures  sponsored  by  the  Bureau 
OF  Human  Nutrition  and  Home 
Economics  which  are  among  re- 
leases of  the  U.  S.  Department  of 
Agriculture,  and  a  fifth  production, 
Something  You  Didn't  Eat,  which 
the  Bureau  helped  the  \^'alt  Disney 
Studios  to  make.  The  four  Bureau 
films  are  Research  jor  Better  Living, 
Freezing  Fruits  and  Vegetables,  A 
Step-Saving  Kitchen,  and  Truly 
Yours — The  Dress  That  Fits. 

The  Bureau  has  placed  prints  of 
some  of  these  films  in  state  film  li- 
braries for  loan  and  uses  a  selection 
of  the  subjects  to  show  the  2.000  an- 
nual visitors  at  the  .Agricultural  Re- 
search Center  in  Beltsville,  Md., 
which  conducts  research  on  food  and 
nutrition,  textiles,  and  housing  and 
household  equipment. 

Extension  Services  and  teachers 
of  large  groups,  primarily  in  home 
economics,  are  the  chief  users  of  the 
films.  Research  for  Better  Living 
acquaints  college  classes  and  asso- 
ciations with  opportunities  in  the 
Bureau's  fields. 
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P""-WITH  THESE „,,« 
,\Tm  HANDS"  j^wHcii 


WHY  NOT 
A  PICTURE  WITH  HEART 

To  Tell  Your  Stoty? 

Promotional  Films  Company's  production  "WITH  THESE  HANDS" 
has  been  an  outstanding  success  in  telling  the  story  of  men  and  women 
of  the  International  Ladies  Garment  Workers'  Union  in  warm,  human 
terms.  It  was  originally  planned  to  be  shown  onl\  to  members  of  the 
union,  but  on  its  merit  as  dramatic  entertainment  .  .  . 

•  //  played  four  weeks  on  Broadway  as  a  theatrical  feature. 

•  //  is  nou  showing  in  theatres  across  the  country. 

•  //   is   playing   an    imp<irtant    part    in    our    fight    against    communism 
in  Europe. 

YOUR    STORY    CAN    BE    TOLD    IN    HUMAN    TERMS 

Perhaps  your  public  relations  or  training  story  needs  to  be  told  in  just 
this  way  ...  in  terms  of  real  people  .  .  .  people  with  heart! 

INVITATION:  Before  planning  your  next  film  on  human 
problems  or  achievements  we'd  like  you  to  see  "With  These 
Hands.  "  Why  not  write  or  telephone  today  for  a  screening.-* 


PFC 


PRODUCTIONS 
149  WEST  Slsl  STREET   .  NEW  YORK  19  NY.  .  PLflZA  7-3351-2 


■BEST  TlilNCi  Ui    IK^  KIND" 

— New  York  Po 


IMPRESSIVE   DOCUMENT" 

— New  York  Tirn 


•INTERESTINC,    AND   MOVING 

— New  York  Herald  Tribu, 


"RICH  IN  DRAMA  —  EXCELLENT  ■ 

— r 


4»     ^ 
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Ihe  demand  for  fast,  dependable,  quality 
motion  picture  film  processing  is  rapidly  in- 
creasing in  every  community  throughout  the 
country,  presenting  an  excellent  opportunity 
for  wide-awake  film  producers  and  local  labora- 
tories. The  Houston-Fearless  Model  22  Devel- 
oper shown  above  makes  it  possible  to  provide 
this  profitable  service  in  your  area  with  only  a 
moderate  investment. 

This  fKjrtable  machine  develops  l6mm  black 
and  white,  negative,  positive  or  reversal  films. 


HOUSTON 
FEARLESS 


It  is  self-contained,  entirely  automatic  and  easy 
to  operate.  Complete  refrigeration,  re-circulat- 
ing systems,  air  compressor  and  positive  tem- 
perature controls.  Operates  in  daylight,  han- 
dling the  entire  job  from  camera  to  screen. 
Model  22  is  the  same  high  Houston-Fearless 
quality  that  has  been  standard  of  the  motion 
picture  industry  in  Hollywood  and  throughout 
the  world  for  20  years.  Other  I6mm  and  33mm 
Houston-Fearless  black  and  white  and  color 
equipment  toserveyourparticular  requirements. 

Write  for  information  on  specially-built 
equipment  for  your  specific  needs. 


•  DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 

•  COLOR  DEVELOPERS  •  DOLLIES  'TRIPODS  •  PRINTERS  •  CRANES 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

'WORLDS  LARGEST  MANUFACTURER  OF  MOTION    PICTURE   PROCESSING   EQUIPMENT" 


A    BUSINESS    FILM    REFERENCE    AND    RESEARCH    LIBRARY   AT   YOUR   SERVICE 

Write  today  for  complete  details  on  the  Film  Guide  s<-rvices  have  now  been  improved  to  meet  your  needs. 

Library    and  the    Business    Film    Bookshelf   Services  Address:   Film  Guide  Library,  Business  Screen,   150 

available  to  subscribers.    These  economical  reference  E.  Superior,  Chicago  11.    Write  today— don't  delay! 


Accountants   Armchair  Tour 
Sees  Textile  Mills  on  Screen 

♦  I  lircc  -uuiid  liliris  of  the  lexlil 
industry  were  presented  to  a  gather 
iiig  of  New  York  accountants  Fi'l 
ruarN  6  to  familiarize  ihcm  uil' 
llic  «<irk  of  fabric  mills  as  it  iiii 
pitigcs   on   tlifir  profession. 

One  week  later  those  attend  In 
the  showing,  which  was  arranfjei 
by  Michael  A.  C.  Hume,  direcln 
of  education  of  the  New  Yor 
Chapter  of  the  National  Assoii;i 
lion  of  Cr)st  .'Xccountants,  will  par 
tici|)ale  in  a  forum  session  to  h 
addressed  by  John  Trub  of  lli 
S.  D.  I^idcsdorf  Company. 

The  three  films  shown  were  Dea 
Miss  Markham,  in  color,  made  fo 
the  Fepperell  Manufacturing  Corn 
pany:  How  Rayon  Is  Made,  spon 
sored  by  the  American  Viscose  C<>r 
jjoration,  and  Wool,  color  filrr 
Deeririg-Milliken    &   Company.    Im 

Ad  Agency   Gives   Businessmen 
Weapon   to   Fight   Socialism 

♦  I'riividing  an  audio-visual  weu| 
on  with  which  businessmen  of  al 
levels  may  help  to  take  the  en 
out  of  socialism  and  sell  Americ. 
back  to  the  Americans  was  the  pur 
pose  ill  making  the  color  and  soun 
slidefilrn  Land  of  the  Free,  the  De 
Iroit  Adcraft  Club  was  told  at  . 
luncheon  by  Hubert  F.  Roy  of  Ros 
Roy,  Inc.  His  advertising  agenc; 
made  the  picture  as  a  public  rela 
tions  tool  for  employes  and  com 
munity.  The  apjiroach  is  twofold 
case  histories  of  fallen  nations  ani ' 
the  story  of  »  typical  Amerii  i 
family. 

"You  have  had  many  speakers.  I 
Roy  said,  "who  have  deinonstral' 
that    we   are   going   hell-bent    dou 
the  one-way  path  to  socialism.    W' 
knew    that    all    businessmen    wouli 
have  to  fight  it  if  it  was  going  t 
be  licked,  and  we  derided  to  niak' 
at  least  one  tool  available  for  then 
to  start  doing  the  job." 

The  speaker  told  the  club  mem 
bers  one  company  is  showing  th' 
film  to  its  11.000  employes  ove 
a  six-week  period,  and  a  depart 
ment  store  has  offered  the  progran 
to  every  metropolitan  Detroi 
school,  is  supplying  it  also  to  sub 
urban  and  parochial  schools.  an< 
has  given  two  sets  to  the  puhli 
library    for    loan    to    organizationt 

Ad  Program  Value  Is  Theme 

♦  IIow  a  company's  advertisin 
program  tics  in  with  the  sales  At 
partnient  and  can  affect  each  salet 
man  was  the  subject  covered  i 
sound  slidefilrn  and  motion  piclur 
supplementing  an  address  before  th 
."^alt  Lake  Advertising  Club  b 
Gkokc.k  H.  Finch,  vice  president  i 
charge  of  sales  development  fof  th 
Jam    Handy  Orcamzation. 
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HERE  AT  LAST! 


America's  Finest 
Duplicating  Film! 


ANSCO,   BINGHAMTON,  NEW   YORK.    A    DIVISION    OF 


GENERAL  ANILINE   &   FILM  CORPORATION.     "FROM    RESEARCH   TO    REALITY. 
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RKSI'ON'^KS  Fhom  Hi  sinkss  film  prdduccrs 
tlirmigliDUt  (III-  ('i>uiilr\  cm  ihr  fiirllirdiii- 
ing  Production  Ycarliook  [jroject  of 
Bl.>l.NESS  ScRKK.N  indicate  ttic  many  important 
developments  which  have  taken  place  in  our 
iiKlustrx  during  the  past  dciadi-  whirh  includes 
the  era  of   Viorlrl   War   II. 

F'or  example,  the  extent  to  which  these  experi- 
enced and  responsible  companies  have  pro- 
duced films  for  every  conceivable  kind  of  pub- 
lic service  and  <!overnmental  i>r>2ani/ation  is 
heinf;  re\ealed  in  thes«-  authoritative  survey 
returns.  Nearly  4.(M)0  individual  reels  of  origi- 
nal |)roduction  were  turned  out  bv  less  than 
fift\  of  the  companies  for  the  Armed  Forces 
or  war  agencies  during  the  period  1942  to 
194.1:  thousands  of  additional  reels  have  been 
produced  by  these  and  other  companies  for 
local,  stale  and  Federal  agencies,  health  and 
welfare  organizations,  and  for  industrial  train- 
ing,   morale,   and    business  communications. 

This  is  the  backbone  of  the  entire  factual 
film  industry  in  the  I  nited  States:  it  is  the 
-inew  and  fibre  of  our  national  strength  im- 
proved through  better  understanding  of  the 
many    complex    facts    preseiiteti    in    their    films. 

As  Henry  Strauss  of  Palhescope  Produc- 
tions points  <iut.  "these  big  pr(d)lenis  face  our 
counlrv  todav:  individual  man  hour  proline- 
litily;  sliortaae  of  material:  and  i/nalilY  of 
norh.  Our  industry  has  been  operating  in  these 
areas  on  a  wide  scale  these  past  five  years. 

"In  addition  to  reijuiring  knowledge  of  how 
to  affect  emotion  \ia  film,  the  prime  requisite 
is  an  ex|HTl  knowledge  of  inilustrial  relations 
and    of   induslrv    itself."    he   sa\s. 

There  is  no  other  comparable  film  industry 
anywhere  in  the  world,  outside  these  I  nited 
.States  and  Canada.  We  intend  to  refle<'t  our 
|>ride  in  it  with  the  solid  substance  of  factual 
data,  essential  reference,  and  claritv  of  presen- 
tation that  will,  in  the  pages  of  this  first  annual 
Production  Yearbook,  clearly  establish  the  value 
and  extent  of  these  companies  and  their  services. 

Fdm   Producers   Meet  Ran   Stock  Problems 

■¥■  Because  practical  makers  of  business  and 
fai'tual  films  have  long  been  accustomed  to  de- 
livering the  most  for  the  customer's  film  dollar, 
current  raw  film  shortages  have  not  yet  made 
any  serious  inroads  on  factual  film  production 
or  distribution.  \  notiieable  lightening  up  i>ii 
|Hissible  waste  or  duplication  has  been  taking 
place  in  both  laboratories  and  studios,  however, 
with  all  factors  of  the  industry  alert  to  any  fur- 
ther cuts  such  as  the  contemplated  DuPont  slash 
of  twenty-five  [KTcent  in  cur-lomer  film  alloca- 
tions. (  \-ray  and  armed  forces  re<|uirc-ments 
were  given  as  the  reason  for  the  DuPont  short- 
age. I  Much  more  loncern  was  exhibited  mean- 
while by  Hollywood  entertainment  producers, 
the  newsreels.  and  by  TV  stations  which  now 
consume  a  verv  large  amount  of  16mm  st«Kk 
for  their  filmed  tranwriplions  cif  nearly  every- 
thing l>eing  telecast,  including  the  trash. 

Natiotiul  .-/-I'   Convention  Opens  July  2S 

*  The  I'KSI  National  \udio-Visual  (!on\en- 
lion  and  Trade  .Show  will  again  Im'  held  in 
Chicago  at  (he  Sherman  Motel,  o|H-ning  July 
2'!  and  continuing  through  JuK  .'U.  PrimariU 
attended   bv   visual  education   dealers  and   mem- 


The  national  defense  era  exemplified  in  a  still  from    "Epilopue"  protluced    h\   Raphael  G.    If  olff. 

\]M^  M  ill  ltii^iii(\s^  llliiis 

PKODI  CIKtN    IKMntdOK     lilllHNs    INDICMK    PHODl  CKKS'    KSSKN  I  I  M     i;<MI 


bers  of  their  staffs,  coincidental  meetings  of 
the  Kducatioiial  Film  Librarv  Association  and 
of  the  l)e|inrlment  of  Audio-Visual  Instruction. 
National  Kducalion  Association,  have  given  the 
annual  affair  a  strong  consumer  flavor  in  the 
past.  Principal  marmfacturcrs  of  audio-visual 
ei|uipmerit  in  the  Chicago  area  also  take  this 
occasion  to  hold   their  annual  dealer  meetings. 

Projection  Equipment  in  Fair  Supply 

♦  incidentalK .  supplie>  of  projection  equip- 
ment and  essential  acces.sories  continue  to  be 
availabli-  in  fair  <|uanlitN.  despite  im|H-n<ling 
National  Production  Autlioritv  limilatioiis  on 
irilical  materials.  Maiiufaiturers  geni-rall\  es- 
timate that  equi|unent  needs  will  Iw  taken  care 
of  with  only  slight  delays  for  the  next  six 
inonlhs.  \fler  that,  it  was  an\bod>'s  guess  as 
III  the  turn  iif  e\eii|s  alllmugh  it  is  generalK 
considered  that  am  audiii-\  isual  equipment 
needed  for  industrial  training,  enqiloyee  indoc- 
trination, or  civilian  health  and  welfare  pur- 
poses would  receive  first  consideration  bv  the 
NP\.  \t  prcM-nl.  under  existing  metals  orders, 
no  distinction  is  made  as  to  civilian  end  use. 
as  belween  lovs  and  industrial  equipment,  for 
example.  Thi-  !)0  (  Hefens*-  Order  I  «\s|eni  nf 
ratings  apjx-ars  likeU  to  Ix-  extended  farther  to 
cover  this  problem  if  manufacturers  are  unable 
to  get  materials  for  production  of  more  ps,vn- 
lial   goods.     This    would    Ik-   a   logical   step. 


News   Items  of   Importance  at  Press   Time: 

M  The  Standard  Oil  Company  <  Indiana  t  is 
<'onducting  a  model  Training  Clinic  for  com- 
pan\  advertising  and  public  relations  repre- 
sentatives at  its  Chicago  Training  ("enter. 
Ileavv  emphasis  was  given  audio-visual  male- 
rials,  now  l>eing  widely  used  in  the  field  by  this 
companv    for  a  wide  range  of  purpos<-s. 

M  Nominations  for  "distinctive  achievement  in 
dm  umenlarv  production  of  short  subje<  Is"  by 
the  .Motion  Picture  Academy  narrowed  the  final 
"Oscar"  coni|H'lition  down  to  The  Fifihl:  Science 
iiiainst  Cancer:  The  Stairs:  and  U  h\  Korea'/ 
Feature  diKumentarv  nominations  included  only 
two  subjeits:  The  Titan:  Story  of  Mirhelanfirlo 
and  U  ith  These  Hands,  the  II.CWl  motion  pic- 
lure  ( reviewed  in  a  r«Tenl  issue  of  Bl  sinuss 
ScRFKVl.  BaUols  were  to  go  into  the  mail  for 
final  selections  on  FVbruarv  27. 
♦  The  trusli-e-  of  the  (rt-orge  Kastman  IIoum-, 
national  photographic  institute,  have  amiouncnl 
the  formal  o^iening  ceremonies  of  the  Dry  den 
Theatre  in  RiK-hester.  N.Y.  on  March  2.  I')5I. 
I.owell  Thomas,  author,  world  traveler,  and 
news  commentator,  will  lie  the  principal  siirak- 
er.  Among  guests  of  honor  announceil  to  dale 
are  F.dward  Sleii-lien.  renov«ned  piclorialisi: 
Merrill  C.  Meigs,  v  ice-president  of  ihe  Hearst 
(!or|Hiralion:  and  Ceorge  B.  Drvden  of  Kvans- 
lon.  Illinois.  whoM-  conlrihuled  funds  made 
possible  this  iiukIcI  theatre.  • 
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Public  Relations' 
Audio -Visual  Clinic 

IMJtx.KVM  UN  n  I;M)\N.  1  l-lfUl   Vin   27 

ADXKKTISINC,  »ali'#.  industrial  and  pul> 
li.  rilalioiis  t-xttulivcs  in  the  Cliitago  an-a 
and  llu-  iiiidwfM  will  l«-  puosts  i>(  lllf  Chi- 
cago C.liapl.T  i.f  llu-  I'liMii  K.'lalioiis  Socicly  of 
Aim-riia  on  lucsda).  K<l.ruar>  27.  wluri  that 
organization  sponsors  its  first  annual  Audio- 
visual Clinic  dav  in  the  Tfrrace  Casino  of  tlif 
Morrison  Hotel.  The  "welcome"  mat  is  out  for 
mi<lw.-st.rn  a.l  and  agency  executive's  who  wish 
lo  attend  the  program  with  a  modest  S.S.<H)  all- 
inclusive  fee  the  only  charge.  Kohert  Carey. 
PRS.-V  vice-president,  of  the  Ho/ell-Jacobs  A<1- 
verlising  Agency,  is  handling  all  guest  arrange- 
meuts.  Ticket  price  includes  luncheon  and  cock- 
tail as  well  as  all  meetings  from  9:30  a.m.  to 
5:30  p.m.  closing. 

Fartici|>ants  in  the  days  events  include  Mr. 
James  I'eddar.  vice-president  in  charge  of  ad- 
vertising and  public  relations  for  the  Dearborn 
Motors  Corporation,  who  will  present  an  inte- 
grated audiovisual  program.  "Salute  to  Agri- 
culture": Nicholas  Farrino.  former  picture  edi- 
tor of  Nkwswkkk  and  now  head  of  the  Photo- 
graphic Library  of  Cities  Service  Company,  who 
will  show  and  discuss  this  extensive  facility: 
John  Kettlewell  of  the  Council  on  Candy:  Sam- 
uel Austin  of  the  Chicago  Mercantile  Exchange: 
Homer  Huntington  of  the  Poultry  and  Egg  Na- 
tional Board:  (ieorge  Keitinger.  public  relations 
director  of  Swift  &  Company:  Tom  Hope  of 
General  Mills:  and  executives  of  the  Illinois  Bell 
Telephone  Company;  Electro-Motive  Division, 
(ieneral  Motors:  and  the  Lumbermen's  Mutual 
Insurance   Company. 

"New    Horizon^   for   Sponsored   Films" 
Frank  Arlinghaus.  president  of  Modern  Talk- 
ing  Piiture  Service.   Inc..  is  the  featured  speak- 
er on  "New    Horizons  for  Sponsored   Films"   at 
the  luncheon  meeting. 

The  afternoon  program  will  center  on  exter- 
nal or  public  relations  material,  including  con- 
sumer education,  institutional  fdms,  and  com- 
munity relations  whereas  the  morning  sessions 
will  maiidv  center  on  internal,  industrial  rela- 
tions, .stockholder  information,  and  employee  in- 
formation programs  utilizing  all  forms  of  audio- 
visual aids.  The  practical  aspect  will  be  stressed 
in  every  instance,  with  specific  fai-ts  on  costs  and 
results  to  be  given  by  participants  from  their 
extensive  experiences   with   these   media. 

The  closing  event  of  the  day  will  bring  execu- 
tives of  all  leading  film  producers  into  a  panel 
discussion  on  "Client-Producer  Responsibilities." 
O.  H.  CcH'Un.  BlsiNKss  Scrken,  is  moderator  of 
the    producer-client    panel. 

Audio-Visual  KquipnienI  on  Kxliibition 
All  lv|>e^  of  modern  au<lio-visual  projection 
equipment  will  be  displayed  in  a  special  exhibit 
area  arranged  for  the  (-liiiic  by  leading  manu- 
facturers in  the  Chicago  area.  Guests  will  In- 
supplied  with  a  special  kit  of  literature. 

The  Audio-Visual  Clinic  day,  which  originat- 
ed following  the  similar  but  very  limited  panel 
held    at    the    PRS.A    annual    convention    in    New 


'iiirk  ia^l  December,  is  aimed  to  give  the  pub- 
lic relations  and  ad  executives  an  overview  of 
these  potent  tools  for  idea  <ommunication  rang- 
ing from  emplovee  and  public  methods  and  ma- 
terials to  television.  An  expected  attendance  of 
from  200  to  300  executives  has  been  provided 
for  by  the  sponsors. 


A  New  Heinz  Company  Picture 
Presents  Story  of  "The  Big  Kitchen" 


Sponsor:   H.  J.  Heinz  Company. 
Title:    The  liiji  Kilchcn.   26   min..  color.    Pro- 
duced by  Wilding  Picture  Productions,  Inc. 

■K  It  is  good  to  be  reminded  that  America  is  a 
land  of  plenty  and  that  the  farmer  who  grows 
our  food  and  the  processor  who  prepares  it  for 
our  table  both  represent  solid,  forward-looking 
Americanism.  In  The  Rip  Kitchen,  which  gets 
its  natne  from  the  nationwide  locations  of  the 
Heinz  processing  plants,  the  company  brings  the 
story  of  our  agricultural  economy  down  to 
cases  by  elucidating  the  values  of  processed 
foods  in  nutrition  and  thrift. 

Two  Years  in  Preparation 
Both  sponsor  and  producer  (Wilding  Pi<luri- 
Productions.  Inc.)  made  a  thorough  job  of  il. 
I'rcparati<in  began  two  years  ago,  and  iIm- 
"travelogue"  covers  Heinz  factories  and  con- 
tributing farms  from  coast  to  coast. 

There's  the  vinegar-making  area  of  Virginia, 
with  the  Apple  Blossom  Festival  at  Winchester 
and  the  Shenandoah  Valley  with  its  national 
shrines.  The  company  has  come  a  long  way 
since  it  began  making  its  first  product,  horse- 
radish, and  the  harvesting  of  the  horseradish 
crop  about  .Muscatine,  Iowa,  points  up  the  fact. 
Tomato  and  baby  food  manufactures  take  the 
audience  to  New  York.  New  Jersey,  Pennsyl- 
vania and  Ohio.  At  Bowling  Green,  center  of 
Heinz  research  on  tomatoes  and  other  plants  for 
pickles,  are  acres  li'.crally  under  glass.  I  he 
camera  moves  on  to  California,  the  San  Joaquin 
Valley  and  the  Frontier  Days  celebration,  and 
finally  covers  the  Tulip  Time  observance  at 
Holland.  Mich.,  which  is  also  called  the  world's 
pii'klc  capital. 

.\vailuble  Through  National  Sources 

Through  the  branihi-s  of  the  Modern  Talking 
Picture  Service.  Inc..  The  liiji  Kilrlu'n  will  show 
lo  consumer  groups  including  schools,  associa- 
ti<ins,  women's  grou|>s.  granges  and  service  or- 
ganizations, as  well  as  to  grocers,  hotel  and 
restaurant  staffs  and  others  in  the  business  of 
handling   foods. 


Annual  Meeting  of 
lAVA  March  19-21 

\T   CIIICAGOS    KI)(;KW.VrEK   BEACH 

MI.MBI'.KS  and  guests  of  Uie  Industrial 
Audio-Visual  Association,  national  or- 
ganization of  sponsors  of  business  films 
and  ri'lated  audio-visual  media,  will  hold  the 
annual  meeting  of  that  group  at  (Chicago's  Edge- 
water  Beach  Hole!  on  March  19-20-21.  In  ad- 
dition to  the  national  business  meeting  and 
annual  election  of  officers,  an  extensive  pro- 
gram of  demonstrations,  exhibits,  film  showings, 
and  laboratory  forums  has  been  arranged  for 
the  three-day  event. 

Special  emphasis  is  being  given  the  practical 
problems  faced  by  business  film  users  in  this 
national  defense  era.  A  majority  of  these  clinic 
programs  and  discussion  forums  will  be  open 
lo  guests  representing  other  companies  now 
using  or  contein|)laling  film  programs  in  busi- 
ness and  industrv.  .Members  of  those  firms  ac- 
tually providing  audio-visual  services  and  equip- 
ment, advertising  agencies,  and  trade  associations 
are  not  eligible  for  membership. 

Company  film  and  TV  representatives,  not 
inembers  of  lAVA.  but  desiring  further  infor- 
mation on  the  Chicago  meeting  should  corre- 
spond at  once  with  Frank  S.  Rollins.  E.  R. 
Squibb  &  Sons.  745  Fifth  Avenue,  New  York 
City,  or  with  Donald  Steinke.  lAVA  secretary, 
c/o    Dow    Chemical    Company.    Midland.    Mich. 

Mendiersliip  Review  Forums  Featured 

lAVA  members  will  discuss  such  pertinent 
subjects  as  the  effects  of  defense  production  on 
company  film  programs:  publicizing  the  busi- 
ness film:  tie-in  promotion  and  related  media 
for  compan\  film  programs:  and  new  develop- 
ments  in   film   pro(lucti<iii   technique. 

An  Audio-Visual  Projection  Clinic  in  which 
members  will  demonstrate  many  unusual  types 
of  projection  equipment  now  in  use  by  their 
companies  is  another  feature  of  the  meeting.  A 
demonstratiBn  of  the  potentialities  of  Phone- 
vision  is  another  program  event. 

Internal   Status   of   Film    Divisions 

"Where  Does  the  Film  Division  Belong  in  a 
Company"  is  another  subject  scheduled  for  panel 
discussion.  In  addition,  one  program  will  be 
<levoted  to  a  series  of  interviews  and  demon- 
strations conducted  by  a  large  Chicago  busi- 
ness film  studio.  Wilding  Picture  Productions. 
Inc..  when-  members  and  guests  will  hear  from 
a  number  of  experts  on  production,  procure- 
jiieiit.  and  other  related   problems. 

.A  thorough  review  of  all  Washington  develop- 
ments relating  to  audio-visual  media  including 
ihi-  production  programs  of  the  Armed  Forces, 
instructional  film  research  at  Penn  Slate  Col- 
lege, distribution  and  utilization  developments 
in  the  bases  and  camps,  will  also  be  reviewed  in 
special  short-course  programs  arranged  for  mem- 
bers and  guests  of  the  association. 

Prominent  |)ersoiialities  in  the  business  film 
field  will  address  several  luncheon  meetings 
scheduled  during  the  session.  These  arrange-  < 
ments  are   under  the  diriftion   of  O.   H.  Coelln, 
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chairman  in  charge  of  program  arrangements. 
Assisting  in  preparations  for  the  Chicago  meet- 
ing were  lAVA  ])resi(lent  R.  P.  Hogan,  W.  M. 
Raslahle.  retired  president;  F'rank  Greeiileaf.  and 
John  Hawkinson.  treasurer.  Don  ."^teinke,  Dow- 
Chemical  Company,  is  secretary  of  the  nutional 
sponsor  organization.  * 


blsi.\e:s«^  S4  iik 


Modern  Miracles  of  Die  Casting  Are 
Shown  in  New  Doehler-Jarvis  Picture 


Sponsor:    Doehler-Jarvis   Corporation. 

Title:    The   Shortest    Way,   27   min.,    b&w,    pro- 
duced In    The  Jam   Handy  Organization. 
*  Although  die  casting  is   playing-  an   increas- 
ing   role    in    the    manufacture   of    almost    every 
tvpe  of  hard  goods,  it  is  still   in   its  infancy. 

"We  acknowledge  this."  Mr.  II.  H.  Doehler, 
Board  Chairman  of  Doehler-Jarvis.  said  re- 
cently, "but  history  has  taught  us  that  in  times 
gone  hv  there  were  such  periods  as  the  Stone 
Age,  Bronze  Age,  iron  Age,  and  the  age  of 
today.  .Steel.  I  shall  not  he  greatly  surprised 
to  see  the  age  upon  which  we  are  embarking 
now  turn  out  to  be  labeled  the  Light  .Metal 
Age.' 

Prepared  to  Exceed  War  Records 

During  the  conversion  of  industry  to  war 
materials  production  the  die  casting  industry  is 
prepared  to  far  surpass  its  excellent  record  in 
World  War  II.  During  1041-45.  the  Doehler- 
Jarvis  Corp.  produced  some  'J,3(X)  components 
for  the  military  machine.  Its  products  can  now 
be  found  in  thousands  of  items  of  every  day 
use   in   homes,  motor  cars,  offices  an<l   factories. 

Crafihic  evidence  of  die  casting's  progress 
in  industrial  production  is  shown  in  a  new  mo- 
lion  picture.  The  Shortest  Way.  It  shows  how 
raw  materials  are  made  into  finished  products 
in  a  matter  of  seconds. 

Ii<-gimiiiig  at  the  basis  for  the  process,  molten 
allovs  of  aluminum,  zinc,  magnesium  or  brass 
are  shown  being  forced  under  pressure  into  a 
steel  die.  This  sometimes  completes  the  prod- 
uct at  one  step,  or  the  castings  may  be  finished 
b\    trimming,   plating  or  buffing. 

Wide  Range  of  Products  .\re  Shown 

Knd  products  are  shown,  from  such  things  as 
projei-tors.  slide  viewers,  cameras  an<l  editing 
machines  to  Washing  machines,  gas  pumps,  elec- 
Iric  trains.  tNpcwriiers  and  kilrheii  appliances. 
I'rimdest  accomplishments  of  Doehler-Jarvis  are 
»liown  as  the  one  piece  casting  of  an  automo- 
bile door  and  the  group  of  cIos«>  tolerance  cast- 
ings which  are  essential  housings  of  Ifydra- 
matic.  Bcirg-\\  arner.  Dwialbnv  atid  I  Itrainalic 
automatic   transmissions. 

The  Shortest  U  ay  was  made  for  the  use  of 
technical  societies.  us«'rs  and  prospc<-tive  u.sers 
of  die  castings,  product  engineers,  technical  stu- 
dents and  other  grou|>s  interested  in  modern 
mami fact u ring  processor. 

It  may  be  procured  from  sales  or  plant  man- 
agers at  Doehlcr-Jar\  is  plants  in  Toledo.  Ohio; 
I'otlslown.  I'a.:  Batavia.  N.  Y.:  Chicago.  111. 
and  Grand  Rapids,  Mich.,  or  from  Doehler- 
Jarvis  Department  of  Public  Relations.  .1fW> 
Fourth  .Avenue,  New  York  Citv. 


fi.ahf:hty  fkstinai.  monoks 

iVniLK  UI-  TIIL  UUCl  .Mi:.M  AK^" 

•k  .Members  of  the  Screen  Directors  Guild  made 
history  on  two  counts  last  month  when  they 
staged  the  Flaherty  Film  Festival  in  honor  of 
"The  Father  of  the  Documentary"  pioneer  film 
maker  Robert  Flahertv  at  New-  York's  Mus<'um 
of  Modern  Art.  It  was  the  first  one-man  cini-ma 
show  ever  staged  in  ,-\merica;  it  was  also  the 
first  time  all  of  Flaherty's  great  films  ha\e  been 
gathered  t<^igether  for  one  three-part  showing. 
The  Festival  was  held  to  packed  hous<'s  on  Jan- 
uary 9.   10,  and   11. 

Mr.  Flaherty  appeared  each  night  to  discuss 
his  films  with  the  audience  and  on  thi-  closing 
night  he  was  presented  with  a  special  award 
and  a  paid-up  life  membership  card  from  his 
fellow  members  of  the  Screen  Directors  Guild. 
The  citation  read  in  part  "his  example  serves  as 
a  beacon  light  ...  to  elevate  the  art  and  craft  of 
our  profession.  "  Moderators  of  tin-  Festival  were 
Gilbert  Seldes.  author  and  critic,  and  Dr.  Charles 
A.    Siepmann.    N.  Y.    University    F'ilm    Library. 


(:nHISI(UMIl.K    ITI.M    IN    DEM  A.N  I) 

"^(»l  <;*\  ciiwi.i-  rilK  woKl.li,"  jumnl  mu- 
liim  iiirtiin-  rftiilitioii  of  h'lilhi-r  Janifs  Ki-I- 
Irr'x  inspirational  nifssafti-  to  Ann'ricans 
I  noti-  cast  Ufloiil,  is  in  its  si'ronil  thoiisiiiiil 
prints  solil  anil  in  usi-  h\  autlivnti-s  tlirotifih- 
out  the  country. 
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I.N  THK  IMCTl  RE>* 

ABOVE:  Faniril  film  makrr  Rob- 
rrt  FInhi'rtY  I  rmtrr  I  rro'ives 
C.iTtifirnlf  of  Honor  of  ihf 
Sir4<ii  IHniiors  (iuiltl  froni 
Six,  prrsiilrnt  Jack  (ilcnn  at 
recent  Flaherty  Film  Festival; 
to  the  left  is  Paul  Falkenherf. 
SI  Hi    Forums    chairman.     l.VVT. 

1     famous     still     phottifirapher. 

Mar/iaret  Hourke-lJ  hite.  /ireels 
the  father  of  the  iliHumenlary 
film  at  till-  recent  Flaherty  Film 
Festival  ichere  she  joined  icith 
other  tcell-knoicn  personalities 
in  paying  homafir  to  the  veteran 
cinematisl. 


I)KI\ER  EmCATloN  I  MM  F'KKM  E 

(.K\KK\I.  motors'  driver  education  film  series 
was  previeiceil  in  l.os  tiifieles  uniler  the  aus- 
pices of  Hon  W.  House,  president  of  linal  (.' W 
C7ii/».  .S/i,»irfi  lielou-  1 1  to  ri  Marshall  (.ran- 
shiiic.  I.  I  schools:  Mr.  House:  Henry  t'larl. 
anil  Tom  (ulhii  ol  t^M  i  itmpanies:  ami  Ih 
T.    ir ,   Forbes.    1(11    liislitiil,-   of    Traffic. 


M  M  B  E  R     I 
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Public  Relations' 
Audio -Visual  Clinic 

i'Kt)(;i{\M  ON  n  i;si)\^.  1 1  itui  \in  2: 

ADM.KTISING,  sales,  industrial  and  pul.- 
li.-  nlutioiis  fXiHUtivfs  in  tlu-  Cliicapo  area 
iiiul  tin-  iiii<l»<->t  will  l'<-  jjuisis  of  llii-  Clii- 
cago  CliapliT  of  till-  I'liMii  K.lations  SociolN  of 
Anu-rira  on  lucstla).  I'<l)ruary  27.  when  llial 
organization  sponsors  its  first  annual  Amlio- 
Visual  Clinii-  day  in  the  Terrace  Casino  of  the 
Morrison  Hotel.  The  "welcome"  mat  is  out  for 
midwi-sl.rn  a«l  and  agemy  exetutives  who  wish 
to  attend  the  program  with  a  modest  S5.(M)  all- 
inclusive  fee  the  only  charge.  Kohcrt  Carey. 
PRSA  vice-president,  of  the  Hozell-Jarobs  Ad- 
vertising Agency,  is  handling  all  guest  arrange- 
ments. Ticket  price  includes  luncheon  and  cock- 
tail as  well  as  all  meetings  from  yi-SO  a.m.  to 
5:.30  p.m.  closing. 

ParticijMints  in  the  da>s  events  include  Mr. 
James  IVddar,  vice-president  in  charge  of  ad- 
vertising and  public  relations  for  the  Dearborn 
Motors  Corporation,  who  will  present  an  inte- 
grated audio-visual  program.  "Salute  to  Agri- 
culture": Nicholas  Farrino.  former  picture  edi- 
tor of  Nkwswkkk  and  now  head  of  the  Photo- 
graphic Library  of  Cities  Service  Company,  who 
will  show  and  discuss  this  extensive  facility: 
John  Kettlewell  of  the  Council  on  Candy:  Sam- 
uel Austin  of  the  Chicago  Mercantile  Exchange: 
Homer  Huntington  of  the  Poultry  and  Egg  Na- 
li<inal  Board:  (ic.rge  Keilinger.  public  relations 
dire<tor  of  Swift  \  Company:  Tom  Hope  of 
General  Mills:  and  executives  of  the  Illinois  Bell 
Telephone  Company;  Electro-Motive  Division, 
General  Motors:  and  the  Lumbermen's  Mutual 
ln?urance   Company. 

"New    Horizons   for   Sponsored   Films"' 
Frank  Arlinghaus.  president  of  Modern  Talk- 
ing  I'icture  Service.   Inc..   is  the  featured  speak- 
er tm  "New    Horizons   for  Sponsored   Films"   at 
the  luncheon   meeting. 

The  afternoon  program  will  center  on  exter- 
nal or  public  relations  material,  including  con- 
sumer edu<ation.  institutional  films,  and  com- 
inunitv  relations  whereas  the  morning  sessions 
will  mairdy  center  on  internal,  industrial  rela- 
tions, st<H-kholder  information,  and  employee  in- 
formation programs  utilizing  all  forms  of  audio- 
visual aids.  The  practical  aspect  will  be  stressed 
in  every  instance,  with  specific  facts  on  costs  and 
results  to  be  given  by  participants  from  their 
extensive  experiences  with   these   media. 

The  closing  event  of  the  day  will  bring  execu- 
tives of  all  leading  film  producers  into  a  panel 
dis<-ussion  on  "'Client-Producer  Responsibilities." 
O.  H.  Coelln.  BtsiNtss  Sf.REEN,  is  moderator  of 
the   producer-client   panel. 

Audio-Visual  Flquipnienl  on  Kxliibition 
All  Ivfies  of  modern  aurlio-v  i^ual  projection 
e(|uipnienl  will  be  displayed  in  a  special  exhibit 
area  arranged  for  the  Clinic  by  leading  manu- 
facturers in  the  Chicago  area.  Guests  will  In- 
supplied  with  a  special  kit  of  literature. 

The  Audio-Visual  Clinic  day,  which  originat- 
ed fcdlowiiig  the  similar  but  very  limited  panel 
held    at    the    PRS.A    annual    convention    in    New 


York  last  Dec  ember,  is  aimed  to  give  the  pub- 
lic ri-lalioiis  and  ad  executives  an  overview  of 
lliese  potent  tools  for  idea  communication  rang- 
ing from  employee  and  public  methods  and  ma- 
terials to  television.  An  expected  attendance  of 
from  200  to  .300  executives  has  been  provided 
for  by  the  sponsors. 


A  New  Heinz  Company  Picture 
Presents  Story  of  "The  Big  Kitchen" 


Sponsor:   IL  J.  Heinz  Company. 
Title:    The  Bifi  Kilclu-n.   26   min..  color.    Pro- 
duced  by   Wilding   Picture  Productions,   Inc. 

■k  It  is  good  to  be  reminded  that  America  is  a 
land  of  plenty  and  that  the  farmer  who  grows 
our  food  and  the  processor  who  prepares  it  for 
our  table  both  represent  solid,  forward-looking 
Americanism.  In  The  Rip  Kitchen,  which  gets 
its  name  from  the  nationwide  locations  of  the 
Heinz  processing  plants,  the  company  brings  the- 
story  of  our  agricultural  economy  down  to 
cases  by  elucidating  the  values  of  processed 
foods   in   nutrition   and   thrift. 

Two  Years   in    Preparation 

Both  sponsor  and  producer  (Wilding  Picture 
Productions.  Inc.)  made  a  thorough  job  of  il. 
Preparation  began  two  years  ago,  and  lln' 
"Iravelogue""  covers  Heinz  factories  and  con- 
tributing farms  from  coast  to  coast. 

There's  the  vinegar-making  area  of  Virginia, 
with  the  Apple  Blossom  Festival  at  Winchester 
and  the  Shenandoah  Valley  with  its  national 
shrines.  The  com|)anv  has  come  a  long  way 
since  it  began  making  its  first  product,  horse- 
radish, and  the  harvesting  of  the  horseradish 
crop  about  Muscatine,  Iowa,  points  up  the  fact. 
Tomato  and  baby  food  manufactures  take  the 
audience  to  New  York.  New  Jersey,  Pennsyl- 
vania and  Ohio.  At  Bowling  Green,  center  of 
Heinz  rc-search  on  tomaloes  and  other  plants  for 
pickli-s.  are  acres  li'.crally  under  glass.  The 
camera  moves  on  to  California,  the  San  Joaijuin 
Vallc-y  and  the  Frontier  Days  celebration,  and 
finally  covers  the  Tulip  Time  observance  at 
Holland.  Mich.,  whic-h  is  also  called  the  world's 
pickle  capital. 

.\vailable  Through  National  Sources 

Through  the  branches  of  the-  Modi-rn  Talking 
Picture  Service.  Inc..  The  liif;  kit<hi-ri  will  show 
to  consumer  groups  including  schocds,  associa- 
tions, women's  grou|>s.  granges  and  service  or- 
ganizatiims,  as  well  as  to  grocers,  hotel  and 
restaurant  staffs  and  others  in  the  business  of 
handling   foods. 


Annual  Meeting  of 
lAVA  March  19-21 

M    CIIICA(;o"S    KI)(;KViATER   BEACH 

MKMMK.KS  and  guests  of  the  Industrial 
Audio-Visual  Asscjciation,  national  or- 
ganization of  sponsors  of  business  films 
and  related  audio-visual  media,  will  hold  the 
annual  meeting  of  that  group  at  (Chicago's  Edge- 
walcT  Beach  lloli-i  on  March  19-20-21.  In  ad- 
dition to  the  national  business  meeting  and 
annual  election  of  officers,  an  extensive  pro- 
gram of  demonstrations,  exhibits,  film  showings, 
and  laboratory  forums  has  been  arranged  for 
the  three-day  event. 

Special  emphasis  is  being  given  the  practical 
jiroblems  faced  by  business  film  users  in  this 
national  defense  era.  A  majority  of  these  clinic 
programs  and  discussion  forums  will  be  open 
to  guests  representing  other  companies  now 
using  or  conteni|)lating  film  programs  in  busi- 
ness and  industrv.  Members  of  those  firms  ac- 
tually providing  audio-visual  services  and  equip- 
ment, advertising  agencies,  and  trade  associations 
are  not  eligible  for  membership. 

Companv  film  and  TV  representatives,  not 
rnemhers  of  lAVA.  but  desiring  further  infor- 
mation on  the  Chicago  meeting  should  corre- 
spcmd  at  once  with  Frank  S.  Rollins.  E.  R. 
Squibb  &  Sons.  745  Fifth  Avenue.  New  York 
Citv.  or  with  Donald  Steinke.  lAVA  secretary, 
c/o    Dow    Chemical    Company.    Midland.    Mich. 

Membership   Review   Forums  Featured 

lAVA  mendiers  will  discuss  such  pertinent 
subjects  as  the  effects  of  defense  production  on 
company  film  programs:  publicizing  the  busi- 
ness film:  tie-in  promotion  and  related  media 
for  c-ompan\  film  programs:  and  new  develop- 
ments  in    film   production   technique. 

An  Audio-Visual  Projection  Clinic  in  which 
members  will  demonstrate  many  unusual  types 
of  projection  equipment  now  in  use  by  their 
c-ompanies  is  another  feature  of  the  meeting.  A 
demonstratinn  of  the  potentialities  of  Phone- 
vision  is  another  program  event. 

Internal   Status   of   Film   Divisions 

"Where  Does  the  Film  Division  Belong  in  a 
Company"  is  another  subject  scheduled  for  panel 
discussion.  In  addition,  one  program  will  be 
devoted  to  a  series  of  interviews  and  demon- 
strations conducted  by  a  large  Chicago  busi- 
ness film  studio.  Wilding  Picture  Productions. 
Inc..  where  members  and  guests  will  hear  from 
a  immber  of  experts  on  production,  procure- 
ment, and  other  related   problems. 

A  thorough  review  of  all  Washington  develop- 
ments relating  to  audio-visual  media  including 
the  production  programs  of  the  Armed  Forces, 
instructional  film  research  at  Penn  State  Col- 
lege, distribution  and  utilization  developments 
in  the  bases  and  camps,  will  also  be  reviewed  in 
special  short-course  programs  arranged  for  mc-m- 
bers  and  guests  of  the  association. 

Prominent  jtersonalities  in  the  business  film 
field  will  address  several  luncheon  meetings 
schedulc-d  during  the  session.  These  arrange-  < 
inents  are   under  the  direction  of  O.   H.  Coelln, 
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chairman  in  charge  of  progratn  arrangements. 
Assisting  in  preparatiims  for  the  Chicago  meet- 
ing were  lAVA  |)rcsi(ifnt  R.  P.  Hogan,  W.  M. 
I?astahli'.  retired  presidi-iil :  Kraiik  (Jrei-iilcaf.  and 
John  Huwliinsiin.  treasurer.  Don  ."^teiiike,  I  (ow 
Chemical  Company,  is  secretary  of  the  national 
sponsor  organization.  * 


Bl'SIXKSS   sriiK 


Modern  Miracles  of  Die  Casting  Are 
Shown  in  New  Doehler-Jarvis  Picture 


Sponsor:    Doehler-Jarvis   Corporation. 

Title:    The   Shortest    Jfay.   27    min.,    h&w,    pro- 
duced  l)V  The  Jam   Handy   Organization. 
*   Although  die  casting  is   playing-  an  increas- 
ing   role    in    the    manufacture   of   almost   every 
tvpe  of  hard  goods,   it  is  still   in   its  infancy. 

"We  ackniiwlcdge  this."  Mr.  II.  II.  Doehler. 
Board  Chairman  <if  DoehliT-Jarvis.  said  re- 
cently, "hut  hi.story  has  taught  us  that  in  times 
gone  hv  there  were  such  periods  as  the  Stone 
Age,  Bronze  Age,  Iron  Age.  and  the  age  of 
today,  .Steel.  I  shall  not  he  greatly  surprised 
to  see  the  age  upon  which  we  are  emharking 
now  turn  out  to  lie  lahcled  the  Light  Metal 
Age." 

Prepared  to  Exceed  \\  ar  Kecordr. 

During  the  conversion  of  industry  to  war 
materials  production  the  die  casting  industry  is 
prepared  to  far  surpass  its  excellent  record  in 
World  War  II.  During  1941-45,  the  Doehler- 
Jarvis  Corp.  produced  some  9,300  components 
for  the  military  machine.  Its  products  can  now 
he  found  in  thousands  of  items  of  every  day 
use   in   homes,   motor  cars,  odices  and   factories. 

Graphic  evidence  of  die  casting's  progress 
in  industrial  production  is  shown  in  a  new  mo- 
tion picture.  The  Shortest  Way.  It  shows  how- 
raw  mail-rials  are  made  into  finished  [iroducts 
in  a  matter  of  seconds. 

Begimiing  at  the  liasis  for  the  process,  molten 
allo\s  of  aluminum,  zinc,  magnesium  or  lirass 
are  shown  heing  forced  under  pressure  into  a 
steel  die.  This  sometimes  completes  the  prod- 
uct at  one  step,  or  the  castings  may  he  finished 
1>\    (rimming,   plating  or  bulling. 

Wide  Range  of  Products  .\re  Shown 

Knd  produits  are  shown,  from  such  things  as 
proji-clors.  slide  viewers,  cameras  and  editing 
marliifies  to  Washing  machines,  gas  pumps,  elec- 
Irir  trains.  t\pcwriii-rs  ami  kilrhen  appliaii<-i's. 
Proudest  acc-omplishmenis  rif  Doehler-Jarvis  arc 
»liiiwn  as  the  one  piece  casting  of  an  automo- 
bile door  and  the  group  of  close  tolerance  cast- 
ings whiih  are  essential  housings  of  Hydra- 
malic.  BorgW  arner.  D\nall<iw  aiul  I  Itramalif- 
aulonialic   transmissions. 

The  ShiiTlrst  Way  was  made  for  tin-  use  of 
t'-clmical  societies,  users  and  prosiM'ctive  users 
of  die  castings,  product  engineers,  technical  .Mu- 
denls  and  other  grou|)s  interj-sted  in  modern 
manufacturing  processiY*. 

It  may  be  procun-d  from  sales  or  plant  man- 
agers al  Doi-hler-Jarvis  plants  in  Ti>lrdii.  Ohio; 
Pollslown.  Pa.;  Balavia,  N.  Y.;  Chicago,  III. 
and  Grand  Rapids,  Mich.,  or  from  Doehler- 
Jarvis  Departtnenl  of  Public  Relations,  ^iVt 
Kourlh  Avenue,  New  York  Citv. 
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FI.ATIKHTV  FKSTINAI.   MoNOKS 
"lATllLK  UI-  TIIK  IK)LI  .MK.M  AKV 

■k  Members  of  the  Screen  Directors  Guild  made 
history  on  two  counts  last  month  when  they 
staged  the  Flaherty  Film  Festival  in  honor  of 
"The  Father  of  the  Documentary"  pioneer  film 
maker  Robert  Flaherty  at  New  York's  Museum 
of  Modern  Art.  It  was  the  first  one-man  cinema 
show  ever  staged  in  America:  it  was  also  the 
first  lime  all  of  Haherly's  great  films  have  been 
gathered  together  for  one  three-part  showing. 
The  Festival  was  held  to  packed  houses  on  Jan- 
uary 9.   10,  and   11. 

Mr.  Flaherty  appeared  eaih  night  to  discuss 
his  films  with  the  audience  and  on  the  (-losing 
night  he  was  pres<>nted  with  a  special  award 
and  a  paid-up  life  membership  card  from  his 
fellow  members  of  the  Screen  Directors  Guild. 
The  (italion  read  in  part  "his  example  serves  as 
a  liea«-on  light  ...  to  elevate  the  art  and  craft  of 
our  profession."  Moderators  of  the  Festival  were 
(iilbert  Seldes.  author  and  critii-.  and  Dr.  Charles 
A.    Siepmann.    N.  Y.    University    F'ilm    Library. 


IN  THK  1'U:TI  RES 

ABOVi-::  Famvil  film  niiikrr  Rith- 
erf  h'lnhiTty  (ci-nli-rl  rvrrivrit 
Crrlifiiatr  «»/  //on  or  o/  thf 
Si  rirn  Hiri-ititm  (itiilil  frimi 
SlKi  firrsidfiit  Jack  Ctlrtin  <il 
ri'rvnl  hlnhrrtv  Film  tfulital: 
In  lltv  left  is  I'liltl  Falkmln'tfi. 
SIXi  Forums  rhnirman.  I.KI-T: 
I  ftimims  still  filn>lofirai>her, 
Miirpiin-t  Htmrkf-lf  liili;  fgrt'i-ls 
till-  jiilUrr  ri/  till-  iliHiimrnlnry 
film  lit  till-  rrri-nl  FInhrrty  Film 
hi\tiiiil  iilii'ri-  sill-  joini'il  iiith 
iitliir  iii'll-kiiDit  II  pi'rsonnlitirs 
ill  imyiii^  /loniage  /(»  ihr  xvlrrnn 
riiirmalisl. 


CIIHISTOPIIIK    I  II.M    IN    DP:MAM)        I)RI\  KR  KDK.ATION   1  II  M   I'HIM  k 


"^(it  <:\N  (11  tN(,K  iliK  woiil.K."  fiimril  mii- 
lion  fiiiturr  ri'iiditioii  of  Fiitlirr  Jiimrs  KrI- 
Irr's  iiis/tiralionnl  mrssngi-  to  .tmrricans 
( iiotv  rnst  hrloii  I.  is  in  its  srionil  tliousiinil 
firints  sold  ami  in  iisi-  l>y  iiiitlii-iiii-s  lliroiif:li- 
out  thv  country. 


(.KNKR»I.  MOTOR-*  tiriirr  rdiiiiitiini  film  urifs 
litis  itmiviivil  in  l.os  tn/iilrs  iindrr  tlir  nus- 
l>irrs  of  Hon  M.  Iloiisi:  prrsiilriit  of  linnl  (iM 
('.lull.  Slioiin  hrloii-  (I  to  ri  Miirsliiill  ('.ran- 
s/i<ii(,  /,  (  sriiool.s:  Mr.  //on.»c;  Itrnry  (lark 
mid  linn  (nihil  ol  <,M  i  i>m/m/ii«'<:  nml  /'r. 
7".    ir  .   Forl,i>.    I  (  I    t    hi-litiil,-  of   Triiffii . 


N  I   M  n  K  R     1 


VO  1   I    M  K     1  :     •     1  OS  I 
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PHOTO  LIBRARY:  PubOc  Relations  Asset 


QUALITY  AISD  SCOPE  OF  MATERIALS  EARN  l)l\  IDENDS 
FOH    I  HIS  SYSTEM-WIDE  CITIES  SERVICE   PROJECT 


t   "Pirlurt'  lili-iis  for  fiiisiiu-ss" 
I'fiiliin'  on   FiiiK  lioinil  i*hol<)iinii>h\ 

l,i-fl:  "Storage  Spheres"  by  C.  K.  Hotkiii 
A  Cities  Service  Company  I'itture 

liit  of  pioneering.  The  projci  t  i>  iinflcr  the 
clirfctioii  of  Merle  Thorpe  ami  I'aul  lloilges. 
Diri-ilor  anil  Assistant  Direiior  of  the  Business 
Di-vclopnient   Department  of  (iities  Service. 

I  his  lihrarN  now  consists  of  some  lli.CKKt 
black  and  white  negatives,  and  3.(KK)  color 
transparencies,  gathered  by  photographers  of 
national  repute  who.  to  gel  them,  have  traveled 
more  than  .i.S.OfM)  miles  from  the  Hoikies  to 
the  Kast  Coast  ami  from  Northern  Canada  to 
Central  Mexico. 

As  photografihs  began  to  Ibnv  into  the  ollice 
from  the  field,  two  problems  were  immediately 
apparent   in  this  new   operation. 

(toIiI    Mine    for    Hou>e    Publications 

It  was  obviouslv  imjiossiblc  for  the  photog- 
raphers to  do  an  adequate  job  of  identifying 
and  captioning  the  material.  .Set  the  Company 
adopted  the  policy  of  sending  along  an  editorial 
man  with  each  photographer.  The  results  have 
been  amazingly  gratif\ing  as  to  the  accuracy  of 
all  the  descriptive  material.  In  a<idition.  there 
devel<i|)ed  a  gold  mine  of  editorial  material  for 
eight  compam  and  employee  publications  [house 
organs],  for  publicitv  releases,  promotional  bro- 
chures and  other  literature,  and  for  scripts  for 
sound  slidefilms  and  motion  pictures. 

The  second  |)rincipal  problem  had  to  do  with 
making  the  photcjs  available  for  a  wide  range 
of  uses,  and  for  Cities  Service  ofTices  through- 
out the  country.  It  was  obvious  from  the  start 
that  drawers  full  of  prints  would  be  so  many 
dead  ducks  unless  a  system  were  devised  where- 
bv  individual  [jrints  could  be  selected  and  made 
available   (|ui('klv. 

Pictorial   Quality   First   Objective 

One  thing  the  Companv  resolved  to  avoid  at 
all  costs  was  the  assembling  of  just  another 
batch  of  nuts  and  bolts  photographs.  Much  in- 
dustrial photographv  is  pretty  bad.  usually  taken 
according  to  engineering  specifications  without 
much    regard    to    artistic    excellence    or    ({ualitv. 

CITIES  SERVICE  IMIOKI  I.IKKVK^  ill  Miinhiitlan, 
sliouiiifi   rxhiltil    in    visitor's   /tnllvrv. 


AYP'.AR  AM)  A  iiAl.K  AGO  the  Cities  .Service 
('ompanv  iH-gan  an  earnest  campaign  to 
familiarize  some  25.(KH(  employees,  located 
ill  forty  slates  and  in  Canada,  with  the  far  flung 
activities  and  grealK  expanded  facilities  of  the 
Cities  S<Tvice  svstem.  The  Company's  problem 
was  somewhat  unusual.  In  the  cdd  days,  Cities 
"ervice  had  been  engaged  in  many  diverse  types 
of  busines.<ies  and  operations,  and  was  associated 
in  the  minds  of  the  general  public,  as  well  as 
many  of  its  own  people,  principally  with  elec- 
tric utilities,  (^.ilies  Service  had  gotten  out  of 
the  eleitrii  utility  business  during  the  forties, 
and  since  then  has  concentrated  almost  exclu- 
-ively  upon  oil  and  natural  gas.  Its  operations 
in   oil  and   natural  gas  had   always  been  exien- 
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sive,  hut  were  scattered  over  a  wide  range  and 
split  up  among  many  subsidiary  companies 
which  wi-re.  and  still  are.  largely  autonomous. 
There  was  very  little  understanding  even  with- 
in some  segments  of  its  own  family  about  the 
true  character  and  extent  of  the  overall  busi- 
ness. 

Many  devices  were  brought  into  play  to  cor- 
rect this  situation.  One  of  ihi-se  and  a  most 
important  one — was  the  building  of  a  system- 
w  i<le  )>hotographic  project.  Within  the  last  18 
months  Cities  Service  has  created  in  its  head- 
i|uarlers  building.  Sixtv  Wall  I'lpwer.  in  Man- 
hattan, a  photographic  library  and  display  rootn 
which  is  attracting  a  good  deal  of  attention  and 
in    the    building   of   which    it    has   done   quite   a 


Cities  Service  deleriiiiiiiMi  ti>  Imild  a  good  solid 
core  of  qualitN.  al  the  expense  of  (|uaMlity.  and 
il  has  never  had  aii\  reason  lo  regret  that  de- 
cision. 

The  next  step  was  to  set  u|)  in  the  liea<h|uar- 
lers  huiidiiig  at  Sixl\  Uall  Tower  a  display 
room  to  exhihit  the  .■idar-.'ed  Idack  and  while 
and  eoior  prints.  Hundreds  of  miployees  in  the 
New  York  area  have  visited  this  room,  the  sales 
force  hrings  customers  into  it  regularly,  and  a 
Directors  meeting  was  held  there  last  month,  in 
the  midst  of  \  isual  e\  iilence  which  showed  where 
the  Compan\"s  investments  have  i)een  and  are  be- 
ing made  for  new  facilities  and  expanded  opera- 
tions. 

P'acilitieg   Help    Improve    Service 

It  has  been  arranged,  hy  means  of  sliding 
curtains,  lo  use  one  end  of  the  display  room  as 
a  projeclion  room  with  ei|uipment  a\ailalile  for 
the  showing  of  motion  pictures,  slides  anil  sounii 
slidefdiiis.  .Niclxdas  I'arrino.  formerly  Photo- 
graphic Kditor  of  Nkwswkkk  Magazine,  who  is 
superintendent  of  the  Photo  Library,  designed 
and  had  built  a  special  projection  bar  with  am- 
ple space  for  projeclion  e(|uipment  storage  facili- 
ties, and  with  a  large  light  box  upon  which  a 
whole  strip  film  in  sequence  can  be  laid  out.  This 
is  a  tremendous  help  in  planning  sound  slide- 
films. 

While  all  of  this  sounds  simple,  the  tough  job 
-  the  kev  lo  the  success  of  the  enterprise — is 
the  svsteni  devised  bv  Nicholas  I'arrino  for  iden- 
lif\ing.  cataloging,  tiling  and  making  available 
both  prints  and  negatives.  No  attempt  is  made 
to  keep  on  hand  a  large  number  of  prints.  All 
black  and  white  negatives  are  filed  with  a  pro- 
fessional laboratorv.  This  firm  is  prepared  to 
deliver,  within  two  or  three  hours  notice,  prints 
made    up    fresh    from    the    original    negative. 

Aliuim.s   I'sed   for   Print   Selection 

Of  the  total  l.'i.lXK)  or  U.tMV)  black  and  white 
negatives,  about  .S.5<X)  have  been  .selected  whii'h 
are  reproduced  in  the  form  of  contact  prints, 
pasted   up  in  reference  volumes. 

Kacli  (iinlact  |>rint  bears  a  number  and  im 
the  left  hand  page  ap|)ears  the  same  nund>er 
with  a  fairly  complete  caption  for  each  of  the 
prints.  The  contact  books  are  kept  more  or  less 
chronologicallv  with  divisions  for  exploration, 
production,  refining,  transportation  and  market- 


I'Ro.iKcrniN    \l!K\    III    llir   C.ilii-s   .Scri/cc   l'liolograi>hir   Library   inrliidfi 
n  light  tahir  irlirri-  rnlitr  sithjiTls  inii\  hi'  itudied  and  ansfrtihlfd. 


itig.  Selections  of  lop  (|ualit\  prints  in  '>  inch 
b>  II  inch  size  are  put  up  in  l<Mllicr  bound  di«- 
|>la\   books. 

Thus,  anyone  who  wishes  to  see  what  is  avail- 
able can  do  so  very  quicklv  and  easilv.  hv  mere- 
ly running  through  these  books.  He  then  orders 
by  number  on  special  order  blanks:  the  order 
is  telephoned  to  the  laboratorv.  and  within  Iwo 
or  three  hours  I  except  where  mass  production  is 
concerned  I  new  |)rints  are  delivered  to  the  desk 
downtown,  or  tlirectly   to  the  customer. 

Color  Duplicated  in  HIack  X  W  liit<- 
Ml  (iilor  Iranspari-ncies  an-  kepi  on  hie  in 
the  Photo  Library  al  Sixty  Wall  Tower.  On  the 
frame  of  each  slide  is  stamped  a  number.  These 
numbers  then  correspond  to  blaik  and  white 
contact  prints  which  are  made  up  from  the  color 
transparencies.     This   enabh--    ihe    Photographic 


Department  to  refer  readilv  lo  all  of  the  color 
work  available  ami  provide  iiiuuediate  caption- 
ing. .So  far  as  can  be  discovered,  this  is  a  new 
l)r<icedure  and  it  has  proved  very  successful.  In 
order  to  make  selectiims  of  color  from  ccdor.  it 
is  necessarv  to  go  laboriouslv  ihroiigh  a  file  over 
a  light  box. 

Division   OfTii-es    \l>o  <iivc  S«Tvice 

\\  hen  the  |M-rson  making  the  sehttion  decide* 
that  the  file  contains  something  he  wants,  il  is 
shtiwn  first  in  black  anil  white:  the  transparen- 
cies are  next  placed  over  the  light  box  and  then 
projected  if  the  visitor  wants  them  i-idarged. 

It  is  important  to  note  that  the  photographs 
from  the  files  are  available  not  only  from  .Sixty 
\^'all  Tower,  but  at  various  division  oflices 
throughout  the  (jti*-*  Serxice  system.  This  is 
icontimkh  on   tmk   koi.i.ow  i  n«.   i'*(;ki 


►  oi  K    I1\«<h;    DISI'1,V\     m)i)K>    Itimsr    a    sflriliiiii 
!>/  hisl  i>iiliirr.t  mnilnhli'  in  '>   x   II  firiiilt. 


(  (II  iiH     I  It  VN^l'Mil- N<  IKS    iirf    lii-jil    in    .'i/»'ri(i//v 
ilrsifiniil  ilriiiirrs  in  tlir  I'linin  l.ihrnry. 


I'Wl  COLOR  sl.lDK-s  art-  disfdnyd  in  ihin  intfim- 

sifr    light    liiix    iirrnngtniint. 


Radio -TV  Makers  Hold  Town  Meetings 

DKALKK  SCHOOLS  AHK   I'OI'I  l.\l{   DKSI'ITK  SEESAW    .MARKET  CONDITIONS 


KM)  ISK:  piititrinl  honk  jiri'parfd  from  ma- 
tprial  in  the  I'liiito  Library  for  rrcrnt  dedicn- 
tion  of  llif  rirtf  Compound  and  Blending 
Plant   at   Cliieapo. 


Piftiire  Public  Relations 

(CONTINLED      FROM      THE      PRECEDING      PAGE  I 

possible  biiause  adequate  sets  of  hoih  conlael 
and  display  books  are  made  available  to  various 
offices.  This  availability  has  proved  invaluable, 
specially  in  he  production  of  promotional  lit- 
erature by   their  various  subsidiary  companies. 

Here  Are  Some  Recent  Results 

To  date,  about  a  year  and  a  half  af'.er  the 
project  was  started.  Cities  Service  has  supplied. 
without  charge,  some  25,000  photographic  prints 
to  member  companies  and  to  various  publica- 
tions. More  than  several  thousand  were  supplied 
to  newspapers,  nearly  2.000  to  oil  and  gas  trade 
publications,  about  700  to  picture  syndicates 
and  feature  services,  and  about  .500  to  display 
exhibit  builders,  200  to  United  States  Govern- 
ment agencies.  More  than  1.000  more  went  out 
to  general  magazines  and  about  .'100  to  educa- 
tional institutions,  and  about  700  to  advertising 
agencies.  In  ever)  case,  these  photographs  were 
supplied  at  the  request  of  these  publications  or 
agencies. 

A  very  careful  record  is  kept,  so  far  as  is 
feasible,  of  the  uses  to  which  the  photographs 
are  put.  Kver\  time  a  new  photograph  is  made, 
a  card  is  made  up  for  it  and  put  in  the  hies. 
Thereafter,  all  usc-s  <if  that  photograph  are  re- 
corded on  the  lard. 

Kicli    Fielil    for    Itidu'-trial    Pliolograpliy 

All  in  all  the  Photographic  Library  has  pro- 
vided Cities  SerNice  with  an  oulstaruling  public 
relations  medium.  On  the  basis  of  its  short  but 
intensive  experience,  the  Company  is  convinced 
that  there  is  a  vast  field  for  the  use  of  good  in- 
dustrial photography  in  ofTcring  a  better  under- 
standing of  the  American  Free  Enterprise  sys- 
tem. Incidentally  all  the  pictures  for  this  article 
are  from  the  Cities  Service  Photo  Library.       • 
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*  \  naliipiiw  ide  cooperative  project  to  educate 
eviTV  radio  and  television  dealer  in  solid  busi- 
ness practice  and  merchandising,  with  four  sound 
-lidefihns  as  the  focus  of  attention,  has  armed 
the  retailers  «itb  the  latest  selling  and  operating 
weapons  for  the  period  ahead. 

Because  of  unforseeable  international  de- 
velopmenis  after  the  program  went  into  opera- 
tion, instead  of  the  sixty  Town  Meetings  origi- 
nalU  planned  it  was  ex|)ected  that  the  fiftieth 
meeting,  thai  in  Cleveland  Ki^liruary  iVtli.  with 
sixteen  local  distril>utors  participating,  would 
be  the  last. 

The  uniform  success  of  the  project  is  reflected 
l'\  a  roundup  of  reports  to  the  campaign's  com- 
mittee on  average  audiences  in  31  cities  and 
the  average  nundier  of  dealers  and  dealers" 
salesmen  who  attended  in  2B  cities.  The  figures 
point  to  an  overall  audience  of  10,000  in  50 
cities,  6,700  of  them  dealers  and  their  salesmen. 
Ninety-four  |)er  cent  of  committee  chairmen 
wrote  that  distributors  were  hapi)\  over  the  re- 
sults, and  07  |)er  cent  of  the  chairmen  said  ihey 
planned  further  use  of  the  films  and  records. 

Manufacturers    Saw   Sales   Resistance 

The  decision  of  seventeen  large  makers  of 
television  sets  to  launch  the  educational  program, 
with  the  joint  sponsorship  of  the  Radio-Tele- 
vision Manufacturers  Association,  was  prompt- 
ed by  a  long-distance  view  of  the  selling  job 
ahead  when  practically  every  American  home 
will  have  a  set.  Then  competition  will  sharpen 
to  an  even  keener  edge  than  it  has  today. 

Coupled  with  the  future's  call  to  action  now 
were  some  statistics.  More  than  half  of  the  radio- 
television  dealers  in  the  land  have  been  in  opera- 
tion three  years  or  less,  the  survey  showed,  and 
67.5  per  cent  of  businesses  that  fail  have  been 
started  within  five  years.  All  this  in  a  boom 
market. 

Analysis  showed  many  amateurs  among  the 
dealers,  with  G.I.  loans  as  starters,  their  own 
credit  too  thin,  customer  credit  too  tliii  k.  i;uar- 
antees  of  service  unfulfilled. 

The  manufacturers'  association,  having  de- 
termined   to   do    something   about    it.    but    on    a 


cooperative  and  non-competitive  basis,  adoptei 
the  recommendation  of  a  study  group  that  tht 
program  follow  the  basic  lines  of  the  Towi 
Meetings  of  Radio  Technicians  which  the  a--ii 
ciation  had  sponsored  in  10-18  and  10l'».  ,,i 
servicing   television. 

The  eagerness  with  which  most  service  shoj 
proprietors  greeted  that  program  encouriigec 
the  adoption  of  the  all-out  campaign  to  helg 
dealers. 

Size  of  Meetings  AfTects  Results 

Vi  hetlier  to  have  a  series  of  small  meetings  it 
a  city  or  one  large  gathering  depends  upon  th< 
objective  of  the  planners  of  similar  projects.  In 
the  radio  -  television  program.  ."^  n  Fran:isr. 
found  a  series  of  small  group  meetings  succe>- 
ful.  In  Philadelphia,  where  700  dealers  gathered 
and  more  than  200  additional  applications  coubl 
not  be  accoirmiodated,  an  all-day  meeting  wu- 
held,  with  a  panel  discussion  following  the  sh<n\ 
ing  of  each  film.  In  Los  Angeles  the  attendaiw  ■ 
exceeded  1.200.  Cleveland  decided  upon  the  San 
Francisco  pattern.  The  national  committee  em 
|)hasized  the  large  single  meeting  as  an  interest- 
stimulator,  while  conceding  that  a  series  of  small 
group  sessions  was  more  effective  for  educatioiuil 
purposes. 

Timing  is  all-important,  when  the  future  i- 
predictable.  When  shooting  began  on  the  radio- 
television  films,  a  buyers'  market  at  year-einl 
because  of  over-production  was  in  prospect.  Tin  n 
came  the  Korean  invasion  and  "panic-buying. 
Dealers  were  more  concerned  over  getting  mcr 
(handise  than  learning  sales  techniques.  Tlii- 
iiiultiplicd  the  problem  of  building  interest  in 
the  Town  meetings.  Came  Regulation  \^  and  the 
controversy  over  color,  and  the  importance  of 
the  original  purpose  returned  to  the  fore  in  tli'- 
minds  of  some  leaders.  When  sales  began  .i 
sharp  decline  in  November,  the  program  wa- 
alreadv  near  completion,  and  impending  limil.i 
tion  of  set  production  brought  the  deiision  ii"l 
to  press  for  meetings  not  already  arranged. 

Among  conclusions  reached  that  are  applicabl' 
to    campaigns    of    a    similar    nature    are    the^ 
Budgets   should    provide    for    follow-ups.    to    m  .- 
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'(//■(»     anti     11      dealers     attended   the    "Toun    Meeting"    at    Boston    last    fall. 


FILMS  IN  DEALER  RELATIONS 


"Jiat  the  original  hiral  plan-  art-  rarrifd  uul: 
•onsiderabif  allrntlun  -luuild  In-  given  Id  tlu' 
■'live"  part  of  the  infclings  as  well  as  Imilcling 
budience;  arrarigi-tucnis  should  insure  •mud  ani- 
Iplifying  and  lighting  and  proper  handling  of  ihe 
Ifilms:  nia'erial  sIkiuKI  l)e  gauged  to  the  average 
nudienec  level. 

I  Replies  to  the  general  i  iminiitli-e's  (juestion- 
kiaires  showed  the  following  |)referenie  rating 
of  film  suhjeets.  provided  sullirient  sets  can  be 
supplied  to  meet  puhlie  demand:  ll)  sales,  (21 
service,    l3l    merchandising,    1 4)    business  man- 

■  riient.    If  a   war  economy   reduces  supplv   1"'- 

>  demand,  subject  preference  reported  is  in 
Ithis  order:  service,  management,  sales,  nierchan- 
idising.  ^ 

The  decision  to  build  the  dealers'  Town  Meet- 
ings on  screen  messages  was  a  logical  adapta- 
tion of  tbe  fact  established  by  experience  that 
the  slide  tiltn  drives  home  its  points  with  a  one- 
two  putK'h. 

There  were  plenty  of  precedents  for  the  mer- 
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FMD:  "Doctor  of  Farm  Machinery" 

Presented  in   Ethyl   Corporation   Picture 

S|K>nsor:    Ethyl  Corporation. 

Title:     You're  the  Doctor.    Produced  by  .Audio 
Productions,  Inc. 

♦  Skilled  mechanics  in  the  service  departments 
of  farm  e<|uipmenl  retailers  account  for  a  good 
amount  of  the  "healthv  horsepower"  whiih  is 
so  abundant   in  this  country. 

How  they  do  their  jobs — specifically,  a  valve 

'  job  on  a  tractor  engine     is  the  subject  of  this 

I  film.     Rut    of   equal    importance,    as    the    pictun- 

brings    out,     is    the    position     of     responsibilitv 

which  these  men  hold  in   the  slorv  and  progress 

of  American  Agriculture. 

In  company  with  the  countrv  iloclors  in  rural 
communities  who  help  to  keep  our  farmer-citi- 
Mns  supplving  "healthv  mntip<iwer"  to  their 
I  daily  tasks,  these  men  have  also  dedicated 
themselves  to  s<'rvire  in  the  e\p<-rl  maintenafHe 
of  full  performance  for  farm  machinery  and 
I  equipment. 

j       While    this    motion    picture    comprises    to    a 
I   considerable   degree   a   training    film    for   tractor 
Healers   to  show  to  their  emplovee-mechanics,    it 
is  as  well  a  tribute  to  their  work  and  skill. 
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Dealer  Benelils  in  Nalional  Advertising 

A  GOOD  NKW  TEXACO  FILM   DKM.S  WITH  .SIBJECT  IN   III  M\N    lEHMS 


Sponsor:    The  Texas  Company. 
Title:    An  Introduction  to  Meailiille.    Produced 
b\    Audio  Productions,  Inc. 

♦  A  new  and  provocative  motion  picture  treat- 
ment of  a  controversial  subji-ct  that  has  been 
argued  back  and  forth  for  years  has  just  been 
released  and  is  causing  quite  a  stir  in  advertis- 
ing circles. 

Most  manufacturers  of  consumer  products 
having  nation-wide  distribution  through  loial 
dealers  are  faced  at  one  time  or  another  with 
the  problem  of  demonstrating  the  cflectiveness 
of  network  radio  and  television,  national  maga- 
zines and  outdoor  advertising  to  their  dealers 
and  retail  outlets.  This  picture  was  written  and 
produced  for  The  Texas  Companv  bv  Audio 
Productions,  Inc.  to  prove  to  the  Texaco  Dealer 
the  importance  of  Texas  Company  nalional  ad- 
vertising in  his  day-to-day  success  and  the  re- 
sults at  the  local  level  of  twenty-five  years  of 
national  advertising. 

Shows    Applications    of    National    Ads 

While  the  picture  was  designed  onlv  with 
the  thought  of  dealer  meetings  in  mind,  it  has 
already  indicated  its  usefulness  as  a  public  re- 
lations and  jlealer  recruiting  medium.  It  also 
qualifies  as  a  training  film  in  that  it  demon- 
strates to  the  dealer  the  means  and  methods  of 
merchandising  nalional  advertising  with  the 
customer. 

The  Advertising  and  Sales  Promotion  depart- 
ments of  The  Texas  Companv.  Erwin-W'asev. 
(iunningham  and  Walsh,  and  .Arthur  Kudner 
advertising  ageni-ies,  the  Magazine  Advertising 
Bureau,  the  Outdoor  Advertising  Association 
and  the  National  Association  of  Broadcasters 
all  worked  closely  with  .Audio's  writing  and 
production  staff  in  preparing  information  in 
support  of  the  story.  The  film  was  made  under 
the  personal  direction  of  Mr.  Don  .Stewart.  Ad- 
vertising Manager,  and  Mr.  Jasper  M.  Cregorv, 
Sales  Promotion  .Manager  of  The  Texas  Com- 
pany. The  production  was  supervised  by  Mr. 
Bavmotid   Apy,  Assistant  Sales  Promotion   Man- 


MK\1»MI.i.k">  mn(.in(.  (.1.1  II  rviulfra  the  Tr.xnco 
I'llni'i  tlii-mr  muiii  "For  V«nr  \nnir  M  Jiulmii 
Hroirit"   in    friitiillv  icrirlinp. 
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ager,   and    Mr.   James   V.  Coogan,   Assistant   .Ad- 
vertising   Manager   of   The   Texas   Company. 

The  film  has  an  original  music  .score  in  which 
part  of  the  story  is  told  in  song  by  a  male  quar- 
tet, the  main  part  of  the  story  being  carried 
both  by  live  sound  and  off-screen  narration. 

Cast  of  Professiomis  Featured 
The  cast  of  eighteen  people  includes  YA  Elast, 
one  of  the  original  "Sisters  of  the  Skillet,"  and 
famous  for  many  other  radio  and  screen  char- 
acterizations. The  lead  is  played  by  William 
.Adler,  a  star  of  the  Barter  Theater  and  such 
television  programs  as  Studio  One,  Sus(>enae 
and  Famous  Jury  Trials.  In  supporting  parts 
are  Viola  Frayne,  well  known  Broadway  star 
who  played  the  role  of  V'innie  opposite  Louis 
(lalhern  in  "Life  With  Father,"  and  Jackie 
Schidle,  now  ])laying  in  the  Broadway  produc- 
tion of  "Peter  Pan"  with  Jean  Arthur.  Both 
Milton  Berle  and  Sid  Stone  appear  in  the  film, 
and  on  the  sound  track  the  voice*  of  Milton 
Cross  and  Ted  Husing  are  familiar  to  the  audi- 
ence. 

fold    in    lerni?   of    Everyday    Living 

From  a  technical  standpoint  the  film  leaves 
little  to  be  desired,  but  ()erhap8  even  more 
notable  is  the  manner  in  which  a  somewhat 
abstract  subject  is  brought  to  life  with  warmth 
and  intimacy  in  terms  of  human  experience.  The 
experience  is  that  of  a  young  man  who.  with 
his  family,  moves  into  a  new  and  strange  com- 
munity where  he,  as  owner,  is  to  o|)erale  a  new 
Texaco  service  station.  A  comple'e  stranger, 
he  embarks  on  a  new  life  with  all  the  fears 
and  misgivings  with  which  such  an  experience 
is  fraught.  Poinding  the  job  of  building  a  busi- 
ness in  a  strange  communitv  not  S4i  diflicult 
as  he  expected,  he  dis<-overs  that  he  is  reallv  not 
a  stranger,  that  twenty-five  vears  of  nalional 
advertising  by  his  company  has  already  intro- 
duced him,  made  a  place  for  him  and  created 
the  firm  foundation  on  which  his  success  will 
lie  buill   in  his  home  town.  • 


Tlll^  HK«>»  N  1^  \Min   inkvs  n  first  liwk  at  Mcim/- 
tillf  uhrri-  Jmlsoii  Uroun  in  to  makr  hin  fit- 

tiiri     ltii\irit  ^^    (  iirtf  r . 
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Mci'(-liaii(lisiii||  le(-lini(|iies  Via  (he  Screen 

M  W    I'KII  UKS   IIKI.I-   IMI'KOM;   DIM.I'KS  SAl.KS   l'H(  »M()II(>N 


TIIK  Sl'KKMl  Ixlucrn  ruw  iir.ului  I  dcvel- 
ii|>iiirnt>  and  our  national  s\strrn  of  mass 
liistriliiitioii  lias  liccn  suici'ssfull)  ilosril 
innunu*ral>li'  times  In  ix-tlcr  i-oiiimiiiiirations  \  ia 
.louiul  motion  pictures  and  slidetilms  designed  to 
transmit  company  plans  and  policies  from  head- 
quarters to  the  farthest  reaches  of  the  dislrilni- 
tion   line. 

In  this  nioiilhs  news  of  pictures,  two  fields 
which  liaxe  inaile  increasing  and  effective  use  of 
the  visual  meiliuiii  are  once  again  among  spon- 
sors of  merchandising  films.  The  furniture  in- 
dustry has  a  national  dealer  training  program 
and  the  liquor  husine.ss  has  been  a  frequent  and 
successful  sponsor  of  sound  films.  Both  are 
represented  in  new  pictures  now   in  the  field. 

"Enduring   Modem"   Shows   Furniture 
Field  Lasting  Value  of  Modem  Design 

Sponsor:   Valle\    I  pholslerv  (.orp. 
Title:    Entluririj:   Modern.    15   niin..   color,    pro- 
duced by  Campus   Film   Productions. 

"k  Point  of  this  film  is  that  modern  furniture 
IS  as  lasting  in  stvle  and  correct  in  fundamental 
design  as  the  best  examples  of  well  established 
period  furniture.  For  proof.  Valley  jjiefes. 
many  designed  20  years  ago.  are  shown  as  be- 
ing in  as  great  demand  today  as  they  were 
when  introduced. 

Valley  Upholstery  Corp.  is  a  leader  and  pio- 
neer in  the  modern  furniture  field,  has  outlets 
in  one  or  two  exclusive  stores  in  most  cities 
east  of  the  Mississippi.  The  new  film  Emluriiig 
Modern,  has  been  used  during  the  past  fall  and 
winter  principally  to  introduce  the  new  an- 
nual line  to  the  trade.  In  addition,  Modern 
Talking  Picture  Service  is  now  distributing 
prints  to  audiences  outside  the  furniture  indus- 
try. 

Valley  salesmen  have  been  supplied  with  a 
complete  kit  of  color  slides  (also  produced  by 
Campus  Film  Productions)  in  addition  to  the 
movie.  \X'1iile  the  motion  picture  introduces 
the  whole  line,  for  actual  sales  presentations  the 
slides  are  used  to  j>ermit  longer  inspection  and 
discussion   of   each   piece. 

Following  a  live  sound  introduction  of  two 
little  girls  planning  their  home  of  the  future, 
the  film  shows  striking  examples  of  how  the  new- 
line  enhances  various  room  .settings,  with  actual 

PfUVTKRs  ON  (.ODD  DEsiCN  aro  f(ivpn  in  llir  iivn 
I  filli-y  film    "Knilurinfi   Modi-rn." 


photographic  scenes  and  color  drawings.  Famed 
designers  Norman  Fox  McGregor  and  Peter 
Schladermundl  are  seen  conferring  mi  (ilans  for 
till'   new    line. 

The  initial  success  of  the  liim  bus  been  re- 
flected, not  only  by  actual  sales  success  in  the 
field,  but  by  the  fact  that  Goodyear  Tire  &  Rub- 
ber Company,  makers  of  airfoam  cushions,  and 
a  Valley  supplier,  has  joined  in  promotion  of 
the  film. 

National  Distillers  Tells  Dealers  How 
to    Handle   Complex    Sales   Problems 

."Sponsor:   National  Distillers  Corp. 

Title:  Doinfi  liiisiness  on  llw  Tiki  l.tihrl  I'ltin. 
28  iiiin..  color,  produced  In  liljiis  I'nr  In- 
dustry. Inc. 

"k  Before  the  war  about  00'  ,  of  the  wliiskv  sold 
in  this  country  was  straight.  Owing  to  short- 
ages of  supply  during  and  just  after  the  war. 
many  well  known  straights  were  converted,  un- 
der the  same  brand  name,  to  quality  blends.  The 
current  market  shows  that  because  of  price  rea- 
sons, and  because  of  a  shift  in  popular  tastes, 
55';    to  65' r   of  whisky  sales  are  in  blends. 

Although  there  has  been  some  indication  that 
with  stocks  of  aged  straight  whisky  improving 
each  year,  many  distillers  will  go  all  out  in  pro- 
motion of  straights  at  the  expense  of  blends, 
some  (such  as  Paul  Jones)  are  reluctant  to  aban- 
don heavy  promotion  of  the  current  favorable 
blend  market. 

One  distiller  who  has  figured  a  way  to  accom- 
plish added  emphasis  on  straights  without  sac- 
rificing blends  is  National  Distillers  Corp.  For 
years,  the  company  has  marketed  whiskies 
known  as  contract  label  brands  under  several 
different  and  locally  popular  names  I  Hill  &  Hill. 
Sunnybrook.  etc.).  Formerly  straight  Kentmky 
whiskies.  National  Distillers  contract  labels  were 
converted  to  Kentucky  based  blends  during  the 
war.  Now,  to  keep  the  excellent  market  the 
blends  have  established  under  their  respective 
names,  and  regain  old  customer  preference  for 
the  brands  as  straights.  National  Distillers  is 
prodiKJiig  both  ty|)es  of  whisky  under  one  name, 
liul  with  two  labels,  yellow  and  white. 

To  tell  this  story  to  wholesalers  and  their 
salesmen.  National  Distillers  is  relying  on  a  new- 
film  featuring  vice-presidents  Sidney  Hamilton 
and  Kri(-  Staiiiton.  Roth  executives,  who.  inci- 
dentally do  <]uite  a  g<iod  acting  job     for  Veepees 

take  part  in  a  little  drama  about  the  doubt- 
ful wholesaler,  the  good  salesman  "SellweH" 
and  the  poor  salesman  "Hotshot." 

The  picture,  which  is  necessarily  "talkv,"  is 
interesting  for  its  effective  haiulling  of  a  loni- 
plex  and  delicate  merchandising  problem. 

Story  of  the   First   Phone  Exchange 

-A-  l'licitogra|)lied  and  souiid-re(-orde<l  b\  sMi- 
1  lironoiis  magnetic-  tape  on   the  new   sound  stage 

of  Rdi.Mi  Sri s  in  Sandy   Hook.  Conn.,  a  45- 

iiiinute  film.  '/V/ep/ionc  I'iuneers,  dramatizes  the 
first  commeri'ial  phone  exchange  at  New  Ha- 
ven, in  1878.  The  picture  was  made  for  the 
Southern   New   Kngland   Telephoni-   Company. 


BF.\  llAROKST-*.  \(ilioii(il  Hail  and  h'ly- 
('.fi.stinp  ('J\iimpii>ii  /i/iix-ars  in  "Fishin' 
for  Fun,"  si)unsorcd  by  Fisher  Body. 


The  Sports  Screen 

GROWING    LIST    OK    (;00I)    PICTl  RES 
PLAYING  TO  NATIONWIDE  Al  UIENCE 


POPULAR  among  males  throughout  the  lain! 
are  the  numerous  sponsored  films  on  sports 
subjects  circulating  to  all  kinds  of  audience 
groups.  These  include  the  two  Nash  subje<-ls 
Hunlinf!  in  Alaska  and  Fishing  in  Alaska;  Oliii 
Industries"  Pheasants  Galore,  Whistling  Winjis. 
and  Realm  of  the  Wild:  and  Canada  Dry's  Mak- 
ing of  a  Yankee,  all  distributed  by  Modern  Talk- 
ing Picture  Service  to  record-breaking  audiences. 
Here  are  some  new  additions  to  the  sports  film 
library   now   available   for   showings: 

This   is    Really   "Fishin'   For   Fun" 

Sponsor:  Fisher  Body  Division.  General  Motors 

Corp. 
Title:  FUhin'  For  Fun.  20  niin..  color,  pro- 
duced by  Sound  Masters.  Inc, 
"k  To  think  a  producer  gets  paid  for  making 
a  picture  like  this!  Actually,  no  film  this  much 
fun  could  be  made  for  just  money.  Sound 
Masters*  location  crew-  could  never  have  had 
it  so  good.  It's  a  happy  movie  all  the  wav 
through. 

If  you're  a  fisherman,  or  even  if  you're  not 
one,  this  is  the  picture  you've  got  to  see,  for 
never  before  has  there  been  one  like  it.  These 
fish  are  as  cooperative  for  the  cameraman  (and 
tricky  to  the  angler)  as  if  they  held  Equity 
cards  and  were  leaping  on  union  scale. 

Although  National  FIv  Casting  champ  Ben 
Hardesty  is  the  featured  player,  brown,  rain- 
how  and  brook  (rout,  small  and  large  mouth 
bass,  sailfish,  boncfish  and  tarpon  are  the  real 
stars  in   the  picture. 

Fishin'  For  Fun  runs  the  whole  gamut  of 
piscatorial  thrills.  Hardesty  nets  a  beautiful 
Rainbow  in  Northern  Michigan,  bass  in  .New 
Jersey,  several  sails  off  Miami,  bonefish  in  the 
Florida  bays  and  finally,  as  the  topper,  tarpon 
on  a  fly  rod  up  the  .^hark  River  in  West  Florid*. 
At    this  point    narrator   Ted   Husing   sounds,    as 
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Fred   Allen   has  said,   "like   a    fellow    locked    in 
the   men's   ronni,"    hut    his   exi-itcinent   is   jusli- 
I  fied:    this    fraiitir    tarpon    is   a    born    ham    and 
photogenic  as  well. 

Color  is  exceptionally  soft  on  this  film,  giving 

I  a    much    more    realistic    and    attractive    [licturc 

I  than  average   Kodachrome,   or  Commercial  Ko- 

dachrome   (which  this  is),  especially  on  water. 

Fisher    Body    has   modesth    limited   its  credits 

to   one    mention    in    the    title.     The    picture    will 

join  till-   division's  ow  ti   film   lilirary. 

•  •  • 

Safety  Lessons  for  Young  Shooters 

.*^ponsor:    The  Sporting  Arms  and  Annnunition 
Manufacturers    Institute. 

Title:  Shoolini:  Sajely.  23  miii..  color,  produced 
hv    Sound    Masters.    Inc. 

•k  When  should  an  enthusiastic  young  sports- 
man he  allowed  to  possess  and  use  his  own 
gun?  According  to  a  new  film.  Shooting;  Safely. 
not  before  he  has  learned  to  use  it  safely  under 
all  conditions. 

How  youngsters  can  be  taught  to  use  a  gun 
safely  is  the  story  of  Shoolinp  Safely.  One  fa- 
ther, deliberating  his  sons  re<]uest  for  a  gun. 
sets  in  motion  a  plan  for  teaching  many  other 
young  people  of  the  town.  Not  only  parents 
but  the  local  gun  di'aler.  policemen  and  teachers 
all  cooperate  in  setting  up  a  class  in  safe  gun 
handling  and  marksmanship. 

•  »  • 

A  Who's  Who  of  Bowlers  in  Action 

Sponsor:  The  National  Bowling  Council. 

Title:    America  Routs.   2.'?io  min.    Produced  b\ 
the  Atlas  Film  Corporation. 

♦  Institutional  as  well  as  semi-technical  in 
treatment,  America  Bowb  is  basically  a  promo- 
tion motion  picture  for  the  proprietors  of  bowl- 
ing establishtnents.  The  consumi-r  approach  is 
both  in  till'  demonstration  of  the  S[>ort's  wide- 
spread app<'al  and  in  the  |MTformers  —  top- 
notchers  of   the  pins. 

The  16rnin  production,  which  was  shot  by  the 
Ati..\s  Film  Cori-okation  at  Chicago's  Gateway 
Lanes,  presents  the  steps  neces.sarv  for  the  novice 
to  become  a  good  bowler  and  then  sh<iws  ex- 
perts demonstrating  their  own  techniques  in 
holds  and  deliveries. 

Distribution  is  by  the  Council  through  the 
Atlas  Film  Corporation,  1111  South  Blvd..  Oak 
Park.  Illinois'  business  film  studios. 


NFJJ   DAY    BOWLJi   as   the  t-amrrit   crew  fitruuvs 
Hull  II  till-  liiiii-s  fur  till-  film  "  tmrririi  Itoiils." 


Thr  scent  of  fiami-  anil 
ihr  Inrr  itf  llir  iifwn 
firlil  arr  jninril  in  litis 
sliitly  of  tnildiHtr  lift- 
from  llir  ni-ic  Itimni 
film  "Tar  llrrl  Mild 
Liff"  s  fx) n  sor ril  l>  \ 
Ni»r//i    (.itri>limi. 


"TVK   IIKKI,  Willi  I.ikk"  hrinfis  llir  lamrra  into 
fonts  nitli  litis  drnizrn  of  thv  iiuods. 


Wild  Life  Is  An    Important   Resource 

.*>poiisor:     Wild     l.ifi-     Kesources     Coniniis.sion. 
Stall-  of   North   Carolina. 

I'itle:   Tar  Heel  If  iltl  Life,  2.5  min..  color,  pro- 
duced by  MI'O  Productions. 

'k  W  ild  lifi-  resources  are  more  than  a  pic- 
turesi|ue  as,s<'t  to  the  jH-ople  of  a  state.  They 
represent  the  basis  of  a  going  industry  today 
anil  a  huge  inxestment  in  the  future. 

This  i>  the  message  of  a  new  film  re«-pnll\ 
releasi-d  l>\  the  North  Carolina  Wild  Life  He- 
sources  (!ommission  which  will  be  si-en  by  a* 
manv  of  the  slate's  four  million  people  as  can 
possibK  be  arranged.  Kverv  school  child  will 
see  the  picture,  and  theatres,  clubs,  and  every 
other  adult  group  will  be  urged  to  sirii'n  it. 

Tar  Hrrl  U  tlil  Life  is  a  thorough  pictorial 
round  up  of  the  consi'rvntion  situation  in  North 
(iarolina  today.  It  shows  what  steps  are  l>ring 
taken  to  preserve  natural  wild  life  resources  anil 
foster  greater  rps«-rvi's  of  living  things.  It 
covers  forestry,  animal,  bird  and  fish  life  and 
soil  eroxion.  shows  what  tvpiial  Carolinian- 
think  of  ilii-ir  •■tnte'«  uijil  life  assets. 


"Ain  t  no  place  to  hide  down  here,"  one  man 
says,  echoing  the  words  of  an  old  spiritual.  With 
no  large  cities,  .North  Carolina  is  one  of  the 
most  populous  states  \h-t  square  mile  in  the 
countr).  The  film  shows  how  extensive  farm 
development  and  lumbering  iqierations  have 
been  reducing  the  places  where  wild  life  can 
live  for  many  years.  Former  clear  streams  have 
liecn  polluted,  ilriving  out   fish. 

On  the  credit  >ide.  however,  the  film  makes 
it  clear  that  Tar  llecis  are  reiognizing  the  de- 
pletion of  wild  life  and  taking  rapid  steps  to 
provide  natural  refuges  for  wild  life  preservation. 

Live  sound  sequences  made  hv  portable  tape 
cquifiment  mounted  in  a  jeep  are  but  one  ex- 
ample of  how  this  film  shows  a  professional 
approach  to  its  problem  rarely  seen  in  stale 
government  sponsored  motion  pictures. 

For  years  to  come,  sport  loving  visitors  and 
Carolinians,  themselvi-s.  should  find,  as  a  result 
of  this  consi-rvation  campaign,  the  Old  North 
Slate  to  lie  a  better  place  to  live,  or  to  s[i«-iul  a 
holiday  amidst  the  fields  and  streams.  # 

i.AMK  CONSKKV  iiiiiN  /»  ilii-  til, -mi'  of  this  \orth 
C«rii/i»i(i->/ioii><>r.  ./    I  ii/..r    iiinlion    pii  tun  . 
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Human  Relations  and  the  Screen: 


Four  New  Films:  Each  Willi  a  Mission 

NOI.I  MVKV     !•  \IU    KMI'I.OYMFNT:    PFnioniC    UKMTII     KX  VMFWTIONS 

/loMsr   n  ND-misiNt;   and  tk.mi'Kka.nck  akk   iiik.mks  ok  films 


THE  EMOTIONAL  IMPACT  of  the  screen 
is  a  powfrful  all>  nf  good  causes.  Ite  value 
ill  liuinuii  relations  is  (ii-inonslrali'd  l>y 
inaiiv  rurreiil  cxampli-s  of  motion  pirtiin's  and 
slidefilins  usc<l  wilii  tilling  i-tli-il  for  pulilic  \\v\- 
fare  campaigns.  This  month  hroughl  fonr  new 
i-xamples  of  noteworthy  and  varied  applications 
ranging  from  the  subject  of  fair  employment 
practices  through  the  themes  of  public  health 
education.  Zionist  fund  raising,  and  the  tenth 
addition  to  the  film  librar>  of  the  Womeirs 
Christian  Temperance  I  nioii. 

The  Case  for  Fair  Employment 

Sponsor:    Illinois  Slate  Chamber  of  Commerce. 
Title:  It's  Good  Business.  272  slides   1 34  niin.) 

.'i5  sd.,  b.  &  w..  produced  by  Francisi^o  Films, 

Chicago. 
*  The  highly  controversial  subject  of  racial 
<liscriniiiiatiiiii  is  temporarily  quiescent  at  the 
nation's  capital  but  the  Illinois  State  Chamber 
of  Commerce  is  going  ahead  with  its  overall 
program  of  tackling  the  matter,  from  the  stand- 
point   of  economics.     The   Chamber,    convinced 


that  the  screen  provides  the  most  effective  focus 
of  interest  of  public  and  management,  presents 
it«  case  for  voluntary,  not  legislative,  solution 
of  the  picibleiii  uilli  till-  ^lidililrii  It's  Cooil 
liiisiiifss. 

At  the  preview  in  the  Cliiiago  studios  of 
Francisco  Films,  which,  it  was  announced,  pro- 
duced the  film  at  cost,  Ormond  Lyman,  execu- 
tive vice  president  of  the  Chamber,  and  Loren 
K.  Hutchinson,  manager  of  its  personnel  and 
labor  relations  de|)aitin(nt.  said  that  the  mem- 
bership has  expressed  itself  in  favor  of  "con- 
crete action  short  of  legislation"  and  that  co- 
operative action  by  business,  labor,  religious, 
educational  and  civic  interests  has  been  un- 
precedented. 

This  is  the  first  screen  endeavor  of  the  Illi- 
nois Chamber  but  more  will  follow  if  results 
parallel  the  widespread  interest  indicated  by 
advance  requests  for  showings,  according  to 
Robert  James,   association   publicity   director. 

The  cooperation  of  Chicago  newspapers  in 
lco.^TI.^UED    ON    pace    forty -five) 


FIRMS  SHOW  "ITS  GOOD  BUSINESS"  TO  HIRE  ON  MERIT 


INTERNATIONAL  HARVESTER  doPsnt  segre- 
milf  iforkiTs  in  ils  various  i>lnnts. 


CARSON  PIRIE  SCOTT  &  CO.  placps  capabil- 
ity us  a  prinii'  rfijiiisilr  for  office  jobs. 


.1 

J  _.  ..  _. 

i^pB  <i|           ^vW 

i 

i^^ 

•^ 

r.lllCACOS    Dl'NIIAR   TRADE    SCHOOL   IS    one 
of  many  turninn  out  skilled  uorkers. 


H.  II.  KONNK.l.LKV  fignrcs  that  skill  dorsn't 
di'ftrnd  on   rncr  or  ri-li/cion. 


COMPANY  EXKCtTIVKS  lUsrliss  tile  "Good  lilisi- 
nrss"  liirinf!  iicoplf  on  ihi-  basis  of  ability: 
a  Sf4-nr  front  llir  iifir  Illinois  Chamber  visual 
lirofiram  note  available  in  llial  state. 

Vermont's  State  Department  of  Health 
Promotes  Local  Medical  Checkups 

Sponsor:  Department    of    Health.    State    of 

Vermont. 
Title:  At   Uur  House,    10  mill.,   b&w,   produced 

by  Promotional  Films  Company. 

•k  This  story  is  a  little  drama  about  a  typical 
family  with  a  great  deal  to  live  for.  A  wood- 
working business  they  have  started  is  prosper- 
ing, everyone  seems  to  l)e  in  good  health  and  the 
future  seems  secure. 

.\s  they  start  lunch  one  day,  the  radio  an- 
nounces that  all  people  in  the  town  are  urged  to 
go  to  the  health  center  for  a  multiple  health 
screening  check-up.  Father  protests  at  the  waste 
of  time  for  such  a  healthy  family  as  they,  but 
mother  prevails  and  they  shut  up  shop  and  go. 

Everyone  but  father  comes  through  the  tests 
in  fine  shape,  but  exeii  luckier  for  him.  his  pre- 
vious undiscovered  diabetes  is  recognized  in  its 
earliest  stages.  His  doctor  assures  him  he  may 
live  a  normal  life  to  a  ripe  old  age  because  it 
was  discovered  and  treatment  begun  early. 

ll"s  a  very  simple  story,  but  an  effective  one. 
Dramatic,  but  lacking  in  the  cloying  hokum 
many  times  reserved  for  the  '"simple  family 
drama."'  Much  of  this  is  due  to  honest  por- 
trayals by  the  non-professional  actors  under 
good  direction.    Live  sound  is  used  throughout. 


International    Zionist    Organization 
Sponsors  Film  for  Overseas  Campaign 

Sponsor:  Women's  International  Zionist  Organ- 
ization. 

Title:  The  \'illap.e  Tale.  3.5  min..  b*w.  pro- 
duced by  Palestine  Fibns.  directed  by  George 
I,.  George. 

■¥■  This  is  the  story  of  an  immigrant  family 
from  Yugoslavia  starting  life  anew  in  Israel. 
The  small  settlement  where  they  find  a  new  home 
is  dilT<Tent  and  more  prhnitive  than  anything 
lliev  have  known  before.  Adjustment  In  life  in 
the  new  cominuiiitN   is  not  eas\ . 

Eventually,  after  much  trial  their  personal 
problems  are  solved,  bv  each  in  his  own  way. 
The  film  shows  how  the  Women's  International 
Zionist  Organization  helps  the  family  to  be- 
come  established. 

\^'liat  is  notable  about  the  picture,  a  very 
simple  story,  is  the  freshness  of  the  acting   (by 
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inon-professionals)  and  the  human  appeal  of  the 
InaiTation.  Dirt-ctor  George  has  acroniplished 
la  remarkable  job  of  coiiihiiiiiig  a  first  person 
narration  over  his  well  chosen,  good  looking 
village  people  to  produce  a  heart  Uiirtning  story 
that  holds  interest  from  beginning  to  end. 

The  I  ilia  lie  Tale  was  made  for  use  in  almost 
ievery  country  in  the  world  except  the  U.  S.  for 
Ifund  raising  and  general  itiforniational  purposes 
by  the  W.I.Z.O..  which  corresponds  to  the 
Hadassah  organization  in  America.  Six  lan- 
guage versions  have  been  made.  The  American 
version  will  be  seen  here  as  a  theatrical  re- 
lease. 


Women's  Christian  Temperance  Union 
j  Directs  New  Film  to  Student  Audiences 

♦  The  alcohol  problem  and  what  to  do  about 
;il  has  been  approached  from  several  directions 
'in  recent  films.  The  latest  is  I'uhlic  F.ni'iin 
\No.  1,  produced  for  the  Woman's  Christian 
Temperance  Union  and  the  tenth  in  its  extensive 
library. 

The  newest  exposition  bv  the  W.C.T.l'.  is 
from  the  medical  viewpoint  and  is  directed  to- 
ward high  school  and  college  students.  Mere 
a  doctor,  on  a  vacation  trip  with  his  two  sons, 
tells  them  how  alcohol  beverages  are  produced 
and  sold,  how  thev  impair  health,  breed  crime 
and  vice,  affect  the  economy  by  the  huge  liquor 
bill  of  till"  nation,  and  multipK  accidents  be- 
cause of  drunken  driving. 

In  the  \V.(;.T.L'.  film  released  in  February 
of  lO.SO.  The  Vicious  Circle,  the  storv  was  of  a 
man's  mistaken  effort  U>  drown  realil\  bv  drink- 
ing, and  how   he  was  rehabilitated. 

Both  films  were  produced  in  California  by 
Fred  S.  Niemann  Productions  of  Chicago  and 
are  available  for  purchase  in  either  color  or 
black  and  white,  from  the  W.C.T.l'.  headquar- 
ters at    17.50  Chicago  Ave.   in   Evanston,   III. 

The  \\.(!.T.l  .  long  since  turned  to  the  mo- 
tion picture  to  get  its  storv  before  America 
with  the  widest  and  fastest  means  of  circulation. 
It  l>egan  its  film  program  thirteen  years  ago. 
With  units  in  every  state,  down  to  district, 
county  and  r-ity.  and  in  Alaska.  Hawaii  and 
Puerto  Kico.  the  W.C.T.l'.  has  a  huge  potential 
audience  for  its  films,  with  2.'i  departments  to 
operate  its  educational  services. 

Unlike  the  Temperance  and  Tolerance  Asso- 
ciation of  America,  the  W.C.T.l  .  stands  for 
total  abstinence.  • 


**PI  BI.K.    KNKMV    NO.    I"   is   the  subject   of  this 
Mcviiv  from  the  nnc  If  C.Tl    film  ttj  ihni  ininic. 


HOW  A 
WATCH  WORKS 


Above:   plastic  parts   become   a   model   Hatch   .   .  .  ns   infinite    care    is    shoun    in    precision    craftsmanship. 


Precise  Story  of  a  Timepiece 
Told   in   This   Hamilton   Watch   Picture 

Spon^or:  Hamilton  Watch  Company. 

Title:  //«!(  a  K  atch  If  ork.s.  l.">  min.,  color,  pro- 
duced by  The  Jam  Handy  Organization. 

■*■  Everyone  agrees  that  a  watch  is  a  most  com- 
plicated mechanism:  only  a  foolhardx  laymati 
will  tinker  with  it.  In  Time  The  .Senaiil  of 
Man,  sponsored  by  the  Elgin  National  Watch 
Companv  and  distributed  bv  Modern  Talking 
Picture  .Service,  emphasis  was  on  the  bmadttr 
as|)ects  of  progress  in  the  measurement  of  lime 
and  the  relation  betwe«"n  astronomy  and  time- 
recording  devices  of  man.  In  the  Hamilton 
Watch  Company's  new  film.  Htm-  a  If  atch 
If  orks.  the  subject  is  brought  down  to  and 
within  <-ases,  with  an  easy-to-understand  anal- 
ogv  to  familiar  mechanisms. 

Eirst  are  e\|ilaini-<l  liable  sti-ps  in  the  action, 
b)  using  enlarged  model  watch  parts,  built  to 
scale  from  Plexiglas,  Piece  by  piece  the  parts 
are  assembled  as  a  narrator  tells  of  the  func- 
tion of  each.  Then,  with  stop-motion  pliolog- 
raphv  the  model  parts  change  into  aitual  unlch 
|>arts  which  mo\e  into  alignment,  throughout 
bopeaking  the  precision  and  accuracy  of  the 
finished   inslrumenl. 

Till-  film,  for  showing  to  Haniillon  emp|oye!>. 
jeweler*,  trade  groups.  «<'rvice  clubs  and  M-hools, 
is  axailable  free  loan,  excepting  one-wa\  trans- 
portation cohI.  bv  writing  the  .^ale<t  Promotion 
Di-partmenI,  Hamilton  \\  ati  h  (!ompan>,  I.ancas- 
li-r.  Penn. 

Oni'  important  In -product  use  of  such  films  b\ 
the  Hamilton  orgatiization  is  in  the  recruiling 
of  emplo\ees  through  whool  showinf^.  Fihn« 
have  proven  a  valuable  asM-l  in  that  field.  * 


Helping   Ford   Supervisors  to  Evaluate 
Importance  of  Work  Standards  on  the  Job 

Spon.sor:    Eord   Motor  Company,  Training  De- 
partment. 
Title:   Sleerinfi  uilh  Standards.  20  niin..  I'\w. 
produced  by  MPO  Productions. 

•k  This  picture  po.HCS  a  proldem  for  each  Ford 
supervisor:  if  he  were  in  business  for  hims<'lf. 
how  would  he  allocate  his  work  load  equitably 
to  maintain  full  sjieed  production  an<l  still  cut 
costs':* 

One  foreman  is  lran>posed  into  such  a  dream 
situation  in  .S/eertng  uilh  Slnndards.  finds  com- 
plexities and  problems  he  had  never  considerol 
before. 

His  attitude,  which  had  never  Ihtu  either 
negative  or  positive  about  work  standards  ap- 
plication to  bis  departuienl.  b<t°i>mes  more  than 
reieptivc  to  the  help  work  standards  men  can 
give  him  on  resuming  his  workadax    role. 

Siferinf,  uilh  Standards  is  an  attitude  devel- 
opment film,  designed  to  full\  explain  what  work 
standards  are  and  avoid  any  possible  fi-eling 
of  resentment  among  foremen  abou:  outsiilr 
inli-rfereni-e   in   their  de|Hirlinents. 

It  »liows  how  lrninr«l  mm  can  spot  causes 
of  bottlenecks  in  prinluclion  lines,  workers  with 
loo  many,  or  tiM>  dilTiivh,  o|)erations  to  |irrfomi 
in  a  given  time,  and  workers  with  loo  lil.le  |o 
do.  Il  aUo  shows  the  training  and  standards 
men  in  the  work  stamlards  tlepartmenl  mu.«l 
maintain   to  l>e  able  |o  do  the   job  suiirssfullv. 

^^^*^^^  Ford  superviMtn  will  see  that  film.  Il 
is  not  designed  to  sell  an\  methixls  s|iecifically, 
but  lo  show  one  group  how  the  other  works 
and  make  them  rnrplixe  lo  coo|M*ralion  on 
work  slanilards  projr<-|s.  • 
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Three  Medicol  Films  in  Color 
Completed   by   Sturgis-Crant 

♦  Sturcis-Crant  Phodi'itions  Iui> 
romplclcil  ihreo  new  rnjiir.  snunil 
iiKitiiiii  |ii4'tiirfs  in  tlic  nicilical  field. 

The  Malf  Sr\  flornmne.  24  mill.. 
for  the  Sclii'riiig  (lorporiiliuii,  con- 
cerns ihe  physiology  and  clinical 
aspe<'ts  of  hormone  intcr-uction  in 
the  mule.  Spanish  and  Knglish  ver- 
sions are  avaiiahle  to  iiu-diiai 
schutils  and  eollepes. 

The  Rone  Bank.  28  miii..  for  the 
New  York  SiK-ietv  fi>r  the  Relief 
of  the  Ruptured  and  Crippled,  de- 
scribes methods  of  organizing  a 
refrigerated  hone  i>ank.  and  how 
such  hone  is  used.  It  is  intended 
for  orthopedic  surgi-ons  and  hos- 
pitals. 

From  One  Cell,  !.'{  niin..  for  liu- 
American  Cancer  Society,  is  a  bi- 
ology film  on  cell  division  and  its 
relation  to  human  development.  It 
is  avaiiahle  to  high  schools  and 
colleges  from  local  chapters  of  the 
Society. 

Two  Fire  Prevention  Films 
Give  Pointers  to  Workers 

♦  Kire  (irevention  is  the  subject  of 
two  new  films  being  distributed  by 
the  NATtoN.M.  Safkty  Council. 
Sarra.  Inc..  produced  the  15-minute 
subjects  available  both  in  16mm 
sound  motion  picture  and  sound 
slidefilms.  Ray  Mueller  directed, 
with  technical  supervision  by  Alben 
M.  Baltzer  and  Glenn  Griffin  of  the 
Council. 

Cause  for  .ilariii  shows  three 
plant  workers  learning  about  differ- 
ent kinds  of  fires  and  types  of  dis- 
tinguishers  for  each.  Stop  the  Fire 
Thief  is  a  lesson  on  why  substances 
bum,  with  suggestions  on  preven- 
tion of  fires  in  plants. 

Here's  a  Film  That  Lives  Up 
To  Its  Name  When  Revived 

♦  A  film  made  thirteen  years  and 
dug  out  of  the  files  bv  accident. 
by  the  Committee  on  Medical  Mo- 
tion Pictures  of  the  American  Med- 
ical Association,  is  living  up  to  its 
title.  They  Live  Apain.  The  pic- 
ture, made  by  Metro-Gold wyn- 
Maver.  is  robustly  renewing  its  life 
and  the  Committee  has  a  problem 
meeting  the  demand. 

The  picture  was  brought  out  for 
the  f:ampaign  for  legitimate  us4'  of 
animals  in  experimentation,  as  it 
dramatizes  the  discovery  of  insulin 
and  the  use  of  animals  in  research 
by   Banting  and   Best. 

The  California  chapter  of  the  Na- 
tional Society  for  Medical  Research 
reported  that  the  film  was  more 
efre<-tive  than  speakers  and  that 
eight  re(|uests  for  showings  were  re- 
ceived in  <me  day.  The  chapter 
pleaded   for   two   more   prints. 
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Typf  exfrrvyst'^  u   tiirifly    ttf  moods  ...  or    it    complexity    of   tominm\    irfiltl.\. 

Craftsman  in  Title-Making 

CHICAGO  SFKCIALIST  SKR\  KS   NATIONW  IDK  CLIKNTKI.K 


♦  Film  production  requires  the 
headwork  and  handicraft  of  a  vari- 
ety of  uiipuldicized  experts  whose 
conlrii)ulioMs  are  as  essential  in 
their  niche  as  are  those  of  the  di- 
rector. There's  the  research  man. 
digging  out  and  sifting  facts  but 
unnoticed  unless  an  error  of  nanie 
or  fact  creeps  into  the  finished 
work,  a  1950  invention  into  an 
1850  sequence.  There's  the  studio 
artist  .  .  .  and  there's  the  specialist 
who  turns  out  titles  and  credit 
lines.  .  . 

To  say  that  titles  can  ''make  or 
break"  a  production  would  lie  an 
overstatement.  Iiut  thev  are  as  im- 
portant as  type  selection  and  dis- 
play is  to  an  advertisement.  Film 
producers  recognize  outstanding 
artistry  in  title-making.  Thai's  why 
there  is  a  constantly  increasing  flow 
of  orders  from  all  over  the  coun- 
try, including  the  largest  producers, 
to  the  Knight  Studios,  which  is  to 
say  to  Ivend  Krohn. 

Facilities    to    Match    .Neeils 

The  studio,  at  341  East  Ohio 
.Street  in  Chicago,  is  as  unpreten- 
tious as  its  owner,  hut  that  both 
are  doing  their  jobs  was  evident. 
In  one  corner  is  a  press  for  stamp- 
ing the  hot  type  for  each  slide- 
through  leaf  foil  onto  a  sheet  of 
cellulose  acetate.  The  combination 
of  heat  and  pressure  produces  a 
cleancut  and  <leei)  impression  of  ab- 
solute uniformity  for  each  letter. 
The  use  of  "cells"  has  for  the  most 
part  supplanted  that  of  hard  and 
tinted  card.  Krohn  said,  because 
the  shade  of  tint  will  vary  in  the 
card  stock,  sometimes  in  the  same 
lot.  The  white  foil  used  by  the 
Knight  Studios,  incidentally,  is 
made   from  a  special  formula. 

Krohn  believes  the  type  face 
should  fit  the  subject  matter,  as  well 
as  the  light  conditions  of  the  scene 
against  which  it  is  to  appear,  and 
that  above  all  the  final  determi- 
nant must  be  clarity.  Massive  sub- 
jects like  ships  and  locomotives  call 


for  heavy,  bold  type,  placed  for 
maximum  contrast.  A  scene  such 
as  the  one  behind  the  trout  title, 
with  its  wide  variation  of  light  to 
ilark.  requires  a  straightforward, 
legible  type.  The  slide  carrying  a 
number  of  company  names  was 
handled  with  a  sans-serif  type,  and 
the  challenge  of  positioning  was 
met  bv  giving  each  name  promi- 
nence through  avoidance  of  mon- 
otony, the  while  effecting  overall 
artistry. 

In   W  idespreail   Demand 

No  wonder  the  Knight  Studios' 
business  has  been  on  a  constant  in- 
crease. "Every  year  since  I  opened 
my  first  studio  seven  years  ago." 
Krohn  noted.  "I  have  seen  the  busi- 
ness sliow  a  marked  increase  over 
the  preceding  twelve  months,  with 
the  one  exception  of  a  short  period 
following  the  war." 

Knight  Studios  concentrates  on 
the  use  of  Ludlow  tv[)e.  Certainly 
Krohns  convictions  in  the  matter 
have  the  background  of  ex|)erience. 
For  ten  years  he  was  head  of  the 
typographical  section  of  the  adver- 
tising department  of  the  Ludlow 
Tvpograph   (!(inipa!iv. 

Casting  fresh  1\|h'  for  each  slide 
iiiainlains  even  reproduction,  he  ex- 
plained. Handsctting  from  standing 
type  could  not  avoid  occasional 
loss  of  sharp  definition,  because  of 
worn  letters,  and  setting  by  lino- 
type does  not  insure  the  uniformity 
obtained   with   Ludlow. 

Light  type  against  a  dark  back- 
ground seems  to  be  the  preference 
of  most  film  producers.  Krohn  said. 
.Standard  colors  often  are  used  in 
printing  the  type,  sometimes  in 
{'oniiiinalion  with  black  or  white, 
often  with  a  black  block  effect  be- 
hind light  type  against  a  dark  back- 
ground. Where  a  title  is  to  be 
superimposed  upon  a  scene,  the 
predominant  colors  of  the  scene  of 
course  determine  the  color  in  which 
the  type  is  printed.  Light  tyi>e 
against  a  color  background  usually 
is  preferred  to  running  the  type  in 


I  olor.   if  for  no   otiier  reason 
the   lowi-r  cost. 

\  good  looking  title  is  achievt 
\i\  following  the  same  rules 
Ivpography  as  in  setting  up  an  a 
tractive  advertisement,  according 
the  slide  |)ro(lucer. 

Hcadaliilitv  is  the  first  law 
(itl<-  making.  Krohn  said,  and  <■ 
centricities  of  sponsor,  film  pr 
ducer  or  agency  |)crsonnel  can 
expensive  and  destructive. 

One  common  fallacy,  he  emph 
sized,  is  the  tendency  to  attein| 
to  say  too  much  in  a  single  slid 
necessitating  the  use  of  small 
condensed  type  that  the  audient 
either  passes  up  or  reads  with  dif 
cultv.  perha|)S  resentfully.  Allollin 
two  or  even  three  slides  to  tl 
wordage  would  put  over  th 
thought  effectively,  in  instance 
where  the  wording  could  not  li 
shortened.  Condensed  type  is  usab 
to  advantage  in  small  amounts  fu 
contrast,  as  is  a  short  sequence 
capital  letters:  much  of  either  i~ 
mistake. 

The  selection  of  t\pe-famil 
should  be  determined  by  the  sul 
ject  matter,  just  as  in  an  advei 
tisement.  Bold  sans-serif  or  squar 
serif  type  in  titles  of  a  film  descril 
ing  embroidery  is  as  out  of  plac 
as  a  light  and  thin-serifed  scri[ 
title  for  an  airplane  engine  filn 
In  both  cases,  however,  if  the  typ 
cannot  be  read  readily  it  costs  th 
sponsor  money.  Furthermore, 
Krohn  pointed  out,  any  rule 
made  to  be  violated  if  the  sellinj 
effect  is  achieved,  and  a  judiciou 
mixture  and  placement  of  types 
the  cure  for  sameness. 


Type    selection    matrbex    content. 


SERVICES    AVAILABLE    NOW! 
SPECIALIST    IN    AV    AIDS 

Can  develop  training   programs  tor 
New  Defense  Production. 

Public  Relations  WorkPlationn  and 
Lecture  Experience. 

Sales  and   Promotion   Projects — Con- 
ventions. 

Hove  had  years  ol  experience  in  in- 
dustry, commerce  and  education. 

Moderate    salary    to   slon.     Chicago 
resident.     Can    travel    if    necessary. 

Best  of   references. 

Box  2C     BUSINESS  SCREEN 

150  E.  Superior  St.,  Chicago,  11.  • 


BISINESS    SCREEN    MAGAZINE 


IHK  l'H()T()(iK AI'H  aliove  »how»  our  now  miiiihI  ntu^f.  Tin-  ^Ieal^y  fsrowtli  of  «iir  l»u»i- 
nenK  and  tlir  shortaffc  of  xtiidio  »|>ace  in  thr  New  ^  ork  un-a  lu-  iiiuilc  il  iiii|irartiral  to 
ronliniir    mitinjr   -pare   from    sprvirr   utmlios. 

Convenient ly  luruted  in  Muliiirliun  Mlneola.  Ixin):  l!<laii<l.  le'o  llinn  forty  niinuten 
from  Times  S(|tiure.  tlie  new  Htmlio  lia«  iiiuii>  advantu<:e!<.  Not  the  lea«l  of  llieM-  it  the 
availaliility    of    all    kiniU    of    pliolnjiraiiliir    location^   uitliin   a   few    iiiintile>  of  the   >liidio. 

IJe!<i);necl  and  liiiill  from  tin-  ground  ii|>  a>  .1  iiiolinn  |>ii-liire  Miiind  .-tiidici.  the  new 
huililinp  afTordH  prodiietion  eonilitionK  in  line  with  the  lale«l  eii):ineerin):  |iraetieri>.  From 
lioth  the  aeouHlie  and  the  pholo^raphie  Htunilpointi>.  il  kIiowh  the  rare  ami  preeinion  to  hr 
expelled  from  the  ipiarter  eenliirx  of  mo\  ie-iiiakinu  kiiou-hou  that  we  lirini:  to  all  our 
prodiielinn'.    lar^e  or   tmall. 


LESLIE    ROUSH    PRODUCTIONS,  Inc 


Sofes  and  Editorial  Offices 

333   West  52nd  Street,   New   Yorh   19,  N.  Y. 

COIumbus  5-M30 


Studios  ond  Shops 

130   Herricks   Road.   Hineolo.   L.   I..   N.  Y. 

GArden  City  7-8130 


I  r  M  B  K  R     I 
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Four  New  AT&T  Sound  Films 
Available  for  Loan  from  Bell 
♦  Four  iK-w  siiuiul  tiliiis,  all  avail- 
able on  free  loan  from  >our  local 
IWI  Sysleni  telephone  company, 
have  lieen  released  In  the  Ameri- 
can Telephone  and  Telegra[>li  Com- 
pany. 

The  fTorld  at  Your  Call,  in  color 
and  both  16-  and  35nmi,  points  to 
modern  long  distance  telephone 
service  as  high  value  received  at 
low  cost.  Scenes  of  beauty  and  his- 
torical interest  at  home  and  abroad 
are  connected  by  telephone  epi- 
sodes, and  by  animation  against  a 
segment  of  the  globe.  Locations  in- 
clude the  White  Mountains.  New 
Orleans,  Washington,  D.C  Oak 
Creek  Canyon.  Arizona.  Oregon. 
St.  Augustine.  Kla.,  London  and 
New  York  City.  The  film  runs  lit 
minutes. 

Telephone  Cable  to  Cuba.  15 
minutes,  16-  and  ."^Smm.  shows  the 
techniques  of  laying  the  Key  West- 
Havana  underwater  coaxial  cables. 
Retraced  arc  the  years  of  prepara- 
tion, development  of  the  tiny  re- 
peater built  into  the  cable  to  insure 
trouble-free  service,  and  the  laying 
of  the  cable  from  the  new  shi|). 
the  Lord  Kelvin. 

Tenth  in  Review  Series 

Telephone  Screen  Review  (Num- 
ber 10).  in  both  16-  and  ."iSmm 
and  running  10  minutes,  has  three 
sequences.  First  is  shown  the  cable 
splicer,  joining  myriad  wires  in 
building,  expanding  and  repairing 
vast  networks.  At  the  Western  Elec- 
tric Company,  precision  machines 
turn  out  tiny  lenses,  called  lamp 
caps,  for  switchboards.  Finally  is 
seen  a  home-confined  youngster  go- 
ing to  school  by  phone  and  par- 
ticipating in  classroom  discussion 
by  a  new  electronic  method. 

The  fourth  production  is  Tele- 
phone Relays  •'(■'■  and  "Y"  Type. 
in  two  parts,  the  first  taking  19 
minutes  to  run,  the  s<'cond  2.S.  This 
film  is  only  16mni.  I'art  i  gives 
background  information  on  the  im- 
portance of  complete  adjustment, 
manufacture  of  the  two  types  of 
relays  and  the  physical  and  elec- 
trical improvements  introduced. 
Part  II,  with  highspei-d  (FastaxI 
photography,  dis<-usses  differences 
between  the  two  kinds  of  relays, 
common  causes  of  relay  trouble, 
improvements  of  product,  effect  of 
magnetic  inlerferi-m  <■  from  adja- 
cent relays,  and  the  importance  of 
following  circuit  requirement  tables 
and   Hell  practices. 


NEWS      ABOUT      FILMS      AND       PRODUCTION       TECHNIQUES 


Camera  Functions  in  Industry 
Explained  in  Eastman  Subject 
♦  I'hf  camera  us  a  workin--  tool  of 
business  and  the  many  sit\  ices  of 
photographic  methods  and  tech- 
niques in  research,  produclion.  qual- 
\l\  control,  advcrlisiiif;  and  sali's  arc 
surveyed  in  Funcliiuiai  I'liolOjiraphy 
in  Industry,  available  from  the  Kasl- 
man  Kodak  Company  on  free  loan 
to   technical  and   industrial  groups. 

From  examples  of  s|)eci(ic  prod- 
ucts or  problems  and  the  photo- 
graphii-  tec  hnique  applied  to  them 
tile  liliii  provides  an  approach  for 
use  bv  other  luisiiii-.-sriien  and  coni- 
I)anies. 

Shown  are  uses  of  photographic 
techniques    for    instant     recording, 


liighspeed  studies,  engineering  re- 
production, template-making,  mctal- 
lurgv.  stress  mea-iircmcnl.  specto- 
graphic  aiialvsis  ajid  ticoiogic  survey 
work.  Much  <•{  llic  pKiduction  is  on 
Kodachrome  iilni.  but  black-and- 
white  is  used  in  such  fields  as  high- 
speed studies.  The  16  mm.  film  runs 
36  minutes. 

Write  the  Industrial  Photographic 
Division.  Kastman  Kodak  Company, 
.343  Stale  St..  Huchester   1.  N.  Y. 

USDA  Color  Films  Available 
♦  Prints  of  the  USDA  color  films. 
Outbreak.  Steel  Rust  and  KilUnfi 
W  eeds  uilh  2.  4-U  now  are  avail- 
able for  purchase  from  United 
World  Fihns,  Inc. 


SYLVANIA  ELECTRIC  PRODUCTS  INC. 
RADIO  AND  TELEVISION  DIVISION 


PATHESCOPE  PRODUCTIONS 

MOTION    PICTURES    •    SLIDEFILMS    •    TV 

StO   FIHH    AVENUE,    NEW    YO«K    19,    N.    r. 

PLAZA   7-5200 


Starllis  ii„i„i'h\  Abbott  and  Ouruthy 
Ford  are  jealured  in  "Let   Yourself  Go." 

Glamour  and  an  Oil   Drop  Share 
Honors  in  New  Rocket  Pictures 

♦  First  ripurls  [ruin  the  field  redect 
inlcrcstcd  audience  reception  of  two 
recent  productions,  by  KocKET  PlC- 
TLRES.  Inc.,  one  a  20-ininute  slide- 
film  for  a  maker  of  swim  suits,  the 
other  a  series  of  one-minute  televi- 
sion spots  for  an  oil  company. 

Swim  suits  should  be  fitted,  not 
sold  over  the  counter.  That's  the 
theme  ])ut  over  for  the  Rose  Marii 
OF  California  company  by  /.' ; 
Yourself  Co.  slidefilm  featuring  Dor- 
othy Ford  of  MGM  and  Dorothy 
Abbott,  former  contract  player  at 
Paramount.  Versatilitv  of  fit  demon- 
strated on  the  different  heights  of 
the  players  is  another  sales  point. 

First  of  a  series  of  slidefilms  on 
the  business  side  of  glamour.  Let 
Yourself  Go  is  directed  toward 
showing  the  salesgirl  how  to  sim- 
plify her  job  and  increase  sales. 

Color   Film   on   Rock   Island's 
Freight  Service  New  Release 

♦Kmkct  Freight.-,  closeui)  of  classi- 
fication yards  in  operation,  and 
views  of  agricultural  and  industrial 
areas  highlight  If  heels  oj  Progress. 
the  Rock  Island  Lines'  16  mm. 
sound-color  picture  of  freight  serv  ■ 
ice.  an  carlv  release. 

Produced  by  the  Zenith  Film 
Corporation  of  Chicago,  the  20- 
minute  picture  will  be  circulated 
free  through  the  oflfice  of  W .  F. 
Haves,  publiw  n-lalions  director.  13") 
\\  .  \  an  liiircn  St..  Chicago  .S,  111. 

Film  Record  of  Pipeline  Job 

♦  Progress  reports  on  film  kept  tli' 
public  and  companv  personnel  ii 
lout  li  with  each  slc|)  of  prodnctii'i 
when  the  TENNESSEE  CfAS  Tran- 
MISSION  Company,  of  which  Conr:i.l 
H.  Collier  is  public  relations  dire, 
tor,  extended  its  pipeline  from 
northwestern  Kentucky  to  BufTaJi'. 
N.  ^  .  Newsreel  crews  making  tin 
16nwn.  color  movies  traveled  4.(M'0 
miles.  Fach  s<ene  was  introduced 
by  a  title,  date  and  map. 
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A  Documentary  Film  That  Shows 

HOW  TO  SAVE  LIVES  AND  PREVENT  PANIC 
IN  CASE  OF  ATOMIC  ATTACK 

By  Alberto  Baldecchi 

Feoturing  WILLIAM  L.  LAURENCE,  noted  Scientific  Writer 
for  The  New  York  Times  —  the  only  newspoperman  who 
covered  the   entire  Atomic   project. 

Filmed  with  the  cooperation  of  the  Armed  Forces  and  the 
American   Red  Crost. 

IN    CASE    OF    ATOMIC    ATTACK  .  .  . 

What  would   happen   in   your  plant?  Are   you  prepared? 

Here  is  a  20-minuie  sound  film  thai  shows  you  whai  lo  do  when  you 
get  warning  .  .  .  what  to  do  if  you  get  no  warning  .  .  .  where  to  find  shelter 
inside  or  outside  of  buildings  .  .  .  what  materials  for  survival  you  need  in  your 
factory,  office,  school  or  home  .  .  .  how  to  cleanse  yourself  of  radioactivity  .  .  . 
how  defense  workers  are  prepared  to  protect  you  .  .  .  and  much  more 
practical,  essential  information  that  can  save  many  lives. 

A   FILM   FOR   EVERYBODY  — NO   SHOCKING   SCENES 

You  see  people  at  work,  at  home,  driving,  etc.,  during  the 

kind  of  air  raid  that  may  hit  your  city.  You  ualch  these  people 

defend  themselves  against  blast,  heat  and  death-dealing 

radiation. 

Also,  this  well-planned  film  shows  graphically  how  the 

atomic  bomb  works  and  why  it  is  so  dangerous.  You  see 

views  of  atomic  explosions  that  are  released  here  to 

the  public  for  the  first   time. 

Through  action  and  drama,  PATTERN  FOR  SURVIVAL  tells 

you  how  to  stay  atiit  in  an  atom  blast.  Industrial,  retail, 

civic  and  business  organizations  all  over  the  country 

are  ordering  this  new  film  by  the  hundreds,  now. 

Show  PATTERN  FOR  SURVIVAL  in  your  plant!  Its  the  best 

kind  of  public  relations  .  .  .  and  good  sense. 


.•••. 


f/GHT  fBAR  WITH  KNOWlfDGf  .  .  .  AND  YOU 
MAY  NOT  HAVE  TO  fIGHT  PANIC  LATER. 


^ArriMN   fOn   SUHVIVAL   hoi   b»»n    icreened    and   opproved   by: 
Initltute    ef    Life    Iniurome 
Am«rl<an    Cyanomld    Company 
National    Aitoclotlon    of    Manufactwrora 
Fordham    Univorilty 

N«w    York    Citr    Dopartmont    «f    Hoolfh 
Now    York    Stato    Civil    Dofonio    Comntlidon 
Now    Hampihiro    Offico    ef    Civil    Dolonio 
Or  dor    of    Ma  ton  i,    Doportmonf    of    Hoi  pi  toll 
Inlornotlonol    Munlc ipol    Signal    Aiioclollon 

^  and    many    o'hor    (ompanloi    and    orpaAJiaf lona. 

Avoffob/e   In    16mm   townd:    co/or   and  blatk  -artd-whfte 

A«k   for  Ihif   vital   Rim   at  your  film   library.   Or   phone,   write  or 

wire  lo  Cornell  Film  Company  today. 

CORNELL   FILM    COMPANY 

1501    Broadway.   New  York    18,  N.   Y. 


'ne  picture  m  ^ 

^'  of  .nqu>/ */r^*'  '«''  «  num- 
**»  of  our    uff  L      '"'°"'  "'""• 
^^  ocrorc  j?roup$.- 
AMHiCAN    CYANAU,r^    , 
'■•^■.>nA;t;t:"^'r«o,,cro., 
l""f  deal   ofijj"   'fP'-^mts   a 

MANOfACru««s 
defense.-  *  "»"nt  in  . 


AL 


*^'>    ^n^A,S    COU.S   SAY: 

»"h  the  spht  l^L"*'.""  of  '-v-nx 
'«"°''.nheU",'it;''!^'P«>- 

*  »Of|£mjnlj|(c.  job  '  '  '  .'^  "^  " 
•Frn        J  NOS^ifAlj 
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ON  THE  rRODlICIION  LINE 


\B<ni:  U  ill  mm  I'ouris  llrltl  AHA 
fxecutiif  prtsrnly  film  to  Kntfiers'  fires- 
idem  Rohm  C.  (.lolhirr.  Robert  Bell, 
proiilirer.  i\  in   renter   'see  story   below). 

Bonking    Film   Presented    University 

♦  l{ulf;iTs  I  niversily  was  presented 
with  till-  first  print  of  a  sound  and 
color  fdni  recently  completed  for 
the  Amkhkan  Bankkks  Associa- 
tion, at  a  cereinoiiv  participated  in 
bv  Dr.  Hol«'rt  C  Clothier,  univer- 
sity president;  William  Powers. 
A.B.A.  exe«-utive  in  charge  of  the 
Graduate  School  of  Banking:  and 
Hohert  lii-ll.  liutgers  alumnus  and 
s<x'relar> -treasurer  of  F'ilnismiths, 
Inc.,  producer. 

The  film.  The  Graduate  School 
of  Bankinp,  12-minute  sound  and 
color,  was  made  on  the  campus  of 
the  unixersitv  at  New  Brunswick. 
N.  J.,  during  the  two-week  summer 
session,  necessitating  close  liming 
of  camerawork.  The  production,  to 
be  shown  nationally  to  banker 
groups,  also  is  to  be  used  for  tele- 
vision. 

Financial  Report  Film  Aids 
Teamwork  at  Standard  Oil 

*  L.-x'  of  the  .s(  rrrii  In  inject  life 
and  color  into  annual  financial  re- 
ports of  large  companies  pays  off 
not  onlv  in  improved  community 
understandinj;  but  in  employe  inter- 
est and  resullanlK  increased  team- 
work. Standard  Oil  Company  ( In- 
diana) notes  that  its  15-minute 
.sound-slidefilm  helped  its  47.()IH) 
personnel  to  a  larger  sense  of  par- 
ticipation in  the  companys  activi- 
ties through  better  appreciatir>n  of 
the  contribution  of  their  productive 
and  cooperative  efforts  to  the  prog- 
ress of  the  concern. 

First,  supervisors  were  called  to- 
gether for  diixussion  group  lonfer- 
enccs.  A  press  luncheon  was  held 
the  day  before  the  report  was  re- 
leased to  the  public.  OITicials  pre- 
sented the  story,  using  iharls.  and 
then  repeated  the  discussion  with  de- 
partment heads.  Loral  managers  re- 
ceived guidebooks  for  meetings. 
There  were  191  conferences,  with  a 
discussion  leader  showing  the  film 
and  another  leader  explaining  the 
balance  sheet  line-bv-line.  A   visual 


breakdown   of  the  customer   dollar 
fcdiowcd. 

Conger  He\nidds.  public-  rela- 
tions ilirector.  planned  the  program. 

Minute  Movies  on  Safety  Give 
A  Rule  on  Each  Sound  Trailer 
*  A  new  direction  of  the  National 
-Safety  Council's  audio-visual  ac- 
tivities is  a  series  of  Operation 
Stijety  Minute  Movies,  made  by 
\X'ilding  Picture  Productions,  with 
sponsorship  by  the  National  Asso- 
ciation of  Automotive  Mutual  In- 
surance  Companies. 

The  sound  film  trailers,  for 
theatres,  television  and  group  show- 
ings, tell  personal  experiences,  with 
each  production  a  complete  story 
demonstrating  one  rule  for  safety 
of   driver   and    pedestrian. 


Dealers  Request  Extra  Prints 
Of   Outboard   Racers'   Thriller 

♦  \\  lien  till-  publics  ilemands  re- 
([uire  distributors  to  buy  two  and 
three  extra  copies  of  a  sponsor's 
film,  no  further  testimony  to  the 
production  and  promotion  values 
of  the  subject  is  rc(|uire(l.  That  is 
what  liappened  in  the  case  of  the 
new  sports  action  film,  Green 
Blazes,  made  for  the  Kiekiiakfeh 
Aeromarinf.  Motor.s,  Inc.,  of  Fond 
du  Lac.  Wis.,  builders  of  Mercury 
outboard  motors  and  air-colleged 
engines. 

I  lie  sound  und  color  recording 
of  an  outboard  race  over  an  ob- 
stacle course  at  Cypress  Gardens. 
Fla..  literally  lakes  the  pilots  over 
the  hurdles  as  well  as  swishing 
across    dry     land     harriers    and 


'Treasure  Island 


A   scene  fnim   *'Green   Hlazes" 

through     narrow     water     lanes      in 
dense  groves. 

The  promotion  took  several  turn- 
l)(  sides  the  16mm  film.  A  35mni 
black  and  white  version  is  show 
ing  in  theatres  as  a  Grantland  Rid 
.Sportlight.  National  magazines  ami 
syndicated  newspaper  sections  ai' 
publishing  picture  stories  of  tlr 
event:  newsrecis  have  been  n- 
leased,  and  bookings  of  the  spon- 
sor's black  and  white  prints  for 
television  are  extensive. 

The  widespread  interest  in  thi- 
production  has  stepped  up  th' 
tempo  of  the  sponsors  film  pro 
gram.  Two  or  three  additional  film- 
are  now  contemplated  for  this  yeai 
A  motion  picture  on  fishing  is  prai 
lically  completed. 

I  he     sales     message     in     Greet 
Blazes    is    limited    strictly    to    tb' 
\  isual    as   an    integral    part    of   th' 
story.      Commercialism     has     ben 
kept    out    of   the    narrative,    in    •■■•. 
nizance  of  increasing  objection-   ■ 
1  \     outlets    to    showing    entertain 
nient   films  on  a  sustaining  basis  it 
the     advertising     element     is     pro 
iiounced.      Increasing      competition 
for    the    attention    of    .school,    club 
and  organizational  audiences  raise- 
similar   resistance   to   blatant    "sell 
ing"  in  sponsored  films. 

Two  additional  current  film- 
from  the  Kiekhaefer  company  an- 
Sharkins:  ■  ■  .  But  True  and  Out 
hnanl  Thrills  and  Spills.  Both  were 
shot  in  Florida  waters. 

Sharkiiifi  .  .  .  Bui  True  is  a 
sportsman's  thriller  of  big  game 
fishing  from  a  It-foot  outboard 
runabout.  The  rod-and-reel  hunts- 
men prove  their  skill  in  vanquish- 
ing a  .sailfish.  Sabre-tooth  shark  and 
a    vicious    barracuda. 

Oiitlionrd  Thrills  and  .'Spills  is 
what  the  title  says:  rough-riding 
sequences  of  outboard  gymnastics 
on  the  Rogue  River. 

All  three  films  are  free-loan  for 
showings  at  clubs,  schools,  churches 
and    plants. 

Two    Bermuda    Films    Completed 

♦    Two    films   on    Bermuda    recentiv 
■onipleted  by  Pan  American  Vt'oRi.n 
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BtSINESS    SCREEN     MA(;aZIN£ 


I  Airways  are  College  If  eek  in  lit-r- 
muda.   10-ininiitf  subject   primarily 

I  for  college  sludents  of  eastern  aiul 
central  states,  and  If  inf^s  to  Ber- 
muda, half-hour  film  with  sound,  in- 
cluding' nui-ic.  taken  on  location. 

Flying  Classroom  Tour  Shown 
In  Air  Transport  Color  Film 
♦   The   screen    |)ro\  ide>   a   ino>l   co- 
operative  ally   of  the   unusual,   and 
the  Flying  Classroom,  sponsored  by 
Michigan  State  College  on  a   Euro- 
pean  lour   by   chartered   Slratocrui- 
ser,  was  a  "iialurar"  for  a  .'iO-miri- 
I  ute   color    film    made    \<\    (Immtai 
'Film    Prodi  cTIOns.    Fast    Lansing. 
'  Vlich..  for  the  AiR  Tkanspokt  As- 

-()(  lATlON. 

Ill    Overseas    Fl-tiiifi    Classroom. 
-iilijeit  matter  has  precedence  over 


A  Chirch  in  Helsinki.  Finland, 
u  background  for  a  scene  in  Over- 
seas Flying  Classroom,  made  by 
Capital  Film  Produclions  for  the 
Air  Transport  Association. 


chronology    of   the   tri[i    of    ihc   t<rt 
sludents  sludving  jiost-uar  recovery 
under  the  Marshall  I'lan.  Shown  are 
French  factories,  Cermaii  steel  mills, 
lumbering    operations    in    Finland 
and  Norway.  Dutch  and  Italian  agri- 
culture,  besides  tourist   attra<'tions. 
The  production  was  dircded  and 
photographed     by     James     Kobert 
i    Hunter,    owner    of    Capital.    KIdon 
I    Bobbins,    advertising    manager    of 
I    the  John    l?ean    Division   of  the   Ma- 
chinerv    and   (!hemical  (^irporatinn, 
was     assi>lant     photographer     and 
scenario  writer. 


Scene   in    "Career   Jar   1  omorrow'' 


COAST    GUARD    REVIEW 


TiTl.K:  Career  for  Tomorrow. 
.Sponsor:  Coast  Guard  Academy — 

Coast   Guard    Photographic    Unit 

in  cooperation  with  Caiii[)us  Film 

Produclions. 
♦   Career  for  Tomorrou   is  the  slorv 
of    the    I  nited    Stales   Coast    Guard 
Academy  at  New  London,  Conn. 

For  several  years  the  Coast  Guard 
Photographic  Unit  has  collected 
color  footage  taken  in  all  parls  of 
the  world  during  the  cruises  aboard 
llie  culler  '"CampbeH"  and  s(|uare 
rigger  "Eagle."  Utilizing  these 
beautiful  scenic  shots  with  scenes 
taken  at  the  Academy,  the  film  pre- 
sents a  comprehensive  picture  of 
the  training  given  the  future  of- 
ficers of  the  Coast  Guard. 

Narrated  by  Dwight  Weist. 
Career  jor  Tomorrow  presents  the 
highlights  of  four  years  at  the 
Academy  including  introdu<-lion  to 
the  Academv.  sludii»s  and  athletics. 
(  ruises  to  Azores.  England.  Casa- 
blania,  the  arduous  work  aboard  a 
s(|uare  rigger,  gunnery  practice  at 
sea.  the  famous  "ring  dance"  cere- 
mony during  final  graduation  week. 

The  vigor  and  excitemenl  of 
\iademy  life  and  the  romanci-  of 
ihe  cruisi'S  are  ail  \i\idl\  pre- 
.s»-nted. 

Selection  of  scene*  from  almost 
thirty  thousand  feet  of  original 
(olor  foolage  and  performance  of 
all  other  film  services  was  handled 
by   Campus   Film   Produclions. 


TRANSMISSION  "T"  Stop  Calibration 


DISIGNINC    and 
MANUFACTURING 

Of 

Speclillzcd  lens 

mountings  ind 

equipment  for 

16mm  &  3Smm 

cameris 

Animation  Equipment 

MOTORS  lor 
Cini  Special.  Maurer 
and  Bolei  Cameras 


LENS  COATING 


John  C(em«ns  —  Erwin  Harwood 

NATIONAL  CINE  EQUIPMENT 

INC. 

20  WEST  22*4  ST.,  HEW  TOM  II.  a.T. 


RENTALS  —  SALES 

—  SERVICE 

Eyefflo.  Mitchell, 

Bell  &  Howell.  Wall. 

Cine  Special  Caatris 


Bausch  ft  lomb 

"Balljr"  lenses  and 

others  for  Motion 

Picture  Cameras 


MAKE  FILM 
COMMERCIALS 
IN  HOLLYWOOD  FOR 
TELEVISION? 


NBC  (Berle,  Wynn,  Hope) 
SOUTHERN  PACIFIC  RAILROAD 
PONTIAC  AUTOMOBILE  •  GENERAL 
PETROLEUM  •  STARKIST  TUNA 
WHITE  STAG  SPORTSWEAR  •  RANCHO 
SOUP  •  CATALINA  SWIMSUITS 
CRESTA  BLANCA  WINES  •  HOFFMAN 
TELEVISION  •  STOKELY-VANCAMP 
FROZEN  FOODS  •  ACME  BEER ...  are 
representative  of  products  and  services 
advertised  in  films  produced  at  TELEFILM 


TELEFILM  made 

commercials  are  geared 

to  readability'  on  tfie  television 

receiver . . .  to  tlie  impact  upon  tfie  viewer 


TELEFILM  PRODUCTION 
features  experience  and  direct 
control  of  every  step,  using  our  own 
studios  complete  facilities  including 
sound  stage,  ptiotograpfiy,  recording, 
music  arrangements.  dubt)ing,  film 
laboratory,  animation,  special  effects, 
titles,  prints.  Tfie  entire  job-from  script 
tfirough  stiipping  prints  to  stations  -  is 
fiandled  from  our  one  Hollywood  location. 


Iditrliiert  and  agrncirt  a/r  initlrd  to  %ubmil  iknr  Irlr- 

vision  pro'ietls  lor  analyus ,  budgetint,  and  rrrommrndaiion  < 

.'irnJ  lor  Tt'  ludilion  Rett  S-2  tthirk  iltout  m 

vcidt  mngr  ol  Irehniqun. 


TELEFILM 

INCORPORATED 

HOllTWOOD     1«.     OlIfOIHIA 


N  t    M  II  K  R     I 
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George  Long   and  Mory   Holl 
Get  New  Handy  Assignments 

*  I  raii>ffrri-tl  In  llir  rililnrial  dc- 
partnient  of  The  Jam  Handy  Ok- 
CAMZATION  are  (Ik()R(;e  W.  Long 
and  Mary  Hoi.t. 

I/Onp,  whii  will  wrilc  spccifica- 
lions  for  rolai!  training  materials, 
had  been  midwest  district  manager 
for  the  Radiant  Manufacliiring  Com- 
pany and  sales  trainin>!  adviser  of 
the  Crowley  Milner  (iompanv  be- 
fore he  joined  Jam  Handy,  where  he 
was  an  administrative  assistant  in 
Uie  slidefilm  department. 

Miss  Holt,  a  freelance  writer  be- 
fore she  entered  the  million  picture 
department  of  Jam  Handy,  now  will 
a.ssist  in  the  production  of  television 
commercials  in  motion  picture  form. 

Kennedy   Signed   by   Telefilm 

♦  Telefilm  has  signed  John  Mil- 
ton Kennedy,  announcer  on  the  Lux 
Radio  Theatre,  to  appear  in  a  series 
of  TV  commercials  for  General 
Petroleum.  Ted  Stromberger  is  su- 
pervising production  for  the  West- 
Marquis  Agency. 

Peanuts  Perform  in  TV  Films 

♦  l'eanul>  lUNorl  in  live  20-second 
rV  commercials  produced  by  Sarra, 
Inc.,  for  Peter  Pan  Peanut  Butter, 
product  of  Derby  FViods,  Inc.  Mr. 
Vacuum  Cap  sings  and  performs  to 
a  jingle.  Production  was  supervised 
for  Needham.  Louis  &  Brorby 
agency  by  Alan  Wallace,  vice  presi- 
dent and  radio  and  TV  director: 
S<ott  Park,  art  director,  and  Chris- 
topher Ford. 

A  Spot  Recording  Coverage 

*  W  In- n  S e a b r o o k  Farms  at 
Bridgeton.  N.  J.,  decided  upon  a 
silver -dollar  payroll  promotion, 
camera  crews  of  Filmsmiths.  Inc., 
were  flown  to  the  Seabrook  Farms 
Airport  for  a  spot  rccor<ling.  The 
film.s  provided  a  television  news 
coverage  for  metropolitan  stations, 
followed  by  regular  circulation  for 
general  public  relations. 


JVJiiJ^j^J  in  the  M^M 


Freeze  Plus  Defense  Production  Slows  TV  Expansion 

Series  on   Air  Raid   Protection 


Color,    New    TV    Stations   Out 

♦  >c|  |,i<..liii  lion  for  T\'  in  SI  will 
approximate  half  last  vear's  record 
7..SlM).(HI(l  sets:  color  ap|M-ars  im- 
possible in  light  of  c-li'clronic  de- 
fense assignments  and  even  if  the 
FCC  freeze  were  lifted,  equipment 
for  new  stations  is  "iiut"  for  the 
duration.  That's  the  TV  expansion 
jiiclun-  for  1951. 

Rocket  Pictures'  Clever  Commercials 

*  liitroduci'd  in  the  .series  of  TV 
spots  for  the  Wy.nne  Oil  Company. 
the  first  three  of  which  have  been 
shown,  is  an  animated  oil  drop  to 
lill  liiiw  motor  power  increases  as 
friction  is  cut  down.  The  voice  is 
that  of  Hal  Sawyer  of  ABC-TV.  the 
background  narrative  li\  Tdin  IImti- 
lon.  CBS  sportscaster. 


♦  l)\.\AMi(.  I'lLM.s.  Inc.  i.-  making 
five  60-second  films  on  what  to  do 
before  and  during  an  air  raid.  The 
project  is  being  utiderlaken  in  co- 
operation with  the  New  York  City 
Oni(e  of  Civil  Defen.se.  Local  TV 
stations  will   show    the   films. 

TV  Series  for  White  Stag 

*  A  scries  <»f  '\'\  connnercials  for 
White  Stac,  Inc.,  spring  and  sum- 
mer sun  togs  fashiimers.  is  being 
produced  in  Hollywood  by  TELE- 
FILM, Inc.,  with  eight  models.  II. 
Richard  Seller  of  the  Allen  and 
(llcnaghen  Agency  and  C.  L.  Bauni 
(if  the  sponsoring  companv  sii|i<r- 
\  ised  shooting. 


MEMO  TO: 

FROM: 

SUBJECT: 


All  Sales  Managers 
Rocket  Pictures,  Inc. 
HARNESSED    DYNAMITE 


•  That's  right,  we  said  'harnessed  dynamite'  and  we're  referring 
to  our  new  "Manpower  Development"  series  of  AGGRESSIVE 
SELLING. 

•  Due  to  the  increasing  demand  for  specific  portions  of  our 
sales  training  program,  we've  packaged  the  four  following  15- 
minute  sound  slidefilms,  which  expertly  cover  the  vital  factors 
of  TODAY'S  selling  market. 

HUMAN  RELATIONS  IN  SELLING 

THE  ATTITUDE  THAT  GETS  BUSINESS 

(and  keeps  it) 

PRIDE  IN  PRICE 

ARE  PROSPECTS  DIFFERENT? 

•  The  material  contained  in  these  films  is  new — and  timely — 
and  was  created  by  our  staff  of  specialists  in  sales  training, 
with  a  view  to  pre-conditioning  your  salesmen  and  developing 
replacements. 

•  They  stress  the  all-important  issue  of  establishing  and  main- 
taining good  customer  relations.  They  create  within  your  sales- 
men the  proper  attitudes  and  techniques  towards  himself,  his 
company,  his  product,  the  price  of  his  product  and  his  prospect. 

We  invite  you  to  share  the  enthusiasm  of  hundreds  of  users 
of  this  packaged  DYNAMITE  and  will  welcome  your  in- 
quiries relative  to  this  "Manpower  Development"  series. 

WRITE    OR    WIRE 


6108    SANTA    MONICA    BOULEVARD 


HOLLYWOOD   38,   CALIFORNIA 


Atlas  Promotes  Lindquist 

♦  IS'OKMAN     C.      LlNDQlIST,     elccic 

vice  president  of  the  Atlas  Fil 
Cokporation  a  year  after  he  joine 
the  company  as  director  of  teli 
vision,  will  continue  active  cooperi 
tion  with  advertising  agencies  i 
tlic  production  of  commercials.  H 
also  conducts  a  course  in  televisio 
advertising  at  DePaul  L'niversitv. 

Three  Join  March   of  Time's 
New   Television    Department 

♦  \d(l.-<i  111  ihc  -tall  of  the  ne\ 
Television  Department  of  the  MaKi  i 
OF  Time  are  Richard  Kroi.ik.  Lii 
LiAN  RiXEY  and  Jane  Bartels. 

Krolik  is  project  supervisor,  unj 
der  Director  of  Television  -Arthur 
Tourtellot.  for  Marcfi  of  Tiiiu 
Through  the  Years,  weeklv  series  o 
30-minute  films  combining  March  o 
Time  issues  with  guest  panel  dis 
cussions.  0|>ening  February  1  .t  over 
ABC.  the  series  is  sponsored  In  thi 
Association  of  American  Banks. 
Krolik.  formerly  assistant  to  Horace 
Schwerin  of  ."^cbwerin  Research, 
headed  the  motion  picture  division 
studying  audience  reactions. 

Miss  Rixey,  who  also  will  work 
on  the  new  television  series,  was  sue- 
cessiveK  copy  editor  of  Time,  head 
of  the  Life  news  desk.  Washington 
reporter  and  assistant  editor  of  Life, 
and  on  special  editorial  project.*. 

Miss  Bartels  will  do  research  for 
Crusade  in  the  Pacific.  26-instalI- 
inent  sequel  to  the  Crusade  in 
h.urope  T\  series.  She  formerly  was 
«ilh  tlie  Life  Picture  Bureau. 

Film  Produced  from  TV  Screen 
♦  A  film  produced  bv  focusing  a 
motion  picture  camera  on  the  view- 
ing screen  of  a  television  set  starts 
into  circulation  among  ^.50()  rural 
communities  of  Canada  this  month, 
through  the  National  Film  Board 
and  film  libraries.  The  kinesco|ie. 
as  this  type  of  film  is  called,  is 
seen  as  a  boon  to  countrv  audiences 
lacking   full  television. 

The  Road  to  World  Peace,  made 
in    New    York,  covers  a   discussion 
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Lake    Success     between     Lester 

tiearson.   External    Affairs    Minister 

Lr  Canada,  and  Sir  lienegal  Hau, 

united    Nations   delegate    from    In- 

•ELEVISUAL   NOTES 

.  The  color  film  Truly  Yours — The 
)ress  That  Fits,  one  of  the  televi- 
lion-dear  subjects  of  the  V.  S.  De- 
ARTMKNT  OF  AcRICL  LTLRE,   is  HOW 

ivailahle  in  black  and  white  for 
.iirchase  from  I  nited  \\  orld  Films, 
iM  ..  I  IIS  Park  Ave..  New  York  29. 
•  Tki.kvi.sio.n  Ff.atlres,  Inc.,  and 
I-     subsidiary.     General      Business 

)lnis.  have  appointed  the  llarl- 
ii.in  Advertising  Agency  of  Syra- 
li-f  as  regional  representati\e  in 
iiitral  New  ^  ork  slate. 
'  jj)  Lewis,  former  TV  director 
I  Hartley  Productions,  and 
.JMtlON  Gerinc,  producer-director 
lor  Paramount  f^ictures,  have  form- 
al G-L  I-'nterprises.  Inc..  1619 
Broadway.  New  York  City,  to  pro- 
luce  television   motion   pictures. 

The  first  project  completed  is  a 
-cries  of  svndicated  commercials 
-r    brewers. 


Pictures  for  Four  Sponsors 
Completed  by  Sarra  Studios 
I  •  Three  productions  recently  com- 
)  pleted  by  Sarra,  Inc.,  for  sponsor- 
(ing  organizations  include  two  color 
motion  pictures  and  a  color  slide- 
film.  In  aoldition.  shooting  is  un- 
derway for  a  series  of  60-second 
and  20-second  TV  commercials  for 
Taystee  Bread. 

The  motion  pictures  had  their 
premieres  at  the  close  of  a  general 
sales  meeting  of  the  SlMI'LIciTY 
Manlfactlrinc  Co.mpany  in  Pt. 
Washington,  Wis.  One,  for  show- 
ing to  consumer  groups  and  deal- 
ers' organizations,  is  For  Your 
Land's  Sake  and  shows  Simpliiitv 
tractors  doing  2}{  dilTiTcnt  jobs.  The 
other  film.  Clear  Path  to  Profit,  is 
a  sales  training  picture,  answering 
dealers'  i|uestic)ns  about  the  tractor 
and   the  market. 

The    color    slidefilm.    Your    Out- 


door \eiphbor,  made  for  the  Out- 
door Advertising  Association, 
has  locations  spread  from  Holly 
uood  to  Washington,  D.C.,  and 
shows  .Secretarv  of  the  Trcasurv 
John  W.  Snyder  s|M-aking  for  the 
Savings  Bond  campaigns  and  Gen- 
eral George  C.  .Marshall  for  the 
American  Red  Cross.  The  film  runs 
15  minutes. 

Sarra's  Jo.seph  G.  Betzer,  direc- 
tor of  film  planning,  and  Harry  W. 
Lange,  production  manager,  ad- 
dressed the  Advanced  Industrial 
.Safety  Training  Course  conduileil 
by  the  National  .Safelv  (council  in 
Chicago   in   mid-January. 

Business  Rises    10   Per  Cent, 
Alexander  Tells    Convention 

♦  Willi  close  to  .S.i.OOO.IMM)  paid  to 
theatres  for  adM-rtising  time  and 
the  sale  of  2!{.(»(M)  local  screen  ad- 
vertising campaigns,  in  addition  to 
increased  national  bookings,  the 
.Alexander  Film  Company's  busi- 
ness in  this  field  increased  10  per 
cent  in  1950  and  continues  up- 
ward. President  J.  Don  Alex- 
ander reported  at  the  annual  con- 
vention at  Colorado  .Springs.  The 
company  has  24.000  theatre  screen 
advertiser   accounts. 

The  half-million  dollar  expansion 
of  the  plant  in  two  vears  includes 
tripling  the  size  of  the  film  process- 
ing laboratories  and  other  facilities, 
and  installation  of  new  color  proc- 
essing and  sound  ef|uipment.  Ad- 
dition to  the  stage  will  provide  28 
motion  picture  set  locations. 

More  than  60  |i<>r  cent  of  last 
vears  production  was  in  natural 
color:  the  current  iiercentagc  is  70 
per  cent.  Alexander  said  6..50<l,(MMt 
feet  of  color  film  slock  was  proc- 
essed in  1950.  Forty  per  cent  of  all 
Alexander  service  was  in  manufai-- 
lurer-dealer  productions. 

Pictures  Detroit  Moves  Studios 

♦  I'll  Tims  l)i  iiiiiii,  Im..  produi- 
tion  ccmipany  headed  by  Lorin  C. 
Collins,  is  now  located  in  new 
studios  at  9,S8  24th  St..  Detroit. 
Mich.  Bichard  Naumatm  has  been 
ajipointed   \  ici'  pre>idi-nl. 


A    SCRIPT    SERVICE 


Specializing  in  a  creative 
approach  to  motion  pictures.  Production-wise 
shooting  scripts  and  narrations  on  which  spon- 
sors and  producers  can  depend. 

.SID   AIM.  I.  — s(  in  r  IS 

1830     JEFFERSON     PLACE,    N      W       ■     WASHINGTON     6.     D     C       ■     NATIONAL     1034 


VARIABLE  SPEED  MOTOR 

with  TACHOMETER 


for 

CINE  SPECIAL  CAMERA 
AND  MAURER  CAMERA 

•  Its  V.  universal  motor-ac-oc 

•  VARIABLE  SPEED  8-64  FRAMES 

•  SEPARATE  BASE  FOR  CINE  SPECIAL 

•  ADAPTER    FOR    MAURER    CAMERA 

Interchangrable  Motors: 
12  Voll    DC    variable    Speed    8-64 

Framei. 
115   Voll   AC    60    Cycle.    Synchronoui 

Motor,   Single   Phote. 
220  Voll  AC  60  Cycle,  3  Phaie,  Syn- 

chronous   Motor, 


intmalton  M«i»r$  ft  Ci»«  Sfrcimt,  Ummrrr 
•aJ  Uitehrtt  Cmmfemt.  Uot»tt  l«r  Bal**  viJ 
FUmo  C«Mrr«j.  Tim*  t-mptt  F.q%ipm€mt. 


NATIONAL  CINE  EQUIPMENT.iNC, 


20  West  22nd  Street 


New  York   10.  N.  Y. 


SLASH  TikfyudtbitCMti 


Each   lime   \t)U   retake  a   M>und   track,   film   priKluctiDn 

coses  go  up.  The  waste  of  film  stock  and  the  time  delay 

for  prtKCSsing  increase  operating  costs  immeasurably. 

You  vliminjtt  these  extra  costs  with 

the  Fairchild   PKISYNC  Tape  Re-       ^^_^__, 

corder.  Play  back  the  sound  at  once       ^^^^^  jhJLi 

.  .  .  check  it  .  .  .  erase  the  track  .  .  .        ^^ 

retake  the  sound  before  the  talent.       ^H  ■     ■    " 

the  set  ttn<i  crtu   art-  (IhhitnJtJ. 


Now  Use  PIC-SYNC  Tape  Recorders 
For  All  Original  Sound  Tracks 

Fairchild^  dcvdopmcni  of  HU-SYNC 
makc^  ptJwiSIc  the  use  of  incxpcnsi\c  '  i" 
tape  and  (Ci\cs  ><ui  thcM:  hcnchtx. 

#  V4  "  tap*  cotit  80**  Ivtt  than  16mm  mog- 
rwlk  film. 

#  */«"  top*  r«qwir*t  50  X  l*tt  ilerog*  tpoc* 
9   V4"  tap*  it  vatior  lo  hondl* 

#  V4"  lop*  o«iwr«t  mo(»  intimol*  contoti  with 
til*  h»ad» 

#  '4"  lap*  hot  mof«  unifofm  cootioQ  I*** 
omplKud*  flutlvr 

#  '4"  lap*  vliminat*t  row^ttnvtt  of  ton<> 
<Owt«d  by  tprOilirT  dnvc 


,  ..//I OH/ ID 

RtCOHOmt  tQUIPM£MT 


1J4TH  STMn  AND  7TM  AVtNUt 
WHITESTONE.  N.  V. 


N  I   M  II  K  R     I     •     \  n  I,  I    M  K     \  1     •     I  '»  :.  1 
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BUSINESS  SCREEN  EXECUTIVE 


Al.llKKT  S.    IIOWKLL 

Death    Takes    Pioneer    Inventor 
and   Founder  of  Bell   &   Howell 

♦  The  death  of  Albert  S.  Howell, 
71,  founder  and  chairman  of  the 
Bell  \  Houkll  Company,  closes 
one  of  the  most  significant  chapters 
in  the  hi^^tory  of  the  motion  picture. 
Death  came  January  -i  at  the  Ravens- 
wood  hospital  in  Chicago  after  a 
brief  illness. 

.\n  enpineerinp  project  had  kept 
him  in  contact  with  the  business 
after  olTicial  retirement  in  19-10,  as 
had  his  appointment  to  chairman- 
ship of  the  board  in  1949. 

A  complete  listing  of  the  contri- 
butions of  the  pioneer-inventor  to 
the  motion  picture  industry  would 
be  a  long  record  indeed.  To  three 
of  his  inventions  are  generally 
credited  the  standardization  on  the 
35mm  width  film  and  the  rapid  ad- 
vancement out  of  the  flicker-and- 
jump  era  of  the  nickelodeon.  These 
were  the  Bell  &  Howell  film  perfora- 
tor, the  continuous  printer,  and  the 
standard  camera. 

The  Kinodrome  3.Smm  motion 
picture  projector  was  one  of  the  in- 
ventor's first  patents.  It  became  the 
first  standard  projector. 

His  continuous  printer,  which  put 
an  end  to  the  frame  by  frame  hand- 
printing of  film,  wa?-  de\eloped  in 
1911. 

Since  those  earl\  iieginnings  the 
history  of  the  Hell  &  Howell  Com- 
pany has  been  a  succession  of  im- 
provements in  various  fields  of 
equipment  for  the  film  industry. 

Among  the  many  honors  accorde<l 
Albert  S.  Howell  in  a  lifetime  of 
achievements,  outstanding  were  the 
awarding  of  ihe  Welherill  Medal  of 
the  Franklin  ln«lilule  and  life 
niembi-rship  in  the  American  Society 
of  Ciiiematographers,  which  in- 
scribed his  name  in  gold  letters  be- 
side those  of  the  only  two  others 
thus  honored:  Thomas  A.  Exlison 
and  George  Eastman. 

Mr.  Howell,  born  April  17.  1879. 
at  West  Branch.  Mich.,  was  at  16  an 


apprentice  of  the  Miehie  Printing 
I'ress  CompaiiN,  atleniiiiig  high 
school  at  night  and  continuing  in 
night  i-lasses  at  Illinois  I  then  Ar- 
mour I    Institute  of   Technology. 

Siirxi\iiig   arc   his   wife.   Nora   L. 
HdwcII:   ;i   brother,  and   three  sons. 

Telefilm    Signs   Gen.    Roberts 

♦  HiiicADiEK  General  James  T. 
KoHKKTS  is  in  Washington.  I).  C. 
setting  up  lieaii<|uarters  as  special 
rcpresenUitise  of  Tki.EKILM.  Inc.. 
of  lIoll\uoo(l.  General  Hoberts. 
commanding  ollicer  of  the  l.'ith 
Armored  Division  and  a  veteran  of 
the  Battle  of  the  Bulge,  is  at  thi' 
\rmv-Nav\   Club  in  the  capital. 

Ross  Roy  Promotes  Shaul 

♦  William  \'.  ."shall  is  now  copy 
chief   for  all   sales,  service   and   in- 


dustrial training  materials  produced 
bv  Koss  Kov,  Inc.,  following  a  di- 
vision of  the  Detroit  agency's  copy 
department  into  training  and  ad- 
vertising groups,  due  to  the  prow 
ing  volume  of  training  work.  Shaul 
had  been  directing  service  training 
activities. 

Schubert    Heads   Film    Division   for 
Farm  Bureau  Insurance   Companies 

♦  Ernest  Schubert,  named  man- 
ager of  the  film  division  of  the 
F.ARM  Bureau  Insurance  Compa- 
nies of  Columbus,  Ohio,  brings  to 
the  organization  the  experience  of 
a  decade  as  a  professional  photog- 
rapher, chief  photographer  of  the 
l.ustron  Corporation  and  earlier  as- 
sociation with  the  House  of  Por- 
traits  in  Columbus. 


Jam   Handy   Notes   Staff   Changes: 

♦  Charles  Bell  has  been  trans- 
ferred to  the  New  York  office  of  the 
Jam  Hamjv  Oki.anization  to  be  of- 
fice manager  for  internal  work. 
With  Jam  Handy  for  ten  years.  Bell 
was  printed  materials  supervisor  in 
the  siidefilm  department  at  the  De- 
troit home  office. 

♦  Paul  Rosenau,  who  was  assist- 
ant sales  manager  of  Leaf  Brands. 
inc..  and  the  American  Chicle  Com- 
pany, has  joined  the  sales  and  con- 
tact staff  of  the  Jam  Handy  Or- 
ganization. 

♦  David  C.  Giilis,  now  representing 
the  sales  and  contact  staff  of  the 
Jam  Handy  Organization  in  tli<- 
.Michigan  area,  was  formerly  prn 
motion  manager  of  the  Howar 
Johnson    restaurant   chain. 

Foreign   Language   Film   Service 

♦  Marki  i)K  I.vka,  20-72  2Tii 
Street,  Long  Island  City,  has  un- 
dertaken a  new  service  for  indus- 
trial film  producers. 

De  Lara,  chief  announcer  on 
W  WRL's  AS  hours  a  week  Spanish 
language  program  and  featured 
Spanish  announcer  at  the  Alexander 
Film  Company  and  the  L'.  S.  State 
Department  Motion  Picture  Divi- 
sion, now  offers  complete  copy 
writing,  translation  and  narration 
service  for  film  producers,  in  Span- 
ish, French  and  Italian. 

Crawley   Adds   Five  to   Staff 

♦  \'i\r  added  to   the  staff  of  CraW- 

i.KV  Films.  Ltd..  of  Ottawa  and 
Tiiroiito.  are  the  following:  John 
Mavted.  art  director,  formerly  art 
(lireclor  of  the  Russell  T.  Kelley. 
Ltd..  agenc)  :  Kenneth  Gee.  art  de- 
fiartment:  Ross  McConnell,  anima- 
tion cameraman:  Monroe  Scott,  an 
assistant  produier:  and  John  Har- 
ris, production   staff. 

President  of  GBF  Resigns 

♦  Wii.i.iwi  \  \N  I'UKAi.  has  n- 
sipned  as  president  of  General 
Business    Films.    Inc. 
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BUSINESS    SCREEN     MAGAZINE 


Nkw  Bell  &   Howkll  Rochester   Film   I'lant  recently  opened  covers 
it-acre  site;  specializes  in  microfilm  to  supply  national  demand  for  this  field. 


Bell  &  Howell  Expands  Defense 

♦  The  Bell  &  Howell  Company, 
with  military  conlrarls  already  ex- 
■  ci-ilinp  se\pn  iiiillioii  dollars  and 
»ilh  inurt'  ill  ncgoliation.  showed 
cariiinjis  in  19S0  second  only  to  the 
1 1  19l«  record  of  $3,018,277  at  83.67 
.1  ronmion  share,  according  to  I'resi- 
iPKNT  CnARi.ES  H.  Percy. 

Outlook  for  continued  output  for 
ei\ilian  supply  for  the  first  half  of 
this  year  is  "fair."  Mr.  Percy  said, 
though  denuind  for  |)hotii>ira|)hic 
apparatus  will  exceed  supply  and 
government  orders  probably  will  en- 
gage more  of  the  production  capac- 
ity as  the  year  advances.  I  nder  fro\- 


In  New  York  It's 

Rll  n  V    EDITORIAL 
U  D  I     SERVICE,  INC. 

Comp/ete    film   tdltorlal   fatllllles 

for  Motion  Picture  A  Tefevlsfon 

Production 

SOINDPROOF    AIR-CoNDITIONEI) 

Private  Editing  Rooms 
Modern  Eqiipment  For 

EvTRY  Technical  Reqcire- 
ment  -  -  3.'i  4  Ifimm 

Rentals  By  Day,  Week  or  Month 
ALL  NEW  MOVIOLA  EQUIPMENT 

Fquipment  Available  for 
Off  The  Premise  Rentals 

72<>— Till  Ave,  N.Y.  al  49ih  Si. 
Tel.:   rirrlr  S-Sfi  10 


You  can  buy  titles  for  less  than 
KNIGHT  QUALITY  sells  for.  but 
you  cannot  get  greater  value  at 
any  price.  That  s  why  our  titles 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDIO 

341  E.  Ohio  Street.  Chicago  II.  Illinois 


Output;  Opens  Microfilm  Plant 

ernment  contracts  that  began  coming 
in  l<>  months  ago.  the  conipanv  is 
|iro\  idiiif;  equipment  for  ground  mo- 
liiin  picture  and  air  reconnaisance 
work  and  gunfire  control. 

Formal  opening  of  the  company's 
microfilm  plant  at  Rochester,  .\.  Y., 
which  Mr.  Percy  attended,  paves  the 
way  for  a  multi-million  dollar  busi- 
ness in  a  few  \ears  at  that  center,  he 
said.  Plans  call  for  limiting  produc- 
tion there  to  microfilm,  though  the 
plant  is  adaptable  for  making  other 
photogra|)hic  materials,  he  added. 
He  called  the  Rochester  project  a 
|>art  of  the  company's  plan  to  add 
products  in  steady  demand.  Invest- 
ment at  Rochester  is  more  than 
■^l..i(M).(KM).  The  building  was 
bought  for  S32.5,(KK). 

Manufacture  of  equipment  for 
microfilm  recording  of  documents 
started  afliT  Mr.  Percy  l)ecame 
li.  \  H.  president  al  2"'.  two  \ears 
ago.  1  he  inicrolilm  will  be  distrib- 
uted by  the  Burroughs  Adding  Ma- 
chine Company  and  other  dealers, 
he  said.  Burroughs  is  distributing 
the  macliines  that  make  the  photo- 
graphic re-ords  on  the  microfilm. 

At  the  formal  o()ening  on  Janu- 
ary 22.  I'resident  IVrcv  showed  his 
guests  the  plant  via  color  slidefilins, 
in  lieu  of  a  personal  lour.  He  ex- 
plaiiii-d  that  dust  carried  on  cloth- 
ing could  <nu.s«'  heavy  damage  to 
highlv  .sensitized  film. 

The  group  of  building.H  is  on  a 
H-acre  site.  One  is  e(|uip)M-d  for 
all  pha.'ws  of  film  manufacluring. 
including  emulsion  making,  coal- 
ing, slitting  and  |M-rforating.  .An- 
other is  a  chemical  rewan-h  lab 
oratorN.  with  half  the  working 
space  in  almost  total  darkness  for 
liandling  light  sensilixe  eniulsion->. 
Developing  solutions.  ti\er<i  and  dis- 
tilled water  are  pi|)«'<l  throughout 
the  plant.  Tem|M-raturr  and  humid- 
ilv  are  uniler  constatil  control. 
Much  of  the  eipiipmeiil  was  built 
to  Hell  ^   Howell  s|M-ciricalions. 


frdtecUfresem 

YOUR  FILM 


EVKRY  film  u»cr  nc«<Js  efficient 
storaft*^  'nd  filing  space.  Ncumadc't 
pratiual.  tpnially  (ic-tif(nc<l  Mix\ 
labincis  arc  Fireproof,  l)u»c  proof, 
and  tlumidificd.  affording  you 
maximum  protection  for  your  film. 
Alt  models  tome  in  olive-grey 
enamel  with  polished  chrome  han- 
dler and  hinges. 

Model  MM-1  19-(ll'u  Irolcd)  Film  filing 
cobinet.  Individuol  reel  indes  plwt 
mailer  index;  door  hot  o  lo<k  o\  well 
Of  Ihree  poini  latching  device.  70"  high. 
30"  wide,  16"  deep.  CAPACITY  40  - 
400  II.  reeli;  20  -  800  ti.  reeli.  20  - 
1200  It.  reelt:  20  -  1600  It.  reelt;  100 
filmttrip    cons.    Utility    drawer    in    base. 


Over  Fifty  .Models  to  Choose  From,  but  Neumade  engineers 
are  available  without  obligation  to  assist  you  with  your 
p.irtituiar  rctiuircnienis  when  netc-s^.ir\ 

Write  today  for  Free  fully  illustrated  Catalog.  Depl.  102C 
All  ProUuits  lactory  Gujrjtittcd 
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TRAOC  )W4Ani< 


EkwrmnR 


PRODUCTS       CORP 
330  W.  42nd  St.,      New  York  18,  N.  Y. 


A  True  One-Man  Laboratory 

DEVELOP   YOUR   OWN   NEGATIVES 

with  BRIDGAMATIC  Self  Contained  Processor 


BXIOCAHATIC  JR 
Jlo  HI  coner... 


Ii': 


M175  .«ct«) 


Completely  automatic  16nun  oi 
16  3Smm  combination  mcxleU.  Fof 
TV  ttatioiu.  imall  laba..  Indus- 
trial producer!.  lucto-ltlmet*.  The 
|r  Model  takei  les«  than  12  feet 
•quate  Hoot  apace. 

Develop  and  dry  ready  lot  print- 
ing ot  piolecttng  at  hourly  tale 
powlive  4S0  it..  negaUve  180  <t. 
Exclusive  overdrive  prevents  Itlm 
bieekage.  acxalchea.  static  maiks 
ot  any  hsnn  whatsoevei  to  lilm 
being  proceeeed. 


cprp|«|  I    NiW  Poriible  Ciierj  Dolli  «ilh  i«o  siiiel  seits. 
orLUIHL.    worth  S350      0»l)  i  le»  iMhis  jnte.  S242.50 


ACINTS  FOR:  Acme  Animation  •  Blue  Seal  Recorden  •  Depua  Prtalan  • 
Feailess  Dollies  •  Aurlcon  16mm  line  ■  Hallen  Recorders  •  Magnecotdets  • 
Smith  VIewllndeis  •  Colottian  Liles  •  Bodde  Screens  •  Hollywood  Prlnlets 
*  Zoomat  Cino  Balowstar  tens  *  Kinevox  Magnetic  Hc*ct?tdert  *  Mole  Ricfasid- 
son  Ughls    MANT  ITIMS  AVAIIASU  ON  TIMI   PAYMINTS. 

"Tile  Oepextmenl  Store  o/  the  Mofioa  Plctiue  lodiutry" 

S.O.S.  CINEMA  SUPPLY  CORP. 

Oepf     M,   602   WEST   SJnd   STREET.   NEW   YORK    19 


N  I   \l  It  K  H     1 


\  ( >  I    I    M  K     I  2     •      I  <>  i  I 
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Magnetic  Recording  of  SouncJ 
and  Pix  Potential  of  Future 

♦  With  I'aruinounI  J'ictures  lead- 
ill};  llif  purade,  in  iiiagnetic  tajM- 
rcitirdiiif;  nf  snunil.  prcHliclitins  of 
the  dalf  <if  application  of  ihr  new 
system  to  recording  image*)  as  well 
as  sound  vary  from  six  months  to 
two  years. 

Holand  (fillett.  vice  president  of 
the  Young  &  Kuhicani  a<l\ertising 
agency  and  producer  of  77i<'  In- 
tatlers.  wiinier  of  an  Academy 
Award,  says  the  new  reproduction 
of  images  will  he  here  hv  July. 
Loren  I..  Ryder,  chief  of  the  sounil 
department  of  Paramount,  doulits 
that  the  evperimental  stage  will  he 
passed  within  two  years. 

The  largest  problem,  according 
to  an  article  in  FortI'nk  Maga- 
zi.VK.  is  to  carry  four  million  bits 
of  information  a  secoml.  compared 
to  the  l.S.tMHI  for  sound  production 
aloiic. 

Gillett  sees  saying  of  time,  equip- 
ment, money  and  procedure  when 
the  changeoyer  is  effected,  lie  adds 
that  magnetic  tape  recording  be- 
cause of  the  fidelity  achieved,  will 
be  especially  important  to  televi- 
sion, eliminating  the  need  of  kine- 
s<'oped  material  and  the  coaxial 
cable  which  requires  that  an  H  p.m. 
New  York  show  go  on  the  air  three 
hours  earlier  in  California. 

The  producer  p<jinted  out  these 
additional  advantages:  magnetic 
tape  recortling  can  be  played  back 
immediately,  rehearsal  time  is  re- 
duced. "nufTs"  can  be  eliminated 
easily,  and  portable  sound  units  on 
location  can  be  moved  along  with 
the  cameras. 

Copper  Coot  of  Carbon  Trims 
Thinned  After  U.  S.   Directive 

•  Thickness  of  the  cop|K'r  coat  of 
two  of  the  most  popular  projection 
carbon  trims  is  being  reduced  by 
the  .National  Cakbo.v  Division  of 
the  Union  Carbide  and  Carbon 
Corporation,  to  cooperate  with  the 
Government's  Order  N.  P.  ,\.  M-12 
calling  for  reduced  use  of  copper 
for  mm-military  needs. 

The  new  products  will  be  known 
a.H  "Victory"  Carbons,  as  was  the 
ca.s*'  in  World  War  II.  and  will  be 
identified  by  white  ink  showing  the 
trade-mark  and  the  rive-aiiip<-re  re- 
iluction  in  the  maximum  current 
rating  to  65  amperes  on  the  8nmi- 
imm  trim  and  45  amperes  on  the 
7mm-6mm  trim.  The  "Victory"  la- 
bel and  the  reduction  will  l»c  shown 
on  the  unit  package  and  the  5-unit 
ease. 

Kmphasizing  that  the  supply  of 
proj«-lor  carbons  will  be  adequate, 
the  company  notes  that  if  a  "Vic- 
tory" carbon  i.s  paired  with  one  of 
heavier  cop|KT  coat  a  slight  adjust- 


The  Latest  in  Audio-Visual  Equipment  and  Accessories 


ment  in  rate  of  feed  ru:u  be  re- 
quired to  compensate  for  the  change 
in  burning  ratio,  and  that  the  maxi- 
mum current  marked  on  the  "Vic- 
ti>r\"  carbon  iiiiist  not  be  exceeded. 

Kodok  Center  Will    Emphasize 
Training   of   New    Personnel 

♦  Training  of  new  personnel  will 
be  emphasized,  because  of  the  iii- 
teriiational  situation,  at  conferences 
this  year  at  the  Kastman  Koiixk 
Company's  sales  training  center  in 
Rochester.  N.  Y.  Nine  conferences 
already  have  been  scheduled  for 
the  first  half  of  1951. 

Photographic  dealers  from  all 
.sections  were  represented  by  the 
355  sales  |)ersonnel  who  attended 
meetings  last  year.  Fourteen  groups 


were  trained  at  len-dav  conferences. 
There  was  an  additional  three-dav 
gathering  for  Kodak  wholesalers 
and  a  four-day  meeting  for  chain 
druggists. 

Nine  hundred  persons  lia\e  been 
trained  since  the  course  <ipened  in 
mid-1948,  said  Howard  K.  I'albfu.s. 
director  of  the  center.  Subjects  in- 
clude latest  techniques  in  |)hoto- 
graphic  selling,  new  Kodak  prod- 
ucts and  operations  of  the  company. 

New  Playback  Machine  Ready 

*  A  transcription  playback  ma- 
chine for  AC  and  DC  operation  is 
being  introduced  by  the  AliDlo- 
Mastkr  Coiii'ORATiON.  An  automa- 
tic relay  switchboard  is  iMciir|)oratcd 
in  the  new   equipment. 


Send  ^1  FREE 

Do-lile  Cryslol-Bcoded 
icreen  fabric  and  copy  of 
helpful  brochure  "Plonning 
for    Effective     Projection" 


When  you  put  on  your  showing  of 
business  films — inotion  pictures,  slides 
or  filmstrips — do  the  job  right — use  a 

DA-LITE 

CRYSTAL-BEADEP 
SCREEN 

Its  millions  of  tiny  cryslal  beads  give 
your  pictures  theatre-i|ualily  brilliance 
and  sharpness  .  .  .  (about  200*^^  to 
.300"^;  brighter  than  on  a  wall,  sheet  or 
makeshift  screen).  The  grealiT  light 
reflective  iniality  of  tlu-  Dal.itc  ("ryslal 
Beaded  surface  brings  out  all  the  de- 
tails and  line  gradations  of  lone  and 
color  that  the  camera  has  captured. 

Your  supplier  has  Da-Lite  Screens  in 
sizes  and  styles  for  every  need.  Ask  for 
a  denion>traliiin. 

Ihe  Screem  EXPERIENCE  Built 
— fomoos  for  quality  since  1909 
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DA-LITE  SCREEN  COMPANY,  INC. 


1701  N.  Puloilii  Rood     •     Chicago  39,  lllinoll 

I'll.,  ,■  scn>i  IKM-  s.imnlc  of  Da-l.itc  CryMal-Bcidcd  j 
cell  fabric  anil  your  brochure  "i'lanning  for  KiTcc- 1 
Mvc  projection."  | 
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Till'    lininilii'rfit'r   Film    Fiji- 

Brumberger    Introduces    New 
Film   File,   Housing  and   Cabinet 

♦  .New  from  the  Hl(  I  M  B  K  l((.  KR 
CoMi'ANV  is  the  .No.  1032  portable 
all-steel  file  for  filmstrips  or  35mm 
negatives,  for  both  amateur  and 
professional.  .Made  of  heavy  gauge 
steel,  spot-welded,  this  Brumberger 
filmstrip  file  accommodates  32  film- 
strip  cans  in  individually  numbered 
compartments,  and  an  index  canl 
is  furnished  with  each  file.  The 
handle  and  snap  catches  are  strong- 
ly made.  The  file,  finished  in  plati- 
num grey  wrinkle  enamel,  retails  at 
.S2.95. 

The  No.  1092  housing,  accom- 
modating six  No.  1032  files  and 
other  Brumberger  2"  x  2"  files,  is 
a  convenient  storage  unit.  The 
housing  sells  at  S9.95. 

.•\lso  introduced  is  the  No.  109.S 
cabinet,  with  six  steel  drawers,  eaili 
holding  32  filmstrip  cans  (a  total 
of  192  cans  I  in  a  compact  unit. 
The  complete  cabinet,  in  platinum 
grev  wrinkle  enamel,  retails  for 
S24.95. 

For  Brumberger's  new  catalog 
write  the  Brumberger  Company,  34 
Thirty-fourth    St..    Brooklyn    32, 

New  Eastman   Linagraph   Film 

♦  A  new   kind  of  him  that  penniL- 
|)i(tiire-taking     IT.OOO     feet     under- 
ground   at    temperatures    of    325 
Fahrenheit    is   being    made    for   oil 
well   drillers   by   East.man   Kodak 

('OMI'ANY. 

Kodak  Linagraph  Drift  Survev 
Film  is  the  new  product,  available 
in  both  lOinin  and  3.5mm.  It  is  used 
in  a  standard  clinometer  or  drift 
survey  camera  to  record  readings 
of  drift  meters  and  other  devices  to 
show  angle  and  direction  of  drilling. 
Technicians  thus  can  measure  the 
"off  \erlical"  status  at  any  depth  or 
chart  the  course  of  the  well  to  the 
oil  bearing  sand. 

The  him  resists  the  increasingly 
higher  temperatures  encountered  as 
the  apparatus  goes  farther  down. 
The  pridilem  of  humidity  is  met  by 
packing  the  Linagraph  film  in  vac- 
uum-sealed packages  o|>ened  just 
before  the  camera  is  lowered.  Dry- 
ness during  exposure  is  aided  by  a 
desiccating  agent  in  the  camera. 


42 


BUSINESS    SCREEN    MAGAZINE 


RCA  Engineering    Products 
Unit  Promotes  T.  A.  Smith 

♦  TiiKODORK  A.  Smith,  nainod  as- 
sistant general  manager  of  the  RCA 
Encinkkhi.ng  Fkodlcts  Dkpart- 
MENT,  takes  over  the  duties  of  W. 
Walter  V(  alts,  vice  president  anil 
general  manager  <>f  llie  de[)arlment. 
now  serving  on  leave  of  ahsenie 
with  Maj.  Gen.  William  H.  Harri- 
son, Defense  Production  Adminis- 
trator. Smith  has  headed  sales  ac- 
tivities of  the  de|iarlmenl  for  five 
years. 

A.  R.  Hopkins  is  now  general 
sales  manager  of  the  deparlment: 
Barton  Krkitzkr  general  |)rod- 
uct  manager.  The  announcemenls 
were  made  by  L.  W.  Teegarden. 
RCA  vice  president  in  charge  of 
technical  products  of  the  RCA  Vic- 
tor Division. 

Smith  constructed  RCA's  pioneer 
television  transmitting  station. 
W2XBS.  New  York,  now  known  as 
WM5T.  That  was  in  1928.  three 
years  after  he  had  joined  RCA's 
Technical  and  Test  Laboratories  on 
graduation  from  Stevens  Institute 
of  TechnologN .  In  I'XM)  he  became 
eastern  district  sales  manager  for 
broadcast  equipment  and  in  193!! 
he  was  assigned  to  the  Camden 
headquarters. 

Hopkins,  now  in  charge  of  sales 
adminis'.ration.  advertising  and  pro- 
motion of  the  department's  varied 
products,  was  manager  of  broadcast 
and  conununicalions  equifiment 
sales.  He  is  a  graduate  of  Ohio 
State  I  niversity. 

Kreutzer  headed  sales  activities 
of  theatre,  film  recording,  sound  and 
visual  products  before  the  new  ap- 
pointment. On  graduation  from  the 
Brooklyn  Polytechnic  Instituti-  he 
joined  RCA  at  the  Van  Cortlant 
Park   laboratories,   was  assigned   to 


Camden  in  1933  and  a  year  later 
was  named  manager  of  the  RCA 
Film  Recording  Slu<lios  in  .New 
^  ork.  In  I'XM  he  was  made  man- 
ager of  the  <'i>mpan\'s  Hollvwood 
recordiiif;  studios  and  in  1943  man- 
ager of  the  Photophone  Division,  at 
Camden,  handling  theatre  and  film 
recording  sales. 


Sales   Prescription    Presented 
At  Da-Lite   Screen   Staff  Meeting 

♦  Aggressive  sales  planning,  adver- 
tising, window  displavs  and  point- 
of-purchase  selling  are  the  four  in- 
gredients of  the  prescription  for 
successful  selling  advanced  bv 
Mkki.k  Paintkk.  in  charge  of  the 
program  of  advertising  and  sales 
promotion  of  the  Da-Lite  Screen 
CoMi'ANY.  1m:..  of  Chicago,  at  the 
annual   sales   meeting. 

Gii.iiKKT  Heck,  sales  manager, 
oullinod  the  overall  sales  and  or- 
ganization policies  for  1951,  in 
terms  of  availabilitv  of  materials 
and    production    facilities. 

Effective  planning,  said  Painter, 
must  be  predicated  on  accurate 
market  analysis,  knowledge  of 
|>r<iduct  and  appraisal  of  competi- 
tion. He  emphasized  well-balanced 
ad\ertising  programs,  consistent 
schedules  and  lonvincing  copv,  also 
e)e-com|)elling  displavs  and  offers 
that  stimulate  action.  K.ssential  to 
selling,  he  said,  are  arrangement 
of  menhandise  to  stop  IralTic.  tle- 
monslrative  displavs.  practical  sales 
aids  and  informed   personnel. 

Also  participating  in  the  meet- 
ing were  presiilent  Chester  Cooley, 
vice-president  Howard  Chiislensen. 
assistant  sales  manager  Rene  F. 
(iardner,  anil  Dave  Mulcrone.  Rob 
Kuschnick  and  .Murra\  Merson  of 
the  sales  department. 


Da-lite  Sale.s  Conventioneers  (I.  to  r.)  were  Dave  Mulcrone,  Merle 
I'ainler.  Gil  Heck,  president  Chester  Cooley,  fice-presulent  Howard  Chris- 
tensrii.  Rene  Gardner.  Hob  Koschnick.  and  Murray   Merson. 


NIW  roiK,  N.  T. 

^••r)«ii    Film     Proc.    Corp. 

D«    LuMv   lobotoierivi 

folh«    Loboralorisi 

Mo>l«lob   FIliK    Labi. 

Ford*!    Film    lobl. 

Cinvqw*   Colorflim    lobi. 

FT.    lEf,   N.  J. 

Coniolldoled    Film    Indt. 

WASHINGTON.   D.   C. 

Boon,    l>«. 

TOIONTO.   ONT. 

P*arl«i,    lobO'Qlori*! 


ClfVELANO,    O 

Motion    Picfuro    Prodt. 

DArTON.  o. 

WngM-Pollarion    A.    F.    B. 

OITIOIT,   MICH. 
Jom    Handy    Organiiolion 

CHICAGO,    III. 

Chicago   Film    lab. 

Crotcant   Film    Labi. 

Wilding    Picturo    Predt. 

Idoal    Picturoi    Corp. 

OAK  rAlK,  III. 
Atlat  Film  Corp. 
ST.   PAUL,   MINN. 

Roid   H.    Roy    Film    Irtdl. 

KANSAS  CITY,   MO. 
Tho    Calvin    Compony 


ATLANTA. 

Oiitribulor  1 


CA. 

Croup 


DALLAS,   TtXAS 

Soulhwoil    Soundfllmt 


HOLLYWOOO.   CALIF. 

Peorloit    Film    Proc.    Corp. 

Acmo    Film    Labi. 

Columbia    Picture*    Lob. 

Contolidatod   Film    Indl. 

Path*    loborotoriot 

T«l«f!lm.    Inc. 

BUIBANK,   CALIF 

Cinocolor    Corporation 

SAN   FRANCISCO.   CALIF. 

W      E.    Hockoy 

PORTIANO.   ORE. 

Soever   »     Inc 


'to  start  your  film 
off  right  — 

to  keep  it  right... 
longer  — 

always  specify 


/i 


EERLESS 

FILM    TREATMENT" 


Peerleit  ii  convenient  everywhere. 
Write    lor    FREE     lilerolvre. 


LONDON.    ENGLAND 

BRUSSELS.    BELGIUM 

ROME.    ITALY 

BERNE     SWITZERLAND 


.^^^^„- FILM  PROCESSING 
tERLESS     CORPORATION 

16S   WEST  46TH   STREET,   NEW   YORK    19.   N.   T. 
959  SEWARD   STREET,   HOUYWOOO   21.   CAUF. 


PROTECT  A.  V.  EQUIPMENT— GUARD  VALUABLE  FILMS! 


•  Your  present  audio-visual  e<|uip- 
mcnt  anil  current  film  prodiictimi^ 
iirc  worth  more  tixlay  than  ever 
iH'forc.  Protoit  Ixilli  ami  assure 
hcttrr  showmanship  through  u.se  of 
the  graphic,  complfti-    Xmli..  \i,m  il 


Projectionist's  Handt>ook.  Con- 
tains stcp-hy-stcp  lessons  oji  c<|uip- 
nicnt  operation.  kimkI  showmanship, 
film  care.  etc.  Only  $1.00  per  copy, 

T...^*|L-Ii.l         (  Ir./.-r     t.,.t.,\      •r..,„ 


AUDIO-VISUAL   PROJECTIONIST  S  HANDBOOK 

150  East  Superior   Street  —  Chicago    1  I,   Illinois 


SALES  •  SERVICE  •  REIVTALS 

35  mm.  •  16  mm. 

CAllIERAS*lllOVIOLAS«DOLLYS 

CompUu  Um*  of  Eqtiipmtni  for  Produrtiom  ApmiUbU  for  RtmuU 

Mitchell:  Standard  -  Hi-Speed  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  -  Shif  tover  •  Eyemos 

MiUtrer:  16  mm.  Cameras 

Moviola:  Editing  Machines  •  Synchronizers 

SOCIALISTS  IN  ALL  TYPIS  Of  CAMERA  MPAIR  WOUIC.  LINSU  MOUNTID 


_  r»»NW     C       XuCKIW 

(7flm6Rfl€ouiPfnenT(o. 
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Peace  and  Food  Are  Themes 
Of  Minneapolis-Moline  Films 
♦    Iwii   l'*51   ciilDr  tilin>.  spiiiisnrcd 

!•>     lllf    MlNMAI'Ol.lsMol.lNK    (lllM 

I'ANY  iif  Miiiiii-apolis.  Minn.,  and 
taking  on  a  s|ie('ial  tiMicliiii'ss  Ix'- 
(-aust*  iif  llie  roilfil  intcrnatixnal 
waliTs  and  conse(|ui'nt  rnipliasis  on 
prcjiarednrss  pruducliun  of  food- 
stuffs, are  now  being  shown  li\  MM 
repri-si-nlativos  in  (-oinniunilv  Dral- 
er  HaN  projiranis  from  roast  to 
coast. 

A  travelog.  Haii-ns  of  I'eace. 
takes  the  audience  to  countries  in 
Kurope  where  the  word  peace  for 
centuries  has  meant  preciseK  that, 
not  the  definition-juggling  any 
things  of  today's  despots.  Visited 
are  the  scenic  <'onununities  of  An- 
dorra in  the  mountains  bridging 
Spain  and  France.  San  Marino  in 
northeast  Italy.  Vatican  City  with 
its  Holv  Year  pilgrims.  OI)crani- 
niergau  and  its  I'assion  Play,  agri- 
cultural Switzerland,  and  independ- 
ent little  Liechtenstein  adjoining 
Austria. 

Importance  of  the  soil  to  man 
and  nation  is  the  theme  of  The  Soil 
Is  Good,  a  plea  for  conservation 
and  an  exposition  of  modern  ma- 
(hinerv's  function  in  helping  the 
farmer  save  the  soil,  increase  yield 
and  reduce  cost  of  production. 

Shown  also  at  the  Dealer  Dav 
programs  is  a  short  color  travelog. 
CaMles,  Colli  and  Contentment,  a 
tour  of  castles  and  Kriesland  of 
llolstein-f  riesian   cattle  fame. 

.Advertising  kits  furnished  to 
dealers  contain  color  posters,  invita- 
tion mailers,  news  releases,  tickets 
and   newspaper   aii   mats. 

Darrei.  Brady  Productions  of 
Holly  W(io<l  made  Havens  oj  I'eace. 
and  American  Film  and  Telf.vad 
Company  of  St.  Paul  produced  The 
Soil  Is  Good. 

The  Klliott  Film  Company  of 
Minneapidis  handles  distriliutirm  of 
\Iinnea|iolis-Miiline  films,  for  whi<li 
1.2IH1  rei]ue>ts  were  received  in  two 
months  last  fall.  After  dealers  have 
completed  their  rounds  of  showings, 
the  films  are  released  to  schools  and 
civic  grou|>s. 

Minneapolis-Moline,  which  was 
an  early  us«-r  of  industrial  <-olor- 
and-sounil  films.  re|eas<-d  This  llrri- 
liijie  of  Ours  and  Reasons  for  thr 
Seasons  two  years  ago.  and  last  year 
brought  out  An  .American  Journe'i 
ahd  If  ealher  Ifhys. 

The  DITice  of  International  In- 
formation of  the  r.  S.  Department 
of  Slate  choM-  Reasons  for  the  .Sea- 
sons for  international  showings  a- 
a  representative  American  film  that 
explains  why  there  are  varvinj.' 
seasons  and  how  modern  machine^ 
help  farmers  meet  the  resultant 
problems. 


FILMS  IMIOMOTE  BEITEH  LIVING 


Lumberman's  Association   Film 
Plays  Up  Woods  for  the  Home 

♦  >|ionsored  by  the  W  EsT  CiiiASI 
1,1  mberman's  Ass()i;iatI(IN  is  a  new 
10  mm.  sound-color  exposition  of 
W  est  Coast  lumber  manufacture  and 
use.  Besides  logging  operations  in 
the  Far  Northwest,  Lumber  for 
Homes  shows  sawmills  at  work  and 
explains  the  grading  of  lumber  for 
specific  purposes  of  construction 
and  economy. 

For  free  loan  (except  transporta- 
tion one  way  I  address  the  West 
Coast  Luniberman's  Associatinn. 
1110  S.  W.  Morrison  St.,  Portland 
5,  Ore. 

Films  Help  Sugar  Company 
Celebrate  Diamond  Jubilee 

♦  Audio-visual  inediiiiiis  played  a 
double-barreled  role  in  the  diamond 
jubilee  celebration  of  the  W'aii.lki; 
SrcAR  Company,  Maui.  Hawaii. 
F'our  hundred  of  the  .5.50  employes 


saw  themselves  at  work  in  a  prc-sen- 
latioii  of  ]')(i  cidor  slidcfilrns.  afl<-r 
which  came  Mills  H  lire  Is  Rolliufi, 
employe  relations  cidor  motion  pic- 
ture prepared  by  the  Hawaiian 
Sii;ar  Planters  Association.  In 
<harge  were  AKin  .Silva.  industrial 
relations  supervisor  of  the  company, 
and  Hoy  J.  I^flingwell,  public  rela- 
tions director  of  the  association. 

Milk  Producer  and  Dealer  Spill 
Cost  of  Public  Relations  Film 

♦  Product  producer  and  dealer  di- 
vide the  cost  of  promotion  for  sales 
at  the  retail  level  in  presenting  a 
new  sound  and  color  film.  .Some- 
tkinp  to  Crow  About.  The  project, 
which  reflects  recognition  of  the 
producers  share  of  responsibility 
in  advertising  outlay  for  retail  sell- 
ing of  his  product,  is  a  cooperative 
move  of  New  Jersev  dairymen  and 
dealers  to   increase  milk   .sales. 

The  Raritan   Valley   Farms 
Producers    Association    gets    its 


Multiple   Cameras  Shoot 
Dormeyer  Corp.  Films 


ryHji^r^. 


W«*d  be  pleoted  to  icreen 
ftome  of  our  lotest  produc- 
tion >    for    you-    No    obi)  got  ion. 


NCW    YORK    •    CHICAGO 
HOLLYWOOD 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION   COMMERCIALS 


fiinds  from  a  voluntary  dairyman] 
ilii-ckoff  system,  and  the  Raritan| 
Valley  Farms,  retail  company  atj 
Somerville.  matches  the  amount) 
thus  rai.sed  by  the  a.ssociation. 

The  fund  is  to  be  used  on  several 
m(;dia.  including  radio,  but  the  mo- 
tion picture  is  the  chief  investment. 

The  film  was  made  by  F'ilm- 
smitbs.   Inc..   New    Brunswick.  N.  J. 

In  the  2(l-ininute  subject,  treated 
broadly  for  general  appeal  to  pu- 
pils and  adults,  a  Broadway  actor 
provides  the  voice  for  a  rooster- 
narrator  that  comments  cynically 
al  first  but  changes  his  tune  as 
llic  milk  production  story,  farm  to 
home,  is  told. 

Perfex    Corporation    Sales   Film 
Builds  Better  Customer  Relations 

♦  The  seller  and  tin-  buyer  share 
the  emphasis  in  a  sound  and  color 
slidefilni  of  heating  controls  spon- 
sored by  the  Perfex  Corporation 
of  Milwaukee.  Wis.,  and  produced 
by  the  Atlas  Film  Corporation. 

In  People  Are  Our  Business  Per- 
fex tells  the  story  behind  the  com- 
pany, which  supplies  controls  for 
oil  burners,  gas.  electric  and  coal 
heating   in   the   home  and    industry. 

Household  Finance  Slidefilm 
Features   "Key  to  Better  Living" 

♦  How  the  Jennings  family  learned 
to  lialaiice  the  budget  is  the  story  of 
)  our  Key  to  Better  Living,  slidefilni 
produced  for  Household  Finance 
Corporation  by  Sarra,  Inc.  The 
company's  booklet,  "Money  Man- 
agement. Your  Budget,"  is  intro- 
duced. 

This  latest  film  in  Households 
liliMstrip  lectures  is  expected  by  the 
company  to  be  shown  at  least  1,500 
times  this  year.  There  is  a  separate 
version  for  Canada. 

Pressure  Cooker  Film  Theme 

*  How  to  save  time,  food  and  nutri- 
tive values  bv  |)ressure  cooking  is 
tile  theme  of  a  22-minute.  Ifmim 
sound-color  film.  Food  for  Thought. 
sponsored  by  the  Pressure  Cook- 
i\(;  Institute  and  available  on  free 
loan  from  Association  Films.  Spring 
Bvington  and  a  Hcdlywood  cast  give 
the  demonstration.  Dudley  Picture 
Corporation  produced  the  subject. 

Farm  Remodeling  Is  Theme 

*  Iteiiiodi'liiig  of  farm  homes  is  the 
tlicnie  of  l/v  Father's  House,  pro- 
duced by  George  Carillon.  Inc..  for 
the  r.  S.  Gypsum  Company.  The 
.S2-iMinute  color  film  expounds  the 
theme  that  modernizing  farmhouses 
will  help  keep  sons  and  daughters 
from  moving  into  the  city.  In  pro- 
duction the  industrial  picture  is 
triMted  as  a  straight  dramatic 
sireenplay. 
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It  I   >  I  N  K  S  S    SCREEN    M  A  r,  .^  Z  I  N  E 


SAVE  YOUR  FILMS 


Don't  let  the  scratch  disease  rot  away 
your  message.  Don't  try  to  cure  scratches; 
prevent  them  at  their  source  with  BUFIT 
the  amazing  new  automatic  scratch  in- 
surance. BUFIT's  heavy  film  base  is  im- 
pregnated with  the  exclusive  new  L'Y- 
CRON  burnishing  compound.  When  used 
as  trailer  or  leader.  BUFIT  cleans  where 
it  goes  and  goes  where  its  needed.  It  trail- 
blazes  an  immaculate  path  for  your  soft, 
tender  emulsions.  Relax,  eliminate  those 
ineffective  presentations  of  your  valuable 
prints.  BUFIT  removes  emulsion  pile-up. 
grit  and  dirt  with  no  skill  or  effort  required 
from  the  projectionist. 

Here  are  a  few  of  the  many  users  of 
BUFIT.  Join  them  now  on  the  film  saving 
bandwagon. 

Bell  U  Howell  U.  S.  Dept  of  Sute 

Telenews  Prods.,  Inc.   The  Jam  Handy  Org. 
U.  S.  Signal  Corps.      Iowa  State  College 
Consolidated-Vultee   Aircraft  Corporation 
Los  Angeles  County  Board  of  Education 

Don't  delay.  Act  today.  The  BUFIT  way 
is  the  safe  way.  16mm  50-foot  TRIAL  kit 
only  $4.50.  specify  double  or  single  per- 
foration. 8mm  and  35mm  also  available. 
Bulk  price  for  16mm  is  9c  per  foot.  Lib- 
eral discounts  on  quantity  purchases. 

ORDER  YOUR  TRIAL  KIT  NOW 


Film  lights  Discrimiiialion 


BUFIT 


6009  West  Pico  Blvd., 
Los   Angeles   35,   Calif. 


35MM  COLOR 
THEATER  PRINTS 

ENLARGED    FROM 

16MM  COLOR   ORIGINALS 


16MM   KODACHROME   PRINTING   MASTERS 
WITH    EFFECTS    INCLUDED 


35MM    B&W    NEGATIVES    EN- 
LARGED   FROM    U,MM    ORIGINALS 


FOR   TV 

35MM  B&W  OR  COLOR  FILMS 

REDUCED  TO  1  6MM 

FOR  TELEVISION  RELEASE 


FILMEFFECTS 

OF     HOLLYWOOD 

I  IS3  N.  Highland  Avi<.,  HollYwood  3S,  Calif. 
HO     9-5800 


SPECIAL     EFFECTS 

Dissolves    •    Montages    •    Wipiv    •    F.i'l>'< 

Zooms  •  Superimposures  •  Sp*'f<l  Chrtn^'s 

Slide   Films   Duplicated   Opticully 

ExptTimi-ntnl   Proi<*cts 


(    CONTINUED     K  K  <)  M     I' A  C  K    THIRTY    I 

llirowing  open  their  "inorgues"  for  seleclicm  of 
stills  has  given  the  fihn  an  imprint  of  authen- 
ticity throughout.  Shots  from  a  wide  variety 
of  business,  showing  employes  of  differing 
colors  Working  edieienlly,  side  by  side,  drive 
home  the  points  made  by  the  19  or  more  speak- 
ing partitipanls. 

Facts  Show   It   Isn't  (foimI   itiisiness 

The  film  ojiens  with  a  Negro  girl  applying 
for  a  job  at  the  personnel  desk.  When  the  head 
of  the  company  learns  a  report  has  been  de- 
layed by  a  shortage  of  help  in  the  accounting 
department,  because  Personnel  refuses  to  take 
on  Negroes  and  Jews,  the  exposition  gels  under- 
way. Results  of  a  nine  months  survey  of  300 
businesses  bv  one  of  the  Chamber's  nine  com- 
mittees are  fortified  with  cumnicnt  by  f>utstand- 
ing  personalities  in  Illinois  industrial,  educa- 
tional  and    religious   fields. 

Among  points  of  universal  application  are 
these:  prejudice  translated  into  discrimination 
is  dangerous  to  the  economy  and  holds  down 
both  production  and  wages:  ability  is  an  indi- 
\i(lual  matter,  not  racial:  all  men  are  basically 
alike;  persons  with  inferior  complexes  are  apt 
to  make  others  the  scapegoats  for  their  defi- 
ciencies: time  and  motion  studies  show  equal 
eOiciency  among  skilled  workers  of  different 
races:  one  large  <i)mpaiiy  reported  le.^s  ab- 
senteeism among  Negroes  than   whites. 

The  film  closes  on  the  theme  that  it  is  up  to 
top  management  to  establish  a  clearcul  policy 
that  non-discrimination  is  good  Americanism 
and  good  business  practice,  proved  by  busi- 
nesses which  successfully  have  assimilate<l  mi- 
nority   groups. 

Introduced  on  the  screen  are  .Negroes  of  in- 
ternational fame  in  many  activities,  ranging 
from  world  diplomacy  to  science  to  concert 
platform. 

Difficult    Tbenie    K    SkillfiilK     Done 

While  the  film  lacks  the  rounding  out  that 
motion  could  have  provided,  the  return  to  the 
central  characters  is  skillfully  integralejl  to  ef- 
fect continuitv.  and  tactful  handling  of  the 
theme  is  consistently  evidenced.  Martha  Wood 
of  Francisco  Films  di<l  the  script  ami  ri'cnrd- 
ing.  Jerome  Straus  was  the  photographer  ami 
as-sembled   the  production. 

The  2t  prints  are  available  to  local  Cham- 
bers, other  business  groups  and  civic  organi- 
zations. While  s<-enes  are  from  Illinois  com- 
panies and  the  personalities  are  for  the  most 
part  Illinoisans,  the  theme  is  of  general  pur- 
port and  interest,  .\ddress  the  I'ersonnel  and 
I-abor  llelations  DeparlmenI,  Illinois  Slate 
Chamber  of  Commerce,  2t>  N.  Wacker  Drive, 
Chicago  (t.    III. 

The  overall  plan  of  the  Kniplo\meiil  Oppor- 
tunities F^<lucalional  Program  of  the  Chamlwr 
also  calls  for  a  series  of  regional  conferences, 
the  first  Febriiarv  9  at  the  F'almer  House  in 
Chicago:  a  school  for  key  |M-rs<.nnel  and  indus- 
trial relation"  executives,  expert  cnunsrling 
service  and  assistance  in  placing  ininorilv  group 
employes.  HriK-hures  defining  objectives  arc 
provided  with  the  prints.  • 


YOUR  ATTENTION,  PLEASE! 

In  line  with  our  1951  policy  of  introducing 
new  wiuipment  to  the  motion  picture  and 
television  producer,  we  are  proud  to  pre.sent 
the   following: 

CAMART  TV  CAMERA  CAR 
A  four  wheel  dolly  light  enough  to  be  lifted 
by  two  men.  27  inch  width  to  go  through  a 
standard  doorway.  Boom  arm  has  double 
and  triple  action  balance  to  support  a  camera 
weight  of  150  pounds  and  go  through  a  90 
degree  swoop  from  a  low  of  26"  to  a  height 
of  seven  feet.  Can  be  taken  apart  into  three 
sections    for    transportation     in    your    car. 

CAMART  OPTICAL  FX  UNIT 
Now  in  rc^ruiur  usi-  by  many  TV  stations 
and  producers.  Available  in  two,  three,  four, 
five,  and  six  surface  prisms.  Will  reproduce 
multiple  images  in  still  or  circular  motion. 
Adapters  for  use  with  35mm  Mitchell 
cameras. 

NEW  ZOOM  MIKE  ROOM 
Telescopes  from  7'-j   feet  to   Itj'::  feet,  with 
automatic  counter-balance,  directional  mike 
control,  self-enclosed  cables,  on  roller  stand. 

Price:  $750.00.  F.O.B.  C;il. 
Also    available    with     perambulator    stand. 

NEW  COLORTRAN  CONVERTER 
Will   boost   a  2000  watt   studio  spotlight  to 
the   equivalent   of   5000   watts   of  color-bal- 
anced  light  and   draws   less   than  30  amps. 
Price:   $59.50 
ROUND    UP    YOUR    USED    EQUIPMENT 
FOR    TOUR    lEST    IfSI     TRADE-IN 
VALUES    NOW! 
NEW    IfSI     MART    MESSAGE. 
ITS    BETTER   THAN    EVER. 
All    1i-35min    Prodiictieii    •qvipmcat 
available    for    rentals. 


THE  CAMERA  •  MART  inc. 

70     WEST     4Slh     ST 

NEW     YORK      19.     N       Y 

CABLE  ADDRESS -CAMER  AM  ART 

WORLDWIDE  SERVICE 


^1        HERE'S    THE    RIALLY 
'f^lSy    VERSATILE     VIEWER  — 


More  Economical,  Too! 


VIBSATILI   SLID!  VIIWIB 

for  35mm  lo  2'.    slid'-*  -^ 


tUJS 


V*'H>i<>*.  ow'evioKcaMr  c««l«<*  •■!  UttfM  ffW 
]]»»i.  lo  31.'  ■  J'.'  (Uclatflaf  »o«l«"). 
Sko»l  btiltidnllT  .lUMinot*^.  •«IO'*«4  *i*«i 
Ihrovth  o  Ana  o«ti(oMf  S'OwAd  o«d  p«lilh«d  I***. 
C««p)**«  with  b«>b.  •«  off  iwlHh  VAd  4  *••• 
!•««-  All  tf**!  coiHlfwciieM.  lioa<n«llT  ft*<ib«4 
In   at*«»4ti««   «i*i    ■•.Ahi*   •««*«l. 

S:1225    Viewer $5.95 

Um  t'WMb*«»*«  Sl'tf*  9. it  lo'  Hl*«  a«d  tftl* 
»0»><  lto*Ot«  •'  'OlwObt*  lO^M.  M««Ml  tK««  U 
ttw«b^«««    AH  S»Ml    $'•*•    *  - '-   ■      -   "•      ■    ■"• 


wttm  im  Mff  caraioo 


24  Thirty-FoiirHt  St..  Ulyn.  32.  N.  V. 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 


•   roNNKCTiriT  • 

Rockui-ll    Film    X    I'rojcc-lioii 

S.T»irf.  l!'.2lli^liSl..  liartfor.l  .'.. 

Eaolrrn  Film  I.ihrurios.  148  Grand 
Street,  Vt  aterbury  5. 

•  DISTKICT  OF  COLUMBIA  • 


Jnm    Ilaniiy   Or<;:iiiizati«>n.   Inr.. 

rraM-|uirtati<>n  l)lil'i..\\  usliing- 
ton  6. 

Tlie  Film  Center.  91, t  12th  St. 
N.W  ..  \\  ashirifiloti. 

The  ^'aleott-Tavlor  Companv. 
Inc.,  501  Mills' Bidg..  Washing- 
ton, 6.  D.  C. 


•   MARYLAND   • 


Robert  L.  Davis.  P.  0.  Box  572, 
Cumberland. 

Howard  E.  Thompson.  Box  204, 
Mt.  Airv. 


•   MASSACHUSETTS   • 


Bailev  Film  Service,  59  Chandler 
Street,  Tel.  4-0214,  Worcester  8. 


•   NEW  HAMPSHIRE   • 


A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 


•   PfEW  JERSEY   • 

Slidecrafl  Co.,  South  Orange,  N.  J. 

•   NEW  YORK    • 


.'Vssociation  Films,  Inc.,  .35  West 
45th  Street,  New  York  19. 

liurhan    Pirtures,    79    Allen    St., 
Hufl.il... 

Charles  J.  Ciegcrich,  42-20  Kis- 
■     sena   Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 
W.  55th  St.,  New  York  19. 

Council  Films,  Inc.,  50  N.  Main 
St.,  Homir,  N.  Y. 

Crawford  &  Immig,  Inc.,  265  W. 

14th  St.,  .New  York  City  11. 


The  Jam  lianily  Orpinization. 
inc..  I77.'>  Bniadwuv.  Nrw  ^  ork. 

Ken  Killian  Sd.  &  Vis.  Pdls. 
P.  O.  Box  MA  Hempstead.  N.  \. 

Miimill.  Film  and  Camera  (^om- 
l.anv.  112-11  I  W.  Wlh  ."^t.,  New 
York  19. 

Panmiel  ("<>..  KM!!  .\sloria  Blvd.. 
■^iiiilli.   l.dii;;    l?-lan<i   (jlj    .'?. 

Jack  Patent.  13  East  37th  Street, 
New  York  16. 

S.  O.  S.  Cinema  Suppiv  Corp., 

602  W.  52nd  St.,  New  York  19. 

Sp'-cializejl  Sound  Products  Co., 

551  Fifth  Ave..  New  York  17. 

United  Specialists,  Inc.,  Pawling. 

Visual  Sciences,  599BS  Suffern. 

V^  ilher  Msual  Service,  119  State 
St.,  Albany.  Also  28  Genesee  St., 
New  Berlin,  New  York. 


•  PENNSYLVANIA  • 

Jam  Handy  Organization,  Inc., 

917  Liberty  Ave..  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harri^burg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  St..  Philadelphia  39. 

•  RHODE  ISLAND   • 

W  eslcott,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 

•  W  EST  VIRGINIA   • 

J.  G.  Haley,  P.  0.  Box  703, 
Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  816  W.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Suppiv  Co., 

Phone  24043,  Box  1389.  lluiuing- 
ton. 


SOUTHERN   STATES 


•  ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  IVorlh,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 


Orben    Pictures.    1615   Hendricks 
Ave.  IVl.  9-19()().  Jacksonville. 

Southern  Photo  and  News,  608 

K.  LaFayettc  .St.,  Tampa. 

•   GEORGIA   • 

Colonial  Films,  1118  W.  Peachtree 
St.,  N.W..  ATwood  7.588,  Atlanta. 

Stevens  Pictures,  Inc..  101  Walton 
St..  N.  W  ..  Atlanta  3. 

•  LOUISIANA   • 

Stanley     Projection     Company, 

2111,4  Murray  St..  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling   Visual    Education    Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual   Service,   Inc.,   815 

Poydras  St..  New  Orleans  13. 

HarFilms,  Inc.,  600  Baronne  St., 
New  Orleans.  Since  1915. 


•  MISSISSIPPI   • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 


•   VIRGINIA   • 

Capitol  Film  &  Radio  Co.,  Inc., 

19  W.  Main  St.,  Richmond  20. 

National    Film    Service,    202    E. 

Carv  St.,  Richmond. 


•  ARKANSAS   • 

Democrat    Printing    and    Litho- 
graphing Co.,  Liltle  Rock. 
Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTERN   STATES 


•   ILLINOIS   • 

American  F'ilni   Rj'gistry,  24,  E. 

Kiglith  Street,  (ihicago  5. 

Association   Films,   Inc.,   206  S. 

Michigan  Ave.,  Chicago  5. 


Jam   Handy  Organization,  Inc.,  i 

230  \.  .Michigan  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St..  Chicago  26. 

Swank   Motion    Pictures,  614  N. 

Skinkcr  Blvd..  St.  Loui.s  5,  Mo. 


•   INDIANA   • 


Burke's  Motion  Picture  Co.,  4.34 
LiiK  oin  Way  \\  est.  South  Bend  5. 


•   low  A   • 

I 

Pratt  Sound  Films,  Inc.,  720  3rd  ( 

Ave..  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  Aids  Service,  409-11 
Harrison  St..  Davenport. 

•  K.4NSAS-MISSOURI   • 


Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    610 

Olive  St..  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 


•   MICHIGAN   • 


Engleman  Visual  Education 
Service,  4754-56  Woodward  Ave., 
Detroit  1. 

Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 


•   MINNESOTA   • 

National  Camera  Exchange,  86  S. 

Sixth  St..  New  Farmers  Mechanics 
Bank  Bldg.,  Minneapolis  2. 

•   OHIO   • 


Ralph    V.    Haile    &    Associates, 

215  Vt'alnut  St..  Cincinnati. 

Manse  Film  Library,  2514  Clifton 
Ave.  Cincinnati  10. 

.4cademy  Film  Service  Inc.,  2300 
Payne  Ave.,  Cleveland  14. 

Carpenter  Visual  Service,  Inc., 

13902  Euclid  Ave.,  East  Cleveland 
12,  Ohio. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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BUSINESS    SCREEN    MAGAZINE 


Il 


LOCAL  AUDIO-VISUAL  SUPPLIERS 


Fryan  Film  Serrice,  3228  Euclid 
Ave.,  Cleveland  15. 

Snnray  Filiiin.   Ino.,  2108  Payne 
Ave..  C!fvclaii(l  11. 

Jam  Handy  Organization,  Inc., 

.310  Talbott  Building,  Dayton  2. 

Twyman    Filnin    Inc.,    400    West 

Kirst  Stii-it.  l)a\ton. 

M.    II.    Martin    Company,    50 

Charles  Ave.,  S.  E.  Massillon. 


•  WISCONSIN   • 


R.  H.  Flath  Company,  2410  N.  3d 
St.,  .Milwaukee  12. 


WESTERN    STATES 


•  C.\LIFORNI.\  • 

Donald  J.  Clau8onthu«,  1829  N. 
Craig  .Ave.,  .Mtadcna. 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga   Blvd.,   Holly- 
wood 28. 

Jam  Handv  Organization,  Inc.. 

7046  Holivwood   Blvd.,   Los  An- 
geles 28. 

Ralke  Company,  829  S.  Flower  St., 
l.os  .Angeles  17. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

Association  Films.  Inc..  3.^1  Turk 
St..  ."^an  Francisio  2. 

C.  R.  Skinner  Manufacturing 
Co.,  292-294  Turk  St.,  San  Fran- 
cist-o  2. 


•   C<)I.OKM><»   • 

Home  .Movie  ."^alett  .Agency,  28  E. 
Ninth  Ave.,  Denver  3. 


•   OKI.AIIOMV    • 

Vasoco,    2301    Clss»en,    Oklahoma, 
City  6. 

II.    O.    Davis,    ,522    N.    Broadway, 
Oklahdma  City  2. 

Kirkpalrirk.  Inc.,  1634  S.  Boston 
Aviv,  Tulsa  .'>. 


•  OREGON   • 

Audio-Visual  Supply  Company, 

12')  S.  W  .  12th  Aw..'B.ac..n  3703. 
Portland  5. 

Moore's  Motion  Picture  Ser>iee, 

.306  S.  Vi  .  .Ninth  Ave..  Portland  .5. 


•  TEXAS   • 

Association  Films.  Inc.,  1915  Live 

Oak.^t.,  Dallas  1. 

Audio  Video,  Inc.,  4000  Ross  Ave., 
Dallas    4;     1702     Austin     Ave., 

Houston. 

George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 

Capitol  Photo  Supplies,  2428 
Guadalupe  St.,  Phone  8-5717, 
Austin. 


•   UTAH   • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


CANADA 


.\udio-Visual  Supply  Company, 

Toronto  General   Trusts  Building, 
Winnipeg,  Man. 


FOREIGN 


Distribuidora  Filmica  Venezo- 
lana,  Du  1(>MM  .  .■>. A.,  Apartado 
706  Caracas,  Venezuela,  S.A. 


Qiialififd  Dealers  Invited 
to  .\ppear  in  This  Listing 

♦  If  you  are  a  s()erializiiig  audio- 
visual di-aler  or  distrihulor.  you  arc 
invited  to  apply  for  listings  in  the 
National  Directory  pages  of  BUSI- 
NESS Screen.  A  nominal  service 
c-harge  is  made  for  each  acceptable 
listing. 

/Vppliratioii  form  M-nt  on  recpiest. 
Listings  in  tlies*-  pages  are  subject 
to  i-ancellation  if  products  or  serv- 
ires  are  Im-|ow  the  minimum  stand- 
ard set  |i\  the  K.ditors  and  reported 
l>v  UM-rs  in  this  fielil.  \X  r  in\ite 
rc.i.liT  (i.irlii  ipatiofi   ami  (lalri'ii.icr. 


A  BUSINESS  SCREEN  READER  SERVICE 


Script   Orgonization  Serves  Field 
From  Wide  Range  of  Experience 

♦  l'araplira.-!ing  Shakespiari-  a  bit, 
the  script's  the  thing  in  the  produc- 
tion of  business  films.  The  story 
not  only  incorporates  the  message 
to  be  put  over  but  sets  the  style  of 
treatment  for  nia\inunn  iiiti-rcst  and 
provides  continuity  and  coherence. 
The  newly  formed  Stu  Abel  organ- 
ization in  Washington  emphasizes 
a  fresh  approach  to  script  problems, 
and  the  wide  variety  of  his  .services 
in  the  field  provide  the  organiza- 
tion with  experience  in  handling 
many  types  of  production. 

With  a  stafT  that  include^!,  besides 
the  owner,  an  associate  writer  and 
an  artist  who  prepares  slorN  boards, 
the  organization  currentiv  is  work- 
ing on  V  liter  Horizon  for  the  Ara- 
bian-.\nierican  Uil  Company,  and 
scripts  for  the  National  Rifle  Asso- 
ciation of  America,  Great  l^kes- 
St.  Lawrence  Seaway  Association, 
Gulf  Coast  Films  of  Hou.ston.  Texas, 
the  Economic  Cooperation  Associa- 
tion, Veterans  Administration,  Air 
Force  and  Navy. 

Familiar  With   I'.  S.  Prohlenis 

As  an  .Army  enlisted  man  in 
World  War  II  .Abel  wrote  training 
films  for  several  years,  and  after  he 
received  his  commission  he  was 
placed  in  charge  of  creating  a  civil- 
ian morale  visual  aid  program  for 
depots  of  ihi-  .Army  Service  Forces. 
On  (li.scluirge  he  became  a  project 
film  supervisor  for  the  State  De- 
|>arlmenl,  and  wrote  and  helped 
produce  International  Conference, 
Security  oj  Information  and  The 
I'nited  Sations  Site. 

Next  came  the  formation  of  Acail- 
emy  Films  with  Richard  L\ford  in 
1947.  They  wrote  and  produced 
Crossroails  for  America,  for  the  Re- 
search   Institute    of    .America. 

I'Drnier   I  SDV   .'^cript   Chief 

In  19-18  .Al>el  joine<l  the  Depart- 
ment of  Agriculture  as  chief  uf  the 
s4'ripl  department.  In  the  |)eriod 
until  he  started  his  own  organiza- 
tion last  fall  he  turned  out  twenty 
hlni  scripts.  Among  thus*-  releuM-d 
or  s<'heduled  for  early  distribution 
were :  (futhreah  The  Story  of  Hoof 
anil  Mouth  Disease:  Deail  Out,  for 
the  I  .  .S.  Fore.Ht  .S-rvicr:  Journey 
liiirk   and   Seizure  The   Medical 

Treatment  anil  Social  I'rohlems  of 
Epilepsy,  Veteran.s  .Administration : 


hllM    .SioHV  (;o.SMl...  ..'1   "Sfrak 

tng  of  Safety"  seria  at  Sana  Studioi 
(I.  to  r.)  above  are  Or.  Ining  J.  l.rr, 
Sorthwestrrn  I'niiersity  f technical  ad- 
visor J  ;  Glenn  Cnffin,  Iniluslrial  KJura 
tion  director  of  .\arional  Safety  f.ouncil; 
Joseph  G.  Helzer.  Sarra;  Kent  y ranees, 
.V.SC  industrial  editor;  t  seated)  John 
Bancroft,  writer:  George  DeDeclier,  art 
director;  and  Helen  A.  Krupka,  scenario 
iupervtsor,  of   the  Sarra   staff. 

The  Triple  Threat  of  Brucellosis; 
Your  Enemy — Grasshopper :  Only  a 
Bunch  of  Tools  and  Building  the 
Fire  Line,  Forest  Service,  and 
Week-end  Paratrooper,  for  the  U.  S. 
.Air  Force. 

The  Sid  Al«l  studio  is  at  18.30 
Ji'flerson  Place.  \.  W..  Washington 

United  Productions  Reelects 
Bosustow  for  His  Sixth  Term 
♦    Reelection     of     SteI'IIEV     BosLS- 
TOW   marks  his  sixth  term  as  presi- 
dent    of     I'MTED     PRODIC.TIONS     OF 

America,  maker  of  animated  films 
for  commercial  companies  and  the 
U.  S.  Army  and  Navv  and  cartoons 
for  Columbia  Pictures  Corp. 

John  Hubley  and  .Ade  Woolery 
■  'otitinue  as  \  ice  presidents  and 
Maxine  Da\  is  as  s,.<-retary-treasurer. 
Robert  Cannon  was  advanced  to  a 
vice  presidency. 

Besides  Bosustow.  HuMey  and 
Canncm  the  board  of  directors  in- 
cludes \jeit  Rosen.  VA  Gershani, 
Alie  Liss  and  Phil  Eastman. 


'  WRITER  WANTED 

I  Establtshed  commeicial  film  producvr 
I  d*«ir«i     wTilai      lor      indiuuial     and 

l*l*vision  work    Musi  b«  •xp*ti*nc«<l. 

Sand  compi***  daia  a»  to  a<j».  dial! 

■lotus,    txickqtound    and    salaty    it- 

■lisd.   Wril*. 

Box    2E 

BUSINESS  SCREEN 

150  E.  Superior  St. 

Chicago  11,  liL 


ijtl\iiil/nLil  •.r'j:.-,r:::jr.::-j:rr'.y, 

FILM 
SAVED! 


Nr    ftM    ima^iwU**    kMkM       |  IIMOVIO 
0««t      Sft 

RAPID    FILM    TICHNIQUE    INC. 


NUMBER     1     •     VOLUME     12 


I  9S  I 


47 


ff jr  rot  iviitr  foioiNc  chaik  ruKfosn 

•  DURABLE— strong  steel  frame 

•  SAFE  — no  tipping,  pinching,  snagging 

•  COMFORTABLE,  wide,  deep  seats,  backs 

•  FOLD  QUIETLY,  quickly,  snugly 

•  LONG-LIFE  replaceable  rubber  shoes 

•  THREE  SEAT  STYLES— formed  steel; 
formed  plywood;  imitation-leather  up- 
holstered 

OVER  •   MILLION   IN  USCI 

(yfmeu'ean  Seafi/iff  (omfiany 

Grond  Ropids  2,  Michigan 

ftronch  OfTic*!  ond  Diirribvlofi  in  Principal  Citiei 


THK  "BLIE  CHIPS"  IN  AIDIO-VISUAL 
PKODLCTS  AND  SERVICES  ADVERTISE 
IN  THE   PAGES  OF  BUSINESS   SCREEN 


For    16mm.    Film    —   400    to    2000    Rooij 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold  af  leading  d««Urs 


Dealers' Town  Moeling: 

(continued  from  pace  twenty-seven) 
rhandising  and  selling  films,  from  othi-r  indus- 
Irirs  and  associations,  Tlie  two  on  inaTKipfim-nl 
|ir('si'tili'«l  new  prohlcms.  After  fominiltcfs  luiil 
swi>aled  out  tiic  wriliiif;  and  rovisiiiiis  of  m  ripls. 
trained  nien  went  to  the  field  for  huddles  with 
distributors  and  dealers.  Establishing  that  the 
program  was  recognized  as  vitally  necessary  and 
would  be  welcomed,  producers  were  given  the 
go-ahead,  and  the  meetings  were  organized. 

Distributors  representing  the  seventeen  manu- 
facturers were  to  handle  the  sessions  and  meet 
Kical  expenses.  The  films  were  to  be  shown  in 
the  sixty  cities  having  television  stations.  There 
was  to  be  no  selling  of  sets;  every  dealer  was 
invited  to   attend  at  no  cost  to  him. 

R.  C.  ."^prague  had  charge  of  the  shaping  of 
the  project.  When  he  was  elected  president  of 
the  association  Harry  A.  Ehle  took  over  as  chair- 
man of  the  Town  Meetings  Committee.  Ehle  had 
handled  the  radio  technicians  program. 

Nobodv  tells  the  distributors  or  dealers  what 
to  do.  Ehle  explained.  "The  job  is  not  one  of 
telling  people  but  of  pointing  out  that  in  some 
instances,  in  some  cities,  some  of  our  ideas  may 
work.  We  are  asking  dealers  to  see  these  slide- 
films  and  adapt  what  they  will  to  their  own  op- 
erations. We  have  many  ideas;  some  will  fit 
in  some  places,  others  elsewhere.  If  our  slide- 
films  are  better  in  their  conception  than  dealers' 
practices,  we  shall  be  repaid  amply  if  they  cause 
dealers  to  check  and  recheck  their  operations  in 
order  to  stay  in  business  longer." 

The  active  support  of  the  television  stations 
was  had  from  the  start,  with  realization  that  the 
sale  of  sets  builds  up  audiences,  and  programs 
sell  sets. 

Here's  Content  of  Four  Slidefilms 

Continuity  for  the  series  of  films  is  estab- 
lished by  the  meeting  of  two  radio-television 
shop  owners  at  a  convention:  Andy  successful. 
Don  not  so  good,  having  trouble  with  credit.  In 
the  first  film.  One  for  the  Money,  on  better 
financial  management,  among  the  subjects  cov- 
ered are  the  best  ratio  of  current  assets  to  cur- 
rent liabilities,  short  and  long-lerni  loan  uses 
contrasted,  installment  credit  and  liquid  capital, 
relation  of  shop  work  tickets  to  service  charges, 
cash  basis  for  service,  standard  pricing,  finance 
companies. 

Tiio  for  the  Shoiv,  the  merchandising  film, 
takes  up  store  exterior,  sign,  interior,  displays, 
cleanliness,  arrangement.  |)rice  tags,  bargain 
counter,  advertising  budget,  mailing  pieces,  pub- 
lic relations,  shows  for  youngsters,  prizes,  etc. 
More  profitable  service,  taken  up  in  Three  for 
the  Money,  gives  suggestions  on  limiting  serv- 
ice area,  contracts  with  local  independent  servic- 
ing organizations,  checking  of  service  reports, 
separate  accounting,  incentive  compensation, 
rules  for  employe's  personal  a|>pearanie  and  con- 
duct. 

In  the  fourth  film,  t our  to  Co,  are  incorporat- 
ed many  suggestions  to  improve  salesmanship, 
such  as  immediate  attention  to  customers,  in- 
teresting them,  closing  deals,  and  merchandis- 
ing gifts  for  leads  that  pay  off. 

.\fter  each  lliree-hour  Town  Meeting  the  print 
remains  in  the  <  ily  indefinitelv.  for  showings  at 
schools,  to  dealer  meetings  and  other  groups. 


LINE  VOLTAGE  BOOSTER 


FOR   PROJECTORS 

.  .  .  is  fhe  answer 
fo  fluctuafing  and 
low  line  volfage — 
ir    increases 

illumination 
ir   increases  clarity 

of  sound 

Can  r<iu  8S  volti  to  120 
voitt  with  1250  wan  load. 

Oklahoma  City.  Oklo. 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.     Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


EDL  SOUND  READER 


Used  with   Rewinds  For  Editing 
16mm   and    35mm   Sound   Film 

*  Completely  self  contained.  I'M  Speaker,  volume 
control,  off  on  switch,  etc..  all  inside  compact 
6H"  H  X  6"  W  X  6"  deep  case.    Weight  7  ll>. 

*  3\V  audio  power. 

*  Operates  on  117V  60  cycles  .V.C. 

*  No  Fly  Wheel— iiisiani  start  and  stop,  with  no 
damage  to  film. 

if  Price  $l6.'..nn  ncl  F.  O.  W    ChicaK" 

EDL  COMPANY 

MILLER  STATION,  GARY,  INDIANA 


II 


^  efficiency  up 


-^  costs   down 

>  quality  still  unexcelled 


simplified   iifw   price  list 

make-  voiir  in-t  estimaliiif;  easy   . 

ask   f HI   a  I  '•!•> 


b  y  r  o  n 


llu-   111  lima  If   in    Id  mm. 


studios     and     laimratorv.     122<>     wisroi 


•  "color-corrrfl"   'print*   ...   72   hours 


•Tr«dpM«rk  K»rlu«ivr  tiiih  BTron 


II      a  '  <• . .    *%  il 


••liingtoii    1.    «1.    c- 


skilled  Delivery 

of  Sales  Ammunition 


ining 
the   Trainer 

The  born  salesman  exists.  But  most  often 
the  high-scoring  salesman  is  made,  through 
experience  controlled  by  a  sales  training 
program  set  up  by  a  progressive  company. 

The  man  who  trains  the  salesman  prob- 
ably isn't  a  born  teacher.  He  needs  to  be 
trained  for  skillful  transfer  of  his  know-how. 

To  distill  the  collective  sales  experience 
of  leading  salesmen,  to  be  certain  this 
"know-how"  is  translated  and  presented  to 
others  effectively,  The  Aluminum  Cooking 
Utensil  Co.  uses  the  new  "Training  the 
Trainer"  program  which  is  keystoned  by  a 
sound  motion  picture,  "You're  Going  Some- 
where," produced  by 


JAM  HANDY 


UALIZATIONS     •     TRAINING   ASSISTANCE     •     SLIDEFILMS     •     TELEVISUALS     •     MOTION   PICTURl 
YORK  19  WASHINGTON  D.  C.  6  PITTSBURGH  22  DETROIT  11  DAYTON  2  CHICAGO  7  LOS  ANGELES 


report    on 
production 


AN  ANNUAL  BUYER  S  GUIDE  AND  REVIEW 
OF  QUALIFIED  FILM  PRODUCERS  SERVING 
ADVERTISING    •    INDUSTRY    •    GOVERNMENT 


Mi»... 


Issue  Two  •  Volume  Twelve  •  1951 


CONCEPT   PANEL   IN  ACTION 


ATLAS    SERVE 

Austin-Western  Company 
Bowman  Dairy  Company 
J.  I.  Case  Company 
E.  I.  duPont  de  Nemours  & 
Encyclopaedia  Brittannlco  fi 
Froedtert  Grain  &  Malting  C 
Hotpoint,  Inc. 
Inland  Steel  Company 
Link-Belt  Company 
Marathon  Corporation 
The  Mengel  Company 
National  Bowling  Council 
Phelps  Dodge  Corporation 
Sinclair  Refining  Company 
Sunbeam  Corporation 
— and  many  others 


A,  ,he  crossroads  of  An-e--     ^^^ 

conveniently  located  "  P-^^^JtlTnd  TV  comnterca.s. 
--'-'- ^""":  I     oU-.u-ed..e.enence 

.— i^::rr:;re...-etn.c,..es. 


-,.«    CORPOBATIOM 

FILM        VW  OokPork.l 


ttlinois 


.  AOslin  7S650 


eRT   FIL-.'   EDITING 


IS  KMOWN 
BY  THE  COIVIPANY  HE  KEEPS 

We  could  fill  many  pages  with  commendatory  letters  from  Caravel  clients.  The 
following  excerpts,  from  just  a  few  of   these   letters,   tell   their  own   story  .  .  . 


AMERICAN  CAN  COMPANY:  "VITAMIN 
Rl\  KRS  in  color.  Ihc  Ihmm  show  you  made 
for  us  last  Near,  hids  fair  to  set  an  all-limc 

hiph  in  school  demand." 

ASSOCIATED  MERCHANDISING  CORPORA- 
TION; \Ne  found  Ihc  pevipic  al  Caravel  lo 
he  c\tremel\  cooperative  al  all  limes,  gentle- 
men of  their  word,  and  sticklers  for  detail. 
Of  equal  importance.  the\  never  lost  interest 
in  our  complicated  prohlems  and  put  considcr- 
ahlv  more  time  and  cfTort  in  our  production 
than  their  contract  called  for." 

AMERICAN  TELEPHONE  AND  TELEGRAPH  COM- 
PANY,   lONC    LINES    DEPARTMENT:       I  el    nic 

express  to  \ou  person. ill\  Ihc  appreciation  of 
us  all  for  the  craftsmanship,  patience  and  un- 
derstanding which  vou  have  displaved  ever 
since  thai  first  distant  meeting." 

GODFREY  L.  CAtOT,  INC.:  "I  am  really  very 
happv  ahoul  our  two  new  films.  A  STUDN' 
IN  Bl.ACK  and  GOOD  COMPANY,  which 
Caravel  produced  fi'r  us.  The  superior  qual- 
ity v^hich  \our  competent  staff  huilt  into 
these  two  productions  is  in  a  great  way  rc- 
sponsihle  for  their  success  as  sales  and  public 
relations  activities  " 

FULLER  BRUSH  COMPANY:  "I  can't  think  of 
anv thing  which  would  express  more  siitis- 
faction  than  the  fact  thai  we  have  jusl  con- 
tracted with  vini  to  do  a  second  picture  " 

CLINTON  FOODS,  INC.  (AGENCY  -  MAXON. 
INC.):  "It  has  hcen  Ihc  general  consensus  of 
opinion  that  this  industrial  motion  picture. 
GROW!  H  INDl'STRY.  is  one  of  the  finest 
its  viewers  have  ever  seen  ...  I  w.mt  lo  ex- 
lend  mv. thanks  lo  you  for  a  very  superior  joh 
of  ciHipcralion      by  a  group  of  people  who 


have  demonstrated  thai  thev  know  the  busi- 
ness of  making  color  motion  pictures  from 
A  to  Z." 

CLUETT,   PEABODY    A   CO.,   INC.:    "Wc  are 

mighlilv  pleased  lo  h.ive  been  honored  with 
first  pri/e  for  the  best  16mm  motion  picture. 
KNIRRPRISE.  which  your  organiution 
helped  us  produce  .  .  .  Congratulations  to 
Caravel!" 

THE  GENERAL  FIREPROOFING  CO.:  "You  will 
undoiiblediv  K-  };l.id  lo  kno«  that  our  latest 
film  .  .  IS  being  excellently  received  in  the 
field.  During  the  first  sixlv  days  wc  .irc  able 
lo  trace  a  hirge  number  of  direct  orders  to 
the  film." 

NATIONAL    LUTHERAN    COUNCIL:    "Wc    have 

been  pic.iscd  with  t  .ir.ivcl  I  ilms  for  the 
understanding  manner  in  which  they  have 
assisted  and  cooperated  with  us  in  the  prep- 
aration of  ti.e  script,  the  filming  of  the  stories 
and  diKTumcntaries  and  the  final  production. 
Wc  have  been  aided  in  Ihcsc  film  priHiuctions 
by  the  stimulus  of  vour  artistic  imagination 
and  vour  sensitivity  lo  Ihc  particular  religious 
needs  of  our  appeal.  We  have  been  complctelv 
satisfied  with  vour  cooperation  in  ihcsc  films 
and  unhesitatingly  recommend  vour  work  for 
consideration  of  other  religious  groups." 

NEW  YORK  TELEPHONE  COMPANVl   "The  Iwo 

films  h.ive  been  shown  lo  mans  thousands  of 
our  people,  and  their  reactions  seem  lo  con- 
firm our  high  hopes  Thev  have  been  favor- 
ably received  and  very  favorably  commented 
upon." 

THE  PURE  OIL  COMPANY: 'Today  WC  showed 

our  new  color  sound  motion  picture.  TO- 
MORROW  RICilNS  lODAY.  lo  the  Ch.iir- 


man  of  our  Fxeculive  Commiltee.  Chairman 
of  the  Board.  President  of  the  Company, 
three  vice  presidents  and  a  half  do/cn  more 
assistant  vice  presidents.  Without  exception 
they  are  extremely  enthusiastic  about  the  film, 
and  feel  it  is  the  best  thing  the  company  has 
ever  had  along  this  line." 

RAYBiSTOS-MANHATTAN,  INC.:  "It  is  a  rare 

thing  these  d.ivs  to  have  your  business  ap- 
preciated, and  lo  gel  such  willingness  and  co- 
operation in  exchange  is  indeed  a  great  satis- 
faction and  pleasure.  We  do  wani  lo  ihank 
you  all  for  the  fine  Caravel  service." 

•OYAL    TYPEWRITER    COMPANY,    INC.:       We 

want  to  express  our  appreciation  lo  each  sijff 
member  of  C  aravel  lilms  who  assisted  in  the 
development  of  our  movie  RICiHT  AT  THE 
.SI.\RT  for  their  excellent  cooperation  and 
personal  interest  displayed  during  and  since 
production.  Reports  from  various  p,irls  of 
the  country  indicate  that  the  film  is  being  w«ll 
received  bv  typing  edllCator^   ' 

SOCONY-VACUUM     OIL     COMPANY.     INC.: 

"Many  verbal  comments  from  directors,  man- 
agers, salesmen,  dealers,  and  consumers  as- 
sure us  of  another  hit.  Once  again  Caravel 
came  through.  Of  course,  after  eighteen  yean 
and  about  fifty  pictures,  we  should  be  accus- 
tomed lo  this  sort  of  thing." 

TOWLE     MANUFACTURING     COMPANVl    "The 

sound  slidctiirn  whuh  vitu  tr.ivc  )iist  civm- 
pleted  for  us.  ONI-  I  OR  THI"  BtK)K.  has 
been  very  well  received  by  our  management 
and  sales  organization.  The  entire  produc- 
tion is  a  top-s^ualily  ;i<b  and  wc  arc  proud  lo 
show  It  lo  our  dealers  as  a  lowie  and  Cara- 
vel PrixliKlion." 


The  people  responsible  for  the  foregoing  statements  (names  on  request)  speak 
from  personal  experience.  We  are  immensely  grofefui  for  their  confidence  — 
and  for  their  generous  appreciation  of  Caravel  service  and  Caravel  teamwork. 


CARAVEL  FILMS 


730       FIFTH        AVENUE 


INCORPORATED 

NEW        YORK 


TEL 


CIRCLE        7-6110 


'      ^«  Colo' 


America's 

Finrst 

Color 

Duplicating 

Film 


COMPARE  IT... 
AND  BE  CONVINCED! 


There's  one  sure  way  of  discovering  the  supe- 
rior quality  of  a  great  duplicating  film  like 
ANSCO  TYPE  238.  Authorize  your  labora- 
tory to  make  up  your  next  order  on  TYPE  238. 


Then  compare  it . . .  feature  for  feature . . .  with 
the  color  duplicating  film  you're  now  using. 
You'll  be  convinced,  it's  the  finest  color  du- 
plicating film  you've  ever  used! 


COMPARE 
COMPARE 
COMPARE 
COMPARE 

PLUS... 


or  finer  definition 

or  faithful  color  reproduction 

or  cleaner,  whiter  whites 

or  high-fidelity  sound 

ast  processing  service  through  New 
York,  Chicago,  and  Hollywood 


I  m  J 


ANSCO,  BINGHAMTON,  NEW  YORK.   A   DIVISION    OF   GENERAL  ANILINE  8.   FILM    CORPORATION.     "FHOM    RESEARCH   TO   REALITY.". 
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..Jielps  A/nericrm  Air/i/ies  lead  //w  icorfd  m passengers  carrfef/f 

"The  Bell  &  Howell  equipment  has  contributed  greatly  to  our  rec- 
ord of  carrying  more  passengers  than  any  other  airlines  in  the 
world,"  says  Mr.  James  Dearborn,  Director  of  Advertising,  Ameri- 
can Airlines.  "America's  leading  airline  has  always  been  keenly 
aware  of  the  sales  ability  of  Filmosound  .  .  .  and  because  of  the 
dep«'ndnbility  of  these  Bell  &  Howell  projectors  .  .  .  the  quality  and 

You  hiiv  for  lifr 

irhrii  you  huv 

Bell  f  Howell 


availability  of  servicing  in  each  of  the  77  cities  the  'Flagship'  Fleet 
serves  . . .  we  arc  planning  even  greater  future  use  of  Filmosound." 
Bell  &  Howell  Filmosound  proJ€?ctors  can  sell  as  succe.ssfully 
for  you.  You  can  show  people  exactly  what  they  are  buying.  And 
you  can  def)cnd  on  Filmo.s<jund  projectors  to  give  your  sales  films 
an  effective,  flawless  showing! 


16mm  Single-Case  Filmosound.  Precision  built  for  the  finest 
tioublc-frcc  performiinco  —  Runrnntccd  for  life.  Full,  natural 
sound,  light  weight,  fast  thrcndinK,  complete  film  protection. 
New  Super  Proval  lens  gives  brighter,  clearer  pictures. 


Gvof«ftt*«d  *•»  !■*•   Durlfix  lt(»  ol  Ih*  produrt   any  drftcu 
m  »i'rki:  .,r.  I  ;i.  or  matrrlals  will  b*  mnrdt«<l  frr*  i»m 

crpi  lr.4r.  i-..:i,.-i..n». 


'TrMt  mit  and  «rnd  today) 

••n  t  Hawaii  Campaay 

TIM  MiCarmkh  Im^.  Cki<a«*  4S 

Plrjv  mtkI  mc  (rtT  of  rhari*  your  hvlpful  bookWt. 
Movir.  Go  to  Work." 


City 


ZaM«  llal* 
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AN    EDITORIAL    FOREVi  ORD 

■^  I'lic  film  tillc  iiliovf.  from  a  I  nilril  Slates 
Steel  Corporation  picture  of  reeent  date,  pro- 
vides both  a  syinbolie  ehallenge  and  a  "fore- 
word witlioiit  u<)rd>"  to  tlie  iiiinnislied  liiisi- 
ness  of  prodiiciiif;  better  iiiisine^-s.  fui'ttial  and 
rdueational  fibns  to  which  every  qualified 
producer  reportiii':  in  flood  faitli  to  tliis  first 
annual  |{u^ine>>  Screen  National  Production 
Survev   most  emphatically   subscribes. 

To  be  goinl  pirliirfs.  there  must  first  be 
good  idi'as,  and  >ucii  film-  are  born  of  mu- 
tual understandinfi  between  informrd  spon- 
sors and  cajmhir  firodiicers.  I  pon  this  foun- 
dation  professionals  alone  can  raise  the 
strui-ture  with  elTiciency  and  the  technical 
jjorfection  at  once  obvious  to  the  audiences 
for  whom  they  are  intended. 

Directories  of  all  kinris.  local  an<l  national, 
have  listed  without  restraint  all  those  who 
claim  these  abilities.  This  Business  Screen 
report  is  a  first  attempt  to  put  forth  the  mini- 
mum facts  which  a  prospective  film  buyer 
should  have  to  guide  his  procurement  activ- 
ities. That  is  whv  hundreds  of  mail  inquiries 
were  ilirected  In  all  Usti'il  ronipanifs  of  ftrry 
description  throughout  the  U.  S.  askin*;  for 
the  essential  facts  presented  in  the  twenty 
soliil  pa;;e«  which  befiin  on  pajje  37.  To  each 
concern,  where  necessary,  we  sent  four  con- 
secutive requests,  followed  in  many  cases  by 
furllier  correspondence   and  telegrams. 

A  complete  report  in  each  case  will  include 
the  listing  of  at  least  five  recent  productions 
and  sponsors.  These  films  are,  in  a  sense,  the 
producer"-  referenie-.  Tliev  inilicale  the  kind 
of  work  he  does,  the  kind  of  companies  or 
groups  he  serves,  and  their  projection  by  the 
pr<i-pecli\e  -ponsor  will  provide  a  minimum 
guide  lo  till-  producer  -  creative  and  li'clinical 
qualifications. 

101  I  .S.  film  producers  have  furiiisheil 
complete  fai'lual  clala  to  this  national  rcpnrl. 
Only  four  faileil  to  supply  the  titles  of  re- 
cently-produced films.  The  inevitable  omis- 
sions and  a  few  extravagances  in  this  first 
eflort  will  be  swiftly  corrected  as  they  are 
maale  known  in  future  issues  of  this  pub- 
lication. -OHC 
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Standards  for  the  Factual   Film  Huy'r  
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B  I  SI  NESS    SCREEN     M  A  C  A  Z  I  N  E 


FOR  OUTSTANDING 

ACHIEVEMENT  IN 

BRINGING  ABOUT  A 

BETTER  UNDERSTANDING 

OF  THE 

AMERICAN 
WAY  OF  LIFE 


1950 

"A    LETTER    FROM    AMERICA' 
Goodyear  Tire  &  Rubber  Co. 

"IN    BALANCE" 
Burroughs  Adding  Machine  Co. 

•OUR    AMERICA" 
Dodge  Division,  Chrysler  Corp. 


Freedoms  Foundation  was  chartered  in  19(9 
for  the  specific  purpose  of  conferring  annual 
awards  on  Americans  who  make  outstanding 
contributions  to  a  better  understanding  of 
freedom  b\'  the  things  they  write  and  say  and  do. 

Twenty-seven  such  awards  have  been  made  to 
public-minded  organizations  that  have  s|x>n- 
sored  motion  pictures  dedicated  to  the  ideals 
of  our  country. 

It  has  been  our  privilege  to  write  and  prcxluce 
the  pictures  that  merited  seven  of  these  awards. 
We  are  proud  to  be  associated  with  clients  whose 
projects  bear  witness  to  their  vision  and  their 
devotion  to  the  concept  of  American  freedom. 


CHICAGO- 

1345  Argylc  Street 

NEW  YORK 

385  Madison  Ave. 


DETROIT- 

4925  Cadieux  Rd. 


CLEVELAND 

310  Swctland  Bldg. 


HOLLYWOOI 

598 1  Venice  Blvd. 


1951 

"IN    OUR    HANDS" 
Borg-W'arner  and  Inland  Steel 

"PROOF  THROUGH   THE   NIGHT" 

Sash  Motor  Division.  Sash  Kehinator 

"A    CLOSE  D    BOOK" 
Farm  Bureau  Insurance  Companies 

"UNSEEN    HORIZONS" 
Ohio  Oil  Company 


ST.   LOLLS 

4053  Lindell  Blvd. 


CINCINNATI 

Enquirer  Bldi:. 
'Studio  Facilities 


WILDING 

PICTURE  PRODUCTIONS,  INC. 


T"  r-i     i-»rit'i^-vx.T        fii      xtt^ 


COMBINATION  SLIDE,  SINGLE  and  DOUBLE  FRAME  STRIP  FILM  PROJECTOR 


It's  so  easy  fo  use,  too!  Designed  for  extreme  simplicity  of  operation 
combined  with  maximum  efficiency.  Finger  tip  tilt  control,  instantaneous 
framing  and  clear,  needle-sharp  focusing  all  combine  to  moke  Viewlex  top 
choice  for  slide  or  filmstrip  projection  before  sizeable  audiences.  The  quiet 
and  powerful,  motor-fan  model  gives  utmost  protection  end  safeguards  the 
life  of  valuable  films  and  slides. 


[%tM 


INC.  •  35-01   QUEENS  BOULEVARD  •   LONG  ISLAND  CITY  1,  N.  Y.( 
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. . .  make  sure  your  slide  film 
SOUNDS  like  a  million! 


Contact  an  RCA  Victor  Custom  Record 

Solti  Studio,  Dept.    3E: 

NEW  YORK:  120  Eati  23rd  Street 

New  York  1 0,  New  York 
ORegon  7-8000 

CHICAGO:  445  North  Lake  Shore  Dr!v« 
Chicago   I  I,  lllinoit 
Whitehall  4-3215 

HOllYWOOD:   1016  North  Sycamore  Avenue 
Hollywood  38,  California 
HilUide  5171 

Write  for  our  Custom  Record  Brochure  lodoy! 


Give  it  the  benefit  of  RCA  VICTOR  engineering  I 

First-rate  visual  presentation  must  have  ttie  support  of  frue-to-life 
ear-appeal  to  do  its  job  most  efPectively.  That's  why  America's 
major  slide  film  producers  rely  on  RCA  Victor  for  a  thoroughly 
engineered  record.  RCA  Victor's  50  years  of  experience  and 
advanced  electronic  techniques  assure  you  unbeatable  service  in... 

RECORDING  PROCESSING  PRESSING 

•  The    mojt    modern    sound-reproducing    equipment    ond    facilities    .    .    .    loJesf 
developments  in  outomotic  fro-ne-progression  recording. 

•  Engineers  wtio  specialize  in  slide  film  recordings  assure  the  best  presentation 
of  your  slide  film  story. 

•  Pure  Vinylite  plastic  records  —  both  standard   and  microgroove  —  packaged 
in  special  slide  film  shipping  cartons  when  desired. 

•  An  extensive  music  library  service. 

•  Careful  handling  and  prompt  delivery. 


custom 
fhcoYd 
sales 


Radio  Corporation  of  America 

RCA  Vktor  Drvrsion 


tf^L 


N  I   M  B  K  R 


\ OLl ME     I 
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COLOR  FILM  DEVELOPERS,  Models  19,  20 

ond  26  completely  and  oulomolically  process  Ansco 
Color  Film  to  highest  professional  standards.  35mm  and 
16mm  models.  Hondle  both  comera  and  print  stock.  En- 
tirely lelfcontoined  with  refrigeration  ond  re-circuloting 
systems,  oir  compressor  ond  positive  temperature  controls. 


DOUBLE  HEAD  PRINTERS,  35mm  ond  16mm, 
offer  four  practical  printing  procedures:  1.  Composite 
print  with  positive  stock  ond  picture  negative  threoded 
over  one  head  and  sound  negotive  on  the  other.  2. 
Double  print  makes  two  positive  prints  from  one  nega- 
tive. 3.  Single  print,  using  either  head  independently. 
4.  Double  print  using  both  heods  independently  with 
two  rolls  of  negatives.  Operotes  !n  either  direction.  60 
or  120  ft.  o  minute.  B  &  W  and  color. 


HOUSTON 
FEARLESS 


GIVES   YOU 

AUTOMATIC 
POSITIVE  CONTROL 

from  Qafnera  to  Screen 


Top  flight  photography  is  only  the 
beginning  of  a  fine  motion  picture.  The  steps 
between  the  camera  and  the  screen  are  equally  important 
and  make  the  big  difference  between  mediocrity  and 
perfection.  For  20  years,  the  motion  picture  industry  in  Hol- 
lywood and  throughout  the  world  has  relied  on  Houston- 
Fearless  processing  equipment  to  produce  the  finest  results 
while  assuring  maximum 
efficiency,  speed,  economy 
and  dependability. 


COLOR  AND  DENSITY  SCENE  TESTER  and  Sen.;- 

tometer  Combination  accompli»kes  single  frame  print  tests  with 
15  combinotions  of  print  filters.  Provides  a  quick,  eosy  ond  ac- 
curate method  of  determining  the  proper  fiher  pock  to  be  used 
in  color  printing.  Valuable  in  balancing  two  print  stock  emul- 
sions, indicating  voriations  in  overoll  speed  and  individuol  layer 
speed  and  in  determining  the  proper  processing  techniques  to 
control  voriobles  of  contrasts. 


Write  for  information  on  specially-built 
equipment  for  your  specific  needs. 

•  DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 

•  COLOR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

WORLD'S   LARGEST   MANUFACTURER   OF  MOTION    PICTURE    PROCESSING    EQUIPMENT" 


REPORT  ALL  NEW  TECHNICAL  AND  TRAINING  FILMS  TO  BUSINESS  SCREEN 


i 


♦  A  complete  regi.slry  of  all  existing  terhnieal  and 
training  inolion  pirtures  prodiiii-d  hy  and  for  busi- 
ness and  industrial  purposes  is  maintained  liy  the 
Editors  of  Business  .Scree:n.    Please  notify   us  of 


any  new  pictures  completed,  whether  for  internal 
or  external  use.  so  this  listing  can  lie  maintained 
for  the  Itenefil  of  all.  \<ldress  all  notices  to:  Index 
of  Training  Films.  150  K.  Superior.  Chicago  11,  III. 


SMPTE   Convention   Will    Open 
April  3;  SO  Papers  on  Agenda 

♦  .More  than  lifl\  ti-<  liiiii;ii  reports 
on  new  developments  in  equipment  i 
and  techniques,  with  emphasis  on 
motion  pictures  and  television  for 
industrial,  medical  and  military 
uses,  will  he  heard  liy  memhers  of 
the  SociKTV  OK  Motion  I'utlkk 
AND  Tklkvision  Kncineeks  at  the 
69th  semiannual  convention  April 
.30  through  May  4.  with  headquar- 
ters at  the  Hotel  ."<tatler  in  .New 
York. 

With  scientists,  engineers  and 
tecliniciuns  from  all  branches  in  at- 
tendance, the  opening  session  will 
be  marked  with  a  presentation  of 
papers  chosen  to  cover  a  wide  field 
of  activities,  according  to  William 
C.  Kuiizmaiiii.  convention  vice  pres- 
ident  of   the   Society. 

Three  sessions  will  l)e  held  daily 
after  opening  day.  with  the  ban- 
quet-dance May  2nd. 

W.  H.  Rivers  of  the  Eastman 
Kodak  Company  is  program  chair- 
man. Heading  the  papers  commit- 
tee is  E.  S.  Seeley.  of  the  Altec 
Service  Company,  New  York. 

Advertising  in  Mobilization  Era 

Is  A.A.A.A.  Theme  on  April  19-21 

♦  Ad\ertisiiig  in  a  mobilized  econ- 
omy is  the  central  subject  of  the 
33rd  annual  meeting  of  the  .Ameri- 
can   A.s.SOCIATION    OF    AdVERTISINi. 

Agencies  April  19  through  21  at 
the  Greenbrier  hotel,  White  .Sul- 
phur Springs.  \^  .Va.  Because  the 
reservation  list  must  be  limited  !(■ 
400,  only  key  officers  of  media  and 
advertising  organizations  are  being 
invited. 

Senator  Paul  H.  Douglas  of  Ilfi- 
nois  will  speak  at  the  annual  din- 
ner. Among  other  convention  speak- 
ers will  be  Ur.  Richard  Glenn  Get- 
tell,  chief  economist.  Time,  Inc.: 
Ralph  W.  Hardv.  director.  Govern- 
ment relations  department.  National 
Association  of  Broadcasters:  and 
Dr.  Ernest  Dichter,  psychological 
consultant. 

Castle  Announces  Defense  Film 
"Survival  Under  Atomic  Attack" 

♦  For  home,  school  and  factory 
showing  is  the  new  16mm  sound  or 
silent  Castle  film.  Survival  under 
Atomic  Attack!,  available  in  three 
editions  from  United  World 
Films.  Inc..  144.";  Park  Ave.,  New 
York  City  29.  .An  8inm  version  and 
a  33mm  lilmstrip  also  may  be  had. 


BARGAINS  in  brand  new 
16mm  sound  ENTERTAIN- 
MENT FEATURES.  S75.00  to 
S125.00  per  print,  outright  sale. 
Send  for  free  list.  EDWIN 
SCHNATZ,  Route  4,  Xenia.  O. 
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"  The  Magic  Key  " 


CARNATION  COMPAJ 


U.  S.  CHAMBER  OF  COMMEF 

SHELL  OIL  COMPAl 

CATERPILLAR  TRACTOR  COMPA] 

GENERAL  ELECTF 

E.  I.  duPONT  de  NEMOURS  &  ( 

RIE  ADVERTISING  AND  SALES  CL 

SURFACE  COMBUSTION  CO 

SYRACUSE  UNIVERSI 


AMERICAN  ASSN.  OF  ADV.  AGENC 
CHICAGO  TRIBU 


THE  BORDEN  COMPAi 


BURNS  &  COMPANY.  L' 

THE  BOISE  AD  Ci 

J.  WALTER  THOMPSON  COMPA 

SERVEL,  U 

AUSTRALIAN  ASSN.  ADV.  AGENC 


GANNETT  COMPA 


J^ess  than  a  year  ago,  the  dramatic  story  of  advertising  and  free 
enterprise  was  first  told  to  America  in  "The  Magic  Key,"  a 
l6nim  sound-color  film,  produced  as  a  public  service  by  the 

Raphael  G.  Wolff  Studios.  Civic,  educational,  and  business 
leaders  have  acclaimed  the  film  . . .  and  bought  copies  for 

showing  to  management,  employee  and  consumer  groups. 
Today  it  is  more  important  than  ever  that  every  American 

understands  and  appreciates  this  great  heritage  . .  .The  Magic  Key 
to  the  highest  standards  of  living  the  world  has  ever  known. 


THE   GRAND  RAPIDS  PR 


THE  MILWAUKEE  SENTIP 
ADV.  CLUB  OF  NEW  ORLE/ 


ADV.  FEDERATION  OF  AMERI 


PUTMAN  PUBLISHING  COMPA 

SEAGRAM  DISTILLERS  CORPORATl 

JOHN  DONNELLY  &  SC 

CLEVELAND  ADVERTISING  a 

BROWN-FORMAN  DISTILLERS  CO 


BROWN  SHOE  COMPA 


THE  SEVENUP  COMPA 
SCOTT  PAPER  COMPA 


UFE  MAGAZI 


THE  NEWBURGH  NE 
U.  S.  DEPARTMENT  OF  COMMEI 


"Meet  Outstate 
Michigan" 


A  30  minute  Sound 
Color  Motion  Picture, 
Covering  Industrial, 
Agricultural  and 
Recreational   Facilities 
of  Michigan  outside 
Detroit. 

Sponsored  by 

Consumers  Power  Company 

Jackson,  Michigan 


This  production  is  currently  being 
released  to  Civic  Clubs,  Educa- 
tional   and    Industrial    Groups. 


Our  clients  include  Pan  American  World  Airways,  Atlantic  Division; 
Southern  Bell  Telephone  and  Telegraph  Company:  Mary  Grey  Hosiery  Mills; 
Presbyterian  Church  in  the  U.  S.;  The  Southern  Company,  and  Subsidiaries: 
Georgio  Power  Company,  Alabama  Power  Company,  Mississippi  Power 
Company,  Gulf  Power  Company;  Deere  &  Company:  Central  and  South 
West  Corporation,  Jefferson  Mills  and  others. 


Serving  American   Industry  for   14  Years 


CHARLES 

D. 

BEELAND 

COMPANY 

Motion  Picture  Production 
I6MM...35MM...Te/ev;sua/s 

Walton   Building 

1 
Atlanta,   Georgia 

Scott  Fletcher  Leaves  EB  Films 
to  Join  the  Ford  Foundation 

♦  (.'..  Si. ,11  Mil,  h.r,  «lin  ha-  rv 
sigiii-(l  llic  |(rfsi(lfiK  y  of  KiicNcIn 
|mc(iiu  lirituiinicu  Films,  Iiir.,  efTec 
live  next  nuinth,  to  join  the  staff  o 
thf  Ford  FiiuiiilalioM,  liritifis  to  th< 
t'ouiiilation's  cilucatiijiial  |iri>gran 
in  the  field  <if  human  welfare  u  idc 
ex|)erieiiee  in  the  husinessi  and  pro 
fessional    world. 

In  World  War  II  he  was  an  ex 
ecutive  dirertor  of  the  (^oniniitte* 
for  Kconomic  Development,  ol 
which  he  now  is  a  trustee.  Hi 
served  the  Studehaker  Corporation 
in  many  parts  <jf  the  world  before 
becoming  KBF's  president  in  1946, 
was  chairiiian  of  the  finance  com- 
mittee of  the  Film  (iouncil  of  Amer 
ica  for  two  years,  is  a  trustee  of 
the  China  Institute  of  America, 
member  of  the  Board  of  Editors  of 
Encyclopaedia  Rritannica  and  di- 
rector in  charge  of  the  original  pub- 
lication iif  the  (ireat  Books  of  the 
World. 

As  EBF  president  he  established 
five  regional  managerships  with  dis- 
trict managers  in  practically  all 
states.  The  company's  operations 
have  expanded  to  the  production  of 
KM)  filinstrips.  a  library  of  KtO 
classroom  pictures  with  a  distribu- 
tion increase  of  25  per  cent,  and 
the  making  of  films  in  new  fields  of 
adult   education. 

Film  Featured  In  Heart  Drive 
Now  Available  to  All  Groups 

*  Now  available  generally  is  (riiard 
Your  Heart,  the  American  Heart 
AssociATlo.N  motion  picture  which 
features  the  current  campaign  of 
the  organization  and  its  local  aflil- 
iates.  The  production  story  has  as 
its  central  character  a  middleaged 
worrier  who  returns  to  a  normal 
pace  of  living  after  a  sound  warn- 
ing  from   within. 

The  picture,  indorsed  by  a  jiirv 
of  heart  specialists  of  the  .American 
Medical  .Association,  and  by  Indi- 
ana I  niversity's  .Audio-Visual  Kdu 
cation  (!enter  for  its  "interesting 
plot  framework  and  excellent  ani- 
mated sequences."  may  be  pur- 
chased from  Bray  Studios,  Inc..  72'> 
Broadway.  New  York   19. 


You  can  buy  titles  for  less  than 
KNIGHT  QUALITY  sells  for,  but 
you  cannot  get  greater  value  at 
any  price.  That's  why  our  titles 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDIO 

341  E.  Ohio  Street,  Chicago  It,  Illinois 
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BUSINESS    SCR  KEN     M.4G.\ZINE 


Il 


RCA 


snevf 


400  Junior 


iavAXa^^la\\t   (Complete  Single-Case  Portable) 

16mm  Sound  Movie  Projector 


The  new  "400"  Junior  has  all  the  features 
you  have  looked  for  in  a  I6mm  sound 
projector.  It  is  compact  and  portable. 
Speaker  in  lift-oflf  cover,  projector,  and 
connecting  cables  are  all  contained  in  an 
attractive  lightweight,  single-case  unit. 
Easy  and  quick  to  set  up.  So  simple  to 


thread,  even  a  child  can  do  it.  Pictures  at 
(heir  best  in  brilliance  and  contrast. 
Sound  reproduced  with  dramatic  realism 
and  full  tonal  range.  Meets  every  require- 
ment of  fully  professional  quality.  Priced 
within  limited  budget  requirements  of 
schools,  churches,  business  and  industry. 


So  light  In  w*lght 
•  ichoMlltirl  un  piik  It 
up  to  pUtr  on  a  uhlr. 


11  rile  Dept.  O-1 7  for  complete  hijornialion. 


VISUAL   RKODUCTS 

RADIO  CORPORATION  of  AMERICA 


M   MBF.  R     2     •     \  t)I   I    M  K     12     •     195  I 


II 


They  see 
better  and 

remember 
longer... 


.^' 


with  the  new 
4-way  Better 

RADIANT 

SCREEN 

Every  member  of  your  audience — 
from  a  class  or  meeting  room  to  a 
big  auditorium — will  pay  more  at- 
tention to  projected  pictures  when 
they  are  shown  on  Radiant's  amaz- 
ing "Vyna-Flect"  screen  surface. 
All  pictures  are  more  brilliant. 
Black  and  whites  or  colors  are 
clearer,  sharper,  truer.  That's  why 
interest  doesn't  lag.  That's  why 
your  message  sinks  in  more  deeply 
— and  is  remembered   longer. 

A  Really  Improved  Screen  Fabric 
The  new  "Vyna-Flect"  screen  fab-  I 
ric  is  made  by  an  exclusive  Radiant 
process.  Millions  of  tiny  mirror- 
like  beads  reflect  the  light  instead 
of  absorbing  it — which  assures  you 
the  brightest,  clearest  pictures. 
This  surface  is  mildew-proof  and 
Kvi.vhab/e— so  that  you  can  always 
have  a  perfect  projection  surface. 
Finally — the  surface  is  flame-proof 
—  i>r ovidmK  .'idded  safety. 

Sendfor    FREE    BOOK 
"More  Brilliont  Projection" 

crammed  wtlh  piocli- 
col  inf ormalion  on 
how  to  gat  the  boit 
proi*clion  under  all 
condiliont.  At  the 
tame  lime  we  will 
send  you  o  lomple  of 
the  new  Rodionl 
.|^>l1  1  "Vyrto-Flect"  tcreeit 
fabfk  to  rou  con  «ee 
how  much  better  your 
on    thii    miracle    fobric. 

RADIANT        MFG.        CORP. 
1232    So     Tolman,   Chicago   6 


RADIANT 


S  C  I  I  I  N  • 


[lie  Business  Film  Year 


♦  1050  was  a  good  year  fur  llir  liu>iiics>  tiliii 
industry.  TIhtc  witc.  in  ficiuTjil.  nmrc  piclurfs. 
better  pictures  and  iiiort'  |)('()|)li'  to  .see  tlietii  than 
in  any  other  year  before. 

Writers  and  directors  strove  mightily  for  the 
human  elleet.  More  effort  was  made  to  under- 
stanil  the  audience  and  to  create  fihns  that  would 
get  inside  minds,  not  just  talk  at  thetn.  In  many 
cases  this  showed  effectiveness,  in  others,  un- 
fortunately, the  result  was  merely  a  spurious 
folksincss.  Under  the  best  direction,  non-profes- 
sionals walked  away  with  the  best  portrayal  of 
believable  characters.  Script  writers,  with  nota- 
ble exceptions,  followed  story  formulas  that  have 
l)een  familiar  for  years.  In  truth,  many  script 
formulas  were  concocted  by  writers  reluctantly 
through  sponsor  insistence,  but  the  result  was 
the  same.  There  needs  to  be  much  more  willing- 
ness all  around  to  use  more  imagination  and  to 
try  new  storv  telling  methods. 

Better  Color  and  More  of  It 
Color  was  used  more  in  19.50  and  it  was  al- 
most always  better  color.  This  was  due  not  onl\ 
to  improved  film  stock  but  also  to  more  experi- 
mentation and  greater  knowledge  of  what  can 
be  done  with  color.  Cameramen  seemed  less 
satisfied  with  producing  garish  displays  of  the 
primary  colors,  succeeded  in  showing  scenes 
with  normal,  realistic,  more  believable  tints. 
Some  of  the  best  examples  were,  indeed,  se- 
quences in  fog.  rain,  nighttime  and  dust,  proving 
for  sure  that  the  old  axioms  on  color  restricting 
its  use  to  the  best  conditions  are  not  true. 

Art  directors  showed  a  few  new  ideas  that 
were  interesting.  Model  animation  gained  new 
impetus.  In  slidefilm  work  new  techniques  of 
wash  and  stick  drawings  and  cut-outs  showed 
an  ingenious  treatment  of  cut  and  dried  stuff. 
Many  large  corporations  still  relied  on  non- 
specialized,  often  uninformed  film  procurement 
and  supervision  officers.  This  is  a  hard  nut  to 
crack  because  many  firms  will  always  be  "once- 
in-awhile"'  film  users,  have  no  opportunity  to 
develop  experience.  The  accumulated  know-how 
of  specializing  film  executives  such  as  members 
of  the  Industrial  Audio  Visual  Association  could 
do  wonders  if  applied  to  the  problems  of  many 
companies  not  now  meml)ers.  With  constantly 
expanding  membership  and  greater  interest  in 
the  semi-annual  workshop  sessions,  the  I.A.V..\. 
is  doing  much  to  alleviate  this  problem. 

Film  Executives  in  Responsible  Role 
Responsible  and  intelligent  executives  in  charge 
of  sponsored  film  programs  are  important  in 
counterbalancing  the  conflicting  interests  of  two 
widely  divergent  prip|»onents  of  the  non-theatrical 
film:  the  rabid  aficionadi)S  sitting  around  in 
avant  garde  art  film  groups,  and  the  hardfaced 
tycoons  who  insist  on  eking  out  as  much  com- 
mercialism as  possible  in  each  reel. 

Advertising  agencies  were  even  less  of  a  factor 
in  the  business  film  field  in  1950.  Actually  the 
great  majority  of  commercial  films  arc  not  "'ad- 
vertising" in  any  sense,  cannot  be  handled 
easily  on  a  \W/l  commission  basis,  and  most 
agencies  are  not  equippeil  to  provide  adeijuate 
service  on  a  fee  basis.  There  was  wider  recog- 
nition that  although  television  subjei-ts.  short 
or  long,  are  "commercial"  and  on  film,  they  are 


a  distincllv  ilifTerent  medium  from  the  business  \ 
lilm  f<ir  >|)e(iali/.e<l  audieni'es.  1 

Not  many,  but  a  few  new  business  film  pro-  ; 
ducers  of  real  stature  gained  recognition  during 
the  year.  For  the  most  part,  a  process  of  attri- 
tion continued  to  eliminate  the  enthusiastic  scmi- 
pros  will)  limited  uar-liiiie  experience,  anil  the 
cippnrlunisls  who  set  up  shop  to  capitalize  on 
W  films  with  a  U-v,  business  films  per  year  for 
gravy. 

Egi'ii'MENT  Co.vn.MES  IN  Good  Siim'I.v 
Equipment  continued  in  excellent  supply  in 
1950.  Few  outstanding  improvements  were  made, 
however,  and  the  complications  of  the  motion 
picture  and  slidefilm  projc-clion  process  continue 
to  be  a  problem  to  thi'  field.  Film  users  will 
never  be  satisfieil  until  an  automatic,  self-thread- 
ing, fool-proof  projector  is  developed  that  will 
eliminate  split  sprocket  holes,  sound  failure  or 
distortion  and  fficker — problems  that  happen 
iiflen  enough,  even  in  major  showings  before 
iiiipiirtant  audiences,  to  give  a  poor  impression 
of  the  medium   to  prospective  users. 

Proof  of  the  business  film  pudding,  of  course. 
is  the  state  of  its  audiences.  The  experience  of 
all  distributors,  in  1950,  showed  that  industry's 
problem  was  not  in  finding  audiences  so  much 
as  in  supplying  film  to  an  ever  increasing  num- 
ber of  influence  groups  requesting  them.  It  was 
nol  unusual  for  a  good  subject  with  one  or  two 
hundred  prints  available  to  be  booked  solid  for 
6  to  12  months  in  advance.  It  was  recognized 
that  much  research  was  necessary  to  find  out 
what  audiences  thought  of  films.  Several  proj- 
ects along  this  line  were  undertaken  which 
showed  that  films  contitme  to  hold  a  first  posi- 
tion as  a  communicator  of  ideas.  • 


"CAUTION  AT  THE  CROSSROADS" 

(Sponsor:  Not'!.  Assn.  of  Automotive  Mutual  Ins.  Cos.) 


WINS 
liiT  AWARD 


For  Sound  Slidefilms 
as  Judged  by 

NATIONAL  COMMITTEE   ON 
FILMS   FOR   SAFETY 

Produced  by 


n     STUDIO*  I 


(iicnoc».".<  to*. 


317  EAST  ONTAIIO  STint.  CHICAGO  II.  lUMOIS 
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B  I  .S  I  N  E  S  S    SCREEN     M  .\  G  .-^  Z  I  N  E 


Iii.ii4^ 
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TAPE    R  ECOR  D  E  R 


It's  no  wonder  that  the  Revere  Recorder  is  so 
popular  with  teachers  and  students  everywhere! 
No  other  educational  aid  adds  so  much  efficiency 
and  interest  to  a  class — allows  students  to  profit 
so  readily  by  hearing  their  own  and  their  class- 
mates' mistakes. 

School  boards  appreciate  the  economy  of 
Revere,  too.  Priced  considerably  lower  than  other 
recorders  of  comparable  quality.  Revere  offers 
such  outstanding  features  as  simplified  controls 
.  .  .  true-as-life  sound  .  .  .  full  hour's  listening  on 
every  reel  .  .  .  erasable,  re-usable  tape  .  .  .  and 
powerful,  constant  speed  motor. 

You  owe  it  to  the  welfare  of  your  school  to  in- 
vestigate this  remarkable  equipment.  See  your 
Revere  dealer,  or  write  for  further  information. 


REVERE   CAMERA   COMPANY 


CHICAGO  16,   ILL. 


MODflT-lOO 


n69' 


REVERE  RECORDER  IS  INVALUABLE   FOR: 

foreign  language  classes  *  stenography- 
practice  dictation  *  band  and  orchestra 
rehearsals  •  speech  correction  •  choral 
group  study  •  dramatic  presentations  • 
debating  •  preserving  important  lectures 
•  on-the-spot  interviews. 


REVERE  16mm  SOUND 
MOVIE  PROJECTOR 

Show*  educational  filnu  at 

'  ■    r    brat!    Bright,  clrar 

-)    image,  and    finrat 

I  :  ■  -Iter  Tonr"  sound. 

ytyt  wlpnt  movm.  too.   Ki* 

'rfm*.Iv    «imp!<.    to   act    up 

i>ovi^  car- 


li-.iii.i.-H     n^     v)p..afci>r.     C^Om- 

pletv   unit    weigh*   <>nlv 

""*co«rtm»299»° 


NUMBER 


\  ( 1  1   1    M  K     I  .' 


I  '>  '.  I 
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GREAT  PICTURES 
SERVE  A  GREATER  AUDIENCE 

Today's  Ever-Widening  Audience  for  good  sponsored  motion  pictures  is  a  trib- 
ute to  the  high  standards  of  production  quality  and  the  popular  interest  in  the 
useful  subject  matter  provided  by  sponsors  and  achieved  for  them  by  the  ex- 
perienced producers  in  this  field. 

A  single  color  motion  picture,  currently  showing,  has  already  reached  more 
than  30.000.000  Americans,  young  and  old.  Other  films  are  rapidly  accumulating 
similar  evidence  of  their  appeal  and  establishing  proof  of  the  potent  force  of 
this  COMPLETE  medium  of  idea  communication. 

Modern  is  proud  to  be  a  member  of  the  sponsor-producer-distributor  team 
in  which  our  nationwide  network  of  27  regional  film  exchanges  completes  the 
cycle  from  "script  to  screen".  More  than  that.  Modern's  unequalled  and  exclusive 
system  of  controls  has  changed  the  entire  ai^pect  of  I6min  distribution  into  an 
economical,  efficient,  and  certified  pattern  of  measurable  results  for  the  sponsor. 

Because  it  is  less  expensive  to  reach  more  people  via  this  efficient  film  dis- 
tribution network.  to[>-flight  producers  unhesitatingly  recommend  Modern  Talk- 
ing Picture  .Service  to  their  client*.  W  e  will  continue  to  merit  such  good  faith 
by  keeping  pace  with  the  quality  of  their  product  and  the  scope  of  its  potential 
;mil  <'<iii<tantly  increasing  audience. 

A  Modern  Talkinn  Picture  Service  representative  is 
conveniently  located  near  you  for  consultation 
and  assistance  on  your  sponsored  film   program. 


MODERN  TALKING  PICTURE  SERVICE,  me 

4S  lOCKEFEllEI  PIAZA  •  NEW  YORK  CITY  2  0.  NY  ■  CIrtIa  6-0910 
141  EAST  ONTAIIO  STREET  •  CHICAGO  11.  ILLINOIS  •  SUptrior  7-0S8S 
611       SOUTH       FLOWER      STREET       •       LOS       ANGELES      17,    CALIF         •       MAiJIion      9-1121 


Labor  Shortage   Points  Film  Use 

*  Willi  sliiirlugcs  i<(  iiiTUptitioii; 
persoMMcl  in  many  sections  iidtc 
b\  the  Miircau  of  KmpioN merit  S< 
curity  of  the  I  .  S.  I)i-|iarliii<-nt  <i 
Labor,  the  news  and  reviews  of  ski. 
training  and  "attitude"  films  uliici 
appear  in  each  issue  of  Bl'sines 
ScHKK.N  take  on  added  significanci 

Job  openings  in  the  [irofessional 
skilleil  unil  semi-skilled  (ields  lia\ 
led  recent  increases  in  local  de 
mands,  says  the  Bureau,  and  espe 
cialiv  needed  are  mechanical  am 
electrical  engineers,  vocatioiia 
training  teaeliers.  draftsinen.  nia 
chinists.  tool  and  die  makers,  skillec 
aircraft  as.semblers,  pattern  an< 
model  makers,  carpenters,  lumber 
men.  raftsmen  and  woodchoppers. 

As   of   January    1(1   the   opening" 
listed   for   skilled    personnel   totaled 
12,243:    .semi-skilled.    11.552.    an.) 
professional  and  managerial.  6.677 
Training  films  for  workers  in  these 
three  groups  constitute  a  large  part 
of   the   data    in   the    recently    issued 
Index  of  Training  Films,  another 
Business  Screen  reference  addition 
to  its  growing  Film  Guide  Librar\ 
The    92 -page    Index    lists    and    il' 
scribes    more    than    2'XM)   availai'l 
training  motion  pictures  and  slide 
films,  many  of  them  on  a   free-loan 
basis. 

Copies  can  be  obtained  for  *■■-' ' ' 
from  Business  Scree.n,  150  I     ~ 
perior  St..   Chicago   11. 

Drive-ins  Built  in  1950  Double 
Total  and  Add  1,458,000  Seats 

♦  The   drive-in   theater,    which   li.i- 
proved  to  be  an  increasingly  iinpcir 
tant  outlet  for  sponsored  films,  mm' 
than   doubled  its   number   in    I'ASi 
adding  567.146  car  capacity  to  tln- 
industry-within-industry. 

Exhibitors  last  vear  placed  in  op- 
eration 9.i5  new  theaters  and  had 
219  more  under  construction  at 
year-end.  a  total  of  1,154.  compared 
with  the  estimated  1.000  nationwiil' 
figure  in  use  in   1949. 

From  the  audience  standpoint,  a 
750-car  drive-in  theater  is  equiva- 
lent to  a  2,000-seat  indoor.  .Manv 
drive-ins  can  serve  1.000  cars  and 
are  investments  of  S300,0tK)  ..r 
more.  At  an  average  of  SSO.tXMi. 
the  new  drive-in  houses  at  a  col 
of  S92.3I6.(HM)  added  l,4S8,(HHl 
seats,  a  healthful  market  for  indus- 
trial productions. 


EXECl  TIVF.  SECRETARY,  non. 
iheiilrif-al  hooker,  several  year* 
experient-e  »eekin(i  liimilar  posi- 
tion Ihnini  field.  Responfilile 
offire  m;ina|ier.  free  lo  Iravel. 
availalile  Inimedialelv.  Write  Box 
3B,  Bl  SINES.S  SCREEN.  l.iO  E. 
Soperior  Si.,  Chicago  11. 
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BUSINESS    SCREEN    MAG.AZINE 
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Feed-O-Motic*  Conveyor 


Vocumatic   Platen* 


All  need  for  pointing  with  a  conventional 
pointer  is  eliminated  when  >ou  put  the  new 
Beseler  VU-LYTE  Opaque  Projector  to  work 
for  jou. 

When  delivering  >our  talk.  >ou  do  not  even 
have  to  stand  near  the  screen,  ^ou  can  actu- 
ally operate  the  projector  yourself  and,  in7/i- 
oiil  leinliif!  the  insliiiimnt.  indicate  accurately 
any  detail  of  your  illustration  material  by 
simply  turning  a  knob. 

The  knob,  conveniently  located  near  the 
front  of  the  VL-L>TF..  controls  the  Beseler 
POINTEX'  PROJECTION  POINTER,  a 
built-in  device  which  throws  a  lighted  arrow 
onto  <j(i.v  part  of  the  screen,  and  just  e.\actly 
where  vou  want  it. 

"Pointing  out"  details  in  this  way  proves 
extremely  easy  and  convenient  for  the  lecturer 
or  demonstrator,  since  projected  material  is 
seen  at  all  times  in  proper  perspective — and 
not  distorted,  as  when  a  speaker  is  obliged  to 
stand  close  to  the  image. 

The  POINTEX  PROJECTION  POINTER 

is  but  one  of  the  valuable  Beseler  innovations 
and  refinements  which  put  the  VL-I->TE  at 
"the   head   of   the  class" — make   it   the   most 


modern  and  versatile  visual  teaching  tool 
available.  Many  other  outstanding  V'L'-LVTE 
features  team  to  help  you  get  top-notch  re- 
sults with  maximum  ease  and  economy  of 
operation.    For  example: 

1.  YOU  CAN  use  the  VU-IYTE  in  o  pDrliolly- 
lighled  room.  Tofol  darkness  is  not  necessory  in 
order  to  obtain  clear,  sharp  images  and  brilliant 
tolors  —  because    VU-LYTE     provides    e«lro 

illumination. 

2.  YOU  CAN  feed  mixed  or  continuous  copy 
through  smoothly,  without  light  flashes,  by  means 
of  the  Beseler  FEED-O-MATIC  metol  belt  CON- 
VEYOR. As  new  copy  is  fed  in  at  the  left  side  of 
the  projector,  preceding  copy  is  ejected  from  the 
right   side. 

3.  YOU  CAN  use  copy  "as  .s " — without 
mounting  or  inserting  into  holders.  The  unique 
Beseler  VACUMATIC  PLATEN*  holds  all  copy  ob- 
soJutefy  f\af  during  projection.  A  full  8V]x11  page 
letter  or  a  postoge  stamp  can  be  proiected  with 
equol  ease,  without  curl  or  flutter. 

4.  YOU  CAN  use  VU-LYTE  on  on  uneven 
surface — project  on  smoll  or  large  screens.  In 
addition,  VU-LYTE  is  an  amaiingly  quiet  and 
cool-operating    opoque    projector. 


THE  NEW 


■  OPAQUE  PROJECTOR 


These  jJtjuceJ.  exclutiie  features,  plus  others, 
are  incorporaltJ  in  j  ftrofalor  th.tt  tteighs  only  55  tbs, 

^n,l  ,1  RiDUCED  IN  PRICE,    -iit  lor  Ittt 
Jemouttratiou  of  the  [nfcision-built  I'L'-LYTE  in  your  own 
Projection  room.    And  for  more  information  regarJing  this  truly 
new  concept  in  opaque  projection,  ask  for  booklet^  y 


•Pat.  Ptnd. 


CHARLES 


(S<5kf&&^ 


60      Badger      Avenue,      Newark 


COMPANY 

8  ,      N  .     J  . 


The    Wor/d's    Lorg«if    Monufocfurer    of    Opoque    Projection    Equipment 
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B  L  s  1  .^  K  >  ■ 


.  (   R  K  K  N     M  .A  C  A  Z  I  N  E 


ilereiourcdseonQmi 


k  al-iinpor+ant  dIj^b  [e^u(e  d 


COLUMBIA 

SLIDEe9)FILM 

TRANSCRIPTIONS 


COLUMBIA      TRANSCRIPTIONS.      A      DIVISION      OF      COLUMBIA      RECORDS.      INC.     ei> 


New  York:  799  Seventh  Avenue,  Circle  5-7300 

Los  Angeles:  8723  Alden  Drive,  BRodshow  2-5411 

Chicago:  Wrigley  Building,  410  Michigan  Avenue,  WHiteholl  6000 


NUMBER    2    •     \  Ol.l   M  K     \l    •     1  ■> '•  I 


S»'v 


'»■,      "^    V»j»-r»i  Mm^» 
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! 


■■  TaiifilewoiHl" 

I  MTKI)  STATKS   INFORM  VTION 
SKRVICK  OVKRSKAS  I'R()(;RAM 


Daciitiii'ntnry    nn   thf  lifrkshire 
^lusit•  f-'t'Atiral. 


"Willis  to  Hawaii"' 


PAN  AMERICAN  \\<)RIJ>  AIRVt  AYS 


Documfiittiry  iravvtttfine  lo 
ftrotniilv  tifkvt  stitcs. 


"Steeiiiit:  With  Slaiidaids" 


FORD  MOTOR  COMPW^ 


llliliiilr  film  /»r  6600 
f'tirti  ftimuvti. 


"The  American  Cowboy 

FORI)  >10'r0R  COMPANY 
AMERICANS  AT  HOME  SERIES 

f'uhlir  Hflnliims. 


MOTION  PICTLRES  FOR  SALES 
PROMOTION,  PUBLIC.  RELATIONS. 
TRAINING  &  INFORMATION  PURPOSES 


"Kcscuieli-I'altfiii  lor  Pro^resf 


THE  TEXAS  COMPANT 


Einptoyef  In/orniation, 


'Fishin}'  in  Alaska" 


NASH   M<noRS 


Siilrn   itnttuntiitn   tn   mnkf   unlrt   fnr  Hrnivrn 
at   thf   runttttiinily    frrft. 


••Tarh.-el  Wildlife" 

N<)RTII   CAROLINA   WILDLIFE 
RESOIRCES  COM^IISSION 

hducntinn  im  (  ttitsfrrntitm. 


"The  Doiihle-Deckcd  (ilipiier" 

P\N    \MFRI(  \N   WORLD    MRW  \\S 
A  RECORD  OF  ACHIEN  EMENT 


thttc  thr  tmrhl's  tarfirnt   pnsnfuprr 
xhift  Iran   lutrtt. 
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BUSINESS    SCREEN    MAGAZINE 


The  Film  Producer's 
Qi¥ii  lOmin  Projector! 


I  lirrliiliirr.  in  tlir  uloi'iii  <■  iif  |>ii-<  i.->l<>n-litiill.  |ii  <>fr>Miiiial 
i|Uiilil\  jinijiM  lion  ri|iii|>iiiftil.  it  ha>  Im-<mi  iiii|>iissilili-  tn 
rr|>r(i<linf  the  Irui-  i|uiilitii->  nf  piclun-  and  »<iuiiil  wliicli 
Kniiin  (irmlucrrs  an-  imw  urhir\ing.  Tin-  l><A'r\  "I'lttC 
is  till-  idi-ntical  J  \N  ijiiinl  Ariii> -Nav)  I  l(>iiiiii  fi|iii|i 
incnt  <lc\fli>|ir(l  li\  l)i-Vr\  In  mcfl  |iri-viiiu!tl\  unattaiiialilr 
staiiilartU  of  |HTfiirinaiu-c  IM.I  s  timlianiral  <lrcii)!tli  and 
ili-|irndal>ilil\.  Allhnufili  our  rnlirc  output  i?-  alloratitl  to 
ihc  govi-rnnicnt.  <>|Mf'ial  authorization  inakf>»  snnit*  cijuii)- 
nirnt  ax  ailalilr  to  r\\  iliaii  prodintT-*  (or  thrir  rrvirw  rooino. 
Tlic  [icrfnrrnancr  cliart  provi-M  ronclu-ix  rl\  tlial  tllr 
I)cVr>  "I'MO"  i*  till-  ('i|ui|iin<-nt  \ou  should  have  In  ninlrh 
ri^id  govcrnnirnt  fihn  print  spcrifirations. 

Thr  pictures  Irfl  flop  to  bollom)  ihow  ihr  romplrle  porlabililt  at 
thr  ihrer  separair  lighlurifhl  iinils  nl  ihr  Itrt'ry  "I'm"  Hi 
sound  pmirrlor :  I'Ji  JOu-atI  iim;i/i(Srf ;  11)  J.iiirall  InuihfKakrr. 
Mounting    hasr   ataththle    tor    hooth   inhtallntion   n\    shown    ahotr. 


f.ibovrt    Onr  of  thr  driuir  revieK  rooms  ot 
Tildinf  I'ictutt  Prodtictiorts.  list.  C.hirafo  «■-.<■.•• 
Khrrr    the   Ptl'ty   "PRO"    ii   on    romndthr 
duts.    Similar  imslmllaliont  art  in  rrfular   »4-.';..< 
among  olhtr  quality  film  produrrrt. 

Writ*   today   <or   FREE   70  p«9*    boot 
>itK  compl«««  date  on  Iha  OaVry    PRO " 


a 


lli'^  r>    (iir|iiiraii  iiiii 

111)      ARMITAGE      AVENUE      •      CHICAGO      14 

Bronchos  in  Naw  York  ond  Hollywood    DiHributort  in  pimtipol  crfwi  ol  tha  worW. 


■  m. 


PERFORMANCE  CHi 

Hova   Your   Own   Tachnicioi 
Checli     The<a     Key     Point 

Performance  factors  inhe 
In  DeVry  Armed  Forces  Eq 
ment  (JAN)  and  the  D< 
"PRO"  16mm  Sound  Projei 

lUUMINATION   IN   TERMS  OF  LI 

OUTPUT  IN   LUMENS 
lOOaW,    10  kr    Moldo   Lomp      SOC 
7S0-W,  25  hr.  Moldo  Lamp      33C 

rilM   LIFE   IN   TERMS  OF    NUM6EI 
CIRCUITS   OF   TEST   LOOPS   Ol 
FILM  WITHOUT  DAMAGE 
3000  cl>cu>>i 

FILM  LIFE   IN   TERMS  OF   AVERACI 
CF    10   MACHINE-MADE   SPIICI 

7000  citciiili 

PROJECTED  PICTURE  STEADINES 
TERMS  OF   %   OF  PICTURE  WIC 
AFTER  SOO-HR    LIFE  RUN.  WITH 

V»ft.col    Jwmp  2^ 

Side  W.oy»  7')k 

ADEQUACY  OF  VENTILATION  IN  T 

OF   AVERAGE   LIFE  OF   TEN   LAM 

1000  wan.    10  Kr    lomp      14   hi 

7S0  won     23   hr     lamp      3}   hi 

OPERATION   OVER   VARIATIOI 
N    LINE    VOLTAGE    IN    TERMS 
MAINTENANCE   OF   PROJECTC 
SPEED  TO  PLUS  OR  MINUS   1 
105  177   .ollt-    35  43   crcUi 

SOUND  REPRODUCTIO 

Sound    Konning>uni'ormily    oF    Ki 

orao  in  tarmt  of  dacibal   yoriot»oi 

)0t.  Tolol 

$l«odin«tt  of  Aim  motion  <n  lafmt 
davtotion    from   tK«    maon   »p#«d 
faal  par  minvta .2%  ta 

Frvquancy    rvtpont*    from    film    m 
of    conformity    with    racommandotK 
S.M.P.T.E.    coaimtn««    on    townd 
ducfion   for    16«lHl   film  canf 

Fraquancy  r»ipon»«  voriotion 
•ithsr  Bida  of  f Im  -«daqwola  d^t 
focwi  It*   von 

NOISE  LEVEL  OF  COMPLETE  E< 
MENT  IN  TERMS  OF  OECIRELS  t- 
FULL  POWER  OUTPUT  OF  PROJI 
AND    AMPLIFIER 

60  oa 

OVERALL    DISTORTION    AS    MEAS 
USING     VARIAKIE     AREA      400    I 
FILM    AS    TEST    SIGNAL    SOURCE    . 
WAHS   AMPtlFKR   OUTPUT 
3*«    Mai 

MECHANICAL  NOISE  OF  PROJI 
OPERATING  WITH  FILM—]  FIET 
PROJECTOR  OPERATING  SIDI 
TERMS  OF  OECIIILS  AiOVI  . 
STANDARD  INTENSITY  LEVH  .  . 
540* 

POWER  OUTPUT  OF  AMPIIFIIR  A 
DISTORTION— 100  TO  7000  CYa 

20    Wortt   of    l*t»  tKo"    2'H    D'iroi 

LOUDSPEAKER    FREQUENCY    RISP 
IN    TERMS    OF    REPRODUCTION     i 
100  TO  7000  CYCLES 
Confo'mi 

LOUDSPEAKER  POWER  HAND 
CAPACITY  IN  TERMS  OF  WARMI 
QUENCY  INPUT  SIGNALS— 700- 
CYCIIS 

35  -»"> 

LOUDSPEAKER  DISTRIiUTION  45' 
AXIS- REFERRED  TO  ON-AXIS  II 
SITY  LEVEL  — 700-1)00  CYCLE  Wi 
SIONAl  AS  SOURCE 

-  3  01 


uiMisn-SH™* 


■  ■•I 


-■J- 


ONE  COMPARISON  PROVES  BRILLIANT  PREMIER  30 
AMERICA'S   OUTSTANDING   PROJECTOR   ON  3  COUNTS 

.  .  .  better  pictures,  better  sound,  quieter  run- 
ningl  Yes,  compare  this  amazing  new  projector 
with  them  all  — you,  too,  will  discover  what 
teachers,  clergymen  and  businessmen  are  en- 
thused about. 

Super  screen  illumination  now  gives  30%  more 
light  for  brilliant  color  projection  to  larger 
audiences— new  Dyna-Tone  Sound  gives  studio- 
like fidelity— and  micro-mesh  gears  make  this 
I6mm  sensation  the  quietest  on  the  market- 
bar  Qone! 

Add  to  these  3  vital  advantages  such  Ampro 
extras  as  new  simplified  threading  — quick,  easy 
set-up— centralized  lubrication  — film-saving  3 
tooth  claw  — feather-light  tension- and  you've 
got  the  greatest  projector  value  ever  offered! 
Mail  coupon  now! 

Complete  with  12"  Separate  Speaker 
and  Carrying  Case 

PIAMPRO  ' 

AMPRO   CORPORATION      Ger>*,o(Pr«,„onfqM.pm»nf  Corp    Subi.d.oryJ      | 

8mm  Cameras  ond  Projtctors  •  Slide  Projectors  j 

16mm  5ound-on-film  •  Tope  Recorders  | 

I 
I 


$54900 


Feature  for  Feature . . .  Your  Best  Buy! 

•  BRIGHTER,  CLEARER  PICTURES  ihanks  to  new.  faster 
imc-rniittcni — more-  efficient  shutter  and  lens. 

•  QUICK,  EASY  SET-UP  .  .  .  Simply  lift  oflf  lid— no  ma- 
chine 10  handle  or  lift  out  of  case. 

•  NEW,  SIMPLE  TILT  .  .  .  Handy  control  knoh  on  op- 
erator's siile — <|uick!y,  accurately  centers  picture  with- 
out backlash  effects. 

•  IMPROVED  SOUND . . .  re-dcsign  places  lower  reel  arm 
on  housinf;  instead  of  sound  head — eliminates  reel 
disturbances  from  sound  svstem. 


Ampro  Corporation 

2835  N.  Western  Ave..  Chicago  18,  IMinois 


Rush    me    FRKE    illustrated    literature    on    the    new    I'remier 
30  Projector  with  Dyna-Tone  sound.  BS-3-51 


SlJWC.  . . 

AJdrea. 
City 


.Zone, 


.  Stair 


A    BUSINESS    FILM    REFERENCE    AND    RESEARCH    LIBRARY    AT    YOl  R    SERVICE 

Write  today  for  complete  tletaiN  on  the  Film  Guide  servitc-.^  haxe  now  been  improved  to  meet  >our  needs. 

Library    and    the    Business    Film    Bookshelf    Services  Addn-ss:     Film  Guide  Library,  Business  Screen,   150 

available  to  subscribers.    These  economical  reference  E.  Superior,  Chicago  11.    Write  today— don't  delay! 


N.  C.  F.  S.  Chairman  McCullougl 
Long    Active   in    Safety   Fields 

♦     JlillN       lildl   Kit       Mt.i^l   I.I.OUCH 

new    cliairmaii    of    the    Natio.nai 

(;<)MMITTEE  ON    FiLMS   FOR  SaKKTY 

whiih  recently  announced  th< 
auaril-u  iiitiiiig  productions  of  I'^.V) 
is  us  uid(-l\  known  for  his  aircrafl 
engineering  service  to  the  U.  S 
.\uv)  and  his  motion  picture  liaison 
work  f<ir  the  Army  as  he  is  for  hie 
directorship  of  the  technical  service 
and  conservation  departments  of 
the  Vlolion  Picture  Association  of 
.Atiicrica. 

(^)nlriliuti<iiis  to  safety  have  been 
McCulloughs  forte  from  his  Navy 
days,  when  he  helped  develop  air- 
crafl e(|uipment.  dynamic  flight 
stabilization,  engine  cut-off  safety 
devices,  early  parachute  apparatus, 
and  fire  control  in  aircraft  and 
ground  installations.  Commissioned 
a  lieutenant  in  the  Army  in  1920. 
lie  worked  on  visual  aids  for  air- 
craft identification  and  was  Arinv 
contact  with  the  industry  in  further- 
ing a  military  motion  picture  pro- 
gram. 

He  also  found  time  in  those  da\- 
lo  organize  a  system  of  film  di.stri- 
liution  li\  motor,  and  set  up  a  per- 
sonnel training  program  for  audi- 
ince  safety  while  he  was  supervisor 
(if  theatres  for  a  New  York  circuit 

The  NCFS  chairman,  who  niaki  - 
Ills  home  at  Scarsdale,  New  York 
is    a    niemher    of   the    SMPTE.    the 
National    Fire    Protection    Associa- 
tion   and    the   American   Legion. 

(;ee  Awards  Section   this  issue) 

Carbon  Arc  Supply  Held  Adequate 

♦  An  a(l(i|uatc  supph  of  carbons  is 
assured  for  the  foreseeable  future, 
and  overstocking  by  theaters  ami 
suppliers  is  not  justified,  according: 
lo  an  announcement  by  the  Na- 
noNAL  Carb(»n  Co.mpaxy,  confirm- 
ing its  statement  to  that  effect  last 
I  lecember.  at  the  time  of  the  issu- 
ance of  Copper  Con.servation  Order 
M-12.  The  new  announcement  was 
I'fompted  by  a  recent  news  report 
of  a  shortage  of  monazite  sand  a^  .i 
raw  material  essential  in  the  pr.- 
iluction  of  carbons  for  projectors. 
>pot  lamps  and  other  motion  pit - 
ture  equipment. 


AVAILABLE  SOON! 

FILM    PRODUCTION    MANAGER 
TV    or    Training    Films 
Background:    12    yrs.    Training    Films, 
still  &  motion  picture  photography,  ad- 
vertising,   art,    public    lelatioiu.    and 
industrial   work. 
Age  31.  Draft  exempt,  married. 

Box  3A 

BUSINESS  SCREEN 

150  E.  Sufjerior  St. 

Chicago  11,  IlL 
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BUSINESS    SCREEN    MAGAZINK 


PROBiEMS!  ^ 


btK^V^ 
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ATTRACTING 
DESIRABLE  WORKERS 


/MP4C/- 
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^^^^^^    o 
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>>Vr 
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4  ADVERTISING     \ 
MANA6E>?         \ 


/SAIES  MANAGfRh 


Remember    SOUND  MASTERS  .... 

not  only  has  the  KNOW-HOW  but  also  the    Lnrl   UU 

11  CrC  S    V\   VW   ,  .  .  Wc  are  now  better  prepared  than  ever  to  create  and  produce  outstanding 

motion  pictures,  TV  shorts  and  slide  films  in  the  modern  manner. 

Our  creative  staff  consists  of  versatile  specialists— our  production  crews,  sound  department,  art 
department  and  cutting  room  people  have  a  long  list  of  outstanding  film  productions  to  their  credit. 
We  have  done  repeat  business  with  many  important  clients  over  a  long  period  of  time. 

WHATEVER      YOUR      PROBLEMS      MAY      BE,      LET      US      COUNSEL      WITH      YOU 


^m. 


Souna  Jlasiciis,  unc. 


165  WEST  46TH  STREET  —  NEW  YORK   19 


PHONE  PLAZA  7-6600 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 


NUMBER    2     •     V  O  I,  r  M  K     12     •     MSI 
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PRODUCTION  LINES 


% 


THK  T\  rt»l(H(  rONTRO- 
\  KRS>  .  anil  tlu-  iifWi.  llial 
K.c^liiijn  ix  iJi-roDliiiiiint:  thr 
iii.tniifji'turc  t>(  |>r4>frx-iuiiiil  rul- 
tiliii  KtMl.irlironif*  hoth  tn*l  u>i 
1o  I  li  i  II  k  i  I)  fE  aliiiul  iiur  own 
II 11  i  ((  u  t*  ••i*lu|i  fur  iinMliiriiifC 
rit  I  o  r  >li4lftilni>>  and  ni  o  I  i  ti  n 
pii'liire>. 


On  ihr  T\  I  iilur  ar^iiiiirnl.  v,v  ha\f  no  >[ifrial  a\i*  lo 
grind-  but  ihf  qiieMinn  <>(  KiKtai-limini*  v>.  Kkucliromc 
i«i  onr  wi-^r  ktckril  around  u  Innji  lime*  -  in  fart,  wf'vc 
com*'  up  HJlh   »onir  prrlty   solid  tonrliisions. 


Threr*  and  onr-liulf  )far>  a^o  wlicn  Kktarlironu'  t%a> 
a  ronipiirali\  rl>  nrv*  prorrsN  wf  ^aw  in  it  the  po>- 
»ibility  of  '•predinfE  up  our  optralion  --  a4lniittint!,  at 
ihal  lintf.  that  it-  rolor  ridflit>  ua^  not  alt  it  >>l)iiiild  ht>. 
TliritU):li  niinifroU"  tf>l-.  \%t'  found  ur  wrrv  ahlf  In 
UM*  Kktat'hronit*  for  >oiiu*  prod  nil  ion  r>  \%  itii  }:4mmI  ri** 
suh!>.  v*liilc  nilirr  lilnis,  ^u^ll  a^  lho!.e  for  SU  IFT  and 
COMPANY  and  the  NATIONAI,  ASSOCIATION  OF 
RKTAII.  (;K<M  KRS.  -till  re.iuire-d  Kodarlirom.'.  be- 
raUH**  of  ihfir  I'niplia-i"  on  food  pluilo^rapli\ . 


9'e  ttmtinufd  I'ur  experiments  —  Iryinf;  lo  jmd  the 
proper  lighting  haltince.  correct  makeup,  filter  effects, 
and  processing  —  in  order  lo  meet  the  demands  and  al- 
low for  the  shortcomings  of  available  duplicating  proc- 
esses   .   .   .   and  giic   us   desirable   results   in    the   3Smm 

prints. 

•  •  * 

And  \%r  found  llir  an>H«T!».  We  are  ready  and  able 
to  rope  with  the  disappearance  of  sheet  Kodachrome 
—  because  we've  been  Ui^ing  Ektachrome  exclusively 
since  Elasiman  made  it^  big  improvement.  In  fact,  we 
are  convinced  of  the  superiority  of  Ektachrome  — 
when  it  i«  shot  and  proceti^ed  properly. 


.\nd  wf  an-  also  convinced  of  the  superiority  of  color 
over  black-and-white,  for  most  slidehlm  presentations. 
There's  the  factor  of  "ai  dience  identification"  —  in 
training  films  of  all  kinds.  Your  audience  is  more  likely 
lo  project  them.^elves  into  the  training  situation  being 
shown,  if  lUf  people  on  the  scr»*en  look  real — if  they 
are  photographfil  in  c<)Ior. 


.And    there'-    the    important 
IDKNTIFHATION." 


factor    of    "PRODUCT 


Take,  for  example,  our  dealer-training  slidehlms  for 
ihe  TEXAS  COMPANY  The  TEXACO  people  have  put 
a  lot  of  thought  and  mon»-y  into  thrir  redwhite-and-green 
scheme  —  they  use  it  on  their  products,  inside  and  out- 
side their  ser\ice  station-,  in  all  thrir  ads.  So  the>'  feel 
that  those  colors  are  important  in  all  their  visual  material 
to  keep  identification  with  their  company  and  products. 


Even  a  pure,  glos-\  white  product,  like  the  INTER- 
NATIONAL HXRVESTER  refrigerators  we've  been 
fthooting.  i-  many  morf  lime-  efffrtive  in  color  photog- 
raphy. It'-  like  di-playing  brilliant  pearU  against  red 
velvet. 

•  •  • 

Our  staff  is  particularly  qualified  for  color  production 
and  photofcraphy  and  even  our  writrrs  —  because  of  the 
continuing  and  increasing  demand  for  color  slidehlms  — 
think  in  terms  of  color,  and  urite  for  color. 


And  hrrr'n  the  payofl  for  yon  who  are  contemplating 
ftlidefilm  programt:  Oar  rolor  prodactions  cost  oar 
clients  no  more  than  black-and-white  prodactionn  of 
the  ftame  nubjert*  would  coi^t. 

CALL  LS,  AND  WrLL  BE  HAPPY  TO 


A      )  DALLAS  JONES 

II. 


PRODUCTIONS 
1725  North  Wells  Street 

Chicago  14,  Illinois 


Armed    Forces    Communications 
Forum  at  Chicago's  Drake  Hotel 

■¥■  Aijiliii-\  i^iuil  I  iiMlriluiliiiM-  In  |iir|)iiei(liir.s9 
in  till-  firld^i  iif  |iliiitii^ra|iliv.  flcclroMics  iind 
win-  ('i>iiiiiiiiiii<'atiiiii>  uill  liriii^  tuclvi'  industrial 
Iriidcrs  Id  llic  |iliil((iiiii  in  |iun('l  diM'ii>si<ins  at 
the  iialiiinal  ciiiivfritii>n  of  the  Aumki)  Kokces 
Co.MMl  NICATIONS  ASSOCIATION'  at  the  Drake  ho- 
tel in  Chieago  April  19  through  21. 

The  aniiounreineni  was  made  \t\  TllKolxiKE 
S.  G\K^.  ('(>Ti\enliiin  cliuirniaii  and  pn-sideiil  of 
the  assoeiation.  which  is  a  nationwide  inendier- 
ship  organization  of  leaders  of  thought  on  pre- 
paredness in  science  and  industry. 

The  three  panels  will  he  held  on  the  opening 
afternoon,  and  will  I'xplore  the  avenues  of  serv- 
ice to  the  defense  ellorl.  The  moderators  of 
the  forums  are  Chicago  manufacturers  active 
in   asMH-ialion  allairs. 

Special  Session   on   Visi  ai.  Tkaimng 

Top-rank  militarN  persomiel  from  all  the 
Services  and  executives  of  national  defense 
agencies  will  he  in  attendance  when  President 
William  C.  UeVry  of  the  DeVry  Corporation  as 
moderator  opens  the  forum  on  photography. 
Presenting  various  aspects  of  the  suhject  will  be 
Otto  H.  Coelln,  Jr..  editor  and  publisher  of 
Business  Screen  Magazine:  Capt.  William  C. 
Eddy.  LSN  I  ret.),  president  of  Television  As- 
sociates. Inc..  of  Chicago:  and  Vere  ().  .Smith, 
civilian  training  aids  specialist  for  the  Ninth 
Naval  District. 

Association  members  and  convention  guests 
will  hear  James  H.  Kellogg,  president  of  the 
Kellogg  .Switchboard  and  Sufiply  Company,  in- 
troduce the  wire  communications  discussion. 
The  speakers  are  Lt.  Col.  Kenneth  M.  Gonseth, 
Industrial  Mobilization  Rranch.  Office  of  the 
(]hief  .Signal  Officer.  U.S.  Armv:  William  C. 
Henry,  president  and  general  manager  of  the 
Northern  Ohio  Telephone  Company.  Bellevue. 
Ohio:  and  M.  E.  Strieby,  executive  assistant  of 
the  long  lines  department  of  the  American  Tele- 
phone and  Telegraph  Company. 

Electronics  a  Key  Slbject 

\n  interesting  and  informative  presentation 
of  the  electronics  topics  is  assured,  w  ith  W  illiam 
J.  Halligan,  St.,  presiding.  Participating  will 
be  Capt.  Henry  E.  Bernstein.  USN,  Navy  Liaison 
Officer  stationed  at  the  Signal  Corps  Engineer- 
ing Laboratories  at  Fort  Monmouth.  N.  J.: 
Fleming  W.  Johnson,  director  of  manufacturing 
of  the  J.  P.  Seeburg  Corporation.  Chicago;  and 
John  M.  Sanabria.  vice  president  of  American 
Television,  Inc.,  also  of  Chicago. 

Other  widelv  known  industrialists  will  speak 
at  the  general  gatherings  of  the  convention, 
starting  with  the  opening  luncheon.  Leslie  F. 
Muter,  past  president  of  the  Kadio  Manufactur- 
ers Association,  will  be  the  chief  speaker  at  this 
event.  The  annual  banquet  the  night  of  April 
20  will  be  topped  off  with  an  address  by  Robert 
C.  Sprague.  chairman  of  the  Kadio  and  Tele- 
vision  Manufacturers   Association. 

Conducted  tours  of  nine  ("hicago  manufactur- 
ing planLs  and  the  .Stale  Civil  Defense  Center 
activities  will  be  the  order  of  the  day  April  20, 
and  on  Saturdav  morning.  April  21.  communi- 
cations ini'luding  radar  and  sonar,  will  be  viewed 
in  action  aboard  the  Daniel  \.  Joy.  I'.S.  Navv 
destrover  escort    vessel.  • 


A  dull  screen 
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A  Do'Lile  screen 

makes  pictures 

bright  and  clear 
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/  You  Improve 

'MH  W^S 

•  BRILLIANCE 

•  DETAIL 

•  CONTRAST 

when  you  change  to 


DA-LITE 
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CRYSTAL-BEADED   SCREENS 

If  your  screens  are  streaked,  yellow  with 
age,  or  do  not  hang  smooth,  your  pic- 
tures will  be  dull,  blurred  and  distorted. 
To  insure  perfect  theatre-quality  projec- 
tion, change  to  DaLile  Crystal-Beaded 
Screens! 

Thev  can  make  every  scene  200  to  .S00% 
brighter,  clearer  and  richer  in  detail. 
Thev  are  made  bv  the  same  company 
that  has  been  making  screens  for  the 
finest  theatres  since  1909.  Compare!  You 
will  choose  DA-LITE  for  belter  pictures 
and    longer,   more   dependable   service. 

Why  Da-Li«e  Screens  Are  Better 

A.  Three  opoque  coo'mgi 

B.  Strong  non-croching,  non- 
toggmg  fabr« 

C.  Higheit  quoiity   Pyroxylin 
facing 

D.  Cootirtg  fuiei  bcadi  to 
Pycosylin 

I.   Do-Lit*  Crystol  B«odi  for 
moKimwm  brightnvtt 

Your  Dealer  Has  Da-Lite  Screens 
for  Every  Need 

Urite  lor  fRU. 

lompls     of     Dalits     Cryttol-Kocdod 
icr»«rt    fobric    and    6-pog«    brochur* 
Pronning  for  Eff*ctiv»  Proj*ctlon" 
wKich  aniw«fi  many 
qu«itioni     on     pro- 
ieclion. 


DA-LITE   SCREEN   COMPANY,   Inc. 

2703  N.  Pulaski  Road,  Chicago  39,  Illinois 

V\rA*r    •rn<)    FREE    Minplr    of    0«-Lite    CrrMal  Br«drd    Mrr«oa 
Ubrir  jml  6-p«gr  brorhurr  "PUnniDf  Inr  EHeciive  Projpciioo." 
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BUSINESS    SCREEN     M.AG.AZINE 


S^  MMt  imi  iim  lllms 
Mm  THIS  sif/m 


171  MISSILES 


GUIDED  lllm  MISSILES  are  (loiiijr  so  m;iii\  j<»h>  m» 
well,  because  the  protlueers  are  specialists  in 

Market    iiialvsis 
Internal  Relations 
Publie  Relations 
Manpouer  l)erelo/)/nent 

IMI    Till*]    NIIIJTIIh    to   |.n>i>lr.....   ii.   tl.r>.-  lirl.l.  thr<.u<:i. 
the  vi.Mial  tin(li;i . . .  iimiion  |iirtiiit -.  -lidcfilm-.  t(|f\  i«i(>n 


6108     SANTA    MONICA    B  LV  D      •      HOLLYWOOD     38,    CALIF       .      GRANITE     7131 


\  1  M  lu  R    :    •    V  o  I.  L  >!  t;    1 :    •    i « j  i 
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BUSINESS    SCREEN    MAGAZINK 


A    SPECIAL    REVIEW    OF    FILM    PRODUCTION    RESOURCES    AND    ACHIEVEMENT    IN    SPONSORED    FILMS 

kk  Vmm  lor  llic  Film  Itiivcr 

THIS    MKHIl  M'S   (;R()WIN(;   STATIRE   AND    VI  DIKNCE  IS  SAFEGUARDED  HV   IM{CiJ)l  CTIO.N  STANDAHDS 


TIIK     I  II.M     ITSK.I^K    is    llif    miasuri-    1)> 
uliii'li    uli   phases   of   this   (actual   iihn    in- 
I  dustry   must   inevitably  be  judged.    Great 

achievement  in  terms  of  original  concepts,  well- 
conceixeil  and  <apal>l\  execuled  pictures,  grow- 
ing leihnical  perfection  in  color,  lighting,  and 
camera  effects  .  .  .  these  are  the  solid  funda- 
mentals on  which  the  medium  of  sponsored 
motion  pictures,  whether  for  Governmental  ob- 
jectives or  prixate  industrv.  is  achieving  greater 
stature  among  its  audiences.  These,  the  people 
who  nntch  our  /ilrns  ami  benefit  from  them,  are 
our  real  judges  and  juries. 

Their  phenomenal  growth  in  the  I  .  S.  must 
be  recorded  first  and  foremost.  The  sobering 
fact  that  a  single  sponsored  motion  picture  cur- 
rentU  showing  llnfinished  Kiiiiihoits)  has  ap- 
proximated .■?().()( )(!.()( to  \iewers  to  date  is  of 
the  utmost  immediati-  importance.  At  the  2().- 
0()().(HKJ  audience  mark,  the  lale  Douglas  B. 
Hoblis  of  the  Alumirmm  Companv  of  America 
rep<>rle<l  of  this  film: 

Co.MPARE  This  With  Other  Media 
"To  date,  including  production  cost,  print 
cost,  distribution  cost,  and  all  other  expenses 
which  can  be  charged  directiv  against  this  pii- 
ture  .  .  .  we  have  spent  more  than  8250.1MKI. 
On  a  cost-per-person-seeing  basis  the  picture's 
cost  has  been  between  one  anil  one-half  cents 
and  one  ami  three-quarters  cents.  We  consider 
this  a  very  low  figure  when  we  know  thai  we 
have  had  the  undivided  attention  of  each  person 
seeing  the  picture  for  thirty-seven  minutes." 

Within  a  few  re<ent  months,  this  industry  has 
wilnesseil  ihc  premieres  of  new  sponsored  fdms 
anil  film  shoiiinii  terhnii/urs.  uilli  boundless 
audience  potetilialilics.  that  millions  upon  mil- 
lions of  Americans  will  invite  into  their  churches, 
clubs,  lodge  and  grange  halls,  labor  temples, 
communit)  forums  an<l  sthoids.  Titles  such  as 
Hi/:  I  lieu.  This  Is  Life,  .■tmeriran  ('ouho\.  and 
//I  Our  Hands,  to  name  just  a  few.  ari'  the  real 
instruments  of  our  destiny. 

TiiinsvMis  «>K  \e«  Ai  i)IKn<  ks  Mkntmi.y 
So  this  medium  widens  its  place  in  the  Ameri- 
can s<'ene,  nurtured  by  and  nurturinf;  the  con- 
stant flow  of  thousands  of  new  16nun  sound 
motion  picture  projectors  which  mo\e  out  of 
I  .  S.  pr<-cision  plants  each  fi'w  months  into  ihc 
hands  of  olher  thousands  of  thus  "sj-lf-eipiippeir 
audienci-s  in  communities.  The  extravagant  esti- 
mate of  2IM).IMM)  Ifimm  sound  proji-ctors  in  the 
hands  of  such  grou|>s  and  institutions  grows 
modest  inileed  as  indiistr\  il«elf  eijuips  its  rufe- 
lerias  and  recreation  renliTs  for  nocm-hour 
Worker  showings  of  llie«e  fdms:  as  thousand* 
upon  thousands  of  chur<'he>  of  all  denominations 
and  creeds   increase   their  own   parlieipniion   in 


the  audi<i-visual  field:  as  state  legislatures  enact 
las  in  California)  million-dollar  budgets  for 
the  statewide  equalization  of  audio-visual  fa- 
cilities  in   their  schools. 

rill-  liny  seed  id  professional  status  for  the 
au<liii'\  isual  cxecutixe  within  industrs  becomes 
a  sturdy,  growing  plant  as  the  membership  of 
the  Industrial  Audio-Visual  Association  steadily 
increases.  National  and  regiimal  attention  to  the 
sponsored  film  is  drawn  bv  the  growing  number 
of  voluntary  and  often  un-anticipated  judgings 
and  awards.  Film  festivals,  the  Freeilom 
Awards,  the  FiNANcui.  Wori.k  "Oscars."  public 
relations  honors  and  screenings,  and  the  annual 
selections  of  the  National  Committee  on  Films 
for  Safety  give  both  stature  and  in<enlive  to 
better  sponsored   films. 

I'KIM  I'l  HCHA.SE.S  F{eflect  Growtii 
We  measure  progress  in  solid  facts  like  the 
cash-b>r-prints  expendituri-s  laid  down  by  com- 
peting companies  for  a  sponsor's  far-sighted 
and  meritorious  contribution  in  the  film  Miracle 
in  I'aradise  I  alley.  Or  bv  the  thousands  of 
prints  purchased  of  the  simple  but  highly  essen- 
tial training  film  The  Micrometer.  Take  note, 
IIoIIn  wiiod.  of  the  growing  stature  of  this  un- 
heralded and  unsung  cousin  which  now  has 
numerous  subjects  in  circulation  with  five  hun- 
dred or  more  prints  in  dailv   us«'I 

The  iharacter  id  the  induslr\  which  s|iocializes 
in  the  creation  and  crafting  <d  these  most  useful 
tools  of  communiiation  is  the  point  of  this  Re- 
port on  Production,  which  we  have  lalu'lled  this 
first   annual   review   id  I'riiim  (  thin   Kesoi  rc  e.s. 


r« 
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What  are  it.s  attribule».  its  physical  characterin- 
lics,  its  geography?    And  what  of  its  reputation? 
From   pages  .ST   to   .56   of  this   issue    you   can 
di-rive  lhes«-  basic  facts: 

1.  Though  there  are  literals  hundreds  o( 
pro<lucer  "names"  listed  in  the  telephone  and 
city  directories  of  metroptditan  I  .  S.  cities,  the 
most  thorough  survey  of  all  known  concerns  so 
listed  has  returned  minimum  essential  data  on 
just  till  production  compani)-«  in  the  etitirc 
I  .    S.     Four    others   filed    incomplete   returns. 

2.  This  is  b\  no  means  a  reflation  on  the 
unlisted  or  incompletely  listed  companies.  We 
are  not  the  Internal  Revenue  Department  and 
the  return  of  these  information  forms  is  entirely 
a  democratic  and  voluntary  gesture  on  the  part 
of  lhos4-  who  did  so. 

.H.  Some  abs«-ni-es.  however,  have  made  a 
neat  pile  of  cancelled  survey  envelopes  marked 
in  that  final  and  conclusive  Post  Office  r«'d  which 
states  "Moved  I^ft  No  Addri-ss"  or  "I  nknown 
At  This  Address"  or  even  "Fraudulent  Mail  to 
This  Address  Keturne<l  by  Order  of  Postmaster 
General." 

Listings  Indicate  Estabusiied  Firms 
1"he  "weeding  out"  of  thos<-  who  infest  the 
fringes  of  this  growing  and  fruitful  field  of  en- 
deavor is  an  editorial  responsibility  and  an  un- 
<Iuestioned  s«'rvice  both  to  the  sponsor  and  to 
the  i|ualified  producer.  By  keeping  an  open 
mind,  fed  bv  <l«vp  wells  of  ex|wrience  through 
more  than  two  deiades  of  |M-rsonal  and  profes- 
sional experience  dire<tlv  within  this  ine»lium. 
we  pledge  the  improvement  of  this  admittedly 
crude  and  incomplete  Itrginning  on  an  essen- 
tial task. 

Kill  vou  cannot  take  anvthing  away  from  the 
clear  ev  itience  of  goiMl  faith  and  fair  intention 
which  is  evideiu-«'il  in  the  fads  provideil  bv  the 
101  I'.  S.  companies  who  re|Mirle«i  the  detail* 
asked  of  them.  To  them  ami  to  the  nine  (Una- 
dian  companies  whov  returns  were  ri-eriveil  in 
time  for  inclusion  we  express  the  giHHiwill  and 
gratitude  of  ihousands  «d  pri>»|>eitive  «|Miii»ors 
who  will  Im-  aide«l  by  their  eoo|>erali»n. 

Iiir  VrTRiiiiTts  <>»  This  Imustrv 
Most  (ranklv.  the  assembling  of  these  priMlurer 
re*«ouriTi«  has  the  as|ie«-|  of  "industry"  stature. 
W  illi  a  few  exceptions,  we  feel  that  there  i«  gm- 
nine  /iniinriW  rrsftan.ubilily  inherent  among  the 
majorilv  of  the«<-  ■••m|uiiiie«.  1'hal  •ignifiranl 
faci  was  not  oskcii  bv  u*  but  it  should  l>e  by 
anv  exet-uiive  charged  with  film  prtMurenirnl. 

B\  and  large,  this  industry   is  physirally  u-rll- 

rquifi\xd   to  Ho   the   l\  pe   nf  piclurrt    iihirh    its 

■ml    mrmlxn    hate    Itern    domz.      n»e«e 

'  '<•■  largelv   inlerrejaleil  in  term*  of  ex|>eri- 

enrr  and  qualifications.     As  our  own  aulhorila- 
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A  (lu'd-LisI  for  Prodiurr  and  Sponsor 
Kes|)(insil)ili(y  in  \k  Prodnclion  of  \lolion  Piclnres 

The  coinprehpiiiiivr  oulliiip  below  uas  |irr(mriMl  li\  a  s|)Ciinl  Suh-Cointiiiltee  on 
Sponsor-I'rodurer  l{rs|ioMsiliilities  as  a  projcil  of  llic  Films  (lointiiltti'c  of  the 
Association  of  Nalional  AdviTtisers.  The  full  ('oo|><Tation  of  i'slal)lislii><l  produc- 
ers of  business  films  helped  formulate  llic  curiipiclc  report  of  which  il  \\a>  a  p.irt. 


'      THE  SFH)\S()KS  KKSPONSIHII.ITIES 
I.   I'i.wmm; 

I.    Keco-'Mize  Need   for  a  Film. 

2.  Define  the  Objectives. 

3.  Determine  the  Audience. 
\.   Define  the  Content. 

5.  Obtain  Necessary  Hudpet. 

6.  Select  the  Producer. 

II.  ScRIlT 

1.  (.ontrait    for    Script    or    for    Scri))!    and 
Production. 

2.  Centralize  Liaison  Responsibilitv . 

■'..   Facilitate    Working     Mclati.niships     with 
Producer. 

4.  SuppJN    Technical    and    Policy    Informa- 
tion. 

5.  Establish   Internal  Approval  Machinery. 
(>.  Pay  for  Script. 

III.  Prodlction 

1.  Contract   with   Producer   for   Production. 

2.  Supply   Liaison  Representative. 

3.  Supply  Technical  and  Policy  Advice. 

4.  Approve  Production    Details. 

5.  Provide    Special    Products    and    Equip- 
ment. 

6.  Make    Internal     Photographic    Arrange- 
ments. 

7.  .Adopt  Reasonable  Schedules  and   Dead- 
lines. 

8.  Arrange  Approval  Showings. 

9.  .Make  Progress  Payments. 

10.  Pay  for  Extra  Services  Requested. 

11.  Assume  Partial   Financial   Responsibility 
if  film  is  not  .Acceptable. 

12.  Insure  Negative  after  Delivery. 

IV.  Prints 

1.  Contract  for  Printing. 

2.  Laboratory  Arrangi-nients. 

3.  Care  of  PrinLs. 

\.     I)|s|Kllll  TIO\ 

1.  Arrange  for  Distribution. 

2.  Arrange  for  Good  Proje<-tion. 
.3.  Maintain  Attendance  Rc'c ords. 
I.   Prepare  Promoticjnal  .Material. 

'InlrndufUirr  outlln*  u>  lh»  11  pac»  rn»«rt  of 
rn>«   Ihf  AtwrlAllon  uT   NatlcMUt   A'lTTtUvi, 


THE  PKODl  CER'S  RESPO.NSimLITlES 
I.   Pi.\\M\<; 

1 .  Study  Sponsor's  Prol)lems. 

2.  Offer  Professiotial  Experienc-e  and  Ad- 
vice. 

3.  Show  Samples  of  Past  Work. 

!•.  Provide  Evidence  of  Organizational 
(^ompclence  and  Stability. 

•i.  If  Requested,  Suggest  Oullino  or  Syn- 
opsis. 

6.  If  Requested.  Provide  Preliminary  Re- 
search. 

7.  Make  Price  Estimates  if  Requested. 

II.    Sclill'T 

1.  (.ontracl  for  Script  or  for  .Script  and 
Production. 

2.  Develop  Basic  Film  Concept. 

3.  Supply   Professional   Film  \^'riler. 

4.  Supply   Research   Personnel. 
.5.  Supply  Film  "Treatment". 

(>.  Supply    Satisfactory    Original    Shooting 

Script. 

III.  Prodlctiov 

1.  Contract  with  Sponsor  for  Production. 

2.  Assume  (iomplctc  Production  Responsi- 
bility. 

3.  Arrange  Approval  Showings  at  Desig- 
nated Intervals. 

4.  Make  Corrections  as  Necessary. 

5.  Absorb  Cost  of  Corrections  which  are 
Producer's   Responsibility. 

6.  Deliver  Fine  Grain  Negative  and  Test 
Print. 

7.  Deliver  "(Jut-Takes"  to  Sponsor,  if  Re- 
quested. 

8.  Arrange  Copyright  for  Sponsor. 

9.  Advise  Spon.sor  on  Use  of  Films  in  Tele- 
vision. 

10.  Arrange  for  Foreign  Rights,  if  Desired. 

11.  Deliver   Final    Recording   Script. 

12.  Insure  Negative  During  Production. 

IN  .  Prints 

1.  Supply   Prints. 

2.  Maintain  Proper  Storage  and  .Mainte- 
nance of  Negative. 

\.    DiSTRIBI  TION 

1.  Provide  Distribution  Service  (or  Advise: 
ed.  I    if   Requested. 

2.  Provide  Supplementar\  Promotional  Ma- 
terial,  if  Requested. 

thr   •amc    CItIr  «vstlal>lr   ic    SI. 00   per  ca%n 

;«,■;  Uadliuo  Atriuc,  .\e«  Yu*k  17.  N.  V.  / 
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live  sui ation  of  the  .Navy's  film  procurcmen 

system  rcvc-alcd.  you  do  not  ask  a  producei 
without  animation  experience  or  animatioi 
i-c|nipmcnt  to  do  a  film  wholly  consisting  of  ani 
maliciii.  Experience,  and  recent  cxpcricnct 
measured  b\  the  screening  of  submittc-d  lilms 
is  a  fuiulamcntal  factor  in  the  consiclcralion  ol 
each  procluccr. 

Till-  i>rniiaiiriil  pcrsunnel  available  to  the  pro- 
ducer for  the  execution  of  your  assignment  b 
indicated  but  not  always  self-evident  in  these 
listings.  It  is  not  apparent  unless  we  defined 
the  complete  departments  in  such  sizeable  con- 
cerns as  Audio.  (Caravel.  The  Jam  Handy  Or 
ganization.  Wilding.  Wolff,  etc.  but  these  exist 
and  their  benefits  are  evident  in  the  broad  range 
of  services  and  numbers  of  films  which  such 
experienced  concc-rns  annualK  provide.  Our  own 
advertising  j)agc"s  further  reflect  the  stature  of 
many  of  thc-se  companies,  supplementing  the  in- 
formative data  reports. 

There  are  most  certainly  great  differences  in 
the  kind  and  <|ualit\  of  the  pictures  turned  out 
l)\  llic.-c  companies.  These  dilfcrc-nces  cciunt 
very  importantly  when  product  is  dcstinc-d  for 
national  u.sc-  and  broad  public  viewing.  They 
count  less  when  the  material  is  intended  and 
biulfieled  for  purely  regional  or  internal  pur- 
poses. We  are  satisfied  that  there  is  a  propor- 
tionately greater  number  of  capable  producers 
listed  in  these  twenty  pages  than  in  any  similar 
lislini:  so  far  in  existence  in  this  country.  Pro- 
tected by  the  safeguards  of  his  own  careful 
validation  (via  the  basic  steps  in  good  film  buy- 
nianshij)  provided  in  this  issue)  of  each  prospec- 
tive prccduccr's  c|ualifications.  there  is  a  great 
deal  of  basic  information  jirovided  here  for  the 
prospective  sjjonsor. 

So.viE  Basic  Factors  of  Experience 
All  29  of  the  companies  initially  surveyed  by 
Business   Screen   during   the   latter   phases   of 
World  War  II  are  included  in  this  review.   These    I 
are  the  coinjianies  who  were  ri^sponsible  for  tli' 
production  of  3.747  different  reels  of  war  train 
ing  films   by    1945.    Twenty-one  of  these   same- 
companies  had  turned  out  a  total  of  1.535  reels 
for  the  U.  S.   Navy   (and   many  are  still  doing 
'  sol  :  the\   were  responsible  for  the  production  of 
457   training   films   for   the    I  nitecl   States   Olhc- 
of  Kducalion  program:    and   by    1945  they   had 
produced   1.532  reels  of  essential  films  for  l".  S. 
war  industries. 

The  untold  thousands  of  reels  of  films  turned 
out  by  these  cxpc-ric-iiced  hands  since  that  dale 
lend  emphasis  to  the  constantK  repeated  ad- 
vantage of  Em'ERIence  available-  to  the  prospec- 
tive sponsor.  It  also  reminds  us  that,  for  some 
concerns,  experience  can  become  a  millstone  of 
tradition  and  stodginess.  The  buver  ne<-d  not 
fear  creative  originalitv.  freshness  of  viewpoint, 
and  technical  brilliance.  These  are  equallv  rilal 
to  the  film:  c-\pcrience  is  the-  kind  of  |)oslti\c- 
forcc-  which  can  make  them  more  dependably 
possible  and  less  expensive.  In  any  event,  pres- 
ent financial  responsilnlity  and  recent  experi- 
ence remain  positive  check-points  for  the  bu\c-r. 

Of  Geoch^piiv  WD  Reput.ation 

These  twci  subjects  are  unrelated:  geography 
and  reputation.  They  are  related  here  only  in 
summation,  for  the  I'.  S.  has  a  satisfying  geo 


BUSINESS    SCREEN    MAGAZINE 


U.  S.  (,0\EK\MENT  STANDARDS 
for  Ihr  l^rociin'iiK'iil  of  Motion  PicUires 
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phicul  ■■spri'ad"  i>f  experienced  companies. 
For  ri-fjiona!  needs,  there  are  producers  in  vir- 
tually every  populated  section  of  the  I  .  S.  and 
in  every  sifiiilar  province  of  Canada.  These  pro- 
ducers tiiiiN  often  provide  useful  location  serv- 
ices, anions  one  another,  and  for  sjioiisors  re- 
(piiring  such  s|K'cial  assistance.  In  oilier  lases. 
there  are  jiosilive  adxantages  in  entrusting  a 
nationwide  project  to  a  single  national  concern. 

AUKQI  ATE    S(>IR(  ES    FOR    GOVERNMENT    NeEDS 

Hut  in  the  F^ast,  the  South,  the  Midwest.  South- 
west, Mountain  States,  and  on  the  West  Coast, 
a  good  and  sulllcient  nund>er  of  capahic  hands 
■re  reaii\  to  lake  on  the  needs  of  Government 
and  Industry.  //  is  most  certainly  evident  from 
this  Reiicu-  that  there  is  no  need  to  set  up  new 
produrtion  resources,  duplicatinp  scarce  techni- 
.//  personnel,  for  any  national  fiovernment  pro- 
■  'lion  purpose,  with  all  these  concerns  avail- 
able to  lend  their  experience,  physical  plants, 
and  proven  security  reputations  to  the  needs  of 
our  country  in  either  war  or  peacetime. 

Reputation  is  the  great  intangible,  made  far 
less  so  in  this  Instance  by  the  very  "product 
of  these  studios.  "\U  their  WDrks.  \e  shall  know 
them"  is  the  paraphrase  that  aptK  desirilics  the 
business.  fa(  tual.  training  and  educational  film 
production  industry  "covered"  in  this  first  an- 
nual review.  It  is  no  coincidence  that  almost 
ever\  known  film  of  i|ualitv  now  generally  <'ir- 
rulating  in  the  <'ounlr\.  the  great  majority  of 
niilitar\  and  inilustrial  trainitig  films  and  lech- 
nitfues.  and  the  hulk  of  physical  resources  and 
manpower  in  this  industry  can  be  traced  to  one 
or  another  of  the  1(11  companies  listed  in  these 
pages. 

The  Film.s  They  Make  Jidce  Them 
"By  their  works"  now  and  in  the  future,  ad- 
vertising, inilustr>.  trade  groups.  Go\criunenl 
and  all  suih  users  of  thi-  factual  film  will  know 
and  judge  this  business,  lielter  films,  made  pos- 
sible hy  wise  sponsors,  can  enormously  increase 
the  already  great  potential  of  the  medium  in 
American  lifi-.  Thes*'  companies  have  the  man- 
power to  ilo  them.  I.el  us  also  ho|«-  and  trust 
(hat  they  have  the  willpower  to  convince  spon- 
sors that  they  should  be  allowed  to  do  them  as 
ihey  know  Ix-st.  In  that  event,  the  sponsor  will 
profit  by  an  even  greater  share  of  the  millionfold 
audiencen  or  more  responsive  trainees  or 
whatever  the  chosen  objective  of  lii«  films  may 
be.  The  extent  of  the  film's  contribution  to  the 
experience  or  need  of  its  audience  is  the  kcy- 
sl«me  of  the  entire  medium.  The  sponsored  film 
has  made  such  contributions  in  recent  months, 
with  both  honor  and  profit  to  sponsors  and 
with  real  .ind  hisling  U-nefits  In  the  millions  who 
have  shared  lliein.  • 


*  In  the  previous  volume  of  HlstNES.s  ScREEN 
I  Number  7  of  Volume  II.  I'i.Sdl  our  Washing- 
ton correspondent  pri-scntcd  the  essential  fads 
as  pro\ided  us  In  the  Training  Film  Division 
of  the  Department  of  the  .Nav\  on  the  procure- 
ment of  films.    Kditorially,  we  said: 

"In  selecting  the  Navy's  procurement  system 
to  des<ribc  ...  it  appears  to  be  model;  its  fea- 
tures. howe\er,  are  enibodli-d  in  all  Govern- 
ment film  procurement,  and  the  same  steps  may 
well  be  employed  in  each  approach."  Here  are 
those  steps,  reprinted  for  emphasis  on  the  stand- 
ards which  are  implicit  for  the  producer  of 
training  films,  whether  for  Government  or  pri- 
vate industry,  or  any  trade  group,  or  advertis- 
ing agency.  They  are  also  to  lie  noted  with 
care  as  a  guide  to  prospective  sponsors  of  suc- 
cessful films  s»-ekiiig  similar  services  in  the 
field.  I  Kd.  note:  the  italics  are  ours,  for  just 
such  guldan<e.  I 

These  Are  Steps  for  the  Bidder 

In  a  letter  in  triplicate,  addressed  to  the  Chief. 
Bureau  of  Aeronautics.  Department  of  the  Navy. 
Viasblngton  25.  D.  C.  I  Attention  Aer-f'h-al. 
state  the  following: 

1.  Give  a  resume  of  your  organization,  in- 
cludinii  type  and  brief  history,  and  state  whether 
you  are  a  corporation,  a  partnership,  or  sole 
proprietor, 

2.  ."state  that  you  an-  Interested  in  iloing 
Navy  motion  picture  work  and  the  type  that  you 
consider  yourself  best  suited  to  handle.  This  In- 
formation givi's  the  procurement  ofliier  a  bctti-r 
understanding  -jf  your  capabilities  and  the  kind 
of  work  on  which  to  give  you  an  opportunity 
to  bid. 

If  \ou  are  one  of  hundreds  on  a  list.  It  isn't 
ver\  prai'llialile  to  ask  \ou  to  bid  on  a  film 
which  will  employ  tcchnli|ues  In  which  you  are 
not  experienced.  If  a  film  is  to  consist  largely 
of  animation,  do  you  have  an  animation  stand ':* 
Ni'ither  is  it  practicable,  if  \ou  are  on  the  ^  est 
Ci>ast,  to  ask  \ou  to  bid  on  a  small  job  for  which 
Norfolk    will    be    the   lination, 

3.  List  your  key  personnel  and  give  a  brief 
outline  of  their  experience  in  motion  picture 
work. 

4.  Stall-  the  major  tyf>es  of  facililiet  and 
equipment  tinned  or  how  made  available  to  vour 
conipan\.  No  one  insists  that  \ou  own  outright 
a  studio  capable  of  produilng  (iimr  If  ilh  the 
U  ind.  No  one  will  look  aokance  nt  your  having 
sound  recording  done  in  a  studio  established  for 
that  piir|M>se.  But  if  the  major  |M>rtion  of  your 
eipiipmcnl  Is  not  owned,  vou  are  in  effect  not 
in  the  motion  picture  business. 

FlNAMIAI.  St*BIUT\    a    KtA    F*l.TOH 

5.  F.ncjosr  a  balance  sheet  listing  your  assets 
an<l  liabilities.  The  amiable  Scot,  W.  B.  Mr- 
Ijtren,  who  hn«  l>rrn  in  charge  of  the  Navy's 
motion    picture    procurement    desk    for    the    \uut 


eight  years,  s|>ent  five  years  of  his  life  as  a  se- 
curity analyst  and  knows  h<iw  to  read  a  balance 
sheet.  In  other  words,  ilon't  show  under  "  \ss«-ls" 
a  sole  cash  item  of  $-l.lKNI  and  an  ei|uall\  sole 
item  under  "Liabilities"  of  "Bank  loan,  S-L1H)0." 
The  .Navy  does  not  pay  in  advance  and  the  Gov- 
ernment cannot  sponsor  you  in  business. 

Neither  a  maximum  nor  a  minimum  is  us«-d 
as  a  criterion.  It  does  mean  that  the  emphasis 
is  upon  the  word  "sound." 

Recent  Film.s  Mu.st  Be  Sibmitted 

6.  Forward  samples  of  pictures  recently  pro- 
duced by  your  compam.  preferably  educational 
or  training  films.  Mere  the  emphasis  is  upon 
the  word  "recently."  for  this  rea.son:  let's  say 
that  you  made  a  film  when  you  were  working  as 
u  producer-director  for  the  LMN  Company. 
Maybe  it  even  won  an  award  of  some  kind.  Rut 
while  you  were  working  for  LMN  vou  had 
plenty  of  time  in  which  to  Ih-  ireative.  lacked 
hy  a  large  sales  staff,  vou  didn't  have  to  worry 
about  bringing  in  new  business,  .\  large  admin- 
istrative section  looked  after  all  the  housekeep- 
ing details,  like  paying  the  telephone  bill:  niayl>e 
you  even  had  two  secretaries  but  they  weren't 
on  your  payndl.  The  Naw  wants  to  know  if 
you  can  produce  a  picture  of  the  same  quality 
when  you  are  wearing  six  hats  and  using  your 
own  capital. 

A  Summary  of  the  Key  Points 

In  a  brief  resume  of  |hes«'  points,  note  that 
the  emphasis  is  on  these  basic  qualities:  1 1 1  ex- 
|>erience  I  and  the  kind  of  experience  I ;  1 2 1  key 
personnel  anil  their  exfH-rience:  1,3 1  physical 
facilitii-s,  in  terms  of  owned  e<|uipment:  1 41 
financial  stability:  and  i.Sl  the  films  you  have 
produced   and  for  whom. 

It  is  no  coincidence  that  the  listing  of  pro- 
ducers in  this  Review  Issue  of  I'Roni  ( TION 
RE.sotR(:(>i  follows  sui'h  an  outline  to  a  large 
degrif.  It  is  the  s|Minsor's  responsibility  to  fill 
in  any  ini.ssing  portions  of  especial  importance 
to  his  organization,  such  as  crrdil  references  In 
establish  financial  res|ionsibilitv. 

We  do  not  emphasi/c  geographical  advantages, 
other  than  to  point  out.  as  the  Naw  does,  that 
certain  kinds  of  physical  work  naturally  gravi- 
tate to  the  most  convenient  qualified  sourre. 
But  it  is  equally  important  to  note,  as  all  pro- 
ducers Would  emphatically  agnt*.  that  national 
asslgiimcnts  invoUing  ■  onsiderable  distani'ro 
and  lixation  work  ha\r  no  such  Iwiundaries,  that 
Kastcrn,  Midwestern,  or  Western  ciim|Minir«  »« 
listed.  Work  over  a  considerable  geographical 
area  and.  in  fact,  the  largest  of  them  maintain 
excellent  service  offices  to  render  such  service 
more  economically  and  more  eHicientlv  for  such 
client.*,  their  branch  or  regional  offices. 

The  business  film  s|H>nsor  can  profit  by  the 
criteria  set  forth  above  l»  which  thousands  of 
films  have  lieen  acquire^l  bv  the  Navy  in  recent 
years.    It's  a   giHMl  safe  road.  • 
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First  Mkdai.  Award:  Vknice 
Sponsor:  AMU'ri<at\  Caiufr  Society 
Producer:  Audio  Productions.  Inc. 


NAVAL 

IN  SCIENCE 


First  Medai-  Award:  Venice 
.Sponsor:  United  States  Navy 
Producer:  DeFrenes  Company 


Internalioiial  Feslivals  Honor  Films 

l\<:i!l   \SIN(.   IS.   PMMICIPMION    M    K  DI.NHlKt.ll    \M)  \  K.MCK  EXHIBITIO.NS 


WOKI.I)  l,\ri;i{i:.ST  in  the  fa.lual  (ilrri  is 
expressed  in  the  increasing  nutn- 
liiTs  of  film  festivals  held 
aipiiuid  each  x<-ar.  In  1'>.SI  af;ain. 
ihi-  Fifth  inlernalional  Kdiii- 
luiii;li  I' ilni  Festival  ttill  lake 
place  from  August  19  to  .Sep- 
lemher  <>.  The  XIII  Inter- 
national Kxhihition  of 
Cinematographic  Art  will 
he  hehl  at  Venice.  Ital\ 
during  the  same  late  sum- 
mer period.  At  both  focal 
centers  of  interest  abroad 
in  realistic  films.  United 
States  product  can  and  is  gain- 
ing greater  acceptance.  Some  ( 
these  awards  are  reproduced  on  this 
page — others  worthy  of  mention  are  Louisi- 
ana Story's  showing  at  Edinburgh  in  1948:  the 
first  prize  medal  award  (see  inset  I  given  Audio 
I'rcxiuctions  for  Cancer — The  Problem  oj  Early 
Diagnosis  iti  the  medical  and  scientific  film  divi- 
sion of  the  Venice  Festival  in  1949. 

Mr.  Joseph  DeFrenes  of  the  Philadelphia 
studios  bearing  his  name  was  the  proud  recipient 
(if  two  silver  medals  and  an  hi>n(iralile  mention 
award  for  three  prize-winning  films  in  two  suc- 
cessive Venice  Festivals.  The  194J>  first-prize 
winning  DeFrenes-produced  picture  was  Naval 
I'hotoiiraphy    in   Science:    the    film    Endodontia 


Si'ELiAi.  Mi.DAi,  Award:  Vemck 

Sponsor:  United  States  Navy 

Producer:  Associated  .Screen  News.  Ltd. 


(Root  Canal  Therapy)  won  a  gold  medal  in  the 
following  vear:  the  film  Periodontia  w 
(Warded    honorable     mention.      All 
hree   pictures   were    U.   S.   Navy 
training  films  produced  under 
the    supervision    and    control 
of   the   U.   S.    Naval    Photo- 
graphic Center,  Anacostia. 
Tanfileuood.  a  Department 
of  State  film  produced  by 
M  I'O     Productions    was 
honored  at  Kdinburgh  last 
year.     .Special    mention    i» 
also  due  General   Mills* 
School  Thai  Learned  to  Eat, 
exhibited  at   Kdinburgh:   and 
udge  (Crawley's  Loon's  Secklace, 
which    won    both    a    silver    medal    at 
Venice    and     an     International     Award     at 
Fdinburgh  in  the  same  year.  • 


Title:  ■•'riie  SchonI    Thai    l.iarncd  to  Hal" 

Si'EciAi.  Mkdai.  Aw  vud:  Kdimu  ri.ii 

Sponsor:  General  Mills.  Iri<-. 

Producer:   Educational   Film   I'roduilion  Service 


Special  Award:  Edimuiroh 
Sponsor:  I'.  S.  Information  Service 
Producer:  MPO  Productions,  Inc. 

The  Canadian  Film  .4wards 
■*■  A  recent  innovation  are  the  annual  Canadian 
Film  Awards  in  that  country.  A  Crawley  Film 
for  Molsons  Breweries.  Ltd..  was  cited  as  the 
best  conwncrcialK  sponsored  film  in  1950  ( see 
below  I  :  other  Canadian  producers  and  the  Na- 
tional Film  Board  of  Canada  shared  top  awards, 
the  latter  with  such  titles  as  The  Prufi  Addict. 
Feelinii  itj  Hoslilily.  and  K  ho  If  ill  Teach  Your 
Child,  Saje  Clothing  (also  a  U.S.  safety  winner  I. 


ROOT'CAMAL 


Special  Citation:  Venice 
Sponsor:  United  Stales  Navy 
Producer:  DeFrenes  Company 


Special  Awards:  Venice.  Edinburgh 

Producer:  Crawlev  Films.  Limited 

Distributor:   Encyclopaedia  Britanniea  Films.  Inc. 


FiR.sT  Medal:  Canadian  Film  Awards 
.Sponsor:  Molson's  Breweries.  Ltd. 
Producer:  Crawlev  Films.   Limited 


^    Annual  Freedoms  Fonndadon  Awards 
Are  Presented  for  Sponsored  PicUires 

TWELVE  ()UTSTAM)IN(;    l«>5(l   I'K«M;|{\M>    lil-CIIXK    MIDM.s.   (.\v||    v\\  AKDS 
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THE  SECOND  ANM  AL  Eree.loms  Foun- 
dation Awards  were  presented  on  Wash- 
inpton's  Hirtliday.  Fehruary  22.  l')51  at 
Valley  Forpc.  f'etiiisvivania.  General  Oniar  N. 
Bradley,  Chairman  of  the  Joint  ("tiiefs  of  Staff. 
|MTSonalK  presented  llie  highest  awards  in  spe- 
cial ceremonies  held  on  this  historic  site,  honor- 
ing those  indiyiduals  and  companies  who  had 
made  "outstandinp  contributions  to  freedom 
.luring  195(1."  TweKe  sponsored  motion  picture 
|iriigrains  and  six  other  e<hicational  motion  pic- 
lures  recciyed  medals  and  cash  awards  at  this 
and  other  Freedoms  Award  ceremonies  which 
fill  lowed. 

The  co-sponsored  Borg-Warner  and  Irdaiiil 
Sirel  Company  eeonomii'  education  program  In 
Our  Hands  was  the  first  place  winner  in  the 
16mm  motion  picture  classification,  receiving  the 
L'nld  medal  award  and  a  cash  prize  of  S1.5()0. 
W  ilding  Picture  Productions.  Inc.  produced  this 
ciiiplnyee  program. 

In  second  place  was  the  National  Association 
..|  Manufacturers"  sponsored  film  Jor  Turner. 
Imeriran.  produced  by  Apex  Film  Corporation, 
sharing  third  place  honors  were  three  Wilding- 
produced  films.  Proof  Throtiiili  lite  \ii:ltt.  [)ro- 
duced  for  the  Nash  Motors  Diyision  of  Nash- 
Kelvinator  ('or|)oration :  ./  Closed  Hook,  pro- 
duced for  the  Farm  Bureau  Insurance  Companies 
of  Cidumhus.  Ohio:  and  Unseen  Horizons,  pro- 
duced for  the  Ohio  Oil  Company,  tf'illi  These 
Hands,  powerful  human  documentary  produced 
by  Promotional  Films  for  the  International 
Ladies  Cartnent  Wdrki-rs  I  nion  was  another 
third   place  witmer. 

Raphael  G.  Wolff  .if  lliill\wood  receiyed  the 
Freedoms  Foundation  Awards  directly  in  a  We-st 
Coast  ceremon\  held  last  month  for  his  self- 
sponsored  picture  on  the  fundamental  economics 
of  advertising  titled  The  Mapic  Key.  In  the 
fourth  place  categor\  also  was  C.  L.  Venarcl's 
production  of  The  Shadow  of  d  Pioneer  f«>r  the 
Keystone  .Steel  &  Wire  ('ompany  of  Peoria.  Illi- 
nois. Another  Wolff  productiim  The  Human 
Bridpe  earnetl  the  Ford  Motor  ('ompanx  a  medal 


and  cash  award.  Tomorrow's  Leaders,  a  4-H 
Club  subject  produced  by  Allis  Chalmers'  Tra<'- 
tor  Division  in  cooperation  with  Chicago  Film 
.Studios  was  the  final  award  winner  in  this 
classification.  Jack  Wade  of  \llis  Chalmers 
supervised  the  program. 

The  l'J50  Awards  Jury  for  the  films  was 
headed  by  Dr.  Milton  S.  Eisenhower,  president 
of  Pennsylvania  State  ('ollege.  as  chairman. 
Other  mend)ers  induiled  fnur  stati-  su|)ri'ine  c<iurt 
justices,  the  national  commandi'rs  of  ihc  Marine 
Corps  League,  the  .Militar)  Order  of  the  Purple 
Heart,  the  Legion  of  Guardsmen,  the  American 
Legion  Auxiliary,  the  American  War  F^ads.  the 
\merican  (iold  Star  Mothers.  Inc..  and  the  Jew- 
ish War  Veterans.  1{.  K<-lyiii  Shivers.  (>residcnt 
of  Civitan  International  and  Lawrence  J.  Gib- 
bons, vice-president  of  Optimist  International 
were  other  members  of  the  Awards  Jury. 

The  Fifth  Freedom,  a  33nun  theatrical  motion 
picture,  was  the  only  sponsored  film  to  win  hon- 
ors in  that  classification.  Mode  Art  Pictures  of 
Pittsburgh,  through  its  president  James  Baker. 
received  third  pla<i-  medal  and  cash  awards  for 
that  contribution. 

Sound  slidefilms  have  no  special  place  in  the 
Freedoms  Awards  but  the  color  sound  slidefilm 
serio  produced  and  sjninsored  by  Boss  Koy.  jni'. 
of  Detroit  un<ler  the  general  title  Land  of  the 
Free  received  highest  second  place  honors  in  the 
General  Awards  ilassificati<m.  Also  re<-eiving 
honors  in  this  classification  with  an  Honor  Medal 
\ward  was  The  Fourth  Man.  another  sound 
slidefilm.  produced  l»  Swank  Films  of  Da>ton. 
Ohio.  This  program  was  sponsore<l  by  a  Mil- 
waukee manufacturer. 

The  "first  award"  winner  of  last  year's  com- 
petition was  F.nlerprise.  the  stor\  of  the  i-conoinic 
reciiM-lruction  nf  a  small  Southi-rn  town  pro- 
duced by  (uiravel  Films  for  (iluett.  Peabody. 
Titles  of  other  l")5<)  and  P)l')  award  winners 
are  reproduced  on  the  following  page  of  this 
issue.  Arrangements  can  In-  made  to  obtain 
nearl\  all  of  the  winni-rs  froni  sponsors  an<l 
their   distributors.  InVKKI 


AWA  R  I)  S 
SECTION 

Ol  lU  SI.NESS  SCRKF.N'S 
REPORT   ON    PROUICTION 

if  Thousands  of  our  fellow  VmiTiians 
have  paiil  tribute  to  the  sponsored  film 
in  recent  )ears,  M-r\ing  as  mendwrs  of 
awards  juries  for  whiih  thry  were 
chosen  as  i|ualified  exjH'rls  or  as  persons 
with  resix-cted  judgment. 

More  than  an>  thing  els<'.  the  title 
fratMe>  re|iroduced  in  thes«-  nine  page» 
reflect  the  \er>  real  contribution  which 
sponsored  films  are  making  in  many 
essential  fields  of  human  endeavor  and 
ni>ed.  On  iM'half  of  thoM-  sponsors  and 
producers  whose  efforts  have  U-i-n  ac- 
knowledged, and  for  all  who  ha\e  In-nr- 
fited  b\  the  raisi-d  -tandanU  of  content 
and  technical  ijualit)  which  these  com- 
petitions have  hel|>ed  to  bring  about, 
we  express  the  di-ep  gratitude  of  the 
industry  we  si-rve  to  all  tho»«>  ri-s|Min- 
sible  for  and  s«'r\ing  in  the  \wards 
Programs  mentioneil   here. 

To  our  own  indu.Mry  »pons«>r»  and 
pro«lu<Trs  alike  we  sa\  "stride  for 
greater  |ierfe«-|ion  and  the  grralrr  serv- 
ice which  is  impli<-d  in  the  great  ma- 
jority of  films  honoreil  in  thex-  |Mige9." 
-    The  Editor 


FlHST    MHIM       \»  MIO    WiNNKK     (l').T(ll 

Sponsors:  Borg-Warner  i  <•.  ami  lidaml  Steel  ('<>. 
Proilucer:    Wilding    Picture    Produitions,    Inc, 


l^iitsT  Mnui.  \«\ki>Wi>m;h  i  I'^l'Jt 

.SiHiiiMir:   ('luell.  PralM>d\   &  ('oin|i«n\ 

Prmluifr:  C«rn»el  Films.  Inc. 


MJ)  m 


Spf.ci*l  Mr.OAi.  A«*Ki>  Wi>>kh  (SSFl 
Sponsor:   Rom  Hoy.    Inc, 
Producer:  Hov>  Ko>.  Inc, 


Spuiisorvtl  l-'iliiis  l(  //;  Hkhihs: 


M  c  ilMl    Ml  l>M.     \u  Mill 

S|iiiiiM>i-:    NiUional    Asr-n.   of    M.iiiufiu  lurcrs 
I'riiclui  rr:    Vpi-x   Film  (lorpuralidn 


I'olKTll    MlDAl.  Aw  Altl) 

Spoiisors:  All  Clubs  arul  Organizations 

Producer:  Ka|>liael  G.  Wolff  Studios 


THROUGH 


TlllHI>    Ml.llM.     \\\  Mili 

SpoiiMir:   Nash   I)i\..  Nash-kcK  iiialor  Ci>r|). 
Producer:    Wilding   Picture   Productions.    \\u 


mm^ 


lol  Kill     Mi;OAI.    Aw  AKI> 

Sponsor:    Ford   Motor  Company 

Producer:   Raphael   C  WolIT  Studios 


I  iiiKit  Mkkai,  AWAHII 

>ponsor:  (thio  Oil  (!oni|ian\ 

Producer:    Wilding    Picturi-   Pnxluclions.    Inc 


I- (II  urn  Mkdal  Aw  AKi) 
Sponsor:  Allis-Chalniers  Mfg.  Co.  (  Tractor  Div.  I 
('o-l'roihicers:     Allis-Chalnwrs    &    Chicago    Film 


Freedom  Awards: 


FlHSr  SKLKCIIONS  l\    IVIV 

if  I  lie  annual  Freedoms  lounilalion  Auards! 
were  inaugurated  in  V)V)  f<ir  the  hroail  range 
of  cornnninicalion>.  in  which  Kimm  and  '{.Sinni 
films  tti're  considered  to  pla\  a  highl)  important 
part.  Though  no  .'{5tnm  auards  were  made  in 
that  year.  Cluetl.  Peahod)  and  Company's  En- 
tiT prise  (see  previous  page)  won  first  prize 
honors.  Seven  other  pictures  represented  on 
lliex'  jiages  shared  the  generous  cash  auards 
(uhich  uent  to  their  sponsors!  and  the  prized 
medals.  General  "ike"  Eisenhower,  as  president 
of  Columbia  University,  presided  at  the  first  for- 
mal  awards   ceremony.  • 


Skio.M)  Mkiim.    \w  viui 

."sponsor:   Harding  College 

Producer:   John   Sutherland    Pr<iiluctions.    Inc. 


LETTER 
TOABEBQ 


TlllUK    MiDM.     \w  VUI) 

.•sponsor:    Natl,   .'^mall    Hus.   Kron.    Foundation 
Producer:    KkO-Palhe.   Inc. 


Title:  "With  These  Hands" 

Third  Mkdai.  Award 

Sponsor:   Intl.  Ladies  Garment   Workers  Lnion 

Producer:   Promotional  Films.  Inc. 


FoiRTii  Mkdai,  Award 

.Spon.sor:    Keystone  Stei-I   &    Wire  (iompany 

Producer:  The  Venard  Organization 


Spkciai.  Mkdai,  Awahu 

.Sponsor:    Murroughs   Adding   Machine  Co. 

Producer:    W  ihling   Picture   Productions.    Inc. 


II 


A  LETTER 


from 
AMERICA 


Si'KClAI.    MkDAI.     \\\  \ltl( 

^[lonsor:   (ioodvcur  Tin-  &    IIuMmt  ( j>iii|iaii\ 
I'mdiiiiT:    \\  ililiii"    I'ii  tun-    I'miliK  liiiii~.    Iiic  , 


Si'i.i  1  \i.  Mkdai.  Aw  \iii) 

Sponsor:    Dodge   I)iv..  Chrysler  Cor|i. 

Priidurer:    \\  ildiii"    I'i<turr    I'rixlui  limis.    Iin 


^i'l  c  I  M      \If  l>M.     \\\  M!ll 

S|iiiiisiir:   Natl.   Assn.  of  Mamifai  liin-r- 
I'rodiiriT:    \|M-\   Film  ('.(ir|ii)ratioii 


OF  THIS  IDE 
ARE  PROUD 


.•^I'K  I  M.  Mkdvi.  Aw  \h\> 

Sponsor'  Kelxinalor  Div..  i\a.<>h-Krlvinalor  Corp. 

I'r...lu.vr:    Hapha.-I  (",.   \\.,\n  Siti.li... 


Film  Festivals  Provide  Award  Juries 

CLKVKI.AM)-    \\M   VI.  I.\  KM    .SKTS  A  .\«H  KWOHTIIV   KXAMIM.K 


IN  1'>18.  Hi  mnkss  S<  hkkn  first  ri-pnrii-ii  Cleve- 
liuid  I'iliM  I'i'slivul  av\ar(ls  tn  factual,  infor- 
mational and  iiiliiT  Useful  I6nini  motion 
pirlures  si'lei  ted  li\  audience  juries  of  Clcve- 
landers  from  all  walks  (d  lifi'.  The  Cleveland 
I'ilrri  (!ouneil  is  alxiut  t<>  present  the  fourth  cd 
lliese  annual  civic  events  in  June  of  this  vear. 

19511  Cleveland  Festival  selections,  made  in 
various  special  suhject  classificalions  such  as 
jiuhlir    relatiiins    films.    Irainin;;    films,    religious 


FiK.sr  Aw  Mill:   Mi.MM.  lh(.ih;\K  I'li.Ms 

Sponsor:    Tlie  Nail.  Inst,  of  Menial  Health 

I'ruducer:   Sun   Dial   Films.   Inc. 


'V 


FiHsr  Aw  vni>:  Thvimnc.  Fii.ms 

.^piinsor:    Ohio   Itell  Telephone  Conipanv 

I'riiducer:   Souiul   Masters.  Inc. 


SILEN 
^PARTNER 


I'H't    I  .:.    .      \ WlNMH 

Sponsor:  Flasl  Ohio  (>as  Cnm|>anv 
TriHluerr:   Rnlwrl  Varnnll  lliihie  I'rmluclicm* 


films,  etc.  are  shouii  in  title  cuts  iin  this  page. 
(.>thers,  not  pictured  or  shov»n  in  other  coni|»«"- 
titions  include  Makf  Mine  Freedom  and  The 
Miijiii-  Key  I  see  opposite  page  I:  and  Hifihuayi 
lo  Haiiaii  1 1  nited  .Airlini-s) .  Three  l')V)  win- 
ners are  also  shown  bolow  and  these  continue 
on  the  follow  itig  page.  (Cleveland's  handsome 
■■os<ars"  are  prized  l>y  lioth  spitnsors  and  pro- 
ducers who  have  received  this  puhlic  tribute  to 
the  ciinleni   id   their   pictures.  iOvkhi 


I'IKsl     \w  M<l>: 
Sponsor:  Lundn-rmen 


I'rn.li 


Wil.li 


\M.  1^     I'li.Ms 

Mutual  Casuallv   Co. 
I'iiture    I'fodurlinn-.    !m  . 


I'U'»  "Fills  r  IN  (  J.\ss"  \\  INMK 

.'^piiiisor:  .Naticinal  Lutheran  Cnuni  il 

Priiducir:    (.it.i\>l    I  dm-.   Im 


l'M9  "First  in  Ci.ws "  Winnik 

S|M>niH>r:  Hell  Telephone  Coin|Minv 

I'riHlucrr:    Wilding   Picture   I'riHiuetions.    Inc. 


\iv 


ntervlew 


I'H')  •FlKST  IN  ("USS"  \X  INNKK 

S|Miiis<>r:   (ii'iifral    Molors   CorporatiDM 
Producer:  The  Jam  llaii(l\   Organization.  Inc. 


DIAGNOSIS 


1949  "First  in  Cl.\ss"  Winnkh 

Sponsor:    St.   Paul   .Mercury    IndtTMiiiU    Co. 

Producer:   Chicago   Film   Studios 

CLFAEl.XM)    MVNAGEMENT    CLINIC 


^^■■'l 


nESEINIIDf 


)um 


FiK.sT  .Am  \Kii;  NUkkktinc  F11..MS 

Sponsor:   Kraft   Foods  Conipanv 

Producer:   Wilding   I'icture   Productions.    Inc. 


hlK.ST    .\\\  \Kll:    hl.N,\N(.IAl.    KKI'OHT     FIL.M.S 

Sponsor:   (k-neral    Klectric  Company 
Producer:   Kaphael  G.  Wolff  Studios 


Business  Awards 

CLEVELA.ND  MA.N.XGKiMKNT  CLIMC 

•k  The  (".levelaiul  Chapter  of  the  Society  for  ihi' 
\d\ancemeiit  of  Management  made  screening 
arrangements  at  the  national  gathering  of  its 
mendiers  in  that  city  last  year.  Films  were  voted 
upon  for  "firsts"  in  various  classifications  such 
as  industrial  relations  I /Vice  0/  Firi'ilam  \ .  mar- 
keting il^hff.sr  Family  III111111):  plant  films  ( .-/ 
Fair  />(/>".«  If  iirk.  produced  li\  Films  for  liidus- 
lr\  for  Procter  &  (;and)lel:  and  production 
films  [The  Human  Bridji,e\  produced  l)>  H.  G. 
Wolff   for   the   Ford   Motor  Company. 

Another    film   selected    hy    this    business    jury 
«as  Hell   III   Make  a  (iooil  Impression. 


F1K.ST  Award  Medal  Winnkr 
Spon.sor:  General  Electric  Company 
Producer:  Raphael  (;.  Wolff  Studios 


First    \«  \ri):  Mosto.n  IMvkrsitv.  \')V<'> 
Mkkit  Aw  Alto:   National  Cr)MMiTTKK 

ON  Films  for  Safety.  1949 

"First  in  Class"  Award:  Clf.veland 

Film  Festival.  194H 

Sponsor:  .Sinclair  Oil  &  Refining  Company 
Producer:    Wilding  Picture  Productions,   Inc. 

*  The  critical  importance  of  safety  education  in 
liie  rural  field  was  .s(]uarely  met  by  a  motion 
|)iclure  that  has  won  universal  honors  whenever 
factual  films  are  judged.  Miracle  in  I'aradiie 
i  alley,  sponsored  by  the  Sinclair  Oil  &  Refining 
Company,  has  earned  another  tribute — v»ith 
more  than  a  thousand  prints  now  in  circulation, 
iiiatu  of  them  purchased  by  other  concerns  for 
^iiiiwing  throughout  rural  .\merica.  This  picture 
exemplifies  the  public  service  contribution  which 
the  creative  and  technical  abilities  of  the  pro- 
ducer can  make  to  the  good  of  all  concerned. 


Other  Film  Festivals      Record  Audience  Totals 


ir  Chicago  inaugurated  the  "film  festival"  idea 
in  1949  when  various  educational  and  sponsored 
subjects  were  screened  at  the  Surf  Theatre  un- 
der the  auspices  of  the  Chicago  Film  Council. 
Clean  If  alers.  a  General  Electric  picture  ( see 
title  above  I  won  audience  acclaim  as  did  the 
The  Slory  of  Menstruation  ( International  Cellu- 
cottonl:  Lever  Age  (Shell  Oil  Co:):  Men  of 
Gloucester  (  Ford  I  :  and  Trees  and  Homes  (  We\ - 
crhaeuserl.  I'uchio  Hoy.  another  F'ord  picture, 
won  honorable  mention. 

The  news  that  Boston  will  initiate  a  similar 
event  on  Mav  26  when  the  Boston  Film  Coun- 
cil holds  its  first  annual  festival  adds  further 
incentive  to  both  producers  and  sponsors  for 
better  pictures. 


"k  A  single  current  16min  sponsored  motion 
picture  Unfinished  Rainbows,  sponsored  by  the 
Aluminum  Comparn  of  America  a  good  many 
vears  ago.  illustrates  significant  differences  be- 
tween educational  and  entertainment  films  as 
it  continues  to  add  to  its  already  tremend- 
ous audience  approximating  I^O.dOO.tMK)  .Ameri- 
cans, voung  and  old.  Kainhous  is  distributed  by 
Modern  Talking  Picture  Service.  Inc.  and  by  it- 
sponsor. 

The  film  library  of  the  I  .  S.  Bureau  of  Mine- 
has  another  record  breaker  in  Arizona  and  //> 
\alural  Resources,  produced  by  Atlas  (see  be- 
low I  and  sponsored  b\  Phelps-Dodge.  Arizona 
led  all  Bureau-distributed  films  in  audiem  c 
popularity  last  >ear.  • 


Sl'Kl.lAL    ,\U  VKD    MtDVl.    WiNNKR 

Sponsor:    Ford   Motor  Company 
ProduciT:  Transfilm.  Inc. 


"Ol  Tsl  \Ml|N(.    IN    I'Uil.ll      \l  (  KI'TANCK" 

Sponsor:  Phelps-Doilge  for  I  .  S.  Bur.  of  Mines 
Producer:  .Atlas  Film  Corporation 


Public  lllilily  Award 

Ai)  m\n\(;kks  sklkct  films 

it  VtiT  nian\  M-ars.  \\  hciicxcr  ■.uital)l«-  films  in 
ilw  ()ul>li<-   utililios   fit-Id   an-   ili-fiiird    worllu    "f 

i^i<lerati<>n,  a  special  comniiltec  of  the  I'uhlii 
I  iililii's  Advertising  Association  has  included 
|iii  Uiri's  in  its  antiiial  company  advertising 
ivvirds  ciimpclitioii. 

/'i/ic  «/  I'lftil).  piiidiiii'd  for  the  Mirliigan 
(  ..Msolirlalcd  Gas  Company  l)>  TIk-  Jam  llandx 
Organization  is  the  latest  film  to  n'cci\c  the 
"hfst  film"  award  in  the  Puhlic  Ttilitics  pro- 
■jram.  Producers  and  sponsors  of  films  in  this 
Im  Id  arc  urged   li\    the  Association  to  liring  suit- 


Isr    \\\  m;ii:    I'i  Kill     I   iiiiiii-    \i>v.   Assn. 
Sponsor  Michigan  (^onsoiidalid  (.as  Conipain 
Producer:  The  Jam  Handy   Organization,  Inc. 

ahle  new   [iroducl  to  their  attention  for  consider- 
ation  in   the  <  urrent   vears  sele<tions. 

•  •  « 

Anu'ricaii  Piililic  Rchitioiis"  "Aiivil.s" 
.Awarded    to    S|)i)nsorc<l    Pi<-tiires 
■*•    Anothi-r   of   the    honors   accorded    l.a.sl    Dnir. 
the   .National   Safety    first-prize  winner  of   V)VK 
was  the  coveted   American   Puhlic  Relations   As- 
sociation ■"Anxii"  award   in   1050. 

To  Pathi'scope  Productions  and  llarris-Sey- 
bold  (j)mpan\  went  another  ""  Vnvil"  award  of 
the  .\P1{.\  for  HoH-  lo  Make  a  (,oi)il  Impression. 
The  Bank  of  America  received  an  .\ward  of 
Merit  from  the  same  group  for  The  AVtc  Cali- 
fornia, a  <locumentarv  review  of  that  state  pro- 
duced \<\  the  Marili  of  Time.  MemU-r  inlcre-l 
in  films  is  reflected  in  the  growing  altenlicm 
paid  this  medium  at  each  year's  annual  conven- 
tion of  this   puhlic  relations  group.  • 


Si'KciAi.  Citation:  ,\mkh.  Thvok  Kxkc.  A.ssn. 

.">ponsi>r:   Natl.  Assn.  of  Ketail  Grocers 

Producer:   Dallas  Jones  Productions 

Trade  Associalion  Forum 
Preseiils  Award  of  Meril 

it  \  handsome  ccrlifirale  Award  of  Merit  was 
given  last  \ear  lo  the  National  Association  of 
IJetail  Grocers  for  the  complete  audio-visual 
packaged  Better  Stores  Program  sponsored  by 
ihal  national  trade  group  and  produced  by 
Dallas  Jones  Productions.  Chicago.  The  Merit 
\ward  was  nuule  l>\  the  American  Trade  A.sso- 
cialion  Kxecutives  "for  having  rendered  out- 
standing service  to  the  industry  which  it  repre- 
sents as  well  as  to  the  American  Puhlic." 

The  N\Ri;rs  program  consisted  of  a  first  series 
of  seven  color  and  sound  slidefilms.  An  antici- 
pate<l  retailer  audience  of  2(I.IHM)  increased  to 
21().(HH)  retailers  and  their  staffs.  The  pa<  kaged 
program,  deemed  readily  adaptable  in  concept 
hv  other  groups,  was  selected  for  national  honors 
not  onK  because  of  the  broad  acceptance  among 
member  groups  but  be<ausc  its  usi-rs  agreed  that 
il  had  made  a  <lefinile  and  important  i-ontribu- 
lion   to   their  operational  success. 

The  ATAF.  Awarils  are  especially  created  for 
trade  as.sociation  groups  and  films  of  such  trade 
bodies  are  elegible  for  consideration. 

Rc^ioiKil  Piililic  Rehiti(iii>  Awards 
■k  W  lu-n  the  Massat  husdts  Industries  group 
cited  The  Story  of  Shell  in  1949  as  an  outstand- 
ing film  of  its  tvpe  last  year,  it  echoes  similiar 
regional  trade  group  honors  to  sponsori-il  films, 
in  Ohio,  ihe  Ohio  Safi-tv  (Council  gave  an  in- 
dieation  of  the  national  awards  made  last  month, 
when  it  cited  .4  (Hosed  Hook  as  the  outstanding 
«afel\    motion  picluri-  of  the  year. 
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lille;   ■■  Assignment  (ieneral  Mills" 

1st  Awako:  Financial  %'oklo  ■Mjscah'* 

Producer:  Apex  Film  Corporation 

Annual  llqiorl  Films 
Win  Financial  "Oscars" 

"k  Ihe  u.-x-  111  nioliwii  pii  lurc>  and  Miund  slide- 
films  as  amcdium  for  annual  reports  to  share- 
holders has  been  successfully  demonslrati-d  in 
recent  years  by  General  Mills  and  by  such  con- 
cerns as  I'nited  States  Steel,  the  Standard  Oil 
Cimipanv  of  New  Jers«'\.  Penn  Mutual  Life  In- 
surance Company,  and  bv  the  Metropolitan  Life 
Insurance  (iompany. 

.issifininent  General  Mills  look  top  honors  in 
the  annual  Financial  World  magazine  competi- 
tion on  annual  reports  in  l').SI).  winning  the 
"Oscar  of  Industry"  for  General  Mills.  A  Gen- 
eral Mills  picture  deneral  Mills  Totlay  was  cited 
for  similiar  honors  last  year.  \\h'\  prmluced 
the  latest  film:  the  previous  picture  wa*  an 
RkO-Palhi-  production. 

Metropolitan  Life  Insurance  receive*!  top  1950 
honors  in  the  same  contest  for  employei-  rejM>r1 
films  with  the  pro<luelion  \eHsueek  Looks  At 
l.ijr  Insiirante. 

The  l'>ii{  award  went  to  General  Electric  in 
1947  produced  for  that  company  by  Raphael  G. 
Wolff  Studios.  The  impressive  ceremonies  which 
mark  each  xear's  annual  awards  event  were  at- 
tended b\  an  average  of  I..S(IO  top  leaders  in 
busiiu-ss  and  industry.  A  distinguished  jury  of 
educalional  and  financial  authorities  assists  the 
publication  in  making  these  annual  srieclions. 

In  1'>17  we  n-porleil  the  Financial  World 
award  niaile  to  Penn  Mutual  Life  Insurann* 
Companv  for  A  Century  of  Security  which  rr- 
cci\ed   till-  bron/e  "OMar  of   lndu>lr\."     Paul  J. 

FfMliell    Slmli.iv    \%  .1.,    iIh-    (irodlli  rr  • 


1st  Avv\Rn:   Amk.rkan  Pin.  Hki_  A.isn. 

Sponsor:  Ilarris-Sevbfild  Company 

I'roclur-er:  The  Palhesiii|>e  Co.  of  .Vmerica.   Inc. 


Si'lllM      \«  MIO:     \|  VNsM  Ml  s»  TTS    ImiI  sTHirs 

Sponsor:  Shell  Oil  ('ompany 
Producer:   Tondin   Film   Production* 


Isi     Vw»Kn:    FlN^MMl.   UuHlJ»  "Os)  \k" 

Sponsor:   Standard   Oil   C«>.  of   New    Jersr\ 

Pnidurer:   The   Pallirsropr  Comi»an>    of 

America.  Inc. 


iJiciv  nm 


J 


1st  Awaki):  Tr-\ffic  Smi  11   Class 

Sponsors:  General  Petroleum  and 

Socony-VacuuMi  Oil  Cos. 

Producer:  Roland  Reed  Productions.  Inc. 


1st  A«  khd:    riixn-ic  Sakktv  (Ilvss 
.SfMinsor:   Farm   liun-au    Insurance  Companies 
Produi  cr:    \\  ililin"    l'i(  lure   I'roiluilions.   Inc. 


National  Committee  Honors  Safety  Pictures 

TWEM\.r\\0  SI  HJKCrs  AKL  SKLKCIKI)   l(»li    lv:,(i    \\\  \H|)S 


Tin:  \\\  \HI)S  KVCII  VKAK  lo  out^land• 
iri^  vafelN  iiiiitiiin  pictures  and  sound  i-lidc- 
lilms  |)rc>duc<ii  during  the  previous  twelve 
months  e\emplif\  a  tradition  and  an  iticenli\e 
program  uhich  has  contrihuted  much  to  the 
pulilic  recofinition  of  the  value  of  hims  in  edu- 
cation ar)d  industry.  As  an  incentive  the  amnial 
awards  nuule  hy  The  Connnittee  on  Films  for 
."^afelN  have  spurred  holh  producers  and  sponsors 
to  more  elTective  and  original  lilms.  wortliv  of 
these  national  honors. 

The  National  Committee  is  trulv  reprcsenta- 
tiM'  of  a  hroad  cross-section  of  those  who  use 
and  those  who  know  these  films.  Represented 
in  tlie  present  tnendiership  are  the  American 
Assoiialion  for  Adult  Kducation.  the  American 
Association  of  Motor  Vehicle  Atlministrators. 
the  American  Automoliile  Association,  the 
American  National  Red  Cross.  American  l'ui)lic 
lliidth  Association.  American  Society  of  .Safely 
F.Miiineers.  Association  of  Casualty  and  Surety 
Companies.   Association    of   Safety   Council   Ex- 


ecutives, and  the  \utomoti\e  .^afetv  Foundation 
Other  organi/alions  represented  on  the  imn 
mittee  are:  Internalional  Association  of  Chief> 
of  Police.  .National  Association  of  .Manufacturers. 
National  As.socialion  of  Mutual  Casually  Com 
panics.  National  Commission  on  .Safety  Kduca-  < 
lion.  National  Retail  larm  Kijuipment  Assoc  ia-  i. 
lion.  National  .Safety  Council.  U.  S.  Junior 
Chandler  of  (Commerce,  l.  S.  Navy,  U.  S.  Puhlic 
Roads  Administration,  and  I  .  S.  Army. 

John  R.  Mc(;ullough.  director  of  technical 
.services.  Motion  Picture  Association  of  America. 
is  chairman  of  the  committee.  \\  illiam  I'.iig- 
lander  of  the  National  Safctv  Council  is  its  ex- 
ecutive seeretarv . 

Five  motion  pictures  and  three  sound  slide- 
films  have  been  chosen  hy  the  National  Com- 
mittee as  the  outstanding  acciclent  prevention 
films  jiroduccd  in  l'A5(l.  In  aildition  five  other 
films  were  given  honorahle  mention  and  nine 
others  were  picked  for  merit  awards.  The  ri.m- 
plete  list  of   1950  award  winners  follows: 


The  1930  Motion  Picture  and  Sound  Slidefilni   .\vvar«l 
Winners  of  The  National  Connnittee  on  Films  for  Safety 


1>1  ^^1        .     <  ll   (   I    |'\  I  liiN  M      >>AFKTV 

Sponsor:  Nat.  As.sn.  Auto.  Mull  Ins.  Cos. 
Producer:   Vogue-\^righl  Studios  Film  Div. 


N  ()\ -T  n  K  atrk;  al     Motion     Pictikks 

General  Class 

Winner:   Once  Too  Often,  produced    hy    U.   S. 

Army  .Signal  Corps  for  I'.  .S.  .Armv. 
Honorahle  Mention:   Shootinp.  Safely,  produced 

hy   Sound   Masters.    Inc..    for   Sporting   .Arms 

and   Annnunition  Manufacturers  Institute. 
Award  of  Merit;  The  Torch,  produced  hy  Pathe- 

scopc  Productions  for  National  Roard  of  lire 

Underwriters. 

Occupational  ("lass 
Wimiir:    Malic    \o   MislaLc.    produced    in    C>ulf 

Coast  Films  for  Geophysical  Service.  Inc. 
Honorahle  Mentions:  Before  the  Blast,  produced 

hy    Aetna    Casualty    &    ."surety    Co.    for    Aetna 

Life   AfTdiated  Companies. 
Safely    Precautions    for    Electronics    Personnel. 

produced    hy    Leslie    Roush    Productions    for 

U.  S.  Navy.' 

Traffic  &  Transportation  Class 

Co-Winners:  ./  (.loscil  liooL.  produced  hy  Wild- 
ing Piiturc  Productions.  Inc.  for  Farm  Rurcau 
Insurance  Companies. 
Uitl  Then  There  Were  Four,  produced  h\  Ro- 
land Reed  Productions  for  (iencral  Petroleum 
Company. 

Honorahle  Mention:  Your  Permit  to  Drive,  pro- 
duced hy  General  Motors  Photographic  for 
General   Motors  Corporation. 

Awards  of  Merit:  LooL-  If  hat  )i>u're  Missiiif:. 
produced  l)\  Master  Vlolion  Picture  ("o.  for 
Liberty  Mutual  Insurance  Co. 

Safe  on  Tico  Wheels,  produced  hy  Aetna  for 
Aetna   Life    Afliliated   Companies. 

Serjeant  Bruce  Kei><irtinfi.  produced  hv  R.  R. 
Clard\    for  Lundiermens  .Mutual  Casualty  Co. 


We  Drivers,  produced  h\  llie  jam  Handy  Or- 
ganization for  (ieiicral  Motors  Corporation. 

T  II  K  A  TRIG  A  I.      M   O   r  I  O  \      P  I  C  T  L   R  E  S 

Winner:  It  ronii  U  ay  Butch,  produced  hy  Melro- 

GoldwMi  Ma\er. 
Honorahle  .Mention:   Danger  Sleuths,  produced 

h\   RKO-Pathc.  Inc. 

Theatrical  Trailers 

Deadly  Odds  I  and  others  I  produced  hy  Atlas 
Film  (iorporation  for  the  National  Safet\ 
Council. 

SoiND  Slidefilms 

General  Class 

VX'irmer:  Shocking,  Conditions,  produced  l'\ 
Paragon  Pictures  for  /urich-Ainerican  Insur- 
ance (Companies. 

Home  Safely  Class 

Awards  id  Merit:  Home  .S"o/e/y  and  Health  Dc 
parlnienis,  produced  hv  Puhlic  Health  Serv- 
ice. Federal  Security  Agency. 

Where's  the  Fire? — Self-produced  h\  Lihertv 
Mutual   Fire  Insurance  (]o. 

Oceiip.il  ion.d  Class 
Winner:   Freinht  llandlini:..   pnxluced  hy   Sarra, 

Inc..   for  the   National  Safetv    Council. 
Award  of  Merit:  Sfieakinp  of  Safety   (series  of 

six  I    produced    h>    Sarra.    Inc..   for    National 

Safety  Council. 

TraflTie  anil  Transportation 

Winner:  Cautiitn  al  the  Crossroads,  produced 
hy  Vogue-Wright  Studios  for  National  As- 
sociation of  Aulomotive  Mutual  Insurance 
Companies. 


Hrize-tt  inninii  Safety  h'ilmn 


<>!•>     SAFE'I  ^      I  MM      \\\  \KI)S 


k  Last  year,  the  National  Committee  on  Films 
or  Safely  awartied  honors  to  l.asl  Dale,  as  llii- 
irst  16mrn  sound  motion  picture  in  the  field  of 
rallii-  and  transportation  safety  and  to  Safe  As 
)  1)11  Think  I  see  iielow  I  as  the  hest  inotioii  |>i(- 
uri-  ill  thi-  field  of  general  safet\. 

Ill  addilion  to  the  awards  pictured  lielou. 
S((/e  Clolhinfi.  produced  by  the  National  Film 
lioard  of  Canada,  was  the  hest  occupational 
■iafel\  iiiotion  picture.  A  sound  slidefiliii  "firsi" 
Wii>  j;i\eii  Here's  Haw.  produced  In  Paragon 
for  the  Zurich  Insurance  Company;  honorahlc 
iiieiitioiis  went  to  Yardiiifi  Lofis,  Fire  In  Minia- 
ture, and  The  Ape  of  Danger.  The  title  frame  of 
l.iist  Dale  appears  on  another  page  of  this  awards 
sc(  lion.     Three    l')W  awards  are   shown    helow  : 


^< 
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as WfllNR 


l>r    \w\RD:  Genkrai.  S\kkt\   I  m.\i- 

Sponsor:    General    Motors   Corporation 

Producer:   The  Jam   Mand\    Organizalim 


SenJtACUtt 

0% 


PETROLEUM  PRODUCTS  ON  THE  FARM 


SpEiiiAi.  Citation  (SSF):  .Sakktv  Films 

Sponsor:   American  I'etroliMim   Institute 

Producer:   (!ara\cl   Films.   Inc. 


l<n«     SAFK'I "^      I  II.M      \\\  \K|)- 


'k  Safety  film  award-  for  subjects  produced  in 
l'>48  included  top  honors  to  The  Safest  Way 
l|)roduced  at  Penn  State  College!  for  16inni 
films  in  the  field  of  Irallie  and  transportation: 
to  77iM  If  ay  Out.  an  \mericaii  Airlines  him: 
and  ill  the  field  of  sound  s|idetiliii>.  |o  Paragon 
Pictures  for  Helfiinii  flamls.  iinuluced  for  Zurich. 
.\  special  citation  was  giM-n  .Sarra.  Inc.  for  the 
series  of  six  sound  slidiTilms.  Human  Factors 
in  Safely,  produced  for  the  National  Safcl\ 
Counc-il. 

Other  award  winners  are  pictured  on  this 
page.  Honorable  mentions  were  also  given  Fall- 
inp  Timber,  produced  by  Harig  Films  of  Seattle 
for  the  Loggers  A.ssn.:  and  to  I.el's  .'iloj)  ami 
Go  Safely,  produced  by  Porlafihns.  Inc.     (Ovkhi 


m^y. 


ASmtUJfUi&uTi^iUltinc 


\<\    \w  mid:  .{smm  Svkf.ty  Films 

Sponsor:   Ameriian  Transit  Association 

Producer:  Sound  Ma-lers.    Ini-. 


.M'KCIAL    C.CIMML.\D\ril>.\;    (.l.M.UVI.    .■"lll.n 

Spon.sor:  Aetna  Life  AITiiiated  Companies 
Producer:  Aetna  .Motion  Picture  |)i-pl. 


SACA  OF 

^Awpust  $am 


ALMOST  CAREFUL  HIRED  MAN 


•MT  i.  I  C4tl  «y  ■  1M« 


M'KllVI.   ClT\TI(IN:    (;kNKH\L    SlKKf^ 

."Sponsor:  The  J.  1.  Cast-  Companv 
Producer:  .Vilas  Film  Corporation 


I  -I      \W  \l(|i:    (.1  M  KM.    >\H   n 

Sponsor:   horeslr\    Service.   I  .   S.    DepC.  of   .\gr. 
I'rodmer:   Film-  for  SafetN.   Inc. 


1st   \w  Mil)  iSSFl:  Tkxkhc   S\fi:t^ 

*>ponsor:  Zurich- \mericaii  Insurance  CoV. 

Producer:  Paragon  Pictures,  Inc. 


l-i    \w  vHO  iSSFi:  (>criip*Tio^»i.  S*>kt> 

.Sj«>n«or:  Zuriih- Xmrricm   ln«urnncr  C«i'», 

PriMluirr:   P.iragon  Piitiirrs.  Inc. 


Si'KciAL  Citation:  Genkh^l  Saiet\ 
SiMinsor:  .Arlna  Life   \flilinled  (lompnnij"* 

Prodiii.-r:     Vi-ln.i    M..ti..i,    PI.  tur.     I»i  ],t 


WHEEL 

SENSE 


<?/TRANSFILMi%JMi^ 

cartMOMT  mt  IT  m  stom»au«  cwtmutim 

AU  unn  issntvD 


.>i'K  Ml.  CiTvTioN:  Tm»Kn    ^*^^t^ 

Sptinwir:  The  Sluilrbnkrr  Corporation 

Producer:    Tiiin«filni     Inr. 


Prize-W  inning  Safely  Films 

i«h:     SAFKTV  I  li-M  AW  A K OS 


1916  SAFETY   1  IL.M   \  W  \KI)S 


Safettf 

OUR  NUMBER  ONE 
CROP 


V?i-i'?fa»^ 


lll!>l    A«Alil):    liKMlKAL   S.\Ki:i1 

Sponsor:  General  Motors  Corporation 
Producer:  Snuiul  Masters.  Inc. 


■*■  Pictured  in  the  adjoining  eolutnn  are  award- 
\N  inning  safety  films  produced  in  I'/17,  to  wliicli 
-ImiiM  l)c  iid<lcd  Didiinosis  Dinififr.  produced  \t\ 
(!liiciini)  I' iliii  .'^Uiiiiiis  and  pictured  on  a  prc-\i- 
iius  page:  alsci  l.iir  and  l.rl  l.iiv.  pnidiiii-d  li\ 
\ctna. 

I'Md  productions  were  headed  l»v  I'riceless 
(^(11  fill  and  //',v  W anion  Murder,  both  Ifinnn  films 
pictured  below:  Mary  Jones  Goes  Id  (.inirt  was 
\olcd  the  liest  IrairK-  safet\  sound  slidelilni.  A 
special  i'i>Mnn<-ndalii>n  was  made  to  (icn<'rai  Mo- 
Iciis  fcpi  Diiiliir  In  hidiislry.  produced  \>\  Jam 
Hand).  Honorable  mentions  went  to  The  Gianl 
Story,  Time  to  Stop,  Voice  of  Safely,  There's 
No  Place  Like  Home,  and  to  two  Sarra  sound 
slidefilms.  Prevention  Is  Belter  and  It's  ) Our 
Home — I'hn    ll   Safely. 


Isr  Aw  \Ki)  iS."^Ki  :  Gk.neral  Safety 

Sponsor:  Zurich-American  Insurance  Go's. 

Producer:  Atlas  Film  Gorporation 


1st  Awakd:  Trafkk:  Safety 

Sponsor:   Superior  Coach  Gorporation 

I'roducpt :  The  Jam  HaiulN   Organization,  Inc. 


Special  Citatio.n  kok  F.xcellence 

Sponsor:  General  Motors  (Corporation 
I'roduier:  The  Jam   lland\    Organization 


Other  Safely  Film  Awards 

"k  Safety  film  awards  date  back  to  1942  in  our 
files  when  Steps  to  .Safety  produced  for  the  New 
Jersey  Dept.  of  Motor  Vehicles  was  given  a  fir-t 
jilace  plaque.  Sculptured  trophies  of  the  Amen 
can  Automobile  Association  went  in  that  vear 
to  Drive  Defensively  and  Are  Your  Feet  Kill- 
ing You? 

1944  awards  were  outstanding  in  terms  of  im- 
portant films.  A'  Marks  the  Spot  won  the  traflic 
safety  honors  of  that  year  and  To  Live  In  Darl.- 
ness,  a  Navy  film,  was  the  best  occupational 
safety  motion  picture.  Hoth  titles  are  pictured 
below.  • 


HuNdKMii.i    Mention:   I'hodlction  Safei'i 
Sponsor:  American  Red  Cross 
Producer:  Ted  Nenieth  Studios 


1st  Award  (SSFI:  Traffic  Safety 

Sponsor:   National  Safety  Council.  Inc. 

Producer:  Sarra.  Inc. 


1st  Aw  \m>:  Traffic  Safety 

Sponsor:  .New  Jersey  Dept.  of  .Motor  Vehicles 

Producer:  The  Jam  Handy  Organization 


Ho.NORAHI.E    MiMIon:    (  )i  I  M'M  ion  \1.    SAtKI\ 

Sponsor:  Denver  \  Hio  (>rande  Western  Railroad 
Producer:  Sonochrome  Pictures 


ll<'N(iiiu;i  I    \liMiiiN:  Traffic  Safety 

Sponsor:  American  Transit  Association 

Producer:   William  J.  Ganz 


Isi    \w  vKi):  0(  (ii'ATioNti.  Safety 

Spcmsor:  I  .  S.  Navv   (  Bu.  Aer.) 

Producer:  2()th  Century-Fox  Film  Corp. 
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Connecticut.   Massachusetts   Page  38 

Metrupulilan   .New    \  ork.  Area 
Listings  on Pages  38,  39,  40,  41.  42.  4.1 

Middle  Atlantic  Re-iion 

New  Jersey.   New  York  Slate Page  4^i 

Pennsylvania.  Washington.  I).  C Page  A-V 
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Detroit,  Michigan  Page  46 
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Listings  on Pages  47,  48.  49 
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Illinois,  Iowa  Page  49 

Minnesota,  Missouri,  Wisconsin Page  50 
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Texas    Page  50 
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Colorado    _ Page  51 
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NEW   EIVULAND 


John  A.  Haksei.kr 

Ainily    Hoiiii 
W  uo<ll>riil"c,   Connorliinit 


Hoi. Alt    Si  I  DIOS 

aiui  Koi.Aii  PiioTo-SciKNci:  Laboratories 

Suiidy    Hook.    (A)iiniTti<-iit 

I'lionf:    .Npwtowii   581 

Date  of  Or-iiiiiization:    1928 

Henry  Roger.  Owner-Director 

Services:  Motion  pictures  and  slidefilnis:  indus- 
trial, fduialiiinal.  ii\ic  relations,  animated.  I'.  .S. 
Armed  Services.  Government  agencies. 

Facilities:  1 6mm  and  .S.inun  cameras,  zoom  and 
follow  track,  camera  truck,  portable  generator: 
sound  sla-ies:  M-K  Solar  spots.  Hroads:  lOmni 
recorder,  disi'  recording  system,  mapnelic  tape 
retorder;  microscopic  laboratory  and  close-up 
studio:  Shadowgraph,  lnspectosco|x;:  Interlock 
film  phonograph:  color  |>ri[iting:  library. 

RECKNT  I'RODHTIONS  AND  SPONSORS 
From  the  Customer' s  I'oiiit  of  I  iew  (Connecticut 
Light  \  Power  Company )  ;  Appeal  to  the  Public 
(The  Lnitcd  Hospital  Campaign  of  Waterbury. 
Conn.  I:  I'arlial  Denture  Construction  (J.  M. 
Ney  Companv  I  :  From  the  Customer's  Point 
of  lieu-  I  Hartford  Electric  Light  Company  I  : 
Telephone  Pioneers  { Southern  New  England 
Tele|)hone-  Com|)an\  I  :  Powerhouse  (lnitcd  Il- 
luminating ('<>mpan\  > . 


Dekko  Film  Productions,  Inc. 

12()    Dartnioiitli    Street 
|{o-loM.    Ma~>acliiisptts 


Depiioire  Stidios 

782  (^onirnonwealtb  Avenue 

Boston  1.1.  ^^a^^aclulsetts 

I'lionc:  BKacon  2-.t722 

Date  of  Organization:   193.1 

OFFICER.S  AND  DEPARTMENT  HEADS 

Jo.scpli   Dephourc.  Owner 

Henry  J.  Hmnnc).  Sales  Representative 

Edward  (jilman  Hichard  Lewis 

Estelle  I).   Davis 

Services:  Industrial  and  public  relations  motion 
pictures  and  slidefilms;  television  program  films, 
and  commercials. 

Facilities:  Drive-in  sound  stage  and  produc- 
tion c(|uiptnent:  autimiatic  film  |)roressing;  syn- 
chronous magnetic  recording  and  sound  film 
recording:  projection  and  editing  rooms:  Koda- 
ehrome  printing:  art  work,  atiimalion.  script 
writing. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Skilleit  Hanils  jitr  Aviation  (Allen  .School  of 
Aeronautics  I  ;  Mitl  Century  Fashion  Review 
I  I.  J.  F"ox  Fur  Compan)  I  :  More  Power  to  You 
( Wesliiighou.*e  &  Edison  Light  Company): 
Finast  Drivinii  Traininfi  (First  National  Stores. 
Inc.  I  :  /low  to  i  se  a  I  otinp  Machine  (('onnnon- 
wi-allh  of  Mas.'*a(husett»  I  :  A  Fella  IVeeds  a 
Frienil  (lnitcd  Communitv   .Services). 


Master  Motion   Picti  he  ('.ompwv 

.">()  Piedmont  Slrc<l 

Boston   l<).  Massachusetts 

Phone:   HAncock  6-3.W2 

Dale   of  Organization:    1925 

OKEICERS  AND  DEPARTMENT  HEADS 

.Maurice  Masler.  President  and  Treasurer 

S.  Grace  Master.  Secretary 

Irving  Koss.  in  Charpe  of  Production 

Wilbert  Hansen.  Studio  Manager 

Services:  Industrial  and  civic  relations  motion 
pictures  and  slidefilms:  theatre  trailers:  tele- 
vision commercials. 

FAf:iLITlES:  16nim  and  .'JSmm  sound  recording 
studio:  16mrn  and  .iSmni  processing  laboratory: 
Ivpeselters  and  artists  for  title-making:  anima- 
tion stands,  editing  and   projcctiun  rooms. 

RECENT   PRODI  CTIONS  AND   SPONSORS 

Fire  in  Miniature  (Lnitcd  Mutual  Fire  Insurance 
Company):  Boston,  the  Shipper's  Port  (Port  of 
Boston  Authority):  Look  What  You're  Missing 
(Liberty  Mutual  Insurance  Company):  Modern- 
ization oj  Sewniic  Trealmenl  Plant  I  ITavdcn. 
Harding  i>  liucliaiicii.  Kngiiiccrs )  :  Amputee  Re- 
lutliilitalion  (Liberty  Mutual  Rehabilitation 
Centre). 


Hw  State  I'iim  Piictnt ctions.  In(  . 

I.')K  Bri.lge  Street 

Springfield.    ^Ia--acllll^ett^ 

Plion<-:     l-:il()l 

Date  of  Organization:    19  It 

Branch:     8(1    BovNton    Street.    Bo^■lon.     M;i 

Phone':     llan<'ock    ()-89IU. 

oniCKKS   AM)   DEPARTMENT  HEADS 

Morion  11.  Ki-ad.  President 

Eugene   N.   Hunting.   V.P.   (Prod.) 

David   Dovlc.  y.P.  {Sales) 

Milton  L.  i,evy.  y.P.  (TV) 

Harold  O.  Stanton.  V.P.  {Dist.) 

Services:  Documentary,  sales  training,  public 
relations  and  television  motion  pictures  anc 
slidefilms:   tlramatic  dialogue  presentations. 

Facilities:  Camera  and  lighting;  sound  stage; 
portabli'  generator:  .Maurer  16mm  recording; 
synchronous  magnetic  recording:  Depue  print 
ing  e(|uipnient:  16miii  black  and  white  develop- 
ing:   15  technicians:  art  and  creative  staffs. 


Worcester  Film  Corporation 

131    (Central    Street 

W  orcester   8,    .Massacliu.setts 

Weld  Morgan.  President 


METIIOIMILITAX    >EW  V4MIK 


Affiliated  Film  Prodccers 

164    East    38tli    Street 
New   York    16.    N.   Y. 
Phone:  Ml  rray  Hill  6-9279 
Date   of   Organization:    1946 
OFFICERS  AND  DEPARTMENT  HEADS 
Willard  Van  Dyke.  Secretary 
Irving  Jacoby.  Treasurer 
Rishard  Leacock.  Camera  Department  Head 
Thomas  Boyajian.  Edilinji  Department  Chief 
Services:    Script   to   finished    film.    Specialties: 
documentary  and  educational  films. 
Facilities:    Production  equipment;   editing  de- 
partment: directors  and  script  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The  Photographer  (U.S.  Department  of  State)  ; 
Mount  Vernon  in  Virginia  ( Mount  Vernon 
Ladies'  Association):  Marriage  Today  (Mc- 
Graw-Hill Text  Films):  This  Charming  Couple 
(  MiGraH-llil!)  :  //  Takes  All  Kinds  (McGraw- 
Hill):  Choosing  for  Happiness  (McGraw-Hill): 
fVho's  Boss'::'  (McGraw-Hill)  ;  Angry  Boy  (Men- 
tal Health  Film  Board):  .Secure  the  Blessings 
I  Natiniuil    Kdmaliciii     \>sn(iaticiri  i . 

American  Film  Producers 

160(1  Broadway 

New    ^ork    19.    N.   Y. 

Phone:    PLaza  7-.59I5 

Dale  of  Organization:     1916 

OFFICERS  AND   DEPAUTMENT  HEADS 

Robert  Gross.  Executive  Producer 

Lawrence  A.   Glesnes,   Executive  Producer 

Lester  J.  Orlebeck.  Editorial  Chief 

Julian  C.  Townsenil.  Head  Cameriunan 

David    Mathews.  Script  and  Creative  Chief 

Al  Stahl.  in  Charge  of  Animation 

Services:    Sponsored  motion  iiicturcs  and  slide- 


films  for  theatres,  television,  education,  training, 

sales. 

Facilities:  Portable  production  equipment, 
16mm  and  35mm  with  sound,  stage  for  shooting 
small  sets;  special  effects:  animation;  storyboard 
persomiel.  scri|)t  writers. 

RECENT  PRODICTIONS  AND  SPONSORS 
International  House  (U.  S.  Army  Civil  Affairs 
Division )  :  Ready  for  Flight  (  Department  of  De- 
fense) ;  Civil  Air  Patrol  (  Hcad(|uarters,  Civil  Air 
Patrol):  Look  to  the  Skies  (I.  S.  Air  Force): 
doing  Places  (Air  Force  Recruiting)  ;  Yours  for 
the  Asking  (  Armv  Recruiting);  Mark  63  Gun- 
sight,  Theory  and  Operation  (  U.  S.  Navy)  ;  Air- 
men in  Training  ( U.  S.  Air  Force)  ;  TV  Com- 
mercials for  Dodge.  Rinso.  American  Safety 
Razor,  others. 

\)'E\    Film    Coisi'ipk vikin.    .!;;    K.    57th    Street. 
New     ^i>rk    (jt\.      I  lull    listing    on    page    .52.1 

*  *  ♦ 

Audio  Prodictions.  Inc. 

Film    Center    Ltuilding 

630  Ninth  Avenue 

New  '^  ork  19.  N.  Y. 

Phone:    COIumbns  .5-6771 

Date  of  Organization:     1933 

Ol  !!<  ERS  AND   DEPARTMENT  HEADS 

Frank   K.    Spcidell,   President 

Herman  Roe.ssle.  Vice  President 

Lawrence  W.   Fox.  Jr..  Treasurer 

P.  J.   Mooney.  Secretary 

Phillips    B.    Nichols.    Sales    Manager 

Services:  Motion  pictures  only,  all  commercial 
categories.  S|)ecialties:  public  relations,  sales 
promotion,  merchandising,  training,  medical, 
other  technical  and  educational. 

Facilities:  Camera  and  lighting  equipment, 
four    K)mm   and   35mm   cutting  rooms;    six   film 
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BUSINESS    SCREEN    MAGAZINE 


Audio  l'ri>iliiiliims:  dnilitiurd 

vaults;  two  optical  printers;  16mm  and  .HSmm 
Iprojectioii  rixitii:  iiiacliitif  shop:  music  director 
land  several  hundred  thousand  feet  of  original 
music  on  film;  seven  staff  writers  and  seven  staff 
ilirectors. 

RKCENT  PRODI CTIONS  AND  SPONSORS 
An  Introduction  to  Meadiille  (The  Texas  (!oni- 
i.iriyl;  Clear  Track  Ahead  (Pennsylvania  Rail- 
id);  Steam  for  Power  ( Babcock  &  Wilcox 
i..riipanyl:  Crimes  of  Carelessness  (The  Na- 
Imnal  Hoard  of  Fire  I  nderw  riters  (  ;  Telephone 
Hilays  (American  Telephoni-  \  Telegraph  Coin- 
I'UMV  I  ;  U  hat  Do  )  ou  Knon  ahoiil  .\eif  Jersey 
(The  Associated  Kailroads  of  New  Jersey)  ; 
You're  the  Doctor  (Kthyl  Corporation);  I'sy- 
ilopy  in  Education  Series  (McGraw-Hill  Hook 
I  ■■Mipanv):  Breast  Cancer:  The  I'rohlem  of 
liirly  Diagnosis  (National  Cancer  Institute  \ 
V'lierican  Cancer):  Films  for  I.  S.  Navy,  Air 
I  ..ice.  Department  of  State  and  others. 

(See  mention  in  film  awards  section) 


bl{A.N.SB\     I'KOUKTIO.NS 

122  ^  .  55tli  Street 

New  York  19.  .\.  Y. 

Phone:  Jl.l-on  6.2WM) 


The  Bray  Srinios.  Inc. 

72')   Seventh    Avenue 

New  York  19.  N.  Y. 

Phone:  Circle  5-4582 

Date   of   Organization:     1914 

OKKICKRS  AM)   DKPARTMENT  HF.ADS 

J.  H.  Hray.  President 

M.   Brav.  Treasurer 

V.  A.  Hray.  Secly.,  Asst.  Treas.,  Prod.  .l/gr. 

Stewart  Otto.  Sales  Manager 

H.   Kline.   Distribution  Manaper 

Skrnuxs:  Industrial  sales  and  jidi  training  mo- 
tiim  pictures  and  slidefilms;  training  films  for 
I.  S.  Armed  Forces;  theatrical:  educational: 
animated  cartoons  and  technical  suhjccts:  tele- 
vision films.    Distributor  to  schools. 

FaciLITIKS:  Studio  equipment  for  all  kinds  of 
motion  pictures  and  slidefilms,  sound  and  color: 
animation  department:  production  crews,  artists, 
script   writers:   film   lihrarv. 

RECENT  PRODI CTIONS  AND  SPONSORS 
Principles  of  Penicillin  Therapy  (  E.  R.  .S<|uil>l> 
&  Sons  Company  )  ;  Sales  Promotion  in  Action 
(Schenley  Industries!  ;  Parachutes  for  Safely 
tSwitlik  I'araihute  Cotnpany  I  ;  Champion  of 
('.hnmi>ions  ( Scheide\  Industries);  Guard  )  our 
Heart   (American   llc.irl    \>~iicijili"ii  i . 


CaMPI'S    FllM     I'lKlDl  TTIONS 

U)l    Hem-en    Sireel 

Brooklyn  2,  N.  '^  . 

Phone:     TKianglr  5-6296 

Date  of  Or^ani/iilion  :     19,')l 

OKKKKIO    \M)   ItH'MOMI-NT   IIKVDS 

Nat   Campus,   Executive   Protlucrr 
Leo    R.    Rohker,    Production    Manaper 


i.iinipiis  I  ilni  Proiluctioiis:   Continiird 

Servicks:  Motion  pictures  and  slidefilms  for 
business,  government  and  wclfan-  agencies:  also 
various  film  services  separately,  including  trans- 
lations, sound  tracks;  finishing  service  for  com- 
pany photographed  films. 

F'acii.itie:^:  Camera  and  on-locution  lighting 
equipment;  editing:  sound  recording  equipment, 
including  magnetic  and  optical  recorders,  film 
phonographs,  sync  projectors,  playbacks:  crea- 
tive staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
There  Is  A  Difference  (Amelia  Farhart  Lug- 
gage): Endurinp  Modern  (Valley  Furniture 
Company  I  ;  Rail  Steel  in  the  World  of  Today 
(Rail  Steel  Bar  Association);  Leadership 
Throuph  Research  (Spanish  Standard  Oil  Com- 
panv  of  New  Jers«-\  I  ;  Acres  of  Happiness  (  In- 
dustrial Home  for  the  Blind  I  :  A  Job  Worth 
Doinp  (Southern  Railway  System):  Career  for 
Tomorrou-  d'.  S.  Coast  Guard  I  :  The  Deaf  Post 
Rubella  School  Child  (  Lexington  School  for  the 
Deaf)  ;  Beautiful  I' pan  a  Hill  (Wagner  College!  ; 
Paint  Is  Our  Business  (  Benjamin  Moore  and 
Company);  Activity  Croup  Therapy  (Child 
Guidance  Institute). 


Caravel  P^ilms.  Inc. 

730  Fifth  Avenue 

New  York   19.  N.  Y. 

Phone:  Circle  7-6110 

Date  of  Organization:     1921 

Studio:    l.-i2    Prospect    Street.    Hempsteail.    I..    1. 

Akron    Representative:     Visual    Methods.    Inc.. 

.'?;?6  Second   National   Building.  Akron.  Ohio. 

David   I.  Pincus.  President 

F.  Burnham  MacLeary.  P'.P. 

Harold  M.  Manser.  /'./'. 

\rtliiir  Kreeger.  Treas.    (Claire  V.  Barton.  Secty. 

Mauri  Goldberg.  Mpr.  Prod. 

David  Kreeger.  .">/(/</((>  Mpr. 

Jack  Semple.  .Animation  .Mpr. 

Arnold  Vogelsang,  Slidefilm  .Upr. 

Charles  Moore.  Manaper,  SliU  Photopraphy 

SKHVlf;ES:  Sales,  dealer  and  v<Mational  training 
motion  pictures:  public  and  personnel  relations, 
educational.  religi<ius  films:  television  commer- 
cials: slidefilms.  transparencies,  stage  presenta- 
tions, field  surveys. 

F\<  II.ITIKS:  Own  motion  picture  studio  at  Hemp- 
stead. New  York  ('it\  headi|uarters  have  sliilc- 
film  stu<lio.  cutting  and  screening  rooms,  art 
and  animation  departments. 

RECENT  PRODI  CTIONS  AND  SIHINSORS 
I'ilamin  Rivers  (American  Can  ('ompany  I  :  A 
Study  in  Black  (Godfrey  L.  Cabot,  Inc.);  too*/ 
(Company  (Cabot);  Grouth  Industry  (Clinton 
Foods.  Inc.  I;  Tomorrou  Bepins  Tmlay  (Purr 
Oil  Company  )  :  Proof  of  Performance  i  S<«ony- 
Vacuuni  Oil  Company  I . 

(Sec  mention  in  Sim  awards  iiection; 


Stars  over  pnxlucer  lifting  denote 
advertising   copy    in   thi*   issue. 


Cornell  Film  (!omi'\ny 

1501    Broadua\ 

New  ^ork   1».  N.  Y. 

Phone:     Wisconsin  7-6651 

Date  of  Organization:    19.50 

OKH(  ERS  AM)  DEPARTMENT  HE\ll-» 

Milton   J.  Salzburg.  President 
Herman  Boxer.  I  ice  Pres.  in  Charpe  of 
Production 
Skrvices:     Motion   pictures   from   script  to   fin- 
ished product:   public  service  and  s<H'ial  s<iencc 
films. 

F  *(:il.lTlK,s:    .Studios,  cameras,  sound  equipment: 
full-time  production  crew. 

RECENT   PRODI  (TIONS   AND   SPONStiRS 
Pattern   for  Survival   (a   documentar\  i  ;    Tnrpel 
l'.S..4.   (documentary    in  production  • . 
(New     company,     organized      late     in      I9.50! 

Cavauadk  PicllKKs.  !>(..  o75  We>t  KniJ  \ve- 
nue.  New  York  25.  N.Y.  Phone:  ACademv 
2  l.7!'.l.    (Full  listing  on  page  .52.! 

I)l  I'H    III  I  llMs.   Im  . 

254  Vlest  54th  Street 

New  York  19.  N.  Y. 

Phone:   CObiuibus  5-7621 

Date  of  Organization:     1942 

OFFICERS  AM)  DEPARTMENT  HEAI)> 

John  Hans.  President 

Services:    Sales  training  film.«.  television  com- 
mercials. 

Facilities:  Studios,  art  department,  animation, 
editorial  rooms. 

RECENT  PRODI  «  TIONS  AND  SIHJNSORS 
Sales  training  films  for  Johns-Manville.  Singer 
Sewing  Machine  (jimpany.  Lily -Tulip  ("up  Cor- 
poration. F.  R.  S(|uibb  i>  Sons.  Bigelow-Sanford 
Carpet  Company;  tele\  ision  commercials  for 
Balantine  IWr.  Remington  Rand.  Durkee'<.  Mns- 
onnaise.  Faslman  Kodak  and  others. 


DlDLE^  Pu.mu.s  (.iiiUfiiuviiiiN.  .)ill  Mailison 
Avenue.  New  ^  ork  Cit\.  Phone:  FLIorado 
5-1076.     (Full  li.sting  on  page  52.) 

I)^  NAMK      III  Ms.     I  N(  . 

112  W.  K<»ih  St  reel 

New   ^ork  21.  N.  Y. 

Phone:    IH.if.ik.ir  ^■l,22\ 

Jkrh^  I- mriiwks  Proki  I  tions.  157  K.  (i')th 
Street.  New  \ ork  21.  N.Y.  TRafalgar  95352. 
Rolirrl  IjHren<-r.    (Full  listing  on  page  53.1 


P»i'L  J.  Fenneix  Company.  405  K.  -lOlh  Strert. 
New    York    16.    N.Y.     Mlrrav    Hill    9.1268. 

Mirk<-\    DiiI'M-      1  Full   li-liii!> 5.1.1 


Films  kor  Indi  strv.  Inc. 

135  W  .  52n.l  Strerl 

New  ^ork   P).  N.  Y. 

Phone:     PI.,i/a  .1-2KIM1 

Dale   of   Organization:    I94<l 
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XE%v  voKK  nrv 

Films  for  Industry:  ('.onliniied 
OFFICERS  AM)  DKP ARTMKNT  HKAI)S 
Josf|>h   M.  M.Call.T),  I'resiilrnt 
llyliiii  Clii-slrr.   >  ire  president 
David  Qiiaid,  Olli>  Coiiislcdt.  Directors- 
Cameramen 

Skrvu:ks:  Moliun  piiiurcs  for  business;  color: 
iiiarionetle  (Irpartinciit. 

F\i;lLITIES:  lOmm  and  .S5miii  production:  lorn- 
lion  trut'iv:   rcM-anli  and  wriliiif;  slalT. 

RECENT  PRODICTIONS  AND  SPONSORS 

AAA  Road  Test  iSun  Oil  Conipain  I  :  Holiday 
Harvest  (Frankfort  Distilk-rs  ('orporation  I  :  Kib- 
itzinsL  Canned  lieer  Sales  (  Arnt-riran  Can  Com- 
pany I  :  I'arlnership  in  I'lirehasing  (Socony- 
\  aiuuin  Oil  Conipaiiy)  ;  4  Fair  Day's  Pay 
(Procter  &  Gamble  I  :  Green  Gold  (I'nion  Bag  & 
PajH-r  Company  I  ;  Miracle  of  Time  (Gruen 
Vi  atch  Company  t  :  Doin::  liiisiness  on  lite  Tuo 
Label  I'lan   (National  Distillers  Corporation). 

(See  mention  in  film  awards  section) 


FoRDEL  Films  Division 

of  Fordel  Film  Laboratories 

1187  Uiiiversitv  Avenue 

New  York  52.   N.  Y. 

Phone:   LI  d low  8-510(1 

Date  of  Organization:    1941 

OFFICERS  AND  DEPARTMENT  HEADS 

C.  F.  Potts,  Executive  Producer 

W.   G.   Snowden.  Assistant  to  Exec.   Prod. 

Henry  Traiman.  General  Manager 

\\  .    1'.    liornberger.   Production   Manager 

U.  C.  Grant.  Office  Manager 

Medical  and  -Surgical  Advisers:  C.  Douglas 
Sawyer.  M.D..  F.A.C.A..  and  Emil  A.  Naclerio, 
M.D..  F.C.C.P. 

Services:  Medical  and  surgical,  educational,  in- 
dustrial, promotional  motion  pictures  and  slide- 
films,  cidor.  sound.  16nmi  and  35nim:  television 
films. 

Facilities:  Sound  and  color  camera  and  record- 
ing equipment:  animation,  editing  and  effects; 
relea.^e  printing:  projector  inspection  and  ship- 
ping: still  photography  and  enlargements:  crea- 
tive stall  for  scripts  and  translations. 

RECENT  PRODICTIONS  AND  SPONSORS 
Mediial  Films  for  E.  H.  Squibb  &  Sons:  Clinical 
Applications  of  Muscle  Relaxants,  Curare  in  Bar- 
biturate Mitrous  Oxide  Anesthesia,  Endotracheal 
Anesthesia.  Proneslyl  Hyilrochloride  —  A  .Veic 
Drug  for  \  entricular  Arrhythmias,  Malnutrition 
in  the  Hospital  Patient,  Nutritional  Aspects  of 
Tropical  Diseases,  Principles  of  Penicillin  Ther- 
apy, .Streptomycin  Drugs  in  the  Treatment  of 
Tuberculosis.  For  I.«"<lerle  Laboratories  Division 
of  American  Cyanainiil  (-ompany:  Aureomycin, 
the  Versatile  Antibiotic. 


William  J.  Ga.nz  (Iompany 

40  East  49th  Street 

New  York  17,  .\.  Y. 

Phone:     Kl.dorailo  .5-1H.3 

Date  of  Or<:ani7.ation:     1919 


/)  illiani  J.  tiiinz:  ionliiiitnl 

OFFICERS  AN!)  DEPARTMENT  HEADS 

\^  illiatn  J.  Ganz.  President 

E.   J.   Spiro.   Production   Manager 

Ilerbrrl    U.    Dietz.   General  Manager 

Jane  Page,  Comptridler 

Services:  Producer  and  distributor  of  Kunni 
and  .H.Smm  motion  pictures,  filinslrips.  sound 
slidefihns.  >isual  presentations  for  education, 
advertising  and  television. 

Facilitiks:  Studio  e(pii[>(nenl :  cameras:  creative 
stall.  ilcveloptncMl  of  story  ideas  and  merchandis- 
ing campaigns. 

RECENT  PRODICTIONS  AND  SPONSORS 
Red  Cross  Report  (American  Red  Cross)  ;  jour- 
ney to  Banana  Land  ( I  nited  Fruit  Company); 
From  Pictures  to  Profits  (  Dixie  Cup  Company)  : 
Your  Surest  Selling  Job  (Radio  Corporation  of 
America);  Screen  .Magazines  (United  States 
State  Department). 

(See  mention  in  fdm  awards  section) 

♦  *  * 

Gulf  Coast  Fil.ms.  Inc.,  ')  W.  61st  Street,  .New 
York  23,  N.  Y.    Phone:  Circle  6-0191. 

(See    coiniilete    lisliim    in    Texas    section  I 

Paul  Hance  Productions,  Inc. 

1776  Broadway 

New  York  19.  N.  Y. 

Phone:  Circle  5-9140 


The  Ja.m  Handy  Orgamzation.  Lnc,  1775 
Broadway,  New  York  19,  N.Y.  Phone:  JUdson 
2-4060.  Herman  Goelz,  in  charge. 
(Complete  office  facilities  and  projection  room 
with  service  staff  maintained  in  N.  \.  For  com- 
plete data  see  Detroit.   jMichigan   listing) 

Hartley   Productions 

20  ^  .  47th  Street 

New  York  19,  N.  Y. 

Phone:  JUdson  2-3960 

Herbert  Keukow.  Lnc. 

480  Lexington  Avenue 

New  York  17,  N.  Y. 

Phone:    ELdorado  5-0683 

Date  of  Organization:   1937 

OrnCERS  AND  DEPARTMENT  HEADS 

Herbert   Kerkow.   President.  Treasurer 

Rosemond    Kerkow,  Secretary 

Services:  Production  from  original  research  to 
finished  film.  Specialties:  Public  relations  films 
for  general  audiences,  educational  films  for 
schools. 

Facilities:  Sound  stage,  set  building  depart- 
ment, jirojection.  sound  recording  and  re-record- 
ing:  editing. 

RECENT  PRODICTIONS  AND  SPONSORS 
Supply  Department  .t  float  ( I'.  S.  Navy);  Crea- 
lire  Incisure  ( U.  S.  Army  Orientation  Branch); 
Art  in  Hawaii  (U.  S.  Department  of  State)  : 
Adult  Education  (U.  S.  Army  Orientation 
Branch):  Slay  in  School  (U.  S.  Navy);  Pat- 
terns for  Parties  ( Towle  Silversmiths)  ;  TV  com- 
mercials for  Camel  Cigarettes.  Eastman  Kodak, 
Cannon  Mills,  Inc. 


L  UK  1{    (loHI'UltATION 

(Louis   de    Roi'lieinont  I 

35  West    I5lli  Street 

New  ^ork   19,  N.  V. 

Phone:    F,L   2-1110 

OFFICERS  AND  DEPARTMENT  HEADS 

Louis  de  Rocbemont.  Executive  Producer 

Tliornas    (tnliard.    .Associate   Producer 

Lotliar   W  ojlT.   Associate  Producer 
V.    Hordi-n    Mace.    Executive   Assistant 
.Martin   J.    Maloney,   General  Manager 

Services:  Industrial,  educational  and  civic  rela- 
tions motion  pictures:  films  for  L'.  S.  Armed 
Forces  and  (ioM-rnmental  agencies;  short  sub- 
jects in  color  for  theatres;  television  films. 

Facilities:  Sound  and  color  e(|uipment  for 
camera  work  on  location;  portable  generator, 
R.C.A.  sound  channel  on  'chassis  and  electric 
truck. 

RECENT  PRODI  CTIONS  AND  SPONSORS 

Here's  Health — The  American  Way  (American 
Medical  Association):  Tiventy-Four  Hours  of 
Progress  (American  Petroleum  Institute);  The 
Whistle  at  Eaton  Falls:  Lost  Boundaries. 


LOUCKS  AND  INORLING   StUDIOS.  InC. 

245  W.  55th  Street 

New  York  19.  N.  Y. 

Phone:    COIiindiiis  5-6974 

Date  of  Organization:   1923 

OFFICERS  AND  DEPARTMENT  HEADS 

J.  A.  Norling.  President 

Wil  Marcus.  I  ice  President 

Services:  Industrial,  job  and  sales  training, 
public  relations,  educational.  Government  mo- 
tion pictures  and  slidefilms. 

Facilities:  Studio  equipment  for  16mm  and 
35mm  productions:  animation  camera  and  art 
departments:  three-dimensional  still  and  motion 
pictures;  creative  staff  including  artist,  photog- 
raphers, writers,  film  editors,  directors. 

RECENT  PRODUCTIONS  AND  SPONSORS 

New  Pouer  for  America  (Combustion  Engineer- 
ing-Superheater Company)  :  Building  for  the 
Nations  (United  States  .Steel  Corporation):  Re- 
vere System  of  Water  Piping  (Revere  Copper 
and  Brass,  Inc.)  ;  Educational  subjects  for  En- 
cyclopaedia Britannica  Films,  Inc.;  Training 
films  for  U.  S.  Navy. 


The  March  of  Time 
369   Lexington  Avenue 

New  York  19,  N.Y. 

Phone:   JUdson  6-1212 

Date  of  Organization:   1935 

OFFICERS  AND  DEPXRTMENT  HEADS 

Richard  de   Rocbemont.   Producer 

Arthur  Tourtellot,  D.  Y.  Bradshaw,  Asso.  Prods. 

Sam  Bryant.  Gilbert  Comte.  .-tsst.  Prods. 

Frank  Shea.  T\    and  Commercinl  Sales  Director 

P.  A.  Williams,  Public  Relations  Director 

Services:     Producer  of  theatrical   and  non-the- 
atrical documentary   films. 

F^ACiLITIES:     Equipment    for    16nm)    and   35mm 
production,  studio  and  location. 


4U 


BUSINESS    SCREEN    MAGAZINE 


77i<'  Miirrli  (»/  Tinir:  Continued 


I'roniiitiuniil  Films:  l.ontinufd 


KKCENT  PRODUCTIONS  AM)  SPONSORS 
Miracle  of  Rubber  fF'irestone  Tire  &  Rubber 
Company)  ;  Special  Presentation  (Burlington 
Mills);  Opportunity  (Cleveland  Klectric  liluni- 
inating  Company  I  :  The  Sew  Calijornia  I  Hank 
of  America  I  ;  OH  &  Men  i  Stanilard  Oil  Com- 
pany of  Indiana  I:  Muney  at  Work  (New  \  ork 
Stock  Exchange  I:  /7/>/i/  I'lan  ( L  nited  Stales 
Air  Force);  Call  to  Action  (American  Red 
Cross). 

(See  mention  in  film  awards  section) 


«  ♦  •» 

Ml'O  Pkodictions.  Inc. 

15  E.  53rd  Street 

New  York  22,  N.  Y. 

IMione:    Mlrray  Hill  8-7830 

Date  of  Organization:    1916 

OKKICKRS  AM)  DKPARTMKNT  HKADS 

Juild  L.  Pollock,  I'resiitent  ami  Treasurer 

Lawrence  K.  .Vladii-on.  /  ./'.   Slaidey  Resor.  Secty. 

Irene  Vi  ilson,  I'roil.  Eil.  Krwin  Scharf,  I'rod.  Dir. 

Jean  Oser,  Associate  Producer 

Skrvicks:  Sales  promolion.  training,  public  re- 
lations, informational  motion  pictures:  color 
films  and  location  work. 

F'acII.itiES:  16mm  and  .')5nnn  cameras,  lighting, 
sound  truck:   16mm  and  .iSnnn  projection  room. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Steering  with  Standards  ( Ford  Motor  Com- 
pany); American  Cowboy  (Ford I;  Yellowstone 
Park  (Ford);  Pride  of  Workmanship  (Ford); 
Operation  '51  ( Ford  I  :  Taniileuood  (Lniled 
States  Information  .Service  I;  The  Rural  Hiph 
School  (lniled  States  Information  Service); 
Tar  Heel  Wild  Lije  (North  Carolina  Wildlife  Re- 
sources Commission)  ;  The  Double  Decked  Clip- 
per  (Pan  American  Airways):  Fishinp  in  Alas- 
ka. Ilunlini:  lliii  Came  in  Alaska  (  both  for  Nash 
Division,  Nasli-Kelvinalor  Corjioration  I . 

I  See  mention   in  film  awanl-  section) 


Ml  KiMn-l.iLLis.  Inc. 

59  Park  Avenue 
New  York  16,  N.  Y. 

Pholir:    Ml   rr.ix    liill  ()-!' I  12 


Tki)  Nkmktm  Sti  dios 

729  Si-ventli  Avenue 

New  York  19.  N.  Y. 

Phone:    Circle  5-5147 

Dale  of  Organization:     1935 

OFFICERS  AM)  DEI'AHTMKNT  HEADS 

Ted   Nemelli,   Producer-Director 

M,  E.  Bute.  Associate  Producer-Director 

Skrvices:    Motion    pi<tures    and    slidcfdms    for 
business,  TV  and  theaters. 

Facilities:    l()m    and   .t5min    production   ei|uip- 
meni,  optical  prinler,  >tages,  sounil  truck, 

RECENT   I'HODltiTIONS   AND   .SPONSORS 
Danfier    Is    Your    Companion    (American    Red 
Cross)  ;  Atlantic  Album  (Atlantic  Refining  Com- 
pany) ;     The    Aldrirh     Family     l(>enernl     Foods 
(^>rp.  I  ;  TV  connnercials  for   lO  clients. 

(Sec  mention   in   fdm  award-  oci  lion) 


TlIK     I'aI  IIKM.OI'K    l,OMI'AN\ 

OK  .America.  Inc. 

( Pathesfoiie  ProdiictiitiiM ) 
58(1  Fiflli    \veniie 
New    York,  N.  Y. 

Piionc:     PLaza  7..52(M) 

Studio:   121  West  54tll  Street.  New  ^  ork,  N.  Y. 

Date  of  Organization:    1914 

OFFICERS  AND  DEPARTMENT  HF:ADS 

Kdward  J.  I^mm,  President,  Exec.  I'rod. 

Henry  Strauss,  Exec.  I'.P.  and  Exec.  Prod. 

Walter  Raft,  Production   Manager 

Rogers  Keene,  Chief  Film  Editor 

Krwin  M.  Solms.  Robert  W  ilmol.   Boris  Kaplan. 

Thomas  V.  Hale,  Run  Roman,  Ralph  Schoolman. 

Creative  Staff  Members 

Servicks:  Research,  produclion.  audience. test- 
ing and  distribution  of  industrial  altitude  moti- 
vation, sales  and  job  training,  public  and  civic 
relations  motion  pictures  and  slidefdms;  train- 
ing films  for  V.  S.  Armed  Forces;  television. 

Fa<:ilitie.s:  Color,  camera  and  lighting  r(|uip- 
ment;  sound  systems  including  Reeves  magnetic 
tape  recording:  background  projection  unit  and 
process  screen;  editing  and  projection  rooms  for 
16mm  and  35nnn  animation.  Permanent  cre- 
ative staff:  writers,  directors,  art  directors,  film 
editors,  producers,  scenic  artists;  sound  engi- 
neer and  other  technical  personnel. 

RECENT  PRODICTIONS  AND  SPONSORS 

The  Inner  Man  Steps  Out  (General  Klectric  Com- 
pany I  :  Story  without  End  (American  Telephone 
&  Telegraph  Company )  :  This  Is  My  Friend 
(The  Coca-Cola  Company  I  ;  There  Is  a  Differ- 
ence (  Kthyl  Corporation )  ;  Remote  Control  Tur- 
ret System  (V.  S.  Army  I  :  The  Plymouth  Story 
(  Plymouth  Cordage  Company  I  :  Etiquette  (edu- 
cational scries  for  Mcliraw-llill  Book  (aim. 
pany  I  :  The  Torch  (National  Board  of  Fire  In- 
derwrilersl  :  Frank  Martin.  Dairyman  (WCsting- 
house  Klectric  Corporation  I  ;  Partnership  for 
the  Future  (General  Foods  Corporation). 
(See  mention  in  film  awards  section) 


PiiiiMiiiioNAi.  liiMs  (.(»Ml•\^^,   Im;. 

119    W.    .-.Ul    Street 

New   York    I"».   N.Y. 

I'lione;    Pl.a/a    7-3351 

Dale  of  Organi/ulion:    1917 

OFFICERS  AND  DEPARTMENT  HEADS 
Jack    .Vrnold,    Producer 
Lee  CotHlman.  Prinlucer 

.Services:  Motion  pictures  for  businr^s  educa- 
tion, civic  relalionv  (iovernnietil  agencies;  s|ie. 
cially:  human  relations  film'>. 

Facilitk^:  K(|uipment  for  motion  picture  and 
lelev  ision  priKJuclions. 

RECENT    PRODICTIONS    \M)   Slt)N"M»RS 

Ill/A    Thr\r    lliintif     i  I  iili-rn.il  ional     I-i4lii-«    liar- 


ment  Workers'  Union) ;  At  Our  House  (State  of 
Vermont.  Department  of  Health;  ;  Chicken  of 
Tomorrow  (Atlantic  &  Pacific  Tea  Cijmpany)  ; 
Our  Union  (Local  91,  I.  L.  C.  W.  L.);  I  alley 
of  the  Shadow  (Jewish  ('onsuinplives  Relief  .So- 
ciety) ;  TV  Series,  llandmacher.Vogel,  Inc;  T\ 
Series,  I^mpl,  Inc.;  and  others. 

(Sri-  riii-ntion   in   fibii  awards  m-i  tion^ 


K.K.O.  Patiie.  Inc. 

(»25    Madison   Avenue 
New  York  22,  N.  \. 

Phone:  S  \crainenlo  2-26(H) 

Studio:    1(15   Ka.l    KMnli   St..   New    York.    N.   Y. 

Date  of  Organization:   1931 

OFFICERS  AND  DEPART.MENT  HEADS 

llarrv  J.  Michalson,  President 
Jay  Bonaheld,  /  ice  President,  Gen.  Mf^r. 
Douglas  Travers,  Studio  and  Prod.  Mgr. 

.Services:  Industrial  and  civic  relations  motion 
pictures;  training  fdms  for  l',S.  Armed  Forces 
and  Governmental  agencies;  televisiim  iilui 
shows  and  commercials. 

Facilities:  ."studio  equipment  for  all  produc- 
tion nj-eds,  including  sound,  creative  staff. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Mister  Bell  ( American  Telephone  and  Telegraph 
Company);  It's  .\ews  Because  It's  .\ew  (The 
Texas  Companvl  :  Ceneral  Mills  Today  (General 
Mills,  Inc.  I  :  Paintinp  with  A  v/"n  (duPonI  Com- 
pany I  ;  Letter  to  a  Pilot  ( Trans-\^'orld  .\irlinesl  ; 
This  Gracious  Heritage  (Gorham  Company)  ; 
Horizons  Unlimited  (.-Xutomobile  Manufacturers 
.-Xssociation  I  :  .4  for  .Achievement  (Savings  Bank 
.Association  of  .New  York  I  :  The  Spud  and  You 
(National  .-Vssocialion  of  Food  Chains i;  Heri- 
tage of  Service  (National  S<-li-<-ted  Morticians)  ; 
Whistle  in  the  .\ight  ( .-Xssixriation  of  American 
Railroads). 

(See  mention  in  film  awards  section) 


KollKKI    ^   \IIN  \l  I     F^ICHIK 

Phiidi  (  rioNs,  l\«:. 

9  West   61  si   Street 
New  Y..rk  23.  N.  Y. 

Phone:     Circle  «MI1<)1 

Dale  of  Organization:    1939 

Branch:    .30<)  Oil  and  l^a«   Building.   Houston. 
Texas.    Phone:  Klackstone  St71. 

OFFK  ERS  AND  DEPXRTMENT  HEADS 
RolM-rt  ^  arnall  Richie.  Pretitlent 

Mall  Farrell,  I  ice  President,  Gen.  Mgr. 

(amstance  Binford.  Secretary -Treasurer 
F.  \\  .  BrvanI,  Jr.,  lice  President 

Hugh   F.  (iage,   I  ice  Piesulenl   (Sales  I 

Services:  Motion  pictures,  slidefilms  and  still 
phologrnpln.  black  and  while  or  color,  scripting 
and  slorv  board  treatnienl«.  ('ounsel  on  di<lri. 
bution. 

Fi<  |I.ITIE>:  Camera.  Iigliluig  and  nliting  equip- 
ment. re<-ording  set. up.  liMalion  truck  and 
niixlel  animation   deparlnienl;    staff  writers  and 

dirf^tors        i/ji/i/ii:      rttntintirti     nn      next     tMii-r-t 
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XKW  VOIIK  I  ITY 


Robfrt  Ynrnall  Kic/ii'r;    (.niilinind 

RKCENT  PRODI  nioNS  AM)  SI'ONSOKS 
.\eptune's  (HI  Fielils  i  ki-rr-MclJit-  Oil  Inclus- 
Irifs,  Iiu-.l;  Our  Silent  I'arliier  i  Kasl  Ohin  Gas 
Conipanv  I  :  Annual  Report  (Slu'll  Oil  llimi- 
paiiy ) ;  Linking  America  ( Peoples  Gas  l.iplit  & 
Coke  ('iiiiipaiiv  i  ;  Prohlem.  Solution.  Result 
(Hercules  I'liMtler  C'.»iiipaii\  l  ;  .\atural  das  Pio- 
neer  (Panhandle  Eastern  Pip«'  Line  Company  I. 

(See  riii'niion  in  film  awards  seilii>rO 


Leslie  Roish  Pnooi ctions.  Inc. 

333  W  .  r.2n<l  Si  reel 

New  York  1').  N.  V. 

Phone:  COlumhus  3-6430 

Date  of  Organization:     19H 

Studio   and   Shops:    13(1   Herrieks   Koad, 

Miue.da.   L.   I..   N.   Y. 

0FKK:EKS  AM)  DKI'ARTMENT  HKADS 

Leslie  M.  Housh.  President 

Jules  K.  Sindie.  /  ./'.  Charles  I).  Elms.  Slide  films 

Services:  .Motion  pictures  and  slidefilnis  from 
original  idea  to  finished  product. 

Facilitie.s:  Equipment  and  staff  for  any  type 
production,  uithout  rentals:  sound  studio  in 
Mineola:  art.  animation,  projection  room  in 
New  York. 

RECENT  PRODI  CTION.S  AND  SPONSORS 

Institutional  and  |)ul)lic  relations  films  for  large 
industrial  clients;  L  .S.  Navy  training  films;  tele- 
vision spots. 


*  ♦  ♦ 

Sarra.  1m.  2(H>  E.  ,S0lh  St..  New  ^ork  22, 

N.  Y.  Phone:    Ml  rray  Hill  8-0085. 
Valentino  Sarra,  President:   Morris  Behrend. 
General  Manager,  and   full  staff  for   produc- 
tion   located    at    N.    \'.    studios,    (.see    listing 
under  Chicago.  Illinois) 


SkaBOVKI)    StIDIOs.    1.N(  . 

l.iT  E.  69th  Street 

New  York  2L  .\.  Y. 

Phone:  REgent  7-92(H) 


-Ala.n   .Shii.in    Pkodi  (  tjons 

450  \\  .  .i6th  Street 

New  York  19.  N.  Y. 

Phone:  PLaza  7-1270 


Fi.ET(.iiKK  Smith  Sti  digs.  Inc. 

321   E.  4Uh  Street 

Ne»,  "^..rk  17.  N.  Y. 

J'lion.-:  Ml  rruN   Hill  .i-6626 

SCIt.NCE    PiCTLKES,    l.NC. 

.S   E.  .i7tli   Street 

New  York  22.  N.Y. 

Phone:    PLaza  9-8.i32 

Hranch:     1737   "H"   St.    NW,    Washington   6. 

Phone:   EXeciitiv.-   1092 

OFFICERS  AM)  DEPARTMENT  HEADS 

Rene  Bras.  President 
Francis  C.   Thayer,    I'.   P.  and   Treas. 

Melville   F.    Wallace,   Secretary 
John   H.   I^wis,  Production  Supervisor 


Srit-nrr  Pirtiirrs:  C.oiitiiuiftl 

.Services:  Motion  pictures  and  slidefilnis  for 
liusiness.  education  and  television. 

Facilities:  Two  studios,  16mm  and  3.Smm  cam- 
eras, two  animation  stands,  projection  room,  twt) 
lulling  rooms,  art  department,  machine  shop, 
pati'iiled  composite  unit  for  magnified  first  per- 
son photograplu. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Filmslrip  series  I  Life  Magazine):  Grant  Wood 
I  Doi  umeiilary  I  :  The  Market  Everybody  Wants 
I  Dell  l'u|p|i<ali(>ns.  Inc.  I:  Annuid  Report  (  Pit- 
ncN-Uuwes.  Inc.)  :  Patented  Paint  Brushes  (Han- 
Ion  &  Goodman.  Inc.)  :  Candid  Supermarket 
Study  (Good  Housekeeping  Magazine). 


*  *  * 

Sound  Masters.  Inc. 

16.5  West  46th  Street 

New  York  19,  N.  Y. 

Phone:    PLaza  7-6600 

Date  of  Organization:    1937 

OKI'ICERS  AM)  DKI'VHTMENT  HEADS 

W.  French  Githens,  Chairman 

Harold  E.  Wondsel.  President 

Francis  Carter  Wood.  Jr..  f  ice  Pres.  and  Sect)'. 

Walter  Kullberg.  Treasurer 

Roy  Gibson.  Writer-Director 

Harold  .McCracken.  George  C.  .Vlaloney.  Writers 

Services:  Motion  pictures  and  slidefihns.  Spe- 
cialties: technical  and  cartoon  animation,  loca- 
tion work. 

Facilities:  16mm  and  35mm  equipment,  in- 
cluding sets,  sound  recording,  camera,  lighting, 
location   trucks. 

RECENT  PRODLCTIONS  AND  SPONSORS 
Designs  For  A  Homemaker  (International  Silver 
Conipanv  I  :  Sporting  Arms  and  Ammunition 
(Oiin  Industries):  Counted  Pieces  That  Count 
(Western  Brass  Mills):  Shooting  Safety  (Sport- 
ing Arms  and  Ammunition  Manufacturers  Insti- 
tute) :  Fishing  For  Fun  (Fisher  Body  Division)  ; 
Telephone  Cable  to  Cuba  ( American  Telephone 
Ji  Telegraph  Co.)  :  ^'ational  Folk  Festival  (L.  S. 
State  Department):  An  American  Father  (U.S. 
State  Department):  Kentile  Production  (Ken- 
tile,  Inc.  1;  Customer's  Viewpoint  (Tide  Water 
Associated  Oil  Company)  ;  TV  commercials. 

I  See  mention  in  film  awards  section  i 


Special  Plrpose  Films,  Inc. 

44  West  56tli  Street 

New  York  19,  N.  Y. 

Phone:    Jld.son  6-0020 

Date  of  Organization:    1946 

nniCERS    \ND   DEPARTMENT   HEADS 

John   lo\.   President 

William  Forest  Crouch,  Exec.  Prod.  Dir. 

Douglas  Miller.  Secretary 

J.  .S.  K.  Hammaim.  Sales  Manager 

Gladys  Brothers.  Film  Editor 

Mary  R.  Blake.  Stylist 

Services:    All  tvpes  of  motion  pictures.    Special- 


Spriiiil  Purpose  Films:  Continued 

ists  in  films  for  television,  from  20-second  com- 
inereials  to  one-hour  packages. 

HKCENT  PRODI  (  TIONS  AND  SPONSORS 
Lutheran  Hour  (Lutheran  Lawmen's  U-aguel: 
Metropolis  ( Documi-ntary )  ;  An  open  end  TV 
package  series;  TV  commercials  for  Procter  & 
Gand)le.  Old  Golds.  Silvercup  Bread.  Playtex 
Girdles.  Bower\  Bank.  Sealtest  lee  Cream,  North 
American    Phillips,   and   olhi-rs. 


*  •»  ♦ 

Stlrgis-Grant  Pkodlctio.ns.  Inc. 

314   East   46th   .Street 

New  York  17.  N.  Y. 

Phone:    Mlrray  Hill  9-4994 

Date  of  Organization:     1948 

OFFICERS  AND  DEPARTMENT  HEADS 

Warren  .Sturgis.  President.  Prod.  Mgr. 

Dwinell  Grant.  /  ice  President.  Art  Dir. 

.M.  C.  Romilh,  .Sec.-7>ea.s.,  Bus.  Mgr. 

Harry  A.  Hamsel,  Chief  Animator 

Services:  Educational  and  technical  films  and 
filnistrips  in  the  medical  and  scientific  fields; 
animation  of  all  types. 

Facilities:  Live  action  and  animation  camera 
crews  trained  for  medical  and  surgical  work; 
16mm  equipment:  studio:  sets;  editing;  medi- 
cal and  scientific  script  writing  staff. 

RECENT  PRODLCTIONS  AND  SPONSORS 

The  Embryology  of  the  Eye  ( ,\merican  Academy 
of  Ophthalmology )  ;  The  Male  Sex  Hormone 
( Schering  Corp. )  :  Migraine — //5  Diagnosis  and 
Treatment  ( Sandoz  Pharmaceuticals)  ;  From 
One  Cell  (The  American  Cancer  Society);  The 
Bone  Bank  (New  Y'ork  Society  for  the  Relief 
of  the  Ruptured  and  Crippled)  ;  Surgical  Treat- 
ment for  Patent-Ductus  Arteriosus  (Columbia- 
PresliNterian  Medical  Center;  Pyloromyotomy 
for  Infanlile-Pyloric  Stenosis  ( St.  Clare's  Hos- 
pital I . 

John  Sutheruvnd  Prodlctions.  Inc.,  60  E. 
42nd  Street.  New  York  17.  N.Y.  Phone: 
Ml  rray   Hill   7-7815.    Ross  Sutherland. 

(Coniplete  lisliiig  in  l.os  Angeles  section) 

ToMLiN  Film  Prodictions 

480  Lexington  Avenue 

New  York  17.  N.Y. 

Phone:  PLaza  8-2827 

I  S,.,.  inenlion  in  film  awards  se<tion) 


Traimnc  Films.  Inc. 

150  West  54tli  Street 

New  York  19,  N.  Y. 

I'hone:    COIund.iis  5-3520 

Date  of  Organization:    1947 

OFFICERS  AND  DEPARTMENT  HEADS 

Ralph   Bell   Fuller.  President.  Prod.  Mgr. 

HoI.erl  A.  Lighthurn.  f.  P.  (Development) 

Henry  Morle\.  Nat  Zurker:  M.P.  Div.  Chiefs 

Karl  lleitz.  Office  Manager 

Elwood  .M.  Frye.  Art  Director 

VS'illiam  Leftwich.  Dir..  Still  Photography 

.'Mlilialed  with  l)>namic  Films.  Inc..  112  West 
89th  Street,  New  York  Cil\  21.  Phone:  TRafal- 
"ar  3.6221. 
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BUSINESS    SCREEN    MAt;AZINE 


Trainiitf!  Films:    Cuntinut'd 

Srrvicrs:  Visual  presentation  services,  consul- 
lutiiin.  visual  equipnient.  (iistrihution.  uil  fur 
iiDokli'ts.  leader  guides,  and  posters. 

Kaciuties:  .Still  photography  department,  proc- 
essing for  lilack  and  uliitc  and  color:  sound 
studios,  animation,  high  speed,  time  and  motion: 
creative  department  for  research  and  script  writ- 
ing;  art  department:   consultation  service. 

RECENT  PRODI C.TION.S  .AND  .SPONSORS 
Talk.  Talk.  Talk  i  The  Horden  Clompain  I  :  l'a\ 
Din  I  I'urolator  I'roducts.  Inc.  I:  .South  Africa 
I  Life  Magazine!:  From  Science.  I\ew  Beauty 
I  James  Lees  \  Sons  Co.  I  :  Control  oj  Mastitis 
I  Lederle  Lahoratories)  :  The  Story  of  Lastex 
(  I  .  S.  Kuldier  Compain  I  :  Companion  Merchan- 
ilisinfi  I  Personal  Products  Corporation!:  The 
Cariio  That  I'ay.s  Off  (Associated  Transport, 
Inc. I:     Help     Ifanteil     I  Procter    4i    (iainlile)  : 

{round  South  America    (  Pan   .American   World 

\irwavs.    Inc.  I, 

Tra.nshi.m  Incokpohatki) 

3.1   W  .    I.illi   Street 

New   York    l<>.   N.^  . 

Phone:   LI  xeinhurg  2-1  KHJ 

Date  of  Organization:  1941 

OFFICERS  AND   DEPARTMENT  HEADS 

William   Miesegacs.  I'resident 

Walter  Lowendahl.  Executive  l ice  President 

William   Burnham.   T.  P.   (Sales) 

Peter  Schlenker.   Treas. 

.Sekvicks:  Staff  of  'X)  in  departments  co\ering 
production  of  motion  pictures,  slidciilms  and 
still  photography. 

Facilities:  .Studios,  shops  and  offices  all  in 
Transfilm  Building. 

RECENT  PRODICTIONS  AND  SPON.SORS 

///).  Zip.  Hooray  (The  Spool  Cotton  Company)  : 
Make  Um  for  \  outh  (National  .Social  Vielfare 
\ssemlily  I  :  U  heel  Sense  (  StudehakiT  Cori«»ra- 
tionl:  Men  of  Gloucester  (Ford  .Motor  Com- 
pany I . 

(Sec  mridioM   in  flini  awards  -ieclloni 

Unifilms 

n\  E.   JTth  Street 
New  York  17.  N.  Y. 

I'lio,..  :    Ml   ir.iN    III!!  H-'»H2-, 

Video  Varieties  C.ohpoh  \  iion 

41   Kast  .ittlli  Street 

New  York  22.  \.  Y. 

Phone:     Ml  rrav    Mill  HI  W.2 

(►wniT  and  (Ipcralor  of  W  c«l  ( ioast 

Sound  Sludior..  .'>|l)  \\  e-l  .')Tlh  Street, 

Ne«   York  IV.  estaldi-.lied  in  l')V2 

Date  of  Organization:    1948 

OFFICERS   AM)  l)KI'\HT\IFNT  IIK\1>^ 

(ieorge  \\  .   (ioman.  Pri'stdcnt 

Martin  Henry  and  A.  W.  Manchei- 

in  Charpe  of  I'roductii-n 

L<-onar(l  Antlerson.  Cuttiufi  Rooms,  Editing 

Otis  P.  Williams.  General  Sales  Manat^er 

>krv|(:ks:  Industrial  motion  pictures  and  slide- 
films:    tele\i>ion    hhn    shows    and    conunercials. 

Fvcii.iTiE.s:  Studio  ei|uip|M-d  with  RCA  sound; 
lighting  and  camera  e(|uipment;  set  conslrue- 
lion  shops;  television  shipping,  labeling  nn<l  in- 
sp<Hiion  department. 


I  iili'o  I  ariftifs:  ('ontiiiiii-d 
RECENT  PRODI  CTIONS  AM)  >PONSt»RS 
Containers  in  the  Makinp  (Kieckhefcr  Container 
Oimpany  I  :  More  Time  for  Livin/;  (Westing- 
house  Klectric  (!orporation  I  :  Hetty  Crocker 
((General  Mills,  hii.  I:  U  hat's  Cookinfcy  (  Philco 
(.orporalion  I  :  Tehnision  commercial-:  series 
for  (.eneral   Klcdric  (!onipan\    for   Fred  Waring 

program  and  dealers:  Schlitz  Brewing  C! paii\ 

for  Pulit/er  Prize  Pla\house  program;  Bulo\a 
Watch  Company.  The  Borden  (!ompain.  (ien- 
cral  Foods  C!om|ian\ . 


*  «  * 

\\  ildiiig  f'irliire  I'rndiiitioii-.  Inc. 
WlUJl.Nl,  ruilKK  PllOUKTlO.Ns.   In(...    iUo  .Madi- 
son  Avenue.  New  York,  N.Y.    Phone:   Pl^za 
8-1727.    J.   W.    Inglefield.   vice  president. 

(See  complete  listing  under  Chicago.  III.  I 


\\  ll.I.AKI)    l'l(   1  I  HKS,    l.NC. 
!.'>  Wot    l.^th  Street 
New  York  19.  N.  Y. 
Phone:     H  xendiurg   2-<tl.Sn 
Dal.'  of  Organization:    IV;12 
Brani  li  Otlice:  Fditorial.  (.iutling.  Projection.  Re- 
cording, .Animation:  .5.50  Fifth   Avenue. 
New  Y'ork  Cit> 

OFFICERS  AND  DEPARTMENT  HEADS 

T.  W.  Willard.  President 

John  .M.  S(|uiers.  Jr..  lice  Pres.,  Gen.  Mfir. 

Services:  Industrial,  medical,  educational,  sales 
and  joli  training  motion  pictures  and  slidefdms; 
training  fdms  for  l.  S.  Armed  Forces  and  Cov- 
ertimciilal  agencies;  theatricals:  television  film 
shows  and  ci>mmercials. 

Facilities:  Mitchell  NC  cameras  ami  camera- 
top  station  wagons,  portable  generators,  field 
sound  reroriling  instruments:  pioneer  in  indus- 
try te<'hni'|ues  and  e(|uipment;  color  production 
in  Kast  and  South  America  for  theatrical  pri>- 
ducers;  animation  department;  projection  and 
cutting  rooms:  creatixe  staff. 

RECENT  PRODI  CTIONS  A.M)  .sPt)NM»K.s 
Fabrication  of  a  \ylon  Creel  ( E.  I.  duPonI  de 
NenioursI:  /.  H.  M.  (International  Business  Ma- 
chines); Operation  Fast  Frrit^ht  I  Norfolk  ^ 
W  eslcrn  Bailwa)  I  :  .Screen  Reiieus  (  American 
lelephone  &  Telegraph  (!ompan\  I  ;  Machine 
Shoemakin/:  I  Inited  Shoe  Machinery);  That 
Your  Children  4/n>  Live  (('hildren's  Medical 
(!enler  (  amfiaign  \r  und  I  ;  Aaculru  (  I  iiiled  Fruit  i . 


«  «  « 

Bu'ii\n  C.  W«)i.KK  Srinnis.  |.5.<  K.  4,5th  Stn-f-l, 

New    York   17.  NY     PI. PI./,  -.-.i.-u. 

Dicran  Nahigian. 
tConiplrle  listing  ui  Los  Angeles  sci  tion  i 


Kmkhhon    ^«ikkk   Sti  III«» 

:\\.\    W.    .'.2n.l    St  reel 
New    York    1').    \     V 

Enirrson    ^  orke.    Prrtidrnt 


>iiiMii.i<:  \ii.\.\'Tii 


>«•«    .li'rN«*v 

«  «  * 

The  pKi.NCFrroN  I  iim  (Ienter,  I.nc. 

Princeton.  New  JerM»v 
Phone:  .3.5.50 

OFFICERS  AND  DEPARTMENT  HEAD> 

(iordon   Knox.   President 

L.  II.   M..lt<>n.  Production  Manaper 

Alfre<l    F.  (iaiifano.   Business    Mananer 

Sumner  I.Non.  Scenarist 

HoU-rt  Wel.h.  Film  Editor 

Carlo   .Arcamone,  Film   Editor 

.ServicE-S:  Production  and  distrihution  of  s|h-- 
>  ial-pur)Mise  spons<ired  motion  pictures  for  ten 
\i-ars;  films  for  civic  relations  organizations, 
medical  as.«<M'ialions,  universilirs;  production  in 
I  .S.  and  South   America. 

FACILITiE,s:  16mm  anil  .'iSnnn  <an)eras:  sound 
stage.  Western  Kli-ctric  sound  s>slein.  mobile 
sound   location  Iruck.   mobile  generator. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
The  Story  of  Ted  Mcl.ane  (  International  Chiro- 
praclors  A.s.siM'iation  i  :  Forfiet  Sot  These  Chil- 
dren I  Department  of  institute  and  Agencii-s  of 
Slate  of  .New  Jcrse\  )  ;  Quality  Mill  i  Riverside 
Metal  Company  )  ;  Fortress  of  the  Sh\  ( li<M-ing 
.Aircraft  Corporation  i  :  The  kinp  Means  Business 
l^ale  i.  Townc  Manufacturing  C<>mpan>  I  ;  Op- 
eration Fripid  i\a\r  \  Townel;  Here's  Your 
Worksaver   i^ali-  \  Town.-i. 


.Xt'M    I'tirk  .Siiii<> 

McI.ARTV   PlCTl  RE   PkoHI  CTIONS 

4.5-47  Slanle\   Sir.-et 

Buffalo  (>.  New    ^ork 

Phone:    I  a>  h.r  03.32 

Date  of  Urgani/ation:   1934 

OFFICERS   AM)  DFPVKTMFNT  HEADS 

Il.nr>    D.    Mcl^irt\.  ihiner  and  Prixtucer 

M.  (iliarli-s  Link...  l.hiej  Cameraman 

ll.'len   .\L   Bra\man.  Editorial  Department  Chief 

RolH-rt  Hit-ske.  Chief  Electrician 

.ServicE-S:  Exclusivel)  Ihmni  industrial,  scien- 
lifi.  and  i-ducalional  rdni-  and  high  tiN^-al  re- 
st-arch photograph\  ;  Kinun  sh.>rt  subjecls  and 
s|M>ls  for  television. 

F\ciLiTiKS:  F.(|uipmcnt  f..r  Kinun  hims.  anima- 
tion and  high  s|Mvd  ph.it. .graph) ;  Kunm  .Maurer 
recording;  mobile  unit  for  rrnioir  camera  and 
sounil  Work. 

RE(  ENT  PRODMmoNS  AND  SPtlNSOR.S 
The  Story  of  Ohio  Leather  (The  Ohi.>  l>ealher 
l!om|>an>l:  The  iMmson  Story  (The  Lanison 
('.>r|Hiralion)  ;  The  iMmson  Automatic  Hallri 
l.imder  (The  !.amM>n  Coqx.ralion I  :  Gel  th> 
Luhrication  and  )  ou  Gel  the  .Service  (The  Ken 
liall  Berining  (!i.mpnn\  I  :  Informalum  at  ITork 
'  III.'     I.l\l"f     In-triirnt-iit    ("iiliiiMh  i.-*  "' . 


K111..I   I  MiilU    III  M-. 

ilead<|uarliT<:   ll.iiid.iirg  B3.  New   ^  ork 

Phone  Fl<..nlirr  .3K7«. 

Slu.llo:    12  Pearl  Slr.el.  Biiff.ih.  2.  New   ^  i.rk 

Ph..ne  MOhawk  3312 

Date  of  Organi«alion:  l()tO 

E»eretl  K.  R.M|uemorr.  Director  and  Manafer 


NI    MHFR     .'     •     \OI.  I    MK     i:     •      1  ") :.  I 
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MIIMILK   ATLAMir 


R(><lii)'iii<irr  Films:    I'.imtinuvd 
Servicks:     Industrial     luulioii    piiturcs.     Idimii 
color  or   sound,   |msl-narrali'd:    television   com- 
mercials. 

Faciutifs:  M-K  stiuiiii  rivordcr:  portaliji-  gen- 
erator: Hollywood  lighting:  studio  floating  wails, 
dollies,  "mike"  liooin;  trailer:  s<ri|>t  writing: 
lilirar\    of  recorded  music  and  sound  ellects. 

RKl.ENT  I'RODl'CTIONS  AMI  Sl'ONSOHS 
Hirt-'s  Hon  I  Kedfi.rd  Pr.>dii(tsl:  Ki-rncl  Mult 
(Me\er  Malt  and  (iraiii  ("oni|>an\  1  ;  Lei's  Slop 
Those  Leaks  (  l.olilau  Croielerias.  IncJ  :  Dun- 
kirk at  MiilCenliin  (  Dunkirk.  Cliamber  of  Com- 
merce) ;  Portable  Grandstands  (Snyder  Tank 
Corporation*  :  Let's  Co  to  Press  (Morrison  Steel 
Products  Company):  llercAlloy  Chains  (Co- 
lumbus Mrkimion  Chain  Corporation):  Cruis- 
ers of  Tomorrow  (Kichardson  lioat  Company); 
TV  shows  and  commercials. 

I't'liiiMvlvaiiiii 

*  *  * 

DkFrKNKS  (loMl'ANY 

1909-1 1  ]{iiItonwoo<l  Street 

I'liilailelpliia  30.  Pen^^\  Ivania 

I'lionc:    KIttenliouse  6-1686 

Date  of  Organization:   1916 

Joseph  DeF'renes,  President 

General  Manager 

Services:  Sound  films  for  education,  training, 
medical  and  surgery,  employe  relations  and  in- 
centive, public  relations,  safety,  documentary, 
industrial  and  commercial,  including  television. 

Facilitiks:  16nmi  and  .35mm  cameras,  record- 
ing, editing;  sound  stage,  R.C.A.  sound  system, 
including  35mm  dubbcrs.  35mm  tape  recorder: 
projectors;  film  vault;  animation  equipment  and 
staff,  technical  and  cartoon;  cutting  room;  cre- 
ative staff. 

RECEM  I'ROULCTIONS  AM)  SPONSORS 
Fire  Upon  the  Earth  (Westminster  Press-Pres- 
byterian Church):  A  Salute  to  Mother  (Esskay 
Company)  :  The  Air  Force  Flight  Surgeon  (U.S. 
Army  Signal  Corps)  :  Tolserol  in  the  Treatment 
of  Rheumatic  Diseases  (E.  R.  Squibb  &  Sons)  ; 
Fresh  As  a  Daisy  (C.  V.  Hill  &  Company)  ;  Ve- 
hicle Operator  Training  I  and  II  (U.S.  Air 
Force  t;  The  KeaJiiig  Full-Fashioned  Knitting 
Machine  (Textile  Machine  Works  I:  training 
films  for  U.S.  Navy:  six  educational  short  sub- 
jects for  R.C.A. :  Giant  Voice,  Radio  at  Work, 
Eyes  over  the  World,  A'eu'  Worlds,  Behind  the 
Screens.  The  Magic  Carpet;  TV  commercials. 

(See  mention  in  film  awards  section) 

llvTIlKN     I'iKiUl  {.HON-, 

264   .So.    Van    Pell    Street 

Philadelphia.    Penn«vl\ania 

News  Reel  Laboratory 

1733   Sumsom    Street 
Philadelphia   3.    Pennsylvania 

>\  Ki.su    Sti  OIOS 

1209-11    K.    Chelten    Avenue 

Philadrlpliia   3K.    Pennsylvania 


*  *  * 

Moi)k-.\hi    PicTi'RES.  Inc. 

1022  I'orI.e-  Street 
Pilt-liiir^li   19,  Pennsylvania 

Phones:  Express  1-1816-17-18-19 

Date  of  Organization:  1938 

(H  I  IllKKS  AM)  l)i:i'ARTMK,NT  IIKADS 

James  L.  Baker,  President 

Robert    I,.   Sliiiie.   Executive  lice  President 

Barney  B.  Riigan.  \  ice  President 

Florence  E.  Baker,  Secretary-Treasurer 

Skrvices:  Producer  <if  16mm  anil  35mni  indus- 
trial, educatiiinal.  adM-rtising  and  television 
(dins,  black  and  whili'  and  color:  35iniii  slide- 
lilms.  Also  distributer  of  lOnnn  and  35mm 
films. 

Facilitiks:  Recording  and  television  studios; 
Mitchell,  Maurer.  and  Akelev  single  system  cam- 
era equipment;  RCA  35nHn  magnetic  sound 
system,  35  and  16mm  photographic  sound:  cut- 
ting rooms  with  Moviola  35nnn  and  16mm. 
RKCF.NT  I'RODl CTIONS  AM)  SPONSORS 
The  Fijili  Freedom  ( Allegheny-Ludlum  Steel 
Corporation )  ;  High  Power  Laboratory  Testing 
(Westinghouse  Electric  Corporation)  ;  Fabulous 
Honduras  (Gulf  Oil  Corporation)  ;  The  Log  oj 
the  Alvee  (Gulf  Oil  Corporation):  The  Manu- 
factures of  Stainless  Bars  and  W  ire  I  Allegheny- 
Ludlum  Steel  Corporation). 

(See  mention  in  film  awards  section) 

Wa!>>liin^l«»ii.  it.  r. 

*  M  *. 

Byron.  Incorporated 

1226  Wisconsin  Avenue,  N.W. 

Washington  7,  D.  C. 

Phone:  DuPont  1800 

Date  of  Organization:  1938 

OFFICERS  AND  DEPARTMENT  HEADS 

Byron  Roudabush,  President 

E.  M.  Russey.  Vice  President 

Robert  Pilgrim.  Treasurer 

Peter  J,  Agnew,  Secretary 

Services:  16mm  sales  promotion  motion  pic- 
tures for  industries,  and  training  films  for  U.S. 
Armed  Forces  and  Government  agencies;  tele- 
vision commercials. 

Facilities:  Studio  and  lahoratorv  with  sound 
stage,  magnetic  and  negative-positive  recording 
and  dubbing;  color  printing:  art  and  animation 
departments,  script  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Establishing  Primary  Control  (Hydrographic 
Office  of  the  U.S.  Navy)  :  Secondary  Control 
and  Hydrographic  Development  (Hydrographic 
Office  of  the  U.S.  Navy  I  ;  See  Cassidy  (Koppers 
Company);  Complete  Dentures -- Alginate  Im- 
pressions I  iS'aval  Dental  School,  Bethesda,  Md.)  ; 
Partial  Dentures — Bio-Mechanics  ( Naval  Dental 
School!  ;  Complicated  Exodonlia — Introduction 
(Naval  Dental  School);  Topside  Painting — 
Preparation  I  Bureau  of  Ships,  U.S.  Navy)  :  Top- 
side Painting — Application   (Bureau   of  Ships). 

«  «  •► 

Tilt     Ja.m     IIami^     Ohi.v.mzation,     I.nc.     .514 
Transportation  Building,  Washington  6,  D.C. 
Phone:  District  0611.   Harry  Watts,  in  charge. 
(Complete  listing  under  Detroit.  Mich.) 


SOI  Til K AST 


4M'«»r^iii 

«  «  -f 

(iiiARi.is  i).  Hi  i;i.\M)  (Company 

\\  alton  Building 
Atlanta  3,  Georgia 

Phone:  WMnnI  0892 

Date  of  Organization:  1938 

OFFICERS  AND  DEPARTMENT  HEADS 

C.  D.  Beeland.  Ouner 

H.  L.   (Chick)    Wilson.  Sales  Manager 

Kliii.,   Kills  and   Bradb.rd  Crandall.  Jr..   Writers 

C.  Ed  Bangs.  Film  Editor 

C.  I).  Beeland,  L.  E.  McCumber,  V.  A.  Lambert. 

Cameramen 

Elizabeth    Beeland.  Makeup 

l-'rnest  Bangs.  Electrical  Supervisor 

Phillij)  C.  Bangs.  Sound  Engineer 

Services:  Motion  pictures  on  sales  promotion 
and  training,  public  and  civic  relations;  theatri- 
cal anri  television  short  subjects. 

Facilities:  16mm  ami  35mm  cameras;  light- 
ing; magnetic  film,  optical  film  and  disc  record- 
ing: aerial  motion  picture  photography:  creative 
staff,  title  department,  editing  and  cutting  rooms; 
narration,  music. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Power  of  the  South  (The  Southern  Company) ; 
The  Outslate  Story  (Consumers  Power  Com- 
pany of  Michigan)  ;  Presenting  the  Brock  Bust- 
ers (series  for  Brock  Candy  Company)  :  Lnder- 
ground  Army  (Orkin  Exterminating  Company)  ; 
Responsibility  (Jefferson  .Mills)  :  other  current 
titles:  Highland  Heritage.  Partners  in  Progress, 
Potver  to  Save  the  World.  Story  of  a  .Stocking, 
Christ — The  Only  Answer,  Pattern  for  Progress, 
Pay-Day — Someday,  Wings  to  New  York, 


Strickland  Film  Company 

220  Pharr  Road,  N.E. 

Atlanta.  (Georgia 

Phone:  (Hlerokee  5317 

Date  of  Organization:  1920 

OFFICERS  AND  DEPART.MENT  HEADS 

Robert  B.  Strickland,  President 

Robert  B.  Holm.  \  ice  President 

C.  L.  Strickland,  Secretary -Treasurer 

Eugene  Erwin.  Sales  Manager 
Seymour  Black.  Laboratory  Manager 

Oscar  Barber.  Sound  Engineer 
W.  R.  Burdette,  Production  Manager 

Services:  Industrial  and  civic  relations  motion 
pictures,  16mm  and  35mm.  sound,  color. 

Facilities:  Sound  stage  and  lighting;  Maurer 
camera,  dollies;  Maurer  sound  recording  system, 
playback  tape  recorder,  35mm  recording  equip- 
ment: 35mm  studio  camera:  35mm  developing 
machine:  three  I6nnn  developing  machines; 
Eastman  edge  numbering  machine:  Densito- 
metric  and  Sensitometric  controb;  color  print- 
ing; editing  and  projection  rooms. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Golf  Highlights  (Women's  National  Amateur 
(Jolf  Tournament):  Fifty  Years  of  Refreshment 
(Atlanta  Coca-Cola  Bottling  Company):  Green 
Gold  (Georgia  Power  Company)  ;  From  Chips 
to  Nuts  (Gordon  Foods)  ;  Through  Lincoln 
(-(lie   (Tuskegee  Institute). 
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BUSINESS    SCREEN    MAGAZINE 


K«>nlu<-kv 


Buckeye  Motion  Pictlre  Producers 

(Division  of  (Ihak.-Kv.  Prod.  Co.) 

I'.o.  Box  VI 

\\  ilmoro.  Ki-iilurkv 

I'liono:  4754 

niito  of  Or^aiiiziilion:   M>IK  (iiH)liioi 

l.«»uiNisiiisi 

«  ♦  * 

(loMMI-.RCK  PlCTl  RES 

525-527  ^oy<lra^  Slr«<-I.  I'.O.  Hox  152 

New  Orlraii-.  Louisiana 

Phoue:  .M Ajiiiolia  5(t26 

OFFICERS  AND  DEPARTMENT  HEADS 

Rohert  W'icgaiid.  President 

Robert   N.  Wirgarul.  Research,  Scenarios 

Walter  Hack,  Production    Rohert  Lawton,  Sound 

G.  Maher.  Laboratory 

Services:  16tnm  industrial,  educational  and 
travel  films:  .'^Siiuii  theatre  short  suhjccts,  news 
and  sports,  and  advertising  films:  television  ad- 
vertising. 

F"A(  II.ITIES:  Studios  anil  sound  stages:  specializ- 
ing in  sound-on-film.  double  system;  projection 
room;  laboratory  with  Bell  and  Howell  printer 
and  continuous  process  developing  machine:  film 
vault:   creative  stall. 

recent  I'RonrcTioNS  and  sponsors 

I'an-.im  Faces  the  Future  ( I'an-Am  Southern 
Corporation  I  ;  The  Ship  (  Delta  Line,  New  Or- 
leans) :  Shield  of  Our  Freedom  (Louisiana  Civil 
Service  league)  :  Les  Jardins  de  Mouton  (Rob- 
ert MoulonI;  A  Better  Way  oj  Living  (Park- 
chester.   Inc.). 


HarFii.ms,  Inc. 

600  Baronne  .'Street 
New  Orleans  12,  I^<iiiisiaiia 

Phone:  Maf:nolia  1741 
OFFICERS  AND  DEPARTMENT  HEADS 
A.  Harrison,  Jr.,  President 
Frank  J.  Richard,  lice  President 
R.  Harrison,  Secretary-Treasurer 
J.  M.  Leitlaru'.  (.hiej  Cameraman 
J.  (!.  Little,  Recording  Engineer 
W  .  Rivet,  Laboratory  Technician 

.'^^;KVl(.K.s:  Industrial.  aiUcrtising  and  educa- 
tional films,  sound  and  <-olor. 

Facilitie.s:  16mm  and  .35mm  cameras:  16mm 
sound  recording  <-<|uiprnrnt:  Idiiim  an<l  .'{.Smm 
editing  and  laboratory:  limited  animation  facili- 
ties; titling,  color  duplicating:  laboratory  serv- 
ices for  own  account  and  other  producers;  rental 
and  sales  of  ei|uip[nent:  C.V..  Mazda  lamps;  en- 
tertainment rental  films  library;  films  for  class- 


.\orlli    <  aroliiiii 

ll<ii.i.\>Mii  II    I'kiikks.   Inc. 

HM)  .S>.  Clilirrh  Sirrel 
(^harlolle.  N.  C. 

Phone:  W^V.Wl,   t-ll27 

D.ite  of  Organi/ation:   I'XO 

Holly   Smith,  President 

Services:    16nun    industrial,    travel,   civic    rein- 


Hollysmilh  I'lrlitn-s:   Continued 

lions,  and  documentarv  motion  pictures;  color; 
35mm  coverage,  no  titling:  sound  slidefilms; 
television  spots  antl  entertainment  films. 

Facilities:  Sound  studio,  disc,  film  and  tape 
re<ording.  including  Ranger  synchronous;  ani- 
mation;   \laurer  camera  and   recorder. 

RECENT   PRODI  CTIONS  AND  SPONSORS 
Time  Is  Money  an<l  Sales  Conference,  both  for 
The   American   Thread   Company:    77iij   Peanut 
Business     (Lame.     Ini.  I  :     Myrtle    lieach,    S.C. 
•  Nhrtle    Iteach   Chandler   of  (!-iinnicriet . 

'l'<'IIII«>.<l>N«-<* 

Sam  Orlea.ns  and  Associates.  Inc. 

211   \\  .  Ciiinberland  Avenue 
Knowille  1."),   Jerine-see 

Phone-:  .3-8098  and  4-1301 

Dale  of  Organization:   l'>46 
Sam  P.  Orleans.  Executive 

Services:  Motion  pictures  for  industry  and 
.•\rmed  Forces:  public  relations  and  training 
films;  television. 

F"acilities:  Studio  with  production  equipment; 
editing  and   reconling  in  Chicago  or  New  York. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Engineering  for  Radio  Isotopes  i  Union  Carbide 
and  Carbon  Corporation)  :  Share  the  Fun 
Breakfast  (  Inited  States  Rubber  Company): 
Engineering  for  Economy  (  I'nilcd  States  Wliole- 
sale  Grocers  Association!:  traiiiiiii;  film  for 
I   .S.     \ir    Fnr.r. 


Iniliaiin 


EAST  t  K.MItAL 


Galbreath  Picture  Productions 

2(M).'.  Fairfiibl    Street 
Fort    \\  a\  ne    d.    Indiana 


(il.VUKNi  I      II.     (>l    I  HIMI    I  II 

n(t7    Driirv    Lane 
'  orl    W  .i\  lie    'i.    liidi:ina 

K  \M>  S  III  M-..  Inc. 

50  North  W  e-l  Street 
lndianap(di>.   Indiana 

I'iione:   RMev   .3<)»l 

Date  of  Orgaiii/alioii:   1946 

OFFICERS   \NI)  DEPVRTMFNT  HEVDS 

Jack    R.    Rubius,   President 

John  H.  Rabius,  /'ire  President 

Sehvk  Ks:  Kimm  sound  and  color  industrial  and 
training  motion  pictures.  ;ind  «lldrfilinv;  tele- 
vision commercial.*. 

F'acII.ITIKS:  Nfaurer  Km '<|uipnient:  anima- 
tion  department:    s<ripl-w riling   contracted. 

HKCENT  PRODI  CTIONS  AND  .SPONSORS 
Disassembly  Cummins  Engine  ( Cunmiiii.i  Knginc 
(^oni|Miny.  sli<lefilm  I  :  Assembly  Cummins  En- 
gine (Cunnnins  Lngine  (!onipnn\.  slidefilm)  : 
Welcome  Diamond  Chainers  ( lliamond  Chain 
('ompany.  slidefilm  I  :  Aircraft  Heaters  (Stewart- 
\X'arner  Conipanv,  slidefilm);  Suburltanite  for 
Easier  Living  ( Fjiglesfield  Tractor  Com|>any). 

.Nollllls    >MI1II\      I'llnlil  <    IIONs 

Sliellliorn    Ho.id.    Route    No.    9 

l-'ori    W  a\  ne,    Indiana 


<»hio 

«  «  « 

Caravel  Fil.ms.  Inc.  .\dilre>,-.  \  i-uai  Methods, 
Inc.,  336  Second  National  Building.  Akron, 
Ohio.    (See  complete  listing  on  page  39.) 

(^i.M.(.it\i  I    I'hodi  (  ii(>n».  Im  . 

251.'!  Franklin   \\eniie 

Cleveland  13.  Ohio 

Phone:   SLperior   l-23INt 

Date  of  Organization:  1939 

OFFICERS  AND  DEPARTMENT  HEAD> 

Rav  (!ullev.  President 

Robert   F.   Ilavilaiid.   M.  P.  Producer 

Llton  Hi-tcher.  Slidefilm  Producer 

Rol>ert  Wclchans,  Director 

Harry   Horrm'ks,   Chief  Cameraman 

Paul  Culley,  Chief  Sound  Engineer 

Rol>ert    Mowrv,    Art  Director 

Ed  I'errv .  Stills  and  Animation 

Cbarli-s  Tilth.  Stage  Director 

Christine  Hofstetter,  Office  .Manager 

Services:  Industrial  sales  and  job  training  mo- 
tion pictures  and  slidefilms;  civic  relations  films. 

FAril.lTIES:  Pioneer  in  3.camera  le<-hnique  with 
own  Cini-si-ope  for  svnchronized  sound  in  color 
and  black  and  whili-:  sound  stage,  blimps,  dol- 
lies, .M  &  R  booms;  lloating  studios  for  record- 
ing; still  and  animation  departments;  art  and 
creative  staffs. 

RECF;NT  PRODI  CTIONS  AND  .M'ON.->t)RS 
Food  Is  Fun  (The  American  Gas  Association); 
Penny-Wise  Guy  on  Mulberry  Street  ( S«'ilK'rling 
Rubber  Company  t  ;  //  Didn't  lust  Happen 
(\Sestinghous<-  Maimfacturing  ('ompanv )  ;  5eic 
Ip  That  Sale  i  Domestic  S<-»» ing  Machine  Com- 
pany); Postscript  from  Tommy  (Y.M.CA.); 
Let's  Explore  Ohio  (Standard  Oil  Company  of 
Ohio  I  :  A  Day  at  the  Federal  Reserve  Bank 
(  Federal  Reserve  Bank  of  Cleveland  I  ;  First 
Ferguson   Trarlor   (  Harrv    Fi-rgu'iml. 

«  «  « 

EscAH  Motion  Picti  re  Service 

7315  ("uriiegie   \\cniie 

Cleveland  3,  ( Miio 

Phone:  Kndieott  1-2707 

Date  of  Organization:  1912 

Ernest  S.  CaqH-nter,  President 

Services:  16mm  and  35nini  industrial  training 
and  promotional,  advertising  and  educational 
filmstrips,  Miund.  silent:  black  \  white,  color. 

Faciutii-s:  16nini  and  35nim  sound  recording 
studio  and  prixessing  Uboratorv;  optical  rr<luc- 
lion  printing:  Idniin  and  35nim  laci|uer  coating: 
color  printing:  animation;  rrrativr  stafT. 

RECENT  PRODICTIONS  AND  SI^ONSORS 
The    Art    of    Reaming    (Cleveland    Twist    Drill 
(^ini|Minyl;    \orge    Bloi-k    Parl\     ( Norgc    Com- 
panv  I  ;   The  L'ses  and  Abuses  of  the  Tutsi  Drill 
tCIeveland  Twist  Drill  Company). 


TiiK  JvM   il\M>\   om.vM/viiio.  Im...  .510  Tab 
bolt  Kuililing.  Davton  2.  Ohio.  Phone:  .\Dams 
6289.    ,\.  M.  SimpMin,  in  charge. 
(G>m|Jete  listing  under   Detroit,  Mich." 
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«  «  « 

Hkkt  Joiinmon    I'liom  t  ri<».N>.  1m;. 

R2M  Blue  A^li  Kou.l 

Ciiiciiinali  '.U>.  (Hiio 

I'hoiif:  S^  canior.-  (>KHI 

Duto  of  ()r*;iiiii/.ution:   l')44 

OFFICERS    \M>  ItKI'AKT.MKNT  IIKADS 

IWrt    Jnliiistiiii.   {'resilient  and   Treasurer 

G.  Girllon   Hill.   /  iVc   I'resident 

Mary  J.  Kenn.  Secretary.  Chief  Director 

Glenn  J<ihnslt>n.  Director 

oj  Camera  and  Sound  DepartmerUs 

Servicks:  Industritil  and  civic  relations  motion 
pictures.    16inin  coKir.  sound:   sound  slidefilnis. 

F\<:il.lTlKS:  Maurcr  camera  c<|iii[)nicnt.  figure 
aniniuliiin.  Western  Kleclric  Iclianiiel  mixing; 
console;  exiensixc  castirif;  files:  sets:  editing,  art 
and    script    deparlnienls. 

KKt.ENT  PROUICTIONS  AND  .SPONSOR.S 
)  ou  Are  \t\  \eiiilil)or  (  Chamber  of  Commerce  1  : 
t'rossroads  in  the  Sky  I  Cliambcr  of  Commerce  (  : 
The  I  ein  Is  Rich  I  Union  Central  Life  Insurance 
Company  i  ;  More  Power  to  You  ( Crosley  Divi- 
sion. AVCO  Corporation  I  :  I'rofils  out  of  Space 
(Procter  &  Ganddel  :  plus  television  commer- 
cials. 

.MoriON    I'll   I  L  HI     1'HI(|)L(    I  lO.NS,    l.N(. 

Rockefeller  Building 

Sixth  and  Superior  Streets.  West 

Clevelan.l  IS.  Ohio 

Phone:   PRo^pecl   1-4900 

Date  of  (trgani/.ation:   1932 

Incorporation:  1941 

OFFICERS  AND  DEPARTMENT  HEADS 
Donald  C.  Jones.  I'resident 

Claude  \.  Rakestraw.  /  ice  I'resident 

Sherman  Rogers.  I  ice  President, 

Research  Director 

M.  C.  Jones.  Secretary 

Robert  f{.  Carroll.  Production  Control 

Parker  .Meyers.  Sta^e  Director 
M.  A.  Coolidge.  Music  Arrangements 

Services:  Industrial,  public,  labor  and  civic  re- 
lations motion  pictures:  sales  training,  television 
commercials. 

Kacilities:  Mit<hell.  Bell  i  Howell.  Eymo  and 
Akeiey  .35mm  cameras.  Cine-Special  16mm 
cameras:  simnd  stage.  60  lights:  R.C.A.  35nmi 
sound  recorder.  33';;  and  ')i^  I!. P.M.  scoring 
turntables.  \an-t)pe  truck  for  location:  two  Bell 
&  Howell  hot  splicing  tables,  two  35mm  Movi- 
olas and  16mm  viewer,  svnchronizers,  two  35mm 
carbon  arc  projectors  and  16mm  projectors; 
proiessing  laboratory,  automatic  35mm  and 
I6nun  develo|M,-r  and  drying  cabinet;  art  depart- 
ment: music  and  sound  effects  librarv;  creative 
>tafl. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
l/en  nnil  Mollis  (I,yn<hburg  Foundry  Corn- 
pan)  I  ;  A  Hospital  Applies  Better  Methods 
(Cleveland  Clinic  Ho!>)>ital )  :  Basic  Methods  of 
Automohile  Reftnishinp  (Sherwin-Williams  Com- 
paiivl:  Fruit  of  Paradise  (remade  in  1950  for 
Hawaiian  Canneries  ('otnpany  *  :  Safety  First 
and  Aluays  (Nickel  Plate  Railroad):  Sow  the 
Truth  ( American  Steel  and  Wire  ('ompanyj  ; 
School  Diiw    I  Youngstown  School   Board j. 


«  «  « 

\\  (i.iiiNc  Picture  Productions,  Inc.,  Enquirer 
Buililing.  Cincituiati.  Ohio.  Phone:  GArfield 
(1477.     Jaincs    l.aVlarr.    branili    manager. 

(  (!uiii|ili-lr  lisliiij;   iiriilci   (  !liic  .i;;ii.   Illirmi-i 

«  *  * 

\\i(.i)(N(.  I'k  (in(.  I'ltoui  i.Tio.N.s,  Inc.,  310  Swct- 
land  Ruilding.  Cleveland.  Ohio.  Phone:  TOwcr 
1-6-1-Kl.    Jack  Rliciristrom.  vice  president. 

(Compli'lc  lisliiif;  uiiilcr  Chicago.   Illinois  I 

llolroil.    .>li«-lii|£]iii 

♦  *  « 

1'  I  OKI/.      KcOKI'OliAlll) 

(formerly   \  isiial    Training  Corporation) 

815  Bates  Street 

Detroit  26.  Michigan 

Phone:   WO  2-1920 

Date  of  Organization:    1931 

OFFICERS  AND  DEI'ARTMENT  MEADS 

Genaro  A.  Florez.  President 

Hans   A.   Erne.   Executive   I  ice  President 

Paul   Kelcourse.   Secretary-Treasurer,  Gen.  Mgr. 

J.  Raymond  Cooper,  Gen.  Prod.  Mgr. 

John   K.   Kleene.   Editorial  Director 

Ray  B.  Helser,  Dir.  Specialty  Services 

Services:  Consultants,  creators,  producers  for 
sales  and  service  training,  promotion  and  man- 
agement: product  presentation:  conventions  and 
exhibits:  employe  and  consumer  relations:  eco- 
nomics information.  Planning  and  [jroducing 
slidefilnis.  motion  pictures,  transparencies,  Video- 
graph  presentations,  charts,  recordings,  models 
and  exhibits,  stage  presentations,  conventions, 
manuals,  texts,  questionnaires,  house  organs. 
Offering  stock  shots,  a-v  equipment,  syndications. 

Facilitie.s:  Equipment  and  personnel  for  re- 
search, copy.  art.  photography,  animation,  color 
duping,  typesetting,  printing. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
The  Trout  Fly  Fable  (Nash  Motors)  :  Magic  in 
tlie  Air  (Motorola)  :  Peanut  Sam,  the  Business- 
man (syndicated.  Arizona  Power  &  Light):  A 
Plug  for  Extra  Business  ( Champion  Spark 
Plug  (  :  Right  in  Your  Own  Back  Yard  ( Stude- 
baker )  :  For  the  Long  Haul  ( Gulf  Oil )  :  Blue- 
print for  Action  (  S.  S.  Kresge )  :  Your  American 
Beauty   i  \ash  ) . 

IlE.N.M.Nt;     AM)    ClIEAni.E.     l.NC. 

1060   W\    Fort   Street 

Detroit   26.    Micdiigan 

Phone:    W  Oodward    1-7691 

Branches:    33  E.  60th  Street.  New  York.  N.  Y. 
Phone:    TEmpleton    <!-3()70.     Charles    Behymer. 
branch    manager.     1140    So.    Michigan    Avenue. 
Chicago.    Illinois.     Phone:    WAbash   2-0570.     Al 
E.   Johnson,    branch   manager.    Coni|)lete   photo- 
graphic   |irocluc'lion.    editorial    and    distribution 
services  in  each  branch  oHice. 
L.  H.  Henning.  President 
George   A.   Cheadle.   Vice  President 
Services:    Visual  cast  presentations:  soundslide 
films:  complete  programs. 

Facilities:    E(|uipment  and  stall  for  black  and 
white.  Ektachrome  and  color  separation. 

RECENT   PRODI  (TIONS    \NI)   SPONSORS 
hour-day    sales    training    program    for    llotpoint 
Commercial  Cooking  E(|uipment  Division:  visual 
cast    and    Transvuer    presentation    for    Pure  Oil. 


*  *  ♦ 

The  Jam  Ha.ndy  Orcamzatio.n.  Inc. 

2821  East  (;rand  Boulevard 

Detroit   I  I.  Mic  lii;:an 

I'honc:    IRinity  .')-24.iO 

Date  of  Organization  :   1917 

Mkvnches:  New  York:  1775  Broadwav,  New 
York  19.  N.Y.  Phone:  Jldson  2-4060.  Her- 
man (ioelz.  in  charge.  Chicago:  230  N.  .Michi- 
gan Avenue,  Chicago  1,  Illinois.  Phone:  STate 
2-6757.  Tom  R.  Curtis,  in  charge.  Washing- 
ton: .544  Transportation  Building.  Washington 
6.  D.C.  Phone:  District  0611.  llarr\  Walts,  in 
charge.  Dayton:  310  Talbot  Building.  Davton 
2.  Ohio.  Phone:  ADams  6289.  A.  M.  Simp- 
son, in  charge.  Los  Angeles:  7046  Hollywood 
Boulevard,  Los  Angeles  28.  California.  Phone: 
HEmpstead  5809.  (Service  office,  not  sales.  I 
Pittsburgh:  9,30-9.32  Penn  Avenue,  Pittsburgh 
22.  PciHis\lvania.  Phone:  EXpress  1-1840.  Mac 
Campbell,    in    (barge. 

OFFICERS  AND  DEPARTMENT  HEADS 

Jamison  Handy.  President 

Oliver  Horn.  Executive  Vice  President 

John  A.  Campbell,  V.P.  (Training) 

Everett  F.  Schafer,  V.  P.  (Service) 

George  B.  Finch,  V.P.  (Sales) 

William  G.  Luther,  V.P.  (Auto.  Cont.) 

.Avery  W^  Kinney,  Secty. 

Allan  E.  Gedelman.  Treas. 

Anne  .Marie  Jioffre. 

Director  of  Public  Impressions 

Services:  Motion  pictures:  commercial:  indus- 
trial: sales  training:  customer,  personnel  and 
public  relations:  minute  movies,  three-minute 
screen  advertisements,  sponsored  shorts,  safetv, 
educational,  health  films:  television  commercials. 

Slidefilnis:  Commercial,  industrial,  sales  and 
shop  training,  customer  and  public  relations, 
merchandising,  record,  cartoon,  reading,  chart, 
discussional.  quiz,  school  study  and  health, 
safety,  first  aid.  Glass  slides,  transparencies, 
slide  racks,  opaque  materials. 

Facilities:  Complete  studio.  Sound  stage,  re- 
cording, set  construction,  direction,  casting, 
scene  design,  mock  ups.  miniatures,  stage  man- 
agement, field  reconnaisance,  animation  studios. 
music  direclion  and  orchestra,  rear  projection, 
prop  de|)artnient.  speech  and  acting  coaching, 
slidefilm  studio,  film  processing  laboratories,  art 
department,  location  equipment,  creative  staff. 
Projection  sales  and  service.  Special  devices: 
.*>uitcase  |)rojectors.  ."^bopj^'r  Stoppers,  continu- 
ous loop  projection,  assessing  projectors,  syn- 
thetic training  devices. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Motion  Pk.tikes:  W  e  Drivers  (General  Mo- 
tors!: Ttvo  Guys  Named  Joe  ( Frigidaire)  ; 
Waves  of  Green  (Dearborn  Motors):  Children 
around  the  World  (Pontifical  .Association)  :  The 
Shortest  Way  (  Doelilcr-Jar\  is  )  :  The  World  at 
Your  Call  ( .American  Telephone  and  Tc-lc-graph 
CompanN  I.  Si.IDKKII.ms:  A  Date  with  Polly  and 
Combating  Corrosion  with  the  Metal  from  the 
Sea  (both  for  Dow  Chemical  Company):  Your 
Assistant  Salesman  (Chevrolet  Motors)  ;  A'o  Two 
Alike  (  Division  of  Christian  Education,  Na- 
tional Council  of  Churches  of  Christ). 

(See  mention  in  film  awards  section) 
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Klinc  Studios.   Im  ..   [')2i:  (Juanlian  Building, 
nt-lroil.  Mich.    Stiinl.'v   Jack. 

*  *  * 

Rocket  Pictures,   Inc.,  5809  Harvard   Road. 
Detroit.     Midi.       Ph. mi-:      Tl  xedo     2-7762. 
George  .Netschke. 
((ioiiiplele  listing   iiruh-r   Los  .Aiipeles  area* 

27.)  I    I',.  JelTci~oii    \\)'ii(ie 

Detroit   7.   Miilii;:ari 

Date  of  Organization:   1929 

Rra.NCMKS:    Hd.ss  Ro\.  hie.,  of  California.  Holly- 

miod,    (lal.     Koss    l{o\ -Fogarty.    Inc..    .'?()7    No. 

.Michigan    .Xveniie.    Chicago.    Illinois. 

OFKICKKS  AND  UEI'.ARTMtNT  HEADS 

Ross  Roy,  President 

T.  G.  MeCorniiek.  f!\ecitlire  I  ice  Presiilpiil 

E.    II.    Haas.«.   Secly.      L.    P.    Morse.    Treas. 

C.  F.  Sullivan,  T.  /'.  in  Charpe  of  Contact 

J.  W  .  Mutton.  /  .  I',  ami  Dir.  Art,  Prod..  Photo. 

K.  C.   Lovgren.   /  .  P.  and  Copy  Chief 
C.  F.  LeBolt.  r.  /'.  and  Dodpe  Truck  Acct.  Exec. 

J.   V.  Bernartl.  Dir.  Photoiiraphic  Studio 
I.  A.  Roche.  Rec.  Dir.    K.  W.  Foster.  Pur.  Apent 

"•KKVKJE.s;  Production  and  distrihution  of  serv- 
ice and  sales  training  sound  slidelilni  programs; 
more  than  2tK).()0U  sets  of  fdnis  and  records  a 
Near  to  the  entire  Chrysler  Corporation  alone. 
Also,  for  general  husincss  and  educational  use. 
|>ri>ducing  and  distrihuting  Land  of  ihr  Free 
program  of  sound  slidefilms  in  color. 

Facilities:  Photographic  studio  and  dejiart- 
ment.  art.  animation,  recording  director  and 
-lalT.   and   creative   cop>    personnel. 

RECENT  I'RODl  (:TI0N.S  AND  SI'O.NSOR.S 
/ /((■  Smiths  Look  Back  (Ross  Roy,  Inc.  I;  All 
in  a  Dili's  Work  ( Chrvsler  Corporation.  Ply- 
mouth Division  I:  Your  Profit  Opiiorlunity  with 
\tliis  (Alias  .'^u|)pl\  Company  I  :  The  Excilinp 
\rw  Dodjie  (Dodge  Division  I:  Be  Competitive 
The  Texas  Company  I ;  The  Wise  Way  to  Sell 
I  rucks  ( Dodge  Truck  Division  I  :  Sellinn  the 
\<-if  Yorker  (Chrysler  Sales  Division!:  OTP 
Outlets  That  Pay  I  National  Biscuit  ( jimpan\  I  : 
lienefits  Point  Out  the  tt  inner  (  DcSoto  Divi- 
-ioni  ;  sound  slidcfilm  program  for  RCA  Service 
<  'inipany  and   others. 

I.Si'p  mention  in  film  awards  sec-lion t 

«  «  ♦ 

\\  ildiiig  Firtlirr  I'mdiicliixi-.  Inc. 
\\  ((.IKM.  Plcri  KK  Pltitdl  I  iiiiNs.  Inc..  |(MHI  Dime 
Building.    l>ctn>it.   Michigan.     Phone:     WOod- 
ward    .■i-9,'ni.     Ralph    Cattell.    vice    president. 

iStuiiio  and  '■alc'.  ulliii-  fai  ilitic.  inninlain<-<l  I . 

«  «  * 

B  WW  SKI.  (f.  W  oi.ki-  Sri  nios,  Wl'.\  Fisher  Build- 
ing. Detroit  2.  Mi.h.    Phone:  TRinity  .H-.'1747. 
Richard  Bonds. 
(  Coinplrlr  lilting  under  !.<)«   Angelex  area  I 

(.vrnvi.    llIM     M  HVK.t 

221     \l>l>otl    Boad 

Kant  Lansing,  Michigan 


*  *  * 

AtI.AS  FiIM  (inlll'OKATION 

I  II  I    South    Boulevard 

Oak  Park.  Illinois 

I'hone:    Al  .■.tin  7-8(.2(t.  Kl  .lid  ()-;UO(J 

Dale  of  Orguni/ulioii:    I9I.H 

Branch   iSuhvi  :  22K  No.  I.aSalle  Si..  Chicago 

OKI  |(,ER.>>  AM)  OEI'ARI.MEM    HEAUS 

L.  P.  Mominee,  Vice  Pres.,  Secly.,  Gen.  Mpr. 

Albert  S.  Bradish.  lice  President,  Production 

Frederick  K.  Barher.  I  .P.,  Dir.  of  Adv.  and 

Sales  Prom. 

Edward  Schager.  /./'..  Dir.  of  Sales 

Norman  C.  Lindquist.  /  ./'..  Dir.  of  TV 

Skkvicks:  I6nini  and  .'{.Smni  puhlic  relations  and 
training  ni.>ti.in  pictures  and  slidefilms:  col.ir 
and  sound:  tele\isi.in  commercials,  short  suli- 
jects. 

Facilities:  Cameras,  16inm  and  35mm  R.C.A. 
sound  recording:  art  departnient:  tinic-la|>se 
photograph):  twci  sound  stages;  laboratory; 
animation:  editing:   creative  staff. 

RECENT  I'RODl  CTIONS  AND  SI'ONSORS 
Miracle  of  the  Ruinhoic  I  Hotp.>inl.  Inc.)  ;  Amer- 
ica Bowls  (National  Bowling  Council  I;  ICs 
Later  Than  You  Think  ( K.  I.  duPont  de  Ne- 
mours I  :  Appointments  for  Profit  (duPonll  :  To 
Your  Good  Health  I  Bowman  Dairv  Companv  I  : 
You  Be  the  Judiie  (J.  I.  Case  Company  I  :  slide- 
films  as  follows:  People  .tre  Our  Business  (  Per- 
fex  Corporation  I  :  Blend-.-lir  ( The  Coleman 
Company  I  ;  Nowhere  Else  in  the  World  (  Inland 
Steel  Company  I:  Manure  Is  Like  .Money  (J.  I. 
Case  C.inipaii)  l  :  .-Ill-American  Game  of  the 
Week,  series  of  15,  television  show. 

I  Sec  mention  in  film  award*  •'••cli..iii 

«  «  ♦ 

Behi.kt  Amikumin    Mvhi.in.  Inc. 

.>19  \\  .  Haiid.dph  Street 

Chicago  <i.    Illinoi- 

Phone:    AN.loxer  3-1(127 

Dale  of  Organization:    1929 

OFFICERS  AND  DEI'VRTMENT  IIFVDS 

Stanli->    B.    \n.li'rson.  President 

J..scph   P.   Mariin.   I  ./'.     C.  Kveretl  Swar.l.  /  ./'. 

III. Unas  I,.  Fent.in.  \  ./'. 

James  Bannister,  I  ./'.,  Prod. 

Servh.es:  Production  of  training  slidefilms  and 
accompanying  materials:  dealer  and  sales.  |H-r- 
"oniiel.  jid>  training:  public,  industrial  and  |M-r- 
sonnel  relations:  product  information:  mnrket 
unaKsis. 

Facilities:  Studio  ec|uip|>rd  to  handle  six  to 
eight  complete  room  sets  at  one  lime;  staff  of 
6.5:  photo  InboratofN  tc^chnicians.  engineering 
drafUmen.  cartoonists,  artists,  directors,  retouch- 
ers, cle.  tricians.  car|M-nters:  sound  re<-iirdiiig  on 
contract  with  national  organization. 

RECENT  I'RODl  CTIONS  AND  SPON.MIRs 
Tratlinp  for  Profit  i  Molur  Irmk  Division  of 
internatiiiiinl  Harvester  (!onipniiv  i  :  llou  and 
Where  In  Sell  the  tarmall  Cuh  i2  parts  i  and 
Selling  the  "C"  (  2  parts  l  (  pr.Hhicol  as  package 
for  International  Harvester  i;  The  TD-I  tA,  .4 
Star  Performer  and  The  \eu  TD-IH.i  |  Interna- 
tional   Harvester  t  ;     Heller    Paris    De\>arlments 


Part  I.  77ie  ABC's  of  Parts  Inventory  Control; 
Part  II.  7/ie  Physical  .-fs/x-c/j  of  a  Parts  Depart- 
meni;  Part  HI,  77ie  .ABC's  of  Parts  Merchandis- 
infi,  with  instructor's  manuals  (Deere  iL  Com- 
pany I . 

HciW  M  VN    I  IIMs.   |n<  . 

(  Afliliated   with    I'rainin;:.    Inc.  i 

36<)  No.   Miclii(;an  Avenue 

Cllieago   I.  Illinoix 
Phone:     DKarl.orn  2-<i292 

offh:ers  and  dei'vktment  meads 

Gordon  .''.  i.ind.  President 

Wesley  K.  liowman.  I'.P..  Treas, 

Clarence  F.  Dorbv.  Slidefilm  Prott. 

Services:  V'isuul  material  for  business  and  in- 
duslrv  and  television:  transparencies,  glam 
slidc-s;  slidefilms.  sound  and  color:  motion  pic- 
tures, color. 

Facilities:  Sound  and  color  for  motion  pictures 
and    slidefilms. 

recent  PRODI  CTIONS   AND  SPONSORS 

7"/ie  Eternal  Trianple  and  Your  Personal  Pipe- 
line i  Pure  Oil  Companv  I  ;  Pulling  RPM  to 
Work  (Stewart-Warner  Corporation);  Every- 
bofly's  Reaching  (Kraft  Foods  Company);  Ra- 
diant Ray  Healing  ( Institute  of  Boiler  and  Radi- 
ator Manufacturers). 


Chicaco  Film  Stldhi* 
OF  (!hicago  Film  I.arorathk^.  In*:. 

56   K.  Siipc-rior  ."^Ircd 

Cliica;:o    I  I.    Illiiioi* 

Phone:    W  Hilcliall    l-6<>7l 

Date  of  Organization:   1928 

OFFICERS  AND  DEPARTMENT  HEADS 

.\.  (i.    Dunlap.   Presiilenl 

R.    D.   Ca>tc-rlinc-.  .We.t      Hal   .Svor,   Script 

(jeorge  Jarrelt.  in  Charge  of  Production 

Mike  Dale.  M.  P.     Aimer  Brostrom,  .*iUde, 

Maurice  Manzoeillo.  .4rl  and  .inimalion 

Howard   Sienion.   Camera 

Howard    .Nhuvler.   Sound 

Dick  Carver.  Editing      Harold  l.ignell.  ImI). 

Services:  From  initial  planning  to  release 
prints:  I6nim  and  .'{.5miii  motion  picture's  on  ad- 
vcrli>ing.  >ales  promotion  and  sales  .'ind  job 
training,  educational  and  travel;  slidefilms,  col- 
or; television  commercials. 

FACiLlTlE.<i:  Studios:  art  and  animation;  optical 
etfcils:  RCA  .35nim  sound  recording  on  film  or 
.i.Snim  magnetic  ta|ie:  pfojct  ti.in  lIuMtr.-:  lab- 
•  iralory  :  creative  siafT. 

RECENT  PRODI  tmONs  AND  -IMN-MtRs 
Tomorrow's  Leaders  li-H  Club'i  ami  Alaska 
Holiday  ibolh  for  Allis-Chahiier^  Irni  lor  Divi- 
sion, co-prcwlucer  I  :  7/ie  I  mpire  in  Baseltall  and 
W  orld  Series  of  I'K'U)  I  American  and  National 
l,eagues  of  Professional  Baseball  Clulist  ;  liol- 
lling  Without  Bottlenecks  and  Handling  Rolls 
Wilh  the  Barlel  Device  (both  for  (ilark  F.>|uip- 
inent  Companv.  Industrial  Truck  Division); 
Make  the  Most  of  Mittlrrnfold  .Newcastle  Prcnl- 
urL»,  Inc.);  Sold!  and  Seighlnirs  of  the  Ijond 
I  both  for  The  Oliver  Corporation  I ;  TV  films. 
( See  mention  in  film  awards  section ) 
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jKRin  Faikhanks  I'kouk  iions,  'H'>  N.  Michi- 
gan Avcnuo.  Ciliiiagii.  III.  I'limif:  MOIiiiwk 
4-5450.    B.  N.  DnrliMfi. 

I   II  WCISCO    I'll.MS^ 

222  iSii.   Mirliif:uii  Ax-mic 

Clii<u;:u   I.  III. 

Phone:  STato  2-0798 

Half  of  Or;:aniy:iili(iii:    l')42 

0KKU;KK.-^  AM)  DKl'MMMKNT  UKADS 

L.  MiTccr  Francisco,  Owner 

Sekvh.KS:     Producer  of  sound  motion  pictures, 

sound  slidefilnis.  filnistrips. 

F\(;ii.lTlKs:  coinpli'tc  photo<:raphic  facilities  for 
slidelilin  production  and  auxiliary  materials  in 
own  Chicapo  studio,  centrally  located.  F^xperi- 
enced  in  color  reproduction  as  well  as  Mack  & 
white. 

RKCENT  PRODICTIONS  AND  SPONSORS 
ll'.t  Good  Business  I  Illinois  State  Chamber  of 
(ioinmercel  also  recent  slidehlins  for  ("onipton's 
I'iclured  Kmini  iopaedia:  I'lmltry  &  Egg  Na- 
tional iioard:  Naliimal  I.i\csli>ik  &  Meat  Hoard, 
etc. 

■*.■¥■•¥■ 

TiiK  Jam  1Iam)\  Dkgamzation,  Inc.,  230  N. 
Michigan  Avenue.  Chicago  1,  Illinois.  Phone: 
STate  2-6757.  Tom  R.  Curtis,  in  charge. 
Extensive  creative  and  projection  services 
maintained  for  the  convenience  of  clients  in 
the  Chicago  metropolitan  area.  (See  Detroit 
listing  for  complete  data  on  J  HO  services  and 
facilities!. 

Henm.nc  and  CiiKADLF..  l\c..  1140  So.  Michigan 
Avenue.  Phone  WAbash  2-0570.  Al  E.  John- 
son, branch  manager.  Complete  photographic 
service    for    production:    writer;    distribution. 

■H  ■»<  -K 

Dallas  Jones  Productions 

172.1  No.  Wells  Street 

Chicago    14.   Illinois 

Phone:    MOhawk   4-5525 

Date  of  (^)rgani/,ation:    1947 

Dallas  Jones,   I'artner     .Marilou   Jones,  Partner 

W.   O.   Zielke,   Production   Manager 

Services:  Color  and  black-and-white  motion 
pictures  and  slidefilnis  for  training,  public  rela- 
tions, advertising  and  sales;  complete  package 
service. 

Facilities:  Equipment  and  personnel  for  sound 
slidefilni  production,  including  laboratory,  ani- 
mation and  duplicating:  three  sets  of  lights  for 
~lidefilm  work,  one  set  for  motion  pictures;  new 
>ound  recording  stuilio:  magnetic  tajte;  I8-piece 
^Iroboscopic  as.s«-nd>ly  for  high-speed  photog- 
raphy; three  camera  crews;  stylist,  artist,  four 
writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
NaRCU-S  Belter  Stores  Program  (14  sound  and 
color  .slidefilnis.  National  Association  of  Retail 
Grocers!;  Befiinninp  Sports  Series  (\6  sound 
and  color  slidefilms.  The  Athletic  Institute)  ; 
Profits  in  the  Balance  (The  Texas  Company)  ; 
Beauty  Is  Your  Business  (Sears,  Roebuck  and 
Company  I:  Mutiny  on  the  Alley  (American 
Bowling  Congress)  ;  The  Case  of  the  lido  Grill 


Ihilliis  Joni-s  Productions:   Continued 

I  American  Linen  SuppI)  Compuiiy);  )  ciu  Can 
Make  Music  (American  Music  Conference). 

(See  riiciilioii   in   film  :i\\ar(l>  -cilion) 

Klinc  Studios.  Inc. 

601    No.    Fairbanks   Court 

Chicago   I  I.  Illiiioi.'- 

Phone:    DEIaware  7-0400 

Date  of  Organi/atioii:     1935 

lu'pic«ciilati\es :   New    ^ork:  .">  I   K.  .51st  Street, 
New     ^  (irk    City.      I'lione:     El, dorado    .")-7336. 
Harry  Stevens.    Detroit:   I92K  (iiianiiaii  Build- 
ing,  Detroit.    Mich.     StaiilcN    Jack. 

OKFICKHS  AND  l»KI' \HTMi:NT  UKADS 

Robert    Eirinl)crg.    I'rfsiilcnt 

I.ee  Bivins,  Secty.-Treas. 

Jack  Leib.  Dir.  M.P.  Div. 

Fred  Niles,  Dir.  TV  Div. 

David  Savitt.  Cam.  Div.  Chief 

Thorlund  Tlmren.  Scenario  Div. 

Charles  Koch,  Animation  Div. 

Services:  16nim  and  35nim  motion  pictures,  in- 
dustrial training,  public  and  civic  relations,  edu- 
cational, technical.  L  .S.  Armed  Forces  training; 
slidefilins:   television;   animation. 

Facilities:  Studio,  sound  stage,  RCA  sound, 
color  printing. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Lincoln  in  Illinois  (State  of  Illinois)  ;  Employ- 
ment Insurance  and  You  (State  of  New  Jersey)  ; 
Small  Town  Library  (U.S.  Army)  ;  Refrigera- 
tion Unlimited  (Admiral  Corporation)  ;  The 
Heart  (G.  D.  Searle  Company). 

Mervin  W.  La  Rue,  Inc. 

159   E.   Chicago   Avenue 

Chicago,    Illinois 

Phone:    SUperior   7-8657 

Specializes  exclusively  in  medical  and  scientific 

films  for  professional  use. 

Midwest  Film  Studios 

6808  No.   Clark   Street 

Chicago  26.  Illinois 

Phone:   SHeldrake   3-1239 

Alfred  K.  Lew.  Production  Manager 

•»t  ♦  -X 

Mercury  International  Pictures,  230  E.  Ohio 
Street,    Chicago     11.     HI.      Phone     DElaware 
7-3934.    Walter  B.  Wentzcl. 
(see  complete  listing  in  Los  Angeles  area) 

♦  ♦  ■» 

i'\itvGON  Pictures,  Inc. 

2540  Eastwood  Avenue 

Evanston.  Illinois 

Phone:    DAvis  8-5900 

Date  of  Organi/.atioii:    1948 

OFFICERS  AND  DEPARTMENT  HEADS 

Robert  Laughlin.  President 

Walter  V.   llardv.  .'^eclY.-Treas. 

James  E.  Ford.  Sides  Mgr. 

Homer  J.  Dietmeier.  Production  Manager 

Services:  Motion  pictures,  slidefilms  and  tele- 
vision commercials  in  sound,  color,  black  and 
white:  client  planning  service;  sales  and  con- 
tact  department. 


Paragon  Pictures:   Continued 

Fa(.II.IT1Ks:  Sound  on  lihii  recording;  compli:ti' 
photograph\  :  editing:  animation  artists;  script 
u  ritcrs. 

KEIENT   productions  AND  SPONSORS 

Mr.  .Shorthorn,  U.S.A.  (American  Shorthorn 
Breeders'  As,sociation)  :  Sapphire  Lake  (John- 
ion  Motors  I  Outboard  I;  Temples  of  Mercy 
(Shriners'  Hospitals  for  Crippled  Children)  ; 
Slidefilms  for  Zurich-American  Insurance  Com- 
panies: .Slioiking  Conditions,  Don't  lie  Liqui- 
dated, Mr.  Casey  Goes  to  Town,  Trouble  in 
Store,  Pattern  for  Tragedy,  and  Easy  Does  It. 

(.See  iiieiiliiin  in  film  awards  sectiiin) 

Pilot  Productions 

6419    No.    California    Avenue 

Chicago    15.    Illinois 

Phone:    AMbassador   2-^tlH 

Paul  T.  I)o»ty  and  C.   R.  Isely,  Partners 

Reid  H.  Ray  Film  Imilstries,  Inc.,  208  S. 
LaSalle  St.  Phone:  Financial  6-0897.  Frank 
Balkin. 

(Complete   listing  in   St.   Paul   area) 

¥  *  * 

Rocket  Pictures,  Inc.,  1313  W.  Congress 
Street.  Chicago  1.3,  III.  Phone:  SEeley  8-1511. 
J.  Harry  Ebbert. 

(sec  complete  listing  in  Ln>   Anjielcs  area  I 

Sarra,  Inc. 

16  E.  Ontario  Street 

Chicago  11,  Illinois 

Phone:  WHitehall  4-5151 

Date  of  Organization:  1937 

Branch  Office:  200  E.  56th  Street 

New  York  22.  N.  Y. 

Phone:  Ml  rray  Hill  8-0085 

OFFICERS  AND  DEPARTMENT  HEADS 

(At  New  York  City  Studios) 

Valentino  Sarra.  President 

Morris  Behrend.  General  Manager 

Robert  Jenness.  Director:  Rex  Cox,  Director 

John  Henderson  III.  Producer-Director 

Slanlcv  Johnson,  Director 

George  Altman,  Editor 

David  Fletcher,  Art  Director 

( At  Chicago  Studios) 

Harry  W.  Lange.  Production  Manager 

Joseph  G.  Betzer.  Director  of  Film  Planning 

Helen   Krupka.  Scenario  Sup. 

Michael  Stchney.  Director 

Karl  Oeser.  Director 

George  Di'Decker.  Art  Director 

Marvin   Baiiev.   Editor 

Services:  Creation  and  production  of  motion 
pictures,  slidefilms  and  television  commercials 
for  .sales,  sales  training,  product  promotion  and 
information,  employe  training  and  indoctri- 
nation, safely  training  and  promotion,  public 
infornuitioii.     ArnH'il     Forces    training    subjects. 

Facii.itiks:  10mm  and  35iiim  motion  picture 
cameras:  still  photographic  equipment  and  per- 
sonnel: lOinni  and  .S.Siiim  editing:  art  and  ani- 
mation; creative  staff. 

RECENT  PRODIXTIONS  AND  SPONSORS 

Big  As  All  Outdoors  (General  Outdoor  Adver- 
tising Company  I  :  For  Your  Land's  Sake  and 
Clear  Path  to  Profit  (both  for  Simplicity  Manu- 
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Surra.  Inc.:   Cimliiiiti'd 

facturing  (]oin|>aM\  I  :  One  Uiince  of  Salel\  (  In- 
lernatiiitial  Slim-  Company);  <i<)und  sliili-filins 
as  fdllous:  U  hill's  Your  Saji-ly  LQ.?,  Fnifiht 
Hanillinii.  Cduse  fur  Alarm  and  Speech  Series 
(all  for  National  Safcr\-  Council);  Clock  Up 
Extra  Sales  (Tclccliron  Company);  Your  Out- 
door \eijihl)or  I  Outdoor  Advertising  Associ- 
ates) ;  W  Oman's  Day  (  A  &  I'l  :  Sealy  Orthopedic 
Story  (Sealy  Mattress  Company);  Treasure 
Island  I  Pure  Oil  Co(npai\y  I  :  Key  to  Better  Liv- 
ing I  Household   Finance  Corporation). 

(See  mention  in  film  awards  section) 

Viking  Picti  kes  Coki'okation 
1728  Sherman  \venue 

Kvall^ton.  Illinois 

IMione:  DAvis  8-1623 

Chica-io  Office:   111.";  Howard  Street 

FMioii.-:   VMha^-sador  2-6513 

Date  of  Or<:anization:  1947 

OKKICERS  AM)  DKI'ARTMENT  HKADS 

Sullivan  C.  Richardson,  /'resident 

Arnold  Whitaker,  I  .1*. 

Scott  Whitaker.  V.I'.  West  Coast  Prod. 

Earl  B.  Brink.  Board  Member 

John  K.  Edmunds,  Secty.-Treas. 

Services:  Industrial,  docunientarv.  travel,  edu- 
cational, animation,  medical  films. 

Facilities:  Story  development  and  script  writ- 
ing staff:  storylioard:  animation:  color;  repre- 
sentative's olhce  on  Hal  Roach  lot  iti  Hollywood. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Power  If  agon  {  Dodge  Trucks  I  ;  Dodge  Truck- 
Assembly  Lines  (for  use  in  coo|>eration  with 
theatrical  showings  of  MGM's  '"King  Solomon's 
Mines")  ;  Sorthuard  to  Some  (Dodge  Motors)  ; 
Valley  oj  Triumph  (State  of  Utah)  and  Dodge 
ver>iiin;  Laud  oj  the  ('riiiisim  Cliffs    I  I  l;di  I . 

«  *  * 

\o<;i  k-\\kh;iit  Sn  dios 

(Division  of  Klectro^raplii<'  Corporation) 

237   K.  Ontario  Street 

Chicago    I  I.   illinoi- 

l'luu»>:    WHitehall    »-(l2H.   DKIaware   7-83.50 

Date  of  Or-iani/alion:    l')3l 

OKKICKKS  AM)   DKl'Mf  tMKNT   IIKVOS 

Alln-rt  W.   Dungan.  President  of  Electrographic 

Corporation    and    Manager  of 

I  ogue-lf  right  Studios 

George  T.  Be<-ker.  Mgr.  Visual  and  Trng.  Depl., 

I'ogue-K' right 

Services:  Motion  pictures,  motion-slide,  slide- 
films,  televi-iion  commercials  and  shorts,  cliart.s, 
manuals.  Iiooklets;  tilm>  on  indu>lrial  >alr>  and 
|MTsotiMrl  training,  safety,  puhlic  and  civic  rcla- 
tion>. 

Facilities:  Motion  picture  and  slidefilni  equip- 
ment: sound  studios:  editing,  animation;  2U0 
arli>t.«;  creutivi-  staff. 

RECENT  PRODI  r.TIONS  AND  SPON.SORS 

\  oting  does  Modern  (  Hoar<l  of  Eleition  Com- 
missioners of  Citv  of  ('hicagol  ;  (.autiim  at  the 
Crossroads  (  molion-slidefihii  for  Nationnl  .Asso- 
ciation of  Automotive  Mutual  Insurance  Com- 
panies!; the  following  slidefilms;  four  f.fjeclive 
Selling  films  ( Inlernational  Harvt-ster  Com- 
pan\  )  ;    It's   Up  to    You    ( ."^tudehakcr   Corptira- 


V'ugup-lT'righl  Studios:  Continuvd 
tiont;    Systrm    for    Selling    ( .Studeliaker  i  :    On 
I  line   (Goodyear  Tire  and  Rubl>er  Company). 

(See  mention  in  film  awards  section j 


WiLDi.Nc  Picture  Prodlctio.ns,  I.nc. 

13ir>    \r^v  le  Street 
(iliica;:o   Id.  Illinois 
I'hone:  I.On^lieacli   l-»tlO 
Date  of  Or^ani/alioii:   l<>l  I 
Incorporation:    l')27 
BlUMMKs:     New    York:    .385    .Madison    Avenue. 
.New   York,   N.Y.    I'hone:    Pl^za  8-1727.    J.   W. 
Inglefield,   vice  president.     Detroit:     KMK)   Dime 
Building.     Detroit.     Miih.      I'hone:     WOodward 
2-'«ll.     Ralph    Cattell.    vice    president.     Cleve- 
land:   310   l^wi-tland    Kuildiii;:.    (ileveland,    Ohio. 
I'hone:    TOwer    l-(^l-M).     Jack    Rlii-instrom.   vice 
president.    Cincinnati:    En(|uirer   Building.   Cin- 
cinnati,   Ohio.     I'hone:    CArfield   0477.     James 
LaMarr,  l>ran<-h  manager.    Si.  Louis:  4^)5.3  Lin- 
dell    Boulevard.    St.    Louis.    Mo.     Phoni':    LI  cas 
0986.  James  Darst.  in  charge.    Hollvwood:  5'>i;l 
Venice  Boulevard.  Hollywood.  California.  Phone: 
WEbster    0183.     John    Oser.    Iiramh     manager. 
OFFICERS  AND  DEPART.MKNT  HEADS 
C.  H.  Bradfield.  Jr..  President 
H.  W.  Fish.  Exec.  I  .P.   V.  A.  Burg.  Secty.Tretu. 

J.  A.  Kellock.  /  ire  President,  Production 
(jeorge  Schuvler,  I  ice  President,  Chicago  Sales 
Walter  Tinkham,  Jerome  Diebold.  Exec.  Assts. 

Harold    Kinzle.    Laboratory   Superintendent 

(iilhert  Lee.  Art  Dir.    A.  J.  Bradford,  f.'u.s/.  Serv. 

C.   H.  Cas<Milieiser,  Merchandise  anil  Equipment 

Paul   McOsker,   Purchasing 

R.    E.    Husted.  Jr..  Adr.  and  Sales   Promotion 

Duncan   Taylor,  Slide/ilm  Department 

Services:     Producers  of  sound  motion  pictures 

and  souiiil  sliileliliiis  for  commercial  applica- 
tion and  liliMs  for  television. 

Facilities:   60,000  sq.  ft.  of  floor  space  in  main 

studio,  {'hieago;  27.(K)0  ft.  given  over  to  three 
stages.  2(HI  X  7.5.  100x70  and  100  X  .50  ft.;  re- 
mainder to  administrative  and  creative  offices, 
still  and  motion  laboratories;  optical  and  ani- 
mation departments,  art  studio,  screening  rooms, 
sound  department,  film  vaults,  carpenter  shop 
and  other  departments.  Stage  facilities,  xreen- 
ing  rooms  and  administrative  oihci-s  aUo  avail- 
able at  coinpan\'<  Detroit  and  HoUvwood  stutlios. 

RECENT   PRODI CTIONS   AND  SPONSORS 

'(  Closed  Book  (  Farm  Bureau  Insurance  Com- 
panies): Big  Kitchen  (II.  J.  Hein<  ('oinpanv)  : 
(Credit.  Man's  Confidence  in  Man  (Dun  &  Brad- 
strii-t.  Inc.  I;  Strictly  Business  (New  ^  ork  Life 
Insurance  Company);  The  Case  of  Tommy 
Tucker  iPhniouth  Division.  Chrvsler  Corp«ira- 
lion);  The  House  That  Faith  Built  (  Anheuscr- 
Busah.  Inc.);  Last  Date  ( Lunilx-rnienV  Mutual 
Casualtv  Companx  (  :  I  hr  Editor's  .\olebook 
(Chicago  DaiK  Ne».i  :  U  nrkhorse  of  the  Farm 
(  \\  illvs-OverlamI  Motors.  Ini'.l. 

(See  mention  in  film  award*  •n-lion^ 


Baimuel  G.  Wolei-  Stvdios.  frU  N.  Michigan 
\venue.  Chicago.  III.  Phone:  MOhawk  4-1780. 
John  W.  (^arnrirk. 

(See  roniplclr  listing  in  L«»  Angeles  nrc.i 


WKsi  ri<:.\iii.\L 


llliiioiN 

«  «  * 

The  \  e.nahi)  (Iik.wizvtion 

702  So.    Vilam-  Street 

Peoria  2.  lllinoi> 

Phones:  4-2l<XI  an<l  8261 

Date  of  Organization:   1923 

OFFICERS  AND  DEPARTMENT  HEADS 

C.  L.   Venard 

Fran<es  B.  Venard 

Sehvk  Es:    Production  and  distribution  of  indus- 
trial and  agricultural  films. 
FACILITIES:    Studio  ei|uipmenl  and  creative  staff. 

RECENT   PRODI  CTIONS    AND   SPONSORS 
7  he  Shailou  of  a  Pioneer  (  Kev->tone  Sti-el  &  \^  ire 
('onipanv  (  ;    Willing    Acres    (Ke\«tone    Steel    ^ 
Wire  Company  I  ;  For  the  Common  Good  (Sears- 
Rfx-buck  Foundation  and  The  National  Grange). 

(See  mention  in  film  awards  section  I 


luwa 

Genkkm   I'nTi  kks  I'ltoni  «;tiuns.  Inc. 

621   Sixth    Vveniie 

Dei-  Moine-  •).  Iowa 

Phone:  3-1553 

Date  of  Organization:  1945 

I.alioratorv  :  Keinpton  Koad 

l)e-  Moines.  Iowa.    Phone:  3-8275 

OFFICERS  AM)   DEPARTMENT   IIFXDS 

\X'.  k.  Niemann.  President 

Ted  Sloane.  I  ice  President 

D.  H.  Bonine,  lire  President.  Laboratory  Chief 

W.  H.  Schultz,  Vice  President.  Prinluction  Chief 

Services:  Industrial  sales  and  job  training  and 
civic  relations  films;  television  subjects. 

F.\ciLITll'-S:  Sound  and  color  camera  and  lalnira- 
tory  equipment;  sound  recording  and  re-record- 
ing, direct-on-fihn,  magnetic  film.  ta|M-;  color 
printing;   animation;   etliting;   creative  staff. 

RECENT  PRODI  CTIONS  AND  >IH)N>«»RS 
Hy-Line  Farm  Parade  ( Piomvr  Hi-Bre<l  C^irn 
Company  I  ;  Your  Business  Begins  in  the  Cus- 
tomer's Basement  (Coal  Healing  S«-ryic-r  Divi- 
sion. National  Coal  .VsiMxialion)  ;  )  ou  and  )  our 
Coo\>eralites  (  Farmers  Grain  Dealers  \ssocia- 
tion  of  lowal;  Address  \ot  Knoun  (Christian 
Rural  Overseas  Program)  ;  Drake  Relays  of  19^ 
(Ford   De.ilero  "f  ln«.i,   .itid   Dr.ike  I  nivrrsitv). 

Tele-Visial  Prodictions 

'>I3  \\  .ilniK  Street 

!>«•■>  Moiiie-  '),  low  a 

Phone:  3-7368 

Dale  of  Orpiifii/atioii :    1<)|3 

ollliKH.s    VMl  DKPARTMEM    ll».VD> 

Burton  B.  Jerrel,  Ouner  and  Producer 

Briii-e   H.    Powell,   Slafj  Cameraman 

Te<l  Husing,  Bert  U  il«<in.  Don  O'Brien.  Sarralors 

'^EHVicr.s:  16min  and  .HSmni  films  for  indu-olry 
and  lhealrr!>;  15  produrlions  in  19.50  for  na- 
tional sp«ins4>ni. 

V\i  II.ITI»:  (^iiiera  and  sludio  r<]uipmcnl  ex- 
•  epl  animation:  creative  staff;  laltoratorv  in  New 
^ork.  I  Production  list  not  supplied.! 


N  1    M  II  y  K 


\  ( 1 1  I  M  I     I : 


1931 
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WKST    r^MIIAL 


.>linii«'N(>ia 

American  In  m  a  Televad  (Iomtan^ 

759  Vi .  Srvfiuli  Slroct 

St.  I'liiil  2.  Miiiiii-sota 

I'liono:   Dale  1620 

Dulp  iif  Orfiiiiiiziition:  l'J4.'i 


Kill)  11.   l{\\    I  ll.M    l.NUl  STKlK.s 

226«)  For.l  Parkway 

St.  I'aul   I.  Minni'sola 

Phone:     K.Meisoii    LWi 

OFFICERS  AND  DEPARTMENT  HEADS 

Kt'id   II.   Ray.  President 

W  illiaiii  H.  Hingold.  \  .P.    C.  H.  N>.|uisl.  Treas. 

.■Mice  M.  Griswold.  Secretary 

Skrvices:  16niin  and  .S5mm  motion  pictures  and 
slidt'filnis:  rolnr:  tlicatrc  siTt-en  advertising  pro- 
duction and  dislriixition:  television  commer- 
cials created  and  produced. 

Fv<  ll.lTiKs:  .^tudio.  sound  recording,  creative 
-talT.    Distribution. 

RECENT  PRODICTIONS  AND  SPONSORS 
Soyheans — 7"^^  Feature  Story  (The  National 
Soybean  Crop  Improvement  Council)  :  Frozen 
Treasure  (International  Harvester  Company); 
Colli  If  eallier  Seahees  (  L  .S.  iSav) .  Bureau  of 
^ards  and  Docks  I:  Enpine  Conilitioninii  and 
Pnner  Plant  Ojieration  ( l.S.  Air  Force):  Stra- 
teiiic  Air  Power  ( I'.S.  Air  Force):  On  the 
lioanlualk  ( The  Convention  Bureau  of  Atlantic 
(!it\  I  :  //I'v  Fnlhrr's  Choire  I  Deere  &  Coinpanvl. 


IUphaki.  G.  Wolkk  .^tldios.  4030  Quentin 
Avenue.  Minneapolis  16.  Minn.  Phone: 
WAInut  .-iaWJ.    Ernest  Clifford. 

( see  complete  listing  under  Los  Angeles ) 


.>lis.s«>uri 

The  Calvin   Company 

1  10.1  Triinian  hioad 

Kansas  City  6,  Missouri 

Date  of  Orfianizalion:   1931 

OFFICERS   AM)   DKPAKTMKNT   HEADS 

F.  O.  Calvin.  President 

Llovd   I  liompson.  I  ./'.         Larrv  Sherwood.  (  ./'. 

.\eal  Kechn.  I)ir.  Services 

Frank  Barhydt.  Dir.  Prod. 

B.  C.  Calvin.  Sectv. -Treas. 

I^onard   Keck,  Oper.  Mpr. 

Dick  Bulkeley.  Prod.  Hfpr. 

Ken  .Moran.  Pus.  Mfcr. 
Maxine  Covell,  Office  M/tr. 

Services:  16nim  color  sales  and  .sales  training 
films:  service  work  for  other  producers  and  for 
universities. 

Fac:ii.ities:  8.(K)0  sq.  ft.  studio  spa<e;  location 
pijuipment  for  three  crews:  laboratorv  with  out- 
put of  25.()(K(.(K)0  ft.  black  and  white,  20,000.- 
•  KXJ  ft.  color  a  year;  color  processing:    12  edit- 


ing rooms;  two  sound  studios  with  six  channels, 
four  phono,  recording  ei|ui|>incnt  for  film.  ta|M\ 
unx.  magnetic  film:  si\  fiill-linie  directors: 
ireative  staff. 

RECENT  PRODI  (  IIONS  AM)  .^PO.\.M)RS 
fFe  the  Customer  (Goodyear  Tire  and  Rubber 
Compaiiv  I  :  The  Finishing  Touch  ( E.  I.  duPont 
de  Nemours  &  Company  (  :  7'/ie  (Chosen  Career 
(Glolie  l!a(lcr\.  Inc.):  Poiver  jar  Protection 
( Cii(cr|>illiir  Tractor  Company):  There's  Work 
liriii^  Diinr  I  I  iileriialinnal  Harvester  Company  I . 

*  «  « 

Wilding  Picture  Pkoductions,  Inc.,  405.3  Lin- 
dell   Boulevard.   .'^1.   Louis.   Missouri.    Phone: 
Llcas  O'Jiif).    James  Darsl.  in  charge, 
(see  complete  listing  under  Chicago.  111.) 

Wi.*i«-<>ii.siii 

The  Cooley  Company 

1327   .\o.   Market   Street 

Milwaukee  2,   Wisconsin 

Elliot  W.  Cooley,  President 

Beatrice  Cooley,  Vice  President 

Film   Arts  Cokpokmion 

725   W.Wells  Street 

Milwaukee   3.  Wisconsin 

A.   K.    Hadley.   President 

M.  H.  Abrani  11.  I  ice  President 


Vernon  J.  Kraft  Film  Productions 

840  ?V.  Plankinton  Avenue 

Milwaukee  3,  Wisconsin 

Phone:  Marquette  8-6472 

Date  of  Organization:  1937 

OFFICERS  AND  DEPARTMENT  HEADS 

Vernon  J.  Kraft.  Partner 

Frances  M.  Kraft.  Partner 

Services:  Industrial,  sales  and  joh  training  and 
sports  enlertainnieiil  rrmlidii  pirlures  and  slide- 
films. 

Facilities:  Maurer  and  Bell  &  Howell  cameras: 
lights,  stage  block  and  cables  for  interiors  and 
exteriors:  anitnalion  department:  script  writing. 
RECENT  MOTION  PICTl  RES  AND  SLIDEFILMS 
Rex  Pumpcrete  to  tlie  Meat  Packinji  Industry; 
Norfolk  &  Western  Railway  l\eiv  Elkhorn  Tun- 
nel; Ten  Killer  Ferry  Dam ;  Tunnel  [.ininp  icith 
Rex  Pumpcrete:  .Shotsiiin  .S/ioo^iVii  anil  Hoir: 
Retrievers  at   Work. 

SOI  TIIWK^^r 


T«'xjis 

*  ♦  « 

Gllf  (ioA-ST   FiLM>.   Inc. 

309  Oil   and   Gas   Building 

Houston   2.   Texas 

Phone:    Blaekstone   5471 

Branch:    9  W.  61st  Street.  New  York  2.3,  N.  Y. 

Phone:   Circle  6-0191. 

Date   of   Organization:    \9'iO 

Robert  Yarnall  Hicliie,  President 

Virginia  G.   Richie,  Secretary-Treasurer 


Services:  Motion  pictures  and  slidefilms,  black 
and  white  or  color. 

F\ni.rriK>:  Camera,  lights,  eipjipment  for  loca- 
tion work. 

RECENT   PRODI CTIONS   AND   SPONSORS 
Make  .\o   Mistake    (Geophvsical   .Service.    Inc.); 
Petndfum  Pinnrerinfi  ( .Superior  Oil  Company); 
Eleven  to  Three  South   Pacific   (Alfred  C.  Glas- 
sell.  Jr.). 

(See  iiii'iiliori    In   film  ;n\ards  si-(ti<in  I 

l!c>ni;i<r  ^  arnai.i.  Ruiiie  Productions,  Inc., 
.{((9  Oil  and  Gas  Building.  Houston  2.  Texas. 
Phone:    Blaekstone  5471. 

(sec  complcli-  llsllng  unriir  \iu    ^'nrk  Cil\  I 

*  ♦  ♦ 

JAMiKsoN  Film  (Company 

382.')  Hrvan  Street 
Dalla>.   I'exas 

Phone:  TKnnison  81,58 

Date  of  Organization:   1916 

OFFICERS  AM)  DEPARTMENT  HEADS 

Hugh   \'.   Janiieson.   Manager 

Bruce  Jaiiiieson.  Manager,  Sound  and  f.ahoratory 

Hugh  V.  Janiieson.  Jr..  Production  Manager 

Dean   Babbitt.    Writer-Director 

Robert   Alcott,   Camera   Department 

Hope  Lamed,  Kodachrome  color  correction 

Services:  Industrial,  educational,  training  and 
sales  promotion  motion  pictures,  16mni  and 
35mm;  short  advertising  subjects  for  theatres 
and  television. 

Facilities:  Studio  and  sound  stage.  RCA  16mni 
and  35mm  sound,  synchronized  sound  shooting. 
16min  and  35mm:  laboratory  service;  Koda- 
chrome printing  with  scene-to-scene  color  cor- 
rection:  animation:   creative  staff. 

RECE.NT  PRODICTIONS  AND  .-iPONSORS 
7V.VO.S  and  Its  Natural  Resources  (Texas  Gulf 
Sulphur  Company);  Signal  X  (Texas  Police 
Chiefs  .Association)  ;  The  Last  Few  Years  (Paris 
Junior  College  I:  A  Story  of  Copper  (Phelps 
Dodge  Cor|)oration  I  ;  Death  on  the  HiphuaYs 
I  I'ulilii     .'^afetv     l'l(tures   Coinpanvl. 

Texas  Industrial  Film  Company 

919  M&  M  Building 
lloiislon  2.   lexas 

Phone:  Charter  9371 

Date  of  Organization:  1945 

N.  Don  Macon,  Owner  and  Operator 

Services:  Industrial  training  and  sales  promo- 
tion motion  plc(ures.  Umiiii  sound.  <-olor:  .35mm 
sound    slldelilnis. 

1-  vcii.lTlES:  16imn  camera  and  lighting  equip- 
ment; disc,  magnetic  tape  and  16mm  optical 
sound  recording:  picture  and  sound  editing: 
printing  ecpiipment  for  16mm  motion  pictures 
and  3.5nnn  slidefilms. 

RECENT  PRODICTIONS  AND  SPONSORS 

Better  liaking  for  a  Better  .imerica  (National 
Biscuit  ('ompan\  I  :  Doic  in  Texas  (Dow  Chem- 
ical Compaii)  I  :  U  orkinp  Together  (  Humble  Oil 
\  Keliniiig  Company  I  :  Control  oj  Pink  lioll- 
uorm  and  Other  Cotton  Insects  (Anderson. 
Clapton  Co.,  Inc.  I:  Modern  Gas  Heatinji,  Mod- 
ern Gas  Cooking,  Modern  Gas  Water  Heating — • 
three  slidefilms  in  sound  and  color  ( Iniled  Gas 
('ompan\  ) . 


30 


BUSINESS    SCREEN    M  \  C  \  /  I  N  E 


>IIM  .XTAI>    STATKS 


C'ol«>ra<l«» 

*  *  * 

ThOS.    J.     liAKIlHK 

Motion    Picti  hi-,   Pni>i)i  (TIons 

I2IS  K.  \  ir^iiiia    \\cmif 

Denver  V.  (^oluruilo 

Phono:  K Arc  460.".  an.l   IWK. 
OKKK.KRS  AM)  DEPARTMENT  HEADS 

Tlios.  J.  Riirhri-.  Ownrr.  MarutiitT.  I'rodiicer 

lliTMiiin    I  rschcl.    Rfronlinii    Direrlor 

R.  (i.  Zcllcrs,  Assistant  Camera  Chief 

SeRVU;F.S:  16Mnn  produtlion  from  S(ri|)t  ti> 
screen;  e(il<>r:  sound:  |)ul)lir  relations  anti  sales 
films. 

FAi:il.rnKs:  Muurer  Cameras  and  100.000  watts 
lighting  e(|ui|)nient:  sound-on-fiirn  rerording. 
16inm  magnetie.  disc:  s<putid  truck  and  genera- 
tor: editing;  animation  and  titling  e<|ui|>tneiit 
and  staff:  recorded  music  library  and  staff  or- 
ganist: edil<irs:   script  writer. 

RECENT  TKODl CTIONS  AND  SPONSORS 
Indian  I'aint  i ('(dorado  Fuel  &  Iron  Corpora- 
lion  I  ;  It's  a  Fact  ( Quickuay  Truck  Shovel  Com- 
pany); Green  and  Gold  (Colorado  A.  &  M. 
College):  The  Crofi  That's  Tops  and  The  Beet 
Seed  Story  ( liotli  for  Great  Western  Sugar  Com- 
pan\  I  :  Sli-el's  l'arl\  Line.  Realork  Fence, 
Grader  lilades  and  Chani^inp  the  Face  of  the 
Earth  (all  for  Colorado  Fuel  &  Iron  Corpora- 
tion); Pay  Dirt!  (Gardner-Denver  Company): 
Watchmen  <r/  the  Sijihl  (Denver  Burglar  .Marm 
Companv  I . 

Jkvn  .M.  V .  I)i  HOIS  MoTio.N  Pictures 
fTiiE  Jean  Di  bois  Company y 

221  I  Dahlia  Street 
Den\er  7,  (Colorado 

I'll. me:  East  8122 

Date  of  Organization:   1929 

Branch  Office  and  l.ahoralory : 

927  -  21sl  Street.  Denver  I.  Colorado 

I'hone:   .Main  ."^401 

Jean  M.  V.  Dubois.  Ouner 

^KRVICKS:  .')5mm  and  16mni  motion  pictures  for 
theatres  and  television:  newsreel  coverages,  gen- 
eral interest  and  civic  relations  features  and 
short   subjects;    promotion   trailers. 

F\(:lt,lTIKS:  .H.Smm  e<|uipment  for  black  and 
Hliite  motion  pictures.  Ifimni  for  black  and  uliili- 
and   (iilor  productions. 

RECENT  PRODI  CTION.-  AND  .>Pl)N.»((R> 
Newsreels  (for  Movietone  News,  Universal  News- 
reel.  I'athe  News.  News  of  the  Dav  and  NBC  TV 
Ne»sri-e|i:  llandi-C.nmfi  (trailer  for  C'olorado 
Socielv  for  Cri|iplc<l  (ihildrcni:  Ihiiiny.  Test 
(TV.  for  Truth  and  (;i>ns<-(picnces  i  :  lilock  I'nrly 
I  Fox  Inter-Mountain  Tht-atresl;  lliimanimals 
I  Originated  anil   prodmed   I'v    I     M    F    Dubois). 


I  lit'  .^l.indanls  of  riii«  IniliiKlrv 
♦  Facilities,  both  phvsical  and  creative,  as  well 
as  evperience  in  terms  of  recenllv-produced  fdms 
and  financial  slabililv.  are  the  guiding  factors  to 
be  considered  bv  the  business  film  buver  who 
has  need    for   these  services. 


ArTIIIK  (J,  RiPPEY  AM)  CoMC  VN^ 

.'>30  First  .National  Bank  Building 

Denver  2.  ( !olorado 

Phone:   IM.or  0221 

Date  of  Organization:   191.3 

OFFICERS  AND  DEPARTMENT  IIEADs 

Arthur  (.'•.   Hippev.   Mana/iinii  Partner 

Clair  (.',.   Henderson.  General  Manager 

Gilbert   N.   Bucknum.   Partner.  Production   Head 

liarrv    A.    I,azier,   Partner 

Skrvicks:  Industrial  and  civic  relations  motion 
pictures,  color  and  sound,  both  voice-over  and 
lip  svnchroiii/ation:  sound  slidefilms.  black  and 
white  and  color:  glass  slides,  blaik  and  while 
and   cidor. 

FvciLiTIKS:  Kiiiim  i-amera  ei|uipinent.  portable 
recording  aiul  recortling  supervision,  editing, 
creative  stall. 

RECENT  PRODI  <.TION>  \ND  .-^roNMHO 
The  World-Herald  Story  (Omaha  World-Her- 
ald l  :  •/  \etv  World  oj  Color  (Colorizer  Associ- 
ates I  :  Idaho-  Adventure  in  Enterprise  (Idaho 
First  National  Bank  I  :  77ie  Divine  Flower  (Colo- 
rado Stale  Flower  Growers  Association)  :  Hope 
— A  Record  oj  Mercy  in  Action  (  Lutheran  Sani- 
tarium > . 

S«)NOCIIH(>MK    Pic  IL  RES 
227.'>  (ileiicoe  Street 
Denver  7,  Colorado 

I'hone:  Fast  3192 

Dale  of  Organization:   1942 

Brancli:  Ml  i.TiciiKOMK.  Laboratories 

760  Gougli  Street,  San  Francisco,  California 

OEEK  ERS   AND  DEPARTMENT  HEADS 

K.   K.   Hooper.   (tuner-Producer 

George  E.  Perrin,  Director  of  Photonraphy 

Herbert   McKennev.  Owner.  MuUichrome 

l.ahoralories 

Services;  Industrial  and  civic  interest  motion 
pictures,  tourist   promotion   and  safetv    films. 

Facilities:  Sound  and  cidor  camera  and  mobile 
generator  equipment,  sound  and  tape  recorders, 
animation,  title  and  effects  departments,  color 
printing,   art   ami   writing   departments. 

RECENT  PRODI CTIONS  AND  SPON>ORS 
The  California  Aephsr  (Burlington.  Kio  Grande 
and  Wislirn  Pacific  Railroads  I  ;  Go  West  to  San 
Francisco  (  Westi-rii  Pacihc  Railroad  I:  Califor- 
nia Holiday  (Conlinental  Bus  Svsleiii):  .Scrnrrv 
I  nlimitrd  (Denver  i.  Rio  tiraiuli-  W  i-stern  Rail- 
road (  :  llouih  Friend  (Denver  ik  Rio  (Grande 
Western  Railroad);  Miracle  in  U  ooti  (Douglas 
Fir  PIvvvood  As.«o<'iation  I  :  History  of  tur  in 
Colorado  (Historical  Society);  19,S1  Kelra-scs: 
Detour  to  Wonderland  ( Di-nver  &  Rio  (>randr 
Western  Railroad  i  :  A.  A.  \.  Tour  of  Colorado 
(Olin  Hotel  I  :  Autumn  Time  around  Siramhoat 
Sprin/is  (Denver  &  Rio  (>raiide  Western  Rail- 
road I  :  Rainhnus  in  Rocks  I  Driiver  &  Kio 
(>rande  \X'eslern  Railroad):  \alural  Resources 
of  Colorado  iDenvi-r  ik  Kio  Grande  Western 
Railroad*  :  Farm  I  ses  of  I'lyuooil  (Douglas  Fir 
PIvwooil   AssiM  iaiioii  I . 

I  See  mention  in  film  attards  sertion) 


Mars  appciriiig  over  .i  pimluii-r   li«ling  indicole 
advertising  copv  ap(>raring  elsewhere  in  this  issue. 


WKST  ro.\sr 


^'<»rlli<TM    t  iilifornia 

iMoTio.N   I'll  HUE  Service  Company 

125    Hyde   Street 
San    Francisco  2,   (California 

Phone:    OKilway    H-9162 

Dale    of   Organization:    I93.> 

OEEICERS  AND  DEPARTMENT  HEM)'' 

Gerald    L.    Korski.    President,   General    Uana/ier 

Jack  (ioodwin,  Manafier 

Harold  A.  Zell.  Production  Manaper 

Boris  Skopin,  Manai-er.  Title  and  Trailer  Dept. 

Mln-rt  Niggenievcr.  Manager,  Lahoratory  Dept. 

SkkmcEs:  Industrial  public  relations  films,  in- 
cluding series  for  -Standard  Oil  Company  of 
(iaiifornia,  on  county  fairs,  rodeos  and  other 
outstanding  events  in  western  states  for  release 
in  theatres  in  California.  Oregon  and  \X  ashing- 
ton;  al.so  spe«-ial  trailers  for  theatres  throughout 
the  country. 

Fac:iuties:  16mm  and  35mm  laboratories;  title 
and  animation  equipment:  art  department:  pre- 
view and  culling  rooms:  re<-ording  and  re- 
recording;  dark  room,  printing  room,  three  film 
vaults:   script-to-release  print  facilities, 

RECENT  PRODI  CTIONS 
>(/;i  Francisco's  Ageless  (.aide  Cars;  Ims  (  epos 
Helldorado;  Portland  Rose  Festival;  Humboldt 
County  Fair;  Pendleton  Round-ip;  Desert  Gov- 
alcaile;  Lodi  Grape  Festival  (all  »ponsore<l  by 
Standard  Oil  Companv  of  California  i  :  I9S0  San 
Francisco  Conicniiiin   (  \inrrii  an  Medical    \ssn.l 

Vi',  A.  Palmer  Films.  In<  . 

61  I   Howard  Street 

San  Franci«co  i,  tialifomia 

Date  of  Organization:  1936 

OEEICERS    \ND   DEPVRTMENT  HEADS 

W  .   A.   Palmer.  President 

H.  B.  Butler.  VP-Treas. 

Y.  F.  Boolhe.  Comptroller 

F'lorence  H.   Dievi-s,  Pro<l.  Mpr. 

Joseph  P.  Dievcs,  Camera 

Serv|(:(-S:  Industrial  public  relations  and  sales 
training  films:   sound  slitlefilms:   television. 

Fa(IIJTIks:  .'studio  and  bH-ation:  sound  record- 
ing including  niiii.  magnetic  film.  ta|>e  and  diM-; 
multiple  channel  dubbing  and  Interlock:  color 
printing.  16mm  optical  printer;  Kine»4-ope; 
.(5mm  Moviola  and  editing  i-tjuipment:  anima- 
tion artist:   writers  and  etiilors. 

RECENT  PRODI  tTIONS  AM)  SKJNMIRS 
A  Way  of  Life  and  Zea  \la\s  ((Ulifornin  Pack- 
ing ('or|x>ralion  (  ;  llirth  oj  a  Salesman  (."^  &  W 
Fine  FikmIs);  Mtnlern  Controlled  Irripalion 
I  VI.  K.  Ames  C'ompanv  i  :  The  Stor^  of  Pasqual 
Celery  (  D'Arrigio  Hro».  Co,  of  California  i ;  edit- 
ing, rrrording  and  printing  of  the  following: 
Canadian  Piixline  i  Bechlel  International  Cor- 
poration); .S'u;>rr  Inch  i  IWhiel  i  :  Sierra  Fish 
and  Game  I  Pacific  (Ja«  &  Kle<lric  Com|>«nv )  ; 
Exercise  MIKI  (s|Min«ore<l  bv  Slamlnrd  Oil  ('om- 
l^anv  of  California,  joint  Arniv-Navv  o|>erali<in) ; 
/*.(..  Jt  E,  Super-Inch  t  Pacific  Gas  &  F.le«tric): 
A  Minute  in  the  Life  of  Herkimer  Hamstrung 
iTN'    series   for    Rainier    Brewing   Ci>mpanv  I . 


M  M  BER    i    •     \  o  I  I   M  E     1  .'     •     I  95  I 
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.MirilllllMMJIAX  MIS  A>i;h:LKS 


>iorlli«>rn    <  alif«>rnia 

Photo  a  Sound  Productions 

116   Niitoiiiii   Sirt-ct 
San     Friiiu-i!-<(i   5.   Culifornia 

Ylkoii   2-3»>86 

Dull-    of   Or^iiiiii/atioii:    l<)38 

111  as!-(>('iatioii  w  illi  (iraphii-   Films  Corporation, 

1108   Lillian  Way,   Hollywood.   California. 

Phone:  GRanil.-  2191 

0FFU:ERS  AM)  DF.rARTMENT  HKADS 

Donald  M.  Ilatfu-ld.  I'n-siilenl 

William  C.  Eyniann.  I  ice  President, 

General  Manager 

Louis  A.  Huinason,  Director  of  Sales 

Caryl  Coleman.  Director,  Television  and  Radio 

Cliark-s  A.  I.arrance.  Chief  Editor 

Services:  Industrial,  sales  and  job  training. 
[>ublic  relations,  educational,  medical  motion  pic- 
tures: slidefilins,  fjlmstrips:  television  program 
and  commercial  films. 

Facilities:  Maurer  <ameras  and  recording  sys- 
tems: sound  and  silent  stages:  Moviola  editing 
equipment:  animation  department:  creative 
staff:  contract  script  writing. 

RECENT  PROUICTION.S  AND  SPONSORS 
How  to  Crow  Beautiful  Roses  (California  Spray- 
Chemical  Corporation )  :  Dairy  Insect  Control 
(California  .*«pra) -Chemical  (  :  Labor  and  Child- 
birth (Medical  Films,  Inc.  I  :  t'Jers  on  the  March 
(Golden  State  Dairy  Company)  ;  More  I'ower 
to  Rio  I  Morrison-Knudsen  Company) . 

GE.Nt   K.    W  ALKEK   PkOUL  CTIO.NS 

465   California   Street 

San   Francisco   4.   California 

Phone:    VI  kon   6-2891 

Date  of  Organization:    1938 

Studio  at  629  Commercial  Street,  San  Francisco, 

California.  Phone:  YUkon  24181 

OFKICERS  AM)  DEI'ARTMENT  HEADS 

Gene  K.  Walker.  Sole  Owner 

Edmund   M.   Driggs.   Manager,  Client  Service 

J.   Philip   Buskirk.   Production   Control 

Alan  Atkins.  Art  Director 

Russell   MeNcr.   Director  of  Photography 

Charles  Schelling.  Chief  Sound  Technician 

"SERVICES:  Camera,  lighting,  titling,  editing,  ani- 
mation, sound,  color  service  for  industrial  and 
documentary  motion  pictures;  slidefilms  and 
filmstrips;  corollary  visual  aids. 

Faciuti)>:  lunit  Stancil- Hoffman  IT'limm 
magnetic  tape  recording,  plus  interlock:  16mm 
film  recording:  lalioralory :  Type  A  and  13  ani- 
mation e<|uipiMent  and  staff:  creative  staff  with 
tw'o  full-time  writers. 

RECENT  PRODI  (:TI(iN>  AND  SPONSORS 
Chicago.  i'.S./t.  I  I  iiiim  Slmk  Yard  and  Transit 
(.°oinpan\  I  :  Thanks  to  the  Atom  I  Standard  Oil 
Company  of  California)  :  ffe  Take  It  from 
Here  (Standard  Oil  Company  of  California); 
The  Follow  Through  (Standard  Stations,  Inc.); 
No  Greater  Satisfaction  (Standard  Stations, 
Inc.. I  :  East  African  Safari  (Pacific  Lumber 
Com  I  >a  UN  I. 


Apkx  Film  Corporation 

971    No.  La  t^ienc^a  itoiili'\  aril 

I>«s  .\ngele8  46,  California 

Plioiie:  CHi-slview   r>-.'i.'>2  I 

Date  of  Organi/.ation:   1945 

Brand.  Office:  38  E.  57th  St.,  New  York.  N.>  . 

OFEICERS  AND  DEPARTMENT  HEADS 

Jack  Chertok.  President 

Harrv  Cohen.  J  ice  President 

F^minett  B.  Miller,  Secretary 

C.  W.   George.  Treasurer 

Harry  H.  Poppe.  Associate  Producer 

Sammy  Lee,  Director 

William  J.  Thiele.  Director 

Ches  Cobb.  Director  of  Animation 

Jack  Kuggicro.  Film  Editor 

Robert  Pittack.  Head  Cameraman 

Fddie  Pelzoldt,  Electrical  Department  Head 

Services:  Industrial,  educational,  Governmental, 
civic  relations  and  theatrical  and  television  mo- 
tion pictures. 

Facilities:  By  annual  contract:  stage  space, 
cameras,  electrical  equipment,  sets,  special  effects, 
opticals.  titles.  Produced  78  half-hour  television 
shows  and  250  commercials  in  1950. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The  DuPont  Story  (E.  I.  duPont  de  Nemours  & 
Company  I  :  A  Story  of  duPonI  Research  (E.  I. 
duPont  de  Nemours  &  Company  I  :  Closeup  of 
Nylon  (E.  I.  duPont  deNemours  &  Company)  ; 
The  Quarterback  (National  Association  of  Manu- 
facturers I  :  Joe  Turner,  American  ( National 
Association  of  Manufacturers)  :  Assignment — 
General  Mills  (Genera!  Mills.  Inc.  I  :  That  Babies 
May  Five  (The  Carnatimi  (^oiiipaiu  I  :  Miss  Dun- 
ning Goes  lo  Town    (The  T<ini   Company). 

(See  mention  in  film  awards  section) 


Cascade  Pictures  of  Califor.nia,  Inc. 

8822  Washington  Boulevard 

Culver  City,  California 

Phones:  TExas  0-2761,  VErmonl  8-2185 

Date  of  Organization:  1948 

OFFICERS  AND  DEPART.MENT  HEADS 

Bernard  J.  Carr,  President 

Roy  W.  Seawright,  Vice  President 

Services:    Industrial,  public  relations  films,  ad- 
vertising and  television  subjects. 

Facilities:    Complete  production  facilities. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
i  fiur  Kentucky  ( Coinmonwcaith  of  Kentucky); 
Inlroduriion  lo  Rnilialion  Delerlion  Instruments 
(  L  ..S.  Armed  Forces  I:  Self-Prescrtalion  in  an 
Atomic  Bomb  Attack  (I'.S.  Armed  Forces  I  ;  The 
Effects  of  Atomic  Bomb  Explosions  (U.S.  Armed 
Forces);  .Seabees — Can  Do  Plus  (U.S.  Navy); 
You  Can  (Change  the  World  (The  Christophers)  ; 
General  Provisions  for  Storage  in  the  U.S,A.F, 
(I..S.  Air  Force). 


Cavai.cade  Pictures,  I.nc. 

919  Seward  Street 

Hollywood  38,  California 

Phone:  HOIK  wood  9-5458 

Date  of  Organization:  1945 

Brancli :  875  West  End  Avenue 

New  ^  ork  25.  \.  Y. 

Phone:  ACademy  2-1781 

officers  and  DEPARTMENT  HEADS 

Harvey  Pergament.  President  and  Chairman 

Earl  M.  Robins,  I' ice  President 

Esther  Pergament,  Secretary-Treasurer 

Melvin  Sloan,  Associate  Producer 

Jodie  Coplan.  Supervising  Film  Editor 

Alvin  Pergament,  Story  Editor 

Services:  Travelogues  and  novelties-commer- 
cial: importer  of  cartoons  and  musicals  for 
sponsor  release. 

Facilities:  Production,  editing  and  creative 
staffs. 


Pat  Dowling  Pictures 

1056  So.  Robertson  Boulevard 

Los  Angeles  35,  California 

Date  of  Organization:  1940 

Pat  Dowling,  Owner 

D.  W.  Johnson.  Prod.      T.  J.  Stanton.  Slidefilms 

Ray  Lockert.  Cutting  Department 

Services:  Industrial  job  training,  public  and 
civic  relations,  educational  and  theatrical  motion 
pictures  and  slidefilms. 

Facilities:  Equipment  for  production  of  sound 
and  color  motion  pictures  and  slidefilms  for  own 
account  and  other  producers;  art  department  and 
creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
A  JSation's  Meat  (Swift  &  Company):  Mill 
If  heels  Rolling  ( Hawaiian  Sugar  Planters  Asso- 
ciation) :  lour  Dollars  at  Work  (Honolulu  Com- 
niunilv  (]hest  (  :  Hawaii — The  Land  of  Sugar 
(own  account.  fi>r  Hawaiian  Island  theatres)  ; 
Th-e  Hawaiian  Islands — Their  Origin  and  Nature 
Today  (own  account  for  U.S.  schools)  ;  The 
Hawaiian  Islands — The  Chief  Industries  (own 
account  for  U.S.  schools)  ;  Early  West  (own 
account  for  U.S.  schools,  slidefilm  series)  ;  The 
Hawaiian  Islands  (own  account  for  U.S.  schools, 
slidefilm  series):  How  Ifater  Power  .[lakes 
Electricity  ( o»wi  account  for  L  .S.  schools,  slide- 
film  I . 


l)l  1)1. i;^     l*l(   11  UK>   (.Olil'llH  \ll(IN 

AND     I)l  ni.KV      TkIEVISKIN     Uolll'OK  vtion 

9<)()K  Sania  Moni<  a  Boiil<-var<l 

BcmtIx   Hills.  California 

Plioin-:  CRcslvicw  1-7258 

Cable  address:  Dudleypic 

Dale  of  Organization:  1947 
Diidlev  Television  (Corporation:  1951 

Branrli  (tflicc:  ."id I   Madison    Vvenue 
New   \<irk.  N.  \.    Phone:  KLdorado  5-1076 
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OFFICERS  ANI)  DF.l'ARTMKNT  HEADS 

Carl  W.  I)utll.-\.  I'n-sident 

Dull  McNaiiiara.  \  iff  I'rfsiilent 

Eugene  II.  ISarncs.  Sffrfltiry  anil  Treasurer 

Writers:    Juiiie^    nioiidworth.    (Iharles    Tedford, 

David  Chandler,  Carl   Dudley 
Directors:     Will     Jason.     Har\ey     Dwi^ilit     and 

Carl  Dudley 
Editors:    William   Karis,    Krnest    Flook.    Norman 

Suffern 
Cameramen:     Edward     Mutton.    Edward    Olscn. 

Edward  Drews,  Keith  Covey 
Printing  Department:  Joe  Raue.  Manuel  Chaidez 

Skhvicks:  Industrial,  theatrical  and  television 
motion  pictures  and  slidefiims. 

F'acii.ITIES:  Own  studio,  stage,  lights,  cutting 
room,  sound  and  color  production  e(|uipment, 
cameras,  printing;  color  (ilin  lihrary;  creative 
staff. 

RECENT  PRODICTIONS  AM)  SPON.SORS 
On  the  Trafk  (Association  of  .Vrnerican  Rail- 
roads I  :  FoihI  for  Thought  (.National  Pressure 
Cooker  Company  i  :  Southern  California  Holiday 
(Santa  Fe  Railway  I  ;  Haivaiian  Sports  (  Warner 
Brothers  I  :  Mealtime  Mapic  (  M-C-M  I  :  Flif^hl  to 
Greece  (T-W'-A  .Virlinesl:  This  Land  of  Ours. 
This  K Drld  of  Ours.  International  Detective, 
You'rf  So  Smart. 


Jerry  Fairbanks  Prodlctions 

60.12  Sun.«et  Boule\ard 
Hollywood   28.   (ialilornia 

Phone:    HUdsoii  2-1  101 

Date  of  Organization:     l')2") 

New  York  Sluilio:  LiT  K.  (<')tU  Street,  New 
York  21,  \.  Y.  Phone:  TRafalgar  ')-X\-y2. 
Rohert  Lawrence.  Cliica;;(>  (.^alesl:  919  N. 
Ml.lii;:an  Ave.  Phone:  MOIiawk  4-5  l.'JO. 
B.   N.    Darling. 

OFFICERS  AND  DKl'AK  I  \1K.M    IIKVDS 

Frank   K.   Mullen.  Chairman 

Jerry    Fairbanks,   /'resident.   Exec.   I' rod. 

William  (iernannt,   y.P.    {Sales),  Exec.  Asst. 

Rohert    Lawrence,   I  .1'.    (East.   Prod.) 

Herliert  Moulton.  Prod.  Chief 

Services:  Industrial,  theatrical  and  television 
motion  pictures. 

F'acII.ITIE.s:  U!  camera  units:  16mm  and  .'{.Sunn 
sound  recording:  Multicam  process:  editing: 
animation:  16nnn  and  .'{Sinm  optics:  Duoplane 
[>roccss:  film  and  music  lihraries;  art  and  cre- 
ative staffs. 

RECENT  TRODICTIONS  AND  SPONSORS 
Tuhhy's  Trouhlfs  I  Metropolitan  Life  Insurance 
Company  I  :  tt  aitiiifi  for  the  liif^  Moment  (  Ply- 
mouth Motors  I:  Rocket  uitit  the  Sportsmen 
tOldsmohilel  :  .•!/>  Power  Is  Peace  Pouer  (  F.ast- 
*rn  -Vir  Lines):  Treasure  Islands  (Hawaiian 
Pineapple  Company ) , 


P\l  1    .1.   I'  I  NM  I  I    (  .o. 

I  l.")9    No.    ||i;:hlan<l     \veniir 

Hollywood    '.M\.   California 

Phone:    (fLadstone    Ih.*)? 

Mrunch:    10  K.   tOtli  .<^l..  New   York   l(..  N.  ^ 
IMione:    Ml  rray    Hill  '>.l2(iK 

Date   of   Organization:    I9I7 


OFFICERS  AND  DEPARTMENT  HEADS 

I'aul  J.  F'ennell.  Producer 

Mickey  Dubin,  .Vew  }  ork  Representative 

Skhvices:  Public  relations  and  U.S.  Navy  train- 
ing films:  specializing  in  television  commercials 
for  the  following  s|H>nsors:  Riiliard  Hudiml. 
l-circl  Mdliir  (!iiinpan\.  .American  Telciihone  and 
li-lcgrapli  (!oinpun\.  Ueech-Nut  Packing  Coin- 
pan).  I  ..S.  Rubber  Company,  Maxwell  House 
Coffee,  (iunther  Brewing  Company.  C.  Schmidt 
&  Sons,  Campbell  Soup  Company.  Shell  Oil  (lom- 
parn.  National  Tubcriulosis  .Association.  Moll's 
Appli-  Products.  Schacfer  Brewing  Ciompany. 
Empire  Racing  Association. 


Graphic  Films  ((lui'duviioN 

(Associated  uilh  Photo  &  Sound  Prodiicti<iii-. 

.■san   Francisco  I 
1108  Lillian  Way.  Holly woo.l  38,  California 

Phone:    GRanite   2191 

.\ddress  of  Photo  &   Sound   Productions: 

116   Natonia  .St.,  San    Franci-co  r>.  (!al. 

Phone:    Yl  kon  2-;M66 

Date   of   Organization:    1941 

OFFICERS  AND  DEPARTMENT  HEADS 

I^ester  Novros.  President 

Jerr\  Goldberg.  /  ice  President.  Production  Chief 

William  .Shull,  Director  of  .inimation 

Noel   I.eigh-Tavlor,  Sales  Representative, 

Script  Adviser 

Services:     Production    of    animated    and    live- 
action     films     for     industry.     Government     and 

schools. 

Facilities:  .Animation  production.  (.Also  see 
Photo  &  Sound  Productions,  San  Francisco,) 
RECENT  PRODI  CTIONS  AND  .SPONSORS 
The  Man  llfhind  the  K  heel  I  Inion  Oil  Com- 
pan\  of  California!  :  Sen-icinii  Automatic  Drives 
t  Union  Oil  Company  of  California!  :  Polar  .\av- 
ipation  (animation,  U.S.  Air  Force):  Polar 
Ceoi-raphy  .animation.  U..S.  Air  Force!  :  Don't 
lie  a  If  inter  (.asually  (animation,  U.S.  .Air 
Force):   .-fir  Force  K'inp   (U.S.  Air  Force). 


The  J.iMi   ll.iniK    <  >r;:anizatiun 

TiiK    JvM     llvNO^     Oi(i.\M/\Tii>\.     Inc..     70-Ui 

Ib.lKt I    ll..ulc%ard.    Lo>    Angeles   2JI.   Cjili- 

fornia.     Phone:    HEmpslead    5H0'^     (Service 

nffice,  not  sales.  I 

t«<*e  complete  listing  under   Detroit.   Mich.  I 


Pol  yiii»  I'll  1 1  HI  ^.  K<:, 

.>8.'.9    W.    Ihinl    Street 

liOH    .AngelcH   .16,   Culiforniii 

Phonex:    York   R<>.>K   ami    W  Kb-ler   .VKiOK 

D.ile   of   Organization:    19Ui 

omcERS    VND  DKPVHTMENT  IIKMo 

Juan  (!.  Ilulchi'on.  Prnidrnt.  (•rneral   Mnna/ifr 

Perry  King,  UiVr  {'resident.  Executiie  Producer 

.Art  Scott,  Animation  Protlucrr 

Jack  Johnston,  Camera 

Harris  (iablr.  Script 

Willard  Sheldon,  Production  Control 


Services:  E(|uipnient  for  live-action  and  anima- 
tion productions:  contractors  to  I  ..S.  Army, 
.Navv  and  .Air  Force;  industrial  and  training 
films. 

Facilities:  16mm  and  .H.Snun.  sound  and  color 
e(|uipiMenl  owned  for  normal  schedule:  space  and 
ecjuipment  rented  for  additional   needs. 

RECENT  PRODLCTIONS  AND  SPONSORS 
Aerial  ,\'avipation — Dead  Reckoning  (L-S.  Air 
Force!:  Ilasic  Instrument  Flyin/i  (  U..S.  Navy); 
Toughest  Inch  (II.  C.  Price  Company  I  ;  Hook, 
Line  ami  Sinker  (Richfield  f)il  Corporation); 
fli'g  Creek  (Southern  California  F.di><>n  Com- 
pany (. 


.Meri  I  Hv  International  Pictires.  Inc. 

III.')    <!oa>t    Bonle\  ard 
Corona    del    Mar.    lialifornia 

Phone:    Harbor    1212 

Dale   of   Organization:    1948 

Bkwcii:     2'MI    F.ast    Ohio    Street.    Chicago    11, 

Illinois.     Ph.me:    DEluware   :-;«34.    Walter    B. 

Wentzel.    Representative. 

OFFICERS    \ND  DKPXRTMENT  HEADS 

V.  E.  ElUwiirth.  President 

David  L,  Monahan,  I'ice  President 

G.  C.  Cable,  Secretary 

Beatrice  .A.  T.  Medes.  Treasurer 

Creative:  Lvle  L.  Robertson  and  David  L 
Monahan:  others  through  Screen  Writers  Guild. 

ServicE-S:  Industrial,  sales  promotion,  civic  re- 
lations, theatrical  and  lelevisiim  motion  pictures: 
animation.  prcHluct  and  pu(i(>et. 

Faciijties:  I6nim  and  .S.Snun  Mitchell  and 
16mm  (!iiie-S|)ecial  caiiu-ras.  Wi-stern  doll\  :  arc 
and  incandescent  illumination:  grip,  interior 
and  exterior  production:  sound  stage  60"  x  ISC', 
shooting  stage  25'  x  W:  screening  and  cutting 
rooms:  dark  room:  dressing  and  makeup  rcMnns: 
trucks.  Sound  recording  on  .'{.5mm  film  by  (flen 
(•IcMin  .Sound  (!<mipany  of  HoIKwimhI. 

RECENT  PRODlimONS  AND  SPONSORS 
The  Outside  Story  (United  States  Gypsum  C<mi- 
panv);  .'Secret  of  the  Masters  (United  States 
G\psum  Compain  i  :  Harden  of  the  Sun  (Tularr 
(!ounl\  (California)  (!hanil>er  of  (^mimerc-e i  ; 
California's  Way  of  Life  (Newj>ort  Harlmr 
(California)  Chaml>er  of  Cccminrrre I  ;  Meet  the 
Duchess  (  Aluminum  Boat  ('oiniMiny  of  Cali- 
fornia): television  commerciaU  for  American 
Bivuit  ond  ("racker  Coinpan\.  Kellner  Motors. 
S'ar«-Ro«4iuck  jk  (!ompan\.  McHenry's  Tad  o' 
the  Cork  RestauraiiLv  Sunkisl  Coinpan>.  North, 
rup  Aviation  Com|Hiny. 


Njw    W  mil  II   PunDl  cTliiN^ 
.^T  J't   SiinM'l    ltoiile\.ird 
Holly  wihmI.    California 

Phone:     Hollywood    <><W2T 

Dale   of   Organijtaliiifi:    19.19 

Bk*ncii»>:     221    N.    ('tlrnwo<Kl    Slrret,    I'eoria. 

Illin.-is.     1.55  F„   .52nd  Street.   New    York.   N.   Y. 

(COKTIMVCD   ON    THE    rOLLOWIMC    PACC) 
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Vric  IT  orlii  I'rtiiliiitiitns:    ('onlitiiii-d 

DKI'AKTMK.NT   IIKADS 

T.  C.  Roliiiison.  in  Charge  of  Production 

V'al  I.indlifrj!.  I'nil  Maniijier 

Micliacl   Kiiad.  (^nsliiifi   Director 

Art  .Suit.  Animation  Director 

Sti-rliiig  Hariii'tl.  Head  C.aiucraman 

Service.s:  Industrial.  cdui-alixMal  and  television 
motion  pitturcs.  Kiinni  and  .'{3nun  suunil  and 
color:  live  action  and  animated  cartoon  films. 

Facilities:  Camera  and  lighting  eiiuipmenl:  ani- 
mation department:  creative  stall. 

RECE.NT  I'RODl  t:TIOi\S  .\Nl)  .sfoN.sOK.^ 
Water.  Fountain  of  Life  ( Standard  Oil  Ctnn- 
panv  of  California  I:  Steel  Builds  the  West 
(Bethlehem  I'aiific  Coast  .*^teel  ( j>rporation  I  : 
I'ursuit  of  Hapinness  (  Amalfiamated  Meat  Cut- 
ters and  Butchers):  Human  Kijilils  t  Anti-He- 
famatiun  League  —  Catholic  Youth  Organiza- 
tion!: The  Fossil  Story  I  Encyclopaedia  Britan- 
nica  Films  (:  If  hat  Is  a  Co-Op?  I  The  Co-opera- 
tive League  I. 

Kdi  \\t)   Hkki)   I'ltom  ctions.  Inc. 

2T.T   So.    Beverly    Drive 

Beverly    Hills.   California 

Phone:   CRestview  6-1101 

Date  of  Organization:    1932 

OFFICERS  AM)   DEPARTMENT  HEAU.S 

Roland  D.  Reed.  President 

r.uv  V.  Thaver.  Jr..  \  ice  President 

Hazel  Hall.  Director 

\^'alter  Strenge.  Director  of  Photojiraphy 

Roy  Luhy.  Editorial  Supervisor 

Services:  Sponsored  training,  puhlic  relations. 
consumer  sales  and  religious  films:  television 
commercials  and  features. 

Facilities:  Major  studio  equipment  and  tech- 
nicians:  creative  staff. 

RECENT  I'RODl CTIONS  AND  .SPON.SORS 
/  era  Has  Her  If  ay  { Westinghouse  Electric  Cor- 
poration I  :  Double  Exposure  (Standard  Oil 
Company  of  California):  Johnny  Goes  to  the 
Cleaners  (Westinghouse):  And  Then  There 
If'ere  four  (General  Petroleum  Corporation); 
Dinner  at  Six  (Westinghouse!  :  television  series, 
Trouble  with  Father,  for  General  Mills.  Inc. 

I  See  mention  in  film  awards  section) 


Frederick  K.  Rockett  Compa.ny 

6(16.3    Sunset    Boulevard 

Hollywood    28.    California 

Phone:    HllUide   .3183 

Date   of   Orguni/.ation:     1924 

OFFICERS  AND   DKI'AKTMKNT   HEADS 

Frederick  K.  Rockiit.  <,rneral  Manager 

Jack  Shallow.  Production  Head 

Eric  Strutt.  Editorial 

James  Conley.  Studio  Superintendent 

Alfred  lliggins.  Camera  Depurlmeni  Chief 

^KRvicES:  Industrial  motion  pictures,  slidefilms 
and  television  programs  and  commercials,  16nim 
and  .35mm. 


Frcilrrict,    K.    liocLilt:    (  itnlilltiril 

Facilities:  Studio  uilh  lamcra  and  soumi  re- 
cording ec|uiprnent:  sound  stage:  standing  sets, 
lighting  and  electrical  e<|uip(ncnt.  unimalion  and 
trick  film  apparatus:  dressing  rooms:  cutting 
and  projection  rooms:  wooil  and  metal  shops; 
location  trucks;  creative  staff. 

RECENT  PRODI C.TIONS  AND  SPONSOR.S 
11  heels  for  the  If  est  (Kiihficld  Oil  Cc.r|>ora- 
tionl:  Treasure  Island  I  l{i(  lificld  (  :  ,\eiada  and 
Its  \alural  Resources  { Kichllild )  :  West  I  ir- 
flinia  and  lis  Natural  Resources  (Weirlon  Steel 
Company!  :  television  films  for  Busy  Bee  Honev. 
(!liicken  of  the  .">ea  Tuna.  Filter  Queen.  Kold 
Kist.  Colundiia  l?ro;i(l<:isling  Svstcm.  Ncshilt 
Iruit  Products.  Hiclilicld  Oil  (Corporation.  I'.d- 
win  H.  Morris  Companv. 


Rocket  Pictures.  Inc. 

6108   .'^anla    Monica    Boulevard 
Hollywood    38,    California 

Date   of  Organization:    1943 

Branches:    5809  Harvard  Road.  Detroit,  Mich- 
igan: Phone:  Tuxedo  2-7762:  George  Netschke. 
1313  W.  Congress  Street,  Chicago  13,   Illinois; 
SEeley  8-1511;  J.  Harry  Ebhert 

OFFICERS  AND  DEPARTMENT  HEADS 
J.  Richard  Westen,  President,  Gen.  Mgr., 

Production  Head 
Harlow  Wilcox,  Executive  I  .P..  Treas., 

Sales  Head 

J.  Harry  Ebbert,  Vice  President.  Eastern 

Sales  Mgr. 

Kav  Shaffer.  Secretary 

Edward  D.  Robinson,  Marketing  Counselor 

Courtney  Anderson,  Creative  Director 

Don  Bartelli,  Production  Manager 

Services:  Counselors  and  producers  of  indus- 
trial, sales  and  personnel  training  motion  pic- 
tures, slidefilms  and  television  programs. 

Facilities:  Shooting  stages;  16mm  and  35mni 
sound  recording:  animation  departn\ent  and 
artists:  creative  staff:  affiliated  with  laboratories 
used  by  major  studios. 

RECENT  PRODUCTIONS  AND  SPONSORS 
New  Car  Series  -Dealer  Salesmen  Training  (  De- 
Soto  Motor  Com()anv )  :  .Sales  Development  Se- 
ries— Retail  Personnel  Training  ( Rexall  Drug 
Company  )  :  Human  Relations  Series — Bank  Per- 
sonnel Training  (Bank  of  America);  Product 
Story  (Lockheed  Aircraft  Corporation):  Sales 
Personnel  Development  ."^I'ries-  Agent  Training 
(Pacific  Mutual  Life  Insurance  Company): 
Product  and  Sales  I)evelo|imenl — Dealer  .Sales- 
men Training  (  Hoflman  Radio  Corporation!; 
Aggressive  .Selling  Series  (own  account,  basic 
sales  training  series  for  all  manufacturing,  whole- 
sale  distributors   and   dealer   salesmen!. 

John  St  iiiiitivM)  I'ikidi  ctions.  Inc. 

201     No.    Occidental    Bouhvard 
Los   .\ngeles    26.    (California 

Phone:    DUnkirk  2-8211 

Date  of  Organization:    1943 

Branch     i  FCastern    Sales):    60    E.    42nd    Street. 

New   York  17,  N.  Y.  Phone  Murrav  Hill  7-7813 


(11  IICERS  AND  DEPARTMENT  HEADS 
John  F.  .Sutherland.  I'residenl.  Gen.  Mgr..  Writer 
Ross   M.  .Sutherland.  Exec.  I'.  P..  Eastern  Chief 

Charles  E.  Bordwell.  \  .  P..  Prod.  Head 

(George  (jordon.   Associate  Producer.  Animation 

Roger  M.  Andrews.  Assoc.  Prod.,  Live  Action 

True  Boardman.  Writer  and  Director 

Carl  I  rliano.  Director  of  .Inimalion 

Services:  Production  of  industrial,  educational 
and   television   films:    live  action  and  animation. 

Facilities:  (Jwners  and  operators  of  studio 
with  sound  stage;  cameras  and  projection  equip- 
ment: animation  camera:  mill  and  paint  shop: 
Mats  and  sets:  editorial  department:  creative 
unit. 

RECENT  PRODI  CTIONS  AM)  SPON.sOR.> 
Assignment  for  Penny  (General  Electric  Com- 
panv!: Who  Buys  Your  LivestockY  (Swift  & 
Companv):  //  )  ou  Don't  Watch  Out  (animated. 
Electric  Companies  Advertising  Program!;  twn 
animated  educational  films  in  Harding  College 
series  in  theatrical  release  by  M-G-M:  1951: 
75th  Amiiversary  film  for  .American  Telephone 
&  Telegraph  Companv  ;  Pilot  television  film  for 
Greatest  Story  Ever  Told  series  for  Goodyear 
Tire  41  Itubber  Company;  television  commer- 
cials in  1950  for  General  Foods,  Inc..  Armour 
and  Company.  Chicago  Redbook.  Daystrom 
Furniture.  DeSoto  Motors.  Wildrool  Hair  Oil. 
United  Fruit  Com|)anv:  Beechnut  Packing  Com- 
pany. Lincoln-Mercury.  Kaiser-Frazer.  Other 
clients  for  1951:  Savings  Bank  Association  of 
New  York.  Magazine  Advertising  Bureau.  New- 
York  Stock  Exchange. 

(See  mention  in  film  awards  section) 


I'eLEHI.M.  l.NCOKPORATEIJ 

6039    Hollywood    Boulevaril 

Hollywood    28.   California 

Phone:    HOllvwoo.l    9-720.3 

Dates  of  Organization:   1938.  California: 
1946.   New   York 

OFFICERS  AND   DEPARTMENT  HEADS 

Joseph  A.  Thomas.  President 

Peter  Comandini.  Executive  Producer 

Peter  Gioga.  F.  P.,  Sound  Department  Chief 

Berk  Anthonv.  Production   Manager 

Services:  Complete  studio  and  production  serv- 
ices. 

Facilities:  16mni  and  .35mm  cameras:  sound 
stage,  recording,  dubbing,  magnetic  and  sound 
on  film:  disc  music  librarv:  laboratorv  process- 
ing negative,  positive,  reversal:  color  duplicat- 
ing: animation:  title  press:  editing:  storyboards. 
creative  staff. 

RECENT   PRODICTIONS  AND   SPONSORS 
Television     advertising    films    for    Stokely-Van 
Camp  Foods.  White  Stag  Sportswear.  Acme  Beer. 
Nesbitt   Orange   Drink.   (General    PctroleunL 


W  ilding  Picture  I'rodiictions.  Inc. 
WiLDI.NG  PlcTl  RK  Prodictions,  Inc,  5981  Ven- 
ice Boulevard,  llollvwoml.  California.  Phone: 
WEbster  0183.  John  Oser.  branch  manager. 
(Studio,  stage  facilities  and  screening  rooms 
besides  administrative  offices.  I 
(^see  completi'  listing  under  Chicago.   111.) 
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BUSINESS    SCREEN    MAGAZINE 


Rai'haei.  ('.  \Ai  (ti.KK  Sn  Dios 

1714    N.    Wilton    I'hi..- 

Hollywood   28.   Culiforiiia 

I'lioiip:    (JHanito   <>\2(> 

l)ul<-   of    Or-iuiii/ulioii:    1930 

Kkprksentatives:   New  York:  Dii-ran  Naliigiuii. 

153  K.  45th  Street.  New  York  17,  N.  Y.:  phone: 

PLaza    5-53.S6.     Detroit:    Richard    Bonds.    623 

Fisher    Huildin-;.    Detroit    2.    Miehif;an:    phone: 

TRinity    3-3747.     Chicago:    John    W  .    C.arnriek. 

66-1    N.     Michigan     Avenue.    Chicago.     Illinois; 

phone:    VIOhawk    4-17HO.     Minneapolis:    trnest 

Clifford.  4()3()  Ouentin   Avenue.  Minneapolis  16, 

Miiuiesola:   phoni-   WAInut  3  188 

OH  ICKRS  AM)   IJKI'AKTMKNT   IIKADS 

Raphael  i).   Wolff.  Owner,  Executive  Chairman 

Lester  W.  Johnson.  Comptroller 

Mai'Donalil   Ma(  I'herson.  F.xfr.  Dir., 

Creative  l)e\)t. 

Arthur   \\  .    Ireutelaar.  Exec.  Studio  Supervisor 

David  Luric.  Exec.  Editorial  Dcpl. 

James  Moore.  Exec.  Director,  Animation 

.Sally  Assin,  Executive  Secretary 

\rlhnr  C.    Pierce.   I'rod.  Supervisor,  Director 

Koril   Heelie.  Jr..  I^rod.  Supervisor.  Director 

>KRVICES:  Industrial,  training  and  institutional 
motion  [lictures.  sound  and  color;  television  pro- 
grams and  commercials. 

F'acilities:  Stages  and  general  production  equip- 
ment: mobile  generator  units  and  ecjuipment  for 
location  work:  permanent  staff  of  editing,  ani- 
mation,  music   and   creative   personnel. 

RECENT  PRODICTIONS  AND  SPONSOR.S 
Radar  of  Sellinp  I  National  Industrial  Advertis- 
ers Association  in  cooperation  with  Putman 
Publishing  Company  I  :  6,01X1  Partners  I  Ford  Mo- 
tor (lompanv  •  :  This  Is  Life  (American  Meat 
Institute  I:  In  Partnership  with  .\atiire  (Inter- 
national Paper  Company);  All  That's  Aeu'  in 
Ranpes  (  Kelvinator  I  ;  The  Freezer  Way  to  Bet- 
ter Living  ikeKinatorl;  70  Years  of  Value 
(Leonard  Ditision  of  Nash-Kelvinator  Corpora- 
tion!; The  Manic  Key  (Produced  hy  Wolff  for 
sponsorship  h\  advertising  and  sales  promotion 
groups  to  consumers  I  ;  More  Water!  and  Accent 
on  Accuracy  ( both  for  General  Klectric  Com- 
pany 1  ;  Handlinfi  Materials  in  lite  Steel  Indus- 
try (Link-liell  Comparn  I  :  television  commer- 
■  iai  spots  for  Ivory  Soap  (Procter  and  Gandilcl. 
(See  mention  in  film  awards  -icclion  ! 

r.%MFir  xoiiTii\vi:sr 

Or<'}<<»ii 

l.KON  Altll  |)H.\Mt  Sn  !)H)S 

(  \\  e-d-rn   <  ^olortilni-  i 

I.'i3()  S.F..   |-.lc\cMlli    Vxcniii- 

Portland    I  I.  I  )rcgon 

Phone:   F.Mpire  2I.3'> 

Dale  of  Orguiii/alion:    l')37 

I.eoniird  II.   Delano.  Ownrr-Mamijier 

^KHVH  Es:  l(>mm  industrial,  educational  anil  re- 
ligious films:  television;  35mni  field  service*. 
I'vi.ll.lTIKs;  Own  studio  buililing  with  ').(MK1  i.i|, 
fl.  of  Moor  space,  housing  motion  picliin-  and 
-lidctilm  and  other  photographic  activities,  in- 
cluding aerial  mapping.  Field  s«Tvice  over  Pa- 
cific   Northwest    for   clients.     Sound    rquipmcnl 


including  synchronous  tafM*  ami  recording; 
script  writing. 

RE<:ENT  PRODICTION.S  ANU  SPONSOR.S 

Contriillinfi  the  .S'/ir/irc  liuiluiirnt  (Oregon  State 
Hoard  of  Forcstr)  I  :  Top  of  the  Crop  (  Rlue  Ijike 
Puiki-rs.    Inc.);   According,  to  Thy  Word   ( Con- 

cnrdiil    ('..Hegel. 

PlKHO-AllI     (  !(»M  MI.H<  l\l.    SllUIOS 

42<(  S.W  .  W  a-liinglon  Street 

Portland.  Oregon 

Phone:  \\\{  .VI I  I 

Founded  W'lT^;  Not  Incorporated 

okkicers  and  department  heads 

Claude  F.  Palmer.  Owner  and  Manajier 
.Stivers  W.   Vernon.   Assistant    Manager 

Service.s:  Production  typical  of  area  require- 
ments, i.e..  agricultural,  recreational  and  indus- 
trial subjects. 

F'acilities:  FquipmenI  and  |)ersonnel  for  "pack- 
age" productions  or  specialized  services  in 
sound,  photographii-  and  lidioralory  fields; 
proven  still  phi>lograpli\  methods  applied  to 
motion  picture  produc  lion,  i  Motion  pictures  in 
the  area  are  largelv  small  budget  o|M'rationsi . 
Films  produced  b\  staff  technicians  and  produc- 
tion executives  in  i-oopi-ration  with  afTdiated 
«  riters  and  directors. 

KIXENT  I'mtillClioN-  VM>  SPONSORS 
Filbert  Valleys  ( Northwest  Nut  Growers  As.s«>- 
ciation);  A'oic  They  Can  Walk  (second  edition, 
for  Shriners  Hospital  of  Portland  I;  For  the 
People  (Portland  Connnunity  Chest  I  :  This  Is 
Oregon  (.Standard  Oil  Company  of  California!  ; 
in  production;  Portland,  Where  Rolls  the  Ore- 
son   (Standard  Oil  i . 

\^'ii*iliiii|if«»n 

♦  «  ♦ 

Merciry  Internatii)>ai.  Pictihes.  Int..  803 
Fischer  Studio  Building.  Seattle  1.  Wash. 
Phone:   Seneca   2788.    William   F.   McKee. 

I  ~>  I-    lull    li«(iiig   on   page   53.1 

ISOHTIIWKST  M()TU»N    i'l(    II  HKS 

I71A  Thirliclli    \\enu<-  Wot 

Seattle  ■>''.  W  .i«liini:lon 

Phone:  (;  \rlield  (i.3*>l 

Dale  of  Or;:aiii/ation:   l')27 

OKKICERS   AND   DKI'VHTMKM    UK  Mix 

Ra>    Pauls<'n.   President 

Edna  C.  Paulsen.  Vice  President 

SerM(:e.s;  Industrial,  agricultural  and  civic  re- 
lations motiim  pictures,  16mm  and  35niin,  c«dor 
and  sound. 

F*<  ii.ITIES:  I6n)m  and  35nun  cameras,  ll«dl  & 
III. well:  animaticin  deparlnu-nl ;  n-cording  stu- 
dio; dubbing  and  nm>ic  :  vis;  16mm  nnil  35nim 
laboratory:  printing,  <luplicalion:  srripl  writing, 

RECENT  PRODt  CTI«»NS  \N|)  SI'ONSORS 
Pacific  Power  i  Pacific  Power  i>  Light  Cccm- 
pan\  I  :  Human  Resources  ( .Slatr  of  Washing- 
Ion  I;  Fly  inn  Farmers  nj  the  Pacific  \orthur\i 
(Northwest  Farm  Trio  I  :  UeWalt  Sous  in  the 
War  Proiiram  (  DrWoll.  Inc.  1;  Buildin/:  DeWall 
Motors  iDeWalt.  Inc.  1;  Shopping  for  the  Farm 
Factory  I  Washington  Coo(M-riiti\e  Farnier*  As- 
«K-iationi;  Market  U  ise  i  Washington  t^oojirra- 
live  Farmrrs  .AsMM-iation I. 


l*\riFII     \OHTIIWKST 

|{\nii.  Mot  ION  I'u.TiKE  Company 

551  I  I  niver»ity  W  ay 
Seattle-  5,  W  a>liingtoii 

Phone-:   kKnwood  7  KM).  7401 
and  \  Friiioiil  ()8U8 

Date  of  Organization:  1935 
Inc-orporalion :    1916 

OKHCtR>  AMI   IIKI'MOMKM    IIKMi' 

Max  IL  Rarig,  President 

Grace  Turner,   Vice  President 

E.  A.  Rarig.  Secretary  and  Treasurer 

Servi«;»:s:  S|>eeialty:  industrial  job  training 
films,  chieflv  16min  sound  and  c<ilor:  safets  and 
promotioiiai;  TV  spots.    Mm,  film  distribution. 

Fai  II.ITIEs:  Bell  &  Howell  70  J  S|>ecialist  and 
70  F  cameras:  -MNl'  magazines  and  various  mo- 
tors: W»kW  of  lighting  «'<|uipiiient,  mostly  Mole- 
Richardson;  Western  Fle«tric  16mm  magnetic 
film  ri-corcb-r.  sMichroiious  sound  cutting  tables; 
creative  staff  im  luding  siript  writc-r  and  res<'arch 
director,  motion  picture  director.  <-amerainan, 
staff  artist,  sound  engineer.  Special  representa- 
ti\e  <d  B<-ll  &  Howell  Company. 

RECENT  PRODI CTIONS  AND  SPONSORS 
Fallinfi  Timlier  (Pacific  Northwi-st  Liggers  .\s- 
sociation!;  West  Coast  Lumlter  for  Homes 
(West  Coast  Lumbermen's  Asaocialion) :  Yard- 
in/i  Lo/is  ( Pacific  Northwi-st  I.oggers  .Associa- 
tion!; Tree  to  Trade  (The  LonglVII  Lumlicr 
(!ompan>  i;  The  1/ngiV  «/  Lumlter  i  W  <--l  (.oast 
Lumbermen's  .-\».*iHialion  I . 


lAWIIA 

For  the  convenience  of  our  growing  reader- 
ship in  Canada  and  with  the  eoo|»cration 
of  memlxTs  of  The  As.s<Kiation  of  Motion 
Picture  Producers  and  Ijiboratories  of  Cjin- 
ada  we  include  ihi-  following  reports  re- 
ceived from  that  country  : 


Asm  FY     A     CkIPPKN     I.lMtTH) 

1<*()  liloor  Mr.-<l  W  e.l 

Toronto.  ( hilario 

Phone:  Kins-dale  7'XU 
Dale  of  Or;:ani/alion:   I9J2 

OEEK  ERs    \ND  DH'XRTMENT  HKM)S 

Dan  (iib«ciii.   PrrMdrnl 

W .  R.  (;ibson.  I  .  /'.     J.  B.  (.rip|M-n.  .*ieci.-Treas. 

Joel   Aldrril,  Sales   Mfr.,  Creative  Ihr. 
SehvuI-s;    Industrial  and  Government  publi<-  re- 
lations motion  pirlures. 

F\<  IIJTII>:  I6mm  Cine  .*"|m-»  lal  and  .i.iiiiin  ,\rri- 
lle\  cameras;  ta|>r  ri-mrdiiig.  Ixilh  svnclironous 
.iiid  i)cin-»»nchroiiou«:  I6iiim  printer.  3.011(1  wall 
B.II  \  Howell  M.mIcI  J:  .realise  staff. 

HE(  ENT  I'RtlDI  CTIONS  AND  SPONSORS 
Projerl  Pourr  i  RnMier  ConMrurtnm  Limiledl: 
Htfihiand  /.epenW.  (.hamplaini  oj  Tntlay.  and 
Land  of  Blue  Wnirr  (all  for  the  Ontario  liovern- 
men!  •  ;  U>l(t  on  )  out  Dial  I  Radio  Station 
(  FRBl. 

(COKTIKICD   0>    THE    rOLLOWI\«.    I'VCK) 
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Associated  Screen  News.  Ltd. 

2(MM»    \(.rlli(  lilTi-    \\.nii.- 

MoiiIiimI.    (,>ih-Ii<t 

IMic.iif:    DKm.i     IIKd 

Brajirlu"?-:   N'aiucuiMT.  \\  iniii|ic<;.  Turdiitu 

okkii:krs  AM)  dkpaktment  heads 

B.  E.  Norrish.  I'reiiilent.   Man<ii:ini;-/)irector 

W.  J.  Siiiplfton.  iifHiTdl   Mtiiiap.er 

L.  K.    \\i.-r\.  Secrelar\-Treasiiri'r 

Mauriif  MfUger.  Tech.  Suji'r. 

J.  W.  Caniplx-ll.  Coml.  Frod.  Mpr. 

Gordon  Sparling.  Short  Suhjerts 

Klfanorr  |)unnc.  .Irt  Director 

Services:  16mni  and  35nini  induslrial.  sales 
and  eduralional  motion  pictures  and  slidefilms. 
Faciutiks:  SouikI  recording,  titles,  animation; 
laliorator\.  Ansco  Color  lahoratorv  16  &  35nim. 
(See  mention  in  film  awards  section) 
(Additional  data  in  following  issue) 

(!k\\>  I  K\    I  IIM>.    I.IMIl  KI) 
|y    hairniont     \\emie 
Ottawa.   Ontario 
Phone:    8-(M)85 
Date  of  Organization:    1939 
Branch  Offices:  21    Dundas  Square.  Toronto. 
I'hone:  EMpire  4.S2!).H.    Dominion  Square  Build- 
ing. Montreal.    Phone:   HArbour  50()5. 

OFFICERS  AND  DEPARTMENT  HEADS 

V.  R.  Crawley.  C.A..  ['resident.  General  Manager 

Graeme  Eraser.  Assistant  General  Manager 

Stewart   Rehurn.   Mpr.  Toronto  Office 

.\lasdair  Eraser,  Mgr.  Montreal  Office 

.S'nior     Producers:     George     Gorman,     Judith 

Crawley,  Peter  Cock.  Irving  Dooh, 

Quentin  Brown 

Earl  \'alley.  Head.  Sponsored  Film  Dist.  Div. 

Gerry  Kedey.  Production  Secretary 

Tom  Glynn,  Camera  Defmrtment  Head 

Rod  Sparks.  Sound  Defiartmenl  Chief 

John  Maxtcd.  Art  and  Animation 
Betsy  Moshaugh  .Macka\.  Publicity 
Services:  Motion  pictures  and  slidefilms  for 
Canadian  and  L'niled  States  industrv.  Govern- 
ment and  education:  sound  and  editing  for  in- 
dependent cameramen,  six  provincial  govern- 
ments and  religious  organizations  from  coast  to 
coast.    Distribution  department. 

Facilities:  Maurer.  Cine-Special.  Bell  &  Howell 
and  E\emo  cameras:  blimps,  dolly:  250,000 
watts  of  lighting  equipment  with  mobile  genera- 
tor: sound  stage.  Maurer  16mm  equipment  and 
six  mixing  channels,  synchronous  magnetic  tape 
recorder.  16mm  and  .'i5mm  dubbers.  turntables, 
dist  recorders:  16mm  optical  effects  printer: 
16nim  and  .iSnim  animation  department;  I.IXKJ 
stills  contained  in  productions  in  1950;  music 
library  and  staff;  script  department  with  re- 
search library.  Electronic  sc-rvice  department. 
IJluipmenl  sales  tiivision. 

RECENT  I'RODI  CTIONS  AND  .SPONSORS 
The  Sti>r\  of  I'ierre  and  Marie  I  Quebec  I'ulp 
and  Pajjer  Safety  .\s.<tociation  i  ;  Child  Develop- 
ment Series  (McGraw-Hill  T.xt  Films,  Inc.); 
/'in  High  (Hou.sc  of  Seagram  I  :  Creative  Hands 
Series  i  International  Film  Bureau.  Chicago); 
Dutch  Treat  I  J.  M.  S<  hneider.  Ltd.  p  :  Acciden- 
tally Yours   I  Molsons  Breweries). 

(See  mention  in   film  awards  section) 


Pktkhso.n   Prodi  CTIONS 

Xil-'t  kin-;  Street  \X  est 

Toronto   I,  ( )ntario 
Plume:  KMpin-  .{-.">.'. KI 
Date  of  Organization:   1947 
S.  Dean  Pi-terson.  Owner     .Arthur  H.  Kyle.  Mgr. 
Services:    Producer   of  commercial   and   indus- 
trial films;   color.    TV  film  specialists. 

Facilities:  Associated  on  a  proiluclioii  rental 
basis  with  .Sovereign  Film  .Studios.  liolKwood. 
Ontario.  Peterson  Productions  maintains  a  per- 
manent creative  staff  of  five:  does  not  operate 
laboratory  facilities. 

RECENT  PRODVCTIONS  AND  SPONSORS 
Scientific  Service  ( Frank  I).  Crowder  Com- 
pany I  ;  Feet  First  ( Sprove  of  Canada.  Ltd.); 
Home  Carvers  (Sawyer-Stoll  Lumber  Com- 
pany) ;  Operation  Change-over  (Canadian  Com- 
stock  Company);  //  Shall  Xot  Return  I'oid 
(The  Gideons  International). 

QlEBEC  PrODVCTIONS  (  OKPOKATIO.N 

.ST  St.  James  Street  West 

Montreal,   (^hiebec 

Phone:    Harbour    ,tI68 

Studios:   St.  Hyacinlbe.  (^Miebec.  Phone:   1960 

Date  of  Organization:    1947 

OFFICERS  AND  DEPARTMENT  HEADS 

Rene  Germain,  /'resident 

Paul  L.Anglais.  I  ice  /'resident.  Exec.  Prod. 

Paul   Emile  Poirier.  Secretary 

Richard  Jar\is.  Prod.  &  Editing  Dept's. 

J.  L.  Trudel,  Studio  Manager 

Oscar  Marcoux.  .Soun<l  Department 

Services:  Production  of  motion  pictures;  sound. 
Facilities:  Cameras,  lighting,  sound  recording; 
cutting  and  projection  rooms. 

RECENT  PRODLCTIONS  AND  SPONSORS 
Thirteenth  Letter  (Twentieth  Century-Fox)  :  Son 
Copain  {Que.  Prod.  Corp.  and  Electiques  Films 
of  France)  ;  Whispering  City,  La  Forleresse,  Un 
Homme  et  Son  Peche,  Lie  Cure  de  tillage, 
Seraphin  (all  own  account)  :  Sins  of  the  Father 
(Canadian  Motion  Picture  I. 

Shelly  Films  Limited 

258  So.  Kingsway  Drive 

Toronto    14.   Ontario 

Phone:  LYndluirst  8431 

Date    of    Organization:     1926    (as    Vancouver 

Motion    Pictures.    Ltd.):     Incorporated    1945 

OFFICERS  AND  DEPARTMENT  HEADS 

I^on  C.  .Shellv.  President 

W  .   H.   Shelly.   /  ice  President 

D.  W.  Zufell.  (.ompl.     Edna  Logan,  Office  Mgr. 

Clifford  Bourne.  Lah.  Bud  Burrows,  Prod. 

.Services:  16mm  and  .'i.imm  films,  industrial  and 
theatrical;  complete  service  from  writing  to  re- 
lease  prints;   color. 

Facilities:  16mm  and  35mm  cameras,  sound 
recording  and  re-recording;  Teihnicolor.  Koda- 
chrome  and  Cinecolor  shooting;  editing;  labora- 
tory. 16mm  and  .3.imm  black  and  white  release 
prints:  creative  staff. 

RECENT  PRODI  CTIONS  AND  SPON.SORS 
Vacation  in  Quebec  and  Oil  for  Canada  (Im- 
|M-rial  Oil  Limited  I:  lieans  of  Bounty  (Victory 
Mills.  1,1(1.1;  lialteries  for  Today  (Canadian 
National  (Carbon  Co..  Ltd.);  \iagara  the  Pow- 
erful (Hydro  Electric  Power  Commission  of 
Ontario);    Something    to    Chew    On    (National 


Film  Board  I  :  Chirpy  Chicks  (Canada  Packers. 
Ltd.  I:    Guild  (Om^inin    i  N.il'l.    Breuerie«.    I.ld.i 

SoVKHKM.N     KlI.M     StCDIOS 

1640    I'lie   (^ueen!.way 

Hollywood,  Ontario 

Dale   of  Organization:    1945   as   Instructional   4» 

."^alo  Productions.  Ltd.:   I9M^).  name  changed  lo 

(^ueenstta>    .Studios.    Ltd.    ( aililiate  of  J.   Arthur 

Rank     Organization):     195U,     Sovereign     Film 

Studios    (Paul  L.  Nathanson ) 

OFFICERS  AND  DEPARTMENT  HEADS 

Paul  L.   Nathanson.  President 

Frank   F2.  (J'Byrne.  General  Manager 

Norman  A.  Gunn.  Lab.  and  Print.  Dept. 

Stanley   L.  Clemson,   Sound  Studio 

C.  F.  Quick.  Camera  Dept.,  Prod.  Superv. 

Services:  Film  production.  16mm  and  35mm, 
sound  and  color;  television. 

Facilities:  Cameras,  lights:  sound  stage:  the- 
atre for  recording  and  re-recording:  editing; 
16mm  processing  and  printing;  35mm  proces- 
sing by  Shelly  Film  Laboratory. 

RECENT  PRODLCTIONS  AND  SPONSORS 
The  Churches  Work  Together  (World  Council 
of  Churches)  :  //  Doesn't  Cost — //  Pays  and  The 
Open  Road  (both  for  Imjjerial  Oil,  Ltd.);  Put- 
ting On  the  Ritz  (Christie  Brown  and  Co..  Ltd.)  ; 
Marshall  of  the  Mounlies  (first  of  television 
series   for  George   Hirliman   Productions). 

Thatcher  Film  Productions 

10  Parkview  Hills 

Toronto    13.   Ontario 

Dale  of  Organization:   1939 

Leslie  P.  Thatcher.  Owner  and  Producer 
Services:    Producers  of  conunercial  and  indus- 
trial   16mm    motion    pictures. 
Faciuties:     Camera,     lighting     and     recording 
equipment;  no  laboratory. 

RECENT  PRODICTIONS  AND  SPONSORS 
The  Key  lo  Better  Living  and  Crowning  Achieve- 
ment (  both  for  Frigidaire  Products  of  Canada. 
Ltd.  I  ;  Save  That  Pig  ( Canada  Packers.  Ltd. )  ; 
California  Shoe  Production  ( Bata  Shoe  Com- 
pany, Ltd.)  :  The  Quality  of  Mercy  (The  Salva- 
tion Army  of  Canada  ) . 

\  t(.A    IlL.Ms 

770  St.  Antoine  Street 

Montreal.  ()iiebee 

Phone:  I  Niver>ity  .3295 

)  After  June  1st.  I  Ni>ersity  6-2781  I 

Date  of  Organization:   1946 

Alan  Moorhouse.  President 

Reginald    V.    Gillman.    /  ice    President 

Services:  Production  of  16mm  motion  pictures 
and  35mm  slidefilms. 

Facilities:  8.000  scj.  ft.  of  studio  and  darkroom 
space:  4<).(MM1  watts  lighting:  photographv.  set 
building,  cutting:  sound  ri-cording  acquired  on 
contract:  creative  staff. 

RECENT  PRODICTIONS  AND  SPONSORS 
How  Shoes  Are  Made  (Shoe  Manufacturers  As- 
sociation of  Canada);  Breech  Presentation 
( Reckitt  and  (dolman  (Canada)  Ltd.):  The 
Noiv  League  Makes  a  .Signal  (  Navv  l^-ague  of 
Canada):  \asnl  Cilia  (Charles  E.  Frosst  &  Co. 
Ltd.);  She  Walks  in  Beauty  (Canadian  Silk 
Products  Ltd.). 


BUSINESS    SCREEN    MAGAZINE 


KODASCOPE 


Pai^mnt 


SOUND  PROJECTOR 


gives  you  Brilliant  Professional  16mm.  Performance  plus  New  Ease  of  Operation 


Here's  the  tatesi  thing  in  16mm. 
sound  projectors  .  .  .  ihe  Kodascope 
Pageant.  Kniirely  new  in  design,  it 
combines  professional  performance  with  new  ease  of  oper- 
ation. Simple,  guided  threading  and  interlocking  controls 
make  everyone  a  good  projectionist.  And  the  complete  unit 
in  its  compact,  easy-to-carry  case  weighs  only  33  pounds. 

Unusual  brilliance  in  projection  performance  is  assured 
by  a  new  Kodak  optical  system.  HIack-and-white  or  color 
pictures  are  realistically  sharp  and  clear  from  corner  to 
corner.  A  unique  audio  system  and  "sound  focusing"  con- 
(Tol  give  superb  tone  with  dramatic  realism  .  .  .  undisiorted 


at  all  volume  levels,  whether  there  arc  two  or  two  hundred 
in  your  audience. 

Ruggedly  built  and  permanently  pre-lubricated  for  the 
hard  day-to-day  use  in  schools,  churches,  business,  and  in- 
dustry, the  new  Kodascope  Pageant  Sound  Projector  will 
give  you  faithful  service,  year  after  year.  Shoms  sound  or 
silent  films,  and,  with  connections  for  a  microphone  or  pho- 
nograph, the  Kodascope  Pageant  offers  everything  you 
need.  Price  $3' ^-00.  .Many  Kodak  dealers  have  the  Pageant 
to  show  you  now,  or  write  for  the  free  b<K>klet,  "l"he  Koda- 
scope Pageant  Sound  Projector."  Eastman  Kodak  Com- 
pany, Rochester  4.  N.  Y. 


Prict  SMbj*cl  to  change  uilboMl  Holier.  CoHsmll your  Jejlrr. 


AN  IMPORTANT  TOOL  FOR 

BUSINESS  AND  INDUSTRY 

FOR  TR.MNINfi  your  cmplovees  or  dealers'  sales- 
men •  lOR  SAMS  and  l'K().M<  >  IIO.N— to  show 
provpects  how  your  product  is  nijilc.  how  it  works, 
the  hcnrliis  of  its  use  •  I  ( JR  I.Ul CATION  and 
I  N  11  R  lAlN.MINT— in  factories,  schools. 
churchcv.  vtitrcs.  or  homes. 


BUSINESS  FILMS...  demonstrate,  train, 

dramatize,  sell 


N  I    M  It  K  R 


\  1)1   I    M  K     12     •      l^S  I 


Kktikim.  I'KtsiUKM  l\.  I',  floiiait  ( riiihl )  c.v- 
lends  i-onpraliilalions  to  vice-president  elect  Dan 
Rochjord  (center)  as  recnrdinii  secretary  Don 
Steinke  I  left)  looks  on. 


TllK  Pkksimkm'.s  I'i.\i,>i  i:  is  aircn  "lied"  Hoi^an 
hy  former  I AV A  chief  executive  O.  H.  Peterson 
Iripht)  at  the  organization's  annual  dinner  last 
month  at  Chica/io's  Edtieualer  Beach   Hotel. 


lAVA  Holds  Fourth  Annual  Meeting 

ELECT  GORDON  BIGGAR  1951-52  PRESIDENT  AS  K.  \>.  HOGAN  RETIRES 


Tlll>  'iKAK'S  annual  lAVA  nii-elings  lasted 
long  and  lale.  a  tribute  to  the  Industrial 
Audio-Visual  Association's  contribution  to 
its  professional  nienibership  of  industrial  audio- 
\  isual  executives  and  to  the  evcnt-|)acked  pro- 
gram which  the\  attended  in  Chicago  from 
March    1')  through   the   21st. 

Gordon  Biggar  of  the  Shell  Oil  Company  was 
elected   president  for  the  year  ahead   with  Dan 


lUlLKDAUKKS  All  are  (I.  to  r.)  Jiill  Lox  f.Sanla 
he\  ;  John  Haukinson  i  III.  Central  I  ;  and  Fred 
Beach  (Sew  York  Central)  at  lAVA. 


Kochford  of  the  Standard  Oil  Company  of  New 
Jersey  as  vice-president.  Both  men  have  been 
active  in  the  organization  almost  since  its  in- 
ception. Re-eleclcd  bv  unanimous  vote  were 
John  Hawkinson  of  the  Illinois  Central  Railroad 
who  (ontinues  as  lAVAs  efficient  treasurer  and 
Don  Steinke.  Dow  Chemical  Companv,  a  compe- 
tent and  appreciated  recording  secretary.  Other 
officers  named  include  Frank  S.  Rollins  (Squibb 


Ka.stern  Dl  dks  above  are  I'uul  t.  /'firm  ( Su- 
cony-i  acuum ) :  Ralph  Hoy  (Alcoa):  and  Fred 
Riebel  (Aetna). 


iMii.siin  (.o.NfLHKNLK  (I.  to  r.J  are  Ralph  Hoy: 
R.  W.  Roth  (U.S.  Steel  Corp.);  Bill  Cox:  and 
Frank  Greenleaf  (U.S.  Steel  Corp.  Sub.). 


Morons  AM)  On.  pnl  -_■  llnr  (I.  to  r.)  as  ('..  R. 
C.oneway  (Humble  Oil  I:  James  If'.  Bosluick 
(General  Motors  I'holopraphic) :  and  James 
Craig  (General  Motors)  chatted  at  lAl'A. 


&  Sons):  and  Jack  U'ade  i  Allis  Chahnersl; 
I  )ick  (!onewa\  i  lluinblc  Oil  I  :  and  Vine  <-  liunler 
I  liiioM   l'a(  iti(  I    as   regional  direcl<irs. 

Highlights  of  this  year's  annual  program  in- 
cluded premiere  showings  of  outstanding  pic- 
tures including  Swift's  Big  Idea;  du  I'onl's  The 
du  I'nnt  Story:  Ford  Motor  Co.'s  .-/mcriVon  Coic- 
boy:  and  Geni-ral  Mill-'  Moilern  Football.  Mem- 
bers attended  a  ( oriipleic  presentation  of  the 
prize-winning  Inlaiwl  .'*>tee|  Compan\  employee 
program  In  Our  Hands,  introduced  In  Robert 
Wilson  of  Inland's  industrial  relations  staff. 

A  guided  tour  of  \X  ilding  I'ictun-  Produc- 
tions' (Chicago  studios  was  a  special  "wurkshop" 
event,  as  was  a  special  demonstration  of  Phone- 
vision,  arranged  by  Commander  F^ugene  F.  .Mac- 
Donald  of  the  Zenith   Radio  Corporation. 

Other  si)ecial  program  events  included  guest 
speaker  Vere  O.  Smith.  Training  Aids  Specialist 
of  the  Ninth  Naval  District,  who  spoke  on  "(Cur- 
rent Developments  in  the  Navy's  Training  Aids": 
K.  R.  Franklin.  National  Livestock  &  Meal 
Board,  who  spoke  on  "Sponsored  Filmslrips": 
and  Dr.  Albee  O.  Slade,  director  of  the  Ad- 
vanced Reading  Institute.  Chicago  College  of 
Optometry,  who  demonstrated  the  value  of  ""Ad- 
vanced  Reading:   Key  to  Better  Business." 

An  outstanding  event  of  the  program  was  the 
informal  talk  by  Grant  Leenhouts.  Associate 
Chief  of  the  International  Motion  Picture  Di- 
vision, U.  S.  State  Department,  on  the  topic  "Co- 
operation of  Industry  on  the  Conversion  Story." 
Mr.  Leenhouts  discussed  the  need  in  our  L .  S. 
international  information  program  of  indu-stry's 
films  as  a  mirror  of  American  life  and  how  in- 
(CONTINUED       ON       PACE       SIXTY) 


Bi;ll  S\stkm  rcpresenluliies  were  lUjII  John 
E.  Powers  ( ///.  Bell  I  ;  and  Stan  Puddiford 
(Michigan  Bell). 


iMDIiVLM.  MoMKNT  uilh  (I.  to  r.)  J.  H".  Bees- 
myer  ((Caterpillar I :  U.  M.  Baslahle  (Suifl  & 
Co.);  Frank  Hour  I  Pan-American  World  Air- 
ways):  and  John   Flory    (Eastman  Kodak  Co.). 


B  I  S  I  \  E  S  S    S  f.  R  R  F  \     M  \  (;  \  Z  I  \  K 


InTV  Film  and  Special  Purpose  Film  Production 

pduiu  Film  Distribution, 
The  Film  Center  Gives  You  ALL  FOUR 


CONOMY 


•  IXPK^OiNCi    •  ©^€ANI  DZATOOINl     •QUALDTY     •! 

7  ///•  PRl\Ci:i()\  HI  M  (F.MllK.  IM...  gives  you  j/i  fonr  of  the  basic 
ingredients  required  today  bv  companies  and  their  agencies  \s  ho  want  to 
pnxluce  films  commensurate  with  the  products  they  have  to  sell.  II  <  ojjcr 
more   film   f)ir   dolLir  than   .in\    other   tjujlitx   f)rodncer.    Ma\    we  prove  it? 


Western  Electric  Equipped  Sound  Rcnuirding  Studio  plus  4500  sq.  ft.  Production  Stage 

THE  PRINCETON  FILM  CENTER,  Inc. 


Since  1941 


NUMBER    ;    •     \  I »  1  I    M  K     I  :     •     I  <)  '.  I 


PRINCETON,  NEW  JERSEY 


S9 


(CONTINUED  FROM  PACK  58) 
duslrial  film  sponsors  ran  cooptTalc 
in  this  jiroprarn  \ ia  i-\isting  lilnis 
as   »i-ll   as  on   futun-   |iroiUution. 

Till-  \\  i'iliii-S(la\  si-ssiofis  oiMMifil 
witli  a  roin|ilftf  morning  liri>{;raiii 
(i-altiriii):  a  "cavalcadf  of  amiio-vis- 
iial  (-(luiiirntMit  and  dt-vices"  at  whicli 
a  full  raiifii-  of  projft-tion  units  for 
sali-s  aiul  di'nionstiation  purposes 
was  shown  and  diwusscd  l>\  fx- 
pcrts.  Walter  Johnson.  Soeiely  for 
N'isual  Kdueation  vice-president  anil 
educational  head,  denionstratod  the 
special  \alucs  of  the  Spoed-I-Oscope 
anil  niiiro-eidarpenient  attachments 
for  tilnistri[>  ei]uipnient.  Arthur 
Kolt.  sales  chief  for  Hell  &  Howell: 
John  Postal,  sales  manager  of 
Sound  \  Visual  Products  for  the 
RCA  Victor  Division  of  RCA:  and 
Uohert  Shoemaker,  manager  of  the 
\'isual  Aids  Oivision.  Operadio 
Manufacturing  Company,  were  oth- 
er principal  participants  in  this  key 
program. 

The  Inner  Man  Steps  Out.  a  new 
(ieneral  Electric  attitude  film,  was 
introduced  and  special  pointers  on 
such  films  were  given  liy  Henry 
Strauss  of  Pathesciipe  Productions. 
New  York,  in  one  of  the  closing 
events  of  the  Wednesday  afternoon 
program. 

At  the  annual  dinner  on  Tuesday 
evening,  former  lAVA  president 
O.  H.  Peterson  of  the  Standard  Oil 
(.om|)any  presented  the  president's 
plaque  to  retiring  president  R.  P. 
t  lied  I  Hogan.  Altogether  it  was 
an  eventful  and  most  fruitful  gath- 
ering of  this  professional  group.  In 
miles  of  film  and  depth  of  ideas,  it 
»et  .something  of  a  record.  • 


Chicago  Film  Studios  Moves  to 
Modern    Studio   Quarters 

♦  K\  niiil-April  a  veteran  Chicago 
hlin  production  com|ian\  will  occu- 
py new  quarters  when  Chicago 
Pil.M  .Stidid.s  moves  into  its  mod- 
irn  motion  picture  studios  at  56  E. 
."^uperior  .Street  on  that  city's  near 
north  side. 

Kunctional  lavout  of  the  new 
-ludios  was  planned  to  increase  pro- 
duction rapacity,  long  needed  to 
serve  an  increasing  clientele  of 
regular  business  film  sponsors  as 
well  as  television  commercial  pro- 
duction into  which  the  company  has 
entered  in  recent  years.  Completely 
fire|)roof.  (he  new  studios  have  the 
willed  protection  of  an  automatic 
-prinkler  systetn. 

Chicago  Film  continues  to  pro- 
V  ide  complete  production  and  lab- 
oratory services,  from  initial  plan- 
ning to  finished  |)rints.  of  motion 
pictures,  slidefilms.  and  TV  films. 
Mks.  a.  G.  DuiSLAI'  is  president: 
R.  I).  Ca.stf.rline,  in  charge  of 
~ales:  Hai.  Skcor  manages  the  ere- 


NvmvN  l>.  (riii.nKN 
i  rifiht  1       -  his  is  the 
cvpcricnced  guidinj; 
iianil    which    directs 
the    Million    Picture 
and    Photographic 
Products   Division 
of  the  National  Pro- 
iluiiinn  aullioril)   in 
Washington.     D.  C. 
of     ke\     importance 
ill    lliis  defense  era. 

ative  planning  department:  and 
CiKOKGE  Jarkett  is  in  charge  of 
[)roduction. 

How  to  Survive  the  Atom  Bomb 
♦  More  light  on  the  planninf;  of 
protection  against  the  atomic  hondi 
is  provided  by  VISUAL  SCIENCES. 
Box  599.  Suffern.  N.  Y.,  in  an  80- 
illustration  nontechnical  fihnstrip. 
1  oil   and  the  Atom   Bomb,   for   the 


use  of  science  teachers  and  ii\iliaii 
defense  workers. 

Eastern  Film  Group  Joins  CIO 

*  The  Association  of  Documentary 
and  Television  Film  Cameramen, 
fihn  section  of  NABET.  has  affiliat- 
ed with  CIO.  NABET  members  re- 
cently voted  by  an  overwhelming 
majority  in  favor  of  making  appli- 
cation   for   a   CIO  charter. 


Brig.   General   Bock   Nominated 
as  New  Chief  Signal  Officer 

♦     Ifllll.MMKll   (iENERAI.  GEORCE    Ir\  • 

IM.  Back  will  be  the  next  Chief 
Signal  Officer  of  the  I  .  S.  Army  if 
ihc  .'Senate  ciiidirms  the  nominatioi; 
|p\  President  Truman.  Brig.  Gen. 
Hack  will  succeed  Major  General  S 
H.  Akin,  who  held  the  office  from 
\|iril  I.  1947.  until  his  rcliremenl 
fiiiin  ihe  Army  March  .'ilst. 

The  Army  Pk  tohiai.  Service, 
as  a  branch  of  the  Signal  Corps, 
w  ill  also  be  under  the  command  of 
the  new  chief,  who  had  been  Gen- 
eral Douglas  MacArthur's  Signal 
Oliicer  in  Tokvo  since  1947. 


Telecasting  Loses  Money  Again 
But  Triples  Income  in  a  Year 

♦  The  telecasting  industry  lost  mon- 
ey again  in  1950  though  it  tripled 
its  income  to  S105.8fX).0tM)  as 
against  the  .s;U..S00.000  of  1949,  ac- 
cording to  ofhcial  figures  released 
by  the  Federal  Commlmcations 
Commission.  46  of  the  107  tele- 
vision stations  showed  a  profit;  61 
shared  the  aggregate  loss  which  was 
reduced  from  .«;25..^( Kt.OOO  in  1949 
lu  .S7.900.0(X)  last  year. 

Interconnectefl  one-station  com- 
munities led  in  profitable  station 
operation,  with  20  of  29  such  sta- 
tions showing  revenues  higher  than 
expenses. 

REFERENCE     SHELF 

Progress  in  Photography.  46-1 
pages.  81  reports  by  68  authorities. 
Published  by  the  Focal  Press,  Lon- 
don. 

♦  Dr.  Douglas  A.  Spencer,  a  deputy 
managing  director  of  Kodak.  Ltd.. 
iieadcd  an  editorial  board  of  Brit- 
ish. American.  French  and  German 
scientists  in  compiling  this  encvclo- 
pedia  of  photographic  developments 
ill  the  last  ten  years. 

Eight  photographic  specialists  of 
the  Eastman  Kodak  Companv  con- 
tributed to  the  volume.  Four  from 
the  Kodak  Research  Laboratory 
wrote  sections.  Developments  in 
ultraviolet  and  infrared  photogra- 
ph\  are  described  b\  Dr.  Walter 
('lark,  head  of  the  black-and-white 
|ihiitograph\  department.  A  study 
of  photographic  equipment  and 
practice  in  the  I  nitp<l  Stales  was 
liiine  in  collaboration  b\  Glenn  E. 
Matthews  and  W  illiam  I".  Walker. 
Processing  and  after-treatment  are 
covered  by  John  1.  Crahtree:  new 
photo-sensitizing  agents,  by  Henry 
C.  .Slaehle:  low-shrink  film  supports, 
John  M.  Calhoun:  new  color  ma- 
terials and  the  techniques  and  ae- 
I  urac)  of  color  processes.  Robert 
A.  Morris:  recording  with  galvano- 
meter oscillographs.  William  Y\ 
Swann. 
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700  Attend  Seventh  Annual  Convention 
of  The  American  Society  of  Training  Directors 


♦  The  Sectional  W  iirk>lii>|i  idea  in 
operation  at  the  seventh  annual  con- 
vention and  e(|ui|)tnent  exhibition 
of  the  American  Society  of  Train- 
iiig  Directors,  held  in  i'hiladelphia 
Marih  15,  16  and  IT,  attracted  700 
key  industrial  training  men  in  atten- 
datice  from  the  25  <Iki[)Iits.  includ- 
ing those  in  Canada  and  Hawaii. 

Employe,  supervisory  and  execu- 
tive development  were  the  general 
subjects  of  workshop  sessions,  and 
training  techniques  headlined  the 
afternoon  gathering  on  the  second 
day. 

Six   Vi'oKKSHOPS   Featured 

After  the  general  session  on  em- 
ploye development,  with  Dr.  Ilarrv 
(".  Rountree  of  Temple  I  niversitv 
presenting  the  subject,  six  work- 
shops were  held,  on  inducting  new 
employes,  job  instruction,  attitude, 
training  female  replacements,  keep- 
ing employes  informed,  and  help- 
ing supervisors  to  set  up  a  joii- 
training  program.  Among  the  sjH'ak- 
ers  were  (].  W.  Larkin.  AnuTicaii 
Viscose  Company:  Dwayne  Orton. 
International  Business  .Machines: 
and  A.  H.  Houseknecht  of  the  Esso 
Standard   Oil  Com[)anv. 

Dr.  K.  J.  Koelhlisbergcr  ..f  Har- 
vard I  niversity  introduced  the  su- 
p«'rvisory  development  general  ses- 
sion. Workshop  topics  and  leaders 
were:  training  the  new  supervisor, 
C.  M.  Oberholtzer  of  HCA:  indi- 
vidual coaching  of  new  supervisors. 
C.  C.  Mac  Andrews.  E.  I.  du  I'ont 
lie  Nemours  &  Conipanv:  starting  a 
supervisory  development  program, 
T.  O.  Armstrong  of  Westinghouse 
Electric  Corporation:  training  su- 
pervisors to  connnuniiate  with  em- 
ployes. II.  F.  (iraccN  of  S-k-E  In- 
dustries and  II.  I'.  ZcIko  of  I'enn- 
sylvania  Slate  College:  developing 
supervisr)ry  leadership  abilities. 
H.  S.  Beal,  Hell  Telephone  Com- 
pany of  Pennsylvania:  and  follow- 
up  of  supervisory  training  pro- 
grams, bv  Einii>ln  Atkiss  of  the 
\llantic  Kefining  Company. 

\t  the  session  on  training  tech- 
iiiques    0.     C.     McCreery     of    the 


Aluminum  Company  of  .America 
disiussi'd  the  preparation  of  visual 
and  written  aids  and  Dr.  Koethlis- 
berger  spoke  on  the  use  of  case 
studies. 

Executive   DEVELOPMEiNT  Clinics 

1  nder  executive  development, 
w  ith  the  general  .session  led  oil  b\ 
I  homas  C  Spates  of  Yale  I  niver- 
sity, the  wiirkshop  topics  and  s|)eak- 
ers  were:  appraisal  and  selection, 
N.  G.  Asbury  of  the  George  Elliott 
(Company:  starting  a  program, 
George  B.  Corless  of  Ksso:  using 
academic  persoimel.  Ralph  I  lower 
of  Harvard  Universit)  :  training  by 
job  rotation.  Harry  Judson.  Con- 
.solidated  Edison  Cimipany:  train- 
ing by  a  centrali/ed  lompanv  staff, 
E.  H.  Reed.  InteriKilional  Harves- 
ter CompanN  :  and  the  philosophy 
of  administration  of  the  programs, 
by  Earl  G.  Planty  of  the  Johnson 
&   Johnson   Com|)anv. 

Robert  Peare,  General  Electric  Ad 
and  Public  Relations  VP,   Passes 

♦  The  death  "f  RoBKKT  S.  I'eARE, 
the  General  Electric  Company's 
vice  president  in  charge  of  public 
relations  and  advertising  policy,  re- 
moved an  executive  who  was  hon- 
ored in  I'JM)  with  an  award  from 
the  National  Association  of  I'ublic 
Relations  Counsel,  Inc..  for  "the 
greatest  contribution  in  the  past 
year  toward  improvement  of  the 
techni(pies  and  a|>plicalion  of  pub- 
lic relations  from  tlii-  professional 
and  ethical  standpoint." 

Vice  President  Peare  hi'.d  super- 
vision over  the  company's  advertis- 
ing, broadcasting  and  general  pub- 
licitv  activities,  and  was  chairman 
of  the  general  advertising  commit- 
tee. He  directed  the  operations  of 
the  eight  broadcasting  an<l  tele- 
vision stati<ms  of  the  companv. 

Demby  Company  Names  Film  Chief 

♦  I  III  lli\iii\  ('oMl'WV.  television 
and  radio  package  agenev  and  pub- 
lic relations  consultants,  has  addeil 
a  inotiim  picture  production  de|uirl- 
ment  headed  by  MvHON  L.  Bkoun. 


TRANSMISSION  "T"  Stop  Calibration 


DESIGNING     and 

MANUFACTURING 

Ol 

Specialized  lens 

mountings  and 

equipment  for 

1 6mm  &  3Smm 

cameras 

Animation  Equipfflcnl 

MOTORS  (or 
Cine  Special.  Maurer 
and  Bolei  Cameras 


LENS  COATING 


■..  fc.i-_i'*»jr.,.iA.. 


John  C/*m«n5  —  Brwin  Horwood 

NATIONAL  CINE  EQUIPMENT 

INC. 

20  WEST  22a4  ST.,  NEW  TORK  II,  NT. 


RENTALS  —  SAIIS 

—  SIR VICI 

Eyemo,  Milcheti. 

Bell  «  Howell.  Wall. 

Cine  Special  Cameras 


•ausch  S  Lonb 

"■altar"  lenses  and 

otiiers  lor  Motion 

Picture  Cuieras 


DON'T  BUY  WITH 
YOUR  EYES  SHUT 


If  you  don't  loolc  before  you  buy  you  are  likely  to  get  out- 
moded equipment. 

The  Picturephone  Is  basically  different  from  all  other  sound 
slidefilm   machines. 

It  is  definitely  and  positively  superior. 

It  sets  you  free  from  the  common  faults  of  old-style  machines. 

It  has  these  vital  qualities: 

Speach    II    aoiily    undcrilood    b«out*    lound    it    (only    diitribuUd 
lo  every   part   af    the   room. 

Microgroox  re<ordi   con   b«  ployed   b*<aute  the  machine  ild  Rot 
ond    hoi    no   wobble. 

No   colch   lo   come   looie   ond   collopte   the    mochine   on   Ihe   Root. 

Ho«    carrying    capacily    (or    omple    tupply    ol    record!    and    tiait. 

Hat     ihodow-boaed     tcreen     for     tmoll     owdiencet,     mohing    good 
picturei   potkible   in    undorkened   room. 

I(   you   ship   (rom   meeting   to   meeting  you   don't   need  a   thipping 
container. 

And    IS    other   odvontogei    not   potieiied    by   eld-ityle   aochinet. 


Numerous  users  liove  swilched  from  old-fashioned  equipmenr 
(o   Ihe   Picturephone. 

We  monufocture  ten  models — everything  from  Ihe  midget 
machine  vireighing  14'/^  pounds  lo  Ihe  gian(  auditorium 
model  with  capocily  for  2,000  people. 


0.  J.  McClure  Talking  Pictures 

inSH  WEST  WASHINGTON  BLVD. 

CHICAGO  7.  ILLINOIS 

CAnal  6-4914 


NIMHF.  R     2     •     vol   I    MF     1 
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f't   lil  h      KIIMIUNS    Sn(IKI'>     SPONSORS     \ll)|(>.\ISl    \I      I)  \'^ 


OxKli  Iwd  IliNDKKli  MlKUK.-r  ./</  ami  public  relations  executives  heard  Frank  Arlinnhans. 
firesidenl  oj  Modern  Talking  Picture  Service,  Inc..  f .standing)  deliver  the  luncheon  atldre.Ks 
at  Audiol  i.tual  Day.  Seated  jar  rifihl  i.s  Mr.  James  J'edder.  Dearborn  Motors'  vice-president 
in  charpe  of  advertising  and  public  reltitions  and  a  featured  speaker.  Foreground  (I.  to  r.) 
are  \athan  Jacobs,  Robert  I'.  Carey,  and  ().  H.  Coelln.  jr..  all  members  of  the  clinic  pro- 
gram committee. 


James   Pedder,   Dearborn  Motors'  ad  chief.  .Kvdhi-Vi-^v \\.V.qvwmt.\t  uas  a  featured  pan 

pictured  during  his  visualized  pre.ientation  of  of   this    fir.it   Public   Relations   .Society   clinic 

the     uidely-shoun     "Salute    to     .igricuUure"  program.    A  view  of  the  Bell  &  Howell  booth 

program.  j^  shown  above. 


Film  Froduction  Executives  served  as  a  panel  of  experts  on  "Client-Producer  Relation- 
ships.  Seated  ll.  to  r.)  are:  George  Schuyler.  Wilding  Picture  Productions:  George  Becker. 
\  ogue-W right  Studios:  Joseph  lietzer.  Sarra,  Inc.:  Norman  l.indquist.  Atlas  Film  Corpora- 
tion: Mercer  t rancisco.  Francisco  Films:  George  Finch.  The  Jam  Handy  Organization-  and 
Dallas  Jones.  Dallas  Jones  Productions.    O.  II.  Coelln.  Jr..  .served  as  moderator 


• 


I.V.  lAi'KHT  Spknckr  Allk.n  IWGS-Tl  )  (left) 
and  Public  Relations  Society  vice-president  Rob- 
ert Carey  (center)  are  shown  above  with  Sathan 
Jacobs,  president  of  Bozell  &  Jacobs,  and  chair- 
man of  the  first  annual  Atidio-l  isual  program. 


Audio- Visual  Clinic  Events 

•K  Motion  picture  films  are  proving  a  most 
effective  medium  to  corporations  and  non-profit 
organizations  in  harking  up  the  free  enterprise 
story.  Frank  Ariinghaus.  president  of  Modern 
Talking  I'icture  Service,  told  2iV.^  registrants  to 
the  audio-\isuai  aid  clinic  sponsored  hy  the  Chi- 
cago chapter  of  the  Public  Relations  Society  of 
America  on  F"ehruary  27. 

"In  numerous  cases,  millions  of  Americans 
have  witnessed  and  retained  the  message  of  the 
praiticalily  and  superiority  of  the  profit  system 
over  other  systems  within  a  few  months  of  the 
time  industrial  films  have  been  released  to 
school,  church,  men's  and  women's  groups."  the 
speaker  said. 

"And  the  message  is  arriving  none  too  soon, 
for  recent  opinion  surveys  show  that  high  school 
and  college  students  are  from  50  to  100  per  cent 
more  in  favor  of  government  control  of  enter- 
prise than   are  adults." 

TwKLXE  Give  "Case  Histories" 

Registrants  at  the  clinic,  drawn  from  seven 
tnidwestern  states,  heard  representatives  of  12 
lompanies  and  associations  describe  the  tech- 
niques and  equipment  used  successfully  in  their 
public   and    industrial    relations   programs. 

Onrgc  K.itinper  and  A.  V.  Steflen  of  Swift 
and  Company  demonstrated  the  value  of  the 
liannel  board  and  the  animated  cartoon  film  in 
getting  across  subjects  concerned  with  employee 
relations  and  economic  education.  Audience  re- 
action testing  on  the  field  use  of  black  and 
white  films  in  public  education  was  explained 
1>\  \V.  A.  Lehnert  of  Illinois  Bell  lelephone. 
\n  illustrated  talk  on  visual  aids  in  employee 
recreation  and  group  training  was  delivered  by 
W.  II.  IIar\ey  of  the  Klectromotive  Division  of 
(Jencral  Mdlors.  Glen  F.  Grilhn  of  the  National 
Safetx  (Council  showed  motion  an<l  sound  slide- 
films   on   employee  safety. 

All.  Tvi'Es  OF  Aids  Are  Included 

In  the  educational  field.  Sam  L.  Austin  of  the 
(.hicago  Mercantile  Kxchatige  used  a  transpar- 
ent projector  to  demonstrate  how  a  program 
can  be  put  across  before  small  groups,  while 
Mitchell  Lachman  of  the  Barton  Distilling  Com- 
pany utilized  an  opaijue  projector  for  the  same 
purpose.    Mrs.  Kathr\n  Niles  of  the  Poultrv  and' 


PKS  A  l'nii(.n\M  CoMMITTEK  memhers  iterr 
(I.  tor.)  Charles  H.  Cory;  O.  M.  6eirriV/pe;  Vn- 
ihan  Jiirohs,  chairman:  Robert  I'.  Carey:  anil 
O.  H.  Coelln,  Jr.  of  Business  Screen. 


Egg    National    Board    clemonstratiMl    a    tilinstrip 
in  a  honu"  pconotnic  fducalion  talk. 

Thomas  Vi .  Hope  of  General  Mills  showed 
Assignment,  General  Mills  which  the  eonipany 
uses  to  hrinp  the  faets  within  its  annual  report 
to  regional  slocklioliler  meetings  across  the 
counlr\.  The  pholo  lihrar)  as  a  pulilic  relations 
asset  was  descrilied  liv  Nick  J.  I'arrino  of  the 
Cities  Service  Company.  James  I'l-dder.  vice- 
president  in  charge  of  advertising  and  public- 
relations  for  Dearborn  Motors  eniplo\ed  charts, 
slide  fdnis  and  motion  pictures  to  demonstrate 
a  hiphlv  successful  and  well-intepriiled  audio- 
visual aid  program  put  on  by  his  lompany  - 
"A  Salute  to  Agriculture."  including  the  color 
niiition  picture.  Waves  of  Green. 

Hkkklky  Teixs  Story  of  "Last  Date" 

The  public  interest  service  |iro\  ided  by  films 
shown  in  commercial  theatres  and  clubs  was 
demonstrated  by  Karl  V.  Heffley  of  the  l.umlier- 
nien"s  Mutual  Casualt\  Company,  based  on  /.<i-s/ 
Dnif.  The  adaptation  of  Hlm~  to  lelcvision  was 
desirll>e<l  liN  Spencer  \llen.  tttll-knnwn  news 
commentator  and  execuli\e  of  WlA-TV.  Two 
additiorial  films  were  shown  The  Mafiir  Key. 
produced  bv  Raphael  C  WolIT  Studios  to  tell 
the  historv  of  advertising  and  visual  public  re- 
lations and  winner  of  a  recent  Freedoms  Foun- 
IIONTINIED      ON       PAGE       SEVKNTV-SIXI 


(il  EST  Si'EAKEK  frank  .'triinfihaiis  of  Moilrrn 
Talkinii  I'icture  Service.  Inc..  is  shoun  heloii 
uilh  Koherl  Carey,  vice-president  oj  the  I'uhlic 
Relations  Society  Chicapo  Chapter  ichich  spon- 
soreil  the  audio-visual  program  event. 


"The  (III  FonI  Story" 

A   TECHNICOLOR    EPIC  WRITES 
NEW  CHAPTER   IN   FILM  HISTORY 

■^  For  man\  months  the  business  film  world  has 
known  about  a  big  Technicolor  pro<luctioii  in 
the  works  for  Dl  Pont.  Kumors  have  Xnt-n 
heard:  "They're  spending  a  million  bucks  on  it." 
"It's  wonderful."  "It  stinks."  "Il'«  t>K.  but 
what'll   they   do   with   it'/  " 

The  picture  finally  was  releas4-il  last  month. 
A  good  estimate  would  be  that  they  S|>«nL,  ur 
will  have  spent,  a  good  million  or  more  on  it. 
Its  wondi-rful.  And  thev  >till  have  not  decided 
what  t<i  do  with  it. 

Now  Being  Shown  to  Employees 

First  ofT.  7"/ie  (/(/  Pont  Story  will  Ik-  shown  in 
a  .S5mm.  72-minute  version  to  some  !1,5.(KKP  ilu 
Pont  employees  in  all  plant  towns.  Si\tv  (H-r 
cent  of  du  Pont  |>erson!iel  has  joined  the  com- 
pany in  the  last  ten  years.  It  is  fell  that  the 
film  mav  help  to  instill  in  the  newer  members 
the  same  [iride  in  the  background  and  traditions 
of  du   Pimt  as  the  old  timers  have. 

Kight  now.  16min  prints  are  not  available, 
and  reijuests  for  outside  showings  cannot  !«■ 
filled.    There  is  some  talk  that  a  .'{.5-tninute  ver- 


A  Tradition  Begins  as  Eleulhrre  Irrnee  du  I'ont. 
founder  of  the  company,  and  his  uife.  Sophie, 
proudly  examine  the  first  advertisement  of  hlasl- 
inii   ponder   nrarh    a   centur\    and   a   half   aiio. 

sion  and  four  hi  five  I.S-minute  films  may  Ih- 
whittled  out  of  the  big  pi<  lure,  but  much  de- 
|H-nds  on  such  (actors  as  film  supplv.  ie<'hni- 
I'olor's  vicissitudes,  cost,  and  how  |H-ople  seem 
lo  lake  to  it  as  it   is  now   shown. 

Il  could  no|  fail  lo  inleri-<t  llie  conipnnv'> 
I2.S.INMI  stockholders,  and  unili>uble<lly  >ome 
consiileralion  is  iH-ing  given  lo  finding  a  method 
III   present    ihe  film   to   them. 

Iliiwever.  and  to  whoiiirvrr  it  is  «hiiwn.  il 
wnuld  l>e  a  shame  lo  cut  ihe  film  down  Iihi  much, 
for  il  covers  n  lot  of  lerrilorv  in  72  niinules,  'Ml 
|MT  cent  of  il  firsi  class  >lulT.  iMilh  as  a  niolion 
pii'lure  and  as  hislorv. 

The  du  Pont  family  has  iMcupinl  a  proniinrni 
place  in  American  life  and  \mrrican  induMrv 
for  ainiosi  a  cenlurv  ami  a  ludf.  The  du  I'nnl 
.^lory  givFO  a  g<MKl  m-ord  of  wlial  ihry  have 
done. 

While    il    is  true   that   no  rfTort   wan   made   tu 


r(il>Av'»  l.t  vliKHs  Crauforil  11.  Croiirualt, 
presulent.  and  (Charles  .4.  l.ary.  vice-president 
1 1,  lo  r.)  /»/«>  their  oun  f>arts  in  "The  du  I'ont 
Story,"  new  Technicolor  feature. 


drag  every  skelrton  from  Wilmington's  clowla, 
the  Familv  is  depicted  as  a  pretty  human  lot, 
with  some  failings  and  few  fabw-  heroics.  On 
several  (xcasions  in  the  film,  executives  are  seen 
dis<-ussing  the  proposition  of  intro<lucing  new 
developments  l>ei'ause  thev  may  Im-  anil  how 
industrv    weas«-ls   on    this   word — -"profitable.** 

Covers  Careers  oe   10  Pri:sidents 

The  du  I'ont  ."^tory  employs  the  admiiiiMra- 
lions  of  the  company  "s  ten  presidents  us  con- 
venient chapters  in  telling  the  history  of  the 
cnmpanv.  Kleuthere  Irenee  du  Pont  de  Nemours 
Is  shown  as  the  vnuiig  French  immigrant  who. 
I'ncouragi-d  bv  Preslileiil  I  homas  JefTer»on,  es- 
tablished a  new  companv  on  the  banks  of 
Hran<lvwine  Creek,  to  make  gun  [Miwder. 

\mong  the  milestones  depicted  is  ihe  regime 
of  llenrv  du  Pont,  who  held  the  longest  presi- 
denlial  tenure,  from  UlSlI  to  \i\iV).  During  this 
period  came  dvnamile  to  share  the  explosives 
field  with  black  powder,  and  the  expansion  of 
the  coni|jaiiv  outside  \X  ilmington.  IVlaware. 
This  p<-riod  also  was  marked  by  the  invention 
of  the  chea|>er  blasting  agent.  "s4>da  powder." 
bv  the  founder"s  granilsoii.  the  first  l-anniioi  du 
I'onl. 

(Ilher  high  points  incluile  the  launching  of 
the  company  on  its  broad  program  of  diversifi- 
cation in  the  early  years  of  this  century,  under 
ICONTINIEDON    PACE    SEVENTY  -FOIR  I 


Prim. Kiss  IN  \viiitii  V  (i.t  the  du  Pant's  founder 
is  emouraped  /'»  I'resuleni  Thomas  Jefferson 
I  riphl  I  to  help  free  this  nation  from  deftrndence 
on   Inreien   tourret   lor   vital  materials. 
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ABitVK:  I'rojfititm  nunn  st-ttt/i  ill  If  ilii- 
in/f  Picture  Proihictions  Chirafio  stitiUos, 
shouinn  ihr  J.4\  Moilel  t  Drtrt  "l'ro"\ 
lOmm  soitnil  twit  pirtlirf  i'ifiii[tnu'nt  liscil 
thfrr    lor   all   major   Ibmm    siretrnings. 


Armed  Forces'  Standards  Guide 
To  Producer  Screening  Needs 

if  TluTc  now  «'xisls  the  high  stand- 
ard f(ir  piirtahlt"  16rnMi  sound  mo- 
tion pirturi'  e(|uif>Mifiit  set  hy  pro- 
curenipnt  ofliciTs  and  engineers  in 
the  basie  specifications  for  the  JAN 
(Joint  Army  Navy)  model  16nini 
sound  projectors  now  being  pro- 
duced for  these  services.  The  suc- 
cessful bidder  to  first  answer  this 
need  was  the  DeVrv  Corporation  of 
Chicago.  Special  permission  has 
now  been  granted  DeVry  to  di- 
»ert  some  of  its  present  Army-Navy 
production  of  the  JAN  or  DeVry 
'"Pro"  model  to  meet  the  needs  of 
film  studios,  manv  of  whom  are  also 
producers  of  training  films  for  the 
armed  forces.  The  General  Pre- 
cision Laboratory  ( Ampro  Corpora- 
tion)   is  another  JAN   supplier. 

As  a  Navy  motion  picture  engi- 
neering specialist  recently  revealed, 
"all  16mm  films,  now  being  pro- 
cured b\  the  Navy  Motion  Picture 
Exchange,  are  tested  using  the  JAN 
equipment  in  order  that  picture 
and  sound  quality  may  be  judged." 
The  Navy's  owti  production  facili- 
ties at  Anacostia  are  also  incor- 
porating the  recommended  Society 
of  Motion  Picture  and  Television 
Kngineers"  sound  characteristics.* 
The  JAN  machines  are  used  exclu- 
sively by  this  ai'tivity  for  the  pur- 
pose of  test  inn  f'!'""  j<>r  hijih  qual- 
ity oj  sounil  and  picture. 

The  business  and  training  film 
producer  has  other  basic  reasons 
for  consideritig  this  c(|uipmcnt  in 
his  screening  room:  (1)  confirma- 
tion that  both  sound  and  picture 
quality  in  his  first  screening  print 
meet  standards;  and  (2)  greater 
safety   of  valuable   color   originals. 

Thanks  to  the  services  and  to 
the  equipment  manufacturer,  the 
present  high  stanrlards  set  by  the 
SMPTE  arc  attainable  and  avail- 
able on   this  sound  equipment. 


Swif(  Premieres  "Bi^  Idea' 


KMI'LOYEES  "STAR"  IN  ()rTSTANI)l\(;   M  W    IMCTrHK 


•♦'  \  challenging  motion  |)icturc- 
diania  dealing  with  the  conflict  of 
ideas  now  <lividing  the  world  has 
been  released  h\  Swifl  &  Coinpaiu 
to  cmpli>\cs  and   pui>lii'. 

Called  liiii  Idea,  the  new  ."^wift 
film  achieves  docujnenlar\  effect  in 
its  graphic  portrayal  of  the  liberties 
enjoyed  by  Americans  of  all  walks 
of  liife.  The  "liig  Idea  "  is  that  the 
people,  rather  than  the  slate,  are 
the  real  foiindalion  of  our  coun- 
trv's  strength. 

W.  M.  Bastabl.'.  head  u(  the 
firm's  film  division,  previewed  Bi^ 
Idea  before  the  Industrial  Audio- 
Visual  association  annual  meeting 
at  the  Kdgewater  Beach  hotel.  Chi- 
cago.   With   Swifl  sinci-    1915.   Bas- 


lidile  is  a  veteran  of  2.'J  years  of 
motion  picture  making.  He  ma<le 
his  first  sponsored  film  for  Inter- 
national  Harvester    in    1928. 

I'lainied  as  a  public  service  con- 
Iriliulion  to  the  nalioirs  fight 
against  subversives,  liiji  Idea  was 
completed  by  working  around  lin- 
clock  at  Wilding  Picturi-  Produc- 
tions. Inc..  on  Chicago's  near  north 
side.  Baslabic  told  the  association. 
"In  addilioM  to  llolKwood  players, 
more  than  I'M)  Swifl  eniploves  take 
part.  We're  particularly  proud  that 
the  employe  stories  told  are  real- 
life,  told  in  their  own  words  li\  the 
emjjloyes  ihemsplvps."' 

Edward  M.  Grabill  of  Wilding 
directed,  and  James  Prindle  was  the 


UAr.  ' 


la-nin  H«ili-« 
•  Cht.  E.  \\ 
19S1. 


AMERICAN  Cuanamid  coMPAivy 
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wriliT.  Photography  is  by  John 
Niklas<'h.  sound  by  Hav  Ksh  anil 
(nusic  by  Benny  Kyte.  John  Cook 
is  film  editor. 

Public  Pkkmikrk  at  Omaha 
Hip,  Idea  received  its  public  pre- 
miere at  a  run  of  six  performances 
which  began  .Saturday,  .March  .'il  ai 
the  Omaha  Theater,  in  Omaha. 
Neb.,  where  much  of  the  film  wa> 
made.  In  Chicago  it  was  to  show 
first  to  employes  and  friends  at  llir 
International  Amphitheater  A|)ril 
I. 1-1 7.  Other  early  relea.ses  an- 
.sche<lulcd  f<ir  New  Haven,  Comi.: 
Montgomerv.  Ala.,  and  Ocala.  Ha. 
Swift  is  making  Hip  Idea  avail- 
able for  public  audiences  in  each 
locality  following  employe  show- 
ings. In  addition  to  the  standard 
55  minute  film  on  both  .S.5min  and 
16mm  slock,  a  special  2fi  minuto. 
16nim  version  has  been  tailored  to 
fit  classroom,  club  and  television 
programs.  The  Swift  public  rela- 
tions department  is  handlitig  distri- 
bution. 

Story  of  a  Frkic  People 

The  story  of  Bip  Idea  is  the  story 
of  what  makes  America  strong — a 
free  people.  When  a  Voice  of  Amer- 
ica announcer  challenges  his  listen- 
ers to  disprove  his  claims  about 
American  liberties,  he  is  answered 
by  a  girl  reporter  from  an  "iron 
curtain"  country  and  an  American 
newspaperman  who  is  a  "fellow 
traveler." 

They  arrange  a  tour  of  a  typical 
essential  American  industry  to  talk 
to  labor  and  management,  to  visit 
homes  and  factories — in  short,  to 
see  for  themselves  what  makes 
America  tick.  They  discover  the 
"Big  Idea"  about  America,  that 
here  the  individual  is  free,  rather 
than   a  slave  of  the  state. 

W  hat  happens  to  the  girl  from 
totalitarian  Kurope  and,  more  im- 
portant, what  happens  to  the  Amer- 
ican newsman,  makes  a  timely  hard- 
hitting story. 

I  billy  wood  players  include  Veron- 
ika  Palaky.  an  Kuropean  dramatic 
actress  recently  described  bv-  CBS 
Television  as  the  best  of  5,500  ac- 
tors and  actresses  auditioned  over 
the  last  several  years;  Milhurn 
.Stone,  a  veteran  of  some  178  Holly- 
wood pictures,  and  James  Bannon, 
who  plays  "Red  Ryder"  in  westerns. 

Three   Phoenix   TV   Commercials 
Are   Completed  by  Sarra,   Inc. 

♦  .V  series  of  three  television  coin- 
iiiercials  on  women's  fashions  has 
just  been  finished  by  Sarra,  Inc., 
for  the  Phoenix  Hosiery  Com- 
pany. In  work  for  (Jold  Seal's 
(Mass  Wax  are  two  with  Tonv  Mar- 
vin  as  narrator. 
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JoSKl'll   Slkmn 
heails   HIS   jilin  imblicily 


Slevin  Directs  BIS  Publicify  Unit 

j   ♦   JoSKl'll  Si.KMN.  who  now   (liifcts 

i  the   pulilii'il)    section    of   the    filnisi 

I  and  promotion  division  of  British 

Information    Services,   since   the 

retirenieiil  of  Mrs.  Grele  Tehhilt  ti> 

private    life,    was    advertising    and 

pulilicit)     manager    of    Nu-Art    and 

Telecasl  Kilms.  Inc.    He  started  w  ith 

Madeleine  (larmll    Film'. 

Bank  Shows  Council  How  Film 
Forum  Builds  Community  Center 

♦  SiKce.-sful  application  of  the  lilm 
forum  idea  lo  a  hanking  institu- 
tion's puhlic  relations  operation  was 
demonstrated  by  representatives  of 
the  RowERV  Savings  Bank  at  a 
luncheon  meeting  of  the  New  ^ohk 
Film  (".oi  NCII.  which  was  held  i.n 
March    14th. 

I  sing  the  -Simmel  19t7  produc- 
tion Teamwork,  showing  six  meth- 
ods of  winnitig  the  cooperation  of 
high  school  slu<lenls.  the  gui-sl 
group  criipliasi/e<l  thai  the  forums 
achieve  their  pur|)ose  of  liuilding 
interest  in  the  bank  and.  above  all. 
establishing  it  as  a  community 
center. 

Speakers  included  Chester  \X  . 
Schmidt.  assistant  treasurer; 
Thomas  I..  Cotton,  consultant:  and 
Miss  Catherine  Copeland.  who  con- 
ducts the  forums. 

A  presentation  b%  the  Army  Sig- 
nal Corps  Pictorial  Service  was 
l>eing  lined  u|>  for  llic  next  Couniil 
meeting. 

New  CIO  Film   Division   Catalog 
Lists  More  Than  85   16mm  Films 

*  Mole  llian  i>.S  liinis  in  ll>Mini 
sound  are  listed  in  the  CIO  KlI.M 
Hivimiin's  rex  is<-d  catalog  of  "Kilm* 
for  Ijdior  and  How  to  I  »e  Them." 
Amotig  the  new  films  is  I  niiin  ill 
U  ork.  purchasable  at  $(i<l  and  renl- 
ing  for  $-1.  The  catalog.  CIO  I'ub- 
lieation  No.  1 76.  sells  al  2.i  ci-nl>  a 
copy,  five  for  81.  .Vddress  the  (!IO 
Hepartment  of  K.ducalion  and  He- 
M-arch.  Til".  Jaikson  I'lace  \.\\.. 
^^  ashinglon  (f,  1).  C. 


Gray   Demonstrates   Color  TV   as 
industrial    Communications    Tool 

♦  Color  television  as  an  industrial 
communications  medium  receiveil 
the  attcniiiin  of  \isilors  at  llic  an- 
nual exhiliitlon  of  llic  lii-tlluir  of 
Radio  Kngiiieers  in  New  ^  ork  Cil\  - 
Grand  Central  Palace,  when  thev 
saw  both  a  live  color  show  anil  the 
resultant  color  television  piclun-^ 
using  the  new  (!BS  system. 

I  he  demonslralion  was  in  tlic 
boolh  of  the  Gray  Manufacluring 
Comjiany.  parent  eompanv  of  the 
(ira\  Kesearch  \  Devclopmenl  (^om- 
pan\.  which  makes  the  iiiduslrial 
color  reci'i\ers  u.-ed.  The  camera 
chain-  color  camera  and  monitor 
was  operated  from  the  com|iafi\'s 
main  floor  booth,  and  addilional 
receiviTs  were  in  u.-c  on  the  third 
llix.r. 

The  booth  also  was  a  demonslra- 
lion center  bir  the  Telop  television 
optical  projector,  the  sound  effects 
console,  and  the  Gray  Audograph. 
electronic  recording  device,  all  (ira\ 
products. 

"Daybreak  at  Udl,"  British  Award 
Winner,  Made  Available  in   16mm 

*  British  .Academy  Award  winner. 
Daybreak  in  I'di.  now  available  in 
lOnim.  tells  how  natives  built  a 
maternity  home  for  themselves. 
The  Nigerian  government  cooper- 
ated with  the  Cirowii  Film  I  tiit  for 
the  Colonial  Ollice.  \\  rile  BhITIsII 
Inkdrmvtidn  Services  at  .}<>  Bock- 
efeller  Plaza,  New  York  20.  The 
l.i-minute  film  sells  for  .S12.S.  rents 

at  .$6. 


DURING  THE  LAST  20  YEARS  OF 


PRODUCTION   OF    INDUSTRIAL 
AND  EDUCATIONAL  FILMS 
THE  NAME   OF 

PAT    DOWLING 

HAS  BEEN  ASSOCIATED  WITH 
FILMS  AND  SLIDE   FILMS 
OF   HIGH   MERIT   AT 
REASONABLE    COST. 


Recent  films  have   been  produced  for  such   companies  os: 

International  Harveiter  Company  .  .  .  Swift  and  Company  .  .  . 
Hawaiian  Sugar  Planters'  Auociation  .  .  .  Standard  Oil  Company 
of  California  .  .  .  California  and  Hawaiian  Sugar  Refining  Cor- 
poration Ltd. 

During  the   wor   period   of    1942-45    Dow/ing   directed 
many  training  fifms   and  slide   films   for: 

The  U.  S.  Navy  .  .  .  Doujilus  Aircraft  Compuny  Ttit-   U,   S. 

Office  of  Education  and  ottten. 

Ask  about  our  service  on  finishing 
and  sounding  your  own  company  films. 

PAT     DOWLING     PICTURES 

1056    So     Robertson    Blvd. 
Los   Angeles   35,   California 


RE.4CHING  THE  "BLUE  CHIPS"  OF  BUSINESS  FILMS 


♦  For  more  than  a  decade,  BUSI- 
NKSS  SCBF.KN  has  In-en  the  one 
national  business  journal  .serving 
the  special   interest   of  large  and 


small  business  firms  utilizing  the 
full  range  of  audio  and  visual  tools 
for  training,  selling,  and  oilier 
pur|M>s<-s.    i{.(NN)  copies  this  issue. 


AcjxUn  the  (lecx^nd  Spjeahl  ^an>  9U^. . . 

The  Taylor  Instrument  Comp>anies,  American  Telephone 
and  Telegraph  Company,  Pennsylvania  Water  &  Power 
Company,  Aluminum  Company  of  America,  United 
States  Rubber  Compony,  WildrooJ  Company,  Reid  H. 
Ray  Film  Industries,  Herbert  M.  Steele,  Meridian  Films 
Corporation,  and  McLorty  Picture  Productions  are  but 
a  few  of  the  sponsors  and  producers  who,  in  1950, 
joined  the  growing  list  of  clients  who  have  employed 
us  to  plan  ond  write  more  than  215  motion  pictures. 

THE     COMPLETf     FILM     WRITING     SERVICE 

GUARANTEED     ACCEPTABILITY 


709    ATLANTIC    IIDG. 
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U.S.  Rubber  Sponsors  New  Film 
On  Broad  Range  of  Products 

♦  rill-  iliMTsiliril  |irii|><Tlii'>-  of  ml)- 
Imt.  Imw  till'  iiiilustr\  •;ni'>  ;ilii<ul 
making  rul>lH-r  |iri><lui'l>.  inrluiling 
>yMtlipti('.  for  transportation,  na- 
tional d)-fi-ns<-.  sports,  and  llio  liiiiltl- 
ing  and  testing  of  tires  and  tlx' 
nianiifaclure  of  \val<'r[iroof  fool- 
wear,  all  an-  titled  into  the  27  iiiiii- 
utes  of  running  lime  of  S/ienAi/i;: 
«>/  Kiihher.  a\ailal>le  to  organiza- 
tions from  the  I  nited  States  Kuli- 
JM-r  Companv.  I'uhlic  Helalions  De- 
partment. I2.'?(>  .Vxeiiue  of  the  \iiier- 
iras.  Ni-H  ^  ork  20.  The  onK  charge 
is  for  shipping  eosts. 

The  production,  which  includes 
scenes  of  Far  KasI  plantations,  fea- 
tures William  llarrigaii.  stage  and 
s<-reen  veteran. 

Leslie  Roush  Productions,  of 
Mineola.  L.I.  and  New  ^  ork  City, 
piodiired    Sfifnkinii    <>/    Ruhher. 

Chevrolet   Division   Releases 
Latest  Soap-Box  Derby  Film 

♦  lli'w  tlii.u.-aiul-  of  Miiuiiteers 
pitch  in  to  project  the  youth  pro- 
gram of  the  local  and  championship 
.Soap  Box  l)erl(\  races  of  molorless 
"motorcars"  is  the  storv  of  Many 
Hands,  just  released  h\  the  Che\ - 
rolet  Motor  Division  of  General 
Motors. 

The  stage  for  the  film  was  .set  in 
f)wenshoro.  Kv..  he<ause  there  last 
vear  husinessmen  and  union  labor 
built  a  track  simulating  Derbx 
Downs  of  Akron.  Ohio,  where  the 
finals  were  held.  W.  G.  Power. 
(Chevrolet  advertising  manager  and 
executive  director  of  the  Derby,  was 
among  the  speakers  at  the  picture's 
premiere    in   Owensiioro. 

Labor   Union    and    Community 
Is   Illinois   U.   Slidefilm   Theme 

♦  The  cause  of  the  labor  union  has 
been  presented  in  films  from  varv- 
ing  viewpoints  and  b\  a  number  of 
methods,  sometimes  with  a  chip  on 
the  shoulder  and  bristling  denunci- 
ations of  capital.  Not  so  in  I'lihlir 
Relations  for  Lalxir.  -Kl-frame  slide- 
film  produced  bv  the  Lmvkiisit^ 
OK  Illinois  Institute  of  Labor  and 
Indu.strial    lielations. 

Instead  of  a  sound  recording, 
lecture  notes  are  provided  for  ap- 
plication of  the  general  principles 
to  the  sj)eciflc  labor  grou(>  s<-eiiig 
the   film. 

The  authors.  Dorothy  Dowell  and 
Marguerite  Keswick,  take  up  the 
discussion  frame  bv  frame,  from 
the  need  of  organization,  why  the 
unions  seek  the  support  of  other 
groups,  and  how  llit-  union,  with 
that  support,  can  help  build  a  better 
community. 

For  furthi-r  information  write 
the  Institute,  at  7(>4  South  Sixth 
Street,  Champaign.  III. 


ffi  fhe^A 


NEWS      ABOUT      FILMS      AND      PRODUCTION      TECHNIQUES 


Here's  Provocative  Title  on   How 
To   Gel  That   New   Wardrobe 

♦  A  priiMicaliM-  title  wins  the  first 
round  of  interest  in  a  him  prciduc- 
lion,  and  in  Dressinf:  U  ell  Is  A 
(,ame  the  Household  Finance 
CoRi'OR.\TlON  comes  out  with  a 
punch.  The  IK-minute  fdmstrip  is 
based  on  the  booklet  "Moncx  Man 
agement  ^  our  Clothing  Dnilar 
and  supplants  the  picture  What 
Shall  I  If  ear y  The  accompanying 
lecture  is  illustrated  with  each 
frame.  The  fllni  is  available  on  free 
loan  for  one  week  (allow  three 
weeks  in  booking)  bv  writing  the 
Consumer  Education  Department. 
Household  Finance  Corporation. 
909  No.  Michigan  .Ave..  Chicago 
IL  III. 

Another  new  Household  Finance 
Corporation  release  is  Budgelinji 
for  Better  Living,  filmstrip  lecture 


based  on  ".Money  Management 
Your  Budget"  and  succeeding  Man- 
Ujiinji  the  Fatnily  Income.  The  leu- 
lure  is  read  b\  the  group  leader  or 
teacher  as  the  film  is  projnlcd. 
The  running  time  of  the  new  sub- 
ject  is  .'id  minutes. 

Point  in  Point-of-Purchase  Ads 

♦  I'oiiitofpuri  liasi-  iiilMTtising  as 
a  stimulus  to  impulse  buving.  ex- 
emplified by  outstanding  displav 
advertisements  and  fortified  bv  the 
direct  cooperation  of  representa- 
tives of  several  large  companies  in 
|>roduction  of  the  film,  is  pointed 
up  in  Eye  Catchers  Are  Sales  Catch- 
ers, 15-minute  sound  and  color 
slidefilm  of  the  Point  of  Purcma.sf. 
Advertising  Institute.  For  free 
loan  of  the  production,  particularlv 
applicable  to  sales  meetings,  ad- 
drc.-is  J.  Kingslev  Gould.   Executive 


Sprightly    Film    Opener 
for   "Your    Hit    Porade" 


rlf^f^nTNT 


W«'d  be  pl«oied  fo  screen 
lofne  of  our  loteil  produc- 
tions   for    rou.    No    obi  (got  Ion. 


NiW    YOIK    •    CHICAGO 
HOUYWOOO 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION  COMMERCIALS 


Secretary.  Point  of  Purchase  Ad- 
vertising Institute.  16  Y..  4.'ird  St., 
New   Y  (irk  ('itv   17. 

Aerial    Phologrophy    in    Beelond 
Color  Job  on  Outstate  Michigan 

*  .\crial  shot-,  and  a  .sequence  on 
w  inter  sports  figured  in  the  two 
and  a  half  months  of  camera  work 

\\\    the   C||.\HLES    D.    BeELAND   CoM- 

I'ANV  of  Atlanta.  Ga..  in  completing 
a  half-hour  sound  and  color  film. 
Meet  Outstate  Michigan,  for  the 
Consumers  Power  Co.mpany  or 
Jackson.  The  story  of  the  indus- 
tries, agriculture  and  recreational 
offerings  of  the  state  is  being  re- 
leased to  civic,  industrial  and  edu- 
cational  organizations. 

Beeland  recently  made  a  series 
of  theatrical  films  for  the  Brock 
Candy  Company  and  commercials 
for  Brock.  Cabin  Crafts.  McLean 
I  rucking  Company  and  the  Norris 
Candy  Company's  Variety  Box, 

Rail   Association's  Two   Latest 
Available  at  Princeton  Center 

*  for  the  seventh  year  in  a  row  the 
Association  of  American  Rail- 
KOADs  has  picked  The  Princeton 
Film  Center  to  distribute  its  docu- 
mentary motion  pictures.  The  two 
newest  titles  are  On  the  Track  and 
//  histle  in  the  .\ight. 

The  place  of  the  railroads  in  t<i 
da\  s     international    commotion     is 
the    subject    of    On    the    Track.   20- 
minute  color  film  which  takes  them 
from    cradle   to   streamliner. 

In  IT  hislle  in  the  i\ight.  18  min- 
ute I6nim  version  of  one  of  the  new- 
releases  in  the  This  Is  .\merica 
series,  is  told  a  behind-the-s<-enes 
drama  of  the  railroad  vards.  cars, 
control  towers  and  their  people. 

Both  productions  are  available 
on  free  loan,  except  transportation 
charges,  by  addressing  The  Prince- 
Ion  Film  Center,  Inc..  Princeton  2. 
N.  J. 

Theatre  on  Wheels  Will  Show 
Safety  Film  to  Rail  Workers 

*  Every  traveler  has  wondered 
about  the  mortalit)  rate  among 
track  workiTs  on  railroads'  right  of 
«,i\.  Whatever  the  t<dl  mav  be, 
the  New  York  Central  System, 
in  cooperation  with  the  National 
Safety  Coi  n(  ii..  is  determined  to 
reiluce  it.  The  Ceiilral's  new  18- 
o'iiuili-  lOiiim  sound  nim.  Men  of 
Maintenance,   will   be   shown   to   all 

crews  from  a  specially  constructed 
safety  car  containing  a  pri:jeiiion 
room  and   auditorium. 
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New  Cooper's  Sales  Film  Gives 
Practical  Aid  to  Retail  Personnel 
♦  f'raitical  inethciHs  i>f  df\fl(>|)ii\f; 
I  puteiitially  vuluablc  retail  sales  per- 
sonnel is  the  sulijett  i>f  a  2i-iiiiriute 
I  sound  motion  |)i(ture.  •///  /  Can  Dn. 
produced  hy  Vt  ildiiig  Hiclure  Pro- 
ductions for  Coopers,  Inc..  leading 
manufacturer   of   men's   underwear. 

Althou<;h  concentrating  )irimuril\ 
on  modern  methods  of  retailing 
men's  underclothing,  the  film  dram- 
atizes essential  steps  in  selling 
which  apply  to  ai\y  retail  business. 
Coopers,  being  aware  of  this  fad. 
have  arranged  to  make  it  available 
on  a  loan  basis  to  all  interested 
groups. 

All  I  Can  Do  is  a  dramatic  pres- 
entation showing  hoH  a  lierctoforc 
incompetent  salesman  is  developed 
into  a  valuable  clerk  by  teaching 
him  the  following  formula  for  sales 
success:  1 — Get  attention;  2 — 
Arouse  interest:  3 — Build  con\  ic- 
tion:  4-  -Create  desire:  and  .5 
Effect  the  close.  These  perhaps  fa- 
miliar [H>ints  have  been  revitalized 
with  actual  selling  situations  por- 
trayed  in   the  film. 

Prints  of  this  picture  can  be  ob- 
tained on  a  loan  basis,  free  of 
charge,  by  writing  to  the  .Sales  Pro- 
motion Department,  Coopers.  Inc.. 
Kenosha.   Wisconsin. 

Outdoor  Advertising's  Story 

*  Ihc  story  behind  outdoor  ad\<-r- 
lising  is  being  brought  home  to  the 
public  by  showings  of  Yvitr  Out- 
door Neif^hbor  to  community  social 
and  civic  groups  bv  members  of  the 

OtTDOOR  AnVKKTISIM.  AsSfX.I -VTION 
or  AMKKirA.  The  sound  slidehlm 
was  made  by  Sarra.  Inc..  after 
months  of  |)lanning. 

Supervisory   Slidefilm    Title    Oof 

*  first  -oiind  siidelilm  i  ompleted 
in  a  .Successful  Supervision  Series 
from  the  Variktv  Mkik  iiwdiskk 
Pi  BI.ICATKiNs'  Visual  Training  l)i- 
X  ision  is  Hou<  to  Give  an  Employe 
tin  Order  and  Gel  It  Done.    Store 


managers,  assistants  and  salesgirls 
enact  the  situations  in  the  super- 
visor-employe relationship  ^eri^•s. 
applicable  to  au\  business  or  in- 
dustry. The  address  is  V)2  l^'xinp- 
lon  \\v..  New  York  Ui. 

Instrument  Society  Production 
Describes   Principles   of   Control 

*  The  dillicult  subject  of  the  funda- 
mentals of  control  is  put  to  the  test 
of  film  visualization  in  l'riniii>le.\ 
III  Automatir  Control,  sponsored  bv 

the  Insthi  mknt  S(m  iktv  (»k  Amkk- 
U\.  with  Ct.  V.  Akins  as  the  in- 
structor. The  demonstrator-lecturer 
takes  a  typical  industrial  process. 
points  out  the  original  tni.stakes  in 
designing  and  goes  on  to  explain 
the  workings  of  control  instruments. 
I  he  film  has  special  values  for 
foreman  training  and  for  instru- 
ment engineers. 

The  16nmi  sound  and  color  mo- 
tion picture,  which  runs  .S5  min- 
utes, is  on  free  loan  to  IS.\  sections 
and  schools.  S.S  a  showing  to  other 
organizations.  Sill  to  companies. 
The  purchase  price  is  85(H1.  The 
address  of  the  association's  national 
odice  is  921  Ridge  .Ave..  Pittsburgh 
12.  Pa. 

Animal  Skin  to  Asphalt  Roof 

*  I' roiii  animal  »kiii~  and  pitch, 
soaked  textiles  to  the  modern  as- 
phalt roof,  the  struggle  of  man  to 
provide  his  family  with  shelter 
against  the  elements  is  mirroreil  in 
riie  Outside  Story.  maAv  with  llollv- 
wood  talent  by  the  IMiKn  Statks 
(Iyi'SIM  Company.  The  production, 
for  free  showings  through  local 
dealers,   was  a   vear  in   the  making. 

VA  Puts  Epilepsy  on  Screen 

*  Patients  and  other  indivi<luals 
portrav  themselves,  with  two  fea- 
tured stage  and  screen  actors.  John 
.McLiam  and  Halph  Browne,  in 
.SV/;ure, -Mt-minule  \eteraiis  .\dmin- 
islralion  film  on  epilepsy  an<l  its 
social  impact  and  medical  treat- 
ment. The  camera  work  was  done 
at  the  locales  in  the  script. 


Training  Slidefilms 

That  get  result-,  while  saving 
you  lime,  saving  vou  money. 
May  we  s<T€M"n  some  of  our 
reient   proiluclion«  for   vou? 

Berlet    Anderson     Marlin 

549    WESt    «ANDOlPH    SI 
CHICAGO  «,    IlllNOIS 


Elliot  Pew  Named 
Unifilms   Sales   Heed 

♦  Kl.l.loT  PK«.  former 
district  sales  manager 
for  Colonial  Airlines, 
ha?  joined  Imfilms, 
Inc.  of  New  York,  as 
vice-president  in  charge 
of  sales  and  distribution. 
Mr.  Pew  will  nls<«  In- 
in  charge  of  I  nifilnis' 
Philadelphia  sound  stage 
and  priMluclion  farili- 
lii-«. 

Vice  President  Pew 
brings  to  I  nifilms  a  rrc- 
f>rd  of  extcnsivp  experi- 
ence in  *nlr«  and  pro- 
duction held-. 
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PROFITS  ARE  AUTOMATIC  II 


with  BRIDGAMATIC 


anybody  can  run  it! 


This  low  co«(  «ulo 
malic  lilm  proc«ms 
ing  machin*  doai 
th*  job  light  on  youi 
own  pT«mis«s.  Sav»a 
valuabl*  tim«.  pio 
Ivcia    youi    pr»cioua 

n««aiivM  SpMds up  BRIOGAHAIIC  II 6B.  posiliK  iutt  910  ier 

your    anlir*   pioduc- 

lion  rouiin*    Sliaighl   lEmra  or   l6/3Smia  combinallon  aodal*. 

poailiv*.  rvvaisal  or  color  modcla 

Develop  and  dry   icady   lor   ahowtng   your  own  apot  nawaiw 

•vania  occur    TV  Slaliona.  amall  laba  .  aducallonal  inantutiona. 

•r*.  miciolilroaia  hava  pxovan  BRIDGAMATIC  in  Iha  liald  lot  ai 

Complalaly  aall  conlainad  with  palanlad  ovardiiva    air  aqi 
in  drybox  and  haallng  alamenla.  plaaUc  linad  alaal  tanka    No 
laquitad  loi  op«taling       atlach  lubbar  hoc*  and  plug  in 

BRIDGAMATIC  JR.  tits  in  my  corner  SI  000  plus  tji 


/ 


r 


liiir.  SI12S  lie  \u 
II 

nagaUv*  or 


>l  aam*  day 
dim  produc 
pvaial  yeaia 
•geaa.  txiill 
apacul  akill 


corn  AI  I  ^^^  Porlobi*  Comafo  Dolly  with  two  twivcl  <  ^  a  ncn 
OrLUIAL.   „ot»    WORTH  $350    Only  o  law  ol  Ihii  pnca      \'*l 


AOINIt  roa.   A<««  A«iaaii*«  .  aiM  SmI  iM»a»»  ■  »..aa««»»-«   D»  iiiaiii  •  Owm 

ftiaixi  •   fM>m>  DdiiM  •   a»l<M   lasa  ilM  •   l«n«n.«»   t,a<k<M«.|  ••<•'«•'>  •  Itmt 
"—*>*—    •    »-iia    Wlf^HmStn    •    C*>««M    llWt    •    lnai    >«'*••«    •    M«llnt«    r<l>wn    • 

t>ai>»«a 

•i»*f  .»»^i  aw-laai*  m»  ••••  aai»f*i  —  *«.f«  #«#  av*a>la. 

S.  0.  S.  CINEMA  SUPPLY  CORP.  602  ^..]Zl.  ny  „ 
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BUSINESS  SCREEN  EXECUTIVE 


I'ai  L  K.  KniioiT 
directs  Si  E  "special  pro/eels" 


Kohout  Assists  S.V.E.'s  Garvey 

♦  I'ai  I.  K.  Konoi  t,  as  assistant  to 
I'residfiit  William  H.  Garvey,  Jr., 
of  tilt-  SociKTY  KOR  Visual  Educa- 
tion. Inc..  will  he  in  charge  of 
sales  of  all  industrial  and  special 
priHluclion  equipment  and  material 
as  well  as  projects.  Kohout  was 
merchandising  manager  and  sales 
administration  manager  for  the 
Jelke  di\isiiiii  nf  I^ver  Brothers 
Compaii\ . 

Wortman    Chief   of   Advertising 
And    Sales   of   Audio    &    Video 

♦  Lkon  a.  Woktman.  named  di- 
rector of  advertising  and  sales  pro- 
motion of  the  Audio  &  Video 
Products  Corporation,  takes  over 
his  new  duties  as  part  of  an  expan- 
sion program  of  the  company . 
Starting  as  the  distributor  of  Am- 
pex  Tape  Recorders,  the  corpora- 
tion now  heads  several  subsidiary 
operations,  including  the  Audio- 
Video  Recording  Company.  Inc.. 
tape  and  disc-  recording  service: 
and  A-V  Tape  Libraries.  Inc.. 
manufacturing  and  sales  organiza- 
tion of  music  programs  on  \ii" 
magnetic  tape. 

The  parent  company  also  distrib- 
utes the  products  of  Altec-Lansing. 
Cinema  Engineering.  Fairchild. 
I^nsing  .'signature.  Mcintosh,  Min- 
ncs<Jta  .Mining  and  Manufacturing. 
and  Pickering. 

Cramer  OuMont  Liaison  Chief 

♦  War  priiduction  planning  i> 
nothing  new  to  Leonard  F.  Cram 
ER,  vice  president  and  director  of 
Allen  B.  DlMont  Lakoratories, 
Inc.,  named  chief  of  the  company  V 
Government  liaison  department.' 
Du.Mont's  defense  mobilization  a<- 
livities  in  World  War  II.  and  armed 
forces  contract  negotiations,  wcr<- 
in   Cramer's  jurisiliction. 

Heads  DuMont  Electronics  Sales 

♦  l.liuiN  li.  IliM  K  lia«  liic-ii  |,ri.- 
motcfl  to  sales  manager  of  the  elci- 
tronic  parts  division  of  the  Allen 
M.  DuMorit  Laboraloric-s.  Inc. 


U.S.  Department  of  Interior 
Honors  Louis  F.  Perry  for  Service 
♦  Louis  F.  Perry,  supervi.sing  en- 
gineer of  the  (Graphic  Services  Sec- 
tion of  the  Bi  itEAi'  (IF  Mines  in 
l'ill>l)urgli.  Has  presented  with  the 
|)i>lingiiished  .Service  Award  and  a 
gold  medal,  highest  honors  of  the 
I'.  S.  Department  of  the  Interior,  at 
presentation  ceremonies  April  .3  at 
the  Central  Kxpi'riment  Station. 
Thomas  II.  Miller  of  Washington, 
acting  director  of  the  Bureau  of 
Mines,  iiflicialed  on  behalf  of  Secre- 
tary nf  llie  Interior  Oscar  L.'Chap- 
man. 

Forty  years  ago  I'errv  I'litered 
the  service  of  the  Bureau  of  Mines, 
where  one  of  his  current  assign- 
ments is  supervising  the  free  non- 
theatrical  film  library  of  semi-tech- 


nical motion  jiictures  seen  by  twenty 
million  persons  a  year.  The  .selec- 
tion, indexing  and  safekeeping  of 
more  than  7.5.WM)  ollicial  Buri'au  of 
Mines  photographs  is  another  of 
his  duties. 

Fegen  Joins  Jam  Handy  in  Ohio 

♦  HoHKKT  \.  I'ki.kn.  lieu  member 
of  the  sales  and  contact  staff  of 
The  Jam  Handy  Orcanizxtion,  is 
representing  the  company  in  Ohio. 

United  World  Promotes  Gluck 

♦  AoiiMAN  L.  Glk.k,  a  theatre 
manager  before  he  joined  United 
World  Films,  and  head  of  the 
television  department  the  past  year, 
has  been  advanced  to  a  \  ice  presi- 
dency and  to  the  directorate  of  the 
nonlheatrical  subsidiary  of  Univer- 
sal Pictures  Company,  Inc. 


Kenneth  .M.  Mason 
heads  Kodak  midwest  division 


Kodak's  Midwest  Film  Manager 

♦  Kenneth  .M.  Mason  is  manager 
of  KasT-Man  Kodak's  new  midwest 
division  for  its  motion  picture  film 
department,  and  has  offices  at  137 
N.   Wabash  a\cnue.  Chicago  2,   III. 

The  midwest  division  embraces 
Colorado.  Michigan.  North  and 
.South  Dakota.  .Nebraska.  Kansas. 
.Minnesota.  Iowa.  Missouri.  Wis- 
consin. Illinois.  Indiana  and  parts 
of  four  other  states.  The  midwest 
and  a  southern  division  were  de- 
cided upon  last  year  to  improve 
coverage  and  service. 

Engel  on  N.P.A.  Committee 

♦  Following  llie  preceilent  of  the 
late  President  Maurice  Goldberg  of 
the  GoldE  Manufacturing  Com- 
pany, who  served  the  Government 
in  the  last  war  as  a  member  of  the 
W  ar  Production  Board  of  the  ,35mm 
.Motion  Picture  .\dvisory  Commit- 
tee, Sales  Manager  H.  Bob  Encel 
has  been  appointed  to  the  35mni 
Motion  Picture  Equipment  Industry 
('ommittee  formed  bv  the  National 
Production  .Authority. 

The  committee,  which  is  to  report 
soon,  is  working  on  plans  to  main- 
tain a  normal  economy  for  the  in- 
(luslrx  in  the  period  of  demands 
on  basic  materials  for  preparedness 
(irnduction. 

Bosustow  Thanks  Canada's  NFB 

♦  .Stephen  Bo.sustow,  president  of 
I  nited  Productions  of  .America, 
w  hose  Gerald  McBoinji  lioini:  has 
just  won  an  "Oscar"  of  the  Acad- 
emy of  Motion  Picture  Arts  and  Sci- 
ences as  the  l»'st  <arloon  of  I'J.iO, 
recently  complimented  the  .NATIONAL 
Film  Board  of  Canada  for  having 
been  "a  constant  inspiration  to  us 
since  we  bepan  |>ro(lucing  our  own 
I  arloons."  Bosustow  singled  out 
NFB(!"s  Iff  ill  Arf  to  Kffj).  pro- 
duced for  the  Canadian  Department 
of  National  Health  and  Welfare  aii<l 
w  inner  of  first  prize  in  the  children's 
M-ction  at  last  year's  Venice  Inter- 
national   Film    Festival. 
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Jamks    K.    l.A.MUtK 
al  Cincinnati  for  M  ildin^ 


J 


LoMorr  Is  Cincinnati  Manoger  for 
Wilding   Picture   Productions,    Inc. 

♦  Jamks  E.  LaMark.  mow  Ciiuiii- 
!  nati  hranch  manager  of  Wilding 
'  PicTiKK  Prodi CTIONS.  was  assist- 
ant vice  president  of  the  I'arker 
Pen  Company  and  has  been  identi- 
fied with  the  Southern  Ohio  i-oni- 
mereial  film  field  for  years. 

Pathescope    Names  McLaughlin 
Television  Account  Executive 

♦  Jack    McLaughlin,    former!) 
with   Ketnon  \    Kikhardt   and   with 

'■  Loueks  i.  Noriing  ."^tudios.  has  heen 
named  account  executive  in  the 
Television  Department  of  Patije- 
scoi'K  Prodi  CTIONS. 

I    Schlake  Heads  Church  A-V 

I  ♦  MeLVIN  F.  ScHI^KE  of  St.  I.ouis. 
head  of  Conrordia  Pii  li  I  i  sh  i  tij: 
Houses  film  department,  has  iieeii 
named  exeiuti\e  director  for  au- 
dio-visual aids  of  the  Mi-*souri 
Synod  Lutheran  Church. 

Golan  Succeeds  Kodak's  Ireland 

♦  Joseph  C.  tioi.AN  has  sui<eeded 
Henr\  T.  Ireland,  retired,  in  the 
superintendency  of  the  cine  and 
shi-el  film  division  nf  Kvstmvn's 
Kodak  I'urk  |iluiil. 


PR  Corporation  Introduces  Portable 
Slide  Viewer  for  Field  Sales  Use 
♦  The  I'oKT-A-VIEW.  a  new  portahte 
slide  viewer,  has  heen  announced 
by  the  FK  (IoRI'oRation  in  New 
York.  Kquip|>cd  with  an  automatic 
changer.  •!■'•_■  x  projection  svstem 
and  du\  light  screen,  the  viewer  is 
contained  in  a  plastic  case  measur- 
ing .3  X  6  X   10' :;   inches. 

The  Port-a-view  weighs  four 
pounds  and  can  be  carried  in  a 
shoulder  strap  case.  It  is  quickly 
ready  for  action,  automatically 
feeds  .%  sliiles  and  can  sttire  up  to 
72.  plugs  intii  aii\  AC  cir  1)(!  out- 
let. 

Lawrence  R.  KiNk.  KK's  Presi- 
dent, is  aiming  the  Port-a-view  at 
merchandising  men.  "Business  more 
and  more  has  been  turning  to  color 
slides  to  sell  products,  inslallatiotis 
and  services."  Fink  pointed  out. 
"but  up  to  now.  this  trend  has  been 
hampered  by  the  fact  that  a  simple, 
portable  mechanism  for  showing 
slides  has  not  heen  available.  With 
the  Port-a-view.  slide  showing  is 
n<i  longer  a  project — it's  as  casual 
as  showing  a  plioto  album." 

The  Port-a-view "s  optical  s\stem 
includes  ground  and  polished  con- 
densers, fully  color  corrected  f  3..3, 
50mm  coated  lens  and  a  front  sur- 
faced Chrolumirium  reflecting  mir- 
ror. Becausi'  of  the  short  foial  dis- 
tance, it  takes  a  lamp  of  only  50 
watts  to  produce  a  bright  picture. 

The  electrical  system  has  a  s<'lf- 
contained  7  foot  removable  cord 
.set  which  fits  inside  the  case  when 
not  in  use.  plugs  into  a  receptacle 
underneath  the  lamphouse.  The 
proje<;tor  turns  on  automatically 
when  the  cover  is  opened. 

The  Port-a-view  was  stvled  and 
engine<"red  bv  industrial  ilesigners 
l.ippini'olt  &  Margulies.  Inc..  on  a 
principle  developed  \i\  FICs  chief 
engineer,  Kobert  liarth.  Produc- 
tion on  the  unit  now  runs  about 
UK)  a  day.  Price  is  S4<).')5.  bather 
carrying  cas«"  is  extra. 


In  Seattle  — 

•  Full  production  facilities  with 
licensed   •    •    • 

•  Western  Electric  Magnetic  film 
recording. 

•  16mm  stock  shots  available  In 
commercial  and  regular  Koda- 
chrome.  52,000  ft.  of  Pacific 
Northv»est  scenery  and  industries. 

RARIG  MOTION  PICTURE  CO. 

5514  University  Way— KEnwood  7400 
Seattle  5,  Washington 


U.  S.  Copyright  OfRce 
Lists  50,000  Titles 
*  .'>O.INNI  inoliiin  pic- 
luri-s  registered  in  the 
li.  S.  Copyright  Oilier 
brtwrrn  Jul>  I.  1<>I2 
anil  l).tend.er  M.  \')V) 
are  s<hedul>'d  ■■■  npi>enr 
in  a  cataloging  projni 
nnderlakeii  b\  the  Li- 
brnrv  of  Congriiw.  for 
printing  l»eforr  the  end 
of  this  year. 

\  complete  litlr  index 
phi«  full  ph\»ii'al  deliiiU 
on  iniliviilujl  produc- 
tions will  Im-  proviiled 
on  all  toityri^hlni  male- 
rial  known  to  iIm-  offiir. 


VARIABLE  SPEED  MOTOR 

with  TACHOMETER 


for 

CINE  SPECIAL  CAMERA 
AND  MAURER  CAMERA 

«  115  V.  UNIVERSAL  MOTOR -AC  DC 
«  VARIABLE  SPEED  8-64  FRAMES 

•  SEPARATE  BASE  FOR  CINE  SPECIAL 

•  ADAPTER    FOR    MAURER    CAMERA 

lnteTchat$geahle  Motors: 
12  Voll    DC    variobi*    Sp»d    S-64 

Fromet. 
115   Voll   AC    60    Cytle.    Synthronoui 

Molor,  SingI*   Phat«. 
220  Voll  AC  60  Cycl*.  3  Phoj».  Syn- 

chronoui  Molor. 


NATIONAL  CINE  EQUIPMENT.iNC. 


20  West  22nd  Street 


New  York   10.  N.  Y. 


ffoiecUfre^e''''^ 


YOUR  FILM 


EVKRY  (ilm  uicr  nc«d»  efficient 
tloraicc  and  filinx  >pjicc.  Nrumadc't 
prjitical.  *pctnill>  dcMitnrd  Meel 
i4tiinri>  »rc  Fireproof,  l)u»I  proof, 
«nil  liumidifirj,  afloriiinic  )Ou 
nxximum  protection  for  your  film. 
All  model*  tome  in  olivr-grey 
ennmcl  with  p<)li«hcd  cttrome  han- 
dlr>  jnd  tiinjce*. 

Mod*!  MM-ll»-|l'l»i>o'»^  VAm  Ming 
cab>n«t.  Indiwidwol  r*«l  ir*d«i  pWt 
noil*'  >nd«i.  doo«  koi  o  lo<k  oi  w«ll 
at  thr»«  point  lotching  d*v»c*  70^  ktgk. 
30"  -id«.  16"  d«p  CAPACirr  40  - 
400  It  'Mil;  20  -  100  (I  'mil.  K  - 
1200  II  rooli;  20  -  1600  ti  fMli.  100 
Alailfrip  com.     Ulilify   dro-»t    i"    ba«» 


l)\er  Filii   Model*  lo  <  !«»•»»  trom.  but  Neumadc  cn«ine«r» 
are   «%ailjhle    Miihoui   t>tili|ijiiion   to  aniM   ytw   with  your 
puniiular  re<|uiremenn  »hcn  ne«n«ir> 
Wril*  lotiay  (or  Fr»«  (ully  illutltolvtl  Catalog    0»pt      IIS 


1916 
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PRODUCTS       CO«P 
330  W.  4an4  St..      N«w  Tork  U,  N.  Y. 
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Till:  ROA  "Jl  mob"  lltnim  soiiiul  motion 
pifturr  projector  is  10  pounds  lighter, 
more  fomftaet.  but  maintains  all  its  qual- 
ity   features. 

Many  Innovations  in  RCA  "400" 
Junior  and  Senior  Projectors 
*  A  smaller  and  liplilfr  model  of 
the  RCA  ■'4IK)"  Junior  I611IMI  isuund 
motion  picture  projector  is  a  fea- 
ture of  the  1051  line  of  projectors 
lirought  out  li\  the  RCA  Kngineer- 
ing  Products  Department.  The  new 
Junior  is  ten  pounds  lighter  and 
easier  to  o|jerate  than  its  prede- 
cessor. 

Improvements  in  the  RCA  "400" 
."Senior  assure  helter  reproduction 
and  facilitate  operation. 

Both  models  are  availahle  in  the 
easily  portable  single-case  arrange- 
ment or  in  the  more  powerful  and 
heavier  double-ca.«e  design.  Six  dif- 
ferent cond>inalions  are  offered  with 
wall-lype.  cal)inet-l\  pe  and  re-cn- 
Irant  speakers  as  each  of  the  basic 
models  can  be  had  with  single-case, 
double-case  or  with  externallv 
mounted  speakers. 

There  is  a  new  type  of  housing 
for  greater  accessibility:  magne- 
sium castings  and  streamline  case 
reduce  the  overall  weight.  The  pro- 
jectors have  a  blue-green  hammer- 
tone  finish,  and  both  |)rojeilors  and 
speakers  are  in  cordoha  gra\  fabri- 
coid  coverejl  metal  and  wund  cases. 

F-ngineering  features  include  a 
-imple  shuttle  intermittent  control 
for  adju.sting  claw  travel.  The  "the- 
atrical lyf>e"  framing  mechanism 
provides  positive  and  accurate  posi- 
tioning of  ihe  film  in  ihe  pale  with- 
out disturbing  the  aperture  plate. 
The  all  AC  motor  drive  eliminates 
the  sparking  contacts  caused  by 
the  governor  control  of  AC/DC  uni- 
xersal  type  motors.  Threading  is 
simplified  and  rendered  virtually 
foolproof.  an<l  it  is  not  necessarv  to 
change  bells  or  reels  for  rewinding. 

A     four-stage     amplifier     in     the 

100"  Senior  model  delivers  a  full 

lO-walt    output    at    less    than    .5   (ht 

cent  distortion  throughout  the  16mni 

recording   range.    For   Iwlter   regu- 
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AUDIO-VISUAL   PROJECTION   EQUIPMENT  AND  ACCESSORIES 


latiiMi  of  output  there  is  a  priiiiarx 
iriMTse  feedback  circuit,  plus  high- 
cr-frc(pien(\  power  supph  for  the 
sound  lamp.  The  signal-to-noise 
ratio   is   improved. 

riic  liglitvicight  Junior  "  l((l)"  pro- 
jectors have  a  higli-<|ualil\  7-wall 
transformerless  amplifier,  with  am- 
pli-  niiiput  for  audiences  up  to  500 
persons.  A  more  powerful  ampli- 
fier in  a  separate  case  ma\  be  used 
for  larger  auditoriums. 

.New  design  of  speakers  for  both 
models.  lO-inch  for  the  .Seniors  and 
.'!-inch  for  the  Juniors,  makes  for 
better  freijuency  response  and  sensi- 
ti\ity. 

The  new  equipments  have  fast 
tuo-inch     f/1.6    coated     projection 


lenses.  750-walt  lamps;  spare  reels 
and  other  accessories,  and  all  op- 
erate from  a  UM)  to  125-volt,  60- 
cycle,  AC  single-phase  power  source. 

Screen    Scriber    Distribution 
Through  Visual  Training   Aids 

♦  rill-  S(  I(i;k\  Si  mm  u.  mw  over- 
head projector  of  Hardwell  and 
McAlister.  is  being  distributed  by 
Visual  Training  Aids.  180  W. 
Randolph  St..  Chicago.   III. 

The  seven-pound  projector  is 
compact,  easily  |)cirtaliie.  and  pro- 
jects a  3'.i  X  4  transparencv  for 
small  office  and  aiidilnriiirn  show- 
ings. 

Demonstrations  can  be  arranged 
in  the  eastern  area  served  h\  this 
distributor. 


Lrroducers  of  QJiae 

1 1  Lotion  [Pictures 

Quince  igi6 

DE  FRENES 
COMPANY 

1909  BUTTONWOOD  STREET 
PHILA.  30,  PA.  RIttenhouse  6-1686 


35MM  •  16MM 
COLOR  •  B  &  W 


DeVry  Projectors  to  Militory 
On  $5,000,000  in  Contracts 
♦  JAN  (joint  Army-Navy  I  motion 
picture  sound  projectors,  created 
|i\  the  DeVrv  Corporation  to  speci- 
fications of  the  .Armed  Forces  for 
use  in  training  and  morale-build- 
ing, are  being  con.«tructed  by  the 
company  to  the  tune  of  .S5.0(X),000 
in  contracts. 

Noting  that  advancements  in 
e(]ui|)ment  manufacture  now  make 
the  showing  of  motion  pictures 
practicable  on  the  deck  of  a  speed- 
ing destroyer  or  in  a  steaming 
jungle.  President  William  C.  DeVry 
said  the  new  units,  to  be  used  in 
conjunction  with  the  long-range  uni- 
fication |)rograni  started  b\  the 
Armed  Forces  in  10-15.  will  supplant 
other  sound  equipment. 

The  manufacturer  pointed  to  re- 
search findings  from  the  last  war 
that  audio-visual  education  helped 
personnel  "learn  -iO  per  cent  faster 
and  helped  them  retain  what  they 
learnecl  5.5  per  cent  longer."  and 
added  that  ranking  officers  called 
motion  piitures  second  only  to  let- 
ters from  home  as  best  morale 
builder,  lie  i|uoled  a  medical  officer 
as  saying  "one  good  movie  in  a 
Rurma  jungle  was  worth  more  than 
a  thousand  aspirin  tablets." 

Hartwig  Sells  "Shopper  Stopper" 
♦  Kxrlusixe  sales  handling  of  Tilt; 
IUhwai.I)  CdMI'ANV's  Shopper 
Stopper  automatic  strip  lilm  pro- 
jector display  unit  in  the  Chicago 
area  has  been  placed  with  Hartwig 
Displays.  Ill  «.  Ja.kson  Blvd., 
and  John  M.  Sheviak  will  be  in 
charge  of  all  equipment  sales  for 
Hartwig  in  Chicago.  .Sheviak  was 
with   ihi-    Admatic  Projector  Co.    , 
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>no»N  ABO\£  rieuiitg  the  new  Eauman 
Moiiet  '2^,  16mm  professional  projeriur 
are  1 1,  to  rj  John  Flor\,  Eastman  Ktnhil. 
Company's  nontheatriral  film  ailtisor. 
and  Chrsler  A.  Liniistrom,  llhirf.  Motion 
Picture  Service,  I  .S.  Department  ol 
Agriculture. 

Government  Men  See  Kodak's 
Heavy  Duty  16mm  Projector 
*  Eastman  Kodak's  iii'u  liea%>-(lul\ 
16mm  projector.  Model  25.  designed 
for  theater  quality  presentation  of 
motion  pictures  in  auditoriums  to 
large  groups,  drew  special  atleri- 
tion  from  representatixes  of  the 
Armed  Forces  and  other  Govern- 
ment agencies  at  introductory  dem- 
onstrations in  Washington.  I).  C. 
The  ne«  e(|uipnieMt  is  also  lieing 
shown  to  studio  executi\es. 

Besides  increased  screen  illuiiii- 
nation.  advantages  cited  for  the 
new  equipment  include  greater  dur- 
ability and  (|uiet  operation  l>v  em- 
ploying two  independent  >et  inter- 
locked assemblies:  the  inteniiitteiil 
assendily  and  the  shutter-sprocket 
system,  driven  by  separate  syn- 
chronous motors.  There  are  indi- 
vidual motors  also  for  the  blower, 
take-up.  and  rewind.  The  luinp- 
hous«'  is  one  structure,  as  i»  the  in- 
termittent system.  Thus  the  ten  ma- 
jor components  of  the  projector 
may  be  removed  individually  for 
servicing.  While  intended  for  per- 
manent installation,  ihi-  iirojeiior 
can  be  disassembled  in  three  pari-, 
each    with    hundholds. 

-An  intermittent  sprocket  i-  us<-(l. 
as  in  ."ISmm  standard  practice.  An 
eight-frame  sprocket  driven  bv  an 
accelerated  geneva  star  [irovide- 
positive      and     accurate     transport. 

A    SCRIPT    SERVICE 


The    two  -  interruptions  -  |H-r-frame 
shutter    has   (A)' ,     transmission. 

A  new  large-diameter  l.umenized 
Kodak  Projection  l.ens  is  offered  in 
a  choice  of  focal  lengths  of  2.  2'  i. 
2''U  and  3  inches.  All  have  f/l..S 
aperture   and    rare-element   glass. 

A  dual  lampliouse  in  the  tung- 
sten model  permits  putting  a  »land- 
h\  lamp  into  position  with  a  turn 
of  a  switch.  There  is  a  new  base- 
up  lamp  for  greater  precision  of 
tilunient  location  and  improved 
light    maintenance. 

For  belter  signal-to-noise  ratio  a 
two-stage  prc-amplitier  is  integral 
«ith  the  photo-cell  and  feeds  into 
a  separate  main  amplifier.  (The 
amplifier  system  and  speaker  are 
made  by  the  Altec-I^nsing  Cor- 
poration. I  Flutter  is  reduced  to 
less  than  0.2  per  i  ent  rms  an<l  in- 
tcrmodulation  distortion  to  .5  |>er 
cent,  including  sianning  Iw-am  and 
amplifiers. 

The  controls  are  in  a  lighted 
panel  in  the  projector  pedestal. 
There  is  a  switch  for  phonngraph 
or  microphone  input.  The  projec- 
tion mechanism  is  served  by  a 
four-power  switch,  and  two  knobs 
outside  the  projection  head  take 
lare  of  focusing  and  framing.  For 
small  audience  a  60.SI5  Mice  s|M-ak- 
er  is  standard  equipment,  an  8(K) 
Altec  for  large  groups. 

The  Government  and  industr\ 
representatives  also  saw  in  action 
the  Kastman  Television  Recording 
Camera.  Model  II.  for  film  record- 
ing of  picture  or  picture  and  sound 
directly  from  oscilloscope  or  kine- 
scope monitoring  equipment.  Dis- 
played also  were  the  16mni  Cine 
Kodak  .'^iM'i'ial  1!  Camern.  Kodak 
Cine  Kktar  Ix'nses,  and  the  I6inm 
high  s|)eed  camera  for  making  mo- 
tion pictures  at  up  to  .S.(XX)  frames 
a   second. 

S.V.E.  Increases  Lamp  Wattage 
♦  I^inqis  of  .'{(Xl-watts  have  sup- 
planted the  2lKI-Huttage  in  all  Sky- 
line .Model  "B"  projectors  without 
price  increase,  on  new  order*,  the 
SnclKTV  fOR  \'lsl  \l.  Fin  «  *TU>N, 
Inc..  announci~t. 


Specializing  in  a  creative 
approach  to  motion  pictures.  Production-wise 
shooting  scripts  and  narrations  on  which  spon- 
sors and  producers  can  depend. 

.SID     A  HK  I,  —  .s(.  in  I'  l.s 

1(30    JIFFEISON    PlACf.    N      W      •     WASHINGTON     6,     0     C      ■     NATIONAl     1014 


At  a  NEW  ADDRESS... 

in  Modern  New  Studios 
with  MORE  Capacity 

Film-wits  creative  planning 
PRODUCTION-WISE   SCRIPTS 
Imaginative  direction 
EXCELLENT  PHOTOGRAPHY 
Adequate  studios  and  sound  stages 
HIGH   FIDELITY   RCA  SOUND 
Expert  art  work  and  animation 
COMPLETE  LABORATORY   SERVICE 


.  .  .  ALL  coordinoled  in  one  orgonizotion 
that  can  solve  your  commerciol  and  televijjon 
film  problems  with  experience  gained  from 
o  quarter-century  of  professional  film  production. 

CONVENIENTLY   LOCATED   NEAR    LOOP 

CHICAGO  FILM  STUDIOS 

ol     CHJCAGO     fUM     tABO«AIO«Y,     INC 

56   tAST   SUPERIOR    STREET,   CHICAGO    11 

PHONE      WMITEHAU    4   6971 


S^xSyndtronous 
v^  Recording 

WITH  YOUR  PRESENT  TAPE  RECORDER 


Here's  good  nc»»l  The  new  Fiir- 
child  Control  Track  (icncr  jtor  miitrt 
pt«»iblc  piciurr  »vn<hronou»  uiuntl- 
track  rrcordin):  wiili  anv  tapr  re- 
corder vkiih  rc\p<>n\c  pxvd  to  MKC'. 
Hcrc'i  t)o»  !  Thi«  new  Fainhild 
intirumrnt  tuprrimp>>trt  a  hiRtj  (re- 
qurno  Mjjnal  on  maKnclu  tape 
timultancoiitly  with  ttir  viund  iraik. 
Thu  tj^nal  iKComrt  the  tape  tpcrd 
control  when  pla>cd  hack  on  a 
Fairihild  PicS>nc  Tape  Recorder. 
No  eitra  head«  or  miKlification«  to 
pre»entlv  owned  tape  recorderi  are 
rec^uifrJ 

WRITE    FOR    FULL 
ENGINEERING    DATA    TODAY 


Thii  (omp^ft  mmit  toatfi  im  ^  %mMl 
i^drrymg  (Jte — /or  om-t^t^itom  u9'k 
— itmJ  m^y  hr  rrmoteJ  for  'jtk 
mommttmK 


n4TH     STIIIT     AND     7TH     AVINUI 


HITISTONI.  L.  1.,  N.  T. 


Nr  M  n  F  H    2    •    \  o  I  I  M  K    I :    •    i  ')3 1 
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l.hllN  \KI>    K.    ^  ODKU 

joins  Jam  Handy  Organization 


Two  from  U.S.  Navy  Center 
Join  Jam  Handy  Detroit  Unit 

♦  Iwo  new  appuiiitir.-  In  tin-  train- 
iiig  devices  staff  of  TiiK  J.\M  Handy 
Orcwization  are  Wii-FRKd  K.  Rut- 
I  KDr.K  and  Lkonakd  K.  ^ Oder. 

Bolli  are  from  the  Special  De- 
\i<es  Center,  I  .S.  Navy,  at  Port 
Washington.  New  York.  Rutledge 
was  director  of  utilization,  mainte- 
nance and  production  planning. 
Y  oder  for  four  years  was  adminis- 
trative diriM'lor  there.  Rutledge. 
friiin  Louisiana  Stale  College,  Kent. 
Illinois  and  Uhio  state  universities, 
was  a  lieutenant  commander  in 
World  War  II.  Yoder,  a  graduate 
of  llaverford  College,  held  the  rank 
of  commander. 

Parkes  Resigns  Apex  Post 

♦  iliii,((i\inK  I'vKKKs.  executive 
vice  president  of  the  .Apex  Film 
Corporation,  resigned  from  that 
post  on  March  1st.  For  the  past 
year  he  headed  the  Fastern  Oflice 
of  Kytex.  Prior  to  that  time  he  was 
vice  president  in  charge  of  public 
relations  of  the  .National  Associa- 
tion of  .Manufacturers.  Parkes  will 
announce  his  future  plans  soon. 

Levy  Heads  Bay  State's  TV 
Production  and  Sales  Units 

♦  Milton  L.  Levy,  television  film 
writer  and  producer,  who  has  been 
named  vice  president  in  charge  of 
television  and  a  director  of  Bay 
State  Fil.m  Prodi  ltions.  Inc.,  of 
Boston.  Mass..  is  supervising  sales 
and  sales  promotion  of  the  depart- 
ment as  well  as  the  creative  pha.ses. 

Owens  All-Scope  Vice  President 

♦  I  he  ilirnl'v  viewpoint  is  brought 
directly  into  the  staff  of  Ai.l-Si.opk 
Pl(  TIRES,  Inl.,  with  the  appoint- 
ment of  C.  1).  OwKNs  as  vice  presi- 
dent after  his  se\enteen  years  with 
the  California  Prune  and  .Apricot 
Crowers  Assoeiatir)n.  the  last  dei  . 
ade  as  sales  promotion  manager. 
I  nder  Owens"  direction  the  com- 
pany is  launching  a  program  of  in. 
Icgrating  all  possible  u>*c*  of  ju 
<  lients"  films. 


ON  THE  PRODUCTION  LINE 

m;\\s  iw  cbkmim;  \M)  tkchmcal  .sti  did  plbsowkl 


Granducci  Starling  Sixth  Year 
With  Bigger  Staff,  More  Space 

*  Increased  ollice  space  anil  tin-  :iil- 
dilioii  of  two  more  wrilcrs  and 
another  story  board  artist  inaugurat- 
cil    llic    sixth    Near   of   operation    of 

S(RII'I'S      By      OKVKSTK      CltANDUliCI. 

writing  organi/.alion  in  Washing- 
ton, D.C. 

The  growing  recognition  of  liic 
value  of  this  service  of  creati\c 
originalil\  and  staff  operation  dc- 
pcndabililv  in  the  interest  of  pro- 
ducers and  sponsors  is  reflected  by 
the  fact  that  the  organization  has 
planned  and  written  more  than  215 
hims.  for  sixteen  producers  and 
nine  sponsors,  each  a  large  user  of 
industrial  productions.  The  figures 
also  emphasize  the  high  percentage 
of    repeat    business. 


Films  jiroduccd  from  (iranducci 
scripts  show  a  nicril  record  of  at 
least  one  national  or  inlernaliorial 
award  in  each  of  the  five  years  of 
I  lie   lompany's  operation. 

Salzburg  Announces  Formation  of 
Cornell  Film  Productions,  Inc. 
♦  Cornell  Film  Productions, 
Inc..  has  been  organized  at  1501 
Broadway  in  New  Y Urk  to  make 
business  films.  Headed  \<\  MlI.TON 
J.  Salzhlrc,  recent  producer  of 
I'allern  For  Survival,  Cornell  is  now 
at  work  on  a  new  film  concerned 
with  defense  of  industrial  jilants. 
Tarpel.  USA. 

Herman  Boxer,  recentiv  writer- 
director  of  films  for  .Santa  Fe  Bail- 
road.  American  Steel  Foundries 
and  the  Budd  Company,  is  in 
charge  of  production. 


CONVENIENT  EVERYWHERE 

• 

NEW  YORK,  N.  Y. 

P«ertesi  Film  Proc.  Corp- 

De  Luxe  Laboroloriet 

Pothe   Loborotoriei 

Movielab  Film  Labs. 

Fordel  Film  Labs. 

Cineque  Colorfilm  Lobi. 

FT.  LEE,  N.  J. 

Consolidated  Film  Indi. 

WASHINGTON,  D.  C. 

Byron,   Inc. 

CHICAGO,  ILL. 

Chicago  Film  Lob, 

Crescent  Film  Labs. 

Ideal  Picture  Corp. 

Wilding  Picture  Prods. 

OAK   PARK,  ILL. 

Atlas  Film  Corp. 

DETROIT,  MICH. 

Jam   Hondy   Organization 

ST.  PAUL,  MINN. 

Reid  H,  Roy  Film  Inds. 

KANSAS  CITY,  MO. 

The   Calvin   Company 

CLEVELAND,  O. 

Motion  Picture  Prods, 

DAYTON,  O. 

Wright-Patterson  A.   F.  B, 

ATLANTA,  GA. 

The  Distributor's  Group 
DALLAS,  TEXAS 

Southwest  Soundfilms 


fOK  riLM  CONSenVATION 


Pe. 


EERLESS 

FILM  TREATMENT 


Always  needed. 
Vital  now 


HOLLYWOOD,  CALIF. 

Peerless  Film  Proc.  Corp. 

Acme  Film  Labi. 

Columbio  Picturei  lab. 

Consolidated  Film  Indi. 

Pothe  laborotoriet 

Telefilm,  Inc. 

BURBANK,  CALIF. 

Cinecolor  Corporation 

SAN  FRANCISCO,  CALIF. 

W,    E.    Hockey 

PORTLAND,  ORE. 

Sowyef's,    Inc. 

TORONTO,  CANADA 

Peerleis   Laboratories 

LONDON,  ENGLAND 

Peerless  Film  Proceuing   Ltd 

BRUSSELS,  BELGIUM 

Laborcine 

BERNE,  SWITZERLAND 

Sch.ari  Filmlechnik 

ROME,   ITALY 

Continentolcine 

SYDNEY,  AUSTRALIA 

Moywofd   C     Pofish 


PEERLESS 


—treated  prints  are: 


moisiure-stabiUzed— 
not  'green"  or  brittle 

toughened— 

to  resist  scratches  and  wear 

/ubricotec/— 

to  ease  projection 


PEERLESS 


—  treated  prints 


start  ofF  right  and  keep 
their  good  condition  longer. 


fi 


Write  for  frtt 
literaturt 


EERLESS 


FILM  PROCESSING  CORPORATION 

16S    WEST    46TH    STREET.    NEW    YORK    19,    N     Y 
959    SEWARO    STREET,    HOllYWOOO    38,    CAIIF 


W  ILI  111  IP    K.    Itl  TLKDGK 

!\avy  expert  to  Jam  Handy 


17  YEARS  EXPERIENCE  IN  SAFEGUARDING  FILM 


♦  Canada's  growing  business  and 
factual  film  industry  was  reflected 
in  these  news  events  of  the  past 
iiiorith : 

New   Sovereign  Film   Studios 
Launching   Television   Program 

♦  \\  illi  acijuisilion  of  the  former 
Queeiisway  Stu<lios  near  Toronto, 
the  Sovereign  Film  Distributors, 
Ltd..  headed  by  Paul  Nathanson.  is 
undertaking  an  ambitious  program 
of  television  production  in  Canada, 
as  well  as  its  other  tvpes  of  films. 

The  new  division,  Sovf.reic.v 
fiL.M  Stldios.  has  as  general  man- 
ager Frank  O'Byrne,  formerly 
with  Associated  Screen  News  and 
Queensway  Studios. 

.Sovereign  Film  Studios,  which  re- 
cently completed  films  for  Imperial 
Oil,  Ltd.,  Christie.  Brown  and  Com- 
pany, and  the  World  Council  of 
Churches,  is  equipped  to  produce 
and  print  16mm  color  films  and  to 
prepare  TV  productions,  both  live 
and   film. 

.Sovereign  Film  Distributors  re- 
leases 16nmi  productions  of  Repub- 
lic Pictures.  Columbia.  Universal. 
RKO  and  Vi'alt  Disney,  and  films 
niad<'  by  French  and  independent 
producers. 

J.  A.  Fraser  Heads  Crawley's 
New  Branch  Office  in  Montreal 

♦  .\  niw  branch  ollice  of  Crawley 
films  Limited  opened  April  1st  in 
.Montreal,  with  screening  facilities 
and  shooting  stage  as  well  as  office 
space,  riie  Montreal  manager  is  J. 
.Masdair  Fraser.  active  in  film  pro- 
duction in  Canada  for  ten  years. 

Mr.  Fraser.  who  in  I'i'M)  organ- 
ized the  Motion  Picture  Section  of 
Canadian  Industries  Limited,  was 
a  captain  with  the  (ianadiaii  .\rmy 
Film  aiul  Photo  I  nit  in  Kurope 
during  the  war.  He  founded  his 
own  production  company  four  years 
ago. 

The  new  branch  is  in  the  offiies 
formcrU  occupied  by  Fraser  Films 
l.imilcil  in  ihe  Penthouse.  Dominion 
Square  Building.  Fraser  Films'  con- 
tracts are  being  taken  over  bv 
Crawlevs. 


BUSINESS    SCREEN     M  A  (;  \  Z  I  N  E 


K.  S.  l,lNDFOKS  I  left)  cull- 
firalitlalfs  I'eter  Abrams, 
presiilenl  of  If  illiium.  Brown 
&  Earle  in  I'hilailelohia. 


Bell  &  Howell  Plaque  »o  Abrams 

^  ♦  \\l'l<..lii.tl  tu  |)„-  1{,.||  \  iiowrjl 
Quarter-Century  Club  by  Vice  Presi- 
dent K.  S.  I.indfors.  nbo  presented 
a  plaque  in  rerngiiition  of  service. 
Phksiuknt  Pktkk  Ahkams  of  Wii.- 
UAMs,  Bhow.n  &  Earle.  Inc..  of 
Philadelphia  represents  the  dealer 
company  which,  founded  in  I8K5. 
sold  the  first  Bell  &  Howell  motion 
picture  projector  in  Pennsylvania. 
Abrams  ha.s  pioneered  in  the  use  of 
motion  pictures  in  the  fields  of  in- 
dustry, education  and   relipioii. 

Paper  Cup  Institute  Offers 
Service  on  Disaster  Feeding 
♦  Producers  of  defense  truining 
and  eduiational  films  that  bear  on 
the  subje<'t  of  feeding  under  dis- 
aster conditions  are  invited  by  the 
fielil  research  division  of  The  Paper 

Cl  P  AM)  (^O.NTMNER  InSTITIITK  to 
avail  themselves  of  the  experience 
gained  by  mendiers  of  the  Insti- 
tutes staff  in  the  field. 

Institute  representatives  are  aid- 
ing Civil  Defense  and  Red  Cross 
units  in  setting  up  programs  for 
feeding  workers  and  evacuees  in 
the   event    of   atomic    bombing. 

Address  the  Paper  (!up  and  Con- 
tainer Institute.  .5.51  Fifth  Avenui-. 
New    York  City. 


"Look  to  the  Skies"  Shows  Value 
of  Air  Force  Tactical  Weapons 
♦  Willie  John  Ib.i  I'ull,,,  hopes, 
and  {K-rhaps  believes,  that  another 
world  war  can  be  kept  awa\  from 
his  Ameriia,  he  should  know  that 
if  conlliit  does  come  lieM  belter 
look  f<ir  more  than  heaw  bond>crs 
and  inteniptor  planes  in  a  battle 
for  air  supremacy.  In  Look  to  the 
Skies,  new  18-niinute  sound  film 
from  the  Department  of  the  .\ir 
Idkce.  due  attention  also  is  "iven 
to  the  tadical  bombers,  figliters, 
reconnai.ssance  planes  and  trans- 
ports in  support. 

Pilots  of  the  Tactical  ,\ir  Com- 
mand describe  the  five  kinds  of 
combat  missions  and  the  new  types 
of  planes  -  the  F-81  Ihunder  Jet, 
the  four-jet  Tornado,  the  B-^15, 
.tnd  the  transports  C-119  and  (M21. 
Prints  for  general  as  well  as  high 
school  age  group  showing  mav  be 
had  on  loan  from  an\  of  these  Air 
lone  Area  (iontnd  Film  Libraries: 
Olmsted  AFB.  Middletown.  Pa.; 
Brookley  AFB  (Mobile  area).  Ala- 
bama: Hill  AFB.  Opden.  Itah: 
Tinker  AFB.  Oklahoma  Citv;  M< - 
(;iellaiid  \FB.  Sacramento.  Calif.; 
Keil\  AFB.  .San  Antonio.  Texas; 
and  Robins  AFB  (Warner  Robins 
area  I,   Georgia. 

•  •  • 

A  New  Norman  McLaren  Picture 
"Stars  and  Stripes"  Now  Available 
♦  Norman  McLaren's  Slurs  ami 
Slripes.  band-draun  16mm  <olor 
produ<tion  with  musical  sound 
track  ins<-ribed  directly  upim  the 
film,  with  the  artist's  own  chro- 
matic   scale,    is    being    ri-leas<-d    bv 

lNTEKN\T|r)NAI.  FlI.M  BlREAl.  G 
\.  Michi;;an  Ave..  Chicago  2.  III. 
The  previously  ri-lea.-ed  McLaren 
films.  Fiddle  dc  Dec  and  Hen  Hop. 
now  may  be  had  with  it  as  a  pack- 
age, the  three  on  one  reel,  or  indi- 
vidually. Singly.  Stars  and  Slrifirs 
is  purchasable  at  S2').7.S:  the  pack- 
age price  is  .?7.5. 


782  Commonwealth  Ave. 
BOSTON.  MASS. 

Phone:   BEacon   2-5722 
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N.  Y.  Cost  Accountants 
Hold  Film  Program 
*  Three  fihiis  oti  »ork 
simplification  to  increas*- 
production  and  lower 
costs  will  be  shown  on 
May  1st  at  a  !ip<-<  iai 
program  of  the  N.  Y. 
chapter  of  the  National 
AssiK'iation  of  Cost  \i-- 
countants.  The  "houing^ 
will  be  held  in  the  Na- 
tional ('ash  Register  au- 
ditorium. Michael  A.  C. 
Hume,  chapiter  dirrrlor 
of  education,  arranged 
the  program  shoMing  the 
value  of  a-v  media  to 
the  profewtion. 


THE    OLDEST    NAME 
IN  AGRICULTURAL  FILMS 


Production 
Distribution 


PEORIA    2,    ILLINOIS 


"/   K  ••  iilial  you  ntian.  Mr.  Husby.  uhen  you  say 
a   I'arafon    I'iclurv   really   rearhr%    the   niiilienre." 

Maybe  this  Is  why  five  of  fhc  commerciol  films  fo  win 

fop    National    awards    in    the    past    three    years,    were 

produced  by 


Pariigonlj^JpiLlui/c5 

2540    Eastwood    Avenue  (y  ftC. 

Evantton.   Illinois      •      Phone   DAvis   8-5900 


M   MIIKR     l 


\  Ol   I    M  K     12     •     I-j:,  I 


T.I 


You  Are  Cordially  Invited  to  Discuss 
Your   Film    Program   With    Us. 


Special    production    facilities 
for  visual  aids  in  — 


MEDICINE 

SURGERY 

PHYSICS 


BIOLOGY 

CHEMISTRY 

PSYCHOLOGY 


•  Eipert   technical   staff 

•  Live    action    and    animation 

•  Color  and  sound 

All  films   produced  to  meet  highest 
scientific     and     technical    standards 

For  further  details  see 
listing     in     this     issue. 


STURGIS-GRANT 
PRODUCTIONS,     INC. 

314  EAST  46TH  STREET 
NEW   YORK    17,    NEW   YORK 


l()mnih()l)A(;HIU)\lE 
I'hINTINJi  MASTERS 

• 

35mm   B&W   Negatives 

Enlarged    from    16mm    Originals 

• 

35mm   Color  Theatre  Prints 

Enlarged   From 

16mm   Kodachrome  Originals 


16mm-35mm     Specialized 

LAIi  sm  VICES 

Special   Effectt 

Dissolves  •  Montoges 

Wipes  •  Fadet  •  Zoomt 

Superimposurei 

Frame    Sequence    Alteration 


riLMEFFECTS 

OF     HOLLYWOOD 

II  S3  N.  Highland  Ave.,  Hollywood  3B,  Calif. 
Hollywood  9-5*00 

FOR  TV 

35n,n,   Bi'rW  «r  CJor  3iLi 
K»aU€0d  io    Ktmnt 


"The  (III  PonI  Story" 

(CONI'INIKK     lltllM     I>\(;k    SIXTY-TMHKE  ) 

llic  giiiilaiu'i*  of  T.  (!cil(>inan  du  Poiil.  tlic  fiftli 
[>n-si<lciil.  Pii'rn-  S.  <lu  Font  carrifs  the  i>all 
lliroii}-!!  \\ Drld  War  I.  and  lay.s  the  basis  for 
llic  iiiiprossivc  growlli  that  follows. 

Irenee  du  Pont  establishes  the  pre.senl  organ- 
ization of  the  company  and  shepherds  the  dve- 
>liill>  venture  to  ultimate  success.  I  nder  the 
present  l.ainniot  du  Pont,  the  coinpanv  begins 
fundainenlal  research,  which  i)rings  n\lon  and 
oilier  achiexenienis  and  carries  to  conunercial 
success  such  new  products  as  rayon,  cellophane 
and  "Duco"  lacquers. 

Carriks  1  I-   ro  Prksknt  Recimk 

Waller  .'^.  (Carpenter.  Jr..  ninth  president,  leads 
in  carrving  out  the  burden  of  the  coin()anv  s  vast 
\\  orl<l  War  II  effort.  After  initialing  another 
great  expansion  after  the  conllict,  he  hands  over 
the  reins  to  Crawford  H.  Greenewalt,  early  in 
194«. 

The  du  Pont  Story  represents  a  major  produc- 
tion efTort.  with  22.S  actors  and  actresses  taking 
part.  A  total  of  91  different  sets  was  designed, 
built  and  erected  at  the  studio.  Many  were 
replicas  of  places  in  Wihnington.  such  as  the 
first  ofTice  building  and  the  first  home  of  E.  1. 
du  Pont  de  Nemours. 

The  paintings  from  the  Carpenter  and  Greene- 
wait  oflices  were  transported  to  Hollywood  to 
create  the  proper  atmosphere.  When  Carpenter 
saw  the  Hollywood  duplication  of  his  office  he 
remarked  he  felt  so  at  home  that  he  thought  he 
ought  to  go  to  work. 

In  the  heavy  undertaking  of  casting,  only 
those  actors  who  closely  resembled  the  indi- 
viduals they  were  to  portray  were  selected.  Car- 
penter. Greenewalt  and  members  of  the  execu- 
tive committee  play  their  own  roles. 

The  film  was  produced  by  Jack  Chertok  of 
the  Apex  Film  Corporation. 

Technical  Pekiection  Is  Evide.nt 
The  du  Pont  Story  is  technical  perfection-plus 
in  every  detail  of  production  from  the  (juality 
of  its  Technicolor  cinematography  to  the  fine 
points  of  set  construction  previously  noted.  As 
biography  in  fact,  it  leaves  little  to  be  added  to 
the  saga  of  the  du  Ponts.  As  such  it  has  written 
a  chapter  of  its  own  in  the  history  of  business 
films.  • 


W>    Wi>li    to    Tli:ink 

THE  FREEDOMS  FOUNDATION 

For    Awarrliiif;    Third    Prize    lo 

AII«'gh«*i»y    l.iiiJIuin    Si****!    Corporulion*^ 
Mniion    Piriure 

"THE   FIFTH   FREEDOM" 

Produced   By 

Mode-Art  Pictures,  Inc. 

Pittsburgh,    Pennsylvania 


^^^N^^^ 


^CTIOV^*' 

FILMS 

that  mold  opinions 
—that  get  results 


ROBERT  YARNALL  RICHIE 
PRODUCTIONS,   INC. 

9  West  61st  Street 
New  York  23,  New  York 

Motion  Pictures  for 
business  and  industry. 


"^"new 


\l 


HAS  BEEN  ADDED.^ 


/ 


We  can  show  you 
a  NEW  production 
fechnique. 


THOS.   J.    BARBRE 

MOTION     PICTURE     PRODUCTIONS 

121S  Eot»  Virqiiiia  Ave. 

Denver  9,  Colorado 
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Eastman   Kodak  Reports  Record 
Soles  &  Earnings  For  the  Past  Year 

♦  Bi>lh  sales  and  earnings  of  the 
Eastman  Kodak  Company  quick- 
stcpp«'d  to  Tfcord  highs  for  the  year 
195(1  aftiT  marking  time  compara- 
tively in  the  early  months.  Chair- 
man Perle\  S.  Wilcox  and  I'resi- 
dent  Tliomas  J.  Margrave  called  it 
"ihe  best  financial  year  the  com- 
pany ever  had."  with  earnings  13.1 
per  cent  of  sales  in  1950  compared 
with  12.6  per  cent  the  preceding 
year. 

Net  sales  were  §461.389.980  for 
53  v*eeks  ended  Decemher  31.  1950. 
against  .S3'>f..232.518  for  52  weeks 
ending  December  25  the  year 
earlier.  The  1950  consolidated  net 
earnings  of  S61. 858.957  were  at 
$4.50  a  share  on  the  13.664,350 
outstanding:  the  1949  figures  were 
S49.770.6')<.».  or  S3.80  on  each  of 
the  12.996.228  common  shares. 

In  the  first  24  weeks  of  1950. 
Wilcox  and  Hargrave  niited.  "total 
sales  had  increased  very  little  over 
1949.  While  sales  of  sensitized 
films  and  papers  were  up  somewhat, 
and  sales  of  yarn,  staple  fiber  and 
plastics  were  considerably  greater, 
these  gains  were  mostly  offset  by 
reduced  sales  of  cameras,  projectors, 
lenses  ami  ac(  essuries.  Buying  of 
photographic  goods  during  the  first 
half  of  the  year  appeared  to  be 
mostly  for  <urrent  requirements, 
undoubtedly  influenced  to  some  ex- 
tent by  llii-  expectation,  current  at 
the  time,  that  there  would  be  a  re- 
duction in  excise  taxes  on  such 
goods. 

"With  the  advent  i>f  the  Korean 
situation  in  June,  there  was  an 
almost  immediate  increase  in  the 
demand  for  the  company's  prod- 
ucts. The  prospect  of  more  inflation 
and  of  possible  restriction  on  pro- 
duction of  civilian  goods  undoubt- 
edly stimulated  buying,  along  with 
the    fact    that    photographic    sales 


normally  increast-  during  the  sum- 
mer  months. 

"As  a  result,  sales  in  the  last  29 
weeks  of  1950  increa.sed  29  [x-r  i-ent 
over  the  last  28  wwks  of  194').  and 
the  total  for  the  year  was  at  a  new 
high." 

The  executives  noted  that  despite 
considerable  enlargement  and  im- 
provement of  the  physical  |)lants 
in  the  five  post-war  years,  "produc- 
tion of  most  photographic  films 
during  the  last  half  of  the  year 
I  19501  and  of  acetate-rayon  yarn 
and  staple  fiber  and  plastics 
throughout  the  year  was  virtually 
at  capacity." 

Notable  is  the  fact  that  commer- 
cial and  professional  photography 
accounted  for  the  largest  percentage 
sales  volume  by  product  group, 
supplanting  amateur  photography 
wliicli  had  been  first  in  1949. 

Thousand  Pictures  on  First  Aid 
In  19  Strips  Offered  by  SVE 
♦  More  than  l.lHHt  pictures,  in 
nineteen  filmstrips,  tJiree  of  which 
are  in  color,  are  offered  by  the 
Society  for  Visual  Education, 
Inc..  as  a  complete  visual  course  in 
first  aid.  to  suppli-ment  the  training 
methods  used  by  medical  practi- 
tioners and  (jualified  instructors. 
The  announcement  was  precipitated 
bv  the  news  that  the  American  Red 
Cross  had  accepted  a  request  from 
the  .'\dminislralion  to  head  the 
training  of  up  to  twenty  millions  of 
.Americans  in  first  aid  techniques. 
With  running  times  varying  from 
6  to  13  minutes,  and  recordings  ti> 
operate  on  33-1  3  r.p.m.  turntables, 
the  films  cover  a  wealth  of  subjects 
ranging  from  an  introductory  look- 
si-e  at  the  human  body  to  types  of 
injuries  and  wnunds.  bandages, 
transportation,  artificial  respiration, 
fractures  and  treatment,  insensibil- 
ity,  and    internal    injuries. 

W  rite  the  Society  for  Visual  Kdu- 
cation.      Inc..      1345     Vt'.      Diyersev 
I'arkway,  Chicago  14.  III.,  for  addi- 
tional information  as  to 
litli-s   an<l    prices   of   the 
"^^^"^      productions. 


BERT   JOHNSTON 
PRODUCTIONS,    INC. 

8204  Blue  Ash  Road 
Cincinnati  36,  Ohio 

SERVICES:  Industrial  motion  pictures,  16nim 
color  and  sound.    Sound  slidefllms. 

FACILITIES:  Mourer  camera  equipment,  figure 
animation.  Western  Electric  4-chonnel  mix- 
ing console;  extensive  costing  files,  sets; 
•diting,  art,  and  script  deportments. 


Flormon  and  Bobb 
Expands  N.  Y.  Quarters 
*  f  l.llHM  \N  ^  lUiiM  lias 
expanded  its  ipiarters  at 
723  S'venth  Avenue  in 
New  ^iirk  City  and  this 
firm  is  now  slocking  a 
complete  line  of  new  and 
used  I6n)ni  and  .35nim 
professional  motion  pic- 
ture production,  labora- 
tory, and  editing  equip- 
ment for  rental  and  •ale. 
.\  iletailed  price  liM  is 
available  on  vuur  letter- 
head  request. 


ALWAYS 
AT  YOUR 
SERVICE 


\ 


111 
111 


111 


^^ 
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To  the  more  than  600  clients  we  have  served 
in  the  past  year.  Florez  Incorporated  is  a 
seven-floor  reservoir  of  skilled  personnel  and 
faultless  specializin':  in  the  communication  of 
business  itlens.  Ferhap-  we  can  help  you.  too. 


INCOIPOiAIEO 

FORMERLY      VISUAL      TRAINING      CORPORATION 
Rl".  BATKS  STREET  •  DETROIT  :6.  MICHIGAN 

.'^(•rll/lL'   /"op   Manau''""''!!  ^inrr  ]931 


FIVE  Sound  Films  on 

Industrial  Organization 
and  Management 

Once  more,  McGraw-Hill  Text-Films  pioneer  a 
field  long  in  need  of  visual  explanation  and  in- 
terpretation. Each  16mm  motion  picture  runs  ten 
minutes  and  is  accompanied  by  a  follow-up  35mm 
silent  filmstrip.  The  subjects  listed  below  are  those 
that  claim  the  attention  of  business  management 
daily.  Why  not  let  them  help  you  solve  some  of 
your  organizational  problems  now?  These  are  the 
titles : 

1.  Risk  and  Forccosllng 

2.  Internal  Organizolion 

3.  Product  Development 

4.  Physical  Facilities 

5.  Materials  Control 

For  complete  descriptions,  send  tor  Bulletin  BBS. 

McGraw-Hill  Book  Company 

Trxt-Filn}   Dcpartnu-t\t 

330  W.  42nd  St.  New  York  18 
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Servinp  the  Soiithivesf  area  with 
an  iiilef^raleil  motion  fiiclnre  pro- 
duction service  to  supply  every 
need  of  the  sfionsor. 

GULF  COAST  FILMS,  Inc. 

Oil  &  Gas  Building 
Houston     2,     Texas 

RobiTt    Yarnall  Richie,  President 


YOU  NEED 
We  Provide 

Art    •    Ki'M-arili    •    Script    •    Cast    •    Sets 

Li)£lilin<:     •     Molion    Fiitiire   Pliolofiraphy 

Souinl   on  Film     •     Developing    •    Editing 

Printing    •    Shipping    •    Storage 


PANCHROMATIC 


3-COL()K   PRODI  CTION 


DISTKinniON   NMIOWLLY 

in  llu-aire!-     •     liy  televi--ion 
or  Movies,  U.S.A. 


'^W'**^-- 


COMMERCE  picryitES 


cleiv  Orleans 
M\(;\ni,i\  -026 


Serving  (he  Soiilh 


COMPETENT  AND  EXPERIENCED  PRODUCER.S 
LOCATED  IN  THIS  GBOWINC  MARKET  AREA 

Till.  KISINC  IMl'OFn'ANCK  of  agric  ul- 
liiral  and  iiiduf^lriai  dcvflopiiieMl>;.  with 
special  emphasis  on  oil  and  textiles,  in  tin- 
South  and  Southwestern  regions  of  the  I  .  S. 
has  given  fresh  impetus  to  the  regional  business 
film  producers  of  this  area.  Kxperience  is  a  pri- 
mar\  asset  of  the  recognized  jeaiicrs  in  Atlanta. 
New  Orleans.  Houston,  and  Dallas  and  the  con- 
venience of  their  facilities  has  helped  increase 
the  regular  use  of  the  medium  by  industries  in 
their  own  and  neighboring  states. 

Jamikson  Film  Co..  founded  in  1916,  is  the 
oldest  in  years.  A  close  second  is  the  Strick- 
land Film  Company  of  Atlanta,  founded  in 
1920.  For  more  than  a  decade  Charles  D.  Bee- 
land,  founded  in  19:^8.  has  also  served  Southern 
industry.  Commerce  Picture.s  in  New  Orleans 
and  .Sam  Orleans  in  Knoxville.  Tennessee  are 
other  experienced  hands  in  the  production  of 
business  motion  pictures. 

Distinguished  service  to  the  oil  industry  is 
the  record  of  ROBERT  Yarnall  Richie  of  New 
York  and  Houston.  Texas,  whose  GuLF  CoAST 
Films  was  the  producer  of  Make  No  Mistake. 
winner  of  the  recent  National  Committee  on 
Films  for  Safety  first-award  for  occupational 
safety  motion  pictures.  The  Geophysical  Serv- 
ice. Inc.  of  Dallas.  Texas,  was  the  sponsor. 

This  Production  Yearbook  issue  of  Business 
Screen  reflects  the  scope  and  facilities  of  these 
producers  who  serve  their  region  of  the  I  .  S. 
with  ability  and  distinction.  Because  of  their 
convenience  and  completeness  they  tend  to  in- 
crease the  use  of  the  film  medium  and  extend 
its  resultful  service  to  industry. 


PRSA's  Audio -Visual  Program 

(CONTINUED    FROM     PAGE    S  I  X  T  Y - T  H  R  E  E  I 

dation  award,  and  Land  of  the  Free,  a  Ross  Roy 
sound  slidefilm  series  in  color  depicting  the 
meaning  of  the  free  enterprise  system. 

One  of  the  highlights  of  the  afternoon  was  a 
panel  composed  of  the  producers  of  audio-visual 
aids,  who  answered  many  questions  on  costs, 
distribution  and  other  aspects  of  the  subject. 
The  moderator  was  0.  H.  Coelln.  Jr.,  editor  and 
publisher  of  Business  Screen.  Those  partici- 
pating on  the  panel  included  George  T.  Becker. 
Vogue-Wright  Studios.  Mercer  Francisco.  Fran- 
ci.sco  Films,  George  B.  Finch,  The  Jam  Handy 
Organization.  Inc.,  Joseph  G.  Betzer,  Sarra  Inc.. 
George  L.  Schuyler,  Wilding  Picture  Produc- 
tions. Inc..  Norman  C.  Lin(i(|uist.  Atlas  Film 
Corporation,  and  Dallas  Jones.  Dallas  Jones 
Productions. 

Midwest  manufacturers  of  equipment  also  ex- 
hibited their  products,  including  Ampro,  Bell 
&  Howell,  Dalite  Screen,  DeVry.  Radiant  Mfg. 
Corp..  and  the  Srwietv  for  Visual  Kducation. 
Inc..  Robert  Straub  and  Co..  Visual  Training 
\ids.  and   OiK-radio  Mfg.  Co. 

Members  of  the  clinic  committee  were  Na- 
than E.  Jacobs,  chairman.  O.  H.  Coelln.  Robert 
B.  Johnson.  Charles  B.  Cory,  R.  P.  Hogan, 
S.  F.  Austin.  ().  M.  Beveridgc  and  R.  P.  Carey. 


Southwesfs  Largest 

COMPLETE  PRODUCTION 
FACILITIES 

Color—  B  &  W 

35mm  16mm 

ir   Ri'.A  Sound  System 
•   .=S000  Sq.  Ft.  Sound  Stage 
ir   (ioiiiplete  Lalioriitory 
ir    S<'r\i('('s  for  Producers 
ir    I6tiiiii  Kodiicliroiiie  Printing  with 

individual    srene-by-scene   «-ol(ir 

corret'tioii 


QUALITY   PRODUCTIONS 
For  35  Years 

JAMIESON   FILM   CO. 

3825   BRYAN   ST.  DALLAS.   TEXAS 


MOST  COMPLETE  PRODUCING       | 

AND   PROCESSING   FACILITIES       ' 

IN  THE  SOUTH 


Sound  Stage  with  ample  lighting,  Dol- 
lies, Maurer  Comera,  Maurer  Sound 
Recording,  Magnetic  Film  Recorder, 
35mm  Cameras,  16  &  35  Developing 
Machines,  Edge  Numbering,  Editing, 
Projection  Rooms,  Color,  Black  and 
White  Printing,  Densitometric  and 
Sensifometric  Controls. 

Strickland 
Film  Company 

220  Pharr  Road,  N.  E. 
ATLANTA,    GEORGIA 

Phone:    Cherokee   5317 
ORGANIZED     1920 


BUSINESS    SCREEN    MAGAZINE    ^ 


Crews  at  Work  in  Middle  East  on  U.  S.  Films 
for  Department  of  State  Overseas  Program 


♦  Motiun  piiture  rr<-«s  n-prc-i-nl- 
ing  a  half  dozen  American  univer- 
silies  and  colleges  are  in  the  Mid- 
dle Kasl  producing  duiunientarv 
and  educational  motion  pictures  (or 
the  I  .  S.  Department  of  State,  for 
use  in  the  Government's  informa- 
tion and  educational  exchange  pro- 
gram. 

The  unit  was  divided  into  two 
groups,  overseas  and  stateside,  the 
latter  to  coordinate  the  shipment  of 
supplies  and  to  process  and  as.sem- 
ble  the  film. 

University  E.xperts  Named 

Heading  the  Iniversit)  of  .•south- 
ern California  contingent  is  Dr. 
Max  T.  Krone,  director  of  the  In- 
stitute of  Arts.  Dr.  Krone,  audio- 
visual specialist  and  authority  on 
folk  songs,  is  collecting  native  mu- 
sic for  the  sound  tracks.  Others 
of  the  I .  S.  C.  group  are  Robert 
Hall,  coordinator  of  a-v  education 
for  the  Los  Angeles  Countv  superin- 
tendent of  schools  and  teacher  of 
cinematography  at  the  (  niversitv. 
who  is  supervising  and  writing 
scripts;  William  F.  Lowdermilk.  di- 
rector, who  recently  completed  an 
agricultural  film  on  the  Future 
Farmers  of  America;  John  Ray- 
mond, staff  technician,  cameraman 
and  unit  manager:  and  Irvin 
Kershner.  professional  photogra- 
pher and  cinema  student.  Editing 
of  the  films  will  be  under  the  direc- 
tion of  Assistant  Professor  Wilbur 
T.  Rlume.  ."students  from  the  Mid- 
dle East  will  narrate  the  produc- 
tions. 

The  I  ..^.C.  group  has  a  truck  and 
trailer  with  16mm  cameras,  a  gen- 
erator and  portable  lighting  plant. 
Dr.  Don  Williams.  Syracuse  Uni- 
versity's coordinator  of  a-y  s<t\- 
ices,  went  overseas  ahead  of  the 
unit  and  is  returning  to  the  Middle 
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luiinatt  Firmt,  LibronO,  Adxrtiiing  Com- 
ponid,  Film  Diitribulori,  clc,  Vocuumot* 
Corporolion  oRari  quick  raliaf  for  lllm  haod- 
oth»« 

SY  TAKING  OVE(  COMPLETE 
FILM     HANDIINC     PIOBIEMS 

•  FILM    PROCESSING 
•  CLEANING 
•  REPAIRING 
•   SHIPPING 
•  STORAGE 
All    boohmgi    prompfly 
Kll*d. 


If   onlir   o   litQl* 
r««l     or     monr. 

VaCMWMO'* 

will    tafv*    yew 

•  •ll.   Wflta  for 

•  nfomotion 

NOW, 


W.W"li|iP.\i«4.:.IJIK!.'l 
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fc.a>t  III  June.  In  charge  ..f  .-tdti'side 
operations  is  Sol  Dworkin.  Miss 
Luella  V.  Snyder  is  ass<-mliling  the 
film  shot  overseas  and  William  F. 
Gclabert  is  handling  shipment  of 
supplies. 

Athe.>s   Personnel  in    Field 

William  Clifford  is  directing  pro- 
duction in  the  field,  with  Mrs.  Jane 
Clifford  assistant  director  and 
Speight  Cooper  writing  scripts.  The 
three  are  members  of  the  staff  of 
the  Southern  Film  Producers  Asso- 
ciation of  .•\thens.  Ca.  Miss  Ann 
I..  Myer.  a-v  instructor  at  Syracuse, 
is  business  manager  with  the  over- 
seas group. 

Associate  producer  is  Dr.  Rich- 
ard D.  Lewis,  a-v  instruction  direc- 
tor at  .Santa  Jose  I  California  I  Col- 
lege. Frank  Fergusen  of  the  Iowa 
State  College  staff,  is  a  cameraman. 
Richard  Kennedy,  assistant  sound- 
man, is  soundman  and  cameraman 
of  the  Photographic  Sound  Service 
at  Cornell  Universitx. 

15(1  Overseas  Film  Libraries 

\  large  and  varied  selection  of 
films  is  used  in  the  Department  of 
."slate  overseas  program,  which  also 
includes  press  and  publications  ac- 
tivities, exchange  of  students  and 
national  leaders,  libraries  and  insti- 
tute programs  and  the  ""Voice  of 
America"  radio  broadcasts.  Of  the 
L.  S.  Foreign  ."service  establish- 
ments some  150  have  film  libraries, 
which  average  .300  titles  each,  some 
up  to  750  films,  with  most  of  them 
in  the  language  of  the  country. 

Pictures  and  projectors  are  loaned 
free,  the  films  in  many  instances  in 
blocks  to  private  organizations  and 
government  agencies  for  use  in  their 
own  programs,  such  as  in  those  of 
the  ministries  of  health,  educalion 
and  agrii'ulture.  The  mobile  units 
of  the  Stale  Department  also  show  | 
the  films  in  isolated  rural  areas 
overs<'as. 

Crawleys   Make  a   Fivefold   Bid 
To  Win  Canadian  Film  Awards 

♦  Crawley  F'ilnis  has  five  hats  in 
ihe  ring,  in  the  ('om|M-tilion  for  the 
l''.>l  Canadian  Film  Awards.  The 
live  land  one  is  a  package  of  five 
on  child  development  sponsored  b\ 
the  Mi'(fraw-Mill  Rook  ('ompany  I 
include  Pouer  nj  I'rnnie.t.  made  for 
ihe  Dairy  Farmers  of  Canada:  The 
Story  of  Pierre  ami  Marie,  spon- 
sored by  The  (,)uelM-c  I'ulp  and 
l'.i|>«T  Safetv  A'^xM-iation :  \eu- 
ii'uiuilaiiH  I  lm|.irrial  Oil  Limited), 
and  Pin  Hi/^h   (Seagram.* I,  j 


UNITED  STATES  GYPSUM  CO. 
AMERICAN  BISCUIT  &  CR 
FOOTE,  CONE  &  BE 

SEARS-ROEBUC 
SUNKIST 
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MERCURY  INTERNATIONAL  PICTURES.  INC. 

1415    Coast   Blvd.      •      Corona   Dol   Mar,   Calif. 

CHICAGO:  Dflowara  7-3*34      •      lOS  ANOfUS:   ZfnMi  «00« 
CORONA  on  MAB:  HArbor  1312 


COMPLETELY  AUTOMATIC 


AUTOMATIC  PROJECTION 


Colorful.  wvr.chongmg  diiployt  of 
your  product  contmu*  andUtily  for 
doyt  upon  doyt  wh»n  you  msrchondit* 
wirh  S*l«<trotlid*,  For  thit  fully  oulo- 
motic  2t2  «lid«  proi^ctof  uivt  41 
colorful  ic«n*i  lo  t«ll  yovr  itory  for  o 
(•w  c*nt%  o  doy  B«tt  of  oM.  by  on 
•  icluitv«  procvti  d***lop«d  by  thv 
mokvrt  of  S«l«<tro»lid*.  «0<h  tl<d«  COn 
now  b«  titUd.  giving  inforinofion  obowt 
ifyl*.  «iod«l  nwMb«r.  pnc*  ond  ovoil- 
obdity  of  your  producft.  without  inl»r. 
fvrtng  wtth  th«  ptclur*  or*o. 


Now,  K*avy  *quFpm«nl  con  b*  tKown 
octuolly  on  th«  |ob.  Furnitur*  con  b« 
»old  b*n«r  froM  on  octwol  room  tvnmg. 
glowingly  d«pitt«d  m  nofwrot  colo«. 
Any  product,  no  aiOtt«r  how  imall  or 
Kow  torg*.  con  b«  iii«rchandift*d  b*n»r 
wh*n  prOt«Ct«d  fro*  •<onom<COl.  voiy 
to  produc*  color  ■lid«%.  Wh«th*«  In  o 
dikploy  room,  o  con*«ntK>n  goi*i«ring. 
Of  a  proip*<tiv«  cuflomvr  i  oA<«. 
S«lo<trotlid«  con  K«lp  do  o  b«tt«r 
••lling  rob  for  ony  prodtKl  Wrt*« 
now    tor    further    inferAot.oR 


FOR 

S*//ing-froining  — 

(Onvcntioni  —  diipfo^i 

—  lo/«i  rooms  —  /obbivi. 


SPinObER  &  SRUPPE 

2201    BEVERLY    BOULEVARD 
LOS    ANGELES    4.    CALIFORNIA 


Mm  h  k  |{    : 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 


•   CONNKCTICl'T  • 


Rorkuoll   Film   &    Projoolion 
S«T>ir»'.  1!!2  Hij;li  Si..  ll;iilfor<l  .'>. 

Easlorn  Film  IJhruri»'».  148  Grand 
Street.  \\  atrrlmrv  5. 


•  DISTRICT  OF  COLl'MBI A  • 


Jam  Handy  Organization.  Inr., 

Transportation  Bldp;.. Washing- 
ton 6. 

The  Film  CenU-r,  915  12th  St. 
N.W.,  Washington. 

The  Walcotl-Tavlor  Cftmpanv, 
Inc.,  501  Mills' HIdg..  Viashin'g- 
ton,  6,  D.  C. 


•   MARYLAND   • 


Robert  L.  Davis,  P.  0.  Box  572, 
Cumberland. 

Howard  E.  Thompson,  Box  204, 
Mt.  Airy. 


MASSACHUSETTS 


Railev  Film  Service,  59  Chandler 
Street,  Tel.  4-0214,  Worcester  8. 


NEW  HAMPSHIRE 


A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 


•   NEW  JERSEY   • 

Slidecrafl  Co.,  South  Orange,  N.  J. 

•   NEW   YORK   • 


Association  Films,  Inc.,  35  West 

45lh  Street,  New  York  19. 

Buchan    Pictures,    79    Allen    St., 
BufFalo. 

Charles  J.  Giegerich,  42-20  Kis- 
sena   Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 

W.  .i.'.lh  St.,  New  York  19. 

Council  Films,  Inc.,  50  N.  Main 
St.,  Homer,  N.  Y. 

Crawford  &  Immig,  Inc.,  265  W. 

14lh  St.,  New  York  Citv  11. 


The  Jam  Handy  Organization, 
Inc.,  177.')  Broadway,  New  York. 

Ken  Killian  Sd.  &  Vis.  Pdts. 
P.  0.  Box  Myl  H.in|».tead.  N.  Y. 

.Mogiill,  Film  and  Camera  Com- 
panv,  112-111  W.  'With  St.,  New 
York  1<). 

I'aroniel  Co.,  40-18  Astoria  Blvd., 
South.  Long  Island  City  3. 

Jack  Patent.  13  East  37th  Street, 
New  ^ Ork  16. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Sp'^cialized  Sound  Products  Co.. 

551  Fifth  Ave..  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  599BS  Suffern. 


•  PENNSYLVANIA  • 

Jam  Handy  Organization,  Inc., 

917  Liberty  Ave.,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harrisburg. 

Lippincott   Pictures.   Inc.,   4729 
Ludlow  St..  Philadelphia  39. 


•   RHODE  ISLAND   • 

Westcott,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 


•   WEST  VIRGINIA   • 

J.  G.  Haley,  P.  0.  Box  703, 
Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  816  W.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 

Phone  24043,  Box  1389,  Hunting- 
ton. 


SOUTHERN   STATES 


•  ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 


Soutlicrn  Photo  and  News,  608 
E.  Lalayelle  .St.,  Tarnpa. 

•   GEORGIA   • 

Colonial  Films,  HI!!  W.  Peachtree 
St.,  N.W.,  ATwood  7.588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA  • 

Stanley     Projection     Company, 

211%  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling  Visual   Education   Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual  Service,   Inc.,   815 

Poydras  St.,  New  Orleans  13. 

HarFilms,  inc.,  600  Baronne  St., 
New  Orleans.  Since  1915. 


•   MISSISSIPPI   • 

Herschel   Smith   Company,   119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 


•   TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 


•   VIRGINIA   • 

Capitol  Film  &  Radio  Co.,  Inc., 

19  W.  Main  St.,  Richmond  20. 

National    Film    Service,    202    E. 

Gary  St.,  Richmond. 

Tidewater  Audio-Visual  Center, 

617  W.  3,5th  St..  Norfolk  P..  Phone 
51371. 


•   ARKANSAS   • 

Democrat    Printing   and   Litho- 
graphing Co.,  Little  Rock. 
Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTERN  STATES 


•   ILLINOIS   • 

American  Film  Registry,  24,  E. 

Eighth  Street,  Chicago  5. 

.Association  Films,   Inc.,  206  S. 

Michigan  Ave.,  Chicago  5. 


Jam   Ilundy  Organization,  Inc., 

230  \.  Miihigan  .Ave..  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St..  Chicago  26. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  .5,  Mo. 


•   INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

l.imoln  Way  W  e?<t.  South  Bend  5. 

•   IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave..  .S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  Aids  .Service,  409-11 
Harrison  St..  Davenport. 


•  K.ANSAS-MISSOURI  • 


Kansas  City  Sound  Service,  1402 
Locust  St..  Kansas  Citv  6,  Mo. 

Erker    Bros.    Optical    Co.,    610 
Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 

.Skinker  Blvd.,  St.  Louis  5. 


•   MICHIGAN   • 


Engleman    Visual    Education 

Service, 4754-56  \^  oodward  Ave., 
Detroit  1. 

Jam  Handv  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 


•   MINNESOTA   • 

National  Camera  Exchange,  86  S. 

Sixth  St.,  New  Fanners  Mechanics 
Bank  Bldg.,  Minneapolis  2. 


•   OHIO   • 


Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 

-Academy  Film  Service  Inc.,  2300 
Payne  Ave.,  Cleveland  14. 

Carpenter  Visual  Service,  Inc., 

13902  Euclid  Ave.,  East  Cleveland 

12,  Ohio. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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BUSINESS    SCREEN    MAGAZINE 


LOCAL  AUDIO-VISUAL  SUPPLIERS 


Fryan  Film  Service,  3228  Eurlid 
Ave.,  Cleveland  15. 

Sanray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Jam  IIun<ly  (tr^uiiization.  Inc., 

310  Talbott  Hiiildin};,  Dayton  2. 

Twyman    Films    Inc.,    400    \^'est 
First  Street,  Dayton. 

M.    H.    Martin    Company.     iO 

Charles  Ave.,  S.  E.  Massillon. 


•   WISCONSIN   • 


R.  H.  Flath  Company,  2410  N.  3d 
St.,  Milwaukee  12. 


WESTERN   STATES 


•   CALIFORNIA   • 

Donald  J.  Clausonthue,  1829  .\. 
Craig  Ave.,  Aitadena. 

Coast  Visual  Educatitm  Co..  5620 
Hollywood  Blvd..  Hollvwnod  28. 

Hollyvkooil    Camera    Exchange, 

1(>(X)  N.  Cahuenga  Blvd.,  Holly- 
wood 28. 

Jam  Hundv  Organization,  Inc., 

"OK)  Holivwood   Blvd.,  Los  An- 
geles 28. 

Raike  Company,  829  S.  Flower  St., 
Los  .Angeles  17. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  I. OS  .Angeles  4. 

Association  Films,  Inc.,  351  Turk 
St.,  .San  Francisco  2. 

C.  R.  Skinner  .Manufacturing 
Co.,  292-294  Turk  .St..  San  Fran- 
cisco 2. 


•  COLORADO   • 

Home  Movie  Sales  .Agency,  28  E. 
Ninth  Ave.,  Denver  3. 


•   OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahoma, 
City  6. 

If.    O.    Davis,   322   N.   Broadwav. 
Oklahoma  City  2. 

kirkpatrick.  Inc..  1634  S.  Boston 
Ave.,  Tulsa  5. 


•   OREGON   • 

Audio-Visual  Suppiv  Companv, 

429  S.  W  .  12th  Ave.,' Beacon  3703, 
Portland  5. 

Moore's  .Motion  Picture  Service, 

306  S.  W.  Ninth  Ave.,  Portland  5. 


•   TEXAS   • 

.\ssocliilion  FiliiiM.  Inc..  \'>\7t  Mm- 
Oak  St..  I)aila>  1. 

.Audio  Video,  Inc.,  4000  Ross  Ave., 
Dallas  4;  1702  Austin  Ave., 
Houston. 

Oorge  H.  Mitchell  Co.,  712  N. 

Ila>kell,  Dallas  1. 

Capitol  Photo  Supplies,  2428 
Guadalupe  St.,  Phone  8-5717, 
Austin. 


•   UTAH   • 

Deseret  Book  (Company,  44  E.  So. 
Temple  St.,  Salt  Lake  City  10. 


CANADA 


Audio•^'isual  Supply  Company, 

Toronto  General  Trusts  Building, 
Winnipeg,  Man. 


FOREIGN 


Distriliuidora  Filmica  Venezo- 
lana  De  16\IM..  S.A.,  Apartado 
706  Caracas,  \  enezuela,  S.A. 


Qualified   Dealers   In\ited 
to  .\ppear  in  This  Listing 

♦  If  vou  are  a  s(iccializing  audio- 
visual dealer  or  distributor,  you  are 
invited  to  apply  for  listings  in  the 
National  Directory  pages  of  Blsi- 
Nf:ss  Screen.  A  nominal  servii  «• 
charge  is  made  for  each  acceptahlt 
listing. 

Application  form  M'nt  on  requ<-st. 
Listings  in  these  pages  are  subject 
to  cancellation  if  products  or  s«tv- 
ices  are  l>elow  the  minimum  staml- 
nrd  set  bv  the  Editors  ami  reported 
by  users  in  this  field.  We  invite 
reader  participation  and  patronagi- 


The  products  and  services  advertised  in  the  pages  of  BiMNFjis 
SrRKKN  are  backeil  by  tin-  iiianiifarliirer'-  m-uI  tif  ipiality  and  liv 
the  nationwide  family  of  >pecitili/.ing  uudio-\  ii.iial  dealers.  They 
merit  your  prfferred  itatronage. 


SALES  •  SERVICE  •  REi^TALS 

35  mm.  •16  mm. 

€AMERAS«MOVIOLAS*DOLLYS 

CompUlt  Lim*  of  Eqyipmtmt  for  ProJiftiom  AfsiUhl*  for  Reulsl 

Mitchell:  Standard  •  Hi-Spced  •  NC  -  BNC  •  16  mm. 

Bell  &  Howell:  Standard  •  Shiftovcr  •  Eyemos 

Maurer:  16  mm.  Cameras 

Moviola:  Editing  Machines  •  Synchronizers 

SPICIALISTS  IN  ALL  TYPIS  Or  CAMIRA  KIPAIR  WORK.  LINSIS  MOUNTID 


'■A^B     C        IuC"l< 


A  BUSINESS  SCREEN   READER  SERVICE 


(7flfn€Rfl€ouiPfn€nT(o. 


Hiil 


MMBER    2    •     VOLL.ME    12    •     1»S1 


T) 


MOTION  PICTURE  AND  TELEVISION 

PRODUCTION  EQUIPMENT 

FOR  STUDIO  OR  LOCATION 

COLORTRAN    LIGHTING    EQUIPMENT 

"750"  Watt  unit — three  spots,  one  broad, 
stniul.s,  converter,  cases;  equivalent  to  3000 

watts  on  less  than  15  amps $298.50 

"2000"  Watt  unit — two  three  light  units, 
stands,   converter,  ease;   equivalent   to   4000 

watts   on   less   than   20  amps $180.38 

".".000"  Watt  unit  two  live  light  heads, 
stands,  converter,  case;  eciuivalent  to  10,000 

watts  on   less   than  30  amps $230.00 

IninUMli:ile  ili'livciy  on  ;ill  units. 
GET    COLOR   RIGHT    WITH    COLORTRAN    LIGHT. 

ARRIFLEX   HEADQUARTERS 

Direct    Factory    Representatives 

Just  impoiteil — new  .\]iilKx  .'!.')nini  llami- 
camera.  model  II,  built-in  12  volt  motor 
and  tachometer,  set  of  three  Zei.ss  T-cali- 
brated  lenses,  two  gear  driven  200'  maga- 
zines, sunshade  and  lightweight  metal  car- 
rying case. 

Soundproof  blimp  and  synchronous  motor 
for  use  in  sound  productions.  Blimp  has 
follow  focus  device  and  enables  operator  to 
use  the  reflex  focusing  system  with  paral- 
lax-free control. 

Tripods  and  baby  tripod  with  specially  de- 
signed head  in  bayonet  mount  for  Arriflex 
camera. 

All  spare  gears  and  parts  available,  shut- 
ters, mirrors,  gate  assemblies,  motors. 

CAMART    CAMERA    CAR 

CAMART   TV   MIKE   BOOM         •        CAMART    TRIPOO 

ITS    HERE   —   THE    NEW    1951    MART   MESSAGE. 

.\re   you   on   our   mailing   list? 


THE  CAMERA  •  MART  inc. 

70     WEST     4Slh     ST 

NEW     YORK      19.      N.      Y 

CABLE  ADDRESS-CAMERAMART 

WORLDWIDE  SERVICE 


For    16mm,   Film  —  ^00'    to  2000'    Roeli 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold    «f    leading    dealer! 


U.  S.  Photographic  Firms  Participate 
in    International    Show  at  Cologne 

•^  More  pronounced  world  flavor  is  asstircd 
this  year's  Cologne  Intkrnational  Photo  and 
Cl.NKMA  RxilIBlTlON  (Photoliina  1951)  as  a  re- 
sult of  contai-ts  new  or  strenfjtliened.  through 
the  visils  of  its  director.  I,.  Fritz  Gruhcr.  to  tlic 
I  iiit<Ml  .Slates  and   Kiiropean  lenlers. 

The  fair  and  oxhii)itioii.  .\|)ril  20  to  29,  will 
have  much  more  space,  with  the  buildings  of 
the  Cologne  Fair  restored  to  |irc-»var  status.  Iiul 
even  then  will  he  taxed  to  meet  the  demands  for 
show-room.  The  exhiliition  section  will  l>c  cen- 
leri'd  in  the  Slaati'nhaus.  with  larger  and  helter 
accofuniodations  than  last  year,  but  will  over- 
flow to  other  halls.  The  fair  will  spread  out 
beyond  the  ground  floors  of  the  three  main  halls 
to  accommodate  space  reservations,  inircased  up 
to  one-half  over  the  1950  needs.  The  (jerman 
[)hol(>gra|)hic  industrv  requires  so  much  footage 
to  satisfy  a|>plications  that  it  is  to  use  part  of 
the  first  floor,  most  of  which  is  reserved  for 
foreign  exhibitors. 

The  exhibition  program  is  laid  out  on  a  five- 
front  agenda,  to  give  a  wide  range  of  audio- 
visual interests  their  places  in  the  Photokina 
sun.  After  an  introductorv  show  around  the 
theme,  "Photography  Brings  Advantages  for 
All."  will  come  an  instructional  demonstration 
on  "How  a  Photo  Comes  into  Being."  There 
will  he  an  historical  show  and  a  scientific  show 
in  cooperation  with  the  universities.  An  inter- 
national presentation  of  photographic  achieve- 
ments will  be  a  climax,  with  German  amateurs 
and  trade  associations  also  participating. 

A  feature  is  to  be  an  "Advertising  Street  of 
Photography,"  and  the  illustrated  press  also  will 
provide  a  highlight  exhibition. 

American  participation  in  the  Cologne  event 
will  be  reflected  both  by  exhibitions  of  indi- 
vidual companies  and  by  a  joint  display  organ- 
ized by  the  Photographic  Manufacturers  and 
Distributors  Association. 

The  Eastman  House  Museum  and  the  Mu- 
seum of  Modern  Art  in  New  York  will  have 
exhibits  of  the  latest  developments  in  the  fields. 
The  magazine  "Popular  Photography"  will  show 
the  winning  amateurs"  photos  from  its  1950 
prize  contest.  The  publishers  of  "U.S.  Camera" 
are  sending  the  originals  of  its  Year  Book's 
"best  achievements"  awards.  "Life"  Magazine 
also  is  entered  as  an  exhibitor. 

A  special  pavilion  for  the  press  of  the  United 
States  is  planned. 

When  Cruber  was  in  .America  last  December 
he  was  given  direct  assistance  bv  economic  and 
business  leaders,  the  .Marshall  Plan  ofEcc  and 
the  cultural  section  of  the  State  Department,  in 
lining  up  the  scope  of  the  Cologne  program  and 
in  surveying  the  many  spheres  of  advamed 
photographic  technics. 


Scralched 

Film 

Saved! 


Crillcal  malrnal  ihorlaurt  make  Ihc  RAPIO- 
W£LD  protPti  for  removing  icrKlthn  from 
old  film,  and  the  RAPIDTREAT  proem  for 
preiervlno  new  film  «  muit.  Hundred*  of 
l&idina     firmi    ttirouohout    thr    country    atlett 

lo  Ihir  AMAZING    RESULTS 

«r«  have  achieved  »Hh  thrir 
I6MM.  35MM.  OrlglnaU. 
Kodachrtm*.  Nagatlvat.  and 
Prints.  All  work  uncondl- 
(ionally  guaranteed.  Write 
far  rre«  detcrlptlva  booklet. 
Ovpt.    BS. 


StralchM 

Abraalaaa 

on  MotlU 

Olrt 

REMOVED 


STEREO  BINDERS 
SCLF- ALIGNING, 
SfLF-CENTERING 


STEREO  BINDERS 

ALL  STEEL  —  WITH  GLASS 

Mounting  tiereo  ilidei  is  •o>x  with  thet* 
binders  that  outomotically  center  and  align 
the  film.  Codmium  plated  framet,  witti  2 
pieces  of  clear  glass  protect  ogoinsl  finger- 
prints, dirt,  dusl.  No  masks,  tape,  or  tools 
needed.  Snap  together,  and  apart  for  use 
over  ond  over.  Fit  all  popular  viewers  and 
projectors. 

34    complete    sett $4.50 

Alto  ovoliable  in  large  bulk  quantltlet 
Price*  on  request 

BRUMBERGER     STEREO     FILES 
FOR   SAFE   A   HANDY   STORAGE 


Wr.la  lo,  flf  C«rA(OC 

24  Thirty-Fourth  St.,  Bklyn.  32,  N.  Y. 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.     Quality 

guaranteed.    Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE. 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


TEACHERS 

LECTURERS 
DEMONSTRATORS 

No  more  woodan  stick 
pointers!  Use  the  Optical 
Pointer  up  to  W  ft.  from 
screen. 

POSTAGE 

[prepaid 


RAPID    FILM    TECHNIQUE    INC. 

21    W     46th   Strael.    Ntw  York    19,    N.   Y 


PROJECTSMICHT 


ARROWHCAO 


Bright  V«e  of  light  clearly  points 
Out  subjtct  matter  on  screen! 
Bright  light!  Light  weight!  Fits 
your  hdndl  Send  chick  or  money 
order   today! 

DEALERS    INVITED 


PENBERTHY     INSTRUMENT    COMPANY 

Dept.    16,    666    Adams    St..    SeaHle    8.    Washington 


► 


''color-correct''*'  prints 
are  best 


yecaiisc 


Printing   lamps  used  by  us  arc  matched   to  a  standard   that   is 

calibrated  by  the  United  States  Bureau  of  Standards. 

which  guarantees  a  constant  Kelvin  temperature  at  all  times. 

Density  changes    are  necessary  to  secure  the  maximum  quality 
for  each  individual  scene.     In  our   laboratory   these  density 
changes  are  accomplished  by  an  electronically  controlled 
shutter  in  the  light  beam,  similar  in  action  to  the  iris 
of  your  camera.     This  method   varies  only  the  amount   of  light 
and  N1:V1;R  the  color  temperature. 

•  The  ordinary  method,  used  by  many  other  labs,  involves 
"light  change  boards"  .  .  .  t-niployiiig  a  series  of 
resistors  that   vary  the  brilliancy  of  the  lamp  itself  .  .  . 
coiisee/uently  changing  the  color  temperature  of  the 
print  from  scene  to  scene  as  much,  or  more  than 
1,000  degrees  Kelvin. 

Color  duplicating  stock    requires  the  correct 

color  temperature  in  printing,  just  as  surely 

as  the  color  film  in  the  camera  .  .  .  Top-notch  cameramen 

working  with  color  know  they  must   hold   ihe  correct  color 

temperature   of   the   light   source. 

The  printing  process  is  just  as  exacting  in  its 
requirements  as  the  photographic  process.     If  a 
scene  is  to  be  properly  duplicated  it  must  be 
printed  by  a  "color-correct"  process  and  .  .  . 


"color-correct"'''  is  cxcltisirc  lyilh 


^  byron 


*  I  udr-Mjrk  Ktclutiv-r  with  Bvron 


lh«   whimot*   in    16mm. 
S'vdiol   and   laboraiotj. 

1726    Wiwoniin    An.    NW      Woihinglen.    D.    C. 
Pllon*   Owponl    I  MM 


iKgimaim^ 


To  help  get  any  new  program 
launched  and  get  your  plans  exe- 
cuted without  disclosure,  call  in  The 
Jam  Handy  Organization. 

Well  prepared  to  keep  your  ideas 
and  information  under  cover,  while 


getting  the  job  done  right  and  right 


on  time,  is 


7^ 


JAM  HANDY 


'This  much  wt-  ^ ■.•.,,  .vu  kjui  greatest  contribution  (o 
the  defense  elion  is  keeping  our  mouths  shut,  as  all 
ol  us  must  do. 


UALIZATIONS     •     PRESENTATIONS     •     EDUCATIONAL    MOTION    PICTURES 


SLIDEFILMS     •     TRAINING    ASSISTAl 


W  YORK  19 


WASHiNnrnM  n  r  e 


w  ^\r>    ■k*«^r>TT?o  <lfl 


.  .TOP  VALUE  FILMS 
FOR  TELEVISION 


STOP   MOTION 


WE'RE  MAKIN'  MONEY 

FOR  OUR  CLIENTS! 


An  ever-increasing  group  of  nationui  advertisers  is  learning  thai 
38  years  of  Atlas  know-lioM'  is  an  iinpoi-tant  faetor  in  the  produc- 
tion of  top-value  (ilnis  for  television  .  .  .  films  that  produce  resullti. 

Idea  conception,  creative  planning,  expert  casting,  photography, 
animation,  recoi-iiing.  processing  .  .  .  all  iiiuler  one  roof  .  .  . 
provide  maxiuuim  control  an<I  give  added  assurance  of  meeting 
your  deadlines. 

^our  incpiiry  is  invitetl. 


ATLAS     FILM      CORPORATION 


1111    South    Boulevard 
Oak    Park,    Illinois 


SPECIAL    EFFECTS 


(EST.    1913) 

228    North    LaSalle   Street 
Chicago    1,    Illinois 

Chicago  Telephone:  AUstin  7-8620 


There  Is  No  Substitute 
for  Craftsmanship 


MANY  TIMES  in  tlu-  last  30  yi-ars  CaruMl  lias  lu't-ii 
selected  to  produce  films  that  call  for  infinite  attention 
to  detail  .  .  . 

•  A  recent  instance  was  the  selection  of  Caravel  to  re- 
produce on  film  the  superb  artistry  of  "Contour"— a 
new  pattern  created  by  Towle  Silversmiths,  "witli 
craft  traditions  since  1690." 

•  We  are  especiall\'  proud  of  "Design  for  Toda\ ."  It 
is  last-word  e\  idence.  we  think,  that  whether  our  as- 
signment is  a  K)  iniinite  slidefilm  in  black  and  white 
or  a  feature-length  motion  picture.  Caravel  craftsmen 
work  to  a  single  standard  — the  \er\  finest  in  quality 
production. 

•  W'v  shall  be  happy  to  show  you  "Design  for  Today," 
with  the  client's  pemiission.  of  course,  and  to  point 
up  our  background  of  experience  with  visual  proof. 
Whether  your  problem  calls  for  films  to  train  workers 

or  to  train  salesmen  ...  or  to  sell  goods  direct  .  .  . 
or  to  promote  g<M)d  relations  with  emplovees  or  the 
public  there  is  no  siil)stitute  for  eraftsuuiitship! 


m 


CARAVEL  FILMS 


INCORPORATED 


730        FIFTH        AVENUE 


NEW 


YORK 


TEL 


CIRCLE        7-6110 


mmBpor  CONCERNED? 


'"^rs  n, 


# 

'fetisfied  wilK  his 


^^^^T^tSTEDl' 


source 


I" 


OP 


•  •  STOP  REPORTS  like  these  from  your  Salesmen!] 


Your  business  is  different,  we  agree — and  so  are  the  many  organizations 
using  the  AGGRESSIVE  SELLING  SERIES,  which  was  specifically 
designed  for  those  alerted  firms  who  are  ready  NOW  to  revitalize  their 
sales  activities  ....  retrain  their  older  salesmen  .  .  .  and  train  their 
newer  men  in  advanced  techniques  for  meeting  and  beating  every  kind 
of  resistance. 

"Aggressive  Selling"  is  a  complete  sales  training  program  consisting 
of  eight  sound  slidefilms: 


These  firms  are  just  a  few  who  know  that  "Aggressive  Selling"  will 
train  men  HOW  TO  SELL  —  HOW    TO  GET  MORE  ORDERS. 


1.  "The  Sleeping  Giant" 

2.  "By-Passing  Sales  Resistance" 

3.  "The  Attitude  That  Gets  Business" 

4.  "What  Do  You  Sell?" 


5.  "Are  prospects  Really  Different.' 

6.  "Pride  In  Price" 

7.  "Human  Rclacions  In  Selling" 

8.  "Close  Isn't  Closed" 


DuPont 

General   Electric  Co. 

B.   F.  Goodrich  Co. 

Kraft  Cheese  Co. 

De  Soto  Motors 

Rexall   Drug  Company 

Packard   Motors 

Quality   Bakers  of  America 


Hoffman  Radio  Corp. 
National  Wheel   &   Rim 
The  Austin  Co. 
Vancouver  Sun 
Pacific  Tel.  &  Tel. 
Ford   Motor  Co. 
National   Brewing 
Prudential   Ins.  Co. 


These  films — plus  sales  meeting  material  for  each  film — plus  follow  up 
letters — furnish  training  dynamite  for  a  minimum  of  21  consecutive 
meetings.  This  is  a  permanent  training  program  .  .  .  and  the  help  that 
only  YOU  can  give  your  salesmen  is  made  easy  for  YOU  and  lasting 
for  THEM  through  the  use  of  our  visual  training  aids. 


Let  "Aggressive  Selling"  increase  the  effectiveness  of  YOUR  men  by 
giving  them  an  understanding  of  the  attitudes  and  techniques  that 
apply  to  all  market  conditions,  whether  it  be: 

COMPETITIVE  SELLING 

or 
ALLOCATION  SELLING 

WRITE  NOW  for  details.  Arrange  a  personal  showing  of  these  power- 
ful films  in  your  office. 


GUIDED  lll/n  MISSILES 


V    \^ 


6108    SANTA    MONICA    BLVD. 


HOLLYWOOD    38,    CALIF 


GRANITE    7131 


11 


Ou^  y)^^  iwd<iae^  Wltj  kit  mm/ 

—  says  E.  B.  Peters,  suparvisor  of  personnel,  The  Ohio  Oil  Co.,  Terre  Haute,  Ind. 


}l 


S^0^§i^^ 


)OX  18,  1S50 


r(\-i 


n« 


Toot*  »«T  »'^^» 


DPinn. 


FOR  SHOWING  industrial  films  of  all  types  you 
want  a  projector  that  brings  out  every  detail  — 
gives  unobtrusive  operation -delivers  full,  natural 
sound  -and  will  stand  up  under  hard  usage.  That's 
why  Filmosound  is  the  favorite  in  industry  today  I 
Write  today  for  further  information  and  for  our 
new  booklet,  "Free  Film  Sources." 


SINGLE-CASE  FILMOSOUND 

Till-  liiiiim  Sitinli'-C;isc  Filini>- 
.sound  shown  hci-e  is  only  one 
of  scvcml  models  available.  It  is 
easy  to  operate  and  easy  to 
cnrrv.  And  it's  guaranteed  for 
life' 


OoaraatMrf  Iw  III*.  Duiin«  IKc  of  th* 
priKlucl.  .injf  dcfrcU  In  worknijunhlp 
or  maHTl»l»  will  b»  r«i»»dl»<l  Im  i»»- 
CTpi  truuporuUon). 


You  buy  for  life  when  you  buy 

II  K  Howell 

Cliicago  45 
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For  your  16  mm.  scientific 

film  requirements 

use  Precision  . . . 

•  Over  a  decade  of  16  mm.  in- 
dustrial film  printing  in  black 
and  white  and  color. 

•  Fine  grain  developing  of  all 
negatives  and  prints. 

•  Scientific  control  in  sound 
track  processing. 

•  lOCf  optically  printed  tracks. 

•  Expert  timing  for  exposure 
correction  in  black  &  white  or 
color. 

•  Step  printing  for  highest  pic- 
ture qualit)'. 

•  Special  production  eiTeits. 

•  Exclusively  designed  Maurec 
equipment. 

•  Personal   scr\  Ire. 


ort  processed  ot 
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FILM  UBORATORIES.  INC. 

21  West  46th  St, 

New  York  19,  N.Y. 
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Detailed   .\iial\sis  of  .Swift   Promotion  on   flig  lilea 'M\ 

This  Is  Life:  The  American  Meat  Institute's  New  Film 32 
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a  Difference;  Girl  Scouts'  The  Growing  Years .'{4 
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West  Virginia's  Vocational  Rehabilitation  Film 38 
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The  .News  in  Pictures:  NAVA's  Sales  Institute;  Armed  Forces 

Communications  Institute;   Canadian  Film  .Awards 36 

There's  a  Ford  Film  in  Your  Future:  Feature 37 

Business  Screen   Editorial   Departments 

In  the  Picture  Parade:  Notes  on  New  Films 44) 

On  the  Production  Line:  Pictures  and  Producers 12 

.New  .Audio-Visual  Equipment  and  Accessories 44 

Business  Screen  Executive:   People  in  the  News 46 
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A  .National  .Survey  of  Repair  and  .Maintenance  Facilities  for  the  Standard  Lines 
of  Audio-Visual  Projection  Equipment 

The  Index  of  Sponsored  Films:  Complete  Listing  of  Films  and  Sponsors  Dating 
Back  to  March,  1950  Issue  of  Business  Screen 

The  Weslinghouse  Film   Program:   \  Featured  Report  on  the  Current   Motion 
Picture  Activities  of  Weslinghouse  Electric  &  Mfg.  Corp. 

In  Our  Hands:  a  Field  .Analysis  and  Human  Interest  Report  on  the  Freedom's 
Foundation  Prize-\\  inning  .Motion  Picture  &  Ea.sel  Program  at  Inland  Steel  Co. 

An  .Audio-\  isual  Program  for  the  Small  Plant:  Practical  .Suggestions  on  Films 
and  Equipment  for  Companies  Employing  50,  100  or  2(K)  Employees 
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Issue  Three.  \'olumc  Twelve  of  Business  Screen  Magazine  published  May  21,  1951.  Issued  8  tinw 
annually  at  six-week  intervals  at  150  Kast  Superior  .Street,  Chicago  II.  Illinois  liv  Business  Screen  MaK> 
zin.x.  I„,  I'hone  WHiteliall  4-(i«(l7  O.  H.  Coelln,  Jr..  Editor  and  Publisher.  In  New  York  City:  Rob- 
ert Seymour.  Jr.,  Am  l-'iltb  .Xvcniic  Ti-Upbonr  Riverside  "ll.'l.^  nr  \Hrr:iy  Mill  J-24yj.  In  Los  An 
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Screen  Magazines.  Inc.  Trademark  registered  LI.  S.  Patent  Office,  .\ddrcss  advertising  and  subscripti"' 
inquiries   to  the   Chicago  ofhcc  oi  publication. 
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RE DIT... MAN'S  CONFIDENCE  IN  MAN 


CHICAGO== 

I.VJ5  Argylc  Street 

NEW  YORK 

385  Madison  Ave. 


Virtually    all    commercial    credit    transactions    in    America 
today  are  predicated  on  ratings  established  by  Dun  \  Bradstrect. 

Their  vast  credit  reporting  organization  protects  business- 
men by  determining  the  financial  integrity  of  those  tt)  whom 
credit  must  be  extended.  This  rating  is  the  accepted  standard 
of  financial  responsibility. 

We  are,  therefore,  proud  that  when  Dun  &  Bradstreet  de- 
cided to  tell  un  film  the  story  of  "Credit  .  .  .  Mans  Confidence 
in  Man,"  they  selected  Wilding  as  the  prtxlucer. 

Arrangements  to  sec  this  film  can  be  made  through  .in> 
\\  ilding  branch  office. 


WILDING 

PICTURE  PRODUCTIONS,  INC. 


DETROIT='= 

4925  Cadicux  Rd. 


CLEVELAND 

310  Swetland  Bldg. 


HOLLYWOOD^ 

5981  Venice  Blvd. 


ST.  LOUIS 

4053  Lindell  Blvd. 


CINCINNATI 

Enquirer  Bldg. 
'Studio  Facilities 


r^ix'v^I         ¥^II       \IC 


Feature  for  Feature . . . 


No  Other 
Color  Duplicating  Film 

caf?  match  AN  SCO  Type  238! 


From  the  very  beginning  we  knew  that  Ansco 
Type  238  Duplicating  Film,  once  given  a  chance, 
would  prove  itself  superior.  For  this  reason  we  kept 
saying,  ''''compare   with  any  film   on   the  market." 
Results  have  been  astonishing.  More  and  more 
Type  238  is  being  specified  every  day. 
If  you  haven't  already  made  a  comparison, 
we  invite  you  to  do  so,  today.  Authorize  your 
laboratory  to  make  up  your  next  order  on  Ansco 
Type  238  Color  Duplicating  Film... then  see  why  we 
say  it  is  the  finest,  all-around  duplicating  film  obtainable. 

tor  tincr,  sh;iri)er  definition, 
for  faithful  color  reproduction. 

for  clear,  clean,  whiter  whites. 

for  lifelike,  hij;h-fidelity  sound. 

jasl  processing  sennce  through 


PLUS 


Nezv  York,  Chicago  and  Hollywood. 


Ansco 


BlNC;HAMION.  NKW  ^ORK.  A  DIVISION  OF  CKNERAL  ANIIJNK  &  Mi.M  COkl'UKATloN. 

•FROM  RESEARCH  TO  RE-IUTY." 
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PiCTURtS 


brings  out  the^^^^  in  your  16mm  films 


^'ou  see  sharp,  clear  pictures  on  the  screen  when  your  l6mm 
films  are  shown  with  the  RCA  "400"  projector.  Increased 
screen  illumination  gives  pictures  greater  brilliance.  More 
striking   contrasts  make  screen  images  sparkle  with  realism. 

You  hear  richer,  more  enjovahle  tone.  Voice,  music  and  sound 
effects  are  reproiiuced  with  the  quality  yt)u  are  accustomed  to 
in  movie  theatres. 

The  RCA  "400"  projector  is  easier  to  thread  than  anv  vou 
have  ever  tried.  Controls  are  conveniently  located  for  simpli- 
fied operation. 


KCA  NIW  "400"  JUNIOR  >i  a  lighlurighl.  Mtr-I^^^m.  timglf 

i,i\c  U'Wrn  iolt'tJ  prnjfitor  of  fitlh  pf^fiiioHttl  tfm^tit^. 

■  CA  "400"  SINIOI  />roi/</ri  ihtjtrt  iimjlilt  rtprojmcimm  ^ 
ll<mm  tonHti  filmi  J»r  Ijrgrr  juJirifn.  tmJifrimmt  or 
lurgtr  rooms. 

Vrilt  litpl.    IJi:  Jommpliit  JtUih. 


VISUML  PRODUCTS 

RADIO  CORRORATIOM  of  AMERICA 


Ciin<«i  ICA  VICTOI  CM>pMy  11«>«W.  »«».■■  »il 
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better 


RADIANT  SCREEN 


brighter 
clearer 
pictures 


# 


New  Radiont  Gtasi 
Bcodcd  Screen  Sur- 
face—  made  by  exclu- 
live  Radiont  proceii. 
Millioni  of  tiny  Q\att 
beads  reflect  light 
intteod  of  absorbing 
it  —  giving  brighter, 
cleorer.  sharper  pic- 
tures. 


New  Rodiant  Wash- 
able Fobric  —  enables 
vou  to  keep  your  screen 
surfoce  glistening  while 
olwoyi.  Just  wipe  with 
domp  clolh  —  tkol'i  oil 
there  ii  to  ill 


mildew 
proof 
fabric 


New  Radiant  Mildew- 
Proof    Screen    Fabric 

—  Exclusive  special 
RodionI  fabric  protects 
your  screen  from  dis- 
coloration by  mildew  or 
fungus.  Screen  ttoyi 
snowy  while  for  yearti 


flameproof 
fabric 


New  Radiant  Flome- 
Proof   Fabric  —  win 

nol  support  a  flame. 
Gives  odded  protection 
ogoinst  screen  domoge. 
Il  the  tafe«t  screen  you 
con  buy  I 


/ 


.i.. 


send  for  free  sample 

of  this  omoiing  new  Rod'ortl  screen  fobric.  See 
Kow  much  more  brilliant  your  pictures  con  be  on 
this  mirocle  fabric.  Write  for  il  todoy  —  olso  for 
latest  illuilroted  brochure  on  complete  line  of 
RodionI  porlobte,  wolt  ond  (able  screens  for  all 
purposet. 

RADIANT    MFG.    CORPORATION 
1270    S.  Talman  Ave,  Chicago  8,  Illinois 


RADIANT 


i  C  ■  I  i  ■  f 


s  rn  K  E  A^ 
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KDITOKI AT.  NdTF.S  XND  COMMFNTAFtY 

THini;'.-.  l!i,\nAl.  .VllSK.  uut  nf  l)u\<-ii|)(irt. 
louii  this  month  as  the  rumored  return  to 
the  iUi<lio-\  isuiil  fold  of  pioneer  .Siim  Kose. 
oiH'  of  the  foundini;  fathers  of  the  Victor  Ani- 
miit(>^ra|ih   (lorporalioii.    lieeaine   factual   news. 

Purchase  of  Victor  interests  by  Mr.  Kose  and 
a  group  of  associates  was  announced  on  May 
22.  The  Imsincss.  which  was  founded  in  Daven- 
port in  I'MO.  has  lieen  operated  as  a  division  of 
the  Curliss-Wrifjht  (Corporation  for  the  past  fi\e 
Nears.  .As  president  and  treasurer  of  Victor 
\riimalograph  C<)r|)oration.  a  newly-formed 
Iowa  cor|)()ratioii.  Mr.  Rose  will  resume  active 
management  of  the  business.  Head()uarlers  will 
be  retained  in  Davenport  and  administration, 
sales,  and  service  will  continue  from   there. 

A  well-known  group  of  long-time  employees 
and  executives  continues  in  administrative  ca- 
pacities with  Horace  O.  Jones,  Eldon  Imhoff. 
and  A.  J.  McClelland  as  vice-presidents,  and 
T.  M.  Arp  as  secretary.  These  officers,  together 
with  Daniel  Needham.  Carl  F.  Woods,  p..  V. 
Babbitt  and  George  M.  Friedlander.  all  of  Bos- 
ton, Massachusetts,  and  George  W.  Lane.  Jr.. 
of  Lewiston.  Maine,  will  be  members  of  the 
iioard  of  directors. 

Victor  has  sales  outlets  llirough  .'?.()()()  dealers 
and  75  distributors  in  the  continental  I  .  .S.  and 
in  more  than  60  foreign  countries.  The  branch 
sales  office  in  New  York  Citv  is  headed  \i\ 
Mr.  Jones. 

Inditslriiil  Aiidio-lisuiil  AssorialiDn 
Joiim   !\alioiial  Audio-J  isual  Convention 

■¥  Members  of  the  Industrial  Audio-Visual  As- 
sociation will  join  with  other  commercial  and 
educational  groups  attending  the  V)b\  National 
Audio-Visual  Convention  in  Chicago  from  July 
26  to  .31  at  the  Hotel  Sherman. 

A  meeting  of  lAVA  mend)ers  will  be  held  on 
Monday.  July  'M\.  Following  the  luncheon  on 
that  day.  industrial  film  executives  will  visit  the 
trade  show.  Other  organizations  holding  annual 
or  special  meetings  during  the  Convention  (je- 
riod  are  the  Fducational  Y'\\m  Library  Associa- 
tion, the  Film  Council  of  America,  the  Midwest 
Forum   on   Audio-Visual   Aids,   and   N'AVA. 

An  expanded  trade  show,  including  all  tiic 
latest  in  a-v  equipment,  special  devices,  films. 
and  accessories  will  fill  both  the  Grand  Ballroom 
and  the  Exhibition  Mall  at  the  Sherman  for  the 
first  time  in  NAVA  historv. 

Advvrtisinf-  ii  "Musi"  for  Ui-ji'nsv  Economy 
Crtimhlv  Tells  Soiitltirest  Apenry  Exernlivt-s 

♦  Advertising  is  a  "Musi"  for  a  mobilized 
economy,  not  only  to  search  out  customers  for 
the  huge  amount  of  goods  and  services  avail- 
able now  that  production  already  is  greater 
than  at  the  high  point  of  acti\itv  in  the  last 
war.  Iiut  also  to  keep  intact  our  distribution 
machinery.  Frederic  FL  (>andile.  jiresident  of 
the  American  Association  of  Advertising  Agen- 
cies, told  the  annual  convention  of  the  South- 
western  Association  of  Advertising  Agencies. 
Pointing    out    that    the    largest    jilant    expan- 


sion ever  experienced  in  America  is  undi-r  wa) 
I'resideiit  (Jandile  recalled  that  in  Worlil  Wa 
II  the  production  of  civilian  goods  and  serv 
ices  was  virluallv  iloubled  while  meeting  dr 
fense  needs,  and  declared  that  reeoril  lan  b 
duplicated    now. 

I'ncertainties  make  the  situation  more  difli 
<ult  for  advertisers  today  than  "the  all-out  full 
scale  war  economv  we  faced  and  knew  we  facei 
in  the  spritig  of  1942."  the  sjieaker  said,  bu 
to  keep  our  economv  strong  there  nmst  b' 
strategic  use  of  advertising  now.  He  repeatei 
the  statement  of  Charles  E.  Wilson,  mobiliza 
tion  chief,  that  "I  have  no  intention  and  hop. 
it  will  not  be  necessary  to  maintain  an  econom; 
of  scarcity." 

Safely  Film  Proves  Life  Stiver  as  Girl 
Rememlters  Lesson   From   Keeeiil   I'icliire 

■¥  "My  husband  and  I  will  be  eternally  grate 
ful."  a  thankful  mother  recently  wrote  after  thi 
life  of  her  11  year  old  daughter  was  saved  bi 
seeing  a  fire  safety  film  produced  by  the  .Aut<i 
mobile  Insurance  Company  and  Standard  Hri 
Insurance  Company. 

The  woman.  Mrs.  T.  H.  Moore  of  .Newington 
Conn.,  explained  that  her  daughter,  Marilyn 
was  among  the  students  who  attended  the  show 
ing  of  the  companies"  film.  Friend  or  foe.  at  thi 
North  Newington  school  where  she  is  a  6tl 
grade  student. 

A  few  days  later  while  Marilyn  was  at  home 
she  accidentally  backed  into  a  lighted  gas  stove 
Her  flannel  shirt  burst  into  flames.  Instead  o) 
screaming  and  rushing  into  the  living  rooir 
where  her  parents  were  seated,  she  (|uickl) 
w  rapped  herself  in  a  rug.  rolled  on  the  floor  anc 
smothered  the  flames. 

When  asked  by  her  parents  how  she  happene<l 
to  know  the  correct  action  to  take,  Marilyn  re 
plied  that  this  was  the  way  she  had  seen  a  person 
put  out  a  clothing  fire   in  the  movie  at  sch< 

I  he  grateful  mother  wrote  to  the  producers  nl 
the  movie:  "By  that  film  my  daughter  knew 
just  what  to  do.  Her  quick  action  helped  pre- 
vent more  serious  burns  and  may  have  saved 
her  life." 

Friend  or  Foe  is  one  of  21  films  on  loss  pre- 
vention subjects  offered  for  free  distribution  by 
the  .4^tna  Life  Afliliated  Companies  as  a  part 
of  their  continuous  campaign  for  greater  safet\ 
at  home,  at  work,  at  play  and  on  the  highwav. 


GI's  View  Traimnc  Films  in  hroad  daylif:lii 
and  in  the  field  llirniifili  ihis  inpenioiis  rent 
lirojeclion  Ixiolli  develojieil  hy  the  Triiiniiifi 
■lids  Si'riion  of  the  Sipniil  Corps  Training 
Center  iit  Cnmji  Corilon.  Cenreia  '  f  ,.S.    triii\  I. 
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|c  Also  produced  in  a  French 
version  for  International's 
employees  in  Quebec. 


Today  pulpwood  is  a  perennial 
crop  like  wheat,  corn  or  cotton -thanks  to 
far-sighted  forest  management  programs. 
The  leader  in  this  vital  work  is  the  Inter- 
national Paper  Company,  who  annually 
grow  many  more  trees  than  they  harvest 


on  the  timberlands  of  the  United  States  and 
Canada.  To  tell  this  story  most  effectively 
to  International's  employees,  stockholders 
and  consumers,  our  studios  have  produced 
IN  PARTNERSHIP  WITH  NATURE  -a  dramatized 
documentary  color  film. 


DETROIT  CHICAGO  MINNIAPOL 


For  Instant  Movability 
and  Advanced  Design 


Society    of    Motion    Picture    and    Television    Engineers 
Holds  69th  Semi-Annuol  Convention  in  New  York 


"HYDROLLY" 

iTV   or   Camera   Ooltyl 

Hydraulic  lift  typ«  for  fast  up- 
ward and  downward  motion 
of  TV  and  Motion  Picture 
cameras.  Lightweight  sturdy 
-  easily  transpH^rted  in  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Ad)ustable  levehng 
head.  In-line  wheels  for  track 
use.  Steering  wheel  and  floor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35mm 

IMMEDIATE  DELIVERY 

Any  combination  of  sprockets  assembled 
to  your  specifications.  Sturdy  cast  alumi- 
num construction.  Foot  linear  type,  with 
frame  divisions  engraved  on  sprockets. 
Contact  rollers  adjusted  individually  ior 
positive  film  contact.  Fast  fingertip  roller 
release,  sprocket  shaft  slip  lock,  complete 
with   footage  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  Camera  and  Maurer  Camera 


lis  V.  Universal  Motor— AC-DC 
Variable  Speed  8  -  i4  Frames 
Separate  Base  for  Cine  Special 
Adapter     for     Maurer     Camera 

INTERCHANGEABLE    MOTORS: 

12    Volt    DC    Variable    Speed    8-64    Frames. 
115    Volt    AC    60    Cycle,    Synchronous    Motor. 
Single   Phase. 

Animation  Motors  tor  Cine  Special.  Maurer,  B  & 
H,  Mitchell  Cameias,  Motors  lor  Bolex  and  Filmo 
Cameras,  and  Time  Lapse  Equipment. 

•  LENS   COATING 

•  "T"   STOP   CALIBRATION 

•  DESIGNING  and  MANUTACTURING 

of    lens   mountings   and    camera    equipment 
(or    IGmm   and   35mm   cameras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  and  others  for  Motion  Picture  and 
TV    Cameras 

•  RENTALS    —   SALES    —    REPAIRS: 

Mitchell.  Eyemo.  Bell  &  Howell.  Wall,  Cine 
Special   Cameras. 

Write   for   full    information    and    prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 


♦  Kiiurlcen  sessions  were  necessary 
for  llie  presentation  of  the  60  teeh- 
nical  re|)i)rls  mid  llic  disiussions  of 
new  (levelc>|iiiients  in  tlie  fields  at 
till-  69tli  semiannual  eonxentioii  of 
the  Society  of  Motion  Picture  and 
Television  Engineers,  which  opened 
\pril  M)  at  the  Hotel  Statler  in  New 
\  ork  and  closed  on  Mav  4. 

SMiipi>siunis  of  screen  viewing 
factors  and  fdni  |»rojection  were  of 
special  interest,  as  concurrent  meet- 
ings took  up  the  new  techniques, 
equipment,  and  applications,  all  in 
the  field  of  high-sjjced  pliotngrapln  . 

Session  On  Screen  Viewing 
At  the  screen  viewing  session  on 
Wednesday  forenoon,  the  speakers 
were  Kenneth  Shaftan  of  J.  \. 
Maurer,  Inc..  on  progress  in  photo- 
graphic instrumentation,  J.  W. 
Beams  and  J.  M.  Watkins,  Univer- 
sity of  Virginia,  on  a  high  constant- 
speed  rotating  mirror;  W,  L.  Hicks 
and  R.  L.  Wright  of  Burroughs 
Adding  Machine  Co.  on  application 
of  high-speed  photography  in  busi- 
ness machines,  and  Maj.  R.  V. 
Bernier  of  the  Air  Force  on  three- 
dimension. 

The  Wednesday  afternoon  ses- 
sion, on  high-speed  projection, 
brought  discussion  of  the  use  of 
image  phototube  as  a  high-speed 
camera  shutter,  by  Alsede  W.  Ho- 
gan,  Naval  Ordnance  Laboratory. 
Silver  Spring.  Md.:  cinefluorog- 
rapliv.  by  S.  A.  Weinberg.  J.  .'^. 
Vi  atson.  jr.,  M.Ll..  and  G.  H.  Ram- 
sey. M.D..  I  niyersity  of  Rochester: 
and  simultaneous  high-speed  arc 
photography  and  data  recording 
with  the  16mni  Fastax  camera,  by 
1-ugene  L.  Perrine  and  Nelson  W. 
Rodelius,  Armour  Research  Foun- 
dation. 

Magnetic  Recording  Progress 
Magnetic  recording  had  the  floor 
I' riday  morning,  with  papers  on 
tape  transport  theory-speed  control, 
li\  J.  R.  Montgomery:  special  tech- 
niques, George  Lew  in  of  the  Signal 
Corps    Photographic    Center;    syn- 


chronous quarter-inch  magnetic 
tape,  also  by  I^win;  synchronous 
sound  track  recording,  by  Went- 
worth  D.  Fling.  Fairchild  Recfirding 
Fqui|iment  Corp.:  push-jiull  direct- 
positive  recording,  I-<eslie  L  Carey 
and  Frank  Moran  of  Universal- 
International:  and  fcrrite  materials 
for  magnetic  heads,  by  Robert  Herr, 
Minnesota  Mining  and  Manufactur- 
ing Co. 

On  Friday  afternoon  the  magnetic 
recording  discussion  continued  with 
papers  by  W.  W,  Wetzel,  B.  F,  Mur- 
phey  and  Robert  Herr,  all  of  Min- 
nesota Mining,  on  high-frequency 
bias:  George  W,  Colburn,  editing: 
H,  E.  Roys  of  the  RCA  Victor  Di- 
vision, edge-coated  16mm  films: 
and  James  A.  Larsen  of  Academy 
Films,  improved  Kodachrome  sound 
i|uality  with  supersonic  bias  tech- 
nique. 

Film  Projection  Symposium 
At  the  film  projection  symposium 
on  Thursday  afternoon  the  topics 
and  authors  were:  Influence  of  color 
of  surround  on  hue  and  satura- 
tion, David  L.  MacAdams  of  Ko- 
dak: low  photopic  brightness, 
S,  D.  S.  Spragg,  University  of 
Rochester:  temperature-sensitive 
[.hosphors  for  evaluating  air  jets, 
F,  J.  Kolb.  Jr.,  and  F.  Urbach, 
Kodak;  an  instrument  to  measure 
total  light  output  at  the  lens,  G,  Gag- 
liardi  and  A.  T.  Williams;  the 
effect  of  forced  air  cooling  on  car- 
bon arcs,  Clarence  Ashcrafl;  and 
(continued    on    page    44) 


AUDIO-VISUAL 

PireUC  RELATIONS  SPECIAUST 

Broad  Background:  Training  and  Ex- 
perience in  Production,  Administra- 
tion, Instruction.  Lecturing.  A.B.,  M.S. 
Visual  Communications. 

Box  5A 

BUSINESS  SCREEN 

150  E.  Superior  St. 

Chicago  11,111. 


20  WEST   22nd   STREET 


NEW   YORK   10.   N.  Y. 


You   should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY   CLAY    GiPSON 

President  of 

FILMFAX    PRODUCTIONS 

Fllmfax  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
200  titles)  In  color  filmstrips  for  use  in 
education. 
Order  your  copy  from  FILI^FAX  PRODUCTIONS.  10  East  43rd  St..  New  York  17.  N.Y. 
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BUSINES.S    SCREEN    MAGAZINE 


MUSIC  INSTRUCTION 

Practice  really  counts  when 
students  can  listen  to  their 
own  performances.  Ideal 
for  school  band  and  orches- 
tra, chorol  groups,  individ- 
uol  musicians. 


FOtEIGN   LANGUAGES 

Proper  accent  and  mfieciton 
are  best  obtoined  when 
students  h«ar  their  own 
vok««.  ond  compare  their 
own  recordings  wtih  those  of 
expert  linguists. 


VERSATILE     TEACHING     TOOL 
FOR    EVERY   MODERN    SCHOOL 


STENOGRAPHY  PRACTICE 

Carefully  timed  dictation 
exercises  moy  be  recorded 
once,  used  over  ond  over 
again.  Free  the  teacher  for 
individual  instruction. 


One  of  the  most  important  educational 
innovations  of  recent  years  is  the  ever-growing 
use  of  the  Revere  Recorder.  Teachers  and  school 
principals  call  it  "the  most  versatile  teaching 
tool  a  modern  school  can  own"  because  almost 
every  class  benefits  from  it! 

Learning  is  faster  and  more  efficient  when 
students  can  hear  true-as-life  recordings  of  their 
own  and  their  cla.ssmates'  voices.  They  detect 
and  correct  mi.stakes  more  readily,  learn  more 
thoroughly  because  the  work  is  more  enjoyable! 
In  addition.  Revere  pays  for  itself  many  tinics 
over  in  valuable  teaching  time  saved. 

Professional  in  every  respect,  yet  amazingly 
low  priced,  the  Revere  Recorder  is  the  ideal 
choice  for  YOUR  school!  Your  Revere  dealer 
will  be  happy  to  arrange  a  free  demonstration, 
or  write  direct  for  complete  information. 


Life-like  fidelity  and  clarity  •  Full  hour's 
listening  on  every  reel  *  Erasable,  re- 
usoble  tape  —  may  be  cut  and  spliced 
with  scissors  ond  Scotch  Tape  •  Simplified 
controls  •  Smort,  lightweight,  luggage- 
style  corrying  case  with  delochable  cover. 


o 


TAPE       RECORDER 


REVERE  CAMERA  COMPANY 


CIIU'A<;<)  16 


SPEECH   CLASSES 

A  Revere  Recorder  helps  im- 
prove diction  and  voke  of 
all  students.  Those  with 
speech  impediments  show 
remarkable  progress. 


MODEL  T-100 

Wifh    microphone,   radio    at- 

locKment    cord,    7    reels    (on*       ll^^^^O 

with  tope),  carrying  case.  ...  I  O  iT 


REVERE  16mm 
SOUND  MOVIE  PROJECTOR 
Shown  pduciilioniil  films  at  ihrir  br«t. 
Hnithl,  clear  ecrn^n  image  and  fincat 
"Tliwitrp  Tonr"  aourKl.  For  atlrnt  movKV, 
iiMi  Kvtrrnsciv  aimplo  lo  art  up  and  op- 
Slipover  caiM*  holds  accriuiorti*a, 
>-«  A*  A  uprakcr.    Complrtr  unit 


i<;iis  only   il  H« 


129950 
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Color  is  nor  only  our  business  at  Houston 
Color  Film  Laboratories,  but  an  exacting 
science  and  a  fine  art.  The  very  finest,  modern 
equipment  is  used  to  assure  absolute  control 
during  every  stage  of  developing  and  printing, 
thereby  reproducing  true  "living"  colors. 
Houston  technicians  are  color  experts  with  a 
wealth  of  experience  and  know-how  that 
is  unmatched  in  all  the  world.  Try  Houston 
on  your  next  job  and  sec  the  difference. 

•  Developing  and  Printing  35MM  color  film 

•  Duplicating  prints  on  3 5 MM  color  film 

•  Processing  16MM  color  film 

•  35MM  color  film  strips  and  slide  films 


HOUSTON 


Color  Film  Laboratories,  Inc. 

230  W.  Oliie  Si..  Burbank,  Calif.  •  CH.  0-8188 

Fast,  Immediate  Service  •   Processing  Color  Film  Exclusively 

World's  largest  processors  of  3SMM  Ansco  Color  Film 


REPORT  ALL  NEW  TECHNICAL  AND  TRAINING  FILMS  TU  BL:?LNESS  SCREEN 

♦  A  complete  registry  »{  all  existing  technical  and  any  new  pictures  completed,  whether  for  internal 

training  motion  pictures  produced  by  and  for  busi-  or  oxtc^rna!  use.  so  this  listing  can  be  maintained 

ness  and  industrial   purposes   is  niaintaim-d   by  the  fnr  llir  bonefit  of  all.    Address  all  notices  to:    Index 

Editors  of   BusiNKSS   S<.rek\.     Pleas*-   notify    us  of  of  Training  Films.  150  K.  Superior,  Chicago  11.111. 


Film  Sells  Manufacturer  a 
Million-Dollar  Plant  Site 

♦  .\  <liiiiiiati(  iioUiiKc  of  ihe 
potency  of  film  turned  up  in 
Canada  not  long  ago.  Accord- 
ing to  .Vlr.  K.  L.  Markoii.  vice- 
president  of  TnK  \l(>^AK<:li 
Kmtti.vg  Company,  his  com- 
pany had  been  looking  for  a 
location  to  build  a  new  plant, 
investigated  some  fifty  cliffer- 
ent  towns  and  the  lalxir.  land 
and  housing  conditions  in  each. 
During  the  search,  someone 
showed  companv  ofTiciais  a  film, 
On  To  Fortune^  .sponsored  by 
the  Central  Mortgage  &  Hous- 
ing Corp.  and  produced  by 
Crawi.ky  Films,  both  of  Ot- 
tawa. The  picture  told  very  con- 
vincingly the  advantages  of 
Ajax.  Ontario,  a  fully  planned 
industrial  cinninuriit)  near  To- 
ronto. 

Lpshot:  .Monarch  went  into 
the  situation  in  detail,  liked  the 
set-up  and  plans  to  invest  a 
million  dollars  in  land,  build- 
ings and  e(]ui|)tncnt  at  .\jax. 
Mr.  Markon  states  that  On  To 
Fortune  was  a  substantial  fac- 
tor in  persuading  the  company 
to  make  the  investment. 

National  Sugar's  Ad  Story 

♦  The  .National  Sigar  Re- 
fining Company  has  taken  to 
film  to  explain  to  its  jobbers 
why  advertising  promotion  is 
switching  from  heavy  newspa- 
per schedules  to  television  in 
most  of  the  company's  sales 
areas. 

National  Sugar  believes  that 
with  television  in  ten  million 
homes  and  particularly  strong 
in  the  east  where  the  company's 
Jack  Frost  brand  is  a  heavy 
seller,  its  messages,  recipes  and 
premium  offers  will  score  heav- 
ily in  the  new  campaign. 

CiNEFFECTS.  Inc.  produced 
the  5-minute  sales  promotion 
message  through  ^  oung  ik  Kubi- 
cam. 

Sears  Films  in  Production 

♦  M\R(.ii  OK  Time  is  shooting 
two  films  for  Sears  Roebkk 
&  Company.  Studio  scenes  are 
being  photographed  at  Motion 
Picture  Stages,  Inc..  New  York. 

Maggini  K  &  E  Vice-President 

♦  DoNXI.I)  J.  Maggim.  who 
joined  Kenyon  &  Eckhakdt. 
Inc.,  New  York  in  l'M4.  has 
been  named  vice-president.  For- 
merly associated  with  publica- 
tions, he  developed  K  &  F"s 
Motion  Picture  Department. 
Mr.  Maggini  was  on  Movie 
Maker's  N.  Y.  staff. 
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Professional  IqoipmeM 


j,r  Prolessionol  R«olts 


For  over  25  years,  Mir  neras  have  sec  profes- 

sional photographic  siai........^  lor  the  Motion  Picture 

Industry.    I'hcsc    flawlessly    designed,    ruggedly    con- 


tions.  Today, 

ul.         ' 


lay,  the  World's  greatest  films 
'liiipmeni   •' 


)»m«  niOHStlOMAl 


^j 


16iiim  Proft- 


lom*   prov«n    "  ' 
.   (o  I6fnm  I 

I    il  O   to«o> 
itogrophy 


wnn«<»Mu 


lili*ii 


^? 


Jirr.T,    BNC    MG 


"  llOliaoro   «quipm«nT   of  *     " 

%v«It«bt«  in  BN(,     bl<mi 
dvU  to  m««f  vvvry  rM|vir*pi« 


/ff/Yc^e//  Ca^/pfera 


CORPORATIO 


666  WEST  HARVARD  STREET  •  GLENDAIB  4,  CALIFORNIA  •  CAILI  ADORISSt  'MITCAMCO- 

■  AtTIRN    aiPRItlNTATIVI.    TNIOOORI    AlTMikN    •    SSI    PlfTN    AVINUI    •    NIW    TOBK    CltV    17  •    MUIIAT    Mill    1.7«3I 

'   85%  cf  tkt  mttion  pi(twr«>  tlitwii  in  tktatrti  tbrtwf  k«wt  fht  world  are  filinvd  witli  •  Mitchef 
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.  .  .  .  the  "right" 
producer . 

How   do   you   select   the   right   producer  t 
your  film  problem? 


you   judge   by   his  experience 
Pathcscope  has  been   producing  films  sin 

1^(14. 


IT    you  judge  by  what  he  has  produced 

Pathivc  (ipi-  has  produced  the  finest  iiiotii 
))i(  tures  and  filmstrips  of  all  types  for  Amc 
ica's  top  companies. 


you  judge  by  his  clients 
Pathcscope  has  many ;  these  arc  a  few  ser\' 
repeatedly  over  the  past  two  years  :  Americ .1 
Telephone  &  Telegraph  Company,  Westiiv. 
house  Electric  Corporation,  RCA- Victor,  Tl 
Coca-Cola  Company,  General  Foods  Co 
poration.  General  Electric  Company,  U. 
State  Dept..  Standard  Oil  Company  of  Ne- 
Jersey,  McGraw-Hill  Book  Company. 


you    judge   by   his   accomplishments 
Pathcscope's  ideas  and  techniques  have  le 
manv  trends.  Our  latest  development  is 


PATHESCOPE'S  ARTWORl 
REARVIEW    PROJECTOR 

Designed  and  built  in  our  studio  for  moxi 
mum  production  effectiveness  at  low* 
costs.  To  see  how  it  was  used  for  A.T.  &  1 
and  The  Coca-Cola  Company,  call  PLozi 
7-5200.  i 


A.  T  H  E  S  C  0  P  E     PRODUCTIONS 

The    Pathescope    Company    of    America,    Inc. 
580    Fifth    Avenue  ■  New    York    City    19.    N.   Y. 

PLAZA     7-5  200 


Capture  your  audience  from  the  first  frame  .  .  . 

The  new  Kodascope  Pa^mnt  ^o\3nA  Projector 


I 


Sound  movies  are  a  potent  tool  for  sales,  training, 
and  education — a  wonderful  entertainment  medium. 
The  Kodascope  Pageant  Sound  Projector  provides 
the  realism  in  sight  and  sound  that  means  convinc- 
ing performances  every  time  with  16mm.  movies. 
An  improved  optical  system  gives  unusual  pro- 
jection brilliance.  Pictures  are  sharp  and  clear  from 
corner  to  corner.  And  the  Pageant's  unique  audio 
system  and  "sound  focusing"  control  assure  clear. 


authentic  tones  at  all  volume  levels. 

Easy  to  thread  and  operate,  the  Kodascope  Pag- 
eant, complete  with  speaker  in  a  single  case,  weighs 
only  33  pounds.  Rugged  construction  and  perma- 
nent lubrication  mean  years  of  trouble-free  service. 
Price — $37  5.  See  it  at  your  dealer's,  or  write  for  the 
informative  free  booklet,  "The  Kodascope  Pageant 
Sound  Projector."  Eastman  Kodak  Company. 
Rochester  4.  N.  Y. 


Price  iuhject  to   change   uithout  notice.    Consult   your  iJealer. 


AN   IMPORTANT   TOOL   FOR    BUSINESS   AND   INDUSTRY 

FOR  TRAINING  your  employee*  or  talesmen. 

FOR   SALFS    and    PROMOTION  — lo    *how    proipctis    how    your 
product  \\  made,  how  i(  workt,  ihe  heneliu  of  Us  use. 

FOR  Hn'CATION  and  KNTERTAINMKNT— in  factories,  school*, 
churches,  stores,  or  homes. 

Also   shows   silent   films,   and   has   connection   for  microphone  or 
record  player. 

BUSINESS  FILMS . . . 

demonstrate,  train,  dramatize,  sell 
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/     \     HUMSERCER  SAIEJ  CORP 


Dapl.  BS'i  I 
34  Thutylourth  St  ,   BrooHyn   32.  N    Y 
Please  rush  FREE  stereo  cutting  and  mounting 
inslfuctions    Also  send   FREE  new  catalog  ot 
stereo,  slide,  movie  and  datktoom  accessories 

NAME •.••• 

ADDRESS 

CITY    .  STATE 


W  KsriNt.lloi  SK  I'.N.  I'll.M  follis  ahovr  an' 
J.  (iillxTt  HiiirtI,  sah's  promiUiim  maiiiifiiT. 
U  I'slinfiliDiisc  Eli'ctrir  ('.itrintnitioii  »j  Minis- 
fifld.  Ohio:  Hrlly  Fiinifss.  film  and  viitfo  star 
featuri'd  ttn  "Studio  Our":  and  Irifihl  I  fw/y  (  . 
Thayi-r.  Jr..  Roland  Riid  I'rodiirlioiis.  Holly- 
wood ( si-e  iioti'S  hrloir). 


Ri^ht  Off  the  Reel 

You  HEAR  A  LOT  about  the  headaches 
and  tribulations  of  t.v.  commercials  around 
the  studios  these  days  so  its  particularly 
refreshing  to  hear  some  of  the  success  stories. 
One  of  these  is  certainly  that  of  Westinghouse 
which  has  had  a  heavy  demand  for  its  series  of 
34  film  spots  from  retailers  for  use  on  local  t.v. 
stations.  J.  Gilbert  Baird.  sales  promotion  man- 
ager of  Westinghouse  at  Mansfield.  Ohio,  bad 
these  produced  by  Roland  Reed  Productions  of 
Hollywood,  with  production  arranged  in  New 
York  City. 

Betty  Furness  is  featured  in  a  good  many  of 
these  spots  and  the  blonde  film  star  has  become 
a  video  favorite,  both  with  the  audiences  and 
the  dealer  family.  Paul  Brenson.  the  announcer 
on  Westin^houie  Studio  One  program,  does  the 
20-second  "chain"  breaks.  There  are  6  spots 
on  Westinghouse  refrigerators:  6  on  laundry 
equipment:  4  each  on  ranges  and  roasters:  10 
on  vacuum  cleaners:  and  4  on  Westinghouse 
fans.  It  all  adds  up  to  a  lot  of  selling  and  re- 
tailers' acceptance  indicates  that's  just  what  it  is. 
There's  a  good  story  on  the  other  Wesling- 
ht)use  films  due  in  these  pages  next  month. 
We've  been  filling  in  the  lines  and  think  it  makes 
a  to])-rank  stor\  of  both  public  relations  and 
technical  film  ])roduction. 

Film  I'rofirams  "Do"  or  "Die"  in  tli<-  Firld 
and  Ui-rr     (re  .Some  of  tin'  Rrasons 

■k  The  big  opportunitN  for  film  programs  is  in 
the  field  organizations  of  national  manufac- 
turers or  distributors.  But  a  lot  of  them  have 
failed  ti>  make  the  grade  with  regional  branches 
and  the  reasons  for  these  failures  are  well  worth 
checking  out   for  correction. 

Common  failure  is  the  equipment  breakdown. 
Sound  projectors  or  sound  slidefilm  etiuipmeiit 
going  into  branch  offices  or  dealer  salesrooms 
from  head(|uarlers  are  a  fairly  big  responsibil- 
ity. But  national  companies  fighl  hard  for  low 
(juantit)  prices  and  often  wipe  out  any  consid- 
eration of  local  maintenance  in  tin-  fii'ld  or  local 
instruction  on  operations  and  good  showman- 
ship.   A  school  boy  can  operate  this  equipment 


We  Quote   F"rom   Experience 

"Vi'lierever  films  are  shown  in  war  plants, 
results  have  been  most  gratifying.  Fre- 
i|Ur-ntl\  absenteeism  decreases  aixl  prmluc- 
tion  correspondingK  rises.  As  long  us  the 
war  lasts  and  production  problems  con- 
tinue. I  feel  that  motion  pictures  will  play 
i\  \ital  |>art  in  meeting  and  beating  urgently 
needed  production  schedules." — Rear  Ad- 
miral ('..  II.  IfOiKliiard.  .speakinp  as  Chief 
oj  Industrial  Imrnlivi'  Division.  V.  S. 
Navy,  in  World  War  II. 


alright  but   it  lakes  a  good  service  outlet  to  put 
one  back  in  shape  at  times. 

But  the  local  a-v  dealer,  wisely  or  not,  doesn't 
welcome  a  service  call  on  an  "import"  machine. 
Ail  of  this  could  be  quickly  corrected  by  a  rea- 
sonable service  contract-fee  arrangement  that 
would  reward  the  dealer  for  honest  services 
honestly  rendered  on  "running-in"  and  main- 
taining branch  office  equipment  entering  his 
territory. 

Other  common  failings  are  "human"  elements 
such  as  lack  of  showmanship  or  interest  on  the 
part  of  branch  managers;  not  "selling"  the  film 
l)rogram  before  its  dumped  into  the  field;  loo 
manv  trick  gadgets  and  too  much  detail  for  an 
already  busy  and  short-handed  branch  office  to 
handle.  None  of  these  failings  amount  to  any- 
thing once  a  branch  manager  discovers  the 
latent  powers  of  the  medium — but  he  shouldn  I 
be  expected  to  try  until  the  potential  is  made 
clear  and  desirable. 

Which  is  by  way  of  telling  you  thai  we're 
aware  of  these  points  and  that  they  will  be  the 
subject  of  an  exhaustive  series  in  Business 
Screen  which  will  include  a  national  checkup 
on  adequate  and  recognized  equipment  service 
stations  throughout  the  country.  It's  easy  to 
talk  about  successes  in  the  film  medium  but  its 
just  as  important  to  talk  about  shortcomings — 
or  at  least  the  shortcomings  of  those  who  don  t 
hnow  the  rules  or  don't  understand  them. 

.         .        .  -OHC 

♦  Angels  Wanted:  Unless  well  heeled  investors 
willing  to  take  a  flyer  in  "the  movie  business  ' 
can  be  found,  look  for  a  flock  of  amalgamations 
and  foldings  among  NY's  Johnny-come-Iately 
filins-for-TV  producers. 

Fhkkdom  Awaro  Mkdm.  Wiwfr  .ihotrn  bidotr 
is  Raiduu'l  (i.  If  olff  of  Uollytcood  uhoai'  film 
"Ma/iif  Ki-y"  n'<rivrd  the  covi-lcd  medal  at 
rrrent  ci'remonii-s  on  thr  IT  rsl  Coast. 
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ui^t^t  i*ico.ii<:4 


irtfqk>we(qh 


Here's  the  31 -pound  "theatre-in-o-sc 
that  is  DeVry's  answer  to  universal  dcmant 
from  education  and  industry  for  a  truly  port 
able,  yet  fully  professional,  16mm  sound  mo 
tlon  picture  projector. 

Beyond  its  own  direct  use  in  these  fields 
the  versatile  "DeVrylite"  projector  is  the 
choice  of  designers  and  engineers  who  hove 
long  sought  a  basic  and  unfailing  sound  one 
picture  mechanism  with  which  to  create  in 
numerable  special  devices,  audio-visual  dcm 
onstration,  selling,  testing,  and  teaching  tools 

Opening  new  fields  of  visual  presentotior 
where  weight  and  size  ore  essential  factors 
the  "DeVrylite"  mechanism  delivers  stability 
of  performance,  quality  of  sound,  and  brilli' 
ance  of  picture  unequalled  at  its  price  any' 
where  in  the  audio-visual  field. 


„K  1>4  «>•••  ^ 


^^^ 


DINT  OF  SALE.  TRAINING  I  SELLING 
'fw  of  th«  u««»  of  th«  TSl  Suitcat« 
d«v«lop«d  by  Ttchnicol  S«rvtc«, 
bolh  r«or  ond  dirtct  continuoui  pro- 
jp  to  2000-ft.  film  copoctly.  H«r« 
and  HI*  or*  ot  •tivntiol  a%  good 
od  bright  picturvi  and  (h«  "DvVry- 
'h*     boiic    m«choniim.  (right) 


— a  complete  single-case,  portable 
16mm.  sound/silent  movie  projector 
with  self-contained  amplifier,  loud- 
speaker,   and    small    preview    screen. 

Op«r<tin9  »ffic.fnfly  on  AC  or  DC,  th»  no  iimpl«-la-ui« 
"0«Vrylit("  d*li«*ri  baaulifully  cU<r  «nd  it*«dy  pic»ur«i 
— (ound  of  rich  «on«l  qu«llty  and  (ru«  fidolify— 4or  «udi- 
•  ncci  up  to  300.  Tfitcd.  <ppro>*d.  and  purch«i*d  by 
Am»ric«i  mot»  c»ilic«l  buy»r«.  includin9  «h*  U.S.  Afmod 
S«nric«t. 

A  !•■  Ualurai:  7S0  or  l.00O-«<H  illijminalion  with  com- 
pU««  Mfoty  lo  filmi:  2.0OO-(4.  r»«l  capacity:  mo»or.dri>an 
rawindin9:  iait  f/1.6  coatad  lam:  loop-iattar  (or  non-$top 
film  parformancai:  nmw  improvad  photo-conductiva  call:  and 
inputt  for  microphona  *n6  turnlabla.  A  damenitration  will 
convinca  you:  writa  for  full  dafa. 


DeVr^  Corporation 

nil     ARMITAGE     AVENUE     •     CHICAGO     14 

tranehwt  in  N«w  Yorlr  and  Hollywood.  Ditlributort  in  principal  cHht  ol  tha  warU. 


The  ••OeVryllfe'"   i>  Built  by  (ha  Some  SI 
Croftimpn    Who    Molie   lh»   Fam«d    OcVry 
(Joint   Army-Novyl     16mm    Sound    V  'ur# 

Projcclion    Equipment    for    Our   Armcci 

Write  Today   for   Complete  Data    on   DcVry 


HOUSTON-FEARLESS  PANORAM 

DOLLY.  .  .  I'his  VLT>>;itilL-  piece  of  cijiiip- 
mine  pros  ides  (he  c.imcram.m  with  com- 
plete mohilily  anil  .idjustment  of  c.imera 
angles.  l.e\elinj;  lie.ul.  upon  wliicli  friction 
or  geared  heail  is  nu>iinteil,  can  liei|uickly. 
smoothly  raised  trom  1  i"  to  "'()"  high, 
remaining  level  at  all  limes,  lintire  canti- 
lever arm  re\ol\es  easily  on  turret  base  fast 
or  slowly.  Dolly  rolls  smoothly,  quietly, 
turns  on  its  own  axis  or  can  be  mo\ed  side- 
ways. N'ery  maneiiverable  in  tight  places. 
Steel  and  aluminum  construction  provides 
maximum  strength  and  minimimi  weight. 
Top  qualit\  throughout.  De\eU>ped  and  im- 
proved during  many  years  use  b\  leading 
Hollywood  Studios. 


HOUSTON-FEARLESS  RESEARCH 
COUNCILCAMERA  CRANE... ixvel 

oped  for  the  Motion  Picture  Research  Coim- 
cil.  Inc..  and  standard  of  major  studios  in 
Hollywood  and  throughout  the  world. 
Maximum  flexibility.  Provides  lens  height 
from  2  to  10  ft.  frt)m  the  floor,  fidl  .^60 
panning  around  the  crane  base,  }-i()  pan- 
ning aroimd  the  camera  axis  and  100  up 
and  down  lift.  Camera  table  has  seats  for 
.operator  and  assistant,  panning  hand-wheel 
and  adjustable  friction-type  turret  brake. 
B<H)m  is  balanced  on  a  center  telescoping 
post  with  hydraidic  lift.  Panning  and  tilt 
brakes  are  adjustable  to  any  degree  of  fric- 
tion desired.  I'ntire  crane  can  be  turned 
completely  around  in  six  f(M)t  radius.  Will 
pass  through  doorway  3  x<>.  Motor  driven 
by  new  5  h.p.  DC  motor.  This  is  the  finest 
of  all  camera  cranes. 


Better  Piitures 
\    horn  Every 
Angle! 


HOUSTON 
FEARLESS 


Write  lor  hijoriiiation  on  specially-built 
equipment  for  your  specific  needs. 

'  DEVELOPING  MACHINES  'COLOR  PRINTERS  •  FRICTION  HEADS 
•  COLOR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

WORLD'S   LARGEST   MANUFACTURER   OF   MOTION    PICTURE    PROCESSING    EQUIPMENT" 


A    BISINESS    FILM    REFERENCE    AND    RESKAKCH    I.IHKAKY    AT   YOUR   SER\  ICE 

Write  today  for  complete  dclail.«  on  the  Film  Guide  services  have  now  Ixcii  improved  to  meet  your  needs. 
Library  and  the  Business  Film  Bookshelf  Services  Address:  Film  Guide  I,ihrary.  Business  Screen,  150 
available  to  subscribers.    These  economical  reference         E.  Superior,  Chicago   11.    Write  today — don't  delay! 


Brockway   New   AAAA   Chairman; 
Cunningham,  VanSant  Honored 

*  I  III-  AiiHTican  .AsMiciatiiiii  of 
Adxertising  Agencies  has  named  to 
board  chairmanship  Louis  N. 
Brockway.  executive  vice  president 
of  Young  &  Huliicaiii. 

Jiihii  I'.  Cunningliani  of  Cuiining- 
liani  i.  Walsh  was  elected  vice  chair- 
man. The  new  secretary-treasurer 
is  Wilbur  VanSant  of  Vanl^ant, 
Dugdale  &  Company.  Directors-at- 
large  are  William  R.  Baker.  Jr..  of 
Benton  &  Bowles:  B.  C.  Dufly  of 
Ballcn.  Barton.  Durslitie  &  Osliorn; 
and  K.  K.  ."^slvestre  of  Knox  Reeves 
Advertising,   Inc..  Minneapolis. 

President  Frederic  R.  Gamble  has 
another  vear  in  his  term  of  office. 

Engineer  Has  Big  Responsibility 
In  Defense,  Golden  Tells  SMPTE 

*  i  he  DiolJKii  |iii  tare  engineer  has 
a  large  res|)otisil)ility  to  both  essen- 
tial industr\  and  the  rearmament 
program,  the  SMPTE  was  told  at 
the  opening  luncheon  of  the  69th 
semiannual  convention  in  New  York 
by  Nathan  D.  Goi-DEN.  director  of 
the  motion  picture-photographic 
products  division  of  the  National 
Production  Authority.  Golden's  di- 
vision has  the  job  of  providing  the 
supplies  of  motion  picture  and  other 
photographic  niaterials  for  defense 
and  industry.  Peter  Mole,  head  of 
the  -Mole-Richardson  companv.  is 
SMPTK  president. 

Cleveland  Film  Festival  June  14 
Will  Award  "Oscars"  in  10  Groups 

*  The  June  14  Cleveland  Film  Fes- 
tival, fourth  annual  event  of  the 
Cleveland  Film  Council,  will  award 
"oscars'  to  the  winners  in  ten  cate- 
gories of  16mm  productions.  Presi- 
dent Elizabeth  Hunady  and  Chair- 
man Leslie  E.  Frye  announced.  May 
25  was  the  deadline  set  for  entries 
to  be  listed  on  the  printed  program. 

The  ten  categories  and  the  selec- 
tion committee  chairman  of  each 
are:  Sales  promotion  and  public  re- 
lations. Prof.  Vance  Chamberlain: 
civil  defense,  safety  and  fire  fight- 
ing. Lt.  John  Berichon:  personal 
training.  Paul  Smith:  mental  and 
emotional  health.  Samuel  Whit- 
man; travel  and  recreation.  Mildred 
McKav;  industrial  relations. 
l!harles  A.  McBride;  adult  educa- 
tion. Mrs.  Florence  Craig;  religion. 
Prof.  W.  Marlin  Butts:  cultural 
arts.  Ronald  l)a\  :  and  education, 
William  E.  Kofron. 

For  additional  information  re- 
garding the  event,  to  be  held  at 
Fenn  College,  write  the  Council, 
care  of  the  Cleveland  Public  Li- 
brary. 

Boston,  nieaiiuhile.  is  holding  its 
first    Film    Festival   on   Mav   26. 
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MURRAY  HILL  8-7830 


Modern's  Standards  of  Performance 
for  Sponsored  Film  Distribution 

'  1^  HE  HASH!  operatinjc  principles  and  services  whieli  Modern  Talkinfi  Picture 
Service.  Inc..  and  its  27  rcfiional  16nini  film  exclianjies  appl>  in  tin-  distrilin- 
tiun  of  iMori-  tlian  one  liiindrcd  major  >ponsored  film  programs  have  lircn  dcM-l- 
ope<l  durin<:  more  tlian  15  years  of  experience.  Primarily  we  pro\  ide  (iiialily  and 
precision  in  each  of  the  following  services: 

1.  Promotion  of  the  film  to  selected  categories  of  equipped  audiences. 

2.  Bookings  to  the  exact  type  of  audiences  specified  by  the  sponsor. 

3.  Adequate  advance  notice  to  the  sponsor  giving  complete  audience  names,  per- 
son in  charge  and  mailing  address  of  booking  arrangements. 

4.  A  properly  signed  report  card  for  each  booking. 

5.  A  monthly  statement  itemizing  attendance  figures  for  each  booking  in  terms  of 
men,  women,  boys,  girls,  and  totals. 

6.  A  monthly  statement  showing  total  bookings,  total  showings  and  total  attend- 
ances of  men,  women,  boys,  and  girls,  arranged  alphabetically  by  states.  Cur- 
rent, previous  and  cumulative  over-all  totals  are  also  reported. 

7.  Special  reports  of  numbers  of  bookings  and  attendances  in  various  classes  of 
audiences  showing  attendance  averages  for  each  separate  class. 

8.  Periodic  reports  to  the  sponsor  giving  audience  reaction. 

9.  Proper  care  and  physical  handling  to  insure  maximum  life  of  prints. 

10.  Responsibility  for  print  inventories. 

1 1.  Audience  confidence  in  Modern  inspired  by  the  excellence  of  its  programs  and 
service. 

12.  Economy  of  operation  —  securing  more  bookings  per  print  per  month  —  al- 
lowing better  market  coverage  with  lower  capital  investment  in  prints. 

These  standards  and  services  will  increase  the  effectiveness  of  your  film  program  whether 
directed  to  internal,  dealer,  mass  consumer  audiences,  or  other  specialized  fields  —  with 
proven  economies.  Specific  details  about  our  services  are  available  on  your  request. 


MODERN  TALKING  PICTURE  SERVICE,  INC. 
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4S    lOCKiriLLIR    ^LAZA   •   NEW     YORK    30,    N.    Y.   •   CIrcU    A-OtlO 
149    lAST    ONTARIO    «TRIIT   •   CHICAOO    11.    III.   •   SUpsrIar    7.05Rt 
•  13    SOUTH    FIOWER    STRUT   •   LOS    ANOIIES    17,    CAIIF.    •    MAdlten    9-3121 


Canadian  Film  Awards  Winners 
Congratulated  by  Mary  Pickford 

♦  \\  iriinr~  iif  llii-  Tliiiil  \riiiu.il 
(ianadiuii  liliii  Awar<l>  wi-rt-  Imn- 
uri-d  at  the  |)ri-sciilatii>iis  April  22iiii 
in  the  Odcon  theatre  at  Ottawa, 
with  Mary  I'ickford,  Canada's  fon-- 
most  coiitriliution  tu  the  worhl  <<f 
the  screen,  participating  in  tlie  cen- 
monies. 

Winning  first  place  in  the  non- 
theatrical  division  was  Feelings  oj 
Depression,  Canadian  National  Film 
Board  production  directed  hy  Stan- 
ley Jackson.  The  theatrical  winner 
was  the  CNFBs  Apres  le  Riijinc. 
Kon  Weynian  director.  The  Quehcc 
Government  recipient  of  a  special 
award  for  "excellent  photography 
under  diflicult  conditions"  was  if  in- 
ter Anplinfi  in  Comfort,  produced 
by  Maurice  Montgrain. 

Other  special  awards  went  to 
The  Fifchl — Science  against  Can- 
cer, C.NFB  production  directed  l)\ 
Morten  Parker  and  selected  fur 
■■pr<)ficien('\  in  all  elements  of  film 
art";  Family  Tree.  CNFB  entry  in 
the  animation  field;  and  Silzmarhs 
the  Spot,  comedy  produced  for 
Warner  Brothers  by  the  Associated 
Screen   .News.   Ltd. 

Hoiinrable  mention  in  the  non- 
theatrical  class  was  voted  to  The 
Oyster  Man,  sponsored  by  the  De- 
partment of  Fisheries  and  directed 
by  Julian  Biggs  of  the  CNFB.  An 
amateur  film  entry  of  the  Univer- 
sit\  of  Toronto  Film  Society  alsi> 
was  given  honorable  mention. 

D.  R.  Michener  was  chairman  of 
the  committee  for  the  awards,  which 
are  sponsored  bv  the  Canadian  As- 
sociation for  Adult  Education  and 
the   50  organizations   it   represents. 

RCA   Custom  Records  Moves  N.Y. 
Office  to  630  Fifth  Avenue 

♦  KCA  Victors  (astom  Kki.ohi> 
Sales  Division  has  moved  to  new 
offices  on  the  32nd  floor  of  the  In- 
ternational Building.  Rockefeller 
Center.  Address  is  630  Fifth  Ave- 
nue. -New  York  20. 

Custom  Record's  Orders  and  Serx  - 
ice  Section  will  be  located  at  RC  \ 
Victor's  New  York  recording  stu- 
ilios.  155  East  24lh  Street. 

There  is  no  change  in  the  address 
of  RCA  Victor  Custom  Record  of- 
fices  in  Chicago  and    llulKwDod. 

Chicago  Film  Moves  to  New  Studios 

♦  rile    CllKAUO     1  ll.M     MILIIOS    nl 

Chicago  Film  Laboratory.  Inc.,  is 
now  quartered  in  modern  new  stn- 
dios  at  .%  East  Su|)erior  St..  Chi- 
cago 1 1.  111. 

Brulatour   Announces   New   Offices 

♦  Niw  olliri  -  anil  \\arili<iil>e  have 
been  opened  by  J.  E.  Brulatour. 
Inc..  at  60MI  No.  I'ulaski  Rd..  Chi- 
cago .30,  III. 
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,,.  Kern  ^^f « ^.^esstng  Corporation 
Peerless  ^^J^  ^     ^ 
165  yest  A6th  Street. 

Dear  Sir:  experience  with  the^^sVc 

dltlon  88  w^e"  ^^^ffered  us*  *^nt 

that  the  company  offeree  peerless  treatment 

tr  light  re-julred  for  <M  j^,  "^"  'r-  oroj^"""  "«' 

-^  »'rr  ruTr'Xi"  ™"  nrgr-;er  «r.tche,  .- „, 

Tnbrlcatlon,   aii     _,  ..       On  our  large  peerless  t-reai- 

iuori^o  ecratcnes.     ^'        v* actionable.     '^^   ,,      „   »n  nrojec- 

treated  fi^"  ^^^^  ^^^y  yours, 

^,0  cm  ^SIC  H^lX  COBPCUTlC. 

Chief  Projectionlet 
CHABLES  MUlXH5l:~ 


ERLESS  FILM  PIOCESSING  CORPOR 

l«S  WIST  4«TH  STREET.  NEW  YORK   19. 


Here  It  Is. . . 


13    POUNDS 


A  New  P I C  T  U  R  E  P  H  0  N  E 


By  M^  dure 


Easier  portabiliu-  •  Less  weight  •  Less  bulk  •  Lower  price 
Up  to  the  minute  engineering  •  Geared  for  big  production 
—  any  quantity'  •  Audience  capacit^•  up  to  100  •  100-watt 
SVE  projector  (150  watts  optional)  •  One  speed,  33-1/3 
RPM  (three  speeds  optional)  •  Plays  microgroove  and  stand- 
ard records  up  to  1 6-inch  •  Sound  evenly  distributed  —  every 
syllable  easy  to  understand  •  No  fabric  or  other  sound  dead- 
ening substance  in  front  of  speaker  •   The  famous  Picture- 


phone  assembly  —  the  only  practical  assembly  ever  devised 
for  sound  slide-film  machines  •  Projector  most  conveniently 
located,  making  pull-cords  unnecessary  •  Image  elevated 
without  throwing  record  out  of  level  •  An  AC  machine  but 
no  immediate  damage  if  plugged  into  DC  •  No  catch  to  come 
loose  and  collapse  machine  on  floor  •  Controls  at  your  finger 
tips  •  Easiest  to  service  •  Sits  flat — no  wobble  —  no  tipping 
over  —  no  obstruction  of  view  •  Case  completely  enclosed  — 
no  zipper  bags  needed. 


FOR  FOURTEEN  YEARS 

Since  193"  we  have  made  the  finest 
sound  slide-film  equipment  on  the  mar- 
ket. Always  abreast  of  the  times,  the 
Piciurephone  has  replaced  old-style 
machines  in  numerous  instances. 


Be  sure  to  ask  for  full  details  before 
you    buy    sound    slide-film    machines. 


O.  J.  AAcCLURE 

TALKING 
PICTURES 

1115'A      W.     Woshington     Blvd. 
Chicago  7        Canal  6-4914 


(Carries  eight  thin  records  up  to 
12-inch,  and  eight  films.  Records 
protected  against  warping,  break- 
l\  ing  and  dirt.  Eight  films  carried 
ii^^cure  against  damage. 


Projects  picture  up  to  "2  inches 
wide,  hut  has  huilt-in  shadow- 
boxed  screen  for  small  audiences. 
A  screen  without  a  shadow-box 
is  utterly  worthless  in  a  partly 
lighted  room. 


THE    ONLY    COMPLETE   LINE 
ON  THE  MARKET 

We  manulacture  everything  from  this 
midget  machine  up  to  the  giant  audi- 
torium models.  It  is  our  policy  to  have 
every  size  and  style  demanded  by  the 
expanding  needs  of  sound  slide-film. 
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t  ai-importent  pk^  ^e^iure  of 


COLUMBIA 

SLIDEdDFILM 

TRANSCRIPTIONS 


COLUMBIA      TRANSCRIPTIONS,      A      DIVISION       OF      COLUMBIA       RECORDS,      INC.     Or 


New  York:  799  Seventh  Avenue,  Circle  5-7300 

Los  Angeles:  8723  Alden  Drive,  BRadshaw  2-5411 

Chicogo:  Wrigley  Building,  410  Michigan  Avenue,  WHllehall  6000 
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Special   Defense  Report 

IS'ationul   Security   Indiislrial    Associatiiiii 

-K  -K  -K 

TWO  iiutioiially-ri-ci)pnizi'(l  leaders  in  (mt- 
.-.uiiiel  training  are  urging  manufacturers 
to  be  as  much  concerned  in  the  present 
crises  with  training  programs  as  they  are  with 
prolileins  of  mati-rials.  plant  expansion  and  re- 
toohng. 

Lieutenant  General  Itoliert  \\".  Harper,  roin- 
manding  general.  Air  Training  Command,  which 
is  now  engaged  in  the  greatest  known  military 
training  program  in  the  world,  told  .VM)  mem- 
bers of  the  National  Sci  urily  Industrial  Associa- 
tion at  their  Detroit  conference  on  training  that 
"starting  from  scratch  in  World  War  II,  fac- 
tory training  in  the  later  stages  of  that  con- 
flict  attained    magnificent    heights." 


••lii 


I-   Our    I'reciou-   Klenient' 


"Tremendous  progress  was  made.  '  Gen.  Har- 
per said,  "but  it  required  time.  And  ttiday 
TIMK  is  our  precious  element  as  we  seek  to- 
gether to  slop  the  aggressors  in  the  Kremlin  and 
thwart  a  distorted  dogma  which  has  enslaved 
millions  of  people  in  Europe  and  Asia." 

General  Harper  shared  the  NSIA  program 
on  industrial  and  military  training  for  defense 
with  Jainisi>n  Handy,  president  of  The  Jam 
Hanilv  Organization.  The  earlier  effective  train- 
ing programs  are  started,  warned  Handy,  the 
better  oil  the  United  States  will  be  from  a  pro- 
duction standpoint  and  from  a  standpoint  of 
military    proficiency. 

General  Harper  as  director.  Armed  Forces 
Division,  Office  of  Military  Government,  held 
the  "hot  spot"  in  the  European  cold  war  be- 
fore and  during  the  Berlin  Airlift.  He  said  that 
the  Air  Training  Command  now  has  a  person- 
nel of  nearly  2.50.(K1().  with  about  10(>.(MM1  stu- 
dents  in   the   various   technical   training  courses. 

Last  September.  General  Har|)er  said,  the 
Air  Force  had  17  stations  in  the  Training 
Command.  Today  there  are  30  across  the  na- 
tion, with  new  stations  In-ing  added  regularly 
to  permit  the  Training  Command  to  accomplish 
its    mi.ssion    under    tlie    95-group    program. 

('iting  an  example  of  training  expansicm.  Gen- 
eral Harper  said  that  the  Biloxi,  Mi.ss..  elec- 
tronics and  radar  center,  which  had  a  person- 
nel of  l(>.iKM)  a  few  months  ago,  now  has  nearly 
double  that  nund>er,  and  is  increasing  its  fa- 
cilities  rapidly. 

Urge  Early  Consideration  of  Training 

"The  more  widespread  the  early  considcra- 
tiim  of  the  equipment  in  the  training  aspect 
becomes  liv  manufacturer  and  the  militar\ 
the  designer  and  the  user  the  closer  we  ap- 
proach our  full  measure  of  successful  mutual 
contribution  to  the  total  of  our  nation's  armed 
strength,"  General   Har|H'r  concluded. 

"M  Day  may  come  or  it  may  not  come,  but 
if  it  comes  it  will  prcdiably  come  sudilenly," 
said  llandv.  whoso  experience  in  job  training 
covers  two  V^'orld  \('ars.  "It  takes  time  to  plan 
n  good  training  operation,  no  matter  what  that 
training  operation  is.  and  it  takes  more  time 
to  gel   a   good   training  program   going. 

"When    we    run    into    a    manpower   shortage 


Dktroit  Conference  Dinner  of  the  ,\ational  Security  Industrial  Association  at  the  Hotel  Hook- 
Cadillac.  Speakers  were  Major  General  Orvii  R.  Cook:  Air  Materiel  Command  and  Harry  K.  Clark, 
executive  vice  chairman  of  the  Munitions  Hoard.  H.  F.  I  ickers.  president  of  I  ickers.  Inc.,  pre- 
sided.   Charles  F.  Ketterinp  was  toastmaster. 


Have  We  Time  Eiiinijili  lo  Tniiii 

l.NDl.VIKIAL    AM)     MII.H  AK^     1.I-.  VDKHS   MKKTlNt,  IN   Dl.  I  Kol  I 
STRESS  GRAVE  HXZVKDS  OF  LO.Nt;  DELAY  IN  SKILL  TRAINING 
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in  production  in  this  counlrv.  it's  going  to 
come  suddeni).  We  are  going  lo  reach  the 
point  where  we  find  that  the  supply  of  trained 
workers  has  run  out      that  there  isn't  any  more. 

"It  is  a  practice  in  many  organizations  to 
leave  consideration  of  trained  manpower  vir- 
tually to  the  last  thing,  overlooking,  in  preoc- 
cupation with  pr<d)lems  of  plant  and  problems  of 
suppiv  and  problems  of  tooling,  that  we  have 
to   have  Iraineil   manpower. 

"We  have  had  the  opportunity  lo  observe 
many  successful  training  programs  and  many 
unsuc<essful  programs.  But  most  of  thus*-  we 
have  observed  »iTe  neither  good  nor  bad 
they  were  partly  one  and  partlv  another.  All 
of  us  know  so  much  more  than  unv  one  <if  us. 
\\V  s<-e  again  and  again  losllv  mistakes  licing 
re|M-aled  and  we  s«v  jM-ople  working  on  prob- 
lems which  have  alreadv  tn-en  solved  bv  others. 
And  so  there  aicunmlates  a  mmis*-  of  great  loss 
becaus«'  we  do  not  etTertuallv  pool  our  exjicri- 
ence  nor  Ikim'  iIh-  opportunilv  to  learn  from 
others. 

(irrateni   Iai"   I-   In    I  ran>nii>«iiin 

"In  our  view,  the  greatest  etononiic  lo»s  in 
American  industrv  is  the  evaporation  of  ex- 
(MTienie.  tile  inediriencv  in  the  transnii.osion  of 
instructions,  the  'line  drop'  thol  occurs  in  the 
Voltage  and  «ni|>eragr  with  which   great  under- 


takings are  carried  out  on  the  |>eriplierv  of  an 
organization,  whether  it  is  engaged  in  a  dis- 
tribution, or  a  production,  or  a  military  opera- 
tion. 

"Under  the  stress  of  World  War  II  we 
evolved  many  efle«-tive  methods  of  doing  a 
training  Job  faster  and  doing  it  at  less  cost  in 
li-rnis  of  e<)uipmeril  and  money.  I.et  us  take 
cognizance  nou.  iM-fore  il  is  too  late,  of  the 
lessons   we   have   learne<i. 

"Training   of    Trainers    More    lni|Hirlunl" 

"In  any  critical  training  operation,  it  is 
quite  possible  to  implement,  make  efli-clive.  un- 
qualilietl  trainers,  but  we  must  «lop  using  them 
tvhilr  they  remain  unqualified.  .\  l>etter  train- 
ing job  can  Ik*  done  if  priMluction  men  ran 
Ik-  taught  to  leach  and  teachers  can  l>e  laughl 
to  do  a  job  and  understand  thai  j<d>  well  enough 
from  a  |>rrforniance  stanil|Miinl  to  command  the 
respc<-|  of  the  men  who  are  l>eing  shov»n.  We 
can  do  a  U'tler  job  by  training  selected 
trainers  and  rerognixing  thai  the  training  of 
trainers  is  even  more  important  than  the  train- 
ing  of   trainers." 

The  training  program  wa«  part  of  a  two-dav 
eonferrnre  »|Hiii»4>rrd  bv  the  NSIA  with  the 
coo|irralion    of    ihe    Chrysler    Ct>qK)ration.    the 
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Have  We  Time  lo  Train? 

(CONTIMIED  FR(»M  THE  PRECEDING  PACE  I 
Ford  Motor  Company.  General  Motors,  and  The 
Jam  Handy  Organization.  Training  aids  and 
devices  in  use  l>y  the  Navv  and  the  Air  Force 
were  floHri  to  Detroit  for  the  sessions  at  the 
Jam    nand\    |iliint    in    that    eity. 

Ileiir)  Ford  Cite-  I'rodiiilion  I'riilili'iii 
"^ou  can't  asseiiilile  tanks  and  autonioliili's 
on  anv  Mne  that  has  \et  heen  devised."  Menrv 
Ford  II.  president  of  the  Ford  Motor  ('onipaiiv. 
told  the  industrial  executives.  ""Cutting  hack 
automobile  production  ."30  per  cent  doesn't  actu- 
ally free  any  major  part  of  our  facilities  for 
defense   work." 

At  the  coiiferi-nce  dinner  at  the  Book-Cadillac 
Hotel  Major  Ceneral  (1rval  K.  Cook,  director 
of  procurement  and  industrial  planning.  Air 
Materiel  Command,  said  that  electronic  fire  con- 
trol apparatus  is  the  most  critical  item  on  the 
-Air  Force  list  of  essentials,  and  that  deficiencies 
in  this  field  threaten  the  entire  air  defense  pro- 
gram. "The  (pialit>  of  the  elelronic  equipment 
we  are  getting   is  not  good."  he  said. 

General  Cook  also  asserted  that  "the  shortage 
of  machine  tools  presents  the  gravest  threat  to 
the  expanding  aircraft  engine  program." 

Industrial  and  Military  Leaders  Present 
The  \SIA  meetings  were  attended  bv  a  large 
Armed  Forces  delegation,  including  John  F. 
Floherg.  Assistant  .Secretary  of  the  Navy  for 
Air:  Lieut.  Gen.  S.  J.  Chambcrlin.  command- 
ing general.  Fifth  Army:  Rear  Admiral  W.  Mc- 
L.  Hague,  chief  of  industrial  relations  for  the 
Navy:  .Maj.  Gen.  H.  A.  Johnson.  Tenth  Air 
Force:  Rear  .Admiral  J.  A.  Snackenberg.  as- 
sistant chief  of  the  .\avy"s  Bureau  of  Ordnance: 
Brig.  Gen.  John  K.  Christmas.  Chief.  Procure- 
ment Group,  War  Department  General  Staff; 
Maj.  Gen.   Floyd  L.   Parks.   Chief  of   Informa- 


Iiii|i()rtatnc    (»f    Field    Maiiiteiiaiife 
of   Equipiiieiil   Kevealetl   in  Survey 


Lieut.  General  Kdhkkt  W.  Mari-er.  cnmmaml- 
ing  general.  Air  Training  Command  and  Jami- 
son Handy,  president.  The  Jam  Handy  Organ- 
ization, at  Detroit  Iraininii  conference  of  the 
\alional  Security   Industrial  Association. 

lion.  Deparlment  of  llie  .Army:  and  Brig.  Gen. 
David  J.  Crawford,  commanding  general.  Ord- 
nance Tank-.Automotive  Center. 

Speakers  on  the  engineering  program  at 
Chrysler  Corporation  were  Kear  Admiral  Paul 
K.  Phil,  of  the  Navy's  Bureau  of  Aeronautics, 
and  J.  C.  Zeder,  vice  president  and  director  of 
engineering  and  research.  At  the  General  Motors 
Proving  Grounds.  L.  C.  Goad,  executive  vice 
president,  greeted  the  delegates.  Speakers  on 
a  GM  program  on  testing  and  proving  opera- 
lions  were  Maj.  Gen.  Christmas  and  Charles  A. 
Chayne.  GM  vice  president  in  charge  of  en- 
gineering. 58" 

Editor's  Note:  The  importance  of  the  preced- 
ing feature  report  cannot  be  overestimated.  An 
example  of  preparedness  and  training  resources 
existing  within  this  industry,  it  provides  a  real 
challenge  to  all  business  serving  the  defense 
l)rodu<li()n   program. 


IndL'STRIAL  Executives  and  Military  attending  the  training  conference  of  the  .\ational  Security 
Industrial  Association   in   the  studio   buildings  of  The  Jam  Handy  Organization  in  Detroit. 


*  A  dual  survey  begun  last  month  by  the  Edi- 
t<irs  of  Bi  siNES.s  Screen  on  the  related  problems 
of  fiehl  ntili/ation  of  training  and  [ironuitional 
films  li\  national  and  regional  business  organ- 
izalions.  trade  associations,  and  the  militarv  has 
already  em|)hasized  the  importance  of  audio- 
visual equipment  repair  and  maintenance  facili- 
ties as  one  critical  breakdown  point  where  such 
programs  most   fre(|uenllv   fail. 

Publication  in  the  next  issue  of  the  first  com- 
l)relieMsi\e  check  on  all  bonafide  e(|uipment 
service  stations  available  to  industry  is  timed 
to  coincide  with  summer  overhaul  and  checkup 
pi'riod.  But  it  will  also  provide  industrv  with  a 
contaci  chart  of  real  value. 

-Allhougli  efjuipmerit  maintenance  is  onh  one 
l>hase  of  the  problem,  it  is  handicapped  by  mass 
buying  habits  which  fail  to  allow  for  field  serv- 
ice arrangements.  Manufacturers  generallv  agree 
that  such  should  be  uniform  |)rocedure  but  it 
rarely  is.  Discussion  of  this  point  will  be  in- 
<lu(Ipd  in  the  survey  report.  |f 


Railroad  Safety  for  Children 

Sponsor:  The  Baltimore  &  Ohio  Railroad 
Company. 

Title:  The  Happy  Locomotive,  motion 
slidefilm.  color,  produced  by  Unililms. 
Inc. 

■¥■  This  is  part  of  the  B  &  O's  expanded 
safety  campaign  begun  two  years  ago. 
After  evaluating  long  term  results  from  a 
safety  program  operated  for  forty  years, 
B  &  O  in  1949  decided  to  experiment  with 
modern  techniques  of  human  communica- 
tions to  see  if  the  company  could  reduce 
still  further  the  waste  that  every  injury 
represents. 

During  1949,  the  employee  injury  rate 
was  reduced  25' f  and  continued  progress 
was  made  in  1950.  At  the  same  time  other 
phases  of  the  program  were  aimed  at  the 
grade  crossing  problem  and  at  children. 

Children,  naturally  fascinated  by  rail- 
road activities,  cause  many  accidents  by 
trespassing,  vandalism  and  using  railroad 
property  as  a  play  ground.  To  combat 
this,  B  &  0  police  olTicers  have  been  doing 
preventive  education  work  in  the  schools 
along  the  railroad's  right-of-way  in  thirteen 
states.  Last  spring  a  story  book  was  dis- 
tribul<(l  by  the  police  officers  to  nearly 
250.000  boys  and  girls.  The  railroad  police 
department  found  that  as  a  result  of  the 
book  and  talks  given  in  assemblies  juvenile 
trespassing  and  vandalism  were  almost 
eliminated  in   former  troublesome  areas. 

The  Happy  Locomotive  is  an  extension 
of  this  campaign.  The  B  &  0  expecU  to 
show  it  to  several  hundred  thousand  chil- 
dren this  year- -and  to  many  of  their  par- 
ents as  well.  B  &  O  police  officers  will  pre- 
sent the  film  showings.  ^ 
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Hcrr's  ti  (riuul  "hisurdtirt'"  Program 
for  Film  niiil  EiitiiiiiUfHt  Sidci-ss 

•♦f  How  to  pet  iiiaximum  field  utilization  of 
audio-visual  equipment  and  films  of  Standard 
Oil  I  Indiana  I  was  the  ohjeetive  of  a  fuli-da\ 
workshop  on  operation  and  maintenaner,  and  a 
special  clinic  on  both  productions  and  equip- 
ment, at  a  four-weeks  "blood  and  sweat"  train- 
ing course  which  iiroiifilit  into  Chicago  32  ad- 
vertising and  puiiiii-  relations  representatives 
from  26  fields,  for  indoctrination  in  every  detail 
of  their  jobs. 

The  overall  program,  in  which  "adpreps"  of 
three  subsidiaries  and  the  Whiting  refinerv  also 
participated,  gave  the  publicity  representatives 
a  busy  month  of  instruction  and  contact  with 
the  press,  radio,  television,  sj)cakers"  bureaus 
and  specialized  programs,  while  the  advertising 
men  concentrated  on  product  campaigns,  indus- 
trial, fleet  and  farm  ad  media. 

Roth  groups  were  brought  together  for  inten- 
sive study  of  film  programs  and  the  handling 
of  equipment  for  them. 

Speakers  Discuss  Meeting   Problems 

The  clinic  on  film  showings  had  speakers 
from  the  field  discuss  sources  of  film  materials 
and  how  to  evaluate  the  aims  of  various  types 
of  meetings,  present  suggestions  for  successful 
promotion  of  films  at  public  gatherings  and  em- 
ployees' meetings,  and  explain  the  mechanics  of 
providing  films  and  equipment.  Otto  H.  Coelln. 
Jr..  editor  and  publisher  of  the  Business  Screen 
Magazine,  was  the  final  speaker. 

O.  H.  Peterson,  production  manager — sales, 
educational,  promotion  and  training  materials, 
who  acted  as  moderator  for  this  session,  was 
also  in  iharge  of  the  one-day  workshop  on  op- 
eration and  maintenance  of  audio-visual  e(|uip- 
ment. 

Maximum  distribution  of  the  company's  films 
and  the  buildirig  of  public  goodwill  are  largely 
dependent  uj)<)n  how  effectively  the  productions 
are  shown,  and  the  aim  of  the  workshop  was  to 
perfect  the  qualifications  of  each  field  repre- 
sentative in  the  operation  and  maintenance  of 
the  equipment  in  use  by  personnel  in  his  field. 

Pergonal    lii>lnii'tiiin   <in    Kqiiipnient 

The  program  was  set  up  to  put  each  man  at 
the  clinic  to  work  with  the  equipment  itself, 
under  the  supervision  of  an  instructor,  this  di- 
rect training  supplemented  with  a  kit  including 
instruction  books  on  the  products,  and  diagrams 
and  charts  on  their  utilization. 

The  day  was  divided  into  eight  periods  of  50 
minutes,  six  of  them  s<-,«sions  of  classes  called 
stations.  By  rotation  all  six  were  attended  by 
each  man.  Croups  were  limited  to  five  men  to 
|)ermit  individual  instruction.  Repres«'ntalive9  of 
the  HeN  rv  Corp.  and  the  Socielv  for  Visual 
Kducation  coo(>erateil  with  Mr.  I'elerson  in  or- 
ganizing the  training  classes,  wliiih  went  into 
session  after  an  opening  general  period  in  which 
the  objectives  were  outlined  and  the  instruction 
books  issued. 

Subjects  of  the  class<'s  or  stations  included 
maintenance  and  op<'ration  of  I6inm  motion  pi<  - 
ture  proje<'lor»  and  amplifier-,  the  .'{,3mm  slide- 
strip  projector,  amplifier  and  rc<-ord-playing 
equipment,  and  showmanship  in  projection. 

Station  Nn.   1.    ""Maintenance  of  the  16mm 


CUCTOUC* 


(.I.IMt;  I'kiii.kvms  In  \i  ihis  ( /«/)  /<>///  tiinous  /)/»•>  o/  nuninn  /nclurf  ri/uipnifiit  in  tnni/Hiny  use 
on  display;  (lop  ri^lil)  members  of  the  clinic  staff  included  (I.  to  r.l  Jack  Pollers,  Kalman  S/Mrlle- 
tich.  Max  Klein  ami  {('.  ('..  Del'ry.  president,  Drfrv  Corporation :  Melvin  Guthrie,  Sl'E;  Frank 
Rausclier.  Mariin  Paarman,  l)el'r\:  and  ().  11.  Peterson.  Standard  Oil  ('.omf>an\.  I belou  left)  Mr. 
Guthrie  demonstrates   sliilefilm    projection;    (right)   Frank  Rauscher,    16mm   pointers. 

Better  Film  Utilization  in  the  Field 

STANDARD  OF  INDIANA   HOLDS   MODKI.   WOKkSHOP  FOK   FIELD  STAFF 


Motion  Picture  Projector."  Instructor,  Frank 
Hau.scher.  DeVry  Corp. 

A  16mm  projector  had  been  placed  for  each 
man.  The  ""student"  first  cleaned  and  oiled  the 
equipment  according  to  directions,  after  which 
came  work  with  the  projwtor  in  general  and 
demonstratior  of  solutions  of  field  maintenance 
problems. 

Station  No.  2.  "Operation  of  the  16mm  Mo- 
tion Picture  Projector."  Instructor,  Marvin 
Paarman,  I)e\  rv  Corp. 

Setting  up  and  getting  a  good  picture  and 
clear  sound  reproduction  was  the  job  of  the 
class  on  operation.  .\t  the  In-ginning  of  each 
|>eriod  the  instructor  disrupted  the  sound  and 
|iii'ture  presentation  by  simulating  ciinunon  field 
diflic'ullies  for  the  trainee  to  overiome. 

Learn     Mmiil     Ml     1%  pe-   nf    M.irliiiii-> 

Station  No.  3.  "O|»-ration  and  Maintenance 
of  the  16mm  Motion  Picture  Amplifier."  In- 
structor, Jack  Powers,  I)e\  rv  Corp. 

Powers  o(H-ned  each  s«*s.sii>n  on  amplifiers  bv 
des<ribing  their  construction  and  op«>ration  and 
pointing  out  the  requirements  of  maintenaner. 
Kach  trainee  then  demonstrated  with  the  equip- 
ment a.ssigned  him. 

Station  No.  4.  "The  3.=>mm  Slide-Strip  Pro- 
jector." Instructor,  Melvin  Guthrie,  ScM-ietv  for 
\  isual  F'ducalion.   Inc. 

Pnqier  setup  and  usage  of  the  35mni  slide- 
«trip  projector  were  shown  by  Cuthrie  in  intro- 
ducing his  subject.  (!are,  cleaning  and  field 
inaintrnanre  instruction  followe*!.  The  "adprrp"" 
then  took  over. 


Station  No.  5.  "The  3.Smm  Sound-Slidefihn 
Amplifier  and  the  Record  Playing  EquipmcnL" 
Instructor.  Max  Klein,  a-v  consultant.  ('hi<  ago. 

The  am|>lifier  and  record  playing  ecpiipment 
were  explainetl  by  the  instructor,  after  which 
the  trainee  was  directed  to  repeat  selected  opera- 
tions. 

"Sliowinan.-bip"  Is  a   Key   Factor 

Station  No.  6.  "Showmanship  in  Projec- 
tion."   Instructor.  K.  SjM-lletiih.  I)e\  rv    Corp. 

A  semi-lecture  pres<'nlation  of  a  nund>er  of 
subj«H-ls  was  made  by  the  instructor  in  the 
showmanship  class,  with  fretjuent  references  to 
printed  material  and  demonstrations  with  the 
equipment.  Among  the  topics  were  projettion 
«creens.  Iens«'^,  [>ublic  address  s\  stems,  micro- 
phones, rewinding  antl  care  ami  cleaning  of 
film.  ri>om  s<-tup  for  the  most  favorable  audi- 
ence reaction,  and  acoustics. 

At  the  eighth  and  final  sejoion  the  instnirton 
as  a  panel  answered  queslions.  Chairman  Pe- 
lerson.  who  had  introduced  the  clinic  wilh  the 
-tatrnient  that  by  the  end  of  ihe  day  it  wa«  hiq>etl 
each  field  man  would  have  thorough  knowledge 
of  equipment  and  the  care  of  it.  summarized  re- 
sult.*, and  the  "adpreps"  agreed  that  they  now 
jtossessetl  the  "know-how"  to  get  the  mo»|  out 
of  their  a-v  programs. 

■"Long  vears  of  experience."  sav«  Mr.  Peter- 
son. "ha\e  proven  the  value  of  thorough  indoc- 
trination and  training  in  every  phase  of  the 
audio-visual  media."  This  a-v  rlinic  phone  of 
the  Standard  Oil  public  relations  eduralional 
program  most  certainly  achieved  thai  aim.       |^ 
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Piaclical  lliiils  for  Hani  "Movie  Day" 

93%  '>l"    \I<  OV    Mil  I     WOKkKHS   I'KKIKK  W  KKM.Y  FILM  SHOWINGS 


■¥■  Tin-  iiHixif  being  slmwn  was  exlrfiiu-iy  in- 
tcrcsliiif;  ami  liie  nu-ii  iluln'l  want  In  li'UM-.  At 
lilt'  saiiif  linu",  llio\  tliilii'l  want  to  lie  lato  for 
work  and  some  of  tlieni  were  constantly  look- 
ing up  al  till-  lar{!<'  iloik  on  the  wall.  It  was 
iirarl\  2:l-7  I'M  and  time  for  them  to  ileparl 
fill  tliiir  Work  areas  in  the  mill.  SliortK  before 
2:.S(I  I'M  the  |(ielure  on  the  screen  faded  and 
the  sound  slopped.  The  mill  workers,  who  had 
been  watehing  the  movie  in  the  cafeteria  at  the 
MuMiinuin  Company  of  America  plant  in  La- 
fa\elle.  Indiana,  (piiikly  rose  from  their  tables 
and  mo\e(l  toward  the  mill  areas.  The\  had 
-eeii  llie  first  half  of  a  very  entertaining  movie, 
and  they  knew  that  they  could  return  the  next 
afternoon  before  going  to  work  to  see  the  last 
half. 

Tliev    Keep  the  Li^bt-    Turned  On 

There  was  no  projector  in  sight  during  the 
show.  The  full  color  movie  was  projected  from 
the  rear  onto  a  translucent  screen.  The  image 
was  clear  and  sharp.  All  ceiling  lights  were 
turned  on.  except  those  located  just  above  the 
screen.  The  four  windows  nearest  the  screen 
were  covered,  but  half  pulled  shades  on  the 
others  admitted  the  bright  sunlight. 

Most  of  the  men  who  had  just  left  to  go  to 
WKrk  al  A  o'clock  ha<l  been  on  hand  when  the 
movie  started  twenl\  minutes  earlier.  A  sign 
near  the  screen  told  them  that  they  could  see 
the  first  half  of  the  n)otion  picture  that  after- 
noon and  the  last  half  the  following  afternoon. 
.'\  large  poster  displaved  where  the  cafeteria  line 
forms  annotniced  the  movie  to  be  shown  the 
following   week. 

Showings  Before  3  O'clock  Shift 

Movies  having  a  running  time  of  more  than 
twentv  minutes  are  previewed  on  Thursday 
morning.  \  good  breaking  point  is  picked,  and 
the  first  part  of  the  picture  is  shown  that  same 
afternoon  to  workers  patronizing  the  cafeteria 
before  going  to  work  at  3:00  P.M.  The  last  half 
of   the   picture   is  shown   on    Friday   afternoon, 

Rkar  Scrkkn  I'ro.ik<:tion  fiives  hrifiltl.  clear 
imtifie  al  Alma's  l.ajayellr.  Indiana  plant. 


and  a  repeat  pcrbirmaiKc  is  given  on  Monday 
and  Tuesda\  so  thai  men  working  shifts  will  be 
able  to  sec  it  at  one  lime  or  another. 

On  Friday  the  entire  picture  is  shown  during 
the  no<m  lunch  )H*riod.  patronized  mostly  by 
ollice  persomiel.  A  repeat  |)crformance  is  given 
al  the  same  lime  on  Mondav  in  the  belief  that 
some  people  eating  a  complele  meal  during  the 
lunch  period  may  not  be  able  to  give  the  movie 
full  allciition  the  first  time. 

If  a  movie  has  a  running  liini-  of  less  than 
Iwciit)  minutes,  it  is  not  split.  The  entire  pic- 
ture is  then  shuun  on  MondaN  and  Fridav  after- 
no<ins. 

In  addition  to  tra\eiogues  and  documentaries, 
adventure,  educational,  geographical,  safety  and 
sports  movies  are  shown.  Most  of  these  films 
are  obtained  on  a  free  loan  basis  (sponsored 
films  via  Modern  Talking  Picture  Service,  Inc.) 
and  transportation  is  the  onlv  cost  involved. 
Sports  films  are  usuallv  the  most  popular.  In 
fact,  the  first  time  a  World  Series  film  was  shown 
two  years  ago  the  cafeteria  ran  out  of  food  dur- 
ing the  noon  hour.  They  hadn't  prepared  for 
so   iiianv  baseball  fans. 

Poll  Shows  Employee  Preferences 

The  program  was  tried  out  for  a  few  months 
while  adjusting  the  home-made  rear  projecting 
e(niii)mciit.  Near  the  end  of  the  year  a  poll  was 
conducted  to  determine  how  the  employees  liked 
the  idea.  Everyone  wanted  it  to  continue.  87% 
liked  color  better  than  black  and  white.  93% 
wanted  weekly  showings.  4'/(  thought  every 
other  week  was  often  enough,  and  3',  sai<l  they 
would  be  satisfied  with  one  showing  jjer  month. 
50'(  liked  sports  pictures  best  and  45%  pre- 
ferred travelogues. 

A  regular  16  mm.  sound  projector  is  used  to 
project  the  image  through  a  hole  in  a  wooden 
box.  onto  a  front  surfaced  mirror.  The  mirror 
reflects  the  image  onto  a  translucent  screen,  the 
back  side  of  which  is  sheltered  against  light. 
Several  different  materials  were  tried  out  for  the 
screen,  and  the  best  one  was  found  to  he  \cllum 

F^MI'I.o^KK  Cakktkkia  is  the  scvne  oj  these  week- 
ly film  shouinfis  iihicli   uorkers  like. 


tracing  paper,  which  is  inexpensive  and  can  be 
changed  as  often  afe  iiecessar\.  The  vellum  is 
treated  with  a  solution  to  increase  its  transpar- 
ency  before   it   is  stretched   i>\er   the   frame. 

If  the  room  isn't  too  large,  llie  s|)eaker  gen- 
erally used  with  the  projector  may  be  satisfac- 
tory. In  Alcoa's  setup  at  Lafayette,  the  cafe- 
teria was  already  equipped  with  six  speakers 
and  these  are  being  employed  to  give  a  very 
distinct,  overall  distribution  of  sound. 

At  the  present  time  the  screen  being  uscil  is 
41"x30".  However,  tests  are  now  being  made 
and  a  72"  x  54"  screen  may  be  u.sed  if  a  bright 
picture  can  be  obtained.  But  until  the  larger 
screen  is  installed,  the  employees  at  the  Alumi- 
num Company  of  America  plant  in  I,afa\ette, 
Indiana  will  continue  to  enjoy  weekly  movies 
in  the  cafeteria  at  a  very  nominal  cost  to  the 
company.  jff 


Orfianizing   Our   Medical    Resources 
to  Meet  Disaster  Emergencies 


Sponsor:  The  American  Medical  Association. 
Title:    They  Also  Serve.   17  min.,  sound,   pro- 
duced by  The  Jam  Handy  Organization.  Inc. 

"¥■  Events  cast  their  shadows  before,  and  some- 
times new  developments  make  all  the  more 
timely  a  film  of  an  earlier  date.  The  Washing- 
ton hearings  ])recipitated  by  the  MacArlhur  epi- 
sode undoubtedly  have  rendered  the  public  more 
conscious  of  war  potentials  and  tragedies.  They 
Also  Serve,  made  in  1949,  was  intended  to  en- 
courage doctors,  through  their  local  organiza- 
tions, to  organize  health  and  medical  services 
to  meet  any  national  emergencies  or  disasters, 
in  coo|>eration  with  governmental  agencies. 

The  production  was  not  conceived  as  a  train- 
ing film  but  could  become  the  introduction  to 
a  future  series  detailing  technics  of  specialized 
functions  for  physicians,  hospital  staffs,  allied 
groups,  civic  administrators  and  community  or- 
ganizations. 

As  a  motivation  film,  then,  7"/m^  Also  Serve, 
made  for  the  A.M. A.  with  the  help  of  a  grant 
from  the  Becton-Dickinson  Foundation,  opens 
with  library  footage  of  a  number  of  national 
disasters.  It  shows  a  group  of  doctors  discussing 
the  professions  responsibility  in  preparedness 
of  health  ser\ices.  They  agree  that  a  master 
plan  is  essential,  integrated  into  state  and  com- 
munity  programs. 

The  film  brings  out  the  need  of  organization 
to  meet  the  following  situations:  mass  casualty 
treatment,  continuing  care  of  the  sick,  oral  sur- 
gical and  nursing  services,  restoration  of  milk, 
food  and  water  supply,  communicable  diseas<' 
control,  provision  of  blood  and  blood  deriva- 
tives, an  emergency  system  for  sewage  disposal, 
and  insect  and  rodent  elimination. 

In  preparation  of  the  film,  which  is  being 
shown  by  the  A.M. A.  to  doctors  only,  the  pro- 
ducers had  the  technical  advice  of  leaders  ol 
ill.'  l{<d  Cross,  the  U.S.  Publi<  Health  Ser\  ice 
and  .\..M..\.  departments,  under  tlic  chairman- 
ship of  Col.  W.  L.  Wilson,  MC,  Office  of  the 
Surgeon  General.  Library  footage  was  from  the 
I  .S.  .'\rmy  Pictorial  Service  and  the  (Chemical 
Cor|)s.  the  Navy,  the  American  Telephone  and 
Telegraph  Co.,  British  Information  Services  and 
the  American  Red  Cross.  R' 
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lifl  rmiiloyees,  jamilies  and  jriends  ihrong  Chkafio's  Inlernalional  Amphitltenlrf  hi  M-e  "liig  Idea' 


SWIFT  &  COMPAiNY  PKKMIKRES  "BIG  IDEA'' 

last  JiidiiMK  ('  Hoars  Freedom's'  Riiio 


TMK    PROJKCTION    „f    ihe    new    Swift    & 
(l<>ni|)any  iiiution  picture  Bi/i  Idea  to  sotnc 
i>i  the  largest  audiences  in  commercial  film 
hisli)r\    is   under   way    in   the  I  iiited   States  aixl 
Canada. 

Hif!  Idea,  pruduced  by  Vi'ildiiip  Picture  i'm- 
duclions.  Inc.,  Chicago,  is  a  graphic  comparison 
between  I .  S.  liberties  and  life  behind  the  '"iron 
curtain"  as  seen  by  a  visitor  from  E.istern 
Europe.  The  Bip  Idea  is  that  in  the  I'nited 
States  people  and  indi\idiial  freedoms  rank 
al>o\e  the  importance  of  the  state. 

Chicago    Showings    Fill     Vnipliilliealrc 

In  Chicago.  Bi/;  Idea  was  shown  to  Swift  em- 
ployes, their  families  and  friends  at  the  huge 
International  .Vmphitheatre,  scene  of  the  Inter- 
national Livestock  .Show  and  major  sporting 
events.  A  total  of  2J5.2I.S  persons  attended  four 
showings,  with  a  high  of  7,'M2  at  the  innclud- 
ing  jH'rformance. 

\V.  M.  Bastable,  chief  of  the  Swift  film  divi- 
sii.n.   arranged   for   a    U)x28   foot  porous   screen 


(see  cut),  larger  than  us«'(l  in  conventional 
theatre  pn>jection,  to  be  hung  on  guv  wires 
from  overhead  girders  in  the  central  auditorium. 
Shipment  of  the  oversize  screi-n  from  Detroit 
posed  special  transportation  prolilcms  for  Amer- 
ican Railway  Express. 

Fi|iiipnient    Assures    Quality     Performance 

Length  of  projection  was  220  feet  and  was 
accomplished  by  two  .35  mm,  projectors 
e(|uipped  with  70  ampere  high  intensit\  arcs. 
.Special  100  watt  amplifiers  were  augmented  bv 
two  booster  speaker  horns  placeil  behind  the 
screen.  Careful  placement  of  speakers  resulted 
in  clear  sound  received  in  every  corner  of  the 
amphitheatre. 

Prior  to  (he  Chicago  showings,  Bip  Idea  re- 
ceived its  premiere  at  the  first-run  Onialia 
Theatre  in  Omaha,  Neb.,  where  muih  of  the 
film  was  made.  A  total  of  ').(t'Ht  persons  at- 
tended six  performances  there.  The  theatre 
showings  were  followed  by  well-publicized  Sun- 

(CONTIMKn    ON    TIIK    FOLLOW  INC.    PACK) 
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In  THK  Pictlrks:  (right,  above  I  the  first-run  Omaha  Theatre  iias  the  scene  of 
the  premiere  oj  "Bip  Idea"  iihirh  played  six  performances  there:  (  right,  center  I 
Omaha's  Mayor  Glenn  dunninpham  anil  Mrs.  ('iinninpham  arrivin/i  to  intro- 
duce the  film  at  premiere:  i  right,  corner  I  mariptee  promotion  lends  pala  air 
at  Omaha:  and  i  bottom  I  /Mirt  of  the  hupe  rrontl  at  the  Sioux  Ti/v,  loua,  Suifl 
liimily  I'arty  for  the  "Bip  Idea"  shouinps. 
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(CONTINUED  KKOM  TllK  I'RECEDINC  PAGE) 
(lily  afternoon  toli-vision  screening  over  KM-TV 
with  a  f(insor\ alive  audience  estimate  of  50.(1(1(1 
in  eastern  !Nel)raska  ami  western  Iowa. 

Swift  lias  released  />'/;;  lilea  in  holli  .S,5  and 
16  mm.  prints  of  D.'{  minutes,  and  in  16  mm. 
.'id  and  27' u  minute  \ersions.  Tiie  30  minute 
film  is  tailored  for  classroom  and  club  audi- 
ences and  the  27' -j  minuli-  picture  is  specially 
a<lapted  for  tele\ision. 

I  he  puMic  dislrihulion  pattern  will  Inllnw 
special  cm|)lo\e  showings  at  Swift  units  llinui^ii- 
out   the  L  nited  Stales  and  Canada. 

The  Swift  pulilii'  relations  department  esti- 
mates Biji  Idea  will  have  wide  public  acceptance 
iiecause  of  the  timeliness  of  its  story  theme 
dealin{i  with  the  conflict  between  communism 
and  the  western  world.  The  film  has  been  ac- 
claimed bv  the  I  nited  States  Slati'  Departniciil 
as  a  public  service  contribution  and  inquiry  lias 
been  made  as  to  its  availability  for  showing  in 
foreign  countries.  In  initial  screenings  sched- 
uled in  Nebraska.  Illinois.  Iowa.  Minnesota, 
(ionnecticut  and  Florida.  Bisi  Idea  is  being  in- 
troduced by  state  and  local  government  officials 
and  educators. 

Only   Three  Professional  Actors 

Some  l-W)  Swift  employes  appear  in  the  pic- 
lure  built  around  Hollywood  character  per- 
formers Veronika  Patak\.  Kuropean  dramatic 
actress:  Milburn  Stone,  veteran  of  178  Holly- 
wood productions,  and  Jim  Bannon,  who  plays 
■'Red  Ryder"  on  the  screen. 

The  picture  theme  involves  a  Voice  of  Amer- 
ica announcer  whose  claims  for  American  free- 
doms are  challenged  by  an  accredited  news- 
paper woman  from  a  Soviet  satellite  nation. 
She  and  a  leftist  American  newsman  tour  the 
Tnited  States,  visiting  Americans  at  work  and 
at  home.  The  dramatic  climax  makes  a  story 
as  hard-hitting  as   today's   headlines. 

Edward  M.  Grabill  of  Vi'ilding  directed,  and 
James  Frindle  was  the  writer.  Photography  is 
by  John  Niklasch.  W 


"VoicK  OK  A.MKRICA  "  announcer  Ed Kellar  issues 
a  chaUenne  to  those  who  doubt  America  .  .  . 


Moment    of   Reflkction   as    the   train    speeds 
them  on  to  their  Omaha  destination  .  .  . 


Swift  Supplies  a   Promotion  File 
to  Help  Managers  Hold  Showings 


ir  The  well-produced  sound  motion  picture  can 
be  a  powerful  vehicle  in  the  company  program 
—  IF  —  its  presentation  and  promotion  are 
thoroughlv  planned  and  professionallv  carried 
out  with  all  details  properK   taken  care  of. 

An  experienced  sponsor  of  business  films, 
.Swift  is  well  aware  of  these  needs  and  has  pre- 
pared a   ciiJiiprrhciisiM'   prurniptiiiiial   filr   lu   help 


Lavia   Alles,   netvs  reporter  from   "behind  ihf 
iron    riirlnin"   takes  uji   Kellar' s   challeniie. 


Swift    People    change    the    doubling    nriier 
views  about  the  real  values  in  our  land. 


managers  hold  successful  "Family  Parties"  in 
their  local  areas.  The  file  and  its  voluminou- 
program  notes  are  well  worth  reviewing  for  tin 
guidance  of  other  sponsors  and  as  example  ot 
good  showmanship  in  the  presentation  of  these 
employee  events. 

The  kit  was  prepared  in  mimeographed  form, 
for  the  most  part,  and  housed  in  an  attractively 
printed  three-fold  package.  The  first  "pocket" 
contains  "Your  Plan'"  and  contains  materials  to 
help  managers  in  "deciding  on  the  "where,  what, 
who  and  how"  of  the  showings.  " 

The  (iMitcr  i)ocket   pnA'ides  "Your  Tinietable" 


LoKKY  I'komotion  at  Omaha  shared  billing  oj 
the  film  and  the  famed  local  Choral  Club,  which 
uas  a  featured  part  of  the  program  in  that  city. 


Television    Sckeening    over    Omaha's    k.UTI 
swelled  the  already  large  audience  by  an  esti- 
mated riO.OOf)  additional  viewers  in  that  area. 


Ihci.  I'kojection  Screen  of  the  Ul  x  2H-foot 
size  look  some  handling  for  the  Chicago  pre- 
mieres in  the  huge  International  .Amphitheatre. 
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and  coiilaitis  check  lisls  t«  ""hflp  \ou  kimw  what 
to  fill  and  wlii'ii."  Tin-  third  pnikot  ilescriljcs 
"Your  I'art\"  and  cnnlains  materials  that  will 
■'hel|i  \'>u  ".seir  ^<^ur  partx  :  your  final  post; 
and  for  public  showing  of  the  film.  Samples 
of  programs,  posters,  streamers,  and  liulletin 
board  material  are  included. 

These  steps  begin  in  thi-  field  with  the  selec- 
tion of  a  planning  committee.  Mend>ership  on 
the  conmiittee  includes  all  l>pes  of  employes 
and  representation  b\  union  oflicers  and  stew- 
ards. The  committee's  structure  may  include 
three  sub-chairmen  for  attendance,  arrangements, 
and  activities   with   their  respectixe  assignments. 

Complete   Information   on   Showing  Sites 

S'lection  of  a  suitable  site  for  the  film  show- 
ing includi's  cotisideration  of  local  theatres, 
school  as,sendil\  halls,  club  rooms,  and  public 
auditoriums  where  films  may  be  projected. 
Rental  cost,  safely  factors,  seating  capacitN. 
stage  facilities,  acoustic's,  display  space.  |>ark- 
ing.  cheikrooms.  toilets,  \entilalion.  motion  pic- 
lure  ei|uipment  and  projection  booth  facilities 
as  well  as  those  for  serving  refreshments  are 
the  check  points  for  making  a  good  selection 
of  ihe  showing  place. 

The  invitation  list  is  next  in  consideration. 
Companv  emplovees.  active  and  retired,  receive 
first  consideration.  If  facilities  permit,  invita- 
tions may  be  extended  to  dealers,  shareholders, 
press  and  radio,  producers.  local  civic  and  busi- 
ness lea<lers.  clergv.  and  educators.  It  s  im- 
portant, the  file  points  out.  to  maintain  an  in- 
formal "employe"  familv  atmosphere  and  to 
avoid  overcrowding.  (^.Showings  at  Omaha,  Chi- 
cago and  Sioux  City  which  exceeded  attendance 
expectations  proved  the  wisdom  of  this  pre- 
caution I . 

A  jiroMiotional  booklet,  sampleil  in  the  til>'. 
is  available  to  include  with  each   imitation. 

Details   of    the    "Family     I'aily"'    l'ro:;r.iMi 
V^hile  the  film  tiifi  Idea  makes  up  the  major 
part    1.5.5    minutes  l    of   the   program,    good    sug- 
gestions are  made  to  round  out  the  evening  with 
other  enlertainmeni  features.    F?riefly  these  are: 
1.     Additional    films,   such   as   theatrical   short 
subjects. 

Amateur   or  "h<mie   talent"   entertainment, 
('ommunilv  singing. 
Professional  entertainment,  if  cost  reason- 


2. 


ible 


Throughout  the  file,  simplicity  and  reasonable 
cost  are  stressed.  Light  refreshments  and  modest 
entertaiinnent  are  the  rule  with  the  film  as  the 
central  theme  anrl  other  features  planned  so 
as  not  to  detract  from  it. 

Good  suggestions  are  given  for  actual  program 
<letails  such  as  the  presence  of  a  reception  coni- 
niiltei'  at  the  hall  entrance;  the  use  of  prc-pro- 
gram  music:  a  brief  weliome  bv  the  manager: 
pri-sentation  of  awards  for  sali-s.  safet\.  sugges- 
tions, service,  etc.;  presentation  of  door  prizes 
such  as  companv  products;  and  finally  other 
lirirf  enlertainmeni  climaxed  by  ihe  presenta- 
tion of  IMti  lilra  as  the  closing  element  on  the 
program.  Light  refreshments  follow  the  snow- 
ing of  the   fi'alured   film. 

As  ati  example  of  the  |irogram  pos.«ibilitics. 
Swift's  excellent  Choral  Club  in  Omaha  pre- 
senteil  "A  Waltz  Dream"  as  their  musical  con- 
tribution to  the  liiji  Idea  »cre«'nings  in  that  city. 
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POSTERS  AND  BULLETINS 

helped  awaken  Interest  end  promote 
attendance  in  advance  of  the  local  film 
showings   in    various    plant    towns. 


Don't  miss 
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Tickets  for  these  showings  are  an  imporlani 
ingredient  in  the  arrangeimiils.  Obviously  their 
ilistribulion  helps  to  assure  sufTicienl  seating 
capacity  adjusted  to  the  ticket  demand.  The 
importance  of  this  factor  i»  shown  b\  the  numer- 
ous occasions  when  demand  ex«-eeiled  earlier 
and  more  conservative  estimates.  .Su|>ervisors 
dislribuleil  premiere  tickets  to  all  who  requested 
them  for  themselves,  their  families  and  their 
friends. 

Omaha  "F'amilv  I'arly"  commiltew  also  tume<l 


out  some  e\iellenl  and  ine\|N-nsi\i'  lellerheail- 
•ize  color  bulletins  which  pla\e<l  up  the  com- 
bined choral  and  film  program  throughout  the 
wi-rks  4>re»-eding  the  actual   performanrrs. 

Your  I'rtigrani  Has  to  He  Diflerrnt 
ICarh  s|M>nM>r  ha-s  an  indiv  idualily  almul  his 
enterprise  and  his  field.  Tliese  lend  aulhenlicily 
and  a  fiN-al  theme  to  the  pr<-«4-nlation  of  his 
own  "Knmilv  l'«rtie«."  That  is  the  essence  o( 
Swift's  «uc«-rss  in  the  nationwide  presentation  of 
Aig  /i/ra.  It  nlfo  hel|is  to  have  a  fiood  filin.     ff- 


MMIIK  K    1    •    VOUMK.    l; 


1  •) .-,  1 


31 


r 


•i 


n 


This  is 


f 


!  -^N 


Life 


Below :   Y 


Rigid  standards  of  inspection  inninlnin  the  hisih  quality  oj  Amerira's  meat  prodiirtion. 


M\:\T.  a  basic  food  in  man'-  (li(-t.  is  of  fundamental  inlir- 
est  to  all  Americans.  \(iung  and  old.  Its  /;///  and  complete 
story  is  told,  at  long  last,  in  an  exciting  new  emotional 
docunientar)  motion  piclure  in  full  color  produced  for  the  \mer- 
ican  .Meat  Institute  b\  Raphael  G.  Wolff  Studios  of  Hollywood. 
Appropriately  titled  This  Is  Life,  this  29-minute  sound  film  is  the 
story  of  the  "meal  team"  all  the  way  from  the  ranches  and  farms 
of  America  to  the  consumer's  dinner  table. 

Three  oxerail  phases  are  involved  in  the  story.  First,  there  is 
the  nutritional  value  of  meat,  brought  out  vividl\  in  lioth  docu- 
mentary and  character  animation.   Second,  llic  work  of  the  pcnplr 


Belou  :  One  of  the  most  colorful  members  of  the  "meat  team"  is 
this  hop  auctioneer  shown  at  Waterloo.  Iowa  in  "This  Is   Life." 


THE   AMERICAN    MEAT   INSTITl  Tl 
TELLS  STORY  OF  "MEAT  TEAM" 

*        *        * 

of  llic  meat  industry;  and  third,  there  is  strong; 
identification  of  the  consumer  audience  with 
the  subject.  Through  all  these  phases,  sound, 
music  and  words  complement  and  supplement 
the  beautifully  photograjjhed  scenes.  The  result 
is  a  fdm  that  provides  a  fine  exposition  on  meat 
as  a  food  and  a  deep  appreciation  of  the  pari 
played  by  meal  production  and  processing  in  the 
economic  life  of  the  nation. 

This  Li  Life  was  premiered  last  month  to  meat 
industry  executives  in  Baltimore  and  at  subse- 
quent screenings  by  packing  house  and  othi? 
meat  industry  interests  in  other  parts  of  the 
country.  16min  sound  prints  are  available  im- 
mediately for  nationwide  free  loan  through  the 
27  regional  exchanges  of  Modern  Talking  Pi(  - 
ture  .Service.  Inc.  with  emphasis  on  rural  ami 
urban  adult  groups,  industrial  audiences,  school- 
and  colleges. 

The  universal  interest  of  this  subject  is  un- 
questionable and  the  emotional  impact  on  typical 
audiences  is  almost  phenomenal  for  a  subject  f>f 
this  kind.  In  bringing  together  the  narrative 
story  of  a  whole  segment  of  American  industr\. 
if  has  scored  a  real  success  for  the  Meat  Insti- 
tute, its   far-sighted  sponsor.  53' 


rn  new-  facts  about  meat  from  the  man   who  ^ells  il. 
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Itt  SFNESS    SCREEN     MAGAZINE 


Raising  the  meat  crop  has  its  moments 


Geiu'!<is   of  tln"   Meat   Picture 
liy  Raphu.'l  (,.  W  ..IIT 

♦  We  felt  that  77ti\s  Is  Life  was  esseeilially  the 
story  of  you — and  how  powerful  substanres 
came  out  of  the  earth  to  enter  your  own  l)h)oil 
stream-  -to  become  your  own  ideas,  actions  and 
activities.  Somehow,  the  idea  Edison  had  for 
the  invention  of  electric  light  was  once  a  force 
in  the  roots  of  some  vegetation.  We  saw  the 
relation  between  acres  of  grass  and  the  lives  of 
all  Americans. 

So- -we  began  with  the  grass,  ^'e  said:  "If 
you  could  see  the  shajie  of  the  future  here, 
you'd  find  that  you,  yourself,  were  there  in  the 
grass  somewhere."  The  story  is  as  elemental 
as  that. 

We  go  on  to  show  that  the  good  of  the  earth. 
first  appearing  in  grass  blades,  grain  heads  and 
corn  ears,  is  transformed  and  changed  and 
made  available  to  your  own  tissues  and  body 
cells  as  meat.  We  go  on  to  show  that  there  are 
millions  of  [>eople  to  bring  meat  to  you  and 
we  cover   a   cross  secliun   of  their   activities. 

Meet  till-   Man  Beliind  the  Counter 

BasicalK  we  built  the  continuity  along  the 
following  lines: 

After  arousing  interest  and  making  clear  the 
elemental  inipliiations,  we  quickly  bring  the 
go(i<l  of  the  earth  up  to  the  meat  lounler,  ai\d 
we  introduce  the  customer  and  the  meat  man. 
This  man  behind  the  counter  is  the  only  mem- 
ber of  the  American  meat  team  that  the  average 
|H'rs(in  ever  comes  in  contact  with.  'I  he  first 
thirty  seconds  of  the  film  arc.  in  effect,  a  rapid 
review  iif  the  whole  story.  The  sti.r\  proper 
begins  at  the  point  of  contact  between  the  mi-at 
retailer  and  the  customer. 

By  this  lime  our  audience  have  identified 
ihemselvis  with  the  sul>j<(  t.  and  we  launch  inti> 
a  brief,  abstract  doiumenlar\  animation  se- 
quence that  calls  attention  to  the  pla<  e  of  com- 
plete protein  in  the  diet.  From  this  we  dr\el..p. 
in  a  few  words  and  s<ene.H.  the  experience  of 
Slefansson.  the  .Xrctic  explorer,  and  the  amazing 
ne«  conception  "f  protein  that  came  about  in 
the  S4ienlifi<    worlil   less  than   Iwi-ntv   vear»  ago. 

Here  is  a  s|i>r>  that  bi-gins  on  your  <liMner- 
plate  and  runs  buck  into  the  skein  of  American 
history.  In  a  few  scenes  we  recount  the  back- 
ground of  the  meat  iniluslry.  which  logically 
lends  to  pres«-nt-diiy  meat  production  on  farms 
and  ranc  hrs  all  over  ihi-  <ountry.  We  avoid 
|Mrsi>ii.di/iMc   the   meat   animals,   but    rather   we 
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treat  them  as  a  crop.    It  i-  the  jieniAe  whom  ue 
concentrate  on. 

We  continue  through  packing,  distribution 
and  retailing  in  the  same  vein.  Ue  trv  to  make 
it  abundantly  <'lcar  that  while  ynu  and  they  nia\ 
be  strangers  forever,  the  hog  farmer,  the  caltli- 
range  rider,  the  stock  train  engineers  and  brake- 
men — the  loin  pullers  and  bacon  trimmers 
even  the  girls  in  the  oHices  who  work  with  in- 
voices, bills  of  lading  an<l  order  blanks  rather 
than  sides  of  beef  nr  laniied  sausages,  are  stainl- 
ing  in\isible  beside  \iiu  when  you  pull  up  your 
chair  at  mealtime. 

It*-    Mealtime    Across   the    Land 

\\  c  reach  our  climax  in  a  cycle  of  mealtimes 
following  the  sun  from  the  break  of  day  on  the 
Kastern  shore,  ami  the  first  yellowing  light  on 
the  towers  of  Matdiallan  an<l  the  roofs  of  farm 
houses  in  Maine  and  .New  Hampshire,  until  the 
last  rays  of  evening  are  quenched  in  the  waters 
of  the  F'acific;  we  mark  the  hours  across  the 
nation  in  terms  of  sizzling  bacon,  the  pork 
chops,  the  roasts  and  the  steaks — to  say  nothing 
lif   the  hatnburger  "with." 

In  order  to  keep  us  attuned  to  the  human  feel- 
ing we  scored  the  film  with  the  voices  of  a 
chorus,  rather  than  musical  instruments. 

Before  we  began  preparing  the  script  we 
crossed  the  continent  from  East  to  West  -pry- 
ing into  sheep  herds  on  ,\ew  ^  ork  farms,  in- 
\estigating  .Minnesota  hog  houses,  trekking  over 
cattle  ranges  from  Florida  to  Colorado  and 
Wyoming.  We  visited  packing  houses  and 
laboratories  from  Chicago  to  Denver  and  l.os 
Angeles. 

Then  we  prepared  the  script:  balancing  all 
phases  and  orienting  them  to  the  subject  for  the 


.  .  .  but  stockmen  play  a  vital  business  role. 

most  telling  cunmlative  effect.  Photographic 
crews  followed  the  original  itinerary  and  cov- 
ered subjects  all  the  way  from  pharmaceutical 
manufacture  in  Chicago  to  longhorn  her<ls  on 
remote  ranges  in  Oklahoma. 

The  completed  film  tells  the  story  of  meat — 
but  in  relation  to  vour  own  blood  cells,  it  in- 
corporates the  relation  of  blizzards  in  C<dorado 
to  the  .steak  you  may  order  in  a  restaurant:  the 
relation  of  nails  driven  in  the  roof  of  a  hog 
shelter  to  the  ham  slice  whose  sizzling  song 
heralds  another  day   in  your  life. 

Teamwork  Makes  a  Good  Picture 
From  the  ver>  inception  of  This  Is  Life  we 
hail  the  intelligent  sup|Hirt  of  the  .\merican 
Meat  Institute  and  of  the  !,«'o  Burnett  .\gency. 
Working  together,  we  were  able  to  achieve  a 
film  that  makes  its  contribution  to  the  story 
of  America:  the  especiallv  moving  and  colorful 
version  of  the  story  that  is  being  told  by  the 
industrial  film  induslrv  and  doing,  we  believe, 
a  good  job  of  letting  Americans  know  what 
their  unseen  neighbors  across  the  land  are  ac- 
complishing for  them:  the  contribution  that  all 
are  making  to  the  greatest  way  of  life  that  hu- 
manity has  known  thus  far.  if 


CASE  IIISTOKIKS 


Cameras  in  action  for  "Waters"  film 

Peiiii>yl\aiiia  l'i':lil>  Water  Pollution 

With  a  Dual  Picture  Canipai<<:n 

Sponsor:    Pennsylvania  Sanitary  Water   Board. 
Title:    Kalers   of  the  Commonwealth.  25   niin.. 

16nim    sound,    color,    produced    l)y    The    Jam 

Handy  Organization. 
■¥  Water  pollution  as  a  threat  to  health  and 
safety,  and  the  relation  hctween  pollution  and 
everyday  uses  of  water  are  the  subjects  in  the 
visual  supplements  to  other  media  in  the  Anti- 
Pollution  Campaign  of  the  State  of  Pennsylvania. 

In  fact,  the  16nmi  production  is  only  one-half 
of  the  presentation.  A  .S5nim  color  version  for 
theatres  also  has  been  distributed,  concurrently. 
The  theatre  film  runs  10  minutes:  the  16nmi  ver- 
sion for  schools,  churches,  clubs  and  other  com- 
munity groups  has  more  complete  coverage  and 
technical  data.  In  production,  both  studio  sets 
and  extensive  location  filming  were  required, 
with  .S5mtn  and  16nHn  cameras  shooting  each 
scene.  Both  films  have  narration  and  music 
background. 

After  introductory  depiction  of  the  value  of 
water  resources  to  the  recreation  and  tourist  in- 
dustry, to  livestock  and  agriculture,  and  to  in- 
dustrial processes,  the  action  turns  to  examples 
of  water-polluting  wastes  in  the  main  sources: 
raw  sewage,  industrial  waste,  soil  erosion,  dis- 
carded poisons,  coal  silt  and  acid  mine  drain- 
age. When  industry  is  shown  the  costs  of  waste, 
it  cooperates  to  control  pollution:  the  public 
indorses  the  cost  of  sewage  treatment  plants. 
and  sportsmen  welcome  the  clean  streams  cam- 
paign, f- 

Typical  source  of  farm   water  [xiltiilion 


Ethyl  Aids  Service  Stations 
With  a  Sales  Training  Picture 


Sponsor:    Ethyl  Corporation. 

Title:  There  Is  a  Difjerence.  22  miii.,  Iliiiiin 
sound,  color,  produced  by  Pathescope  Pro- 
tluclions. 

M  The  Ktini  Corporation  is  in  a  uni<|ue  po.si- 
lion.  The  number  of  its  direct  customers  is 
limited,  it  makes  no  sales  tn  ultimate  users  of 
its  product,  yet  Ktliyl  tetractlnl  lead  is  used  to 
a  greater  or  lesser  extent  by  every  car  owner 
in  the  country.  Beyond  its  straight  sales  story 
of  encouraging  increased  use  of  "premium" 
gasoline  (which  contains  more  ''ethyr' I  the  cor- 
poration considers  that  it  has  two  important 
things  to  sell:  good-will  for  itself  and  for  its 
petroleum  marketer  customers. 

To  help  in  accomplishing  this.  Ethyl  has  car- 
ried on  a  film  program  since  19.36.  It  has  never 
told  a  product  story,  always  pointed  at  ways 
to  cooperate  with  its  direct  customers  and  help 


featured  /ilayer  in  "There  Is  a  Difference' 

the  petroleum  using  public.  Subjects  have  been 
devoted  to  the  development  of  the  automotive 
industry  iThe  Long  Road,  Ethyl's  first  film), 
soil  conservation  (This  Is  Our  Land),  new  or 
better  uses  for  farm  machinery  I  several  films 
sponsored  by  Ethyl  for  the  ISational  Retail  Farm 
Equipment  Association)  and  "social  service" 
t\pe  of  pictures  designed  to  increase  the  prestige 
of  the  service  station  owner  or  operator  in  his 
own  mind  (Looking  Ahead). 

Since  Januarv  this  year.  Etln  I  has  been  dis- 
tributing ;i  new  film.  There  Is  A  Difference 
(produced  b\  Palhesco]x;  Productions)  which 
is  the  first  the  company  has  planned  with  sales 
training  specifically   in   mind. 

For  better  or  worse,  the  great  majority  of 
films  ])roduccd  for  driveway  salesmen  are  prod- 
uct stories  "more  pep,"  "less  acid,"  "our 
grease  is  greasier,"  etc.  A  few  others  show  the 
man  at  the  pump  how  to  use  the  magic  formula 
—  the  tested  sentence.  All  these  pi<tures  have 
some  amount  of  value.  Product  information 
and  the  right  phrase  at  the  right  time  have 
served  salesmen  well  since  the  serpent  sold  Eve 
on  the  apple. 

What  Ethyl  has  sought  to  contrihuli-  to  the 
station  operator  and  his  men  is  a  short  human 
course  of  practical  sales  psychology  to  help  them 


do  a  belter  job.  Premise  of  this  is  that  cus- 
tomers are  not  a  mass  target  for  the  tested  power 
phra.se.  Each  is  different,  each  has  special  needs, 
and  the  salesman  who  understands  them  as 
human  beings  can  do  a  better  selling  job. 

People  Don't  Fit  a  Fornuila 

The  film  accomplishes  this  by  showing  a 
young  service  station  employee  talking  to  his 
boss  about  the  new  station  he  is  planning  to 
open  for  himself  soon.  After  his  boss  scoffs 
good  naluredly  at  his  "tested"  greetings  phrase, 
and  the  young  man's  alter  ego  reminds  him  of 
some  times  when  it  has  failed,  we  see  him  be- 
ginning to  adapt  his  knowledge  of  his  customers 
as  different  j>eople.  and  as  friends,  to  his  sales 
work  in  the  station. 

Rather  than  trying  to  provide  a  pat  answer 
to  all  the  problems  of  driveway  selling.  There  h 
A  Difference  attempts  to  imjdant  the  idea  of  the 
human  elements  involved  in  every  selling  situa- 
tion. It  suggests  that  copybook  sales  maxims 
do  not  always  provide  the  right  approach,  urges 
the  man  at  the  pump  to  keep  the  customer  in 
mind. 

Essential  Facts  on  Distribution 

Ethyl  has  supplied  125  prints  of  There  Is  A 
Difference  to  its  oil  company  customers  since 
the  first  of  the  year.  Demand  is  still  high.  Dis- 
tribution of  the  22  min..  color  film  is  handled 
tiirough  channels  of  each  petroleum  marketing 
com])any.  .Showings  are  arranged  in  various 
locations  for  all  station  operators  and  their 
employees.  ^ 


Girl   Scouts  Make  Increasing 
Use   of  Educational  Film  Mcdimn 

Sponsor:  Girl  Scouts  of  America. 

Title:  The  Growing  Years,  20  min..  b&w. 
produced  by  the  Girl  Scouts  National 
Organization,  directed  by  William  Res- 
nick. 

■¥■  Films  play  an  important  part  in  the  Girl 
Scouts'  educational  program.  Three  films 
on  scouting  in  troops,  two  on  international 
friendship  and  one  on  camping  have  made 
up  the  motion  picture  group  of  offerings 
thus  far.  in  addition  to  seven  filmstrips  on 
training  for  local  administrators. 

The  latest  film,  just  released,  is  con- 
cerned with  the  sense  of  "belonging," 
points  out  what  Girl  Scouting  can  mean  to 
new  girls  in  the  community. 

Two  attractive  young  scouts  from  New 
Rochelle,  N.  Y.  take  feature  parts  in  the 
film.  Henry  Fonda  is  narrator.  It  will  be 
shown  to  sihool,  civic,  church  and  club 
groups  (via  Association  Films)  to  explain 
what  Girl  Scouts  do  and  how  their  pro- 
gram helps  them  in  their  own  development 
as  individuals  and  as  members  of  the  com- 
munity. 

With  such  a  simple,  happy  little  tale,  it 
seems  a  shame  to  report  that  the  music 
track  sounds  as  if  it  had  been  dredged 
from  the  depths  of  an  old  W.P.A.  file — 
discarded  from  the  dirge  to  a  dust  bowl 
documentary — and  entirely  out  of  keeping 
with  the  subject.  5? 
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Precision  Checks  on  Quality 
Technical  Feature  of  Olin  Fihii 

S|i<>iis<>r:  Vt  fslern   Hrass  Mills  Division  i)f 

Olin  liidustrit's. 
ritle:  It's  Tlif  Counted  Pieces  That  Ciiunt. 
25  mill.,  color,  produced  by  Sound  Mas- 
ters, Inc. 
■¥■  This  is  a  general  run-around  of  the 
Weslern  Brass  Mills  plant  at  Kast  Alton. 
Illinois.  It  shows  the  production  of  a  va- 
rietv  of  copper  base  alloys,  how  they  are 
fornied.  tested,  packaged  and  put  to  an 
ind   use. 

Interesting  scenes  show  how  spectro- 
graph Ic  tests  of  alloys  insure  exactness  in 
the  coniposition  of  the  component  metals: 
others  depict  a  "flying  micrometer"  that 
permits  instant  cheek  of  the  thickness  of 
fast  moving  sheets  of  hrass  as  they  come 
..tr  the  mill. 

The  film  will  he  used  for  several  pur- 
poses te<hnical  education,  public  infor- 
mation and  sales  promotion.  ^ 


Sun's  Picture    1  akt  -  to  the  Hoail 
to  Prove  Oil  Performance  Claims 

Sponsor:  ."^un  Oil  Company. 
Title:  AAA  Road  Test,  30  min.,  color,  pro- 
duced by  Films  For  Itidustry.  Inc. 
♦  Last  winter.  Sunoco  sent  a  caravan  of  cars 
from  Quebec  to  Key  West  and  back  on  a  road 
test  of  Dvnalube  motor  oil.  Traveling  steadily 
under  all  cliinalic  and  road  conditions,  the 
brand  new  Chevrolet.  Ford.  Oldsmobile  and 
Plymouth  averaged  1395  miles  per  quart  of  oil. 
AAA  Road  Test,  which  stands  as  a  separate 
dealer  training  film  by  itself,  follows  a  pattern 
which  Sun  has  been  using  successfully  for  some 
time.  Kewiote  of  this  is  to  actually  prove  by 
tests  visible  on  the  screen  all  claims  made  for 
the  companx's  jK-troleum  products.  Some  of 
these  are  dramatic  in  themselves,  but  in  any  case 
the  testing  personnel  and  producer  are  under 
instructions  to  take  no  liberties  with  complete 
aulhenlicily. 

The  Dvnalube  test  was  supervised  from  be- 
-  riing  to  end  by  the  American  Aulomobili- 
I'iation.  fhis  involved  a  complete  teardown 
and  lalibralion  of  all  engine  parts  both  before 
and  after  the  road  test,  careful  measurement  of 
all  petroleum  products  used  and  su[>ervisioii  of 
all  drivers  and  observers. 

A   Films  F'or  Industry  photographic  crew  ac- 
|innieil   the  caravan   throughout  the  lest  and 
I  several   mill's  of  Koilachronii'  en   route.    A« 
111' re   was   no   opportunity   to   wail   for   "ideal" 
ilher  conditions  for  color  photographv,  many 
■les    were    made    in    snowstorms,    rain,    dust, 
uailv  morning  and  nighlliine.    The  results  prove 
the  versatililv  of  connnercial  Kodai  hronii-:  mniiv 
of   the    best    scenes    were   shot    under    what    has 
usuallv   been  considered  the  "worst"  conditions. 
AAA  Road  Test  will  l)e  us<'d  to  provide  Sun- 
oco dealers  with  an  accurate  informational  back- 
ground to  Sun's  new  ad  campaign  on  Dynalube, 
said  to  be  the  largest  advertising  campoign  ever 
conducted  for  a  motor  oil.  W 


^        1        J^^^^l 

Historiral  seqiienre  in  "Credit"  film 

The  Story  of  Dun  \    l{ra«l-lreet 
Told  in  "Credit      Man"s  Confulence" 

Sponsor:   Dun  &  Bradstreet.  Inc. 

Title:    (.reilit.    Man's    Confidence    in    Man.    .S.T 

min..    sound,    produced    bv    W  ilding    I'iclure 

Productions,  Inc. 
^  America's  3.30  billion  dollar  credit  business, 
the  ((Otter  which  has  hel|M-d  make  this  coun- 
try's economv  the  envv  of  the  world,  as  «ell  as 
the  lifesaver  of  more  than  one  nation,  comes  to 
the  screen  in  an  educational  and  historical  pro- 
duction that  opens  u  ith  a  se(|uencc  of  a  young- 
ster si>ending  his  penny  on  a  fishhook  and  pre- 
serves that  human  interest  flavor  throughout. 

Ten  vears  were  reipiired  to  get  out  the  film: 
that  is.  that's  how  long  the  idea  of  making  one 
had  been  discussed.  Calls  from  educators  and 
business  organizations  for  a  motion  picture  to 
explain  credit  principle  and  operation  finally 
jelled  into  action  in  1949.  A.  M.  Sullivan,  ad- 
vertising manager,  began  work  on  the  script,  a 
long  task  of  writing  aiid  rewriting,  what  with 
all  the  intricacies  of  policies  and  technicalities 
involved. 

-Mercantile  Agency  Born  in   I8H 

The  slorv  is  of  the  birth  of  the  Mercantile 
Agency,  after  a  proposal  bv  Lewis  Tappaii  at  a 
nieetitig  in  \M\  that  merchants  contribute  ledg- 
er information  to  start  a  system  of  local  corre- 
s|Hindents  for  collettion  and  dissemination  of 
impartial  credit  ilata.  The  need  was  urgent  be- 
cause of  the  abus<-s  that  had  followed  the  panic 

of  I  as  7. 

\X'hcn  A.  T.  Stewart,  founder  of  the  John 
Wanamaker   stores,    indorsed    the   plan,    the    few 

Today's    Bi'SINESS    is    de/M-ndenl    on    impartial 
credit  data  for  its  sound  ofH-ration. 


diehard  skeptics  were   won  over,  and  Tap|)an's 
agencv    began  serving  merchants  of   14  states. 

Research  for  authenticity  of  costumes,  office 
settings  and  business  procedures  of  the  period 
was  not  the  least  of  the  tasks  of  the  Wilding 
studio  liefore  shooting  could  U-gin.  Fiftv  pro- 
fessionals were  chosen  for  the  east:  the  onlv 
ni(n-professionaL.  were  mend»ers  of  the  I)  &  B 
'•taff  and  some  home  folk  of  Marengo,  HI.,  where 
exteriors  were  taken. 

Today  a  Nasi  Credit  Organization 
From  the  fishhook  episode,  uied  to  show  that 
the  lad's  surrender  of  his  penny  was  the  |i>ne 
cash  transaction  "from  iron  mine  to  fish  line"' 
in  marmfaclure  of  the  hook,  the  storv  tak<-s  the 
viewer  from  the  days  of  frontier  barter  through 
the  westward  spread  of  trade,  with  ofieration 
scenes  in  the  companv's  New  York  office  and 
Brooklyn  printing  plant,  and  reporters  at  work 
in  a  variety  of  situations. 

The  production  is  an  exposition  of  the  use 
of  credit  by  the  .American  family  b>r  household 
necessities,  by  the  small  businessman  to  over- 
come adversity  and  expand  in  prosperity,  by 
the  banker  to  put  money  to  work.  But  it  is  more 
than  a  treatis<>:  it  is  a  romance  of  the  .\merican 
way  of  life.  |f 


Rogers'  New  Film  on  Taltle 
Silver  -Meets  Audience  \  iew point 


-|  I 


Sponsor:     1K47    Rogers    Brothers,    division    of 

International  Silver  Company. 
Title:  Uesipns  for  a  llomemaker,  20  min..  col- 
or. Produced  by  Sound  Masters.  Inc. 
•^  -Vbout  two  vears  ago  a  film  was  releaseil 
showing  a  bride,  her  new  home  and  her  we<I- 
(ling  gifts  of  silver.  The  bride  was  dri-sse<l  to 
the  teeth,  she  was  set  up  in  a  STS.IKXJ  hou.se  with 
a  Cadillac  in  the  drivewav.  and  her  silver  would 
have  st<(cked  a  good  siziil  department  in  a  store. 

Obviouslv.  this  approach  to  the  average  buver 
of  silver  was  abvsmallv  wrong  from  a  psycho- 
logical standpoint.  The  clear  implication  given 
in  picture  and  words  was  of  an  unbreakable  lie 
U-lween  considerable  wealth  and  the  owning  of 
silver. 

This  background  is  im|Mirlanl  in  considering 
Desipns  for  a  llomemaker.  a  new  picture  on  sil- 
ver jusi  releas«-d  bv  International  Silver's  UVtT 
Rogers  Brothers  division.  Here  we  have  a  young 
girl  who  cannot  afford  to  buy  a  gift  set  of  silver 
for  her  sister's  wed<ling  pn-M-nt.  but  enters  a 
table  S4'lling  contest  in  the  bx'al  communilv  hall 
to  try  to  win  it. 

Of  course  she  wins-'nol  <>nly  the  silver  set. 
but,  eventually,  romance  and  a  wedding  of  her 
own. 

This  is  soap  ofiera  selling,  to  be  sure,  but  an 
ap|H'aling  i<lra  and  a  realistic  approach  to  the 
audience  of  M'hool  girls,  home  et-onomii-s  stu- 
dent* and  Women's  clul>s  mendxTs  that  MoDKHX 
Tm-KIm;  I'nTiRE  S»:nvni;,  l.>t..  is  finding  (or 
the  film. 

The  contest,  and  incidents  in  the  new  bride's 
home,  give  a  good  excuse  (or  a  dotrn  s4-enes  of 
han<ls<ime  table  settings  that  should  inspire  most 
girls  to  dash  home  and  e\)ierimenl  with  what 
•  liver  tl»ev  have.  |>erha|>s  lay  plans  (or  getting 
the  silver  they  need.  ft 
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M  DIO-VISIAL  SALES  INSTITI   II    |{()\l!l)  MKKTS  IN  CHICAGO 


(I. KM  I  I'lii'  K<iar<l  of  (Inv 
<Tniir>  of  the  Naliniial  III- 
-liiiilr  (or  Audio  •  \isiial 
N'lliiii:  niPt  in  (Chicago 
May  5.  Slmwii  1 1,  lo  r.) 
M-alccI  an*  John  Prrscll, 
Indiana  I  .:  John  J.  I)o>- 
l.d.  Chairman,  of  K(^^; 
Kidiirl  I..  Shoemaker. 
Operudio;  lla/el  Calhoun 
Sherrill.  (!alhoun  Co., 
Adolph  Wirlhiinier.  Radi 
ani;  .Norma  Karl-.  HIS; 
Rrunson  \Iolle\.  Cathe- 
dral: U.  Ilerherl  Myers 
Hi^eler;  Ernest  Tiemann. 
Indiana  L .:  Frank  K. 
Creasy,  dealer;  Harold  A. 
Kiseher,  (^onipco;  Don 
While.  NAVA;  and  Al 
lliineeke.  Operadio.  .Stanil 
int::  Karl  Ualiilrrt.  Indi- 
ana r.:  and  James  (i^tod- 
sell.  Popular  Science.  In- 
stitute will  be  held  this 
'•ummer  a^ain  at   Indiana. 


ARMED  FORCES  COMMUNICATION  ASSN.  HOLDS  FILM  FORUM 


(Right  I  .\  fonun  on  pho- 
tography and  visual  aids 
was  a  feature  of  the  .\rnieil 
Forces  (!onimunications 
.Association's  annual  meet- 
ing in  ('hica^o  last  -April. 
Moderator  in  charge  was 
W.  C  DeVry.  president  of 
DeVr>'  Corporation.  Panel 
memlMTs  included  Captain 
William  C.  Eddy,  I SN. 
I  Ret.  I  :  Vere  O.  Smith, 
civilian  Training  .Aids  .Spe- 
cialist for  the  9lh  Naval 
District  at  Great  Lakes, 
III.:  and  0.  H,  Coelln. 
editor  and  publisher  of 
Busine.ss  Screen  ( stand- 
ing). 

Speakers  presented  a 
1-oniprehensive  review  of 
audio  and  visual  tools  use- 
ful to  manufacturers  serv- 
ing the  armed  forces,  par- 
ticularly in  the  optical  ami 
electronic  helrls.  Training 
hims,  opaque  and  other 
techniques   were  shown. 


MAKV  PICKFORD  PRESENTS  THIRD  CANADIAN  FILM  AWARDS 


ll.KPTI  .Mary  Pickford  Ca- 
nadian-born star,  congrai- 
(dates  some  winners  of 
the  .Hrd  .Annual  Canadian 
I'ilm  Awards  {(resented  on 
April  22.  E'oreground 
are  (left)  Julian  Biggs. 
-Nat'l  Film  Board  director: 
.Stanle>'  Jackson,  also  an 
NKH  director.  Standing  (I. 
to  r.  I  are  .Morten  Parker. 
director  of  The  FighlSci- 
t-nrr  Aptjinst  Cancer: 
Michel  .Sanouillet.  I'niver- 
sity  of  Toronto  Film  So- 
ciety; D.  R.  -Michener. 
chairman  of  tin'  .Awards 
I  om  ni  i  1 1  ee  :  .Maurice 
Montgrain.  (Quebec  govern- 
ment winner;  and  Ron 
Wcyman,  .NFB  directur  of 
l/ins  Lr  Bagne.  .Associ- 
ated Screen  News'  Sitz- 
marks  the  Spot  was  an- 
other winner.  The  Cana- 
dian .Association  for  .Adult 
Educatitm  sponsors  the 
awards. 

More  than  .SO  organiza- 
tions are  represented  in 
the  grimps  sponsoring  these 
annual  awards  lo  factual 
hlms  in   (-anada. 


'I'ltAI.MNc;  DiKKCTOH.s  iiiel  III  I'liilailelijliia  jur  ihi' 
year's  annual  convention  anil  films  again  tool, 
an  important  part  in  their  discussions.  Shotvn 
ahove  are  (I.  to  r.)  James  Inplefieltl.  vice-presi- 
dent of  WiUling  Picture  I'roduclions,  Inc.,  of' 
j\ew  York  City:  and  Fred  S.  Laffer,  president 
of  the  American   Society  of  Training  Directors.' 


\n\iKi)  Forces  Commlm(:.\tions  celebrities  in 
eluded  both  Army  and  Savy  Signal  officers  llffl 
to  right)  shown  with  W.  C.  Del  ry  (left,  center  i 
president  of  Del  ry  Corporation  and  chairman 
of  the  forum  on  photography:  and  Theodore  >■ 
Gary,  president  of  the  Association  and  chairmim 
of  its  1951  Convention  ichich  ivas  held  at  ll'' 
Drake  Hotel  in  Chicago  in  April. 


■■■{mis  Is  I.ikk"'  I'hoih  <:iu)N  'i"K.\M  sboun  abnf 
on  a  sound  .stage  of  the  W  olfj  Studios  in  llolli- 
icood  included  1 1,  to  r.)  Charles  O.  Husting. 
the  Leo  Burnett  Company,  Chicago:  Raphael  '• 
Wolff,  producer;  and  Vernon  Schitaegerle.  ad- 
vertising director  for  the  American  Meat  Insti- 
tute. This  colorful  and  dramatic  new  motion 
picture  story  of  the  "meat  team"  is  described  «" 
other  pages  of  this  issue. 


36 


BUSINESS    SCREEN    MAGAZIM 


II 


ONK  ti)l(l  winter  morning,  year  before  last. 
Leo    Beebe.    head    of    the     For<l     Motor 
Company's    motion    picture    (lei)arlnii'tit. 
iriil  Larry  Madison,  partner  in  New  Yori^'s  MI'O 
I'lciduitions,    were    lying    on    their    stoinarhs    in 
the   snow    beside   a   Colorado    road.     While  cow 
hands  whooped  and  waved  to  move  their  snow 
jbound  steers  down  the  road  to   shelter,   Beebe 
mI  Madison  shot  a  roll  of  film  and  worked  out 
il   plans   for   a    new    movie  on    the   American 
ktiwboy      a    tentative   project    which   up   to    then 
Ihnd    brought    them    to   the    cattle    countr\    on    a 
ilion   scouting   trip. 

While   script   conferences   in   a   thirty    degrees 

"W  zero  blizzard  are  not  standard  procedure 

Kord   rTiinies.  the   incident    illustrates   a   way 

lioing   things   that   has   produced   four   of  the 

iiiii-.t    outstanding    pictures    available    to    16mm 

.iiidiences  anywhere  today.    The   four,   forming 

ford's    Americans    At    Home    series,    are    The 

inierican   Cottboy.  Men   of   Gloucester.   Pueblo 

/>"i    and  Southern    Hijihlanders.     Each    presents 

.1   "lice  of  Americana   unusual   in  treatment,   hu- 

iii.ui,    colorful    and    quite    a    bit    different    from 

ilii-   run-of-the-mill  business  film.    An  important 

l.i'  lor  in  the  success  of  the  series  is  the  lack  of 

.1  preconceived  ""tight"  script.    Instead  of  setting 

'III  with  plans  directing  "here  is  what  we  want 

ihiM-  j(fople  to  do — here  is  the  exact  situation 

wr  have  to  shoot,"'  Americans  At  Home  |)ictures 

are  based  on  this  premise:  ""Let  see  what  these 

people  are  doing,  let's  record  their  life  as  they 

live  it  and  make  our  picture  out  of  that," 

Sequences  Out  of  Real  Life 
The  results  show  up  in  many  ways.  Exam- 
ple: in  the  movies,  cowboys  always  herd  cattle 
on  the  wide  prairies,  up  the  broad  canyons, 
across  the  deep  rivers,  but  in  The  American 
Cowboy  the  most  effective  scenes  of  herding  are 
in  a  blizzard  or  as  a  thousand  steers  move 
through  a  forest  rooting  up  the  brush,  bawling 
and  kicking  up  the  dust  to  provide  a  camera  and 
soutid  sequence  no  s<ripl  writer  would  ever 
dream  up  in  advance. 

Another  instance:  while  Leo  Beebe  was  silting 
in  his  office  trying  to  solve  the  problem  of  a 
suitable  actor  to  play  the  one  professional  act- 
ing part  in  The  American  (lowboy  to  be  tdmcd 
on  location  in  Gunnison.  Colorado  during  four 
seasons  of  the  year — he  looked  up  and  saw  his 
a.ssistant.  Hex  Pollock,  in  an  outer  office  framed 
in  a   \tanr  of  glass:   problem  solved. 

Pollock  looked  the  part  of  the  \i>iting  reporter 
and  also  ac(|uitted  himself  so  well  in  his  first 
acting  job  that  he  max  become  the  protagonist 
of  several   Kord  films  of  the  future. 

(Camera  Artistry — Plus  (Jooil  Jinlgnienl 
No  luiiall  part  of  the  credit  for  the  success  of 
ihe  Americans  At  Home  series  goes  to  MPO's 
Madison  who  has  fdiiicil  all  four.  A  very  mobile 
cameraman,  Madison  is  usually  in  the  right  place 
at  the  right  time  for  the  single  scene  that 
breathes  life  into  an  olhi-rwi»c  mundane  subject, 
Sti-aily  as  a  tripod,  his  hand-held  sec|uences 
almo.st  always  defv  detection. 

The  Americans  At  Home  pictures  are  but  one 
part  of  Ford's  him  o|i<Tations.  In  aildilioii  to 
frequent  technical  training  subjects  or  other 
purely  internal  proje<  Is,  Kord  currently  dis- 
tributes some  twentv-five  entertainment  or  edu- 
rational  motion  pictures  on  such  topics  as  the 
automidiile    industry,     vacation     lands,     sports. 


There's  il  Ford  Film  III  VoiirFiiliire 
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driver    education     or    the     .American    enterprise 
system, 

,\11  these  are  part  of  Ford's  basic  aims  in 
all  its  relations  with  the  |)ublic.  It  wants  to  s»'ll 
automobiles,  make  friends  for  the  company,  cre- 
ate good  will  for  the  automobile  industry  as  a 
whole,  explain  the  workings  and  merits  of  the 
free  enterprise  system   and   reminil   citizens   that 


■"Amkhi<:a>  ChWHOY."  lalrsi  of  Ford's  film  series 
on  "Americans  at  Home."  is  one  of  finest  mtulern 
documentaries  and  destined  to  he  immensely 
pofmlar  with  audiences.  The  "f^rafihic"  above 
shou  s  the  Ford  film  distribution  i>attern. 


America,    its   land,    people   and    traditions,    has 
made  everything   we  have  possible. 

Inq>lementing  the  film  program  for  the  com- 
pany is  a  motion  picture  committee.  I'nder 
chairman  Leo  Beel>e  who  is  head  of  the  Motion 
Picture  Department  of  the  Office  of  Public  Re- 
lations, the  conmiittee  is  formed  of  the  repre- 
-enlatives  of  public  relations,  sales  promotion 
and  ad\ertisiiig.  industrial  relations  and  Ford 
International  di\isions.  This  committee  not  only 
formulates  plans  for  new  public  relations  film 
projeits.  acts  on  suggestions  submitted  by  vari- 
ous s<-ctions  or  individuals  in  the  world-wide 
Koril  organization,  but  also  coordinates  the  pro- 
duction antl  technical  supervision  of  all  t\|>es 
of  motion  pictures  for  internal  use. 

Distributed  Through  h  Main  I  Iflicrs 
Kord  public  relations  films  are  di.stributi-d 
through  six  main  Ford  offices  in  Ne%t'  York, 
Washington,  Dearborn,  ("hicago,  Kansas  Citv 
and  Uii  htiiond.  (ialifornia  in  each  of  which  full 
lime  enqdovres  are  re^|M>nsi|i|r  for  all  film  dis- 
tribution aclivitv.  This  is  a  new  conq>any  |M>licy 
.iiid  has  resulted  in  much  greater  cftiriencv  and 
a  larger  numlK-r  of  showings  per  print. 

Foril  encourages  dealers  to  arrange  fdm  show- 
ings in  their  mmniunitirs.  Some  go  so  far  as 
to  put  on  a  regular  promotion  canqtaign.  mail 
out  catalogs,  deli\rr  prints,  and  even  provide 
projectors  and  o|>eralors  for  community  grou|>s 
or  srhoois.  However,  the  company  docs  n«>l  or- 
ilinarilv    notify    dealers    of    bookings    made    in 

MONTIMCII    ON     Tin:    lot.  LOW  IMC    P  \  G  E  ) 
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Ill   i>n>diulioii  oil    ".liiiii  ii  nil   (.iiiihii\ 

The  Ford  Film  Program: 

their  communities  unless  llir  slunv  was  actually 
arranged  by  the  dealer. 

Ford  has  an  interesting  philosophy  in  regard 
to  film  promotion.  Based  on  the  concept  that 
the  most  receptive  audiences  for  public  relations 
messages  are  close  to  home,  the  company  pro- 
motes film  showings  according  to  a  well  estab- 
lished priority  system.  First  are  Ford's  150,000 
emplovees  who  are  reached  entirely  on  a  volun- 
tary basis  through  recreation  programs,  com- 
pany parties,  banquets  and  through  showings  in 
theatres  in  plant  towns.  Second  are  executives 
and  employees  of  Ford's  6.000  supplier  com- 
panies— so  aptlv  named  in  Ford's  recent  film, 
6,000  Partners^  Third  is  the  family  of  8,000 
Ford  and  Lincoln-Mercury  dealers  and  their 
emplovees.  Fourth  are  residents  in  towns  where 
Ford  plants  are  located.  And  fifth  in  priority, 
is  the  general  public. 

Family  Audience  Deemed  Most  Vital 
Fords  categorizing  of  audiences  is  not  de- 
signed to  underestimate  or  slight  any  segment 
of  comjtany  jjeople  or  the  general  public,  but 
has  been  planned  to  gain  the  maximum  amount 
of  good  for  the  company  out  of  the  materials 
available.  Ford  feels  thai  it  is  more  important 
for  its  employees,  business  associates  and  neigh- 
bors to  understand  the  company  and  its  aims 
than  anyone  else. 

Besides  shipping  prints  to  borrowing  groups 
from  Ford's  six  main  offices,  some  subjects  are 
deposited  on  permanent  loan  in  city  and  county 
school  systems  in  plant  city  locations  only.  Other 
prints  are  used  rixerseas  by  offices  of  Ford  In- 
ternational. Some  subjects  an-  also  distributed 
abroad  by  the  United  States  Office  of  Informa- 
tion. 

Films  Reflect  Gooil  Citizenship 
Ford  public  relations  have  come  a  long  way 
-ince  the  <'ompany  gave  out  the  old  edict — "The 
public  can  have  any  color  car  it  wants — as  long 
as  it's  black."  Without  abandoning  its  original 
individuality,  Ford  has  not  only  been  a  good 
citizen,  but  is  making  every  effort  to  let  people 
know  about  it.  Films  have  played  an  important 
part  in  creating  an  employee  force  and  a  general 
public  probably  more  favorablv  disposed  to- 
wards Ford  and  Ford  products  than  ever  before 
in  the  i  ompany's  history.  JR* 


I'owcrfiil  New  Hiirkgroiiiiil  I'lojcclor 

|)c\  clo|ii'il    li\    l'atlicsc<>|ic    I'rodiirlioris 

M  I'iilliisi  upi-  I'roiluctiuns  unM'iicd  a  new  20,- 
(HKI  wall  background  pr<ijccti>r  lasl  month  which 
is  said  to  be  one  of  the  few  to  be  found  east  of 
Hollywood,  and  in  many  respeits  the  only  one 
of  its  kin<l. 

"The  Mighty  Mo."  as  it  has  been  affection- 
ately dubbed  by  its  operators,  was  constructeil 
in  I'allicscopc's  own  shops,  has  an  optical  sys- 
tem of  carbon  arc.  double  condensers,  film 
holder  and  lens.  It  is  both  water  and  air  cooled, 
projects  a  strong  image  on  a  2.H  by  .30  foot 
liackground    screen    from    a   4    l>\    5    inch    film. 

OiIrt  features:  il  mav  i)e  ailaptcd  for  motion 
jiiclurc  background  |)rojrction.  can  project  a 
nio\  JMg  background  li\   lratis|)ortiiig  a  long  strip 


Here's  "Miiihty  Mo"  ready  for  action 

of  film  across  the  focal  plane  smootliK  ii\  motor 
drive. 

Now  being  used  on  a  feature  sales  promotion 
film  for  P.  Ballantine  &  Sons  (through  J.  Walter 
Thompson  I .  it  has  previously  figured  in  a  pic- 
ture for  American  Telephone  &  Telegraph  Com- 
pany and  in  several  TV  spots  for  Coca-Cola 
and  Bristol-Mjers. 

Thus  far,  the  "Mighty  Mo"  has  been  used  in 
conjunction  with  another  new  Pathescope  tech- 
nique: the  projected  artwork  background.  This 
effect  appears  close  to  but  not  completely  real 
as  it  appears  on  the  screen.  As  a  matter  of  fact, 
complete  realism  is  avoided  in  favor  of  an  im- 
pressionistic picture.  Pathescope  has  found  that 
greater  emphasis  can  be  gained  for  the  im- 
portant parts  of  scenes — the  actors  and  fore- 
ground .sets — by  deliberately  creating  a  pseudo 
image,  attractixe   i)ul    not   distracting.  U' 

B(U'kliriiiinil  i>n>je(tion  jor  liiilliiiiliiie  film 


WcBt  'Virginia  Shows  Wliat  Can 
Be  Done  for  the  Hand! cupped 


Sponsor:  .State  of  West  Virginia  I)e|)artment  of 

Vocational  Rehabilitation. 
Title:    An    Investment   in   Human    Welfare,   21 

mill.,  color,  produced  by  Unifilms.  Inc. 
+  This  is  a  story  of  what  one  stale  has  accom- 
|>iished  in  |>royiding  skill  training  and  jobs  for 
liandicap|)ed  persons.  It  shows  the  kinds  of  jobs 
different  l\pes  of  liandica|)ped  people  can  handle 
best,  explains  that  in  many  industrial  situations 
a  handicapped  man  or  woman  is  even  more 
ade])t  than  those  with  intact  faculties.  It  also 
points  out  from  actual  records  that  job  satis- 
faction is  greater,  morale  higher  and  absentee- 
ism less  among  handicapped  workers  than  among 
others. 

Robert  Flaherty  [irovides  the  narration,  and 
tf)  be  truthful,  it  would  seem  the  noted  docu- 
mentarian  is  more  at  home  behind  the  camera 
than  behind  the  narrator's  mike.  '^ 

PRODUCTION  REVIEW  NOTES 

Additions   and   Corrections   to   the   First 
Annual   Business   Screen   Production   Review 

Associated  Screen  News,  Ltd. 

2000  Northdiff'e  Avenue 

Montreal.  Quebec 

Phone:  DKxter  1186 

The  following  data  was  received  while  the  last 
issue  was  on  the  press  and  should  be  added  to 
your  reference  file  on  the  above  company: 

RECENT  PRODUCTIONS  AND  .SPONSORS 
No  Man  Is  an  Island  (Consolidated  Mining  6, 
Smelting  Co.);  Food  for  Thought  (Department 
of  Fisheries.  Quebec  Government)  ;  Three  for 
Health  (Milk  Foundation  of  Toronto,  Inc.): 
The  Lonii  Furrotv  (Cockshutt  Plow  Co.)  ;  /a<  ' 
I'ine  Journey  (Canadian  Pacific  Railway  Co.  i  ; 
The  Heart  oj  the  System  (Quebec  Hydro  i: 
C  Day  (Hydro  Electric  Power  Commission  if 
Ontario)  :  Combine  Cavalcade  (Massey  Harri- 
Co.):  Canadian  Woolens  for  Warmth  an 
.  Beauty  (Avers  Ltd.)  :  Miracle  Fluid  (Canadiii; 
Red  Cross  Society)  :  and  Canadian  Cameo  si  ■ 
rics  of  theatrical  short  subjects, 

Canadi.\.n  Motion  Picture 
Prodlctions.  Ltd. 

80  King  Street  ^  est 

Toronto.  Ontario 
Phone:  I'La/.a  «TKI 
Date  of  ()r:;ani/.alion:    1')17 
OIIKKR.S  AM)  1)K,I'AI!T\IF\T  HEADS 
(Jordon  I).  Fairlcy.  President 
C.    \.  liirgc.  ]'.!'.  L.  F.  Hogg.  Secty-Treas. 

I,.  I).  Cromicn.  Mnp.  Dir.  &  Exec.  I'rod. 
W.  R.  Brunt.  Director 
Service.s:   Commercial  films  for  industry  spon- 
sorship:  specializes  in  theatrical  production. 
Fvcii.lTIKS:     Contracts    for    studio,    production 
ccpiipment  and  creative  staff  as  required. 

RECENT  PRODICTIONS  AND  SPONSORS 
Mission    to   Muskoka    (Royal    Muskoka    Hotel  I  ; 
The   lliinir   of   Austin    in    Ontario    ( Austin    On- 
tario .Motors,  Ltd.)  ;  Sins  of  the  Fathers,  theatri- 
cal feature. 
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WHICH  WAY  ARE  YOU  GOING? 


g)MPANY HI$TORVand  PBO/'RKs  ) 


h.llVvA^» 


[reporting  TO  STQCKH0LDERS2 


y^f^ 


jOOO 


,Wl" 


MORALE 


'Attracting  NEW  EMPI 


lES 


Remember    SOUND   MASTERS 

not  only  has  the  KNOW-HOW    but  also  the    Cnrf   l/U 

Vi)\{   M  A  N  \    ^  K  A  l{  S   W  i;    II  \  \  i:   I)  ONE  A  K  K  V  K  A  T    Ml   S  I  N  E  S  S    Willi    I  M  I'  ( »  l{  T  \  \  T 

c  i,  I  E  N  T  s    IN    M  \  N  ^     M  \  ,i(  1 1{    I  \  n  r  s  r  in  i:  s .      w  1 1  i:  n    yq  i      \\\\     r  l  a  .n  n  i  n  < ; 
in   rsr    iiii;   imi'\(  i    oi     iiik  schek.n    in    \n^    w  \^     xnd   ihk    \n^    iMHPnsi;  — 

—   LET     US     TALK     WITH     YOU    —   WE     HAVE     SOME     GOOD     IDEAS 


Souna  Jiasiefis,  Jnc. 


MOTION  PICTURES 
SLIDE  FILMS 
TV    SHORTS    AND 


165  WEST  46TH  STREET  —  NEW  YORK    19  .  .  .  PHONE  PLAZA  7-6600  COMMERCIALS 


NUMBERS    •    \  I  >  I  I  M  K    I ;;    •     1951 
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NEWS      ABOUT      FILMS      AND      PRODUCTION     TECHNIQUES 


Sfene  in   "Hfaily  on   the  Hall" 

Mishawaka's  Color  Slidefilm  Aids 
Clerks   Selling   Canvas   Footwear 

♦  Tlu-  Mishawaku  Riihl)or  i.  W dul- 
eii  .Manufacturing  Co..  maker  of 
Ball-Hand  products,  took  to  the  col- 
or and  sound  slidefilm  medium  for 
training  retail  clerks  to  sell  Arch- 
Ciard  shoes.  Cartoons  in  Really  on 
the  Ball  introduce  the  ideas  of 
health,  performance  and  popularity 
for  the  canvas  footwear.  The  At- 
las Film  Co.  was  the  producer. 

Chicago  Women's  Ad  Club  Wins 
National  Honors  with  Slidefilm 

♦  Test  >(  rtciiiii^s  of  ihr  sound  and 
color  slidefilm  Do  )  ou  fielonji  in 
Adverlisingy ,  which  contributed 
largely  to  the  winning  of  first 
award  of  the  Advertising  Federa- 
tion of  America  for  the  \\  omen's 
Advertising  Club  of  Chicago. 
are  being  given  this  spring.  The 
film,  to  be  released  in  the  fall,  was 
made  by  the  Dallas  Jones  Produc- 
tions. 

Outstanding  achievement  in  ad- 
vertising education  was  the  basis  of 
selection  for  the  honors,  to  be  pre- 
sented at  the  A  FA  convention  of 
the  120  men's  and  women's  clubs, 
opening  June  10  in  St.  Louis.  The 
film,  produced  for  vocational  guid- 
ance in  the  high  schools  of  the  Chi- 
cago area,  is  supplemented  with 
booklets  and  other  aids  to  teachers, 
parents  and  students.  A  bureau  of 
the  club  is  to  provide  speakers  at 
the  showings.  For  further  informa- 
titm  address  the  Women's  Advertis- 
ing Club  of  (Chicago.  .'160  N.  Michi- 
gan   \\p..  Chicago   1.   111. 

Illinois  Central's  Anniversary  Film 

♦  The  KMIth  anniversarv  of  the 
Illinois  CIkntkal  Railroad  is  com- 
memorated in  a  video-commercial 
60-minute  production.  Centennial 
I'afieanl.  which  is  being  made  in 
Chicago  b\  the  Jkrrv  Fairbanks 
Prodlction.s.  Fairbanks  is  super- 
vising the  filming  with  the  Multi- 
cam  System,  by  crews  from  the 
Hollywood  and   New   York  studios. 


Selling   Dow's  Styron  Products 

♦  Salogirl^  liaiidliiig  MMi>n.  the 
Dow  (jiKMicAL  Company's  brand 
of  polvstyrene.  will  know  all  about 
its  (jualities  of  long  wear,  non-peel- 
chip-rust,  and  (xlorless  service,  after 
seeing  the  cornpam's  lOmm  sound 
and  color  slidefilm.  ./  Dale  iiilli 
I'olly,  produced  by  TiiK  Jam  Handy 
Organization.  The  subjects  of  dis- 
plays and  tie-in  sales  also  are  taken 
up  in  the  film,  which  can  be  fitted 
into  a  15  minute  or  half-hour  in- 
struction meeting.  For  free  loan  ad- 
dress Dow  Chemical  Co.,  Public 
Relations  Depl..   Midland.  Micli. 

Electric  Power  History  on  Screen 

*  The  increasing  popularity  of  elec- 
tric service  from  the  beginning  of 
the    centurv.    and    the    gearing    of 


'Prospects  and  Profits 

for  Payne  Furnace 


\nicrica  s  pid>lii'  utilities  to  meet 
till-  nation's  re(|uircmetits.  are  set 
forth  in  I'mier  fur  )<iii.  lO-rninutc 
sound  and  color  film  [iroduced  lor 
the  PiiiLADKi.i'MiA  Flkctrk:  Com- 
pany by  the  News  Reel  Laboratory 
for  the  annual  meeting  of  stock- 
holders. Stills  and  motion  pictures 
ol  carl\  appliances  and  historic 
events  bring  out  thi"  story. 

Mixrite  Paper  Service  Is  Theme 

♦  In  /■(iiuildin  (JIaniour.  color  and 
sound  slidefilm  of  the  LiLY-TuLIP 
Corp..  allcniion  is  on  the  compan\  s 
Mixritc  paper  service  for  speed  and 
I cotioniy  as  well  as  sanitation  and 
(juality  assurance  for  fountain  and 
restaurant.  For  free  loan  write  the 
conipanv  at  122  E.  42nd  St..  New 
York  Citv   17. 


UlllKl.TOll    \IaI1V    JoMK    Hl.NN    re 

hearses  cast  for  "The  Vein  Is 
Rich,"  new  Union  Central  Life 
Insurance    film     (story     below)- 


New  Music  Appreciation  Series 

*  Music  a|)|)reciation  is  the  theme 
of  a  series  of  films  in  color  to  be 
made  by  the  Bert  Johnston  Pro- 
ductions. Inc..  of  Cincinnati  for 
release  on  a  syndicate  plan  in  the 
fall. 

Films  recently  completed  include 
a  training  series  for  the  Union  Cen- 
tral Life  Insurance  Company,  a 
one-reel  religious  series,  and  tele- 
\  ision  commercials  for  the  Gruen 
Watch  Co.  and  Wholesale  Flower 
Growers"  Association,  and  a  syndi- 
cated  series  for   banks. 

Davis  &  Geek  Adds  1 1    Surgical 
Films  in  Color  to  Its  Library 

*  Eleven  new  16nun  surgical  films, 
for  professional  use  only,  are  an- 
nounced bv  Dwis  \  Gkck.  Inc..  57 
Willoughby  St..  Brooklyn  1,  N.  Y. 
Prints,  in  color,  are  available  from 
the  Surgical  Film  Library  on  a 
free  loan  basis,  to  hospitals,  medi- 
cal schools  ( signature  of  a  licensed 
physician  required  I.  nurses  train- 
ing schools  and  other  accredited 
medical  and  surgical  groups. 

All  the  films  are  silent  except  the 
one  noted  in  the  following  listing 
of  titles: 

Stricture  oj  the  Ctnnmon  Bile 
Duct,  Sutfiical  Treatment  of  Ar- 
teriovenous Aneuysms,  Biceps  Ten- 
don Transference.  One  Staf^e  Ripht 
Hemirolerlomy.  Transthoracic  I  a/i- 
ecloniy.  Direrliculectomy.  Suhlnlnl 
Gastrectomy  for  Intractahle  Duo- 
ilenal  I' leer.  Excision  Anal  Fissure, 
Fistulectomy  and  Hemorrhoidec- 
tomy, Complete  Exenteration  oj  the 
I'eltis  and  Ihpertension  Due  to 
I'hcochromocytoma    (  sd  I . 

Drug  Store's  Photo  Department 

*  \\  hat  a  photographic  section  can 
do  for  the  sales  volume  of  a  drug 
store  is  pointed  up  in  the  recently 
completed  Eastman  Kodak  Com- 
I'ANY  film  This  Can  Happen  to  You, 
produced  for  showitig  l»  drug  as- 
sociations and  allied  groups. 
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THE  EASIESTM 


ife^ 


Projecting 

Lecture  Material 

Ever  Devised! 


VACUMATIC 
PLATEN* 


POINTEX* 
PROJECTION   POINTER 


Bcscler's  revolutionary  FEED-0-MATIC  -  feature  on  the  new  \L'-l-^  TH  Opaijue 
Projector   permits  continuous,   smooth   projection  of  mounted  or  unmounted   material. 

Think  of  it!  You  simply  feed  your  lecture  material  as  /v  onto  the  metal  conveyor 
hcit  of  the  FEED-O-MATIC.  and  advance  it  into  projection  position  by  turning  a 
handle.  There  is  no  special  need  to  mount  copy,  or  insert  it  into  holders — because  the 
unique  platen  of  this  ultramodern  projector  holds  nil  copy  material  absolutely  flai. 

You  can  feed  mixed  or  continuous  copy  through  evenly,  and  without  light  flashes — 
since  the  platen  is  not  raised  or  lowered.  A  full  S'^xll  page  or  a  postage  stamp  are 
projected  with  equal  case.  There  is  no  curl  or  flutter.  As  new  copy  is  fed  m  at  the  left 
side  of  the  projector,  preceding  copy  is  ejected  from  the  right  side.  Thus  you  obtain  un- 
interrupted projection — which  aids  tremendously  in  the  efficient  presentation  of  mixed 
copy,  and  proves  eminently  suitable  for  continuous  copy  in  scroll  form. 

The  FEED  OMATIC  CONVEYOR  is  one  of  the  exclusive  Beseler  developments 
that  make  the  VL'-l.YTE  the  easiest  opaque  projector  in  the  world  to  use — ideal  for 
schools,  churches,  clubs,  and  business.  .And  there  are  many  other  outstandmg  VULYTE 
features  that  team  to  help  you  obtain   peak   performance  with   maximum  ease. 


1.  YOU  CAN  ui*  Ih*  VU-IYTE  in  a  parllally- 
lighltd  room.  Tolot  dorltnttt  it  not  n*c*>tary 
in  ordar  to  obtain  clvor,  thorp  imagot  and 
brilliont  tolort — btcavl*  VU-IYTE  previdot 
•  xfro   illumination. 

2.  YOU  CAN  VI*  copy  "ot  i«" — without 
mounting  or  intorting  into  holdori.  Tho 
uniqut  B>l<l«r  VACUMATIC  PLATEN*  holdt 
all  copy  obtoiufff/y  flal  during  projtction.  A 
full   8  Villi    pago   lottor  or  a  pottag*   ttomp 


THE  NEW 


t    - 


—  OPAQUE  PIOJECTOI 


•fit.  PtnJ. 


CHARLES 


con  b*  proj*ct«d  with  oquol  oott,  without 
curl  or  fluttor. 

3.  YOU  CAN  projoct  o  lightod  arrow  onto 
ony  port  of  th*  illutlrotion  by  moont  of  tho 
n»w  B>t*l<r  built-in  POINTEX*  POINTEK — 
thofoby  pointing  out  dttailt  without  looving 
tho  projtfctor. 

4.  YOU    CAN    ul>    VU-IYTE    on    on    un««*n 

furfoc* pr0|t<t    on     tmoll    or    lorgo    tcr««nt. 

In  oddition,  VU-LYTE  it  on  omoiingly  quitt 
and  cool  oporoting  pro|«ctor. 


'I  hcsc  advanced,  exclusive  features,  plus  others, 
arc  incorporated  in  a  proicclor  that  weighs  only 
35  lbs  and  is  REDUCED  IN  PRICE. 
Ask  for  Irrr  Jrmonslralion  of  the  precision  built 
VU-LYTF.  in  your  <>»n  projmion  rtHnn.  And  for 
more  information  regarding  this  truly  new  conccpC 
in  opaque  protection,  ask  for  booklet —  V 


0Cj<^^(5^^C>i>     C  O  M  P  A  N 


6  O 


Tk»    World't    lorgolt    Mann  fac  f  aror   *«   Opaqa*    frafactlaa    fqatpaaaf 


NVMBKK    .1 


\  1)1,1   MK    12     •     nil 
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Ford  Color  Film  on  Workmanship 
Publicizes  Arts  Awards  Contest 

♦  Tifiiig-in  willi  the  1- lUlu  MuTOK 
Company's  ofFer  of  835,000  in  cash 
prizes  and  nine  all-oxponsi'-paid 
trips  to  Delroil  and  Dcarliorn. 
Mich.,  for  studonls  |iartic'i|>iitiii>:  in 
the  \')ril  Industrial  Arts  Awards, 
is  a  new  20-ininute  16nnn  color 
motion  picture,  Prule  of  Workman- 
ship.  The  Ford  Fihn  Library  and 
the  company's  repioiiai  public  re- 
lations oflices  in  New  ^  ork  City. 
^'ashin>!ton.  1).  C,  Richmond. 
Calif..  Kansas  City.  Mi>-,  and  Chi- 
cago are  releasing  the  production 
nationally  this  month. 

\^'ilh  its  stor\  based  iipuM  a  la>l 
Near  entrant  whose  wciodworkiiifr 
ability  drew  widespread  attention. 
the  film  shows  how  thousands  of 
students  in  junior  and  senior  higli 
school  classes  acquire  mechanical 
skills  and  craflsnianshif).  The  film 
was  made  for  showin-;  in  schools 
and  before  civic  groups  and  chnrcli 
clubs. 

Hancock  Insurance  Co.  Films  Its 
Village  and  New  Office  Building 

♦  Two  new  color  productions  spon- 
sored by  the  John  Hancock  Ml- 
TIAL  Life  Insiranck  Company  are 
Faith  in  Our  Future,  15-minute 
story  of  the  228-home  Hancock 
Village  within  commuting  distance 
of  Boston,  and  On  These  Founda- 
tions, tracing  the  construction  of 
the  company's  new  office  building 
in  The  Hub. 

Three  narrators  in  the  construc- 
tion story  are  a  "sidewalk  superin- 
tendent.'' who  tells  the  history  of 
the  site,  a  construction  worker,  and 
a  clerical  employee.  The  other  pro- 
duction presents  the  housing  de- 
velopment as  a  modern  replica  of 
the  old.  neighborly  \ew  England 
village. 

Both  films  are  available  for  free 
showing  by  addressing  the  Photo- 
graphic Bureau.  John  Hancock  Mu- 
tual Life  Insurance  Company.  200 
Berkeley  .St..  Boston   17,  .Mass. 

22  Lighting  "Recipes"  In  G.E.  Film 

♦  The  first  furnishetl  home  using 
all  22  new  home  light-conditioning 
"recipes'*  of  the  General  Electric 
Company  is  featured  in  Father  Sees 
the  lAjiht,  12-ininutc  film  to  be 
made  available  in  16mm  through 
the  .34  sales  districts  of  the  G.E. 
Lami"  Division,  the  sponsor. 

The  film  was  shown  simultane- 
ously at  a  private  press  preview  in 
Cleveland  and  befr>re  800  utility 
sales  executives  at  a  television  ses- 
sion of  the  Edison  Electric  Insti- 
tute's annual  sales  conference  at 
the  Edgewater  Beach  Hotel  in  Chi- 
cago. The  production  is  designed 
for   pr'>entation   on   television   and 


ON  THE  PRODUCTION  LINE 

NEWS  OF  BUSINESS  FILMS  AND  THEIR  USE  IN  FIELD 


at  consumer,  civic  and  trade  or- 
ganization  gatherings. 

New  Training   Films  Apply 
Psychology  In  Human  Relations 

^  \  isual  iniplt'iiicntatioii  of  applied 
psychology  in  human  relations,  for 
personnel  training  in  banking,  in- 
surance, and  in  selling  a  new  prod- 
uct, is  turning  sponsors  more  and 
more  to  films  as  their  best  frie?i<l. 
All  three  fields  are  represented  in 
the  latest  production  projci  Is  of 
Rocket  Pictures,  Inc. 

A  March  release.  Help  Yourself, 
is  the  first  of  a  .series  of  slidefilnis 
which  The  Hank  of  America  will 
present  to  its  staffs  in  -100  branches, 
with  emphasis  on  the  fact  that  the 
employe  is  benefiting  himself  for 
life  in  his  dealings. 

For  The  Pacific  Mutual  Life  In- 
surance Company  the  Rocket  staff 
is  writing  and  producing  a  pro- 
gram    pointed     toward     indoctrina- 


tion of  frcslimen  pi-rsonnel.  Specify 
Snioolhediir,  sounil  and  color  slide- 
film  for  The  Roberts  C<iinpany  of 
Los  Angeles,  explains  to  architects, 
builders  and  dealers  all  about  the 
proiluit.  a  patented  device  for  lay- 
ing wall-to-wall  carpeting  without 
floor  tacks  or  nails. 

Pontiac  Silver  Anniversary  Film 

♦  The  Silver  Anniversary  of  the 
I'oMiAc  MoTOK  Division  of  the 
General  Motors  Corporation,  is 
commemorated  with  the  release  of 
Throuph  the  Years,  16mm  Koda- 
cliroine  film  produced  by  the 
SoiNDFiLM  Studios.  Inc..  of  De- 
troit. From  introductory  early 
scenes  the  action  moves  to  today's 
manufacture,  with  a  car  coming  off 
the  as.sembly  line  every  58  seconds. 
Pontiac  dealers,  equipped  with  Bell 
6i  Howell  projectors,  are  handling 
Nical  public  showings. 


John  Cameron  Swazey 
in  Film  Series  for  Zenith 


'fyfsJsS^r^ 


Wa'd  be  pleated  to  screen 
some  of  our  latest  produc- 
tions   for    you.    No    obligation. 


NEW    YORK    •    CHICAGO 
HOUYWOOO 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION   COMMERCIALS 


New  Film  for  "Voice  of  America"; 
Three  for  Venezuela  Showings 

♦  lor  till-  "N'oicc  of  .America  pr< 
gram  of  the  U.  S.  Department  c 
State  is  the  new  20-minute  junio 
Chamber  of  Continene  motion  pit 
ture  shot  in  .35min  by  the  Knickf.J 
IKX.KKK      PhOIJI  CTIONS,      Inc.      \e' 

York.  Howard  A.  Ix-sser  producet 
with  direction  by  Peter  Glushaiiol 

Three  16-35inni  black  and  whit 
films,  shot  in  V<Miezuela,  have  bee 
iimipleted  by  the  company  fo 
(;H)KA  iConscjo  Interamericaii 
dc  Educacion  Alimenlicia  I .  nutr 
tion  education  agency  sponsore 
by  the  Venezuelan  Government  an 
the  Amkrican  Intkknational  As 
sociATloN  headed  by  Nelson  A 
Rockefeller. 

The  productions,  Cookinp  H\ 
jiiene.  Food  for  a  Stronp;  People  an- 
The  Home  Food  Supply,  were  dirci 
ted  b\  Victor  D.  Solow.  The  iiai 
ration  is  Spanish,  with  native  fol 
music  background.  With  six  truck> 
the  Cr)uncil  is  showing  the  films  i: 
villages,  ranches  and  other  isolate 

settlements. 

I 

Mr.  Tux  Tells  Marathon  Jobbers 
How  to  Sell  Dispenser  Services 

♦  The  aiiiinated  Mr.  Tux  sparks  tin 
jobber  salesmen   of  the   MaRATII" 
Corporation    towards    new    go.i 
for  the  Tux  dispenser  napkins  aii' 
service   in    Tips  about  Tux,  sour: 
slidefilm    produced    by    the    All 
Film  Corp. 

The  training  package,  besides  I 
film  and  record,  has  promotioi 
and  review  material,  a  group  le.i 
er's  guide  and  an  easel  presentati' 

Receptionist  Film  Made  Available 
Through  Bell  System  Offices 

♦  Private   businesses  now    have 
opportunity  to  train  their  recepti- 
desk    i)ersoniiel    by    film,    with    I 
lU.l.l.    Sv.sTKM.s   general   release 
the    20-minute    sound    motion    )• 
lure     The     Invisible     Receplioin 
wlii(li   the   telephone  company    li 
used     in     training     and     refresh 
courses  for  its  own  PBX  stafT.    A 
pK     to    the    nearest    Bell    compa: 
olli<  e.      )X  II.DING    PlCTl  RE    ProDI 

TioNS.  Inc..  made  the  film. 

Gutermuth   Slidefilm  Sells  Arketex 

♦  In  circulation  in  the  sales  .r 
advertising  department  of  the  Aik 
tex  Ceramic  Corporation  of  Bra/il 
Ind..  is  a  30-minute  color  and  soum 
slidefilm  program  made  by  Clar 
cnce  11.  Gutermuth.  producer  " 
Screen  .\rt  Pictures,  of  Fort  \^'ayiic 
Th<'  Arketex  concern  is  one  of  tin 
largest  manufacturers  of  ceraini' 
glazed  structural  tile  in  the  I  nitc. 
Slates  and  operates  two  large  til' 
plants  and  clay  pits  at  Brazil.     . 
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PIBi  >r  IPl[iC>IDW(O^S) 


The  Latest  in  Audio-Visual  Equipment  and  Accessories 

exhibitor  aiilliorizcs  thp  servic-o  toiii- 
[uiiiv  lo  usf  DO-97  ratiiijis  wilhiti 
I  he  scope  of  Kegulntioii  4  of  llir 
National   I'roiliiclion    Aullioi  itv. 


Da-Lite   Introduces   New  Screen 
For  Three-Oimensional   Pictures 

*  Tilt'  Da- 1. ill-  Slcri'o  Screen  for 
ihrce-iliniensioniil  piclnres,  intro- 
iliiced  hv  the  1)\I,ITK  ScRKKN  Co.. 
Inc..  2703  N.  Pulaski  Rd..  Chicago 
3*>.  has  these  construction  features: 
}{(l-|Miint  display  board  (3  32" 
thick  I .  clear  coated  back  side,  sil- 
ver coated  projection  surface.  1  rt" 
black  border.  -Ul '  x  40 "  overall, 
dual-ea.seled  back  with  stifleners. 
wall  hanging  or  table  use,  light- 
weight (95 1,  and  self-storing  con- 
tainiT.  The  screen  is  priced  at 
$14.9.S. 

War  Testing   Proves   Durability   of 
B  &  H  Cameras  in  the  Field 

♦  Cameras  going  to  war  must  not 
only  be  tough  soldiers  but  also  must 
dress  the  part.  When  the  70DE 
and  Auto  I.oad  models  of  Bell  & 
Howell  16mrn  cameras  went  inlu 
the  Signal  Corps  recentlv.  the  first 
step  was  to  doff  the  leather  and 
chromium  finishes  and  don  olive 
drab,  with  speeial  low  reflection 
black  paint  over  the  metal  surfaces. 
The  .Auto  Load  is  taken  up  by 
cameramen  in  small  artillery  spot- 
ting planes.  Both  types  are  used  b\ 
Armed  Services  branches  on  the 
ground  and  in  the  air,  and  by  war 
correspondents. 

The  company  reported  that  its 
100  cameras  used  in  the  Bikini 
atom  bomb  test  functioned  96  per 
cent  perfect,  despite  temperature 
ranges  from  120°  F.  on  the  runways 
down  to  40°  below  zero  at  high  alti- 
tudes. The  cameras  are  subjected  by 
the  ."Signal  Corps  to  life  tests,  vibra- 
tion, drop,  temperature  and  other 
tests  simulating  conditions  found  in 
combat.  Fungus-proof  materials  to 
permit  instant  use  after  long  storage 
in  hot  and  damp  climates  are  a 
development    from   World   War   II. 

Do-Lite  Promotes  Gardner 

♦  IUak  I'.  (Midi  (Auiimh.  nanicd 
assistant  sales  manager  of  ihi-  l)\- 
LiTE  ScREK.N  Company,  I.\<  ..  of 
Chicago,  has  been  covering  the 
midwest,  east  and  south  for  the 
company  as  sales  representative 
since  1946. 

RCA  Simplifies  Parts  Priorities 

*  \  «iiiiplilii-il  iiii-iliM,)  of  i-xti-ndiiij; 
ItO-97  priority  ratings  for  needed 
maintenance,  repair  and  operating 
materials  has  been  instituted  by  the 
\{C..\  Skkvick  CoMPA.nv  for  exhibi- 
tors using  the  compan>'s  parts  plan 
contracts.  By  signing  and  mailing 
ihe  return  card  attached  to  an  ex- 
planatory card  already  issued,  the 


Telejector  Is  New  Audio  &  Video 
TV  Spot  and  Show  Equipment 
♦  Telejector  is  the  name  of  a  new. 
completely  portable  7iiO-w'att. 
lOnmi  motion  [licture  projector  for 
TV  spots  and  shows,  available  from 
the  Audio  &  Video  Products  Corp.. 
16.i0  Broadway,  .New  York  City  19. 
A  built-in  right  angle  picture 
llirou  and  a  foldaway  screen,  the 
same  size  as  the  picture  lube  of  a 
12'-.'  inch  TV  receiver  and  masked 
In  >iMiulale  the  effect  of  viewing  in 
the  home,  are  features.  The  pro- 
jector has  its  own  sound  track  ain- 
pl'fier  and  loudspeaker. 


Westrex's  Magnetic   Recording 
Has  a  New  Line  of  Amplifiers 

♦  \  fcaliiic  n(  the  WkSTKKX  CoR- 
1'((1(\j|(in"s  |9.')1  Series  IlOO  Stand- 
ard Magnetic  Kecording  Systems  is 
a  new  line  of  amplifiers  and  trans- 
iiiissioii  i'(]nipment  with  exception- 
alK  low  noise  to  get  maximum 
rc>ulls  from  the  inherent  signal-to- 
lioise  ratio  of  magijclic  fdm.  The 
circuit  has  three  amplifiers:  two 
microphone  pre-amplifiers  and  one 
main   recording  amplifier. 

Kach  of  the  systems,  fixed  studio 
or  portable,  for  3.^.  17':;  "r  16mrn 
magnetic  film,  includes  two  dy- 
namic microphones,  a  microphone 
floor  stand,  a  2-position  mixer- 
transmission  unit,  a  magnetic  re- 
((irding  machine  containing  the 
|)ower  unit  and  auxiliary  ecjuip- 
ment.  a  complete  set  of  spare  glass- 
ware and  fuses,  and  interconnect- 
ing cable  for  operation  from  single 
|)hase,  .50  or  60  cycles  115  volt 
power    source.     The    magnetic    re- 


ff  est  rex  Series   ]  10(1  Recorder 

(•order  also  <an  be  supplied  for 
operation  from  a  three-phase.  .">()  or 
60  cycle  synchronous  motor,  an  in- 
terlock motor,  or  a  multi-duty  com- 
bination 220  volt,  three-phase  syn- 
chronous or  96  volt  UC  control 
motor-  The  Davis  flutter  suppressor 
is  used. 

The  mixer-amplifier  is  a  small 
portable  unit  containing  all  the  am- 
plifiers and  equalizing  transmission 
equipment  and  has  two  microphone 
input  positions,  each  with  mixer 
control  and  dialogue  equalization. 
There  is  a  high  |)recision  volume 
indicator  besides  high-qualil)  low 
impedance  headset  monitoring  for 
either  direct  or  magnetic  monitor- 
ing from  the  magnetic  monitoring 
head  in  the  recording  machine.  The 
complete  system  weighs  17.")  [Xiunds. 

SMPTE  PROCEEDINGS: 

I  C  O  N  T  I  M  E  D     FROM     PACE     1  0  I 

au(lilor\  perspective,  by  H.  G.  Ko- 
brak.  .VI. D.,  University  of  Chicago. 

MoTio.N  Picture  Tech.mqles 
Motion  picture  techniques  were 
the  subject  Monday  evening,  with  a 
paper  on  the  processing  of  16mm 
Kodachrome.  by  W.  Hedden,  T. 
Weaver  and  Lloyd  Thompson  of  the 
Calvin  Co.:  duplication  of  color 
images  with  narrow  band  filters, 
K.  J.  Ross.  National  Film  Board  of 
Canada:  operation  of  a  small  studio. 
Morton  H.  Read.  Bay  State  Film 
Productions;  the  independent  frame 
technique  of  J.  Arthur  Hank,  by 
\A.  Col.  G.  R.  Stevens.  London:  and 
I  urrcnt  arc  lamp  lighting,  bv  V\  .  J. 
Henham.  RCA  Victor. 

The  convention's  opening  session 
was  on  film  and  processing,  with 
papers  by  Edgar  E.  Berger  and 
F.  L.  Bray  of  Du-Arl  Film  Labora- 
tories. L.  Katz  and  W  .  F.slhimer  of 
Matheon  Mfg.  Co..  H.  F.  llewston 
of  I  .  S.  Naval  Ordnance,  and  W.  G. 
Mill  of  Ansco. 

Fi  I.I,  Day  On  Television 
Ml  Tuesday  sessions  were  given 
111  television,  with  the  afternoon 
meeting  at  the  Bell  Ti-lephone  I,ab- 
oratories  in  Murray  Hill,  N.  J. 
I  liursdav  forenoon's  papers  were 
for  the  most  part  on  theatre  light- 
ing  and   production   techniques.  , 
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RCA  Names  John  J.  Dostal 
OS  Sound   &  Visual   Manager 

♦  The   <i|i|i»iiiliMiMit   !•(  John 
I   J.    DosTAL   as   sali-s   iiianagiT 

for  KCA  Sound  a.mj  Visual 
i  Products  has  been  c-onfirnied 
by  A.  R.  Hopkins,  General 
Sales  Manager  of  llie  KCA 
Engineering  Products  Depart- 
ment. 

Since  1948,  Mr.  Oostai  has 
been  manager  of  field  sales 
(or  the  Visual  Products  ."sec- 
tion of  the  departiiu-nl.  Kor- 
merlv  associated  with  Sinnid 
Serilier  Corporation.  Hart- 
ford, Conn.,  he  has  served  as 
a  captain  in  the  U.  S.  Army 
Signal  Corps  during  World 
War  II.  In  recent  years  he 
has  Ix'en  particularly  active 
in  the  visual  field.  His  dy- 
namic sales  training  presenta- 
tions have  been  outstanding 
features  of  recent  National 
Audio  Visual  Association  re- 
gional and  national  gather- 
ings and  he  is  chairman  of 
the  board  of  governors  in 
charge  of  NAVA's  Sales  In- 
stitute at   Indiana   I  niversitv. 

Far  East  Command  Veteran 
Addresses    OeVry    Employees 

*  "Our  Korean  war  bases  an- 
almost  totally  devoid  of  an\ 
form  of  entertainment  for  ouj 
troops  with  the  exception  of 
motion  pictures,"  dcclareil 
Captain  C.  W.  Huff,  execu- 
tive officer  of  the  Photo- 
graphic Division  of  the  Far 
Elast  (iiimmand  in  an  address 
to  more  than  l.'iO  (!liica^o 
employees  of  the  DkVry  COR- 
PORATION on  May  14. 

"Training  films  used  out 
there  are  saving  the  lives  of 
Ameri<'an  boys  as  well  as 
lhos«'  of  our  allies  every  day. 

Huff,  who  was  flown  to 
Chicago  from  Washington  for 
the  event,  has  just  returned 
for  a  .'10-day  s|M"cial  mission 
and  has  l)een  in  the  F"ar  Kasl 
(or  the  [Mist  16  months.  His 
visit  was  es(Mi'iall\  iiia<ie  to 
the  DeVry  plant  l)ecau.«e  the 
firm  is  heavily  engaged  in 
production  of  the  new  JAN 
(Joint  Army -Navy  I  e<|uip- 
ineiit  now  replacing  othiT 
lyjies  of  motion  picture  pro- 
jretion  e<|uipment  in  llic 
armed  services. 


TUMHtHO-Jj 


si^tis 


The  Long  Awaited,  Sensational.,, 


MORTON 

SOUNDMflSTER 

16  MM  Sound-On-Film  Camera 
for  INDUSTRY  and  COMMERCE 


The  Morton  Soundmaster  is  the  product  of 
over  five  years  intensive  research,  design,  and 
engineering.  In  it  hove  gone  oil  the  proven 
features  in  electronics  and  sound  engineering 
that  ore  resultant  from  wartime  and  postwar 
advances.  A  sound  camera  designed  primarily 
for  amateur  rather  than  professional  use.  Its 
simplicity  of  operation,  versatility,  durability 
and  remarkably  low  price  combine  to  make 
it  the  greatest  innovation  in  motion  pictures 
since  color. 


*  SimpU    syftfvm   for    sound    r«<ord!ng. 
Singte-knob   tuning,  eoty    to   optrot* 

>  Finished    film    runt    on    any   standard 
1 6mm     projector 

*  Turret    front    holding    thrsa    C    mount 
tenses. 

*  200-foot     Holiywood-type      outside 
mogozines   for    doy-light    loading. 


•  Completely  botlery  operated  for  use 
indoors  or  out  with  NO  OTHER 
SOURCE   OF    POWER  NEEDED 

•  Amplifier  ond  batteries  self-con 
toined    in  o    tingle    case. 

•  Vorioble  density  sound-recordmg 
system. 

•  Film  costs  exoctly  the  some  as  those 
for    16mm   silent    film 

•  Covers  wide  soundwonge  from  60 
to  6000   cycles. 


*  Accurole  opticol  viowfinder  to 
match  15mm,  25mm.  and 
75  mm  lenses.  Parallax  adjust- 
ment 

*  Geared   footage    meter 

*  Sturdy,  light-weight>aluminum 
body  with  oil  working  parts 
mode  of  either  stamless  steel 
or    brass 


COMMIICiAl    riOOUCt 

DtMONttlAtiOM 


00 


THE  l/f!<yUOtl—  CO. 

86  SOUTH  SIXTH  STREET 
MINNEAPOLIS  2,  MINNESOTA 


PRESENTATIONS.      TREATIHENTS. 
COMPLETE     SHOOTING      SCRIPTS 

GERALD  BLANK 

194  60B  64lh  Av» 

Frnlt  Meadows.  L.  I .  N    Y 

JA  6  4220  TE  8  7174 


IIIIIU)   1,1)11  HiN   tll^    nil     I\|)|  \   Ol^    IKMMN*.   I  ll,M>  NOW     \\  Ml. Mill 


♦  The  Thirtl  Kdilion  of  The  Index  of  I'raininp 
Kilnis.  widely-usrcl  and  authoritative  reference 
listing  all  free-loan,  rental  and  Ioh-c<»I  purchase 
-oiinil   rilni<-   nnd   <>li(lefilm«  nvnilnhle   for   industrial 


training  and  viM-alional  classroom  usr  is  not*  axad- 
ahlr.  NearU  28(N)  titles  are  listed,  together  with 
coniplclp  "Miurrrs.  Till:  Im>E\  liMs  at  onU  $2.(V). 
Oriirr  lodin    from  MlM>t»s  SiHl>\.  Chirngo  II. 


M    M  II  K  R    ^ 


\  Oil   MK    i:    •     to.',  t 
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Vincent  L.  Herman 


Vincent  Herman  Heads  New  TV 
Department  of  Jam  Handy  in  N.  Y. 

♦  VlNCKNT  I,.  IIkh.MVN.  a  director 
of  'I'liK  Jam  Handy  Okga.mzation 
for  many  years,  has  been  appointed 
vice  president  in  charpr  of  telc- 
\  ision  operations. 

A  New  York  tcle\isioii  depart- 
ment  lias  been  eslai)lislied.  with 
separate  production  facilities  there, 
to  make  TV  commercials  and  filmed 
programs. 

Vice  President  Herman's  execu- 
tive staff  has  William  I'skali  as 
production  executive  and  Frank 
Sea\er  account  executive. 

Princeton  Film  Center  Appoints 
Barlass  General   Soles  Manager 

♦  Jack  Barlass.  named  executive 
vice  president  and  general  sales 
manager  of  The  Princeton  Film 
Center.  Inc..  has  been  general  pro- 
motion manager  of  the  Meredith 
Publishing  Company,  in  charge  of 
public  relations,  the  book  sales  de- 
partment and  special  consumer  pro- 
motion projects.  He  will  divide  his 
time  l)etwcen  Princeton.  N.  J.,  and 
New   ^  ork  City. 

Richard  A.  Walsh  to  Jam  Handy 

♦  Richard  A.  Wal.sh.  now  with 
the  photoplays  unit  of  The  Jam 
HaM)^  Okcamzatio.n.  has  been  a 
motion  picture  writer  and  director 
in  Holl\\\ood  and  for  the  armed 
forces. 

Dean  Is  Ideal's  Chicago  Manager; 
Young  Succeeds  Him  In  Atlanta 

♦  George  E.  Dean  has  been  pro- 
moled  to  manager  of  the  main  ofTice 
of  the  Ideal  Pictures  Corp..  in  Chi- 
cago, and  Robert  ^  oung  succeeds 
him  in  the  Atlanta  managership. 
Robert  I).  F'aber,  New  York  man- 
ager, has  returned  after  a  year's 
leave  of  absence. 

The  Los  Angeles  ofTice  is  now  al 
2y.i()  \X'.  .Seventh  St.,  unrler  the  di- 
rcilion  of  Scott  W.  Hillam.  In 
Oklahoma  Citv  the  new  address  is 
1.36  N.W.  l.sih  St..  and  the  Salt 
Lake  Cil\  office  has  moved  to  .S4 
Post   Office   Place. 


Howard  Johnson  Heads  M.P.  Unit 
of  U.  S.   Civil  Defense  Division 

*  Howard  H.  II.  JohnxiM.  producer 
and  director  whose  films  won 
awards  in  l<)Wi  and  I'M'!  at  the 
Venice  I'ilni  I'c-liwd.  has  been 
named  chief  of  the  iiiution  picture 
branch  of  the  Public  AITairs  l)i\i- 
sion  of  the  Federal  (!ivil  Defense 
Administration. 

Johnson  set  up  the  Navy  a-\ 
training  program  in  the  Central 
Pacific  in  World  War  II  and  later. 
as  a  civilian  emplovee  of  the  Navy 
Photographic  Center,  he  produced 
more  than  ■!()  motion  pictures  for 
training  and  public  information,  in 
the  I'nited  States,  Alaska  and  Pan- 
ama. He  is  a  graduate  of  the  Uni- 
versity  of  Vermont. 

Golden  Names  Burrows  Consultant 

♦  Lincoln    V.    Burrows    of    the 


Eastman  Kodak  CoMi>ANV  has 
been  selected  by  Nathan  P.  Golden 
to  be  consultant  to  the  NPA  Motion 
Picture-Photographic  Products  Di- 
vision. Burrows,  who  in  World 
War  II  headed  the  photographic 
section  in  WPBs  consumers  durable 
goods  division,  is  to  advise  the 
Golden  group  regarding  sensitized 
film,  motion  picture  and  photo- 
graphic |)r<iducts. 

Tom  Curtis  to  Jam  Handy,  Chicago 

♦  Tom  I\.  (ilHTis,  formerly  vice 
president  of  the  Atlas  Fii.M  COR- 
PORATION, has  joined  The  Jam 
Handy  Organization  as  motion  pic- 
ture consultant  for  the  Chicago  area. 
Besides  production  experience  with 
the  Columbia  Pictures  (Corporation. 
Curtis  saw  service  for  three  years  in 
the  U.  S.  Army  Signal  Corps  film 
studio. 


U^toducers  of  QJine 

1 1  Lotion  [Pictures 

Since  igi6 

DE  FRENES 
COMPANY 

1909  BUTTONWOOD  STREET 
PHILA.  30.  PA.  RIttcnhouse  6-1686 


35MM  •  16MM 
COLOR  •  B  &  W 


Elliott  Pew  . . .  heads  sales  for 
Unifilnis,   N.    Y.    film   producer. 


Ross  Roy  Names  Harry  Stalley 
Director  of  Creative  Art  Work 

♦  Aihanicd  li>  senior  art  director 
of  Ross  Roy,  Inc.,  Harry  C.  Stalley 
will  direct  all  creative  art  work, 
and  the  department's  persoimel,  of 
the  advertising  agency.  Stalley  has 
been  with  the  company  a  nund)er 
of  years. 

David  Hubbell  Succeeds  Gates 
As  Kodak's  Director  of  Training 

♦  \.  Dwii)  III  iini;i.r.,  named  direc- 
tor c)f  training  of  the  East.man  Ko- 
dak Company,  succeeds  Allen  B. 
Gates,  who  continues  membership 
on  the  management  staff  as  con- 
sultant on  training  to  the  general 
management.  Gates  was  training  di- 
rector for  20  years. 

The  training  section  is  being 
merged  with  the  industrial  relations 
department  under  Craig  P.  Coch- 
rane, director  of  industrial  rela- 
tions. 

Hubbell  was  an  associate  profes- 
sor at  Pennsylvania  State  College 
before  he  joined  Eastman  in  1926. 
He  has  been  on  the  executive  staff 
and  assistant  training  director  since 
1946. 

Audio  &  Video  Representative 

♦  W  II. MAM  11.  IIaZI.ETT,  ap|)ointed 
field  representative  in  the  Eastern 
Seaboard  for  the  .AlDio  &  \U)E0 
Products  Corporation,  will  dem- 
onstrate a  complete  line  of  profes- 
sional sound  reproducing  equip- 
ment and  will  act  as  liaison  between 
the  company  and  specialized  indus- 
tries engaged  in  data  and  telemeter 
recording  projects. 

Applebaum   Returns   "Home" 

♦  Louis  .Vpplcbaum.  compo.'icr.  has 
returned  as  music  consultant  to  the 
Canadian  National  Film  Board, 
which  he  seived  as  senior  composer 
from  19-12  I..  19lf).  lb-  will  devote 
four  months  a  year  to  the  Board's 
activities  and  continue  with  his 
work  in  radio.  I'.  S.  entertainment 
films,  and  composing. 
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Alexander  Is  Safety  Council's 
Industrial     Department     Head 

♦    CllAia.l.>       ^.       Al.K\AM)l.l(,       noH 

manager  of  the  Industrial  Depart- 
ment of  the  National  Safety 
(!i)l  Ncll..  was  assistant  general  man- 
:iger  nf  inanufacluriiig  for  the 
(!lierr)-Hurreli  Corp..  where  he  also 
was  roonlitiator  of  production  tiieth- 
ods  and  defense  contracts. 

In  ac(|uiring  his  experience  in 
industrial  production,  engineering, 
foreman  training  and  sales.  Alex- 
ander also  .serveil  two  years  as 
senior  engineer  with  George  Krye 
and  Associates  and  ten  years  with 
the  Buick  Motor  Division  of  Gen- 
eral Motors  Gorp. 

Pointing  to  the  nei'd  of  conserva- 
tion  of  manpower  amidst  the  gear- 
ing of  the  national  economy  to 
defense  effort.  President  Ned  H. 
Dearhorn  of  the  Council  said  Alex- 
ander's background  fits  him  to  head 
up  the  (iouncil's  program  for  fur- 
ther reduition  of  industrial  acci- 
dent losses,  and  added  that  "there 
are  important  segments  of  industr\ 
where  accident  prevention  has  re- 
ceived less  attention  than  it  de- 
s«'rves." 

Benavie  Addresses  Purdue  Clinic 

*  rechrii(|ues  of  applying  music  to 
industrial  motion  piitures  were  dis- 
cussed h\  Samuel  J.  Benavie.  direc- 
tor of  music  for  TllK  Jam  Hand^ 
Orcamzation,  at  a  Purdue  I  niver- 
sity  Clinic  April  14-16  on  music 
for  better  living,  on  and  off  the  jol>. 

B  &  H  Magazine  Camera  Record 

*  Com{>letion  of  manufacture  of  it^ 
25().(KX>th  Uimm  magazine  camera 
is  being  observed  by  the  Bell  \ 
Howell  Co..  7100  McCormick  Rd.. 
Chicago  4sS.  III.,  with  special  prices 
for  both  the  Auto  Load  and  the 
Auto  Master  models.  Formal  pre>- 
entatioH  was  made  by  K.  1..  Ghyr- 
chel,  works  manager,  at  a  meeting 
of  cxe«ulives  in  the  home  of  Presi- 
dent C.  H.  Percy. 

Sherman  Handles  Norse  Films 

*  .\l.  SiiKHVMN.  named  L  nitiil 
States  distributor  of  all  Norwegiati 
Governmr-nt  dims,  has  opened  of- 
fices nt  l(>12  Wisconsin  a\e..  \\\. 
in   Washington.   1).   C. 


You  can  buy  titles  for  less  than 
KNIGHT  QUALITY  sells  for,  but 
you  cannot  get  greater  value  at 
any  price.  That's  why  our  titles 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDIO 

341  E.Ohio  Street.  Chiogo  11.  Illinois 


Oavies  ot  Princeton  Film  Center 
♦  Kii\v\i(u  A.  Davies.  who  has 
headed  his  own  television  film  pro- 
ducing company,  has  j<iined  TliE 
Pri.nceton  Film  Center.  I.nc,  as 
middle  .\tlanlic  district  sales  man- 
ager. 


TELEVISION  TALK 

Setup  for  Low  Budget  TV  Spots 

♦  .\  studio  at  Bsron,  inc.,  in  Wash- 
ington, D.  C,  has  been  equipped 
with  a  pre-set  microphone  and  per- 
manently placed  lighting  fixturi-> 
for  low-budget  TV  sound  fdiiiing 
service,  to  news  commentators,  con- 
gressional reporters,  political  speak- 
ers and  TV  advertisers.  .'\  one- 
minute  sync-!»ound  spot,  editeil  and 
coiripii-li'.    i>   iIi'IImti-iI    fur   .S2.1. 

First  in  Melchior  TV  Series  Shot 

♦  A  series  of  13  half-hour  TV 
musicals  for  fall  relea.se.  the  first  of 
which  has  been  completed  by  l,au- 
ritz  Melchior  and  Mrs.  Melchior. 
will  be  produced  on  film  by  Sarra. 
Inc.  The  series  will  be  sold  for 
regional   sponsor-ihip. 

TV  Spots  in  Department  Store 

♦  Television  films  made  in  a  de- 
partment store  marked  the  fur  stor- 
age campaign  of  Sterling-Lindner- 
Davis  of  Cleveland,  unit  of  Allied 
Stores  Corp.  Three  TV^  stations 
sharci!  17  sdiind-oii-filtn  sjMit-. 
Television   in   the  Everglades 

♦  .\  cast  of  17  professional  players 
has     been     in     the     Kverglades     of 
Florida   shooting  Call  of  the  Ever- 
eladi:^    for    teieyision    release. 
Zenith   Claims   Phonevision   Success 

♦  ('oncluding  first  test  phase  of 
Phonevision.  Zenith  Radio  officials 
point  to  high  percentage  of  paid 
"attendance"  and  claim  a  success- 
ful   ileiimn-itration. 


DON'T  WASTE  FILM  STOCK 

Save  Retakes-Develop  Your  Own! 

Anybody  can  run  it! 

BRIDGAMATIC  costs  little 
more  than  old-faihioned.  cum- 
bersome, slow  acting  rack 
and  tank  processing  meth 
ods.  This  low  cost  automatic 
film  developing  machine 
saves  valuable  lime,  protects 
your  precious  negatives. 
Speeds  up  your  entire  pro- 
duction routine.  Straight  16mm 
or  16  35mm  combination  mod- 
els, negative  positive  or  re- 
versal up  to  SS79S  plus  tax. 
Develop  and  dry  ready  lor 
showing  your  own  spot  news- 
reel  same  day  events  occur. 
TV  stations,  small  labs.,  edu- 
cational institutions,  film  pro- 
ducers, microlilmera  have 
proven  BHIDGAMATIC  m  the 
lield   for   several   years. 

Completely  self  contained 
with  patented  overdrive,  air 
squeegees,  built  m  drybox. 
healing  elements,  plastic  lined 
steel  tanks.  No  special  skill 
required  lor  operating  attach 
rubber  hose  and  plug  in.' 

AGENTS  FOR:  Acm«  Animotion,  Blue  Seal  Rccorderi.  D«pu«  Printer*.  F«orl«tt  D«lll«t. 
Auricon  16mm  line,  Maqnoqram  Synchronowi  Rncorden,  lUoqnecordvri.  Smitti  Vlvw- 
fiiuttri.  Colortron  Litei.  Bodde  Screens.  Hollywood  frin»er».  Zoomor  CiM  tolowttor 
Leni.  Kinevoi  Synchronoui  Moqnetic  Recorderi.  Mole  Ricllarduia  LiollH.  MANY 
ITEMS    AVAILABLE    ON    TIME    PAYMENTS. 


HHIIH.  iMATIC  2lt,  H.  fiotilitr  film 
sfteed  ISim'  iirr  hour  $24tS  plut  lax 
lirilhoul   rxlraai 


BKIDGAMAIII  J l{.  SI 01)0  -::: 


itr    •■■(!    lab*  .     ••••tiv*    %\m    %9* 


S.  0.  S.  CINEMA  SUPPLY  CORP. 


0ep<     H 
to:   W     S2>d   SI 

Ne»    York    II 


I  K\\  COPIKS  KKM  V1MN(;()F"I'K()1)1  ClloN  |{K\  IKW"  ISSl  K 

♦  From  the  large  over-run  of  the  recent  Business  Scree.v  annual  report 
on  I.  S.  and  Canadian  "Production  Resources"  I  Is.sur  Two.  1').t1  i  a 
few  copies  remain  for  single  copv  sales  to  sponsors  and  agencies.  Send 
mail  or  telegraph  orders  at  One  Dollar  (x-r  cop\,  p<ist|>aid.  to  the  (!hi- 
cago  Oflice  of  Publication.  Business  Screen.  \7-A\  K.  Suju-rior.  Chicago 
11,  Illinois.    Orders  filled  while  sup)>l\   lasts. 


/1 2uaAiei  o/  OncUidi . .  . 


Films  we  wrote  in  1950  have  been  honored  by  .  .  . 

■k  THE   EDINBURGH    INTERNATIONAL    FILM    FESTIVAL 

•  THE    VENICE    INTERNATIONAL    FILM    FESTIVAL 

•  THE   COMMITTEE    ON   FILMS    FOR    SAFETY 

•  THE   AMERICAN  MEDICAL  ASSOCIATION 


^c/u/pti  Bi^  OcAJie^ie  Q nxA^nciucx:^ 


THE     COMPLETE     FILM     WRITING     SERVICE 

GUARANTEED     ACCEPTABILITY 


709    ATLANTIC    SLDC. 


930    r    STRtET    NW         *         WASHINGTON    4.    D.    C. 
*    IN    NIW    TORK.    INTIRPtlSI    «S3S    * 


IXICUTIVI     J94I 


N  I  M  B  F.  R   3 


\  iM.t  M  t    I :   •    i<(.-.i 


COMPIETEIY  ^  i 

rf  SOUND 

RECORDING  SERVICES 

now  available  to  producers  of 
16  mm  Business — Educational — 
and  Religious  Films. 

I 

I      SYNCHRONOUS  Va"  MAGNETIC 

I  TAPE  RECORDING  CHANNEL 

I 

I  16  mm  MAGNETIC  FILM 

I  RECORDING  CHANNEL 

j  16  mm  MULTIPLE  TRACK  DIRECT- 
j      POSITIVE  RECORDING  CHANNEL 

I    SIX  CHANNEL  MIXER 

I      FOR  RE- RECORDING  from 

.  V*  Magnetic  Tape  — Magnetic 
I  and  Photographic  16  mm  Films, 
j        Synchronous    Disc    Recordings. 

GEO.  W.  COIBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6,  lUINOIS 

EJge-Sumhertd  Work  Prints  ~  Color  Masters  — 
Duplicate  Segatiies— Release  Prints 


mC-MILD 


RECORDING    EQUIPMENT 

It  coHPOHariou 


Mtiunfiicturhi  ^.-      i 

SYNCHRONOUS  DISC 
SYNCHRONOUS  TAPE 
SYNCHRONOUS   FILM 

Original  Sound  Truck 
Recorders' Diibbers'Iidilors 

WRITE: 

FAIRCHILD 

RECORDING  EQUIPMENT 

CORPORATION 

1S4th    STREET   and    7lh   AVENUE. 
WHITESTONE,    NEW   YORK 
PHONI:  INDEPENDENCE    3-JIOO 


ltr</f  lor  Boot  U I  PS  7  uboul  I'jir- 
child  PicSync  Tjpe  Recorder. 

My  name 

Company ., 

AddreiS 

rn- 12 


General  Electric  Previews  New 

Picture   On   Advantages  of 

Recreation    Programs 

*  MiiiiN  natiiiniii  civic  clubs  arc  participaliii;^  in 
till-  (icncral  Kliilric  (;(>iii|)any"s  filiM-s|iaikc(l 
ii\  ic  ini|irii\ciiicMl  itrograin  fin'  (Icvcliiprnciit  of 
corniiiiMiily  rccrcaliiin.  cii-s|)iiiis<)rc(l  |i\  the  Na- 
linnal   Hccrcation    ,\ssiiciation. 

I  he  sound  motion  picture,  A  Chance  to  Play, 
HJiich  is  lieiuf;  rlistriijuled  to  conunuiiity  and 
educational  or<:ani/,ali<ins.  is  the  most  recent 
in  the  compatu's  More  I'otter  lo  America  scries, 
riic  211-iniimlc  production  was  made  liy  the  March 
of  Time  under  the  technical  super\ision  of  the 
association.  The  kit  is  purchasahle  at  a  repro- 
duction cost  of  $37  by  industrial  and  civic 
firoups  i>ut  the  film  is  available  on  a  one-time 
loan  basis  through  the  nearest  General  Klectric 
sales  iillicp.* 

Hknkfits  Shown  By  Many  Exampi-es 
The  manifold  benefits  of  more  playtime  and 
belter  recreational  facilities  to  the  individual, 
industry  and  the  nation  provide  the  theme  of 
the  motion  picture.  Supported  by  scenes  shot 
from  coast  to  coast  the  production  proves  pic- 
torially  its  point  that  municipalities,  by  their 
lack  of  foresight,  are  missing  a  readymade  op- 
portunity to  reduce  traffic  accidents,  cut  down 
dcliM(|uency  and  crime,  and  to  build  the  moral 
and  pb\sical  health  of  the  community.  a<lults  as 
Hcll   as   youngsters. 

In  outdoor  night  scenes  the  production  brings 
out  the  cooperation  of  progressive  industrial 
companies  in  providing  and  maintaining  lighted 
playing  fields  for  employees,  for  experience  has 
taught  them,  just  as  have  the  lunch  hour  film 
programs,  that  re<Tealion  in  the  off-hours  helps 
the  worker  to  do  a  better  job,  develops  team 
spirit,  and  decreases  accidents  and  absenteeism. 
Final  scenes  emphasize  that  improvement  of 
the  recreational  facilities  of  America  is  a  re- 
sponsibilitv  of  civic  leaders,  and  that  evcr\  citi- 
zen  should   participate. 

An  authoritative  manual.  "Recreation   Is  Ev-     i 


16  mm 


(  C  O  N  T  I  .\  U  E  D       ON 


ACE 


FIFTY    I 


"Gcncr.-!!  Electric  Co..  Visual  Instruction  Section.  1  River 
Rd.,  Schenectady  5.  .\.Y'.  Mranch  offices:  930  S.W.  6th  .Ave.. 
Portland.  Ore.  ;  liepartment  ot"  Visual  Instruction,  U.  of 
California.  Berkeley.  Calif. ;  2.^5  Montgomery  St.,  San  Fran. 
Cisco.  Calif.;  212  .\.  Vigncs  St.,  I^os  .\ngeles.  Calif.;  200  S. 
.Main  St.,  Salt  Lake  City,  I'tah:  650  17th  St..  Denver,  Colo.; 
1801  N.  Lamar  .St..  Dallas,  IVx.is;  41tib  Woodland  Ave.. 
Cleveland,  Ohio;  187  Spring  .St..  N.W..  .Atlanta.  Ga. ;  1405 
I..ocust  Sl,  Philadelphia,  Pa.  ;  570  Lexington  .\ve..  New  Y'ork 
City;  140  Federal  St..  Boston,  .Mass.;  «40  S.  Canal  St.. 
Chicago.    111. 


TEACHERS 

LECTURERS 

DEMONSTRATORS 

No  mora  woodsn  itick 
point«ril  Ui«  the  Optical 
Po!nt«r  up  to  20  ft.  from 
icr««n. 

POSTAGE 


PROJECT$_|WCHI 


ARROWHEAD 


Bright  V««  of  light  cltdrlr  points 
out  lubjtct  matter  on  screen! 
Bright  lightl  Light  w«ight!  Pits 
your  hand!  Send  check  or  money 
order   today! 

DCALCRS    tNVITfO 


PREPAID 


$475 


Sk 


PATENT 
PENDING 


PENBERTHY     INSTRUMENT    COMPANY 

Oept.    14.    66i    Adorns    St.,    Seattle    8.    Washington 


This  Model  1  I  <j 
Compco  reel  in  the 
new  600  ft.  (16mm.) 
size  holds  a  complete 
15-minute  sound  or 
25-minutc  silent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes  ...  is  durably 
made  of  high  grade  tempered  steel, 
finished  in  scratch-resistant,  baked-on 
hammertone  gray  enamel  .  ,  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threading  fast  and  easy,  even  in 
the  dark!  Model  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  tor  catalog. 


2251   W.  Si.  Paul  Ave. 
Chicogo  47 


CORPORATION 


For   16mm.  Film  —  400'   lo  2000'   Reeli 

Protect  your  films 

Ship  in  FIBERBILT  CASES 

Sold  at   leading   dealers 


I 
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Ul.>*INESS    SCREKN     M\(. A/INK 


•     ONE  OF  A  SKRIES  ON    M  DIOVrSlIAL  SERVICES     • 

Their  "Gadgt'ts  "  Help  Mak<'  Bitter  Films 

IHK  STOKY  OF  CHICAGO'S  COLIURN  I.AHOHVTOKV 


♦  Sup«-i-"'};ii<lgfts"' — four  floors  of 
iheni  de»i>:iie(i  and  made  by  the 
company  ti>  meet  special  needs  of 
I  its  customers  and  each  a  model  of 
'  compactnos  that's  the  mind's  e\e 
picture  we  carried  awa)  from  a 
visit  to  the  Cweo.  W.  Colburn  Lab- 
oratory. Inc..  beehive  of  printin;;. 
recordin<!  and  title-making,  in  Chi- 
cago. 

Though  he  slill  was  digging  his 
way  out  of  ihe  pileup  of  business 
that  accumulated  during  his  attend- 
ance at  the  New  York  spring 
meeting  of  the  S.MPTE,  before 
which  he  had  described  his  new 
equipment  for  editing  (|uarter-inch 
g)nchroni/ed  magnetic  tape.  George 
Colburn  conducted  us  on  a  one- 
man  tour  of  the  establishment 
which  he  o|KTates  with  three  broth- 
ers. Bob.  John  and  Francis,  at  16-1 
N.  Wacker  Drive. 

AcTi\K  IN  ."^MFTF  Affairs 
It's  axiomatic  that  the  busiest 
folk  take  on  additional  jobs  and 
do  them  effectually.  That  must  be 
true  of  Colburn.  for  he  somehow 
finds  lime  to  be  chairman  of  the 
Central  Section  of  the  SMPTK  and 
for  years  was  its  secretary  and 
treasuriT. 

When  we  mentioned  the  compact- 
ness that  characterized  the  many 
special  devices  he  showed  us.  Ci>l- 
burn  in  the  genial,  affable  and 
quiet  wa\  of  his  47  \ears  smile<l 
something  about  having  learned  the 
value  of  space  in  a  basement. 

And  that's  where  the  story  of  the 
laboratory  starts-  in  the  basement 
of  his  home  at  722}'.  \.  Clark 
street,  in  \'>'V2  i  though  the  ""yen"  to 
work  with  projection  of  films  was 
being  exercised  years  earlier,  as  the 
illustration  proves  i .  The  first  op- 
erations of  Colburn's  "company" 
were  severely  restricted  to  making 
enlargements  from  '>' jmm  to  16. 
but  that  limitation  wasn't  to  be  for 
long.    When  Kmni  film  came  out.  he 


A    SCRIPT    SERVICE 


began  making  reductions  from  16 
to  8,  but  orders  were  arriving  be- 
fore he  could  get  the  attachtnent 
ready   for  his  prititing  nia<hiiie. 

Bob.  the  youngest  brother,  was 
working  in  a  knitting  mill  in  Min- 
nesota. \^  hen  the  mill  offered  him 
the  job  of  night  foreman,  at  a  raise 
of  SI 7  a  month  for  the  new  respon- 
sibilities, he  decided  that  was  not 
for  him.  George  and  Mrs.  Colburn 
had  saved  S.^tKl  for  a  long-cher- 
ished trip  to  California,  so  Bob 
came  in  to  take  over.  That  was  in 
I'W.S.  The  following  spring  the 
firm  took  space  in  the  Merchandise 
Marl.  Brother  John,  who  was  try- 
ing to  work  his  way  through  col- 
lege, joined  the  brothers  at  this 
time.  George,  in  addition  to  the 
print  service,  had  been  o[K'raling  a 
poster  service  at  the  Palace  theatre. 
W  hen  Snow  While  was  billed  in  for 
eight  weeks,  goodbv  poster  work 
for  the  period,  so  he  sold  that 
business  and  went  wholly  into  the 
laboratory  activity. 

Ihe  space  leased  in  the  Mart  was 
not  exactly  pretentious.  In  the  one 
room.  '•)  feet  wide  by  12  long  and 
i!  high,  the  Colburns  were  making 
print  enlargements  and  reductions 
from  a  number  of  film  sizes  and 
doing  some  title  work.  Came  Koda- 
chrome  in  19.%  and  the  laboralor\ 
was  printing  duplicates  almost  as 
earl>  as  the  original  film  entered 
the  field.  Some  sound  still  opera- 
tion also  was  undertake.!.  The 
adjoining  room  was  obtained  and 
the  wall  broken  through  to  provide 
llw   first  Colburn   studio. 

Bl.sinf.ss  Is  On  the  Move 

(i^orge  was  busy  building  more 
|iiiiiters  and  pro<essing  machines 
as  the  orders  multiplied,  and  more 
space  was  taken.  Then  the  Govern- 
ment moved  into  the  Mart  and 
wanted  the  entire  floor.    The  build- 

l(:()>TI\tKI>       ON       VKCY.       .S2  I 


Specializing  in  a  creative 
approach  to  motion  pictures.  Production-wise 
shooting  scripts  and  narrations  on  which  spon- 
sors and  producers  can  depend. 

SID    A  »  EL  —  SCRIPTS 


1130     JEFFERSON     PLACE     N       W 


WASHINGTON     6.     0     C 


NATIONAL     1034 


.Vk.1 


® 


pur  IT    ■ 
ON  nioMT! 


D«  Luxa 
Chall«no»r 

Octagon  cair 
Cryilal-Bvadvd 

ptctvr*  wrfocr 
Lightwvighl 

«atr  lo  carry 


When  you  put  on  your  showing  of 
business  films — motion  pictures,  shdes 
or  filmslrtps — do  the  job  right — use  a 


li 


Send  ^1  FREE 
Samfrte  o/ 

OoLlte  CryttolBeoded 
icreen  fobric  and  copy  of 
helpful  brochure  "Planning 
for    Effective     Projectior 


DA-LITE 

CRYSTAL-BEADED 
SCREEN 


Its  millions  of  tiny  crystal  beads  give 
your  pictures  theatre-quality  brilliance 
and  sharpness  .  .  .  (about  200'^  lo 
500'~r  brighter  than  on  a  wall,  sheet  or 
makeshift  screen!.  The  greater  light 
reflective  quality  of  the  Da-l,ile  Crystal 
Beaded  surface  brines  out  all  the  de- 
tails and  fine  gradations  of  lone  and 
color  thai  the  camera  has  captured. 

Your  supplier  ha>  Da-Lite  Screens  in 
sizes  and  styles  for  every  need.  A«k  (or 
a  demonstration. 


The  icTtem  eXPERIENCB  Built 
— fomous  lor  quality  s/nce  1909 


vi.kkkAjJj. 


DA-LITE  SCREEN  COMPANY,  INC. 


2  703    N.    Pulaiki    »oad 


NOW'. 


^rJfrfnTWr 


Ch'tago  39.    Ilhno'i 

screen  fabric  and  your  brochure  "Plannirtg  for  Kffcc-  ' 

tivc  Projection,"  ,                     | 

.V-iitr..  j 

Firm  Sjm,-  . 

.IdJresi  I 

Cti.                                                         /    ■  .                     I 


SALES  •  SERVICE  •  RENTALS 

^RS  35  mm.  •  16  mm. 

CAMERAS-MOVIOLAS^DOLLYS 

Complete  Line  of  Equipment  for  Prodwtiom  AvsiUble  for  RemtsI 

Mitchell:  Standard  -  Hi-Spccd  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  •  Shif  tover  •  Eyemos 

Maitrer:  16  mm.  Cameras 

Moviola:  Editing  Machines  •  Synchronizers 

SPECIALISTS  IN  ALL  TYPES  OF  CAMERA  REPAIK  WORK.  UNSB  MOUNTED 


(7flni6Rfl  fouipm^nT  (o. 

N^     1600  IKOHOlL'fli   \  n(u  iiHK  cm     ^'~-' 


RE\rTII\C  TTTF  'HI. I  i;  <  IIIP.«;"  OF  BISINFSS  FIT 


AiT! 


♦  t-ipf  miiri-  lliaii  a  drc.iile.  Ill  >1- 
NESS  St:RKKN  has  l>een  the  one 
national  business  jounial  serving 
the   s|>e<-ial    interest    of  large   and 


«inall  luisiiiess  firms  utiliiing  the 
full  range  of  audio  and  visual  tools 
for  training,  selling,  and  other 
puriMiw^,   8,n00  copies  ihi*  isaue. 


Nl.MBKR   .1    •    \Oi.l  MK    IJ    •    1931 
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MOTION  PICTURE  AND  TELEVISION 
PRODUCTION  EQUIPMENT 

ARRIFLEX  HEADQUARTERS 
Olract  Factory  Repreisntatives 

ArriflfX   .'{r)nini    llaii<kaim'i  a.   nu)di'l    II. 
Built-in   12  volt  motor  and  tachometer. 
Three  matched  Zeiss  T-coated  lenses. 
200'  or  -lOO'   ma>razines  available. 
Immediate  Delivery. 

ARRIFLEX  BUMP  and  SYNC   MOTOR 

lieareil   follow   focus  control. 
Retlex  viewintr  through  the  lens. 
Soundproof   and    liKhtweiRht. 
Tripods  and  hahy  tripods  with  specially  de- 
signed lemovable  head  in  bayonet  mount. 
All    spare   p.irts  an<l   gears  available. 

COLORTRAN    LIGHTING    EQUIPMENT 

"T.'iO"   Watt   unit  —  three  spots,  one   broad, 
stands,  converter,  cases;  equivalent  to  .'{000 

watts  on  less  than  15  amps.  $298.50 

"2000"   Watt    unit   —  two   light   heads  and 
stands,  converter,   case;    equivalent   to   -1000 

watts  on  less  than  20  amps SI80.38 

"5000"   Watt   unit   —   two   light   heads   and 
stands,  converter,  case;  equivalent  to  10,000 

watts  on  less  than  30  amps.  $230.00 

CRIP  KQUIPMENT  for  good  lighting  con- 
trol, three  gobos,  five  flags,  case $122.00 

Immediate  delivery  on  all  units. 

GET    COLOR   RIGHT    WITH    COLORTRAN    LIGHT. 

CAMART    CAMERA     CAR 

CAMART   TV   MIKE    BOOM         •        CAMART    TRIPOD 

Complete  description  in  the  new  1951 

MART    MESSAGE 


THE  CAMERA  •  MART  inc. 

70     WEST     45lh     ST. 

NEW     YORK      19,     N.     Y. 

CABLE  ADDRESS-CAMERAMART 

WORLD-WIDE  SERVICE 


l()miH  h()nA(;HlU)\\E 
PUINTINB  WASTEKS 

• 

35mm   B&W  Negatives 

Enlarged   from    16mm   Originals 

• 

35mm   Color  Theatre   Prints 

Enlarged   From 

16mm    Kodachrome   Originals 


16mm-35mm    Specialized 

LAB  SEI'.VICES 

Special   Effects 

Dissolves         #         Montages 

Wipes  •  Fades  •  Zooms 

Superimposures 

Frame    Sequence    Alterolion 


FILMEFFECTS 

OF     HOLLYWOOD 

1IS3  N.  Highlond  Ave  .  Hollywood  38,  Calif. 
Hollywood  9-S800 

FOR  TV 

35n,m  i?&'%V  or  Color  Dilmi 
r^raucta  to   1(>mm 


GE    Shows    New    Recreation    Film: 

(  C  O  N  T  1  N  U  K  D    K  K  O  M    I'  A  G  K    K  I)  H  T  Y  •  K  1  G  11  T  ) 

ervbodv'.s  Kusiness."  is  one  of  four  components 
iif  the  ('ain[>ui;^ii  kit.  It  i.s  desi-iiied  lo  help  coin- 
inuiiit)  li-a<lers  plan  their  campaifiiis  and  lakes 
up  (juoslioMS  of  iir>:aiii/alii>n  and  in.stitulion  of 
the  prof-raii).  I)udf;<-1  pr<ililrnis.  and  the  ex|«-ri- 
ences  of  other  cilies. 

An  interestingly  laid  out  and  illuslratetl  bro- 
chure is  "Industrial  He<reation  Is  Good  Busi- 
ness", >vhi(h  .slates  at  the  outset  thai  2().()(M) 
tompanies  are  speniliiif;  .^ISO.IH !().()( 11)  a  year  lo 
•;ive  their  24.(K)0,()(M)  eniployi-i-s  hi'lter  jday  fa- 
cilities. The  booklet  is  replete  with  suggestions 
for  plavground  activities  and  the  physical  as- 
pects of  ac<|uirin}i  and  la\ing  out  facilities. 

Other  Materials  i.n  the  Campaign  Kit 

In  "The  Manual  of  F"l(>odlinhling  Plans"  are 
presented  6.'^  ways  to  facilitate  nighl  outdoor 
sports,  (ieiieral  Klectric's  lliuininating  I,al)ora- 
lory  prepared  the  plans. 

The  fourth  item  is  the  "Audience  Handout," 
a  leaflet  scorecard  for  distribution  to  community 
audiences  and  providing  a  14-question  evalua- 
tion of  the  ( ciininunity's  recreational  rating. 

LxcK  OF  Facii.itie.s  Cause  of  Crime 
italistically  the  fdm  and  manuals  pin  their 
case  to  some  illuminating  facts.  Shortage  of 
playgrounds  contributed  in  one  year  to  injuries 
lo  .5().()0()  children  playing  in  the  streets,  with 
800  fatalities.  While  only  2..'i()0  of  16.000  mu- 
nicipalities haye  organized  recreation  services 
I  only  one-eighth  of  the  recreational  workers  are 
employed  full-time),  arrests  for  crimes  increased 
nearly  .50  per  cent  in  10  years  and  most  were 
comniittcd  by  indiyiduals  21  years  old  and 
younger.  In  two  years  after  opening  supervised 
playgrounds,  delinquency  declined  70  per  cent 
at  Anaheim,  Calif.  Rejections  for  military  serv- 
ice in  World  War  II  totaled  three  and  a  half 
million  young  men.  In  Chicago  Col.  Theodore 
P.  Bank,  president  of  the  Athletic  Institute, 
pointed  out  that  the  necessary  speeding  up  of 
basic  trainees  currently  does  not  permit  suiii- 
cient  time  for  physical  training  through  sports 
and  recreation  programs  and  its  up  lo  the  com- 
munities to  do  something  about  it. 
Editor's  Note:  For  details  concerning  the  film 
program  of  The  Athletic  Institute  and  other 
available  sports  films,  consult  Thk  .'^ports  Kii.m 
Guide,  a  Business  Scree.n  Guide  publication 
available  from  this  source. 


Pick  the  PERFECT  POINTER  up  and  "presto"  e 
brilliant  point  appears  on  the  screen  .  .  .  No 
fumbling  in  the  dark  for  a  switch  (there  Isn't  any) 
.  .  .  Place  the  PERFECT  POINTER  back  on  the 
table   and — off  goes  its   light!     It   Is; 

•  EASY  TO  HANDLE    (weight  8   oi.) 

•  FITS    ANY    BRIEF    CASE    OR    COAT 
POCKET 

•  ALWAYS    IN    FOCUS 

•  LOW    IN    COST 

•  ECONOMICAL  TO    MAINTAIN 

•  S20.00   POSTPAID    Iquontlty   discount) 

THE   PERFECT  POINTER 

740    TUCKAHOE    RD.  TUCKAHOE.    N.    Y. 


FILM     STRIP 

CABINET 

•  Six  drawer  all  steel  cabinet 

•  Holds  over  336  of  the  1  '  }"  cans 

•  Individual    compartments 

•  Individually   indexed 

•  Adjustable    dividers    for    larger 
rolls 

•  Olive  gray  enamel,   baked  on 

WRITE  FOR  CATALOG  116 — Com- 
plete  line  16mm  film  filing  and 
handling    equipment. 


J^EwmoBfl  PRODUCTS  corp 

330     W     i1    ST.      NEW    YORK    18.    NY 


Products    fitliuTlisrd    in    these    pnpes    repre- 

si'tit    the    "hliie    chilis"    of    the    iiudio-risiial 

industry  find  merit   \tiiir  full  pntronnp'. 


M 


/a  Aaa^  .d£\.CHce 


•    Ansco  Color  type  238  duplicating 

•    B  &.  W  and  color  \sork  prints 

•    Black    and    white    printing 

•    Rushes  —  3  hour  service 

•    Sound  track  processing 

•    Negative     processing 

•    Reversal  processing 

•    Dupe     negatives 


► 


FISCHER  PHOTOGBAPHIC  LABORATORIES 
1729   N     MOBILE  AVENUE  CHICAGO  39 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.    Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTORE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 
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BUSINESS    SCREEN    MAGAZINE,* 


A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 


•   CONNECTICIT   • 


Rockwell   Film   &    Projection 
Service.  182  High  St..  Hartford  .i. 

Elastern  Film  Libraries,  148  Grand 
Street,  ^'aterbury  5. 


•  DISTRICT  OF  COLUMBI.4  • 


Jam  Handy  Organization.  Inc.. 

Transportation  Bldg.,\^'ashing- 
ton  6. 

The  Film  Center,  915  12th  St. 
N.W  ..  Washinprton. 

The  Walcott-Tavlor  Company, 
Inc..  501  Mills' BIdg.,  Washing- 
ton, 6,  D.  C. 


•   MAR"iX.4ND   • 


,   Robert  L.  Davis,  V.  0.  Box  572, 
Cumberland. 

Howard  E.  Thompson,  Box  204, 
Mt.  Airv. 


•   MASSACHUSETTS 


Bailev  Film  Service,  59  Chandler 
Street,  Tfl.  4-0214,  \Xorcester  8. 


•   NEW  HAMPSHIRE   • 


A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 


•   NEW  JERSEY   • 


SlidtH-raft   ("o.,   142   Morris  Ave., 
Miiuiitnin  IjikfTi.  N.  J. 


•  NE\t    YORK   • 

Aaaociation  Films,  Inc.,  33  West 
45th  Slr.-,t,  Now  \oTk  19. 

Buchan    Pictures,    79    Allen    St., 
Buffalo. 

Charles  J.  Giegerich,  42-20  Kis- 
sena  Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 

W.  .'vith  St..  Now  York  19. 

Cravtford  &  Immig.  Inc.,  265  W. 
14lh  St.,  New  York  City  11. 


The  Jam  Handy  Organization. 
Inc.,  1775  Broadway,  New  York. 

Ken    Killian    Sd.    &   Vis.    Pdts. 

P.  0.  Box  361  Hempstead.  N.  Y. 

Mogull.  Film  and  Camera  Com- 
panv.  1121 14  W.  48th  St..  .New 
York  19. 

Paromel  Co.,  40-18  Astoria  Blvd.. 
"^iiulh.  l.onf;  Island  City  3. 

Jack  Patent.  13  East  37th  Street, 
.New  York  16. 

S.  O.  S.  Cinema  Supply  Corp., 
602  W.  52nd  St.,  New  York  19. 

Specialized  Sound  Products  Co., 

.i.il  Fifth  Axe..  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  .599BS  Suffern. 


•   PENNSYLVANIA   • 

Jam   llandv  Organisation,  Inc., 

93(1  I'enii  Ave..  I'illsl>urgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St.. 
Harrisburg. 

Lippincott    Pictures,    Inc.,   4729 
Ludlow  St.,  Philadelphia  39. 


•    RHODE  ISLAND   • 

Weslcoll,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 


•   \^  EST  VIRGINIA   • 

J.  (,.  Haley,  P.  O.  Box  703, 
Charleston  2'-^. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2,5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  81(i  W .  \ir- 
ginia  St.,  Charleston  2. 

Theatre  Service  &  Supplv  Co., 

Phone  240ki,  Box  138').  Hunting- 
ton. 


SOUTHERN    STATES 


•  AL.\BAMV   • 

Stevens  Picluren,  Inc.,  'tiH,  F.ipht- 
ecnth  St.,  North,  Birmingham. 

•  FLOKIDA    • 

.Norman  Ijiboratf>ries  &  Studio. 

Arlington  Suburb,  Jacksonville. 


Southern  Photo  and  News,  608 

E.  LaFayelte  St.,  Tampa. 

•   GEORGIA   • 

Colonial  Films,  1118  W.  Pcachlree 
St..  N.W  ..  A Twood  7.588.  Atlanta. 

.*«tevens  Pictures.  Inc.,  101  \X'alton 
St.,  N.  W  .,  Atlanta  3. 

•   LOUISIANA   • 

.Stanley     Projection     Company, 

21  P  J  Murray  St..  .Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling   Visual    Education    Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  ^'isuaI   Service.   Inc.,  815 

Povdras  St..  New  Orleans  13. 

HarFilms,  Inc.,  600  Baronne  St., 
New  Orleans.  Since  1915. 


•    MISSISSIPPI   • 

Herschel    Smith    Companv,    119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 

St..  Jackson  2. 


•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  BIdg..  .Memphis. 

Tennessee  ^  isual  Education 
Service,  4l6  .\.  Broad  St.,  .Nash- 
ville. 

•   VIRGINIA   • 

Capitol  Film  &  Radio  Co.,  Inc., 
19  W.  Main  St.,  Richmond  20. 

National    Film    Service,    202    E. 

Cary  ."^t..  Richmond. 

Tidewater  Audio-\  isual  Center, 

617  W.  35th  St..  Norfolk  8.  Phone 
51371. 


•   ARK.\NS.\S   • 

DfiiiiM-rat  Printing  anil  Litho- 
graphing <!<).,  Little  Rock. 

Grimm-W  illiams  Co.,  113  W. 
Sixth  SUeet,  Little  Rock. 


MIDWESTERN   STATES 


•  ILLINOIS  • 

.\nieriraii    Film    Kcginlry,   24   E. 

Kighth  ."street.  Chicago  5. 

Vss<M-inli<in   Films,  Inc.,  79  F^al 
AdanLo  St..  Chicago  3. 


Jam   Handy  Organization.  Inc.. 

230  N.  Mirhi<.'an  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 

Swank  Motion  Pictures.  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 


•    INDIANA    • 


Burke's  Motion  Picture  Co..  434 

Lincoln  Wav  West,  South  Bend  5. 


•   low  A    • 

Pratt  Sound  Films.  Inc.,  720  3rd 

Ave..  S.F..  Cedar  Rapids.  Iowa. 

Ryan  Visual  Aids  Service.  lOO-ll 
Harrison  St..  Davenport. 

•   KANSAS-MISSOl  RI    • 


Kansas  City  Sound  Service,  1402 
Locust  St..  Kansas  City  6.  Mo. 

Erker    Bros.    Optical    Co..    610 

Olive  St..  St.  Louis  1. 

Swank  Motion  Pictures.  014  .N. 

Skinker  Blvd..  St.  Louis  5. 


•    MICHIGW   • 


Engleman    N'isual    Education 
Service.  4754-56  Woodward  Ave., 

Detroit  1. 

Jam  Handv  Organization.   Inc.. 

2821  E.  Grand  Blvd..  Detroit  11. 

Capital  Film  Service.  224  .\bbott 
Road,  Fast  I.ansing,  Michigan. 


•    MINNKSOTA    • 


National  Chimera  Exchange.  86  S. 

Sixth  St..  .New  Farmers  Mrrhanics 
Bank  BIdg.,  Minneapolis  2. 


OHIO 


Ralph    N.    Haile    &    Associates, 

2\'f  \\  .limit  St..  Cincinnsti. 

Arailemy  Film  Service  Inc..  23U» 
Payne  Ave.,  Gevrland  14. 

Carpenter  Visual  .^rviee.  Inc., 

1.3002  Kuclid  Ave.  Fast  (Icveland 
12,  Ohio. 

(CONTIM'ED  ON  NEXT  PACE) 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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LOCAL  AUDIO-VISUAL  SUPPLIERS 


iCOMIMKI)    IKOM    THK    rKKCKDIN*.     DIKKCTOK^     l'\(.K)     j 


The  Colburn  Story: 


Fryan  Film  Service,  S228  Euclid 
Ave.,  Cleveland  15. 

Sanray  Filnii*,  Inc..  2108  Payne 
Ave..  Clpvcl;in<l  II. 

Jam   lluiiiiv  Organization,  Inc., 

310  Talluill  Building.  Dayton  2. 

Toyman    Films    Inc.,    400    West 

First  Strrrt.  Davton. 

M.    H.    Martin    Company,    50 

Charles  Ave..  S.  E.  Massillon. 


•  WISco^sL^  • 

R.  H.  Flath  Company,  2410  N.  3d 
St..  Milwaukee  12. 


WESTERN   STATES 


•  C4UFORNIA  • 

Donald  J.  Clausonthue,  1829  N. 
Craig  .\ve..  .Altadena. 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd.,  Holly- 
wood 28. 

Jam  Handy  Organization,  Inc., 

7046  HoUywood  Blvd.,  Los  An- 
geles 28. 

Raike  Company,  829  S.  Flower  St., 
Los  .Angeles  17. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

Association  Films,  Inc.,  351  Turk 

St.,  San  Francisco  2. 

C.  R.  Skinner  Manufacturing 
Co.,  292-294  Turk  St.,  San  Fran- 
cisco 2. 


•   COLORADO   • 

Home  .Movie  Sales  .\gency,  28  E. 
Ninth  Ave.,  Denver  3. 


•   OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahoma, 
City  6. 

H.   O.   Davis,  522  N.  Broadway, 
Oklahoma  City  2. 

Kirkpatrick,  Inc.,  1634  S.  Boston 
Ave..  Tulsa  5. 


•   OREGON   • 

Moore's  .Motion  Picture  Service, 
306  S.  W.  Ninth  Ave.,  Portland  5. 


•  TEXAS   • 

.'Vssoriation  Films,  Inc.,  1915  Live 

Oak  St..  Dallas  1. 

Audio  Video,  Inc.,  4000  Ross  Ave., 
Dallas  4;  1702  Austin  Ave., 
Houston. 

George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 

Capitol  Photo  Supplies,  2428 
Guadalupe  St.,  Phone  8-5717, 
Austin. 


•  UTAH   • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


CANADA 


Audio-Visual  Supply  Company, 

Toronto  General  Trusts  Building, 
\X  innipeg,  Man. 


FOREIGN 


Distribuidora  Filmica  Venezo- 
lana  De  16MM.,  S.A.,  Apartado 
706  Caracas,  Venezuela,  S.A. 


Qualified  Dealers  Invited 
to  Appear  in  This  Listing 

♦  If  you  are  a  specializing  audio- 
visual dealer  or  distributor,  you  are 
invited  to  apply  for  listings  in  the 
National  Directory  pages  of  Busi- 
ness Screen.  A  nominal  service 
charge  is  made  for  each  acceptable 
listing. 

Application  form  sent  on  request. 
Listings  in  these  pages  are  subject 
to  cancellation  if  products  or  serv- 
ices are  below  the  minimum  stand- 
ard set  by  the  Editors  and  reported 
by  users  in  this  field.  Wc  invite 
reader  participation  and  patronage. 


A  BUSINESS  SCREEN   READER  SERVICE 


(CONTINIIEII     KHOM     I' A  G  K    49  ( 

ing  management  paid  the  cxpi-n-'  - 
of  transferring  the  rdiiipaiiy  to  an- 
other lloor  and  laying  out  the  lab- 
oratiiry  to  Colburn  speiifiratiims. 

.■\t  that  time  the  concern  was  per- 
forniing  70  different  kinds  of  oper- 
ations, chiefly  printing,  reversals, 
tinting  and  toning  ('^1  to  95  \kt 
cent  of  llu-  laboratory's  business 
today  is  with  color  film  I.  enlarge- 
ments, reductions,  editing,  title- 
making,  recordings,  and  a  little 
photographv  on  outside  work  on  a 
time  and  material  basis.  But  the 
company  stayed  away  from  produc- 
ing. Five  years  ago  they  left  the 
Mart  when  the  lease  ran  out  and 
they  needed  additional  operating 
room. 

On  the  fourth  lloipi  at  the  Wacker 
address  the  Colburn  corporation 
concentrates  upon  35mm  opera- 
tions, copying  slidefilms  and  mak- 
ing quantity  slides  from  larger 
material  ( a  masking  service  is  pro- 
vided for  better  control  of  prints). 
Here  also  are  the  shop  for  construc- 
tion of  printing  equipment  and 
other  devices,  also  the  offices  and 
reviewing  rooms.  On  the  third 
floor,  besides  the  main  offices,  are 
located  record  studios,  art  and  ani- 
mation and  editing  rooms.  The  sec- 
ond floor  houses  the  order  writing 
and  bookkeeping  departments, 
printing  and  inspection  rooms.  The 
lower  level  floor  has  the  shipping 
and  storage  facilities,  chemical 
mixer,  reversal  machine,  black  and 
white  positive  and  negative  machine 
and  experimental  developing  facil- 
ities. Projection  rooms  have  been 
set  up  adjacent  to  mechanical  de- 
partments throughout  to  speed  serv- 
ice. Approximately  one-fourth  of 
the  overall  operating  space  is  for 
color  printing. 

Magnetic  Recokding  Chan.nel 
The  most  recent  addition  is  a 
quarter-inch  magnetic  tape  record- 
ing channel  for  a  small  company 
doing  its  own  sound  recording,  a 
magnetic  recorder  with  soundhead. 
The  tapes  are  transferred  to  film 
and  the  companies  take  them  back 
and  edit  them.  A  new  developing 
machine  was  constructed  two  years 
ago  for  speedup.  Last  year  a  De- 
\  rv  proje<tor  was  built  up  by  Col- 
burn to  run  pii'ture  and  .sound 
track  simultaneously.  The  sound 
track  can  be  advanced  or  retarded 
over  a  space  of  nine  frames  to 
check  synchronization.  Eight  of 
these  machines  have  been  con- 
structed, two  for  the  laboratory,  the 
others  for  various  producers.  The 
conibinalion  was  devis<-d  for  the 
Colhurns'  own  use.  but  when  pro- 
ducers saw    it    thev    wanted    it    too. 


Tinker    Toys,    a    Mechano    set,    a 

Grandfather's    gas   stereopticon   — 

George  W.  Colburn  at  16,  with  his 

homemade  projector. 

There  was  nothing  else  of  the  kind 
in  the  16mm  field. 

The  editing  machine  which  was 
the  subject  of  the  SMPTE  paper 
was  devised  for  measuring  '  i"  syn- 
chronous magnetic  tape  in  terms  of 
16mm  film  in  feel  and  frames  for 
service  purposes.  The  diameter  of 
the  driving  drum  is  changed  with 
a  series  of  slip-on  rings. 

Television  Demands  Speed 
The  heavy  influx  of  orders  for 
television  one- minute  spot  films 
posed  a  problem.  Orders  averaged 
2  to  6  prints.  Net  as  many  persons 
in  the  laboratory  were  involved  as 
for  handling  8(Ht  feet  of  Koda- 
chrome.  Service  was  placed  on  a 
weekly  basis:  spots  are  assembled 
on  Tuesday,  the  duplicate  negative 
is  made  Vl'ednesday,  the  transfer 
of  sound  from  magnetic  tape  fol- 
lows and  the  answer  print  is  ready 
Thursday,  additional  prints  on  Fri- 
dav.  The  work  is  channeled  through 
one  man  in  the  editing  department. 
The  laboratory  has  stuck  to  a  meth- 
od of  operation  w  hereunder  the 
original  show  is  in  either  16nun 
color  or  reversal  from  which  a 
duplicate  negative  is  made  to  gel 
the  best  results. 

Requests  for  special  work,  how- 
ever, are  received  from  every  di- 
rection on  the  globe.  We  saw 
postmarks  on  envelo[)es  from  Rot- 
terdam. Holland:  Caracas.  \'ene- 
zuela:  Trinidad;  Singapore:  the 
Danish  Vi  est  Indies;  Stavanger, 
Norwav;  K<d»e.  Japan:  Bombay. 
India:  Hamburg.  Germany;  from 
Trinidad.  San  Salvador.  Hong 
Kong.  Paris:  from  Spain.  New  Zea- 
land. Mexiio.   Knglanil.  Ecuador. 

Oh  yes.  word  of  the  C(dliurn 
laboratory  has  gotten  around.     W 


ONLY    BYRON 
CAN    MAKE 
COLOR-CORRECT* 
PRINTS 


color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color- f>otfect 
colQff-correct 
color-correct 
c&ior-correct 

cohitzcotr^t 
color-correct 

color-correct  ?.X5?" 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 
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*     TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,   n.  w. 
Washington    7,   d.   c. 
dupont    1800 


24    hour    service    on    aniwer    prints 


When  pipe  dreams  come  true,  it's  a  story  worth 
telling.  The  Oklahoma  Natural  Gas  Company  tells 
the  stor>'  of  its  early-day  dreams  come  true  for 
public  service  —  and  how  they  continue  to  develop  — 
in  a  Kodachrome  motion  picture,  "Pipe  Dreams  Come 
True,"  produced  by 
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.  .  .  for  their  latest  engineering 
development  in  home  appliances — a 
clothes  dryer  with  "rainbow-drying" 
action  —  introduced  to  dealers  and 
consumers  in  a  sound  motion  picture 
in  color  entitled 


a 


IRACLE  OF  THE  RAINBOW" 


And  Hotpoint's  pointing  to  ATLAS 
as  producer  of  this  fine  introductory 
vehicle. 


Conveniently  located  at  the  '"crossroads 
of  America,"  ATLAS  is  completely 
equipped  to  produce  motion  pictures, 
sound  slidefilms,  training  and  recruiting 
programs  and  TV  commercials. 

Your  inquiry  is  invited. 


.y^f^ 


ESTABLISHED     1913 

nil     SOUTH    BOULEVARD  OAK    PARK,    ILLINOIS 

CHICAGO    TELEPHONE:    AUSTIN    7-8620 
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PORTRAIT  OF  A  YOUNG  MAN 

WHO  IS  GOING  PLACES 

IN  TELEVISION 


He  has  a  pronounced  flair  for  promoling 
sales  by  means  of  Motion  Pictures  and 
Television. 

He  measures  all  scripts  by  the  extent  to 
which  they  lend  themselves  to  VISUAL 
Dramatic  Action. 

He  knows  what  it  lakes  in  skill  and  time 
and  money  -  to  produce  a  first-rate  pro- 
motional film  for  showings  to  selected 
groups  .  .  .  and  he  stoutly  maintains  that 
the  same  standards  should  prevail  in  con- 
tracting for  films  designed  to  sell  goods 
or  services  by  TELEVISION. 

He  is  keenly  aware  that  Television  — in  the 
client's  eyes    has  now  become  the  touch- 


stone for  assaying  "quality  of  service"... 
and  that  if  he  fails  to  recommend  and 
justify  the  proper  budget,  IF  he  fails  to 
allow  enough  lime  for  creating  top-flight 
commercials  (let  alone  the  supporting 
programs!),  IF  he  permits  an  inept  hand 
to  do  the  guiding  and  does  not  voice 
AN  effective  protest,  certain  major  ac- 
counts that  run  into  the  millions  of  dol- 
lars can  go  flying  out  the  window. 

He  sets  results  above  every  other  con- 
sideration which  is  why  this  man  and 
a  number  of  others  in  like  position  are 
placing  more  and  more  of  their  television 
work  with  Caravel. 


The  technique  of  making  films  for  television  isn't  something  you  learn  from  a 
book  ...  or  from  shooting  a  lot  of  newsreel  footage.  Caravel  learned  the  hard  way 
-  by  making  hundreds  of  successful  films  to  promote  sales.  Ask  us  to  show  you 
some  of  the  recent  commercials  we  have  made.  Either  at  your  offices  or  ours. 


CARAVEL  FILMS 

incorporated 


730        FIFTH         AVENUE.    ..NEW 


YORK. 
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Soiiietliiies  even 
tlie$$e  woirt  do ... 

Many  machine  operations  in  a  modern  industrial  plant  are  so 
rapid  even  the  eye  can't  follow.  Time  and  motion  studies  by  usual 
methods  often  fall  short  of  the  needed  exactness. 

Because  accurate  analyses  can  mean  the  difference  between 
profit  and  loss,  many  plant  engineers  now  depend  on  movies  taken 
with  Bell  &  Howell  precision  equipment. 

The  experience  of  the  Ramsey  Corporation  is  only  one  of 
many.  The  extraordinary  precision  with  which  Bell  &  Howell 
cameras,  projectors  and  accessories  are  built  make  them  ideal  for 
all  industrial  needs. 

Basic  for  industrial  use... 

The  IGinm  7()-TM,  .slmwii  hfiu,  is  built  both 
for  heavy-duty  and  precision  work.  7  accu- 
rate film  .speeds  especially  for  time  study - 
500,  750,  1000,  1500,  2000,  3000  and  4000 
frames  per  minute.  Accurate  spring  drive. 
Adapted  to  take  electric  motor.  The  wide 
variety  of  accessories  for  this  camera  make 
it  ideal  for  any  industrial  purpose.  Special 
projectors  for  time  study  use  al.so  available. 

You  buy  for  life  when  you  buy  . 


Bell  L  Howell 


How  Ramsey  Corporation  solved 
vexing  time  study  problem . . . 


Ramsey  Corporation  of  St.  Louis,  makers  of  auto- 
motive piston  rings  and  expanders,  needed  depend- 
able analyses  of  certain  machine  operations  as  a 
basis  for  piece  rates.  Usual  observational  methods 
produced  unsatisfactory  results. 


With  the  cooperation  of  Bell  &  Howell  ennmeers. 
time  studies  were  then  made  on  film  using  Bell  & 
Howell  equipment.  The  result  was  the  establishment 
of  piece  rates  satisfactory  to  all  concerned.  The 
vi.sual  analyses  also  led  to  a  number  of  improve- 
ments in  operational  melhod.s.  Shown  is  Wilham  A. 
Voglcr  of  Ramsey  Corporation  exhibiting  time  study 
film  to  group  of  employees. 


BOOKLET  SHOWS  HOW  MOVIES  A 
IN  TIME-MOTION  STUDIES 

ft«ll   &    Howall    Company 

710a  McCormicli  Hood.  Chicago  4S.  Ill 

Gfiuli-mrn 

Please  send  mc  your  free  IxKiklet 

"Mfiisure  Time  Accurately." 
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THE  AMERICAN  COWBOY' 

Selected  at  the 

recent  first  annual 

Boston  Film  Festival 

cus   the   outstandins; 

film    in     its   class   .    .    . 

fourth  in  the, 
public  relations  series 
of  color  motion  pictures 
entitled 

"Americans  at  Home" 

FOR  THE 

FORD  MOTOR  COMPANY 

produced  by 


MPO 

PRODUCTIONS,  INC 

15  EAST  53rd    STREET 

NEW  YORK    22 
MURRAY  HILL  8-7830 
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Selling,  Training   Are  Fundamental 
to  Sound  U.  S.  Economic  Program 

DK;  IWKNTOKIKS  ..f  applia.i..^.  home 
*-*  fiiiiiisliiii'is.  ami  many  olhcr  key  items 
wliicli  l)\  this  time  uiTc  (i^ureil  to  Ix'  in  short 
supply  indicate  the  potent  force  of  U.  S.  indus- 
trial production.  Notwithstanding  the  red  tape 
and  the  actual  lack  of  some  key  raw  materials, 
industrv    has  deli\ere(l  the  goods  in   ahundaiice 

too  much  aliundance  for  the  size  of  the  con- 
sumers  tax-shrunk   purse,    it   seems. 

It  seems  [M^ssihle  that  the  growing  size  of 
the  defense  production  effort  can  he  taken  in 
stride  by  industry — at  least  in  this  period  of 
preparedness  rather  than  extended  hostilities. 
If  that  should  he,  the  real  weight  of  this  next 
period  will  fall  heavily  upon  the  key  man  in 
our  economic  system — the  salesman.  Ahused 
and  neglected  through  the  past  war  years,  pre- 
pared for  similar  treatment  in  this  era.  good 
old  Joe  is  due  to  come  out  of  the  cellar. 

He'll  have  some  good  questions  to  ask  the 
boys  in  the  engineering  department  and  a  few 
more  for  the  Washington  brains  who  are  sup- 
posed to  help  keep  this  country  sound.  But  he 
asks  no  special  privileges  and  no  "breaks"  other 
than  the  goods  to  sell  and  the  prospects  out  in 
the  field.  It's  up  to  management  to  keep  him 
going,  to  get  him  the  facts  and  to  present  thejti 
clearly  on  all  points  concerning  the  "line".  Just 
as  it's  up  to  management  to  maintain  his  de- 
served stature,  high  up  near  the  top  of  the  com- 
pany's organization  chart  and  kept  there. 

Sales  training  via  films  and  other  forms  of 
audio  and  visual  communications  has  long  since 
proven  its  effectiveness  in  doing  a  helpful  job 
all  along  the  selling  line  among  wholesalers, 
jobbers,  distributors,  and  certainly  among  the 
retailer's  personnel. 
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You  Improve 

MIL  Wl^S 

•  BRILLIANCE 
•  DETAIL 

•  CONTRAST 


when  you  change  to 


DA-LITE 
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CRYSTAL-BEADED   SCREENS 

11  your  screens  are  streaked,  yellow  with 
age,  or  do  not  hang  smooth,  your  pic- 
tures will  be  dull,  blurred  and  distorted, 
lo  insure  perfect  theatre-quality  projec- 
tion, change  to  DaLite  Crystal-Beaded 
Screens.' 

They  can  make  every  scene  200  to  500% 
brighter,  clearer  and  richer  in  detail. 
They  are  made  by  the  same  company 
that  has  been  making  screens  for  the 
finest  theatres  since  1909.  Compare!  You 
will  choose  DA-LITE  for  better  pictures 
and    Ionizer,    more   dependable    service. 

Why  Da-Life  Screens  Are  Better 

A.  Thr«e  opoqw*  cooimpt 

B.  SlfO«g  non-crockirvg.  non. 
lOQQing  fobrk 

C.  Highe^i  quoltty  fyroxylm 
focing 

0.   Cooling  tw»«i  b«odl  10 

PyfOB  ylin 
E.   Dolitc  Cryirot  Btodt  (or 
moximwRi  brtghtn*!! 

Your  Dealer  Has  Do-Llte  Screens 
for  Every  Need 

Write  (or  FREE 

tampls     of     Do  til*     Cryirol  S*od*d 
icr*«n    fobric    and    6-pag*    brochure 

■plonning   for    EfT»cMv»  Pfojodion" 
whichoniwort  mony 

qu«iliont     on     pro-  

jcclton. 


DA-LITE  SCREEN  COMPANY,   Inc. 

3703   N.   Pulaski   Rood,   Chicago  39,  IMInolt 

l'l«-«*f    tend    FKF.K    *«n)plr    of    Da- Lite    Cryaul- Beaded    •crf«o 
fabric  mod  6-pi(e  brorhure  "PUoning  lor  Elleeiive  ProjettioD." 
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City Zone Slate 
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We   of   Wilding    salute    the    great    City    of    Detroit 


on  its  250th  Anniversary  and  gratefully  acknowledge  its 


important    contributions    to    the    development    of    the 


commercial  film  industry. 


It  has  been  our  privilege  to  serve  many  of  Detroit's 


leading  companies  for  whom  we  have  produced  176  sound 


motion  pictures,  hundreds  of  slidefilms.  and  other  related 


training  materials. 
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NEW  YORK 

385  Madison  Ave. 


DETROIT-^ 

4925  Cadieux  Rd. 


CLEVELAND 

310Swctland  Bldg. 

HOLLYWOOD 

I         5981  Venice  Blvd. 
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ST.  LOUIS 

4053  Lindell  Blvd. 


CINCINNATI 
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Color  is  not  only  our  business  at  Houston 
Color  Film  Laboratories,  but  an  exacting 
science  and  a  fine  art.  The  very  finest,  modern 
equipment  is  used  to  assure  absolute  control 
during  every  stage  of  developing  and  printing, 
thereby  reproducing  true  "living"  colors. 
Houston  technicians  are  color  experts  with  a 
wealth  of  experience  and  know-how  that 
is  unmatched  in  all  the  world.  Try  Houston 
on  your  next  job  and  see  the  difference. 

•  Developing  and  Printing  35MM  color  film 

•  Duplicating  prints  on  35MM  color  film 

•  Processing  16MM  color  film 

•  35MM  color  film  strips  and  slide  films 


HOUSTON 


Color  Film  Laboratories,  Inc. 
230  W.  Olive  St.,  Burbank.  Calif.  •   CH.  0-8188 

Fast,  Immediate  Service   •    Processing  Color  Film  Exclusively 

World's  largest  processors  of  35MM  Ansco  Color  Film 


Ford  Film  a  Tribute  to 
"PritJe   of   Workmanship" 

*  Dick  Kill-  c.f  l'(ori;i.  nil 
mils  i.H  u  ty|>i<'ul  AiiiiTicai 
l>i>\,  but  a  little  liit  >^|>r(  iai 
Like  many  boys,  he  likfs  t<, 
work  with  his  hands,  take: 
pride  in  making  tools  am 
muscles  obey  an  idea  in  hi: 
mind.  IJut  Dick  Kic  e  is  >\te 
cial  ill  llial  lie  has  met  thi 
ihallenge  of  compelitioi 
and  has  the  satisfaction  o: 
knowing  his  work  is  justi 
about  the  be.st  among  all  thr 
boys  in  the  country. 

Dick  Rice's  story  is  told 
in  a  new  Ford  Motor  Com- 
panv  picture.  Pride  oj 
Workmanship.  20  inin..  col- 
or, produced  b)  Ml*()  Pro- 
ductions. Beginning  one; 
morning  when  a  telegram 
arrives  telling  him  he  ha 
won  the  woodworking  prize 
in  Ford's  Industrial  Arts 
Contest,  the  film  Hashes 
back  to  show  how  D i c kv 
those  his  shop  woodworking 
project,  a  handsome  break- 
front,  got  the  work  moving 
and  finished  up  with  a  piece 
any  cabinet  maker  would . 
be  proud  of. 

Judging      the     entries     att 
Chicago's    Museum    of    Sci-I 
ence  and  Industry,  scenes  of  I 
shop  projects  in  several  cit- 1 
ies  and  in  many  other  cate-  ; 
gories  besides  woodworking 
and  a  trip  with  the  .Awards 
winners    through    the    Hiver 
Rouge   plant  round   out   the 
film  to  give  a  good  overall 
picture  of  what  the  Ford  In- 
dustrial    .Arts     .Awards    are 
striving   to   accomplish. 

Pride  oj  ff'orknianship 
has  already  stirred  up  even 
more  interest  in  this  year's 
award,  now  being  held  on  a 
regional  basis  to  accommo- 
date a  larger  entry  list,  and 
has  brought  favorable  com- 
ments to  Ford  from  many 
city  and  county  schools  s\s- 
tciiis  using  the  (iliii.  ^ 

Names  West  Coast  Outlet 

♦  Aiilniiialic  I'rnj.-,  lor  Cor- 
poration has  a|>p<iiMtcd  the 
Radio  Recorder  hl<]uipment 
Company.  7000  .^anta  Mon- 
ica Boulevard.  Los  Angeles 
38.    as    western    distributor. 


NOW  THERE'S  A  COMPLETE  EARM  FILM  GUIDE  FOR  REFERENCE  USE 


■¥  Nearly  1,100  available  free  and  low-cost  motion 
pictures  and  slidenims  and  their  .sources  are  listed 
in  the  new  F'arm  Film  Guide  recently  added  to 
the    I  iliii   (;uidi-   Library   of   Business   Screen.  Sent 


postjiaid  at  onlv  .oOf  per  copy  (on  recei|)l  of 
stamps,  coin,  money  order,  or  <'ompariv  check  I . 
Order  your  copy  toda\  from  Business  Screen,  I. id  K. 
Superior.  Chicago  II.  Dist-ount  on  quantitv  orders. 


PRESENTATIONS.      TREATMENTS. 
COMPLETE      SHOOTING      SCRIPTS 

GERALD  BLANK 

194-60B  64th  Ave. 

Fresh  Meadows,  L.  I..  N.  Y. 

JA  6-4220  TE  B-Tl?* 
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RCA's  new  400  Jttutor 


iaVAJjJU-eUV\\Jb   (CompI 


ete  Single-Case  Portable) 


16mm  Sound  Movie  Proiector 


The  new  "400"  Junior  has  all  the  features 
you  have  looked  for  in  a  I6mm  sound 
projector.  It  is  compact  and  portable. 
Speaker  in  lift-off  cover,  projector,  and 
connecting  cables  are  all  contained  in  an 
attractive  lightweight,  single-case  unit. 
Easy  and  quick  to  set  up.  So  simple  to 


thread,  even  a  child  can  do  it.  Pictures  at 
their  best  in  brilliance  and  contrast. 
Sound  reproduced  with  dramatic  realism 
and  full  tonal  range.  Meets  every  require- 
ment of  fully  professional  quality.  Priced 
within  limited  budget  requirements  of 
schools,  churches,  business  and  industry. 


Convenient    to    handle 
r,iMl\    i.irncTil. 


So  light  in  weight 
•  schoolKirl  can  pick  il 
up  to  pUcc  nn  a  tahlr. 


II  nil    Di/if.  Kit  t"r  campUtc  iujormation. 


RADIO  CORRORATIOM  of  AMERICA 

h  C»»«tei  «C*  VKIOt  C««>p>-v  I— •^  "...■.il 
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For  your  16  mm.  scientific 

film  requirements 

use  Precision  . . . 

•  Over  a  decade  of  1 6  mm.  in- 
dustrial film  printint;  in  black 
and  white  and  color. 

•  Fine  ijrain  dcvelopins,'  of  all 
negatives  and  prints. 

•  Scientific  control  in  sound 
track  processing. 

•  1 00'~r  optically  printed  tracks. 

•  Expert  timing  for  exposure 
correction  in  black  &  white  or 
color. 

•  Step  printing  for  highest  pic- 
ture quality. 

•  Special  production  effects. 

•  Exclusively  designij  Maurer 
equipment. 

•  Personal  service. 


iiliil 

liiii'r 


PRECISION 

FILM  LABORATORIES,  INC. 

21  West  46th  St., 

New  York  19,  N.Y. 

JU  2-3970 


Schwerin  Research  Secures  Theatre 
for  Testing  RacJio,  TV  and  Pictures 

■k  l.a.st  inoiith  the  llrsi  panel  ..f  some  300  .Niu 
^ork  folk  wen-  "ticketed"  into  the  .Sclnv.Tin 
Hf.<i'arcli  Corporation's  new  Test  Theatre.  For- 
nierl\  a  moticm  picture  house,  the  Avon  at  1187 
Aveiiiii'  of  ih,.  Americas  has  just  been  renovatp<l 
for  its  iiiii(|ue  new   function. 

Altliougli  some  seats  have  been  removed  to 
make  wa\  for  lest  equipment,  a  maximum  of 
435  [leople  can  be  accommodated.  To  add  real- 
ism in  llic  testing  of  television  programs,  an 
enormous  mock-up  of  a  TV  set  with  a  4  by  6 
foot  screen  is  being  installed.  Lighting  has  been 
altered  so  that  respondents  on  test  panels  can 
read  the  nundiered  boxes  on  their  reaction 
sheets  and  check  them  nIT  uliil,-  a  (ilni  or  TV 
show  is  in  progress.  At  the  same  time,  glare 
from  the  lights  will  not  wash  out  images  on 
the  screen. 

Special  projecting  equipment  for  kines.  films, 
and  slides  is  also  being  installed  along  with 
recording  apparatus  to  preserve  comments  ver- 
batim  during  test  sessions. 

The  Schwerin  group's  long-term  lease  on  the 
Avon,  at  a  cost  of  $150,000.  marks  the  first 
attempt  to  use  a  theatre  exclusively  for  testing. 
Since  1946,  when  Horace  Schwerin  first  opened 
shop,  testing  has  been  done  on  an  irregular 
schedule  at  Carnegie  Hall,  in  NBC  Studios,  and 
in  the  movie  theatre  of  the  Museum  of  Modern 
Art.  In  those  last  five  years,  over  500,000  [ipople 
have  provided  the  raw  material  for  detailed 
analysis  of  business  films,  documentary  movies, 
TV  and  radio  programs.  Over  40  clients  have 
been  served,  including  AT&T.  Campbell  Soup, 
Colgate-Palmolive-Peet,  Miles  Laboratories.  Gen- 
eral Mill.s.  Lever  Brothers.  A<lmiral  Corp..  NBC, 
and   many   others. 

At  first  the  Test  Theatre  will  be  used  only 
three   or    four    times   a    week    for   testing:    this 


Horace  Schwerin.  president  of  Schwerin  Re- 
search Corp.,  anil  Lm  Kudisch.  executive  vice- 
president,  insjiect  jacilities  oj  \pm  York's  Avon 
Theatre    which    is    In    become   a   te.st   center  for 

jilnis.  railio  and  Iclcrisinri. 


Ann  IhikI).  content  analyst  oj  Schiienn  He 
search  Corp..  watches  a  te.st  oj  the  projection 
screen  at  the  Avon.  .Slide  is  one  used  to  intro- 
duce panels  to  the  job  of  judging  programs. 


tempo  will  be  speeded  up  later.  Most  of  the 
tests  will  be  in  the  evening,  with  some  afternoon 
sessions,  and  occasional  Saturday  morning  se»- 
!<ions  for  children. 


Coleman   Firm   Uses    Dimensional 
Viewers  in  Visual  Sales  Training 

"k  Three-dimensional  stereopticon  viewers  are 
going  to  bat  for  one  company  whose  manage- 
ment believes  with  the  alert  boss  of  any  big 
league  baseball  team  that  when  you're  a  run  in 
the  lead  is  the  time  to  drive  home  a  few  more 
baserunners  for  insurance  against  the  later 
innings. 

Operating  a  sales  training  school  for  dealers 
in  a  period  when  merchandise  is  becoming  short 
doesn't  appeal  to  a  shortsighted  manager  of  a 
business,  but  the  one  with  the  memory  of  what 
happened  to  many  a  sales  force  in  World  War  II 
when  the  |)lant  Has  ])lunged  into  defense  produc- 
tion is  not  going  to  let  go  of  the  long-range 
viewpoint. 

Sheldon  Coleman,  general  manager  •  of  the 
Coleman  Co.  of  W  ichita.  Kan.,  of  which  \^  .  C. 
Coleman  is  president,  knows  the  history  of  busi- 
ness cycles  and  against  the  day  to  come  when 
"hard"  selling  returns  he  has  in  work  a  five-year 
training  school  program  which  represents  a 
§2.000.000  investment  by  the  manufacturer  of 
gas   and    oil   home-heating   equipment. 

Hand-held  stereopticon  viewers  are  used  regu- 
larly iti  the  intrrisive  five-day  training  period, 
for  each  of  8.000  key  retailers  to  be  instructed 
in  the  overall  program.  A  class  of  40  at  a  time 

l(i>NT!NIKI>        (IN         PAGE        FORTY-.MNE) 


co.mim;  to  iioi.i,^  wtKtDy 

WE  ARE  .SEEKING  a  writer  for 
sdiiiid  .slide  film.s  who  has  a  .solid 
back.mound  of  .sellinjr  and  .sales  train- 
ing. .Al.so  we  need  a  production  man. 
diiector  and  photographer  for  slide 
tilin  work.  If  you  are  coniin};  West, 
iiiid  want  permanent  employment, 
write  full  particulars.  .All  informa- 
tion will  l)e  held  strictly  confidential. 

I '.ox  6A 

1:L  SINE.SS  .SCREEN  MAGAZINE 

l.')0  E.  Superior  St.  •  Chicago  11,  111. 
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jilis  is 


LIFE 


What  would  life  be  without  sizzling  bacon  tor  brcaktast, 
tasty  cold  cuts  for  lunch ...  or  a  mouth-watering  steak, 
roast  or  chops  for  dinner.'  The  great  importance  of  meat 
to  our  diets  and  to  our  economy  is  pointed  up  in  a  new 
color  film.  This  is  Life."  produced  for  the  American  Meat 
Institute.  Those  who  sec  it  come  away  with  a  new  realiza- 
tion that  "leai  it  Hie. 


I         STUDIOS  •  HOLLYWOOD        00 


Nl W     YORK 


DITtOIT 


CHICAGO 


SHOWS  PRACTICAL  ATOMIC  BOMB  DEFENSE 
FOR  PLANTS  AND  PERSONNEL 

—  How  fo  protect  your  people  and  your  property 

—  How  to  build  up  a  plant-wide  defense  program 

—  How  end  where  to  moke  shelters 

—  How  to  select  your  Chief  Warden 

—  How  to  recruit  a  Defense  Corps 

—  How  to  set  up  a  central  control  room 

—  How  to  set  up  a  first  aid  room 

—  How  to  safeguard  your  important  records 

—  What  to  do  RIGHT  NOW  against  the  possibility  of 
atomic  attack 


AUTHENTIC— THOROUGH  — filmed  with  the  help  of 
THE  RESEARCH  INSTITUTE  OF  AMERICA 

TARGET:  U.S.A.    is  based  on  studies  made  by  the 
National  Security  Resources  Board.  The  Research  Institute  o( 
America  gave  complete  use  of  research  facilities,  advisory 
and  editorial  help  —  everything  needed  to  make 
TARGET:  L'.S.A.    the  most  realistic,  practical  project 
of  its  kind.  It  was  made  by  the  makers  of  PATTERN  FOR 
SURVIVAL  (see  below).  It  uses  live  action,  animation, 
graphs,  charts  and  other  techniques  to  give  you  a  fascinating 
film  that  really  puts  across  its  important  message. 

TARGET:  U.S.A.  covers  your  defense  problems  in 
dramatic  terms.  It  can  save  lives  and  property  in  factories, 
office  buildings,  hotels,  hospitals,  railroad  installations  ... 
every  establishment  where  many  people  work  or  live. 


SHOW  THIS  URGENT  FILM  AS  SOON  AS  YOU  CAN 

Get  in  touch  with  your  film  dealer  right  now.  For  more 
information,  write  to  Cornell  Film  Ciimp.in\  today. 

Available  in  16mm  sound,  both  in  full  color  and 
black-and-wbHe.  2  reels. 

Running  time,  approximalely  20  minutes. 


Another  Cornell  Film  production 

PATTERN    FOR    SURVIVAL 

A    Doiumentory    film    That    Oromoiiiei    Perionaf    0*'*nie 
Agaimt  Atomic  Attack 

For  homes,  schools,  and  for  the  individual  wherever 
he  may  be  during  on  attack.  Includes  educational 
material  on  the  atomic  bomb.  Both  films  together 
cover  proctically  oil  ongles  of  civilion  A-bomb  de- 
fense. Combined  running  time  of  both  important 
films   is   less  than  one  hour. 


Distributed  exclusively  by 

0orni^li  M'litn  0onipantf.   1501  Broaduav,  ^r^^  ^«rk  is,  n.y. 
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PROFESSIONAL  EQUIPMENT 
FOR  PROVEN 


PROFESSIONAL  RESULTS 


^^ 


^tmtt 


I6mm  PROFESSIONAL 


3Smm  BNC   MO0€L 


The  Same  Professional 

Features  Whether  You  Choose  A 

35mm  or  16mm 


THE 


Years-ahead  smooth,  positive  operation  has 
made  the  lamed  Mitchell  i5mm  Omcras  the 
ovcrwhchiiin>;  choice  ol  major  studio>.  Incor- 
poratin.L;  the  same  advanced  truly  prutcssional 
35mm  features,  the  Mitchell  '  16"  Hrofes- 
sional"  Omera  is  bcini;  selected  as  the  stand- 
ard ecjuipment  of  more  and  more  commercial 
producers  The  heritage  of  superior  desifjn 
and  matchless  workmanship  of  Mitchell 
Cameras  is  known  and  proven  each  day  by 
the  creators  of  thv  unrlJ't  fxin-tl  filnn. 


AND  ONLY 


/ff/VcAe// 


/ff//cAe//  ^/^^/W  CORPORATION 

666  WEST  HARVARD  STREET  •  OLENDALE  4,  CALIFORNIA  •  CARLE  ADDRESS!  -MITCAMCO" 

lASTIIN    llfllSINTATIVIi    THIODOII    AUMAN    •    Sll    firTM    AVINUI    •    NIW    TOIK    CITY    17  •    MUIBAT    Nlll    \'1*%% 


8S%  of  tbt  Motion  pictoroi  shown  in  tiiootrof  throvf  hout  flio  world  oro  filniod  with  ■  Mitcholi 
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WEIGHS   LESS   THAN 


13 


POUND!l 


The  sound  i^  evenly  distributed  t<>  all  |lart^  of  iId-  rixiin.  I 
."oiiikI  is  llirowii  away  from  part  of  tin-  aiidiriirr  tlii-\  caiino 
uii<l<-r>taii(l  clearly  and  tli«-y  lo.-c  iiitcrol.  'I'Ik-  cffi-rl  of  thi 
|(ro<;raiii  is   lost. 

Tlu'  Model  L.  like  all  Pieliire|»lioneh.  sits  flat — no  woldtli 
to  kick  tin-  lifilit-prosiire  needle  ont  of  tile  {iroove.  it  i«  ihi 
one  inaeliine  that  plays  niicrojiroove  records. 

I  lie  projector  is  in  tlie  Only  practical  location — at  the  op 
erator's  finger  tips. 

The  inechaiiisiii  can't  liecoine  detaclied  and  drop  rui  tlit 
floor  hecaiise  the  liandle  is  attaclied  to  it. 


A  Really  Great 


Machine 


When  you  liiiy  tlie  Picturephone  Sound  Slide-film  niaciiine  yon  hiiv  a 
complete  machine.  You  don't  have  to  spend  S6.0()  for  a  zipper  hag  to 
keep  it  clean,  and  S6.00  for  a  record  carrying  case.  These  are  two  of 
the  thirteen  old  hang-overs  from  the  horse-and-huggy-days  of  sound  slide 
film  that  are  eliminated  liy  the  Picturephone. 

If  your  audiences  are  very  small  you  don't  have  to  huy  a  screen  hecause 
the  Picturephone  has  a  shadow-hoxed  screen  hnilt  in.  Don't  he  fooled 
hy  a  small  screen  that  has  no  shadow-hox.  It  is  worthless  in  a  partly 
lighted  room. 

This  is  the  most  completely  portable  machine  ever  huilt  hy  us  or 
anyone  else. 

Weighing  only  12  pounds  and  14  ounces  including  screen  and  record 
holder,  you  have  everything  in  one  midget  size  ease  which  requires  no 
cover. 

This  is  the  last  word  in  portahility.  Nothing  e\er  made  was  so  easy 
to  get  around  with. 

For  fourteen  years  »c  hare  made  the  highest  quality 
sound  slide-film  equipment  known  to  the  industry.  And 
we     make     the     largest     line    —    ten     models.      Write     us. 

Manujactured  by 

0.  J.  McCLURE  TALKING  PICTURES 

mSV]    West   Washington   Boulevard  •  CHICAGO   7,   ILLINOIS  I 

Telephone    CAnal    6-4914 
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slide  film  recording  .  .  .  has  gone  modern,  too! 


Columbia 
slide  M)  film 
transcriptions 


give  you  up-to-the-minute  extras  at  no  extra  cost! 


1.  Finest  Tape  and  Disc  Recording  Equipment  Ever  Assembled. 

2.  Continual  modernization  of  Studio  Equipment  and  Facilities. 

3.  Latest  Developments  in  Pressing  Manufacture  and  Materials. 

4.  Unparalleled  Reputation  for  Service. 

5.  The  Foremost  List  of  Customers  in  the  Country. 

These  important  extras  at  no  extra  cost  make  Columbia 
transcriptions  the  ultimate  in  the  slide  film  industry  today! 

For  all  these  bonus  advantages,  why  not  follow  the  example 
of  Ford  Motor  Co.,  Lincoln-Mercury,  Union  Carbide  tt  Carbon 
Co.,  Winthrop-Stearns,  Bell  Telephone.  Brand  Niimt-s 
Foundation,  Eastman  Kodak  Co.,  Mohawk  Carpet  Mills.  Inc. 
—  to  name  a  few  among  scores  of  satisfied  Columbia  clients. 


Atk  for  Alt  The  Convincing 
0«lailt.     Phone.    Wir«.    Writ* 

Columbia 
-k    transcriptions 

A  Division  of  Columbia  Records    Inc       0i 
Nrw  York     799  7lh  Avtnu*.  CIrcl*  5-7300 
Chicago:  Wnglcy  Building.  410  N.  Michigan 
Avonuf.  WHileholl  4-6000 
Lot  Angfivs    8733  Aldvn  Oriva, 
BRodthaw  2-5411 


9f  aW  V  TrW.  w..Si  K.,  r  s  /^il  "'  jt.-.^. 
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OPPORTUNITIES 
for  Sponsored  Film  Distribution 

AVAILABLE    THROUGH    THE    NATIONAL    NETWORKS 
OF    MODERN    TALKING    PICTURE    SERVICE,    INC. 


D  PLANT  &  OFFICE  EMPLOYEES:  Modern  has  pio- 
neered the  regular  showing  of  sponsored  motion 
pictures  to  factory  and  office  employees.  In  a 
single  recent  month,  2,300  of  these  groups  were 
served  via  the  "Weekly  Movie  Day"  plan. 


G  RURAL  GROUPS:  Sponsored  films  are  being  made 
available  via  Modem  to  13,000  projector-equipped 
rural  township  high  schools  —  plus  Granges.  Farm 
Bureaus,  County  Agents.  4-H,  and  FFA  groups 
in  this  important  field. 


D  SCHOOLS  a  COLLEGES:  Over  a  half-million  show- 
ings of  sponsored  films  were  certified  by  Modem 
in  1950  for  showings  in  colleges,  high  schools,  and 
other  educational  institutions. 


n  DEALER  SERVICE:  Modem's  27  regional  exchanges 
provide  expert  film  distribution  service  to  order  for 
sponsor  branch  offices,  field  organizations,  and 
dealers  —  promoting  effective  tie-ins  and  field 
utilization. 


G  TELEVISION:  Acceptable  sponsored  motion  pic- 
tures in  the  public  interest  are  being  effectively 
promoted  by  Modem  to  television  stations  for  use 
on  a  free  sustaining  basis. 


Find  out  how  Modern  services  can 
economically  increase  the  effective- 
ness of  your  film  distribution.  Mail 
this  convenient  checklist  today! 


Zi  CLUBS  &  ORGANIZATIONS:  Modem's  exclusive 
"Film  of  the  Month"  plan  is  actively  promoting 
the  regular  showing  of  sponsored  films  to  thou- 
sands of  church  groups,  civic  and  fraternal  organi- 
zations, service  clubs.  PTA's.  and  other  influential 
adult  groups. 


_  ROAOSHOV^S:  During  the  summer  of  1950.  Mod- 
ern scheduled  more  than  10.000  playdates  for  out- 
door resort  and  rural  roadshow  audiences  averaging 
400  persons  each  in  attendance. 


_l  HOMEMAKERS  GROUPS:  A  specialized  phase  of 
Modern's  film  activity  is  devoted  to  the  specific 
interests  of  home  economics  education  in  college 
and  high  school  classes  and  women's  groups  — 
Modern  now  has  50  motion  pictures  of  this  type 
in  active  circulation. 


„  THEATRICAL  RELEASE:  Modem  regularly  books 
sponsored  short  subjects  in  theatres  nationally. 
30.000  theatre  dates  for  multiple  showings  were 
booked  during  1950. 


Yes,  I'd   like  to   know  more  about  these  audi- 
ences for  sponsored  films: 

CHECK    YOUR     INTERESTSi 

□  Plant-Office  Employees  Q  Clubs  -  Orgoniroliont 

G  Rural  Groups  G  Roadshows 

n  Schools  &  Colleges  G  Homemokers  Groups 

Q  Television 


fjl  Oeoler  Service 
Name:      


G  Theotricol  Releose 


Company:. 

Address: 

City: 


Stole: 


-Zone: 


MODERN  TALKING  PICTURE  SERVICE,  INC. 

,^  4S    ROCKirilLia    PIAZA   •   NIW     YORK    30,    N.    V.   •   CIrcIa    A-0910 

ga  143    lAST    ONTARIO    STRUT   •   CHICAOO    II,    ILL.    •   SUparUr    7-OSia 

«13    SOUTH    FLOWER    STRIET   •   LOS    ANGILES    17,    CALIF.    •   MAdlton    9.3131 
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Graeme  Froser  Presents  10-Point 
Proof  Films  Are  Best  Ad  Medium 

♦  l',KT\iini'  asMiciali'il  willi  lh< 
iiiidio-vi.vual  fn'lil  iiifcls  fxcasiont 
that  call  for  pre.sentirig  reasons  why 
films  |irovirlc  a  natural  nifdium  foi' 
iiil\<-rlisinf:  and  |iuiiii<'  relations  in 
li-ri-sts.  hut  sclrloni  arc  all  the  rlijc 
liriicfits  i'i>llal<.'(l  Ix'forc  a  singli 
fiallirriiif;.  (/raciiii'  FrasiT.  assislan: 
(jciii'ral  iiiaiiagiT  of  Crawley  Filnl^ 
Liniited,  did  preriseiy  that  in  a  re 
lent  address  before  the  Industrial 
Ailverlisers  Association  of  Mon 
Irc.il.  Ili-rc  in  outline  are  the  1( 
advantages  he  impressed  upon  hi> 
audience: 

I  1 1  Guaranteed  readership  foij 
10  to  .30  minutes:  (2)  No  competi- 
tion presentation  in  conifortahlr 
and  exclusive  surroundings:  l.3l 
iiiipact  through  loinhining  sight., 
sound,  iiioveineiit.  drama.  [)erhaps 
<'oIor.  and  group  enthusiasm  lack- 
ing to  TV:  (4 1  Retention — 94  per 
cent  of  learning  is  via  a-v.  and  .35, 
per  cent  greater  retention  than  by 
other  methods  has  been  proved; 
(5l  Conversion,  by  a  combination 
of  understanding  and  emotion  in 
li\iiig   an  experience: 

(6l  Impact  measurement,  by 
watching  and  hearing  audience  re- 
actions: (7l  Audience  visibilitVn 
seeable  and  countable:  l8l  Selec- 
tive distribution,  general  or  ar- 
laiiged  l)v  age  group,  regionally  or 
iialionalK  :  (9l  'lime  of  usefulness, 
circulated  for  vears  in  contrast  with 
dav  or  month  effectiveness  of  most 
advertising  forms:  flOl  Low  cost, 
only  a  fraction  of  that  of  other 
media  for  10  to  .30  minutes  of  re- 
laxeil  and   undivided  attention. 

Better   Industry-School   Relation 
Is  Cornell  U  Conference  Theme 

*  ImprovpinenI  of  trade  and  tech- 
nical instruction  and  better  public 
relations  between  industry  and 
school  will  be  discussed  by  speak- 
ers and  in  panels  at  the  second 
annual  professional  conference  July 
10  lo  12  at  the  New  York  State 
School  of  Industrial  and  Labor  Re- 
lations at  Cornell  I'niversity.  Ithaca. 
N.Y.  Registration  applications,  with 
SI  fee.  should  be  addressed  to  Miss 
Lvnne  Flack.  Conference  Center. 


You  can  buy  titles  for  less  than 
KNIGHT  QUALITY  sells  for,  but 
you  cannot  get  greater  value  at 
any  price.  That's  why  our  titles 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDIO 

341  E.  Ohio  Street,  Chicago  II.  Illinois 
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ATTBHTION 


SOVHD  msTins 

not  only  has  the  KNOW-HOW 
hut  also  the 

CAM  90 

For   many   years   we   have   done    a   repeat  business 
with  important  clients  in  many  major  industries. 

When  YOU  are  planning  to  use  the  impact  of  the 
screen  in  any  way  and  for  any  purpose  - 

-  LET  us  TALK  WITH  you    '** 
'*'      -  WE  HAVE  SOME  GOOd  IDEAS  ^ 


Mm. 


SounJ JiasicH,  Jnc. 


165  WEST  46TH  STREET  —  NEW  YORK    19 


PHONE  PLAZA  7-6600 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 


NL'MBK  K    I    •    \(>M    MK    1:;    •    l"*:! 


Ihe  demand  for  fast,  dependable,  quality 
motion  picture  film  processing  is  rapidly  in- 
creasing in  every  community  throughout  the 
country,  presenting  an  excellent  opportunity 
for  wide-awake  film  producers  and  local  labora- 
tories. The  Houston-Fearless  Model  22  Devel- 
oper shown  above  makes  it  possible  to  provide 
this  profitable  service  in  your  area  with  only  a 
moderate  investment. 

This  portable  machine  develops   I6mm  black 
and  white,  negative,  positive  or  reversal  films. 


HOUSTON 
FEARLESS 


It  is  self-contained,  entirely  automatic  and  easy 
to  operate.  Complete  refrigeration,  re-circulat- 
ing systems,  air  compressor  and  positive  tem- 
perature controls.  Operates  in  daylight,  han- 
dling the  entire  job  from  camera  to  screen. 
Model  22  is  the  same  high  Houston-Fearless 
quality  that  has  been  standard  of  the  motion 
picture  industry  in  Hollywood  and  throughout 
the  world  for  20  years.  Other  I6mm  and  35mm 
Houston-Fearless  black  and  white  and  color 
equipment  toserve  your  particular  requirements. 

Write  for  information  on  specially-built 
equipment  for  your  specific  needs. 

DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 
COLOR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

"WORLD'S  LARGEST  MANUFACTURER  OF  MOTION    PICTURE    PROCESSING    EQUIPMENT" 


IIIIHI)  KDITIO.N  OF  THE  I.M)K\  OK  JKAIM.Nc,  KIL.M.s  .NOW    AN  AILAHLK 

♦   The   Third    Kdilion    of   The    Index    of   Training  Irainiiip  and  vocational  ,  lassroom  use  is  m..w  avail- 

hilms.     w,dely-u«-d     and     aathoritalive     referent-,-  al.j.-.     Nearly   28(X)   titles   are   listed,   together   with 

l.st.ng   all    free-loan,    rental    and   loK-,-..st   purchase  complete   sources.     TllE    I.NDEX  lists  at  onlv  S2.00. 

sou,..l  hlins  and  slidefilnis  available  for  industrial  Order  todav  from  Business  Screen,  Chicago  11 


Howland  Heods  AFCA  in  Chicago; 
DeVry  is  Nomed  a  Vice  President 
♦  CoLo.NEi.  John  R.  Howland,  di- 
j  rector  of  product  research  of  the 
Slewarl-Wariicr  Corp.,  is  the  new 
prisid.nl  of  the  Chicago  Chapter 
of  the  AitMEi)  Forces  Commlnica- 
TioNs  Association,  elettcd  at  a  pre- 
vacation  dinner  meeting  for  which 
President  William  C.  DeVry  of  tli.- 
DeVry  Ct)rp.  had  made  arrange- 
ments and  provided  spciial  jirogram 
features. 

Colonel  liowland  succeeds  Oliver 
Read,  editor  of  Radio  and  Tele- 
vision  News,  who  was  given  a  stand- 
ing vote  of  thanks  for  his  services 
the  past  two  years.  The  new  vice 
presidents  are  William  C.  DeVry. 
Dwiglil  fJrown.  James  II.  Kellogg 
and  Carringtoii  H.  Stone.  Secretary- 
Treasurer  Raymond  K.  Fried  was  : 
reelected.  Board  members  besides 
Howland.  Brown.  Read.  Fried.  Kel- 
logg and  Stone  include  Ral[)h 
Brengle.  C.  G.  Duncan-Clark.  Ben- 
nett W.  Cooke.  Theodore  S.  Gary. 
Frank  Meade,  and  Colonel  Samuel 
R.  Toff.  Fried.  Gary  and  Read  were 
named  to  the  National  Council. 

E.  W.  D'Arcy.  chief  engineer  of 
the  DeVry  company,  traced  the  his- 
tory of  the  company  since  its  found- 
ing in  1913  by  H.  A.  DeVry.  and 
reviewed  the  development  of  the 
DeVry  portable  special  service 
16mm  projector  for  the  Armed 
Forces.  President-F^lecl  Howland 
urged  broader  cooperation  bv  in- 
dustry and  by  more  persons  within 
member  companies  in  the  liaison 
work  of  the  a.ssociation  between  the 
platiners  of  military  preparedness 
and  the  public. 

University  Film  Producers  Open 
Full  Conference  Program  Aug.  13 
♦  Members  of  the  University  Film 
Prodl'cers  Association,  limited  to 
individuals  in  educational  institu- 
tions whose  duties  involve  the  pro- 
duction of  teaching  films,  will  bene- 
fit from  panels  on  television,  on  the 
L .  S.  State  Department  film  pro- 
gram, university  courses  on  produc- 
tion and  the  planning  and  making 
of  films  on  a  revolving  fund  basis, 
al  the  fifth  annual  conference. 
August  l.S  to  17  on  the  campus  of 
Indiana  I  niversilv,  at  Blooming- 
tun.  Harold  M.  Otwell  is  chairman 
iif  llie  program,  which  also  will  in- 
clude an  address  on  animation, 
demonstrations  of  new  equipment 
and  processes,  and  at  least  seven 
■iireening   sessions. 


SPLICES  NOT  HOLDING? 

Try 

Jefrona  AU-Purpose  Cement! 


If  ritr    tor    Irrn    \nmpfr 

Camera  Eqyipmtnt  Company 

1400  Broadway.  N.  Y.  19.  N.  Y. 
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LEADER  in  slide  film  recording 

. . .  because  RCA  VICTOR 
is  convinced 


Contact  an  RCA  Victor  Custom  Record 
Soles  Studio,  Dept.  6E: 

NEW  YORK:     630  Fifth  Avenue 

New  York  20,  New  York 
JUdion  2-5011 


Write  for  our  Custom  Record  Brochure  today! 


A  slide  film 
should 
sound  as  good 
as  it  looks  I 


Your  slide  film  recording  requires  the  same  expert  care  as  the 
film  itself.  RCA  Victor  — through  its  50  years  of  research  and 
experience  in  the  reproduction  of  sound  and  the  latest 
electronic  techniques  — gives  you  a  thoroughly  engineered 
record  and  complete,  efficient  service  in  . . . 


RECORDING 


PROCESSING 


PRESSING 


-k  The  most  modern  sound-reproducing  equipment  and  facilities... 
latest  developments  in  automatic  frame-progression  recording. 

■^   Engineers,  specializing  in  slide  film  recording,  assure  the  best 
presentation  of  your  slide  film  story. 

if  Pure  Vinyl-Plastic  records  —  both  standard  and  microgroove  — 
packaged  in  special  slide  film  shipping  cartons  when  desired. 

ir  An  extensive  music  library  service. 

"k  Careful  handling  and  prompt  delivery. 

CHICAGO:  445  North  lake  Shore  Drive  HOLLYWOOD:  1016  North  Sycamore  Avenue 

Chicago  II,  Illinois  Hollywood  38,  California 

Whitehall  4-3215  Hillside  5171 


custom 
record 
sales 


Radio  Corporation  of  America 
RCA  Victor  Division 


^h 


NUMBER   4   •    VOLUME   12    *    I9S1 
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PRODUCTION  LINES  i  -iiu'i'^"-ij- •••i 


(.HDD  MA\S:  ll>  altta>s 
iiood  news  when  imc  of  our 
rlieiils  roifivos  an  award  on 
.1  lilin  Wf  prndiircil  for  llii'in. 
And  now  llif  \\  onu'Ms  Ad- 
\crli>inf;  (llnli  of  llhicapo 
(or  whom  we  produred  Do 
Yol  Bki.onc  in  An\  Kicris- 
INr. y  has  received  one  of  ihe 
most  coveted  awards  in  ad- 
xertisiiii;  the  Advertisinf; 
Federation  of  America 
award  for  "outstanding; 
achievemenl   in  adverlisiu"  education." 


I><)  )  oil  Rfliin/:  ill  tilfiTtisiiip}'  is  a  sound, 
cohir  ^lidetiini  |irodiiced  lo  «/i»i(('r  a  nrrd 
anions  hi^h  ><liool  and  colle;;e  students — to 
^i\e  Noun;;  people  an  honest  presentation  of 
the  ad\crli>int:  profession  .  .  .  the  kinds  of 
joh-  it   hohls      wliat  it   lakes  to  heconie  iiiiali- 


fied      wl 


I'onie  ipial 
lere   eniplo\nient    opportunities   exist 
and    what    is    expected    of    the    advertising 
irker  once  he  secures  a  joh. 


K\\.U\      I'KOFESSIONAL    OK     Tl{\l)i; 

r.Koii-.  k\i:kv  branch  oi-  indisthy 

HAS  A  SIMH.AH  JOB  TO  DO— to  tell  ynm<, 
people  whats  ahead  if  thev  should  choose  a  par- 
ticular vocation.  It's  a  responsihility  lo  the  kids 
and  an  ohiigation  to  the  industry  in  which  you 
work.  A  wise  decision  by  teen-agers  now  bene- 
fits them,  as  well  as  the  industry  thev  hope, 
eventually,  to  ser\-e.  .  . 


Schools,  colleges.  f^TA  ornanizalions  and 
'■ihers  have  indicated  a  strong  demand  for  vo- 
cational guidance  materials — slidefilms.  motion 
pictures,  and  booklets — ])repared  not  by  educa- 
tors alone,  but  bv  people  actively  working  in  the 
iniluslry,  cooperating  with  educators.  This  way 
they  get  the  down-to-earth  facts. 


W, 


.e  would  like  to  show  \ou  how  graphic  a 
film  (an  be  in  doi  uinenting  various  kinds  of 
jobs  .  .  .  interestingly  and  triitbfiilly.  And  we 
w(»uld  like  you  to  think  about  the  ways  this 
kind  of  film  might  apjdy  to  your  own  trade 
or   profession — or  your  own  companv. 


Simple,  straightforward  sound  slidefilms  and 
movies,  tailored  to  the  individual  needs  of  the 
sponsoring  group  and  the  student  audience — 
and.  incidentally,  TAII,OJ{F,I)  TO  A  BUDGET, 
can  be  so  efTective  in  this  vocational  guidance 
field — that  we'd  like  to  see  more  and  more 
groups   pUiming  them. 


LET  US  SHO>\   VOL  Ol  K  \0»  ATIONAI. 

GUIDANCE  HLMS,  AND  01  R  OTHER 

RF.rENT   RELEASES.  CAM.  ON  IS 

FOR  s(:reemn(;s. 


DALLAS  JONES 


•^  PRODUCTIONS 

1725  North  Wells  Street 

Chicago  14,  Illinois 


State   College   of  Washington   Will 
Appraise  Technical  Films  for  ECA 

■*  The  Kconomic  Cooperation  Administration 
(  KCA I  and  the  .State  College  of  Washington 
have  just  signed  a  contract  under  which  the 
college  will  appraise  motion  pictures  and  film- 
strips  for  use  in  the  Marshall  I'laii  louiitries. 
In  effect,  the  contract  will  further  iinpjcini'nt  a 
ti'chniipic  alrcadv  being  used  to  assist  the  Mar- 
shall Plan  countries  in  a  wider  distribution  of 
agriculture,  technical  training,  and  human  rela- 
tions  films  as   applied   to   |)roductivit\. 

Ulins  are  not  being  selected  fur  their  popular 
appeal,  but  for  their  usefulness  with  audiences 
in  the  Marshall  I'lan  countries  embracing 
all  levels  of  productivity,  i.e..  shop  worker, 
farmer,  and  management.  Five  to  six  thousand 
films  are  to  be  "digested"  by  June.  1952:  three 
thousand  or  more  of  them  during  this  summer. 

Series  of  Checks  on  Each  Sub.iect 

Before  being  recommended,  each  film  is  un- 
dergoing the  closest  scrutiny.  First  it  is  being 
checked  by  a  trained  audio-visual  specialist,  who 
writes  a  digest  and  evaluates  it  in  terms  of  story, 
photography,  sound,  and  audience  appeal.  He 
either  rejects  it  or  recommends  its  further 
screening    by    a    subject    matter    specialist. 

Those  50  or  60  per  cent  of  the  films  which 
pass  muster  with  the  audio-visual  specialists  are 
reviewed  by  technical  experts  in  the  field  of  the 
film's  subject  matter.  For  the  most  part  these 
are  faculty  members  from  the  College's  Institute 
of  Technology.  Institute  of  Agricultural  Science, 
and  School  of  Economics  and  Business.  These 
men  are  judging  the  films  from  the  standpoint 
of  technical  accuracy,  recency  of  techniques  and 
equipment  shown,  audiences  to  which  u.seful. 
and  general  applicability  to  industrial,  agricul- 
tural,  and   commercial   enterprises. 

ECA  expects  to  select  some  1500  film  subjects, 
based  on  the  digests  and  appraisals  it  receives. 
I'nder  a  separate  contract.  Movies  En  Route  of 
New  York  City  will  arrange  for  the  procurement 
and  delivery  of  negatives  of  those  films  ECA 
selects. 

Search  for  Material  Mv.iok  Problem 

The  State  College  project  staff  is  finding  search 
one  of  its  biggest  problems.  It  is  expected  to 
.screen  films  already  produced  bv  industrial  con- 
cerns, agricultural,  educational.  |)rivate  and 
governmental  sources,  but  it  is  finding  that  much 
of  the  sponsored  and  industrial  training  material 
which  meets  its  specifications  is  uncatalogued. 
Thev  must  be  dug  out  on  the  basis  of  tips,  leads 
and  plain  guesswork.  Alreadv.  however,  thou- 
sands of  letters  are  going  out  over  the  signature 
of  project  dire<tor  Howard  Kresge.  The  message 
is  always  the  same:  "Any  assistance  which  you 
can  render  us  in  finding  information  and  later 
obtaining  films  for  preview  and  appraisal  will 
be  deepK  apprc<iated.  Very  trulv  \ours.  The 
ECA  Film  Project.  State  College  of  Washington. 
Pullman.   Washington."'  JJ" 

Editor's  Note:  The  Editors  of  Bi  sivkss 
S<  iieen  are  cooperating  with  this  highh  useful 
review  program  and  urge  business  film  sponsors 
and  producers  to  do  likewise. 


Use  3-Dimension 
Color    Transparencies    to 
HELP  YOUR  SALESMEN  SELL 
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\    BKUMSERGIR   SALES  CORP. 

34  Thiil»-lourlh  SI  .  BrooKlyn  32,  N  Y 
Please  rush  FREE  stereo  culting  and  mounting 
instructions.  Also  send  FREE  new  catalog  of 
stereo,  slide,  movie  and  darkroom  accessories. 

NAME 

ADDRESS , 

CITY  STATE T- 
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THE  NEW  AURICON 
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16mm  SOUND-ON-FILMI 
CAMERA.  .  ,    Featuring      - 

"^  Instant  ground-glass  focusing  through  the  Camera 
lens,  shows  tiie  exact  frame  and  focus  at  all  distances. 

'^  Self-blimped  for  completelq  guiet  studio  operation. 

^  1200  foot  film  capacitg  for  33  minutes  of  recording. 

-^  Variahle  shutter  for  fades,  dissolves  or  exposure  control. 

-fC  Two  independent  finder  sgstems  in  addition  to  ground- 
glass  reflex  focusing;  one  finder  for  studio  use,  the  other  for 
telephoto  work. 

-ic  $4,315.65  complete  for  "High  Fidelitq"  16mm  single-sgstem 
sound- on- film,  with  Amplifier,  Microphone,  and  three  Camjing 
Cases  (lenses  additional).  Also  available  without  sound  eguipment. 

^  Sold  with  30  dag  moneg-back  Guarantee.  RCA  licensed  sound. 
Write  todag  for  further  information. 

BERNDT-BACH,  Inc.    ^ 

7387  BEVERLY  BOULEVARD 
LOS  ANGELES  36,  CALIF. 
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AUDIO    PRODUCTIOMS,    I IM 

PRODUCERS     OF     MOTION     PICTURES 

fi30    NINTH    AVENUE    •    FILM    CENTER    BUILDIN(.     •     \KW    YORK. 
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Explaining  What  to  Whom 


hy  Clari-iu-<-  H.   Kiiiidall.   I'ri->iti<-iit.   Iiilainl  Stt-t-l  <ii)iii|>aiiy^ 


THK   Amkkican   Knikki-kisf.  System   is  on 
trial    lliriruf-'lioiit    tlie   wurld.    W'c   must   rec- 
opni/.f  that.   In   fact.   Tin  not  sure  but  it's 
a  rear-guard  action,  lin  not  sure  but  we're  pro- 
tectinp   the   last   zone  from   which   the  counter- 
attack can  be  made. 

And  all  of  our  business  thinking  must  be 
directed  towards  the  conservation  of  this  great 
heritage  that  exists  in  the  /Vmerican  enterprise 
system. 

And  that  is  a  very  challenging  thing. 
1   propose   to   talk   about    the   "what""   and   "to 
whom. ""  but  ver\   litllc  almul  the  "how." 

No  "lit'-t   \\a\""   In    Idea  C.oniniiinication 

1  claim  that  there  is  no  best  way  for  the  com- 
munication of  ideas,  and  that  the  strength  of 
the  American  enterprise  system  in  our  democ- 
racy lies  in  the  infinite  variety  which  we  bring 
to  the  solution  of  our  (iroblems.  I'nder  the 
totalitarian  way  of  life,  there  is  always  one  way. 
If  it  happens  to  be  a  good  way,  they  get  part 
ways  with  it.  But  if  it's  a  bad  way,  it's  a  funda- 
mental weakness  in  their  whole  concept,  which 
has  no  hedge  whatsoever. 

We  hedge  our  risk  of  failure  by  doing  all  of 
these  things  differently,  and  we  learn  from  one 
another  in  conferences  of  this  kind  by  exchang- 
ing ideas. 

So,  I  lea\e  the  question  of  the  media  to  the 
experts. 

And  as  to  the  "to  whom."  I  would  like  to 
make  this  preliminary  observation:  In  my 
jndgmi'ni.  there  is  onlv  one  group  to  whom  we 
must  comnmnicale  the  explanation  of  Ameri- 
can business,  and  that  group  is  people.  There 
are  people  among  enipluyres,  and  people 
among  stockholders,  and  jH-ople  among  educa- 
tors and  clergymen,  and  the  m\lhical  man  in 
the  street;  and  what  will  wurk  with  people  in 
one  situation  will  work  with  people  in  all  situ- 
ations, be<-aus«'  all   people  arc  people. 

You  will  find  amongst  people  some  who  are 
la/y  and  indilTerenI  in  their  thinking,  who 
never  hcdd  convictions  ileepiv  or  the  -nine  idea 
for  long.  Anil  llic\  ma\  be  disregarded  bet-ause 
they  don't  cnunf. 

(iood  ("ili/rns  Kvrry  where  Seek  Truth 
Hut  among  all  |)eople,  everywhere,  there  are 
ihiiughtful,  sober-minded,  good  ritizrns,  who 
sci'k  the  truth  and  who  wish  to  adjust  their  con- 
duct to  the  right  when  thev  understand  it;  and 
that  kind  of  jxTson  is  ju«t  the  same  whether  he 
is  an  employee  or  a  stockholder  or  the  man  on 


the  strift;  and  he  probably  exists  in  about  the 
same   proportions   in   all   groups. 

And  he  is  our  target. 

\\c  seek  to  explain  to  the  man  who  wants 
to  know,  the  truth,  the  merits,  and  values  that 
inhere  in  the  American  enlerpri.se  system. 

The  "what"  I  shall  begin  with  1  take  it  that 
in  e\ery  field  of  human  affairs,  it  is  under- 
standing that  counts. 

Men  quarrel  and  iiali<ins  quarrel  when  they 
don't  understand  one  another.  It  is  \er\  seldom 
thai  two  men  square  off  and  call  each  other 
names,  after  each  fully,  honestly  understands 
the  other  s  point  of  view. 

\^1ien  that  occurs,  the\  may  agree  to  dis- 
agree, but  they  part  without  anger,  and  often 
with  nnitual  respect;  arul  that  is  true  as  between 
nations. 

1  feel  very  certain  that  wc  du  not  understand 
Russia,  and  it  would  seem  quite  clear  that  Rus- 
sia docs  not  understand  us.  And  if  there  were 
only  .some  way  that  mutual  understanding  could 
be  brought  about,  peace  might  How  from  an 
agreement  to  disagree. 

And   therefore,  at  the  basis  of  all   good   c(mi- 
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nmnif-ation.  In  whatever  group  and  parlicu- 
larK    to  employees      lies   understanding. 

It  seems  to  me.  therefore,  that  the  l>eginning 
of  a  good  explanation  of  business  is  the  under- 
standing of  business,  and  that  must  go  from  the 
top  man  down. 

It's  no  good  building  an  expensive  power  lin< 
if  you  haven't  got  a  generating  station  at  the 
beginning  of  it.  It's  no  good  having  a  pipeline, 
whether  for  petroleum  or  the  communication  of 
ideas,  if  there  is  nothing  in  the  tank  against 
which  to  start  the  pumps.  The  beginning  of  all 
cimunuriication  is  an  idea.  If  the  boss  man 
hasn't  got  an  idea,  if  there  is  nothing  he  under- 
stands and  believes  with  clarity  and  deep  con- 
viction, he  can  get  the  best  public  n-lations  con- 
sultant in  the  world,  and  he'll  get  nowhere  with 
explaining   his   business   to   his  omplovees. 

riie  thing  we  need  (irst  of  all  is  clarity  as  to 
what  it  is  we  l)elieve.  and  then  earnestnes*  and 
depth  of  conviction;  and  if  we  get  to  that  point, 
the  rest  will  come  easilv. 

Do  ^  on  Speak  <  hit    Mioiil   Kiisinpss? 

Now.  1  d  like  to  pause  at  that  point  to  sa> 
I  am  conducting  here  loda\  an  experiment  in 
which  I  hope  to  prove  a  point.  This  room  is 
bristling  with  brass  today — presidents  and 
chairmen.  Top  executives  of  companies  through- 
out the  Middle  West  are  c<incfaled  all  about 
\ou.  might  e\en  Ih-  sitting  next  to  vou.  might 
even  ]»•  in  your  chair.  Kvery  man  in  this  room 
who  bears  an  important  responsibility  is  fre- 
quently asked  to  address  gatherings.  He's  asked 
lo  talk  to  his  employees,  or  his  church,  or  his 
kiwanis  Club,  or  his  trade  a.H.s<H'iation,  or  his 
chand>er  of  commerce. 

And   most  of  you  duck  it. 

And  all  of  you  are,  most  of  the  time,  in  ter- 
ror of  it.   And  that   I  can't   understand. 

Is  the  fad  thai  >ou  lan't  talk  about  business 
without  writing  it  on  a  piece  of  pjiper  by  an\ 
chance  because  you  don't  unilerstund  busincs*; 
or  I)clicve  in  it":" 

How  is  it  when  you  call  on  \our  l>rsl  cus- 
tomer? The  president  id  a  conqianv  calling 
upon  the  president  <d  hi«  U-st  customer  is  never 
inarticulate.  He  swmips  down  upon  him  like  a 
liger  arizing  a  goal.  You  can't  slop  him.  IietaunR 
he's  so  utterlv  conxinc-d  that  the  product  he's 
got  is  the  |m-s|  prinhict  in  the  woild.  The  words 
take  «ha|>p  by  themsrUrs  and  just  flow  from 
him. 

Ib.w    !>■■   ^  iMi   Feel    Miout  Dlir  Svalrni!" 
Do    you    frri    that    wav    about    the    Xmeriran 

business  sv stent/ 

Are  you  thai  much  on  lire.' 

Do   you   know    ns   nuich   about    it   as   \>>u  do 

alMtut  vour  prinluct .'  kivkni 
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Explaining  What  to  Whom: 

l(l)NriMKl)      muM       IIIK      l'KK<  KDIM.      IMI.KI 

If  Mill  ilo.  \\\t\  caul  Miu  ^^lallIl  ii|>  aiiil  talk 
about  it? 

There  seems  to  he  aliniail  the  iiiipression  thai 
somewhere  ihere  is  u  leisure  class  of  cxei-utives. 
who  have  ihi-  lime,  and  the  eiier«;>,  and  the 
freedom  from  responsihilitN  that  means  ihev  eaii 
make  talks  like  this.  In  these  parts  the  impres- 
sion is  that  the  name  of  that  leisure  class  is 
Kandall. 

1  want  \oii  lo  rememlier  these  words.  I  want 
vou.  next  time  the  Kiuanis  calls  up  at  quarter 
of  twelve  and  sa\s  the  speaker  has  failed  them — 
1  want  vou  to  go  on  over  and  let  them  have  it, 
like  I'm  lellin<:  \ou  have  it  today. 

And  111  tell  \ou  now  the  secret.  The  ex[ieri- 
ment  that  I  am  conducting,  nu  friends,  is  that 
I  have  made  ahsiduteh  no  preparation  what- 
ever for  this  address  this  noon. 

I  hold  some  deep  convictions.  I'm  goin;;  to 
sa>  to  you  today  the  things  that  my  associates 
hear  around  the  ofliie.  that  mv  wife  pets  at 
night,  that  the  hoys  <;ct  on  the  trains,  that  an\- 
hody  gets  who  gets  within  speaking  distance  of 
me. 

And  I  would  like  to  urge  vou,  when  vou  stand 
up   in    front   of  your  employees,  to  forget   vour 
hesitancy    ahout   it  and  let  them  have  it.  just  as 
Miu  Would  if  you  were  sitting  in  your  ofhce. 
.So  here  we  go  on  the  "what." 

Let's  Begin  With  Triple  A  Suhjeets 

I  think  first  of  all  we  might  as  well  start  with 
the  Triple   A   sul)je<ts. 

No  man  can  explain  the  American  business 
system  lo  his  employees  unless  he  understands 
the  present  impact  of  world  affairs  on  Ameri- 
can  business  and   holds   precise   ideas  about   it. 

1  think  we  are  all  convinced  that  the  present 
administration  in  its  foreign  policy  is  in  a  sad 
bungle.  If  you  ask  nie,  in  one  sentence,  to  ex- 
|)ress  the  present  American  foreign  policy,  I 
would  say:  \^'e  |)r<>po,se  to  fight  half  of  the 
world,  feed  the  other  half,  and  have  business  as 
usual  at  home.  And  that  can't  be  done. 

1  have  been  tremendously  interested  in  the 
MacArthur  episode.  I  shall  express  no  opinion 
whatever  concerning  it.  but  I  have  been  tremen- 
dously interested  in  the  emotional  reaction  of 
the  American  people  to  the  return  of  (Jeneral 
MacArthur. 

And  1  .say  to  you  that  the  great  preponder- 
ance of  the  people  who  stood  on  the  curb  and 
cheered  didn't  know  what  they  were  cheering. 
They  didn't  know  what  it  was  that  they  were 
for,  and  if  we  polled  all  the  people  in  this 
room  we'd  get  a  strange  mosaic  of  what  they 
think  should  or  .should  not  be  done  by  America 
in  her  foreign  affairs. 

^  el.  isn't  it  clear  that  what  happens  in  Korea, 
or  licrlin.  or  Iran,  can  have  more  impact  in 
the  next  twelve  months  on  yi>ur  business  than 
anything  you  can  do  about  it? 

And  it  is  very  important  if  you  are  going  to 
explain  business  to  your  employees  that  you 
have  an  intelligent,  positive  idea  of  what  our 
foreign  policy  should  be.  other  than  invective 
against  the  administration. 

Don't    forget   that    your   employees'   boys   are 


doing  the  dying;  and  cjon'l  U\  t,,  i.ilk  t,,  ihcm 
unless  you  know,  in  \oiir  own  mind,  what  you 
think  the  I'nited  States  should  do.  <illici  ijian 
ha\<'  an  election. 

The  same  is  true  in  the  domestic  area.  Do  we 
in  the  business  world  really  understand  the 
economic  problems  of  America  today,  such  as 
inflation?  Have  you  a  clear  idea  that  you  can 
tell  anybody  as  to  what  inflation  is.  other  than 
llir   lihiiikcl\lilaMk    W  ;isliiMgloM    adriiinisli  alion  V 

Start  By  Being  For  Something 
You  know  that  whatever  they  do  is  wrong. 
You're  committed  to  that.  But  you  can't  be  for- 
ever formulating  your  imderslanding  of  the 
American  economy  in  opposing  a  ])articular 
administration.  ^Ou've  got  lo  stop  being  against 
something:  you've  got  to  start  being  for  some- 
thing. 

Furthermore,    when    you    get    to    talking    with 
your   employees,   remember   they    voted    for   this 
administration — and    you're    not    going    to    get 
very  close  to  them   with    your   profanity,   unless 
you've  got  an  understanding  of  the  problem. 
Have  you  an  opinion  on  controls? 
You  don't  like  the  controls  in  your  business; 
that's  clear.  Do  you  want  to  take  them  all  off? 
Better   think   that   one   over.    If  you're  going   to 
be  against  controls,  you've  got   to  be  prepared 
to  take  the  consequences  of  taking  them  off. 
How   about  taxes? 

You're  perfectly  certain  that  the  proposed 
tax  bill  is  wrong.  Do  you  know  why? 

Supposing    somebody    walked    up    and    said: 
"All  right.   Wise  Guy.   you   write  the  tax   bill!" 
Can    you    write    a    tax    bill    for    the    I'nited 
States?   I  don't  mean  in  detail. 

Have  you  got  an  idea  of  where  the  revenue 
shouJd  come  from  to  support  our  debt? 

We've  got  the  debt;  there's  no  doubt  al)out 
that.  You  think  it  ought  to  be  paid  off.  Have 
you  got  a  clear  idea  of  where  the  monev  should 
come  from? 

Well,  you  know  you  shouldnl  |ia\  it.  hut  are 
you  clear  as  to  who  should  pay  it?  Is  it  fair 
to  yell  about  controls  and  false  economy  in  high 
places  if  you  haven't  thought  through,  vourself. 
what  is  the  sound  tax  basis? 

When  you  start  talking  to  your  cinpiovees 
they  II  ask  you  some  questions  on  that,  but  it's 
no  good  talking  to  them  until  you've  got  an  an- 
swer. 

I  don't  care  whether  you've  got  the  right  an- 
swer or  not.  as  long  as  it's  your  answer;  as  Ion" 
as  it's  held  with  integrity;  as  long  as  you  can 
talk  about  it  with  your  voice  down  and  be 
pleasant. 

Why   Do   '^  on   Believe  in  Free   Knterprise? 

And,  now,  what  about  the  svstcni  of  free  en- 
terprise  itself? 

What  is  there  in  it  that  you  believe  in?  And 
why  do  you  believe  it?  Just  bet  ause  it  makes 
money  for  you?  That's  what  the  connnunisis  are 
telling  your  Workers. 

■^ou  won't  get  very  close  to  your  employees 
by  telling  them  that  you're  in  it  just  to  make 
money,  because  that's  what  the  < ommics  are 
telling  them,  and  that's  whv  we're  going 
towards  socialism. 

They  don't  trust  guvs  like  m,u.  that  liaxc  no 


interest   in  anything  els<-  except   making  monev. 
You've  got  to  gel  abovi-  that. 

No,  the  reason  you  believe  in  the  enterpris<- 
system  is  that  you're  honestly  convinced  that  il 
brings  the  greatest  good  lo  the  greatest  number 
of  people;  and  you  have  the  whole  world  f.u 
your  laboratory  to  demonstrate  that  truth. 

You're  not  ashamed  of  profit.  Vou  know  thai 
the  incentive  of  the  desire  to  make  money  is  a 
worthy  thing;  but  you  also  know  that  it's  the 
striving  that  counis  in  terms  of  the  good  of  the 
people. 

But  the  free  cnl(T|)rise  syst<mi  i^^n't  just  a 
"hunting  license.'"  It  carries  its  obligations;  and 
one  that  I  hear  talked  about  le.ss  and  would 
like  to  hear  talked  about  more — and  frankly  jj 
and  openly — is  that  the  free  enterprise  system 
must  be  policed  by  a  free  markrt. 

Competition  HoKIs  Ts  On  the  Beam 
Free  enterprise  has  a  tendeniv  to  make  each 
of  us  selfish.  We  are  held  on  the  beam  toward 
the  |>rotection  of  the  public  welfare  by  honest, 
direct,  vital,  real  competition;  and  any  man 
who  directly  or  indirectly,  bv  private  agreement 
or  private  understanding,  attempts  lo  limit  the 
free  market  for  his  goods,  is  asking  for  nation- 
alization. 

I  should  know.  1  have  many  friends  in  the 
British  steel  industry.  They  asked  for  it. 
They  went  that  way.  They  were  afraid  of  the 
free  market,  and  they  turned  to  government 
for  a  controlled  market.  They  asked  for 
price  agreements  because  they  feared  the  im- 
pact of  honest  competition,  and  they  got 
ihcm.selves    nationalized. 

.And  if  you  want  to  bring  on  the  end  of 
free  enterprise,  just  go  on  taking  part  in  the 
limitation  of  free  markets.  We  can't  have  the 
benefits  and  not  accept  the  responsibilities. 
We've  got  to  play  the  game  honestly  with  re- 
gard to  the  free  market. 


Social    Kesjionsibility    of   Enterprise 

.\nd  the  other  side  is  the  social  responsibility 
of  the  free  enterprise  system. 

The  world  has  demonstrated  that  there  will 
be  no  more  social  vacuums.  People  crave  the 
good  things  of  life,  and  they  believe  that  we 
don't  want  them  to  have  those  good  things.  .And 
if  \iiu  «ant  to  give  us  a  long  shove  down  the 
road  towards  socialism,  ignore  the  social  prob- 
lems of  your  communitv. 

But  if  \ou  want  to  preserve  the  heritage  of 
free  enterprise,  get  in  there  and  pitch,  and  make 
everybody  in  your  organization  pitch.  Make 
your  town  the  best  town  to  live  in,  and  you'll 
get  the  best  workmen.  Forget  your  town  and 
let  it  go  into  decay,  and  vou'll  be  strangled  for 
good  workmen,  because  today  the  workingman 
is  discriminating.  He  wants  to  bring:  up  his 
children  in  a  community  where  there  are  good 
.schools  and  good  churches  and  good  recrea- 
tional facilities,  and  a  fine  moral  tone  lo  the 
town. 

The  same  applies  to  education 

I  have  bi-en  tremendouslv  interested  lo  see 
how  industry  has  come  to  the  point  where  it  is 
willing  III  be  active  in  the  support  of  institu- 
tions for  higher  learning  in  the  technical 
studies,  and  has  been  very  hesitant  in  the  liberal 
arts   studies;    and    yet   today    the   problems   that 
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are  plaguing  industr\  arc  nol  iIidsc  rauwd  b) 
inadequate  technology. 

PossibI)  we  \<"  got  too  much  technology.  The 
problems  that  are  plaguing  us  today  are  not  in 
the  realm  of  facts,  but  ideas  and  ideals,  and  you 
la<'klc  those  in  the   liberal   arts  institutions. 

Now  we  ha\e  line  state  universities  through- 
out the  country.  Hut  do  \ou  want  ever\  univer- 
sity to  be  stale-controlled  and  state-financed? 
Isn't  there  a  grave  danger  that  eventually  gov- 
•ernment  will  dire<-t  the  policy  of  teaching  if 
ever)  institution  becomes  publiilv  oh  ned  and 
publii'K  -operated';" 

The  state  institutions  are  kept  on  the  beam 
by  the  standards  set  by  the  privately-endowed 
institutions:  and  those  institutions  cannot  sur- 
vive and  maintain  t^iose  high  standards  of  free 
inquirv  without  help  from  the  .Vmerican  busi- 
ness groups. 

Now,  here  are  some  of  the  "whats"  that  1 
have  in  mind. 

There  are  several  road  blm-ks  before  us. 

F^ilucation    Begins    Vi  itli    Supervisors 

In  the  field  of  educating  the  emplovee.  one 
of  the  road  blocks  is  the  senior  supervisor  and 
the  foreman.  You  cannot  go  around  them  in 
communicating  ideas  to  vour  workers.  ^  ou  must 
go  through  them. 

And  by  tradition  the\  aren't  men  who  have 
ever  thought  it  their  business  to  communicate 
ideas  to  anvbodv.  Thev  keep  the  machines  run- 
ning, .nnd  go  hon\e  at  night  and  wash  their 
hands,  and  watch  the  television.  That  is  true 
even  at  the  senior  level. 

And  when  the  president  writes  a  letter  to  the 
home  of  the  employee  to  explain  his  business,  it 
isn't  going  to  help  much  if  the  next  morning 
the  worker  asks  his  foreman  a  question  idimit 
that  letter  which  he  cant  answer. 

I  don't  know  just  how  to  do  this  part  of  it. 
1  in  bound  to  say  I  think  part  of  it  is  the  func- 
tion of  technical  education,  and  I  sa\  that  not 
crilirallv  be<aus<>  heaven  knows  the  man  on  the 
production  line  must  have  technical  compe- 
tence. But  he  has  been  so  busy  in  these  compe- 
titive davs,  petting  the  ne<es.sarv  te<-hnical  com- 
|H-tence,  that  he  has  sometimes  lost  interest  in 
.«<H'ial  and  economic  problems,  and  certainlv 
has  become  inarticulate. 

But  we've  got  to  find  a  way  for  the  boss 
man's  enthusiasm  about  the  connnunication  of 
ideas  to  get  down  through  the  senior  supervisor 
and  the  foreman.  Thev  should  know  the  opin- 
iims  of  the  boss  man,  believe  in  them,  not  as  a 
ilireetive.  but  for  the  content  of  the  idea  it.self. 
and  until  they  think  and  believe  and  work  at  it. 
a.H  though  it  were  a  part  of  their  job  to  spread 
eiliiialion  about   American  business. 

Koad   Blocks  in  .Stockholder  Relations 
I   am  aware,  quiti-   rtientlv,   of  one  verv   .seri- 
ous road  block  in  the  stockholder  relationship: 
and   this  is  close  to  the  emplovee  subjei  I. 

It  seems  to  me  that  its  awfullv  important 
that  a  stockholder  of  mv  companv  living  in  l^s 
•\ngeles  know  what  goes  on  in  our  plant,  and 
understand  the  problem  of  the  relationship  with 
the  rmplovee. 

\^e  ought  to  tell  that  M<K-kholder  our  opin- 
ions on  social  and  « onoinic  questions  that  aflect 
the    business,    and    we    are    blurkrd    ofl    fnmi    a 


verv    important   segment   of  our  stockholders   liv 
an  accident. 

I  don't  know  how  iiianv  of  you  have  thought 
of  this  point,  but  in  our  company,  over  twenty 
|>er  cent  of  the  stockholders  do  not  ap|)ear  on 
our  records.  Their  slock  is  held  in  the  name  of 
nominees,  a  trust  company,  or  some  olhc-r  insti- 
tution, and  we  never  have  direct  access  to  the 
stockholder  for  communication.  And  I  think 
something  must  be  done  about  it. 

Women   Oun    Business:    Do   Tliey   Knmc   It'' 

A  major  portion  of  thos«,-  |)eople  are  women. 
We  hear  it  said  that  the  women  of  America 
own  .American  induslrv,  and  I  guess  they  do. 
They  outlive  us  boys  by  about  ten  to  fifteen 
years  per  man,  per  ton. 

Joe.  you  see,  was  busy  when  he  was  living, 
he  didn't  have  time  to  explain  to  Jane  anything 
about  business:  and  he  thought,  anyhow,  that 
she  was  too  sweet  to  explain  anything  about  it 
to  her.  But  off  he  went  with  a  coronarv.  anri 
she  writes  to  her  bank  and  says.  "I  know  noth- 
ing about  these  things.  Here  are  some  papers 
that  I   found  in  the  box." 

The  banker  says.  "We'll  relieve  you  of  all 
that  matter.  It  will  be  verv  simple." 

Once  a  month  he  sends  her  a  remittance  for 
ten  dividends,  including  that  of  our  companv. 
I  he  fellow  that  stands  it  in  is  a  trained  analyst. 
He's  a  statistician,  and  he  knows  all  about  de- 
preciation, and  taxes,  and  so  on.  and  he  tells 
her:  "  Thev  "re  solvent:  the  dividend  seems  se- 
cure, period." 

He  hasn't  the  slightest  interi-st  in  the  social 
problems  we're  struggling  with. 

Wc  send  him  our  stuff,  and  he  heaves  it  in 
the  wastebaskel.  We  got  back  from  one  institu- 
tion over  six  hundred  copies  of  our  annual  re- 
port, which  thev  had  refused  to  send  out  to 
stockhcdders.  because  thev  said  thev  didn't  have 
th«'  funds  to  cover  the  mailing  ex|)ense.  There  is 
a  road  block  to  comnuinicalions  that  must  be 
broken  down. 

It's  ihe  women  of  this  countrv  that  own 
American  industry:  it's  the  women  who  vote: 
and  the  women  are  voting  us  into  socialization 
because  they  don't  understand  the  American  in- 
dustry from  which  they  draw   their  income. 

I   must  add  mic  more  point. 

Workers  .Should  If  ant  Slock  Participation 
S|ieaking  of  stockholders,  the  ultimale  edu- 
cation of  the  worker,  the  payoff,  is  for  him  to 
know  so  much  about  vour  l>u>ines-  that  he 
wants  to  become  a  .••tockhidder.  We  have  |nvn 
teaching  him  nol  to  take  a  chance.  In  our  War 
Bond  campaigns,  we  tidd  him  there  was  onlv 
one  good  sj-curily.  namely.  I  ncle  Sam  and  his 
bond. 

We  have  told  him  never  to  risk  anything. 
We've  got  to  leach  the  workingnian  profit  and 
loss.  We've  got  to  teach  him  to  risk  for  gain. 
And  the  place  lo  do  it  is  in  our  own  businrs.*. 
We  can't  ilragoon  him  into  it.  We  must  have 
him  come  in  l)ccau!»e  he  wants  to,  and  he  will 
come  in  if.  in  fad,  we  have  been  successful  in 
explaining  our  l>usinei««  to  him.  and  he  will 
come  in  with  pride  and  the  enthusiasm,  and  he 
will  open,  then,  the  U'«t  possible  nvrnur  of 
communication.  |^ 


Nalional  A- V  Convention 


JAVA  MEETS  IN  CHICAGO  JULY  30 

■tt  Inspirational  addresses  by  national  authori- 
ties on  public  and  human  relations,  a-v  training 
ai<ls  for  the  militarv,  and  Governmental  policy 
on  defense  production  will  supplant  the  open 
forum  ty|<e  of  program  at  this  year's  convention 
of  the  .National  .Audio-Visual  Association  in 
Chiiago  Julv  2K  through  'il.  with  the  Hotel 
Sherman  as  headquarters. 

Three  speakers  announced  are:  Clarence  .\. 
Peters,  of  the  National  (^inference  <»f  Christians 
and  Jews:  Conunander  Kobert  P.  Noe.  U.  S. 
Navv  Special  Devices,  Port  Washington.  N.  Y., 
and  Nathan  I).  Golden,  director  of  the  Motion 
Picture  and  Photographic  Division.  National 
Production  Authority.  .Announcement  of  a 
fourth  speaker  of  note  awaits  completion  of  ar- 
rangement.s.  according  to  Milt  Stark,  chairman 
of  the  program  commitU-e,  which  met  in  New 
York  June  2  and  3. 

Join-   W  illi  Constituent  (>roups 

Organizations  which  will  have  their  own 
meetings  in  conjunction  and  will  participate  in 
the  NA\  A  gathering  include  the  Industrial 
.Audio-Visual  .Association:  the  Educational  Film 
Library  Association,  meeting  July  26  and  27; 
and  the  Film  Council  of  America.  July  2*).  The 
NA\  A  Business  Show  is  Julv  2}{  through  .'il. 

The  IA\  \.  which  takes  its  place  as  a  con- 
stituent group  at  this  years  NA\.A  convention 
along  with  the  other  a-v  organizations,  will 
meet  Julv  'M)  at  a  formal  luncheon  to  lie  fol- 
lowed by  an  afternoon  program  with  a  three- 
fold agenda:  discussion  of  new  research  proj- 
e<'ts  for  management  recognition  of  films;  dis- 
cussion of  program  ideas  for  the  lAV.A's  an- 
nual fall  meeting  in  New  York,  and  special  top- 
ics to  be  announced. 

N  W   \    I  raile  Show  to  .S-t  Kecord 

I  rging  lot)  per  cent  I  AN  .A  attendance  at  the 
convention,  which  will  pres<'nt  an  opportunity 
to  dis<'uss  individual  problems  and  learn  the 
latest  developments  in  the  a-v  field,  I).  F. 
Steinke,  recording  seiretarv.  offers  assurance 
that  this  year's  Trade  Show  will  s<'t  a  new  high 
for  complete  exhibition  of  equipment,  films  and 
devices.  This  is  borne  out  by  the  N.AVA  an- 
nouncement that  the  exhibit  area  will  be  a  blcM-k 
long  bv  use  of  the  (irand  Ballroom  which  is  on 
the  mezzanine  door  and  connects  dire<-tly  into 
the  main  exhibit  hall.  Keservations  indicate  a 
sell-out  of  the  110  booths.  Monday  and  Tuesdav 
afterniMins  are  Iwing  given  over  to  attendance 
at  the  Trade  Show,  which  will  l>e  open  from 
noon  until  (i  o'clock. 

A  trailer-truck  load  of  the  Navv's  late.-!  >\h-- 
cial  devices  and  training  aids  will  supplement 
('ommander  Noe's  contribution  to  the  conven- 
tion program.  One  of  ihe  devices  is  an  aircraft 
flight  simulator  which  |>erniits  the  trainer  In 
operate  all  engine  controls  fur  a  simulated 
multi-engine  plane  trip. 

Hotel  reservations  applications  shixild  be  ad- 
dressed to  Miss  I'jitherine  Lowery,  Reservations 
Manager.  Hotel  Sherman,  Randolph  and  Clark 
sts.,  Ciiicagt)  L  III.  i^ 


N  I  M  K  h  K    » 
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LI  \i:ili:0\  GUESTS  of  HONOK  at  HOSrUN  imlmU-  ll.  lo  r.  ahovfl  Mrs.  Muriel  C.  Javi'lin, 
Council  secretary;  Edward  l(  .  Palmer.  Council  vice-president:  Rev.  John  E.  Thomas.  General  Festi- 
val Chairman:  O.  H.  f.oelln.  Jr..  piihlishcr  of  Business  Screen:  Rev.  Timolliv  F.  O'Leary.  president 
oj  the  Crealer  lioslon  Film  Council:  John  I),  lirown.  ojjicial  City  Creeler:  Rahbi  Irving  A.  Mandel,  a 
Council  director:   ami  Man   F.   l.ydiard.  treasurer  oj  the  lilni  council. 


Boston  Holds  First  Annual  Film  Festival 

BISINESS,  CIVIC  AM)  HELKJIOUS  (;R()L  PS  JOIN  IN  MAY  26  EVENT 


AFl  l-L  DAY'S  program  <>f  film  shnwings 
in  eight  siTeening  rooms  and  an  all-Bos- 
ton luncheon  at  the  Copley-Plaza  Hotel  on 
Saturday.  May  26  marked  the  inauguration  of 
that  city's  first  annual  Film  Festival  under  llu- 
auspices  of  the  Film  Council  of  Greater  Boston. 
In  the  planning  of  the  Fesli\al.  husiness.  civic 
and  religious  groups  ])articipated  under  the  lead- 
ership of  the  Reverend  John  E.  Thomas,  Massa- 
chusetts Council  of  Churches,  as  General  Chair- 
man, assisted  by  Ralph  Pfeiffer.  Pan-American 
Wcirld  Airuays  ( Arrangements  I  ;  Robert  E. 
Segal.  Jewish  Community  Council  (Axvardsl; 
(Jeorge  E.  Roghaar.  New  England  Film  -Service, 
Inc.  (Program  I;  William  H.  Merrigan,  Stop  & 
Shop.  Inc.  and  Alan  F.  Lvdiard.  John  Hancock 
Life  Insurance  Company  i  Publicitv  i  :  and  Mrs. 
Muriel  C.  Javelin.  Boston  Piibli,  Library  I  Reg- 
istration I. 

With  the  CouiK  il's  President.  Reverend  Tim- 
otli\  F.  O'Lear)  of  the  Department  of  Education, 
Vrchdiocese  of  Boston,  presiding,  a  formal 
lun<heon   program    included   a   tribute   from   the 

Rk(;Istkatio\    Opkns   for    lioston's   first    annual 
Film  Festival  on  May  26. 


Maviir  (if  Hiisliin.  represented  by  City  Greater 
John  U.  Brown,  and  a  key  address  by  O.  H. 
Coellii.  Jr..  editor  and  publisher  of  Business 
SiKKTN.  The  luncheon  speaker  outlined  brieflv 
ihe  histor\  of  the  Film  Council  movement  in  the 
I  nitcd  .Stales  and  spoke  of  current  problems  and 
responsibilities  facing  16mm  film  users,  whether 
in  industry,  education,  religion,  or  other  com- 
munit)    groups. 

Awards  to  films  in  special  dassilicalions  in- 
cluding Amateur  Motion  Pictures,  Arts  &  Crafts. 
Education.  Industry.  Recreation,  and  Religion 
were  made  on  the  basis  of  jury  selections  bv 
pre-Festival  screenings  and  by  the  votes  of  audi- 
ences at  the  Festival.  Selection  chairmen  in- 
cluded: Mrs.  Charlotte  Warshaw  ;im<I  Mrs.  Muriel 
Javelin  (  Adult  Education  i  :  Dr.  Abraham  Kras- 
ker  ((Classroom  and  Amateur  Films  I  :  Alan  F. 
Lydiard,  Edward  \V.  Palmer.  Lyman  Thurston, 
and  A.  P.  Williams  ( Industry  i;  Robert  K. 
Voight  and  Alvin  G.  Kenney  (Recreation.  Arts 
&   Crafts  I    and   lliree  religious  leaders.  |J|f 

PliKVIKW   SCREEMNC    AUDIENCE  icatches  a   saicly 
film  srreeninii  at  the  Boston   Festival. 


Awar<l-\V  iiiiiiiif:   Film   St'leptioiKi 
at  tlie  Boston  Kilin  Ketitivai 

*•»<■♦< 

FREEDOM  FILMS 

"Big  Idea" 

))ii.iliiccd  by  W  ilding  Picture  Productions, 

Inc.,  for  Swift  &  Company. 

PIBLIC  RELATIONS 

"Tlie    American    (Cowboy" 
produced  by  MPO  Productions 
for  the  ford  Motor  Company. 

HONORABf.E    MENTION 

"The  W  ill  to  Be  Renienibered" 

Barre.  Vermont.  Granite  Association. 

SAFETY  FILMS 

"Anil   Then   Tlieri-   Vi  ere   Four" 

produced  l>y  Roland  Reed  Productions 

for  General  Petroleum  Corporation. 

HONORAIII.E    MENTION 

"Closed   Book" 
produced  by  Wilding  Picture  Productions, 
Inc..  for  the  Farm  Bureau  Insurance  Cos. 

ADLLT  EDUCATION 

"Angry   Boy" 
produced   by  AITiliated   Film  Producers, 
Inc..  for  the  Mental  Health  Film  Board. 

HONORABLE    MENTION 
"Survival    Under    Atomic    Attack" 
produced  by  United  World  Films.  Inc. 

ARTS  &  CRAFTS 

"American  S<[uare   Dance" 

produced  by  (ioronet  Instructional  Films. 

RECREATION  FILMS' 

"Chance  to  Play" 

produced  by  March  of  Time  for  the 

(General  Electric  Company. 

"\\  ild  Fowl  in  Slow  Motion" 

produced  by  Hawley-Lord. 

RELIGIOIS  FILMS 

Catholic:   "l  pon  This   Rock" 

Jewish:    "'^'oiir    Neighbor  Celebrates" 

Protestant*:    "(iod's     >X  onders     in     a 

Woodland  Brook"  and 

"A  Wonderful  Life" 

AMATEUR  FILMS 

"Mv    First    Week   at    Dartmouth" 

and  Awards  of  Merit  to  Boston  University. 

•Indicates   doulile   winner   of    Hrsl   award. 


Festival    Chairman,    the    Reverend    John    E. 
Thomas,  presides  at  the  Copley-I'laza  luncheon. 
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BUSINESS    SCREEN     M.VGAZINE 


Film  Fe.sliviil  previi'iirrs  .srr  iniluslrial  rrliitlon.s  film.-,  al  (.Ifi  iliniil. 


A    Itiiiinini-    jui\     iiillilif,    till-    lilm\    in    llir    .iii'tini/    ml-      '//.■:;.•?>. 


"Oscars"  to  Eleven  Films  at  Cleveland 

KH  IMll     \\M    M.   FILM    IKSIIN  \I     VV  FINN   r.()I.|.K(;F  ON   .11  NF    II 


Floyuk  ISkookkk 

Cleveland   Festival   Speaker 


Nl  \HI,^'  KO  FILMS  were  screened  at  Feiiii 
(!iilli>pi'  nil  Jiiiip  14  as  the  Clovclancl  Film 
(!(>uni'il  rimiiitHiiird  the  growing  tradi- 
tion of  leadership  established  four  years  ago 
with  the  \')r>\  rdiliori  of  ils  uniiual  Film  Festi- 
val. An  evening  din- 
ner al  the  Masonii' 
Tcni|>le.  willi  Dr. 
Floyde  L.  Hrooker 
of  the  I .  .S.  Offiee 
of  Fdiieation  and 
('hairman  of  the 
Board  of  Trustees 
of  the  Film  Council 
of  America  as  prin- 
ei(>al  speaker,  eon- 
eluded  the  day's 
event.-i. 

The  Council's  tra- 
ditional "Oscars"  were  also  awarded  to  II  out- 
standing 16mm  films  in  10  categorical  groups 
at  the  lianquet  event.  Arthur  F.  S|>aeth.  amuse- 
ment editor  of  the  CLEVELAND  News,  was  toast- 
master.  (General  chairman  of  the  Festival  this 
year  was  Leslie  F.  Frye  of  the  Cleveland  Public 
Schools  but  Until  Thompson  served  as  acting 
festival  chairnian  in  .Mr.  Frye's  absence.  The 
"Oscar"  presentations  were  made  by  W.  Ward 
Marsh,  film  and  drama  i-ritic  of  the  Cl.EVELAM» 
Plain  Dkvleh. 

Brooker   Talk    In   Serioii-    \  i-in 

Dr.  Brooker  na\e  his  listeners  a  serious  p'c- 
lure  of  the  world  today  and  its  responsibilities 
and  problems.  On  the  theme  that  "just  living  in 
this  world  is  not  enough,  v  ou  must  live  with  a 
pur(M>s«- "  he  cited  the  major  issues  facing  edii- 
catitm.  the  breakdown  of  our  communications, 
eniphasi/.iiig  the  lag  lH'twe<'n  the  advances  ol 
<cien<-e  and  the  laik  of  understanding  over  the 
world. 

As  national  represj-ntative  of  the  Film  ("ouniil 
movement,  he  cited  it-,  abililv  to  make  mectinL's 
such  as  the  Festival  (xissible.  comparing  il- 
progresw  with  that  of  other  groups  in  other 
countries  which  do  not  know  how  to  coo|)iTalc 
or  even   begin   to   work   logelher. 

Fotiv.il    llic    |{c>iill    ot    Locil    LITorl 

Once  again,  the  Cleveland  Festival  pri'ved  the 
Hiirth    of    1  iio|»'i;iiiiiti    .Old    i-lTorl    a-    numerous 


business,  civic  and  educational  leaders  worked 
together.  The  following  were  committee  chair- 
men: Kenneth  K.  Nermillion  I  Membership!  : 
Mrs.  Florence  Craig  ( Program  l  ;  C.  J.  Dover 
(Publicity  I;  Earl  (Carpenter  (  Reception  I  ;  and 
Mr.  Frye.  general  chairman.  Eleven  persons 
served  as  film  screening  and  selection  chair- 
men, including  Vance  ("hamlHTlin:  Lt.  John  L. 
Berichon:  Paul  .^niilh:  Butb  A.  Matson;  Clifford 
Bigelow;  Charles  A.  .McBride;  Vi  .  M.  Butts: 
William  E.  Kofron;  Florence  Craig;  Ronald 
Dav    and   Miss  Thompson. 

Individual  "Oscars"  to  be  awarded  the  eleven 
top  award-winners  are  being  suitably  engraved 
for  later  delivery.  It  is  interesting  to  note  that 
both  Boston  and  Cleveland  Film  Festival  juries 
rated  Bip  Idea,  the  .Swift  &  Company  "freedom" 
film  [iroduced  bv  Wilding,  as  the  best  of  its  type 
in  the  showings.  -Iniiry  lit>\  produced  by  AfTi- 
lialed  for  the  Mental  Health  Film  Board  was  an- 
other dual  winiKT. 

Elizabeth  I'.unady.  of  the  Cleveland  Public 
Library's  Film  Bureau,  as  president  of  the  Cleve- 
land Film  Council.  o|M'ned  the  day's  events  at 
9:LS  a.m.  with  a  brief  address  of  welcome. 
Dr.  FMward  llodni-tl.  president  of  Fenn  College, 
then  assumed  the  ride  of  host  for  the  dav  to 
more  than  160  registrants  for  the  Festival  screen- 
ings. A  rescreeniiig  of  the  winning  films  took 
place  after  the  ilinner  and  "Os<ar"  presenlatii>iis 
in  the  evening.  W 

C.oi  Ncn.  PhesIKENT  F.lizahrth  lliiiKuh  Irenler 
hetdii)  helps  al  llir  rfjiislralinn  ilfsk.  Ruth 
Thompson  (Irjil  and  Kenneth  I  ermillion.  re- 
rrpliitn    rhnirninn.    are    oilier    fe\liiitl    iiorliTS 


These  Filin-  Won  "Oscars" 

at  (lleveiaiiil's  Film  Festival 

1                                 «     «     *       • 

INDl  .>II{1AL  lULATlONS 

"Big    Idea" 

produced  by  Wilding  Picture  IVoduclions, 

Inc.,  for  Swift  &  Company, 

CIVIL  DEFENSE  &  SAFETY 

"Pattern  for  Survival" 

produced    bv  Cornell    Film   (.ompany. 

PERSONNEL  TRAINING 

1                    "Two  (iuvs  Nanieil  Jcm"" 

produced  bv  The  Jam  Handv  Organization. 

Inc.,  for  Frigidaire  Div.  of  C.M. 

■»     ♦     * 

PI  BLIC  RELXTIONS 

"Mirai'le  on  llie   Me«a" 

prtiduced  by  .Man  Shilin  Productions 

for  P.   I^irillard  ("ompanv. 

MENTAL  HEALTH 
**.\npry  Boy" 

producivl    bv     AITilialed    Film    Produ<*ers. 
Inc..  for  the  Mental   Health  Film  Board. 

*  *      « 

\l)l  IT  EDI  (  \TION 

"Tlie  ClialUnge" 
ifleased  by  the  March  of  Time. 

*  «      * 

CLASSROOM   FILM>' 

"The   Nile   River  \  alley" 

produced  bv    .\cademy   Films. 

"Pompeii   and    \esiiviiis" 

produccil  by   Encyclopaetlia  Britannira 

Films. 

CI  Lil  l{  \L    \RTS 
"Images   Medieval" 

submitted  bv   Franco- .Vmerican 
Distribution  Center,  Inc. 

RELICION 

"Window   on  the  Sk\" 

produced   b>    Alan  Shilin    Productions  for 

National   Bd.   of   Prot,   KpiM-»|>al   Church, 

TR \\ EL 

"Brili<li    Columbia" 

produced  by  Paul  H<K'IIer  Produetioniv, 

I  lira   two   winner*   in   lhi«   rtirtarj,   with 

.„,..i..i  ...  ,,r|. 
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PlanI  Movies  Popular  in  Quad  Cities 


l.\    Si;ml.N    |{.    Mill 


Emi'I.oykh-Fmim.oykk  CoMMiMc  vrioNs  has 
I'fcntiic  ii  li\-u<>r(l  of  pifscnl  ila\  iiian- 
afit'iiient.  Kverx  •lliiiiking""  member  of 
modern  managenieiit  mil  only  swears  by  il.  but 
believes  there  must  be  more  of  it.  The  phrase 
lan  bf  likened  to  the  Bible,  in  general,  il  is  a 
"good"  thing.  There  arent  any  bad  ronnola- 
tions. 

when  a  specifii-  coMnnuniiations  program  is 
being  developed,  however.  Employ t-rKtiiployce 
Communi('ati<^ns  mean  all  things  to  all  men. 
The  areas  of  agreement  are  iincoinmonh  small. 
The  media  a<'ceptable  for  iiielusion  in  a  well- 
rounded  eominunication  program  are  as  diverse 
as  the  number  of  men  developing  programs.  The 
key  to  the  whole  divergency  of  opinion  is  found 
in  the  common  expression.  "That  may  be  fine 
for  your  company,  but  it  wouldn't  work  in 
mine."  Another  way  of  expressing  this  could  be 
that  the  atmosphere  of  acceptability  differs  from 
company  to  company  for  each  type  of  communi- 
cation attempted. 

Pictures   Acceptable   in   .Any   Plant 

The  motion  picture  is  one  conmiunication 
lechni(iue  that  can  be  wholly  acceptable  in  any 
compaiu  situation.  The  atmosphere  is  never  one 
of  suspicion  and  distrust  because  the  motion  pic- 
ture is  already  a  stable,  accepted  institution  in 
our  society,  developed  over  long  years  in  the 
entertainment  field.  The  employees  of  every 
company  frequent  the  local  theaters  voluntarih 
as  a  part  of  their  normal,  dailv  lives. 

The  regular  showing  of  motion  pictures  before 
employee  audiences  is  natural  and  basic  to  any 
sound  communications  program.  It  creates  an 
attitude  of  acceptability  which  is  necessar\  for 
full  effectiveness  of  other  formal  attempts  at 
communication.  Communication  can  fully  suc- 
ceed only  where  there  is  a  feeling  of  confidence, 
trust  and  mutuality  of  interest.  Such  an  atmos- 
phere is  developed  through  the  use  of  the  mo- 
tion picture  befure  industrial  audiences. 

The  greatest  drawback  to  the  use  of  films  in 
indusir)     is    built     largeh     upon    mis-informed 


opinion.  The  great  majority  of  tnodern  man- 
agement sincerely  believes  that  the  cost  is  too 
great  for  the  benefits  derived.  This  conclusion 
is  reached  without  a  thorough  investigation  of 
the  possibilities  of  benefit  inherent  in  a  film 
program  and  the  ailual  dollar  and  cents  cost  of 
successful!)    operating  the  program. 

Industry    Interest    Leads    to    Program 

The  Associated  Industries  of  the  (^uad-Cities 
is  an  industrial  association  which  covers  the 
Farm  Equipment  Center  of  the  World  Daven- 
port and  Hcllendorf.  Iowa  and  Rock  Islaiul. 
Moline.  East  Moline.  Illinois.  Last  \ear  manu- 
facturers in  this  area  became  interested  in  the 
use  of  motion  pictures  in  the  plants.  Actin"  as 
their  representative,  the  A-ssociation  investigated 
the  use  of  films  in  other  industrial  areas.  It 
soon  became  apparent  that  the  plant  users  of 
films  were  completcK  sold  on  the  program  and 
several  offered  to  come  to  the  Ouad-Clities  to  do 
missionary  work  before  a  meeting  of  local  in- 
dustrialists. The  unbridled  enthusiasm  of  film 
users  is  sufficient  to  embark  even  the  pessimist 
on  a  "plant-movie  program."' 

As  "all  roads  lead  to  Rome"  in  ihe  motion 
picture  business  as  elsewhere,  the  Association 
was  soon  communicating  with  Ott  Coelln  of 
Business  Screen  and  Richard  Hough  of  Modern 
Talking  Picture  Service,  Inc.  After  Mr.  Coelln 
and  Mr.  Hough  addressed  meetings  of  indus- 
trialists in  the  Quad-Cities,  il  was  apparent  that 
the  Association  was  going  to  have  a  film 
program.    Interest   was   high. 

Revolving   Film    Collection   Set    I'p 

A  revolving  film  library  has  been  established 
in  the  Association  office  for  the  Quad-Cities. 
Modern  Talking  Picture  Service.  Inc..  supplies 
the  library  with  a  definite  nundier  of  free  films 
each  month.  The  films  are  scheduled  one  vear 
in  advance.  Each  of  the  conq>anies  participat- 
ing in  the  program  also  has  a  one-\ear  film 
schedule  which  allows  them  oiu-  film  per  week 
on  a  regularly  scheduled  day.    A  companv  rep- 


The  first  shift  at  the  Rock  Island  Arsenal  sees  films  (screen  is  al  iar  lejl). 


Films  Are  Easy  to  handle:  R.  J.  Cramer, 
exchange  mpr.  Ilejt)  and  Stan  Hill,  ad- 
miniitrative  asst.  oj  the  Associated  Indus- 
tries of  Quad  Cities  agree  on  that  point. 


resentative  picks  up  the  film  the  morning  of  the 
showing  and  returns  it  the  same  afternoon.  Tht 
Association  furnishes  projection  equipment  t« 
those  companies  not  having  equipment  of  theii 
own.  The  films  are  projected  during  the  lunch- 
eon period. 

The  cost  to  any  company  in  the  Quad-Cities' 
area  for  having  an  in-plant  film  program  is  the 
cost  of  picking  up  and  returning  the  film  to  the 
A.ssociation  office. 

-No  Elaborate  Facilities  Needed 

Little  theaters  began  springing  up  over  night 
in  the  area.  To  the  outsider  the.se  little  theaters 
resemble  a  cafeteria,  a  corner  of  a  warehouse, 
an  aisle  in  the  assembly  department  or  an  old 
conference  room.  Local  employees  watch  these 
nondescript  spots  blossom  into  "the  theater" 
once  a  week  with  the  regularity  of  clockwork. 

The  varietv  of  films  available  for  these  pro- 
grams is  a  credit  to  American  busines.s.  The 
success  story  which  almost  always  carries  a 
"free  enterprise"  moral  is  the  favorite  of  most 
employees.  Films  which  show  a  manufacturing 
process  are  followed  avidly  by  emplovees  who 
themselves  are  engaged  in  an  entirely  different 
oiM-ration.  The  thirst  for  educational  informa- 
tion on  the  part  of  the  employee  never  dies.  Who 
would  assume  that  the  employees  of  a  foundry 
would  become  enthusiastic  about  the  pro|)er  way 
to  carve  the  Sunday  roast?  It  hap|H-tied  in  the 
Quad-Cities!  Pure  entertainment  is  used  spar- 
ingly as  most  audienies  prefer  films  on  a  higher 
iiilellectual  plane.  Safel).  training  and  travel 
round  out  a  well-developed  program  for  everv 
plant,   from  our  experience. 

Here"-    W  b;il    Local    Plant-    \re    Doing 

Knq)lo\ee  interest  in  ihi-  program  is  main- 
tained at  a  high  lexel  when  films  are  shown  on 
.1  regular  basis.  There  was  only  a  slight  drop 
in  attendance  at  Red  Jacket  Manufacturing  Com- 
pany (pump  manufacturers!  when  the  raging 
Mississippi  brought  flood  waters  very  close  to 
llie  iiack  door  of  the  plant  this  spring. 

John  S.  Tilley  Ladders  Company.  Inc.  llaij- 
ders  I    reports    that    nianv    emplovees    w  ho   went 


HI  SINESS    SCREEN     .M.\GAZINE 


BLSIXESS    SiltE 


.home  for  lunch  now  eat  at  the  plant  on  "movie 

[day." 
— Nu-\V'ay  t!or|>orali()ii   loil  limners  I   has  foiitui 

I  it  expedient  to  post  the  name  and  retiume  of  the 
next  film  on  the  bulletin  hoards  to  satisfy  work- 
ers' interest  and  ijuestions. 

I — International  Harvester  Li>nipan\    Kast  Moline 

I  Works  (farm  i-<|ui|)nienl  t  entourages  eni|)loye<'s 
to  borrow    the  lilriis  for  churrh  and  (  i\  ii    iiici-t- 

I  inp  showin;;s. 

Rock  Island  Arr<enal  Ihis  DaiK  Siious 
i — The  Rock  Island  Arsenal  shows  films  daily  in 
I  different  lo<-ations  in  the  shops  and  laboratories. 
These  and  other  plants  in  the  area  are  con- 
'  vimed  that  the  showing  of  lilnis  engenders  bel- 
j  ter  relations,  higher  morale,  greater  relaxation 
'  and  a  belti-r  ^alislied  employee. 

The  greatest  benefit  of  a  film  program  is  the 
mutuality  of  interest  that  is  develo(>ed  between 
'  the  employer  and  the  employee.  The  showing 
of  a  him  is  a  techniipie  in  whiih  both  employer 
i  and  employee  can  participate  on  an  cipial  level. 
Executives  and  workers  watch  the  fdm  together 
and  both  haye  the  same  mental  and  emotional 
ex|R'riences  as  the  film  progresses.  The  gap  be- 
tween the  two  groups  is  materially  reduced.  This 
is  es|H'cially  true  as  the  films  bring  them  to- 
gether i>n  t'onsiderations  of  cultural  and  educa- 
tional yalue  which  wipuld  never  be  broached 
otherwise.  It  builds  much  confidence  and  trust 
lo  see  the  "boss"  react  and  haye  feelings  the 
same  as  any  other  human  being.  The  feeling 
develo|)ed  is  a  sound  basis  for  good  employee 
relations  in  any  company. 

(iood-will  of  the  employees  is  a  priceless  pos- 
session in  business  today.  This  Association  fi-cls 
that  using  motion  pictures  properly  in  the  plants 
is  builditig  that  good-will  in  the  Q)uad-Cities. 

Plentiful  Supply  of  (iood  Films 

W  ith  the  |irinci|ial  source  of  these  plant  movie 
programs  conveniently  located  in  the  Quad 
Cities,  an  adecpiate  and  continuing  supply  of 
good  programs  seems  assured.  New  materials 
made  available  at  regular  intervals  through  a 
revolving  library  help  keep  plant  "niovii-  da\" 
a  permanent  t^)uad  Citie.s"  feature.  Q' 


C  W .  Andkkson,  I  reiitfr  I  rxrrulivr  nice- 
yrciitient  of  Associalfil  liulustries  uilh 
Sla/i  Hill  Irifht)  adminUlralivr  assistant, 
and  Ru.\srU  Parmrntrr  of  \u-Wa\  Corp. 
(holihn/i    Hicrn   ami   sound   projrctor.) 


era 


#  V  gula  "u|irn 
liim-.r"  on  Kriilay. 
May  25  at  I  h  r 
iiioilrrn  new  stu- 
4lios  of  (Jiicaco 
Film  Lalioralory, 
Inc.  \va<  thr  inatip- 
iiral  fwul  allfml- 
t'tl  l>y  iiiiiiu>rnu> 
>|ioii-»ur,  agrnry, 
and  "lalrnl"  prr- 
sonalilirs.  Thr  nfw 
farilities  arr  |ri- 
rati*H  on  ( ihirajiii*-- 
iirar  norlh>i(li*  at 
.V>  E.  Siiprrior  St. 


(:ni(:\(;<>  i  ii  \i  i'Lays  host  at  sti  dki  oi'KMNr, 


Mkkt  TlIK  ."sTAKK  of  liliicago  lilni:  il.  to  r.  1  are  1\.  1).  t.aslcriiiic 
Howard  .Schyler.  M.  Manzo.-illo.  Al  Stacey,  Hal  Sceor.  Mike  Dale. 
I)i(  k  Carver,  H.  Siemon,  Fred  Abel,  George  Jarrett.  and  Aimer  Hro- 
stroni.  all  pictured  at  opening  da\   lerenionies  May  2ri. 


AVHIM-       1  IIOSI.      I'lll.-IM 

(ser  iiirlurc:,  ilmve)  at 
the  I  :hira|;o  Film  formal 
oprnini:  wrrr  <s<-rnr  al 
Irfi.  1.  lo  r.  I  Fred  Rohclr. 
Hui;h  Jamrs,  and  I'aul 
Rrirkman  of  Fuller. 
Smith  &  Rose  ad  acenrj. 
Directly  above  (I.  to  r. I 
arr  Roger  Moran.  Wm. 
Wilson.  J*»e  Morton,  and 
Frank  Inlrrlandi  i>f 
Y  o  u  n  (c  &  R  u  II  i  ■'  a  m 
agency  staff.  Kay  Stan 
ley,  TV  and  film  star, 
is  ihr  lovely  rrnlrrpiccr. 
Mrs.  A.  (•.  Diinlap,  jirr^i- 
dcnt  of  Chicago  Film 
Sludios.  was  hoslrss  at 
thr  nfirning  rvrnt.  Thr 
organization  was  found- 
ed in  142R  and  also  main- 
tains srparatr  and  rx- 
tensive  film  laboratory 
facilities    in    Chicago. 


ciiKckiM,  ON  "T\k(;kt  r.s.A." 

•  The  Litest  sound  motion  picture  designed 
to  helji  industrv  understand  and  train  for 
atomic  defense  is  Tar^ft  i.S.4.  just  l)ro- 
duced  by  Cornell  Film  Company  of  iN'ew 
York  (^ilv  and  available  on  an  outright 
print  purchase  basis.  Shown  at  left(l.  lo  r.) 
are  Captain  Warner  of  N.  Y.  I'ort  of  \u- 
ihorilv  :  Herman  Hoxer,  writi-r-<lirector  <if 
the  film:  and  M.  J.  Sal/burg,  presidcnl 
of  Cjirnell  Film  (iompaiiy.  The  film  is  the 
second  by  this  producer.  Their  first  film 
I'allern  for  Survival  has  just  won  the 
(!leveland  Film  Festival  Award  for  the 
"Im-sI  of  ils  kind"  in  civilian  defense. 


Md    DIKKCTOKS  III  \lf   WOLFF 

•  Kaphael  (i.  Wolff.  Hollywood  coin- 
mi-rcial  film  produier  was  host  re- 
cenllv  lo  more  than  'M)  l.o«  Angeles 
advertising  agency  art  dirivlors  with 
whom  he  dis<-u»»rd  film  techniques  and 
the  art  direilors"  role  in  TV  films.  Stoiv 
board  of  This  Is  Life,  recent  Wolff  pro 
duction,  is  in  background  and  him  was 
also  iwrivned  in  both  color  and  black 
and  white  as  a<lapted  f<ir  television  use. 
Studio  tieparlment  heails  answere<l  ques- 
tions of  the  art  diri-<  lors  and  explained 
equipment    features  and   their   (unctions. 
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CASK 
IlISTOKIhS 


"Speakiiij;  »>l  Kulilxr  "  I'ii-mmUs  Dniinalic 

Story  of  Maiiiifiictiire  and  Prodiiols 

S|»oiiMir:    Ijiiteil   Stal<>«  Rubber  Company. 

Title:    Sprakinp    of   Ruhht'r.   27    miii..    li   &    w, 
produreil    l>y    Leslie    Hmish    I'miluclions 

■*•  This  is  a  story  about  rubber,  the  people  who 
make  rul>ber  and  the  irnportance  of  rubl)er  in 
our  daily  lives.  It  tells  of  new  advances  in  rub- 
ber made  possible  by  business,  big  and  small. 
working  in  a  land  of  freedom.  The  film's  prin- 
cipal characters  are  a  retired  rubber  factory 
foreman,  his  grandson  and  the  \  ital  raw  mate- 
rial, rubber,  it.self. 

Jinuny,  the  grandson,  lives  in  a  "rubber 
town"  but  has  never  given  much  thought  to  the 
rubber  business  until  he  discovers  his  grand- 
father upholstering  a  chair  with  foam  rubber. 
Grandpa  then  demonstrates  the  rciiiarkable  prop- 
erties of  rubber  and  shows  Jimmy  how  industry 
makes  rubber  products.  He  points  out  how  com- 
panies must  serve  the  public  in  order  to  stay  in 
business. 

The  film  includes  scenes  of  the  Far  East 
rubber  plantations,  the  production  of  svnthetic 
rubber,  building  and  testing  of  tires,  manufac- 
ture of  waterproof  footwear,  and  the  use  of 
rubber  in  transportation,  sports,  industry  and 
national   defense. 

William  Harrigan.  veteran  actor  of  stage  and 
screen,  plays  grandpa  in  the  film.  The  produc- 
tion marked  the  first  film  to  be  completed  at 
Leslie  Roush's  new  studios  at  Mineola. 

Speakinp  oj  Rubber  is   a   basic   story   about 
rubber  which  does  not  attempt  to  be  technical. 
IS  Rubber  recommends  it   for  showing  to  com- 
munity   groups,    service    organizations,     lodges. 
employee  meetings  and   groups  of  businessmen, 
and  to  school  students,   in  particular. 
Distribution:    Prints,    accompanying    teacher's 
guiiles    and     three     booklets    on     rubber    are 
offered  on   free  loan   upon   application   to   the 
company's  Public  Relations  Department.   12.10 
Avenue  of  the  Americas.  New    '^  i,rk  2(1.        <^ 

The  If  ool  Stork  Inslilute  presents  .  .  . 


Wool  Stock  Institute  Educates  Consumers 

KK'i.NOTL  OF  PR0(;RAM  I.S  M.W    Al  l)l(»  I  II.M  "WASIK  Nol,  W  \\T  NOT" 


*  Rack  in  1938  or  '.SO  a  wool  labeling  law  was 
passed  by  Congress  ordering  that  wool  wearing 
ap[)are|  must  be  plainly  labeled  if  il  contained 
ri'-proeisscd  or  re-used  wool.  Main  in  the 
garment  industry  have  long  fell  llial  such  label- 
ing, while  it  may  be  accurate  and  factual,  does 
not  tell  the  full  story  of  the  various  qualities, 
such  as  resiliency,  strength,  and  warnuirss  of 
the  wool  in  a  given  garnienl. 

In  oilier  words,  some  re-processed  and  re-iised 
wool  iiia\  be  actually  superior  in  wearing  quality 
to  some  types  of  lower  grade  "virgin"  wool. 
\  et  the  terms  "re-processed"  and  "re-used"  have 
been  a  stigma  in  the  public's  and  the  retailer's 
acceptance  of  garments  made  from,  or  partly 
from,  "non-virgin''  wool. 

Particularly  hit  by  this  situation  liiue  been 
the  thousand  leading  dealers  in  wool  waste  prod- 
ucts, suppliers  of  materials  for  making  re-proc- 
essed and  re-used  wool  cloth.  The  dealers, 
through  their  a.ssociation,  the  Wool  Stock  Insti- 
tute of  the  National  Association  of  Waste  Ma- 
terials Dealers,  are  wasting  little  time  these  davs 
fighting  the  law  through  government  channels, 
have  instead  begun  a  campaign  to  educate 
textile  engineers,  garment  manufacturers,  re- 
tailers and,  most  important  of  all.  the  wool  gar- 
ment buying  public  on  just  what  the  tags  on 
wool  clothing  really  mean. 

Without  large  funds  to  accomplisli  this  aim. 
the  Wool  .Stock  Institute  has  embarked  on  a  long 
range  program  designed  to  spread  the  word  as 
far  as  possible  for  each  dollar  put  into  the  cam- 
paign. Keynote  of  the  project  is  a  new  fibi, 
recently  released,  ffaste  I\'ot.  Want  Not  (pro- 
duced by  Audio  Productions.  Inc.).  According 
to  Mr.  Ben  Kaufman.  Secretar\  -Treasurer  of  the 
Wool  Slock  Institute,  a  motion  picture  was 
selected  because  "it  seemed  to  be  a  most  effec- 
tive educational  medium,  highly  adaptable  and 
the  best  method  of  reaching  ihe  consuming  pub- 
lic that  has  to  be  the  one  to  create  demand  for 
re-processed  and  re-used  wool." 

The  film  is  not  a  pretentious  effort,  but  con- 
tains a  lot  of  information  that  has  been  useful 
to  and  downright  interesting  to  consumer  and 
technical  audiences  with  whom  il  has  been 
thoroughly  tested. 

Its  theme  is  that  the  eflicient  housewife  has 
many   opportunities  to  economize  on   wotil   gar- 

Sortini:  iij  rajis  and  clips  jor  reproics.sinii. 


iiient  purchases  without  sacrificing  the  neie!.-;ir 
qualities  she  seeks.  This  is  pri-seiili-d  in  a  tellin 
way,  and  honestly.  Il  makes  no  ilaims  lli, 
virgin  wool  producers  object  to,  or  would  cai 
to  refute  (a  representative  audience  of  thi  i 
have  already  seen  it  I .  Il  tells  more  about  lli 
advantages  of  wool-  of  all  kinds  than  pai 
ticularly  of  wool  garments  made  from  wa«l 
materials. 

Re-used    wool    clothing,    the   |)icture   explain- 
is   made   from    old    garments  gathered    by   com 
menial  or  charitable  collectors  and  turned  ov 
to    dealers    who    sort    them    carefully    throu^ 
several  stages  as  to  grade,  color,  etc.  (there  :ir 
212    classifications    of    wool    "rags").     Re-pr 
e.ssed  wool  cloth  is  made  from  the  excess  "cli|  ■ 
resulting  when   new   wool  is  cut  to  patterns   n 
garment    making.     Both    rags    and    clips,    afi 
sorting,  go  through  a  process  of  being  restor 
to    fiber    length    and    then    carded,    thoroughl 
washed,  treated  and   formed   into  garments  ju- 
as  virgin  wool  is. 

fp'asle  Not,  Want  Not  is  a  multi-purpose  fili' 
will  be  placed  on  permanent  loan  with  son 
state  film  libraries,  promoted  to  technical  scho. 
clothing  retailers  and  government  agencies.  ' 
first  importance,  however,  is  its  use  before  ali- 
enees of  housewives,  where  lies  the  crux  of  n 
whole  future  of  re-used  and  re-processed  wo.. I 


Indonesian  Government'!?  First  Film 
for  U.  S.  Is  Rated  Sub-Standard 


Sponsor:     Office    of    Information,     Indonesian 

(Government. 
Title:  This  Is  Indonesia.  10  min.,  b&w.  pro- 
duced by  The  Demby  Companv. 
"»f  This  is  a  first  public  relations  film  venture 
in  the  United  States  of  the  young  government  o£ 
Indonesia.  What  could  have  been  a  fascinating 
film  about  this  picturesque  land,  its  political 
philosophy  and  controversial  entry  into  the 
family  of  nations  is  bogged  <lown  by  muddy 
amateur  pliotography  and  a  platitudinous  script 
Today's  demanding  audiences  could  hardlv  come 
away  from  such  a  presentation  as  this  with  any 
fair  or  favorable  picture  of  Indonesia.  Best  solu- 
tion would  be  to  retire  it  as  (juickly  as  possible. 


7  lie  raw  materials  become  fashionable  parments. 


■y^gpy 
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Quality  of  Treatment  and  Content 
Hi^h  in  International  Paper  Film 


S|>(>ii-or:     ItitPriiational    Paper    Company, 
liliii:     In     l'arliiershii>     iiilh     \alure.      I'ro- 
;   iliicer:  Raphael  G.  Wolff  Studios. 

K    riiis   film   lias   several   objectives.    Tlie   Inter- 
i.iliMiiai    I'api-r    Compariv    wanted    to    show    its 
•mplovees  some  of  the  facts  aiiout  the  company, 
lie    extent    of    its    operation    and    how    tiie    eni- 
.JiiNces  fit  into  the  overall  picture  of  the  wide- 
id    operation    of    International    r'a|M>r.     For 
!iarc-liol(lcrs  and  potential  sliarc-lioldcrs.  the 
ire   shows   what   an    invi'slnient    in    the   com- 
\    means     and   what  an   integrated  operation 
1  i-.    To  its  neighbors  and  townspeople  in  the 
ir>  ,1-^  in   which    it  has  woodlands  and    factories, 
111-  company  shows  its  practice  of  good  citizen- 
lihi|).    .Vnd  to  paper  bu\ers  and  the  general  pub- 
lic, the  company  presents  a  picture  of  widespread 
ind  well  run  operations. 

The  main  point  made  by  the  picture  is  that 
International  Paper  Co.  recognizes  that  trees  are 
1  crop  and  works  "in  partnership  with  nature" 
:o  secure  sustained  \  ields  from  the  areas  which 
t  "farms." 

The  company  spends  over  a  million  dollars  a 
year  to  educate  its  own  people  and  its  wood  sup- 
pliers in  forest  management.  It  is  pointed  out 
that  all  forest  plans  are  checked  with  govern- 
ment agencies,  and  follow  the  approved  pattern 
for  keeping  the  forest  growing  permanenlly. 
rhe  company  joins  with  other  agencies  in  con- 
ntiv  fighting  fire  and  teaching  forest  fire  pre- 
lion — for   fires  are  by   far   the  biggest  single 

lers  of  wood.    Not  nearK   as  much  wood  is  cut 

ich  year  as  is  consumed  bv  fire. 
In   areas   in    which  the  conipan\    buys   uood 
from   private  owners  of   wood   lots,   it   makes  a 
ipecial  effort  to  teach  the  owner  how  to  conserve 
his  own   woodlands,  furnishes  seedlings,   etc. 

The  film  is  expertly  produi  cd  throughoul.  anil 
die  color  is  particularly  good  both  indoors  and 
out.  There  are  many  beautiful  forest  scenes  and 
there  are  several  very  excellent  animation  se- 
quences. The  film  is  ^-l  minutes  in  length  and 
this  reviewer  ended  up  wanting  to  see  more  of 
the  logging  operations  as  well  as  the  paper  mak- 
ing pri>cess<-s  themselves. 

The  film  is  suitable  for  general  auilienccs  of 
all  kinds  and  information  on  it  may  be  obtained 
from   the   Inlernalional   Paper  Co..  220   K.   12nd 

E,  New   ^  ork   17.    A   French  \ersion  of  the  film 
alsti     being    produced     for    showing    to    the 
snch-Canadian    employees    and    neighlmrs    of 
I  company.  ^ 


'And    Then    There   \\  ere   I'lmr"    l'i>iiiil;ir 

^  Winner  of  a  first  award  among  safely  films 
at  the  ritent  Boston  Film  Festival,  fm/  77ieji 
Therr  U  ere  Four,  produced  b\  Koland  I{ii-d 
Productions  for  (U-neral  IVlroleum  lnl.«4>  used 
by  SiH'ony-Vacuum  Oil  and  Magnolia  Petrol- 
eum) is  setting  new  uutlience  records  in  its  field. 
Combined  theatrical  and  ilirect  I'inim  audience 
totals  now  exceed  s<-\eriil  millions  with  peak 
demand  ex  pet  led  to  continue  through  the  sum- 
mer .iMil  into  iie\l   fall.  U* 


What's  Hkhind  Advkktisim.'s  Door'.''  is 
the  theme  of  the  lop  picture;  the  copy- 
writer    belon     is    checkinp    product    facts. 


Radi"  <  |i:  I\  I'hoduction  work  may  be 
helped  b\  dramatics  or  speech  trainiitfi:  a 
knowledpe  of  firoduclinn  opens  job  doors. 


Career  Slidefiliii  Wins  Ad  Federal idii  Award 


Spon^or:    The   Women's   Advertising  Club 

of  Chicago. 
Title:  Do  You  Belonp  in  Advertising'/  25 
min..  sound  and  color  slidefilnu  pro- 
duced by  Dallas  Jones  Productions. 
*  That  the  advertising  industry  is  well 
aware  of  die  effectiveness  of  the  screen 
to  advertise  advertising  is  attested  by  such 
motion  pictures  as  The  Uapic  Key,  The 
Voice  of  Radar  and  Epilopue.  An  even 
more  dint-l  tribute  to  the  medium  comes 
when  the  iniluslrv  singles  out  for  spe- 
cial himors  an  organization's  campaign  in 
which  a  color  and  sound  slidetilm  is  the 
major   project. 

l)n  You  Relonp  in  Advertisinp?  is  the 
production  which  helpi^d  the  Women's 
Advertising  Club  of  (Miicago  to  first  award 
in  the  eleventh  annual  competition  for 
"outstanding  advertising  club  achieve- 
ment in  the  interests  of  advertising  and 
civic  advancement."  presi'iiU-il  at  the  con- 
vention of  the  Advertising  Fe<leration  of 
America  ihis  month  in  St.  I.oui*.  fhe 
\F\  membership  includi'*  more  than  120 
men's  and  women's  advertising  clubs  in 
the  l'nile<I  Slates  and  Canado. 

The  pnxluclion,  lest  sireenings  of  which 
are  being  held  preparatory  to  relea.««'  in 
the  fall,  is  bnsicalK  a  vocational  evalua- 
tion subject,  for  li-acliers,  parents  anil 
students  lhemsel\i"s,  but  in  answering  its 
own  question  the  film  provides  a  study  of 
iidverlising  and  its  reijuirrments  «»  a  pro- 


fession llial  reaches  Im-voiuI  llie  <  lassrooiii, 
in  its  approach  to  the  problem  of  dexelop- 
ing  talent. 

The  production  was  made  during  the 
tenure  in  office  of  Mrs.  Gladys  Blair,  of 
the  J.  Waller  Thompson  Company,  the 
retiring  president,  \mong  the  consultants 
in  the  researcii  were  Dr.  Ilerold  ('.  Hunt, 
general  superintendent  of  the  (.hicago 
public  schools:  Dr.  Arthur  H.  Riee.  man- 
aging editor  of  The  Nation's  SehooLs:  Dr. 
Charles  I,.  Allen,  assistant  dean  of  the 
school  of  journalism  of  Northwi-slern  I  ni- 
versitv,  and  W  alter  Johnson  of  the  SiM-iety 
for  Visual  Kducation. 

The  jury  of  awarils  includeil  I'rank 
Braucher,  president,  the  Magazine  Adver- 
tising Bureau.  Inc..  New  York  ("ilv:  Ver- 
non Brooks,  general  advertising  ilirittor, 
Scrip|>s-IIowaril  NeHspa|>ers;  Samuel  (.. 
Gale,  vice  pn-sidenl,  (General  Mill*.  Inc.. 
Minnea|Hilis:  KIdridge  Peterson,  editor. 
Printer's  Ink,  and  Paul  B.  West.  pre«idenl, 
\sHiH-ialion    of    National     Vdverlisers.    Inc 

Prints  are  lo  be  donated  to  the  ("hicago 
area  schools  and  will  aUo  Im-  made  avail- 
able lo  high  schools  in  other  (wris  of  the 
I'nilol  Stales.  The  film  is  diretled  in 
treatment  Inward  the  junior  and  si-nior 
high    vhool    levels. 

Ini)uiries  >houlil  U-  addressetl  lo  the 
Women's  \d\erlising  ("lub  of  ('hicago. 
Room  (>ll,  'M*'>  N.  Michigan  Xve.,  Chicago 
I.   III.   It's  worth  xrinp!  9' 


lUMRKR    I 
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i'iiiiicrr   I' arm    I'iliii    I'riMliircr- It-am 
(ioiii|>lclc»  Story  of  "\\  illiii-:  Acr«'s" 

SpoiiMir:  Thf  Keyslone  Slwl  \  \\  in-  Conipanv. 
Tillo:  Killing  Acres.  (>0  ruin..  Umim  MUiml 
ami  color,  prudiuccl  liy  The  \  ciiard  Or- 
gaiiizalioii. 
•¥■  Oiif  reason  vvli\  The  N'enard  Or-ianizatiini 
merits  a  triliule  as  "the  fanner's  friend"  lies  in 
the  fait  that  in  its  films  for  sponsors  serving 
rural  America,  the  producers  achieve  a  degree 
of  honest  and  very  human  interest  in  setting, 
story  and  presentation. 

The  personalized  serx  ices  of  C.  L.  and  Frances 
R.  \  enard  are  ihe  foundation  of  thai  result.  In 
the  almost  three  decades  of  their  operations 
(the  company  was  formed  in  1923)  their  pro- 
duction and  distribution  activities  for  industrial 
concerns  haxe  always  been   related   to  the  farm. 

All  this  in  turn  makes  the  companv  the  friend 
of  the  manufacturers  of  equipment  for  the 
farmer.  Certainly  the  Keystone  Steel  &  Wire 
Company  of  Peoria.  III.,  nmst  feel  that  way 
about  it.  The  Venards'  The  Shallow  oj  a  Pio- 
neer, madefor  Ke\stone  and  relating  the  down- 
to-earth  slor)  of  the  founder  of  the  manufactur- 
ing company,  was  a  winner  in  the  second  an- 
nual Freedoms  Foundation  Awards  for  "out- 
standing contributions  to  freedom  during  19.S0.'" 

.A  fall  release,  with  distribution  b\  \enard 
through  a  keystone  dealer  tieuj),  If  illing  Acres 
has  won  a  favorable  reception  at  showings  be- 
fore representatives  of  the  Soil  Conservation 
Ser\'ice  in  Washington  and  Milwaukee  and  be- 
fore selected  farm  groups. 

The  story  of  ff'illiiie:  Acres,  directed  toward 
farm  folk  and  with  no  geographical  limitation 
of  interest,  was  written  by  Art  Moore,  formerly 
editor  of  the  Bloomington  Pantagraph.  more 
recently  with  ihii  Prairie  F'armer.  and  now  with 
McGraw-Hill   in  \Xashington. 

Filmed  on  farms  and  with  rural  folk  partic- 
ipating in  the  action,  the  production  dramatizes 
land  and  the  people  whose  lives  are  shaped  b\ 
the  use  made  of  that  land,  whether  in  cotton, 
grass  land.s.  rolling  hills,  the  wheatlands.  or  the 
prairies.  But  there's  also  the  everyday  life  of 
the  community,  the  barn  dance,  the  telephone 
"girl"  who  "keeps  track  of  everything  and  every- 
body," and  the  big  decision  of  the  voung  folk 
on   taking  over   the  responsibilities  of  the  farm. 

Openinii   lille   nj   neu    Keystone   film. 


miim^ 


ANH  Tin; 

FIVE-QUART 
GALLON 


Record  of  Ihe  llun 

Sponsor:  General  Petroleum  (]or|». 

Title:  Joseph  Doakes  and  the  Five-Quart  Gallon: 
]6nun  color  produced  by  Cate  &  McClone, 
under  supervision  of  West-Marquis  Agency. 

ir  Statistics  a-plentv  were  born  from  the  con- 
ception of  the  1951  Mobilgas  E<'onomy  Hun, 
glowing  tributes  to  car  performance,  economical 
o|j<'ration  and  fuel  consumption,  tight  coopera- 
tion of  many  hundreds  of  personnel,  and  mastery 
of  a  thousand  details — but  that  is  not  the  story 
at  all,  at  least  not  of  the  half-hour  film  produc- 
tion that  covered  the  84()-niile  grind. 

Here's  the  way  the  problem  stacks  ufi.  Thirty- 
two  cars  are  entered.  The  start  is  at  ""three 
o'clock  in  the  morning."  The  entrants  are  to  take 
off  at  intervals  of  two  minutes.  Speed  is  to  be 
as  fast  as  the  law  allows  for  most  of  the  course. 
Rain  the  first  50  miles,  snow  on  the  ground  the 
last  60  miles,  a  temperature  range  of  35  degrees. 
40  m.p.h.  headwinds  part  of  the  wav.  mountain 
ranges,  up  and  down  from  280  feet  below  sea 
level  to  7005  above.  You  have  five  cameramen 
to  cover  the  run  itself  (others  for  the  start). 
How  to  keep  the  camera  cars  ahead  of  the  con- 
testants at  the  points  where  footage  is  needed? 

Adequate    Coverage    a    Production     Mn-I 

Well.  the\  did  it.  all  the  wa\  from  the  .3:00 
a.m.  start  from  the  General  Petroleum  garage 
in  downtown  Los  Angeles  to  the  south  rim  of 
the  Grand  Canyon.  The  staff  of  the  Cate  & 
McGlone  produiiiig  organization  had  to  light 
both  the  inside  of  the  garage  and  the  street  area 
a  block  down,  where  the  32  autos  were  lined 
up.  Nor  did  they  miss  in  giving  all  contestants 
adequate   coverage   throughout    the   competition. 

That  is  the  "behind-the-scenes"  stor\  of  shoot- 
ing the  General  Petro!eum-s[)onsored  Joseph 
Doakes  anil  the  Five-Quart  (gallon,  all  in  color. 
C.  A.  "Cap"  Palmer,  who  wrote  film  historx  with 
Anil  Then  There  Were  Four,  also  for  General 
Petroleum,  did  the  story.  Palmer,  who  recenlK 
with  Dore  .Scharv  co-authored  Case  History  oj  ii 
Millie,  is  now  finishing  the  screen  pla\  for 
NKiM's  County  Line  (working  title  l.  James 
Mgar.  who  did  the  editing  of  Doakes.  won  the 
Academy  Award  for  .Short  Subjects  this  year 
with  Beaver  Valley,  repeating  his  success  of  two 
\ears  ago  with  .Sen/  Island. 

To  the  standpoint  of  production  \alues  of 
Joseph  Doakes  as  a  consumer  film  for  showings 
to  si-rvice  clubs,  schools,  and  churches  and  com- 
munit)  organizations  should  be  added  the  poten- 
tials for  showings  at  |)lanl  recreation  hours,  both 


for  general  interest  and  for  the  delineation  oil 
the  ihenie  of  the  Run.  The  primary  thought  oil 
the  <'ompetition  was  to  prove  that  "smooth  dri*' 
ing  is  safe  driting.  eiiinomical  driving."  and  th 
ingredients  of  thai  recipe  for  the  road  are  gooi' 
driving  habits,  a  properlv  maintained  lar.  ainil 
the    right     kind    of     fiii-ls    and    lubricants. 

(^)lorful   Scenery   .Acids   Iiitere!<t  * 

l're\iewed  this  nicmth  in  Chicago,  DoaJte 
|iii'sented  a  rounded  coverage  of  the  Fcononi'/ 
Hun.  with  all  the  background  beauty  that  eolo 
film  would  give  to  a  course*  that  took  in  Mini 
Canvon.  the  Mojave  De.sert.  the-  Panamint  am 
Argus  mountain  ranges.  Death  Valley,  Las  V'egafi 
Hoover  I  Boulder )  Dam,  and  then  across  Ari. 
zona  and  up  to  the  Grand  Canyon.  That  i 
indeed  a  travelog,  and  reports  from  plant  reerr 
ational  directors  are  practicallv  unanimous  ii 
the  observation  that  travel  pictures  stand  ii| 
with   the   front    liners   of   employee   interest. 

Executive  Vice  President  C.  S.  Beesemyer  o' 
General   Petroleum   had  overall  direction  of  thr 
Run.   with   much   of   the   preparation   headed   by 
Frank    C.    Meunier.    advertising    manager,    am. 
H.    A.    Meader.    assistant    advertising    manager 
The    complex    details    required    for    the    Ru 
entailed   the  services  of  more  than   250  of  thi 
General  FVtroleum  jx"rsonnel.  starting  in  the  fal 
of  1950  (the  competition  was  held  March  6  an 
7),  25  to   10  odic  iais  and  cleputies  of  the  Anieri-' 
can  Automobile  Associaticm.  45  senior  engineer-j 
ing  students  of  the  California  Institute  of  Tech- 
nologv  as  rider-observers  for  the  AAA.  hundreda 
more    individuals    in    the    later    stages    of    th 
project.    160   ofTiciaJ   autos.   a   special    train   and 
a   chartered   bus. 

Conditions  Duplicate  Average  Driving 
The  course  selected  for  the  two-day  drive 
duplicated  all  conditions  the  average  moloriat 
encounters  in  a  year:  altitude  and  temperaturi 
variations  as  already  noted  1 318  miles  at  hi^ 
temperature  I.  70  miles  of  cilv  driving,  .345  in 
the  mountains,  425  of  level  driving.  F'nirants 
were  permitted  to  choose  either  Mobilgas  Reg- 
ular or  Special    (premium). 

The  sweepstakes  trophy  was  won  by  a  Lincoln 
sedan  driven  b\  Les  Viland  with  a  ton-mile 
mark  of  66.484  miles  a  gallon,  an  actual  average 
of  25.4-4<i.  against  an  average  of  23.923  for  all 
cars,  ranging  from  the  4-cylinder  Henrv  J  to 
the  Chrysler  Oown  Imperial  Limousine.  The^ 
average   speed    of   the   field   was   40.6   m.p.h. 

Such   are  the  statistics,   valuable   of  course  to 
molordom    and    likeh    of    interest    to    practically 

This  l.inrohi  iinii  the  sueepstnkes  trophy. 
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\,T>  motorist.  The  f)la\'s  l)i.-  thing,  however, 
ind  the  fihn|>la>  of  thi-  Kuii  has  just  about 
ivcrything,  for  everybody.  S 


(iood  Customer  Relations  Is  Tlieiiie 
of   New   (ilievrolet   Denier   Film 

Spon-or:    Ch«-vrolrt   .Motor   Division, 
lit  I.-:    The   lleml    Man,   produced    h\     I'hc 

Jam  Handy  ()r;;aiii/atioii. 
•¥■  One  of  the  pioneer  film  sponsors 
through  several  decades  of  utilization  of 
the  motion  picture  and  slidcfilm  in  its 
dealer  programs.  Chc\rolct  Motors  pre- 
sent.* Kdward  Kvcrclt  Morton.  funn>  man 
of  the  entertainment  th<-atre.  to  star  in  a 
production  engineered  to  maintain  and 
improve  public  relations  for  the  company's 
dealers. 

However.  The  Head  Man  is  more  than 
a  dealer  and  .salesiTian  picture.  The  use  of 
Horton  is  a  clue  to  the  fact  that  ("hcvrolel 
wishes  to  e.xtend  the  appeal  area  beyond 
the  salesroom  to  direct  contact  with  the 
public  at  community  gatherings  and  at 
business  and  service  organization  meet- 
ings. To  that  end  ()rints  are  being  distrib- 
uted to  several  thousand  dealers  with  the 
recommendation  they  use  the  pnuluction 
as  a   public   relations  tool. 

Every  layman,  without  deep  tillage  of 
his  memory,  can  re<'all  from  the  last  war 
with  its  shortages  of  wanted  items  that  all 
too  manv  salesmen,  plagued  b\  the  mutter- 
ing* of  disgruntled  customers,  threw  cour- 
tesy out  the  window.  In  The  Hecul  Man 
is  a  humorous  yet  cautioning  guide  to 
~.desmen  not  to  ^o  and  <lo  ikewise  in  the 
..eriod  ahead,  which  is  likeK  to  bring 
similar   challenges. 

Horton  plays  the  customer  who  in  the 
earlier  sequences  takes  to  recording  the 
risibilities  of  inept  and  dis<ourteous  sales- 
men and  then  proceeds  to  an  all-out  rebel- 
lion. Mis  final  solution  is.  as  to  be  expected. 
•  >n  the  hilarious  side. 

An  "'assistance  kit"  in  an  elaborate  folder 
trom  Chevrolet's  Direct  Selling  Service 
lrll«  the  dealers  how  to  plan  showings  of 
till-  film  and  oulliiie>  short  talks  for  varying 
.ludiences.  A  large  picture  on  the  cover 
1-  suggesteil  as  a  bulletin  board  poster. 
Cards  with  illustrations  and  mottoes  from 
the  film  are  used  in  the  dealers'  ofTn'i-s  as 
I  ues  for  the  staff.  K" 

Featured   stars   \\dia    Weslman   and 
T.duiird  y.vrrell  Hnrliin  in  "The  Head  l/u/i"' 


HoTPOlMs  Nkw  Color  Film  in  pr.idu.  li..n  .a  Alia-  itUnr-  studius;  llolhwu.id  playrs  Art  Jar- 
rett  (the  music  man  I  and  K\elyn  Ankers  (second  and  third  from  left  above!  are  featured  in  a 
theme  bas«-d  on  Hotpoints  All-Khv  trie  Kitchen.  I-ouis  Marh)we.  wideK  known  dire<tor.  is  su- 
pervising   the    production.     The    studio    set    simulates  a   radio  station. 


Saving  of  Georgia's  Woodlands 
Shown   1>\    I  iiioti   Haj;  in  "(ireen  (iold" 

Sponsor:    I  nion    Map  &   Paper  Corp. 

Title:    (ireen  Gold.  23  min..  color,  pruiluied   b> 
Films   For   lnduslr\.  Inc. 

■¥■  "As  you  lake,  so  must  )ou  givi-."  This  brielK 
tells  the  story  of  Green  Gold,  a  film  about  the 
forestrv  resources  of  Georgia,  much  of  which 
suppiv  the  paper  industry  with  a  i  ontinuing 
source  of  pulpwood.  Fires  and  uncontrolled 
logging  are  a  crious  menace  to  the  paper  in- 
dustry and  this  filn\  lends  ammunition  to  con- 
servatiim  efforts  to  save  the  tree  crop  "not  for 
a  \ear.  or  a  ccnturv.  but  for  as  long  as  man  will 
ever  have  need   fnr  iheni." 

I'nlike  mam  other  natural  resources,  tn-e.* 
are  conslanlK  replenishing  themselves  if  care 
and  proper  methods  are  taken  \»  plant  and  man- 
age the  crop  properly.  Two-thirtis  of  (ieorgia 
is  woodland,  providing  not  only  raw  material 
for  the  inriwntine.  hnnlM-r  and  pajx-r  industries 
but  capital  assets  in  plants,  mills,  offices  and 
luindretis  of  thousands  of  steaily  jobs  for  Georgia 
citizens. 

Green  l,idd  shows  Ihih  tree  s«-li'ction  thin- 
ning— can  provi<le  a  regular  income  for  the 
uoodlol  owner  without  ruining  his  stand:  shows 
how  povernineni  and  comjiain  hri'hghlers  team 
up  to   fight   forcM   fires. 

For  its  M'lf-iiiterest.  I  nion  Hag  explains  it» 
slake  in  Cfcorgia's  forests  b\  showuig  that  pajn-r- 
men  <ome  to  an  area  to  sta\  build  tremendous 
plants  that  need  regular  »uppl\.  Ihey  <an  not 
level  a  woodlaiwl  area  and  move  on.  The  coni- 
pan\  shows  what  it  i«  doing  to  educate  young 
foresters  nnil  to  proviilr  educatiimal  materials 
fur  eon««-rvalion-minded  citirens  of  tomorrow. 
The  tre«-s  must  l>o  saveil.  ^ 


Animated  Soap  Opera  for  New  ^  ork 
Savings  Bank-  an   Incredulous  Tale 

Sponsor:      Savings    Bank    .Xs.socialion    of    ^ew 
York. 

Title:    Career  for  Tito;    16mm  color,   produced 
by   Sutherland   Productions. 

■*•  Career  for  Two,  a  lush  new  color  film  about 
banking,  of  all  things,  was  releas«'d  last  month 
by  the  Savings  Hanks  Association  of  New  York. 
It  is  a  combination  of  cloving  soap  ojiera.  True 
Koniances.  and  economics  text  book  and  ni<-k 
Tracy. 

Bo\  is  writing  script  for  television  about 
savings  banks,  finds  it  mightv  dull  going.  Loyal 
banker's  secretary  res«'nls  this.  Th<\  dine: 
inspiration  written  on  tablecloth.  Business: 
waiter  rips  tablei  loth  off  so  boy  can  ke«'p  valu- 
able notes.  Pause:  while  audience  clucks  embar- 
rasM'dlv    at  this  excruciating  ginunick. 

What  hap|H-!is:  Boy  draws  cartoons  lovable. 
s4-ini-aniniated    gargoyles    in    Disney-like    situa- 

(CONTtMKD    ON    THE    KOLl.OWlNr.    P»«;KI 
Snjrly  is  n  hank's  /trrdoininant  asset 
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tions.  Same  time  man  makes  |)om|>(ius  lecture 
on  banks.  What  does  he  say'/  By  this  time, 
who  cares. 

Is  program  succes.«ful.  docs  bo\  pet  jrirl? 
Where  have  you  been  all  tliese  everjasliri};  (  19 1 
minutes? 

There  are  certainly  better  ways  to  tell  about 
the  obvious  merits  of  savings  banks  than  this. 
The  American  Bankers  Association's  fine  series 
of  stories  about  how  banks  operate,  told  in 
simple  but  intelligent  terms,  have  certainly 
pro\eil  this.  D" 


"Ilie   Bettfier  Story"  Sales  Hit 
Becomes  New  Dartiioll   Picture 


"k  When  Frank  lietlper.  salesnian-writer-lecturer 
and  former  baseball  big  leaguer,  decided  to 
write  the  book  that  he  had  tried  in  vain  to  find 
when  he  began  selling  insurance,  he  started 
something.  His  book.  "How  1  Raised  Myself 
from  Failure  to  Success  in  Selling."  jumped  to 
the  front  row  of  non-fiction  best  sellers  in  90 
days.  Last  fall  the  Dartnell  Corporation  pur- 
chased motion  picture  rights  from  the  publisher, 
Prentice-Hall.  Inc..  and  200  companies  in  56 
lines  of  business  agreed  in  ad\an(e  to  purchase 
prints    to    help    underwrite    production    costs. 

Dartnell  has  made  several  slidefilm  series  in 
the  sales  field  but  The  Bett^er  Story  is  its  first 
motion  picture.  The  30-minute  sound  film,  pro- 
duced and  directed  by  Ted  Eshbaugh.  has  in  its 
cast  a  number  of  stage,  screen  and  television 
stars   of   Broadway   and   \'ine   street. 

The  title  of  the  film  is  a  true  definition  of  the 
production.  It  is  built  upon  seven  incidents  in 
his  life,  which  helped  him  to  success  in  selling. 
His  "LS  Week-Plan"  of  working  habits  is  incor- 
[jorated  in  1.3  Pocket  Reminders  which  he  pre- 
pared as  supplementar\  material  for  the  film, 
and  he  rewrote  much  of  the  film  dialogue.  He 
reenacts  in  the  production  a  selling  triumph  of 
his  career.  Hence  the  finished  picture  has  the 
ring  of  authenticity  as  well  as  dramatic  effects. 
The  core  of  the  sales  lesson  is  that  a  good 
man  will  succeed  in  selling  if  he  will  apply 
certain  princijiles  which  are  available  to  all. 
whatever    the    industry   or   job. 

The  bettper  Story  is  available  on  onlv  a  rental 
basis,  the  charge  being  $4i)  plus  SI  (w-r  person 
attending  each  showing.  A  Meeting  Guide  of 
.H6  page«  (ontains  nian>  suggestions  including 
an  intr(Mlu.l<ir>  talk.  Inquiries  should  be  ad- 
dressed to  the  film  department  of  the  Dartnell 
Corp..  Ravenswood  and  Leiand  Avenues.  Chi- 
cago 4<J.   111.  n 

Star  salesman  and  author  Frank  Beltger. 


Gutenberg's  movable  type  opened  new  era. 

EvoJiilion  of  Good  Tyixjgraphy 
Sliown  ill  Monsen  (^>lor  Slidefilm 
Sponsor:   Monsen-(Uiicago.  Inc. 
Title:   7'v/>e  and  Its  Origin  (96  frames),  sound 

slidefilm.    color:     produced    by    Dallas    Jones 

Productions. 
*  llluslrali\e  of  the  manyfold  services  of  a 
graplii(  arts  film  conceived  with  a  wide-visioned 
sponsor  and  producer  idea  which  is  fulfilled  in 
the  presentation  of  it.  Type  and  Its  Origin  is 
not  only  a  teaching  tool  for  Monsen  typesetters 
and  advertising  layout  personnel  but  also  a 
cultural  subject  for  schools  and  a  fitting  booking 
for  plant  showings. 

Primitive   Scrawls   to    Modern    Design 
Traced  is  the  evolution  of  communication   by 
writing,  with  the  primitive  man  triumphing  over 
time  by  making  recordings  on  the  walls  of  the 
cave,  his  descendants  cheating  space  with  mov- 
able messages  such  as  rope  knots.  Pictures  sim- 
plify    into    code,    and    Egyptian    hieroglyphics 
denote  sound  with  picture.  Come  the  Greek  and 
Roman    alphabets,    manuscript    writing    by    the 
scribes  of  a  later  period  and  their  development 
of    two    complete    alphabets,    capital    and   small 
letters,  with  the  three  most  important  stvles  then 
Humanistic  I  Roman  script  I.  Gothic  and  Cursive. 
"Circulation"  demands  bring  the  first  efforts 
to    '"print"    books,    by   cutting   pages   of  manu- 
scripts   in    wood    blocks    and    pressing    against 
paper:     with    Gutenberg's    Bible     (illustration) 
movable   t>pe    is   introduced.   We  see   the  work 
of    Claude    Garaniond.    first    commercial    type 
founder.  Henjatnin   Franklin,  the  ornate  French 
type    faces    and    the   decorative    advertising   de- 
signs,  followed    by  the   modern    and   functional 
style   of   the   "advertising   age."   culminating   in 
type  adaptations   to   'the   needs   and    moods   of 
everyone  who  writes  and  reads." 

Program  .Sold  at  Cost  of  .?17..i(l 
The  cultural  parallel  runs  alongside  the  indus- 
trial values  throughout,  which  is  as  it  should 
be,  for  in  the  larger  and  equally  practical  aspects 
the  gra[)hic  arts  as  school  courses  go  beyond 
the  business  of  the  printer  to  basic  processes 
and  the  concomitants  of  historv  and  its  peoples. 
The  ilevelopment  of  the  printed  writings  of  today 
and  all  the  precedent  steps  mirror  the  life  of 
each  period  and  the  impact  of  events  upon 
society. 

For  educational  use  the  film  is  made  available 
at  SI 7.50.  Copies  of  the  companion  booklet  are 
10  cents  eai  h.   In(|uire  of  Monsen-Chicago.  Inc.. 
Kduialional     Department,    22     E.     Illinois    St. 
Chicago  II.  III.  ^ 


Coiiser\atioii   of   I. ami   Resources 
Featured   in    N.u    Catcrjiillar  Film 


Sponsor:    Caterpillar  Tractor  Company. 
Title:  I'ouer  for  I'rolertion   (2,3  min.)    16  mo 
color. 

•k  Memories  of  the  days  when  the  plight  i 
farmers  and  ranchers  in  the  "dust  bowl"  are, 
was  front  page  news  are  reawakened  l>\  ll 
developments  on  the  international  front  and  sui 
news  items  as  the  voting  of  loans  to  India  f. 
the  purchase  of  American  wheal.  The  fact 
that  the  conservation  of  soil  is  an  ever-presei 
top  slor\.  and  the  defense  program  adds  s(»ecii 
pertinenie  to   Caterpillars   newest    film. 

Actually  there  is  a  threefold  lesson  in  /'owe 
for  Protection:  water  conservation  as  well  a 
the  saving  of  the  soil,  plus  land  reclamation 
In  all  three  objectives  the  role  of  tools  an< 
power  of  earthmoving  machinery  is  integral! 
important.  Here  are  bulldozers  preparing  «alr 
channels  and  filling  gullies:  root  rakes,  slump 
dozers  and  harrows  removing  trees  and  bru- 
from  woodlands  and  old  fields:  motor  grader 
building  terraces:  other  machines  clearing  me- 
quite  and  scrub  from   ranges,  \W 

Areas  covered  by  the  cameras  were  the  south 
east,  middlewest  and  plains  states.   As  nui<  h  o 
the  footage   was  shot  at   Mountain   Lake   Farm 
near  Oneonta.  Ala.,  the  campus  of  the  Alal.am, 
Polytechnic  Institute  at  Auburn  was  selected  foi  | 
the  premiere  in  that  state.   A  copy  of  tin-  filn-  ' 
was  presented  to  President  Ralph   B.   Draugh.n 
by  Caterpillar  and  its  .Alabama  distributors,  tli^ 
J,    D.    Pittman    Tractor    Co.    (whose    presi.len 
officiated!     and    the    Burford-Toothaker    Tractor 
Co,    Caterpillar's  central  division  sales  manager.    • 
F.    D.    Halierkorn.    spoke    on    production    liigh-( 
lights.  P.  O.  Davis.  Institute  extension  diree  tor, 
presided    at    a   dinner   for    75   agricultural    spe-- 
cialists.  I 

The  Caterpillar  company  consistently  has  donei 
a  meritorious  job  of  supplementing  its  film  pro-j 
gram  with  helpful  and  well-illustrated  literature.l 
And  Caterpillars  library  of  iu«  manv  Him' 
productions  is  evidence  enough  of  what  thej 
screen  has  done  tor  its  promotion  programs. 
For  prints  of  Pouer  for  Protection,  available-! 
on  a  loan  basis,  write  the  Caterpillar  Trador 
Co..  Peoria.  Ill,,  or  the  area  distributor.  f- ' 

Dr.  Ralph  Dil\igho.\  (left),  president  of 
Auburn,  accepts  print  of  "Power  for  Protec- 
tion" from  J.  I).  Pittman  of  Birmingham.  Ala., 
at  film's  premiere. 


lU.slNESS    SCREEN     MAGAZIM 


The  Index  of  Sponsored  Films 


A    cnntiiiuin;;    feature    of    BisiNKSS    ScREKN    is    the    piiblii  atioii    at 

regular    iiilerxals  nf  a  loiivfiiieiil   index   to   films   re\ictteil    in   lliesc 

I         pages.    The   listiiif;   below   covers   the   period   of  a])pro\iiiiateiy    one 

'        year.  An   asterisk   followiii'i  a   title  denotes   a  Case  Histor\    review. 
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Principles    of    Automatic 

Control 
Acetylene   Welding 
The    0\y  Acetylene    Flame 

Master  of  Metals' 

With  These  Hands 
One  Ounce  ol  Salely 
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Mav   51    MI   111-12 
.Sept  50  XI     VII— 12 

Mar  51  XII  H-66 
.Sept  50  XI  VII-26 
May  50  XI     111-24 

Mar  .50  XI  II  31 

Mav  .10  XI  HI  .W 

May  50  XI  HI  .W 

May  .50  XI  HI  38 

Mav  SO  XI  HI  38 


Kelvinator   Division,   Nash- 
Kelvinalor  Corporation 


Kerr-Mrtler  Oil  Industries 
Kev«tonr  Steel  &  W  ire  ("o. 
Kiekhaefer    Arroniarine  Motors 


Kopper*s  (Company 
fCONTINt'ED      ON 


Mar  51  XII— 66 

Mar  51  XII— 67 

May  50  XI  HI— 29 

Sept  50  XI  \11— 12 

Mar  51   XII     U— 77 

Sept  50  XI     VI— 25 

Feb  51  XII     1—18 

Aug  SO  XI    V— 23 

Feb  51   XII     1-30 

Sept  50  XI     VI-26 

Mav  50  XI     III-22 

Aug  50  XI     V  -12 

Feb  51   XII     1—23 

Dec  50  XI     VIII-29 
May  51   XII   111—10 

Mav  51    XII  III     .35 

Dec  50  XI     VIH-24 

Mar  51    Ml      11—63 

May  SO  XI     111—32 

Feb  51   XII     1-34 
May  51    Ml    111—10 

M.y  51    XII   HI-35 
Feb  51   XII     1-27 

Mar  50  XI     11—25 

Mav  51    .\H   III  -.34 

Dec  .SO  XI     VHI— 25 

Sept  .50  XI     VII— 12 

Sept  50  XI     VII-40 

.Sept  50  XI    Vn— 40 
Feb  51  XII     1-28 

Mav  51   MI  HI    .37 

Feb  51   XII     I-IO 

M;v  51    Ml   :il— 12 

Sept  50  XI     VI— 2S 

Feb  51   XII     1—31 

Mav  51   Ml   III    4« 

Mav  SO  XI     HI-34 

Dec  50  XI     VIII— 29 

Mav  51  XII  111—12 
Dec  .SO  XI  VlIl-29 
.Sept  50  XI     VII— 29 

May  50  XI     111-34 

Sept  50  XI     \TI-23 

Mar  50  XI     11-23 

Aug  50  XI     V--22 

.Sept  50  XI     VI-27 

May  51   XII  III-M 
Feb  SI  Xll     1-31 

Dec  .50  XI     VIII— 31 

Mav   51   XII  HI    42 

Feb  51   XII     I— M 

Feb  51   XII     I     22 

Dec  50  XI     VIIl-23 

Mar  51  XII     11—66 

Mar  51   XII     11—66 

Feb  SI   Xll     1-30 
Mar  51   Xll     II     77 


Mar   51      Ml     *7 
Mav  50  XI     111—37 

Aug  SO  XI     V— 36 

May  SO  XI     HI  -6 
June  SO  XI     1V-3S 
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Confidnce*       Mar  SO  XI     ll-JO 


Gel  Gel  the 

l:  the  Buy. 

I.  .r* 

,Ve;  yields* 

The  .N/io.iuB-  of  a  Pioneer' 

Green  Blazes 

Sharking  .  .  .  Bui  True 

Outlxtard  Thrills  and  Spills 

See   Casudy 


Mar  .SO  XI  II- JO 
Sept  .SO  XI     VI -J6 

Dec  .SO  XI  VIII -31 
Feb  51  XII  I  ^36 
Feb  51  XII  I-.36 
Feb  M   Ml     I    .36 

Dec  50  XI     VIII --34 
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SPONSOR 

Liberty  Mutual  Firr  Insuranrr 

ConipaiiT 
Lily- Tulip   t  .nr|M)ration 
P.  Lorillard  (^nnpany 

Lunibt*rnu'n''<  Mutual  Casually 

Company 
Lutheran   W  iirlil  Cuunril 
XLillcaLilc   Koundrrs'  Society 
M.irathon  t'nrporation 
Mrtrnpolilan  l.ifi-  Insuranii' 

Company 


Michigan  State  Medical  Society 
Minneapolis-Moline  Co. 


Mishawakii    RuIiImt  &   Woolen 

Maiuifaeturinf:  Co. 
Monsanto  Chemical  Company 
Mullins  Mfg.  Corporation 

National  .\ssn.  of  .\utumotive 
Mutual  Insurance  Go's. 


National  Assn.  of  Manufacturers 
National  .\ssn.  of  Food  Chains 
National  .^ssn.  of  Purchasing 

AgenU 
National  Assn.  of  Retail  Grocers 
National  Bd.  of  Fire  Underwriters 
National   Bowling  Council 
National  Conference  of  Christians 

and  Jews 
National  Distillers  Corporation 

National    Film   Board   of  Canada 
National   Highway  Lsers 

Conference 
National  Inst,  of  Mental   Health 
National   Relail  Furniture  Assn. 
National  Tuhen  iilo»is  As*n. 
New  Idea  Div.,  .\vlo  .Mfg.  Corp. 
New  York  Central  System 

New  York  Life  Insurance  Company 
New  York  Society  for  the  Relief 

of  the  Ruptured  and  Crippled 
Norfolk  &   Western  Railway 
National  Safely  (Council 


Oil  Industry  Inf.  Committee 
Otis   Flevalor  Company 
Outdoor     Xflvertising    AsscM-iation 
of    \niKricu 

I'an   American  World  Airway* 


Pacific  Cas  &  Electric  Co. 
Pacific  Northwest  Loggers  .Assn. 
Paper  Cup  &  Container  Institute 
I'enn'.ylvania   .State 
Sanitary  Water  Board 

Pepperell  Mfg.  Company 
Perfex  Citrporation 
Philadelphia   Klectric  <  Company 
Phiico  Corporation 

Plymouth  I)iv.,  (]hrysler  Corp. 
Point  of   Purrha>.e   Advertising 

In-t. 

Pi>ntia<-    Motor    Divisiim   of 
General    Molor-*   ( ifirporatiou 

Presbytf-rian  Board  of 
Christian    Kdiiration 

Pressure  t.ooking  Institute 
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PICTl'RES 


Fire  in  Miniature 

Fimiitnin  (Unmniir  (.*s.^F) 
Hiiiiis  on   the    Mesa 
Srminoles  of  the  Fierglades 

Last  Date* 
The  Two  Kingdoms* 
This   Moving  World* 
Tips  iihoui  Tux  I.S.SF) 

He  Your  Age 
\ewsweek  Looks  at  Life 

Insurance 
Tuhby^s   Trouble 
To    Your  Health 
.-In   American  Journey 
Havens  of  Peace 
The  Soil  Is  Good 
Heather  IThrs 


Vol.  No. 
&  Issue 


Page 

No. 


Mar  M  XI     11-22 

Mav  .'^l  XII  III   -«l 

Dee  .SO  XI     VIII— 39 

•     Aug  .SO  XI     V— 37 

Mar  .SO  XI     II  21 

May  ,Sn  XI     111  23 

Dee  .SO  XI      Vlll  24 

May  .SI   Ml  III  12 

Mar  .SO   \l      II      W 

Dee  .SO  XI  Vlll  31 
,Sepl  ,S0  XI  VIl-^1 
June  50  XI  IV  48 
June  .SO  XI  IV  -29 
Feb  .SI  XII  1—44 
Feb  51  XII  1-44 
June  50  XI     IV     29 


Really  on  the  Ball   (SSFl  May  51    XII  11-40 

The   You   in  Public   Relations  Aug  50  XI  V— 36 
Yoiingslown   Kitchen 

•Package"    ( MP  &  SSF)  Mar  .SO  XI  11-^1 


Caution  at  the  Crossroads 
Operation  Safety 

\  .Minute  Movies) 
Joe   Turner,  American 
The  Spud  and   You 


.■^ept  .SO  XI     VII— 22 

Feb  SI   XII     1—36 

Mav  .SO  XI     III— 24 

Feb  51   XII     1—14 


Partners  in  Purchasing*  Aug  50  XI     V— 29 

Better  Stores  Program  (SSF) Dec  ,S0  XI     VIII— 26 
The  Torch*  Aug  .50  XI     V— 23 

America  Bowls*  Feb  51  XII     1—29 


One  God* 

Doing  Business   on  the 

Two  Label  Plan* 
Safe   (Clothing 

Horizons   Vnlimited 

Preface  to  a  Life 

Relail  Training  Series  (SSF) 

(.oniinfi    Home* 

t-H  Headlines 

It's  a  Deal 

Men    of   Maintenance 

Strictly  Business* 

The  Bone  Bank- 
Operation  Fast  Freight* 
(aiusc  tor  Alarm 
Freight  Handling  Safety 
Speaking  of  Safety 

(SSF  .Series) 
Stop  the  Fire  Thief 
What's  Your  Safety  l.Q.?* 
24  Hours  of  Progress 
Skylines   Vnlimited 

Your   Outdoor  Neighbor 

(SSF) 
College   Week  in  Bermuda 
Double  Deck  Clipper* 
Wings  Over  the   World 

I.S-ries   12) 
Wings  to  Bermuda 
Sierra  Fish  <£*  Game 
Yarding  Logs 
Safe  Service* 

W  aters    of    the    (Common- 
wealth * 

Dear  Miss    Markham 

People    Are   Our    Business 

Power  for    I  ou 

The  Story  at  Phiico  Quality 
in   Mass  Production    (TV) 

The  Case  of  Tommy  Tucker 

F\r   (Catchers   Are  Sales 
Catchers 

Through   the    )  ears 

Into  the  Good  Ground* 
Food  lor  Thought 


.Mar  50  XI     11—36 

Feb  51   XII     1—28 
Mar  .SO  XI     11—21 

Mar  50  XI     11     24 

May  50  XI     III— 37 

Dec  50  XI     V III— 27 

Mar  .SO  XI     II     25 

Mav  .SO  XI     111—32 

.Sept  50  XI     VII-  41 

Mar  51      XII- -W. 

Dec  50  XI      VIII     m 

Feb  SI  Xll  1—32 
May  SO  XI     III— 23 

Feb  51  XII  I  32 
June  .SO  XI     IV-4R 

Dec  ,50  XI     VIII— 35 

Feb  51   XII     1—32 

Mar  .SO  XI     11—24 

.Sept   SO  XI     VI-27 

Aug  .SO  XI     V— 16 


Mar  SI      Xll    .67 

Feb  51   XII     1-36 

May  .SO  XI     HI     23 

Sept  .SO  XI     VI— 36 

Feb  51    XII     1-36 

Mar  .SO  XI     II-^I 

Mar  .SO  XI     11—21 

Dec  .SO  XI     VIII     29 


Mav  .SI  Ml  111  .(4 
Feb  51  XII  I  18 
Feb  51   XII     1-4-1 

May  51    Ml   III      III 

Sept  .50  XI  \l  .38 
Feb  51   XII     I     16 


Feb  51   XII     1-16 

May  51    Ml    III     42 

Mav  SO  XI     III     23 
Feb  51  XII     I^M 


SPON.SOR 

Puerto  Rican  Kiiin  .Association 

Pure  Oil  Company 

Pulman  Piibl.  Co.,  Industrial 

-Ailv.  Assn. 
(Quebec    (iovernnieni 
(Juebee    Pulp   and    Paper  .Safety 

Association 

Rail  Steel  Bar  Association 

Rarilau  Vallev  Farms  Producers 

Assn.,   Rarilan  Valley  Farms 
Richfield  Oil   Company 


Kolierls  (ioiiipany  of  Ixis  .Angele 

Hock  Island  Lines 

Kosr  Marie  of  California 

Ross  Roy.  Inc. 

Royal  Typewriter  (Company 

Schering  Corporation 

Seagrams    ((ianada) 

.Sears,  Roebuck  and  Company 

.Shell  Oil  Company 


Siinplirily   .Manufacturing  Co. 

Sinclair  Refining  Company 

Sporting  Arms  &  .\mm.  Mfg.  Inst. 
E.  R.  Sdiiibb  &  .Sons 
Standard  Oil  Co.  of  (California 

State  of  West  Virginia   Dept. 
of   Vocational    Rehabilitation 

-Sues,  Young  &   Brown  Company 

Sun  Oil  Company 

Swift  &  (!oni[)any 
Temperance  &  Tolerance 
.Assn.  of  .Am. 

Texas  Company 


Textile    Worker-,   linion  of  Am., 

CIO 
Toni  Comt)any 
Twentieth  (Century  Fund 

I  nileii   Kriiil    Company 
L  .  .S.  Air  Force 


I".  S.  .Armed  Forces, 

Dept.  of  Def. 
11.  S.    Army 


r.  S.  (Coast  Guard    Academv 
I'.  S.  Dept.  of    Agrieulliire 


r.  S.  Department   of  Stale 

I".  .S.  Economic  (Cooperation    \dm. 
I  .   S.   Fish  &   W  ildlife  .Service 
I'.  .S.  (fypsiiin  (Company 


r.  .S.  Navy  (Naval  Dental  .School) 


Pit  n  RKs 


l.cl'\    Make  Mitre  Money  with 

Rum* 
Tomorrow  Begins  Today 

The  Radar  of  Selling* 

II  inter  Angling  in  Comfort 

The  Story  of  Pierre  and 

Mitrie 
Rail  Steel  in    the   World 

Today 

Something  to  (Crow  About 
(tregfin  and  Its  \atural 

Resources 
tf  ashinglon  and  Its  Natural 

Resources 
Specify  Smiiolhedge    (.SS^"I 
Wheels  of  Progress 
Let   Yourself  Go 
Laud  of  the  Free 
Right  .  .  .  at  the  Start* 
The    Male  Sex  Hormone 
Pin    High 
The  Colors  That  Go 

Together 
A  History  of  the  Diesel 

Engine 
The  Story  of  Shell  in   1049 
For   Your  LaniTs  Sake 
Clear  Path  to  Profit 
Missouri  and  Its  Natural 

Resources 
Shooting  Safety* 
Behind  the  Window* 
It's,  i  p  to  You 
Operation  Miki 

An   Investment   in    Huntan 

If  el  fare* 
Sleeping  Giant  Series* 

(.S.SF) 
AAA   Road  Test* 
Design  for  the  '50' s* 
Big  Idea* 

And  the  Truth  Shall  Make 

You  Free* 
An    Introduction   to 

Meadville  * 
Tex   -The  Story  of  a 

Chnmpion  Calf 
Your  Farm   Workshop 

I  nion  at   Work* 
Miss   Dunning  (roes  to   Town 
Machine   Poxver  Means 
Plenty*     (Filmstrip) 
Journey  to  Banana  Land 
Civil   Air  Patrol 
Look   to    the    Skies 
Ready  for  Flight 
Tactical  Air  Command 
Your  Air  Force  in  Action 

Fighting  Lady's  Family 

Battle   for   Time 

Communism 

The  Crime  of  Korea 

The  First  Forty    Da^s 

Guarding  Against  Sabotage 

The  Medical  Eifects  ni  the 

Atomic    Bomb 
Our  Stand  in  Korea 
Research  and  Development 
Turning  the  Tide 
Career   for    Tomorrow* 
Outbreak 
Steel  Rust 

Kdling  Weeds  with  J.  •/-/> 
Junior  Chamber  of 

(Commerce 
E.(C.A.    Means  Business 
Food  lor  Thought 
U>    Father's   House 
The  Outside  Story 
The  Secret  of  the  Masters 
(Complete    Dentures    -Alginate 
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.Sept  .SO  XI     VI- 
Aug  50  XI     V 


Dec  .50  XI     VIII -24 
May  51  Xll  III-20 


Mar  51    Xll     11—77 
Dec  50  XI     Vni-24 
Feb  51  XII     I— 4«; 
.May  50  XI     111—371 

May  50  XI     111^37 1 

May  51  Xll  111  ■«' 
Feb  51  Xll  1  34 
Feb  51  XII  1-34 
Feb  51    Xll     1-18 

.May  .SO  XI  HI  22 
Feb  51  XII     1-32 

Mar  51   Xll     11-77 

.Sept  50  XI     VII^»2  j 

Dec  50  XI     VIII-39 

.Sept  .SO  XI     VII -12 

Feb  51  XII     1-39 

Feb  51  XII     I     39 

May  SO  XI  III— 37 
Feb  51  XII  I  29 
Mar  .SO  XI  11—30 
Mar  .50  XI  11-22 
Mar  .SO  XI     Il^tl 


May  51  XII     111—38  | 

Mar  50  XI     11-32 
Mav  51  XII   IH-,35 
May  50  XI     HI     24  ( 
Mar  51   XII     11-64 

Sept  50  XI     VI-  2S 
Feb  51  XII    1—27 

.Sept.  .SO  XI  VI— 26  i 
June  50  XI     IV— 29  ! 


Aug  50  \I     V 

-43  il 

Mar  .SO  XI     11  -42  1 

Sept  ,S0  XI     VI 

-25  • 

Sept  50  XI     VII 

27  i 

Mav  50  XI     III 

37  1 

Mar  51    Xll     11 

73   , 

Mav  ,S0  XI     HI 

-37  ■ 

May  ,50  XI     HI 

-37 

Dec  50  XI     VIII 

39  . 

May  50  XI     HI 

37 

Nov  50  XI     VII 

12 

Sept  50  XI     VH 

12 

Dec  .SO  XI     Mil 

-34 

Nov  .SO  XI     \ll 

12 

.Sept  .SO  XI     VII 

12 

Nov  50  XI     VII- 

-12 

.Sept  ,50  XI     VII- 

-12 

May  ,S0  XI     HI 

37 

Nov  .SO  XI     \  II 

12 

Feb  51    Xll      I 

37 

Feb  51    Xll     I 

-34 

Feb  51    XII      1 

-34 

Feb  51    XII     I 

-34 

Mav  SI   XII     Il^»2 

Mar  .50  XI     II^» 

Impressions 
(Complicated  Exodontia— 

Introduction 
Partial    Dentures    - 

Bio-mechanics 
Topside   Painting 

Preparation 


May  .SO  XI     111-37 

Feb  51    Xll     I  ^M 

Mar  51    Xll     II     67 

May  ,S0  XI     111-32 

Dec  50  XI  VIII-34 

Dec  50  XI  VIII— 34 

Dec  .SO  XI  VIII— 34 

Dec  .SO  XI  VIII    34 
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BUSINESS    SCREEN    MAGAZINE 


Pi-oducfion    scene   Irom   "Green   Gold."    Block  long  dolly   shot 
accomplished  by  mounting  lights  and  camera  on  overhead  trolley. 


Union  Bag  and  Paper  Corporation 

.  .  .  .  ^  Good  Neighbor 


Forest  fires  and  uncontrolled  cutting  of  trees  are  a  serious 
problem  to  the  paper  industry  and  the  people  of  the  pulp- 
wood  growing  sections  of  the  country. 

In  Georgia,  where  two-thirds  of  the  land  area  is  forest 
land,  the  Union  Bag  and  Paper  Corp.  has  a  special  interest 
in  preserving  forest  resources.  Thousands  of  permanent 
jobs  and  millions  of  dollars  of  plant  investment  axe  involved 
in  Union  Bag's  stake  in  Georgia's  pulpwood  growing 
industry. 


A  thirty  minute  color  motion  picture.  Green  Gold,  to  be 
shown  to  audiences  in  every  village  and  town  in  Georgia, 
describes  the  making  of  px3f>er  from  the  time  the  seedling  is 
planted  to  the  end  product.  It  points  out  that  trees  are  grown 
and  harvested  like  any  other  crop;  shows  the  terror  and 
waste  of  carelessly  started  fires.  By  helping  to  preserve 
one  of  the  state's  most  important  resources.  Union  Bag  is 
not  only  investing  in  its  own  future  but  performing  on  out- 
standing public  service. 


Films  for  Industry,  Inc. 

NEW  YORK— 135  WEST  52nd    STREET    •     PLAZA    3-2800 
PHILADELPHIA— 1700    WALNUT     STREET     •     KINGSLEY     5-0831 
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NEWS     ABOUT     FILMS     AND      PRODUCTION     TECHNIQUES 


General  Outdoor  Advertising  Film 
Explains  System  of  Auditing  Traffic 
♦  Outdoor  a<iMTli.-iii^.  its  ailxaii- 
tages  and  iiiclliiid  of  operation  arr 
|>res«Milt'd  in  a  20-tMiMuto  color  mo- 
tion (licturc.  Biii  .Is  -til  Oiitiloors. 
uliicli  ihc  sponsoring  GkneralOi'T- 
oooK  Ad\khtisi\g  Ass(h:iation,  op- 
erating in  1400  cities  and  towns,  is 
using  as  a  seiiinf;  tool  for  presenta- 
tion to  ad\erlisers. 

A  day  in  the  li\es  of  average 
Anierieans.  in  the  average  town  of 
.Markel\illc.  is  measured  in  terms 
of  their  traflie  patterns,  then  judged 
by  many  standards  before  the  loca- 
tions of  the  outdoor  poster  panels 
are  determined.  The  scientific  dis- 
counting system  used  in  auditing 
traffic  ()as!iing  before  the  panels  is 
explained. 

Bookings  of  the  picture,  produced 
by  SaRRA.  Inc..  are  being  handled 
by  the  association. 

«  «  A 

Insurance  in  thp 
Layman's  Language 
♦  Taking  life  insurance  out  of  the 
trade  terminology  of  actuarians  and 
underwriters  and  their  books  of 
statistics,  are  ihree  new  filmstrips 
made  by  the  I.nstitute  of  Life 
Insurance  for  school  showings  but 
also  for  use  in  training  and  with 
community  talks  by  insurance  folk. 
The  films,  averaging  20  minutes, 
are:  How  Life  Insurance  Operates 
(41  frames),  How  Life  Insurance 
Began  (44  frames)  and  How  Life 
Insurance  Policies  Work  (41 
frames).  The  set  is  purchasable  in 
color  at  S15.  single  film  S6:  B&^X 
-tt  Sin.  single  S4.  Address  the  Edu- 
cational Division,  Institute  of  Life 
Insurance.  4S8  Madison  Ave.,  New 
\utV.  City  22. 

«        •        • 
Latest  Firestone  on  Rubber  Uses 

I  ~c~  of  rulibcr  ill  iiiaiiufacluriiig. 
farming,  transportation  and  in  the 
home  are  depicted  in  The  Miracle 
of  Rubber,  besides  the  operation  of 
factories,  plantations  and  labora- 
tories. The  20  minute  sound  and 
color  film,  sponsored  bv  the  Fire- 
stone Tire  &  Ki  hueb  Co..  is  avail- 
able on  free  loan  from  Association 
■  F  ilm.s.  Fnc,  347  Madison  Ave.,  New- 
York  City   17,  and   its  branches  in 

Chicago,  Dallas  and  San  Francisco. 
•        *        • 

Final  Title  "Song  of  Mid-America" 

♦  The  final  lilli-  ..f  the  Illinois  Cen- 
tral Railroads  100th  anniversary 
filin,  Jerry  Fairbanks  60-minute 
video-commercial,  is  Song  of  Mid- 
America.  The  working  title  was 
Centennial  Pageant. 


IBM  Electric  Typing  Film  Shows 
Champion's  185  Words  a  Minute 
*  Ihc  electric  I\pcwriliT.  I'ue  to 
lower  office  costs  and  improved  out- 
put of  personnel,  taps  out  a  training 
lesson  in  color  for  industry  and 
school  business  classes  in  Electric 
Typing  Time,  available  for  free 
loan  from  the  Intern  vrioNAi.  Blsi- 
NE.ss  Machines  Cori-..  590  Madison 
Ave..  New  York  City  22.  .Showings 
are  being  made  in  local  IHM  offices 
in  the  company's  program  of  co- 
operation with  business  men  and 
educators.  KKOI'allii-.  ]m..  made 
the  film,  in  which  Stella  I'ajunas. 
world's  champion  typist,  turns  out 
185  words  a  minute,  then  in  slow 
motion  shows  why  correct  training 
pays. 


Cardboard  Displays  Come  to  Life 
In  General  Electric  Sales  Appeal 
♦  Canlhoard  displays  ilo  talk  and 
lhe\  sell.  too.  dealers  are  advised 
by  General  Electric  in  The  Night 
They  Talked.  25-minute  sound  and 
color  film  made  by  the  Wilding 
Picture  I'roduclioiis.  Inc..  for  show- 
ing  at    distributor    meetings. 

At  the  clo.se  of  a  meeting  of  deal- 
ers, two  of  the  "silent  salesmen" 
come  to  life  with  the  (lair  of  an 
Aladdin's  gcnic  and  show  how  im- 
pulse liijving  prompts  most  sales, 
how  design,  color  and  flash  presen- 
tation   attract    and    hold    customers. 

Inquiries  should  be  addressed  to 
the  Public  Uelations  Dept..  General 
Electric  Co..  570  Lexington  Ave.. 
New    York   Citv    17. 


Conveyors  at  Work  in   14  Plants 
Shown  in  New  Lamson  Sound  Film 

♦  I  he  Lamson  Cor|x*ration  realhl 
gets  down  to  cases — 15  of  then)! 
and  in  14  diflerent  industries — tc 
show  in  a  20-minute  sound  motion 
picture  the  many  ways  to  use  con- 
veyors to  save  time,  money  and 
manpower  by  s|>eediiig  handling 
operations,  reducing  confusion  and 
increasing  production  by  improved 
handling   methods. 

The    film.    Conveyors    That    Hay 
Dividends,  is  pointed  toward  mate- 
rial handling  supervisors,  receiving 
and  shipping  foremen,  traffic  engi- 
neers and  production  executives.   It 
demonstrates  the  conveyors  at  work 
in  widely  differing  types  and  oper- 
ations, and    ill   the   following   lisliiip 
of   the   companies    it    is    noted    thati 
practically  all  have  used  the  screen 
to  promote  their  own  products.  The 
companies  and  their  industries  are: 
The    Coca-Cola    Co.    (bottling 
plant  I.   Sirietman    Biscuit    (cracker 
bakery).  T.   M.  C.   Schmidt  &  Son 
(brewery  I,  Mt.  Hope  Finishing  Co. 
(textile),  U.  S.  Rubber  Co.,  Hans- 
corn   Baking  Corp.    (bread).   Inter- 
national   Business   Machines   Corp.. 
International    Harvester   Co.    (farm 
machinery).    Gillette    Safety    Razor 
Co..   Bristol-Myers  Co.    (drug  com- 
pounding). Crowell-Collier  Publish- 
ing Co.   (magazines).  E.  R.  .Squihh 
&     Sons      (pharmaceuticals).     Tli' 
Courier- Journal  (newspaper).  West- 
inghouse    Electric    Corp.    and    Esse  ; 
Standard  Oil  of  New  Jersey. 

For  procurement  of  prints  write 
J.  .S.  McCullough.  Sales  Promotion 
Manager.  Lamson  Corp..  .Syracuse, 
\.  Y. 

Color  Film  on  Cummins  Diesel 
♦  Action  is  the  goal  of  almost  any 
sponsor  to  draw  maximum  general 
interest  to  his  film,  and  when  the 
product  itself  has  to  do  with  speedy 
action  and  drama  he  has  a  "nat- 
ural." That's  the  good  fortune  of 
the  Cummins  Engine  Company, 
Inc..  for  its  new  16min  color  pro- 
duction. Cummins  Diesel  Special 
No.  61,  carries  the  idea  of  the 
engine  from  the  engineer  into  its 
performance  in  the  Indianapolis 
race  classic  and  on  to  a  spee<l  rec- 
ord on  the  salt  flats  at  Bonneville, 
I  tab.  The  engine  used  was  a  highly 
supercharged  variation  of  a  light- 
weight highspeed  truck  engine  now 
in   production. 

For  free  loan  address  the  .Man- 
ager of  .Sales  Devi'lopment.  Cum- 
mins Engine  Co..  Columbus,  Ind. 

Puerto  Rico's  New  Labor  Film 

♦  The  Labor  onicc  of  the  Puerto 
Kicaii  (iovernment  has  released  a 
new  film.  A  Girl  From  Puerto  Rico. 
International  Movie  Producers  Serv- 
ice produced  the  [liclurc. 
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FEED-0-MATIC* 
CONVtYOd — 


POINTEX* 
PROJECTION   POINTER 


ELIMINATE  MOUNTING   AND 

PICTURE   HOLDERS   WITH 

^YU-LYTE 

f*  Opaque  Projector 


Ai 


^ 


J/ 


Fan  action  of  ihc  fivteler 
VACUMATIC  PIATEN"  not 
only  holds  copy  flat  during 
projtction,  but  keep*  inte- 
rior of  the  projector  unus- 
ually cool. 


All    copy    is    held    absolutely   flat   on    the 
VACUMATIC   PLATEN   of   this   ultra-modern 
Bcscler   V'U-LYTE   during  projection,  through 
suction  created  by  a  special  fan. 

There  is  no  need  to  spend  time  pasting 
and  mounting  copy — or  inserting  copy  into  holders. 
You  simply  introduce  your  copy  onto  the  platen, 
and  there  it  "stays  put"  without  curl  or  nutter. 

As  you  handle  the  superb  new  V'U-LYTE, 
you'll  appreciate  the  exceptional  advantages  of 
this  VACUMATIC  PLATEN.   Ifs  one  of  the 
exclusive  Bcseler  developments  that  make  the 
VU-LYTE  the  most  modern  and  most  versatile 
of  visual  teaching  tools. 

Yes,  Bcseler  explored  every  line  in  bringing 
you  a  projector  that  gives  top-notch  results  with 
maximum  ease  and  economy  of  operation. 
For  instance: 


],  YOU  CAN  ute  the  VU-LYTE  in  a  partially- 
lighted  room.  Total  darkness  is  unneces- 
sary in  order  to  obtain  clear,  shorp  images 
and  brilliant  colors — because  VU-LYTE  pro- 
vides   vxiia    illuminolion. 

0  YOU  CAN  feed  mixed  or  continuous  copy 
through  smoothly,  without  light  flashes, 
by  means  of  the  Beseler  FEED-0-MATIC* 
metal  belt  CONVEYOR.  A  full  8'i>1)  page 
Irlfer  or  a  postage  stamp  can  be  projected 
with  equal  ease,   without  flutter. 


3,  YOU   CAN   project  a   lighted  arrow  onto 
any  part  of  the  illustration  by  means  of 

the  new  Beseler  built-in  POINTEX*  POINTER 
— thereby  pointing  out  details  without  leav- 
ing   the  projector. 

4.  YOU    CAN    use    VU-IYTE    on    an    uneven 
surface — project    on    small    or    large 

screens.  In  addition  VU-LYTE  is  an  omaiingly 
quiet  and  cool  eperoting  opaque  projector. 


»Pm.  PtnJ. 


Thc^  advaiKcd,  exclusive  features,  plus  others,  arc  incorporated  in 
a  projector  thai  HciKh">  onK   ''5  lb%.  and  b  reduced  in  price! 

.Ask  for  a  free  dcnionsfralion  of  the  precision  hiiili  \U-L^TE  in 
>our  o»n  prujcclion  room  and  for  more  informalion  rcKarding  this 
truly  new  concept  in  opaque  projection  ask  for  booklet  F 


CHARLES 


Coedi5-&^ 


COMPANY 


«0      todgar      Avanua,      N.work      t,      N.     J. 
Tke    World's    largest    Moaetocterer    of    Opoqee    frajectlae    f^elpataf 
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N'kknon  I,.  (XARK  {renter,  hnlding  film). 
national  director  of  the  Treasury  Oept.'s 
Defense  Bond  Difinion  at  preview  of 
"Red  Hamr.  Others  at  shnu  were  (I  to 
r)  Carl  Henke.  (ienerul  Ouldimr :  O.  John 
Itaiis.  Chief  of  Craphics.  Defense  Bond 
Hiiision:  Mr.  Clark:  Harold  ().  Eves. 
Outdoor  .Adv.  Assn.:  Leonard  O.  Trester. 
Ceneral  Outdoor's  dirrrttir  #»/  futhlir  pol- 
ic\ .    ( slor\   helou  I 

Outdoor  Advertising  Assn.  Presents 
Defense  Bonds  Appeal  in  New  Film 
♦  A  14-iiiiiuilr  molidii  picture.  Tlf 
Red  Hanil.  prepared  fur  the  Ol'T- 
DOOR  Al>\KKTI.><ING  ASSOCIATION  OF 
AmkkI(:\  for  showing;  at  the  three 
recent  area  ennveiitions  of  metnl)er 
assoeiations  to  enlist  their  all-out 
cooperation  in  the  sale  of  V.  S. 
Defense  Bonds,  and  now  lieing  pre- 
sented liefore  groups  of  liusiness 
leaders  to  encourage  their  s|>onsor- 
ship  of  the  drive,  was  previewed  in 
Chicago  by  Government  representa- 
tives and  executives  of  the  a.ssocia- 
tion.   at   the  studios  of  Sakra.   Inc. 

Vernon  L.  Clark,  national  direc- 
tor of  the  Treasurv  Departments 
Defense  Bonds  Division,  and  O. 
John  Davis,  chief  of  graphics  of 
the  division,  attended  the  preview, 
with  Carl  Henke.  general  sales- 
manager.  General  Outdoor  Ad\er- 
tising  Company:  Harold  L.  Eves, 
manager  of  the  business  develop- 
ment department.  Outdoor  Adver- 
tising Assn..  and  Leonard  V.'.  Tres- 
ter of  Washington,  director  of  pub- 
lic policx    for  General. 

In  the  film.  General  George  Mar- 
shall, defense  secretary,  and  Secre- 
tary of  the  Treasurv  John  Snvder 
ap[ieal  for  support  of  the  dri\e. 

39th  Notional   Safety  Congress 
Opens  on  October  8  in  Chicago 

1  iM'  lioliU  iti  (  liiiago  will  >harc 
the  sessions  of  the  39th  National 
Safety  Congress  and  Exposition,  to 
be  held  October  8  to   12. 

Meetings  on  industrial  safety 
have  l)een  scheduled  at  the  Stevens, 
f'almer  House.  Congress  and  Mor- 
rison: traffic  safety,  the  Congress; 
commercial  vehicle  and  farm  safety. 
1^  Salle;  school  safety.  Morrison: 
and   home   safety.   Stevens. 

for  additional  information  write 
R.  L.  Forne).  general  serrelarv. 
National  Safety  Council.  425  N. 
Michigan    Axe..    Chicago    11.    III. 


New  Methods  and  Better  Sound 
Topics  Before  Regional  SMPTE 

♦  I'iipcrs  on  llircc-dimciisional  mo- 
tion picture  applications,  simulta- 
neous high-speed  arc  |)hotograpliy 
and  data  recording  with  the  16mm 
Kastax  camera,  and  plans  for  im- 
provement of  16mm  sound  quality 
were  presented  at  the  ."^MI'TE  Cen- 
tral Section's  regional  meeting  in 
Detroit  June  2.'i.  George  \V.  Col- 
burn,  president  of  the  Geo.  W. 
Colburn  Laboratory.  Inc..  is  the 
Central  Section  chairman.  J.  S. 
Kemp  headed  the  program  commit- 
tee. Kol)erl  E.  I  Lues  of  The  Jam 
lland\  Organization  cooperated  on 
local  arrangements. 

Eugene  L.  Perrine  and  Nelson 
W.  Rodelius.  Armour  Research 
Foundation,  described  the  modifi- 
cation of  the  optical  system  of  a 
galvanometer  oscillograph  for  cor- 
relating photographs  with  other 
recorded    data.    Major    Robert    W. 


Bernier  of  the  \X  right-l'attcrson 
.Air  Force  Base  at  Da\ton.  Ohio, 
for  whose  three-dimensional  color 
process  using  a  single  film  the  Air 
Force  has  taken  out  patents  in  his 
name,  discussed  inclliods  of  taking 
liiid  projecting  16nnn  high  speed, 
normal  speed  and  lime-lapse  stereo- 
scopic motion  pictures  of  the  alter- 
nate frame  type.  The  report  on 
.SMPTE  recommendations  for  bet- 
ter 16mm  sound  (jualitv  was  by 
Ellis  W.  D'Arcy  of  the  D.-Vry  Corp. 
D'Arcy  is  chairman  of  the  16mm 
sound  reproduction  subcommittee 
of  the  SMPTE's  8mm  and  16mm 
committee. 

The  Section  members  toured  the 
Jam  Handy  studios,  where  E.  F. 
Zatorsky  described  newly  installed 
magnetic  film  recording  equipment, 
and  \isited  the  RCA  Victor  Divi- 
sion Brenkert  Plant,  maker  of  drive- 
in  theatre  .35nini  sound  projection 
equipnient.  Hosts  at  a  cocktail  hour 


People  accept  readily  only  those 
ideas  they  wanf  to  believe.  Hence, 
attitudes  must  be  conditioned  be- 
fore ideas  can  be  communicated 
efFectively. 

Our  "attitude  technique"  in  film 
production  holds  the  confidence 
of  top  organizations  in  business 
and  government. 


PATHESCOPE  PRODUCTIONS 

MOTION    PICTURES    •    SLIOEFIIMS    •    TV 

580    FIFTH    AVENUE.    NEW    YORK    19,    N.    V. 

PIAZA    7-5J00 


were  the  DeVr)  (iorp..  (jeo.  \\ 
(  olliurn  Laboratory.  Inc..  both  i 
Chicago,  and  General  Film  Labor^i 
tory.  Detroit.  Films  shown  include- 
Kiekhaefer  Aeromarinc  Motor- 
(,rri'ii  liUtzi's  and.  bv  courtesy  i. 
Marlin  ."^tevens  of  StevensRose  l'u| 
pi'Is.  The  (,ras.slioi>i)pr  and  the  An: 
«         •         • 

"Menhaden"  Entered  for  Festivals 
Macklow  Is  OfTiclal  U.S.  Delegate 

♦  financed  by  the  menhaden  in 
dustry  and  recently  cotiijileled  afirt 
a  year  in  the  making.  The  .Sinry  <,, 
Menhaden  1 20  min.,  sound  an< 
color  I  produced  by  the  Fish  ani 
Wildlife  Service  of  the  Departmen' 
of  the  Interior,  has  been  .selecteil 
b)  the  Department  of  State  motion 
[<icture  review  conwiiittee  as  one  i  • 
the  films  to  be  entered  in  the  com 
petition  of  the  Twelfth  Internationa: 
Exhibition  of  Cinematographic-  An 
at  Venice  August  !!  to  18  and  tli. 
fifth  International  F^dinburgh  Kiln. 
Kestiyal  August   19  to  Seplendicr  '). 

The  16mm  motion  picture  show^ 
fishing  for  menhaden,  processing, 
using  menhaden  meal  and  fish  sol- 
ubles in  feeding  hogs  and  poultrv. 
preparing  fortified  oils,  in  paints, 
varnishes,  insect  sprays,  printing 
inks,  and  soap.  Menhaden  oil  also 
is  used  as  a  lubricant  in  machinery, 
aluminum  casting  and  leather  tan- 
ning. 

The  Fish  and  Wildlife  Service, 
which  in  19-19  wnn  first  prize  in 
ihe  public  relations  series  at  the 
Venice  Festival  yvilh  //'5  the  Maine 
Sardine,  adxises  that  because  ol 
limited  prints  in>  si)ecific  dates  for 
shipnicnl  of  The  .^lory  oj  Menhaden 
can  be  made.  For  television  per- 
mission address  the  Fish  and  W'ilii- 
life  Service.  Branch  of  Commercial 
Fisheries.  Washington  25,  D.  C. 

Elliot  A.  Macklow.  who  super- 
y  ised  production  of  both  films.  ha> 
been  chosen  by  the  Department  of 
State  to  be  the  official  United  Slate- 
delegate  to  the  Edinburgh  Festival. 
Macklow.  who  has  charge  of  the 
Services  Branch  of  Conunercial 
fisheries,  will  sponsor  the  films 
representing  the  I  .  S.  Government 
at  the  Festival  and  yvill  discuss  tech- 
nicpics  for  improved  producticm  of 
motion  pictures  of  that  type,  yvitli 
producers,  writers  and  educators  of 
the  other  countries. 

SMPTE  Now  in  Enlarged  Offices 
♦  riic  SMITE  now  is  o|M'rating  out 
of  its  enlarged  headquarters  at  40 
W.  44tth  St.  in  New  York  City 
where  it  occupies  the  fifth  floor  of 
the  American  Radiator  Building,  a 
nioye  dictated  by  the  needs  of  the 
enlarged  membership  and  the  in- 
creasc<l  acliyities  of  many  engineRT^ 
ing  committees. 
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TV  r4tMMj:H<  Ml -s  /)*/  FalFs  HffT  uvrr  n 
•  nl  prmlut'tion  assifinment  at  dhirafio's 
(*   Fiim   Stuilios. 


TELEVISION  TALK 

r  I  Textile  Company  Orders  Color  TV 
I  To  Launch  Advertising  Program 
I*    A    inw    livlili-    iiiilii~lr\     iiilriidiic  • 
I  ing   the    use    of    ramie    and    kenaf 
fibers   in   its  products   is  taking  to 
the  newest   medium  of  advertising. 
CBS  idlor  television.    President    Al- 
exander  (Juterma   of   the   American 
Ramie    an<l    Kenaf    (lorpuration    of 
New    ^  ork   lalled   for   weekK    color- 
cast time  on  as  many  CBS-TV  sta- 
tions as  available,   the  first   step   in 
the  com[ianv"s   national    advertising 
program. 

The  companv  has  perfci  tcil  pr(i<- 
pssing  machinery  to  use  the  ancient 
fibers  which  now  can  he  cultivated 
in  the  southern  states. 

TV  Takes  Half  of  Facilities  of 
Motion  Picture  Center  Studios 
♦  Motion  Picture  Center  Studios  in 
HoIInwoiiiI  has  converted  <me-half 
of  all  facilities  to  television  accord- 
ing to  President  Joseph  Jiistman. 
and  a  new  corporation,  the  Motion 
Picture  Television  Center,  will  han- 
dle all  TV  production  and  renting. 
President  of  the  new  organization 
is  William  Xorrins.  executive  vice- 
president  of  the  Kmerson  Kilen 
Corp.  \\  illiam  Stephens  is  vice  pres- 
ident in  charge  of  production. 
Stephens  has  made  the  "Dr.  Chris- 
tian" films  and  several  productions 
for  l.ipperl.  Kcpulilic.  Small  anil 
Lcswr. 

"We  must  face  the  fads."  Just- 
man  said.  "Television  is  going  to 
Stay,  and  we  must  deal  with  it." 


Zenith  Trans-Oceanic  on  TV 

♦  Commander  Donald  MacMillan, 
Arctic  exph)rer.  Westhrook  Van 
Voorhis  and  John  Cameron  Swazey 
;irc  featured  for  the  new  Supi'r 
I  rans-Oceanic  Portable  of  the  Ze- 
nith Kadio  (]orp..  in  an  all-dialogue 
series  of  TV  film  commercials  pro- 
duceil  by  the  New  York  studios  ot 
Sarra.  Inc.  Others  in  the  eight  60- 
second  and  20-second  series,  with 
Hob  Trout,  give  information  on 
TVs  I  I  IK  channels.  .Sarra"s  Chi- 
cago studios  are  making  additional 
2(l-second  films  on  the  new  /cnith 
portables. 

First  13  Pathe  Hy-Lights  Finished 

♦  The  hrst  I.?  of  MH\  issues  of 
I'atlic  ll\-l,ights.  I.5-minute  weekly 
rV  film  series  of  sports  anil  oddi- 
ties with  columnist  Hy-Gardner  as 
commentator,  have  been  finished  by 
the  Cinetel  Corp.  Each  issue  of  the 
series  will  have  eight  stories,  a 
total  of  2.0(Ht.  Release  of  the  first 
l.'i   issues  was  June  27. 

•  •  • 

New  Fonda  Company  to  Expand 
Output  of  Processing  Machine 

*  The  Fonda  Corp.,  successor  to 
the  Fonda  Division  of  Solar  Air- 
craft Co.,  has  been  formed  to  ex- 
[)anfl  the  production  <if  F'onda  ma- 
chines for  processing  16mm  and 
.35mm  black  and  white  color  film. 
WllJ,lAM  W.  Drewry.  Jr..  is  pres- 
ident of  the  new  corporation. 

The  F'onila  machine  has  exclusive, 
patented  top-friction  drive  mechan- 
ism giving  the  passing  film  an  over- 
drive by  increasing  progressively 
the  diameter  of  each  drive  roller 
over  that  of  the  preieding  otie. 
thus  insuring  the  absence  of  slack 
in  the  film  from  elongation  in  the 
solutions. 

West  Going  Wild  for  NAVA  Frolic 

*  \  "Frontier  Night"  with  s|K'cial 
entertainment,  .square  dancing,  ama- 
teur show  and  novel  quiz  program, 
will  be  staged  by  the  F{adiant 
S(  HKKN  Mam'kacti'rim;  Cori'.  the 
night  of  Julv  .Sn  as  a  blue  ji-aii 
and  i'o»bo\  fun  frolic  of  the  N AV  X 
convention  at  (Chicago's  Hotel  Sher- 
man Julv  28  tu  31, 


You    should   own   tfic   McGraw-Hill   book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY    CLAY    GIPSON 

President   of 

FILMFAX    PRODUCTIONS 

Filmfai  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
iies  (with  a  production  background  of  over 
200  titles)  in  color  filmstrips  for  us«  in 
education. 
Ord*r  your  copy  from  FILMFAX  PRODUCTIONS,  10  E«)  43'd  St..  N»»  York  17    N.Y. 


For  Instant  Movability 
and  Advanced  Design 


"HYDROLLY" 

(TV   or  Camera   Dolly/ 

Hydraulic  lilt  type  lor  last  up- 
ward and  downward  motion 
oi  TV  and  Motion  Picture 
cameras.  Lightweight  sturdy 
easily  transported  in  a  si<: 
lion  wagon.  Fits  through 
28"  door.  Adjustable  leveling 
head.  In-line  wheels  lor  track 
use.  Steering  wheel  and  Moor 
locks. 


PRECISION-ACCURATE  "SYNCHRONIZER" 


76mm  or  35mm 

IMMEDIATE  DELIVERY 

Any  combination  of  sprockets  assembled 
to  your  specifications.  Sturdy  cast  alumi- 
num construction.  Foot  linear  type,  with 
frame  divisions  engraved  on  sprockets. 
Conloct  rollers  adjusted  mdividually  for 
positive  film  contact.  Fast  fingertip  roller 
release,  sprocket  shaft  slip  lock,  complete 
with    foolaoe   counter 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  Camera  and  Maurer  Camera 


115  y.  Universal  Iwtofor— AC-DC 
Variable  Speed  8-64  Frames 
Separate  Base  for  Cine  Speciol 
Adapter     for      Hilaurer     Camera 

INTERCHANGEABLE    MOTORS: 

12    Volt    DC    Variable    Speed    8-64    Frames. 
115    Volt    AC    &0    Cycle.    SynchronoHS    Motor. 
Single  Phase. 

Ani'malion  Motors  lor  Cine  Special.  Maiuei.  B  6 
H,  Mitchell  Cameras.  Motors  lor  Bolei  and  FUroo 
Cameras,  and  Time  Lapse  Equipment. 

•  LENS   COATING 

•  "T'   STOP   CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

ol    lens    mountings   and    camera    equipment 

lor    IGmm    and    35mm    cameras 

•  BAUSCH     &     LOMB     "BALTAR" 

LENSES  unii  ulhoi.  lui   MuliiJii  I'ltlui.'  .iiui 
TV   Cameras. 

•  RENTALS    —   SALES    —    REPAIRS: 

Mitchell.  Eyemo.   Boll  &  Howell.  Wall    Cine 
Special    Camoias 

Wrifo    for    fell    Informofion    and    pricci 


NATIONAL  CINE  EQUIPMENT,  Inc. 


20   WEST   22nd    STREET 


NEW   YORK    10.   N.   Y. 
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SwtKi.  G.  Rose 

New  Victor  Animatograph   Corp.; 
Somuel  Rose   President-Treasurer 

♦  I'urchase  i>f  tin-  busiiu-ss  of  the 
Victor  Ammatograimi  Cori'or.\- 
TION,  of  Davenport.  Iowa,  and  the 
organization  of  a  new  Iowa  cor- 
poration hearing  tlie  same  name, 
has  been  annourued  h\  Samlel  G. 
Rose,  who  was  president  of  the  for- 
mer company  and  resumes  active 
management  of  the  new  corpora- 
tion as  president  and  treasurer.  The 
business  had  been  operated  the  last 
five  years  as  a  division  of  the  Cur- 
tiss-W'righl  Corporation. 

Headquarters  ad  ni  in  ist  r  a  t  i  on, 
sales  and  service  will  continue  from 
Davenport  and  a  branch  sales  office 
will  be  maintained  in  New  \  ork 
City. 

Other  officers  include  Vice  Presi- 
dents Horace  0.  Jones.  Eldon  Im- 
hofT  and  A.  J.  McClelland,  and 
Secretary  T.  M.  Arp.  Directors,  be- 
sides the  officers  named,  will  be 
Daniel  Needham,  Carl  F.  Woods, 
E.  V.  Babbitt  and  George  M.  Fried- 
lander,  all  of  Boston,  and  George 
W.  Lane,  Jr.,  of  Lewiston,  Maine. 

The  facilities  of  Motiograph,  Inc., 
Chicago,  have  been  signed  for  man- 
ufacture and  assembling  of  the  Vic- 
tor 16mm  motion  picture  equip- 
ment. Motiograph  will  continue  to 
make  and  sell  its  own  35mm  pro- 
fessional projection,  sound  and 
speaker  equipment  through  inde- 
pendent dealers  in  the  United  States 
and  Canada,  and  elsewhere  through 
Frazar  and  Hansen,  Ltd.  Victor 
production  will  continue  at  the 
Bcndix  aviation  plant  at  Davenport 
until  Motiograph  i<^  equipped  to  add 
the  Victor  manufacturing. 

Victor  has  sales  outlets  through 
more  than  .i.tKM)  dealers  and  75 
distributors  in  the  United  States, 
and  additional  outlets  in  60  foreign 
countries. 

Alexander  F.  Victor,  who  in  1923 
invented,  produced  and  sold  his 
first  16mm  motion  picture  cameras 


and  projectors,  had  established  the 
business  in  1910  to  make  appliances 
and  materials  for  motion  pictures. 
In  19Ki  he  launched  a  mo\ement 
for  a  safel\  film  ^land.ird  for  the 
nontheatrical  field  and  out  of  this 
came  the  16mm  non-inflammable 
film.  He  retired  in  1946.  Rose, 
who  had  become  associated  with 
Victor  in  1910.  ceiitiTed  his  activi- 
ties on  business  development  while 
Victor's  attention  was  directed  to 
engineering  and  product  develop- 
ment. 

The  president  of  the  new  com- 
panv  has  been  a  vice  president  and 
director  of  the  National  Association 
of  Photographic  .Manufacturers. 
Inc.,  and  a  chairman  of  the  a-v 
business  advisorv  committee  of  the 
Film  Council  of  America. 

Victor's  administrative,  sales  and 
service  offices  are  being  located   in 


the  Davenport  Bank  building,  the 
service  dejiartment  meanwhile  hav- 
ing been  in  the  Krause  building  at 
I'liurlli    and    Warren    streets. 

Apex's  General  Manager  Mallen 
Becomes  Chairman  of  Directors 

♦  1.  kKMN  Mxi.i.KN.  named  chair- 
man of  the  board  of  the  Ampex 
Electric  Corp.  of  San  Carlos, 
Calif.,  has  been  general  manager 
in  reorganizing  the  manufacturing 
and  marketing  of  the  company's 
magnetic  tape  recorder  business 
since  he  joined  Ampex  early  in 
1949.  He  is  also  a  managing  part- 
ner of  the  Ayala  Corp..  San  Fran- 
cisco, and  the  president  of  the 
Peninsula  Symphony  Association  in 
Redwood  City.  Calif.  For  years 
Mallen  was  Far  Eastern  general 
manager  for  the  International  Busi- 
ness   Machines    Corp. 


ATTITUDE! 

The  Maker  of  Star  Salesmen  ! 
The  Def eater  of  Most  Salesmen ! 

W hy    do    20%    of    vour    Salesmen 
Sell     80%     of    vour    \-olumc? 

W hy   do   so   man^'   of   \'our   poten- 
tially   good    men    fail    to    click? 

Could  it  be  their  ATTITUDE? 

"THE   ATTITUDE  THAT 
GETS   BUSINESS" 

One  of  seven   sound   slidefilnis   in   our 

"AGGRESSIVE   SELLING    SERIES' 

will  give  your  men   t  ii  c  answers. 

PHONE  .  WRITE  OR  WIRE 


6108  SANTA  MONICA  BLVD. 


J     HOLLYWOOD   38,    CALIFORNIA 


IIVH(H.I)    R.     NlSSLKV 


H.   R.   Nissley   Opens  Monagemen 
Counseling  and  Training  Service 

♦  Harold  R.  .Nissley,  long  a  chan 
pion  of  audio-visual  communii . 
tions.  an  engineering  specialist  i 
the  dcvelo|>ment  of  a-v  industri, 
training  tools,  and  a  moving  fori 
in  building  the  Cleveland  F'iini  Fe- 
tival  to  its  national  prestige,  ha 
established  a  management  counsel 
ing  and  training  service.  .Are.. 
covered  include  work  simplifirati. 
and  measurement,  incentives,  lean 
ing  curves,  management  visual  aii 
and  supervisory  training.  His  hea. 
quarters  are  his  office  and  labor, 
tory  at  3.514  Radclifle  Rd..  Clev. 
land  Heights  21.  Ohio. 

-As  industrial  engineering  consult 
ant   of    the    General    Electric    Com- 
pany   the   last  eight    years,    .N'isslev 
was  providing  the  services  for    l 
GE  lamp,  glass  and  parts  factori' 
which   he  now  is  making  availal  i 
to  industry  in  general. 

Upon    a    foundation    of   busines- 
experience,  direct  contact  with  sho)' 
problems    and    service   as    an    edu 
cator,    Nissley    has    constructed    n 
large   contribution    to   the   a-v    fiel 
by    application     of    his    convictic: 
that,   because  "seeing   is  believing, 
visual   aids  provide  the  most  effii 
live  means  for  shop  selling.  Starting 
in  the  early  40*s  he  has  taken  mor' 
than  .SOO  low-cost  movies  in  21  fai 
tories   and   now   has  a    private   fil' 
library    which  includes  managenur' 
films  of  General   Motors  Corp..  tl: 
National    .Association    of    Manufuv 
turers.    Allan    Mogensen    and    thi 
University  of  Iowa. 

Nisslev.  a  registered  professional 
engineer.  «as  for  16  years  an  as<i 
ciate  professor  of  factory  manag< 
ment.  marketing  and  economics  at 
three  universities.  He  worked  as  ai' 
airplane  jig  and  fixture  maker  di- 
late as  the  summer  of  1942.  Mi-i 
of  the  last  12  vears.  however.  \\v  ha- 
con<-entrated  upon  industrial  en- 
gineering   in    fields   of    motion   and 
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rirni'  stu(l\.  standard  tiim-  data  and 

-I     estimating,     heforc- aiid-afti-r 

,,,n  ro-inotioii  movies,  factory  li-arn- 

'ing  curves,  and  development  of  an 

ideaJ  factory  chair. 

Sixty  articles  puhlislied  in  a  siorc 
..f  majjazines  in  tlie  last  1.5  yars 
,ill<st  his  place  as  an  authority  in 
iMiiapcnient  fields,  which  is  re- 
li'd  also  in  honors  accorded  him. 
-I  president  and  national  director 
,,t  ihc  Society  for  the  Advancement 
..(  Management  and  |)ast  president 
nf  the  Cleveland  Film  Council,  \iss- 
\r\  also  was  nanieil  a  niendicr  of 
I  111-  visual  aids  committee  for  this 
Mar's  International  Management 
(  ..iigress  meeting  in  Brussels.  For 
llir  last  three  years  he  has  heen 
rill  iitioned  in  Who's  Wlio  in  the 
Midwest  and  Who's  Who  in  Arlii- 
I  Iration. 

I      The   extensive   pictorial   and    tex- 

I  tual     attention     given      last     year's 

I  Clevelan<l     Festival     in     Business 

^.  recti  Magazine  I  Issue  5.  Vol.  XI) 

»,i-  made  p<jssible  by   Nissley's  co- 

<'|ieration. 

Nissley's  academic  degree  from 
till-  Illinois  Institute  of  Technology 
u,i«  in  ele<trical  engineering  but  he 
I  ,1-sed  the  State  of  Ohio  profes- 
-n.iial  engineering  examination  in 
run    in    industrial  engineering. 

Julie  Reiley  Named  Advertising 
Coordinator   on    RCA   Records 

♦  Julie  A.  Keiley  has  been  a\> 
pi>inted  advertising  coordinator  of 
KCA's  Custom  Kecord  Sales  Divi- 
sion, .^'he  will  continue  to  work 
under  Bennett  S.  Kosner.  division 
ad  manager.  Miss  Heiley,  who  has 
Ix-en  with  KCA  for  18  months,  was 
f'.rrnerK  with  the  Honolulu  Star- 
Bulletin. 

•         •         • 

Fred  Whitney  Joins  SMPTE  Staff 

♦  liuii  WuiT.NK^,  (iiniicrl)  »ilh 
the  .Altec  Service  Corp.  and  the 
I'MI'I  Division  of  Western  Klectric. 
1-  now  on  the  staff  of  the  SMI'TK 
!<•  direct  lest  hlin  technical  opera- 
li'io!!  and  correlate  them  to  the  fielil 

>  the  Kimm  motion  picture  in  edu- 
■ilion  and  TV  and  to  |MTformance 
l^roblems  of  sound  systems  in 
lli.-.ilriv 


Mti.T  SllERMA.N 

Milt  Sherman  Advertising  Manager 
of  Radiant;  New  Building  Underway 
♦  Mil. I  SllH<M\N,  naiiiid  ail\crli~- 
ing  manager  of  the  Badiant  Manu- 
facturing Corp.  and  the  Badiant 
Specialty  Corp..  is  widely  known  in 
the  agency  field  after  many  years 
as  an  account  t  xecutive.  Me  was  an 
air  advisor  to  SIIAKF  Press  Cen- 
sorship after  winning  four  decora- 
tions in  World  War  II  as  a  bomber 
captain.  Sherman  is  a  graduate  of 
the  I'niversity  of  Wisconsin. 

Filling  government  contracts  for 
equipment  will  utilize  much  of  the 
new  facilities  to  be  provided  by  an 
addition  under  construction  at  Ba- 
diant's  plant  at  2627  Vi'.  Boosevell 
Bd.  in  Chicago. 

An  enlarged  coating  department 
will  he  housed  in  the  new  structure, 
which  is  to  have  soundproof  ceil- 
ings, the  latest  lighting  and  space 
« ngineering.  The  executive  olTices 
of  the  projection  .screen  cc  inpany 
will  move  to  the  new  building,  to 
be  occupied  by  midsummer. 
•        •        • 

Seymour  Jacob  Soles  Coordinator 
For  Radiant's  Government  Orders 
♦  Seymour  Jacob,  in  charge  of 
Ciivi-rnment  sales  of  the  BaDIANT 
MyM  K\(  Tl  HIN(.  Colli'.,  has  been 
named  Coverninent  sjdes  coordina- 
tor of  the  compatiy.  >vhich  is  allot- 
ting a  part  of  its  new  plant  facilities 
to  filling  contracts  from  the  I'.  S. 
Navy  and  l'.  S.  .Mr  Materiel  Com- 
mand. 


If  ifs  Equipment-Look  no  Further! 

Serving  the  induifry  for  over  a  quarter  century 


Hero,  under  ono  roof,  you  wiil  tind  all  youi 
n«<Kl4  tor  making,  producing  and  ahowing  molion 
picture  U\ma  .  .  .  and  at  (ho  usual  worthwhile 
S.O^.  saving  in  price.    Try  ua  and  see' 

S.  O.  S.  TRADING  POST 

Your     idl*     or     turpi ut    •quipfn«nt     moy     All     fh«     bill  tor 

tOfuvon*    vU*.      T»ll    yt    whot    you    hov*     ond    w«'ll  buy 

it  for  coiN  or  offvr  it  to  o  rocvptiv*  cu«tom«r  NO 
CHAR&E    FOR    THIS    CONFIDENTIAL    SERVICE 

S.O.S.  CINEMA  SUPPLY  CORP. 


\  / 


0>p*      H 

402    W      S>>4    St 

Htm    lark    It 


COMPLETELY  AUTOMATIC 


AUTOMATIC  PROJECTION 


Now,  heovy  oquipmenl  con  b«  shown 
ociuolly  on  the  job.  Furniture  con  b* 
lold  better  from  on  actual  room  tettinq. 
glowingly  depicted  in  natural  color. 
Any  product,  no  matter  how  imall  or 
how  large,  con  be  merchondiied  better 
when  projected  from  economicot.  eoty 
to  produce  color  slides.  Whether  in  a 
disploy  room,  o  convention  gathering, 
or  o  prospective  customer  s  office. 
Selectroslide  con  help  do  a  belter 
selling     job     for     any     product.     Write 

now    for    further     infcrmolron 

SPIRDUER  &  SRUPPE 

conventions  — displays  2201    BEVERLY    BOULEVARD 

—  salesrooms  —  lobbies.       LOS    ANGELES    4,    CALIFORNIA 


Colorful,  ever-changing  dtiploys  of 
your  product  continue  endlessly  for 
doys  upon  doys  when  you  merchandise 
with  Selectroslide.  For  this  fully  auto- 
matic 2x2  slide  projector  uses  48 
colorful  scenes  to  tell  your  story  (or  a 
few  cents  o  day.  Best  of  oil,  by  on 
exclusive  process  developed  by  the 
makers  of  Selectroslide,  each  slide  con 
now  be  titled,  giving  informotion  oboul 
style,  model  number,  price  and  ovoil- 
ability  of  your  products,  without  inter- 
fering with  the  picture  area. 

FOR 
Se/ling-(roining  — 


SLIDEFILM  CARRYING  CASE 


Holds  ten  16  rc- 

siiUelilm  pressirt; 


[ich  cornir  mil  hoK  3 
idditionil  cms  if  necessiry 


CINECRAFT   SUPPLY   CO. 


ISIS  riANlUN  ATI. 


CllTIUHl  IS.  til* 


NUMBER    I    •    VOl.t   MK.    i:    •    19SI 
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(»LtNN  JnilNSTiiN.  tcchnirai  dirvr- 
tor  of  Bert  Johnston  Productions, 
inc..  checks  scene  for  Vnion  ('en- 
tffil    f.iif    hiMiriitii  r    hini. 


Men  Who  Make  Pidiires 


Official  Rims  and  Jerry  Fairbanks 
To  Merge  TV  Production  and  Sales 

♦  Mt-rpiT  of  jKnin  Kmkiiwks  I'ko- 
DrcTi()Ns  and  Okku.ui.  Films  into 
a  new  orgariizaliivti.  to  prodmc  and 
dislrihute  hundred?  of  films  for 
television  annuall).  is  reported  near 
(ompietion.  with  S5.(X)n.0(K)  avail- 
able for  video  film  programming. 

While  the  Fairbanks  company  in 
effect  beromes  a  subsidiarv .  Jerry 
Fairbanks  will  have  charge  of  all 
production  and  will  be  on  the  board 
of  directors,  the  producing  com- 
panv  will  retain  its  title  and  the 
films  it  produces  will  be  designateil 
Fairbanks  productions.  R(d)crt  Law- 
rence continues  in  charge  of  New 
York  studio  production. 

Isaac  D.  Lew.  chairman  of  the 
Official  Films  board,  has  the  same 
position  in  the  merged  organiza- 
tions' and  Aaron  Katz  continues  as 
presirlenl.  I.evv  has  resigned  from 
the  board  of  CF5S.  which  he  helped 
organize,  to  give  full  time  to  the 
new  operation.  William  Goodheart. 
one  of  the  organizers  of  the  Music 
Corporation  of  America,  returns  to 
business  activity  as  sales  manager. 
Leon  I^vv  of  C.liS  is  a  dirc<tor. 
Other  major  stockholders  and  board 
members  include  Manie  Sacks.  RCA 
vice  president,  and  Henry  Jaffee.  at- 
tornev. 

Hubbell   Heads  Transcript  Unit 
And  State  Department  TV  Study 

♦  Richard  W.  Hubbei.i..  named 
trarisrription  service  directf)r  of  the 
Voice  iif  America  by  the  Interna- 
tional Hroadiasting  Division  of  the 
I  .  .">.  Oi'parltnent  of  .State,  will  also 
be  the  chief  of  a  television  section 
to  study  TV  possibilities  for  lln- 
division. 

Hubbell  has  been  chairman  of  In- 
o»n  radio-television  producer  and 
con-idtant  company  since  1947  and 
has  helped  establish  2.5  or  more  TV 
stations  and  projects.  He  is  the  au- 
thor  of    "Television    Programming 


anil  Production"  and  "UMMI  Veurs 
cif  Telex  ision.'"  lie  headed  the  orig- 
inal (.'AiS  tele\  ision  tiews  depart- 
ment, was  on  the  executive  stall 
of  the  (.rosle\  Kroadcasting  Corj).. 
\XI.\\.  Cinciimati.  as  production 
riianager  and  television  consultant, 
was  assoiiated  with  Time.  Inc..  as 
a  motion  picture  dire<ior  for  "The 
March  of  Time"  and  special  TV 
consultant  for  Life  and  Fortune 
magazines,  and  was  with  N.  \\. 
Ayer  and  Son  advertising  agcncx. 
He  has  directed  or  produced  1.000 
TV  programs,  a  number  of  short 
films  and  many  radio  programs. 

Green  Is  Partner  in  Promotional 
To  Head  Public  Relations  Filming 
♦  Clinton  H.  Green  has  become  an 
active  partner  of  Promotional  Films. 
Inc..     heading    the    company's    ex- 
panded   operations   in    public   rela- 


tions productions,  (ireen  was  a 
foreign  correspondent  and  biisines- 
representati\i-  of  ihi-  Ne»  York 
Times  and  recently  returned  from 
eight  years  overseas.  Earlier  he 
was  with  the  lnlernati<inal  News 
.Service  at  home  and  abroad  as  a 
war  corrcspondcMt. 

Miller  AFP  Special  Representative 

♦  JosKi'ii  K.  Mll.l.iJU.  will)  wa> 
luisiness  manager  and  associate 
editor  of  "Ross  Reports  cm  T\ 
Commercials."  has  been  named  b\ 
American    Film    Prodiuieks   to    a 

new  [)osl  of  special  representative, 
created  for  the  company's  widened 
program  of  TV  and  public  iiifornui- 
tioii    tiirn    jiroduction. 

Belcher  Heads  Ross  Roy,  N.  Y. 

♦  John  F.  Hklchek  heads  the  New 
York  branch  office  of  Ko.ss  Ro\ . 
Inc..  just  opened. 


)\N  \     (  :.     \1  \NNIN(. 


Manning  Joins  Jam  Handy  Staff 

♦  l)\N  \  (  .  \1  vwiNi,.  MUM  a  menii 
ber  of  the  training  devices  staff  o 
The  Jam  Ha.nuy  Organization,  a 
project  engineer,  had  been  senio 
engineer  of  the  Rendix  Axiatioi 
Corp.  He  will  help  develop  special 
ized  mechanisms  for  governmen 
research  projects  as  well  as  syn 
thetic  training  devices  and  otheil 
photographic  and  projection  ap 
|>aratus. 

Gerald   Blank  Writing   Freelance 

♦  (Jerald  Blank.  formerK  with  thi 
I'alhescope  Productions  and  for  th< 
past  year  writing  training  films  un 
der  contract  to  the  I".  S.  .Army'i 
Signal  Corps  Photographic  Center 
is  now  doing  freelance  script  writ- 
ing for  producers  in  the  New  York 
area. 

Sid   Schwartz    Heads   Research 
Section,    USDA   Film    Service 

♦  Sii)  S(  iiWARTZ  is  the  new  head! 
of  the  research  and  planning  sec- 
tion of  the  Motion  Picture  Serv- 
ice of  the  r.  .S.  neparlment  of 
.Agriculture,  following  the  resigna- 
tion of  Sid  Abel,  who  has  set  up 
bis  own  s<riptw riling  organization^ 
in   Washington. 

.Schwartz,  who  has  written  a  se-< 
ries  of  Air  Force  and  agricultural' 
films  for  the  Department,  was  chiefl 
scenario  writer  of  the  Air  Force's 
motion  picture  unit,  after  ex|>eri-| 
ence  as  a  reporter,  news  commenta- 
tor, radio  editor,  plavwright  and 
scenarist. 

♦  HoM>   T.    WoLKF.   added    to    the 
writing  stall  of  the  .Motion  Picture; 
."service,   has   been   in   visual  educa- 
tion   20    years    and    was    a    script- 
writer   for   the   Office   of   Strategic , 
.Services  in  the  last  war. 

Carroll  A.  Lewis,  now  a  film 
editor  for  the  Service,  at  one  lime 
I'diled  Hopalong  Cassidy  nioiion 
pii'turcs  and  bandied  a  half-hun- 
dred Government  information  and 
training  films   in  the  war. 

Also  joining  the  stall  is  ViNCENT 
J.    F.LETTO,    animator,    who    worked  'l| 
on    Terrvtr)ons    and    was    for    four  '| 
vears    with    the    First    Motion    Pic- 
ture I  nil  of  the  Air  f^orce. 
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M  Ml     FxHIiKl.L 

Forrell   ond   Gage   Organize 

New  Producing   Company 

♦   W  ilh  Mall  Farrell  as  pre*i- 

I   atui   lluph  Gage  as  vice 

-idtiii.  Kkkhki.i.  \m)  Gage 

MS.   Inc.,  lias  been  t)rgan- 

i    111    pniduce    lUDlion    pic- 

*    for    induslr)     in    pulilic 

ilioiis.    personnel     training 

I  acKerlisiiig.  Gage  foriniT- 

,.    was  uilh   itie  IJ'iliert   Yar- 

11.11    Hidiic    l*riMlu(  ti.iiis.    Inc. 

The  new  CDnipains  address  is 

II   WtsI    IJiid  Si..  \e\v  York. 


Hi  cm   i'.M.y 


Eleanor  I.  Ney  Opens 
Public  Relations  OfFice 

*    Will     kiiouii     to     llie     plio- 

liicrapliii'   industry   which  she 

-   c\tcnsi\el>    s«T\ed    in    re- 

■  at  year.-.  i->  Ki.kamir  I.  Ney. 

fornierlv    associated    with 


Shappe-W'ilkes  agency  and 
eiow  operating  her  own  public 
relations  otiice  for  plio- 
tojiraphic  accounts  in  New 
Yolk    Git\    as   of   last    nu-nlli. 

Ewen  to  Industrial  Arts 
♦  DoK.i.AS  H.  Ewen,  Sr., 
formerly  manager  of  adver- 
tising re-carcli  of  the  Kai-er- 
Frazer  (iorporation  and  the 
Packard  Motor  Company,  has 
hien     appointed     to    the    edi- 

Doit.i.vs    H.    FVVKN.    Sk. 


torial  and  contact  department 
of  Indistriai.  Arts.   Detroit. 

Radcliffe  to  New  York  City 

♦  I  1  Jll-li  1       ■il      \  II   ll'li      i!  Ml- 

CLIKFE.  formerly  a  sales  rep- 
resentative of  The  Jam 
Hankv  ()r<;am/.ation  out  of 
Detroit  headquarters  ofliie.  to 
the  New  ^  ork  sales  and  con- 
tact staff  of  that  national 
cciinpaiiN,  was  announced  last 
iiicmlli.  Mr.  KadclilTe  is  al- 
readv  active  on  the  new  as- 
siL'iiinenI  in  iIh-  F".i-t. 

Alan  Kellock  Is  Production 
Chief  for  McGraw  Hill  Films 

*  Appointment  nt  Alan 
Keli.ock  as  production  man- 
ager of  McGRxw-Hii.t.  Text- 
films  has  been  announced  by 
A I  Rosenberg,  manager. 


CONVENIENT 

EVERYWHERE 

• 

NEW    VORk,    N.    V. 

PctHcli    Film    Proc     Corp 

Oe  Luie  Liboraloriis 

Pathe  Ljboratoriet 

Mniilab    Film   Labi. 

Fordcl   Film   Labs 

Cincqui  Colbflilm  Labs. 

FT.  LEE,   N.  J. 

CofisolidaUiJ  Film  Inds 

WASHINGTON,    D.    C. 

Byron    Inc 


FOR  FILM  COMSFRVATION 

Peerless    '^^ 

FILM  TREATMENT 


Always  neadad . 
Vital  now 


CHICAGO.    ILL. 

Chicago   Film    Lab 

Crescent   Film   Labs. 

Ideal    Pictures  Corp 

Wilding    Picture    Prods. 

OAK    PARK.    ILL. 

atl3l     Film    Corp 

DETROIT,    MICH. 

Jam    Hand/    O'ganiiation 

ST.   PAUL.   MINN. 

R(i:<     H       B,i.     Film     Inill 

KANSAS  CITY.  MO. 

The    C-llrin    Company 

CLEVELAND.  O. 

Motion    Picture    Prods. 

DAYTON,  O. 

Film  Associates 

Wnght-Palterson  A.  F    B. 


ATLANTA,    CA. 

The     Distributor  s     Group 
DALLAS.    TEXAS 

Southwest   Sounfl'ilms 


HOLLYWOOD,  CALIF. 

Peerless  Film  Proc   Corp. 

Acme  Film  Labs 

Columbia  Pictures  Lab. 

Consolidated  Film  Inds 

Hollywood  Film  Enterprises 

Pathe   Laboratories 

Telefilm.    Inc 

BURBANK,    CALIF. 

CineCOlC    Corpor-Stion 

SAN    FRANCISCO.    CAL. 

M     A     P.ilme'    Films 
PORTLAND,  ORE. 

S,lr*.e'    S       Inc 


toughened— 

to  resist  scratches  and  wear 

/ubricafed— 

to  ease  projection 


TORONTO.    CANADA 

Peerless   Laboratories 

MEXICO    CITY.    MEXICO 

Jjch  Smith 

LONDON.  ENGLAND 

Pee-less  Film  Processing  Ltd 

BRUSSELS,  BELGIUM 

Latorcine 

BERNE.   SWITZERLAND 

Schwjrz    Filmtechnik 

ROME,   ITALY 

ContinenLsleiiie 


start  of?  right  and  keep 
their  good  condition  longer. 


TERLESS 

FILM  PROCESSING  CORPORATION 

165   WEST    46TH    STREET     NEW    YORK    19     N     Y 
<>5">    SEWARD    STREET      HOllYWOOO    38.    CAIIF 


17  YEARS  EXPERIENCE  IN  SAFEGUARDING  FILM 


.NEARLY  !t.(HHI  III 

BtSI.NK&j  SUREE.N,  NAT10.N.\L  JOLR.NAI 


NKss   VM)  I\ni  STRtAL  EXECITIVUS  REU)  EAIH  ISSl  E  OK 
VI  niil-ViSl  \1.  tOMMlMCATION 


i)K 


etna 


TRY 

r\cJcarcn 

FIRST 

COLOR 


Cost!        Better    Ser 


Better    Quality!        Lower    L.ost!        better    Service! 

BLACK     AND     WHITE    —     KODACHROME    —     ANSCO     COLOR 
TWO    COLOR    AND    THREE    COLOR     SEPARATION     NEGATIVES 


\enia 


Optical    PriisfmK 
16mm    to    1 6Tim       35mm    to    35mm 
1 6mm    to   35meTS       35mm   to    l6fT>m 


Faciei 
WipM 
\trntagrs 


[IlKtl 

Diviolvcs 


Titles 

t  Cmrn    to    35mm     An.fr^.st  ^n 
Trailers  Slid*    tilm   m*»t«f» 


35MM   THEATRE   QUALITY    BLOW-UP    PRINTS 
FROM  16MM    ORIGINALS 

EKC*llent     equipment     plus    experienced    pcrvcnnel    are    com- 
binrd  to   give   you   quality   optical   printing   and    title    service 

r\e3earc/i    (^ornora  it 


T 


ion 


HAROLD   A     SCHEIB.    Prcsidcfit 


TRY 
C-</i  I 

rCcicarcn 

FIRST 

B&W 


7000    Romaine 

Hollywood    28,    Calif. 

Hudson    2  7464 


Have  You   S***  Tk* 
Film  Gaid*  Librory? 

•K  A  fie-c  .lie>  kli«l  of 
llir  <'itiii|ilrtr  ami  >|m-- 
<  iaii/ril  film  giiidi-^. 
Iiiiii(ll><ii>ki>  and  rrfe-r- 
•'tiic  |i iil> I  iral i<>n» 
i'<i\rrinp  r\rr>  |iha«* 
■  if  t  hr  amii<>-\  i»ua1 
firld  i«  a\ailal<lr  frrr 
(in  >iiur  Ir  I  Ir  r  hr  ad 
rrqumi  from 

lU  SINF:SS  SC.REKN 

I. so  E.  Superior  •  ('Jiir«K<> 


M   MIIKK     I    •    \  t)l  I  MK    i;    •    IflSI 
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\vu    Inspct  t'li'Filin   I  nit 


Automatic  Machine  to  Inspect 
16mm  Prints  Is  Mode  by  Harwald 

♦  Ihe  Inspect-0-Film.  an  automa- 
lii-  tiiachiiie  to  inspect  16nnn  jim- 
jcrlion  prints  in  exihanges  and  li- 
I'raries.  from  a  l>asif  design  worked 
1  ut  over  a  12-vear  period  In  Don 
W  lllTE,  executive  vice-president  of 
tlie  National  Audio-Visual  Associa- 
tion, is  l>eing  manufactured  In  the 
H\K\\\U)  Company.  K\ansion.  III., 
maker  of  the  Admatic  and  Shopper 
Stopper  automatic  projectors. 

Primarily  to  save  costs  and  labor 
time,  the  Inspect-0-Film  also  can 
do  a  better  job.  says  the  manufac- 
turer, than  the  man  or  woman  in- 
spector. At  the  same  tinip  it  does 
not  require  the  full  attention  of  its 
operator,  because  it  continues  to 
run  so  long  as  there  are  no  trouble 
spots  in  the  film.  When  a  defect 
is  detected,  the  apparatus  stojis.  the 
operator  checks  and  makes  needed 
repairs.  Thus  he  can  operate  sev- 
eral machines  at  a  time,  or  in  a 
small  library  do  other  jobs  in  con- 
junctifin. 

CnKcKS  ON   Fii-M   Damacf. 

The  lnspecl-0-Film  checks  for 
lorn,  broken  or  enlarged  sprocket 
hole«.  "run-offs"'  or  sprocket  punch- 
es, breaks  in  the  film,  and  pin  or 
tape  splices.  It  turns  on  a  signal  in- 
dicating the  kind  of  defect  and  does 
not  move  until  the  operator  has 
cheiked.  If  the  machine  finds  no 
damage  it  automatically  counts  the 
footage  and  the  number  of  splices 
and  shuts  itself  off.  The  device  in- 
spects 4<HJ  feel  of  film  in  slightly 
less  than  2  minutes.  1600  feet  in 
r<'  ■_.   minutes. 

In  a  large  exchange  one  operator 

in  handle  two  to  five  machine. 
'  I  |ii'tiding  up(m  his  .skill  and  the 
average  length  fif  the  films  and 
their  condition.  Each  machine  in- 
spects approximatelv  the  same  num- 
ber of  prints  a  day  as  does  one  in- 


speilor.  The  operator  attends  the 
machine  onl\  for  loading  and  splic- 
ing. In  till-  small  librarv  reipiiring 
onlv  one  machine,  the  operator  can 
dovetail  such  tasks  as  shipping  and 
checking  in  films,  making  bookings 
and  repairing  projection  eipiipment. 
-aNs  ihc  Harwald  companv.  In  large 
or  small  librar\.  it  adds,  slalistics 
show  the  machine  saves  its  cosl  in 
one  year. 

Ai'ToMvrK:    Film  Cointkr 

The  automatic  count  of  footage 
and  >|)lices  provides  the  exchange 
with  an  accurate  and  speedy  check 
of  film  condition.  Keeping  a  con- 
linued  record  of  these  counts  from 
the  lime  ihe  film  is  new  permits  a 
simple  com|)arison  when  [he  "dan- 
ger point"  is  approaching,  for  close 
inspection  or  screening  to  deter- 
mine replacements  or  withdrawal  of 
ihe  prinl. 

I  nder  nuinual  inspection  routine 
it  is  possible  for  a  user  to  remove 
sizeable  or  important  sections  of 
the  film  without  detection  li\  the 
exchange.  The  Inspect-O-Filni  au- 
toinalicallx  reveals  the  fact  In  its 
footase   count.    Hence   the    machine 


opens  the  way  to  better  satisfaction 
of  users  by  receipt  of  films  in  good 
<'ondition,  while  supervisors  of  in- 
dustrial, connnercial  and  education- 
al libraries  have  the  assurance  not 
onlv  of  deli\ering  continuous  maxi- 
mum value  to  their  customers  but 
also  sa\ing  .5  to  1(1  per  cent  in 
average  prinl  life  bv  cati-hing  de- 
fects early. 

The  Inspect-0-Film  has  no  sprock- 
ets, an  insurance  against  damage  to 
the  film  b\  the  machine.  The  old) 
contact  with  the  film  is  bv  polished 
chrome  rollers  and  a  soft  rubber 
ca|)stan  drive.  Should  the  film  break 
during  inspection  the  machine  auto- 
matically shuts  itself  off. 

E\SY   Access  to  Mecii\nism 

A  standard  relay  panel  construc- 
tion permits  easy  access  to  the 
mechanism,  which  consists  of  three 
sub-assemblies,  each  removable  by 
taking  out  a  few  bolts.  Should  an 
assembly  require  repair,  it  can  be 
shipped  separately  to  the  service 
station  or  factory  and  an  inter- 
changeable  unit   sulistituted. 

An    attachment    to    remove    dust 


Commercials   on   Film 


-(KRf^rr^ 


We'd  b«  pleoied  to  screen 
some  ol  our  loir  it  produc- 
tions   (or    you.    No    obi  1 90 (ion. 


NEW    YORK    •    CHICAGO 


MOUYWOOD 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION   COMMERCIALS 


(Uoseup   t'l    ~lnspect-(>"    Controls 

and  service  dirt  from  the  film  ma) 
be  had  at  a  small  additional  cost 
The  machine  does  not  include  a 
splicer  but  there  is  provision  foi 
mounting  any  standard  splicer  in 
a  convenient  working  positioti. 

The  operation  of  the  Inspect-0- 
.Mat  is  mechanical  and  electronic 
In  the  first  inspecting  unit  the  film 
passes  between  two  rollers  which 
conslantK  measure  its  thickness 
"Thinking  circuits"  determine 
whether  any  variance  of  thicknesi 
is  due  to  a  standard  splice  or  a 
defect  such  as  sprocket  punch  or 
■run-off."  A  splice  is  recorded  on 
the  electric  splice-counter:  any  other 
tvpe  of  splice  activates  a  circui 
which  applies  electric  brakes  to  stop 
ihe  machine  immediately,  as  a  light 
indicates   the   nature   of   the   defect. 

The  second  inspecting  unit  is  a 
small  tooth  which  "feels"  each 
s[>rockel  hole  and  determines  the 
(ondition  of  the  hole  and  surround 
ing  film.  If  the  sprocket  hole  is 
t  nlarged.  torn  or  broken  out  to 
the  side,  or  the  film  is  weakened, 
the  machine  halts  and  a  signal 
lights  up.  One  broken  sprocket 
hole  in  a  I60(l-foot  reel  will  be  de- 
lected over  and  over  again  bv  the 
<levice. 

70'.'    Insi'Ection    In(kk\sk 

Tests  with  an  experimental  model 
in  service  for  several  weeks  re- 
vealed that  the  output  of  a  film  in- 
spector could  be  increased  TC  per 
cent  In  the  de\  ice  because  he  could 
inspect  one  film  by  hand  while  the 
machine  handled  another. 

The  idea  for  an  automatic  in- 
spector (the  Inspecl-0-F"ilm).  to  lie 
demonstraled  in  Booth  l>-H  at  the 
\  \VA  Trade  Show  at  the  Motel 
."Sherman  in  Chiiago  ,|ul\  2K-.S1  was 
conceiveil  h\  Don  While  when  he 
headed  the  educational  film  library 
nf  tin-   liiiwrsilv    of  Georgia.        W 

NAVA's  Largest  Trade  Show 

♦  The  10.,1  NAVA  Trade  Show>ln 

C!liicago    is    the    largest    in    history. 
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IKl'i'V  M  PKK  IL'(H)"   Inmn,  t, 1111,1,1  yu>l 
Ur,iiiuieit    l>\    Bi-rndlBmh.    Ini: 

hree  Separate  Finder  Systems 
In  New  Auricon  16mm  Camera 

Tlirei-  siparalf  fiiulor  systems,  to 
isurc  pr<><lui-tioii  (if  a  steady  pic- 
jre  and  high-fidelity  sound  track, 
eat  u  re  the  new  Auriron  self- 
limped  ••Super-r2(HV'  16nini  cam- 
ra  made  by  Herndt-Bach.  Inc.,  in 
lollvwood.  The  camera  conies 
quipiied  with  a  12-fool  film  niaga- 
ine  for  X^  minutes  of  continuous 
ound  shooting;  40()-foot  magazines 
ilso  are  available. 

The  three  finders  are:  $1.  an  in- 
fant ground-glass  focusing  reflex 
inder.  with  KlX  foe  using  telescope: 
I2,  an  Auto-I'arallax  studio  view 
inder  providing  a  large  and  bril- 
iant  ground-glass-image,  upright 
ind  correct  right  to  left:  p,  a  spe- 
•ial  telepholo  fimler  which  oper- 
iles  with  a  set  of  miniature  lenses 
nounted  in  the  center  of  the  camera 
turret,  between  the  ■■("."  mount 
lenses  used  for  shooting.  Changing 
camera  lens«'s  on  the  turret  automa- 
licalK  changes  the  mal(  hing  tele- 
pholo finder  leiisis.  and  lelephoto 
lenses  up  to  12  inches  focal  length 
and  down  to  the  17mm  wide  angle 
can  Im-  used.  The  three-lens  turret 
is  designed  to  mount  standard 
16mm  ■•(."  mount  lenses  but  other 

"Si  ft.H   1:.'IH)"  lurrri  larriei  .1  "C  Muunl 
lenir.i   iinil  .?    Hnilrr   lenffs. 


^MDdOO 


AUDIO-VISUAL  PROJECTION   EQUIPMENT  AND  ACCESSORIES 


ivjies   of   lens  mounts   are   available 
on  special  order. 

Large  red  indicator  lights  are 
provided  at  front  and  rear  to  signal 
the  camera  is  running,  and  a  small- 
er neon  signal  light  at  the  rear 
indicates  line  voltage  is  "on." 

Other    features    include:    a    115- 
volt.    60   cycle    synchronous    motor 
for  "single-system"  sound  recording 
or   for   pictures  to   be  synchroiiizi'd 
with  "double-system"  sounilon-film 
or   magnetic   tape   systems    (115-50 
also  available)  :  geared  Veeder-Rool 
footage  and  frame  counter:   adjust- 
able   shutter:     banlcned    and    pre- 
cision-ground steel  iiilermilteni  film 
movement:     patented    caiiiera    gate 
design  eliminating  emulsion   pileup 
troubles:   RCA   variable-area  sound 
track     ( RCA    variable-density    also 
available)    unconditionally    guaran- 
teed for  two  years:   no  adjustments 
required   on   the   Auricon    galvano- 
meters: three-lens  turret  completely 
enclosed    by    a    combination    lens- 
shade-blimp    but     instantly    moved 
forward  for  easy  adjustment  of  the 
len.ses:    auxiliary    equipment    avail- 
able for  many  kinds  of  s|K'cialized 
work. 

Inquiries  should  be  addressed  to 
the  factory:  Hcrndt-Bach.  Inc.,  7377 
Beverly  Blvd..  Los  Angeles  36.  Cal. 


D^mps    IH-k  \  uvshmii.k  i.>  u  ntu,  itchni- 
(ill    aid    III    leleii.si,m    and    film    directors 

i,fi,T,',l   f,\    (',itn,T,t    \t>trt. 

Dyson  Tele-Viewfinder  Provides 
Accurate  Fields  for  TV  Directors 

♦     Till'     DVSUN    TkI.K-ViKW  KINDER 

will  enable  TV  directors  to  compose 
their  scenes  or  conduct  rehearsals 
accurately  and  rapidly  without  the 
expensive  use  of  TV  cameras  for 
this  purpose.  The  view-finder,  oper- 
ating on  a  zoom  principle,  gives 
accurate  fields  for  90mm.  135nim. 
8'-j".  VV.  15".  and  17"  television 
camera   lenses. 

Wide  angle  adapters  are  inclutled 
for  35mm  and  SOinni  lenses  that 
simpiv  snap  on  over  the  finder  lens. 
The  optics  employed  in  this  instru- 
ment are  color-corrected,  precision 
engineered,  and  always  in  constant 
focus.  It  shows  the  same  magnifica 
lion  and  perspective  a»  correspond 
iiig  TV  lameri  lenses.  Priced  it 
.<.3'»..50  eai  h.  the  Dvson  Tele-View- 
finders  are  sold  through  TlIK  Cam- 
KR\  M\RT.  Inc.,  70  West  -15th 
Street.  New  York. 


Rrumberficr    >lfreu    lirurr 


New    Brumberger   Stereo   Viewer 
Baftery-Powered  for   Best  Vision 
♦   The  new  battery-powered   Bri  M- 
i;kr(;kr  Stkrko  Vikwkr.  with  push- 
liitldii    light    swilib.    is   lonstructed 
of  polvstvrene  and  is  engineered  to 
give    maximum    light    of    equal    in- 
tensity to  both  eyes.    Finallv  ground 
an»l     polisheil     lens*-*     insure     true 
color    and   pinpoint    ilefinition.   The 
rentralK    located    focusing   wheel    is 
convcnienl     for    either     hand.      The 
.yi.')5    .^lereo    Viewer    lakes    Brum 
berger  or  other  standard   I'S"  x   l 
iiioiinls.   and   can   be   carried,    with 
-lidis.    in   the  $f>..50   all-steel   Brum- 
berger   No.    1115    Stereo    File.    For 
lalalog  write  the  Brumberger  Sales 
(  .irp..    31    3  lib    Si..    Biookl>n    32. 


Three-Dimension  Color  Process 
Of  Army  Officer  Uses  Single  Film 
♦  \  -iiifilc  tiliM  I-  iiMil  III  .1  new 
ihrec-dinicnsional  color  process  in- 
vented b>  Major  RoU-rt  V.  Birnier 
and  demonstrated  recentiv  with 
Uimni  color  film  at  Oavton.  Ohio, 
bv  the  r.  S.  Air  Fori  e.  which  has 
taken  out  patents  in  the  name  of 
the  inventor.  To  make  unnecessarv 
the  projection  of  a  second  film,  the 
process  utilizes  a  svslem  of  aller- 
nate  frames.  Attached  to  the  pro- 
jiiior  is  a  revolving  shutter  with 
alternate  concave  and  convex  mir- 
rors. .S|>e<lators  wear  I'olaroid 
glasses. 

The  priMi-w  is  the  fruition  of  16 
venrs  of  rrsrarch  and  ex|M>riinenta- 
lion  in  this  »pe<  ial  field. 


New  Chromatron  Receiver  Tunes 
Automatically  to  CBS  Color  TV 
♦  A  new  lelevii-ioii  receiver  which 
autiimaticallv  will  tune  itself  to 
color  Iransmi.ssions  on  the  (.BS 
tvpe  color  field  s<'<|uential  stand- 
ards, or  to  standard  black  and 
while,  incorporati-s  a  16  or  21-inch 
direct  view  tri-color  Chromatron 
picture  tube.  Richard  Hodgson, 
president  of  the  CllHiiMATH;  Tki.k 
VISION  LaiiiikatiiRIKS.  Inc..  has  an- 
nounced. The  design  idea  was  from 
Dr.  Ernest  O.  l^wrence,  of  Cyclo- 
Iron  atom-smasher  fame  and  win- 
ner of  a  Nobel   I'rize. 

The  Chromatron  is  a  single  gun 
standard  shajte  cathode  ray  tuU- 
containing  a  color  grid  capable  of 
displaving  television  pictures  or 
.it her  electronic  signak  in  color. 
While  the  Chromatron  tuU'  will 
operate  with  an\  known  color  TV 
sv sterns  proposed,  use  with  the  (.BS 
color  svslem  is  emphasized  lieiause 
it  eliminates  the.  need  of  a  mechani- 
cal rotating  color  wheel  or  drum. 
Limited  public  demonstrations  are 
planned. 

Vydra  in  New  Offices  and  Studio 
♦  Vvdra  Motion  I'iilure  l.abora- 
lor\"s  visual  and  camera  division* 
oMicialK  opened  new  offices  and 
studio  at  2<J.S<i  W.  I'eterson  Ave,, 
Chicago,  on  June  .30  with  a  rerep- 
tion  for  the  industry  and  press. 
NMlra    is    an    Ampro  dealer. 

Viewlex  Sound  &  Slidefilm  Units 
Have  "Light  Multiplier"  System 
♦  .\  built-in  'light  multiplier"'  op- 
tical system  is  a  feature  of  a  new 
projector  from  Viewlex.  Model 
W  K-3  has  a  Viewlex  V-iS  l.SO  watt 
strip  filni  projeitor:  Model  WR-.33, 
Viewli-\  \-l-lS  3(*l  wall  motor  fan 
cooleil  strip  film  projetlor.  .Addi- 
tional featuri-s:  three-s}»rrd  1.33'  ;. 
15  and  7H  r.p.m.  I  rim  driven  turn- 
table: standard  and  b>ng  plaving  up 
li.  Id"  records:  high  gain  amplifier: 
I  rue  fidelity   AInico  speaker. 

I  ieulrx  Sound  > 
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NLIMHKK    I 


\  till   MK    12    •    l'»Sl 


niSW  IPm(J)ID\If(B^ 


|jcHTWi:ii.iiT  MoDtl.  1,  souriil  sliilelilm 
projector  weifihin/;  less  than  /.?  tbi.  de- 
veloped hy  <).  J.  McC.lure. 

New   McClure    Model    L   Projector 
Is  Lightweight,   Easily   Operated 

♦  \X  ilh  the  ((implcte  uiiil  wcijihing 
lf!is  llian  l.'i  |i(>un(ls  lu-t.  the  new 
Mot)Kl.  I,  McCl.lKK  sduiul  slifiefilni 
priijcrtor  is  designed  as  an  inexpen- 
sive machine,  simply  operated  and 
easily  transported.  No  special  skills 
are  required.  There  is  a  single 
power  line,  a  storage  compartment 
pnitecls  records  and  films,  and  ev- 
erything for  projection  is  included 
in  one  dust-proof  case. 

A  fixed  all-directional  PM  speaker 
and  the  McClure  circuit  are  built 
to  insure  clear  reproduction  of  the 
human  voice.  The  standard  ampli- 
fier plays  at  33' :(  r.p.m.  and  the 
l(K)-watt  SVE  projector  throws  a 
brilliant  picture  on  the  built-in 
shadowbox  screen. 

The  list  price  is  SI 25  f.o.b.  Chi- 
cago. A  three-siK'ed  turntable  is 
available  at  $4  additional  cost  and 
a  150-watt  projector  with  coated 
lens    is    $6    additional. 

The  overall  size  of  the  Model  L 
is  Tvs  X  13  X  14  in.  It  is  manufac- 
tured by  O.  J.  McCi.i  RK  Talking 
PiCTLRKS.  lll.S  W.  Washington 
Blvd..    Chicago   7. 

New  Bell  &  Howell  Camera  for 
Air  Combat  And  Reconnaissance 

♦  A  ni-H  pnrlable  lighlwrighl  35mm 
motion  picture  camera,  for  cimdii- 
nation  aerial  combat  and  recon- 
naissance, designed  by  the  Bell  4L 
Howell  Company  to  Air  Force  speci- 
fications in  coo|>eration  with  Air 
Force  engineers,  has  recorded  Ko- 
rean combat  operations  from  a 
TF33  craft  fl\ing  behind  roikcl- 
bearing  fighters  and  photiigra[ihing 
the  rocket  impact  on  the  target. 
The  Air  Force  has  designated  the 
camera  the  Type  A-6.  It  is  in- 
stalled in  the  nose  of  the  recon- 
naissance plane. 

The  pre-threaded  external  dim 
magazine  may  be  removed  and  nv 
placed  with  another  in  10  to  15 
seconds.  The  camera,  installed  in 
aircraft  with  an  electrii:  motor 
driver,  may  be  o|M-rated  by   remote 


control  by  the  pilot  in  reconnais- 
sance planes  and  a  red  light  on  the 
instrument  panel  shows  when  pic- 
lures  are  being  taken.  A  crew  mem- 
ber lakes  over  in  \wa\  icr  crafl.  «  here 
the  camera  is  mounleil  on  a  mo\ablc 
Iripod  bracket.  A  "biiill-in"  film 
magazine  healer,  with  thermostati- 
cally controlled  electrical  coils,  in- 
sures against  film  and  lubricant 
stifTening  at  subzero  temperatures. 
A  three-lens  turret  permits  shift- 
ing to  a  telephoto  lens,  and  lenses 
with  focal  lengths  of  one  to  ten 
inches    are   supplied. 

On  June  11  three  freight  cars 
containing  700  Filnisound  projec- 
tors were  shipped  to  the  Armed 
Forces  by  the  com|)anv.  for  train- 
ing use  in  this  country  and  for 
entertaining  troops  in  forward  areas 
in   Korea. 


Lieut.  Ge.n.  B.  W.  Chiolaw.  commanding 
general.  Air  Material  Command,  pictured 
uith  the  new  Hell  X-  Itouell  A-6  Camera, 
designed    for    Air    Force    special    needs. 


Seaver  Doing  Jam  Handy  Manuals 

♦  CilVKl.Ks  .Skwkk.  who  prepared 
technical  manuals  fur  the  Chemical 
Rubber  Co.  of  Cleveland  and  earlier 
was  a  partner  in  the  Seavcr-Brink- 
nian  advertising  agcncv,  has  joined 


Lrroducers  of  QJine 

1 1  Lotion  LPictares 

Quince  igi6 

DE  FRENES 
COMPANY 

1909  BUTTONWOOD  STREET 
PHILA.  30,  PA.  RImNHOusE  6-1686 


35MM  •  16MM 
COLOR  •  B  &  W 


Till  JvM  ll\Nhv  Ohcamzatkiv  t 
specialize  in  manuals  and  filni"  fo 
business  instruction  and  armi- 
forces  training. 

Eclair   Cameretle   3Smm   Camera 
Wins  Academy  Award  for  Oesigr 

♦  l.a-l  )cur.  llie  CAMKHI-iri., 
35rimi  motion  picture  camera  mai 
ufa<lured  by  the  Eri,AIR  Comi'an 
of  Paris,  was  pres<-nted  with  a 
award  b\  the  Academy  of  Motii. 
Piiture  Arts  and  .Sciencus  for  "a( 
com|)lishmenls  important  to  tli 
progress  of  the  motion  picture  ir 
dustry."  Essentially  a  light  weigh 
hand-held  camera,  the  Cameretl 
created  much  enthusiasm  as 
"second"  camera  for  hand  use  >u| 
plementary  to  the  larger  outfit 
although  its  rugged  die-cast  coi 
St  ruction  and  manv  unusual  feu 
lures  led  nianv  to  choose  it  as 
1,'asii-   all   around   camera. 

Ki'centl)  a  uni(|ue  new  model  c 
the  Camerette  has  been  introduce' 
\<hich  can  be  used  interchanp^ 
ably  with  16mm  or  35min  filr: 
The  16/35  offers  all  the  featun- 
which  caused  acclaim  for  the  stanil 
ard  model:  reflex  viewing  througl 
the  taking  lens  during  filmiiif; 
instantaneous  magazine  loading  « 
KHt  ft.  or  400  ft.  film  gate  maga 
zines:  3  lens  divergent  turret;  2lK 
degree  adjustable  shutter:  6/8  vol 
motor  drive  and  light  weight  (1 
lbs.  with  3  lenses  and  4<X)  ft.  maga 
zine). 

Changeover  from  one  film  ^i/' 
to  the  other  is  easilv  and  quickh 
(lone  by  inserting  or  removing  , 
mask  in  the  aperture  plate  an 
1  hanging  the  magazines.  The  findi  i 
shows  both  16mm  and  35mm  fields 

The  standard  and  16/35  Came 
rettes  are  distributed  in  the  east 
by  Victor  Kayfktz.  130  FjisI  56tli 
."street.  New  York:  and  on  ihr 
west  coast  by  the  Benjamin  Hk.ki. 
Agency.  727.3  Santa  Moniia  Boulc 
vard.  Los  Angeles  48.  5? 

HeliiH-:    The  Eclair  Camereltr 
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I 

COMPIETEIY  ^         J 

f'f  SOUND 

RECORDING  SERVICES 

now  available  to  producers  of 
16  mm  Business — Educational — 
and  Religious  Films. 

I 

[      SYNCHRONOUS  Va    MAGNETIC 

I      TAPE  RECORDING  CHANNEL 

I 

I      16  mm  MAGNETIC  FILM 

I      RECORDING  CHANNEL 
I 

I      16  mm  MULTIPLE  TRACK  DIREG- 

j      POSITIVE  RECORDING  CHANNEL 

I     SIX  CHANNEL  MIXER 

I  FOR  RE- RECORDING  from 

■  Va     Magnetic    Tape — Magnetic 

I  and  Photographic  16  mm  Films, 

j  Synchronous   Disc    Recordings. 
I 

GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRrVE,  CHICAGO  6,  ILLINOIS 

Etige-  SumbereJ  Work  Prints    -  Color  Masters  — 
Duplicate  Segativei       Release  Prints 


III  K  CHIPS"   OF   AlDIO-VISl  AL   FIELD 
1       ADVERTISE   IN    BUSINESS   SCREEN 


FILM      STRIP 

CABINET 

•  Sii   drawer  all   steel   cabinet 

•  Holds  over  336  of  the  1  '  2"  cans 

•  Individual    compartments 

•  Individually   indeicd 

•  Adjustable     dividers     for     larger 
rolls 

•  Olive  gray  enamel,   baked  on 

WRITE  FOR  CATALOG  1  U— Com- 
plete  line  16mm  film  filinq  and 
handling    equipment. 


JmimSaa  products  corp. 

130    W     4}    ST        NIW    YORK    It.    N     Y 


Cinerama  Projection  Offers  Unique 
Prospects  for  Enterprising  Sponsor 

•k  \llli()iif;li  inanx  liliii  spoiisurs  and  the  l)ii>i- 
iios  (ilni  inilustr)  have  bfi-n  aware  of  the  new 
Cinerama  process  for  some  lime,  details  of  the 
~\slcni  uiiii  information  on  when  it  nia>  hecome 
a\ail;ilili'  for  non-theatrical  use  has  heen  care- 
fiilK    ki'|)|    under   wra|)s. 

Sonietiine  this  winter,  or  late  fail,  a  film  now 
lieing  shot  iiy  Holi  Klahert\  will  he  shown  in  a 
Ni-w  ^ Drk  theatre  to  the  general  publie.  iiut 
inilustrial  use  seems  farther  off.  Newscaster 
Lowell  Thomas  and  theatri<al  producer  Mike 
Todd  own  exclusive  rights  to  use  the  process  for 
several  \ears:  whether  ihev  would  consider  a 
business  film  venture,  even  fi>r  a  hefty  stipend, 
is  anybody's  guess.  In  addition,  permanent  pro- 
jection facilities  will  run  about  S50.(K)0  per 
installation,  could  be  set  up  on  a  teniporar\ 
basis  for  single  showing  or  convention  use  oid\ 
with  some  dillicullv. 

However,  these  impediments  should  not  stop 
enterprising  sponsors  from  investigating  the 
possibility  of  using  Cinerama,  for  it  is  truly, 
from  all  reports,  as  great  an  improvement  over 
the  standard  sound  film  as  talkies  were  over 
the   silenls. 

Cinerama  is  photographctl  b\  a  single  camera 
rutming  three  films  simultaneously  and  exposed 
|)\  three  lenses.  Sound  is  recorded  stereophoni- 
lalK  through  directional  |iick-up  inikcs  on  a 
six  track  magnetic  s\steni.  Projection  is  bv  three 
projectors  widelv  separated  at  the  back  of  the 
liall  or  theatre,  and  by  six  sound  speakers  behind 
and  to  the  sides  of  a  curving  screen  over  five 
times  the  size  of  a  conventional  screen.  The 
effect  is  exceedingU  lifelike,  as  if  the  viewer 
were  in  the  scene  rather  than  merely  watching  it. 

Cinerama  was  developed  l)y  Fred  Waller,  who 
developed  the  Waller  Gunnery  Trainer  during 
the  war.  Waller  also  produced  the  Vilarania 
process  useil  with  such  success  three  vears  ago 
by  Life  Magazine  and  b\  Seagram's  Distillers 
for  convention  use.  Cinerama,  which  is  essen- 
tially an  improvement  on  the  gunnery  trainer 
photographically,  has  arrived  at  its  present  real- 
ism through  combination  with  stereo  sound 
developments  of  Hccxcs  .Soundcrafl  Corp..  which 
has  purchased  control  of  (Cinerama.  Inc.  from 
Time.    Iiii  .    and    Rim  kifclhr    interests.  W" 

Shipping  Ass'n's  "Cargo  to  Korea" 

*  riie  National  A.ssociation  of  American  Ship- 
ping is  now  completing  a  new  14  min..  b  \  w 
film,  Carpo  to  Korea,  specificallv  designed  for 
television  use.  The  picture,  produced  by  the 
William  J.  (>anz  Companv.  is  essenlialK  a  docu- 
mentar\  of  the  untold  stor\  of  the  part  the 
American  Merchant  Marine  has  pla\ed  in  the 
Korean  conllici  in  delivering  more  than  iiO'/c 
of  all   logistical  supplies  to  that   area. 


16  mm 


HOT  SPLICERS! 

Griswold  Hot  Splicers 
$65.00 

Your  Gritwoid  .Splurr*.  Mi-nlrlf  R2 

jntt    Rl    convrrlrtl    to    ttol    Splu'rr 

t40AX> 

Cam«ra   Equipm*nt  Company 

1600   Broodway.   N     Y     19.  N.  Y 


This     M'jJf/    t  I 'J 

Compco  reel  in  the 
new  000  ft.  (16mm.) 
size  holds  i  comp/tu 
1^-minute  sound  or 
25-mmute  sdent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes  ...  is  durablv 
made  of  high  grade  tempered  steel. 
finished  in  scratch-resistant,  bakcd-on 
hammertonc  gray  enamel  ,  .  .  and  has 
the   exclusive    "Compco   Clip"    that 
makes  threading  fast  and  easy,  even  in 
the  dark!  MoM  120  Fdm  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  for  catalog. 


w.  Si.  PouI  a. 
CKicago  * 


CORPORATION 


Bl'SINF.S.>  .■>(:KI.L\    I.-s  KLAl)   i.\    H.OOO 
rSKKS  OF  lU  SINUSS  AND  FACTl  AL  FILM 


irsr  fOK  ivitr  foio/mc  cn4II  fairosf 

•  1)1  RABLt  — jttonft  Jiecl  Irimc 

•  SAFK  —  no  tipping,  pinching,  snagging; 

•  (  OMFORTAIILE.  »ide,  dccp Scats.  b»ck» 

•  FOI.DQtunXY,  quickly,  snugly 

•  lONG-LIFE  replaceable  rubber  iJiocs 

•  SFAT  S'n'LES  —  fomied  plywood,  du- 
rably lacquered;  or  vinjrl-pUscic  uphol- 
tiered 

OVtn  (   MILLION   IN  Util 

e  -f/ftetiea/f  -^mfi/if/  (ofN/Hi/u/ 

Grand   Ropidi   2.   WKhgc 


N  I    \1  II  K  K     I 


\  MI   I    \\V.    I  .'    •     l'>>l 
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ON  THE  PRODUCTION  LINE 

MWS     oi      m  SINKSS    FILMS    AND    THKIH     I  SK     IN    FIELD 


Iftnim    Miund    films    at    \c«     )  itA    slum. 


Pushbutton  Sound  Shorts  Explain 
RCA  Equipment  in  Radio  City 

♦  Sound  motion  pictures,  running 
two  to  three  minute."  and  shown 
aulomatieally  on  a  9  x  12  in.  rear- 
\  iew  projection  screen  at  the  visi- 
lors  press  of  a  Ituttoti.  described 
iNpiial  \\('.\  equiptneni  from  each 
of  six  major  product  categories  in 
six  display  case«.  when  a  sound  and 
visual  exhibition  opened  in  mid- 
May  in  the  RCA  Exhil)ition  Hall  at 
Radio  City.  New  ^  ork.  The  six 
groupings  were  16mm  motion  pic- 
lure  projectors,  sound  products.  T\ 
broadcast  and  studio  equipment, 
mobile  communications,  scientific 
instruments  and  theatre  equipment. 

The  film  reel  Eyes  Over  the 
If  orlii.  with  anitnatcd  cartoons,  ac- 
companiefl  the  display  of  the  light- 
weight projector  for  films  for  in- 
dustry, sales  training,  schools  and 
churches.  An  adaptation  of  the 
Model    "'400"  equi|>ment   was   used. 

A  complete  TV  studio  in  minia- 
ture had  a  Mapic  Carpet  film. 

SMPTE  Will  See  Itself  in  Film 
Taken  by  Yorke  at  Convention 

♦  A  sound  motion  picture  of  itself, 
taken  by  a  crew  of  seven  production 
specialists  personally  supervised  by 
Emerson  ^  orke  at  the  Spring  con- 
vention of  the  SMPTE  in  the  Hotel 
.Statler  in  New  York,  will  be  shown 
the  Society  mend)ership  at  the  Fall 
gathering  October  15  to  19  in  Los 
Angeles.  That  was  the  first  time  in 
the  .35  years  of  the  Society  that 
actual  motion  picture  production 
was  made  a  part  of  the  organiza- 
tion's convention  activities.  Yorke 
prtKluced  and  directed  the  film  and 
J.  Burgi  Conlner.  ASC.  was  chief 
cameraman. 

f)ne  of  12  outstanding  short  sub- 
ject.* presented  liefore  teihnical  ses- 
sions by  a  Yorke-chairmaned  lom- 
Miiltce  was  a  compilation  A  Crnenil 
Hrturm,  from  \IU!  Iclevision  news 
footage  lovering  (iciieral  Mac- 
Arthur's  return  from  Japan  aiul  a[>- 
pearance  liefore  a  joint  meeting  of 
Tongress. 


Prescription  Mouse  Makes  Film 
Appeal   for  Cancer  Laboratory 

♦  M.ikc  «,ix  f..i  III.  M.ij.Klx.  Mr. 
Prescription  Mouse,  as  a  candidate 
for  screen  attention.  Actually,  the 
■"wee.  sicekil.  timorous,  cowerin' 
lieastie"  is  a  s\mbolic  master  of 
ceremonies  for  the  film  intruduc- 
lion  of  the  RoscoK  B.  Jack.son 
Mkmiikiai.  Laukkatokv,  interna- 
tionally known  for  its  inbred  mice 
and  basic  researches  into  the  causes 
of  cancer  and  other  degenerative 
diseases. 

Narrator  of  the  lOnun  souirI  and 


color  Rx  Mouse  is  Dr.  (Clarence  C 
Little,  founder  and  director  <if  ihi 
Laboratory,  former  president  of  lli< 
I  niversit)  of  Michigan  and  manag 
ing  director  of  the  American  Can 
car  Society.  Dr.  Robert  A.  Gantt 
vice  president  of  the  Internationa 
Telephone  and  Tclegrapli  Corpora 
lion  and  president  of  the  Jackson 
Laborator\  Association,  national  or- 
ganization to  build  support  for  the 
Laboratory,  spoke  at  the  initial 
presentation  of  the  film  at  the  Town 
H;dl  Club   in  New  York  City. 

licrt      Shapiro,      head      of      TlliK 


WILLING 
ACRES 

(60  m/nufe  co/or  {i\m 
for  Keystone  Steel 
and  Wire  Co.i 


Newest  Agricultural 
Production  of 


The  Venard  Organization 

PEORIA    2,    ILLINOIS 

Oldest  Name  in  Agricultural  Films 


Films,  directed  from  a  script  In  ^ 
John  C.  (iibbs.  in  charge  of  con 
servati<m  films  for  the  New  Yorl 
Ollice  of  the  (ionservation  I'ouiida 
lion  and  former  editor  of  DuHont'-' 
"Ca\alcade  of  America." 
•         •         • 

Areas  of  Nine  Films  from  Britain 
Include  Training,  Diplomacy,  Reds  . 
*  from  art  to  rehabilitation,  from 
troubled  Iran  to  explosive  Malaya, 
nine  current  or  early  forthcoming 
16iriiii  films  announced  by  BkiTISH 
Inkihm  ATiiiN  Skuvi(:k.s  i-over  a 
»idc  held  of  subjects.  s<-veral  ap- 
plicable to  craft  and  military  train- 
ing areas. 

In  Strufcple  for  OH  (20  niin., 
rental  $2.5(1.  sale  S55l.  filmed  in 
Iran  where  the  native  government 
is  nationalizing  the  industry,  is  the 
stor\  of  Britain's  concessions,  with 
5(J.U()t)  Britons  and  Persians  proc- 
essing crude  oil  into  gasoline,  par- 
alTme.  and  oil  for  heating,  lighting 
an<l  lubricating. 

The  .5!'.  aircraft  exhibited  at 
larnborougli  field  near  London,  in- 
cluding the  Meteor  8  that  climl>ed 
to  -KLIMIO  feet  in  three  minutes, 
highlight  Britain's  New  Aircraft 
(  1(1  min..  .sl.,5()  and  $32.50l.  Two 
<enters  of  democracy's  stand 
against  Connnunism  are  the  locales 
of  Fitiht  ill  Malaya  ( 20  min..  S2.50 
and  -S55).  made  by  J.  Arthur  Rank 
and  tracing  the  twofold  problem  of 
uprooting  Ited  liarulilr\  and  weld- 
ing five  races  into  a  nation,  and 
Honii  Kons.  (July  15  release.  15 
min..  S2.50  and  S55),  showing  that 
its  commercial  importance  is  con- 
tingent u[ioii  maintaining  order. 

The  British  wa>  of  life  is  reflected 
tn  /■aiiiih  I'orlrait,  Festival  of 
Britain  production  of  the  late 
Humphrey  Jennings.  The  25-min- 
ute  film  rents  at  S3. 75  and  sells  for 
.*75.  British  craftsmen  make  fish- 
ing rods,  fashion  silver  vessels  and 
turn  out  saddle  and  harness  in  Old 
(rajts  \ew    Graces     (11     min., 

-1.50  and  S32.50).  This  is  a  July 
.50  release.  World  Gardens  (June 
30.  11  min..  S2.50  and  S90 1  is  a 
British  Council  film  tour  of  Kew 
(hardens.  In  l.iittkiiifi  at  Sculpture 
I  10  min..  SI. .50  rental,  sale  price  to 
be  announced  I  the  field  of  viewing 
subjects  in  the  Victoria  and  Albert 
Museum  is  narrowed  to  three  sculp- 
tures of  the  Madonna  and  Child, 
from  different  art  perio<ls. 

In  Kinnn  also  is  The  I  ndejeated 
(35  min..  S5  and  $125).  a  British 
Film  Academy  Award  winnc-r.  last 
year,  which  portrays  the  rehabilila- 
tioi)  of  a  glidi-r  pilot,  who  had  lost 
both   legs  and   the  power  of  speech. 

Brandon  Films.  200  V^  .  57lh  St., 
New  ^  ork  City,  is  releasing  The 
Vndefealed  and  Looking  at  Sculp- 
lure. 


t« 


BUSINESS    SCREEN    MAGAZINE 


IS  YOUR  FILM  > 

tNTITLED 

TO  A  GOOD  SHOWING? 
pO   Make  SURE  it  Is! 


Use  FILMAGK 

?tidmmd 

TITLES 
I5<  Per  Word 

SILENT  or  MUSIC 
MINIMUM  TITLE  SI  .50 


It  never  pays  to  han- 
dicap good  pictures 
with  inferior  or  ama- 
teurish-looking titles. 
To  be  sure  of  profes- 
sional quality,  so  es- 
sential to  successful 
showings,  have  Fil- 
mack  make  your  ti- 
tles. Try  us  on  your 
next  order. 


\ 


\^\OV^M 


Rat^i^ 


AbtTi"^ 


pROf\^^ 


p\c\ure 


ADD 

35ratTA 


Uom 


\ 

krtO 


»10' 
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Sl»^'^ 
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Coleman  Visualizes  Sales  Story 

I   (.UNI  IN  I    K  1)  l-UO.M  I'.AI.K  hll.liri 

visits  ihf  farlory.  Irftins  lo  install  and  service 
llir  (loleniaii  appliances,  attends  a  sales  clinic 
(that's  where  the  slereupticiJns  come  into  play  I . 
and   receives  a   diploma. 

The  Colenians  are  firm  believers  in  audio- 
visual training  aids.  Witness  the  three  sound 
slidefilms  made  for  them  hy  the  .Atlas  Film  Corp. 
The  latest  of  these  was  HIenil-.iir.  produced  in 
color  last  vcar  to  promote  the  company  s  new 
home  heating  and  ventilatitig  unit.  The  earlier 
productions,  in  1948.  were  Coleman  for  Comfort 
and  Coleman  for  Convenience,  on  the  Coleman 
oil  heaters  and  oil  water  heaters.  In  preparation 
of  technical  data  for  the  film  productions  a 
member  of  the  \ll;i>  creative  staff  joined  a 
trainee  class  of  dealers,  supervisors  and  service 
men   in  the  Coleman   Heating   Institute. 

The  cost  of  the  training  school  is  split  l>y  the 
rnaiiufaiturcr  and  the  wholesale  distributors. 
The  (!oletiian  products  are  handled  through 
l.S.OOO  dealers  and  75  distributors.  Plumbers 
and  heating  contractors  came  into  the  picture 
last  vear  and  do  10  tfi  20  per  cent  of  the  sales 
volume:  before  that  hardware,  appliance  and 
department  stores  did  most  of  the  .selling  and 
there  then  were  .SO  distributors  and  10,000 
dealers. 

Three  major  a-v  training  media  in  the  clinic 
are:  models  of  the  appliances,  the  construction 
and  operation  of  which  are  explained  by  the 
instructor:  operation  of  the  parts,  such  as  ad- 
justment of  the  control  valve,  by  the  trainees; 
and  the  stereopticon  slides  which  permit  the 
dealers  and  service  men  to  view  the  api>liance> 
in  third  dimension  while  the  trainer  describes 
them.  .After  the  graduation  the  dealers  and  super- 
visors return  home  to  train  their  own  staffs. 

Whatever  turn  the  next  months  or  \ears  bring 
on  the  internati'nal  front,  the  Coleman  company 
will  be  readv.  with   its  thousands  of  dealiTs  and 
their  staffs  geared  to  a  maximum  selling  job. 
•  •  • 

♦  Big  Hollywood  producer  who  recently  lost 
his  Kast  Coast  sales  staff  is  looking  for  a  re- 
placement. 

♦  One  New  York  studio  rental  outfit  is  being 
sued  to  the  tune  of  SIO.OOO.  Producer  claims 
faultv    ecpiipiiient    ruined    valuable   ni'gative. 


Over   1000 

SOUND      SLIDEFILMS 

obtainable  on  a 

FREE  LOAN   .   RENTAL  or  SALE  basis 

Gef  the  New  5th  Edition. 

"Sound    Slidefilm    Guide" 

fully   descriptive  of  each  title. 

Send  only  One  Dollar — full  price 

ASK    rOUK    DEALtK    OR    WRITE    OFfT.    •$•«! 


OPERADIO  MFG.  CO. 


\>\o^ 


.1     UiO**'**  a 


s»oo 


St.   Charles 


Illinois 


MOTION  PICTURE  AND  TELEVISION 
PRODUCTION  EQUIPMENT 

ARRIFLEX   HEADQUARTERS 

Direct   Factory    Reproentative* 

Arritlex   :{5mm   Handcamera.   model   II. 
Built-in   12  volt  motor  and  tachometer. 
Three  matched  Zeiss  T-coated  lenses. 
200'  or  400'  magazines  available. 

Ininicdiale   Di'liveiy 

CAMART-ARRIFLEX   BLIMP 

and   SYNC    MOTOR 

Geared  follow  focus  contrul. 

Ketlex  vicwinK  throuKh  the  lens. 

Tripods  and  baby  tripods  with  specially  de- 

siirned  removable  head  in  bayonet  mount. 

.All   spare  parts  and  pears  available. 

COLORTRAN    LIGHTING    EQUIPMENT 

"7.'>0"    Watt   unit   —   lnrt-*e   spul.'^,  oiu*   iir<»;ni, 
stands,  converter,  cases;  equivalent  to  .3000 

watts  on  less  than  13  amps $29N..5.3 

••2000"    Watt   unit   —   two    light   heads   anil 
stands,  converter,  case;   equivalent   to  4000 

watts  on  less  than  20  amps.  $180.38 

"5000"    Watt   unit   —   two   light   heads   and 
stands,  converter,  case;  equivalent  to  10.000 

watts  on  less  than  30  amps.  $230.00 

GRIP  EQUIPMENT  for  good  lighting  con- 
trol, three  gobos,  five  flags,  case $122.00 

Immediate  delivery  on  all  units. 

CAlMlART  CAMERA   CAR 

CAMART  TV    KtllKE   BOOM    •    CAMART  TRIPODS 

CAMART    OPTICAL    FX    UNIT 


THE  CAMERA  •  MART  inc. 

70     WIST     45th     ST. 

NEW     YORK      19,     N       Y. 

CABLE  ADDRESS -CAMERAMART 

WORLD-WIDE  SERVICE 


For     16mm      f-.'n,  i  2000'     R»«ll 

Protect    your    filmj 

Ship  in  FIBERBILT  CASES 

Sold   at   Uading   d*«l«rt 


NT  Mil  Fit     I    •     \  (1!   I    M  K    I  .:    •     l'>  il 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 

•  CONNECTICUT  • 

Rockwell   Film   &   Projection 
Service.  182  Hiph  Si..  Hartford  5. 

Eaolern  Film  Libraries,  148  Grand 
Street.  Vt'aterbury  5. 

•  DISTRICT  OF  COLUMBIA  • 


Jam  Handy  Organization.  Inc., 

Transportation  Bldg., Washing- 
ton 6. 

The   Film   Center.   915   12th   St. 
N.W.,  Washington. 


•   MAR^XAND   • 


Robert  L.  Davis.  P.  O.  Box  572, 
Cumberland. 

Howard  E.  Thompson,  Box  204, 
Mt.  Airv. 


•  MASSACHUSETTS  • 


Bailev  Film  Service,  59  Chandler 
Street,  Tel.  4-0214,  Worcester  8. 


•   NEW  HAMPSHIRE   • 


A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 


•   NEW  JERSEY   • 


Slidecraft   Co.,   142   Morris  Ave., 
Mountain  Lakes,  N.  J. 


•  NEW  YORK    • 


Association  Films.  Inc.,  35  West 
45th  Street,  New  York  19. 

Buchan    Pictures,    79   Allen    St., 
Buffalo. 

Charles  J.  (;iegerich.  42-20  Kis- 
s.-na   Blvd.,   Hushing. 

Comprehensive  Ser>-ice  Co.,  245 

W.  ,S.5th  St.,  New  York  19. 

Crawford  &  Immig,  Inc.,  265  \V. 

I4th  St.,  New  York  City  11. 

The   Jam   Handy  Organization, 
Inc.,  1775  Broadway,  New  'I'ork. 


Ken    Killian    Sd.    &    \'is.    Pdls. 

P.  O.  Bnx  Myl  Ilcmpslead,  N.  Y. 

Mogull.  Film  and  Camera  Com- 
panv,  112-114  W.  4«lh  St.,  New 
Y..rk  I'J. 

Paromel  Co.,  40-18  Astoria  Blvd., 
>i>utli.  l.orif;  Island  City  3. 

Jack  Patent,  13  East  37th  Street, 
New  York  16. 

S.  O.  S.  Cinema  Suppiv  Corp., 

602  W.  .52nd  St.,  New  York  19. 

Sp<?cialized  Sound  Products  Co., 

551  Fifth  Ave.,  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  599BS  Suffern. 


•   PENNSYLVANIA   • 

Jam  Handy  Organization,  Inc., 

930  Penn  Ave.,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harrisburg. 

Lippincott   Pictures,   Inc.,   4729 
Ludlow  St..  Philadelphia  39. 


•   RHODE  ISLAND   • 

Westcott,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 


•   WEST  VIRGINIA   • 

J.  G.  Haley,  P.  0.  Box  703, 
Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  816  W.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Suppiv  Co., 

Phone  24043,  Box  1389,  Hunting- 
ton. 


SOUTHERN   STATES 


•   ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  .North.  Birmingham. 


•   FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 


Southern  Photo  and  News,  608 
E.  LaFayette  St.,  Tampa. 

•  GEORGIA   • 

Colonial  Films,  11 1!'.  W.  Pcachtrer 
St.,  N.W..  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA  • 

Stanley     Projection     Company, 

2IIV2  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling  Visual   Education   Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual  Service,  Inc.,   815 

Poydras  St.,  New  Orleans  13. 

HarFilms,  Inc.,  600  Baronne  St., 
New  Orleans.  Since  1915. 


•  MISSISSIPPI   • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 


•   TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 


•   VIRGINIA   • 

Capitol  Film  &  Radio  Co.,  Inc., 

19  W.  Main  St.,  Richmond  20. 

National    Film    Service,    202    E. 

Gary  St.,  Richmond. 

Tidewater  .\udio-\'isual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 
51371. 


•  ARKANSAS  • 

Democrat    Printing   and    Litho- 
graphing Co.,  Little  Rock. 
Grimm-Williams  Co.,  115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTERN   STATES 


•  ILUNOIS  • 

American    Film    Registry,   24   E. 

Eighth  Street.  Chicago  5. 

Asisorialion   F'ilms,  Inc.,  79  East 
Adam;-  St..  (!hirag()  3. 


Jam   Handy  Organization,  Inc 

2.30  .\.  Mirhigan  Ave.,  Chicago  [ 

Midwest  Visual  Equipment  Co 

6961  N.  Clark  St.,  Chicago  26. 

Swank  Motion  Pictures,  614  ^ 

Skinkcr  Blvd.,  St.  Louis  5,  Mo.     v 


•   INDIANA   • 


Burke's  Motion  Picture  Co.,  43' 

Lincoln  Way  \^'est.  South  Bend  S 


•   IOWA   • 

E 
Pratt  Sound  Films,  Inc.,  720  3n 

Ave..  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  .4ids  Service,  409-11 
Harrison  St.,  Davenport. 


•   KANSAS-MISSOURI  • 


Kansas  City  Sound  Service,  1402 

Locust  .'>t.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    61C 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N, 
Skinker  Blvd.,  St.  Louis  5. 


•   MICHIGAN 


Engleman    Visual    Education 

Service,  4754-56  \\  oodward  Ave, 
Detroit  1. 

Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  U. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 


MINNESOTA   • 


National  Camera  Exchange.  86  S. 

Sixth  St..  New  Farmers  Mechanics 
Bank  Bldg.,  Minneapolis  2. 


•   OHIO   • 


Ralph    V.    Ilaile    &    .48Sociatefl, 

215  Walnut  St.,  Cincinnati. 

.4cademy  Film  Service  Inc.,  2300 
Payne  Ave.,  Cleveland  14. 

Carpenter  V'isual  Ser>'ice,  Inc, 

13902  Euclid  Ave.,  East  Cleveland 
12,  Ohio. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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LOCAL  AUDIO-VISUAL  SUPPLIERS 


ll'rjan  Film  Serrice,  3228  Euclid 

J I  Ave.,  Cleveland  15. 

'  lanray  Filnia,  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

am  Handy  Organization,  Inc., 

I    310  TalbJtt  Building,  Dayton  2. 

iVyman    Fiinii*    Inc.,    4flO    West 
First  Street,  Dayton. 

I.    H.    Martin    Company,    50 

Charles  Ave.,  S.  E.  Massillon. 


•   WISCONSIN  • 

ft  H.  Flath  Company,  2410  N.  3d 
St.,  Milwaukee  12. 


WESTERN   STATES 


•   CALIFORNIA  • 

)onald  J.  Clausonthue,  1829  N. 
Traig  Ave.,  .\ltadena. 

.oiist  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

lollvwood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd..  HoUv- 
wood  28. 

lam  Handv  Organization,  Inc., 

I    7046   Hollywood  Blvd.,  Los  An- 
I    gcles28. 

Raike  Company,  829  S.  Flower  St., 
Los  Angeles  17. 

■^pindler  &  Sauppe.  2201  Beverly 
I'lvd.,  Los  Angeles  4. 

\>-o<-iation  Films,  Inc.,  351  Turk 

^t.,  San  Francisco  2. 

C  R.  Skinner  Manufacturing 
Co.,  292-294  Turk  St.,  San  Fran- 
cisco 2.  . 


•   CtH.ORADO   • 

Home  .Movie  Sales  Agency,  28  E. 
Ninth  Ave.,  Denver  3. 


•   OKLVnOMA   • 

Vaseco,   2301    Classen,   Oklahoma 

Citv  6. 

H.   O.    Davis,   522   N.   Broadway, 
Oklahoma  City  2. 

Kirkpatrick,  Inc.,  1634  S.  Boston 

Ave,  Tulsa  5. 


•   OREGON   • 

Moore's  Motion  Picture  Service, 

306  S.  W.  Ninth  Ave.,  Portland  5. 


•  TEXAS   • 

Association  Films,  Inc.,  1915  Live 
Oak  St.,  Dallas  1. 

Audio  Video,  Inc.,  4000  Ross  Ave., 
Dallas  4;  1702  Austin  Ave., 
Houston. 

George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 

Capitol  Photo  Supplies,  2428 
Guadalupe  St.,  Phone  8-5717, 
Austin. 


•   UTAH   • 

Deseret  Book  Company,  44  E.  So. 
Temple  St.,  Salt  Lake  City  10. 


CANADA 


Audio-Visual  Supply  Company, 

Toronto  General  Trusts  Building, 
Winnipeg,  Man. 


FOREIGN 


Distrihuidora  Filmica  V'enezo- 
lana  Do  lO.M.M.,  S.A.,  .\partado 
706  Caracas,  Venezuela,  S.A. 


(^►ualified  Dealers  Invited 
to  Appear  in  Tliis  Listing 

*  If  you  are  a  s|)ecializing  audio- 
visual dealer  or  distributor,  you  are 
invited  to  apply  for  listings  in  the 
National  Directory  pages  of  BUSI- 
NESS Screen.  A  nominal  ser^■icc 
charge  is  made  for  each  acceptable 
listing. 

Application  form  sent  on  request. 
Listings  in  these  pages  arc  subject 
to  cancellation  if  products  or  serv- 
ices are  Ix'low  the  minimum  stand- 
ard set  by  the  Kditors  and  reported 
by  usejs  in  ibis  field.  \X'e  invite 
render   [>nrti('iiiiition   and  |>atronage. 


(     Four  Chicago   Ad  Club  Awards 
To  Sorro  for  TV  Commercials 

*  The  Chicago  Federated  Advertis- 
ing Club  in  its  ninth  annual  com- 
petition honored  Sarra.  Inc..  witli 
four  awards  for  "outstanding 
achievements  in  advertising"  and  in 
two  special  honorable  mention  cate- 
gories cited  two  additional  TV  film 
commercials  bv  .'^arra. 

The  awards,  for  6()-se(o'i<l  T\ 
film  commercials,  were  for  the  fol- 
lowing sponsors  and  subjects:  Ar- 
mour &  Co.,  Cloverbloom  lurkevs. 
with  stop  motion  and  live-photog- 
raphy sequences:  Gold  I^eal  Co..  on 
Gla,ss  Wax;  Grennan  Bakeries,  a 
boy-girl  situation  emphasizing  gorxl 
desserts:  and  Swift  &  Co.,  curing 
and  smoking  Premium  Hams,  then 
the   preparation   and  eating. 

One  honorable  mention,  "for  pub- 
lic service."  was  for  a  commercial 
for  the  Pure  Oil  Co.  in  a  series 
answering  driving  problems;  the 
other,  "for  industry  promotion." 
was  for  the  Atchison,  Topeka  and 
Santa  Fe  Railway  Co..  in  a  series 
on  "Ride  Great  Trains  through  a 
Great  Country." 

Joseph  G.  Betzer.  Sarra's  direc- 
tor of  film  planning,  and  Harry  VI'. 
Lange.  production  manager,  re- 
ceived the  awards  for  the  <'onipan\. 

30  Sponsored  Films  on  UWF  List 

♦  Thirty  sponsored  I6nnn  souml 
motion  pictures  available  on  free 
loan  to  industry,  schools,  church 
groups  and  clubs,  are  described  in 
a  new  listing  available  from  the 
Sponsor<'d  Films  Division.  I'nitcd 
World  films.  14-l.S  Park  Ave..  New 
York  City  29. 

Brings  Color  Film  of  Denmark 

*  I'liiil*  of  a  iiiH  jiro(lu(  liiMi.  John 
\'.  Hansen's  Denmark  in  Color,  in- 
cluiling  his  new  .South  Slesvig  film, 
have  been  brought  to  America  by 
K.  V.  Hansen.  Inquiries  inav  l>e 
addre.ss«'il  to  him  in  care  of  the 
Danish  lnforinali..ri  Oliire.  .588  Fifth 
Ave..  New  ^ork   l'»,  N.  Y. 


-Scene  in  Sarra  "Ould  StaC'  H    film 

Precision  Lab  Outing  at  Rolab 

♦  The  Rolab  studio  and  lalmralorv 
staffs  were  hosts  to  the  entire  per- 
sonnel of  the  Precision  Film  Labo- 
ratories of  New  York  City  on  a  re- 
cent .Sunday  picnic  outing  at  Sandy 
Hook.  Conn.  J.  A.  Maurer.  designer 
of  the  camera  and  recording  equip- 
ment bearing  his  name,  was  a  guest, 
as  were  Precision's  General  .Man- 
ager Russell  C.  Holslag  and  labo- 
ratory Manager  Frank  Papalia.  who 
also  oflieiated  as  the  "ehef."  A 
tour  of  the  Rolab  plant  followed 
games  on  tlie  lawn. 


Y4CU0ni4T{ 


Butinetl  Firmi,  Libroriei,  Adveftiiing  Cofr. 
ponlet.  Film  Oiitribulori,  tic,  Vocuucnat* 
Corporation  offert  quick  rslief  for  film  heod- 
oches. 

BY  TAKING  OVEt   COMPLETE 
FILM     HANDLING     PDOBLEMS 

•  FILM    PROCESSING 
•  CLEANING 
•  REPAIRING 
•  SHIPPING 
•  STORACf 
All    bookinqt    proi-iptly 


If  only  o  i.ngi* 
r««l  or  many. 
Vocuwnialo 
will  lorvo  vow 
won.  Writ*  lor 
informotton 
NOW, 


f"rd 


I7»i!ii'n;«j.ii.^>'«i  jiffaf  TrMTTT 


A  BUSINESS  SCREEN   READER  SERVICE 


SALES  •  SERVICE  •  RENTALS 

35  mm.  •  16  mm. 

CA]llERAS.]llOVIOLAS*DOLLYS 

Compltit  Lim*  of  E^nipmtmt  for  Prodwtion  AvmlmbU  for  RtMtsl 

Mitchell:  Standard  -  Hi-Spced  -  NC  •  BNC  -  16  mm. 
Bell  &  Howell:  Standard  -  Shiftover  -  Eyemos 

Maurer:  16  mm.  Cameras 
Moviola:  Editing  Machines  •  Synchronizers 

SOCIALISTS  IN  ALL  TYPU  Or  CAMIRA  mPAIR  WOKK.  LINSIS  MOUNTIO 


(7flm6Rfl€ouiPfn€nT(o. 
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The  Index  of  Sponsored  Films 

(CONTINUED        FKOM        THK        P  R  K  C  E  D  I  N  <;        F>  A  G  E        THIRTY- FOIr) 


SPONSOR 
U.  S.  Navy    (BllShips) 

U.  S.  Rubber  Company 

U.  S.  Soil  Consenaiion  Service 

U.  S.  Sleel  Corporation 

V.  S.  Velerans  Administration 

Uni\-ersily   of   Illinois 

InfUitute  of  I^bor  and 

Industrial  Relations 

Valley  Upholster*'  Corporation 
Variety   Nterchandiser   Pub- 
lications 


Victor  Animatiipraph  Corporation 
West  Coast  Lumberman's  Assn. 
Western    Brass   Mills   Div. 
of   Olin   Industries 

Weslinghouse  Electrio  Corp. 
Wild   Life  Resources  Comm., 

N.  Carolina 
Willys-Overland  .Motors 


Woman's  Christian  Temp.   I'nion 
Woman's  Day  Magazine  Pub.  Co. 
Womeji's   Advertising   Club 
of  Chicago 

Women's  Internationalist  Zionist 

Org. 
Worcester  Telegram-CFaielle  and 

Radio  Stations  WTAC,  WTAC 

FM 

Yale  4  Towne  Mfg.  Company 
Zorich-American  Ins.  Co's. 


PICTIIRKS 

Topside  Painting — 

Application 
Speaking  oj  Rubber 
Water  for  a  Nation 
Building  for  the  Nations* 
Seizure 


Vol.  No. 
&  Issue 


Page 
No. 


Dec  50  XI  \1II^34 
.Mar  .SI  XU  11—66 
June  50  XI  IV— 25 
Sept  50  XI  VI— 25 
Mar  51    XII      11—67 


Public  Relations  for  Labo 

(.SSF) 
Enduring  Modem' 

How  to  Give  an  Employee  an 
Order  and  Get   It  Done 
(SSF  I 

Yours  lor  the  Asking 

Lumber  for  Homes 

It^s  the  Counted  Pieces 

That  Count' 
Vera  Vague  Has  Her  Way 


Mar  51    Xll     11—66 
Feb  51  XII     1—28 


Mar  51  \Il-h7 
Aug  50  XI  V— 10 
Feb  51  XII    I- 


Mav  51  XII     11—35 
May  50  XI     III— 32 


Tar  Heel   Wild  Life'  Feb  51   XII     1—29 

The    Workhorses  of  the  Farm  May  .50  XI     III— 28 

The  Workhorses  of  Industry  May  50  XI     III— 28 

Sales  Training   .Series    (SSF I  .May  50  XI     III— 29 

Public  Enemy  No.  I'  Feb  51  XII     1—31 

Woman's  Day  Magazine  .\ug  50  XI     V — 16 


Do    You    Belong    in    Advertis- 
ing (SSF) 


The   Village   Tale' 


Worcester — Industrial   Capital 

of  New  England 
The  King  Means  Business' 
The   Talking  Hoist' 
Here's  How 
Rough  Riders 


May  51   Xll     II   -Ml 
Feb  51   XII     1—30 


Aug  50  XI     V— 36 

Sept  50  XI     VII— 31 

.'^ept  50  XI     VII— 31 

Mar  50  XI     11—22 

Mar  50  XI     11—22 


•Asterisk  following  a  lilb'  denotes  (^ase   History   review   of  the    film   in  the  issue  listed. 


Four  Courses  in   National  A-V 
Institute  at  Indiana  U  July  22-26 

*  Many  suggest  ions  fur  improve- 
rnc-iit  iif  ii|i('ratiiiiis  iif  a  film  iilirary 
will  lie  adyanci-d  liy  spraki-rs  al  tin- 
VMirkslxip  ill  film  Iilirary  iiiaiiagr- 
iiifiil.  one  of  llif  four  separate 
I'liurses  in  the  National  Iiistiluti- 
for  Audio-Visual  Selling,  to  be  held 
July  22  to  26  on  the  campus  at 
MIoomiiigtnn.  Ind..  under  llie  joint 
sponsorship  of  the  NAV.\  and  Indi- 
ana I  niversity.  The  three  other 
courses  arc  in  business  manage- 
ment, salesmanship  and  sales  man- 
agement. John  J.  Dostal  of  Camden. 
I  liairiiian  of  the  Institute's  hoard 
of  poyernors.  announced  the  plans. 
The  Institute,  scheduled  to  per- 
mit attendance  before  the  various 
manufacturers"  sales  meetings  in 
Chicago  prior  to  the  National 
Audio-Visual  Convention,  is  set  up 
by  cooperation  with  the  university 
professors  to  make  a  maximum  use 
of  a-v  aids  in  demonstrations  and 
other  presentations.  Attendance  is 
restricted  to  dealer  and  advisory 
members  of  the  NAVA  and  their 
eniplovees. 

.Speakers  at  tlie  film  library  yvork- 
.shop  include  J.  Ken  Lilley,  of  J.  P. 
Lillev  &  Son.  on  booking  shortcuts, 
film  inspection,  shipping  and  stor- 
age, and  booker-salesmen:  Norma 
Barts.  British  Information  Services, 
letter  writing,  telephone  technique 
and  cataloging:  Robert  H.  Schaffer. 
Indiana  I  niversity's  assistant  dean 
of  students,  handling  i>eople:  John 
J.  Hostai.  Radio  Corporation  of 
•Vmerica  visual  products  .section, 
sales  psychology:  Paul  Foght.  Ideal 
Pictures,  analyzing  costs  and  set- 
ting rental  prices:  Roa  Birch.  Pho- 
toart  Visual  Services,  direct  mail 
advertising:  Hazel  Calhoun  Sherrill. 
of  the  Calhoun  Company,  customer 
credit  and  collections:  and  Brunson 
Motley.  Cathedral  Films,  on  cus- 
tomer  previeyys. 

Business   management  topics   yyill 
be  presented  by  Robert  A.  Russian. 


\iiipro  Corp.;  James  M.  GooiIm 
I'opular  .Science's  a-v  division:  Pa 
.VI.  Jones.  Indiana  Trust  Co.:  He 
-Myers.  (!harles  Bes<-ler  Co.:  Ha, 
Calhoun  Sherrill;  Al  Milliron.  \. 
.Milliron  C<i..  and  Karl  Ralidc 
Indiana   IJ. 

S[H-akers  on  sales  managemei 
besides  Myers.  .Shaffer  and  Dost; 
include  (jeorge  Nunn  of  Indiai 
I'.:  John  J.  Kennan.  Society  b 
Visual  Kducation;  Robert  L.  .Shr. 
maker.  Operadio  Mfg.  Co.:  I)ii 
.Schmader.  American  Optical  C<j 
Krv  Nelsen.  Coronet  Instruction 
Films:  Adolph  Wertheimer,  Fiadia 
Mfg.  Co.:  and  Hal  Fischer,  Comp< 
Corp. 

The  courses  in  salesmanship  wi 
be  taught  by  Professors  G.  Elwoi 
Hookey.  John  C.  Brickner  and  Ea 
P.  Tregilgus.  all  of  the  university 
distributive  education  staff. 

An  orientation  program  on  Sui 
day.  July  22.  will  open  the  Institul 
which  closes  with  a  banquet  f 
Thursday. 

SVE's  68-Page  Catalog  Available 

♦  .A  6M-pagc  latalog  of  projector 
filnistrips  and  slidefilms  has  be<- 
published  by  the  SOCIETY  FOR  Vl 
i.'AL  Education  and  is  available  i. 
request.  The  address  is  l.'?45  Oivei 
sey   Pkwy..  Chicago  14.   III. 

S.  C.   Procurement  Offices  Move 

♦  The  Signal  Corps  Procurenien 
Agency  in  Philadelphia  is  now  !' 
cated  at  225  So.  18th  St..  Phil., 
delphia  .S.  and  the  New  York  r' 
gional  oflice  of  the  Agency  li.i 
moved  to  180  Varick  St.,  New  Yorl 
City  14. 

Paul  Long  Joins  Jam  Handy 

♦  Paul  Long,  motion  picture  dim 
tor  and  writer,  has  joined  The  Jan 
Handy  Organization  to  specializ' 
in  the  preparation  and  production 
of  technical  films.  He  was  with  the 
.Signal  Cor|)s  Photographic  ("enter 
and  in  the  war  years  served  with 
the    .Army    Pictorial   Service. 


M 


/a  naoA.  .^eA.(Hce. 


•    Ajisco  Color  type  238  duplicating 

•    B  &  W  and  color  work  prints 

•    Black    and    yvhite    printing 

•    Rushes  —  -^  hour  service 

•    Sound  track  processing 

•     Negative     processing 

•    Reversal  processing 

•    Dupe     negatives 


► 


FISCHER  PHOTOGRAPHIC  LABORATORIES 
1729   N     MOBILE  AVENUE  CHICAGO   3> 


Editorial    Features  Next   Monlli 

•  •  • 

National  Survey  ok  Pro.iector 

Maintenance  and  Seiimce  Fycii.iTiES 

I  held  over  for  maxiiiiuin  cotilriil) 

•  •  • 

Promoting  the  Business  Film 
,/  Filf  oj  I'sejul  Ideas  for  )  iiiir  Pirlitrr 

•  •  • 

Employee  Response  to  the  Film 
If'hat  Do  )  our  Workers  Think  oj  Films:' 

•  •  • 

Plus  Case  Histories  S  Complete  News 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.     Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTORE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


ONLY    BYRON 
CAN    MAKE 
'COLOR-CORRECT'* 
PRINTS 


color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-f^orfect 

colfrt-correct 

color-correct 

c&ior-correct 

cohrzcoji^t 

color-correct 

color-correct  T.y?" 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 


\ 

\ 


TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,    n.w. 
Washington    7,    d.   c. 
dupont    1800 


24    hour    service    on    answer    prints 


mm 


"i;>:-' 


»  m 


^^5^. 


Protection 


^AM  HANDY 


—  safe    for    keeping    product     inform.ition    under 
cover  until  the  time  of  impact, 

—  skilled  in  helping  to  get  new  activities  prepared 
and  implemented  v^ithout  disclosure. 

The  Jam  Handy  Organization  is  well  set  up. 
by  previous  program  planning  and  experience, 
to  maintain  security  while  getting  your  job  done 
right  —  and   right  on   time. 


>Ua,  LIZATiONS 


PRESENTATIONS      .      EDUCATIONAL    MOTION     PICTURES      .      SLIDEFILMS      •      TRAINING     ASSISTA 

MTTSBURGH    22  DETROIT  11  DAYTON  2  CHICAGO    1 

!  30-932  PENN  AVE.  2821  E.  GHAND  BLVD.         310   TALBOTT   BLDG.        230  NORTH  MICHIGAN  AVE 


LOS  ANGELES  2< 


7046  HOLIYV.-: 


^lAOAZlNE 


V. 


^ 


i 


<f"F 


wir 
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TELEPHONE 


VISUAL  TRAINJNrAA 


NUMBER  5V0LUWE. 


''SVEAK  ROOSTER,  SAY  SOMETfUMGI" 


and  this  talking  rooster  does  speak  —  in  a  color  sound  motion 
picture  dramatizing  the  development  of  DeKalb  Chix.  The  film 
spearheads  an  educational  program  used  by  the  DeKalb  Agricultural 


Association,  Inc.,  Commercial  Producers  of  Seed  Corn  and  Chix, 
with  4-H  Clubs,  VoAg  classes  and  veteran  training  groups,  our 
nation's  future  poultry  producers.  "Acres  of  Chix  "  is  its  name. 


Audiences  leave  showings  of  "Acres  of  Chix"  with  new  apprecia- 
tion of  the  research,  care  and  plain  hard  work  that  went  into 
development  of  DeKalb  Hybrid  strains  over  a  period  of  years. 


To  date,  529  groups  in  tl  states,  several  U.S.  possessions  and 
a  number  of  foreign  countries  have  applauded  DeKalb's  powerful 
sales  and  educational  story.  Print  requests  continue  to  pour  in. 


For  the  production  of  films  to  meet  your  company's  needs,  ATLAS'  complete  facilities 
and  services  are  available.  Let  us  help  you  plan  the  best  approach  to  your  objectives  and 
the  most  practical  medium  to  accomplish  them.  COMPEL  attention  to  SELL  your  wares. 


ATLAS  FILM  CORPORATION 


SOUN  0 


ESTABLISHED   19  13 

1111    SOUTH  BOULEVARD  •   OAK   PARK,  ILLINOIS 
CHICAGO  TELEPHONE:  AUSTIN  7-8620 


IV10RE  THAN 


.ir-n.""""""""' 
MIC  30  «51 


»u«- 


TV  COIVIIVIERCIALS 
^ SNOW  CROP.... 


1 1  nnv  SNOW  crop  i>  om-  of  iIh-  I>i~i  know  n  fiuiin--  «iii 
tin-  IN  -rrcrii.  lli>  i<l*-iitiii(Mlion  with  tli<-  Snow  Oop 
lalx'l  li;i>  been  a  big  factor  in  proiiiotiii*:  tbe  <ale  of 
Snow  Crop  Frozen  Foods. 

(!ara\el  Iia^  prodtirctl  inori-  tliati  .">((  rotiiint-rcials  for 
Ma\<»n.  Inc..  on  lirlialf  of  tlii-ir  iliriii.  Snow  (  >op  Mar- 
krtrr-.  (  MliiT  |iro(liicl-  lialnri-d  on  !\  -pot  romincr- 
fials  iiu-Jiide  lv(iry  Snow.  Joy.  Spic  «)t  .Span.  Pep>i-{iola. 
General  Kleclric  (  appiianco  I.  Socony-Naninni  oil  and 
f:a-oline.  nian)  oilier-.  |{i-pealrdl\  \ve"\e 
been  -elecli-d  where  lop-lli^ilt.  li\e-aelion 
plioio^rapliN  i^  a  "inii>t." 

During  ibirty  >ear«  we've  nuub-  tboii- 
i^and-  of  motion  pieture-  and  -lidetiini- 
tliat  iniihr  suit's.  On  innumerable  oeea-ion- 


we  lia\e  worked  in  partner-hip  with  leadinf;  -ale-  and 
ad\erli-in^  exeeiilive.— lo  .-eleel.  ((r-ianize  and  elarif> 
the  varioii.>i  sale*  appeals  ...  to  develop  powerfully 
convincing  visual  p^e^entation-.  and  to  -hape  liio-e 
pre.-entalion-  toward  -peeilie  ^oal-. 

We  \e  learned  a  lot  in  the  ia-t  tbirt)  \ear-.  ami  were 
still  learning.  Perhaps  that  is  why  so  many  of  America's 
leading  eonipanie-  are  numbered  among  our  clients  .  .  . 
and  win  the\  come  back  to  n-  ai;ain  and  again. 

I  he  -tart  i-  a  Iraiik  ami  open  di^cu^^ion 
of  (dijccti\e-.  riien  an  equally  free  discns- 
sion  a-  to  bow  the)  can  be  met  to  be-t  .nl- 
\aiitage.  We  -ball  be  bapp>  to  -how  \om 
repre-eiltati\  e  lilm-  we  b.ive  made  either 
in  \our  olbce-  or  our-.  W  rite  or  teiepbone. 


CARAVEL  FILMS 


INCORPORATED 


730        FIFTH        AVENUE       .       NEW        YORK       .      TEL.        CIRCLE        7-6110 


jam 


something 

^-■-^- rfTft  isn't  bHiU*- 
^ct  as  a  substitute. 
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mosound 


helps  sell 


plane  tickets  to  Hawaii 


Wit 


16mm  Single-Case  Filmosound  -  Precision -built 
fur  tinfst  troublo-fici.'  perfurmancc  —  Ruaranteed 
for  life*  Full,  natural  sound  -  liKht  in  weight  — 
foolproof  threading  — cxclusis'c  Safelock  sprockets 
to  prevent  damage  to  film  Pictures  now  brighter 
than  ever  with  the  new  Super  Proval  lens.  With 
6-inch  built-in  speaker.  $449.95.  Larger,  separate 
speakers  available. 

Send  for  this  FREE  BOOKLET! 

.Moricj  Go  to  Wurk     tells  briefly 

r^^       .ind  clearly  how  to  use  motion  pic- 
^^l^^l  for 

^^^^        •  Training  salesmen 

•  Improving  public  relations 

•  Selling  your  product 

•  Increasing  production 
Write  to  Bell  &  Howell  Company, 
7108  McCormick  Road,  Chicago  45. 


Above,  scene  from  United  Air  Lines  sound-color  film,  HiKh-Way  t>^  Hawaii." 
More  than  two  million  persons  have  seen  this  fine  film  which  has  helped  United 
sell  thousands  of  tickets  to  Hawaii.  Balow,  busy  scene  in  United's  ticket  office  in 
Chicago. 

R.  E.  Johnson,  Director  of  Advertising.  United  Air  Lines,  says: 
United  Air  Lines  is  a  pioneer  in  the  use  of  films  to  promote  air 
travel.  We  have  been  a  consistent  nationwide  user  of  Filmosound  for  the 
past  20  years.  We  are  today  relying  heavily  on  this  equipment  in  the 
visual  sale  of  our  product  to  ihp  public  and  for  the  education  of  our  own 
personnel,  United's  Main  Line  Airway  serves  80  cities  coast-to-coast  and 
border  to  border  — and  there  is  a  Filmosound  in  ever>-  principal  ticket 
office  — often  two  or  three  in  the  larger  offices." 

'Guoranlecd  (or  life.  During  life  of  the  product,  any  defects  in  workmanship  or  materials 
will  bo  ri-incdii-d  free  (except  transportation). 

You  buy  for  life  when  you  buy 

Bell  f^  Howell 
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For  your  16  mm.  industrial 

film  requirements 

use  Precision . . . 

•  Over  a  dtcadt  of  1 6  mm.  in- 
dustrial (ilm  printing  in  black 
and  white  and  color. 

•  Fine  grain  developing  of  all 
negatives  and  prints. 

•  Scientific  control  in  sound 
track  processing. 

•  lOO^c  optically  printed  tracks. 

•  Expert  timing  for  exposure 
correction  in  black  &  white  or 
color. 

•  Step  printing  for  highest  pic- 
ture quality. 

•  Special  production  effects. 

•  Hxclusively  designed  Maurer 
etjuipment. 

•  Personal  service. 


PRECISION 

FILM  UBORATORIES,  INC. 

21  West  46th  St.. 

New  York  19,  N.Y. 

JU  2-3970 


TIIE/OFFSTREEIV 
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/FACTOHS    IM  l.lENCINr.   FALL  BUSINESS 


To  i;\(:ii  HIS  own.  whii>.  »<•  (ii.ri>h 
and  frcqui'iitly  employ  John  i).  Citizen's 
inherent  right  to  voice  our  sentiments  on 
till-  slate  of  the  nation,  the  laws  of  supply  and 
(li-tnand.  Soviet  liussia.  government  spending, 
and  the  diiennna  of  television,  the  one  subject 
on  which  we  are  qualified  to  speak  with  author- 
it)  is  the  state  of  this  particular  business  of 
business  films. 

Here  are  the  factors  which  seem  to  indicate 
liroiliulii'e  and  i>rojital>lc  (before  taxes  I  fall 
and  winter  seasons  for  those  who  make  pictures, 
provide  distribution,  as  well  as  tho.se  who  manu- 
facture and  sell  physical  c(|uipiiifiit  for  (iiin  pro- 
duction and  projection: 

I  1  I  Business  interest  in  (ilnis.  as  revealed  in 
our  heavy  editorial  mail,  recent  external  sur- 
veys, and  group  contact  with  sponsors  is  at  a 
solid  high  average.  Modern  Lndustry  recently 
noted  a  32'^'(  planned  increase  in  film  use  among 
a  measured  group  of  present  sponsors,  as  op- 
posed to  only  3'r  who  thought  thev  would  use 
films  "less"  this  year.  Invitations  to  address 
business  groups  on  the  subject  of  sponsored 
films  (a  personal  barometer  I  look  formidable 
for  this  fall. 

(2)  The  ever-increasing  self-equipped  audi- 
ence (groups  owning  16nun  sound  projection 
equipment  I  has  grown  bevoiif!  all  existing  meas- 
urements. Its  size  is  reflected  in  the  record- 
breaking  advance  bookings  of  national  film  dis- 
tributors. The  flow  of  new  16mni  sound  projec- 
tors from  the  manufacturers"  lines  is  already  at 
a  pre-season  high. 

{'i]  General  optimism  prevails  among  Imlh 
dealers    and    manufacturers    who    specialize    in 

Ofliie  of  the  Pultiisher 

150  East  Slperior  St..  Chicago  11.  III. 

0.  H.  Coelln,  Jr.,  Editor  &  Publisher 

E.  A.  Rovelstad.  Editorial 
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Lois  Schick.   C.irinlalion 

Eastern  Editorial  Bureau 

Robert  .Seymour.  Jr..  Eastern  Manager 

489  Fifth  Avenue.  New  York  Citv 
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Western  Editorial  Bureau 
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Issue  Five.  X'olumc  Twelve  ol  Business  Screen  M.iffazine 
published  AuRust  15.  1951.  Issued  K  times  annually  at  six-week 
intervals  at  ]5il  East  Sutwrior  .Street.  Chicago  II.  Illinois  by 
Business  Screen  Magazines.  Inc.  I*hi)ne  WHitehall  4  f>807, 
O.  H.  Coelln.  Jr..  Editor  and  Publilher.  In  Nevr  York  City: 
Robert  Seymour.  Jr..  4»'i  Fifth  .\venue.  Telephone  Riverside 
9.0215  or  Ml'rray  Hill  2  2V>2.  In  Los  AnlEeles:  Edmund 
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■Screen  Magazines.  Inc.  Trademark  registered  V.  S.  Patent 
Office.  Address  advertising  and  subscription  inquiries  to  the 
ChicaKo   office   of   publication. 


the.se  audio-visual  tools.   See  pages  34-.%  of  ihi 
issue. 

(4)  .New  and  fairlj  revolutionar)  tools,  suil 
as  magnetic  16nun  sound  projectors,  will  greath 
increas*'  secondary  participation  in  films  aiiinii; 
tens  of  thousands  of  |)olcnlial  new  users  in  sinal 
and   large  business. 

1 .5 1  (joyeriiinenl  |)articipati<in  in  the  tilii 
medium,  which  is  of  primary  importance  to  tin 
armed  forces  and  defense  agencies,  continues  !■ 
be  a  paramount  factor.  Although  there  seem- 
to  be  no  iriiiiiediate  hazard  of  raw  film  suppK 
or  other  material  shortages,  there  is  a  sullicieii! 
appreciation  of  the  essential  place  of  auili'i 
visual  projection  for  training  and  group  infr)i 
(nation  to  safeguard  the  industry's  uniiiterrupteii 
operation. 

l6l  .'\  ciintintiing  trend  toward  iiigh-(|ualih 
motion  pictures  has  raised  the  standards  of  tin 
medium  immeasurably  in  the  past  two  year- 
There  are  still  plenty  of  bad  films  .  .  .  the  ii 
dustry  is  still  haunted  by  illegitimate  and  iiiepi 
producers  .  .  .  but  the  danger  signs  are  up  and 
it  is  wise  to  heed  them.  Our  own  Prodi  ction 
Review  issue  l  .March.  1951 1  is  being  witleb 
quoted  among  clients  and  producers.  Both  brick- 
bats (from  unlisted  producers  I  and  bouquet- 
(from  grateful  sponsors  I  have  abundantl\ 
proven  the  widespread  readership  of  this  first 
annual  jiroducer  listing. 

I  7 1  Television  and  the  theatres,  fiercely  com- 
petitive to  one  another  in  certain  phases,  are 
common  blessings  to  the  film  sponsor.  Both  rep- 
resent sizeable  consumer  audiences  for  general 
interest  films  and  both  are  contributing  heavN 
audience  totals  to  swell  the  sponsor's  apprecia- 
tion of  film  values. 

Numerous  other  factors  such  as  the  highb 
interesting  Cinerama  projection  (Business 
ScREE.N.  No.  4.  Vol.  12.  pp.  47):  labor's  film 
surge  in  the  past  year:  better  and  more  accessible 
(|ualily  color:  and  new  audience  techniques  a- 
the  tn  Our  Hands  program  I  Inland  Steel-Borg- 
Warnerl  all  presage  active  and  productive  fall 
and  winter  seasons. 

By  making  good  on  the  expectatitms  of  client- 
and  by  making  ever-better  films  in  terms  ■  ' 
original  and  resullful  concepts,  the  industry'^ 
established  film  producers  can  underwrite  their 
own  futures. 

The  sponsor  shares  this  responsibility.— OUT 


Marginal  \(>li's  From   ihr  Laic  .Yens; 

■¥■  General  Electric  is  another  active  film  spon- 
sor this  season.  .A  new  GE  railroad  industry 
color  film  Shining  Rails  is  being  premiered 
around  the  country  at  mid-.August:  If'aJer 
I  .S.A..  sequel  to  GE's  Clean  If  alers  is  also  cur- 
rtritly  released;  produced  in  color  b\  Raphael 
(;.   W  oHT  Studios. 

■♦t  (!oa:^t  to  (-oast  television  becomes  a  reality 
on  September  30  when  .A.T.iT.'s  l()-million  dol- 
lar microwave  system  lies  in  the  West  Coast  for 
t.v.  transmission,  westbound  only.  Two  west- 
bound channels  will  lie  available  bv  the  end 
of  October. 

■^  The  annual  Fall  .Meeting  of  the  Industrial 
Audio-N'isual  .Association  will  be  held  in  New 
^  ork  Cilv  on  October  I.  2.  and  3  according  , to 
]>lans  announced  by  (rordon   Biggar.   |)resident.Jf  ' 
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In  Our  Hands 


Tcxlay's  most  widely  acclaimed  economic  education  program  is 
"In  Our  Hands,"  produced  by  Wilding  for  Inland  Steel  and  Borg- 
Warner  and  distributed  by  the  American  Economic  Foundation. 

Our  thanks  go  to  the  editors  of  Seusu  eek  for  their  keen  analysis 
of  the  program  in  the  July  23rd  issue,  to  the  editors  of  M>tdtrii  Indm- 
try  for  their  five-page  review,  to  Freedoms  Foundatit»n,  Inc.,  for 
naming  "In  Our  Hands"  the  picture  produced  in  1950  that  con- 
tributed most  to  a  better  understanding  of  the  American  way  of  life. 


CHICAGO 

1345  Argylc  Street 

NEW  YORK 

385  Madison  Ave. 


DETROIT* 

4925  Cadicux  Rd. 


CLEVELAND 

310Swetland  Bldg. 


HOLLYWOOD 

5981  Venice  Blvd. 


ST.  LOUIS 

4053  Lindcll  Blvd 


CINCINNATI 

Fnquirer  Bldg. 
'Studio  Facilities 


PICTURE  PRODUCTIONS.  INC 
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AUTOMATIC 


MODEL  22 

DEVELOPER 


Model  22  is  a  portable  developing  machine  for 
16mm  black  and  white,  negative,  positive  or 
reversal  film.  Operates  in  daylight.  Capacity  up  to 
60  feet  per  minute.  Self  contained,  entirely  auto- 
matic, easy  to  operate.  Complete  refrigeration, 
re-circulating  systems,  air  compressor  and  posi- 
tive temperature  controls.  Moderately  priced. 


HOUSTON 
FEARLESS 


Today's  demand  for  faster,  better,  more  depend- 
able processing  presents  an  excellent  opportunity 
for  local  laboratories  in  every  community.  Hous- 
ton-Fearless equipment,  standard  of  the  motion 
picture  industry  in  Hollywood  and  throughout 
the  world  for  20  years,  makes  it  possible  for  you 
to  oifer  processing  service  in  your  locality  that  is 
days  and  weeks  ahead  of  "out  of  town"  schedules. 
Houston-Fearless  processing  machines  handle  the 
entire  job  from  camera  to  screen  with  each  step 
under  fully  automatic  control.  Quality  of  work  is 
unsurpassed.  Take  advantage  of  the  need  for  this 
service  in  your  community.  Write  for  informa- 
tion  on  j;p.ur  tagguiremetxts,  .-.. 


•  DEVELOPING  MACHINES  •  PRINTERS  •  COLOR  DEVELOPERS 
COLOR  PRINTERS  •  CRANES  •  DOLLIES  •TRIPODS  •  FRICTION  HEADS 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

"World's  largest  iiiaiiiifacliirer  of 
motion  picture  processing  equipment" 


NOW  THERE'S  A  COMPLETE  FARM  FILM  GLIDE  FOR  REFERENCE  USE 

*  Neariy  1,100  available  free  and  low-cost  inolioii  postpaid    al    only    SOf    per    copy    (on    receipt    of 

pictures  and  .slidefilms  and  their  sources  are  listed  stamps,    coin,    money    order,    or   company    check  I. 

in    the   new    Farm    Film    Guide    recenllv    added    I..  Order  your  copy  today  from  Business  Sireen.  1. SO  K. 

the    him   (;uirle   l.ilirarv   of   Husiiie--   S  i.-.ri.   Sent  Superior.  Chica{r<i  II.  Discount  on  quantity  orders. 


Governor  Lausche  in  Cast 
Of  Ohio  Bell's  CO  Picture 

♦  (.iivcrnor  Frank  Luusclie  oj 
Ohio  has  one  of  the  featured 
roles  in  Modern  Miniilr  Men 
a  civil  defense  film  s|)onsiir<'! 
I>\  llie  Ohio  Hell  Teli-pjiiin< 
(!<i.  Wildiiif:  l'i(  lure  I'rodui 
lions.  Inc..  is  makinfi  the  film, 
with  Fd  Graiiili  ilirecting. 

Governor  Lausche  was  in 
Chicago  for  the  shooting  ol 
interiors  at  the  Wihiing  slu 
(iios.  with  .John  J.  Joseph  lO 
the  Ohio  Hell  coinpanv. 

«         •         * 
Meredith  Publishing  Co.  Buys 
Princeton  Film  Interest 

♦  The  MkKKDITII  PlBUSHIN(, 
Co.  of  Ues  Moines,  Iowa,  puh- 
lishcr  of  "Successful  Fanu 
ing"  and  "Better  Homes  aii^i 
Gardens."  has  hought  an  in 
liTcst  ill  the  Fri.nceto.n  Fil\) 
CiJ.NTKK.  I.NC.  of  Princeton. 
N.  J. 

E.  T.  Meredith,  vice  presi- 
dent and  general  manager  of 
the  publishing  company,  after 
noting  the  coiiii)an)'s  interest 
in  industrial  use  of  the  motion 
picture  and  in  TV  through  its 
station  WHEN  in  Syracuse. 
N.  Y.,  said.  "We  welcome  this 
opportunity  to  broaden  our 
[larlicipalion  in  these  two 
fields  with  the  Princeton  Film 
Center." 

Gordon  Knox  continues  as 
president  and  principal  stock- 
holder of  the  film  Center. 
Oilier  oflicers  and  hoard  mem- 
bers: Gordon  Hlair.  chair- 
man: Jack  Barlass.  executive 
vice  president;  Francis  D. 
\^'ells:  E.  T.  Meredith.  Payson 
Hall.  Meredith  cimtroller:  and 
Fred  Bohen.  president  of 
Meredith. 

The  Princeton  Film  Center, 
founded  by  Knox  in  1940  and 
making  special  purpose  films 
and  TV  films  and  commer- 
cials, ill  adililion  to  operating 
a  natioiiHide  distribution  sys- 
tem, is  now  completing  a  film 
for  "Better  Homes  &  Gar- 
dens." 

«        «        « 

Plastics  In  Upholstering  Film 

♦  Iscs  iif  mciuldi'd  plastii' 
and  plastic  sheeting  in  uphol- 
stering materials  are  demon- 
strated by  the  Plastics  Divi- 
sion of  the  Firestone  Tire  anil 
Rubber  Co.  in  a  color  subject 
being  ma<le  at  the  Vogue- 
Wright   Studios. 

For  distribution  on  re(|uesl. 
the  National  Retail  Furniture 
Association  will  place  the  film 
in  its  librar\  for  the  assocta- 
tion  member  dealers. 
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world's  toughest  picture  problems  invited! 

Today,  llie  famous  Mitchell  16n)m  and  35nim 

Cameras  are  being  u>ed  in  increasing  numliers  in  every  part 

of  the  world.  Pioneered  by  Mitchell,  masterful 

engineering  and  quality  workmanship  has  pro<luced 

these  (lawless,  precision-built  motion  picture  cameras. 

Every  sturdy,  proven  Mitchell  part  .  .  .  and  versatile 

accessory  ...  is  adjustable  to  the  most  extreme  and  difficult 

photographic  condition^  tin-  world  over. 


>a,m  to  lotn  iSe  Milrhrll 

Line  Kilt  be  the  wort  J"  s 

fineit  prertiion  quality 

MirCHEll    Ui»i>    •nd 

15r«i«     PIOJtCTOIS 


^\y 


/ff/YcAe//  ^a^fC/'O'   CORPORATION 

666  WIST  HARVARD  STRUT*  OLENDALI  4,  CALIFORNIA  •  CAtLi  ADDRESS:  "MITCAMCO" 
^V^    t5%  of  the  motion  pltturot  shown  in  theatros  tkrewghoul  the  world  ore  filmed  with  o  Mitchell 


UlH^ 


Color  is  not  only  our  business  at  Houston 
Color  Film  Laboratories,  but  an  exacting 
science  and  a  fine  art.  The  very  finest,  modern 
equipment  is  used  to  assure  absolute  control 
during  every  stage  of  developing  and  printing, 
thereby  reproducing  true  "living"  colors. 
Houston  technicians  are  color  experts  with  a 
wealth  of  experience  and  know-how  that 
is  unmatched  in  all  the  world.  Try  Houston 
on  your  next  job  and  see  the  difference. 

•  Developing  and  Printing  35MM  color  film 

•  Duplicating  prints  on  35MM  color  film 

•  Processing  16MM  color  film 

•  35 MM  color  film  strips  and  slide  films 


HOUSTON 


Color  Film  Laboratories,  Inc. 

230  W.  Olne  St..  Burbank,  Calif.  '  CH.  0-8188 

Fast,  Immediate  Service   •   Processing  Color  Film  Exclusively 

World's  largest  processors  of  3SMM  Ansco  Color  Film 
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Modern  Farm  Life  Is 
Dearborn's  Theme  in  New 
Jam   Handy   Film   Production 
*   iVraririf;     ('ciinpjctiiin     is 
new  film  on  nioderii  farm  lif 
which   is  being  made  (or  th' 
DKARnoRN  Motors  Corp.,  na 
tinnal   marketing  urganizatioi 
f(ir    Ford    traitors    and    Deal 
burn  farm  eijuipmrnt.  I»y  Tl 
Jam  Handy  Organization.  I 

.Most  action  of  the  story 
a  girl  singer  who  gives  up 
career  to  return  to  her  fan 
home,  then  meets  a  TV  scout 
has  been  fihned  on  a  fa 
near  Detroit.  The  leads  an 
Hazel  Dawn,  Jr.,  of  Holly- 
wood and  Broadway  musical 
comedy,  and  Paul  Langton,  ol 
several  MGM  productioi 
Haford  Kerbaway.  who  pro 
duced  Wai'es  of  Green,  is  di 
rccting. 

The  new  Dearborn  film  will| 
be  distributed  nationallv. 


Fourth   Commercial  Driver 
Film  Is  On  Safe  Trucking 

*    fourth    in   a  series  of  com- 
mercial driver  education.   f)e- 
ing   produced   by   the   Vogue-I 
Wright  ."studios,  is  a  trucking! 
industry  safety  film.  Too  Fasti 
for     Conditions.      F  r  a  n  k  I  i  n  I 
Kreml.  director  of  the  North- 1 
western  I  niversity  Traffic  In- 
stitute, is  featured. 

Others  in  the  series,  ready 
for  release  by  the  National  As- 
sociation of  Automotive  Mu- 
tual Insurance  Companies. 
are: 

Caution  at  the  Crossroads. 
dealing  with  avoidance  of  in- 
tersection accidents:  Danger 
in  Reverse,  demonstrating 
three  simple  steps  to  folh)W 
before  and  while  backing,  and 
so  avoid  vehicle  and  propertv 
damage  and  pedestrian  acci- 
dents: and  Too  Close  for  Com- 
fort, made  in  cooperation  with 
the  American  Trucking  Asso- 
ciations. Inc..  and  warning 
against  the  "tailgating"  prac- 
tice which  causes  highway 
crackups  and  arouses  public 
enmitv  toward  commercial 
drivers. 

All  these  subjects  are  avail- 
able from  the  Vogue-Wright 
Studios  as  sound  slidefilms  or 
slide-motion.  The  address  is 
237   F.   Ontario  St..  Chicago. 


PHESENTATIONS.      TREATMENTS. 
COMPLETE      SHOOTING      SCRIPTS 

GERAU5  BLANK 

I94'60B  64th  Ave. 

Fiesh  Meadows,  L.  I.,  N.  Y. 

JA  6-4220  TE  8-7174 


A    BUSINESS    FILM    REFERENCE    AND   RESEARCH   LIBRARY   AT   YOUR   SERVICE 

Write  today  for  complete  details  on  the  Film  Guide  services  have  now  been  improved  to  meet  your  needs. 

Library    and   the    Business    Film    Bookshelf   Services  Address:   Film   Guide  Library,  Business  Screen,   150 

available  to  subscribers.    These  economical  reference  E.  Superior,  Chicago  11.    Write  today — don't  delay!. 
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i  STUDIOS 

HOLLYWOOD   28.  CALIFORNIA 

NEW  YORK .  DETROIT • CHICAGO 
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SLIDE-FILM 

HAS  ALWAYS  NEEDED 

%P(ntamUf  me  This 


FOR  FOURTEEN  YEARS  we  worked  to  reduce 
the  weight  of  the  Picturephone. 

Never  excessively  heavy,  the  Picturephone 
has  always  hod  record  carrying  compartment 
and,  for  very  small  audiences,  built-in  shadow- 
boxed  screen.  Of  course,  for  larger  audiences 
projector  may  be  used  to  ploy  on  larger  screen. 

When  microgroove  records  out-moded  awk- 
ward and  heavy   16  inch  platters,  we  reduced 

MANUFACrURED    BY 


the  weight  still  further.  (Model  L  can  be  fur- 
nished to  ploy  all  recordings.) 

Our  engineers  redoubled  their  efforts  to  cut 
down  weight.  They  sliced  a  pound  off  here 
and  cut  on  ounce  there  until   .    .    . 

We  can  now  offer  Model  I  Picturephone  at 
the  unbelievable  light  weight  of  thirteen 
pounds! 

No  change  in  performance!  Same  high 
fidelity  and   clarity;  same  screen  and   projector 


exhibit  some  brilliant  pictures;  some  recorc 
carrying  compartment  keeps  records  clean  one 
safe  in  transit. 

And  you  have  everything  in  the  one  smoll 
case  that  needs  no  zipper  bog  to  protect  it. 
Model  L  needs  no  accessories.  It  is  a  complete 
machine  in  one  case. 

Such  portability  has  never  been  known  be- 
fore in  the  sound   slidefilm   industry. 


0.  J.  McCLURE  TALKING  PICTURES 


11151/2   WEST  WASHINGTON   BOULEVARD,  CHICAGO  7 


Telephone    CAnal    6-4914 
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THE      FOREMOST     CUSTOMERS 


IN     THE     COUNTRY     BUY 


COLUMBIA 


FOR     THE      ULTIM  AT  E 


IN      SLIDE      FILM 


TRANSCRIPTION     QUALITY 


Write,  phone,  wire  for  the  details 

w  xj  L.  LJ  IVI  dI/V   transcriptions 

A  Oiviiion  of  Columbia  Rvcordi,  Inc.  ^, 

New  York:  799  Seventh  Avenue,  Circle  5-7300 

Los  Angeles:  8723  Alden  Drive,  BRadshow  2-5411 

Chicago:  Wrigley  Building,  410  N.  Michigan  Avenue,  WHitehall  4-6000 


M  >l  BER    :.    •    \  Ol  I   \l  K     I  :    •    I')-.  I 


n 


Employees  Welcome  "Movie   Day" 
in  Thousands  of  Plants  and  Offices 


4     5     6      7    ®9     10 
11    12    13    14  (S.^  'f^^ 
18    19  20  21  ^^  If 
25  26  27  28  23.^^21^ 


I 
HOME   MAKING 


TRAVEL 


AMERICANISM 


REGULARLY  SCHEDULED  FILM  PROGRAMS 

PROVIDE    RELAXATION— STIMULATE   MORALE— BUILD    GOODWILL 


Modem  Talking  Picture  Service,  Inc., 
have  been  commissioned  to  distribute 
on  a  free  loan  basis  more  than  a  hun- 
dred top-notch  16mm  sound  motion 
pictures  sponsored  by  well-known 
American  companies,  trade  associa- 
tions, and  educational  foundations.  At 
jrour    request.    Modern    will    set    up    a 


weekly   schedule   of  films   adapted   to 
your  specific  type  of  audience. 

These  films  are  both  entertaining 
and  informative.  They  may  be  sched- 
uled individually  or  in  well-balanced 
sequence  from  Modern's  regional  film 
exchanges  in  all  leading  communities. 
WRITE  TODAY  for  free  descriptive  film 
lists  and  case  histories. 


MODERN  TALKING  PICTURE  SERVICE,  INC. 

45  ROCKEfELlER  PIAZA  •  NEW  YORK  CITY  2  0,  NY  •  Clrtl,  6-09)0 
140  EAST  ONTARIO  STREET  •  CHICAGO  I),  ILLINOIS  •  SUperior  7-0538 
612    SOUTH    FLOWER    STREET      •      lOS    ANGELES     1  7.    CALIf      •      MAdi, on    9-2121 


I  lilil\     I.I'M, nil's    thr    l{rmirif:liin    Kami    Ceiiln 

Remington  Rand's  N.  Y.  Center 

*  liusincss  griju|j>  an-  invited  l,,  ust-  (he  fai  ili 
lies  i)f  Remington  Hand  Inc.'s  new  165  M-al 
au(lil(irium  in  New  York.  Kecently  completed, 
the  room  has  been  planned  principally  for  cu^ 
tomer  seminars  in  conjunction  with  the  com 
pany's  Institute  of  Business  Administration  and 
for  group  meetings  of  Remington  Rand  people. 
However,  an  open  invitation  has  been  extended 
to  any  business  firm  to  come  in  and  use  the 
room  for  screening  purposes.  Reservation  re- 
quests may  be  made  to  Walter  P.  Lindsey,  gen- 
eral manager  of  the  Sales  Service  Department, 
Remington  Rand  Inc.,  315  Fourth  .A\enue.  N.Y. 
Equipment  includes  Ampro  16nim  projection, 
PA  system;  Beseler  VuGraph,  Webster  tape  re- 
corder, record  player,  and  165  springback  mo- 
hair seats  with  individual  foidawav  tablet  rests. 


Seating     facilities     accommodate  165     persona 


Comph'tcly  Automatic 


(»iil>  1  iiiii|il.i,h  .iiiloni.ilii  Till.llJMII  wjtt  :;  \  J 
>liilr  pnijrrlor  ujili  ri-niiiic  roiilrnl.  Takr«  18 
>li<lo.  .'Vvjjlulilf  »ltli  iMliini'ls,  "in-a-rase"  slidf 
|■^t■^>■nlalion^.  Kiir  dUplavN  miIpb,  ^rhools.  Icr- 
Itirfi..    A  mudern  dii.|ilay  lool. 


M'INDLER  &  SAIPPE 

::_'l»l    Heverly    Blvd. 
Ixis  .\ngeles  4,  Calif. 
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The  Last  Word  in  Training 


?*!!( 


affliiwninMMiinaKaMnii 


....  will  probably    never   be    written,    hm .... 

we  know  tli;ir  rht-  over-all  results  of  a  jf)b  Training  program 
depend  on  Al "nTUDE.  Individual  attitudes  —  in  terms 
ol  [)ride  in  compaii}  and  |)roduct,  job  importance,  team- 
work and  security  —  control  the  speed  and  effectiveness 
with  which  training  in  special  skills  is  absorbed. 

.Attitutics  are  the  products  of  emotion.  As  such,  they  are 
most  easily  influenced  by  the  medium  which  strikes  hardest 
at  emotions  —  the  motion  picture. 

We  have  faced  a  number  of  industrial  attitude  problems 
with  top  organizations  in  industr\ .  We  would  like  to  tell 
yt)u  about  our  approach  to  these  problems  and,  at  your 
convenience,  screen  the  results  for  vou. 


PATHESCOPE      PRODUCTIONS 

IMt        PAlMtSCOPt        COMFANt         Of        AMIBIC*  INC 

580   FIFTH  AVENUE,   NEW  YORK    19,  N.   Y. 
PLAZA    7-5200 


PBOOUCHS     Of     •     MOTION     fICIURIS     •      fllM      STRIPS     •     TlllVISION 


Fced-0-Matic*  Conveyor 


Vacumatie   Platen* 


All  need  for  pointing  uith  a  conventional 
pointer  is  eliminated  when  you  put  the  new 
Beseler  VU-LYTE  Opaque  Projector  to  work 
for  you. 

When  delivering  >our  talk,  you  do  not  even 
have  to  stand  near  the  screen,  "lou  can  actu- 
ally operate  the  projector  yourself  and,  wiih- 
oiii  leaviiii;  ilic  instiniiictti.  indicate  accurately 
any  detail  of  your  illustration  material  by 
simply  turning  a  knob. 

The  knob,  conveniently  located  near  the 
front  of  the  VU-L^'TE,  controls  the  Beseler 
POINTEX  PROJECTION  POINTER,  a 
built-in  device  which  throws  a  lighted  arrow 
onto  any  part  of  the  screen,  and  just  e.xactiv 
where  you  want  it. 

"Pointing  out"  details  in  this  way  proves 
extremely  easy  and  convenient  for  the  lecturer 
or  demonstrator,  since  projected  material  is 
seen  at  all  times  in  proper  perspective — and 
not  distorted,  as  when  a  speaker  is  obliged  to 
stand  close  to  the  image. 

The  POINTEX  PROJECTION   POINTER 

is  but  one  of  the  valuable  Beseler  innovations 
and  refinements  which  put  the  VL'-fl'TE  at 
"the   head   of   the  class" — make   it   the   most 


modern  and  versatile  visual  teaching  tool 
available.  Many  other  outstanding  V'L'-LYTE 
features  team  to  help  you  get  top-notch  re- 
sults with  maximum  ease  and  economy  of 
operation.    For  example: 

1.  YOU  CAN  use  the  VU-LYTE  in  o  portiolly- 
lighted  room.  Total  darkness  is  not  necessory  in 
order  to  obtain  clear,  sharp  images  and  brilliant 
colors  —  because  VU-LYTE  provides  extro 
illumination. 

2.  YOU  CAN  feed  mixed  or  continuous  copy 
through  smoothly,  without  light  flashes,  by  means 
of  the  Beseler  FEED-0-MATIC*  metal  belt  CON- 
VEYOR. As  new  copy  is  fed  in  at  the  left  side  of 
the  projector,  preceding  copy  is  ejected  from  the 
right    side. 

3.  YOU  CAN  use  copy  "as  is" — without 
mounting  or  inserting  into  holders.  The  unique 
Beseler  VACUMATIC  PLATEN*  holds  all  copy  ab- 
solutely flat  during  projection.  A  full  8  V]  x  t  1  page 
letter  or  a  postage  stamp  can  be  projected  with 
equal  ease,  without  curl  or  flutter. 

4.  YOU  CAN  use  VU-IYTE  on  on  uneven 
surface — project  on  small  or  large  screens.  In 
addition,  VU-LYTE  is  on  amazingly  quiet  and 
cool-operoling    opaque    projector. 


THE  NEW 


OPAQUE  PROJECTOR 


Tbete  j,/r  jttceJ.  exctiifii  e  f/jluret.  plus  othert, 

an  illCOrlTit.lleJ   in  J  prniulnr  ih.ll  ueighl  only  J5  Ihl. 

tn.l  h   REOUCfO  IN  PRICE.    Aik  lor  Int 
JemomltMiou  ot  the  preciiioti-buitt  \'V-LYTE  in  your  ou-H 
projection  room.    And  tor  more  information  regarjing  ihil  truly 
new  concept  in  opaque  protection,  atk  for  booklet —  f 
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For  those  accounts  and  agencies  who 
require  quality  production  in  thei 
SOUND  MASTERS  has  both 


Sound  Jiasiefis.  Jnc. 


165  WEST  46TH  STREET  —  NEW  YORK   19  .  .  .  PHONE  PLAZA  7-6600 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 
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IS 


Tilt;  (■n>sKiiiiM  CiiMMI  Ml  ATiill  in  use  iliiriiii:  trsi  stssmn.  (unfair  tell,  in  rrntri 
is  film  Analssrr  luilygraiih  and  at  right  is  lolnl  store  iniliintor.  On  wall  beside  screen 
I'j  ilassruom  lorreit  answer  light  box.  Multiple  rhoire  questions  ore  projerted  on  the 
screen   anil  students  indicate  choices  by  pressing  keys  of  individual  res/mnse  stations. 

Toward  More  Effective  Films 

ABSTKVCI     HKR)HTS    ().\    PENiVNAVY    KESKARCH    STUDIES 


if  Of  general  iinpurtance  to  the 
entire  audio-visual  field  of  educa- 
tion are  five  new  technical  reports 
issued  li\  the  Iiistruclional  Film 
Research  Program  of  the  Pennsyl- 
\aiiia  Stale  College  in  cooperation 
with  the  Special  Devices  Center, 
OflRc-e  of  Naval  Research.  Depart- 
ment of  the  Navy  and  the  Army. 
The  five  reports  bring  the  total 
number  of  technical  reports  pub- 
lished by  the  Instructional  Film 
Research    program    to    eighteen. 

Dean  M.  R.  Trabue  is  respon- 
sible administrator  for  the  human 
engineering  project:  C.  R.  Carpen- 
ter, program  director. 

Rapid  ma.ss  learning  is  the  ob- 
jective of  all  five  reports.  Two  con- 
cern the  planning,  designing  and 
construction  of  equipment  for  re- 
search on  the  learning  process  and 
the  evaluation  of  instructional  films. 

Three    other  studies    will   be   ab- 
stracted in  the  next  issue. 
*         *         ♦ 
The   Classroom    Commu.mcator. 

Responsible  engineers:  F.  T.  John 

and    J.    B.    (.'annon.    Jr.:    report 

prepared    by     C.     R.     Car|)entpr. 

R.    C.    I^ggleton,    Mr.    John    and 

Mr.  Cannon. 
♦   Jfhal  It  Is:  The  Classroom  Co:n- 

Control    console    of    the    (.omniunicatar 

P9  ■• 


municatiir  under  (lisiussiun  is  ;in 
cnlargptl  and  improved  version  of 
the  Film  Research  Program's  first 
experimental  Communicator,  as  re- 
quested by  the  Special  Devices  Cen- 
ter. It  was  planned  and  built  for 
the  twofold  purpose  of  providing 
a  means  for  recording  and  measur- 
ing the  reactions  of  individuals  in 
audiences,  and  for  improving,  fa- 
cilitating or  increasing  the  rate  and 
effectiveness  of  learning. 

If  one  includes  the  Film  An- 
alyzer, which  is  a  continuous  re- 
cording polygraph  for  evaluation 
of  programs  such  as  films,  and 
usable  in  conjunction,  the  Class- 
room Communicator  has  five  major 
components:  40  individual  response 
stations  located  on  the  arm  rests 
of  the  seats  and  having  five  piano- 
like keys:  a  console  housing  the 
relay  panels,  power  supplies  and 
commutators  and  having  a  large 
panel  on  which  are  mounted  ni<ist 
of  the  controlling  and  indicating 
devices:  classroom  correct  answer 
lights  located  in  the  front  of  the 
room:  total  score  indicators,  and 
the  Film  Analyzer,  which  is  dis- 
cussed in  a  separate  report. 

Operational  CharactPrislics:  In 
performance  the  experimental 
model  of  the  Communicator  im- 
mediately indicates  the  distribution 
of  correct  and  incorrect  answers 
by  individuals:  presents  the  total 
test  score  of  each  indi\idual:  pro- 
vides for  the  insertion  of  correct 
answers  by  the  operator  or  a  pre- 
punched answer  card:  provides  a 
semi-private  response  station  for 
each  individual:  presents  the  cor- 
rect ansucr  after  each  response 
period:  pre\ents  multiple  answers, 
and  a  discrete  imndier  sNsteni  gives 
accuracy  exceeding  that  specified. 
Illuminated  dials  permit  dark  thkiu 
operation. 


the  ('ominunicator  also  provides 
for  the  omission  of  a  response, 
permits  a  check  on  the  kind  of  re- 
sponse, indicates  the  number  of 
respon.ses  to  each  alternuli\e.  in- 
(hiding  cimils:  allows  arrangement 
of  the  total  grouj)  into  three  sub- 
groups; and  will  add  scores  on 
nuiltiple  choice  items  with  the  items 
(liilcn-nlially  weighted. 

I'sing  the  Film  Analyzer  in  con- 
nection, a  complete  record  in  sym- 
bols of  every  response  by  each  indi- 
vidual can  be  printed,  and  a  record 
can  be  made  of  all  response  times, 
thus  being  usable  for  different  im- 
mediate or  delayed  response  timing 
measurements. 

Conclusions  and  AnpUcalions: 
An  evaluation  program  is  underway 
to  determine  the  reliabilit\  of  the 
cfiuipment.  and  the  accuracy  with 
which  it  can  be  operated.  The 
evaluati<in  program  is  to  be  fol- 
lowed by  psuhological  experimen- 
tation, but  conclusions  thus  far 
reached  are  that  the  Communicator 
will  be  most  useful  for  research  on 
instructional  and  informational 
types  of  communication  programs: 
parts  of  the  system  mav  be  used  as 
patterns  for  simpler  svstenis  for 
niore  limited  functions;  models  in- 
corporating the  essential  elements 
can  be  mass-produced  for  use  in 
educational  institutions.  New  kinds 
of  ex|)erimentation  in  the  learning 
process  also  are  made  possible  such 
as  the  effects  on  learning  of  inter- 
group  competition,  and  knowledge 
of  results  on  tests. 


h'ilm  Analyser  polygraph  records  five  al- 
ternative   responses    for    40    stations. 

TiiK  Fii,M  Analyzer.  Responsible 
engineers:  F.  T.  John  and  J.  B. 
Cannon.  Jr.:  report  pre[)ared  bv 
C.  K.  Carpenter.  H.  C.  F.gglclon. 
Mr.  John  and  Mr.  Cannon. 

*  //  IkiI  It  Is:  A  new  recording 
system  for  research  and  evaluation 
of  complex  types  of  instructional 
and  information  programs  and 
communication  by  means  of  sound 
motion  pictures.  The  major  com- 
piments  of  The  Film  Analyzer, 
which    is   operated    to    synchronize 


reaction    record    with    the    runn 
of    the    film,    are    a    ptjlygrapli 
corder.  coding  relays  and  resp.r 
stations.     It   was  designed   to   w 
in  conjunction   with  the  Classri- 
Conmiunicator.     Both    devices 
the  same  response  stations  for 
formation  input.   The  coding  rel« 
arc  hous<'d   in  the  Classroom  Co 
tnunicator   but   these  relavs  are 
sociated    with    oidv    the    Film    A 
alyzer. 

Operational  Characlerislics:  T 
Film  Analyzer  records  conlinuoi 
ly  a  .series  of  reactions  or  respoD 
on   five  keys,   for  each  of  40  ini 
viduals.    The  response  stations  pi 
vide    for    semi-private   registrati 
of  reactions  of  each,  and  this  o 
be   done   in   a   dark   room.   Save 
ojierations    for    sub-groups   can 
undertaken   at  the  same  time,  siM 
as  a  study  of  technical  accuracy 
the  film   by  one  sub-group,  phot 
graphic  and   sound   quality   by 
•  ither.    teaching   ellectiveness   by 
third,   with   a   permanent   record 
each     reaction.      Timing     reactic 
study    by    timer    markings    on    tl 
record  chart  and  film  footage  marl 
ings  are  permitted,  for  svnchroniz 
tion.    Additional  kinds  of  observ 
tions  or  records  are  obtainable  b 
use    of    the    extra    recording    chai 
nels.    The   record   is   printed   on 
moving   paper   strip   and    is   imm 
diatelv  visible. 

Conclusions  and  Application! 
Reactions  to  various  tvpes  of  ii 
structional  and  informational  pr< 
grams  can  be  accurately  timed  wit 
the  Film  Analyzer.  The  follouin 
uses  also  are  considered  possibit 
Scripts  ma)-  be  read  or  repn 
duced  through  sound  recording 
for  evaluation  bv  a  selected  audi 
ence  and  sub-groups  and  the  re« 
ords  used  as  important  guides  t 
final  production.  The  forcgoinj 
holds  true  also  for  storv  boar< 
treatment  or  filmstrip  pri>scntatioi 
of  the  pictorial  content  with  a  re 
corded  narration.  Specialists  ma; 
use  the  Analyzer  to  evaluate  fill 
structure  in  the  "rough  cut"  editiii} 
stages,  and  the  researchers  call  par 
ticularl)  important  the  values  foi 
preview  and  final  decision  i-onfcr 
ences  to  determine  acceptability  ii 
terms  of  technical  accuracy,  treat 
ment  and  overall  (juality  and  ti 
formulate  recommendations  foi 
film   utilization. 

\\  ith  sub-group  recording  the 
Analyzer  provides  for  studv  of  the 
reactions  of  samples  of  the  target 
iUidieiKc  sinniltaneoush  with  thos<' 
of  the  specialists,  for  later  summar\ 
in  graphs.  Completed  films  can  be 
<'valuated.  and  the  .Vnalyzer  al.so 
may  be  used  to  record  reactions  to 
ra<lio  and  television  performances, 
lei  tu res.  demonstrations,  etc.         Qf" 


16 


BUSINESS    SCREEN    MAGAZINK 


MPO 

PRODUCTIONS,  INC 

15  EAST  53rd    St..  New  York  22 


1 

i 

rw 

, 

u 

P     4ll' 

|!       Ill 

mi 

■lill 

II     nil 

■II                     ^IHIIV 

II           ^lllffi 

III             ''H.I  null 

(    ^lli 

illiiii 

rill 

U  '.'ill 

Pi? 

1    _^                    --. 

«■!« 


■ 

'gllll 


I'illlS 


1 

11 

t 

S 

!l 

■1 

iil^i 

pai  ■  Bi 

1 

iiil 

1 

fi 

IT 

■  1 

fi 

fllili     Hi 

•  •  1  Mi 

1! 
1 

if 

III        11 1 

III     Hi 
11     III 

^.J.VV. 


»M 


atcomts 


PRODUCTION  LINES 


\\f\«-  |iri-ii  icailiii^  III  Wall  Mii-i-l  Jouiiial 
thai  inaiiufarliiri'rs.  in  gtwR-ral,  arc  « iirreiill) 
burdi'iifd  with  nvcr-jij/rd  invenlorios.  Apparent- 
I),  fv»'i\ body-  from  (he  pa|)er  clip  manufac- 
turers to  the  automobile  plants  has  over- 
produced. And  it"s  popular  rumor  thai  the 
makers  of  some  bi'i-licket  goods  are  ■"rnakini: 
deals"  with  their  distributors  to  help  relieve  the 
situation. 

•  «  « 

There's  nothing  new  about  this — but  we 
can't  help  thinking  that  a  stronger  program  of 
selling  at  the  final  point  of  sale,  the  retail  store. 
would  go  a  long  way  toward  taking  up  the 
slack  .  .  .  plus,  of  course,  creating  good  will  and 
future  customers   for   the   product    im.dved. 

•  •  ♦ 

After  all.  the  retail  salesuian  is  the  gii>  who 
can  make  or  break  the  sale — he  can  render 
the  whole  aihertising  program,  the  distribu- 
tion and  selling  plan,  meaningless— j/  he's 
not  able  to  get  the  information  and  the  prod- 
uct across  to  the  consumer. 

•  •  • 

Some  far-sighted  manufacturers  and  retail  or- 
ganizations have  worked  out  effecti\e  means  for 
getting  the  information  to  this  important,  final 
link  in  the  menhandising  chain  —  the  retail 
salesperson. 

•  •  < 

SEARS.  ROEBUCK  AND  COMPANY,  for 
whom  we  are  producing  retail  training  fdms.  is 
a  good  example  of  a  company  that  is  putting 
workirig  tools,  in  the  form  of  motion  pictures 
and  slidefilms.  into  their  stores  for  viewing  and 
study  by  their  salespeople.  These  films  are 
desifined  for  their  audience,  with  the  audience''s 
problems  in  mind  —  to  dramatize  and  explain 
specific  products,  and  to  outline  methods  for 
selling  them. 

•  •  • 

This  kind  of  "grass  roots"  sales  training  is 
important,  too.  to  some  of  our  other  clients 
for  whom  we've  recently  produced  successful 
films:  SWIVT  AND  COMPANY.  INTERNA- 
TIONAL HARNESTEH.  MILES  LABOR\. 
TORIES.  McKESSON  BOBBINS.  THE  N\- 
TKJNAL  ASSOCIATION  OF  RET\IL 
GROCERS.  THE  NATIONAL  ASSOCIA- 
TION  OF  MISIC  MERCHANTS.  THE  NA- 
TIONAL ASSOCIATION  OF  SPORTING 
GOODS    MANLFACTIRERS.   and   others. 

•  •         • 

If  you're  selling  a  product  or  a  service,  you 
need  to  reach  the  people  upon  whom  you  depend 
to  put  over  the  final  sales  transaction.  You  need 
to  reach  them  with  specially-designed,  potent 
selling  aids.  Their  best  aid  to  selling  is  informa- 
tion. Properly  designed  films  are  among  the  best 
purveyors  of  information. 

•  •  • 

We  can  design  those  films  for  you — and 
produce  them  with  unexcelled  quality. 

•  •  • 
Call  on  us  for  screenings. 


DALLAS  JONES 


^  PRODUCTIONS 

1725  North  Wells  Street  «  Chicago  14.  ML 


.Mourn   l';is-iiig  of  Hol.ert   I'laiicrty 
"l';ilii<r  of  llir  Dmii ntary  Film""' 

*  Robert  Jiisepli  llaherly  died  at  IfliM)  in 
I  III-  morning  of  July  2'A.  Ill  for  several  weeks 
at  his  farm  near  Brattleboro.  Vermont,  the 
"father  of  the  documenlarv  film"  finally  suc- 
cuiiilied  of  a  heart  atta.  k.  With  him  at  the  end 
were  his  wife.  Frances,  and  hi-  brother.  David, 
both  of  whom  worked  with  Bob  Flaherty  in  the 
production  of  his  long  series  of  masterful  films. 
Flaherty  was  born  67  years  ago  in  Upper 
Michigan.  Early  in  life  he  learned  the  excite- 
ment of  adventure  and  the  wavs  of  primitive 
peoples  as  he  traveled  with  his  father,  a  mining 
engineer,  in  northern  Canada.  Later,  he  ex- 
plored the  upi^er  Hudson's  Bay  regions  for  the 
Canadian  National  Railway  and  began  his  ex- 
periments witli  the  motion  jiicture  camera  which 
culminated  in  the  first  of  the  great  documentary 
pictures,  .\anook  oj  the  Snrth  which  he  made 
for  Revillon  Freres  and  released  to  great  ac- 
claim in  1922. 

Flaherty  traveled  and  lived  all  over  the  world 
in  the  following  years,  making  Moana  and  Tabu 
in  the  South  Seas.  Elephant  Boy  in  India.  Man 
of  Aran  in  Ireland,  and.  recently.  Louisiana 
Story  for  the  Standard  Oil  Company  ( NJ )  in 
the  "Cajun"  country  of  Louisiana.  He  had  been 
working  in  the  recent  months  on  a  new  produc- 
tion for  the  Cinerama  process  which  was  to  be 
presented  next  winter  in  New  York. 

Bob  Flaherty  won  honors  from  many  nations 
and  recognition  for  outstanding  achievement 
from  practically  every  group  in  the  film  indus- 
try. His  poetry  of  light  and  shade  will  remain 
an  enduring  treasure  for  generations  to  come. 
In  Gaeli.  the  tongue  of  his  ancestors.  "Flaher- 
ty" means  "prince."  but  to  his  friends,  and 
friends  of  the  film  everywhere.  "Flaherty"  will 
alwaxs  mean  "The  King."  1^ 

Committee  on  Advertising  of  U.S. 
Chamber  Sponsors  "The  Magic  Key" 

■K  Distribution  of  The  Magic  Key  moves  out 
and  beyond  sponsorship  by  individuals  or  as- 
sociations to  a  position  as  a  potential  economic 
force  on  a  national  scale  with  the  announcement 
by  the  Chamber  of  Commerce  of  the  United 
.States  that  its  Committee  on  .Advertising  now 
is  sponsoring  the  Raphael  G.  Wolff  color  and 
sound  film. 

The  aim  of  the  Chamber's  Committee  in  han- 
dling The  Magic  Key.  a  winner  in  the  1951 
Freedoms  Foundation  Awards,  is  "to  develop 
a  better  public  understanding  of  the  part  adver- 
tising plays  in  our  economy."  In  a  two-color 
folder,  with  laudatory  quotations  from  sponsors 
in  widely  varied  fields,  the  ('onimittee  empha- 
sizes that  the  20  niinule  Uimm  motion  picture 
.shows  how  free  enterprise,  with  the  aid  of  ad- 
vertising, has  given  .America  mankind's  highest 
standard  of  living. 

The  Committee,  which  is  renting  prints  at  -SIO 
a  week  and  .s<-lling  them  at  S2(H).  notes  that  the 
film  is  suitable  for  showing  to  businessmen, 
churches,  colleges,  high  .schools,  women's  clubs, 
social,  management,  advertising,  sales  and  labor 
groups  and  to  general  audiences. 

Address  the  Committee  on  .Advertising  of  the 
Chamber  of  Commerce  of  the  Inited  States, 
101.5  H  St..  N.W..  Washington  6.  D.C.  ^ 
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BRIDGE  TO  THE  FUTURE 

for  • 

"Worcester  Polytechnic  Institute 
FIRST  AWARD       •* 


THE  WILL  TO  BE  REMEMBERED 

for  • 

Barre,  "Vermont, 
Granite  Associalion 

HONORABLE  MENTION 


DESIGN  FOR  TOMORROW 

for 

Springfield  College 

SECOND  AWARD 


SKI  VERMONT 

for 
•       "Vermont 
State  Development  Commission 
AWARD  OF  MERIT 
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BAY  STATE  FILM 
PRODUCTIONS 

INCORPORATED 


SPRINGFIELD     &     BOSTON 
MASSACHUSETTS 
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FOR  BUSINESS  AND  INDUSTRY 

•  F(1R  TRAlNINCi  your  employees  or  -.altsmcn. 

•  FOR  SALES  and  PROMO  TION— to  show  prospects  how 
your  product  is  made,  how  it  works,  the  benefits  of  its  use. 

•  FOR  EDIC  ATION  and  ENTERTAINMENT— in  faaorics. 
schools,  churches,  stores,  or  homes. 

PHOTOGRAPHY... 

demonstrates,  trains,  dramatizes,  sells 


VOLUME   12    •    19SI 


fcdlgilk 


TBADt-MA«IC 


Make  the  Most 

of  Your 

Color  Slides 

THE  KODASLIDE   PROJECTOR, 
MODEL  2A 

Gives  Brilliant  Performance 
For  Small  Group  Showings 


With  the  Kodaslide  Projeaor,  Model  2A,  you  put  your 
slides  on  the  screen  with  an  extrit  measure  of  clarity  and 
dramatic  realism — give  them  maximum  effectiveness  for 
sales  presentations,  training,  education,  and  entertainment. 
Light,  compact,  and  easy  to  carry,  it's  the  ideal  projector  for 
small  audience  showings. 

L'ltra-sharp,  sparkling  projection  is  assured  by  a  Lumen- 
ized  optical  system  for  increased  light  transmission  and  even 
illumination.  Quick,  easy  lens  barrel  focusing  and  a  built-in 
elevating  mechanism  make  this  projeaor  a  pleasure  to 
operate.  What's  more,  your  transparencies  are  fully  pro- 
tected by  heat-absorbing  glass  and  adequate  ventilation. 

Durahlv  constructed  with  a  die-cast  aluminum  case,  the 
.Model  2A  Kodaslide  Projector  is  designed  for  long, 
trouble-free  service.  A  5-inch//3.5  lens  blows  up  your  2x2- 
inch  transparencies  to  84-inch  screen  images.  Price.  $49-50. 
Carrying  case  with  a  shielded  10  x  10-inch  screen  inside 
the  case  lid.  SI  5.  Projector  remains  in  case  during  slide 
presentation.  See  this  truly  outstanding  projector  at  your 
nearest  Kodak  dealer's  or  mail  the  coupon  for  complete 
information  to  Eastman  Kodak  (Company,  Rochester  4,  N.  Y. 

Prices  subject  to  change  uithnul  notice.  Consult  your  dealer. 

I  7 

I       lASTMAN  KODAK  COMPANY,  lto(h«»*r  4,  N.  Y. 

I       Pl<at«    i*nd   me   compUt*    Informotlon   on  "Th*    Kodotlld*  Pra|*ctor, 

I       Modal  lA." 
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AUDIO    PRODUCTIONS,    11^ 

PRODUCERS     OF     MOTION     PICTURES 
630    NINTH    AVENUE    •    FILM    CENTER    BUILDING    •    NEW    YORK 


How  DOKS  a  in'»  sponsor  of  business 
films  j-fl  -lart.'d  in  this  nifdiuin?  Max  in-: 
sfiokcM  and  writli-n  to  countless  llioiisands 
,f  "roups  and  individual  cxfiuli\cs  citlicr 
|irectl\  inli-rfstcd  in  this  potent  nu-dium  or  in 
ipparerit  need  of  it.  we  are  constantly  slrivinj! 
[oward  the  liasic   fornudae  for  a  successful   he- 

nnin":   for  the  connnon  denominator  i>f  inter- 

it  to  the  largest  nund)er  of  poteiitial  lllin  users. 

Universal!),  ih,-  facls  about  the  twiiiences 
ivailahlr  ami  attained  by  other  comitarable 
ponsors  seem  to  have  the  greatest  appeal  to 
hose  eonsideriri};  lilius  for  the  first  time  or  a 
•eiurn  to  fdms  after  some  years  of  ina<ti\it>. 
)(  nearly  equal  interest  is  that  all-<  rilieal  se- 
|uence  of  events  that  lies  bctweeen  eonfirined 
nteresl  and  the  first  projection  of  the  client's 
»ork-print.    The  i  lirnl  wants  to  know  "how  can 

be  sure  that  m\    first  film  will  be  a  winner.''" 

Best    .\(lviee:    Sti<-k    to    the    Winners 

It  goes  without  saying  that  the  best   "■general 

•  \irage"  policy  any  client  can  acquire  in  that 

nnr   lies   in    the    reputation,    faiililies.  and    in- 

.:;ritv  of  the  known  and  established  companies 

tUio   continue    to    provide   the   great    number    of 

uccessful    films    now     in    use.       But    two    other 

leoplc.  both  within  the  control  of  both  the  spon- 

t  or   and    the    producer,    hold    vital   keys   to    film 

ucces,s.    These  are  the  screen  iiriler  whose  ideas 

\nA   overall    concept    can    almost    predict    a    pic- 

t ire's    final    appeal     and    the    film    distributor, 
hose  liaison  activity  between  the  sponsor  and 
Iw  national    audience   is   now   governed   by    in- 
iolate   i>|»'rating   codes   and    fmiilamental   econ- 
mics   of    print    movement. 
The  writer's  skill   is  not  a  common  thing,  iiii- 
>rtunately,  and   it    is   still   too  often    interfered 
ith  by   inept   or  insecure  sponsors    (and  some 
('•xpcrienced  enough    to   know    better  I .    Hut    it    is 
ilainlv    evident    in   the  script,    in    the   q\ialilv    of 
t»  appeal   to  the   intended   audience,  and    in   the 
rsl  treatment   wherein    it    is   either   blueprinted 
or  a  motion  picture  or  clearly  unworthv  of  the 
ra.  One  highly-successful  writer  of  recently 
Utstanding  sponsored  films  blueprints  his  first 
pproach    as    a    sih'nt    movie.      If    the    treatment 
be  thoroughlv    visualized     a  motion  picture 
he  proceeds  to   write   it.    One   other  key   ele- 
lent  lies  in  being  able  to  get  to  the  kernel  of  the 
dea,  the  key  ohjeclive.  which   hi-  tries  to  define 
n  a  short  stalemeni  or  translate  into  an  i-ssential 
kfiluation.      In    one    film,    for    example,    the    key 
lldea  was  expressed  in  the  phras<;  "the  <lilTereiice 
Ipetween  a  minor  violation  and  sudden  death  is 
It    fraction    of    a    .second."     The    picture    is    the 
|ialionallv    successful    safety    subject    And    Then 
fhere    U  ere   Four.      The   writer:    ('harles   "Cap" 
"nhner.   an   experii-nced    craftsman. 

I'iclliri--     \re    Written    to    I'eople 

\   patent    weakness    in    many    sponsored   films 

I»  their  "all-purpose"  appeal.    Good  internal  pic- 
ures    are    directly     aimed    at     spec-ifie    worker 
[roups  and    make    a    common    boml    of    under- 
landing  or  fail.     Ihe  consumer  film  has  a  vastiv 
*  lifTerent   aim.  whether   in   prcxiuct  promotion  or 
'iililic   relations.     Kach   type   must   be   aimed  di- 
'•\\ :  there  is  ni>  real  economy  in  less  eflective 
■entation    for    both    groups   through    needless 
iifice  of  |iersonal   interest. 

i'    is    the    i-normoiis    and    lonslantlv    growing 
of  the    Minim   film   audience  that   has   reullv 


ri^lit  off  I  lie  iM^el 

NEW  SPONSUKS  lOK  Ml.MS  •  lAHOKS  V \\\   •   MEDK.Al,  I  IIM  KKSKAKCII 


rung  the  death-knell  of  the  all-purpose  film.  A 
total  plant  organization  of  many  thousands  is  a 
i)ig  enough  audience  to  justifv  a  direct  picture: 
the  millions  of  consumers  in  all  age  groups  now 
availabU'  through  nationwide  film  distribution 
dictate  high-quality,  well-aimed  consumer  films 
that  help  .sell  their  own  multiple  bookings  and 
increased  annual  showings  per  print. 

Clubs,  schools,  churches,  plant  shows,  theatres, 
television — these  outlets  for  todav's  spon.sored 
films  represent  the  non-user's  greatest  opportun- 
ity- a  challenge  which  must  be  met  first  by  the 
imaginative  skill  and  originality  of  this  Indus- 
Irv's  screen  writers. 

•  •  • 

Manafifmciil-Boitinfi  l^abor  Picture  Fails 
to  Deliver  Retail  I  nioii's  Real  Story 
•^  Maybe  not  every  trade  union  has  the  kind 
of  story  to  tell  that  made  the  Ladies  (iarment 
workers"  If  ith  These  Hands  such  a  memorable 
event  in  recent  sponsored  film  history.  C^ertainlv 
the  first  major  union  picture  to  be  released  since 
that  time  suffers  by  comparison. 

The  Ketail  ("lerks  International  Association, 
an  .Vmerican  I'ederation  of  I-iibor  afliliale.  is 
the  sponsor  of  ,(  U  alch  for  Joe.  a  Super  Cine- 
color  opus  produc-cd  in  Hollywood  B  or  C  pic- 
ture stvle.  It  runs  for  \ri  minutes.  Because  trade 
unionism  is  a  fundanierital  part  of  our  whole 
economic  system,  this  (ilm  and  its  content  ap- 
proach should  not  pass  unnoticed. 

.1  Watch  for  Joe  makes  its  case  for  member- 
ship on  the  stupid  cupiditv  and  inhiimanitv  of 
a  caricatured  employer.  Of  course  this  charuiler 
doesn't  really  exist  and  his  lack  of  existence  is 
underscored  by  the  casting  of  .Man  Mowbray 
as  thi-  fi-atured  plover  of  this  key  role.  Our 
sincere  voiinp  hero  is  ilriven  into  union  mem- 
bership past  death's  door.  \  illaiiis  have  prob- 
ablv  maile  a  major  contribution  to  trade  union 
membership  since  the  I'XHt's  but  it  i«  highlv 
questionabh  if  this  modern-day  I  ncle  Tom's 
('abiji  pres4-nls  the  true  casi-  of  the  Retail 
(!lerks.  Hut  after  all.  they  (the  union)  plav  a 
comparatively  minor  role  in  the  picture  which 
is  lorgely  devoted  to  irrelevant  mish-mosh  such 
as  Joe's  brother-in-law's  struggle  with  the  paint- 
ers' union.  Joe's  romance  with  a  l>rautifiil  union- 
i«t.  and  a  curtain  sj>e«Th  bv  that  eminent  spokes- 


man   of    labor.    Mr.    Kdward    Arnold,    who   IclU 
about  his  union. 

This  is  the  sad  result  of  entrusting  a  factual 
film  doiument  to  the  |M'ople  who  make  fantastic 
fiction  for  a  living.  Inlike  If  ith  These  Haiuls. 
the  result  is  that  A  Watch  for  Joe  is  not  l)elieve- 
able  and  not  worthy  of  a  great  trade  union. 

Not  even  in  Super-Su|>er  Cinecolor. 
•  •  • 

(  M  I  i/iprovrs  Medical  Film  Research 
•¥  Approval  of  a  new  budget  to  make  possible 
preliminary  investigations  on  the  effectiveness 
of  motion  pictures  in  medical  education  has 
been  granted  the  Committee  on  Medical  Mo- 
tion Pictures  of  the  American  Medical  Asso- 
ciation In  the  Board  of  Trusti-es.  \nnounc-e- 
nient  of  the  grant  was  made  this  month  by 
Ralph   I'.   Creer.  Secretary  of  the  connnittee. 

A  research  subcommiHee  of  medical  educa- 
tors, audio-visual  specialists  and  educational 
psy<-hologists  will  U-  appointeil.  Their  princi- 
pal function  will  be  to  establish  basic  criteria 
under  which  controlled  research  studi«-s  might 
later   be  conducted   in   medical   schools. 

I'asI  studies  have  indicati-d  the  efTe<tivene>s 
of  films  in  primary,  elementary  and  s<Tonilurv 
schools,  as  well  as  in  the  .-Vrmed  Forc«-s  ami 
industrv.  but  this  marks  the  first  time  that  aiiv 
studv  has  been  un<lertaken  of  audio-visual  tivh- 
nics  as  ihev  apply  to  medical  education.  Fur- 
ther studii^s  which  may  be  made  after  the  pre- 
liminarv  data  have  l>een  compiled  wnulil  Iw  ex- 
pected t<i  offer  valuable  ev  ideiice  on  the  limita- 
tions as  well  as  the  eflei-tiveness  of  motion  pic- 
lures  a-  applied   to  medical  teaching   situations. 

•  •  • 

Field  Trii>  I'oinilarily  Shines  Films  I  aliie 
*     \n  estimated    lil.lXKMHMl  ,H-ople  visile<l  l.  S. 
industrial  inslullalionH  in   l'),S(t  and  occording  l« 
a    recent    issue    of 
IUrI'KR's,  widespread 
factory    visiting    has 
iMM-ome  a  part  of  the 
Vmerican  scene,  ("on- 
vincing  testimony  for 
liMlay's     popular     in- 
terest   in   sponsore«l 
films    is     thus     high- 
lighted   in    the    news. 
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What  Is  Happening 
in  Civil  Defense  Films? 

A  Survey  <>f  tin-  IVofiil  (!i\  il  Defense  Film 
Situation  and  an  Estimate  (if  Future  Needs 


BY  WARREN  CHENEY! 


Cliairiium.  Tiaiiiiii"  Aids  Scetiou,  Civil  Defense   Kesearcli    Associates 


ACCORDING  to  the  official  news  releases  of 
tilt-  Federal  Civil  Defense  Administration, 
and  supported  In  letters  received  In  the 
author  from  Jidin  A.  DeChant.  Director  of  the 
Puhlie  Affairs  Division,  and  John  W.  Sundstrom. 
Deputy  Assistant  Administrator  for  Training 
and  Education,  the  current  FCDA  film  program 
is  as  follows: 

A  series  of  nine  motion  pictures  hased  on 
official  FCDA  puhlie  information  booklets  al- 
ready prepared  or  in  preparation  has  been 
announced  by  FCDA.  Each  film  is  nine  minutes 
in  length,  each  is  made  without  government 
funds,  each  carries  a  price  ceiling  of  $17.50 
retail  price  for  16mm  B&\^'  sound  prints.  (Lower 
prices  applv  to  silent  versions.  I  Recovery  of 
production  and  print  costs  is  expected  to  be 
made  through  sale  of  prints  alone.  Castle  Films 
Division  of  United  World  Films  is  serving  as 
distributor  of  the  series. 

The  first  of  the  nine-minute  FCDA  official 
films,  Sun-ival  I'mler  Atomic  Attack,  was  made 
by  United  World  Films,  also  producing  another 
in  the  series.  Cit'iV  Defense  for  Industry,  October 
release.  Also  for  that  month  arc  two  other  films, 
Fire  Fighting  for  Householders,  produced  by 
Teletran.  Inc.,  of  New  York,  and  What  You 
Should  Know  Ahout  Biological  Warfare,  pro- 
duced by  Reid  H.  Ray  Film  Industries,  Inc.,  of 
St.  Paul.  By  November  three  more  are  to 
be  ready  for  release.  The  Cities  Must  Fight, 
Archer  Productions.  New  York:  Emergency 
Action  to  Save  Lives,  Teletran:  and  Civil  Defense 
for  Schools,  Archer  Productions.  The  last  two 
of  the  series  are  due  for  completion  in  Novem- 
ber. What  You  Should  Know  Ahout  Poison 
Gases  produced  by  Philip  Ragan  of  Malvern,  Pa., 
and  I'rejiaring  Your  Home  Against  Atomic 
Attack.  Teletran.  A  tenth  film,  already  com- 
pleted but  kept  on  the  shelf  pending  policy 
decisions,  is  called  Disaster  on  Main  Street, 
produced  by  United  World. 

To  quote  a  letter  from  FCDA's  DeChant: 

"The  only  official  Civil  Defense  films  will 
be  those  subjects  listed  on  the  enclosed  press 
release  ( named  in  the  paragraph  above — - 
W.C. )  being  made  for  us  by  the  producers 
designated.  No  other  films  will  carry  official 
approval  or  any  other  FCDA  endorsement. 
While  some  privately  produced  films  have 
been  reviewed  in  the  past,  none  has  received 
official  approval  by  this  Administration." 
A  letter  from  FCDA's  Sundstrom  makes  clear 
that  the  Training   and   Education    Division   has 


no  film  program  at  present,  but  he  goes  on  to 
say  that  if  and  when  his  division  does  go  into 
films  "we  expect  to  use  available  (film  produc- 
tion! resources  in  much  the  same  way  in  which 
the  Public  Affairs  Office  of  FCDA  has  done." 

In  practice  this  means,  of  course,  that  the 
FCDA  does  not  expect  to  have  any  film  program, 
either  for  public  information  or  for  training, 
other  than  its  present  non-sponsored  one.  Ap- 
parently the  top  brass  of  the  Training  and  Edu- 
cation Division,  as  well  as  of  the  Public  Affairs 
Division,  feel  that  private  capital  from  the  film 
industrv  will  be  available  and  willing  to  finance 
all  the  civil  defense  films  deemed  necessary. 
Hence  there  are  no  funds  earmarked  for  film 
production  in  the  FCDA  budget,  and  presumably 
no  film  production  funds  will  be  requested  by 
FCDA. 

To  those  of  us  engaged  in  the  daily  tasks 
of  recruiting  and  training  civil  defense  person- 
nel and  trving  to  educate  the  public  in  atomic 
self-protection,  the  need  for  CD  films  far  ex- 
ceeds the  supply.  In  practice,  we  are  showing 
the  FCDA  film,  Survival  Under  Atomic  Attack. 
I  onlv  one  of  the  official  FCDA  films  available  I . 
and  find  it  useful.  But  we  are  also  using  20  to 
.SO  other  films,  most  of  them  of  much  longer 
running  time,  and  find  these  virtually  indispens- 


Too  Little  and  Too  Late? 

■¥■  Civil  Defense,  as  Millard  Caldwell  says, 
is  something  America  hopes  it  will  never 
need  but  cannot  survive  without.  In  this 
frank  review  of  the  present  application 
(and  lack  of  it  I  of  invaluable  visual  train- 
ing aids  to  the  acute  problems  id  civil  de- 
fense, a  qualified  F.astern  CD  authority  who 
is  also  a  film  writer-producer  with  the  Sig- 
nal Corps  Photographic  Center,  New  York, 
presents  some  of  the  key  facts. 

In  this  survev.  Mr.  Cheney  asks: 
( 1 1    What   is  the  FCDA  film  program, 
presently  and  potentially? 

(2)  What  success  have  non-FCDA 
blessed  civil  defense  films  experienced  to 
date? 

(3)  W  hat  subjects  do  civil  defense  train- 
ing directors  want  covered  by  films? 


able    r\rH    though    the\     were    not    made    ur 
FCDA  auspices. 

Thus  the  present  situation  requires  exam 
tion  of  the  FCDA  program  and  evaluation 
the  utilization  record  id  the  F(!DA  nine-mn 
films  in  the  light  of  utilization  records  of  i 
FCDA  civil  defense  films. 


What    Siieress   Have  Non-FCDA   BleHsei 
(;i\il    Defeni-e   Film'-    Experienced? 


One  indication  of  comparative  utilization  to  I 
supplied   by   the   Speakers   Bureau   of   the   >  t  \ 
York  City  CD.  among  the  first  CI)  offices  to 
prints  of  the  FCDA  film  Survival  Under  Ale 
Attack.    When   speakers   were   ready   to  selei  j  1 
film   for  use  during  a   recruiting  meeting,  n  .1  ) 
often  the  film  chosen  from  the  Speakers  Bur 
film  library  was  the  color  version  of  Pattern 
Survival.     Queried   as   to    this  choice,   speiil 
replied   that  although  the  content  of  the  F* 
film    was    <]uite    acceptable,    the    color    and 
length   (20  min.l   of  Pattern  made  it  a  sui>< 
tool  for  CD  recruitment  purposes. 

Pattern  for  Survival  was  made  by  Miit^. 
Salzburg,  one  of  the  first  independent  produ 
to  risk  his   own   capital  to  produce  a   CD   : 
without    FCDA    approval.     With    the    tecbi 
advice  of  William  L.  Laurence  of  the  New  'l 
Times  plus   numerous  conferences  with   feil 
officials   in   the  NSRB.   Department   of   Defr 
American    Red    Cross    and    other    agencies, 
came   up  with   a   motion    picture   that   has   1 
accepted  and  used  by  hundreds  of  CD  orgar 
tions.     When    asked    about    that    vital    stall 
how   many   prints   sold,   he   smiled    and   Ihl 
not  to  be  quoted.    But  he  hastened  to  add 
print    sales    had    been    more    than    satisfai  i 
and   pointed    out    that   color   prints  outsold 
black-and-white    versions    two    to    one.    de- 
their  retail   price  of  .S200.  as  against  $10<i 
the   B\W. 

You    Can    Beat    the    /i-Bomb,    produceil 
Walter   Colmes    as   an    Emerson    Films   reli 
distributed    by    RKO    as    a    .S5mm    short, 
marketed    in    the    16mm    field    by    McGraw 
Textfiim    Department,    has    a    similarly    bril 
utilization    record.     McGraw-Hill    reported 
as  of  August  \.  close  to  1.000  prints  had   ; 
purchased   bv   CD   organizations  from   eoa~ 
coast.     Yet   this   film,   like   Pattern,  lacks   l< 
approval.    Of   further    note   is  the   fact   ih.ii 
though    it   deals   with   survival    measures   ir 
home,    as    does    the    FCD.A's    Survival    I 
.Atomic  Attack,  the  film    You  Can   Beat  th^ 
Bomb  continues  to  sell  an  average  of  25  ]<■■ 
per  week  even  after  everyone  in  CD  has  lei 
that   .S.OOO   dealers   stock   the   FCDA    pictui 
SI  "..SO.    You  costs  S.SO. 

.■itomic  .Alert,  produced  by  Encyclop.i 
Britanniea  Films  primarily  for  school  audie; 
is  a  third  CD  film  that  is  doing  good  bu- 
in  print  sales  without  benefit  of  the  FCDA 
of  approval.  It  runs  15  minutes,  sells  for  ^ 
and  is  available  in  a  10  min.  version  for  ^ 
It  too  deals  with  survival  measures,  liki 
$17.50  Survival  Under  .Atomic  .Attack. 

Encouraged  by  the  response  to  their  firsi 
films,  both  Cornell  Films  (Pattern  for  Sun 
and   McGraw-Hill   (You  Can   Beat  the  .4-11' 
have    proceeded    with    the    procfuction    of 
tional   CD   subjects.     Cornell's   new    film.   '/ ■ 
USA.  a  late  Julv  release,  deals  with  CD  meJi- 


BUSINESS    SCREEN    MAGAZI 


•  Jnduitrial   plant   prulcction    centers   on    an    aile- 
i\quate  communications  center. 

to    III-    taken    by    business    and    industry.     Liki- 

fl'attern  it  is  in  color  hut  available  also  in  H&\X  . 

iVlcCraw-Hiil   film.   Disaster  Control,    is   due    for 

l|release  in  October,  concerns  industry  exclusively 

•  land  the  problems  of  disaster  control  during  fire 
and  flood,  sabotage  and  bombing.    It   is  a  one- 

■  I    all-animation    H&W    film    being    made    by 
iiisfilm.  New   York  C',it\ . 


I  What  Subjects   Do  CI)  Training 

Directors  Want  Covered  by  Films? 

\s  the  producers  of  CD  films  have  quickly 
learned,  it  is  the  civil  defense  training  director 
who  gives  the  most  vital  kind  of  approval  to  a 
CD  film.  F'or  those  unfamiliar  vvitb  a  tvpical 
CD  training  program  it  might  be  helpful  brielK 
to  describe  the  way  in  which  New  York  City's 
CD  training  program  is  set  up.  since  many  other 
major  cities  have  similar  CD  training  structures. 

Civil  defense  training  in  New  York  City  is 
conducted  separatelv  bv  each  of  the  seven  major 
divisions  of  CD  operations:  Air  ^X  ardi-ns  Serv- 
ices (5(H1.(MK)  to  train  I.  Medical  F.mergeiicy 
Ser\ices  (.'iOO.CHX)  to  train  I.  Public  Health 
Emergency  (8.S.(X)0  to  train  I.  Auxiliary  Police. 
Auxiliarv  Fire.  VI  el  fa  re  Emergency,  and  Public 
Works  p.mergencv  i  total  CD  personnel  to  be 
trained  in  NYC:  1  million  I.  Tvpi<-al  of  the  prob- 
lems of  a  CD  training  director  were  those  of 
Dr.  Morris  Shamos.  training  director  of  the 
Air  Wardens  Services. 

Dr.  Shamos  explains  that  with  a  half  million 
persons  to  be  trained  in  the  kev  service  of  air 
wardens,  he  is  readv  to  use  films  extensiveK 
in  his  program.  One  reason  he  is  keen  about 
films  is  that  he  faces  a  huge  problem  in  getting 
uniformly  adequate  teaching.  Some  i>f  his  in- 
structors are  excellent,  some  are  not:  some  have 
be«-n  [irofessional  teachers,  others  have  not. 
Uiarilens  have  to  know  a  great  manv  things: 
they  must  be  able  to  perform  manv  functi<ms. 
they  must  be  leaders,  diplomats,  first-aid  direi- 
tors,  fire-fighters,  demolition  directors,  radiation 
detection  directors,  plus  a  hunilred  other  things 
«»  occasions  aris<".  ObviousK.  to  propcrU  train 
CD  Volunteers  to  do  and  le  all  these  things  is  a 
stiff  assignment  for  the  most  experienced  teach- 
ing staff.  But  when  teaching  staffs  have  to  be 
vastlv  expanded  it  is  inevitable  that  instruction 
drops  in  effeiliveness.  Consei|uentl\ .  since  ("D 
training  cannot  wait  while  the  teaching  staffs 
are  given  long  and  careful  teacher  training,  the 
need  for  exp<'rlly  prepared  films  with  maximal 
teaching  effectiveness   becomes   acute. 

Asked  how  he  felt  about  civil  defense  experts. 


The  industrial  information  projiram  maintains 
morale;  keeps  production  lines  goinp. 

Dr.  .Shamos  made  clear  thai  he  was  not  pri- 
niarilv  concerned  as  to  whctlicr  a  CD  film  had 
employed  Federal  (]l)  technical  advisors  or  other 
CD  experts.  As  long  as  the  film  was  acceptable 
in  doctrine,  and  had  material  of  value  for  his 
teaching  courses,  he  would  use  it.  VI  hile  ad- 
mitting that  the  ideal  would  be  to  have  films 
made  to  bis  specifications.  Dr.  Shamos  indi- 
cated that  films  were  like  textbooks:  instructors 
might  not  support  all  details  of  content  but 
would  use  the  text  since  it  was  70  to  80  per  cent 
correct. 

Space  limitations  preclude  discussion  here  of 
the  full  list  of  subjects  which  interviewed  CD 
training  directors  expressed  a  desire  to  see  made, 
but  the  general  areas  include  several  types  of 
training  films,  information  films,  morale  build- 
ing films.  \S'ithin  the  seven  major  divisiims  of 
CD  operations  there  are  26  subdivisions,  and 
these  require  persons  in  Kt'?  job  classifications, 
to  give  the  figures  noted  in  the  official  New 
York  City  CD  recruiting  booklet.  Some  of  these 
jobs,  such  as  blinker  signalers,  might  require 
but  one  or  two  training  films:  others,  such  as 
Geiger  counter  r>perators.  will  require  a  series 
of  films,  since  the  Geiger  men  must  learn  not 
merely  how  to  lead  the  dials  of  their  instruments 
but  also  must  know  the  intricate  methods  of 
radiologic  safety  in  order  that  thev  do  not  over- 
expose themselves  or  fail  to  decontaminate  them- 
selves properly  when  leaving  a  shift,  etc. 

Training  raw  volunteers  to  set  up  and  o|)erate 
emergency  welfare  centers  for  example,  will  re- 
quire a  large  number  of  films,  when  it  is  noted 
not  only  must  staffs  of  cooks,  clerical  workers, 
firslaiil  [>ersonnel  and  maintenance  crews  be 
trained,  but  key  j)ersonnel  groups  of  social  work- 
ers must  also  be  trained.  The  I  .S.'\  already  is 
seriously  short  of  professional  social  workers, 
hence  civil  defense  can  expect  to  find  the  re- 
quired additional  thousands  onlv  bv  training 
their  own  and  will  need  several  films  to  a<  ■ 
complish  that  job. 

Ilou    Iti::   .1    I'ro-r.iMi    Is  Needed  lo   Mt-.-i 

llie    I  rainin;;    lilin    Heqiiirenients  of 

the  FuU-Scule  LU  Effort ? 


To  arrive  at  a  realistic  concept  of  the  siie 
of  the  film  program  required  to  service  the  full- 
scale  effort  in  civil  defense,  certain  basic  statis- 
tics must  be  faced. 

First,  and  foremost,  is  the  matter  of  total 
numbers  of  CD  personnel  to  lie  trained.  Official 
estimates    place    the   coost    to   coast    total    ahovf 


I'lanI  experts  study  hazards:  these  M-enes  are 
from  the  new  film  "Target  US.A." 

twenty  million,  or  six  times  the  total  number  of 
armed  services  [>ersonncl. 

Second,  it  must  be  recognized  that  the  more 
than  lOU  job  classifications  in  civil  defense  are 
no  less  technical  and  specialized  than  those  in 
the  armed  services. 

Third,  since  CD  persoiuiel  are  volunteers 
rather  than  paid  workers,  the  training  problem 
is  rendered  as  much  as  1(K(  per  cent  more  diffi- 
cult. To  hold  interest  and  keep  CD  trainee  at- 
tendance at  par  requires  far  more  expert  teach- 
ing methods  than  can  be  used  on  buck  privates 
in  a  military  training  course. 

Experience  of  training  commands  in  the 
armed  services  is.  of  course,  the  most  valuable 
source  to  which  civil  defense  training  directors 
can  turn  for  help  and  counsel.  Inquiry  reveaL* 
that  the  armed  services  today  relv  more  exten- 
siveK upon  training  films  than  during  World 
War  II. 

Whereas  the  raw  recruit  in  19-1.3-44  saw  10 
to  15  training  films,  the  1931  inductee  sees 
an  average  of  one  every  dav  for  the  hundred 
davs  of  his  14  week  training  (>eriod.  As  a  re- 
sult of  that  improved  training,  the  new  soldier 
arrives  on  the  firing  line  Ix-tter  prej)ared  to 
take  care  of  hims(>lf  than  his  \l'W  II  counter- 
part. The  war  record  of  Korean  combat  effec- 
tiveness proves  that  the  iiewlv  trained  units  be- 
gin to  fight  with  veteran  skill  far  sooner  than 
did  the  new  unite  of  WW  II. 


\\  bat   Steps    Must    Be   Taken   Befon- 
F'ull-Scale   CI)    Film    Prii):rani 
Can    Be    Initialed/ 


It  s«fnis  evident,  therefore,  that  civil  defense 
training,  with  a  bigger  and  more  difficult  job 
to  do.  will  require  a  training  film  program  at 
least  as  extensive  as  that  l>eing  emploved  bv  the 
armed  services.  Plans  for  a  ('D  training  film 
program  of  smaller  dimensions  inevitablv  will 
prove  to  l)e  inade<|uale  to  a  tragic  degree.  Ijick 
of  pro|>er  training  for  civilians,  in  an  all-out 
atomic  war  such  as  we  face,  can  mean  serious 
loss  of  life,  and  among  lhos<-  lost  could  be  your 
familv  or  mine,  and  verv  likelv  the  families  of 
those  government  oflicials  and  elected  represen- 
tatives who  obstruct  the  CD  training  program 
for  one  reason  or  another. 

Defeatists  will  point  out  that  a  civil  defense 
film  program  as  large  as  that  of  the  combined 
armed  services  will  lie  too  big  and  too  ex|>rnsive. 
But   they    .should    be   reminded   that    atomic   war 

tCONTIM'ED    ON    THE    FOLLOWING    P*r.E( 
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The   Ci\il   Dcfeiist'   Picture: 

(CONTINUED  FROM  THK   PREf:El)l\(;   PACE) 

itM'lf  is  ti>i>  l)ig  ami  Uu)  c'X|>eiisivf.  TIh-n  slioiild 
also  Im>  rfiniiifli'<l  lliul  if  it  is  aiif|italili'  fur  llii- 
DcparlMUMil  of  Defense  lo  e\|)aiiil  some  ()()  liillion 
dollars  or  more  during  l<)Sl-32  e(|ui|i|iing  ami 
training  .'?'•_•  million  uniformed  personnel,  there 
should  he  no  <|uilii>liiig  ahoul  a  CD  appropria- 
tion jor  iinprorinii  Irainini;  via  films  oj  soinv 
20  million  CI)  personiifl  al  a  cost  oj  less  titan 
one-tenth  oj  one  billion  dollars. 

I.IMHI    Titles   Are    Kstimated    Need 

The  C!l)  lilm  program,  if  hut  equal  to  the 
armed  forces  film  program,  would  mean  setting 
a  produrlion  goal  of  some  kO()()  titles.  (  As  of 
August  1*).t1.  the  eondiined  film  programs  of  the 
armed  ser\  iees  total  more  than  li.HOO  titles  of 
motion  pictures  now  actively  used.  I  At  this 
early  stage,  it  is  inipossihie  to  foresee  whether 
4.000  titles  would  he  adequate  for  the  vast  CD 
training  effort.  But  this  figure  is  certainly  more 
of  a  minimal  than  a  maximal  one.  and  it  would 
he  a  mistake  to  assume  that  some  1.0(1(1  titles 
would  suffice  CD  for  the  duration. 

To  initiate  a  full-scale  CD  training  film  pro. 
gram  certain  preliminary  steps  obviously  nmst 
be  taken.  First  there  nmst  be  recognition  of 
the  size  nl  the  program  and  acceptanie  of  the 
reasons  for  establishing  a  Federal  Civil  Defense 
Training  Film  Division  with  a  budget  of  ade- 
quate proportions  to  get  the  desperately  needed 
films  produced. 

."^uch  recognition  is  necessary  in  several  key 
places  other  than  within  the  film  industry,  of 
course,  notabU  in  \X  ashington  among  congres- 
sional and  senatorial  appropriations  committee- 
men, among  FCDA  officials  not  yet  aware  of 
their  training  film  task,  but  also  among  the  CD 
administrations  of  every  city  and  state.  At  the 
moment,  no  FCDA  official  could  go  up  to  Capitol 
Hill  and  get  substantial  support  for  a  multi- 
million  dollar  CD  film  program.  The  grass-roots 
support  for  such  a  program  is  simply  not  in 
evidence. 

The  truth  is  that  civil  defense  needs  to  be 
shown  how  training  films  can  serve  CD  instruc- 
tion. While  many  CD  training  directors  alreadv 
are  asking  for  films,  there  are  hundreds  who  are 
new  to  their  jobs  and  never  have  seen  a  first- 
rate  training  film  program  in  operation.  Not 
knowing  what  films  can  do  for  teaching,  they 
are   not    yet    asking   for   (^D   training    films. 

Regional  .\ction  Neeiled  by  Imliistry 
Here  is  the  area  in  which  the  film  industry, 
the  film  councils,  and  the  audi-visual  dealers 
can  take  a  hand.  They  can  educate  their  local 
CD  officials,  their  state  CD  officials,  and  their 
elected  representatives  in  both  state  and  federal 
legislatures  as  to  vvhat  the  full-scale  CD  film 
(irogram  must  be  to  serve  the  nation  adequatelv. 
With  an  important  proportion  of  CD  training 
directors  in  every  state  asking  for  a  full-scale 
CD  film  program,  there  will  be  sufficient  grass- 
roots support  to  get  the  necessary  federal  funds 
to  start  it.  During  the  period  of  developing 
that  support,  the  detailed  organization  and  oper- 
ational plan  for  a  Federal  ("ivil  Defen.se  Train- 
ing Film  Division  can  be  evolved  so  that  bv  the 
time  congre.ssional  hearings  on  the  CD  training 

(CONTIMED        ON         PA(;E         FORTY -NINE) 


■■'rargt't  IJ.S.A."  Prt'st-nts  (irapiiir 
Portrayal      of      Plant      Pnitcctioii 


*  Sluili  we  presume  our  iniliistrial  plants  an- 
well  stalled  on  plant  protection  against  air  at- 
tack'    I  nderway?   Or,   know    nothing   about   it? 

This  is  the  prolilem  facing  producers  of  films 
designed  to  train  us  in  industrial  civil  defense. 
Will  their  films  be  so  elemcntarv  that  most  plant 
s<-(urit\  |H'(iple  will  find  them  old  hat?  Or.  will 
the  picluri'S  be  too  technical,  too  advanci-il  In 
i>e  of  practical  use? 

Cornell  F'ilms,  seeing  a  solution  to  the  prob- 
lem, studied  industrial  defense  activities  all  o\<T 
the  country  in  conjunction  with  the  Kesearch 
Institute  of  America.  It  was  determined  that 
the  most  needed  film  was  one  designed  for  the 
plant  where  plant  protection  was  in  a  beginning 
stage  but  required,  in  addition  to  technical  in- 
formation specifically  applicable  to  its  own  par- 
ticular situation,  motivation  for  all  plant  |)er- 
sonnel  with  emphasis  on  those  selected  to  be 
leaders  in  civil  defense  activities. 

Points  Up  Plant   Protection  Need 

On  this  hypothesis.  Target  USA  has  been  |)ro- 
duced  and  is  now  offered  for  sale  to  industrial 
concerns.  One  criticism:  "Theres  a  hell  of  a 
lot  more  to  civil  defense  than  that,"  which  miglu 
be  brought  up  right  at  the  start,  finds  a  ready 
answer:  there  certainly  is.  and  there's  no  better 
way  to  urge  people  to  get  down  to  the  real 
business  of  plant  protection  than  to  show  them 
dramatically    what   it's  all  about. 

One  narrow  line  the  producers  seem  to  have 
treaded  carefully  is  that  between  a  dramatic 
"scare"  picture  and  a  mundane  expression  of 
CD  techniques.  It  does  show  what  panic  can 
mean  in  a  crowded  |>lant.  and  it  is  terrifying. 
But  the  basic  feeling  of  the  film  reflects  con- 
fidence, shows  how  plant  workers  from  every 
department  work  together  in  harmony  and  with 
a  solid  purpose  for  their  own  common  protec- 
tion. 

Features  Message  by  Hanson  Baldwin 

Besides  the  authority  and  experience  of  the 
Research  Institute  and  of  Cornell  Films,  with 
the  most  successful  ("D  film  I'allern  For  Survival 
already  under  its  belt.  Tarfiel  USA  shows  Han- 
son W.  Baldwin.  militar\  expert  of  the  New 
York  Times,  describing  why  plant  protection  is 
essential    and   how    it   can   be   accomplished. 

The  film  has  some  nice  touches  of  good  cine- 
ma :    the  empty   streets  of  Manhattan   during  an 

Model  Indlstrial  Shelter  as  shown  in  "Tar- 
get U.S?A."  provides  adequate  jacilities  jor 
the  protection  oj  industrial  tvorkers. 


.dcrl  period:  the  faces  and  pastimes  of  )ii-()| 
in  a  shelter  they  jjlay  cards,  look  heavenwa 
apprehensively,  or  apply  lipstick  larefully  as 
there  is  no  time  a  girl  shouldn't  look  her  best. 
The  more  industrial  workers  who  see  it  t 
better  our  chances  of  rolling  with  the  pun 
if  it  should  come  our  wa\  and  it  might  c<ir 
aiiNtimi'. 


jC^ 


OFFICIAL  FCDA  MOTION  PICll  Kl 

■¥■  Here  are  the  9  official  Federal  Civil  Di-feri 
motion  pictures,  of  which  the  first  is  now  out 
Survival  under  Atomic  Attack. 

•  flic  dangers  of  the  atom  bomb  and  what  ll 
individual  should  do  to  protect  himself,  in  ll 
o|)en  or  in  the  home;  necessary  precautin 
shown  and  described. 

Fire   Fighting  for  Householders. 

•  \\a\s  and  means  of  preventing  fires  in  hoim 
or  fighting  fires  once  they  have  started.    Fire 
the   greatest    destroyer    or    killer    after    any   ;i 
attack. 

What     ^  on    Should     Know     about     Biologi<  . 
\X  arfare. 

•  Approved  defensive  measures  against  possil 
enemy  attack  with  germs  or  other  biologii 
weapons,  which  would  be  directed  against  i  i^ 
lians  in  urban  and  rural  areas  and  against  ai 
riial  and  food  crops. 

The  Cities  Must  Fight, 

•  Reasons  for  maintaining  a  well-organi/' 
Civil  Defense  in  every  area,  for  saving  of  hum.i 
lives  and  maintenance  of  our  armed  forces  i 
fight   back. 

Emergency  Action  to  Save   Lives. 

•  Latest  approved  treatments  for  burns,  shoe  I 
wounds,    fractures   and   asphyxiation,   and    wli 
to  do  in  absence  of  trained  help. 

Civil   Defense   for  Schools. 

•  Description  of  all  the   steps  to   be  taken   I 
the  protection  of  children  in  classrooms  in   lli 
event  of  attack  by  atom  bomb  or  other  weapon- 
What  You  Should  know  about  Poison  (iasc- 

•  Defenses  everyone  can  learn  to  use  are  sho»  i 
and  explained.  New  nerve  gases  vet  to  be  um-. 
in  warfare  are  discussed  as  well  as  war  ga«i- 
previously  employed. 

Civil   Defense  for  Industry. 

•  Defensive  measures  against  forms  of  sabotai;' 
and   attacks   on  defense  workers    (One   objectn' 
of  attack  would  be  to  damage  productive  capai 
ity      factories,    water   power,    transportation   am 
other  public  utilities,  I 

Preparing    ^  our    Home    against     Vtomii 
Attack. 

•  .Shelter    possibilities    in    average    homes,    aii' 
how    construction,   materials   and   location   dedr 
mine  shelter  needs.    Also  discussed  are  supplic- 
and    equipment    householders    should     have    .pn 
hand  against  atomic  attack. 

Prices  and  Sources  of  FCDA  F'ilms 

Purchase:     16nim    sound    SIT. .SO.    silent    Sy.T'i. 

Headline    edition    S2.T.S:    8mm    (silent    onl\ 
S.S..1O.   Headline  edition  .SI.T.t:   3.Smm   filmstrip 
.?.S;  special  edition  .{.Smm  safely  stock  prints  fi^r 
nonlhcalrical   showings  Sfitt.    Castle    Films,    hu 
\V\■:^   I'ark    \\e..   New   York   City   2"):    branch.-. 
.S42  S.  Dearborn  St..  Chicago  .S,  III.;    73.if)  Nbl 
rose  Ave..  Los  Angeles  46.  Calif.;  287  Techwooii 
Drive.    \.\\ ..    Atlanta    .3.    Ga.:    or    phone    your 
local  Ci\  il  Defense  headquarters  or  film  librai;ies 
of  audio-\isual  dealers.  5? 
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BUSINESS    SCREEN    M.\G.\ZINEi| 


TIIKRKS    A     LIGHTHb.AKTKI)    TOICII 
aliout    the   current    s«'rii's   nf    WVstiiifjIinusf 
Kli'ctric     (!i>r|)<)ration      salt's      |>ri)mi)tiiinal- 
oiisuniir  riioliim   |)i(turi's  lliiil   l>clirs  itirir  solid 
-(•Ming    success    and    accounts    (or    their    wide- 
-[ircad    audience    popularity. 

Kifilit  recent  pictures,  all  produced  by  Roland 
Keed  Productions  at  Culver  Citv,  have  that 
Iglossv  professional  look  and  theatrical  appeal 
thai  spells  iniinediate  consumer  ap|H'al  for  suli- 
'jpcls  of  this  kind.  In  addition,  they're  carefully 
.  .1st  with  Hollywood  name  players  and  written 
,with  a  deft  lightness  that  sells  the  goods  without 
pushing.  As  a  result,  several  of  the  pictures 
which  were  originallv  iiiteniled  to  move  dealers 
and  their  salesmen  into  action,  are  actual!)  mov- 
ing consumers  into  the  stores.  Audience  totals 
from  Modern  Talking  Picture  .*^ervice.  Inc.  con- 
firm thi.s  consumer  |)opularity. 

I"\er\  listed  audience  deemed  suitable  for 
llicM-  films  by  the  distributor  is  likeK  to  receive 
«|a  colorful  mailing  piece  which  directs  the  book- 
ing request  to  the  sponsor.  In  this  case  the  dis- 
tributor serves  as  the  sponsor's  own  film 
department  in  handling  the  individual  booking 
orders  through  a  nationwide  film  exchange  net- 
work.   But  the  full   impact  of  mail   demand  con- 


Thf.  Hi  M)V  Kvmii.^  /mis  Uecome  pari  of  tin- 
Wi'fliiiahniisi'  s/yonsoreil  film  traililion.  They'n- 
jeatured  in  this  sceiif  jri>ni  a  recent  fan  film  ap- 
proprialeh  titled  "The  Rundys  Breeze  Through." 

stantlv^r»e\\s  and  stimulates  the  sponsor's  own 
sales  department  into  a  realization  of  films" 
value  in   prti<luit   promotion. 

Tvpical  pictures  in  the  current  series  are  [era 
Has  Her  Way.  featuring  Sterling  Molloway  an<l 
Vera  VagWf;  Dinner  at  Six,  a  consumer  sales 
film  on  the  '.SI  Westinghouse  ranges:  Summer 
Storm,  on  electric  power  di-lribulion:  The 
Rundys  ll»4r:r  Through.  pr<imoting  fan  sales: 
Johnny  iiVV  to  the  Cleaners,  a  sales  field  film  on 
vacuun(*i'leaners:  This  Is  the  Way.  another  con- 
sumer film  on  the  Weslinghouse  l.aimdromnt 
and  dr\i-r:  U  hat's  ('.nokinfi.  a  straight  product 
film  "injl  ranges:  and  The  Refripernlor  Line 
That  (.ii^l\.  another  produit-line  film  presi-nlu- 
tion  to  (leaders  iin   the  '51    refrigerators. 

Inciden<alK.  We.stinghouse  film  promotion 
extends  into  a  very  complete  librarv  of  television 
conunerijnis  prepareil  es|H-ciallv  for  local  denier 
tie-ins  rr  J.  (iilbert  Raird,  sales  promotion  man- 
ager. There  are  .'Vl  of  |hes<-  fdm  spots  nvailnble 
in  biidi  one-minute  versions  and  2(l.s<*cond 
"chain"  breaks.  These  were  produced  bv  Hoinnd 
Reed    in    New    ^  ork    ('itv    fi>r    closer    liaison    to 


Pkofiissio.nal  Proijlction  to  insure  pood  film  results  is  exemplified  in  this  studio  scene  during  the 

inakinp  of  a    W estinjihouse  range  promotion    film. 

It's  the  Li^ht  Touch  That  SELLS 

ClKREiNT  SERIES  UF\\ESTI.^(,llUL^t  1  IL.MS  ULI.INERS  SA1,E.>  I'KoSl'EtTS 


iioth  agency  and  t.v.  contacts  involved.  The 
star  of  a  large  majority  of  these  is  Bettv  Fur- 
ness,  now  strongK  identified  with  Weslinghouse 
product-  as  a   result  of  these  commercials. 

Video  au<lien<es  have  also  enjoved  the  longer 
ronsumer-t\  t>e     pictures    borrowed    bv    stations. 

W  estinghouse   dealers   and    their   sales    results 


are  the  real  factors  in  backing  up  this  wide- 
spread consumer  interest  in  the  direct  I6mni 
program.  Alert,  aggressive  fellows  have  discov- 
ered the  [lulling  power  of  thes«-  pictures  with 
clever  windou  projection  <lispla\s  aii<l  bv  show- 
room screenings  which  demonstrate  the  products 
and  help  clinch  thos<'  vital  sale*.  |f 


It  Takes  a  Ldt  of  Talent  to  make  pood  pictures.    Here's  the  Roland  Keed  creu,  talent,  and  If  est- 

iii'.:hnii\r    rrjtr-'ii-nlnlivr^    nn    the    ^rt    of   n    Hunily    film    in    priMluclioii    iil    the    Culver    Cit\    studios. 
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CASE 
HISTORIES 


Technical  animation  explains  process. 

Reading;  Kiiitliii-i  Mai-liine  Gellesi^ 
Toltl  in  New  DeFreiies'  Color  P^ilin 

•^  Solution  of  the  problem  of  iiiterestiiigK 
explaining  the  conslrutlion  and  operation 
of  a  2()-lon  machine  having  180.000  part.> 
wa<  the  job  of  the  DeFrenes  Company  of 
Philadelphia  when  the  Textile  Machine 
Works  of  Reading.  Pa.,  engaged  the  pro- 
ducer to  make  a  color  film  of  the  Reading 
Full  Fashioned  Knitting  Machine.  Utiliza- 
tion of  animation  did  the  trick,  explaining 
the  principle  of  loop  formation,  while 
shots  of  a  be-stockingcd  model  related  the 
technical  phases  in  terms  of  glamor. 

From  yarn  to  finished  stocking  the  2.5- 
minute  production  depicts  the  development 
of  the  mechanical  knitting  machine  out  of 
the  beginnings  back  in  1586  when,  says 
legend,  one  Clergyman  Lee  turned  inven- 
tor to  give  his  beloved  more  time  for 
romance. 

The  motion  picture,  premiered  at  the 
Knitting  Arts  F^xhibition  at  Atlantic  City, 
will  be  used  not  only  for  public  relations 
but  also  as  a  teaching  film  for  apprentices 
and  students.  Q' 

Merhanizi'd  hniltin^i  was  born  in   l^H(>. 


IJ|jli(  Oil  Tolerance 

■  riie  (^liallnifn'"   \\  \\\>  First  .Vward 

for  Expo.^itioii   on   (!i\ii   Kiglits 

*  The  problem  of  racial  and  n-ligious  discrimi- 
nation is  still  with  us.  But  only  after  thinking 
back  twenty  or  thirty  years  ago  can  we  realize 
the  progress  that  has  been  made  in  eliminating 
a  great  deal  of  the  challenge  to  our  peoples" 
guarantees  of  civil  rights. 

Gone,  for  the  most  part,  are  the  grossly  cari- 
catured stage  and  movie  actors  representing 
minority  groups.  Restrictions  on  employment  or 
llu-  right  to  live  or  eat  in  "restricted"  areas  of 
cstablishnienls  have  been  widelv  eradicated  in 
main    parts  of  the  country. 

Bill  while  a  single  citizen  is  denied  any  of  his 
rights  the  shame  to  our  nation  can  never  be 
ended.  .And  thousands  of  citizens  are  still  denied 
fiiiulamcntal  rights. 

This  is  the  challenge  that  faces  us.  It  is 
s|.l(ndidly  portrayed  in  a   new  film.  The  Chal- 


Hekm  \n  --I  I  iNKKAls  llejlj,  former  presitlenl  oj 
the  L.S.  Chamber  of  Commerce,  and  now  head 
of  Bridgeport  Brass  has  a  featured  role  in  "The 
Challenge,"   new  anti-discrimination   film. 

lenge.  produced  by  Promotional  Films  Company 
for  five  leading  organizations  in  the  campaign 
to  eliminate  restrictive  racial  and  religious  prac- 
tices: American  Jewish  Coinniiltce,  Anti-Defa- 
mation League.  International  Ladies  Garment 
Workers  Union.  Jewish  Labor  Committee,  and 
I  nited  Automobile.  Aircraft  and  Agricultural 
Implement  Workers  of  America.  Besides  the 
sponsoring  groups,  thirteen  other  organizations 
have  officially  endorsed  the  film,  ranging  from 
labor  unions  ( AFL,  CIO.  Teachers)  to  religious 
associations  (Friends,  Congregational-Christian. 
I  nilarianl    and  veterans'  groups. 

\\  inner   of   Cleveland    Festival    AwanI 

riie  '.M>  minute  film  report  was  awarded  a 
prize  at  last  month's  Cleveland  Film  Festival 
as  the  best  picture  in  the  adult  education  classifi- 
cation. This  should  not  be  construed  as  lale- 
gorizing  it  in  the  adult  field  exclusivelv.  how- 
ever, for  it  will  receive  wide  use  in  schools 
through  distribution  by  March  of  Time  Forum 
Films. 

The  story  of  The  Challenge  involves  a  writer 
and   photographer   of  a   picture   weekly   who  set 


out  to  <lramatize  the  re|)orl  of  the  Presidem 
(iomniittee  on  Civil  Rights.  They  find  leaders 
many  types  of  endeavor  taking  active  steps  i 
stamp  out  discrimination:  Presiding  Bisho 
Sherrill  of  the  Protestant  Kpisropal  (ihurch.  He 
man  .Sleinkraus.  president  of  the  Briilge|x) 
Brass  Company  and  former  president  of  ll' 
I  .  S.  Chamber  of  (iommcrce,  William  Gree 
of  tlie  AIL  and  Philip  Murray  of  the  CIO  e: 
press  their  beliefs  in  the  four  essential  rights 
the  right  to  safety  and  securitv  of  person:  th 
right  |(>  citizenship  and  its  practices:  the  rigl 
nf  freedom  of  consciefice  and  expression:  n 
tile  right  of  equality  of  opportunilv  as  a  measii; 
of  our  progress  as  a  nation. 

The  Unending  Fight  for  Equality 

But   the  writer  and   [)hotographer  also   fititl 
graxe  miscarriage  of  justice  in   the  trial  of  tl 
murderers  of  a  Negro  voter  and  restrictions 
other  fields  of  essential  rights. 

Despite  the  progress  that  has  been  made.  7  ' 
Challenge  should  serve  well  in  keeping  the  li;; 
of  truth  on  the  evil  in  our  midst.  > 


New  Seagram  Picture  Maintains 
High  Level  of  Audience  Interest 

-Sponsor:   Seagram-Distillers  Corp. 

Title:    1 1   Came   of   .4ge,    14    min..    color, 
produced  by  Pathescope  Productions. 

■♦f  The  patroon  and  his  family  in  old  New 
^  ork  sat  down  to  a  groaning  board  re- 
plete with  delicacies  from  all  over  the 
earth.  Though  luxurious  for  the  time. 
father's  cheese  might  be  moldy  and  junior 
might  pull  a  worm  from  his  chocolate. 
Certainly  the  variety  and  quality  of  food 
and  drink  was  limited  in  comparison  to 
our  times.  However,  old  Grandpa,  a  heartv 
type,  was  having  a  slug  of  gin  in  the  1600's 
that  was  just  about  the  same  stuff  as  his 
counterpart  would   imbibe  in   19-40. 

The  point  of  this  parallel,  according  to 
the  new  Seagram  film,  is  that  no  distiller 
had  ever  improved  gin,  as  a  type  of  drink. 
until  very  recent  years.  % 

.Seagram's  .\ncient  Bottle,  a  pale  yellow- 
gin  at  a  slightly  premium  price,  was  ready 
for  production  in  1941.  Halted  by  mili- 
tary requirements  for  industrial  alcohols 
during  the  war.  the  new  gin  hit  the  mar- 
ket in  1946  and  has  been  a  top  seller  ever 
since  despite  its  radical  departure  from  the 
Iraditionally  colorless  spirit.  Scenes  in  the 
film  show  gin  aging  in  wooden  barrels — an 
innovation  in  the  gin  distilling  prowess. 

//  Came  of  Age  is  a  sales  promotion  film 
for  Seagram's,  but  is  non-commercial,  re- 
gardless. A  few  Ancient  Bottle  containers 
are  shown  and  a  distillery  with  Ae  Sea- 
gram name  appears,  but  Seagrams  is  not 
mentioned.  The  Intended  audience  is.  first: 
ihe  .S-agram  sales  force:  second:  distribu- 
tors and  their  salesmen:  third:  retailers: 
and  fourth:  under  some  conditions  to  those 
audiences  of  the  general  public  (largely 
men's  groups)  "who  admit  to  the  enjoy- 
ment of  a  drink  from  time  to  time."         Wh 
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BUSINESS    SCREEN     MAGAZINI 


Mary  Hayless  stars  in  "Clean  Look" 

Thai  "Clean  Look" 

iSew    AriiKiiir  (iolor   Film   Ha^   It 

I  "¥■  Ra[>i(ll\  hecomin^;  onr  of  the  most  pro- 
I  lific  film  spoMSDrs  is  Armimr  and  l^onipaiiv. 
More  than  a  (li)zcii  ncu  siiiind  films  have 
hcfti  added  to  Arnic»ur's  lihrarv  in  the  past 
year,  most  of  them  destined  for  nationwide 
consumer  showings  through  Modern  Talk- 
ing I'iilure  Service.  Inc..  and  Association 
Kilnis. 

Latest  of  these  is  The  Clean  Look,  a 
•^O-niinute  picture  on  good  grooming  fea- 
turing Dial  soap  and  produced,  like  the 
rest,  by  .Stanley  Neal  Productions.  The 
product  story  is  set  in  a  (]ualitv  framework 
with  plenty  of  audience  inliTcst  and  five 
leading  ladio  cast  for  eye  ap|K-al.  Hut  it 
is  the  color  perfection  of  these  Commercial 
Kodachrome  productions  that  is  command- 
ing national  attention.  (!BS  Color  Tele- 
vision has  purchased  a  print  of  The  Clean 
Look,  for  example,  to  test  color  transmis- 
sion fidelity;  Kastman  ofheials  are  also 
»aid  to  consider  it  an  outstanding  example 
of  c<dor  quality. 

The   full   .story   of   Armour's   successful   i 
program    merits   earlv    coverage;    distribu- 
tion totals  for  example  are  setting  recor<ls. 
particularly  among  home  economics  classes.  ; 

Coi.dit  I'kkfection  Li  their  poal.   Producer 
Stanley  .\eal  (left  background  I ;  Armour's  | 
tilm  supervisor  Chas.  Shatc  and  Ralph  E. 
If  hilinfi.  ail  manafcrr  oj  the  sunp  diiisinn. 


ECA  Visual  Package 

"More   Prixliictivc   Life   for  Everyone" 
Sliovv,-  Tfciinical  Assi^<taIlct>  Fads 

■¥■  A>  the  eastward  flow  of  dollars  for  financial 
aid  to  the  friendly  countries  of  Kurope  becomes 
slimmer,  more  emphasis  is  being  given  to  the 
export  of  ideas  and  special  productivity  tech- 
nicpies  which  America  has  developed  to  a  high 
degree. 

Kuropean  teams  of  managers,  technicians  and 
labor  specialists  are  coming  here  to  find  out 
in  what  ways  our  methods  can  help  them  pro- 
duce more.  In  two  years  over  Lit)  teams.  .'-{.OOO 
trained  specialists  have  toured  American  fac- 
tories and  taken  back  technicjues  which  arc  now 
at  work  in  their  own  plants  and  shops.  More  of 
Kurope's  technicians  will  be  coming  every 
month. 

Tcclinicians    Bring    Is    I  sefiil    Iileas 

Not  surprisingly,  not  all  American  systems 
are  best:  our  visitors  have  left  ideas  and  methods 
which  have  helped  increase  our  productivit\  in 
many  plants. 

This  example  of  technical  assistance  to  Mar- 
shall Plan  countries  is  but  one  way  the  full 
program  is  operating.  Many  others  are  also 
described  in  a  new  film.  A  More  Productive  Life 
for  Everyone,  just  completed  (by  Victor  Kayfetz 
Protluclicms  I  for  the  Technical  Assistance  Divi- 
sion of  the  Kcoiiomic  Coo|>eration  Administra- 
tion. 

The  lU-minute  semi-animated  color  film  de- 
scribes how  technical  books  and  trade  magazines 
are  provide<l;  research  and  testing  e(|uipment 
loaned;  products  analyzed  for  design  and  per- 
formance: films  on  American  industrial  tech- 
niques and  business  methods  arc  procured  and 
prepared  for  foreign  use:  and  in  all  15  ways 
that  the  Technical  Assistance  Program  is  oper- 
ating to  help  our  friends  over  the  economic 
hump. 

Part    of    Integrated    \  isual    Program 

The  film  is  the  core  of  a  visual  aids  package 
(all  produced  by  Victor  Kayfetz  I  involving  a 
color  slidefilm.  sixteen  |K>stcrs  and  a  VS  page 
brochure.  The  intendi-d  auilicnce.  in  its  narrow- 
est sense,  is  thi'  group  of  technicians  now  tour- 
ing American  plants  and  those  who  will  come 
in  the  future.  It  would  seem,  however,  a  wise 
move  if  a  visual,  understandable  pres«'ntation 
such  as  this  couhl  be  made  available  to  Ameri- 
can industrial  groups  to  show  how  and  whv  thev 
are  iM-ing  called  on  to  share  lln-ir  hard  won 
developments  in  industrial  M-ience  and  methods. 
In  its  present  form,  the  film  is  (x-rhaps  loo 
-|M-cializcd  for  general  or  school  audiences,  but 
.1  difleri-nt  version  coulil  conceivablv  be  pre- 
p.ireil  atiil  ofTered  if  bipartisan  endorsement  »a'> 
firm  enough  to  avoid  tin-  stigma  of  political 
propaganda.  At  anv  rate,  it  would  seem  im- 
portant that  taxpayers  understand  the  program 
as  well  as  onlv  a  film  can  explain  it. 

The  picture,  itvlf,  was  produced  on  a  rather 
tight  budget,  neressitaling  the  produier  to  strive 
for  elTittivi-ness  bv  ingi-nuit\  rather  than  i-\- 
pense.  Much  of  the  animation  and  background 
was    achieved    bv     |ia|H'r    cut-out.*.    It's    a    little 


A   scene  from   the  neu    ECA   color  picture. 

wordy,  but  this  type  of  thing  always  makes  little 
use  of  implication  or  innuendo.  Good  point: 
although  cartoon  films  can  be  cute,  manv  are 
overdone,  show  a  steady  procession  of  grisly 
or  coy  caricatures  parading  across  the  screen. 
This  film's  artwork  people  actually  look  like 
bunian   beings      a   welcome   relief.  |f 


BuiMiiig  of  Huge   I'oucr   I'hiiil 
.•\n   Epic  of  Terliiiital   Progress 

Sponsor;  Combustion  Engineering-Super- 
heater, Inc. 

Title:  .Xetc  Power  for  America.  .15  min.. 
color,  produced  by  Loucks  &  Norling 
Studios.  Inc. 

■¥  This  looks  like  a  big  expensive  picture 
and  probably  was.  Three  years  in  the  mak- 
ing, it  is  complex,  detailed  and  thorough. 
It  presents  long  sequenct-s  of  straight  field 
photography  showing  the  hundred  and  one 
jobs  men  are  doing  to  build  a  power  plant 
and  also  some  of  the  Ik-sI  technical  anima- 
tion that  can  bi"  seen. 

It  pres«'nts  the  problem  of  an  expanding 
nation  in  need  of  constantly  increasfd 
power  facilities  and  shows  what  the  utility 
industry  is  doing  to  meet  the  demand  with 
new  plants  going  up  all  over  th<-  eounlrv. 
It  traces  the  technical  progress  made  in 
power  production  over  the  vcars  resulting 
in  more  energy  from  less  raw  materials. 

For  the  bulk  of  its  length,  however.  \eu 
Potter  for  America  shows  the  construction 
of  one  plant,  as  typical  of  much  other  new 
construi'tion.  at  .S-waren.  New  Jers«'>.  from 
bare  earth  to  finished  project.  This  sta- 
tion, of  the  Public  Service  Ellectric  and  C«» 
Company,  is  one  of  the  largest  and  most 
ellicient  plants  ever  built.  The  film  shows 
the  various  components  boilers,  turbine*, 
stacks,  coil  conveyors.  :ransniis.sion  lowers 

lM*ing  constructed  iind  demonstrates  how 
they  o|M-rale  by  animation. 

.\eiv  Power  for  America  has  l>ren  in  dis- 
tribution for  abtuit  a  year.  It  has  l>een 
much  in  demand  bv  li-<'hnical  siH-ieties. 
utilitv  I'limpjinies  nn<l  engineering  sihiHils. 
Requests  should  Im-  ndiiri-ssed  to  the  Public- 
it  \  |)<-partment,  ('ombustion  Knginrvring- 
.■^u|«'rlieater.  Inc..  2t>l1  Madison  \venue. 
New   York   16.  ^ 
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1951  PRODUCTION  REVIEW  SUPPLEMENT 


XKW    l{Xi;rAX» 


Dkkko  Film  Phoductions.  Inc. 

I2l>    l);irliiii>iilli    Slrtvl 

l<<>>li>M    l(>.    Ma>s. 

I'lumi-:   KKiiiiKiri'  (i-2.')  I  I 

Date  of  Or'iiini/alion:    1<^16 

Jos.-ph    Rolliher-:.    President  and  Treasurer 

J('rr\    T.    l!allantino.    \'ice  President 

IIitIxti  F.  Laiifi.  Studio  Manaper 

W  illiani   WVisberg.  Secretary 

Services:  Complete  16inin  production  services 
for  etlucation.  science,  industry  and  television. 
Fa«:ii.itik.s:  Maurer  16niin  camera  and  recording 
unit,  magnetic  recording,  portable  generator, 
sound  studio,  editing  and  projection  rooms, 
creative  staff. 

RECEM  PRODICTIONS  .4ND  SPON.SOR.S 
Tradition  and  Tomorrow  (Harvard  I,a\v  School 
Association!:  Splicin;:  Aerial  I'oiier  Cable  and 
Spinning:  Aerial  Potter  Cable  (Simplex  Wire 
and  Cable  Co.  I  :  Invitation  to  Gracious  Living. 
(Bretton  V^'oods  Co.  I  ;  yocational  Guidance  for 
Basic  Trades,  and  Radios  and  Electronics  (Mas- 
sachusetts Trade  Shops  School  Corp.)  :  Watch 
'Em  Roll  i\^ild  &  Stevens);  Sales  Report.  1950 
(Cilletlc  Safctv   Razor  Co.). 

MIDDLE   ATLANTIC 


New.man-Schmidt  Studios 

71,3  Fenn  Avenue 

Pittsburfrh  22.   Pa. 

Phono:   CRant   l-.i414 

Date   of  Orfjanization:    1937 

Irving  J.  Newman.  Partner 

Herman  W.  Schmidt.  Partner 

Skrvicks:  Motion  pictures  and  sound  slidefilins. 

|)riricipalU   for  industrial  sales  and  training,  and 

for  TV  commercials. 

Facilities:  Camera,  lighting  and  sound  record- 
ing equipment  for  studio  and  location:  .semi- 
automatic slidefilm  camera  of  own  design: 
processing  facilities  for  color  and  black  and 
white  slidefilms:  cutting  and  projection. 

RKCF.NT   PRODICTIONS   .\ND   SPO.NSORS 
The  Story    of   Hiph   Speed   Tool  and   Die  Steel 
(Latrobe    Electric    Steel    Corp.  I  :    Ceramics   for 
Electronic   Use    (Stupakoff  Ceramic   and   Manu- 
facturing   Co.  I  . 

NEW  YOltK  CITY 


FVRRELI,   AND    GaGE    FiLMS,    InC. 

II    W.    I2nd   Street 

New  York   l«.  \.V. 

Phone:    BRyant   9-6989 

l);it.-  of  <»r:i;ini/ali..M:    IT.! 


\  KTOR  Kayfetz  Productions,  Inc. 

130   F.   .=;6tli   Street 

New  '\  (,rk  22.  N.Y. 

Phone:   Mlrray  Mill  «.|7()7 

Itale  of  f)r;:anizalion:   1947 

\  II  lor    Ka\fclz.    /'resident.    Executive   Producer 

William  L.  Sleinel.  Art  Director 

John   I).  F'lanagan.  Sales  Manaper 

S>ERVICE.s:    Motion    pictures   and   slidefilms,    spe- 


<ializing  in  slidi'-molion.  >llili(iliM>  and  >lide 
presentations. 

FACII.1TIE.S:  Finished  arl  an<l  photography  de- 
partMiciils.  animation  equipment   including  stand 

for  16mm  and  .35mm.  creative  stall,  story  board. 
RECENT   PRODICTIONS  AND   SPONSORS 

/  More  Productive  Life  jor  Everyone  (Economic 
Cooperation  Administration):  Operation  Weath- 
erproof ( Insul-Mastic  Corporation  of  America  I  : 
Everyone  Can  Help  Conquer  Inflation  (General 
Electric  Cti.  I  :  How  Life  Insurance  Operates  (  In- 
stitute of  Life  Insurance  I:  School  Health  To- 
day (National  Tuberculosis  Association):  A'o 
Other  Diaper  Will  Do  (Associated  Baby  Serv- 
ices) :    inderwnter  Advcniurr   I  Marine  Studios  ) . 


Kmckerbockkr  Phodlctions.  Inc. 

1  ()()((  Broadway 
•New  York  19.  N.Y. 
Phone:   Circle  6-9830 
Date  of  Organization:  1947 
OFFICERS  AND  DEPARTMENT  HEADS 
Howard   A.   Le.s.ser.   President 
Thomas  S.  Dignan.  \'ice  President 
Mary  Morrissey.  Secty-Treas. 
Marion  Scatena.  Asst.  Secty. 
James  Hanney.  Production  Manaper 
Charles  R.  Senf.  Edit.  Chief 
David   Piel.   SMefdm   Mpr. 
Services:    Production   from  original  research  to 
finished    film:    specialties:    documentary    educa- 
tional  and   public  relations  motion   pictures  and 
slidefilms. 

Facilities:   Production   equipment,   editing  and 
slidefilm   departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Junior  Chamber  of  Commerce  (U.  S.  Depart- 
ment of  State)  :  Marietta  (John  Hay  Whitney)  : 
The  Iowa  Story  (^Mental  Health  Film  Board): 
Operation  Bootstrap  (U.  S.  Air  Force):  What's 
Behind  a  Rose  (Rose  Growers  Assn.)  :  Coohinp 
llypiene.  Food  for  a  Stronp  People  and  The 
Home  Food  Supply  (American  International 
Assn.  I:  The  Heart  of  New  York  (Salvation 
Arnn  )  :  Netc  York  Art  Students'  Leapue  and 
Workinp  ihrouph  Collepe  ( T.  S.  Army.  Orien- 
tation Branch )  :  Cos!  Reduction  Fnpineerinp 
I  W  estern    Electric  Co.  I 

Bek.nard  Livingston  Productions 

39'/4    Washington    Square   Sonlli 

New    '^ork    12 

Phone:   ALgon(|iiin  4-,i677 

Date  of  Organization:    1946 

OFFICERS 

Bernard  Livingston.  President 

Hiliiard  Livingston.  I  ice-President 

Dori   Sarin  Livingston.  Secretary-Treasurer 

Skhvices:   Production  of  motion   pictures. 

I-ACILITIES:  Camera  and  sound  equipment,  truck. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Greentrer  Thnrouphhred.  John  lla\  Whilnev: 
Rare  Ridinp.  The  Jocki-\  Club  of  New  York:  The 
Jockey  Cluh.  The  Jockey  Club  of  New  York: 
The  Maryland  Horse,  .Mar\land  Horse  Breeders 
Association:  Lacrosse.  Johns  Hopkins  Univer- 
sity:   and   Horse  Auction.   Fassip-Tiplon   Co. 


Motion   Picture  Stages,  Inc. 

3   Fast   57tli  Street 

.New   York  Cilv  22 

Phone:   I'Laza  ,V1840 

Dale  of  Organization:    I94'> 

C.  y.  Vetler.  President 

Burgess   Meredith.   I  ice  President. 

Special  Production  Chief 

Barrett  Gallagher,  I  ice  President, 

Ma.    Kriendler.  F.P.         Martin  L.  Scott,  Treas 

Gerald  Margolis.  Secty.  and  Studio  Mpr. 
Services:   Production   of  industrial,   etluiationa 
and  docuMienlar\    fdms. 

RECENT  PRODICTIONS  AND  .SPON.SORS 
Works  of  Calder  (Mu.seum  of  Modern  Art.  d 
tributor):  Cornell  in  the  Sprinp  (Cornell  Ini. 
\ersity )  :  Introduction  to  Chiltl  Psychiatry 
(Council  (JiiJd  D<-velopment  Center):  Adminis- 
tration <>l  P/djri  lire  Tests    I  Cil\    Collepi-  N.  Y.(. 

\  EMI-DaVIS.    i.NC. 

152   E.  40th  Street 

New  York  16.  N.Y. 

Phone:   Mlrray  Hill  9-1684 

Date  of  Organization:    1951 

Merger    of   Tony    Venti    Studios    and    executive 

staff   of   Roberl    F.    Davis   Associates 

OFFICERS  AND  DEPARTMENT  HEAD.s 
Robert  Davis.  Presideni,  Executive  Producer 
Tony  Venti.  lice  Pres..  Production  Director 
Edward  Venti.  Secretary-Treasurer 
Albert   \^  asserman.  Script  Dept.   Chief 
Wilbert    Davis.    Art  Production   Manaper 
Services:   Motion   pictures,  slidefilms.  still  ph.. 
tography   and   graphic   materials  for  commercial 
and    educational    application:    specialties:    train- 
ing,   human    relations    and    motivational    media. 
Facilities:     Complete     .studio     equipment     for 
35mm    and     16mm    motion    pictures    and    still 
photography:    two   stages,   three   art   production 
studios,  prop  construction  and  carpentry   shops,  ( 
casting   and   dressing   rooms,   film   editing,   colorl 
film   laboratory,   still   development  and   printing] 
rooms. 

RECENT  PRODUCTIONS  AND  .SPONSORS 
What  Do  People  Want^.  Welcome  to  Penneyt 
(J.  C.  Penney  Co.):  Rural  Government  ( l.S.  [ 
Department  of  State  I  :  Ten  Classroom  Lecture 
Film  Subjects  (l.S.  Navy.  Office  of  Naval  Re- 
search): Frontiers  for  CARE  (The  Advertising 
Council)  ;  R.  F.  Davis  Associates  films;  Window 
and  Interior  Display  (  Bayer  Division  )  :  Depart- 
mentalization (Bristol-Myers  Co.):  Promotion 
to  the  Professions  ( .^^chering  Corp. »  :  Front 
Office  Courtesy  and  Fire  Prevention  ( .American 
Hotel  Assn.  I  :  Merchandisinp  Prescription  Acces- 
sories (Becton-Dickinson  Co.). 

EAST  CENTRAL 


DOANE   PkODUCTIO.NS 
514   Division  Street 
East   Lansing.   Mich. 
Phone  85714 
Date  of  In<-orporalion:    1948 
Don   Doane.   Executive 
Services:   Sales   promotion  and  public  relations 
with    16mm   sounri   and   color   motion   pictures: 
personalized  service   from  script  to  screen. 
Facilities:    I6mm  Cine  Special   and   synchron- 
ous camera  facilities:   studio:   synchronous  port-    • 
able    magnetic    film    recording:    Maurer    optical    ■' 
recording:     portable     lighting    equipment     with 
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ariable   transformers    for    accuraU-    color    con- 
rol;    editing:    color    work,    printing;    interlock 

ifoiection. 

REC.EM  I'RODl  CTIONS  AM)  SPONSORS 
'(  Sur/iical  Day  al  a  Local  Sanatorium  (  Miitii- 
^an  Tuberculosis  Assn.)  :  Skilled  Hands  (Baker 
^urniturc.  Inc.)  ;  Science  Serves  the  Farmer 
Michigan  State  College );  Curves  You  Can 
Zount  On    t  Sealed   I'nwer  Ci.rp.  i  "^ 


Htstorual  src/iience  in  "//'•>/    /  iru.inia"   lilm. 

Wfirtoii   Sp<»n>(»r>  (lolorful  Story  of 
\\  «'>t  \  ir-riiiia  ami  It.-  Re?oiir(es 
■•ponsor:  The  Weirton  Steel  Company, 
i'ille:  ffesl  I  irfiinia  and  lis  Natural  Resources. 

.32    minutes,    sound    ami    colnr.    |)r<)duced    by 

Frederick  K.  Kockelt  Cumpany. 
*  Ijitest  contribution  to  ,\niericana  by  indus- 
try. Meirton  Steel's  film  story  of  the  state  of 
West  Virginia  serves  a  number  of  purposes  be- 
sides promoting  the  company's  own  public  rela- 
tions. In  these  days  of  confused  thinking  at  na- 
tional and  international  levels,  an  appeal  to 
people's  pride  in  the  achievement  of  their  state 
is  a  wholesome  endeavor.  An  overall  portrayal 
of  a  state's  natural  beauties,  activities  and  po- 
tentials is  given,  plus  a  testiiminial  to  the  fruits 
of  free  enterprise,  without  the  jumpiness  of 
travelog  or  the  tedium  of  technical  lectures.  The 
sponsor  and  the  producer  here  obtain  thos<' 
results,  for  all-American  audiences,  by  concen- 
tration  upon  the  people  and  their   interests. 

Color  from  the  autumnal  hills  ami  the  Bes- 
semer-lit horizon — introduces  the  picture,  which 
quicklv  moves  on  to  the  pulsation  of  industries 
for  a  moment  and  back  to  Colonial  days — Elisha 
Brooks  drawing  salt  from  brine  pools  in  li'). 
and  the  discovery  of  natural  gas  and  jK-troleum 
by  salt  brine  drillers.  The  development  of  water 
resources  is  protected  b\  anti-|)ollution  plants: 
natural  gas  production  is  linked  to  kitchen,  lab- 
oratory, glass   blowing:    oil    wells  are  sunk. 

With  We>l  Virginia  producing  more  bitumi- 
nous coal  than  any  other  stale,  film  allentioii  is 
given  to  the  men  in  the  mines.  Bureau  "f  Mines 
experiments,  the  use  of  coal  for  steel,  electricity 
and  locomotive  power  proiluction.  Then  there 
are  the  lumlier  manufacturtrs.  agriculture,  a 
roll  call  of  cities,  the  col.ir  spe<  lacli-  of  rivers 
of  molten   steel   in  the  "exeral  Weirton  niill>. 

The  personal  element  !•<  alw;nH  foremost. 
Audiences  will  reinend>cr  the  wi>riU  "Montani 
Semper  Liberi"  on  the  Great  S-al  of  the  State 
of  West  Virginia      mountaineers  are  alwnv  free. 

For  free  loan  aildrcs*  Bureau  of  Mines, 
Graphic  Services  Section.  WHH>  Forbes  St..  I'ill-s- 
burgh   1.'^.  Pennsylvania.  W 
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Closed  Circuil  Video  Serves  Industry 

VN    EXI'KNSINK    ItU)!,  HKGINS  TO   I'BkNK   IIS  Bl  SI.NESS    WD    MKDICM.   WOBTH 


WHEN  neighbors  in  the  I  iiited  Nations 
building  down  the  rixer  began  to  com- 
plain about  smoke  from  Consolidated 
Edison's  big  four-staik  power  plant,  steps  were 
taken  to  eliminate  the  smoke  as  much  as  pos- 
sible. A  lot  of  New  York's  power  must  neces- 
sarilv  come  from  burning  coal,  but  Con  Ed 
discovered  that  a  system  of  controls  depending 
on  wind  and  atmospheric  conditions  c<iuld  elim- 
inate most  of  the  nuisance  at  slight  loss  in  elli- 
ciency. 

The  man  who  turns  the  wheels  sits  in  the 
heart  of  the  big  plant,  but  his  best  criterion 
for  regulating  the  burners  was  found  to  be  how 
the  smoke  stacks  actually  looked  from  the  out- 
side. If  they  start  s|)ewing  soot  all  over  the 
r.  N.  he  kicks  a  lever  and  stops  it.  Well,  since 
he  can't  spend  all  his  time  running  imtside  to 
watch  the  stacks.  Con  Ed  got  him  a  television 
set.  It  shows  only  one  program  those  four 
stacks  but  that's  how  Con  Ed  ami  the  V.  N. 
remain  on  friendlier  terms. 

This  is  one  example  of  how  industrial  tele- 
vision works.  Anyone  with  a  good  imagination 
could  sit  down  and  dream  up  a  hundred  other 
ways  TV  can  lie  used  industrially,  but  the  sur- 
prising thing  is  that  few  installations  have  ac- 
tually been  made.  Principal  drawback  is  the 
cost.  A  "simple  chain"  I  which  means  camera, 
power  unit  and  monitor)  for  closed  circuit  oper- 
ation costs  about  .S8.500  for  black  and  white 
and  S2.5.(H)()  for  color.  In  addition,  each  in- 
stallation is  more  or  less  custom  tailored,  adding 
further  to  the  expense.  (  For  instance.  Consoli- 
dated Edison's  Vericon  set  up  has  a  photoelec- 
trically  controlled  automatic  lens  diaphragm  so 
the  exposure  will  be  exact  without  manual  ad- 
justment at  all  hours.  I 

The  onh  thing  that  can  bring  the  cost  down 
is  volume  production.  Yet  volume  produ<  tion 
depends  on  a  unit  inexpensive  enough  to  sell 
in  quality.  But  as  the  chicken  and  the  egg  solved 
that  problem,  so  will  industry  in  the  near  future. 
There  are  four  companies  |>ulting  out  indus- 
trial television  sets:  Diamond  Power.  Du  Mont, 
RCA  and  Remington  Rand.  In  black  aiul  white, 
Du  Mont.  RCA's  Vidicon  and  Remington  Rand's 
Vericon  arc  comparable  in  cost  and  ijuality. 
Diamond    Power's   I  tiloscope  is  a  much  simpler 

Rkmincton    R\M)'s   "Vkhi<<»"   camera   is   li/ihl 
and  fxninldc.  needs  un  specially  trained  operator. 


device,  much  less  expensive,  but  lacking  defini- 
tion for  many  requirements.  (Con  Ed  uses  some 
for  remote  meter  reading.  I  Remington  Rand 
also  pnxluces  the  first  industrial  color  TV  unit, 
the  Vericolor.  develo|M-d  in  c(mjuni'tion  with 
the  Colund>ia  Broadcasting  System  and  using 
CBS's  field  sequential  system. 

Here  are  some  ways  industrial  TV  can  be 
used:  monitoring  traffic  or  bridges  and  tunnels 
with  trallic  control  regulated  from  a  master 
panel :  records  control  whereby  anyone  in  a 
building  can  ins[)ect  material  in  the  central  files 
by  viewing  on  a  receiver  while  a  clerk  places  a 
paper  before  the  camera — this  could  even  be 
done  automatically  if  further  developed:  view- 
ing hazardous  o|)erations — such  as  radio-active 
work,  de-fusing  bombs,  etc.,  and  man\  others. 
Department  stores  were  quick  to  exploit  closed 
circuit  television  in  one  form  or  another  for  re- 
tail merchandising — principally  for  iL»  publicity 
value  as  a  new  gimmick.  New  England's  largest 
store.  Jordan  Marsh,  in  Boston,  is.  however, 
about  to  embark  on  a  full  s<-ale  program  of 
intra-store  color  television  using  the  \ericolor 
system.  This  will  involve  producing  shows  for 
broadcasting  through  25  or  more  re<eivers  in- 
stalled throughout  the  store,  and  also  hooking 
in  on  regular  color  TV  broadcasts  from  local 
stations  when  and  if  they  l>econie  available. 

Principal  use  thus  far.  however,  is  in  educa- 
tion. The  Navy  uses  a  television  system  for 
teaching  aircraft  engine  maintenance.  .Many 
hospitals  have  TV  units  for  surgerv  instruction. 
For  the  latter  use  Remington  Ran<rs  Vericolor 
is  particularlv  useful-  -some  ten  units  have  Iteen 
delivered  or  are  on  order  for  such  medical 
schools  as  the  University  of  Kansas  or  the  L'ni- 
versitv  of  Chicago.  The  I'nixersitx  of  Pennsvl- 
vania's  Dr.  Robin  C.  Buerki.  \ice  president  in 
charge  of  tne<lical  affairs,  has  said  "Our  n\any 
experiments  with  color  televisiim  show  that  the 
skills  of  the  greatest  teachers  can  now  bo  viewed 
dose  up  bv  large  numbers  of  students  al  one 
time.  For  example,  students  gain  invaluable 
knowledgi-  b\  obserxing  how  a  surgeon  over- 
comes an  unevpected  obstaile  or  emergenc>  as 
it  arises.  I  see  no  reason  wh\  other  fields  of 
education  cannot  gain  equal  In-nefits  from  this 
powerful  new   means  of  communication."  if 

Medical  Education  and  research  finds  impor- 
tant uses  for  the  I  ericon  camera  during  surfery. 
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NATIONAL  AUDIOMSUAL  GONYENTTO 

Audio-Visual  Dealers  Join  \\  illi  Consumer  Groups  to  Attract  2.000 
Visitors  to  Annual  Cliicago  Mr<'tin«j;s  and  Record  NAVA  Trade  Show 
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TlIK  lU  SINESS  FORCES  responsibl<>  for 
the  nianufacturf  atui  distrilmtion  nf  audio- 
visual lools  am)  cquipniciit  and  tlii-ir  use 
in  coniinunicalion.  education,  and  training 
throupliout  the  I'liited  Slates  and  Canada  lame 
together  in  the  ilosin-;  dates  of  JuU  for  the 
annual  National  AudioA  isual  l'.on\entiori  held 
at  Chicago's  Hotel  Sherman. 

Joined  with  the  National  Audio-Visual  Asso- 
ciation, whose  membership  is  primariK  com- 
posed of  local  and  regional  dealers  and  dis- 
tributors of  these  products,  were  the  member- 
ships of  four  co-sponsoring  organizations  repre- 
senting consumers  and  users  of  audio-visual 
materials.  The  Educational  Film  Library  Asso- 
ciation held  its  Eighth  Annual  Conference  July 
2(>-28:  the  Fourth  Animal  Meeting  of  the  Film 
Council  of  .America  took  place  on  July  28  and 
29;  the  Midwest  Forum  on  Audio-Visual  Aids 
met  on  July  27:  and  members  of  the  Industrial 
Audio-Visual  .Association,  representing  business 
users  of  films,  took  ])art  in  the  convention  for 
the  first  time  with  a  special  all-day  meeting  on 
July  30.  A  special  meeting  of  the  Association 
of  State  School  .Audio-Visual  Officers  was  an- 
other convention  event  on  July  26-27. 

2,000  Attend  Convention   and  Trade  Show 

Nearly  2.000  persons  were  the  estimated  at- 
tendance for  all  meetings:  84  manufacturers 
of  equipment,  producers  of  films  and  other 
materials,  and  related  products  participated  in 
the  largest  Trade  Show  ever  sponsored  by  the 
National  .Audio-Visual  .As.sociation.  The  NAVA 
meetings  accounted  for  approximately  1.300 
persons  of  the  total  attending. 

J.  K.  Lilley  of  Harrisburg.  Pa.  was  elected 
president  of  \A\  A  for  the  l').SI-.S2  \e;ir  ahead. 


iNSTtTLTE  Chairman  John  J.  Dosuil 
(riphl)  receives  appreciative  haiiti- 
shake  from  NAVA's  Don  White  fol- 
louiiifi  icpnri  In  the  convention. 


succeeding  the  organization's  (irsi  woman  presi- 
dent. Hazel  Calhoun  Sherrill  of  Atlanta.  Ca. 
First  vice-president  is  a  veteran  \  A\  A  found- 
ing member.  Jasper  Ewing  of  Jackson.  Miss. 
John  Gunstream  of  Dallas,  Texas,  is  the  new 
second  vice-president;  Carroll  Hadden,  Louis- 
ville. Ky.,  secretary:  and  Jack  Lewis.  Wichita, 
kan.,  treasurer.  Frank  Vydra.  of  Vydra  Visual. 
Chicago  and  Norman  Grimm,  president  of 
Grimm-Williams,  Little  Rock.  Ark.,  were  elected 
to  fill  two  vacancies  on  the  Board  of  Directors. 

Nate  Golden  Speaks  on  Defense  Program 

General  sessions  of  the  NAVA  Convention 
were  addressed  by  Nathan  D.  Golden,  director 
of    the    Motion    Picture-F^hologra|)hic    Products 


\a\\  Iummng  (lids  Here  the  subject 
oj  a  dynamic  convention  projirani  piven 
by  Commander  Robert  A.  jVoe  oj  the 
Navy's  Special  Devices  Center. 

i)i\ision  of  the  National  Production  Authority: 
li\  Clarence  A.  Peters,  director  of  the  National 
Conference  of  Christians  and  Jews;  by  Com- 
mander Robert  E.  Noe  of  the  Navy's  Special 
Devices  Center,  Port  Washington.  N.  Y.,  who 
presented  a  special  demonstration  of  Navy 
training  devices  applicable  to  public  education: 
and  bv  Genaro  A.  Florez.  president  of  Florcz. 
Inc..  Detroit,  who  conducted  a  special  .seminar 
'■\  isual  Dynamics- 19.S1"  in  which  the  full  au<ii- 
ence  actively  participated  in  the  utilization  of 
numerous  audio  and  visual  aids. 

Annual   Projects   Reported   to   Members 

Special  reports  to  the  con\ention  on  two 
annual  projects  highlighted  other  phases  of  the 
general  s<'ssions.  A  progress  report  of  the  highly 
successful  National  Institute  for  Audio-Visual 
Selling  held   for   the  third   year  in  cooperation 


Retiring  .Nana  I'la'-ihiM  l/ozel  Cal- 
houn Sherrill  hands  the  pavel  oj  her 
office  to  J.  K.  Lilley,  president-elect. 

with  Indiana  University  was  presented  by  Joh 
J.  Dostal,  chairman  of  the  Board  of  Governoi 
for  the  1951  Institute.  In  three  years,  168  p( 
sons  have  been  given  certificates  of  recognitio 
for  successful  completion  of  short  courses  ii 
business  management,  salesmanship,  film  li 
brary   management,   and   sales  management. 

Legislative  Program  Gets  Results 

The  chairman  of  NAV.A's  National  Educa 
tion  Connnittee.  Dennis  R.  Williams,  of  En 
cvclopaedia  Britannica  Films,  summarized  th< 
proiiiolinri   of  IcL'islalion   al   local   state   and   na 


NaTIIINVI.  l'.l)r(.ATIl).S       lio.MMITTKt 

chairman  Dennis    R.    Williams    pre- 
sented   a  review    of    stale    legislative 
l>romolion  at  a  general  session. 
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tional     levels    lo     inrrease     appropriations     for 

I  audio-visual  dcveiopiiiciit.  This  consistent  effort 
has  shown  results  in  Alahaina.  Oklahoma.  Ar- 
kansas, .North  Carolina,  and  New  Jersey. 

In  a  special  ceremony,  more  than  25  persons 
who  are  manufacturers.  sup|iliers  or  dealers 
were  presented  honorar\  NANA  nienihershiii 
emblems  for  their  active  encouragement  in 
securing  new  members.  The  19.51  membership 
of  the  National  Audio-Visual  Association  now 
includes  101  dealer  members  and  12}'  advisory 
members. 

Hu^iIle?^  I'ilni  Sponsor?  Hold   Meetings 

A  new  program  event  of  unusual  significance 
to  dealers  and  manufacturers  of  equipment  took 
place  on  July  30  when  members  of  the  Industrial 
Audio-Visual  Association  joined  with  \AVA 
members  in  dis<ussing  conunon  problems  of 
local  maintenance,  service  to  imlustry.  and  busi- 
ness purchases  of  equipment  and  accessories. 
0.  H.  Coelln,  Jr.,  representing  1A\  A,  was  spe- 
cial program  chairman  for  that  organization's 
first  participation  in  the  national  convention.  A 


()|J)K.ST  VIembkk  Jasper  Kiiinp  oj  Jack- 
son, Miss.,  is  pictured  above  uith 
"youngest  member"  Luther  Self  oj 
.\ashviUe.  Tennessee. 

lively  open  discussion  of  common  problems  pre- 
ceded special  demonstrations  arranged  for  these 
business  film  sponsors. 

Chairman  of  the  general  convention  commit- 
tee respimsible  for  the  NAVA  program  was 
Milton  Stark.  Baltimore,  Md.:  Maxwi-ll  Srogc. 
sales  promotion  manager  of  Hell  \  lloHcil.  was 
chairman  of  the  convention  publicity  committi-e. 

An  integral  part  of  the  NAVA  Convention 
activities  were  the  annual  sales  meetings  of  kev 
manufacturers.  .Sales  |HTsonnel  of  the  Anipro 
Corporation.  Hell  &  llouell.  l)i-\  r\  Corporation. 
RCA  Visual  Products,  and  \  ictor  Animatograph 
were  among  those  attending  sales  conferences 
and   invitational  dinners  of  their  organizations. 

Social  festivities  were  climaxed  im  Monihn 
evening,  Julv  30.  by  the  annual  convention  part\ 
■•ponsored  by  Madiant  Manufacturing  Corpora- 
tion. This  year's  "Frontier  Nights"  program 
was  no  exception  to  the  traditional  merriment 
of  that  gala  annual   NAV.A  sm-ial  event.  jj}* 


^CONTINUED    ON    TIIK    Fni.l.OHIM.    PAGEV 


National  Atuio-Visi  ai.  Association  OkkicKKs  jar  the  l9SI-r)'J  year  ahead  were  presented  at  the 
association's  annual  convention  in  Chicago  July  2H  to  .'il.  Shown  above  I  left  to  right  I  are  Carroll 
Hatlden,  Louisville,  Ky.,  secretary;  John  Gunstream,  Dallas,  Texas,  second  vice-president;  J.  K. 
Lilley.  Harrisburg.  Pa.,  president:  Jasper  Ewing.  Jackson.  Miss.,  vice-president :  and  Jack  l^euU, 
If  ichita.  Kan.,  newly-elected  treasurer.   I  .til  photus   on    these   /Higes    hy    ■fiden    It.    l.ep.r\    Studios) 


\\\  \  hlHKiroHs  vMi  (hllKK  OhUcKHS  pictured  tihove  I  front  row.  left  to  right  I  tncludr  llazrl  Cal- 
houn Sherrill.  past-prrsident :  Carridl  lladden.  new  secretary;  John  Cunstream.  iieu  nce-presi- 
dent;  Ken  Lilley.  president-elect :  Jasper  Ewing,  one  of  the  founding  members  and  neu  first  vice- 
president;  Jack  Ia-wIs.  new  treasurer;  and  E.  F..  "Jack"  Carter,  fiast  president.  Back  row  (I  to  r) 
are  Marvin  Melnyk.  Winnipeg,  Canada;  llerschel  Smith,  regional  director;  .4lan  Tu  yman,  direc- 
lor-al-large ;  Don  White,  executive  vice-president  of  SAVA;  MUlon  Stark,  chairman  of  the  conven- 
tion program;  John  Moore,  regional  director;  and  Ainslit  Davis,  regional  director  . 

Social  highlight  of  the  convention:  annual  \ .41  .4   Ixulies   Tea   uas   well  attended. 
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Film  (lounril  of  America  Ilol<l> 
Fourth  Aniui;il  M.'.tin-  July  •2H-2*> 


President  Ford  Lemi.er.  newly-elected  chief 
executive  oj  the  Educational  Film  Library  As- 
sociation (left)  is  stioun  nilh  {falter  Colm-.s, 
president  oj  Encylopaedia  liritannicn  films,  jol- 
louinp  the  lajter's  challenp.inf^  address  at 
EFLA's  Eiphth  Annual  Conference  on  July  2S. 

Fdiiratioiiiil    Film   I.ilirary   Association 
Holds  Eijilith  Annual  Conference 

■¥■  The  F!ighth  Annual  Conference  of  the  du- 
rational Film  Library  Association,  which  led 
off  the  National  Audio-Visual  Convention,  was 
"Resolving  Conflicts  Through  Effective  Com- 
munication." Dr.  Arthur  Moehlman  of  the  Uni- 
versitv  of  Iowa  developed  this  theme  in  his 
address  "Human  Fission  More  Dangerous  Than 
Atomic  Fission"  delivered  at  EFL.\'s  first  gen- 
eral session  on  Thursday.  July  26.  Clyde  Miller, 
director  of  .\udii>-V  isual  F'ducation.  Ohio  De- 
partment of  Education  and  Charles  F.  Schuller. 
assistant  director.  Bureau  of  Visual  Instrurtion. 
I  niversity  of  Wisconsin,  were  co-chairmen  of 
the  EFL.A  program  committee. 

Ford  Lemler.  in  charge  of  audio-visual  aids  at 
the  Lniversit\  of  Mirhigan.  was  elected  presi- 
dent of  ELF^\  for  19.51 -.S2:  Mary  Huber  of  the 
Enoch  Pratt  Free  Library,  Baltimore.  Md..  is 
the  new  vice-president:  Exlward  T.  Schofield. 
retiring  president,  was  elected  secretary  and  re- 
elected to  the  board  of  directors.  James  W. 
Brown  of  the  Lniversitv  of  Washington  is  an- 
other  newly-elected  director. 

Dr.  Harold  Lasswell,  Yale  University,  was  a 
featured  speaker  on  '"Communication  and  World 
.Affairs"  at  the  July  27  general  session  and 
Walter  Colmes,  president  of  Encyclopaedia 
Britannica  Films,  delivered  a  challenging  ad- 
dress at  the  closing  general  session  on  July  28 
on  the  topic  of  "The  Promise  of  Better  Instruc- 
tional Films."  Mr.  Colmes  called  for  the  irea- 
tion  of  a  code  of  production  to  govern  those 
making  instructional  films  for  classroom  use. 

A  feature  of  the  EFLA  proceedings  was  the 
regular  screening  of  new  classroom  and  general 
interest  films  ready  for  fall  s<hool  release. 

A  special  EFCA  evening  screening  session  was 
held  under  the  chairmanship  of  Dr.  Walter  A. 
Wittich   of   the   University   of  Wi.sconsin. 

.An  informative  series  of  eight  sectional  meet- 
ings including  such  subjects  as  educational  tele- 
vision, censorship,  programming,  film  librarv 
mechanics,  and  film  utilization  maintained  the 
high  standards  of  idea  and  informati<m  ex- 
change which  has  characterized  annual  EFLA 
gatherings  here  and  elsewhere.  If 


♦  The  American  public's  inlcic^l  in  inod'-rn 
a-\  ciimmunication  tools  uas  restated  as  the 
glial  of  thi  Film  Council  of  Amcriia  at  the 
fiiurlh  annual  meeting  of  that  organization  on 
Jul\  2K-29.  President  Irving  C.  Boerlin  wel- 
ciiincd  delegates  and  visitors  from  the  U.  S. 
and  Canada. 

Prcscnth   rcorgani/.ing  under  terms  of  a  grant 
from  the  Fund  fi>r   Vilult   Kdncation  of  the  Ford 


BH'r:^      n 

^^M^H        3MMUNIT 

1 

Minnesota's  Film  Colncii.  chairman,  Tom 
Hope,  presented  the  sound  slitlefilm  program 
produced  by  the  Minnesota  Community  Council. 


Nava  Advisory  Members  cuui  their  wives  at  one 

of  the  convention's  jreipieni  social  interludes. 
Left  to  ripht  arc  l(  illiam  (Jarvey,  president  oj 
the  .Society  for  Visual  Education.  Inc..  and  Mr^ 
Garvey;  Jack  Kennan,  .Sl'E's  vice-president: 
Mrs.  Adolph  Wertheimer;  Adolph  Wertheimer. 
vice-president  of  the  Radiant  Manufacturing. 
Corporation:  and  Mrs.  Kennan. 


Foundation,  FCA  delegates  discussed  a  new 
constitution:  witnessed  the  presentation  of  the 
19.51  ('..  R.  Reagan  Award  for  effective  film  pro- 
gram to  the  Los  Angeles  Film  Council:  and 
heard  an  address  "Moving  Ahead"  by  Floydc 
E.  Brooker.  chairman  of  the  Board  of  Trustees. 
Glen  Burch.  former  secretary,  also  spoke. 

Tom  Hope,  chairman  of  the  Minnesota  Com- 
munity Council  Committee,  presented  a  sound 
slidefiim  on  the  formation  of  film  councils.  Rob- 
ert J.  Blakelv  of  the  Fund  for  Adult  Education 
told  of  the  aims  of  that  group.  i^ 


Delegates  Attending  the  second  annual  conference  of  State  School  A-V .  Officers  shotvn  below  are 
t front  row,  I.  to  r.)  James  McPherson,  secretary- treasurer,  ff  ashinpton.  f).  C:  ff  a rd  Rouen,  direc- 
tor. New  York;  Richard  Broner,  past- president,  Minnesota;  Earl  Cross,  pre.^ident-elect.  Oklahoma: 
and  Henry  Durr.  vice-president,  Virginia,  (Second  row,  I.  to  r.)  Georpe  Ormsby.  California:  Georpc 
Gallipeau.  Rhode  Island :  Jose  Leavitl.  Puerto  Rico:  Seerly  Reid.  Wa.shinpton.  I),  f...-  James  Taylor. 
.\ebraska:  Clyde  Miller.  Ohio.  (Third  row,  I.  t  o  r. I  Garland  Beavers.  .Arkansas:  (f  .  I).  R.  Stovall. 
.Mi.%sissippi :  Huph  Proctor.  Texas:  Leroy  Ortgiesen,  Nebraska:  K.  C.  Rupp,  Indiana:  and  John 
Hansen.   .State   of   ff  nsliinpton. 
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Spirit  of  ()[>tiiiii>iii  aiul  Fellowship 
Prevails    Tliroiifrliout  <!iin\i-iition 


SPONSUKiS  AM)  DISIKim   lOKS  MKKT  \\   Mn|)|;H\">>  I'lM  Ijol  <!■   Ml  IIKT 


■it  F'ortified  by  the  kiiuuleiigc  that  iiuiixiduai 
ineiiihcrs.  producers,  and  niaiuifufturers  ha\i' 
iiiadf  trciiifiuiiiiis  strides  in  these  recent.  tr\i(i^ 
da\s.  a  •;eiieral  spirit  of  ^ood  fellowship  and  an 
opiiniistic  view    of   fall  and   winter   lni~iiiess  con- 


iNaW  FkIEMjs  Ml. 1.1  /(//  lu  ii^lil.  uhuvf)  Jiihn 
J.  Doslal,  RCA:  Bernard  Cousino.  past- presi- 
dent S Al  A :  John  Gunstreani.  neit  vu-e-pre<i- 
dent:  Carol  Cousino;  Mrs.  Cousino;  and  Ralph. 


ditiuns  ahead  prevailed  throughout   the' reeentU 
concluded    National    .Audiovisual    Convention. 

Technical  progress  was  exemplified  b\  the 
present  competitive  drive  toward  perfection  of 
new  magnetic-type  lOnun  sound  projectors  bv 
at  least  four  well-known  equipment  manufactur- 
ers and  bv    numerous  other  techni<-al   projection 


Bl:si.NK,>s  .Mt.KllM.  VI  \a\\  nith  li.  lo  r.t  O.  II. 
Coelln.  pulilishrr  oj  lit  siNK.s.s  Sc.RKKN;  Wells 
Alexander.  Allania  dealer;  Kern  Moyse.  presi- 
dent of  Peerless  Film  /'roeessin/c  and  Robert 
Oakes,  \alional  .issocialion  oj  Mnnujaclurers. 


•nd  acies*nrv  improvrment.s.  perfection  of  color 
and  content  techniques  in  recent  films,  the 
rnomious  numlirr  of  Umini  atiund  projectors 
now  Working  in  the  fiehl.  improveil  |<M'al  dealer 
facilities  anil  showrooms  all  these  were  fai  tor- 
of  growth.  Mut  the  reali/ntiori  of  wide>pre:iil 
U.  S.  interest  in  audio-visual  Icchniipicx  for 
business,  education,  and  religious  fields  was  a 
key  fartor  in  motivating  indn^trv  optimism.     ^ 


I  Mil  i(  nil  '^l\K>  iind  around  ihr  table  are 
.trmour's  I'.d  Heckler.  R.  li.  Hofian,  Kraft  Foods, 
both  e.xperienced  film  users  shown  nith  Carl 
Len:   (extreme   right)   oj  .Modern. 


This  (.VI  V  (>l(oll'  includes  i left  to  ri/ihtl  Mr. 
Heckler,  Calla  MacLellan.  Modern's  Chicago 
supervisor :  and  Hill  MacCallum.  Mixiern  lire- 
president  in   charice  of   West  Coast  distribution. 


I'iLM  .AlTHOKlTlES  Chat  as  John  Flory.  East- 
man Kodak's  nontheatrical  film  advisor  (left) 
dines  with  Clyde  .Irnspif^er.  vice-president  of 
Enclyclopaedia  Britannica  Films. 


Swift's  Film  Chief  If'.  M.  Hatstable  and  Mrs. 
Batstahle  I  left);  Ifildinii's  Jerry  Diehold ;  EB 
Films  Joe  Dickman  and  Modern's  t.v.  chief, 
Dick  Ritenour  (slaiuJinfi  in  backfcround ) . 


Rt'gioiial  Excliaiijic  Maiiajjcrs   Altt'iid  Aiiniial  M('rtiii«i.«< 


♦  Heads  of  the  2i  regional  evihange  otiiro 
which  coinpri>e  the  national  lOnnn  film  distribu- 
tion network  of  .Modern  Talking  Picture  Service, 
Inc..  attended  the  national  conference  held  b\ 
(hat  organi/atiori  held  prior  to  the  N  \\  V  Con- 
vention at  (Chicago-  lintel  Sherman.  I  he  confer- 
ence program  was  arranged  bv  George  Linehan 
of  Modern's  N.  Y.  headquarters  office. 

Improvements    in   distribution    techniijiie.   lilm 


programming  and  promotion,  office  systems  and 
other  developments  to  handle  a  constantly  in- 
creasing volume  of  sponsored  film  audiences 
were  the  principal  topics  of  distussion.  William 
Mac(!:illuni.  vice-president  of  Modern,  presided. 
Kichard  Hough.  midwe>tern  manager:  (!arl 
Ix-nz.  eastern  regional  manager:  and  representa- 
tive of  the  headquarters  office  also  conducted 
various  phas<->  of  the   annual   meeting.  ^ 


.'sponsored  film  distribution  was  the  key  topical   McMlern's    national   manaf.er    meetinf. 


'A- 
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Audio -Visual  Equipment  Review 

BUSINESS  SCREEN'S  CONDICTED  TOIR    OF   THE    NAVA    TKADK    SiroW 
FKVTl  KINC;   M:\\    IMJOIMCTS    \M)    KOMKCASTS  ok  I'OHTY  KMIimiOKS 


Till-:  i')si  NAVA  \\{\\)\:  SHOW  at  i;hi- 
<at;(i"s  HdIi'I  SluTiiiaii  tilled  Imlli  the  (JraiKl 
Hallrooni  and  the  Kxhibitioii  Hall  as  84 
audio-visual  cquipniout  manufacturers,  film  pro- 
ducers, and  publishers  participated  in  a  record- 
breaking  display  of  new  products  and  recent 
materials.  0|)titnisrn  about  the  immediate  sales 
future  uas  general. 

Contributing  to  that  optimism  «as  a  number 
of  factors.  Exhibitors  had  many  products  to 
present,  and  delegates  responded  with  interest 
evident  in  the  crowds  at  the  booths.  Manufac- 
turers" representatives  had  come  knowing  their 
books  were  showing  business  to  be  good — not 
"scare  buying" — and  orders  placed  at  the  Show 
pointed  to  sales  volume  this  Fall  better  than  a 
year  ago.  That  was  consensus  forecasting.  De- 
liveries have  been  restored  to  normal  or  even 
better,  for  the  most  part.  And  exhibitors  were 
lavish  with  compliments  for  those  who  bad 
had  charge  of  arrangements. 

Following  are  on-the-spot  highlights  of  new 
and  projected  equipment  products,  delivery 
status,  and  conmients  on  business  present  and 
future  bv  those  in  charge  of  booths,  or  other 
conipanv   representatives: 

Admatic  Projector  (^o..  800  Davis  St.,  Evan- 

ston.  111.: 
♦  Shown  uere  the  ADniatic  automatic  slide 
projector  complete  cabinet  unit  for  store  and 
dealer  displav  room  advertising  and  the  AD- 
master  automatic  color-and-action  displav  for 
point-of-sale.  The  ADniatic  in  a  cabinet  21"  x 
16"  X  15' o"  carries  6  to  IH  pictures  1 8"  x  10") 
or  messages.  The  ADniatic  has  a  screen  size  16" 
X  23"  in  a  portable  cabinet  (two  sections) 
5'-6>..'  high  X  28"  x  18".  The  slide  disc  holds 
30  standard  2"  x  2"  double  frame  .3.5nim  slides 
in  glass  mounts.  M.  M.  Munnnert  was  in  charge 
of  the  exhibit. 


American  Optical  Co.,  Box  A,  BufFalo  l.S. 
N.Y.: 

♦  American  Optical,  with  an  exhibit  of  still 
projectors,  is  making  immediate  delivery  of  its 
products,  according  to  R.  \^'.  Schmader.  who 
said  the  company  is  anticipating  '"a  big  Fall 
business,"  indicated  bv  dealers'  orders-  "and 
these  arc  not  advance  orders."  John  J.  Host 
headed  the  exhibitor  staff. 


.\mpro  Corp.,  2835  No.  Western  Ave.,  Chi- 
cago 18.  HI.: 
*  A  new  16mm  magnetic  sr>und  on  film  projec- 
tor, the  Am|)ro-Tape  Recorder  Model  T.'il  and  a 
continuous  placing  attachment  for  ta])e-rec«rded 
2'':;-minute  mes.sages.  for  use  in  such  areas  as 
supermarkets,  were  matched  in  interest  by  the 
attentions  to  the  brochure-manual,  "Selling 
Ideas,"  Ampro's  exclusive  and  original-idea  sales 
tool  for  dealers,  according  to  Howard  Marx,  vice 
president  in  charge  of  sales. 

The    recorder    weighs     1 7    pounds,    measures 


!!"  x  11"  X  12".  permits  slow-speed  double-track 
recording,  has  a  .5"  x  7"  speaker  and  external 
speaker  outlet.  The  price  is  $119.75  complete, 
with  micro|>h<)ne  and  cable,  radio  speaker  al- 
ta<-hment   cord,   plastic-  takeU|>   reel   and  case. 

Deliveries  are  "good."  said  Marx,  who  ]>re- 
dieted  the  Fall  will  bring  the  "biggest  selling 
period  of  any  year,"  in  the  light  of  dealers' 
orders  and  reports. 


Audio-Master  Cori>..  341  Madison  Ave..  New 
York  City   17: 

*  Introduced  was  the  Tape-Master  pla\er.  for 
plavback  of  magnetic  recordings:  Model  TM-1 
with  pre-amplifier  only,  $69.50.  and  TM  1-A 
with  amplifier  and  speaker.  $89.50.  Also  fea- 
tured were  the  Audio-Master  51.  for  record  and 
transcription  playback.  .$69.50:  Magiscope 
.'^Smm  filmstrip  projector.  S26.50:  three-speed 
jjortabic  electric  phonographs:  and  the  Earphone 
Aggregate  (distributor!  Box,  equipped  with  10 
jacks,  10-foot  extension  cord  and  master  volume 
control,  .$9.65. 


Bausch  and  Lome  Optical  Co..  635  St.  Paul 
St.,  Rochester  2.  N.Y.: 

♦  The  Super-Cinepluir  16mni  motion  picture 
lens,  of  the  same  quality  as  that  for  large 
theatres,  is  the  latest  product  from  the  company. 
On  the  f/1.6,  2"  lens  delivery  is  "fairly  satisfac- 
tory," according  to  A.  E.  Fischer:  on  the  2.50. 
3,  3.50  and  4.00.  "a  bit  uncertain."  "General 
business  is  very  good."  he  added,  "and  it  looks 
better  for  Fall." 


Beckley-Cardy  Co.,  1632  Indiana  Ave.,  Chi- 
cago 16,  111.: 
*  Supertex  darkening  shades  and  arresters,  for 
visual  education  rooms,  lecture  halls,  audi- 
toriums, science  laboratories,  dark  rooms,  op- 
erating and  x-ray  rooms,  were  on  displav,  with 
chalkboards  and  easels  and  bulletin  boards.  R.  11. 
Hcjward  was  in  charge. 


Bell  an»  Hovvei.l  Co,,  7100  McCormi,  k  lid., 

(Chicago  45,  111,: 
♦  Among  the  featured  products  in  the  many- 
faceted  Bell  and  Howell  exhibit  was  the  Fllnioarc 
16tnm  projector,  with  amplifier  and  rectifier 
r-omplctciv  housed  in  a  strcandincd  case  and 
with  Orchestricon  speaker.  The  high-intensity 
electric  arc  is  held  to  a  uniform  gap  by  the 
motor-driven  carbon  feed.  Also  available  are 
the  Filmosound  185  series  of  16mm  projectors, 
with  "Little  Orchestricon  "  15-inch  speaker,  and 
B  &  11  2-inch  f  1.6  ,Super  I'roval  lens,  and  the 
Diplomat.  Cameras  for  16mm  included  the  Auto 
Master  with  its  Swifturn  3-lens  turret,  and  the 
Auto  Load.  The  Foton  double-frame  35mni 
automatic  still  camera  has  II  shutter  speeds,  A 
new  magnetic  ta|)e  model  Idmm  sound  pro- 
jector with  new    features  is  impending. 


Charles  Besei.er  Co..  60  Badger  Ave..  New4 
ark  H.  N.J.:  j 

*  "We  are  shortly  introducing  some  brand  iicKi 
ideas  in  the  overhead  |)rojector  and  opaqur) 
projector  fields,"  H,  Hc-rbert  Myers  said.  De- 
liveries on  current  e<|uipinent  are  on  a  two  to 
thr("e  weeks  basis,  including  the  Vu-Lyte  opaque! 
projector  and  the  Vu-(iraph  series  of  overheari'i 
e(|uipmenl;  the  -Standard.  Master  \-Ray  and 
.Master  Vu-Graph,  for  audiences  in  business,  in-j 
dustry  and  education.  A  standard  slide  attach-! 
ment  also  is  available. 

"Our  business  in  the  first  half  of  this  year 
uKjrc  than  equaled  the  entire  1950  volume," 
Myers  declared.  "An   excellent   Fall   is  ahead."! 


Brush  Development  Co.,  3405  Perkins  Ave.. 

Cleveland  14,  Ohio: 
*  Pilot  tests  have  been  completed  on  the 
Soundmirror  portable  magnetic  tape  recorder 
with  RCA  speaker.  Model  BK-443-P.  recording 
for  30  minutes,  measures  9'*'k"  x  14';>"  x 
16  .3/16".  weighs  32  pounds  and  sells  for 
.$279.50:  Model  BK-443-PS,  60  minutes,  8289.50. 
Thirty-day  delivery  is  promised  on  these  new 
products. 

Another  new  contribution  from  Brush  is 
"Magic  Ribbon"  precision  tajje.  paper  or  plastic, 
for  magnetic  recorders  using   '  |-inch  tape. 


Califone  Corp..   1041    No.   Svcaniore,  Hollv- 
wood  38.  Calif.: 

*  New  from  the  Lindberg  Instrument  Co.  fi  ' 
Califone"s  1952  line  is  the  Fluid  Sound  Pickuj 
Cartridge,  perfected  after  five  years  of  research  I 
in  applying  the  principles  of  fluid-damping  and  ' 
fluid-coupling  to  the  reproduction  of  disc  record 
sound.  The  precision  instrument  consists  of  an 
actuating  arm  to  which  the  sapphire-pointed 
stylus  is  affixed:  a  |)lastic  body  containing  thrcr 
cells  filled  with  an  electrolytic,  non-toxic,  con-  . 
ducting  fluid,  and  a  rubber  diaphragm.  Direct  | 
current  flows  through  the  three  cells  in  serii- 
and  is  modulated  by  the  record  track  oscilhi- 
tions.  The  current  modulations  cause  an  outpiil 
voltage  to  appear  on  the  center  cell  electrode 
and  this  voltage  is  fed  in  the  usual  manner  tu 
any  audio  amplifier.  Needle-record  contact  !•• 
used  only  to  modulate  the  externally-supplied 
D.C.  voltage.  Three  different  [)oints  are  supplied 
to  accommodate  \ariatioiis  in  groove  width: 
Model  D-l-T  with  universal  point.  D-1-3  for 
standard  78  RPM  and  D-1-1  for  331;,  and 
45  RPM. 

COMMERCL\L   PICTURE    EQUIPMENT,   InC,   1567 
W.    Huron   St..   Chicago  22,   111.: 

♦  Modernized  and  otherwise  improved,  the 
Fast  Fold  projection  screen  is  again  available. 
The  screen  surface  is  made  of  pure  gum  rubber, 
washable,  fungus  resistant,  and  wrinkle-free 
when  stretched  on  the  aluminum  frame.  The 
carrying  cases  are  approximately  3  feet  long. 
Rob  Hall  presided  at  the  booth.  A  new  projector 
stand,  available  at  low  cost,  was  another  feature 
of  this  NAVA  exhibit. 


COMPCO  Corp.,  2251  W.  St.  Paul  Ave..  Chi- 

cago  47,  111.: 
♦   Hal  Fischer  had  charge  of  the  booth  at  which 
the   Compco   all-steel    film    reels   and   cans    for 

(   C  O  N  T  I  N  I    E  D    ON    pace    T  II  I  H  T  Y  -  S  I  X-  ) 
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BI'SINESS    SCREEN     MAGAZINE 


} 


SHOWS  PRACTICAL  ATOMIC  BOMB  DEFENSE 
FOR  PLANTS  AND  PERSONNEL 

—  How  fo  protect  your  people  and  your  property 

—  How  to  build  up  a  plant-wide  defense  program 

—  How  and  where  fo  make  shelters 

—  How  fo  select  your  Chief  Warden 

—  How  fo  recruit  a  Defense  Corps 

—  How  to  set  up  a  central  control  room 

—  How  to  set  up  o  first  aid  room 

—  How  lo  safeguard  your  important  records 

—  What  to  do  RIGHT  NOW  against  the  possibility  of 
atomic  attack 


AUTHENTIC— THOROUGH  — filmed  with  the  help  of 
THE  RESEARCH  INSTITUTE  OF  AMERICA 

FEATURING 

HANSON    W.    BALDWIN 

Miliiar>   Artair>  i\piri  lor  The  Srii    York  1  inin,  Pulii/vr  Pri/c 
winner  for  his  reportinf;  in  World  War  II.  Rccoiinizcd  by  (he 
newspaper  world  as  the  best  military  analyst  in  the  country:  "I  he 
nun  the  jtlnnrali  antl  the  generjis  salute  .  .  .  fie  hntiu  i  more 
•ihoiit  tihul  the  General  Staff  is  thinking  than  anyone  on  the  'italj." 

TARCtfTl :    U.S.A.  i*  huscd  on  studies  made  by  the  National 
Security  RcMJurces  Hoard.  It  was  filmed  by  the  makers  of 
PATI IRN  FOR  Sl'RVIVAL  (sec  below),  with  the  complete 
(ooperaiion  of  The  Research  Institute  of  America.  It  usei  live  action, 
animation,  fcraphs,  charts  and  other  techniques  to  cover  your 
defense  problems  in  dramatic  terms.  It  can  save  lives  and 
propiTty   in  factories,  otfue  buildings,  hotels,  hospitals,  railroad 
installations  .  .  .  any  establishment  sshcre  many  people  work  or  live. 


SHOW  THIS  URGENT  FILM  AS  SOON  AS  YOU  CAN 

Get  in  touch  with  your  film  dt.ilcr  right  now.  For  more 
inforniJtion,  write  to  (Cornell  I'ilm  C.iiniji.in\  today. 

Available  in   16mm  sound,  botfi  in  full  cofor  and 

black-and-white.  2  reels. 

Running  lime,  approximalely  20  minofes. 


Another  Cornell  Film  production 

PATTERN    FOR    SURVIVAL 

A    Oocumvnfory    film    that    Dramatiiwi    ^tttonal    0*f«ni« 
Agamtf   Atotnit   Affocfc 

For  hornet,  ■chooli.  ond  for  the  individual  wherovor 
h«  moy  be  during  on  ottock.  Include*  educotlenol 
moleriol  on  the  otomic  bomb,  loth  fllmt  together 
cover  practically  oil  onglct  of  civilion  A-bornb  de- 
fonic.  Combined  running  time  of  both  importont 
fllmi    \t   lett   than   one   hour. 


i 


Dh/rihittiil  exclusively  hy 

0ornvll  Flint  0oinpan i^»    i.->(ii  i{r.>a<i»..v 


N. 


^  ,.rk     IK.    N.  ^. 


NIMRER    .-.    •    VOI.IMK    12    •    I^SI 
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Fall  Aii(Iio-\  isual  E(|iii|>iiicnt  Review: 


(continued  from  preceding  pace  thirty-four) 

16inni  and  8nini  projectors  were  exhibiled.  A 
new  and  exclusive  easy-threading  device  lias 
been  added  ti>  llie  Conipco  Amateur  reels  to  in- 
sure s(if«'<l\  and  posilive  lilin  lalch  on  the  reel 
hub. 


Crkstwood  Hkcordkk  ('oKi'..  221    No.  l.aSalle 

St..  Chica^io  1.  111.: 
♦  The  Magiclape  two-channel  recorder,  weighing 
2.5  pounds  and  measuring  18"  x  12' 'i"  x  9'''|". 
has  three  controls,  is  self-erasing,  records  or 
plays  continuouslv  and  has  nulpiit  jacks  permit- 
ting playing  through  public  address  systems, 
high  hdelily  radio  amplifiers  or  auxiliary  speak- 
ers.   H.  H.  Hanlon  had  charge  of  the  booth. 


Da-Lite  Screen  Co..  Inc..  2711    \o.  Pnlaski 

Rd..  Chicago  ^9.  111.: 
*  The  neu  improved  IIILO  .Screen  is  a  com- 
bination tripod  mounted  unit  with  special  device 
permitting  removal  of  case  and  fabric  for  wall 
and  ceiling  use.  The  case  mav  be  removed  from 
the  tripud  in  5  seconds.  The  HILO  is  available 
with  the  Crystal-Beaded  or  Mat  White  surface, 
has  a  f)atPnted  all-metal  octagon  case  with  "No- 
Rub"  flat  back,  and  the  screen  weight  is  evenly 
distributed  on  wide-spreading  legs.  .Square  sizes 
5()".  6(1"  and  70"  automatically  adjust  to  .37" 
X  .50".  45"  X  60"  and  52"  x  70".  The  case  can 
be  adjusted  to  within  S'-."  to  53' j"  from  the 
floor,  depending  upon  screen  size.  Prices  are 
S32.25.  S46.75  and  SSI. 

The  Picture  King  screen,  with  the  V-4  beaded 
surface,  comes  in  nine  sizes,  from  37"  x  50" 
to  72"  X  96". 


De  Vry  Corp.,  1111  .4rmitaee  Ave.,  Chicago, 

14.  III.: 
*  The  De  Vry  .Armed  Forces  16mm  projector, 
culmination  of  a  research  project  which  began 
in  1944  with  the  awarding  of  a  contract  to  de- 
velop a  portable  sound  product  to  withstand 
adverse  weather  conditions,  was  the  highlight 
of  the  company  exhibit  presided  over  by  C.  R. 
Crakes.  The  three  portable  components  include 
projector.  20-watt  amplifier  and  25-watt  loud- 
speaker. For  video  film  prcsenlatinn.  the  projec- 
tor and  its  soundhead  are  mounted  on  a  perma- 
nent stand  and  powered  by  a  synchronous  mo- 
tor. Other  highlights  have  been  published  in 
earlier  issues  of  Bl"Sines,s  Screen. 

In  the  low-price  field  the  company  has  brought 
out  the  DeVrylite  for  16mm  sound-silent  pro- 
jector which  with  amplifier,  and  a  small  screen 
sells  for  S369.  It  weighs  less  than  28  pounds, 
has  a  pre-focused  projection  lamp.  loop-setter 
for  non-stop  shows,  new  type  photo  cell,  direct 
sound  s<-anning.  sharp  response  vertical  slit  lens 
and  Kinetic  sound  stabilizing. 


DiKane  Corporation,  St.  Charles,  Illinois: 
♦  DuKane.  formerly  the  Operadio  Manufactur- 
ing Co.,  maker  of  manual  and  automatic  slide- 
film  projectors,  automatic  filmslrip  projectors, 
tape  recorders  and  Phonoscopes,  and  publisher 
of  the  SoiND  Slidefilm  Glide,  presented 
late  1951  models  of  projectors,  including  the 
DiiK.iii.     •'.(Ml    Automatic   and    the    1.50.   both    for 


-sound  slidcfilms.  the  DuKane  14B145.  suc- 
cessor to  the  Kxplainetle  Kducator:  the  F.x- 
plaini'tif  150.  especialK  suited  for  classrooms 
and  small  auclicnccs:  the  Kxplaiiiette  .30-.5(t  for 
audieiues  from  2  to  100  and  the  model  9Ay6 
push-button  slidefilm  projector. 

The  DuKane  portable  magnetic  lape  recorder 
has  two  channels  for  one-hour  recording  on  a 
7"  reel,  rewinds  in  80  seconds,  and  weighs  26 
pounds. 


Eastman  Kodak  Co..  343  State  St.,  Roches- 
ter  4,  N.Y.: 

♦  The  Cine-Kodak  .Special  II  Camera,  with  re- 
designed two-lens  turret  and  other  improve- 
ments, was  a  feature  of  the  Eastman  exhibit. 
Pioneer  16mm  professional-ty|)e  camera,  the 
versatility  inherent  in  the  basic  camera  with  its 
Kktar  lens  is  expanded  to  permit  fades,  dis- 
solves, mask  shots,  double  and  nmltiple  ex- 
posures, montages  and  animations,  bv  adding  a 
100-  or  200-foot  interchangeable  film  chamber 
and  with  either  an  f''1.4  or  f/1.9  Ektar  25mm 
lens. 

The  new  Kodak  Multi-Speaker  I'nit.  for  use 
with  the  Kodascope  Pageant  sound  projector, 
has  three  o-inch  sjjeakers.  one  with  35-foot  cord, 
each  of  the  others  with  45-foot  cord. 


GoldE  Manufactlrinc  Co..  1214-22  W.  Mad- 
ison St..  Chicago  7.  111.: 
*  An  Index  Automatic  2x2  slide  changer,  to 
fit  any  GoldE  Manuniatic  slide  projector,  includ- 
ing the  blower-coiled  All  Purpose  GoldE  prod- 
uct, is  a  new  development.  The  .All-Purpose  uses 
1000  watts  for  314"  x  4"  slides,  for  2"  x  2"  and 
all  other  size  slides  ("with  adapters!  and  single 
and  double  frame  filmstrips.  In  charge  was  H. 
Bob  Engel,  GoldE's  genial  sales  manager. 


Hamilton  Electronics  Corp.,  2726  \^  .  Pratt 

Ave.,  Chicago  45,  III. : 
*  Four  types  of  transcription  and  record  play- 
ers were  presented:  the  Freshman.  .S84.50: 
Sophomore.  .S94.50:  Junior.  S44..50.  and  Senior. 
S159.50.  also  three  portable  sound  systems:  the 
universal,  indoor  and  outdoor  mobile  amplifier 
systems,  microphones,  loudspeakers  and  acces- 
sories.  J.  E.  Lynch  was  in  charge. 


The  Harwald  Co..  1216  Chicago  Ave.,  Evan- 

ston.  III.: 
♦  The  Inspect-0-Film.  automatic  machine  for 
inspection  of  16mm  projection  prints  in  ex- 
changes and  libraries,  drew  attention,  as  did  the 
Shopjjer-Stopper.  automatic  p<iint-of-purchase 
projector  for  clepartment  stores.  The  Slio[>pcT- 
.Stopper  is  ccinifiacl  and  niodern  in  design,  shows 
a  clear.  Iighlt>cl  picture^  from  a  wide  angle  and 
c  hanges  pictures  every  six  seccmds.  The  Inspect- 
0-Film  »vas  described  in  detail  in  BirsiNESS 
Screen  Issue  4  of  Volume  12.  In  charge  of  the 
exhibit  was  R.  Crunwald. 


Ii.LisTRWox  Division.  Ei.e<:tro  Encinkkkinc. 
AND  M\Ni  K\f  Ti  HIN(,  Co.,  627  W  .  Alexan- 
drine. Detroit  I.  Mic-li.: 
♦  New  models  of  the-  Illustravox  Standard  150- 
watt  and  Master  300-watt.  sound  slidefilm  e<]uip- 
menl.    c-ach    with    S.V.E.    projector,    wrn-    shown 


as  versatile  (wo-way  training  aids.  The-  new 
.Standard,  with  6-inch  Magnavox  elc-<iro-dy- 
namic  speaker,  comes  in  two  models,  manual 
and  automatic.  There  are  three  models  of  the 
Mastc-r.  manual,  automatic  and  tri-|>urpose. 
David  S.  Carto  presided. 


(».     J.     McCllltK      IM.KINC.     PiCTI  KKS.     1115    W. 

Washington  Blvd..  Chicago  7,  111.: 
♦  The  new  Model  L  Picturephone,  sound  slide- 
film  projector  weighing  less  than  13  pounds  and 
costing  .S125  (three  speeds  $4  additional  and 
1.50-watt  j)rojc-c-tor  with  c-oated  lens  86  addi- 
tional!, was  featurc-d  with  the  Model  B-2  Pio 
turephone  record  player  I.S60I  by  .McClure^ 
also  handling  auditorium  size  record  players 
and  public  address  equipment.  The  Model  L 
( AC  I .  with  built-in  screen  and  completely  ea- 
c-losed  case,  has  a  five-inch  PM  speaker,  is  one- 
speed  with  100-watt  SVE  projector  and  has 
compartments  for  spare  lamp.  8  thin  records  up 
to  12-inch  and  eight  films. 

Delivery  is  normal  on  the  average  but  varies, 
Mc'Clure  said.   He   forecast   on   "excellent   Fall", 


MoNSON  Sales  Corp..  919  No.  Michigan  Ave,, 

Room  612.  Chicago  11,  111.: 
♦  Wilcox-Ga\"s  new  Recordio  tape  recorder,  to 
be  followed  by  the  remainder  of  the  line,  goes 
into  delivery  October  1.  Model  2A10  I.S149.95, 
and  slightly  higher  west  of  the  Rockiest  has 
two  speeds.  3-'i"  and  7'o".  measures  12"  x  14' 
X  7"  and  weighs  under  20  pounds.  Pressing  the 
"record"  button  shifts  amplifier  and  erase  head. 
The  product  uses  5"  or  7"  reels,  is  dual-channel, 
and  records  4  hours  at  I's  on  7"  reel.  Com- 
panion model  2A11  has  3'''("  and  1"k"  speeds. 
Tape-Disc  Recordio  ICIO  (§187.501  transfers 
recordings  from  tape  to  disc  and  vice  versa. 
With  5"  reel  of  tape  it  records  for  one  hour 
using  both  channels.  Recordette  3  records  at  all 
three  speeds  from  radio  or  microphone  and 
plays  all  three  LP-45-78.    It  sells  for  $99.95. 


Neumade  Products  Corp.,  330  W.  42nd  St.. 

New  York  City  18: 
♦  The  New-Zip  wire  brush  scraper  (S2.95I   wa- 
featured  by  Neumade.  which  handles  a  complete 
line  of  librar\   equi|(menl. 

"Demand  for  our  products  is  bigger  than 
ever  and  delivery  varies  from  immediate  to  ."^n 
days."  L.  E.  Jones  said.  "Our  factory  is  bc-in^: 
expanded  and  we  are  adding  personnel." 


Newcomb  Audio  Products  Co.,  6824  Lexin;:- 

ton  Ave..  Hollywood  38,  Calif.: 
*  Designed  for  flcxibilit)  are  the  custom  cabi 
net-type  rack  asscndilies  to  help  engineers  as 
semhie  sound  units  for  industry,  schools, 
churches,  stadiums,  etc.  All  standard  Newcomli 
amplifiers  are  available  mounted  on  panels,  a- 
are  a  record-changer,  radio,  intercommunication 
amplifier  and  other  spc-cial  ec|uipmenl.  Model 
59.5-19  cabinet  pro\  idc-s  panc-l  space  for  .5f)"  ami 
is  a  welded  assembly  with  provision  in  the  rear 
for  nine  '  o"  conduits.  Dimensions  are  .5'".. 
X  23"  X  16". 

The  newest  .shock-proof  transcriptioti  plaxcr- 
and  the  Troubadour  portable  s<-hool  radio  model 
B-I(MI  were  shown.  The  transcription  phners 
are  in  price  ranges  from  SI  15  to  S352.50.  The 
Troubadour  sells  at  869.50. 

(  (ontim  ko  on   pai.e  forty-seven  following) 
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SEEING  IS  BELIEVING 

.  .  .  AND  STEREO  ADDS  PERSUASION 
TO  YOUR  SALES  PRESENTATION! 

The  finest  STEREO  EQUIPMENT  is  made  by  BRUMBERGER! 


NEW  LOWEST  PRICED 
PRECISION  VIEWER! 

BRUMBERGER 

STEREO  VIEWER 

Sturdy,  lightweight,  colorful  polystyrene  (hard-impact,  practically  unbreakable!) 
with  fine  optically  ground  and  polished  lenses.  Improved  lighting  system,  bat- 
tery illuminated  with  push-button  switch,  makes  transparencies  more  brilliant 
than  ever!  Pin-point  focusing;  streamlined,  handsome  design — greatest  value 
in  stereo  viewers  on  the  market! 


=  1265  Viewer 
(less  batteries) 


$Q95 


ReUili  at 


9 


=rll  II 
Stereo  File 

Reta'i; 
at 


$095 


3 


New!  Convenient  Size 
File  for  Salesmen! 

BRUMBERGER 

STEREO  FILES 

Portable,  compact  carrying  and  storage 
case  for  stereo  accessories.  All  steel,  lux- 
uriously finished  in  platinum  grey  wrinkle 
enamel.  Equipped  with  comfortable  metal 
handle  and  snap  catches. 
Holds  Stereo  Viewer,  50  metal  or  glass 
stereo  mounts  in  5  group  compartments, 
or  up  to   125  cardboard  stereo  mounts. 


Self-Aligning 
Self -Centering 

BRUMBERGER 


STEREO  BINDERS 

Most  economical  binders  made!  Save  hours  of  precious  time — 
no  more  tapes,  masks,  kits — simply  set  transparencies  in  ac- 
curately spaced  prongs,  cover  with  clear  glass,  snap  on  cover. 
(Snaps  apart  easily,  too,  for  use  over  and  over  again).  All 
steel — fits   in   standard    I  %"  i  4"  stereo   viewers   or   projectors. 


=  1  166  Boi  of  24  sets 
(plus  extra  glass) 


SASO 


••«*ili  at 


4 


WRITE  FOR  OUR  CATALOG  OF  35  MM  &  STEREO  VIEWING.  BINDING  &  FILING  ACCESSORIES: 

MOVIE  REELS,  CANS,  CHESTS,  ETC.   SPECIAL  QUANTITY  DISCOUNTS  TO  INDUSTRIAL  USERS! 

AVAILABLE    FROIVI    YOUR    A-V   DEALER,    COMMERCIAL  PHOTOGRAPHER,  AD  AGENCY,  ART  STUDIO 


^ 


RELIABLE    PRECISION    MANUFACTURINO    CONTINUOUSLY    SINCE    1904 


BRUMBERGER  SALES  CORP.  IH.'UZ'^T^. 


M  MBK  R 


\  I  >  I   I    M  K    1  . 


1 ') :.  1 
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DuKane  Corporation  Is  New  Name 
Of  Operadio   Manufacturing   Co. 

♦  Closer  iiiiiitilu  alioii  iif  <  uiiipaiiv 
and  its  products  is  rllci-ti-d  by  the 
chanpc  of  tin-  i-orporati'  iianu-  of 
the  Ol-Kmmo  M\M  K\(  Tl  HINC  Co. 
to  the  I)l  Ka>K  CiMtl'.  The  (  lianf;i-  in 
no  wav  alTcrts  llic  ownorship  of 
the  i-ompany.  its  management,  prod- 
ucts, husint-ss  activities  and  policies 
or  its  conunitnietits.  J.  McW  ll.l.l  \MS 
Stonk,  founder  and  president,  said. 

The  DuKane  hrand  iniludes  in- 
tercommunicating, paging  and 
sound  slidefilm  projectors  and  mag- 
netic tajH'  recorders. 

Electronic  manufacturer  for 
nearly  .SO  years,  the  company  i)io- 
neered  in  makin>:  the  self-containe<l 
portable  radio  called  the  Operadio. 
in  192.'i.  Stone  was  also  a  founder 
of  the  Radio  Manufacturers  .Asso- 
ciation, now  till'  il'i'M A.  The  com- 
pany, still  a  member,  is  represented 
on  the  board  by  Vice  President  G. 
H.  Haase.  Also  a  producer  of  loud- 
speakers for  the  radio  industry  for 
many  years,  the  company  sold  its 
speaker  business,  at  Quincy.  III.. 
last  year. 

The  DuKane  Corp.  is  making 
highly  siK-cialized  electronic  defense 
material  and  since  193*)  the  com- 
pany has  been  filling  Goyeriiment 
contracts.  The  two  plants  it  owns 
and  operates  are  both  in  St.  Charles, 
Illinois,   ni-ar   ("hica'jo. 

Seoger  Is  Eastern  Manager  of 
Ansco   Professional   Film   Sales 

♦  Cll.\Rl.K.s  \\ .  Skagkr.  appointed 
eastern  manager  of  .\\sf:o"s  profes- 
sional motion  picture  sales  depart- 
ment, will  have  his  offices  in  the 
New  York  .sales  headquarters. 

Joining  .'\nsco  in  19-k)  to  head 
the  Hinghamton  sales  staffs  profes- 
sional motion  picture  products  de- 
partment. Seager  two  years  later 
was  named  director  of  the  Ansco 
education  unit  and  later  managed 
the  technical  service  and  sales  serv- 
ice departments. 

In  his  World  War  II  service  as 
a  major  in  the  I  .  S.  Signal  Corps. 
Seager  was  phot<igraphic  control  of- 
ficer. Army  film  allocation  officer 
and  a  member  of  the  joint  optics 
committee  of  the  .Army -Navy  Muni- 
tions Board.  Previously  he  had 
been  the  director  of  the  public 
schools  visual  education  program  in 
North  Plainfield.  N.  J.,  where  he 
managed  a  retail  photographic 
store. 

Correll  Named  B&M  Vice  President 

♦  \.      Hn  •!   II     (  OH  l(  1    I.  I.      ||a«      Ipiim 

named  vice  president  in  charge  of 
sales  of  Rarduell  &  McAlister.  Inc.. 
manufacturer  of  the  Screen 
SrRlHF.R.  low-priced  overhead  pro- 
jector, and  olhi  r  products. 
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Dill  Is  Named  Assistant  Director 
Of  Eastman's  Industrial  Relations 

♦  .MoNKOK  V.  Dux.  appointed  as- 
sistant director  of  industrial  rela- 
tions of  the  Ea.stman  Kodak  ("o., 
was  named  to  the  staff  in  19.'i~.  He 
had  joined  llii'  company  in  the  sta- 
tistical departrneni  in  l'';((l.  .Artive 
in  committee  wurk  ior  the  Business 
Advisory  Council  of  the  U.  S.  De- 
|)artment  of  Commerce.  Dill  also 
has  been  a  speaker  for  the  National 
Association  of  C.t<-{  Xccounlanl-. 
Harmon  Heads  Promotionol's  Sales 

♦  Martin  I.  Harman  is  now  the 
director  of  sales  for  the  Promo- 
tio.nal  Films  Company,  Inc.,  Neu 
^ Ork.  He  formerly  was  with  the 
Hirshon-Garfield  and  Lawrence  Fcr- 
tig  advertising  agencies. 


R.  H.  Unseld  Dies;  Headed  Amateur 
Equipment  Sales  of  Bell  &  Howell 
♦  I  he  di-alh  of  HoilKRT  H.  UnSELD 
of  Winni'tka.  111.,  manager  of  ama- 
teur e(|uipment  sales  of  the  Bei.I.  & 
HovvEI.I.  Co..  followed  a  career  with 
the  company  thai  began  in  l')'.ir> 
ulien  he  resigned  as  American  vice- 
consul  at  Surabaya.  Java.  In  four 
years  of  military  duties,  first  in 
the  .Air  Service  Conitnand  and  then 
as  administrative  chief  of  the  Air 
Materiel  (!oniniandV  photographic 
laboratory  at  Wright  Field,  he  |)re- 
parcd  aerial  exhibits  and  displays. 
Freijuent  lecturer  before  amateur 
pholography  clubs.  I  nseld  was  also 
the  motion  picture  editor  of  the 
Photographic  Society  of  America 
Journal. 


FOR  BRIGHTER  PROJECTION 


CHOOSE  THE  NEW/ 

DA-LITE'  HILO 


1.  Set  it  HIGH  for 
large  audtencet 
(  4  3  '/4  '  to  5  6  '/4  " 
above  the  Roor,  de- 
pending on  size  of 
screen). 


3.  Set   it   LOW   for 

smoll  groupi  or  where 
ceilingi  ore  low.  (Ad- 
juiti  to  within  I  1 '  to 
13'  above  floor,  de- 
pending on  the  jcreen 
size.)  Note  the  wide 
leg  spread. 


3.  Set  if  ot  the  normal 
ffliddlo  potltion  for  aver- 
age  projection  conditions. 


This  new,  multi-purpose  Oa-Llte  model  in  50.  60  and  "0 
inch  square  sizes,  i^  perfect  for  industrial  film  users,  schools, 
churches,  clubs,  lecturers  and  others  who  show  pictures  un- 
der alt  kinds  of  projection  conditions.  Sijuare  screens  ad- 
just to  reclanguiar.  Da-Lite  Oystal-Beaded  fabric  standard; 
Mat  White  supplied  if  desired.  Ask  your  dealer  for  a 
demonstration! 

Write  for  FRff  Sample  of  Oa-Lite  Crystal-Beaded  fabric  and 
full  details  on  the  HILO  and  other  Da-Lite  Screens. 

DA-LITE    SCREEN    CO.,    INC. 

2703    N.   Puloski    Rd.  Chicago   39,   III. 


4*  For  stml- permanent  in- 

stoltaliont  ttfl  from  tripod 
ond  hong  from  wall  or 
ceiling.  (Note  hanging 
brock  ell  on  end  caps.) 


Allan  Finstad  .  .  .  to  Beseler 


®  isyTE 


42  Years  of  Proven  Acceptance  Throughout  the  World! 


Finsfad  Leaves  Navy  A-V  Section 
To  Be  Beseler  Educational  Director 

♦  AlI-.\n  Finstad,  new  educational 
director  of  the  CllARI.E.s  Bksf.i.kr 
Co.,  was  for  five  years  the  civilian 
head  of  the  Bureau  of  Naval  Per- 
sonnel Training  .Mds  .S-ction.  <<ni 
ducting  headijuarters  staff  work  ii 
developing  and  utilizing  a-v  aiii- 
and  engaging  training  aids  fiel>! 
centers  for  Navy  training.  Thnr 
earlier  years  as  Navy  training  aid- 
utilization  olTicer  followed  11  year- 
in   public  school   work. 

At  Beseler  his  duties  will  consist 
largely  of  expanding  the  use  ami 
application  of  overhead  projector;-, 
supervising  the  publication  of  in- 
struction manuals  for  the  prepar;i- 
tion  of  transparencies,  and  estab 
lishing  a  cmnplete  library  of  pre- 
pared transparencies  in  all  primary 
and  >e(  oii(lar\   education  area>. 

Death  Removes  Isidore  Marks,  63; 
Founded  the  Keystone  Company 

♦  The  death  i>f  IsilxiKK  .MvHKS.  (>''. 
on  Jul\  .5  removed  a  pioneer  in  tin 
field  of  home  motion  picture  equip 
ment.  The  founder  and  president  of 
the  Keystone  Manufacturim- 
brought  out  16mm  cameras  and 
projectors  in  the  "2(Vs.  He  addcil 
8mm  cameras  and  projection  ma- 
chines when  8inm  film  became 
available,  Marks,  who  was  also  the 
founder  and  president  of  the  Dover 
iN.II.I  Film  Corp..  saw  Keystone 
expand  into  one  of  the  largest 
makers  of  home  motion  |)i<ture 
ei|uipnient. 

The  founder  of  Keystone  was  ac- 
tive in  the  Hale  Settlement  House 
in  Boston.  New  England  Peabod\ 
Home  for  Crippled  Children  and 
liclh   Israel  Hospital. 

Barnett  &  JafFe  Moves  Plant 

♦  K\|Kinilini;  bn-ino-  of  ItMiNKTI 
\  JaKKK  is  being  handled  from 
larger  (|uarters  at  a  new  location. 
(.10(1-1(1  No.  2l9t  St.,  Philadelphia 
.SI!.  Pa.  The  company  manufactures 
slide  file  cases,  reel  cases,  slide  pro- 
jector and  movie  projector  cases 
and  other  equipment   proilucts. 
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hobjzW^ 


^ 


WI.v  ,lo  so  inaiiN   In.i.ui.f:  aiui  loinuienial  lili.i-  |m.I  yu.  lo  ^Utl.? 
YEN  n-UAMS  believes  a  film  eaii  fiilfiH  its  s|ieeifu-.  inforiiiat'n.i.al 

purpose  .  .  .  a..<>  al  llie  same  li.m-  have  all  the  e.it.  .■Iai...ue..l  xaliie 
that  keeps  aiidieiiees  %>  icie  awake  ami  iiileresletl. 

IJ.Ior.-  Noii  >p.n(l  iiion.%   on  an>    lilm  voire  planniii;:  •  •• 
it  w«.lllil  I.e  uell  x*orlh  xoiir  «liil«-  to  \v.xm-  a  talk  ^^ill.  n 


152  ea-.l    lOtli  sherl.  ne>»    \ork    I  . 
>10IH»N    1M(   IlKKS    .    MJDKIM.MS    •    MSIAIJ/ATH^NS    •    TKAIMN<;    MATIUIM.S 


M  M  HER  :.  •  \  oi  I  M  ^    i .'  •   i"".!! 
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ON  THE  PIIODIICTION  LINE 

\F\VS  OF   RUSINFSS   FILMS   AND   THEIR    USE   IN    FIELD 


.\arrator  Carroll  Ashhurn  introduces 
"Two  Guys  Mitnifil  Jot"  in  the  Jam 
Hanitv  picture. 

Frigidaire  Film,  Cleveland  Winner, 
Dramatizes  Sales  Training   Needs 

*  W  iiiiuT  lA  lirst  iilacc  ainnn};  sales 
training  films  in  llu-  ('li'velaiul  Film 
Festival  (  Business  Screen  Issue 
No.  4  OF  Vol.  12 1.  Tivo  Guys 
Earned  Joe  dramatizes  the  basic  re- 
quirements of  suecessful  salesman- 
ship in  conversation  with  custom- 
ers. Sponsored  hy  the  Frigidaire 
Division  of  General  Motors  and 
produced  by  the  Jam  H.ajvdy  Or- 
ganization, the  film  is  narrated  by 
Carroll  Ashburn  and  features  Phil 
Arthur  and  Haymond  Rowe.  Paul 
K.  Smith,  of  The  Halle  Bros.  Co., 
Cleveland,  headed  the  conunittee  of 
judpes  on  porsotmel  traitiing  films. 
Instrument  Appeal  to  Public  and 
Technicians  in  Taylor  Color  Film 

*  Industrial  inslrumcntalioii,  a  sub- 
ject little  known  to  the  general  audi- 
ence, is  given  a  balanced  treatment 
both  to  interest  and  educate  the 
public  and  present  new  develop- 
ments to  technical  personnel,  in 
the  Taylor  Instriment  Com- 
panies' Information  at  Work.  There 
is  general  appeal  in  showing  the  in- 
tricate working  of  a  mercurv-in- 
glass  thermometer.  Control  effects, 
instrument  manufacture  and  ap- 
plication are  flemonstrated  for  pro- 
fessional instrument  men  and  tech- 
nical school  students.  For  high 
school  and  college  classes  controlled 
processing  techniiiues  are  related  to 
food.  film,  plastics,  petroleum  and 
chemicals.  McLarty  Picture  Pro- 
ductions made  the  30-niinute,  16mm 
color  film  from  a  script  by  Oeveste 
Cranducci. 

For  loan,  address  Taylor  Inslru- 
ent     Companies.     Public     Relations 
l)e|)l..    O.S    Ames    St..    Rochester     1. 
N.  Y. 
Crisco  Slidefilm  for  Schools 

*  A  color  -liilililrri.  J  rii'il  Foods  for 
Menu  Mafiic.  has  been  completed 
for  Procter  &  Gamble  Co.  by 
Sarra,  Inc.,  for  use  in  home  eco- 
nomics classes.  The  production  pre- 
sents the  funrlamentals  of  pan 
I  saute  I  and  deep  (French)  frving. 
using  Crisco. 


Film  of  New  Power  Tool  Wins 
When   the   Salesman   Is  Stumped 

*  V  21-minuti'  sounij  iikiIIom  pii - 
lure  di<l  what  sales  dcmonslralurs 
Hcrc  unable  to  accomplish  when  the 
new  Delta  Miltii'LEX  radial  arm 
saws  were  being  introduced  bv  tlie 
Delta  Ma  iiuf  act  u  r  iuf:  Division. 
Rockwell  Maiuifa(  luring  Company 
of  Milwaukee.  W  is.  The  expert  dem- 
liiislratiun  on  film,  .said  John  .Sto- 
iarz,  sales  manager,  "enabled  us  to 
reach  vast  audiences,  greatly  mul- 
tiplied the  number  of  demonstra- 
tions the  average  incx|)erieiiccd 
salesmen  could  make,  and  encour- 
aged dealers  to  purchase  prints." 

Eighty  Victor  Animatocraph 
projectors  are  being  used  in  Delta 
sales  areas. 


Safety  Training  of  Truck  Drivers 
Draws  Highway  Group  "Portrait" 
*  rile  professional  co  m  nii- r  c  i  a  I 
ilriver  cargo  an<l  passenger  and 
llie  safety  training  which  contrib- 
utes to  his  skill  and  courtesy  on 
the  road.  i)rovide  the  theme  of  A 
I'rojrssionnl  I'ortrait.  the  latest 
lOiiim  genera!  audience  film  spon- 
sored by  the  Automobile  Mani- 
kacturers  Association  and  12  na- 
tional highway  transiwrtation  or- 
ganizations. Made  bv  Wilding  Pic- 
ture Produ<'tioiis.  Inc..  the  22-  min- 
ute "portrait"  is  drawn  on  a  type- 
writer by  a  reporter  relating  his 
experiences  among  motor  truck 
pilots,  with  music  background  for 
the  action. 

For    free    loan,    or    purchase    at 


cc 


y[e^  .  .  .  but  .  .  • 
Jrow  yfiucn  ? 


Does  that  question  throw  your 
salesmen  for  a  loop  ? 

Is  price  objection  their  favorite 
alibi  for  lost  sales? 


M  so, 

You  Can  Squelch  That  -  Fast 

with 

"PRIDE  IN  PRICE" 

One  of  the  outstanding  sound  siidefilms  in 
our  "AGGRESSIVE  SELLING  SERIES"  designed 
to  solve  the  major  problems  encountered  by 
salesmen. 

ADDRESS    REQUESTS    TO: 


6108   SANTA   MONICA  BLVD.     Jt\*<v1      HOLLYWOOD    38.    CAIIFOINIA 


y^^.  address  the  National   llighv».i 
Tsers    Oinference.    *>.52    iNation, 
Press  Building,  WashingtiHi  \.  D.l. 
which    also   sponsored   and   ilistril; 
utes  Horizons  Unlimited. 


Interest  in    Rodiomarine's   Radar 
Film   Widens  Audience  AvoilobilH^ 

♦  Whin  Msitors  at  the  I'Ail  Net 
York  Motor  Boat  Show  expresaei 
their  pleasure  and  praise  followinj 
the  premiere  of  Ships  Thai  See  ii 
the  Mfihi.  the  Radium  \Ri\E  CoB 
poration  of  America  decided  ti 
widen  the  scope  of  audience  avail 
ability  from  the  original  intern 
tional  sales  promotion  focus  to  do 
mi'stic  showings  for  maritime,  pro 
fessional   and    industrial   groups. 

Marine  radar  is  the  subject  O 
the  3()-minute  sound  and  color  pro 
duction.  made  by  the  RCA  Inte 
national  Division  in  cooperatioi 
with  the  company.  Educational 
context  and  treatment,  for  adtll 
-audiences  interested  in  electronic 
or  the  sea,  the  16nim  film  trace 
the  development  of  marine  navi 
tional  aids,  clarifies  the  principk 
underlying  Radioniarine's  .3.2-cin 
X-band.  and  the  interpretation  o 
radar  scope  presentations. 

But  that's  only  the  beginning.  W« 
see  radar's  use  by  the  U.  S.  Co 
Guard  in  locating  vessels  in  di» 
tress,  in  pinpointing  buoys,  light 
houses  and  channel  obstructions 
fog.  storm  and  darkness,  in  pickir 
out  and  trailing  icebergs.  Passenge 
liners  and  freighters  use  the  devio 
to  navigate  narrow  channels  am 
crowded  seaports,  and  to  eflec 
rescues  at  sea:  tugs  put  radar  h 
work  in  docking  and  undocking 
ocean  liners:  and  tugs  and  othe 
workboats  employ  it  for  harboi 
movement   when  visibility   is  nil. 

Hugh  James.  MBC  newscaster, 
did  the  narration.  Herman  Dia 
contributed  special  music.  Willian 
J.  Reilly  wrote  the  script  for  pro 
duction  and  direction  by  George  F 
DeZayas.  motion  picture  consultant 
color   authority. 

Requests  for  (irints  mu.st  be  on 
letterhead  and  addressed  to  the  Ad- 
vertising and  Promotion  Manager, 
Radiomarine  Corporation  of  Amer- 
ica. 75  Varick  St..  New  ^  ork  City 
1.3. 

«  *  a 

Navy  Film  Locations  in  Tropics 

*  Tw(i  training  films  in  color  for 
the  Hydrographic  Office  of  the  I  .S. 
Na\^  .  llydroiiraphy  for  (Charting, 
Paris  I  and  II.  arc  being  made  in 
the  Rahamas  and  Caribbean  islands! 
by  Ryron.  Inc..  which  last  year  pro-i 
duced  Hydropraphic  Surveyinj:  Op- 
erations in  Trinidad.  The  new  films 
will  explain  the  u.se  of  a  new  elec- 
tronic position  fixing  system. 
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/  Study  Will  Review 
OVArnment  Film  Use 

FiliM"  III  (iiiNfrniiiiMit — fed- 
•al,  slale  and  l«i«.'al — are  thf 
ilijcfl     of     a     study     lieing 

l.rtaken  by  the  Public  Ad- 
iiiistraliiin  Clearing  House, 
;i:<  K.  (idlli  St..  Chicago  37. 

Ihoosing  the  Correct  Lamp 
There".-  u  right  laiiij).  and  a 
rung  one.  for  every  lighting 
undilion  in  the  home,  and  it's 
p  to  the  furniture  salesman  to 
Hp  his  customer  choose 
Mscly.    In  l.iphl  Comlitioninii. 

tlor  fibn  sponsored  by  the 
imp  Department  of  the  Gen- 
Ira!  Electric  Co..  is  sales 
'uidancc  fur  ineinbers  of  the 
■  ationai  Kclail  Furniture  As- 
li)ciatioii  aiiioiig  uboin  it  uill 
!.•  distributed.  I'rothiction  is 
Hiding  up  at  the  Vogue- 
Xri-;!!!    -tiidio-. 

[upervisor  Training  Film 
^as  a  Retail  Store  Setting 

With  a  retail  store  as  the 
i-tting  and  actual  supervisor- 
mplovee  problem  situations, 
\\t  Film  Division  of  the  Va- 
lETY     MeRCHANDISKK     I'lHl,!- 

ATIONS  has  made  a  35nim 
ound  slidetilm  for  training. 
landlinji  Difficult  Employees. 
11  help  management  under- 
tand  the  reasons  for  and  solu- 
ion  to  troublous  and  careless 
lersonnel  without  losing  their 
i)valt\.  Kor  additional  infor- 
iialion  the  address  is  192  Lex- 
11^1. in    \\r..    \in\    \iit\.   City. 

Mahogany  Shots  in  Africa 
>  A  camera  crew  of  the 
>'ogue-Wright  Studios  is  in 
he  Gold  Coast  jungles  of 
Vfrica  ciMupleting  photo- 
liraphic  work  for  a  color  fdm 
in  mahogany.  The  story.  <  om- 
lining  romantic  atid  educa- 
ional  elements,  starts  wilh 
he  hunt  for  the  tree  and  car- 
ries through  to  the  use  of  the 
i  in  manufactured  prod- 
-  iisinj;  the-.c  wimd-. 

Editorial  Correction  Note 
I*  jo  keep  all  items  in  our 
l'ro<hiction  Ke\iew  Annual 
,i*>rrect.  it  -hould  be  noted 
Ithat  M.  Charles  l.inko.  listed 
U  Chief  Motion  Picture 
'Cameraman  by  McLart\  Pic- 
llure  Productions  of  liuffalo 
i<  a  free-lance  cineniatogra- 
Ipher  and  not  connected  with 
this  studio. 


SPLICES  NOT  HOLDING? 

Irv 

Jeiiona  All-Purpose  Cement! 

Write    for    frrr    utmpte 

Cam«ra   Equipment  Compofiy 

UOO  Iroodwoy.   N    r.   1?.  N.  Y 


Four  P^ple...  All  Happy 
About  the  Same  Thinq ! 


I 


MPRO 


SXtilUt 


16mm  SOUND  PROJECTOR 


IJusinessmen  everywhere  are  turning  to  this  new- 
kind  of  projector  to  economically,  effectively  solve 
their  managerial  problems.  The  ama/ing  Ampro 
Stylist  gives  all  the  precision  and  fine  performance  of 
$500.00  projectors  PLIS  MANY  AMPRO  EXCLU- 
SIVES— all  at  $37  5.00  complete. 

Your  office  boy  can  carry  the  29  lb.  Stylist  with  ease 
— and  it's  so  easy  to  set  up  and  thread,  he  c.in  run  it 
for  you.  too!  Best  vet,  Ampro's  pat- 
ented   "film  cradle"'  elimi 
damaged  rental  films,  ^'ou  also  i 
the  convenience  of  an  hour's  rur 
time  without  reel  change. 

Remember,  facts  pri>ve  they  learn 
more — remember  more — and  like  to 
learn  the  Ampro  Stylist  way.  Comp/«i« 


>  s  pat- 

i  n  a  t  e  s  ( > 

)  enjoy  J 

iinning  ▼ 


he  c.in  run  it 

3J5 


■OOST  AUDIINCl  CAPACITY  OF  STYLIST  PROJECTOR 

Amprci  I'nwcr  Speaker  .Mtxlcl  (>'Hi 
iunvcrit  ihr  Si\liii  Irom  ■  irmninie 
cU«m>uni  proircti>r  luru«cinalaric 
audiiorium.  PuwcrtuI  1 2'  PM 
tpcukcr.  ra«v  carrvinK  h«nUli 
h«ndu*mc  luiiitagc-i>  pc  c«%c. 


»109'»   Con*/.,. 


AMPRO  CORPORATION 

(G«>r)«fol    Pro<iiion   Equip     Corp     Subtidiofy) 
tmfn  Comvrot  ond  Pr«f«(lsrt     ■     16mm  S«wnd-«n-f(lm 


AMPHO 


MAIL  COUPON... WRITE  NOWl 


Ampro  Corporation  IS-8-S1 

383S    N.  W«tt*rn  Av«..  Chicogo  It.  III. 

Kuth  mc  IKIF  ilIuitrAird  liirrjturc  on  ihc  amaiinc  Ampm 
^t^  lit!  Hruicvtur  lor  iniluttnal  u»c  .  .  .  alto  folder  on  Ampro 
.MuJcl  690  Power  Spr«kcr. 

S.i.\tr 


SlM*  Pr*t*ctar«    •    Ts^*  ■•<< 


IMIKI)  KDIIKtN  oh    IIIK   INDIA  OF  THMMM;  VW.WS  N«>U    WVII.VHI.K 

*    Till'     riiird    Kilition    of    The    Index    of    Training  training  mid  voralional  cla.««room  use  is  now  avail- 

films,      widelv-iisrd      anil      authoritative      referencr  able.     \earl\    2}MK>   titles   are    listed,    together    with 

lifting    all    free. loan,    rental   and    low.cost    purchase  complete  sourers.    TlIK    l\DK\   lists  at   only    $2.0<\ 

-ound  films  and  slidefilms  available  for   imlustrinl  Order  (iMlay  from  Rt'SINESS  Screen.  Chiragn  II. 


NUMBER    S    •    VOLIMK    i:    •    M.-.i 
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Goelz  Jam  Handy  NY.  Sales  Head; 
Uskali    Eastern   Production   Chief 

♦  A  realigiiiiu'iil  iii.iko  IIikma.n 
Goelz  the  head  nf  the  New  York 
sales  oflice  of  TllK  )\M  II\M)Y  Or- 
CAM/ATKIN  while  Wll.l.lWI  IsKAl.I 
is  plaeed  in  eharfji-  of  New  York 
television  produelion  operations 
and  motion  pieturc  prod u<-l ion 
there. 

John  Sutherland  Appoints  Robison 

♦  Kl'W  Mtli  j).  lioui-iiN  lui!-  Iiceii 
named  hy  John  Sl'TIIEKLAM)  l'm>- 
DI'CTIONS,  Inc..  to  se.rviee  clients  in 
sound  slidefihns.  TV  film  eoninier- 
eials  and  motion  pictures  in  1  1 
western  states. 


PEOPLE  WHO  MAKE  PICTURES 


MiLTO.N  Si.in\AKTZ  .  .  .  Ideal's 
new  director  of  advertising;. 


Milton  Schwartz  New  Advertising 
And  Promotion  Director  of  Ideal 

♦  Milton  .M.  Sc.uwaktz.  a|)p<)inted 
director  of  advertising  and  promo- 
tion of  the  Ideal  Pictures  Corpo- 
ration, was  director  of  newsstand 
promotion  for  Enquire  Magazine. 
Before  joining  Esquire.  Inc..  last 
year  he  had  been  in  publicity  and 
public  relations  work  in  Los  An- 
geles. Ideal,  which  has  a  library  of 
6.(KK)  titles,  was  purchased  by  Es- 
quire, Inc.  in  1949. 

The  appointment  is  in  line  with 
the  expansion  program  of  the  Ideal 
Pictures  organization. 

Griswold  on  A-V  World  Tour 

♦  How  motion  pictures  and  other 
a-v  aids  might  help  countries  cov- 
ered by  the  Point  Four  program  is 
the  subject  of  a  world  tour  of  Gale 
C.  Grish(ili).  (hief  of  the  a-v  pro- 
duction branch  of  the  Communi- 
cable Disease  Center  (Atlanta.  Ga.l. 
member  of  a  mission  sponsored  by 
the  U.S.  Public  Health  Service.  A 
conference  was  held  in  Bangkok. 
Thailand.  August  6  to  11. 

Starr  Joins  Henning  &  Cheodle 

♦  HowLAMi  L.  MviiU.  MOW  ill  llii 
creative  and  contact  department  of 
Henninc  and  Ciieadu:.  Inc.,  De- 
troit, formerly  was  on  the  service 
training  staff  of  the  Detroit  Diesel 
Engine  Division  of  General  Motors. 


Intkkkst  in  Films  kok  \  idko  jirornplctl  a  recent  agency- 
producer  iiel-tO(;ether  at  the  Princeton  Film  ('enter.  Princeton, 
A.  y.  .Shonn  above  ll  to  rj  are  Robert  lldhl.  Adrien  Bauer 
Agency:  Gordon  Knox,  (/resident  oj  Princeton :  Frank  Roberts, 
Harry  Fiegenbaum;  Edmund  Rodgers.  Gray  &  Rodgers:  and 
Frank  Cockery,  Everting  Associates. 


DO  YOU  SIT  HERE? 


To  project  the  full  quality  and  forcefulness  of 
your  films,  the  screen  Image  must  be  clean  and 
the  sound  clear. 


M 


EERLESS 

FILM  TREATMENT 


makes  prints  project  better,  resist  damage  and 
stay  in  good  condition  longer. 


PEERLESS 


165    West   46th   Si  ,    Nfw    York    19,    N     Y 


FILM    PROCESSING 
CORPORATION 

959    Sowaid    SI  ,    Hollywood    38.    ColK. 


PEERLESS  TREATMENT  AVAILABLE  IN 

NEW  YO«K  CHICAGO  HOllYWOOO 

ATLANTA  CIEVEIAND                   DALLAS                                OAYTON 

KANSAS  CITY  PORTLAND                    SAN  FRANCISCO                TOUONTO 

LONDON  BRUSSELS              BERNE                 ROME                     MEXICO  CITY 

SEVINTEIN  YEARS  EXPERIENCE   IN  SAFEGUARDING  FILM 


Lindfors  of  Bell  &  Howell  Heads 
Photographic    Manufacturers    Ass 

♦  L.  .S.  LlNlil-OKS.  iii-wU  elecl. 
president  of  the  National  Associ 
lion  of  Photographic  Maiiiifa 
turers.  has  been  vice  presidnil 
charge  of  Bell  *  IloWELL  easlii 
operations  since  January  of  hi 
year.  He  joined  the  company  . 
district  manager  in  19.S6  and  I. 
years  later  was  elected  a  vice  pn- 
(lenl.  His  business  career,  in  ll 
phiilographic  industry  from  the  h 
ginning,  started  as  a  retail  clerk  an 
newsreel  cameraman. 

Lindfors  as  chairman  of  the  asM 
rialion's  excise  tax  committee  li. 
led  the  industry's  opposition  lo  ll 
federal  tax  of  25  per  cent  on  phot, 
graphic  products.  He  has  been 
member  of  the  association  direct, 
rale  the  past  year,  member  of  i; 
iinluslrial  advisory  cominiltee  to  tl 
National  Production  Authoritv  an 
chairman  of  the  merchand  isi  ii 
committee. 


Award  winner 
Helen  Krupka 


Helen   Krupka   of   Sarra   Receives 
Two    Creative    Advertising    Award; 

♦  Two  Erma  Proelz  awards  for  oui 
standing  creative  advertising,  spm 
sored    by   the  Women's   Adxcrlisii 
Club    of  .St.   Louis.    ha\e   been    (in 
sented  to  Helen  A.  Kri  pka  of  ili 
creative  staff  of  Sarra.  Inc.,  ai 
meeting  of  the  Advertising  Feder.i 
lion  of  America.  The  honors,  boll 
honorable  mentions,  were  given  fm 
her   work   on    Your  Outdoor  Seiiih 
lor.  sponsored  by  the  Outdoor  Ail 
vertising    .Association,    and    h>i 
scenario  contribution  to  a  series  ol 
60-second  TV  film  commercials  fi>i 
Shinola.  and  used   in  ABC's  "Pent 
house   Parlv.  " 

A-V  Classes  Visit  Jam  Hondy  Plant 
And  See  Educational   Slidefilms 

♦  The  J\m  Handy  Orcanization- 
-tudio  and  laboratory  were  hosts  I' 
iiiendiers  of  the  audio-visual  dassi- 
c'f  the  Iiiiversily  of  Michigan  July 
''  and  12  in  a  tour  of  deparlments' 
followed  by  a  showing  of  educa- 
tioii.ql  slidefilms. 
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Waltkr  a.  Rivers 


divers  Quits  Caslle  Films  to  Do 
ndustrial  and  TV  Productions 
!•  Waltkk  a.  Riveks  has  lefl 
Castle  Films,  Inc.,  for  which  he 
ivas  Pacific  Coast  manager  15  years. 
lo  give  all  his  attention  to  his  own 
organization.  \X'alter  A.  Rivers  As- 
sociates, whiih  in  addition  to  com- 
knercial  activities  produced  many 
home  movies  for  Castle  release. 

Walter  A.  Rivers  Associates,  with 
[new  offices  at  28  Geary  St.,  San 
iFrancisco.  and  studio  afliliations 
there  and  in  Hollywood,  will  make 
TV  as  well  as  industrial  motion  pic- 
tures for  sales  promotion  and  ^>er- 
«onnel  training. 

Before  joining  Castle  Films,  Riv- 
ers headed  a  publicity  bureau  and 
was  with  First  National  Studios. 
While  with  Castle  he  produced  and 
directed  all  films  made  on  the  west 
coast  for  that  company. 


You  can  buy  titles  for  less  than 
KNIGHT  QUALITY  sells  for.  but 
you  cannot  get  greater  value  at 
any  price.  That  s  why  our  titles 
cost  less  in  the  long  run. 

iTHE  KNIGHT  STUDIO 

341  E.  Ohio  Street.  Chicago  11.  Illinois 


Sid  Rogell  and  Raoul  Paget  Join 
New  Official-Fairbanks  Company 
♦  ."^IK  KiH.H.I.  Iia~  ln-rii  named 
vice  president  and  general  manager 
in  charge  of  studio  operations  of 
the  merged  Official  Films,  Inc- 
Jerrv  Fairbanks  Productions  organ- 
ization, and  Kaoll  Pacel  is  pro- 
duction manager  of  the  TV  and 
film  company's   Hollywood   studios. 

Rogell.  former  executive  producer 
of  RKO.  will  have  complete  direc- 
tion of  the  studios,  reporting  only 
to  Fairbanks,  who  heads  production. 
Plans  are  underway  for  mass  pro- 
duction of  TV  films. 

In  the  film  industry  30  years. 
Rogell  entered  in  1921  as  produc- 
tion manager  of  an  independent 
companv  and  became  studio  man- 
ager of  RKO  Pathe.  When  Charles 
R.  Rogers  formed  his  own  company 
Rogell  joined  him  as  production 
manager,  then  later  produced  his 
own  films  for  Warner  Bros.  He  re- 
turned to  RKO  in  1936  as  studio 
manager  and  executive  producer, 
and  when  Howard  Hughes  bought 
control.  Rogell  continued  as  a  pro- 
ducer and  operating  board  member, 
becoming  executive  producer  last 
vear.  He  lefl  to  set  up  his  own 
organization. 

Pagel  formerly  was  production 
manager  for  Samuel  Goldwyn  Pro- 
ductions, general  production  man- 
ager for  Producers  Releasing  Corp. 
and  recently  studio  manager  for 
General  Service. 

Ewen   Joins   Instructional    Arts 

♦  In  the  announcement,  in  Issue 
No.  4.  of  the  appointment  of  DoiG- 
LAS  H.  F.hE.n,  ."^R..  to  the  ed'torial 
and  contact  department  of  InstRI'C- 
TloNAL  Arts,  Inc..  of  Detroit, 
Mich.,  the  name  of  the  company 
w.i<  incorrecllv  printed. 

Hodgson  on  Vandenberg  Staff 

♦  Richard  Ho[)CSON.  president  of 
the  Chromatic  Television  I.abora- 
liiries.  Inc..  and  director  of  TV  de- 
\elopment  for  the  Paramount  Pic- 
tures Corp..  has  been  named  con- 
sultant on  research  and  development 
to  Gen.  Hovt  S.  Vandenberg.  Chief 
of   Staff.    IS.   Air    Forres. 


\ill0- 


You  should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY    CLAY    GIPSON 

President   of 

FILMFAX    PRODUCTIONS 

Filmfai  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
220  titles)  In  color  fiimstrlpt  for  use  in 
education. 
$4.50  poHp».d  fro^   FILMFAX  PRODUCTIONS.   10  E«.t  43fd  Si..   N.-  Yofb   I  7    N  Y. 


For  Instant  Movability 
and  Advanced  Design 


li 


HYDROLLY" 


fTV   or  Camera  Dolly) 

Hydraulic  lilt  type  lor  lost  up- 
ward and  downward  motion 
of  TV  and  Motion  Picture 
cameras.  Lightweiglit — sturdy 
— easily  transported  in  a  sta 
lion  wagon.  Fits  through  <: 
28"  door.  Adjustable  leveling 
head.  In-line  wheels  for  track 
use.  Steering  wheel  and  floor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35mm 

IMMEDIATE  DELIVERY 

Any  combination  of  sprockets  assembled 
to  your  specifications.  Sturdy  cast  alumi- 
num construction.  Foot  lioeai  type,  wllli 
frame  divisions  engraved  on  sproclcets. 
Contact  rollers  adjusted  individually  lor 
positive  film  contact.  Fast  fingertip  roller 
release,  sprocket  shaft  slip  lock,  complete 
with  footage  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  Camera  and  Maurer  Camera 


lis  V.  Universal  Motor— AC-DC 
Variable  Speed  8-64  Frames 
Separate  Base  for  Cine  Special 
Adapter     for      Mourer     Camera 

INTERCHANGEABLE    MOTORS: 

12    Volt    DC    Variable    Speed    8-64    Frames. 
IIS    Volt    AC    60    Cycle.    Synchronoes    Motor. 
Single   Phase. 

Animation  Motors  /or  Cine  SpccKiI.  Mourer.  B  S 
H,  Mitchell  Cameras.  Motors  lor  Bo/ez  and  rUmo 
Cameras,  and  Time  Lapse  Equipment. 

•  LENS   COATING 

•  "T  •   STOP   CALIBRATION 

•  DESIGNING  end  MANUFACTURING 

o(    lens    mountingt    and    camoia    oquipmoni 
lor    16inm  and   3Smm   cameras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES    :->'i    Mho;^  lor  Motion  Picliitr  onrt 

•  RENTALS    —    SALES    —    REPAIRS: 

Mitchell.  Eyemo.  Bell  i  Howell.  Wall.  Cine 
Special    Cameras 

Write    for    fmtl    Imformatlon    and    prJcei 


NATIONAL  CINE  EQUIPMENT,  Inc. 


20  WEST   22nd   STREET 


NUMBER    :.    •    von  MK    12    •    I  ■>  ■.  I 
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I  sr/ul  /i>r    Itinini   projector  rciieu    pur- 
poses is  this  headset  adapter. 

Audio-Masfer's  Aggregate  Unit 
Permits  Use  of  Ten  Headsets 
♦  An  altachnient  that  permits  the 
use  of  as  many  as  ten  headsets  for 
individual  listening,  which  should 
prove  a  hoon  to  schools,  lihraries 
and  other  centers  where  records 
and  transcriptions  are  plaved  hut 
loudspeakers  are  barred  because 
they  would  disrupt  reading  for 
others,  has  been  developed  bv  the 
Audio-Master  Corp..  3-H  Madison 
Ave..  New  York  City  17. 

The  new  device,  called  the  Ear 
phone  Aggregate  I'nit.  can  be  oper- 
ated with  any  record  or  transcrip- 
tion player  that  has  a  detachable 
loudspeaker  or  a  special  jack  for 
earphone  use.  such  as  the  Audio- 
Master  '51  transcription  playback 
machine.  The  unit  has  a  master 
volume  control  and  includes  a  10- 
foot  extension  cord. 

Armed  Forces  Training  Centers 
Get  1799  Ampro  Tape  Recorders 
♦  Pointing  to  the  increasing  recog- 
nition of  magnetic  tape  recording 
in  training  programs  is  the  recent 
shipping  of  L799  Ampro  Model 
7.31  .Magnetic  Tape  Recorders  to 
a  large  number  of  U.  S.  Armed 
Forces  training  centers. 

Contrasting  new  and  old  record- 
ing equipment.  Howard  Marx,  vice 
president  and  general  sales  manager 
of  the  Ampro  Corp..  .said  the  steel 
ribbon  devices  used  by  the  .Armed 
Services  le.ss  than  eight  years  ago 
weighed  50  pounds,  recorded  only 
60  seconds  and  provided  limited 
fidelity  restricted  (o  voice  only, 
whereas  today  the  .Ampro  model, 
weighing  only  17  pounds,  records 
up  to  two  hours  on  one  reel  of  tape 
and  gives  fidelity  reproduction  of 
musical   selections. 

Air  Force  Contract  to  Maurer 
♦  The  IK,)  Material  Command. 
Wright  AFH.  at  Day  Ion.  Ohio,  has 
let  a  cfmtract  for  approximately 
$750.0(K)  lo  J.  A.  Mairer.  Inc..  for 
volume  production  of  the  ty|)e  P-2 
camera  for  use  in  jet  fighter  air- 
craft, lo  photograph  the  impact  and 
destruction   of  rockets  and   bombs. 


Union  and  Business  Films  Shown 
At  Cornell's  Summer  Session 

*  I  lirce  labor  union  pictures  and 
llirrc  business  films  conslilule  the 
M-recti  |irograni  being  presented  this 
sunuiier  session  by  the  New  York 
Slate  School  of  Industrial  and  La- 
bor Helalions  at  (!ornell  Iriixersity 
in  Ithaca,  .W.  Y..  to  illustrate  the 
llirec-fold  goal  in  the  u.se  of  films  by 
Icachers:  lo  provide  experienlial 
background  and  factual  iiiforinatioii 
:iM(l  lo  inoti\alc  the  student  to  fur- 
ther study. 

The  labor  films  are  With  These 
Hands.  International  Ladies'  Gar- 
ment Workers  Inion:  I.oral  101). 
a  .National  Film  Board  of  Canada 
production  on  union  organization: 
and  The  Carpenter,  United  Brother- 
hood of  Carpenters  and  Joiners  of 
America.  A  human  relations  sub- 
ject is  The  Inner  Man  Steps  Out. 
concerning  an  inner  conflict  of  a 
foreman  in  industry.  Principles  of 
economics  in  action  are  explained 
in     General    Motors'    Where    Joe's 


Livinp  Comes  /'roHirThe  sixth  fdm. 
ill  the  field  of  industrial  liisliir\.  is 
I  he  .s7((i(/oi(  <tj  II  I'liineer.  made  for 
the  Keystone  Steel  and  Wire  Com- 
pany by  The  Venard  Organl/atiim. 
An  Institute  of  International  In- 
dustrial and  Labor  Kclalions  i-  |,i- 
ing  funned  at  Cornell,  uilli  Dean 
M.  P.  Callicrwood  of  lb.-  New  York 
Stale  School  providing  general  lead- 
ership and  Prof.  Ix-onard  P.  Adams 
acting  director.  Kducation  and  re- 
search  will  be  the   media  in  studies 

•  if  iabdr-inanageniciit  relationships 
in  tills  (■ouiilr\    and  abroad. 

Koppers'  Motor  Mechanics  Film 
Adapts  Pattern  of  "See  Cassidy" 

♦  The  successful  jjallcrn  of  pruduc- 
lloti  of  See  Cassidy,  Koppers  Co. 
film  last  year,  was  adapted  bv 
BvRON.  Inc..  in  a  four-reel,  color 
and  live  sound  motion  |)icture  now 
in  work  for  sales  pronKjlion  for  the 
Piston  Hinc  Division.  An  unusual 
story  complements  the  technical 
treatment  of  complete  motor  over- 
haul for  the  audiences  of  mechanics. 


From  Crisco  Film:  "Fried 

^^-     Foods  for  Menu  Magic" 


'(\^yJ(S^F^. 


We'd  be  pleoicd  to  screen 
tome  of  3ur  latest  produc- 
tions   for    you.    No    obligation. 


NIW    YOIK    •    CHICAGO 
HOLLYWOOD 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION   COMMERCIALS 


Tliree  jrtiftlil  lurs  tarried  7(111  Hell 
Houell  Filmosounds  lo  the  In, 
Forces  recently.  .S/ioim  alioie  uilh  • 
ord  shifincnt  are  (I  lor)  M'.  ./.  .\/, 
.4sst.  Vice-President:  R.  A.  Hans 
J.  K .  .SVAor/i  (stenciling  casesj  .. 
John  .'yenkus.  Air  Force  inspector.  ,  ■ 
Icr  affi.ring  seal  in  foreground  alu  : 

Ford  Motor  Company  Films  Now 
Total  26;  Show  to  21  Million 
*  With  26  motion  pictures  no 
available  to  the  public  without  co 
from  the  Ford  .Motor  Co.mi'an> 
libraries  throughout  the  liiil. 
States  and  the  offering  of  its  filn 
to  television  stations,  an  overa 
audience  of  21  million  persons  thi 
year  is  in  prospect,  three  times  tli 
total  of  viewers  in   1950. 

The  two  most  recent  additions,  I 
completion  of  the  second  year  of  a 
expanded  program  in  which  ever\ 
day  American  life  is  the  sen-, 
motif,  are  the  series  of  six  li 
minute  driver  education  subjcd 
and  the  half-hour  color  production 
The  -iinerican  Cowhoy  I  describe, 
in  detail  In  Business  Screen  Issui 
3  of  Volume  12 1. 

Each  of  these  projects  was  a  veai 
in  the  making.  The  driver  educa 
tion  studies  had  the  collaboralioi 
of  the  .National  Education  Associ.i 
tion  s  National  Commission  on  Safr 
ty  Education.  The  American  Con 
boy.  award  winner  in  the  public  n 
lalions  category  at  the  recent  Bo- 
tun  Film  Festival,  is  the  latest  in 
the   Americans  at  Home  scries. 

The  main  librar\   for  Ford  films, 
"hich  are  produced  under  the  direc- 
tion of  the  public  relations  molioni 
picture  department,  is  at  Dearborn,' 
Mich.:     the    local    libraries    arc    in 
regional    public    relations   offices   illi 
Nc>\  ^  ork  I  which  also  handles  over-,' 
seas    distribution!.    Washington. 
D.C.  Chicago.  Kansas  City  and  San 
Francisco.    Film    catalogs    mav    be . 
bad   at    any    P'ord    or   Lincoln-Mer- 
<ur\     dealer's     ollice.     at    company ; 
sales   centers  and   In    the   public  re- 
lations offices. 

Besides  Ford's  I  KUXtO  eni- 
ployee.s.  6.000  suppliers,  and  7.200 
lord.  Lincoln  and  Mi-rcurv  dealers, 
the  films  may  be  had  for  showiiifi 
to  residents  of  plant  cilv  areas, 
dubs,  schools,  colleges,  churcho 
and  civic  organizations.  .Some  sub- 
jects were  made  primarilv  for  cer- 
tain groups,  as  6.00n  Partners  was 
for  the  suppliers  an<l  their  staffs. 
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AUDIO-VISUAL  PROJECTION  EQUIPMENT  AND  ACCESSORIES 


I  Mechanism  of  ihr  RCA  -Hid" 

!CA  Unveils  New  "400"    16mm 
Magnetic  Projector  at   Nova   Show 

>f  Tlu-  iR-w  KC A  "KM)"  iiiai;iietii' 
6mni  retorder-projeclor  was  un- 
eiled  in  Chicago  early  this  month 
IS  representatives  of  (he  Visi'Al. 
Products  Section.  RCA  Victok 
howed  the  revolutionary  new  equip- 
nent  to  dealers,  press.  s|M)ns<)rs  and 
ducators. 

The    new    ei|uipinent    now    makes 
ivailahle  the   sjieeial   advantages  of 
nstantaneous     magnelic     recording 
ind   reproduction   through   appiica- 
ion    of    a    magnetic    oxide    coaling 
>n    16nim    film.    The  "400"   rcpro- 
luces  original  sound  on  this  treated 
dm  stock,   reproducing  inslantane- 
lusly    through     its    sound    s\steni. 
Jmitless  applications  are   foreseen 
n  ex[>frimen|al  films,  inlernai  com- 
munications,  field   sales   and    traili- 
ng  material.  et<-.    The    new   equip- 
nent     lists     for     $KOO.(H)     and     is 
xpected    to    he    available   to    IICA 
lealers     only      for     the     next     two 
Inonths.     Follouing    dealer    suppK. 
he  "-K10"  will  he  available  for  con- 
sumer use.    A  standard  high-ipialily 
16mm  sound   projector   is  its  basic 
■omponcnt  and  this  will  als<i  repro- 
jluec     regular      opticallv      recorded 
Uund.    The  magnetic   track   can   be 
I'asily  eras«'d  via  an  electronic  erase 
|iead;    niet'hanical    safeguards    pre- 
sent accidental  erasure. 

To  re<'ord.  it  is  nnessarv  omI\ 
|n  turn  a  switch  and  talk  or  pla\ 
Vnusic  into  a  plug-in  tniirophone. 
iXfler  recording,  another  control 
•nay  be  set  for  immediate  plavback. 
lA  stripe  of  magnetic  oxide  onc- 
Jenth  inch  » ide  is  now  coated  on 
•  he  edge  of  an\  single-sprocket 
'16mm  sound  film.  This  striping 
can  In-  applied  eithiT  liefore  or 
after  it  has  Ih'cii  used  for  picture 
taking  and  even  if  it  already  has 
an  optical  or  photographic  sound 
track.  A  frequency  range  of  !!0  to 
.21^1  r\cles  is  provided  ihrough 
the  high-qunlitv  magnetic  recording. 


NtMBKR    :.    •    \  Ol  I   MK    \:    '    I')-.  I 


Westrex    Selling   Reeves   Magnetic 
Film    Including    New    Magna-Slripe 

♦  Worldwide  distriiiulion  of  the 
Hkkvks  .'^oi  MicKAKr  Professional 
magnetic  recording  films,  including 
the  new  "Magna-Stripe."  is  being 
made  by  the  We.strex  Corp. 
through  its  100  oflTices.  under  an  ar- 
rangement compleled  with  the 
Reeves  -Soundcraft  Corp. 

The  Magna-Slripe  is  a  narrow 
stripe  of  magnetic  material  coated 
on  clear  motion  picture  film  base 
for  use  in  the  professional  indus- 
try's editorial  departments.  Also 
included  in  the  distribution  deal 
are  the  standard  35,  17' |;  and 
16nim  full  width  magnetic  coated 
films  used  in  original  recording. 
Footage  edge  numbering  is  a  fea- 
ture of  Reeves  film  stocks. 
•         •         • 

Bach  Shows  Auricon  Super  1  200 
At  World  Premiere  in  New  York 

♦  \\ M.TKH  Bach,  vice  president  of 
Ber.ndt-Hach.  Inc.,  personally 
demonstrated  the  new  Auricon  "Su- 
per 1200"  16  mm  studio  and  tele- 
vision production  camera  at  a  two- 
day  world  [iremicrc  at  the  .*^.0.S. 
Supply  Corporations  showrooms  in 
New  York.  He  also  presented  a 
-sound  film  describing  the  latest 
Auricon  product.  (Details  were 
given  in  Bi  sines.s  Screen  Issue  No. 
4  of  Volume  12). 

Field  tests  of  the  pilot  models 
have  been  made  in  Hollywood.  San 
Francisco,  Fort  Worth  and  New 
York.  Many  advanced  optical  and 


electronic  improvements  have  been 
incorporated.  For  additional  infor- 
mation write  S.O..S.  Supply  {-orp.. 
602  \\.  .S2n<i  St..  New  York  City  l<). 


How  to  Cut  and  Mount  Stereo 
Pairs  Simplified  in  New  Sheet 

*  .'^implc  stcpl))  •>tcp  dint  tioii.-  for 
cutting  and  mounting  Stereo  pairs 
from  the  ."{.Smm  roll  are  available 
on  a  new  instruction  sheet  from  the 
Bid  MllEHGKR  SaI.es  CoKI'..  M 
ThiriN -fourth  St..  Brooklyn  .12.  N.Y. 
The  directions  show  how  to  cut  the 
Stereo  film,  how  to  determine  the 
proper  sequence  for  binding  and 
then  how  to  bind  pairs.  The  .Stereo 
user  can  visually  place  the  film 
upon  a  supplied  chart  to  prevent 
confusing  the  Stereo  pairs.  A  com- 
plete catalog  al.so  will  be  sent  upon 
rc(]uest  for  the  instruction  sheet. 

Magnecord  Sets  Service  Stations 
For  West  Coast  and  Middlewesf 

♦  Selection  of  the  MamkacTI  HERS 
Electronic  Service  of  Santa  .Mon- 
ica, Calif.,  as  west  coast  service  sta- 
tion of  Magnecord.  Inc..  manufac- 
turer of  high  fidelity  tape  record- 
ers, follows  ihe  setting  up  of  a  Chi- 
cago station,  and  more  are  planned 
soon. 

Facilities  of  the  Santa  Monica 
company  to  serve  II  western  states 
will  be  explained  at  the  Wt'F.MA 
show  in  San  Francisco  Augusl  22- 
24.  and  Magnecord  will  demonstrate 
ils  latest  ptirtable.  rack  and  console 
lecorders,  tape  duplicating  ma- 
chines and  eight-hour  recorders. 


New  York  Premiere  ami  demonstration  of  the  neu-  Auricon  16mni  Studio 
and  Tl  I'rodurlion  Camera,  the  "Sui>er  1200"  held  at  'i.O.S.  Cinema  Sup- 
ply  Corporation's  A.  1  .  Showrooms.  At  left  oj  camera  is  K  alter  liach. 
vice-president  oj  llerndt-liach.  Inc..  manufacturer,  .-tt  rif^ht  of  camera. 
Joseph    A.    Tanney,    president    nl    SO  S.    Cinema    .Supply    Corp.    ami    host. 


Double-System  Editing  Projector 

Double  System  Machine  Edits  Both 
Picture  Film  and  the  Sound  Track 

*  Designed  for  the  needs  of  the 
(irofessional  16mm  industry  is  a 
new  double  system  machine  for 
editing  picture  film  and  sound  track, 
which  is  being  produced  by  .M.  W. 
Palmer,  458  Riverside  Drive.  New 
^ork  City  27. 

The  two  separate  film  channels, 
one  for  the  sound  and  one  for  the 
picture,  are  separately  controlled. 
Thus  either  film  can  I>e  run  by 
itself  or  both  in  synchronism  by  in- 
t<  riocking  the  channels.  Composite 
film  is  handled  by  threading 
through  both  picture  and  sound 
heads,  spaced  to  give  corrcc-l  dis- 
tance between  picture  and  s<jund. 

There  are  s<'parate  frame  and 
f<«itage  indicators,  one  for  each 
film.  Cutting  <'an  be  done  without 
marking  the  film,  simply  by  noting 
the  foot  and  frame  number  where 
the  cut  is  to  be  made. 

The  equipment  can  !«•  supplie<l 
with  magnetic  pickup  from  I6nini 
perforated  magnetic  film  if  re- 
quired. 

Itesides  a  fool  ^H-dal  sp«f<l  con- 
ind  then-  is  a  reverse  switch  (or 
■  •(uriitiiig    in   cillii-r   diri-rlion. 

Automatic  Projection  Corporation 
Names  Bruml  as  Vice-President 

♦  NiiitMW  A.  Bri  mi.  has  l><-<-n  ap- 
|'ointc<l  \  ice-pri'sideni  of  the  Al  T«»- 
\I\TII         PR(».IE<TI0N       CORI-..       New 

^  ork.  manufailurers  of  the  Siund- 
\  iew  projeitor.  John  llolme».  form- 
.  rl\  uilh  NB(".  will  \tr  asMM-iatefl 
nilh  Mr.  Bruml  in  his  new  |M«»i- 
tion. 

New  Soundxicw  ilealero:  in  Ixw 
\ngeles  Radio  Recorders  F.«|uip- 
tiirnl  Conipanv.  7(KK)  Santa  >I<>nico 
Boulexard.  In  Toronto  Kingsway 
1  ilm  Kquipmenl.  Ltd..  .3.V>''  Dunda* 
^lre<l    West. 


March  of  Time's  Theatre  Series 
Closing;  Sponsored  Films  Go  On 

♦  The  iimrcli  nf  tclt'visiim,  ami  ris- 
ing costs,  arc  uriliiig  liiii.\  t<i  Tlir 
March  oj  Time  ihfatrical  million 
picture  s«>rifs  this  fall.  Thfreafter 
must  of  thr  facilities  will  be  used 
for  TV  productions;  documentaries 
for  coninuTciai  sponsors,  and  spe- 
cial theatrical  subjects,  according 
to  Rov  K.  Larskn.  president  of 
TiMK.  Inc. 

With  the  three  closing  issues  of 
The  March  oj  Time,  on  Morocco. 
Iran  and  F'onnosa.  the  theatrical 
series  will  have  roundc<l  out  16 
>ears.  in  which  it  has  won  two 
Academy  Oscars  and  many  other 
honors,  first  under  co-founder  Louis 
de  RochenionI  and  since  1943  un- 
der Hichard  dc  Rocheniont.  The 
series  has  shown  increased  sales 
this  year,  I.arsen  said. 

Special  theatrical  productions 
have  included  The  Golden  Twenties. 
the  feature  length  Modern  Arms  and 
Free  Men.  March  of  Time  ihrouiih 
the  Years,  and  the  Crusade  in  Eu- 
rope Series.  A  companion  series. 
Crusade  in  the  Pacific,  is  now  in 
production. 

♦  *        • 

Hall  Addition  to  Eastman  House 
Shows   Photographic    Manufactures 

♦  Motion  picture  shorts  projected 
by  a  visitor's  touch  of  a  push-but- 
ton, show  film  manufacturing  proc- 
esses in  the  Brackett  Clark  Hall  ad- 
dition to  the  George  Eastman  House 
of  Photography  at  Rochester,  N.  Y. 
Each  exhibit  in  the  newlv  opened 
hall  demonstrates  a  phase  in  the 
manufacture  of  photographic  ma- 
tt rials  and  equipment,  old  and  new. 

Machines  set  up  in  the  hall  by 
niillu  rights  include  a  "dope"  mix- 
ing barrel  of  1801  used  for  making 
film  base,  a  roll-film  spooling  device 
of  1895  with  the  original  stool  and 
table,  an  early  coating  hopper,  a 
dry  plate  sensitizing  machine  of 
1904,  an  old  paper-sensitizing  con- 
trivance for  applying  emulsion  to 
raw  paper  stork,  and  an  emulsion 
press  for  shredding  gelatin.  Modern 
displays  of  the  component  parts  of 
cameras,  shutters,  lenses  and  pro- 
jectors are  shown  in  cross  section. 

•  •        ♦ 
Coronet   Supplying    Index    Cards 

♦  Non-commercial  index  cards, 
standard  .3x5  library  style  with 
easily  read  type,  are  being  mailed 
each  month  to  customers  and  reg- 
ular previewers  by  Coronkt  Films. 
on  all  its  new  sound  motion  pi( - 
lures.  The  cards  take  the  place  of 
the  teachers'  guides,  though  the  lat- 
ter will  be  supplied  with  preview 
prints  and  will  accompanv  ship- 
ments of  new   films. 


TELEVIS 


JDj'J  in  the 


m^j'if 


Lindquist  Addresses  Two  Ad  Clubs 

♦  "W  lien  \cju  measure  smir  lilm 
dollar,  don't  shorl-change  yourself" 
with  cheap  proiluclion.  N'ohman  A. 
I.lNDyi  1ST,  Alliis  film's  \  i(  e  presi- 
dent and  I  V  din-i  lor.  lolil  mcndiers 
of  the  .Mi^^aukce  and  Omaha  ad- 
vertising clubs  at    recent   meetings. 

"V^'ilhout  a  complete  approved 
final  script,"  Lin<lipiisl  said,  "there 
is  no  wav  to  determine  a  firm  price 
for  film  making.  On  the  other  hand, 
a  competent  film  producer  can  help 
\ ou  prepare  a  scri|it  to  fit  a  clients 
budget. 

"Spend  to  earn.  Good  motion 
pictures  and  slidefilms  aren't  cliea[) 
to  produce,  and  cheap  films  do  little 
good  and  actually  cost  more  in  the 
long  run. 

"Think  of  the  final  production  as 


a  long  term  investmciil  which  is 
going  to  pay  you  dividends  after 
eiery   showing." 

TELEVISIOrV  TALK 

Jepson  &  Torme  in  Zenith  Series 

♦  liMlurillj;      ileli'll     Jepsdii     of    llie 

o|)era  stage  and  Mel  Torme  of  the 
|)opular  song  area  is  a  new  series 
of  6()-second  TV  film  commercials 
being  made  for  the  Zf.mtii  Radio 
Gold'.  Iiv  .Sakra.  Inc.,  which  re- 
ceiilK  completed  ten  60-second  and 
2()-second    commercials    for   Zenith. 

"Dr.  Fixum"  TV  Series  in  Making 

♦  Production  of  the  first  13  shows 
in  a  series  of  15-minute  TV  films  of 
"Dr.  Fi.xum's  Household  Hospital" 
is  underway  at  the  VocLE  Wright 


DE  FRENES 


1909  BUTTONWOOD  STREET -PHILA.  30,  PA. 

RIttenhouse  6-1686 

35  MM-16MM*C0L0R*BLACK&  WHITE 


SOUND 


SYSTEM 


Here's  the  cnmpart  litllv  camera  frit; 
ahove)  that  is  one  of  the  two  units  co 
prising  the  CB.S  color  t.v.  camera  chat 


Studios,  with  screening  prints  to  1 
readv  .September    1st. 

Comparative  Cost  Study  Shows 
TV  Expense  Per  Inquiry  Is  Lower 

♦  The  Hathaway  Manikac, tiki- 
Company,  its  agency.  Abbott  Kir 
ball  Companv  and  film  produce 
Dynamic  Films,  have  released  tl 
results  of  a  survey  comparing  p<- 
inquiry  costs  of  advertising  in  «• 
men's  and  home  magazines  . 
against  television  stations. 

Requests  for  free  home  decor, 
tion  booklets  cost  the  advertis' 
S1.46  an  inquiry  in  the  magaziii' 
and  SI. 11  an  inquirv  on  telcvisioi 
Overall.  823,117  was  spent  on 
campaign  for  space  and  time  co 
and  16.576  requests  were  receive 
•        •        • 

N.  Y.  Producer  Holds  Seminar 
on  Television  Films  for  Clients 

*  Iranshlm.   Inc.   has  been   pr« 
senting   a    seminar   of   six   lectun 
on    the    making    of   films   for    teli 
vision.      Representatives    of    thirl' 
leading     advertisers     and     agenci 
have   attended   the   meetings  whi^ 
have    been    held    on    Tuesday    e\ 
nings  during  June  aid  July. 

The  sessions,  instigated  bv  n 
quests  from  various  agency  repri 
sentatives  interested  in  greater  ur 
derstanding  of  the  technicalities  ii 
volved  in  production  of  the  "t\\ent> 
second  epics"  have  seen  presents 
ticms  bv  Joseph  Forrest  of  Tran; 
film  and  Robert  Gillham  of  Cui 
ningham  \  \^  alsb  on  V^  riling  film 
for  TelcNisiori:  Marvin  Rolhenber 
of  Transfilm  and  William  Hazel  c 
Standard  Brands  on  Film  Directio 
and  Coordination  of  .Sales  an' 
Product  Information;  Paul  IVlrol 
on  Art  Direction:  Jaik  Zander  o 
Animation:  R«diert  Klaeger  on  iA\ 
ling  and  Sound  and  Joseph  Dun. 
ford   on    Budgeting. 

There    is    a    possibility    that    thi 
seminar    inav    be    repeated    in 
fall. 
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Fall  E(|uipiiicnl  Review: 


ONTINLEIl     KKOM     I'ACE     THIRTY-SIX^ 

ENTRON   Corp.,  221   E.   Cullcrtoii   St.,  Clii- 

cago.  III. 

Peiilniirs  Duo-Speed  tape  recorder,  its  new 
pe  pluxer  and  Audio-Mix  electronic  mixer 
lared  interest.  The  Model  ')T.'?  recorder 
n"'^.5<'.  -sliphtly  higher  Denver  and  west  I. 
artable.  and  weighing  26  pounds  with  acc-es- 
)ries.  has  both  .'VVi"  and  T'-j"  recording  and 
layhack  with  fast  forward  and  fast  rewind,  and 
•cords  or  plays  hack  up  to  2  h')urs  on  a  7"  reel, 
he  tape  pla\er  (Model  1*15-1  with  pre-aniplifier, 
b9.5()  and  TH-Al  with  am[>li(ier  and  speaker. 
89.50)  pla)s  hack  tape  recorded  on  any  stand- 
(rd  unit  and  is  available  at  either  7*2  or  3% 
kxjed.  Audio-Mix  MM4  (35<).50»  has  four 
tiannel  controls  for  multiple  recording  on  tape. 
■  ire  or  disc  and  public  address  systems.  It 
.eighs  4'  I  pounds.  T.  and  I.  Rossman  were  in 
'harge  of  the  Penlron  exhibit. 


H  »DIO      COKI'ORATION      OF      AmKRICA,      \   i  Ml  a  1 
Products  Section,  (^.aniden,  N.  J.: 

♦  Demoiisiraleil  publi(  K  for  the  first  time  was 
HCVs  "HH)"  Magnetic  Sound  Projector,  directly 
recording  commentary  or  backgnmnd  music 
magnetically  on  the  edge  of  16nun  film,  and  re- 
producing it.  The  projector  will  also  reproduce 
opticallv  recorded  sound.  The  economy  advan- 
tage shows  both  where  only  a  limited  nund)er  of 
prints  is  needed  and  in  cases  where  revision  or 
variation  of  sound  treatment  is  desired  without 
the  cost  and  time  of  laboratory  processing. 
Among  fields  expected  to  benefit  are  schools, 
sales  groups,  specialist  training  in  industry  and 
elsewhere,  and  government  agencies. 

Full  details  on  the  new   RC.\  "4O0"  are  given 
in   "New   Products"  on   page  45  of  this  issue. 


Iadiant    Manufacturing    Corp.,    2627    W. 

Roosevelt  Rd.,  Chicago  8,  111.: 
'  Radiant  Daytime  Screen  Surface,  a  screen 
jabric  developed  in  more  than  two  years  of  re- 
Uarch,  was  introduced  at  the  Show.  The  aim 
las  to  make  possible  a  wide  angle  picture 
presentation  for  classrooms,  salesnieetings  and 
implovec  showings  where  conditions  otherwise 
hake  it  impossible,  uneconomical  or  too  dark 
I  lor  audience  control  recording  or  note-taking, 
'  ir,  conversely,  where  windows  must  be  kept 
ipen  for  ventilation.  The  solution  was  an  alumi- 
luni  vertically  ribbed  plastic  screen  which  ac- 
umulati-s  and  reflects  light  in  a  horizontal 
Mittern.  resulting  in  a  wide  angle.  The  screen  is 
M)"  X  -M)"  mounted  in  a  frame,  with  panels  on 
he  sides  folding  in  over  the  surface  for  protec- 
ion.  The  price  is  $.'59.75.  and  a  tripod  is  avail- 
ible  at  S9.75.  Herschel  FVIdman  said  first  deliv- 
ries  will  be  made  this  fall.  A  full  line  of  other 
{adiant  screens  was  exhibited  on  the  floor  of 
he  Trade  Show. 


Kkkves  Soundcraft   Corp.,   10  E,  52nd  St„ 
New  York  City  22: 

♦  Magnaslripe,  employing  a  patented  process 
to  produce  a  stripe  of  magnetic  oxide  on  the 
base  side  of  standard  black  and  white  or  color 
film,  was  a  chief  topic  at  the  Reeves  booth.  RCA 
and  Anipro  are  both  using  the  Magnastripc  on 
their  new  magnetic  projectors. 


Revere  Camera  Co.,  320  E.  21st  St..  Chicago 

16.  111.: 
♦  Rcvere's  magnetic  tape  recorder  lS169.50l 
and  recorder-radio  combination  (S209.5()l  vied 
for  attention  with  the  "16"  sound  projector 
(S299.50I  and  "■IH"  silent  projector  ( 5167.501, 
and  the  "26"  magazine  turret  camera  (8187.50) 
and  "16"  magazine  load    IS157.50I. 

The  tape   recorder  does  an   hour's   recording 
and  has  oidv   two  knobs  to  operate. 

In  charge  of  the  booth  was  Ray   .Moudry  for 
Revere. 


SHOOTING  FOR  TELEVISION? 

Cut  Producliuii  TiiiU'  and  L'u^ts 
with — 

NEW   CAMART    35mm 

MULTI-CAMERA 

LIGHTWEIGHT   MOBILE    UNITS 

Con.-^i.-^l.s  of: 
3    ARRIFIEX    35mm    CAMERAS 
3    CAMART-ARRIFIEX    BLIMPS 
3   CAMART   SYNCHRONOUS   MOTORS 
3    CAMART   TV   CAMERA    DOLLIES 

DOLLY  .  KOCUS  •  .SHOOT 
With  the  ea.se  of  a  Television  Camera 

Complete  unit.s  available 

for  sale  or  rental.s. 

.Send  for  complete  detail.-. 

COLORTRAN  LIGHTING  EQUIPMENT 

•■T.'ill"    Watt    unit    —   three    spots,   one    broad, 

stands,  converter,  two  cases $298.53 

"2000"    Watt    unit    —    two    three-light    heads, 

stands,   converter,  case $180.38 

••.'.000"    Watt    unit    —    two    five-light    heads. 

stands,   converter,   case $'230.00 

Ininu'di:iti-  delivery  <iii  all  units. 
CAMART   CAMERA   CAR 
Kour  wheel  dolly  and  maneuverablc  boom  arm, 
27   inch   width  will  go  through  standard  door, 
lens  angles  from  26  inches  to  seven  feet,  light- 
weight and  portable. 
CAMART  TV  MIKE  BOOM    .    .    . 

.    .    .    CAMART    TRIPOD 


THE  CAMERA  •  MART  inc. 

70     WEST     45fh     ST 

NEW     YORK      19.     N       Y 

CABIE  ADDRESS -C AMIR AMABT 

WORLD-WIDE  SERVICE 


Mark    Simpson    Manlfacturinc   Co..    32-28 

49tli  .-^t..  Long  Island  City  3,  N.  Y.: 
♦  The  new   Ma.sco  tape  recorders,  in  si.x  niodeb 
ranging  in  price  from   S221.44)  to  S286.20,  op- 
erate at  .S-'i"  and  7''i.>",  are  dual  track  permit- 

(  t  O  N  C  L  I  D  I  .N  C    ON    PACE    F  I  F  T  Y  -  T  \V  O  I 


Business  Screen:  The  Buyer's  Guide 
For    More    Than    7.<MMt    Film    Sponsors! 

■♦«  F.ach  issue  of  Bt  SINKSS  ."^CREEN  is  used 
as  the  No,  1  purchasing  reference  for  more 
than  7,(HK1  I'.  S,  business  firms  and  trade 
groui)s  using  or  sponsoring  fdms,  \our 
No,  1  market  place  for  a-v  equipment. 


rorld  Church  A-V  Exposition 
Visual  education  desices  and  ma- 
kerials  will  be  discussed  and  dis- 
played at  the  first  annual  Interna- 
tional Churchman's  Exposition 
Iwhich  is  expe<leil  to  draw  25.0tM) 
ihurchmen  and  <<immitleemen  to 
^he  (Chicago  International  Amphi- 
theatre May  19  to  24,  19.i2. 

Pardee    Named   Account    Executive 

♦    l.)liiiwing    a    l()  iiiiinlh-   training 

-ram  Clark  K.  Pardee,  Jr.,  has 

II    named    account    executive    of 

specialtv     s<'rvice    division    of 

■rez.  Inc. 


I 


HOT  SPLICERS! 

Griswold  Hot  Spliceis 
$65.00 

your  Griiwold  Splicer*.  Model*  KZ 
and    R*    convcrlod    lo    Hot    Splicer 

Camcro  Equlpmtnf  CompofiY 
UOO  Broadxoy.   N.  Y.  19.  N.  Y 


3acA  ^on.  Mone,. . . 

For  one  manufacturer  of  automobiles,  one  electricol 
manufacturer,  and  one  pharmaceutical  house  we  have 
written  28  films  —  and  we  are  currrently  at  work  on 
new  shows  for  all  three.  Our  clients  consistently  come 
bock  for  more. 

THE     COMPLETE     FILM     WRITING     SERVICE 

GUARANTEED    ACCEPTABILITY 

709    ATIANTIC    ilOG.        *        930    F    STIIIT    NW         •         WASHINGTON    4,    0.    C.         •         IXICUtlVI     5»41 


*     IN     NEW     YORK,     INTIRPRISt     «S3S     * 


NUMBER    5    •    VOI.I  MK    li    •    l-Jil 
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In  the^ 


NEWS      ABOUT      FILMS      AND      PRODUCTION      TECHNIQUES 


Induction  Heat  Is  Film  Theme 

*  Among  llif  uses  of  induclion 
heal  by  industry  shown  in  the  20- 
minute  color  and  sound  film  Indue- 
lion  Heal,  sponsored  by  the  Allis- 
CiiAi.MKRs  Mam  kaiitiring  Co.. 
are  the  lieatitig  of  steel  strip  for 
baliy  larriape  springs,  annealing  of 
automobile  brake  arms,  brazing  fit- 
tings into  refrigerator  compressor 
housings,  and  hardening  eight  lo- 
calized areas  of  a  rocker  arm  shaft. 
Address  the  companx's  Advertising 
and  Industrial  Press  Dept..  General 
Machinery  Div.,  Milwaukee  1.  Wis. 

70  Prints  of  Union  Oil  Slidefilm; 
Graphic  Finishes  2  of  New  Series 

*  Seventy  copies  of  the  color  and 
sound  slidefilm.  The  Storv  of  the 
Purple  Motor  Oil.  are  being  used  by 
the  I'.MON  Oil  Company  of  Cali- 
fornia in  contacts  with  new  car 
dealers  in  the  eastern  states.  Graph- 
ic Films  Corp.  of  Hollywood  duped 
each  release  print  direct  from  the 
original  stills  instead  of  from  a  mas- 
ter print. 

Two  of  the  1951  schedule  of  four 
sound  slidefilms  for  employee  train- 
ing have  been  delivered  to  the  oil 
company  by  Graphic.  These  are  Let 
Your  Profit  Be  Your  Guide  and 
The  Story  of  the  Black  Hand. 

Jungle  Missionary  Flier  Filmed 

*  i'rotcstaril  mission  boards  use  of 
the  airplane  to  reach  the  needy  il- 
literate of  hinterland  Latin  Amer- 
ica, exemplified  b\  the  actual  ex- 
perience of  Fiogers  Perkins,  who 
plays  his  real  life  role  in  contacting 
the  jungle  j>eople  of  Brazil  by  air, 
is  the  subject  of  Ifinps  to  the  Word, 
27-niinute  pr^iduction  of  the  Prot- 
estant Film  Commission,  a  rental 
leleasc  of  the  Kkligiols  Film  As- 
sociation, 45  Astor  PI..  New  York 
City  .3. 

Sponsors    of    Crawley    Pictures 

Sponsors  for  whom  Crawley 
Films,  Ltd..  of  Ottawa.  Canada, 
has  productions  in  work  include  the 
Canada  Wire  and  Cable  Co..  Cana- 
dian Industries.  Lid..  Canadian  In- 
-tilule  of  Plumbitig  and  Heating. 
Church  of  F^ngland,  City  of  Mon- 
treal. Films,  Inc.,  Ford  of  Canada. 
Green  Cross  Insecticides.  House  of 
Seagram.  Hudson's  Bay  Co..  Im- 
fierial  Oil  Co..  Kelvinator  of  Can- 
ada. Molson's.  New  Brunswick 
Travel  Bureau.  Noranda  Mines, 
Quaker  OaU  Co..  Silva,  Inc.,  of 
Sweden.  Trans-Canadian  Air  Lines, 
also  the  Inlemational  Film  Bureau 
and  -McGraw-Hill. 
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Marines'    Chosin    Break-Through 
Shown   with  Hungnam  Evacuation 

♦  American  Marines'  heroic  break- 
through from  the  Chosin  Reservoir. 
Korean  counterpart  of  the  death 
march  from  Corregidor.  is  pre- 
served for  a-v  audiences  with  the 
spectacular  evacuation  by  sea  from 
Hungnam.  in  With  the  Marines — 
Chosin  to  Hungnam,  available  on 
free  loan  bv  addressing  the  Assist- 
ant for  Information  of  your  Naval 
District,  or  for  purchase  from 
Iniled  World  Films.  Inc..  1445 
Park  Ave..  New  York  City  29.  The 
2.'^' j-minute  subject  is  narrated  by 
Hichard  \X  idniark  and  Gary  Mer- 
rill, with  commentary  written  by 
Lt.     Com.    Samuel     Engel.     USNR. 


Twentieth  Cenlurv-Fox  produicr. 
1  he  combat  foolage  »as  bv  Ma- 
rine and   Navy   photographers. 


Heinz's  Food   Distribution  Story 
Goes  before  Camera  on  Location 

*  Production  of  The  Bifi  Delivery 
If  agon,  H.  J.  llKINZ-sponsored  story 
of  national  distribution  of  food 
products,  is  underway.  The  TV-in- 
dustrial film  is  being  shot  in  color 
h\  Jkhkv  Fmkhanks  for  the  Official 
Films-Fairbanks  organization,  with 
black  and  white  prints  for  telecast- 
ing. First  location  work  was  at 
Tracy,  Calif.,  with  Alvin  J.  Adams 
supervising  for  the  sponsor.  Leo 
Rosencrans  did   the  original  story. 


,1 

'I 


Two  New  Productions  for  J.  I. 

Sup|>lemenling  e(]uipMirnl  deJ 
ers'  field  demonstrations  of  the  J.I 
Case  Company's  tractors  is  a  m 
color  and  .sound  motion  piclui 
)  iiu  Bf  the  Judge,  produced  bv  t 
Atlas  Film  (Iorp.  Another  recc 
Case  production  by  Atlas.  Munu 
Is  Like  Money,  sound  slidefili 
shows  the  modern  spreader's  pla 
in  farm  management. 


O'Crotfy  Writes,  Shoots  and  EdI 
General  Plant  Protection  Film 
*  The  L'.  S.  Marine  Corps.  A 
Force  and  Los  Angeles  Fire  I) 
partment  have  cooperated  with  tl 
sponsor,  the  General  Plant  Pk 
tection  Co.  of  6900  So.  Coo|>. 
St.,  Los  Angeles,  in  the  making  i 
the  color  and  sound  On  Guar 
Peter  O'Crotty  is  the  writer,  il 
rector  and  cameraman. 

O'Crotty.  entering  the  I6mm  fiei 
"wherein  a  writer  can  write  with 
camera  and  be  left  alone  until  1 
finishes.  "  is  planning  to  start  a  serii 
in  Virginia  and  to  o])en  a  permanei 
studio  there.  For  five  years  a  writi 
for  the  35mm  studios,  his  latest  «; 
an  adaption  for  Howard  Hughe 
I  endetta.  from  Prosper  Merimee 
"Columba.  " 


Booklet  by  Radiant  Gives  Many 
Hints  for   Improved  Projection 
♦    A    wealth   of  siiggcslions   for   in 
provement   of   film    showings,   wit 
valuable     material     for    owners    i    ■ 
both  cameras  and  projectors,  is  coi 
tained  in  the  12  chapters  that  ( on 
prise     a     .32-pagc     booklet.     "Mor 
Brilliant    Projection."   published   b 
the  Radiant  Manifactlring  Cori 

Besides  the  descriptions  of  th 
various  models  of  Radiant  screen 
the  booklet  presents  in  siinplifie- 
wording  the  technical  |>rinciples  un 
(lerlying  good  performance  fror 
|)rojectors.  lenses,  screens  and  r< 
llcdion.  how  to  get  the  best  sealiii: 
arrangements  and  put  showmanshi| 
into  the  show. 

One  handy  chart  gives  four  calf 
gories  of  screens  from  the  stand 
point  of  intended  use  and  then  pic 
lures  and  names  the  types  advised 
Another  shows  the  best  sealing  ii 
Icrms  of  projection  axis,  a  thin 
lists  audience  capacity  by  relalioi 
to  seating  area  and  screen  width 
a  fourth  matches  projector-lo-screei 
distance  to  lens  focal  depth.  8  am 
itimin.  Among  "projection  offenses 
jcir  which  "cures"  are  offered  art' 
-lartiiig  the  film  out  of  fixus.  dirt) 
projector  gates,  faulty  splices,  in 
correct  rewinding,  film  break* 
dustv  film,  excessively  oiled  projec 
lor.  messy  lens,  and  failure  to  IjaVK 
a  spare  projector  lamp  on  hand. 


BUSINESS    SCREEN     MAti.VZINS 


16  mm 


This  ,\l  </</<•/  ;  19 
Compco  reel  in  the 
new  600  ft.  (I6mm.) 
size  holds  a  complete 

15-minute  sound  or 

25-minute  silent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes ...  is  durably 
made  of  high  grade  tempered  steel, 
finished  in  scratch-resistant,  baked-on 
hammertone  gray  enamel  .  .  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threading  fast  and  easy,  even  in 
the  dark!  Model  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  for  catalog. 


2251  W.  Si.  PouI  Ave 
Chicogo  47 


CORPORATION 


COMPIETEIY 
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SOUND 
RECORDING  SERVICES 

now  available  to  producers  of 
16  mm  Business — Educational  — 
and  Religious  Films. 

SYNCHRONOUS  V*"  MAGNHIC 
TAPE  RECORDING  CHANNEL 

16  mm  MAGNETIC  FILM 
RECORDING  CHANNEL 

16  mm  MULTIPLE  TRACK  DIRECT- 
POSITIVE  RECORDING  CHANNEL 

SIX  CHANNEL  MIXER 

FOR  RE-RECORDING  from 

V*'  Magnetic  Tope— Magnetic 
and  Photographic  16  mm  Filmi, 
Synchronoui   Disc    Recordings. 


GEO.  W.  COIBURN 
LABORATORY,  INC. 

U4  NOKTH  WACKER  DRIVE.  CHICAGO  «.  lUINOIS 

Fj/gr-SumtrrrJ  ITor*  Prinll       (olor  Maitrri 
OuflicJle  Srgalittl      Rrlrjit  Prinll 


Civil  Defense  Film  Survey: 

(CONTINUED    FROM    PACE   TWENTY-FOUR) 

film  pnigrani  budget  are  held,  the  mass  of  evl- 
dciKi'  in  its  support  will  include  a  practical, 
eflicifiit   Film   Division   structure. 

^'liat    Policy   Should   Film    Producers   Pursue 
ill    Kc;;ard   to    .Mjkiii^   iioii-FdDA    Filiiisi' 

.Assuming  that  the  full-scale  CD  film  program 
niislit  lie  inilialcd  with  the  cstalilishmcnt  of  a 
Federal  Civil  Defense  Training  Film  Division 
sometime  during  the  fall  or  winter  months  of 
1951.  the  first  films  would  not  he  ready  for 
release  until  the  spring  of  19.52.  Thus,  proliahly 
the  earliest  date  that  an  independeiilU  prmluced 
CD  film  might  run  into  coiiipililioii  from  the 
new  federal  CD  agency  would  In-  tin'  second 
quarter  of  1952. 

\n  astute  director  of  the  proposed  federal 
CD  Training  Film  Division  might  find  it  ad- 
vantageous, of  course,  to  purchase  the  negative 
of  a  well-made  CD  film  and  compensate  the 
producer  appropriately  for  it.  It  also  would  he 
most  likely  that  such  a  producer  would  be 
sought  out  to  make  some  of  the  hundreds  of 
films  which  the  new  CD  Film  Division  would 
require.  With  a  film  program  of  the  size  indi- 
cated for  CD.  there  would  he  wiirk  for  every 
reliable  film  producer  in  the  I'.SA;  indeed,  dur- 
ing the  first  two  years  there  would  he  far  more 
wiirk   than  the  film  industrv  could  produce. 

.•\s  for  FCl) A  approval  under  the  existing 
conditions  within  civil  defense,  the  experience 
of  McGraw-Hill  (You  Can  Beat  the  A-Bomb), 
Cornell  Films  ( Pattern  jor  Siirtiial),  and  Encv- 
clopaedia  Britannica  Films  t  Atomic  Alert )  seems 
to  indicate  that  lack  of  F"CD.\  a[ipr(i\al  does  not 
[irohiliit  a  well-made,  independent  film  using 
non-federal  CD  technical  advisors  from  being 
a  [laying  venture. 

It  must  be  'loted.  in  all  fairness,  that  the 
FTDA  Public  Affairs  Division  has  had  a  diffi- 
cult situation  to  face.  Lacking  funds,  it  could 
only  appeal  to  independent  producers  for  help, 
and  in  an  effort  to  insure  the  risk  taken  bv  pro- 
ducers of  the  nine-minute  information  films, 
ailopted  the  |Milic%  of  offering  oflicial  approval 
only  to  films  in  that  series. 

I'resumably  this  iiiav  be  an  experimental 
policy  which  will  be  altered  if.  after  a  few  more 
of  the  F('D.\  one-reelers  ha\e  been  Jiilt  on  the 
niarki'l.  it  is  seen  that  competition  and  duplica- 
tion might  be  better  avoided  with  another  plan. 
Should  the  FCDA  elect  to  accept  for  review  and 
comment  anv  or  all  scripts  on  CD.  thev  might 
be  betler  able  to  divert  competing  films  into 
non-parallel  fields  of  ('D  and  llit'reb>  not  only 
>idi-slep  unnecessary  competition  but  also  pro- 
vide civil  defen.s*'  with  greater  variety  of  film 
•<ubjects.  which  would  please  both  producers 
and  CD  film  users.  |f 


IS  YOUR  FILM 


Continued  palroftag*  br  U«dlng  but'f 
n«u  firmt,  uni«*rtiti«t,  film  libr«ri«i.  and 
Oth«r  film  uMrt.  «t1«ttl  to  |H«  lucc«u- 
fwl  rMuItt  w»  trt  Achieving  in  procatting 
th«!r  liffim,  JSmm,  Ofiginali,  Kod«- 
cKrom«i.  N«g«t!*«t  «nd  rrin1% 
For  ov*r  o  d*cod«,  pio***r«  1«  ScroHb 
Rvmovol.     R*juv»nation.    ond    Pr«t*rv»- 

I     I      \  II  VXTKI'll    *'o"   of  old.    n«««,    ond   w«*d  Aim. 

\,l      \l\    1    ^  I  r.  I.l»  ^^^    ,^„    imtormofiom.    wrlt9    f«r 

beo*l«#   IS. 
•  T    tAPID    flLM   nCHNIQUE    INC.         ;i    W     44th    Si  .    N  T     It 


pn<!M\  I. 
I  ILM 
ntnll-CI  ION 


tHTITUD 

TO  A  GOOD  SHOWING? 
^O   Make  SVRE  It  h! 


-fm 


Use  FILMACK 

TITLES 
15<  Per  Word 

SILENT  or  MUSIC 
MINIMUM  TITLE  SI. 50 

It  never  pays  to  han- 
dicap good  pictures 
with  inferior  or  ama- 
teurish-looking titles. 
To  be  sure  of  profes- 
sional quality,  so  es- 
sential to  successful 
shovi'ings,  have  Fil- 
mack  make  your  ti- 
tles. Tr>-  us  on  your 
next  order. 


t 


VITAL  NEW  YOUNG  AMERICA  FILM^ 

"H-THE  STORY  OF  A 
TEEN  AGE  DRUG 
ADDICT" 


Th«  trogic  dan- 
ger of  odol«K«nl 
oddiction  to  norcotki 
i»    the    lingularly    timely 
theme  of  o  new  16  mm  docw- 
mentary    film    juit   releoted    In 
conjunction  with  the  notional  ^h 

drive  to  uncover  the  »ole  ond  ute  of        ^ 
norcotks  in  schools. 
The    film    pretentt    the    com    hiitory    of    a 
young  high  Khool  boy  who  becomes  o  help- 
leu  tiavm  to  the  drug  hobit.  Then  the  ertgrotwng 
film   ihowi   the    treatment   given   to   rehobllitote 

the  boy  t  body  ond  mind. 
A   vitol   film   for   po  rent -teacher   and   oil    other 

commwnitT  growpt. 
Preview  prinh  a*oilobU  on  payment  of  o  S3  00 
lervtce  chorge  which  will  be  refunded  if  film  It 
purchofted  within  60  doyt  of  dote  of  preview. 
•■  H'  —  Jh»  Story  of  o  Teen  Age  Drvg  Addict,'* 
7  REELS  -   16  MM  SOUND  $100  00 

YOUNG  AMERICA  FILMS.  INC. 


IS     Eati     41 1 


York     Cil> 


Nl'MBF.R    .-.    •    \  Ol  I   MK    I  :    •    l''>l 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 


CONNECTICUT  • 


Rockwell   Film   &    I*r<ij«'«-lioii 
Ser\ioe.  1!',2  IIif;li  St..  llailfcirdS. 

Eastern  Film  Librarie8,148  Grand 
Street,  Waterbury  5. 


•  DISTRICT  OF  COLUMBIA  • 

Jam  Handy  Organization,  Inc., 

Transportation  Bldg..  Washing- 
ton 6. 

The    Film    Center.    915    12th    St. 
iN.W  .,  Washington. 

•  MARYLAND  • 


Robert  L.  Davis,  P.  0.  Box  572, 
Cumberland. 

Howard  E.  Thompson,  Box  204, 
Mt.  Airy. 


•  MASSACHUSETTS  • 


Bailey  Film  Service,  59  Chandler 
Street,  Tel.  4-0214,  Worcester  8. 


•  NEW  HAMPSHIRE  • 


A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 


•   NEW  JERSEY   • 


Slideoraft   Co.,   142  Morris  Ave., 
Muuiitain  Lakes,  N.  J. 


•  NEW  YORK   • 


Association  Films,  Inc.,  35  West 
45lh  Street,  New  York  19. 

Buchan    Pictures,    79   Allen    St., 
Buffalo. 

Charles  J.  Ciegerich,  42-20  Kis- 
sena   Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 
W.  55th  St.,  New  York  19. 

Crawford  &  Imniig,  Inc.,  265  W. 

14th  St.,  Nfw  York  City  11. 

The   Jam    Handy   Organization, 
Inc.,  1775  Broadway,  New  York. 


Ken    Killian    Sd.   &    Vis.    Pdls. 

P.  0.  Box  364  Hempstead.  N.  Y. 

IMogiill,  Film  and  Camera  Com- 
panv,  112-114  W.  48th  St.,  New 
York  19. 

Paroniel  Co.,  40-18  Astoria  Blvd., 
South,  Long  Island  City  3. 

Jack  I'alent,  13  East  37th  Street, 
New  York  16. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Specialized  Sound  Products  Co., 

551  Fifth  Ave.,  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  599BS  Suffern. 


•   PENNSYLVANIA  • 

Jam  Mandv  Organization,  Inc., 

930  Penn'Ave.,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harrisburg. 

Lippincott   Pictures,   Inc.,   4729 
Ludlow  St.,  Philadelphia  39. 


•   RHODE  ISLAND   • 

W'estcott,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 


•   WEST  VIRGINIA  • 

J.  G.  Haley,  P.  0.  Box  703, 
Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  816  W.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 

Phone  24043,  Box  1389,  Hunting- 
ton. 


SOUTHERN   STATES 


•  ALABAMA   • 

Stevens  Pictures,  Inc..  .506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 


Southern  Photo  and  News,  608 
E.  LaFayette  St.,  Tampa. 

•   GEORGIA   • 

Colonial  Films,  lllH  W.  Peachtree 
St.,  N.W ..  ATwood  7588.  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W..  Atlanta  3. 

•   LOUISIANA   • 

Stanley     Projection     Company, 

2I1V1>  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling  Visual   Education    Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual  Service,  Inc.,   815 

Poydras  St.,  New  Orleans  13. 

HarFilms,  Inc.,  600  Baronne  St., 
New  Orleans.  Since  1915. 


•  MISSISSIPPI  • 

Herscfael   Smith   Company,    119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 


•  TENNESSEE  • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•   VIRGINIA   • 

Capitol  Film  &  Radio  Co.,  Inc., 

19  W.  Main  St.,  Richmond  20. 

National    Film    Ser\ice,    202    E. 

Gary  St.,  Richmond. 

Tidewater  Audio-Visual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 
5137L 


•   ARKANSAS   • 

Democrat    Printing    anil    Litho- 
graphing Co.,  Little  Rock. 
Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTERN   STATES 


•  ILLINOIS  • 

.\nu-rican    Film    Uegislry,   24   E. 

Eighth  Street,  Chicago  5. 

.Association  Films,  Inc.,  79  East 
Adams  St.,  Chicago  3. 


Jam   Handy  Organization,  InL   r 

2.30  .\.  Michigan  Ave.,  ChicagoV  J 

Midwest  Visual  Equipment  C»\~ 

6961  N.  Clark  St.,  Chicago  26.  ■«' 

Swank  Motion  Pictures,  614 

Skinker  Blvd.,  St.  Louis  5,  Mo. 


fc)T 


•  INDIANA  • 


Burke's  Motion  Picture  Co.,  4!l 

Lincoln  Way  West,  South  Bend  F 


•   IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3i{ 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  Aids  Service,  409-l| 

Harrison  St.,  Davenport. 


•   KANSAS-MISSOURI   • 


Kansas  City  Sound  Service,  14 

Locust  St.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    61| 

ObwSt..  St.  Louis  1. 

Swank  Motion  Pictures,  614 

Skinker  Blvd.,  St.  Louis  5. 


•   MICHIGAN  • 


Engleman    Visual    Educatioi 

Service,  4754-56  Woodward  Av 
Detroit  1. 

Jam  Handy  Organization,  Inc 

2821  E.  Grand  Blvd.,  Detroit 

Capital  Film  Service,  224  AbboB 
Road,  East  Lansing,  Michigan. 


MINNESOTA   • 


National  Camera  Exchange,  86  S.' 
Sixth  St.,  New  Farmers  Mechanics 
Bank  Bldg.,  Minneapolis  2. 


•   OHIO   • 


Ralph    V.    Ilaile    &    Associate-t. 

2L5  V^'aliiut  .'^t.,  Cincinnati. 

.\cademy  Film  Service  Inc.,  2300 
Payne  Ave.,  Cleveland  14. 

Carpenter  Visual  Service,  Inc, 

13902  Euclid  Ave.,  East  Cleveland 
12,  Ohio. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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LOCAL  AUDIO-VISUAL  SUPPLIERS 


4    'tyan  Film  Serrice,  3228  Euclid 
Ave.,  Cleveland  15. 


onray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

am  Handy  Organization,  Inc., 

310  Talhott  Huilding.  Dayton  2. 


ilVyman    Filni8    Inc.,    400    West 
I    First  Street,  Dayton. 

'  ^.    H.    Martin    Company,    50 
•  Charles  Ave.,  S.  E.  Massillon. 


•   WISCONSIN   • 

ft  H.  Flath  Company,  2410  N.  3d 
St.,  Milwaukee  12. 


WESTERN   STATES 


•   CALIFORNIA   • 

Oonalil  J.  Clausonthue,  1829  N. 
Craig  Ave.,  Altadena. 

Coast  Visual  Fducation  Co..  5620 
Hollywood  Blvd..  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd..  Holly- 
wood 28. 

Jam  Ilandv  Organization,  Inc., 

7046   Hollywood   Blvd.,   Los  An- 
geles 28. 

'  Ralke  Company,  829  S.  Flower  St., 
Los  Angeles  17. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  .\ngcles  4. 

Association  Films,  Inc.,  351  Turk 
St.,  San  Francisco  2. 

C  R.  Skinner  Manufacturing 
Co.,  292-294  Turk  St.,  San  Fran- 
cisco 2. 


•   COLORADO   • 

Home  Movie  Sales  Agency,  28  E. 

Ninth  .\ve.,  Denver  3. 


•   OK!.\IIOM\    • 

Vaaeco,  2301    Classen,  Oklahoma 
City  6. 

11.   O.    Davis,   .522   N.   Broadway, 
nklah..ma  City  2. 

Kirkpntrick,  Inc.,  1634  S.  Boston 
Ave.,  Tulsa  5. 


•  OREGON   • 

Moore's  .Motion  Picture  Service, 

306  S.  W.  Ninth  Ave.,  Portland  5. 


•  TEXAS   • 

.Association  Films,  Inc.,  1915  Live 
Oak  St.,  Dallas  1. 

Audio  Video,  Inc.,  4000  Ross  Ave., 
Dallas  4;  1702  Austin  Ave., 
Houston. 

George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas]. 

Capitol  Photo  Supplies,  2428 
Guadalupe  St.,  Phone  8-5717, 
Austin. 


•   UTAH    • 

Deseret  Book  Company,  44  E.  So. 
Temple  St.,  Salt  Lake  City  10. 


CANADA 


Audio-Visual  Supply  Company, 

Toronto  General  Trusts  Building, 
Winnipeg,  Man. 


FOREIGN 


Distrihuidora  Filmica  Venezo- 
lana  De  lOM.M.,  S.A.,  .\partado 
706  Caracas,  Venezuela,  S.A. 


Qualified  Dealers  Invited 
to  Appear  in  This  Listing 

♦  If  you  are  a  specializing  audio- 
visual dealer  or  distributor,  you  are 
invited  t"  a[)ply  for  listings  in  the 
National  Directory  pages  of  BUSI- 
NESS Screen.  A  nominal  service 
charge  is  made  for  each  acceptable 
liMing. 

Application  form  sent  on  request. 
Listings  in  these  pages  are  subject 
to  cancellation  if  products  or  serv- 
ices are  below  the  minimum  stand- 
ard set  by  the  Editors  and  reporteil 
bv  u.sc/s  in  this  field.  Wc  invite 
reader  participation  and  patronage. 


United    Nations   Film    Library 
Includes   18   Sound   Subjects 

*  Eighteen  motion  pictures,  all 
16mm  sound,  comprise  the  sizable 
library  already  built  up  by  the 
rMTEi)  Nations  Dki'ahtmknt  ok 
Inkormation.  Covered  is  a  gamut 
of  subject.^,  among  them  the  train- 
ing of  crippled  children,  epidemi- 
ological diseases,  economic  and  ra- 
cial prejudice,  illiteracy,  food, 
maps,  mass  communications,  and  of 
course  peace  and  the  structure  of 
the   international   organization. 

Eleven  of  the  films  are  available 
for  purchase  or  rental  through  re- 
gional dealers,  four  <ilhers  through 
national  distributors,  and  the  first 
three  issues  of  the  I  nited  Nations 
Screen  Magazine  are  to  be  followed 
by  a  new  release  every  other  month. 

Following  are  the  films  obtain- 
able  through  regional  dealers: 

Clearing  the  May  I  20  niin.(,  the 
storv  behind  the  I  N  headquarters 
building  in  New  ^ork:  Defense  oj 
the  Peace  (12  min.),  functions  of 
the  UN  divisions;  Firxl  Steps  (11 
min.),  crippled  child  training,  win- 
ner of  Academy  Award:  The  Eter- 
nal Fifcht  (18  min.  I.  measures 
through  World  Health  Organiza- 
tion for  control  of  skin  diseases: 
Green  Gold  (22  min.  I,  interna- 
tional limber  problems:  Men  of 
Good  If  ill  (10  min.  I,  world's  civil 
servants  in  action;  Of  Human 
Rifihts  (20  min.),  the  universal 
declaraliim  of  the  General  As- 
sembly; That  All  May  Learn  I  19 
min.),  UNESCO's  part  in  correct- 
ing exploitation  of  illiteracy;  There 
Shall  lie  I'eace  (1(1  min.  I.  the 
struggle  to  preserve  peace  in  the 
atomic  age;  Tomorrow  Befiins  To- 
day (10  min. I,  peace  operations 
despite  |>owers'  political  disagree- 
niiMits:  an<l  IS  nl  Work  (  17  ruin.  I, 
the  Intenialiotial  Children's  Knier- 
geney   Fund. 

The  first  three  issues  of  This  Is 
the  i'nited  Salions  Screen  Maga- 
zine give  the  pictorial  story  of  news 


headlines  as  follows:  Issue  No.  1 
(15  min.  I:  Jerusalem  an  interna- 
tional area,  promoting  safety  at 
s<a,  t«-sting  25.(HKU)0()  children  for 
tuberculosis,  aid  for  underdevelop- 
ed countries:  Issue  No.  2  (13 
min.  I:  urging  accord  on  atomic 
energv,  the  interpretation  system 
at  UN  meetings.  Children's  Emer- 
gency Fund  in  action;  Issue  No. 
3  (13  min,  I:  UN  agencies  alleviat- 
ing the  suffering  from  an  earth- 
(|uake   in   Ecuador. 

The  four  films  available  from 
national  distributors,  by  purchase 
or  rental,  are:  Battle  for  Bread 
I  17  min.  I.  what  UN  is  doing  to 
increase  food  production,  March 
of  Time:  Maps  U  e  Live  By  (  17 
min.  I,  how  ma|is  help  in  the  ad- 
vancement of  iieoph-s.  Films  of  the 
Nations;  The  Peoples'  Charter  (17 
min.  I.  authentic  material  on  the 
responsibility  of  peoples  to  main- 
tain world  security.  Films  of  the 
.Nations:  and  Searchlight  of  the 
.\ations  il7  min. I,  mass  communi- 
cations informing  the  world  of  UN 
activities.   Films  of  the  Nations. 

.Address  March  of  Time  at  369 
Lexington  Ave..  New  York  City. 
Write  Films  of  the  Nations  at  62 
W.    l-.ih  '^i..  New  York  rit\. 


W  Ml.ABLE  soon: 

Two  rompoteiil  Mukr-up  Arti^lf^ 
experienced  in  Motion  Pirlure, 
T.\\,  etc.  H;iir  work  if  nrrded. 
Free  to  (ravel.  \X  rile  Wax  8B, 
Bl  SINESS  SCREEN,  150  E.  Su- 


perior,   ('hirJKo    II. 


1.  \i'  \iu,K    \>-i-i  \N  I     ::.  . 

U  p  p  o  r  1 11  n  i  t  y  tl  e  •>  i  r  e  1 1.  ( !  o  1 1  e  ^  e 
fcrudujle.  \  eteran.  KarkfEround  in 
Motion  Pirturch,  I'hotography, 
Visual  Aid<<>,  and  l*uhlir  Reb< 
tion^.  Secretarial  e\perirnre.  ("an 
Relocate.  Re>unie  on  rei|uei»l. 
Wrilr  |t(.x  8A.  Bl  SINESS 
SCREEN.  150  E,  Superior  Sl^ 
Cltir.iiEo    It. 


A  BUSINESS  SCREEN  READER  SERVICE 


SALES  •  SERVICE  •  RENTALS 

35  mm.  •  16  mm. 

€AMERAS«lllOVIOLAS*DOLLYS 

Compltf  Lim*  of  EquipmnU  for  ProdtK-tion  AvaiUAU  for  RtmtM 

Mitchell:  Standard  -  Hi-Speed  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  -  Shiftover  -  Eyemos 

Maurer:  16  mm.  Cameras 

Moviola:  Editing  Machines  •  Synchronizers 

SflCIAllSTS  IN  ALL  TYMS  0»  CAMMA  KITAIR  WO«K.  UH$U  MOUNTIO 


r*AHK    r       I ^  c  -  I  m  

(7flni6Rfl€ouipm€nT(g. 


NIMBER    S    •    VOLIMF.    12    •    l-JJl 
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For   16mm.  Film  —  400'   to  2000'    Reels 

Protect  your   films 

Ship  in  FIBERBILT  CASES 

Sold  at   leading   dealers 


bear 

thit 

TRADE 

MARK 


Fall   E<|iii|>iii(>iit   Rr\i('H: 


(CONTINUED    FROM     PACE     FORTY-SEVEN) 

ting    recording   two    iiours    on    a    7"    rt-cl.    liavi- 
built-in  AM   radio  and  automatic  erase  circuit. 


Society  for  Visual   Education,   Inc.,    1345 

W.  Divorsey  Blvd..  Cliicufio  14.  111.: 
♦  Tlu'  SVK  inslriKtiir.  Iri-purimse  projector  for 
single  and  doulile  fratne  and  2"  X  2"  slides, 
priced  from  .S!i''..S(l  to  S21").50.  ha.s  patented 
take-up  and  glass  aperture  plates.  New  model 
Skyline  2"  x  2"  slide  projector  models  range 
from  S12.50  to  S74.95.  .\  manuscript  window 
and  a  tilling  device  are  recent  developnii'nts. 
Speed-i-o-Slides  for  2"  x  2"  and  a  micro-slide 
attacliment  also  were  shown  \t\  J.  C.  Kennan 
and  staff. 


Sqi'IBB-Tayi.or.  Inc..  1213  S.  .\kard  St.,  Dal- 
las 1.  Texas: 
♦  The  Spotlight  opaque  projector  unit  in  new 
model  has  pressurized  copy  hold-down,  auto- 
matic feed,  a  "light  beam"  pointer  and  a  cool 
cabinet.  The  aluminum  Adjusto-Staiid  weighs 
12  pounds  but  has  a  strength  test  of  MW  pounds. 


Standard    Prcjector    and    Equipment   Co., 

2().S  W.  Wacker  Dr..  Cliicajio  6.  111.: 
♦  Besides  the  Standard  fihnstrip  projectors,  at- 
tentions at  the  booth,  with  Jack  C.  Coffey  pre- 
siding, included  the  Visible  Fihnstrip  Record 
System  (.323.80)  with  space  for  a  total  of  7.920 
bookings,  or  22  entries  on  each  of  360  filmstrips. 
the  No.  270  school  library  |)lan  (835.601  and 
Deluxe  360  at  S44.90. 


Tel-a-Story,  Inc.,  517   Main  St.,  Davenport, 
Iowa : 

♦  Tel-a-Storv  is  a  small  and  inexpensive 
IS99.50I  automatic  slide  projector,  using  twelve 
35mm  1 2"  x  2"  I  slides  in  color  or  black  and 
white.  It  projects  a  6"  x  9"  picture  that  stands 
out  in  lighted  rooms  and  changes  slides  every 
six  seconds.    It  weighs  only  12  pounds. 


Television  Associates.  Inc..  E.  Michigan  St., 

Michigan  City.  Inil.: 
♦  With  the  Tele-Kit  '"gone  to  war."  interest  cen- 
tered on  the  T.  A.  "Repetitive  Impact"  film 
magazine  on  schools'  own  projectors,  and  on  the 
new  folding  rear-projection  screen  for  use  in 
fully  lighted  rooms.  James  K.  Wyllie  had 
charge  of  the  exhibit. 
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WOULD  YOU  LIKE 

FASTER  and  BETTER 

#MM   LABORATORY 
SERVICI  T 


•  Ansco  Color  type  238  duplicating 
■  B  &  W  and  color  work  prints  • 
Black  and  while  printing  -  Rushes 
— 3  hour  service  •  Sound  track  pro- 
cessing •  Negative  processing  •  Ro 
versal  processing  •  Dupe  negatives 


riSCHER  PH0T06RAPHIC 
UBORATORIES 

1713    N.   MOtlll   AVI..   CHICAGO   If 
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Tiikke  Dimension  Co..  4555  W.  .\ddii>on  St 

<:iiica^<>  11.  111.: 
♦  Thri-e-way  interest  turned  to  the  new  Sirean 
liner  ".500"  2"  X  2"  projector.  .5(M)-watt.  biowe; 
cooled,  with  Selectron  Semimatic  changej 
(S79.50I,  five  other  models,  and  two  filmglrii 
attachments  to  fit  all  deluxe  projectors  of  tb' 
companv.  The  projeitor  models  vary  in  pric 
from  .'J39.75  lo  the  all-pur|)ose  for  single  aii' 
double  frame  fihnstrip  and  2x2  slides  ($97.50) 
The  condiination  fihnstrip  attachment  sells  a 
.S29.50.  the  single-frame  model  at  $18.50. 


Victor  Animatocraph  Corp.,  Davenport.  la. f 

♦  Di-lribution  gel^  utiderway  in  late  August  or 
three  models  of  16mm  sound  motion  picture  pro:! 
jectors.  Each  model  has  a  stationary  soum 
drum,  two  flywheels  to  hold  true  sound  pilch 
Hal  spring  type  mechanical  filter  and  heavv  dul 
exciter  lamp.  The  four-tube  Escort  uses  50-6* 
cycle  AC  current,  and  has  10-watt  power  outpu 
6".  9"  and  separately  cased  12"  speakers.  Lite 
Weight  Sr.  has  four  tubes.  2.5-60  cycle  AC-D( 
current,  and  6",  9"  and  12"  speakers.  The  Sov 
ereign.  six-tube,  has  50-60  cycle  current  AC 
with  25-watt  output. 


ViCTORLiTE    Industries,    Inc.,    5350    Seconil 

.4ve..  Los  .\ngeles  43,  Calif.: 
♦  New  at  Victorlite  was  a  Midget  Model  Visual 
Cast  Projector,  small  and  lightweight,  with  :i 
5"  X  5"  projection  area.  It  weighs  9  pounds, 
folds  up  in  its  own  case  and  sells  at  S75.  in 
eluding  case. 

"We  use  cast  magnesium  and  are  getting  im- 
mediate delivery  on  all  metals."  Ralph  W.  Siege! 
said.  "Tremendous  interest  is  being  shown  on 
both  the  new  and  old  products,  and  it  looks  ver\ 
good  for  the  Fall." 


i 


ViEWLEX,    Inc..    35-01    Queens    Blvd.,    Long 
Island   City   1.  .\.  Y.:  | 

♦  Ben  Peirez  introduced  three  new  products. 
One  was  a  remote  control  slide  projector,  both 
manual  and  automatic,  which  holds  .30  slides  of 
any  type,  has  backward  and  forward  movement 
control,  with  a  tachistoscope  attachment.  An- 
other item  was  a  remote  control  fihnstrip  attach- 
ment to  fit  any  Viewlex  projector.  Also  new 
were  7  ".  9"  and  11"  F3.5  focal  length  lenses  with 
aluminum  barrels  for  all  projectors  of  the  com- 
pany. Further  developments  in  fihnstrip  equip- 
ment are  to  come.  Peirez  said,  adding.  "1  see  a 
very,  very  favorable  Fall  ahead  of  us." 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.    Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


ONLY    BYRON 
CAN    MAKE 

'COLOR-CORRECT* 
PRINTS 


color-correct 
color-correct 

color-correct 
color-correct 

color-correct 
color-correct 

color-correct 
color-correct 

color-poffect 
colpif-correct 

cofor-correct 
c&ior-correct 

cotor-jonir^tt 
color-correct 

color-  correct  ■•  X  T  ?  ? 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 


\ 

) 
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*    TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,    n. 
Washington    7.   d.   c. 
dupont    1800 


24    hour    service    on    answer    prints 


PLAN  FOR 
DEFENSE 


,  ti  ■)* 


Come  what  may,  it's  always  wise  to  be  prepared! 

Training  for  defense,  security,  or  protection  is  more  effective 
when  the  message  is  carried  with  the  full  impact  of  a  professional 
motion  picture. 

The  American  .Medical  Association  encourages  doctors  to  pre- 
pare against  the  possibility  of  a  national  emergency  —  or  local  dis- 
aster —  each  in  his  own  community. 

Proud  to  serve  The  American  Medical  Association  in  this  pro- 
gram by  producing  the  motion  picture,  "They  Also  Serve."  is 


JAM  HANDY 


^oxura^ 


EVACUATION  OF  POPULATIO 


lUALIZATIONS     •     PRESENTATIONS     •     EDUCATIONAL    MOTION    PICTURES      .     SLIDEFILMS      .      TRAINING     ASSISTAN 


W  YOWC  19 
BROADWAY 


WASHINGTON.  DC.  6 
1730  H  STREET.  N.W. 


prrrsBUHGH  22 


DETROIT  II 


DAYTON  2 


CHICAGO  I 


930  932  PENN  AVE.  2821  E.  GRAND  BLVD.        310  TALBOTT  BLDG.        230  NORTH  MICHIGAH  AYE-         7046  HOUYWOOD  BLl 


lUSINESS  SCREE^ 


flk       *r       ■ 
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pretenis  this  r  f\  I T 

AWARD  of  WER»T 

Nlfional  Safety  Council 

for  the  trailer  series 
1950  OPERATION  SAFETY 

<„  a  h.4hlu  commend-H.  product.en 
p,odM«d  or  released  m  I950 


'Ct^j^r*^^ 


Safety 


...  a  program  of  minute  movies  sponsored  by  the  National 
Council  and  designed  by  Atlas  to  help  make  a  good  community 
safety  campaign  even  better.  In  theatres*  ...  on  television,  in 
and  schools,  these  films  reach  those  whose  lives  are  at  stake  and  d 
strate  simple  rules  every  driver  must  follow  to  avoid  needless  « 
lives  and  property. 

Atlas  thanks  the  National  Committee  on  Films  for  Safety 
Award  of  Merit  and  The  National  Safety  Council  for  a  repeat  pe 
ance  request ...  a  new  1951  series  of  driving  safety  short  subjects 
uled  for  premiere  at  the  National  Safety  Congress  and  Exposit 
Chicago  October  8-12. 

*Watch  for  them  in  your  local  theatre! 


Apply  ATLAS  MERIT  to  Your  Needs  .  .  . 

Whether  jour  plans  call  for  motion  pictures,  st)und  slidefilnis,  theatrical  shorts,  T\  comnu 
.  .  .  ATLAS'  experienced  creative  and  production  staff  can  help  you  plan  a  more  comple 
gram  that  will  do  your  job  more  effectively  and  economically. 


ATLAS  FILM  CORPORATION 


SOUND 


SYSTfM 


ESTABLISHED   19  13 
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GOOD  HABITS 


in 


sellina^ 


IN  THE  LIGHT  OF  INCREASING  EMPHASIS  on  sales- 
manship, we  submit  that  there's  an  urgent  need 
for  a  brief  training  film  on  Good  Habits  in  Selling. 

Such  a  film  will  drive  home,  among  other  things, 
the  vital  importance  of  not  taking  too  much  for 
granted,  of  being  courteous  to  everyone,  of  leaning 
over  backwards  to  tell  the  truth  and  nothing  but  the 
truth  about  one's  products  and  services,  of  not  mak- 
ing promises  one  can't  keep,  of  respecting  the  opin- 
ions of  the  other  fellow,  and  above  all  else,  the 
Importance  of  being  a  good  listener. 

Incidentally,  the  company  that  sponsors  such  a 
film  will  acquire  not  only  an  excellent  training  tool 
but  a  film  which  its  customers  and  prospects  will  be 
eager  to  show  within  their  own  organizations. 

We  know  from  experience  that  promoting  a 
film  of  this  general  character  makes  for  good  cus- 
tomer-relations .  .  .  and  we  can  give  you  a  number 
of  case-histories  by  way  of  proof.  Ask  us  to  show 
the  pictures,  and  to  tell  you  how  they  were  used. 


CARAVEL 


730       FIFTH       AVENUE 


FILMS,  INC 


NEW     YORK-TEL.    CIRCLE     7-6110 
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No  Sprocket  Hole  Damage 
Exclusive  Safe-Lock  sprock- 
ets literally  stand  guard  over 
film!  Incorrect  film  thread- 
ing is  prevented.  Film  dam- 
.iRe  cannot  possibly  occur. 
This  new  construction  makes 
Filmosound  even  easier  to 
thread  than  before. 


Single-Cote  Filmosound 

For  16mm  sound  or  silent 
films.  Governor-controlled 
gear  drive  assures  constant 
film  .speed.  Metered  lubrica- 
tion. WeiRhl  only  35' >  lbs. 
with  6-inch  built-in  speaker. 
Other  models  also.  Write  for 
further  information. 


Oiiara«M«<l  lor  III*  Dlirlnil  Mfc 
tit  the  prmliict  nn.v  drfccl.%  In 
worKn)nn.«lil|>  tir  mnlcrlnls  will 
b*  rrinrdtcd  frrc  irxcepl  lr«n»- 
porlaUon ) . 


Employee!  of  J.  I.  Ca»e  Company  viewing  film  on  modern  forming 


rn  HE  J.  I.  Case  Company  of  Racine.  Wisconsin  has  prepared  a  number 
i  of  movies  showing  the  most  modern  and  progressive  farming 
techniques.  These  movies  are  shown  to  company  personnel,  community 
groups,  and  studenU.*  Case  dealers  use  the  films  at  farmer  meetings. 

And  for  these  extensive  showings,  the  J.  I.  Case  Company  uses 
more  than  30  Filmosounds.  This  company  has  found  that  these  precision- 
made  projectors  mean  more  hours  of  clear,  lifelike  pictures,  the  best 
in  full,  natural  sound.  The  Filmosound  is  easy  to  carry,  simple  to  operate. 

To  use  movies  to  best  advantage  in  your  company,  make  sure  you 
show  them  with  Filmosound.  Your  nearby  Bell  &  Howell  special 
representative  will  be  happy  to  explain  to  you  the  many  advantages 
of  u.sing  Filmo.sound. 

•Sound  and  silent  films  alike  arc  oflercd  free  of  charge  to  tcnchcrs.  county  aRents. 
proftram  chairmen  of  farm  Rroups  and  others  interested  in  advancing  farming 
methods.  Write  to:  J.  I.  Case  Company.  Racine.  Wisconsin. 


You  buy  for  life  when  you  buy 


lU^U  K  lloivc^ll 


Clncago  4.1 


N  >   M  H  E  R    (1 


\  O  L  t  M  F.     I  ;    •     I  *>  '■  I 


II 


stimulate  your  employee  training  program  with  this 
integrated  series  of  1 6mm  sound  films  that  teach  your 
sales  and  other  personnel  to  become  better  speakers  in 
both  formal  and  everyday  situations. 

Thii  terie]  ii  now  being  used  uccesthilli  by  bank),  iniuranc6 
ctmpiniei.  major  induitries,  and  the  armed  services. 

*  USING  yOUR  VOICE  -  How  to  make  the  most  of  your  voice  In 
everyday  lite  situations. 

*  PUTFORM  POSTURE  AND  APPEARANCE  -  How  to  impress  your 
audience  and  achieve  good  platform  posture. 

*  STAGE  FRIGHT  AND  WHAT  TO  DO  ABOUT  IT -The  causes  of 
stage  (right,  and  what  to  do  about  it. 

*  THE  FUNCTION  OF  GESTURES  -  How  and  when  to  use  gestures 
in  public  speaking. 

*  PUNNING  YOUR  TALK  -  How  to  plan  and  organiie  your  speech. 


Kent  these  valuable  tilms  Irom  your  local  film  library,  or  directly 
contact  Young  America  Films.  Price  (or  the  one  day  rental  ot  the 
complete  integrated  series  o(  five  films  is  $15.00. 

You  may  purchase  these  films  as  a  permanent  asset  lor  your  own 
library  lor  $4S.OO  each.' 

YOUNG  AMERICA  FILMS,  INC. 

18  EAST  41st  STREET.  NEW  YORK   17.  N.  Y. 


Ri^ht  Off  the  Reel 

MW   CKOI*  (tl    (;(>(>!)  HI  SINKSS  FILMS 
ol'KNS    COLOKKIL    .M  TIMN    SKASON 

Till-:  GOI.DKN  HUES  that  |ired«iiiinale 
amimf;  llif  auliiiiui  (ujors  arc  a  filting 
r(mi|)li-iniMit  Ui  this  i-(|iiaii\  goldfii  period 
in  the  history  of  business  films.  In  the  two  dcc- 
ades  of  our  pprsonal  experience  as  a  recorder 
of  these  deeds,  both  foul  and  fair,  we  have  never 
seen  a  period  so  replete  with  good,  new  pictures. 

The  most  pleasing  part  of  all  this  is  that  we're 
sharing  these  preview  I'Xperiences  with  induential 
and  thoughtful  audiences.  .Any  sponsor,  for  ex- 
ample, can  profit  by  the  example  of  United  Air- 
lines ivhich  showed  an  impressive  new  color 
documentation  of  modern  airlines  operations, 
tilled  United  6534.  to  a  Chicago  preview  audi- 
ence consisting  of  several  hundred  members  of 
its  100.000  Mile  Club.  These  were  business  and 
professional  men  and  women  who  have  flown 
with  the  line  for  that  distance  (and  considerably 
morel  per  capita.  They  vigorously  applauded  a 
completely  competent  and  often  beautiful  pic- 
turization  of  this  airline's  amazing  technical 
( and  human  I   resources. 

But  this  was  just  one  episode  among  many. 
It  followed  an  earlier  showing  of  International 
Cellucotton's  new  Disney  picture  Hoiv  to  Catch 
a  Cold:  General  Electric  previewed  a  highly 
significant  and  technically  perfect  film  on  the 
nation's  serious  water  shortage — Pipeline  to  the 
Clouds.  GE  has  also  unveiled  a  new  color  film 
on  modern  electrified  rail  transportation,  titled 
Shining  Rails.  Armour.  IJuPont,  AT&T.  Illi- 
nois Central.  Coca-Cola,  Warner,  Swift.  Westing- 
house  and  a  host  of  other  concerns,  little  com- 
panies and  big  companies,  are  among  the  bene- 
ficiaries of  new  technical  skills  and  of  an  im- 
mense audience  potential  which  combine  to  make 
this  medium  so  important  to  all  business  today. 

Freedoms  Foundation  Annotintfs'Sl  Atiards: 
■K  16mm  motion  pictures  that  "speak  up  for 
Freedom"  are  eligible  for  the  SlOO.OdO  Free- 
doms Foundation  Awards  program  for  1951. 
Entries  for  this  vear's  eligible  films  close  on 
November  1.  1951  and  it  is  important  to  note 
that  slidefilms  and  35mm  fihns  are  also  eligible 


THIS  MO.NTHS  COVER 
•¥■  Artist  Fred  Sleffen  created  the  color 
scratchboard  illustration  of  Ben  Franklin 
on  this  month's  cover  which  we  are  proud 
to  present  as  a  notable  example  of  photo- 
engravers"  skill  represented  bv  the  natioii- 
ally-known  Chicago  firm  of  Collins,  Miller 
and  lluti  liings.  They  are  the  sponsors,  too, 
of  The  Picture's  the  Thing!  described  on 
page  29.  Franklin  is  the  most  fitting  cover 
subject  we  can  imagine,  for  in  these  times 
his  wisdom  is  sorelv  needed,  his  inspiration 
to  good  selling  is  a  prelude  to  a  series  of 
features  on  pages  34  to  37  inclusive,  and 
he  remains  the  godfather  of  our  American 
graphic  arts  industry.    We  owe  him  much. 


for  entrx  in  the  first  general  category  unde: 
which  S14.000  in  cash  awards  will  be  distributed 
Honor  awards,  consisting  of  one  principal  honoi 
medal,  fifteen  additional  honor  medals,  and  tei 
certificates  of  merit  are  available  in  the  16mn 
film  classification.  No  cash  awards  will  be  mad> 
in  this  group  this  year, 

Kansas  City  Pajwrs.  Pli-ase  Copy: 
■¥■  V^  c  ve  accepted  the  invitation  of  the  Adver 
tising  &  Sales  Executives  Club  of  Kansas  City 
to  address  its  membership  on  Monday,  October 
22.  Our  tentative  subject  is  Sew  Horizons  ioi 
Business  Films.   See  vou  then.  -    (Hit 
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DETROIT* 

4925  Cadicux  Rd. 


CLEVELAND 

3lOSwetland  Bldg. 


"Arch  Ai^ciiiist  the  Sky" 

Told  in  the  language  of  the  farm  and  of  practical  farmers  is  the  recent  Wilding  pro- 
duction for  the  Stran  Steel  Division  of  the  Great  Lakes  Steel  Corporation,  "Arch  Against 
the  Sky." 

This  film  about  the  use  of  Quonset  buildings  for  corn  storage  brings  to  more  than 
60  the  number  of  Wilding  pictures  produced  in  recent  years  exclusively  for  the  ever- 
increasing  rural  American  audience. 


HOLLYWOOD 

5981  Venice  Blvd. 


ST.  LOUIS 

4053  Lindcll  Blvd. 
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PICTURE  PRODUCTIONS,  INC. 
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Color  is  not  only  our  business  at  Houston 
Color  Film  Laboratories,  but  an  exacting 
science  and  a  fine  art.  The  very  finest,  modern 
equipment  is  used  to  assure  absolute  control 
during  every  stage  of  developing  and  printing, 
thereby  reproducing  true  "living"  colors. 
Houston  technicians  are  color  experts  with  a 
wealth  of  experience  and  know-how  that 
is  unmatched  in  all  the  world.  Try  Houston 
on  your  next  job  and  sec  the  difference. 

•  Developing  and  Printing  .^5MM  color  film 

•  Duplicating  prints  on  .^5MM  color  film 

•  Processing  16MM  color  film 

•  35MM  color  film  strips  and  slide  films 


HOUSTON 


Color  Film  Laboratories,  Inc. 

230  W.  Olire  St..  Burbank,  Calif.  '  CH.  0-8188 

Fast,  Immediate  Service   •    Processing  Color  Film  Exclusively 

World's  largest  processors  of  35MM  Ansco  Color  Film 


NOW  THERE'S  A  COMPLETE  FARM  FILM  GUIDE  FOR  REFEREN(  E  USE 

"^  Nearly   l.lOf)  available  free  and  low-rosl  iiiDtioii  [loslpaid    al    only    .^(tf    per    copy     (on    receipt    of 

pictures  and  ^liiiefiinis  and  iheir  sources  are  listed  stamps,    coin,    money    order,    or   company    check  I. 

in   the   new    F'arm    Film   Guide   recently   added    to  Order  your  copy  today  from  Business  Screen,  150  E. 

the   Film   (.iiide   Library   <if   Hii>^ine«s   Sirren.   Sent  Superior.  Ctiiia;:!!   11.  Discount  on  quantity  orders. 


Motion  Picture,  TV  Engineers 
To  Convene  in  Hollywrood 

*  Reports  of  ad\anies  in  liipl 
speed  photography,  magnet 
recording  and  16-niiM  tnolin 
picture  developments  will  shai' 
the  spotlight  at  llii-  forlliconiiii 
semi-annual  convention  of  tli 
Society  of  Motion  Picture  an 
Television  Kiigineers  to  he  hel 
October   15-19  in  Hollywood. 

A  panel  will  di.scuss  the  que 
tion.  ".Should  the  preseii 
16-mm  standard  emulsion  pos 
tion  be  changed?"  and  th 
session  will  also  include  cor 
sideration  of  problems  relatiii 
to  the  quality  of  16-mm  souri 
and   pictures. 

The  latest  triple-track  .'i5-mi 
magnetic  recorders  will  be  den 
onstrated  along  with  other  la' 
developments  in  general  ma;, 
netic  recording  techniques.  .Ms 
on  the  program  are  papers  h 
leading  manufacturers  of  threi 
color  films,  color  film  labor; 
lories  and  production  studio- 
Awards  to  be  presented  I 
outstanding  scientists  and  enp 
neers  of  the  motion  picture  aii' 
TV  industries  include  the  >• 
cietys  Journal  Award  and  il 
Progress  Medal,  the  Samuel  I 
Warner  Memorial  Gold  Medai 
and  the  newly  established  Davii 
SarrioiT  (U.Ui  \b-,lal  Award. 
Time  end  Motion  Study  Clini 
To  Consider  Industrial  Movies 

♦  A  seminar  dealing  with  thi 
production  of  industrial  motioi 
pictures  w  ill  be  one  of  thi-  high 
lights  of  the  15th  annual  Na 
tional  Time  and  Motion  Stud" 
Clinic  scheduled  for  Friday 
November  2,  at  Chicago' j 
Sheraton    Hotel. 

Chairman  S.  J.  Fecht  of  S.  J 
Fechi  &  Associates,  Chicago 
will  lead  the  discussion  of  suci 
problems  as  what  equipmcn 
is  ueeded,  what  preliminary 
steps  should  precede  the  actua 
photographing  and  what  cijuip 
nicnt  is  new  in  microinotioi 
work? 

The  approach  to  the  worker: 
employee  reaction  to  movies 
check  points,  and  many  otheii 
interesting  [diases  of  the  opera, 
tion  will  lie  (lart  of  the  pro' 
gram. 

Also  participating  in  the  dis 
cussion  will  be  C.  T.  Marshall 
manager  of  industrial  sales  foi 
Bell  &  Howell  and  Hob.-rt  S 
Bohr,  assistant  sujierintenden 
of  the  industrial  engineerinf 
division  at  Eastman  Kodak. 

Mrs.  Frank  (iilbreth.  fantei 
motion  study  analyst,  is  anion 
the  experts  who  will  participal 
iMi  the  program  next  month. 
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The  great  films  of 
Today  are  shot  with 


The  MITCHELL  STUDIO  MODEL'BNC'is 
a  truly  silent  camera  for  sound  photography. 
No  blimp  is  required.  Its  smooth,  positive 
operation  saves  many  costly  hours  of  pro- 
duction time.  Since  the  introduction  of  the 
"BNC,"  more  and  more  major  studios  have 
made  it  standard  equipment. 


The  MITCHELL  "16"  is  enthusiastically 
acclaimed  by  leading  commercial  pro- 
ducers as  the  first  professional  camera  to 
bring  theatre-like  quality  to  the  16 mm 
screen.  Typically  MITCHELL  in  design 
and  workmanship,  it  contains  the  same 
proven  features  that  made  MITCHELL 
cameras  famous  throughout  the  world. 


/tf/j^cAe//  ^Cirnfera  corporation 
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For  your  16  mm.  industrial 

film  requirements 

use  Precision  . . . 

•  Over  a  decade  of  16  mm.  in- 
dustrial film  printini;  in  black 
and  white  and  color. 

•  Fine  grain  developing  of  all 
negatives  and  prints. 

•  Scientific  control  in  sound 
track  processing. 

•  100%  optically  printed  tracks. 

•  Expert  timing  for  exposure 
correction  in  black  &  white  or 
color. 

•  Step  printing  for  highest  pic- 
ture quality. 

•  Special  production  efTects. 

•  Exclusively  designed  Maurer 
equipment. 

•  Personal  service. 


are  proctsf ad  at . 


PRECISION 

FILM  LABORATORIES,  INC. 

21  West  46fh  St., 

New  York  19,  N.Y. 

JU  2-3970 
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i.A.\.A.  mki:ti\(;  in  new  m>i{k 

TlIK  ANNUA!.  I  ALL  .MEKTINC  .,f  the  In- 
dustrial Audio-Visual  Association  will  he 
held  October  10.  H,  and  12  at  the  West- 
chester Country  Club.  Rye.  New  York.  Gordon 
Ripgar.  .Shell  Oil  Company,  is  president  of  lAVA 
and  program  arrangements  are  being  made  by 
Joseph  .Schieferly.  Standard  Oil  Company  (NJ), 
assisted  by  other  Eastern  members  of  the  na- 
tional business  film  sponsors'  organization. 

Kxerutives  of  business  concerns  sponsoring 
film  programs  and  not  identified  with  either 
production  or  equipment  manufacture  as  a  prin- 
cipal business  are  urged  to  get  in  touch  with 
membership  chairman  Frank  Rollins,  c/o  Squibb 
and  Sons  at  745  Fifth  Avenue.  New  York  City. 
Guests  may  attend  the  fall  meeting  if  ciuaiificd 
for  membership.  Associations  are  not  eligible 
for   lAVA   membership. 

The  fall  meeting  program  will  include  a  con- 
ducted tour  of  Navy  Special  Devices  Center  at 
Port  Washington.  New  York  as  well  as  special 
addresses  by  audio-visual  specialists,  color  t.v. 
and  magnetic  film  demonstrations.  Reports  by 
lAVA  committee  chairmen  are  also  scheduled. 

Confi-r  int    I-  ilni   Classijicafion  Standards 

"¥■  Kudos  to  Eastman  Kodak's  John  Flory.  ad- 
viser on  nontheatrical  films,  for  his  recent  call 
to  an  Eastman  House  conference  of  key  indi- 
viduals concerned  with  film  reference  classifica- 
tion. The  Library  <5f  Congress  is  soon  to  issue 
several  thousand  3x5  reference  cards  on  all 
Government  films:  this  may  be  followed  by 
similar  cards  on  all  copyrighted  16mm  films 
( including  your  business  pictures) .  It  is  vastly 
important  that  these  systems  be  uniform  and 
that  we  recognize  its  immense  size  in  numbers 
of  film  titles  now  available.  This  interim  con- 
ference can  begin  that  serious  task  of  organizing 
the  data.    .National  standards  are  needed. 

You  Can   Visualize  Any  Kind  of  Biisinrss: 

♦  New  ways  to  save  money  through  film  pop 
up  ill  business  regularly.  Here  is  a  novel  idea 
reported  recently  in  the  publication  Rural  Real- 
tor. Orval  E.  Mason,  a  Montana  real  estate  dealer 
in  wheat  and  stock  ranches,  takes  color  slides 
of  the  proi>erties  in  his  lists  and  shows  ihem  to 
prospective  customers. 

What  makes  this  of  particular  value  to  Mr. 
Mason  is  that  most  of  his  offerings  are  up  to  120 
miles  from  his  place  of  business  and  unless  the 
prospect  is  definitely  interested  a  lot  of  time 
and  gasoline  can  be  wasted. 

But  Mr.  Mason  is  more  than  just  eflicient  in 
an  economic  sense  in  his  use  of  film,  he  is  also 
a  perceptive  business  psychologist.  He  reports 
thai  the  darkened  screening  room  has  a  com- 
municative  effect  on  his  pros|K-cls:  he  is  able  to 
find  out  a  great  deal  of  what  the  customers  really 
have  on  tlu'ir  minds  and  ho«  much  tln-v  can 
afford  for  a  suitable  property.  This  is  especialK 
true,  he  finds,  when  the  prospective  buyers 
have  brought  their  wives  to  the  screening. 

Mr.    Mason's   experiences   might    portend    the 


day    v\lirii   no  business  film  screening  would  lx| 
complric  willumt  thi-  attendance  of  llic  sponsor'; 
psycliialrisi   to  soothe  and  probe,  lure  the  audil 
i-nic  to  the  rash   register. 

(  (  is/i/i/  tiisirrr  III  \iiliiimil  Si'curity: 
■¥  ill  these  jitter)  times  when  Urilaiii  and  Amert] 
ica  cut  oil  commercial  jilaiie  coniniuiiiratioii  witll 
Czechoslovakia  for  imprisonmenl  of  an  Amer 
ican  news  correspondent  on  trumped-up  sp 
charges  and  when  news  columns  are  clutter 
with  accusations  of  trafTicking  with  potential  oil 
real  enemies,  the  business  of  securitv  gels  dowil 
to  cases  in  such  spots  as  our  air  training  basesi 
Besides  llie  guarding  of  knowledge  of  secrel 
weapons  and  the  protection  of  the  lives  of  thiT 
citizenry,  there's  the  item  of  conserving  thil 
tremendous  investment  of  dollars  in  military  airl 
craft.  The  Air  Training  Command  has  dontl 
something  about  that,  turning  to  audio-vi>uaf 
communication  tools  as  the  best  iiiformatiye  del 
fensive  weapon,  and  to  the  Atlas  Film  Corporal 
tioii  to  build  the  program. 

That  project  has  been  completed,  with  16^1 
kits  on  .Security  Indoctrination  turned  out  fo 
the  Air  Force.  In  each  kit  are  .sound  motioil 
pictures  on  incendiarism,  tampering,  vandalisml 
loosetalking,  rumors,  and  impersonation.  Thenl 
are  also  posters  on  the  film  themes.  instructoJ 
guides,  literature  for  distribution  to  civilian  aJ 
well  as  military  personnel,  and  mattes  for  rel 
production  of  the  posters  in  publication  at  th<l 
air  bases. 

Only  seven  professional  actors  were  in  the  ca 
of  100  at  Scott   Air  Base.  Belleville.   III.,  wher 
.MacKenzie   Ward    directed    the    series    made    bjl 
the    Atlas    staff.    Base    personnel    at    their    dail)l 
chores  provided  most  of  the  action  for  the  local 
tion  photography.  For  the  film  on  tampering. 
B-29  crew  flew  from  Randolph  Field.   Progran 
packages  were  sent  to  24  bases  in  the  command 
as  well  as  other  air  centers. 

Atlas'  John  Bancroft  and  Clare  McQuaid  did 
the  scripts  and  copy  for  printed  materials  fon 
the  project,  which  was  headed  by  Col.  Alexande 
R.  MacMillan,  former  inspector  general  for  the 
Air  Training  Command  but  now  stationed 
England  with  the  Third  .\ir  Force,  and  bv  Col. 
Louis  H.  Erichs.  air  provost  marshal  for  train- 

Officers  allied  directK  to  producing  the  project 
were  Maj.  Henry  B.  Crownover.  who  served  af 
technical  advisor.  Capt.  James  R.  Parhani  ol 
the  oilice  of  the  air  provost  marslial.  and  Lt. 
Robert  Neely,  Air  Force  Pictorial  Service.       H" 

On    location    jor   Security    Indoctrination    films. 
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his  hijjhlv  mechanized  age  still  has  one  great  handcraft  that  p\a\s  a  \-ital  role  in 
our  daily  lives.  The  reproduction  of  advcrtisini;  illustratioas  that  create  the  desire 
for  industry's  products  is  made  possible  by  photoengraving  -  a  skill  dependent 
largely  on  hand  t  raftvmanship.  The  storv  of  thus  artistic  skill  is  told  in  a  new 
motion  picture  produced  for  C:ollins.  Miller  &  Hutchings  Inc..  Ohicago  photo- 
engravers.  This  interesting  film  follow^;  the  above  illastration  step  by  step  from 
anist's  canvas  to  printed  page  where  advenlMr>  know  •'7/ic  Picturr's  thf  Thing." 


JMMl 


16mm   FILM   LABORATORIES 


•  B&W  Developing  and  Printing 

•  B&W  Reversal 

•  Ink  Edge  Numbering 

•  Magnetic  Recording  Truck  for  Motion 

Picture  and  TV  Production 

•  New  Electrical  Sound  Color 

Release  Printing 

A      COMPLETE      16MM      SERVICE 
HILLSIDE  7471 

1161   North  Highland  Avenue  •  Hollywood  38,  California 


New  RCA  Custom  Records  Brochure 
Outlines  Transcription  Services 

♦  HCA  \|l  Ton's  (llSTOM  IfKCORD 
Sai.KS  Dimsion  lia>  isMii-d  ;i  ni'W 
brocliuri-  Icllitig  uliout  !*i)iiic  of  the 
services  the  company  offers  to  com- 
mercial customers. 

One  section  liescrilx--  llir  differ- 
ent  types  of  nt-ords  the  companv 
makes:  sizes  6io",  7".  10".  12" 
and  16"";  recordinp  speeds- -.H3'/t. 
45  and  78  RPM;  grooves  -standard 
and  microgroove:  materials — pure 
and  fillcil  vinvls  and  non-flexible 
cotiipounds.  all  availalile  in  some 
17  different  condtinations  to  suit 
any   need. 

Besides  its  own  phonograph  rec- 
ords, RCA  Victor  manufactures 
records  and  transcriptions  fur  otiier 
commercial  record  companies,  pri- 
vate records  for  .schools,  churches, 
individuals,  ad  agencies,  industrial 
concerns  and,  of  course,  slidefilm 
producers. 

Other  |)arts  of  the  i)rochure  de- 
scribe the  company's  complete  serv- 
ice in  recording,  processing,  press- 
ing and  shipping  and  handling. 
Write  for  a  copy  to  RCA  Victor 
Custom  Record  Sales.  630  Fifth 
\\enue.  .New  York:  445  North  Lake 
.Shore  Drive.  Chicago:  or  1016 
North  Svcaniore  Avenue,  Hollv- 
wood. 


Dayton  Rubber  Picks  Duke  Golden 
To  Run  Sales  Education  Program 
♦  As  director  of  sales  education  of 
the  D.WTON  Rubber  Co..  Dayton, 
Ohio,  L.  Duke  Golden  will  estab- 
lish programs  for  all  sales  and  serv- 
ice personnel  of  the  company  and 
for  distributors"  selling  staffs.  With 
a  similar  post  the  last  ten  years  for 
the  Perfect  Circle  organization  of 
Hagertstown.  Ind..  Golden  has  had 
23  vears  of  experience  in  selling. 
writing  and  teaching.  He  is  a  gradu- 
ate engliiivr. 

Through  vears  of  ex|XTience.  Mr. 
(3olden  is  thoroughly  familiar  with 
visual  tools. 


\Li;iiii    I..    IIk\i,im, 


Hemsing   Advises  ECA  on   Films 
For  Labor  Information  Program 

♦  Albekt  E.  Hemsinc,  named  filml 
advisor  for  the  ECA  Labor  Infor- 
mation Program  for  the  Marshall 
Plan  countries,  brings  to  the  Gov- 
ernment post  the  experience  gained' 
as  film  division  director  of  the  Tex- 
tile \<'orkers  Union  of  America, 
CIO.  and  the  .\malgamaled  Clothing 
Workers  of  .America,  also  CIO.  He 
set  up  the  film  divisions  for  the 
unions  in  1948.  produced  Union  at 
Work  for  the  TWI'A  and  directed 
distribution.  He  headed  16mm  dis- 
tribution for  the  0\^'I  Overseas 
Branch  during  the  war  and  evalu- 
ated the  State  Department's  fibn 
services  in  Great  Britain.  From  1046 
to  1951  he  was  an  instructor  in  the 
Citv  College  Film  Institute  in  New 
York. 

\^  ith  headquarters  in  Paris.  Hem- 
sing  will  be  film  advisor  to  Harry 
Martin,  president  of  the  .American  I 
Newspaper  Guild,  who  heads  the 
Labor  Information  Program,  calling 
for  production  of  motion  pictures 
to  reach  European  trade  union  audi- 
ences for  the  twofold  purpose  of 
combating  communism  and  increas- 
ing industrial  productivity. 

Academic's  New  Film  on  Congressi 

♦  Academic  Films.  Inc..  51()  Fifth 
Avenue,  New  York,  has  completed 
A  Day  In  Congress  (20  niin).  first 
of  a  series  of  films  on  the  activities 
of  various  government  departments 
and  agencies.  Other  pictures  sched- 
uled and  in  production  are  on  the 
Conmierce.  .Agriculture  and  Justice 
departments  and  the  While  House 
Executive  Department. 

The  series  is  designed  to  l>e 
valuable  for  employee  and  union 
mendier  groups  as  interesting  educa- 
tion on  how  the  federal  government 
operates.  All  films  in  the  series  are  . 
completelv   non-polilical. 

Snody  Joins  Kayfetz  Productions 

♦  All.\n  p.  Snody  has  joined  Vic- 
tor  Kayfetz    Productions.    Inc.,; 
as  chief  liaison  director. 
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Shouj  Films  Easier  These  4  Ways 
With  Amazing  New'Thread-EasyProjeetor 


^p       Set  up  in  2  minutesi 
Vt'iih   this   new    KCA      100     projccior, 
you  can  put  picture  and  sound  on  the 
screen    in    onh    2    minuiei!    Or    let    a 
younKSier  do  it  for  you.  Wi  that  easy! 


^^       Thread  film   in  30  secondsl 
Thanks    to    RCAs    new     "Thread-Easy" 
design,  you  can  thread  it  while  >ou're 
lecturing  .   .  .  thread   it  with  one  hand 
.  .  .  thread  it  in  the  dark. 


^J       Pack  up  in  3  minutes! 
No  more  packin>;-up  troubles.  You  can 
button    up    the    complete    RCA    "-100" 
projector  and  speaker  in  only  ^  minnlei. 
Or  let  a  child  do  it.  It'i  jo  simple.' 


^)  Carry  like  an  overnight  bag! 
Single  case  Junior  weighs  only  SS^  2 
lbs.  VC'omen  appreciate  its  liKhtweifEht, 
rounded  corners,  proper  balance.  No 
chafinK  your  leg  as  you  walk. 


No  More  Torn  Filtnl 


Your  precious  film  literally  "lloats" 
ihroufch  this  new  "iOO"  projector. 
The  R("A  "Thread-Easy"  design  is  so 
ama2in)(ly  effective,  escn  minor  er- 
rors in  threading  will  not  damage 
your   film.    Kith  projector  riintiing, 


you  can  open  and  clean  picture  gate 
or  sound  optics  .  .  .  without  damage 
to  Jilm.  And  you  can  project  the 
same  film  50  or  500  or  'i.ftiil)  times 
.  .  .  uithoiit  appreciable  near  or 
t/amage  to  jilm! 


No  More  Last-Minute  Failures! 


It's  ultra-dependable,  built  lor  the 
hard  kniK'ks  of  school  and  commer- 
cial use.  \i>\i  can  easily  replace  pro- 
jection lamp  in  -l5  seconds,  exciter 
lamp  in  20  seconds.  Ressind  10- 
minute  film  in  6^1  seconds,  without 
changing  hells,  pulleys,  or  reels.  It's 
the  only  projector  powered  by  a  big 


.-!-(  motor,  ^i»t> ;  otertize  for  greater 
sound  stability,  better  sound  quality. 
Big  motor  takes  it  easy,  stays  c(m>I, 
liies  lotigcr.  And  it's  quiet.  Operat- 
ing noise  only  5S.S  decibels.  Quieter 
than  recommended  by  'SMI'TE  .  ,  . 
quieter  than  other  projectors  by 
actual  tests. 


VISUAL    PRODUCTS 

RADIO  CORRORATIOM  of  AMERICA 

tMGIMStRIMG    fROOUCTS   DtfARTMfMr.CAMOeM.M.J. 

In  Canada.   XCA   VICTOK  Cam^ny  limiKrf,  Manlraal 
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"I'm  12  years  old. 
I  run  this  projector 
for  my  teacher."       ^ 

■Thankt  to  new  '  Thread'Easy  '  de-  ■  ^^^^^^^B^^^^    ^ 

tign,    hundreds    of    youngitara    lika  I  L^i^^^^^KK^^^^^^ 

!hi»  or*  now  opvroting  the  new  RCA       ^^  ■  J*^^^^^^»^     ^■■M 


"400"   projector,  fr'i  fhof  %implt') 


y      FREE     \ 

jf  BROCHURE    f, 

.'  .,  <* 

^   mail  coupon  ^ 

today!      ^ 


\ 


^\\\\N-^ 


Easiest  Projector  to  Use 


Now  .  .  .  thanki  co  RCA's  new  '"-IOO" 
Junior  projecior.  you  can  show  Ifimm 
movies  Jar  more  eaiily  than  eter  be- 
jore!  Set  up  in  2  minuets!  Thread  film 
in  30  seconds!  Pack  up  in  3  minuces! 
Carr>*    like    an    overnight    bag!    New 


RCA  "Thread-Easy"  desiftn  is  so  sim- 
ple you  can  let  a  l2'ycar-old  child 
run  the  projector.  They're  top-quaiiiy 
movies,  coo.  Both  picture  and  lounj 
jar  exceed  recommended  itandardi  of 
SMrrr      .  .  fr>  actual  tetttf 


Operate  It!  Convince  Yourselfl 


If  you  use  16mm  films  in  your  iciLh- 
ing  or  scllinR  (and  who  doesn't.'' ).  you 
owe  it  to  yourself  to  find  out  about 
this  revolutionary  new  easy-to-use 
projector.  The  new  "Thread-Easy"  de- 
sign is  the  culmination  of  23  years  of 


aCA  rt-vcarih.  Iiiend  coupon  for  dem- 
onstration. Operate  it  \ourielf.  LarjEC 
sales  permit  surprisingly  low  price  for 
this  top-quality  equipment.  Backed  up 
by  RCA.  Nation-wide  service  avail- 
able. So  mail  coupon  today. 


•SMPTE:  "Society  of  Motion  Picture 
and  Television  Enftinccrs.  "  IradinR  au- 
choricy  on  projccior  standards.  SMPTE 
recommends  "L'ni readiness  of  projected 
picture  leu  than  3/10  of  1 '^  of  picture 
width." 

In  (he  new  RCA  "-<00"  projecior.  hori- 
zonut    unsttMdincu   is    I  / 10   of    ire    (i 


timet  as  good  as  SMPTF  ttamdardi  \.  Ver- 
deal  unsiradiness  is  I/"  of  1<V^  K2  timtn 
St  good  as  SMPTE  itundards). 

Sound  quality  alio  beiier  than  SMPTE 
standards  .  ■  .  diiioriion  Iru  than  ^'t. 

All   letird   and   pro»cd  b>    RCA.  fore- 
most pioncrr  in    Iftmm  sound  projrctort. 


RCA  "400"  Junior.  Ilandwimr  bluc|tfeen 
hamnirrtonc  fini%h.  Sinnlr  case,  balanced 
for  eaiy  carr^injt.  weighs  3*'  j  lbs.  "wait 
amplifier.  H-inch  tpcakrr.  For  medium  to 
large  clattrmim^ 

fREE  BROCHURE- 


RCA  "400"  Senior  Same  as  ""Junior  er- 
irpt  10  wait  amphficr.  10  inch  speaker. 
Proje\ioramplificr  weighs  *ft*«  Iba.; 
%praker-acces»ones.     2(*    lb*.     For     larger 

f.H>ni*     .1  ...lTtnrM;m* 
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MAIL  COUPON-NOW! 

t  U-         ^:7,      -^--t     f^Jn     HCURF     W^««K     ■ 


Visual  Producn.  Depc.  25U 

Radio  Corporation  of  America.  Camden.  N.  J. 

Please  send  me.  without  obligation,  full  story  on  new  easy- 
to-use  RCA  '400  "  1 6mm  projector  that  I  can  set  up  in  2 
minutev  thread  in  ^O  secoruls.  pack  up  in  ^  minutes,  and 
carry  lightly  at  an  overnight  hag. 


J 


Am  intcrcsced  in 


.  _   Junior  Model  for  classrooms 
O  Senior  Mcxiel  for  auditoriums 


Name. 


Position. 


Addrru- 


I 

I 
I 
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The  Revolutionary  Asseoibln 
of  the  Picturephone 

Makes  All  This  Possible 


Ihe  patented  assembly  of  the  Picturephone  —  the  way  it  is 
put  together,  makes  it  radically  different  —  fundamentally  —  from 
all  other  sound  slide-film  machines. 

Fourteen  years  ago  it  revolutionized  the  whole  sound  slide- 
film  equipment  industry  with  this  basically  different  assembly  —  the 
only  assembly  that  is  practical  and  does  what  a  sound  slide-film 
machine  ought  to  do. 

This  assembly  provides  even  distribution  of  sound. 

It  provides  a  completely  enclosed  case,  with  nothing  to  muffle 
the  sound  and  no  openings  to  let  in  dirt  or  require  a  zipper  bag. 

It  places  the  projector  in  the  only  common  sense  location  for 
a  projector. 

It  requires  no  container  to  ship  from   meeting  to  meeting. 

It  plays  microgroove  records. 

It  will  play  any  size  picture,  but  it  has  always  had  a  built-in 
shadow-boxed  screen  for  small  groups  —  and  now  comes  television  to 
educate  people  to  look  at  small  pictures. 

It  provides  a  compartment  to  carry  and  protect  an  ample 
supply  of  records  and  films. 

It  can  be  made  the  lightest  in  weight  —  as  light  as  13  pounds. 

It  is  the  one  machine  on  the  market  that  deserves  to  be 
called  perfectly  portable. 

It  can  be  made  at  the  lowest  cost. 

It  is  quickest  to  set  up,  quickest  to  pack  up,  and  in  every 
way  the  most  convenient  to  operate. 

And  as  for  durability  —  well,  as  these  lines  are  being  written 
the  sixth  machine  we  ever  built  —  14  years  ago  —  has  finally  come  in 
for  service.  When  we  build  'em  they  stay  built. 

//  you  want  to  be  up-to-date  in  your 
sound  slide-film  department,  write  us. 

MANUFACTURED  BY 

0.  J.  McCLURE  TALKING  PICTURES 

Telephone  CAnal   6-4914 


This  Picturephone  weighs 
only  I  J  pounds 


1115*2  WEST  WASHINGTON  BOULEVARD,  CHICAGO  7 
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HE      FOREMOST     CUSTOMERS 


IN     THE     COUNTRY     BUY 


COLUMBIA 


FOR     THE     ULTIMATE 


IN      SLIDE      FILM 


TRANSCRIPTION     QUALITY 


Write,  phone,  wire  for  the  details 

W  O  L.  U  M  B  I  A     TRANSCRIPTIONS 

A  Divition  o*  Columbia  Rvcordi,  Ipc.  0t 

New  York:  799  Seventh  Avenue,  Circle  5-7300 

Los  Angeles:  8723  Alden  Drive,  BRadshaw  2-5411 

Chicago:  Wrigley  Building,  410  N.  Michigan  Avenue,  WHitehall  4-6000 
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COLOR  FILM  DEVELOPERS,  Model,  19,  20 

and  26  completely  and  outomotically  process  Ansco 
Color  Film  to  highest  professional  standards.  35mm  ond 
16mm  models.  Handle  both  camera  ond  print  stock.  En- 
tirely self-contained  with  refrigeration  ond  re-circuloling 
systems,  air  compressor  and  positive  temperoture  controls. 


DOUBLE  HEAD  PRINTERS,  3Smm  end  16n.m, 

offer  four  prociical  printing  procedures:  1.  Composite 
print  with  positive  stock  ond  picture  negative  threaded 
over  one  heod  and  sound  negative  on  the  other.  2. 
Double  print  makes  two  positive  prints  from  one  nega- 
tive. 3.  Single  print,  using  either  head  independently. 
4.  Double  print  using  both  heads  independently  with 
two  rolls  of  negatives.  Operates  in  either  direction.  60 
or  120  ft.  o  minute.  B  &  W  ond  color. 


HOUSTON 
FEARLESS 


GIVES  YOU 

AUTOMATIC 
POSITIVE  CONTROL 

from  Camera  to  Screen 


Top  flight  photography  is  only  the 
beginning  of  a  fine  motion  picture.  The  steps 
between  the  camera  and  the  screen  are  equally  important 
and  make  the  big  difference  between  mediocrity  and 
perfection.  For  20  years,  the  motion  picture  industry  in  Hol- 
lywood and  throughout  the  world  has  relied  on  Houston- 
Fearless  processing  equipment  to  produce  the  finest  results 
while  assuring  maximum 
efficiency,  speed,  economy 
and  dependability. 


COLOR  AND  DENSITY  SCENE  TESTER  and  Sen,;- 

lometer  Combination  accomplishes  single  frame  print  tests  with 
15  combinations  of  print  ftlters.  Provides  a  quick,  easy  and  ac- 
curate method  of  determining  the  proper  filter  pock  to  be  used 
in  color  printing.  Valuable  in  balancing  two  print  stock  emul- 
ons,  indicating  voriotions  in  overall  speed  ond  individual  loyer 
speed  and  in  determining  the  proper  processing  techniques  to 
control  vorlables  of  confrosts. 


Write  for  information  on  specially-built 
equipment  for  your  specific  needs. 

•  DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 

•  COLOR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

WORLD'S  LARGEST  MANUFACTURER  OF  MOTION    PICTURE    PROCESSING   EQUIPMENT" 


A    BUSINESS    FILM    REFERENCE    AND    RESEARCH    CIBKAH^     AT    VOIR    SERVICE 

Write  today  for  complete  details  on  the  Film  Guide  services  have  now  Iteeii  iiiiproved  t.i  meet  vour  needs. 
Library  and  the  Business  Film  Bookshelf  Services  ,\ddress:  Film  Guide  Library.  Business  Screen,  150 
available  to  subscribers.    These  economical  reference         E.  Superior.  Chicago    II.    Write  today— don't  delay! 


Photo  Experts  to  Discuss 
Visual  Aids  in  Industry  | 

♦  Lxjierl.-i  (roll!  (.ciierul  Ml 
tors,  Ford,'  North  Anieric; 
Aviation.  I'niversilv  Micr* 
films.  Eastman  Kodak  uikI  tl 
Naval  Ordnance  l-alioratoi 
will  discuss  joh-lraininp  m 
vies  and  other  phases  of  indu 
trial  |iliiilii^ra|iliy  in  Dclrnil  <, 
\\i(liic^da\.  OcIoImt   11). 

rill-  sMiipiisiuMi  will  I)*-  tl 
opening  feature  of  the  195 
Photographic  Society  of  Ame 
ira  convention,  and  George  1 
Katun  of  Eastman  Kodak  W 
lie   the   moderator. 

.Max  Beard  of  the  Navi 
Ordnance  Laboratory  will  oui 
line  the  use  of  high  spee> 
motion  pictures  in  ni(liistr\ 
while  T.  H.  Miller.  Eastmai 
Kodak,  is  scheduled  to  cove 
the  planning  and  preparatioi 
of  industrial   visual   aids. 

"Making  Pictures  Within  tli 
Plant"  is  the  subject  of  a  tai 
to  he  given  by  Walter  Farvn, 
of  General  .Motors  Photo 
graphic.  Another  discussiot 
leader  at  the  symposium  will  b< 
Fred  Basom,  Lniversity  Micro 
films,  who  is  going  to  discus; 
microfilming    in    industry. 

Invitations  are  being  issued 
to  all  who  work  with  photop 
raphy  in  industrv. 
Open  Public  Relations  Contest 
♦  I  he  annual  awards  contest 
for  outstanding  achievement  in 
the  public  relations  field  ha 
been  opened  by  the  .\niericaii 
Public  Relations  Association. 
Many  PR  films  will  be  con- 
sidered in  the  competition  for 
the  traditional  "Silver  .\nvil" 
trophies  which  have  been  won 
by  some  of  America's  industrial 
and  institutional  leaders  in  pul' 
lie  relations  accomplishment. 

Entries  will  be  evaluated  ii 
Washington  by  a  nationally 
distinguished  group  of  jutlgt"- 
under  the  chairmanship  of  for- 
mer Congressman  Robert  Rams- 
peck,  now  chairman  of  the  I  .  .*>. 
Civil  Service  Commission. 
Princeton  Film  Center  Agency 
♦  Jaik  Harlass.  executive  vice- 
president  of  The  Princeton 
Film  Center.  Inc..  has  an- 
nounced the  appointment  of 
United  ,\dvertising  .-Xgency, 
Newark  and  .New  Vork  City, 
to  handle  the  company's  busi- 
ness publication  and  direct  mail 
advertising. 

The  company  also  annoiinio 
the  o|M>ning  of  a  New  ^  ork 
ollice  at  MH)  Park  Aw..  o])po- 
site  the.  Waldorf-.Astoria.  A 
large  projection  room  is  includ- 
ed   in   the   suite. 
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BUSINESS     SCREEN     MAGAZINE 


i&A, 


*Aiithonzp  YOitr  lah- 
(pntlory  Ut  make  up 
your  uoxt  ttnlvr  on 


OnCK  you've  tried  ANSCO  T^'1M;23S.  you'll 
agree  it's  the  finest  duplicating  film  on  the 
m.irket  —  today.  I  here's  onlv  one  wav  to  com- 
pare, that's  try  it.  Compare  it,  feature  for  fea- 
ture, w  ith  the  duplicating  film  you're  now  using. 

I  oii'll    he    convinced  —  .is    manv    others   have 

hern     -with  ""-•  trial! 


Ansco  Color 

16MM      DUPLICATING      FILM 


TYPE   238 


*  COMPARE  FOR   FINER   DEFINITION 

*  COMPARE  FOR   FAITHFUl   COLOR  REPRO- 

DUCTION 

*  COMPARE  FOR    CLEANER,  WHITER    WHITES 

*  COMPARE  FOR  HICH-FIDEUTY  SOUND 


ri.L  S  the  jd\  .1111.1^1  %  111  l.i»i  (iMKessmg  service 
through  New   ^ork.  Chicago  and  Hollywood. 


Ansco,  Hinghamton.  New  ^'ork.  A  Dixision 
of  Ctcncral  Aniline  &  Film  Corporation.  "/>"». 
Rftfarck  to  Rfatit\." 


N  I!  M  B  K  R     f. 
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A  Substitute  for  Trained 
Manpower... 


gllllllllillillllllllllllllWIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIH^ 


There's  no  such  thing,  of  course — but  unskilled  men  can 
be  trained. 

A  good  training  program,  in  addition  to  teaching  job  skills 
and  procedures,  must  motivate ;\xm\.\?.x  condition  employee 
attitudes  so  that  knowledge  is  not  only  accepted  but  put 
into  effective  practice. 

Our  approach  to  this  problem  is  based  on  the  realization 
that,  in  the  motion  -picture,  we  have  in  our  hands  the 
strongest  emotional  medium  for  the  development  and 
creation  of  positive  attitudes  in  training. 

We  have  built  our  staff  along  these  lines — to  serve  you 
most  effectively. 


PATHESCOPE      PRODUCTIONS 

THE       PATHESCOPE       COMPANY       OF       AMERICA,       INC. 

580   FIFTH  AVENUE,   NEW  YORK    19,  N.   Y. 

PLAZA    7-5200 


PRODUCERS     OF     •     MOTION     PICTURES     •     FILM     STRIPS     •     TELEVISION 


r 


'<3», 


A 


^  <1#  f^^  ^' 

/   '  K         /  in  pursuit 


fsijf^ 


PERFECTION 


■1?'V    ^»i, 


-'••*'W'»r.  H 


\J 


*^^-  .'i^jLi 


fx 


RADIO 


M-* 


C    HALL 


f^OCKEFELlER    CE 


vTEH  .  ^E^vroHK 

April  2A,  1951 


Mr-  ^^'^^  vCprocesslng  Corporation 
Peerless  Film  rr 

165  VJest  ^6th  Stre 

Newtork  19,  N. 


■<th  the  Musi-C 
venience,  received.     «« 

tor  ligh^  "!^^  season  and  toughen  the  ^^^,  P^o  •f^'^^'^^ow 

^nt  appears  to  ^^   ^^^^  ^^e  ^''^  f '\c;een,    »=^f;,?treet.>ent 

^^°"*    /  fA«  has  been  good  for 

treated  fil"  ^aa  ^^^^  ^^^^  ^^^^^^ 

^10  cm  MUbIC  HAU. 


Bit 


Chief  ProJ.otl»n"<' 


^^W^' 


CHAM.B  WIU-EB'" 


Peerless 

9  ..•.^•««^AV 


^RLESS  FILM  PROCESSING  CORPORI 

I6S  WIST  46TM   STBIIT,   NIW   YOIK    19. 
o««  ttWARD  STtllT,  MOUYWOOO  31.  C 


1  he  oldest  and 

,,   most  exberieuced 

l6)U))i  jdm  laboratory 


44  YEARS  AGO  {/ofig  before  Vahithio), 
Holly iiooct  Film  iias  serving  major  producers! 

Of  all  the  existing  film  laboratories,  only  Hollywood  Film 
can  point  to  a  histor)'  of  outstanding  leadership  since  1907! 
In  that  time,  we've  developed  the  finest  production  facili- 
ties, plus  a  "know-how"  that  assures  you  highest  quality 
prints  at  reasonable  prices.  Our  modern  electronic  con- 
trols eliminate  notching,  make  splicing  invisible,  provide 
brilliant  sharp  definition,  and  guarantee  perfectly  balanced 
color  and  density  prints.  Try  us  and  see.  You  will  be  de- 
lighted with  the  results.  Send  us  your  NEXT  laboratory  job. 

Imnwdijte  service  and  prompt  tietiiery  of  any 
i(uantity.  Lou  est  prices  consistent  uith  fine  quality. 
Quotations  gladly  given.  Write  for  free  lab  price  list. 

COMPLETE    16MM    LAB    SERVICE 


•  Negollve   Developing 

•  Reversol   Processing 

•  Reduction    Printing 

•  Conlocl  Printing 

•  Kodochrome  Reproductions 

•  Free  Editing  Rooms 


•  Releose   Prints   in    Color 
or   Black-and-white 

•  Edge  Numbering 

•  Free   Projection  Service 

•  Free  Storage  Vaults 

•  Shipping  ond   Receiving   Service 


FINfST 

LAB  WOfiK 
SINCI    1907 


HOLLYWOOD  FILM  ENTERPRISES,  Inc. 


Film  on  Fire  Prevention  Available 
For  Showings  to  Civic  Groups 

*  \  iinc-Miiniili-  inntiiiii  |>i<'turr  or 
"trailer"  on  fire  prevention  has  been 
pri)durpd  by  the  National  Board  of 
Fire  I  ixlcrwritcrs  for  showings  in 
motion  picture  llicatcrs  or  at  pulilic 
iiK'ctiiigs  (luriiif;  Kin-  I'rcviMilion 
Week.  October  71.i. 

fire  departineiils,  local  fire  safety 
committees,  insurance  boards,  cham- 
ber of  coninierce  associations, 
schools,  churches,  safety  councils 
or  other  civic  groups  will  find  the 
film  very  useful. 

Created  by  Dave  Fleischer.  Holly- 
wood producer  of  animated  car- 
toons, the  film  dramatizes  the  need 
for  fire  safety  in  the  home.  It  is 
available  in  16  and  .':$5mm  and  has 
a  ten-second  space  or  end  title  for 
the  name  of  the  sponsoring  organ- 
ization and  fire  chief.  Prints  may 
be  ordered  from  Filmack  Corpora- 
tion, 1327  S.  Wabash  Avenue,  Chi- 
cago 5,  Illinois. 

Annual  Audio  Fair  Will  Open 

At  Hotel  New  Yorker  November  3 

*  Am  estimated  15.000  engineers, 
students  and  audio  enthusiasts  arc 
expected  to  visit  the  Audio  Fair 
to  be  held  at  the  Hotel  New  Yorker 
November  l-,3. 

The  three-quarter  billion  dollar 
audio  industry  will  exhibit  its  sound 
recording  and  reproducing  eciuip- 
ment  used  by  schools,  hospitals, 
places  of  public  assembly,  indus- 
trials, private  homes,  military  and 
scientific  research  organizations. 

Colleges  and  universities  are  find- 
ing sound  reproduction  an  impor- 
tant tool  for  education,  and  manv 
such  institutions  have  created  audio- 
visual departments  to  facilitate  the 
use  of  these  new  techniques.  Medical 
men  and  industrials  are  using  high 
quality  audio  equipment  in  such 
studies  as  the  psychological  and 
fatigue  effects  of  specific  noises. 

New   Abrasives  Motion   Picture 
Produced  by  Norton  Company 

*  A  new  Norton  Company  color 
motion  picture  on  abrasives  aiul 
grinding  wheel  manufacture  litlc<l 
Grits  Thai  Grind  is  now  readv  for 
industrial  showings. 

This  30  minute.  16nim  film  shows 
the  step-by-step  manufacturing  proc- 
ess from  mining  bauxite  in  Arkan- 


6060     SUNStT     BLVO. 


H  O  L  ir  WOOD     2  8,    C  A  I  I  F. 


SUDKMI.M     W  HI  I  h  H  IMUKC  TOK 

AVAII Mil  K 
Safely.  Mltf^  ir:)iiiiii^,  ;iii(l  f:H-tury  cm- 
ployce  itiilnrlriiijtiiiii  >(>iin<l  !«lidi'* 
fllnl^.  My  Mifcly  tilnis  rercivcH  "tte^t" 
uwunU  from  (he  National  ( ■oniniinci- 
on  Filni!>  fitr  Saffty  for  tlif  last  four 
yi'ar-.  \\  i«li  to  rrhirati-  in  (latifornia. 
)\ill  III'  in  l,ti*  Anpfle-i  by  Orlotipr 
l.'i.  W  ril<* :  lto\  OA.  Hii>inef.Ti  Srrefii. 
I 'ill   K.  Supi-rior  Su  Cliiraco   II.  III. 


«as  to  the  finished  product  in  Wi' 
eester  grinding  wheels.  Otlii-r  N<i 
ton  products  are  also  covered  in  tl 
picture. 

rile  new  film  is  available  on  a  f r . 
loan  basis  from  the  Norton  Coi 
pan\.  Worcester  6.  Mass.  (!o|)i 
may   also   be  purchased. 

Audio  Productions'  Volume  Show: 
Heavy    Business   Film    Activity 

♦  \uiiii  riiuDi  (  riDNs  is  now  cor 
pleting  its  17th  film  for  the  Amei 
can  'relejtlione  and  Telegraph  Coi 
pany.   Among   thirteen    other    filni 
in   current    production,   nine   repr' 
sent  repeat  business  from  such  flrn' 
as     the     Kthyl     Corj).     (for     whii 
Audio    has    made    fifteen    pre\i(ii 
pictures),  .McGraw  Hill  Book  Con 
pany  I  10  I.  the  Texas  Company  (7 
the  .National   Board  of  Fire   I  nde\ 
writers    (4),    the   American   Cancc 
-Society  (4),  the  Cast  Iron  Pipe  Rr 
search  Association  (3),  the  Penns) 
vania    Railroad     1 3 1,    and    W  vetl! 
Inc.    (3 1.  • 

RCA   Victor  Acquires   Muzak's 
New   York   Recording    Studios 

♦  RCA  Victor  Dimsio.n  has  put 
chased  Muzak  Corporation's  r< 
cording  and  studio  equipment  i 
New  York.  .Many  of  .Muzak's  for 
mer  employees  are  now  with  RC. 
Victor  and  the  division  is  takin 
over  Muzak's  lease  on  the  latter', 
studios  on  46lh  Street. 

The  new  facilities  will  enabl 
RCA  Victor  to  fill  orders  for  verti 
cal  as  well  as  lateral  recording  ii 
its   Custom   Record   Sales   Division 

-Although  Muzak  has  now  aban 
doned  studio  and  outside  pressinj 
for  commercial  customers,  the  Cor 
poration  is  expanding  wired  musi< 
operation  and  retains  a  pressinj 
plant    in    Elizabethtown.    Kentucky 

Air  Camera   Contract  to  Maurer 

♦  A  .S500.000  contract  to  product 
type-22  cameras,  designed  to  mee 
specifications  for  a  radar  image  re 
<-ording  camera  for  bombers,  ha; 
been  awarded  to  J.  \.  MaURER,  Inc. 
I>\  the  HQ-.'\ir  Material  Connnanc 
at  the  Wright  Base  in  Dayton.  Ohio 
President  John  A.  Maurer  designet 
the  camera  to  be  smaller  and  liglilei 
than  other  16rmii  types  for  tin.- 
functioning,  on  s[)ecifications  froi 
the  Photographic  Reconnaissam 
Laboratory  of  the  Air-Research  an 
Dexelopment  Command. 


HOT  SPLICERS! 

Giiswold  Hot  Splicers 
$65.00 

Your  Griswold  Splicers.  .Models  R2 

and    Ri    converted    to    Hot    Splicer 

S40.00 

Camera  Equipment  Company 

l&OO  Broadway.  N.  Y.  If.  N.  Y. 
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BUSINESS     SCREEN     MAGAZINt 


T, .  make  sure  your  slide  film 
SOUNDS  like  a  million! 

Give  it  the  benefit  of  RCA  VICTOR  engineering! 

First-rate  visual  presentation  must  have  the  support  of  true-to-life 
ear-appeal  to  do  its  job  most  effectively.  That's  why  America's 
major  slide  film  producers  rely  on  RCA  Victor  for  a  thoroughly 
engineered  record.  RCA  Victor's  50  years  of  experience  and 
advanced  electronic  techniques  assure  you  unbeatable  service  in... 


Contact  an  RCA  Victor  Custom  Record 

Solej  Studio,  Dept.  9E 

NEW   YORK;  630  Fittti  Ave 

New  York    20,   New  York 
JUdton    2  5011 

CHICAGO:  445  Nottli  Lake  Shore  Drive 
Ct<icogo   I  I,  Illinois 
Wliiletiali  4-3215 

HOILYWOOD:   1016  Nortl<  Sycamore  Avenua 
Hollywood  38,  California 
Hillside  5171 

Write  for  our  Custom  Record  Brochure  today  I 


RECORDING  PROCESSING  PRESSING 

•  The    most    modern    sound-reproducing    equipment    and    facilities   .   .    .   latest 
developments  in  automatic  fro^ne-progression  recording. 

•  Engineers  who  specialize  in  slide  film  recordings  assure  the  best  presentation 
of  your  slide  film  story. 

0  Pure  Vinyl-Plastic  records  —  both  standard  and  microgroove  —  pockoged 
in  special  slide  film  shipping  cartons  when  desired. 

•  An  extensive  music  library  service. 

•  Careful  handling  and  prompt  delivery. 


Radio  Corporation  of  America 
RCA  Victor  Division 


^fx) 


N  t'  M  II  K  R     6 
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O0una  Jiasiefis,  Jnc. 


MOTION     PICTURES 
SLIDE     FILMS 
TV    SHORTS    AND 
1 65  WEST  46TH  STREET  —  NEW  YORK  19...  PHONE  PLAZA  7-6600         COMMERCIALS 
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BUSINESS     SCREEN     MAGAZIN} 


■  sales  presentation  .Tf 
\  training  lecture.** 


£^iAA^7 


color  pictures  prove 
your  point... the 

KODASLIDE 
PROJECTOR, 

MASTER  MODEL, 

gives  mmM  fmx/M  to  your  transparencies 


Here's  the  way  lo  puc  the  full  power  of  color  to  work  for 
you.  W  hen  you  show  your  color  transparencies  on  the 
Kodaslidc  Projector,  Master  Model,  they  fairly  spring  to 
life  with  an  impact  and  vivid  realism  that  prove  your 
point.  In  office,  lecture  hall,  or  even  in  a  large  audito- 
rium, the  superb  optical  system  of  this  remarkable 
instrument  can  provide  more  light  on  the  screen  than 
any  other  2  x  2-inch  slide  projector.  I:ven  in  a  light- 
ed room,  your  color  slides  take  on  a  new  brilliance. 
Your  sales,  training,  or  demonstration  story  is  told  with 
a  conviction  that  brings  results  .  .  .  keeps  you  in  control 
of  your  audience  at  all  times. 


Carries  your  entire  line  in 
one  lightweight  package  .  .  . 

the  KODASLIDE   TABLE  VIEWER, 
MODEL  A 

For  individuol  or  imall-group  viewing  on  a  d*lk  In 
fully  lighf«d  ofTicfft —  itiv  Kodotlid*  Tobl«  Viewer 
ihowf  yovr  2  «  2-inch  color  ilidei  tmoothly,  quickly. 
Slidei  ore  changed  by  puihmg  the  plungerj  rto  need 
for  individual  fumbling  and  feeding.  Thi»  complete 
pro)*ctor,  screen,  and  changer  in  one  compact  unit 
mIU  for  S97.50.  Acc*tK>ry  carrying  ca»«  i»  $27.50. 


V^'iih  a  choice  of  four  fast  lenses  and  lanipb  up  to  lui)U 
watts,  the  Kodasliilc  Projector,  Master  Model,  meets 
every  projection  requirement.  To  protect  your  valuahlc 
transparencies,  a  fan  forces  cool  air  to  the  lamp,  tu  the 
condensing  system,  and  to  both  sides  of  the  slide.  A 
handsomely  covered  carrying  case,  holding  the  pro- 
iect<»r,  tv\o  lenses,  spare  lamp,  slide  carrier,  and  cord  is 
available  as  an  accessory.  I'or  further  information  or  a 
demonstration  of  the  K.odaslide  Projector,  Master  Mod- 
el, see  your  Kodak  dealer.  Prices  ranging  from  $I6*>  co 
$246,  depending  on  choice  of  lens,  liastman  Kodak 
Company,  Rochester  4,  N.  Y. 

Prices  subject  to  change  u  tthoMt 

notice.    Comu/l   your  Jcaler, 

PHOTOGRAPHY... 


M   MIIKK     h 


VOM   MK     12     •     I  OS  I 
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For  Instant  Movability 
and  Advanced  Design 


( I 


HYDROLLY"    ' 


(TV   or  Camera   Do/lyJ 

Hydiaulic  lilt  type  (or  (ast  up- 
ward and  downward  motion 
o(  TV  and  Motion  Picture 
cameras.  Lightweight— sturdy 
— easily  transported  in  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
head.  Inline  wheels  lor  track 
use.  Steering  wheel  and  door 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35mm 

IMMEDIATE  DELIVERY 

Any  combination  of  sprockets  assembled 
to  your  specifications.  Sturdy  cast  alumi- 
num construction.  Foot  linear  type,  with 
frame  divisions  engraved  on  sprockets. 
Contact  rollers  adjusted  individually  (or 
positive  lilm  contact.  Fast  fingertip  roller 
release,  sprocket  shaft  slip  lock,  complete 
with  footage  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  Camera  and  Maurer  Camera 


115  V.  Universal  Motor— AC-DC 
Variable  Speed  8-64  Frames 
Separate  Base  tor  Cine  Special 
Adapter     tor     Maurer     Camera 

INTERCHANGEABLE    MOTORS: 

12   Volt   DC   Variable   Speed   8-64   Frames. 
115    Volt    AC    60    Cycle,    Synchronous    Motor. 
Single  Phase. 

Animolion  Motors  lor  Cine  Special,  Mauier,  B  & 
H,  Mitchell  Cameras,  Motors  lor  Bo/ex  and  Fiimo 
Cameras,  and  Time  Lapse  Equipment. 

•  LENS  COATING 

•  "T"  STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of    lens    mountings    and    camera    equipment 
for    16mm   and   35mm   cameras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  and  others  lor  Motion  Picture  and 

TV   Cameras. 

•  RENTALS   —   SALES    —    REPAIRS: 

Mitchell.  Eyemo,  Bell  6,  Howell.  Wall.  Cine 
Special   Cameras. 

Write   for   full   Information   and  prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 


Army  Film  on  Safely  Receives 
National  Award  from   Committee 

♦  I  111-    \Mliiilial   (  !nllllllillil-  MM    llllll- 

fur  .Safcl)  has  auunli-d  llii'  \riin 
a  .spi'iial  citalioii  for  (li'vcUi|)iii};  llic 
safety  filiii.  Once  Too  Often.  Jnhii 
.Mc(;ill  of  the  Autoinotivi'  .Safety 
I'DUtMlalion  preseiiletl  the  aivanl  dii 
liilialf  of  the  eoiiiiiiittee  to  I,t.  Gen. 
\iillioii\  C  .McAulille.  Arniy  As- 
sistatit  Chief  of  StafT.  (J-1.  I'ersoii- 
nel. 

After  accepting  the  award  for  (In- 
Army,  General  McAulifTe  presenled 
it  to  Maj.  Gen.  George  I.  Hark. 
Chief  .Signal  Olliccr  of  the-  .Ariiiv. 
whose  stall  produced  the  film. 

Once  Too  Often  was  accorded 
highest  honors  in  the  general  safel\ 
field  for  iioii-tlicatri<al  films  pro- 
duced  or  releasefl   in    1950. 

Utica    Drop   Forge  Sound   Films 
Show  How  Pliers  Are  Made 

♦  The  new  16inni  sound  iiiutiun  pic- 
tures, Add  Power  to  Your  Hands. 
and  Pliers.  Their  Care  and  Use,  ha\e 
been  released  by  the  Utica  Droji 
Forge  and  Tool  Corporation  ac- 
cording to  Henrv  J.  Zellweger,  com- 
pany advertising  manager.  Distribu- 
tion to  schools,  colleges,  industry, 
business  and  farm  groups  through- 
out the  nation  is  already  und<T  wa\. 

Add  I'oirer  to  Your  Hands  shows 
the  step-by-step  manufacture  of  a 
pair  of  lineman's  drop  forged  pliers 
including  scenes  of  white  hot  steel 
ingots  being  formed  and  rolled  in- 
side a  steel  mill.  In  addition  to  llie 
drop  forging  process,  all  other 
phases  of  pliers  manufacture  are 
also  illustrated. 

The  second  film  demonstrates  the 
man\  uses  of  pliers  in  the  home,  in 
industry  and  on  the  farm.  Many 
unusual  applications  of  the  more 
than  lOU  different  kinds  of  pliers 
made  by  Utica  Drop  Forge  are  fea- 
tured in  the  motion  picture. 

Hoth  films  are  available  to  any 
group  at  no  charge  through  John  C. 
Davies  &  Associates,  Inc.,  Ltica, 
New  York. 

Materials  Handling  Motion  Picture 
Offered  by  Yale  &  Towne  Company 

♦  A  new  sound  motion  picture.  Top 
Performance,  produced  by  the  Yale 


20  WEST  22nd   STREET 


NEW  YORK   10.   N.  Y. 


CiM'stuood  Ta|K' 

Recorders 

Demonstrators  at  approxiniute- 
l\  6(1',    olT  rei;ular  retail.   Good 

condition. 

$80   each 

GAMBLE-SKOGMO,  Inc. 

15  North  8th  St. 
Minneapolis  3,   Minnesota 

Att:   H.   J.    Frommelt 

&  Towne  Manufacturing  Coiiipan 
di-aU  with  the  application  of  indu 
trial  trucks  and  hoists  to  vuriou 
materials  handling  problrtiis.  Usil 
of  a  circus  motif  in  the  filming  giveil 
added  interest  and  shows  how  mud] 
em  materials  liandling  is  used  tit 
save  didlars,  |>hysi<'al  exertion  o 
employees,  time  and  floor  space  ii| 
all  branches  of  industry  and  btlMl 
ness. 

Running  time  is  22  minutes.  Foi 
booking    information   write   to   Yal< 
&   Towne   Manufacturing  Cornpain 
IIDIHI  Koosevelt  Blvd.,  I'hiladclph. 
1.5.   Pa. 

New  Film  on   Disaster  Conlrol 
Prepared  by  McGraw-Hill  Compon> 

♦  A  new  16mm  sound  motion  pii 
ture  in  the  field  of  civilian  <lefenv 
is  Disaster  Control,  recently  re 
leased  by  the  film  departiiieiit  i.i 
.Vlctiraw-llill.  The  picture  outline^ 
a  disaster  control  program  which 
can  be  adapted  to  the  individual 
needs  of  any  plant  operation. 

It  stresses  self-help — importai 
when  outside  agencies  will  be  ovn 
whelmed  with  calls  for  assistance, 
and  recommends  a  careful  study  oi 
personnel  resources.  Disaster  Con 
trol  offers  pointers  on  procedures 
to  be  followed  to  combat  shock 
wave,  heat  flash  and  nuclear  radia- 
tion. 

All  the  techniques  illustrated  in 
the  film  are  aimed  at  securing  one 
result  above  all  others:  the  restora- 
tion of  vital  jiroduction  flow  to  as 
clo.se  to  normal  level  as  possible. 

The  film  has  been  made  to  sell 
for  approximately  SlOO  and  further 
information  may  be  obtained  from 
the  McGraw-Hill  Book  Companv. 
Text-Fihii  Department,  ^^0  V^'est 
42nd  StreeU  New  York  If..  .New 
^ork. 

M.  K.  Sweetman  Joins  Transfilm 
to  Cover  New  England  Territory 

♦  Mkkkii.I.  K.  SwKKTMAN,  formerU 
of  Jam  Handy  and  Caravel  Filni>. 
and  his  own  firm.  -Sweetman  I'rn- 
ductions,  has  joined  Tra.nshi.m. 
Inc. 

Mr.  Sweetman  will  cover  the  New 
Kngland  territory  for  Transfilm. 
with  headquarters  in  the  Bridgeport 
area. 


You  can  buy  titles  for  less  than 
KNIGHT  QUALITY  sells  for,  but 
you  cannot  get  greater  value  at 
any  price.  That's  why  our  titles 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDIO 

341  E.  Ohio  Street,  Chicago  II.  INinois 
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H.    KYNCTT.    mCSIOCNT    AND    CHAIRMAN    0* 
<)HN   N.    PLATT.    «CCM[Tarv 
ROSS    CAUILC.    IRCAlUtI* 


<((»    TOOK    OFnct 
SSO    V      4IRB    ir. 

■C«     TORI      II 
LONSACRC     S'XSXI 


Audit  Bureau  of  Circulations 


A  Cuopcralive  Association  of  Advertisers,  Advertising  Agencies  and  Publishers  for  the  Verification 
of  Circulation  of  Newspaper  and  Periodical  Members  in  the  United  States  and  Canada 

123    NORTH    WACKEft    DRIVI 

Chicago  6,  Dlinois 

CCNTIIAl   (-7II4 


BOARD  or  DIHECTORS 


n««)»tllT    Al*9    CHI 

N.    >TNITr 
Anill-XTNITT    CO.. 


PMILADILPNIi,     PIVIIA. 


I«r    tlCt-CHAiawAN 
ILU*II   *'    HART 

■.  I.  Du  rom  m  aciiouas  •  cohpaik 

■  tLMIRfilOII,     DCL. 

INS    VICl-CMAIAHAR 
I.   NATTON 

DnROlT   ract  pRCsi.    DfTAOir.   mcH. 

IRD     tlCI-CMAIRMAN 

piiRT  II    a«Ar 

|ut«    ilAROARO    OIL    CO..     RC«     TORI,     R      T 

tKCafTART 
IHII    H.    PIATT 

iRArr   rooDs   cOMPAnr,    Chicago,    ill 

TRtASURIR 
•  OSS    CAIIILC 
;0    lUIRlTT     COHPANT.     IRC.     CMICACO,     ILL. 

[HJAHIN    ALLEN 

CURTIl     PUILISNIHC     CO 
PMILAOCLP44IA,      PINRA. 
SLB    lAXER.    JR 

LOUISVILLI    COURlIt    ;0(IRRAL     ARR    TIMtl 
LOUIIVILLI.     RT. 
laNON   0.    •EATTT 

tVirr    R    COMPART,     CMICAOO,     ILL. 

1.    llACIlluaN.    1» 

MCRRAfl.RlLL    PURLItHIRR    CO..    IRC. 
Rt»    TORI.    ■.    T. 

LUII   iaooN 

■ARILITI     COHPANT.     OITtSION     OP     URION 
CARRIOC    AHD     CARRON     CORP 
Rl«    TORS.     R.     T. 
J.  J.    lUTLIa 

•LORI    IRD    WAIL.     TOROHTO.    ORT. 

OWARD    K.    CHARIN 
•IRIIAL     rOOO)    COAP..     RIV    TORC,     H.    T. 

lANLET    a.    CLACUE 

■  eOlRR    H09PITAI     PURLISMIRR    CO   .     IRC. 
CRICARO,    ILL. 
DWRT   N     CaiTES 
•lalAAL    MILIT.     IMC    . 


MIMRIAPOLIS.     MIRM. 

IRNARO  c.   Durrf 

lAIIIR.    RARTOH.     RURTTINf    A    OSRORR.     IRC. 
RC«     TORI.     ■.     T. 
EATON 

UISEIL   I      ELLER 

lOf     ARAILCS.     CALIP. 
laiBTON     HEALY 

MIAAM     RALICR    A     SORt     IRC. 
OITROIT.     RICH. 

■•HI   t.    JOT 

AIRTIMIL.     CIMTRALIA.     ILL. 
lUIAII   r.    LUCIT 

lARLI    ARD    TRIRURI.     LARRIRCI.     HAll. 

i.    acLEAII 
PISRIR   ROOT    RIV..    RIRIRAL    ROTOR*   CORA. 
OITROIT,     RICH. 

AIUII    •      PALMER 

CITItCR    RCRI.     HOLLTROOR.    CALIP. 

amiiER 

URARIAR    AIMIAAL    ILICTRIC    CO   ,     LtO. 
TORORTO,    ORT. 

AaaENCE    •      SIIER 

RARIMALL    ri|LO    A    COMPART.    CHICARO,     ILL. 

RAILES  E     SRIEET 


EtUt  A     WATT 

PMLtRT     IRItURI.     RORRT     ROIRIt.     ILL 

JAmS  N.  SHRYOCK 

■lECUTIVI   VICE   AREtlOENT 
AND    HANAtlNO    DIRECTOR 

AiST.     HANAOINC     OIRSCTORS 

WM.  r.  HorniAim 

CARt   CAZLEY 


Septenber  17,  1P51 


Modem  Talking  Picture  Service,   Inc. 
IhO  East  Ontario  Street 
Chicago  11,  Illinois 


Att:  Mr.  Richard  M,  Hough 


Gentlemen ; 


Please  extend  the  national  distribution  of  the  A.B.C. 
film,  "NOW  WE  KNOW",   to  include  advertising,   journalism 
and  raariceting  classes  in  high  schools,     V/e  have  ordered 
additional  prints  to  meet  this  increased  demand. 

"NOW  WE  KNOW  tells  the   story  of  how  A.B.C.  was  organized 
and  how  it  functions  as  a  bureau  of  standards  in  the  adverti- 
sing and  publishing  ind\istiy  by  providing  a  standardized  and 
accepted  yardstick  for  n^asuring  and  verifying  paid  circu- 
lations.   We  consider  it  important  for  all  students  to  know 
about  A.B.C.  as  an  essential  factor  in  the  development  of 
Americain  advertising.     You  will,  of  course,  continue  distri- 
bution of  the  film  to  advertising  and  sales  deT»rtHients, 
agencies,   publishers,  ad  clubs,  colleges,  media  and  business 
groups. 

It  has  been  a  pleasure  tc'  have  Modem  distribute  "NG»V  liVE 
KNOW"   for  the  past  two  and  a  half  years  and  receive  your 
monthly  reports  of  certified  attendance.     Keep  up  tlie  good 
work. 


Sincerel 


Carl  Gazlcyrihp 


Thirty-Seventh  A.B.C.  Annual  Meeting,  Chicago,  October  25-26,  1951 
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To  arrange  o 
fre«  booking  of 
"NOW  WE  KNOV 
or  for  details 
on  MofJom's 
nationwido 
distribution 
and  focilitios, 
contact  our 
nearest  offke. 


MODERN  TALKING  PICTURE  SERVICE,  inc. 

Heodquarters:  45  Rockefeller  Plaza  — New  York  20  — JUdson  6-3830 

DIVISION  OFFICES:  CHICAGO  -  140  E.  0^frARIO     •     DE.  73252     •     LOS  ANGELES  -  612  S.  FIOWER     •     **A.  9-2121 


a  letter  to 
the  man 
IV ho  demands 


motion  picture 
at  a  sensible  price  . 


THE  PRINCETON  FILM  CENTER 

PRINCLTON,  NEW  JERSET 


September  29 »   1-951 


D^^^  ^^*  4-v,flt  buYlng  on  price 


3     DU3Xil<=>='-     --^  ^^^ 

?S.1.»»n^d1ord,..nai„8  the  .«=t. 

u   ar.  The  Princeton  Film  Center 
,  ,  »rsSt"of'toU'S-t«SnI=ian,  -  an.  *e  .n. 

i.„c.t.d  ,5  ■--"' 'r.r'havrL»St;.«d  to 

resulting  eoononj  "^   °P'"'?";.h:t   our  or6»-l«tlon  delivers 

Ere'iitl^n  ?KSrvaS"p«  -"'   *»  -   ^^^"  -•^- 
Ity  producer. 

„   inustrated  brochure? 
May  we   send  you  our   Ulustrai; 

Sincerely, 


Gordon  Knox 
President 


300  PARK  AVE.,  NEW  YORK  21,  N.  Y.l 
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A  new  school  year  begins 


For  months,  plans  have  been  in  process  for 
the  big  day.  And.  in  those  plans,  progressive 
educators  have  included  the  Revere  Recorder 
—  the  modern  teaching  aid  no  school  should 
be  without.  In  every  class  from  kindergarten  to  col- 
lege, Revere  increases  efficiency,  saves  time,  and  makes 
work  more  enjoyable.  Students  learn  more  thoroughly 
when  they  hear  recordings  of  their  voices,  correct  mis- 
takes, and  watch  their  progress  by  comparing  earlier 
and  later  efforts. 

Sensational  New  Revere  Deluxe 
LONG  PLAY  Tape  Recorder 

Miracle  of  Electronic  Achievement 

At  Last!  Developed  after  years  of  electronic  research, 
this  sensational  LONG  PLAY  recorder  embodies  out- 
standing features  found  in  no  other  recorder.  Note 
these  advantages: 

ULTRA-llGHTWEiGHT— The  lightest-welght  and  most 
portable  of  ,\ny  automatic  long-play  recorder. 

EXCEPTIONAL  FIDELITY— Superb  tonal  quality  has  won 
praise  of  leading  musicians  and  critics. 

EXTRA-ECONOMiCAi  — Records  two  full  hours  of  voice  or 
music  on  o-inch  reel  — using  only  one-half  the  ordinary 
amount  of  tape. 

.Add  to  these,  all  the  regular  Revere  features  and  you 
have  a  recorder  that  fulfills  the  exacting  demands  of 
.schools  everywhere.  Decide  now  upon  a  better  school 
year  ahead  with  Revere!  See  this  remarkable  recorder 
at  your  dealer's,  or  write  direct  for  complete  information. 


D 


MODEL  T-500  — Deluxe,  2-hoor  play.  Complete  with  mi- 
crophone, radio  attachment  cord,  2  reels  (one  with  lope), 
and  carrying  case.  $179  50 

MODEL  TR-600— DeLuxe,  with  built-in  radio.        $219.50 


TAPE     RECORDER 


World's  Lari^t'st  Scllin,!^  Tape  Recorder 


MODEL    T-100  —  Standard,    I    hour    ploy.     Complete    with    microphone,    radio 
ottochment  cord,  2  reeU  (one  with  tape),  and  carrying  coie.  $169  50 

MODEL  TR-200   -Standard,  with  built-in  radio $209  50 


rMTHFUL  Rl  PRODUCTION  OF  SOUND 


REVERE     CAMERA     COMPANY     •     CHICAGO     16 
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AUDIO    PRODUCTIONS,    INI 

PRODUCERS     OF     MOTION     PICTURES 

630    NINTH    AVENUE    •    FILM    CENTER    BUILDING    •    NEW    YORK,    ^ 


S  1  N  E  S  S     S  C  R  K  K  N     K  F.  {'  O  R  T  S     ()  \     I'  1!  0  I)  I'  C  T  I  O  \     T  R  K  \  1)  S 

liidiisirv  E\piiii(l^  Film  Itiidocf^ 

t;  I  O 

MV  EXECITIVES  CHARGED  WITH  PERMANENT  PR()(;R\MS 


ECONOMIC  SOUNDINGS  taken  by  our  edi- 
torial  l)lIreau^l   in   the  advertising  and   film 
centers   of    New    York,    Chieapo   and    Los 
I'les    conArm    the    existenee   of    a    fair-sized 
11  in   ^-pnnsored  and  t.v.  film   production  as 
new  fail  hiisiness  season  {;ol  under  way  last 
iiiuiith. 

tilablished  factual  film  producers  were  being 

rounted  on  to  contribute  a  sizeable  number  of 

L'.ffnsc   training    subjects   for   various   branches 

I  he    armed    forces.    The    defense    program's 

•  lilv   expanding  volume  was  also  creating  a 

I  fcir  visualized  trainitig  materials  to  accom- 

\    the  manv   tvpes  of  new    engines,  vehicles. 

.....1  other  apparatus  now  going  to  the  military. 

I  lit    was   also    causing    displacements    in   civilian 

mIs   production   with  shortages  in  some   lines 

;    over-suppK    in   nthers.   Continued   consumer 

liUNJug   resistance  was  further   indicating  a   need 

for  helliT   trained   retail  sales  pcrsomiel. 

Pictures  in   the   National    Interest 

Current  sponsored  film  production  was  espe- 
cially noteworthy  for  three  factors: 

(  1  )  The  number  of  new  pictures  in  clearly 
important  areas  of  national  policy,  human  re- 
lations, and   personnel  training. 

1 2)  The  really  widespread  application  of 
such  films  in  terms  of  large  print  inventories 
and  well-planned  national  campaigns  covering 
the  entire  country  in  many  instances. 

(3l  The  high  standard  of  production  quality 
evident  in  nearlv  everv  new  film  of  national  im- 
portance. Content  structure  as  well  as  technical 
excellence  combine  to  make  the  new  films  more 
use  Jul   and   morr   interesting. 

ftehind  all  this  activity  lies  the  fundamental 
interest  of  (he  sponsor  in  the  film  medium  as  a 
iianent  part  of  his  industrial  and  public  re- 
us or  training  programs.  Key  executives 
charged  with  development  of  continuing  film 
programs  were  growing  in  nundiers  throughout 
U.  S.  industry.  The  investment  of  these  firms 
in  the  film  medium  was  running  in  manv  mil- 
lions of  dollar-  in  curreni  proiluction  and  print 
in\rntor\  a*  wi'll  as  audio-visual  equipment  of 
all  kind-.  Indu-trv's  concept  included  the  full 
range  of  these  tools  from  chalkboard  to  ihe 
lighted  screen. 

Autlieiice  (>row'lli  Motivates  He-earcli 

But  the  most  challenging  new  area  of  indus- 
try's film  thinking  was  going  on  in  the  area  of 
andienie  results  and  reaction.  Faced  with  the 
rnormous  potential  of  literally  millions  of  view- 
ers now  available  through  the  rombined  outlets 
of  televi-ion,  ihe.itrical  showings,  and  the  more 
than  2lN),(MN)  estimated  Idnnn  sclf-equip|><-(l 
audiences  in  the  field,  the  national  film  spon- 
sor's mininnun  print  budget  was  likely  to  exceed 
Sin")  prints  from  the  onl-el  and  might  qui<'kly 
srale   the    I.CHK)   print    heights   established    by    a 
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growing  number  of  good  films  now  in  circula- 
tion. 

With  the  average  sponsored  film  holding  it- 
audience  for  a  minimum  of  20-minutes  of  unin- 
terrupted screening  time,  its  cost  factor  on  a  per- 
soii-per-minute  basis  was  making  the  most  estab- 
lished printed  media  look  to  their  laurels.  One 
sponsor  with  a  2~-niinute  jilm  has  "cost-ix-r- 
person"  down  to  less  than  2c  a  head,  including 
original  production  and  print  costs.  A  Starch 
measurement  of  a  color  spread  in  LIFE,  for 
example  might  easily  show  a-  much  as  10c  per 
head  for  far  less  than  a  minute's  viewing  lime. 
These  were,  of  course,  isi dated  cases  but  a 
growing  trend  toward  audience  and  distribution 
research  was  most  certaiidy  on  the  horizon  this 
fall. 

Members  of  such  embryo  |>rofessional 
groups  as  the  Industrial  Audio-\  isual  Associa- 
tion were  also  expressing  high  optimism  for  the 
future  of  the  medium.  An  example  of  this  grow- 
ing professional  exchange  is  reflected  in  a  recent 
regional  meeting  of  that  group  held  last  montli 
in  Minneapolis. 


Industrial  Audio-Visual   Association 
Holds  Twin  Cities'  Clinic  Session 


♦  A  full  day's  program  of  highly  practical 
events  marked  the  first  IAVA-s])onsored  clinic 
held  on  September  11  at  the  Hotel  Nicollet  in 
Minneapolis.  Tom  Hope,  head  of  the  General 
.Mills'  film  department,  was  chairman  of  the 
meetinc. 

■Among  the  speakers  presenti-d  to  the  more 
than  twentv  companies  represented  were  Fred 
Mc.Mullen.  Hardware  Insurance  Co.:  X^'aller 
Burton  of  the  sales  promotion  departnienl.  Min- 
neapoIis-Honev well:  Miss  Loretta  McClernan  of 
General  Mills"  Public  Services  department;  and 
Bon  Grussing.  advertising  manager  of  Minne- 
apolis Moline.  A  demonstration  of  the  new 
"Classroom"  projection  screen  was  given  by 
Herschel  Feldman  of  Radiant  Mainifncturing 
Corporation  of  ('hicago.  O.  H.  Coelln.  Jr..  editor 
of  BlslNKss  ScRKKN.  was  I.W'A's  national  dele- 
gate to  the  Twin  Cities'  forum. 

This  i-vcnl  tvpifies  the  growing  trend  toward 
regular  participation  in  everv  form  of  audio- 
visual aclivitv  bv  both  regional  and  national 
concerns.  Their  participation  is  definitelv  not 
limited  to  Idnim  sound  films  but  embraces 
opaque  and  overhead  proje<-lion.  tape  and 
disc  recording,  sound  and  silent  slidefilms. 
motion  «liilefilm-.  di«pla\  projnlion  for  ex- 
hibits and  dealer  ii-e.  flannel  board,  television 
commercials,  "minute  movies"  and  other  forms 
of  screen  advertising  in  theatre*,  training  man- 
uals, engineering  and  motion  sluilv  analysi«- 
.\l»<>  maintained  bv  these  departments  were  fa- 
(    CONTINt'FD     ON     THE      FOLLOW  IM.      P\«:E    ) 


Sun  o»  Swin's  "Bio  lui.v"  amt  hit  nf  ihr  reccni 
IniU'penilent  Grocers  Alliance  Siiier  jubilee  con- 
rrnlian  in  AVa'  York  last  month  Has  Veronika 
I'liluky  shown  aboie  receiving  armjul  of  roses 
trom  y.  Frank  Grimes,  IGA  president,  fnUouing 
her  itramatic  appearance  and  subsequent  Voice 
nf    Amrrifij    brntulrn^t    to    Soviet   Kurope. 


•lumic  fituratitin  prn/trtim 
U'a\  iii^'rr,,,:  '11  i  uin  Cities'  clinic  by  Lor- 
etta McClernan  shoun  above  at  the  spon- 
sors* gathering  I  see  column  '2i. 


■  rhvtid  projec- 
tion pfitftfani  HUi  litii  filled  l*v  9  alter  Bur- 
ton (standing)  and  Harold  Dnfler  nl  Twin 
Cities'  l.li'A  function. 

I  \VA  Pii(h:r«v)vik-  (/  to  ti  ,ii  ! 
4.  T.  Morrium  (  «/  *  O  Paper) 
I).    II.  C'rlln    'II.  -      .r»/.    f  I    WW, 

lllarduarf    Mu:  lorn    Hope,    rhairruv 


(>  end  ol  Sniji  &■  (^uniiMim'.s  projection 


A  Model  for  Business 

A  NEWLY-INSTALLED  audio  unit,  which  to- 
^^-  ordinate?;  all  the  functions  of  control  room 
and  ~tudio  facilities,  is  a  feature  of  model  Swift 
ii  Company  audio-visual  center  in  Chicago. 
Shown  in  the  picture  above  is  the  console  I  lower 
center  I  which  includes  a  Presto  Tape  Recorder, 
with  a  special  synchronous  recordinfr  head,  in- 
suring perfect  synchronization  when  making  an 
optical  sound  track  from  a  tape  original.    Next 


to  the  tape  recorder  is  the  dual  luriilahle  unit, 
equipped  with  two  new  Rek-0-Cut  "continuously 
variable  speed"  turntables,  having  speeds  of  from 
2-1  to  100  rpm.  Background  music  and  sound 
effect  records  for  motion  pictures  and  slidefilms 
are  played  on  these. 

The  mixing  console  on  the  right  above  inte- 
grates all  units  through  one  set  of  controls. 
Above  the  console,  the  slidefilm  board  contains 
file  prints  of  all  company  soutid  slidefilms  and 
filmslrips.  Records  for  these  programs,  tran- 
scriptions,   etc..    are    stored    in    special    albums. 


Industry  Expands: 

{    CtlSTIM   KI)     KIIOM      TIIK     ritKIKIIIM.     l'A(.K 

cilities  such  as  projection  ei|uipment.  tape  reiordl 
ers.  miniature  cameras,  and  other  |)roductioi1 
tools  for  use  in  the  field  and  factory. 

Field  representatives  of  such  concerns  a:^ 
Standard  Oil  of  Indiana  are  being  trained  ill 
special  head(|uarters"  schools  to  use  these  modi 
em  tools  properly.  Professional  groups,  sue 
as  the  Industrial  Audio-\  isual  Association,  havtl 
made  a  real  contribution  to  better  utili/utioci 
of   communication    media    within    business. 

Shown  below  is  a  typical  example  of  busineasl 
use  of  16mm  projection.  The  new  Illinois  Ceil4 
tral  color  motion  picture  The  Sonfi  oj  MidA 
America  is  now  being  sh<iwn  to  large  communitv 
and  employee  groups  along  the  company's  right 
of  way.  At  the  Manchester.  Iowa  showing  last 
month,  more  than  1.200  persons  saw  the  film 
via  a  "JAN"  model  DeV'ry  projector  whirl 
handled  a  175-foot  throw  with  ease.  Thousatnl- 
of  similar  showings,  little  and  big.  are  bein^ 
held  each  month  as  business  sponsors  an  in-l 
creasing  number  of  quality  films.  |fi 


Illinois  Ckntkal  I'iuuectio.n  .setup  utilizing 
llie  Del  ry  "J.4\"  Super  16mm  sound  projeclf 
lor  showing  to  over  1^00  on  a  ITS-foot  throu 
at  Manchester.  lotia  last  month.  Shown  ahoi 
are  J.  T.  Hawkinson  ( left  I  of  the  IC  with  K. 
Spelletich  I  center  I  and  E.  R.  Peterson  oj  Del  r\. 


Generxl  Mills'  Film  Department  stajied  a  company-wide  audio-visual 
demonstration  at  the  home  office  huildiiif:  this  jia.tl  summer.  Shown  he- 
low  are  some  oj  many  audio  and  i  isual  devices  used  hy  General  Mills 
including  the  Shopper  .Stopper,  tape  and  disc  recorders  and  playbacks, 
chalkboards,  and  flannel  hoards. 


Practical  Demonstrations  of  A-V  Eqiipment  were  a  special  jeature 
oj  the  General  Mills'  audio-visual  ilemonstration.  .^houn  below  are  Ittmiii 
sound  projectors,  jilm strip,  opai/ue  and  display  machines  used  in  the  com- 
pany's ojjice.  plant  and  field  operations.  Company  executives  attended 
the  special  one-day  program. 


0^ 


COMES  INTO  ITS  OWN 


PRODUCTS  AM)  I'KOCESSKS  SlloVi    KSSENTIAL  HOLE  I.N  FILMS 


BF.TTF.R  COLOR  FILM   (.rutisM-s.  ..fferiiig 
jircaliT  |)iTfi-iti«iii  and  more  lonstant  qual- 
ity    roiitrol     from     the     caiiiera     througli 
inished  prints,  are  rellected  in  the  current  cri)|) 
)f  cidor  motion  pictures  and   slidefilms— which 
.>we   nmch   of  their   screen    quality   to   the 
iiical  skill  of  the  producers  responsible  for 
lieiii  and  to  the  continuous  research  being  con- 
■luclcd  in  the  Ansco  and  Kodax  research  labora- 
iirn-^.    Further  devch)pinenls  in  cidor  processes 
-till  ahead  but  real  progress  has  been  made. 
lor    isn't    always   essential    and    its   cost    is 
prohibitive    when    subject    matter    doesn't 
lie  its  use  but  in  the  following  three  pages. 
•  sses   and   products   as   well   as   major   story 
■  u  ;!ics  illustrate  the  natural  role  of  color  in  this 
jilm    medium.     Paint   and    photo-engraving,    re- 
il    geography,     medical     therapy,    wearing 
lel  and  home  furnishings — these  are  typical 
•oluf  subjects  in   which  tin-  medium  comes  into 
ts  OH  II  ibis  miintb  : 

Moore    Paint    C(iiii|iaiiN     Picliirr 

A  Natural  Sul»j«'cl  for  Color  Film 

sponsor:  Benjamin  Moore  &  Company. 

Title:   Paint    Is  Our   Business.    15   min..   color. 

produced  by  Campus  Film  I'rfiiluctions. 
♦t  Benjamin  Moore  paint  has  long  maintained 
in  especially  strong  position  among  painters  and 
»ntractors.  The  company  backs  up  the  profes- 
lional  painters  in  its  advertisements  and  sales 
promotion.    This  support  has  constantlx   paifl  off. 

Part  of  the  kit  of  Hcnjaniin  Moore's  150  man 
sales  force  is  a  film.  I'ainI  Is  Our  Business,  that 
;xplains  some  of  the  75  year  old  company's 
philosophy  and  shows  a  pretty  complete  story 
W  how  paint  is  made,  es|>ecially  in  the  controls 
used   to   maintain   quality   and   consistency. 

The  film  is  being  sho»n  principally  to  groups 
of  painting  contractors  and  decorators,  as  well 
•9  to  retail  paint  dealers.  ^ 


Tkciivh  VI.  rKiM  KsSKS  ill  fHiinI  tiiiikinji  an- 
'>lor fully   depicted  by  Moore. 


"The  Pifture's  the    Tliinf;"  .Shows      I 
Teohiiical  Skill  of  dolor  Kii^raver       I 

Sponsor:  Collins.  Miller  &  Hutchings.  Inc. 
Title:    The  Picture's  the  Tiling.  20  min..  color. 

produced  by  Ka|>hael  G.  W OUT  .*>tudios. 
■¥■  The  gra[ihic  arts  has  vast  and  almost  un- 
realized potentialities  in  the  promotional  and 
educational  use  of  the  16mm  motion  picture 
medium.  A  few  leading  firms,  notably  Interna- 
tional Printing  Ink.  International  Paper.  Har- 
ris-Se\  bold,  and  Michle.  have  provided  such 
pictures  to  the  large  and  important  available 
audiences  of  the  advertising  profession  and  the 
printing  crafts  but  a  visual-minded  midwest 
photo-engraver  with  a  national  reputation  has 
set  an  example  for  them  all. 

The  Picture's  the  Tliinti.  sponsored  bv  Collins. 
Miller  i.  Hutchings,  Inc.  of  Chicago,  tells  the 
story  of  one  of  the  few  critical  handicrafts  left 
in  this  mechanized  world.  It  shows  the  creation 
of  pictures  for  advertising  from  the  time  they 
are  paintings  and  color  photographs  through 
the  various  processes  which  bring  them  to  the 
printed  page. 

Hold  World  Premiere  on  October  I'l 
Members  and  guests  of  the  Chicago  Federated 
Advertising  Club  will  see  the  Collins"  picture 
at  a  world  premiere  showing  on  Thursday.  Oc- 
tober 25  in  the  Terrace  Room  of  the  Morrison 
Hotel  in  that  citv. 

Premiere  guests  will  see  every  phase  of  the 
average  three  weeks  of  step-by-step  production 
required  to  make  a  set  of  four-color  plates,  tele- 
s<'oped   into   20-iiiinutes  of  fascinating  detail. 

Every  Stage  of  Engraving  Depicted 

Through  animation  and  location  photography 
in  color.  The  Picture's  the  Thinfi  shows  plate 
preparation  from  the  camera  to  imprinting  of 
the  image  on  copper  plates,  etching,  finishing 
and   color   proofing. 

The  unbelievably  fine  work  |)erformed  by 
craftsmen  using  a  host  of  fine  tools  and  magni- 
fving  glasses  in  the  finishing  stages  results  in 
the  multitude  of  tine  dots  arranged  to  pick  u|i 
printers  ink  in  the  press — producing  the  beauti- 
ful color  illustrations  so  common  in  pcriodii-nl- 
today. 

T(*chnical  animation  plays  an  important  rob- 
in helping  I'xplain  the  proces.<>«*s  involved  and 
this  Wolff-produced  -ubjcil  is  no  exception  to 
the  high  level  nf  qualitv  attained  b\  the  producer 
in  similar  films.  Color's  indispensabilitv  wa'> 
never  more  evident  than  in  such  a  natural  sub- 
ject as  this  one.  It  seems  to  us  that  »<-hool>  and 
colleges  would  lie  inmienselv  benefited  bv  jH-r- 
manent  ownership  of  print*  at  some  earlv   dale. 

This  film  i«  a  tribute  to  the  engraver's  «kill. 
so  low-kev  that  its  actual  •oiling  a«|><vt  for  the 
sponsor  is  negligible-  and  therefore  twier  a« 
effective.  It  is  also  a  tribute  without  words  to 
the  tet'hnical  skill  of  the  modern  business  film 
producer.  5f 


Proci^S  yiALITY  bepins  at  the  color  camera  in 
this  Collins  Miller  scene. 


Skillkl  I.    Muli'i'lM.   ()/   II   /oiir-i  ix.if   III!   shonn 
in  "The  Picture's  the  Thinn." 


Dfn  hlM>ll>;ii*  hrini:  up  < 
detail;   eliminate  blemishes. 


N  U  M  n  F.  R    h 


Volt   MK     12    .     lo:,  1 


Color  Prookinc  rei'eals  the  final  quality  of  the 
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.J  jiraiihic,  ailiii  / 


/  piclure  presents  solutions  to  this  national  problem. 


Amt'iicas  Water  Crisis 

GE"S    •PIPELINE  TO  THE  CI.Ol  DS" 

Sponsor:  General  Electrir  Cotiipaiiy. 

Title:  Hipeline  lo  the  Clouds.  25  min.,  color, 
priiduced  by  the  Raphael  G.  Wolff  Studios 
wilh  the  technical  assistance  of  the  American 
Water  Works  Association  and  the  United 
States  Public  Health  Service. 

•¥  Water,  water  everywhere,  but  in  nianv  cities 
"waterless  Tuesdays"  are  becoming  more  and 
more  a  common  occurrence.  Strange  as  it  seems, 
there  is  still  all  the  water  in  and  about  the  earth 
that  there  ever  was.  but  lodav  it  is  often  in  the 
wrong  places,  or  too  much  at  the  wrong  time. 

Whats  to  be  done  about  it  is  the  theme  of 
General  Electrics  newest  film  in  the  More  Power 
to  .\nierica  series.  Pipeline  to  the  Clouds.  Travel- 
ing 28.000  miles  in  28  states,  the  film  demon- 
strates the  rule  of  water  from  clouds  to  earth 
in  rain,  then  to  lakes  or  streams,  growing  plants. 
the  sea.  and  back  again  to  the  clouds.  Man  and 
his  waterworks,  whether  a  primitive  well  or  a 
monster  reservoir,  have  created  an  opening  in  the 
cycle,  a  gate  in  the  circular  pipeline. 

But    in    many    rommunilies,    long    established 

Wasteful  Oltdati:d  uater  works  equipment 
pictured  in  "Pipeline  to  the  Clouds." 


sources  of  water,  unfailing  even  in  the  driest 
seasons,  have  become  shallow  inadequate  basins; 
lakes  and  reservoirs  have  dried  up,  ground  water 
has  fallen  as  much  as  800  ft.  in  some  locations. 

How.  in  this  technological  age,  could  we  ever 
run  short  of  water?  First,  we  use  more  water, 
waste  more,  and  there  are  more  of  us.  We're 
cleaner,  cooler  (a  large  air  conditioning  instal- 
lation may  use  .3  million  gallons  a  day!),  and 
industry  requires  fabulous  quantities — 65.000 
gallons  to  produce  a  ton  of  steel.  Reservoirs  are 
silling  up  from  erosion  of  watersheds — -it  is  esti- 
mated that  20%  of  our  reservoirs  will  be  useless 
in  less  than  50  years  from  this  cause  alone.  And 
much  of  the  water  we  do  have  is  contaminated 
by  sewage  and  industrial  wastes. 

The  solution?  (1)  Reforestation,  to  check 
erosion  and  to  store  water  in  the  land:  (2) 
pipelines,  to  tap  wilderness  lakes  and  hidden 
treasures  of  ground  water;  (3)  more  and  bigger 
reservoirs,  as  storage  and  as  a  harness  of  floods; 
and  (4|  purified  waste  water  returned  into  the 
ground,   lo  raise   underground   levels. 

The  film  explores  the  possibilities  of  removing 
salt  from  the  seas  and  cloud  seeding,  both  pos- 
sible, but  still  very  experimental  on  a  large  scale. 
It  shows  how  waterworks  engineers  produce  safe, 
palatable  water  from  impure  supplies. 

Pipeline  lo  the  Clouds,   with   five  copies  of  a 

More  Death  Valleys  are  ahead  unless  the  VS. 
meets  our  uvter  shortage  crisis. 


40-page    manual    and    200    four-page    audien 
pamphlets,  will  make  up  a  kit  that  is  being  soK 
at   reproductive  cost  of  SITO  to   industrial 
civic  organizations  wishing  to  conduct  campaig 
to  improve  local  water  conditions. 

Of  Walcr  and  Arabia 

Mn  \H"  snows  ARABS  HOW  TO  .SAVl| 

■K  The  water  sources  of  Saudi  Arabia  have 
dropping  lower  each  year.  Never  too  well  bles8»| 
with  water,  the  nation  is  now  faced  with  a  situ 
tion   afTccling  the  very  existence  of  its  5';; 
lion  peo()lc.  In  1946.  the  Arabian  American  Oi| 
Company  submitted  a  detailed  report  on  wall 
conditions  to  King  Abdul  Aziz  Ibn  Saud's  go 
ernmenl  which  was  deeply  concerned,  request! 
Aramco's   aid    in    teaching   the    need    for    stric 
water  conservation. 

As  a  best  means  of  reaching  as  many  peop 
as  possible  the  oil  company  decided  a  color  aoJ 
sound  motion   picture   that  could    be   shown  ill 
every   market   place   should    be    produced, 
about  four  years  ago  a  tentative  script  of  MiytM 
(Water)   was  prepared  by  Richard  Lyford. 
Mose  and  Sid  Abel  working  with  Graham  As 
ciates.  Inc. 

In  April,  1948,  Lyford  was  sent  to  Dhahra 
Saudi   Arabia,   to    direct   the   film   project,   bo 
oflicial  clearance  to  shoot  in  areas  never  befoj 
photographed   was   delayed.    This   delay   prove 
to  be  a  great  asset  to  the  final  version  of  \tiya 
Lyford,  minus  a  camera  crew,  spent  three  montl 
traveling  throughout  tlie  country   gathering  ad 
ditional  story  material,  feeling  out  the  ."Vrabs 
determine    what    would    be    most    acceptable 
them  on  the  screen.  The  old  script  was  discardedl 
Using  an  .Arab  proverb.  "Everv  living  thing  ilT 
from  water,"  a  new  theme  was  established.  Th 
technical   water  sequences    were   linked    with  n 
series  of  quotati<m$  from   the   Koran,   for  her 
Allah  cautions  his  people  about  the  wastage  oil 
water  and  stresses  the  need  for  conservation, 
addition  it  was  decided  to  include  all  the  uses  ol| 
water  in  the  every-day  life  of  the  Arab,  thus 
opportunity  to  reveal  some  of  his  customs.  tradi-| 
tions  and  remarkable  hospitality.    Even  the  .Arab 
songs  in  Miyah  speak  of  water. 

Project    Wins    (rovernnicnt    Support 

But    Lyford    finally    returned    to   the    Unite 
States  with  an  empty  camera.  This  was  a  ne« 
venture  for  the  Saudi  Arabs   and  evervone   in^ 
volved  moved  cautiously.  In   1949,  however,  th* 
water  supply  of  the  capital  city  of  Riyadh  wa 
almost  pumped   dry  and   the  need   for  manage 
ment  and  conservation  stimulated,  anew,  the  pro-l 
duction  of  Miyah. 

Finally,  in  .August,  1950,  the  Saudi  Arabian 
government  re(|ucsted  Aramco  to  proceed  on  the 
project  guaranteeing  clearance  to  shoot  in  the 
desired  locations  with  their  fullejit  cooiieralion. 

The  new  research  material  was  put  to  work  in 
story  board  form.  Almost  a  thousand  sketches 
were  made  before  the  final  board  took  shape.  A 
visual  plan,  scene  for  scene,  was  approved  by 
the  company  and  Eric  Mose.  animation  designer, 
an<l  Ray  Graham,  production  manager,  joined 
Lyford  on  the  second  trip  to  the  Arabian  penin-' 
sula. 

Of  the    thousands   of  people    who   appear,  in 
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BUSINESS     SCREEN    MAGAZINE 


I  null  'Mil\  a  huiiilfiil  liaci  ever  before  seen  a 
fioliiiii  piclurr  lamiTa.  liut  llicir  jKiliiMUf  and 
inilcrstaiiiliiij;  wa>  n-iiiaikal>li'.  An  a{;cil  linlouin 

-  ihe  story  in  llii-  upcning  sc«]utMK-c  l>y  telling 
-i.n  "F.at  and  drink,  hut  waste  not  by  excess, 

\llah  lovetli  not  the  wasters."  When  their 
i.ll  runs  dr\  the  Kcdciuin  leads  a  caravan  of 
.inii-is  across  the  di'scrt  in  (|uest  of  water,  which 
,lie\   find  at  Kivadli. 

\    tape    recorder    was    used    throughout    llic 

liming,    recording    all    sounds    in    addition    to 

km   dialog,    music   and   songs.    For  instance, 

l.ir    from    the    capital    cit>    are   the   Gardens 

1  Kisadli  with  their  famous  donkey  wells  dating 

,  k   thousan<ls   of  years.   I.ive  sound  gives  this 

unce    added    dimension    as    the    screeching 

iiilcNS  and  ropes  are  pulled  by  teams  of  donkeys, 

i-ndlessl\   drawing  water  from  the  deep  wells. 

h  ric    Mosc.    who    designed    the    animation    se- 

i.iices.  made  rough  renderings  in  the  field   for 

iraev    and    covered    all    locations    with    still 

I  OS  in  color.   I  sing  technical  animation,  the 

'gical  story  of  ground  water  is  shown,  such 

-  ifiplie-  Hi\adh.  The  camera   then   moves   to 
I'ersian  (iulf  area  atul  depicts  the  source  of 

.vater  for  the  artesian   wells  of  that  distrir-t. 

Hotli  Arabic  and  English  Versions 
The  job  of  translation,  recording  and  editing 
«as  a  long  o|)eration.  l/nn/i.  just  released  and 
now  .'i5  min.  in  nimiing  time,  was  designed  and 
'dited  entirely  in  Arabic.  The  Knglish  \crsion 
ihen  followed,  the  difference  being  only  in  sounil 
irack.  In  preparing  the  script,  writer  Sid  Abel 
•tvlized  the  script  from  the  Koran.  It  provides 
a  moving  and  poetic  narration  that  plays  no 
tmall  part  in  making  Miyali  a  trul\  outstanding 
jfiliii.  Isa  .^ahbagh.  now   with  the  Voice  of  Amer- 

ca,  is  the   narrator  of  both   English  and  Arabic 

ersions. 
MiMih  is  being  shown   in  the  market  places  of 

audi  Arabia's  major  cities  \i\  means  of  mobile 
projection  units  e(|uipped  with  12  foot  roll  down 
bcreens  and  arc  projectors,  all  provided  by 
IXramco.  It  is  a  heartening  example  of  a  prac- 
tical a[>plication  of  the  I'oint  Four  program, 
k-xecuted   b\    private  enterprise.  U!' 


DlsMtr    \\  Kl.l.>  ilnlinl  l>\     triihiiin     {mm- 
can  hrlfi  Hfilu  raravant  kefji  jmh. 


Thr    »/«/.'/<•  Box" 


The    rcl.lillg    |{o\    rill-    Hole    ill 

Picture  on   Imiiislrys  Kvoliiliim 

Sponsor:  The  Folding  Paper  Box  Association  of 
America. 

Title:   The  \tafiir  Box.  color,  produced  by   Stan- 
li-\    \ca!  Productions. 

■At  Folding  boxes  have  become  so  niu<h  a  part 
of  our  culture,  of  our  everyday  life,  that  we  lend 
to  take  them  for  granted  like  electricity  or  run- 
ning water.  This  entertaining  and  informative 
introduction  to  the  folding  paper  carton  indus- 
ti\  produced  b\  Stanle\  Neal  Productions  packs 
more  interest  than  many  grandiose  feature  hlms. 

The  Mapic  Box  is  a  colorful  20-minute  docu- 
mentarv  account  of  the  evolution  from  a  cracker 
barrel,  easv-docs-it  philosopln  of  existence  to 
our  modern,  streamlined  and  /cstful  wa\  of  life. 
Vi  bile  highlighting  box  plant  anil  teihniral 
scenes,  the  film  places  major  emphasis  on  the 
history  and  development  of  the  folding  pa|)er 
box  and  its  contribution  to  the  American  way 
,d  life. 

W  ilhout  the  f(dding  carton,  the  su|)ermarket 
Would  still  be  only  a  fantasy,  the  modern  efli- 
cienc)  apartmen:  would  be  impractical  and  the 
wide  variety  of  healthful  foods  that  make  Ameri- 
cans the  bi-st-fed  people  in  the  world  wnuld  not 
be  readiK  available.  Evervwheri-  packaging  is 
creating  more  lonvenient  buving.  and  technical 
improvi-ments  in  the  manufacture  of  bdding  car- 
tons are  making  them  even  more  adaptable  to 
the  job  of  delivering  the  goods  attractivelv, 
cleanly   and  e<-onoinii'allv. 

All  of  the  |M-riod  and  historical  s<-ipiences 
were  shot  at  the  Hal  Uoach  Stu<lio>  while  the 
factorv.  design  and  laboratorv  scenes  were  made 
at   the  plants  of  memlters  of  the  association. 

Distribution  for  the  sponsor  (The  Folding 
I'apiT  Hox  Association  of  America*  is  lioing 
handled  bv   Modern  Talking  i'i<lure  Service.  Inc. 


\   llaii<i<iiiiic   New    Warner  lilm 

(iives    IVen-Agers    Karls   on    Figures 

Sponsor:  The  Warner   Brothers  ('onipany. 

Title:  Fads  Alxuit  Your  Fi^iirr.  l.S  ntin.,  color, 
produced  bv   llerlwrt  Kerkow,  Inc. 

*  Among  the  mnnv  ipieslionn  powil  home  "•<o- 
nomicK  lenihers  in  their  multiplex  scholastic 
iluties  is.  "'Whal  cup  should  I  use?"  This  dilem- 
ma, of  considerable  importance  to  voung  stu- 
dents   of    home-making,    is    not    concerne<l    with 


table  setting,  but  of  the  serious  problem  of  buy- 
ing  bras  that   fit. 

Survevs  show  that  few  home  ec  teachers  are 
ijualificd.  in  their  own  opinion,  to  advise  on 
thi-  matter:  the  task  is  often  ridegaled  to  Mother 
and  purchases  are  made  with  insullicient  in- 
formation. Result:  unhappy  figures. 

A  leading  manufacturer  of  foundation  gar- 
ments, till-  VI  arner  Brothers  (lompany.  has  kept 
a  careful  check  on  trends  in  the  girdle  an<l  bra 
field.  Well  remend>cring  the  drastic  style  changes 
after  the  first  World  War,  when  bras  were  ex- 
pected to  simulate  flat  steel  bands  and  the  ix-tti- 
(oal  manufacturers  lost  their  shirts,  the  Warner 
people  have  found  that  the  girls  of  this  post-war 
period  are  rcniarkablv  sensibh-  in  ihoosing 
foundations  with  an  eye  to  health,  good  posture 
and  atlraclive  appearance.  The  girLs  have  the 
right  basic  idea,  but  they  lack  specific  informa- 
tion  on   styles  and   correct   fitting. 

\s  a  best  medium  for  ^upplving  this  need, 
Warner  has  put  out  its  first  film.  Fads  Ahoul 
Your  Fi/iare.  for  junior  and  senior  high  school 
girls.  It  relates  the  story  of  four  pretty  young 
girls  busv  on  sewing  projects  at  school.  They 
discover  that  the  dresses  they  have  almost  com- 
pleted just  don't  look  rifiht.  Luckily,  the  camera 
Hafts  them  to  a  dreandand  classroom  where 
foundation    facts   are   demonstrated 

The  film  is  a  handsome  production,  delicalelv 
presented,  non-commercial,  and  fills  a  niche  in 
the  home  economics  field  that  has  not  Im-cii  cov- 
ered U-fore.  Modern  Talking  Picture  Service 
will  have  no  trouble  finding  audiences  for  fads 
About  Your  Figure.  9 


.Mfilicai   Profession    Heiiefits  From 
New  .\iuiio  Film  on  Oxygen  Theni|i> 

S|>onsor:    Linde   Air    Products   Company. 

division    of    I'niim    Carbide    &    Carbon 

Corp. 
Title:  OxYtien  Dosage  anil  Terhniqurs.  2.1 

min,.  color,  produced  by   Audio  Priwluc- 

tions,  Inc, 

■¥■  The  normal  air  about  us  at  sea  level 
contains  about  21 'i  oxvgen.  I'nder  most 
conditions,  it  suits  us  quite  well.  Bui  some- 
times, in  ca.«<'s  of  heart  trouble,  obstetrics, 
svstemic  disorilers.  ri-spiralorv  ailments 
and  shock,  therapy  with  increased  amounts 
«if  oxvgen  in  the  air  breathed  by  patients 
can  l>e  most  valuable. 

This  film  shows  the  techniques  of  ail- 
ministering  oxygen  and  oxygen  mixe<l  with 
such  other  gas<-s  an<l  vapiirs  a«  helium.  It 
di-monstrales  the  various  cvlinder  contain- 
ers available  and  methods  of  handling 
them.  Treatment  with  plastic  tents,  hoods, 
masks  and  nasal  i  atheters  is  shown.  In 
cus<-s  of  emergency,  it  explains  how  indus- 
trial or  welding  oxvgen  can  U-  admini»ti-r- 
e<l  with  a  paiter  Ih>x  or  an  old  hat  «•  a 
lemporarv   mask. 

The  film  is  planned  as  an  aid  to  physi- 
cians. nur-M-s  and  technicians.  It  contains 
no  advertising  of  anv  tv|>e.  and  wdl  \v 
distributed  through  the  field  stafl  of  l.inde 
\ir  Pri'ducts.  countv  medical  siM-ieties. 
hospitals,  nursing  srhcmls  and  other  pro- 
fessional grou|w.  I^ 


Nr  M  B  K,  K     t,     •     \  (•  I   I    \l  K     1  :     •     1  'I-.  I 
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Diagnosis:  "Stage  Fright"  and  that's 
tihal    Fred    has    in    this    )  AF   picture. 


Film  Series  on  Speech  Training 

*  A  new  series  of  five  films  on  speech  training 
has  recently  been  released  by  Young  America 
Films.  Designed  for  speech  classes  at  the  college 
level,  the  new  films  offer  a  good  instructional 
tool  for  sales  training  or  personnel  directors. 
The  five  titles  in  the  series  are:  Planning 
Your  Talk:  Platform  Posture;  Stage  Fright; 
I'sing  Your  J'oice:  and  The  Function  of  Ges- 
tures. 

Each  is  useful  in  itself  as  a  single  lesson,  or 
it  may  be  combined  into  a  course  on  more  effec- 
tive use  of  speech.  Teachers'  Guides  accompany 
each  film  enabling  instructors  to  plan  a  train- 
ing period  with  little  difficulty. 

E.  C.  Buehler.  Director  of  Forensics  at  the 
I  niversity  of  Kansas,  who  supervised  the  series, 
also  appears  in  some  of  the  films  to  point  out 
some  of  the  solutions  to  common  speech  prob- 
lems. For  the  most  part,  however,  the  problems 
are  illustrated  by  actual  example.  The  plight  of 
the  stage  frightened  speech  maker,  or  the  man 
whose  posture  is  known  as  "the  telephone  pole 
type"  is  humorous,  and  genuine  in  that  few  of 
us  have  not  lived  through  similar  experiences. 

It  is  the  good  natured  approach  to  the  fear- 
some subject  that  helps  a  lot  in  suggesting  a 
method  of  easing  the  tension  on  future  occasions 
of  speech  making.  Thus  far  the  series  has  been 
successfully  used  by  several  banks,  insurance 
companies  and  just  recently,  by  the  military. 
The  .series  is  available  for  rental  from  most 
film  libraries  or  directly  from  Young  America 
Films  at  S15  per  day.  The  films  may  be  pur- 
chased from  YAF  (18  East  41st  Street,  New 
York  17 1  at  S45  each.  ^ 

FoRE.NSics  Director  E.  C.  Buehler,  U.  of  Kan- 
sas, shows  speech  principles  in  this  picture. 


Three-Part  Technical    I  ilm    litlps 
|{cll    Kinployees  On  Dial  Maintenance 

Sponsor:  The  American  Telephotii-  \  Tclcgruph 

Company. 
Title:  The  Step  by  Step  Stcilrh.  in  .S  parts:  I'arl 

I      !i  min..  Part  2 — .S7  min..  I'arl  3     22  min.. 

li   w.  produced  by  Audio  Productions.  Inc. 

*  This  is  a  technical  film  on  the  operation  of 
the  telephone  dial  system.  It  is  designed  for 
initial  instruction  or  a  refresher  training  course 
for  Hell  .System  emplovees. 

Part  1.  the  path  of  a  call  through  the  S\S 
(step  by  step  tlial  system)  office,  may  also  be 
shown  to  some  jiublic  groups  and  schools,  but  is 
principally  for  all  employees  in  SXS  exchanges, 
particularly  those  whose  work  involves  main- 
tenance. It  has  been  planned  to  give  an  appre- 
ciation of  the  im|)ortance.  conii)lexitv.  and  cost 
of  the  switching  equipment  re<|uire(l  in  the 
average  S.XS  central  office,  illustrate  the  path 
of  a  call  through  the  SXS  office  and  stress  the 
importance  of  careful  maintenance  in  accord- 
ance witli  Hell  System  practices. 

Part  2.  on  mechanical  action,  shows  the  me- 
chanical functioning  of  the  197  type  selector 
under  conditions  of  proper  and  improper  ad- 
justment, using  Fastax  (extreme  slow  motion  I 
camera  sequences  where  required. 

Part  3.  on  circuit  operation,  illustrates  bv 
animation  the  operation  of  the  197  tvpe  selector 
during  vertical  and  rotary  stepping. 

.\ccompanying  the  film  is  a  most  thorough 
67  page  instructor's  guide  that  illustrates  each 
scene  with  picture  and  text,  provides  suggestions 
on  usage,  demonstrates  how  to  introduce  and 
project  the  film  for  maximum  effectiveness.  Two 
slidefilms  of  24  and  18  frames  are  also  provided 
for  review  purposes.  jjf 


An  Inspirational  New  Fihn  Shows 
Rehahilitation  of  the  Blind 

Sponsor:  The  Industrial  Home  for  the  Ulind. 
Title:  A  Brighter  Day,  18  min..  color,  produced 
by  Campus  Film  Productions. 

•K  This  is  a  film  that  makes  you  feel  good.  Yet 
—  it's  about  blindness.  Strange?  No,  it  was 
planned  just  that  way,  for  it  shows  that  blind- 
ness is  not  the  end  of  things,  gives  positive 
evidence  that  rehabilitation  works — that  blinded 
people  can  surmount  the  tremendous  obstacle 
and  maintain  their  places  as  self-supporting, 
self-confident  members  of  society. 

The  picture  shows  how  one  blinded  man  solves 
his  problem.  Played  by  a  fine  actor.  Eddie  Nu- 
gent, he  first  learns  to  get  away  from  his  self- 
imposed  i.solalion  and  back  inlo  the  world.  He 
learns  how  to  walk  with  a  cane,  to  sharpen  his 
aural  pcrceplion.  to  shave  without  cutting  him- 
self, to  light  a  cigarette,  eat  from  a  plate  and 
increase  his  sense  of  location  by  remendiering 
positions  of  the  objects  with  which  he  dailv 
comes  inlo  contact. 

Later,  at  the  Industrial  Home  for  the  Hlind. 
he  learns  that  he  can  do  a  man's  job,  make  use- 
ful objects  that  can  be  marketed  on  merit,  and 
competitively.  With  a  guide  railing,  he  bowls — 
and  skillfully.  He  rides  horseback,  swims,  plays 
poker   with    "marked" — Braille — cards.    And   he 


There's    drama    in    ".4    Brighter    Day" 

finally  establishes  his  own  business,  confident 
of  success. 

Sharp  observers  of  blind  people  remembers 
a  film  Eddie  .Nugent  made  several  vears  ago  ii 
which  he  played  a  sightless  man.  His  [MTforni 
ance  was  so  excellent  that  he  was  persuaded  V 
lake  time  out  from  his  directing  activities  l< 
play  in  this  picture.  Helen  Keller  also  appear- 
Her  live,  expressive  face,  it  might  be  said,  re 
fleets  the  tone  of  the  whole  film. 

.4  Brighter  Day  is  available  from  the  Indus- 
trial Home  for  the  Blind.  520  Gates  Avenue. 
Brooklyn  16,  New  York.  ||- 


\  ale  Traditions  on  the  Screen 

Sponsor:  Yale  University. 

Title:  A  Small  College,  A  Great  Univer- 
sity, 20  min..  color,  produced  by  MPO 
Productions. 

■♦f  The  chimes  of  Harkness  Tower  ring  in 
a  familiar  scene  to  old  Yale  men.  the  tree- 
lined  streets  of  New  Haven  and  the  col- 
leges which  were  "home"  to  them  for  four 
years  in  a  sense  that  undergraduate  life  in 
few  other  universities  can  match.  As  the 
camera  pans  down  from  the  tower,  a  court- 
yard of  one  of  Yale's  ten  colleges  can  be 
seen,  and  in  this  selling  a  film  about  Yale 
depicts  the  social  and  scholastic  life  that 
a  new  student  will  find  at  the  university. 

Yale's  college  system  was  planned  to 
insure  that  every  student  will  find  a  full 
life  during  his  college  years.  Although  all 
the  facilities  of  the  university  are  available 
to  him  in  his  studies,  he  lives.  upj)er  and 
lower  (lassmen  alike,  with  his  instructors 
in  a  college. 

The  film  takes  as  an  example.  Branford: 
shows  its  impressive  dining  hall,  liviiif; 
quarters,  college  building,  inlra-mural  ath- 
letic activities,  dances  and  finally  gradua- 
tion. ^  ale  men  receive  their  diplomas,  not 
in  mas.s.  hut  in  their  college  courtyards 
and  from  their  own  college  masters. 

./  Small  College,  A  Great  University, 
the  first  of  a  series  of  films  about  Yale, 
will  be  used  by  alumni  clubs  across  the 
country  in  recruiting  top  quality  students 
as  future  Yale  men.  The  film's  background 
music  is  supplied  by  the  Yale  Glee  (;iub 
and  the  famous  "Whiffenpoofs"  singing 
group-  9t 
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liiileil  Airliiif.«  Pn-iiiifrcs  Draiiiati<- 
I      Account   i»f    I "crliiiolo^ical   Prof;rcs> 

'Spon>or:  L  nilfd  Airlines. 
Title:  Lniled  OS.'it,  'M)  inin..  rolor.  profliired  by 

I      Gate.  &  McClone. 

1  ♦  At  presstinie  we  were  privileged  tu  preview 
the  latest  uiid  one  of  the  hest  picturizations  of 
modern  air  transixirtation.  I  niled  65.'ih  with 
doeuMienlalion  by  (iharles  f'alnier,  [iroduced 
with  skillful  and  often  breath-taking  visualiza- 
tion by  Gate  &  MK^lone,  presents  an  "over-lhe- 
ahoulder"  aeeount  of  a  leading  airline  at  work. 

.Since  this  picture  merits  full  and  further  treat- 
ment, a  brief  preface  notes  that  first  showings 
arc  being  held  for  members  of  I  nited"s  KMl.tHHI 
mile  club,  to  all  employees,  and  prints  will  be 
available  for  public  release  in  16mm  color.         ^ 


Merrill   Lynch  Picture  Explains 
How  to  Make  a  Profitable  Investment 

Sponsor:  Merrill.  Lynch.  Pierce,  Fenner  &  Beane. 
Title:    Fun  Kxchani;!:   2(1   min..   b   w,   produced 

by  Masten  Production  Gonipany  of  Hollywood. 
♦  Joe  and  Nancy  Norton  are  sitting  pretty,  have 
iheir  own  home,  plentv  insurance  and  a  buck 
or  two  set  aside  for  emergencies.  Joe  wants  to 
put  sotne  of  their  extra  dough  into  a  "sure 
thing"  stock  like  .Supersonic  Dishwashers:  Nancy 
will  have  none  of  it,  favors  keeping  the  savings 
out  of  such  a  risky  proposition  as  any  stock. 

.\  .Merrill  Lynch  account  man  sets  them  both 
straight  on  how  the  market  works,  what  type  of 
investment  would  suit  their  needs  best.  Me  also 
shows  them  how  an  order  is  executed  by  split- 
second  pro<edure  from  any  point  in  the  country, 
and  how  trading  is  accomplished  on  the  floor 
of  the  exchange. 

The  fdm  is  available  to  adult  groU|>s  from 
any  Merrill  Lwich  olhce.  Accompanying  the  film 
are  free  c-opies  of  several  Merrill  Lynch  educa- 
tional publications  on  investments.  ^ 

"FaIK  Kxi:ilANCE,"  a  neu-  Merrill  Lynch  film  ex- 
plains pooil  investment  jirnrtires. 


This  ailvanreil  Sikorsky  transjiorl  helicopter  is  fiirliireil  in  "The  Cuarilian  An^el." 


Tli'iicopter's   Important   Role   In 
.\ir  Transport    Told   in  Sikorsky   Film 

Sponsor:  Sikorsky  Aircraft,  division  of  Lnited 

Aircraft  Corp. 
Title:    The   Guanlian    Anpel.    L3'-j    min..    b   w, 

jiroduced  by  Marathon  TV  Newsreel. 

•♦f  Speaking  in  New  York  last  month,  Igor 
Sikorsky,  noted  aviation  pioneer,  said  he  con- 
siders two  of  the  most  tremendous  achievements 
of  aviation  history  are  the  passing  of  the  speed 
barriers.  One.  in  passing  the  velocity  of  sound, 
introduces  a  whole  new  concept  of  the  conquest 
of  the  air.  The  other.  less  s|)ectacular  but  pos- 
sibly of  more  importance,  is  the  elimination  of 
the  low  speed  barrier  by  which  aircraft  were 
limited  by  necessary  take-ofi  and  landing  area. 

.Sikorsky   Pioneered   Since    1908 

Mr.  Sikorsky  knows  well  the  latter  barrier. 
He  began  work  in  l'X)!{  on  the  helicopter,  and 
after  abandoning  his  first  love  for  many  years, 
went  back  to  it  and  developed  the  first  success- 
ful  helicopter   in    19,39. 

In  just  12  short  years  the  helicopter  has  es- 
tablished itself  so  that  it  is  considered  a  top 
priority  rei|uirement  of  all  the  armed  services, 
and  'copter  manufacturers  can  not  hope  to  fill 
back  orders  frr)ni  other  government  agencies,  in- 
dustry and  individuals  for  somi-  time  to  come. 

As  the  new  .Sikorsky  him  so  vividly  demon- 
strates, the  helicopter  has  really  conn-  into  its 
own  in  Korea.  More  than  a  convenient  taxi  for 
the  bras.s,  the  helicopter  has  proved  it.self  as  a 
front  line  ambulance,  saving  countless  lives  in 
ferrying  severely  wounded  men  to  the  hospitals. 
It  picks  up  men  lrap|H'd  bi-hind  the  lines,  land- 
ing praiiii-allv  anywhere  front  a  small  forest 
clearing  to  a  mountain  top.  It  has  lu-en  supplier 
for  shut-oU  companies,  observation  post,  and 
new  tasks  are  found  for  it  almost  daily.  At  sea 
it  res<'ues  ditched  airmen,  picks  up  men  over- 
boanl.  s|ieedily  passes  men  or  supplies  from  ship 
to  ship. 

Widely  .S|inwn  Over  leleyiKiun 
The  Cuarilian  Anfrl  is  srheduird  to  join  two 
other  .Sikorsky  hims  in  the  company's  distribu- 
tion center  at  i{ridge|Hirl.  Ij-ading  olT,  however, 
it  was  shown  on  some  U)  or  5(>  television  sta- 
tions during  the  week  tif  Septeml>er  I'Hh.  Both 
the  television  distribution  and  production  of  the 
hlni    were    hamlled    b\    Marathon   TV    Newsreel. 


Footage  incorporated  in  the  picture  came  from 
.Marathon's  own  crew  and  sequences  from  all  the 
services  and  combined  newsreel  coverage.         |f 


Mo«Iern   Furniture   Fine   Intr«»«Iured 

In    \  alley    I  piiolstery    Picture 

Sponsor:   Valley  I  pholsterv  Gompany. 
Title:   Uesipn  for  Today.  22   min..  color, 

produced  by  Campus  Film  Productions, 
•¥■  Following  the  success  of  last  year's  pres- 
entation. Enduring  Modern,  the  Valley 
Gompany  is  introducing  its  new  line  of 
modern  furniture  with  another  fdm  to  be 
shown  to  retailers  and  their  customers 
throughout  the  country. 

Ludwig  Bauman,  a  New  York  store,  will 


A  scene  m  "Design  for  I  oda\ 

kick  off  publii-  presentation  of  the  picture 
at  the  upcoming  Home  Furnishings  Show 
at  Grand  Central  Palace. 

Desipn  for  Totlay  shoyvs  the  complete 
Valley  line  of  modern  upholstered  furniture 
with  its  emphasis  on  functional  but  cor- 
rect lines  and  the  ni-w  trenil  to  limg.  curv- 
ing sofas  ( "with  the  form  frt-e  character 
of  clouds")  running  completely  along  two 
sides  of  a  room. 

Individual  pie<-e»  are  shown  in  a  suc- 
ce.ssion  of  handsome  room  s<'lting«  that 
display  the  styling  to  liest  advantage  in 
conjunction  with  new  decorator  colors  and 
room  accessories.  Other  sequence*  show 
room  designs  in  attractive  drawings. 

In«ide  the  fabric,  construction  details 
are  demonstrated  with  •4ene«  from  the  Val- 
ley plant  showing  woo<ls  and  joint*. 

(^mpus  F'ilm  Productions  has  made  a 
slide  presentation  for  Valley  salesmen  to  l>e 
used  in  conjunction  with  the  film.  i^ 
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The  lliiiHan  Side  of  Good  Retail  Sellii)|> 


TWO  NEW  COCA-COLA  IMtri'l  KES 
|(»\\  \\{\)    MTITl  I)KS   AS   WELL 

"Yiiii    II  ill  /ill   your  I'lirsr    nilh   silver 
And  your  days  with  dee\>  content 
Ij  you  uill  say  of  every  man 
THIS  IS  MY  FRIKM)." 

•  »  • 

WITH  THLS  THEMK.  The  Coca-Cola 
Coiiipauv  keynotes  its  extensive  dealer- 
iiieetiiip  program,  nurleus  of  which  are 
twi.  cMellciit  niolioii  ])!( tures  (produced  by 
I'atliesiope  I'rodu<  lions)  serving  twin  purposes: 
To  stimulate  retail  sales:  to  illustrate  good  mer- 
chandising practices. 

The  first  film  in  the  dealer-meeting  program 
is  a  .W-minutp  motion  picture.  This  Is  My  Friend. 
In  it.  the  company  has  nothing  to  say  about 
Coca-Cola;  is  concerned  with  people,  not  prod- 
ucts. The  film  was  created  not  only  as  a 
stimulant  to  retail  sales,  but  also  to  improve, 
on  an  emotional  plane,  the  attitude  of  sales 
people  toward  their  jobs  and  the  customers  they 
.serve. 

Sales  people  seeing  this  film  are  made  to 
feel  that  there  is  more  to  selling  than  merely 
determining  the  size  of  the  package  and  the 
price  of  the  product.  By  well  chosen  examples, 
the  film  demonstrates  that  a  friendly  approach 
to  customers  is  better  business  as  well  as  more 
satisfying  to  the  retail  salesman  himself.  The 
impressive  sequences  which  demonstrate  these 
points  were  shot  in  typical  retail  stores  that 
might  be  found  in  any  city  or  town. 

Based  on  Half-Century  of  Experience 
Basic  thinking  for  this  type  of  film  approach 
to  the  stimulation  of  improved  sales  and  mer- 
chandising practices  stems  from  years  of  expe- 
rience bv  personnel  of  The  Coca-Cola  Company 
in  the  improvement  of  retail  sales.  More  than 
(ift\  vears  ago.  a  man  in  a  white  apron  reached 
into  an  ice-filled  barrel  and  placed  in  the  hands 
of  a  customer  the  first  bottle  of  Coca-Cola  ever 
sold:  this  was  the  first  dealer  of  "Coke"  in  bot- 
tles. Ever  since,  the  retail  dealer,  obviously,  has 
been  a  big  man  in  the  impressive  sales  picture 
for  Coca-Cola.  Todav.  on  the  efforts  of  a  million- 
and-a-half  such  dealers,  depend  the  profits  and 
future  growth  of  the  company  and  individual 
bottlers. 

From  the  standpoint  of  The  Coca-Cola  Com- 
[)anv.  its  Parent  Bottlers  and  its  individual  Bot- 
tlers, there  is  a  very  practical  reason  for  offering 
these  films  as  powerful  vehicles  around  which 
to  build  dealer  meetings.  In  the  past  ten  years, 
the  nundier  of  dealers  has  increa.sed  from  a 
million  to  a  million  and  a  half.  Of  these,  a  mil- 
lion dealers  are  new-  they  did  not  handle 
"Coke"  ten  years  ago.  Altogether,  a  large  per- 
centage of  Coca-Cola  bottlers  are  either  new 
or  have  changed  management  within  the  last 
ten  years.  In  addition.  85'f  of  Coca-Cola  route 
salesmen  have  been  on  the  job  less  than  10 
years.  This  has  presented  the  company  with  a 
sales  situation  uhere.  in  the  normal  course  of 
events,  green   bottlers   would    be   training  green 


.MAKE  .NOTABLE  CONTBIBI  TlO\ 
AS    DIKECT   NlIMM.Is   H>   S  M.KS 

route  salesmen  to  call  upon  green  dealers.  The 
fact  that  basic  training  and  basic  sales  infor- 
mation would  be  passed  on  through  inex|je- 
rienced  channels  obviously  called  for  a  firm 
re-eslablislitiicnl  of  the  merchandising  relation- 
ship   between    dealers   and    routemen. 

In  earlier  days.  Coca-Cola  bottlers  worked 
closely  with  dealers  on  all  their  merchandising 
problems  and  manv  successful  ideas  for  display 
and  promotion  have  grown  from  this  relation- 
ship.* ^ 

Aimed  to  Fit  Dealer  Meeting  Plan 

But  as  the  number  of  dealers  incrcas<-d  by 
leaps  and  bounds,  bottlers  could  no  longer  work 
with  each  dealer  on  a  personal  basis.  So  the  idea 
of  holding  dealer  meetings,  hosted  by  route 
.salesmen,  was  developed  and  bottlers  all  over 
the  country  began  inviting  dealers  in  to  their 
jjlants  for  a  visit  and  a  chance  to  become  better 
acquainted.  Charles  W.  Adams,  Sales  Promo- 
tion Manager  for  The  Coca-Cola  Company,  ex- 
pressed some  of  the  thoughts  inspiring  the 
decision  to  produce  the  first  of  the  dealer  films, 
This  Is  My  Friend,  in  a  recent  talk  before  the 
American  Management  Association.    He  said: 

"There  are  two  avenues  of  approach  to  the 
dealer  to  accomplish  our  sales  objective.  One 
is  logical  and  the  other  is  emotional.  Logically, 
in  all  outlets,  we  talk  of  volume  and  profit.  We 
do  the  best  we  can  to  do  a  workmanlike  job 
of  talking  to  each  type  of  dealer  in  his  own 
language.  We  learn  the  elements  of  his  work, 
the  current  trade  practices  in  his  field  and  pre- 
pare our  material  accordingly.  This  is  an  ele- 
mentary step,  it  saves  time  by  discussing  facts 
he  has  at  his  fingertips,  the  technical  aspects  of 
his  work. 

Emotion  Demands  Complete  Hone-ty 
"But  how  do  vou  approach  him  emotionally?' 
Where  is  that  fine  dividing  line  between  emo- 
tion, as  we  understand  it.  and  those  emotions 
that  are  effective  when  he  is  at  work?  We  feel, 
and  have  invested  heavily  in  that  feeling,  that 
when  we  approach  a  man  emotionallv  we  must 
do  so  in  terms  of  his  job.  There's  a  vast  differ- 
ence between  how  a  man  feels  about  his  work 
and  how  he  feels  about  his  job.  When  you  start 
with  that  idea  and  trv  to  make  promotion  profit 
out  of  it.  \<>u  run  head  on  into  one  of  the  most 
ticklish  creative  (iroblems  vou  can  conceive.  You 
find  that  emotion,  in  the  close  quarters  of  sales 
promotion,  demands  complete  and  unassailable 
honesty.  Working  with  dealers,  individually, 
rather  than  with  consumers,  through  remote 
media,  means  that  the  dealer  is  looking  you 
straight  in  the  eve  every  second.  A  flicker  of 
shiftiness  and  youre  sunk. 

"The  reason  for  this  is  simple.  The  logical  ap- 
proach is  inqiersonal  in  content,  no  matter  how 
we  mav  trv   to  humanize  it  in   form.    Whether 


*KD:  U>  pronnota  thi.>i  activity  about  13  yean  airo,  Coca-Cola 
|>r«>parpd  n  ttound  slidefllm  Along  .Wain  Street,  that  has 
probably  been  iiwn  by  more  peopio  than  any  other  mer- 
chandiainK  alidetllni  ever  made.  It  made  no  mention  at 
all   of   Coca-Cola   or    the   Company. 


M 
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or  niit  till'  dealer  liu\s  whal  \i>u"rc  selling  will 
,not  affect  his  attitude  toward  you  one  way  or 
lanotlier.  When  you  use  the  eiiiotiona!  apiiroaeh. 
jvoure  gambling  with  the  dealer's  atlitiule  toutirti 
vou.  We  decided  that  the  closest  we  wanted  to 
.nine  (the  closest  we  could  come),  emotionally, 
In  the  dealer  was  to  talk  ahout  his  job. 

I'riniai'N    Concerii  .S<7/ih^      N<iI    I'roiliirt 

I  "We  lune  tried  to  accomplish  this  in  This  Is 
'W>-  friend.  W'e  l)elieve  the  picture  is  interesting 

uicl  stimulating  to  any  retailer,  to  any  person 
who  sells  an\ thing.  It  is  not  concerned  with 
the  selling  of  an\  specific  product.  It  is  coii- 
jcerned  with  sellinii.  and  the  hasic  human  rela- 
iiiiii-ihi|)s  involved  in  selling,  whether  it  he  a 
'luct.  a  service  or  an  idea.   It  should  be  as 

Ill-resting  to  the  grocer  as  it  is  to  the  service 
-l.ilion  man.  as  valuable  to  the  insurance  sales- 
iiKiM  as  to  the  notions  clerk  and  as  stinmlatiiig 
III  the  banker  as  it  is  to  the  short  order  cook, 
hi  if  everybody  has  somethinp  to  sell,  and  can 
mII  It  better  if  he  understands  the  elements  in- 
M'Ked   and  can  get   some  enjoyment  out  of  it." 

•  I  he  second   motion   picture   in  the  dealer  pro- 
nii.  "77/  lip  Sffiiifi  You."  is  a  15-minute  pres- 

•  iiLilion  of  good  merchandising  practices.  The 
liliii  establishes,  first,  the  profit  involved  in  sell- 
iiii;  Coca-Cola,  then  shows  the  retailer  how  to 
l.ikc  advantage  of  consumer  demand  for  a  profit- 
,iM.-  item  hv  merchandising  it  correctly. 

I'alheM-ope  produced  both  This  Is  My  Friend 

iiiil    /'//   lie   Seeing    i  ott    on    location    in    half   a 

'lii/i-n  cities  in  Westchester  County.  New  York, 

miller  the  direction  of  Robert  Wilmot,  with  com- 

|i.iM\    su[)ervision    by    Frank    Herman    and   Tom 

II  im  of  the  Sales  Promotion  Department  of  The 

I  ■  M  a-Cdla    Companv.    .\    cast    of    approximately 

-'I II I  speaking  parts  was  utilized.  In  a  four  week 

-'  lii'dule  of  shooting,  a   full  sound  and  camera 

'  irw  worked  in  approximately  fifteen  locations — 

■  cry  stores,  service  stations,  appliance  stores 

I     bowling     alleys.     Locations,     rather     than 

-iiiilio   s«'ts,    were    used   to    achic\e   the   effect   of 

.jli-ulute  realism  throughout  Imth   tdins. 

Here's  the  I'laii  for  I'rescntation 

Although  each   bottler  of  Coca-Cola   is  an   in- 
dependent business  man  and  has  the  privilege  of 
nsing    the    film    or    not.    or    may    us<-    different 
methods   of   presenting   it.    most    uiU   use   it    in 
approximately  this  fashion:    Dealers  will  be   in- 
vited  by   routes,   to   the   local   bottling   plant   in 
I  the   evening.    Kvery   dealer    in   any    one    meeting 
{will  be  that  of  a  single  route-salesman  who,  with 
the    assistance    of    plant    management,    will     be 
tii'-i    for    the   evening.    Dealers    uill    be    greeted 
conducted  on  a  tour  of  the  plant,  kept  in 
r.ition   for   this   purpose.    After    the   tour,   the 
-man  uill  informallv   greet  his  guests  and  in- 
I  troiluce  the   film.   This  Is  My  friend.    Following 
'  a  ~lii>rt  summing  up.  and  discussion.  /'//  He  See- 
You  will   be   shown.   After  a  discussion  of 
ill'  ii  handising  plans  and   methods,   the  evening 
will  conclude  on   a    friendlv   casual   note   with   a 
buffet   sup|M-r. 

"Ihes*-  people,  our  dealers  and  their  salesmen 
•nd  saleswomen,  "  says  Mr.  Adams.  "Thes*-  are 
our  friends.  And  if  we  can  help  them  look  at 
their  jobs  so  as  to  see  something  In-tter  in  them, 
t  little  more  accomplishment,  a  little  more  future, 

•  little  more  fun,  if  \ou  please,  thi-n  »e  U-lieve 
We  are  doing  something  worthwhile.  "  SJ* 


Accuracy  of  location  delail  is  key  principle  oj  this  Rocket-produced  training  series. 

Rexall  Builds  a  Career  Traininjj  Program 

SYSTEMATIC    LONG-RANGE    SLIDEFILM    SERIES    AIDS     DKl  (;(;I.<;t    FAMILY 


Tin:  KKWII.  (IKGWIZATION  and  the 
individual  Rexall  druggist — the  "Rexall- 
ite" — have  begun  to  cure  a  retailing 
headache  which  has  plagued  the  drug  industry 
for  years.  As  a  result,  salespeople  iti  Rexall  Drug 
Stores  are  begimiing  to  benefit  by  one  of  the 
first  systematic,  large  scale,  long  range  career 
training  progratns  ever  brought  on  film  directly 
to  drug  store  employees  in  the  stores  where  they 
work. 

In  a  very  real  .sense  the  drug  store  sales- 
|jerson  is  the  most  important  individual  in  the 
industry  because  he  or  she  is  the  only  one  to 
meet  the  customer  face  to  face.  The  manufac- 
turer can  produce  the  goods  and  the  druggist 
can  stock  his  store.  Advertising  and  displays 
can  bring  the  customer  inside  the  door.  Rut  what 
happens  next  is  up  to  the  salesperson  wlimn  he 
meets  at   the  counter. 

Survey  Shows  I  rgent  Training  .Need 

And  whal  does  hap|)en  was  illustrated  b\  the 
exjH'rience  of  a  writer  who  descrilHul  in  the  Sep- 
tendier.  104')  issue  of  F'oRTl  .VK,  his  visits  to  <).S 
drug  stori's  in  various  parts  of  the  countr\.  In 
eaih  store  he  asked  for  a  ten-cent  package  of 
razor  blades  the  smallest  size.  In  onl\  I')  ca.ses 
did  anyone  suggest  a  particular  brand.  In  only 
.'{  cast's  did  anvone  tell  him  he  could  save  money 
by  purchasing  a  larger  |iacknge.  In  oidv  .S  cases 
<lid  anyone  try    to   s<-ll   him   a   related    item. 

The  conclusion  is  obvious:  drug  store  sales- 
people need  training.  And  it  needs  to  l)e  con- 
tinuous training,  for  the  turnover  of  drug  store 
employe<>s,  as  in  all  retail  stores  todnv.  is  .»tead\. 

No  one  knoHs  thin  better  than  the  itori-  owner 
hiniM-lf.  Rut  he  is  frustrated  b\  the  fni  t  that 
he  has  neither  the  time  nor  the  knowlr<lge  to 
develop  and  conduct  a  continuous  training  pro- 
gram of  professional  calil>er. 

The  Rexall  organization  felt  that  the  problem 
ruuld  Im-  solved  by  emploving  a  medium  of  mass 
communication  sufTicirnlly  flexible  and  inexiien- 


si\e  to  be  used  in  tlu-  store  by   the  store  owner: 
the  sound  slidefilm. 

The  company  had  already  t»»sted  the  sound 
slidefilm  as  a  training  medium  for  store  em- 
ployees. In  l").Sn  fnur  films  had  Ik-cu  made  for 
it  by  Rocket  Pictures.  Inc..  in  Hollywoo<l.  The 
Rexall  sales  representatives  had  been  equipped 
with  projectors,  and  as  the\  went  from  store  to 
store  tliex  showed  the  films  to  the  druggist  and 
his  salesp<'ople. 

Field   Showings    Present    a    Problem 

The  filtns  were  elTective.  but  scheduling  and 
holding  meetings  in  every  store  proved  difficult 
l)ecause  the  representative  had  only  a  certain 
amount  of  lime  to  spare  and  store  employees 
could  be  brought  together  only  al  certain  hours. 

Owners  of  Rexall  stores  Iw-gan  to  ask  for  more 
showings  than  thi-  reprcM-ntatives  could  give. 
Many  wanted  prints  of  their  own  and  asked  to 
borrow  projectors  so  that  they  couhl  use  the 
films  for  indoctrinating  new  employees. 

Out  of  this  demand  grew  the  solution:  Whv 
not  provide  a  »ouiid  -lidefihn  projtHtor  to  each 
Rexallite  who  wanted  one  of  his  own?  Then  he 
couhl  show  films  at  his  own  ronvenienre.  And 
having  done  that,  why  not  supply  him  with  his 
own  training  film  library,  comprising  a  com- 
plete, systematic,  expertly  planned  training 
cours«-'/ 

In  collaboration  with  RiH-ket  Pictures.  Inc. 
the  details  of  the  cours<-  were  worked  out.  It 
was  visualized  as  more  than  a  training  course  in 
drug  store  selling.  It  was  to  supply  genuine 
human  relations  training,  career  training.  If  the 
emploveet  knew  thev  were  Ix-nrfitting  by  bronil 
caro'r  training  whiih  wtiuld  In-  useful  all  through 
their  liv<~«.  whether  they  reniaine<l  in  the  drug 
field  or  not,  their  motivation  to  learn  and  their 
interest  would  Im-  that  much  greater. 

To  add  further  inlere«t.  all  the  films  <  oncern 
themselves  with  a  single  set  of  characters  Mr. 
I  (OMIM  tl)     0\      THE      FOLLOWINr.      P^r.f    i 
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Rexall  Career  Training: 

(    CONTliNUKD    FROM     THK     I'KKCKDIM.     PAGK    ) 

Dowling.  owner  of  a  Kexall  slori-,  and  his  three 
einpUi\efs  Dick.  l)otl>.  and  Dizz).  Thus  it  is 
possible  to  ireate  a  ctTlain  amount  of  chararler- 
izalion.  drama,  ruriosity  ahoul  ihe  next  episode, 
and  audienee-iilentifuation  with  a  east  of  lypieai 
drug  store  employees  in  a  sti>re  not  loo  different 
from  any  IJexall  store. 

Bnifi^list  (;el>  f'rojirain  a  Month 
The  program  is  set  up  on  the  liasis  of  one 
fdni  a  nionlh.  With  earh  film  the  druggist  re- 
leives  a  meeting  guide  so  thai  he  ran  conduct 
the  training  sessions  with  maximum  benefit  to 
himself  and  his  employees. 

The  titles  of  the  film  in  the  first  year's  ]no- 
gram  indicate  the  degn-c  to  which  fundamental 
human  ri'lations  and  career  training  have  been 
emphasized  in  contrast  with  joli-speiifics: 

You  in  ihe  Drug  Store.  Are  Cuslomers  Dij- 
jerent?  What  do  You  Sell?  How  to  Use  tlie  Tele- 
jilione.    HantUing   Complaints,   Selling   Baby 


i\eeds,  liuililinji  Displays,  Your'Cosmelit-s  and 
Toiletries  Depinlment,  As  Others  See  Us,  En- 
ihiisiasm  liihiiul  ihe  (Counter,  Human  Relations 
in    Business,    Srllinn    Holiday    Items. 

Six    I'ilnis   Deal    With    Kunilanienlal- 

Of  the  twelve  films,  at  least  six  deal  with 
fundamentals  rather  than  the  specifies  of  drug 
store  work. 

"You  in  llie  Diuu.  Store,"  llic  lir^l  lilrn.  pro- 
vides orientation  and  motivation  for  advance- 
ment in  the  drug  field-  either  in  stores  or  with 
large  organizations — and  the  honorable  position 
the  drug  store  occupies  in  the  community.  It 
placi's  major  emphasis,  however,  on  the  fad  thai 
the  s<MTel  of  success  not  onlv  behind  thi'  counter 
bul  in  almost  any  kind  of  career  lies  in  the  ability 
to  get  along  well  with  people,  which  in  turn 
grows  from  a  healthy  interest  in  others  and  a 
sincere  desire  to  help  them.  This  theme  is  to 
prevail  throughout  all  the  fdms  in  the  program. 

''Are  Customers  Different'/".  c<incerns  itself 
more  directly  with  the  art  of  understanding  and 
handling  cuslomers  as  people. 

"What  Do  You  Sell?"  Is  not.  as  its  title  might 


Here  are  six  oj  the  eurrent  Rexall  tnininp  programs   iinu    in    the  field. 


seem  to  imply,  a  description  of  the  merchandise 
in  the  drug  store,  bul  an  analysis  of  buying  mo- 
tives and  an  explanation  of  the  fact  thai  cus- 
lomers bu\  benefits  to  thi-mselves,  not  simply 
lists  of  features  not  sitnpiv  aspirin,  but  relief 
from  a  headache. 

"Handling  Complaints"  could  be  a  film  deal- 
ing only  with  the  types  of  complaint  encountered 
in  drug  stores.  It  also,  however,  treats  the  sub- 
ject in  a  broaflly  i-nougb  way  so  that  its  lessons 
a|)plv  to  any  kiml  of  complaint  met  with  in 
retail  stores. 

"As  Others  See  Us"  turns  the  camera  around 
to  look  at  the  salesperson  as  he  or  she  appears 
to  the  customer,  and  leads  into  a  discussion  of 
altitudes  which  is  developed  further  in  "F.n- 
ihusiasin  Behind  the  Counter"  and  ;ilill  further 
and  even  more  l>asieally  in  "Human  Relations  in 
Business.  ' 

Druggists"    He>poii!-e    Is    Kntbiisiastic 

Kesponse  by  Rexall  drug  store  owners  to  the 
announcement  of  the  program  was  enthusiastic. 
At  the  present  lime  [jrojectors  manufactured  and 
developed  especially  for  the  dealers  by  O.  J. 
McClure.  are  pouring  into  the  hands  of  dealers. 
The  first  film,  "You  in  the  Drug  Store,"  was 
delivered  to  each  druggist  in  June.  Since  then 
tliev  have  received  ".4re  Customers-Different:'". 
"If  hat  Do  You  Sell'/".  "How  to  Use  the  Tele- 
phone" and  "Building  Displays." 

.As  a  bonus,  each  participant  in  the  program 
has  !)een  supplied  with  the  three  previously  made 
|{exali  films — "How  to  Handle  Open  Calls," 
"How  to  Be  .4  Creative  Salesman,"  and  "Mr. 
Dowling  Promotes  a  Sale" — so  that  he  already 
has  a  small  bul  highly  useful  film  library  for 
immediate  use.  At  last,  therefore,  each  druggist 
adllialed  with  Rexall  has  the  opportunity  to 
have  in  his  own  store  a  complete,  continuous, 
well  organized  career  training  and  human  rela- 
tions course  for  the  benefit  of  himself  and  his 
em|)loyees. 

lie  can  show  the  film  wherever  and  whenever 
he  pleases,  in  the  store  before  it  opens  in  the 
morning,  or  in  the  "back  room"  to  one  new 
iin|)lovee,  or  at  the  same  time  to  everyone  on  a 
shift,  or  anyone  who  works  in  the  store. 

Creates   Permanent  Training  Library 

\s  his  property,  the  films  will  always  be  avail 
able  for  his  use.  When  a  new  employee  conieS' 
on  the  job  a  year  from  now.  he  can  be  trained 
expertly  and  professionally  in  a  minimum  ofi 
time.  When  old  employees  need  refreshing,  they 
can  be  asked  to  look  again  at  the  films. 

And  because  of  the  normal  human  interest  in 
pictures,  it  is  safe  to  sav  that  many  of  the  films 
will  be  taken  home  and  shown  to  the  family  and 
friends,  and  in  some  places  they  will  undoubtedly 
show  up  at  meetings  of  Rotary  and  other  ser\ 
ice  clubs,  where  they  will  not  only  do  the  work 
for  which  they  were  primarily  designed  bul 
will  also  do  an  excellent  job  of  advertising  and 
promotion  for  the  Rexall  druggist  in  his  own 
.■onnnunity. 

Vi  hat  it  means,  fundamentally,  is  that  for  lb'- 
first  time  a  major  unit  in  the  drug  business  h,i- 
svstemalically  established  a  system  of  mass  com 
munication — by  use  of  the  sound  slidcfilm — to  I 
hi'lp  close  the  one  gap  in  the  whole  process  b^ 
which  drugs  and  other  products  sold  in  dm- 
I    C  ()  N  T  I  \  r  K  I)    ON     I"  \  (.  K     K  I  K  T  Y  -  K  I  V  F.   i 


36 


BUSINESS     SCREEN     MAGAZINE 


I 


STOKK  MANAGERS  and  assistant  store  man- 
agers of  the  S.  S.  Kresge  Company  are  do- 
ing  a    good    deal    of   thinking    lh<-<i'    days 
.il'.iiit  the  case  of  Jerry  Allen. 

Allen,  a  personable,  eflicient  and  alert  Kresge 
manager,  was  dogged  hy  the  problem  of  high 
turnover  in  sales  personnel  in  his  store,  but  to- 
day he  is  on  the  way  toward  winning  his  eani- 
paign  to  retain  good  personnel.  And  his  fellow 
managers  and  assistants  arc  being  guided  by  hi- 
methods  -now  that  Jerry  has  reeognized  tin- 
causes  of  excessive  turnover  and  has  outlined 
some  steps  to  be  taken. 

Allen  is  the  prineipal  character  in  a  new  15- 
minute  si>und  slidefihn.  ./  Kresfie  Manafier  Wears 
Three  llitls.  wliirh  was  produced  for  the  conipain 
by  The  Jam  Ilandv  Organization.  Detroit,  Michi- 
gan. The  film  is  being  shown  to  Kresge  store 
managers  and  their  assistants  and  is  arousing 
widespread  interest  and  enthusiasm.  The  meet- 
ings at  which  the  film  is  shown  are  part  of  a 
continuous  "".Manager  Development  Program, 
under  the  immediate  direction  of  ■\.  B.  Fair- 
banks, director  of  training  for  Kresge. 

These    .\re    ""Hats"    Managers    W  ear 

The  ""hats"  which  a  Krespi-  manager  wears 
are  labeled  .Management,  Merchandising  and 
M.inpower.  Allen  does  very  well  as  a  manager 
and  he  is  also  a  good  merchandiser,  but  he  runs 
into  trouble  when  it  comes  to  wearing  the  third 
"hat"  labeled  Manpower — or,  as  Allen  amends 
it,   ""W OmaiiiMiwer." 

The  film  is  shown  in  three  parts  at  each  show- 
ing to  permit  audience  discussion  at  desirabli- 
intervals.  The  first  presents  .Miens  problem  and 
his  superintendent's  diagnosis  of  his  trouble. 
The  second  part  of  the  film  introduces,  in  the 
form  of  manager-employee  interviews,  specific 
cases  where  inadeijuate  screening,  hiring  tech- 
niques or  indoctrination  training  led  to  loss  of 
personni-l.  A  third  part,  entitled  Turnover — A 
A'erc  Leaf,  nutlines  for  the  store  managers  the 
methods  that  are  open  to  them  to  eliminate  costly 
personnel  changes. 

Lively    Di.HCUssions   Follow    Sliowiiig> 

During  the  discussion  |>eriods,  the  meeting 
leader  and  hi>  audicni-e  talk  over  the  points 
that  have  been  emphasized  and  then  seek  an- 
swers to  the  questions  that  have  been  suggested 
by  the  film.  Interest  in  the  mutual  problems  nf 
store  managers  is  thus  stinmlate<l.  and  those  in 
the  audience  eagerly  await  the  next  part   of  the 

Jerry  ALt.KN  wears  this  hat  as  part  of  his  /ob — 

omeiiils  it  III  "If  DUiaiipoii  If  ' 


Kresf^e  trainittg  director  A.  li.  Fairbanks  ( stanJinf;,)  superiises  a  continuous  development  program. 

Kresge  Develops  Managerial  Skills 

J\M    ll\M)Y    SI.IDKFILMS    (;i\  I     LIFT   TO   MA.NWGKK   DEVKLOI'MFNT    MKKTINGS 


film  to  see  whether  Allen's  methods  include  their 
own  solutions. 

The  film  concludes  with  a  man-to-man  talk 
( Allen  to  his  audience  I  in  which  .\llen  agrees 
that  "what  happened  to  me  can  happen  to  any 
manager  or  assistant  manager  in  our  business. 
But  it  uill  be  less  likely  to  happen  ij  ue  all  face 
up  to  some  facts." 

"We've  got  to  make  up  our  minds  right  now," 
continues  Allen,  ""to  keep  good  store  personnel, 
and  do  a  good  job  on  incoming  personnel.  I 
know  that  ever\  man  here  has  in  mind  a  number 
of  things  that  will  help  to  accomplish  this  job. 
For  mvself,  Ini  going  to  ha\e  more  store  con- 
tests, get-togethers,  and  meetings  ■  meetings 
where  folks  get  to  know  each  other  better  and 
build  u|i  morale  and  friendiv  interest  in  their 
Kresge  jobs. 

""I'm  going  to  try  harder  to  hnd  out  e\«i  tl\ 

Perso.nNKL  QlaI.ITY  bef;ins  at  this  vital  phase  of 
the  manufier's  responsibility. 


Win  sales  people  leave  my  store,  trace  down 
some  of  the  real  reasons  and  then  improve  our 
personnel  handling  so  that  caus*"^  for  leaving 
will  be  removed.  As  we  all  know,  the  l>elter  we 
handle  present  store  personnel,  the  more  satLs- 
fied  and  intert-sted  our  salesladies  will  l>c  in  their 
jobs-  the  fewi-r  we'll  have  leaving  and  the  easier 
it  will  be  for  us  to  get  good  p«-i>p|e  when  we  need 
them.  Newcomers  will  Im-  more  apt  to  WANT 
lo  work  at  Kresge's. 

(>ou(l   Personnel  a   I'yruniid   Factor 

""And  bv  making  a  s|K'cial  effort  to  keep  good 
|K-rsonnel,  well  actualK  be  making  our  store  a 
better  place  to  work  in.  W  hen  that  hap|M-ns,  word 
gets  around  and  we'll  have  more  gotxl  applicants 

tt»o. 

"Then,  if  we  work  on  ways  to  do  a  g«H>d  job 

(CONTlMKt)      ON       r\CK       KIKTY-TIIRKEt 

TlRNOVKR  Reasons  are  the  key  factors  ukick 
KresfF  managers  must  iinilersiaiul. 


N  I   M  B  i;  K     b 
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THE  NEW  PICTURES: 


Prediction:   A  New  Color  Film 
.'Millioii>  Will  Want  to  See 

Sjionsor:    The    Iiiteriiiilional    Ollucotton    I'rotl- 

mis  Co. 
Title:    How  to  Catch  a  Cold.  10  inin.,  16sd — 

Technicolor,  produced   l>y  Wait   Disney:   free 

loan.  Association  Films.  Inc. 
■^  Disney  production  perfection  provided  a  les- 
son in  how  to  catch  maximum  audience  atten- 
tion when  he  made  The  Slory  of  Menslrualion 
for  International  Cellucotton  and  Kotex.  Be- 
sides the  sizeable  array  of  awards  won  bv  that 
picture,  such  as  the  1949  Chicago  Film  Festival 
honors,  the  fact  is  especially  attested  by  the 
](•  million  audience  it  has  attracted,  announced 
with  justifiable  pride  at  the  Chicago  luncheon 
preview  of  the  new  picture. 

Hoic  to  Catch  a  Cold,  without  any  of  the  dis- 
tribution limitations  of  the  earlier  film,  and 
brimful  of  Disney  whimsy  and  imagination, 
should  pale  the  earlier  films  record,  accordin-: 
to  a  sampling  of  the  press,  after  the  showing. 
Incidentally,  reference  to  Kleenex  is  just  that, 
only  a  passing  glimpse  of  the  package  near  the 
close  of  the  fdm.  no  more  than  a  mention  of 
credit  on  any  production,  for  theatre  or  else- 
where. 

\N  ith  a  twofold  audience  in  mind.  .~chool 
folk  of  all  age  levels  as  well  as  adults,  and 
industrial  personnel  with  the  objective  of  re- 
ducing absenteeism,  the  companv  and  the  pro- 
ilucer  have  emphasized  the  need  for  rest  and 
the  pre<autioa  of  isolation  in  treatment  of  the 
common  cold.  .A  good  balancing  act  was  done 
on  the  industrial  fence  to  avoid  going  overboard 
on  the  other  side  in  the  warning  to  stay  put  and 
avoid   complications. 

One  of  the  Disney  tactics  which  has  paid 
dividends  so  consistently  is  the  adherence  to  un- 

Walt  Disney's  manic  iihimsy  and  a  natural 
subject  blend  in  "How  to  Catch  a  Cold"  just 
completed    for    International    Cellucotton    Co. 


complicated  basic  stories.  In  "How  to  Catch  a 
Cold",  a  title  which  in  itself  sets  the  pattern, 
the  common  denominator  of  interest  is  reached 
wih  two  characters.  Common  Sense,  sprightly 
mite  who  switches  a  collegiate  mortar-board  to 
his  head  for  one  of  his  bits  of  advice,  and  Com- 
mon Man.  who  does  about  everything  wronp. 
.An  animated  diagram  pegs  the  chain  of  trouble 
set  up  when  on  his  dash  to  the  office  he  inter- 
rupts his  sniffles  to  kiss  his  wife  and  youngster 
goodby,  whereupon  they  promptly  join  him  in 
passing  the  cold  along,  he  to  the  staff,  she  to 
her  bridge  club,  the  boy  to  his  classmates.  An 
even  better  climax  is  a  gridiron  analogv,  with 
the  enemy  backfield,  headed  by  big  bruiser 
Pneumonia,  pounding  a  succession  of  touch- 
downs through  Common  Man's  out-of-condition 
eleven. 

A  cold  reading  of  the  script  reveals  an 
abundance  of  preachment  by  Common  .Sense: 
but  no  one  would  notice  it  in  viewing  the  film 
itself — and  that's  production  sense! 

Free  loan,  except  postage,  is  through  Asso- 
ciation Films,  with  offices  at  35  W.  45th  .St.. 
New  York  City:  79  E.  Adams  .St..  Chicago.  111.: 
1915  Live  Oak  St..  Dallas.  Texas:  and  .351  Turk 
St..  San  Francisco.  Calif.  While  some  300  prints 
already  are  available,  the  distributor  advises  re- 
quests six  weeks  ahead  of  booking,  a  reasonable 
suggestion  in  light  of  the  historv  of  the  earlier 
film,  of  which  1.000  prints  have  been  used  since 
first  release  late  in  1946,  and  with  the  record 
showings  last  October  and  November.  ^ 


Park  &  Tilford  Builds  Promotion 
Film  Around  "Tlit'  Better  Storv" 

Sponsor:  Park  &  Tilford  Distillers  Corp. 
Title:     The    ADS    Drive,    color.    |)roduced    by 

Films  For  Industrv.  Inc. 
■^  This  year's  annual  sales  push  culminating  in 
the  big  liquor  sales  months  of  November  and 
December  finds  Park  &  Tilford's  president 
Arthur  D.  .Schulte  unable  to  hit  the  road  and 
personally  greet  each  salesman  now  lindiering 
up  for  the  big  season  ahead.  P  &  T  salesmen 
will  instead  see  him  via  film  in  his  office  dis- 
cussing the  campaign  and  showing  what  the 
company  will  do  to  back  them  up  with  ads 
and  promotion  gadgets. 

Mr.  .Schulte  is  enthusiastic  about  the  Dartnell 
sales  training  film  featuring  former  big  league 
lni«eliall  star.  Frank  Hettper.  As  he  ends  his 
talk,  he  introduces  it.  and  Beltger's  story  con- 
tinues as  the  bulk  of  the  ADS  Drive  presenta- 
tion. ^ 
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I  .  S.  Air  Force  Presenl>  Pii-tiu't-  to 
Aid  Personnel  in    Their  (iareer:- 

Sponsor:  United  States  Air  Force. 

Title:  Plan  for  the  Future.  25  min..  b&w.  |ii.i- 

duced  by  Knickerbocker  Productions. 
■¥■  This  film  shows  how  the  Information  and 
Kducation  and  the  Career  Guidance  section>  of 
the  Air  Force  work  together  to  aid  airmen  in 
not  onlv  advancing  their  service  careers  but  in 
furthering  their  education  through  on-duty  study 
1  Durses. 

Photographed  at  Lackland  Air  Base.  Texas, 
the  ])iclure  takes  the  case  of  a  young  airman  in- 
terested in  electronics,  how  he  is  tested,  classi- 
fied and  assigned  to  his  choice  of  duty — radar 
maintenance. 

I'lan  for  the  Future  is  not  a  rifle  shot  solu- 
tion to  one  problem,  takes  in  a  multitude  of 
Air  Force  recruiting  and  training  activities  and 
is  designed  for  several  such  purposes  in  and 
out  of  the  Air  Force.  Ht 

General  Outdoor  Advertising  Shoves 
Display  Advantages  in  Color  Picture 

Sponsor:    General    Outdoor   Advertising    Com- 
pany. 
Title:  Bip  As  All  Outdoors,  20  min.,  sound  and 

color,  produced  by  Sarra.  Inc. 
•K  Outdoor  advertising,  with  its  proven  impact 
upon  the  consumer's  purchasing  impulse,  has  not 
always  recognized  the  full  potential  of  the  screen 
to  advance  its  cause. 

W  ilness.  however,  the  recent  sound  slidefilm, 
Your  Outdoor  .\eitihbor.  sponsored  by  the  Out- 
door Advertising  Association  of  America,  and 
the  new  sound  motion  picture,  Red  Hand,  which 
has  been  used  at  mendier  associations'  area  meet- 
ings to  cooperate  in  the  sale  of  U.  S.  Defense 
Bonds.  The  latest  film  production  is  General 
Outdoor  .Advertising  Company's  Big  .4s  .All  Out- 
doors. All  three  productions  were  made  by  Sarra. 

Color,  certainly  a  natural  ingredient  of  a  film 
prescription  for  outdoor  advertisers,  is  used  tell- 
ingly in  this  latter  production,  not  only  in  pin- 
pointed traffic  ma|)s  but  also  in  the  closing 
presentation  of  outstanding  examples  of  night- 
lighted  panels. 

In  a  film  aimed  directly  at  prospective  users 
of  the  space,  more  than  color  was  needed  as  a 
sales  argument.  This  was  taken  care  of  more 
than  ade(|uately  bv  a  studv  of  the  science  of 
traffic  analysis  in  human  terms.  Here  is  the  so- 
called  average  town  of  Marketville.  Dad.  Mom, 
and  Daughter  in  turn  leave  the  house — Dad  to 
the  bus.  Mom  to  shop.  Daughter  to  school.  On 
a  block  map  the  route  of  each  is  traced  I'v 
arrow,  and  the  locations  of  billboartls  are  applied 
to  each.  To  these  instances  are  added  the  routes 
of  motor  transportation,  the  parking  lots,  im- 
portant intersections,  road  curves,  with  close 
analogies  as  in  the  bread  delivervman's  passing 
the  a<lvcrtisen)ent  of  his  product. 

The  clinching  argument  starts  with  the  check- 
up man  leaving  the  office  of  the  Traffic  Auilit 
Bureau.  Inc.,  the  making  of  his  tally  and  then 
the  application  of  the  scientific  discounting  sys- 
tem, to  give  the  pros|)ective  advertiser  as  ac- 
curate an  account  of  \alue  as  is  humanly  pos- 
sible  before  j)osilioning  the  panel. 

.An  o(I-screen  voice  explains  facts  and  figures 
in  the  story  of  General's  operations  in  l.WX) 
cities  and  towns.  Of 
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Toward  More  Effcdive  Films 


\RSTK\rT    KFPORTS    ON    PENN-N AVY    RESEARCH    STUDIES 


Assfinltly  of  these  scttn  parts  of  the 
breech  block  of  the  40mm  antiaircraft 
gun  uas  used  to  test  relative  effectiveness 
of  film  variables  in  the  /'enn-A'aiT  re- 
search   sttttiy    noted   below. 


—  PART  TWO  — 

Effects  on  Training  of  Experi- 
mental Film  Variables,  Study 
1:  Verbalization.  Rate  of  De- 
velopment, NOMENCLATI  RE.  ER- 
RORS,   How-1t-\Xorks.    Repeti- 
tion.    Investigator,    Nathan 
Jaspen. 
♦  Experimental    Desif^n    and    Pro- 
cedures:   Seventeen    different    ver- 
sions  of  a   film   designed   to   teacli 
the  assembly  of  the  breech  block  of 
a  -lOmm  antiaircraft  gun  were  pro- 
duced for  the  experiment,  in  which 
2,377    apprentice    seamen    at    the 
Great  Lakes  Naval  Training  Station 
participated.      Each     version     was 
shown  to  at  least  100  men,  30  to  a 
group.     None    had    had    previous 
training   in   assembling   the   breech 
block  or  similar  mechanisms.   After 
the  film  showing  each  man  was  re- 
quired  to  attempt    the    assembling: 
ten    trials    were    given    and    a    time 
score  was  kept. 

The  six  variables  in  the  films 
were:  Verbalization  I  average  nuni- 
l>er  of  narrative  words  per  minute 
to  describe  the  film  action )  ;  Rate 
of  Development  ( the  speed  or 
tempo  of  pictorial  coverage  of  a 
given  amount  of  material)  ;  Nomen- 
clature (technical  names)  ;  Errors 
(common  errors  to  avoid  in  as- 
sembling) ;  "How-It-Works"  (film 
sequence  showing  the  principles  of 
operation  am!  fumtion):  Repeti- 
tion (number  of  times  the  basic 
demonstration  of  assembling  is  pre- 
sented in  the  film).  The  17  film 
versions  provided  different  degrees 
of  each  variable. 

After  each  group  of  30  men  had 
seen  a  version,  proctors  read  a 
standard  set  of  directions  for  as- 
sembling the  breech  block  and  all 
30  went  to  work  at  the  same  time. 
If  an  assembler  failed  in  10  min- 
utes he  tried  again.  If  he  succeeded 
the  second  time  he  continued  for  10 
trials.  If  he  failed  he  was  dismissed 
and  his  performance  recorded  as  a 
failure. 

Conclusions  and  Applications: 
Clear-cut     positive     results     were 


Inuiid  for  a  slow  rale  of  develop- 
Micnt.  the  showing  of  common  er- 
rors to  be  axoidcd.  and  repetition. 
|-'<ir  the  otluT  throe  variables  the 
liiidings  tended  negatively  but  were 
ambiguous,  indicating  the  need  of 
further  study.  The  level  of  verbali- 
zation made  no  tlifference  in  meas- 
ured learning:  the  use  of  technical 
nomenclaUire  did  ncit  help  learning 
or  significantly  hinder  it;  results 
from  the  "How-It-Works"'  sequence 
were  inconsistent,  but  the  sequence 
on  the  whole  reduced  the  effective- 
ness of  the  versions  in  which  it  was 

included. 

«      «      * 

Comparison  of  the  Audio  a.nd 
Video  Elements  of  Instruc- 
tional   Films.      Investigators: 


Harold    i:.    Nelson    and    Karl    R. 

Moll;  report  preimrcd  bv  Messrs. 

Nelson    and     Mull     and     Nathan 

Jaspen. 
♦  Experimental  Design:  Two  ex- 
periments were  conducted  to  study 
the  comparative  effectiveness  of  the 
two  elements.  Dr.  Nelson  used  two 
films  on  aerodynamics.  Theory  oj 
Fliiihl  and  I'mhlcms  oj  Flifihl.  with 
430  members  of  the  R.O.T.C.  of  the 
Pennsylvania  State  College  as  par- 
ticipants. Mr.  Moll  used  Land  and 
lAve  in  the  Desert,  an  instruclional 
film  with  a  dramatic  plot,  on  a 
bomber  crews  struggle  for  survival, 
and  had  for  the  test  388  summer 
school  students. 
The  Aerodynamics  Film  Test 

Procedures:  The  film  Theory  oj 


Outstanding  Business  Firms  in  all 

parts  of  the  country  are  finding 

out  about  CAMPUS 


s>ie«<^ 


Get  the  full  story  of  Campus  Film  Productions'  low 
Budget,  high  quality  film  services.  Send  for  our  booklet 
or  give  us  a  call.  We  think  you'll  be  pleasantly  surprised. 


CAMPUS  FILM  PRODUCTIONS 

161   Remsen  Street  •  Brooklyn  2,  New  York 
TRianEle  5-6296 


Highl  shows  general  principles  ai 
uses    various   ty|)es   of   models   a: 
\  isual     aids;     Problems     oj    Fligi 
shows  the  prin<ipli-s  applied  to  an 
airplane    in    flight.     Eight    varying 
condiinations  of  the  two  films,  withi! 
or   without   sight   or  sound,   in   the 
dark  or   in   the  light,  were   used  on 
the    430    |)articipatits    divided    ititu 
eight  groups.    .'Standardized  i|iiizzes 
followed. 

Conclusions  arul  Applications: 
The  group  which  saw  and  heard 
both  films  learned  most,  and  all 
groups  ac(]uired  considerably  more 
information  than  the  control  group 
which  did  not  see  or  hear  either: 
film. 

The  video  factor  was  consider-; 
ably  more  important  than  the  audio 
ill  effe<liveness  of  the  Theory  film; 
the  audio  was  somewhat  more  ira-, 
portant  than  the  video  for  the 
Problems  subject. 
The  Desert  Survival  Film  Test  ; 

Procedures:  The  388  students 
were  divided  into  five  test  groups 
for  the  five  combinations  of  pre- 
sentations of  the  film,  and  the  tests 
followed. 

Conclusions  arul  Applications: 
As  in  the  aerodynamics  films  study, 
the  group  that  both  saw  and  heard 
the  production  showed  the  highest 
score,  the  control  group  (no  film) 
the  lowest.  Those  who  only  heard 
this  film  learned  slightly  more  than 
those  who  onlv  saw  the  film. 
Audio-and-Visual  Conclusions 

Significant  learning  was  acquired 
from  the  presentation  of  the  film 
as  a  whole,  and  from  either  the 
audio  or  video  channel  alone.' 
Neither  channel  was  consistently 
better.  Both  channels  together  were 
more  effective  than  either  one 
alone.  Relative  effectiveness  seemSi 
to  depend  on  the  particular  film 
and  content.  Some  items  are  taught 
jointly  by  audio  and  video  working 
together:  some  are  taught  in  both 
1  hannels  (overlapping).  Hearing 
llic  sound  track  in  a  darkened  room 
is  slightlv  superior  to  presentation 
in  a  lighted  room. 

The  best  possible  integration  of 
sight  and  sound  makes  for  the  most 
effective  production.  The  findings 
appear     relevant     to     television     as 

uell.  9t 

•        «        • 

The  Effects  of  Inserted  Ques- 
tions AND  Statements  on  Film 
Learning.  Investigators:  .-Mbert 
K.  Kurtz,  research  analyst  and 
professor  of  psvehology:  Jeanetli' 
S.  Walter  and  Henry  Brenner,  n  • 
search  scholars. 

•      •      • 

♦  Experimental  Design  and  I'm- 
rvdures:  Two  films  of  differing  sub- 
ject matter  were  selected,  a  techni- 
ICONTINUED      ON      PACE      .SO) 
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BUSINESS     SCREF.N     MAGAZINE 


FEEO-O-MATIC* 
CONVEYOR — 


Fan  action  of  the  Bei*l«r 
VACUMATIC  PLATEN*  not 
only  holds  copy  flat  during 
projecllon,  but  keept  inte- 
rior of  the  projector  unus- 
ually coot. 


All   copy    is    held    absolutely   flat   on   the 
VACUMATIC   PLATEN   of   this   ultra-modern 
Besclcr  VU-LYTE  during  projection,  through 
suction  created  by  a  special  fan. 

There  is  no  need  to  spend  time  pasting 
and  mounting  copy^-or  inserting  copy  into  holders. 
You  simply  introduce  your  copy  onto  the  platen, 
and  there  it  "stays  put"  without  curl  or  flutter. 

As  you  handle  the  superb  new  VU-LYTE, 
you'll  appreciate  the  exceptional  advantages  of 
this  VACUMATIC  PL.ATEN.   Ifs  one  of  the 
exclusive  Besclcr  developments  that  make  the 
VU-LYTE  the  most  modern  and  most  versatile 
of  visual  teaching  tools. 

Yes,  Besclcr  explored  every  line  in  bringing 
you  a  projector  that  gives  top-notch  results  with 
maximum  ease  and  economy  of  operation. 
For  instance: 


1 


YOU  CAN  ul*  the  VU-LYTE   in  a  porliolly- 
ighltd   room.   Total   darkneis   it  unn*c*s- 
lary   in   ordtr   to   obtain   clear,   sharp   images 
and    brilliant    colors — becouse    VU-LYTE    pro- 
vides   extra    f//uminofion. 

2     YOU  CAN  feed  mixed  or  continuous  copy 

through    smoothly,    without    light   flashes, 

by    means    of     the     Beseler    FEEO-0-MATIC* 

metal  bell  CONVEYOR.    A  full  t'i«n    page 

postage   stamp   con   be   protected 

ual  ease,  without  flutter. 


3,  YOU  CAN  proiect  o  lighted  orrow  onle 
any  part  of  the  illustration  by  means  of 
the  new  Beseler  built-in  POINTEXt  POINTER 
— thereby  pointing  out  details  without  leav- 
ing   the   projector. 

4_    YOU    CAN    use   VU-IYTE   on   on   uneven 
surface — project    on    small    or    large 
screens.    In  addition  VU-LYTE  is  an  omoiingly 
quiet  and  cool  operating  opoque  projector. 


These  adv.itKcd.  exclusive  features,  plus  others,  are  incorporated  in 
a  projector  that  weiiihs  only  35  Ihs.  and  b  reduced  In  price! 

.'\sk  for  a  free  dciimnsiration  of  the  precision  huilt  NII-L^TU  in 
your  own  projection  room  .ind  for  more  information  regarding  this 
truly  new  concept  in  opaque  projection  uk  for  booklet  F 


CHARLES 


(S<5:dej35^ 


COMPANY 


^^  60      Bodgar      Avanue,       Newark       B,      N.     J. 

Tde    World's    1.  o  r  «  •  i  >    Mseeracterer    of    Opoqee    fre/ecflee    fqelpaeef 


Nl'MBKR     b     •     \  Ol.  IMK     i: 


I  <»3  1 


_J 
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■¥  Now  that  coMMTNatioii  of  ma- 
terial is  becuiniiig  an  iiuTcasiii{;l\ 
moot  subject,  and  limitations  of 
non-military  use  already  have  been 
decreed  by  Government  directive  in 
some  categories,  the  matter  of  stor- 
age, handling  and  repair  of  film. 
in  the  field  of  the  business  screen 
as  well  as  entertainment,  takes  on  a 
new  significance.  Particularly  time- 
ly, therefore,  are  two  bulletins  re- 
cently issued  by  the  Sales  Service 
Division  of  the  Eastman  Kodak 
Company.  Rochester  4.  \.  Y.  (Both 
were  listed  in  the  Reference  Shelf 
Department  of  Business  Screen, 
Issue  No.  8,  December,  1950.) 

The  bulletins  were  written  with 
Cine-Kodak  and  Eastman  motion 
picture  films  on  safety  base  primar- 
ily in  mind.  Note  was  made  that 
for  information  on  storage  of  ni- 
trate 35ram  films,  "inflammable  and 
therefore  dangerous  to  store,"  li- 
braries should  write  to  the  National 
Board  of  Fire  I  nderwriters,  85 
John  St..  New  York  7,  N.  Y. 
♦  Usage  rather  than  storage  prob- 
lems is  the  chief  cause  of  damage 
to  safety  base  films  in  active  libra- 
ries, says  the  bulletin  headed  STOR- 
AGE OF  16mm  Motion  Picture 
Film  in  Active  Libraries.  In  case 
of  mold  growth,  fungus,  or  "ferro- 
typing"  (formation  of  objeclionable 
shiny  marks  on  the  emulsion  sur- 
face), reduction  of  humidity  in  the 
storage  area  is  necessary,  and  auto- 
matic devices  to  insure  proper  liu- 
midity  are  mandatory  if  brittleness 
is  experienced. 

Recommended  procedure  is  to 
place  the  films  in  cans  and  store 
them  on  edge  on  shelves  or  in  metal 
cabinets,  on  the  main  floors  of 
buildings,  away  from  stearnpipes  or 
other  sources  of  heat,  with  tempera- 
ture preferably  between  70  and  80 
F.  and  relative  humiditv  25  to  6(J 
per  cent. 

The  follfiwing  sources  of  metal 
cabinets  are  lisled:  General  Fire- 
proofing  Co.,  413  Dcnnick  Ave.. 
Youngstown  1,  Ohio;  Lyon  Metal 
Products,  Inc.,  1933  Montgomery 
St.,  Aurora.  111.:  Neumade  Prod- 
ucts Corp..  330  W  .  42nd  St..  New 
York  18.  N.Y. 
♦  Brittle  or  curly   film,  apt   lo  bc- 
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Storage  and  HandliniJ  of  Film 


RECKNI    k(»l»\K    lil  I  I.ETLNS  GIVE  HELPFUL  ADVICE 


come  damaged  in  handling  or  pro- 
jection, is  an  SO.S  for  mechanical 
humidifiers,  with  a  controlling  bu- 
inidistat  set  at  40  per  cent. 

Listed  companies  having  humidi- 
fier units  are  Fresh'nd-Aire  Co., 
221  N.  LaSalle  St..  Chicago  1.  111.: 
Parks-Cramer  Co.,  Fitchburg, 
Mass.:  Walton  Laboratories,  1186 
Grove  St.,   Irvington   11,  N.  J. 

Where  temperatures  above  80F. 
and  very  humid  conditions  persist. 
electricalK  -oiicratcd  refrigeration- 
type    dehumidifiers    arc    suggested. 

Handling  sucli  equipment,  the 
bulletin  notes,  are  the  Carrier 
Corp.,  300  S.  Geddes  St.,  Syracuse, 
N.Y.,  and  the  Frigidaire  Division 
of  General  Motors  Corp..  Davton. 
Ohio. 

Conditioned  and  filtered  air  is 
recommended  for  storage  areas: 
otherwise,    special    precautions    are 


urged  to  prevent  dust  and  dirt  from 
sifting  in  through  ventilators,  heat- 
ing ducts  and  open  windows. 

For  long-term  storage,  relative 
humidity  should  be  held  to  -U)  to 
50  per  cent:  temperature  for  black- 
and-white  film  no  higher  than  ''OF., 
for  color  film  not  higher  than   50F. 

How  lo  Mininii/.e  Damage 
♦  The  other  Laj-tman  bulletin,  The 
Handling,  Repair  and  Storage  of 
16mm  Film,  concerns  itself  chieflv 
with  damages  to  film  in  handling, 
projecting  and  repairing,  and  what 
to  do  to  avoid  tiiein.  Kniphasized 
are  these  general  conclusions,  which 
can  be  applied  to  film  of  all  makes: 
teach  users  to  insure  greater  care 
by  having  good  projection  equip- 
ment and  ex|)erienced  operators: 
clean  films  properly  and  improve 
splices  and  storage  conditions. 

Thirteen    suggestions,    some    of 


Before  the  Camera 
Torme   for  Zenith 


r^i\ivn?Mr 


We'd  be  pleotcd  to  screen 
lome  of  our  latest  produc- 
tions   for    you.    No    obligotion. 


NIW    YOIK    •    CHICAGO 

HOLLYWOOD 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION   COMMERCIALS 


which  the  libraries  should  pass 
to  users  of  film,  sum  up  tin-  bull) 
tin's  advice:  -il 

1.  Clean  projector  gale  and  par 
2.    Include     instruction     leaflets 
ea<h   shipment.    3.   Inspect   and 
pair  films  before  shi|iment.   4.  Mak 
splices    that    ueld.     5.    Use    a    lonj 
leader  at  the  start  of  the   reel,    t 
.\void    overloading    reels:    leave 
half-inch  between  the  film  and  lh"1 
outside  edge  of  the  reel.    7.  Disian 
bent  or  damaged  reels.    8.  Ship  ii 
rigid   containers.    ■>.   Store   films  aj 
proper  tem|)erature  and  reiatixe 
niidity  while  in  exchange  or  libra| 
10.  Clean  films  properly  and  lub 
cate   new   films.     11.   Be  careful 
rewinditig    films   both   after   projed 
tion  and  during  inspection.    12.  Re 
fuse    rentals   to   a   customer    having  j 
a  reputation  of  damaging  film.    13' 
Warn     the     customer    he    will    b*- 
charged    for    replacement    of    filn, 
damaged  while  in  his  possession. 

The   bulletin    goes   into   consider 
able  detail  on  the  best  methods  «. 
splicing.    Every  library  should  bavi   n 
a    copv    and    all    personnel    shoulc 
study  it.  1^1 

NEW  PRODUCT  NOTEfj 

New  Peel   Posfe  for  Plots   Comes 
From  the  M.  P.  Research  Council 

♦  A  new  Peel  Paste  developed   h\ 
the  Motion  Picture   ReseaR(  i 
('OUNCIL  for  applying  wallpaper  !■ 
"hard     flats."    the     large    plywoooii 
walls    of    movie    sets.    .\dvantage>  ■ 
cited   for  the  new  paste,  a  mixtur' 
of   glycerine,    methyl    cellulose    anc    i 
water,  lie   in   providing  balance  be-  I 
tween  adhesion  and  flexibility  in  tht  W 
cellulose   film   after  drying,   largeh  ^ 
because     of     the    plasticizing     aii' 
humectant  action  of  glycerine.  Tli< 
(ihn  holds  the  paper  in  place  while 
ie(]uired   and  jiermits  stripping  ol 
the   pajH-r   easilv    after  the   set   hi 
been  used.  The  glycerine  also  coun 
teracts  paper  shrinkage  and  so  facil- 
itates butt  splicing.  Setting  time  can 
lie  adjusted  by  \arying  the  amount 
of  glycerine  for  high-speed  produi 
tion.  The   pa[(<'r  n<iw   can   be  pulled 
oil  the  flats  by  hand  in  a  few   min- 
utes without  damaging  the  surface. 

*        ♦        ^ 

Diagonal  Handle  for  GoldE  Cases 

♦  For  ease  in  carrying,  a  iliagonal 
handle  has  been  placed  on  the 
GoldE  Index  Slide  File  Case  and  is 
being  introduced  on  all  other  cases 
as  well  as  projectors  and  other 
units,  \notlier  improvement  is  the 
(JoldF  Snap-It  Hinder  for  the  pro- 
tection <if  slides.  It  fits  any  2"  x  2" 
slide  carrier  for  35nnn  film.  Pro- 
vision is  made  for  "in-the-dark' 
identification  and  has  a  place  for  .> 
title  label. 

Address  (ioldF  Mfg.  Co.  at    121  I 
\\  .  Madison.  Chicago,  for  details. 


BUSINESS     SCREEN     .M  .A  G  A  Z  1  \  E 


SEEING  IS  BELIEVING 

.  .  .  AND  STEREO  ADDS  PERSUASION 
TO  YOUR  SALES  PRESENTATION! 

The  finest  STEREO  EQUIPMENT  is  made  by  BRUMBERGER! 


NEW  LOWEST  PRICED 
PRECISION  VIEWER! 

BRUMBERGER 

STEREO  VIEWER 

Sturdy,  lightweight,  colorful  polystyrene  (hard-Impact,  practically  unbreakable!) 
with  fine  optically  ground  and  polished  lenses.  Improved  lighting  system,  bat- 
tery illuminated  with  push-button  switch,  makes  transparencies  more  brilliant 
than  ever!  Pin-point  focusing;  streamlined,  handsome  design — greatest  value 
in  stereo  viewers  on  the  market! 


=  1265  Viewer 
[less  batteries) 


$Q95 


ReUlli  at 


9 


=1111 

Stereo  File 

Ritalli  at 


$095 


3 


New!  Convenient  Size 
File  for  Salesmen  I 

BRUMBERGER 

STEREO  FILES 

Portable,  compact  carrying  and  storage 
case  for  stereo  accessories.  All  steel,  lux- 
uriously finished  in  platinum  grey  wrinkle 
enamel.  Equipped  with  comfortable  metal 
handle  and  snap  catches. 
Holds  Stereo  Viewer,  50  metal  or  glass 
stereo  mounts  in  5  group  compartments, 
or  up  to   125  cardboard  stereo  mounts. 


Self -Aligning 
Self -Centering 

BRUMBERGER 

STEREO  BINDERS 

Most  economical  binders  made!  Save  hours  of  precious  time — 
no  more  tapes,  masks,  kits — simply  set  transparencies  In  ac- 
curately spaced  prongs,  cover  with  clear  glass,  snap  on  cover. 
(Snaps  apart  easily,  too,  for  use  over  and  over  again).  All 
steel — fits   In  standard    \yf"x4"  stereo  viewers  or  projectors. 

$A50 


=  II 66  Box  of  24  sets 
(plus  extra  glass) 


(Mali!  at 


4 


WRITE  FOR  OUR  CATALOG  OF  35  MM  6.  STEREO  VIEWING,  BINDING  &  FILING  ACCESSORIES: 
MOVIE  REELS,  CANS,  CHESTS,  ETC.   SPECIAL  QUANTITY  DISCOUNTS  TO  INDUSTRIAL  USERS! 

AVAILABLE    FROM    YOUR    A  V    DEALER,    COMMERCIAL  PHOTOGRAPHER,  AD  AGENCY.  ART  STUDIO 


r 


\> 


RELIABLE    PRECISION    MANUFACTURING    CONTINUOUSLY    SINCE    1904 


BRUMBERGER  SALES  CORP.  ^^.mr:/;: 


>«  I    M  K  K  K     h     •     \  O  1.  I   M  K     12     •     I  '» '.  1 
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Douglas  George  on  Special  Duties 
For  Jam  Handy  al  Detroit  Office 
*  Service  development  and  special 
functions  will  be  the  spheres  of  ac- 
tivity of  Douglas  Georck  in  his 
new  post  with  The  Jam  Handy 
Organization,  after  a  record  of 
public  relations  work  for  both  Gov- 
ernment and  private  companies. 

He  was  national  director  of  pub- 
licity and  advertising  for  the  Spe- 
cial Kvents  and  Motion  Picture  Di- 
vision of  the  Wiirld  War  II  Victorv 
Loan  Drive,  on  lea\c  from  the  In- 
dustrial Incentive  Division  of  the 
Office  of  the  Secretary  of  the  Navy. 
Following  the  war  he  performed 
liaison  duties  between  radio  and 
motion  picture  studios  and  the  Vet- 
erans' Administration,  and  was  an 
initiator  of  .\BC"s  "Salute  to  Vet- 
erans." Since  1948  he  handled  Jam 
Handy  theatrical  distribution  west 
of  the  Mississippi,  following  promo- 
tional   work   for   Warner   Brothers. 


I  J\l  K     li.    lUlillS 

I 

Rabius  Heads  Johnston  Technics 
♦  Jack  R.  Rabius,  now  director  of 
all  technical  departments  of  the 
Bert  Johnston  Productions, 
photographed  1.50.000  stills  and 
250,000  feet  of  motion  picture  film 
on  Government  service  in  World 
War  II.  He  established  a  laboratory 
at  Boco  Ration  Field  in  Florida  in 
1943     for    development     of     radar. 
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PEOPLE  WHO  MAKE  PICTURES 

lAICI   ll\  K   M'POIMMKMS  HV  STl  DIOS.  MAM  lACTl  KKKS 


Laub  Heads  United  World  Films' 
Advertising  and  Sales  Promotion 

♦  Dircilcir  of  advertising  and  sales 
promotion  i>f  the  I  NITKK  Woui.I) 
Films.  Inc.,  subsidiary  of  I'niver- 
sal-lnlernational  I'ictures,  William 
15.  l,Al  I!  applies  to  the  new  post  the 
experience  of  ten  \<'ars  since  taking 
over  the  saK-s  promotion  department 
iif  ('asllc  Films  which  he  had  joined 
in  lOK)  after  script  writing  and 
direction  of  sponsored  films.  He 
continued  in  that  office  when  United 
WOrld  ac(|uired  Castle  in   I'/lf). 

Neumade  Expands  Its  Sales  Staff 

♦  Joining  the  Niu  ^  ork  sales  staff 
of  the  Neumadk  Products  Cori'. 
are  Lew  Grofsik,  formerly  assist- 
ant   sales   manager    of  the   General 


Register  Co..  and  William  Kaest- 
neh,  who  had  charge  of  Neumade 
service  department. 

The  moves  are  in  line  with  the 
i-\|)arisioii  prcigrarn  of  the  cornpan\. 
which  rccenti)  completed  a  failory 
addition  which  goes  into  production 
in  a  month. 

Henning  and  Cheadle  Adds  Space 
♦  Henning  and  Cheadle,  Inc.,  has 

leased  aflditional  space  at  its  pres- 
ent location,  1060  West  Fort  Street. 
Detroit,  to  provide  more  photo- 
graphic dark  rooms,  a  typesetting 
department,  and  added  production 
and  assembly  facilities.  The  in- 
creased volume  of  business  in  train- 
ing and  promotional  materials  and 
government  manuals  necessitated 
the  expansion. 


Projection  on  a 
Do-Lile  Screen 
putt  life  and 
iporkle  into  every 
icene. 


DELUXE    CHALIENGER" 

Seti  up  quickly.  FolcJs  compactly  for  cosy  storoge. 
Exclusive  octagon  case  for  unmotchecJ  fobric  pro- 
tection. Gable-top  legs. 


Send  ^1  FREE 

Da-Lire  Crystal-Beaded 
icreen  fabric  ond  copy  of 
helpful  brochure  "Plonning 
for     Effeclive     Projeclion" 


WHEN  YOU  CHANGE 

TO  A  NEW 

DA-LITE 

SCREEN 


■^  t'>.  there  can  lie  that  liip  a  differ- 
tiifc  in  the  hrilliance  and  hoaiity  of 
your  pictures  when  you  chaiipe  from 
a  sheet  iir  makeshift  screen  to  a  new 
I)a-l,ile  Crystal-Beaded  Screen.  The 
millions  of  tiny  crystal  heads  on  the 
surface  of  the  Da-Llte  fabric  bring 
out  all  of  the  shades  of  color  film 
an<l  all  of  the  inlennediate  tones  in 
lilaek  and  white  in  full  brilliance, 
(-el  a  new  Da-Lite  and  sliow  your 
movies  and  slides 

200     TO  500     BRIGHTER! 

Nnn-sagginf!.  non-crackiiig  Da-Lite 
('rystal-Beailfd  .Scrocns always  hang 
siiKinlhly.  -Availalilc  in  many  styles 
and  sizes  t<t  fit  every  need.  More 
ihan  I'.OIKI.OOO  satisfied  owners.  Ask 
your  dealer  for  Da-Lite  Screens. 


The  Screens  EXPERIENCE  Built 
—famous  for  quality  since  1909 


DA-LITE  SCREEN  COMPANY,  INC. 


^  ^  AAmJW.^.^  3703   N.   Pulotki  Rood     •      Chlcogo  39,   lllinoit  ^ 

Z^^      l'l^-i--L'  sciul  IKl.|-.s.uiiPkof  Ua-Litt  Cr>wul-Bt.».lcd' 

p,scrccn  fabric  and  your  brochure  "Planning  for  fcffec- 1 

r%  "*  ^^^^^^^^^_    tivc  IVojcction."  | 

Name ' 

Firm  Name 

^iJJreJS I 


ClIAltl.KS    I'.   CoKT/ 

New  Stanley  Neal  Chicago  OfFic 
Has    C.   P.    Goetz   As   Its    Manage 

♦  C.  P.  GoKTZ  is  manager  of  th 
new  office  opened  by  the  St.\.nle 
Neal  Productions,  Inc.,  of  Nc 
York  and  Hollywood,  in  the  Triiiun 
Tower  al  LSS  No.  Miehigan  .\ve 
Chieago    11     (Phone    WHitehall 

Goetz'  previous  activities  inclui 
both  film  production  and  cquipme 
iiiannfaclure.   As  a   member  of 
engineering    stafT    of    the     Genei 
Klectrie  Company  he  worked  on  i 
provements    in    sound    motion    pi 
tures.  Mr.  Goetz  has  also  served  i 
an    eastern    district    supervisor   f< 
The   Jam    Handy   Organization 
is  motion  picture  sales  program  d 
rector  of  the  American  Tobacco  C 
Recently  he  has  concentrated  on  iii 
dustrial    contacts    for    the    Ampi, 
Corp.  and  Technical  Services.  In< 
in  the  Chicago  metropolitan  area. 


1 


Commercial  Illustrators  Film  Unit 
Is   Directed   By    Boris   YakovlefP 

♦  Boris  Yakovleff  is  directing; 
film  division  started  by  Commk 
ciAL  Illlstrators.  Inc.,  of  CI 
cago.  with  production  of  IM  7 
commercials  for  the  Omar  Packii 
Co.  The  C.  I.  Film  Division  w 
also  make  commercial  motion  p 
tures. 

Previously  associated  with  pi 
duction  for  Encyclopaedia  Hrila 
nica  Film.s.  N.B.C.  and  the  I  . 
Bureau  of  Public  Health,  Yakovl. 
carried  documentary  techniques  ir 
the  commercial  field  in  his  film  t 
tivilies  for  (General  F.lectric.  inti 
national  Harvester.  Ford.  Weslir 
house.  Bell  Telephone  and  others. 


Birnboum  on  City  College  Staff 

♦   Wii.i.iA.M   .N.  BlH.Mi.M  M  has  be 
appointed    assistant    supervisor    • 
the  Audio-Visual  Center  of  the  E'. 
ning   and    Extension    Division^  C 
College  of  New  ^'ork. 
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jscuss  TV  Film  Problems 

What  roristitulfs  lorrcMl 
m  qualily  for  TV?  This 
^s  the  question  upin-rmost 
I  the  minds  of  n\i'Mihcrs  of 
e  Central  Section  of  the 
hciely  of  Motion  Picture  and 
Revision  Knginccrs  hIumi 
ey  met  in  Chicagi)  Sep- 
mber  20. 

W.  C.  Eddy,  Television  As- 
ciates,  s|x'akinf;  ahout  film 
oduclion  techni(|ues  for  tel- 
ision.  pointed  out  that  a 
eat  deal  of  the  film  pre- 
nted  today  is  of  poor  pic- 
rial  quality  an<l  docs  not 
fleet  the  advances  in  the  art 
^rinp  the  last  15  years.  He 
iio  elahorated  on  the  hasic 
k'out  of  motion  picture  de- 
ip\  desiralili-  for  video  pre- 
intation. 

I  Video  film  proiiuction  proc- 
sing  irK'luding  thi'  cmul- 
jns  in  current  use  were 
vered  in  detail  by  George 
Colhurn  of  the  Colburn 
iboratories  at  the  meeting. 
r  also  devoted  attention  to 
e  control  limits  and  tech- 
ques  with  respect  to  good 
lality  in  TV  projection  to- 
ther  with  review  room  con- 
ations. 

I 

IcOonnell  Aircraft  Films 

Oemon"  Jef  for  Navy  Use 

.ScNciilh    nf    the    Ml  Donnell 

rcraft     (Company's     current 

ms  is  a  new  film,  scheduled 

r    late    Fall    completion    l>\ 

inceton   Film  Onter.  on   it.s 

west    jet    fighter,    the    "Dc- 

on."     The    picture    will    be 

ed  to  acquaint   Navv    pilots 

th    basic    fuiidamciitals   and 

Tformance  characteristics. 

ondard  Oil  of  Indiana 
oris  Production  on  Film 

A  new  addition  to  its  niod- 
n  library  of  educational 
ma  on  basic  principles  of 
bricalion  is  77ic  K'liy  of 
iloniiihilp  Luhriration,  cur- 
ntly  U-ing  produced  for  the 
andard  Oil  C'ompanv  of  In- 
ana  at  the  West  (loasl  studios 
Jerrs  Fairbanks  F'roduc- 
•n.t. 

The    new     .'{()-minutc    color 
|m.  featuring  animation,  will 
pi  the  story  of  oil  and  grease 
modern  transportation. 

Mng  Announces  Offices 

I  he  new  iiIIko,  (  ulting  and 
i'ojji-tion  rooms  of  Viking 
M'tures    rorporation    are    at 

1^15  Howard  St.,  Chicago, 
illivan  (!.  ilichnrdson  is  pres- 
|ent  of  till-  film  concern. 


-■£:•»' 


emBows 


...about  the  iife  IV 
AMPRO  Stiilut  16mm  SOUND  PROJECTOR 


MlflDINT 


IIGHTWEIGHT,  COMPACT...     FAST,  EASY  SET-UP  .  .  . 

weighs  only  2y  lbs An  otVice  boy  can  set 

a  woman  can  carry  it!    it  up  ready  to  run  in 
seconds! 


FUll  HOUR  SHOWINGS  .  .  .    EASIEST  TO  THREAD  .  .  . 
wilhout   intcrruptinK    p.nentcd  "film  cradle" 
for  reel  changes!  pampers  film,  too! 


Serves  Six  Vital  Management  Heeds 
Effectively,  Easily,  Economically! 

•  Job  Training  •  Personnel  Relations       •  Product  Marketing 

•  Public  Relations     •  Production  Problems      •  Sales  Training 

High-salaried  executives  and  small  businessmen  alike  agree  that 
Ampro's  Stylist  is  the  standout  proje«or  buy  .  .  .  and  we"ve  the 
letters  to  prove  it! 

The  amazing  Stylist  is  so  light  that  your  secretary  can  carry  it 
with  ease  — weighs  only  29  lbs.  And  Ampro"s  patented  film  cradle 
makes  damaged  film  a  near  impossibility  — threading  is  foolproof, 
too!  Best  yet,  you  can  enjoy  full  hour  showings  w  ithout  reel  change. 
Add  advantages  like  fast,  easy  set-up  and  simple  centralized  con- 
trols—  you've  got  a  lasting  projector  value  by  all  comparisons. 

Put  the  Stylist  to  work  on  the  six  jobs  listed  abt)ve.  S^^'W  ^OO 
Get  the  facts  — fill  out  the  coupon  for  totl.iy's  mail!      ^9 M  9 

Cofnpl.1*  with  8"  $p*ak«r  and  Corrying  Cot* 

r—MAIL  COUPON!  WRITE  NOW!— 

I        Ampfo  Corpofolion     BS.9>SI 

2S3S  N    W.il.rn  Avt  .  Chicogo  It.  III. 
I        Kutt)     nic     IKIt     illu^lrdtcl  'ir 

[       .inid/inic  .Anipro  Sl>lit(  pr»»ii  tl 

•       u%c  .  .  .  aIwi  folder  on  .\nipri>  ^I  .  .  r 

I      >pcakcr. 


CEHTRAIIZEO  CONTROIS...  UNCONDITIONAIIY   CUAR- 

h.in.ly  p.inil  .irr.irigc  AMtEEO  IT  AMPRO  .  .  . 

ment  puis  everything  .ig.nn>t  »lclccti\c  m,i- 

righf   at    your   linger-  teriaU  and  worknian- 

tips!  ship! 


\jme. 


AMPIO  COIPOIATION 

•  mm  Corn*,  ai  and  Pr*(»<t«ri 
S4M*  rr«|»<to««  •  16mm  S««nd.«n.film 

la 


I 

I       AdtJrtu. 


1       CilJ. 


.Zmm: 


.Suit. 


It>|{   III  I  IKK  snows  I  >K    -IHK    \l  DioMSl  W.  V\{iMV.i:\\0\\^\>  HANDIJOtJK" 


*  Manv  \iu^v  I  .  .S.  business  firms  now  use  the 
.•\udio-V  isual  Projei'tionisl's  Handbook  to  train 
emj>lo>ee    projrctioni»l».     This    f;riiphic.    illustrated 


innnunl  contains  step-b\-slep  le»s«»ns  on  goixl  show- 
manship: •«'lls  at  onlv  Sl.tX)  per  copy,  postpaid. 
OnliT    lodav    from    Hi  -isK-s   S<  rkkn.    ("hicapo    II. 


I    M  II  K.  H      h 


V  O  L  U  !M  K     \i 


I  'I .'.  I 
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Ed  Mayer  Heads  Sponsored  Film 
Distribution  for  United  World 

♦  Ki>\>  \Kl>  MwKK.  |iriiiiiiilr<i  l)\ 
United  World  Films.  Inc.  to  na- 
tional sales  inaruigrr  of  sponsored 
filni  dislril>uliiin  ami  coinniunity 
film  cinulatioii  of  I  iiitt-d  W'orlil 
!nduslr\  ."^frx  lies.  I>i'ings  lo  his  lu-tt 
responsibilities  l\2  years  of  experi- 
ence in  the  distribution  of  all  types 
of  motion  pictures  in  the  non- 
theatrical  field,  but  especially  indus- 
trial ami  eilucaliiiiial  films. 

Maker's  recognition  as  an  author- 
ity in  the  area  of  conmierciai  dis- 
tribution dates  from  1930,  when  he 
joined  Castle  Filtns.  Inc..  and  orig- 
inated and  developed  industrial  film 
distribution  on  a  national  scale.  As 
a  result,  in  1933  be  was  advanced 
to  general  manager  of  the  niidwest- 
ern  area  lo  widen  the  operation  in 
those  states.  Castle  Films  had  gen- 
eral re<-ognition  as  a  leading  dis- 
tributor of  industrials  when  the 
compan\  was  acquired  in  1946  b\ 
I'nited   World   Films.    Inc. 

United  World  since  has  not  onh 
enlarged  its  circulation  facilities  but 
has  introduced  new  features  of  oper- 
ation. Mayer  in  his  new  post  head- 
ing nationwide  sales  of  I'nited 
World  Industry  Service  will  have 
the  facilities  of  five  fully-equipped 
film  exchanges  in  New  York,  Chi- 
cago. Atlanta.  Dallas  and  Los  An- 
geles, besides  a  number  of  con- 
trolletl  distribution  points  available 
for  selective  or  concentrated  selling 
drives. 

Mayer's  many  contributions  to 
the  educational  film  field  include 
authorship  and  lecturing  on  the  use 
of  all  types  of  visual  aids.  He  or- 
ganized and  for  years  headed  the 
Visual  Education  Department  of  the 
I  niversity  of  California.  Extension 
Division.  He  co-authored  a  pictorial 
history  of  that  state,  and  edited  Cur- 
rent Events,  an  illustrated  weekly 
filmstrip  service. 

«        •        • 

Dempsey   Is  in   Students'   Corner 
At  DeVry's  Technicians   School 

♦  Mudcril"  M  l)cfiirc>l'>  Training. 
Inc.,  Chicago,  a  center  of  training 
of  TV,  radio  and  electronics  tech- 
nicians, are  not  likely  to  '"sass"  the 
new  director  of  student  welfare.  He 
is  Jack  Dkmi'SK^.  President  W.  C. 
Di-V'ry  of  the  DeVry  Corp.  heads 
the  educational  institution  with 
which  the  former  heavyweight 
champion  becomes  |KTmanentlv  as- 
sociated. 

•        *        • 
Cornell  Issues  New  16mm  Catolog 

♦  COKNKLL     I-ILM      LoMI'A.N^.  r.ira 

mount  Building.  New  York  18,  has 
issued  a  new  catalog  which  is  avail- 
able fre<-  on  re(|uest. 
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E.  J.  Seifried 

Phillips   and   Seifried  Promoted 
In  Ampro  Eastern  Sales  Lineup 

♦    H.     13.     I'lllLLU'S    has     been    ad- 


\ance<l  b)  the  AmpHo  CnKi".  lo  Gov- 
ernment sales  coordinator  and  East- 
ern Division  manager  and  E.  J. 
Seifried  is  now  division  manager 
tnr  Mctrnpiililan  New  ^ Hrk.  I..  I". 
I'm.i.on  will  now  handle  the  new 
rriid- Allaiilic  terrilurx.  Holh  Sei- 
fried and  Fallon  will  have  head- 
quarters at  92  Gold  St..  New  '^'ork 
Cily:  Phillips'  offices  will  be  in 
Wasbinglon. 

I'hillips.  who  was  Southeastern 
Division  manager,  will  bead  sales 
in  Pennsylvania.  Delaware.  Mary- 
land. Virginia  and  the  District  of 
Colundtia.  Seifried  had  handled 
sales  in   the   Mid-Atlantic  area. 

Ihe  appiilntiiu'iils  followed  the 
resignation  of  Frank  B.  Rogers,  Jr.. 
vice  president  and  assistant  general 
sales  manager. 


<c 


cAre  Salesmen 


M 


^yy 


untan ; 


Customers  and  prospects  are!  And  —  unless  your  sales- 
men understand  and  act  according  to  good  Human 
Relations  —  their    sales    will    suffer.    And    so    will    you! 

Protect  Yourself  —  And  Them 

with 

"HUMAN  RELATIONS 
IN  SELLING" 

One  of  the  outstanding  sound  slidefilms  in 
our  "AGGRESSIVE  SELLING  SERIES"  designed 
to  solve  the  major  problems  encountered  by 
salesmen. 

ADDRESS    RSQU€ST5    TO: 


6108  SANTA  MONICA  BLVD. 


HOLLYWOOD    38.    CALIFORNIA 


I      H.  I!.  Phillips:  Ampro  ^  new 
Eastern    Division    manager. 

New  Products:  Three-Dimension 
Co.  Shows  Five  Filmstrip  Models 

*    Fi\c  new    filmstrip  projectors  an 
two  types  of  filmstrip  heads  for  slic 
projectors  of  the  Three  Di.mensio 
Company    constitute    the    ad\ance 
TDC  line   for   the   fall   and   winte 
Optics    improvements    (d    the    late: 
model  slide  projectors,  for  brillianc 
and   cool   operation,   are  applied   I  - 
the     filmstrip     equipment.      Besidi    1 
glass  pressure  plates  there  are  n< 
physical  developments  for  film  lui: 
dling  to  eliminate  damage. 

Both  single  and  double-frair 
filmstrips  and  2x2  slides  are  use 
in  the  all-purpose  models,  equippe 
with  5"  f  3.5  Trionar  coated  ai 
astigmal  lens,  manual  self-cente 
ing  slide  changer  and  the  TD("  Si 
lectron-Seminatic  tray-loading  slidt 
changer.  The  BSC.  200  waits,  coi 
vection  cooled,  sells  at  .S6(^i..S0:  DS' 
.300  watts,  blower-cooled.  ST9.50| 
500SC  500  watts,  blower-c.i.ile*' 
S97.50.  \  combination  film>tri 
head  for  TDC  deluxe  and  Profe 
sional  500  model  slide  projector^ 
retails  at  S29.50. 

Here  are  salient  details  of  the  ut 
single-frame  filmstrip  projector; 
Model  AS.  150-watl.  convectioi 
cooled  with  5"  f  4.0  coaled  Trida 
anastigmat  lens.  S39.75:  model  .M 
,300-watt.  blower  cooling.  5"  f  ,3. 
coated  Friday  anastigmat  len 
S59.7.S.  A  single-frame  filmstrip  a 
tacbmeni  for  all  TDC  deluxe  an 
Professional  model  slide  pr<>i'<  l"i 
is  priced  818.50. 

For  a  descriptive  brochure  wril 
the  Three  Dimension  Co..  4.S5.S  VI 
Addison  .*^t..  Chicago  41.  111. 

Film-art  Service  Studios  Formed 

♦  FlLMVKT  Sku\i<k  has  npcnc 
new  studios  at  210  \^est  .SOlli  St 
New  York  City.  The  firm  will  su| 
ply  story  boards,  animation,  slid^ 
films  and  special  effects  to  indu 
trial,  educational  and  TV  fib 
jjroducers.  Service  will  be  non-con 
petitive  to  producer  clients. 


BISINESS     SCREEN     M.\G.\ZIN 


i 


anta  Fe  Film  Tells  Story  of 

he  Camera  Behind  the  Camera 

I  tie  Santa  Fe  Railway  has  jusl 
i-lcased  a  new  film.  A  Picture  Is 
lade,  which  is  the  pictorial  story 
)ld  by  the  camera  hehiiul  the 
^irera  that  filmed  the  recent  ('i'- 
iimbia  release,  "Santa  Fe,"  starring ; 
andolph  Scott  and  Jaiiis  Carter. 

A    16mm   sound   and   color   film, 

:unning    22    minutes,    the     picture 

■ows  man)   of  the  ingenious  meth- 

ised  in  Hollywuod  to  reproduce 

iiiiii-ntic   action   scenes   from   days 

lone   by.    It   also    features   the   tre- 

lous  amount  of  preparation  in- 

■  d    in    niaking    a    picture   even 

I.. re  a  single  camera  is  set  up. 

-■■me  of  the  interesting  points 
M'd  in  the  film  include  how 
igiit  scenes  are  filmed  in  daylight, 
ow  huge  desert  wind  storms  are 
reated  and  which  scenes  are  shot 
n  location  and  which  on  studio 
>U. 

The  film  may  be  secured  on  a 
ree  loan  basis  from  the  nearest 
'anta  Fe  Film  Bureau,  the  only 
ost  being  return  transportation 
hargcs. 

iound   Slide  Film   Trains   Workers 
or  Honolulu  Community  Chest 

*  In  nrilcr  In  -liiiiulatc  its  fund- 
aising  campaign,  the  Honolulu 
Community  Chest  has  been  showing 
ts  l.lXXl  volunteer  solicitors  a  sound 
lidefilm.  Hon  to  Be  a  Bfll  Ringer. 
iroduced  by  Pat  Dowling  Pictures 
>f  Los  .\ngeles. 

The  slide  film  was  written  by  lolai 
^ust.  directiir  of  [lublic  relations  for  i 
he  Honolulu  Conununitv  Chest,  and 
ihotographed  In  Thomas  Stanton 
>f  the  Howling  organization. 

Four  different  sidicitors  are  por- 
ra>ed  in  the  film  showing  the  best 
methods  of  fuml  raising  in  various 
Ivpes  of  situations  such  as  homes, 
tmall  businesses,  large  industrial 
plants  and  through  organizations 
which  have  their  f>a\roll  dnluction 
plans  for  cimiributors. 

On  the  general  public  side,  the 
Chest  is  also  showing  a  color  motion 
picture  produced  by  Dowling  titled  , 
Your  Dollars  at  Work  which  fea- 
tures «<enes  from  the  many  agencies 
lipiu-fitcd   b>    Chest   fuiuU. 

Lomson  Corporation  Film  Available 

•  Conie>or(  That  I'm  Divuleniis 
is  a  two-reel  sound  film  which  will 
interest  all  executives  and  foremen 
concerned  with  materials  bundling. 
The  l.amson  Corporati>m  of  Syra- 
cuse. New  York.  i»  the  sponsor  of 
the  motion  picture  dealing  with 
l>pical  conveyor  applications  in  14 
different  industries.  In  addition  to 
industrial  coxcrage.  the  film  illus- 
trates the  use  iif  numerous  tvfies 
of  conveyors  and  mechanisms  for 
directing  flow  of  traffic. 


Nl   M  It  h  H      ft      .      \  II  I    I    M  I 


J^e  J[few  Jmjnc-vccl 
SPECTRA  COLOR  DENSITOMETER 


The  throat  of'  the  new  Spectra  Color  Densito- 
meter is  deep  enough  to  measure  to  the  center 
of  an  11x14  plate  or  film. ..yet  convenient  for 
production  control  of  both  16mm  and  35mm 
motion  picture  processing. 


I 
I 
I 


Linear  density  scale  .0  to  1  covering  fijil  sciJe 
length  with  additional  push-button  ranges  of  I 
to  2,  2  to  5  and  3  to  4. 


Filters  furnished  to  read  the  Yellow,  Magenta  and 
Cyan  densities. 


Reads  Color  and  Black  &  White  densities-de- 
fused visual  and  print  densities.  The  final  answer 
to  processing  control. 


The  illuminated  plate  of  the  Spectra  Color  Den- 
sitometer makes  it  easy  to  center  the  area  w  here  the 
densitv  IS  desired  to  be  re  .id.  whether  it  he  a  step 
in  a  test  strip  or  a  small  spot  in  a  picture  area. 


Write  for  complete  descriptive 
material,  cJelivery  date  and  prices 


PHOTO  RESEARCH  CORPORATION 


127-129  W.  ALAMEDA  AVENUf 
BURBANK,      CALIFORNIA 


E4SrEIN    »1?»HIH1A1I1H       CAMi«*    fQUIPMINT    CO  ,    1*00    IIOAOWAT.    NIW    TO«l<    It.    N     T. 


nilKI)   I  Ml  I  ln\   i»F  TIIK   IM>I  \   •»! 
♦   The    riiird    Kdition    of    Ihe    Index    ..f    iraiiiiMg 
Films,     widel\-us<-d     and     authoritatixe     reference 
listing  all   free-loan,   rental   and   low-cost   purrhaw- 
-.iiiid   film-,   and   s|idefiliii«   available   for   industrinl 


li;  \IM\i.   I  II  \l^   NtiW     \\  VII   Mil  I 
Iraiiiiiig  .iiid  \oiatioii.il  ilas-room  u««-  i«  imw  avail- 
able.    Nearlv   2JWN)  titles  are  li«|p<l.  together    with 
complrle  sourc<-s.    Tilt    Imiiv   lists  at  onlv   $2.(10. 
Order  lodiM    fr.-iii   Hi-lM»s  SiHl»N,  Chii  ago   11. 


I  '<  '.  I 


\: 


♦  No.  1:  ('atuliig.  7(>  pago:  \\KSi- 
INCIIOL'SE   SOIND   FiLMS    1051.      No 

charge.     Available   from    Film    l>i- 

•  ision.  VI  fsliiiglioilsf  F.irclrir  (lor- 
poralion.  Unx  !!(>!!.  .ill  Wood  S  .. 
I'itlsbiirgli  .50,  Penn. 

♦  liifiiiiiiatinii  wi'll  arrangcil  fm 
ijuick  referoiice  is  lastcfulK  pre- 
sienlpd  in  a  hlui'-aiul-oraiipi-  priiil- 
ilig  thai  makes  liie  new  W'esliiif;- 
house  niiu  catalog  a  work  of  art  ami 
utilit^.  replete  with  illuslraliuns.  Se". 
olT  is  a  listing  of  special  interest 
groups  for  eae!i  of  the  (>.)  fi'ms.  as 
are  details  of  film  size,  projection 
time,  type  and  shipping   weight. 

The  films  are  classified  in  thre." 
sections:  (1)  General  Interest  (15 
films);  (2)  Product  Information 
(34  films):  and  (.i)  Training  films 
and  instruction  courses  i  16  films!. 
The  productions  are  directed  to 
more  than  60  fields  of  industrial. 
farm,  school,  home  economics  and 
civic  activities. 

Three  films  described  which  are 
not  available  until  May  1.  1051. 
are:  lis  a  Honey  (DC  welding  i. 
Look  for  the  Inside  Story  (tele- 
vision) and  Hints  on  Electrical 
Servicin;:.  These  are  in  color  as  well 
as  sound. 

Fourteen  of  the  subjects  are 
slidefilms.  One  on  Radar  is  in  three 
parts,  each  running  10  minutes. 
Two  films  in  this  category  are  in 
color:  Save  Our  Sisihl  (on  class- 
room lighting),  and  Malcinf^  Your 
KiJchen  Ejjicient  (script  supplied). 

.Ml  the  films  are  free  loan,  excejil 
three  slidefilm  courses  for  pur- 
chase: Electrical  Measuring  Instru- 
ments (seven  subjects,  total  projec- 
tion time  60  minutes)  :  Electronics 
at  Work  (ten  subjects.  110  min- 
utes! and  Radio-Frequency  Heatinp 
(fifteen  subjects.  1.50  minutes). 
Each  course  includes  an  instructor's 
manual  and  class  text  booklets. 

Fourteen  million  persons  viewed 
Westinghouse  films  last  vear.  says 
the  catalog. 

«        •        • 

No.  2:  Re:ference  Guide  o.n  Man- 
power FOR  Prohuction.  No  charge. 
Write  Distribution  Center,  Cornell 
L'niversilv  School  of  Industrial  and 
Labor   Relations.    Ithaca,   .\.Y. 

*  A  17-page  listing  of  selected  ref- 
erences on  these  topics:  manpower 
mobilization:  mobilization  of  teen- 
agers, minority  groups,  women,  the 
handicapped,  and  part-time  work- 
ers: reducing  aicidenls  and  im- 
proving safety;  increasing  man- 
hours  ttiirkecl:  culling  down  ab- 
senteeism: increasing  productivity 
and  individual  ediciencv. 


Business  Screen  Reference  Shelf 

I  |{|;k    \M)  low-co.^r  i.i  1 1  i;  v  n  ni-   i<>n   iiii    i  ii  m  i  skh 


IllCll     Sl'KKI)     l'lH>TOCK\l'IIV.     Vol- 
ume ;i.  160  pages.  Third  in  .series 
of  technical  reprints.  S2.  Society 
of  Motion  Picture  and  Television 
Kiigiiieers.    10   W  .    Kith   St..   New 
York  City  18. 
♦   Resides     11    articles,    the    paper 
bound    volume    contains    a    biblio- 
grajiliv  of  almost  600  references  on 
cameras,    lighting,    oscillography. 
Schlieren     optics,     applications     of 
scientific    photography    including 
x-ray.   and    in   addition   a    cumula- 
tive   index    to    the   -l-l-   articles   that 
lia\e  appeared  in  the  three  volumes 
published   b\    the  Society. 

The  coin|)osite  reprint  is  of  ar- 
ticles of  special  interest  to  photog- 
inphv   in   engineering  and   research 


that  appeared  in  the  SMI 'IK  Jour- 
nal from  January  10.50  through 
January  1051. 

«  u  » 

No.    4:    Catalog    of    Copyright 
Entries.    Motion  pic  ure  section. 
Subscription   to   the   motion    pic- 
ture section  of  the  Catalog  is  $1 
a  year:  single  copies.  50  cents. 
Write   Co|)\  right    Oliiee,    Library 
of  Congress,  Washington  25,  D.C. 
'■    1  repared    p.'iiiiariK    as   a    record 
of  copyright  registrations,  the  Cata- 
log   describes    1.0;)0    llieatrical    and 
non-theatrical    liliiis    and    filmslrips 
I  ojiyrighteil   in   the   first  six   months 
of   1950.     Production    data   include 
release    date,    size,    color,    running 
time,     contents,     credits     and     cast, 


DE  FRENES 


€^/ma^i/u 


1909  BUTTONWOOD  STREET -PHILA.  30,  PA. 
RIttenhouse  6-1686 


35  MM-16  MM -COLOR -BLACK  &  WHITE 


SOUND 


SYSTEM 


liierary  source  and  official  copv 
right  date. 

Older  motion  pictures  are  lislel 
separately.  There  is  a  subject  ii 
dex:  films  produced  for  televisio 
are  listed  in  the  classifie<l  iiide 
and  a  third  index  lists  alphabelicall, 
the  copyright  claimants,  producin 
companies,  sponsors  and  authors. 

•  «        • 

r\'    FA(TltOOK     No.     l.'i.    pul.li-he. 
July    15,   1951.  Semi-annual.  |.'i 
%-pages.  Television  Digest.  151 
Connecticut  Ave.,  Washington 
D.C.  I 

*  A  listing  of  465  companies  pri' 
viding  films  and  other  programs  l' 
TV  stations  is  a  feature  of  the  ed* 
tion.  which  includes  a  TV  wall  mal 
of  the  United  States,  w  ith  status  1 1 
stations  and  networks,  both  Bell  oil' 
cuits  and  private  relays.  | 

The  publication  includes  persoti 
nel  and  facilities  data  of  all  10; 
TV  stations  and  four  networks,  als* 
actual  and  proposed  stations  i| 
Latin  -America  and  Canada;  tabuj 
lation  of  the  frozen  416  ap|ilic8! 
tions  pending,  official  tables  of  presl 
ent  VHF  and  proposed  new  VHII 
and  UHFchannel  allocations ;  a  pof^ 
ulalion- dwelling-sales  analvsis  nl 
the  162  most  important  markets  r 
the  I'.  S.,  directories  of  eiigineer- 
atforneys  and  related  services.  j 

Brought  up  to  date  are  directorit| 
of  manufacturers,  lists  of  statioi 
sales  representatives,  labor  unions] 
trade  groups  and  research  comj 
panics,  taludations  of  receiver  pro' 
(iuclion   since    1946  and  sets-in-usi' 

by  areas.  ' 

•  •        «  I 

SoiMt  Si.ii)EFii.\r  GriDE.  Fifth  Fdi' 
lion.  l.(!00  axaiiable  films.  SI' 
Operadio  Maiuifacluring  Co..  St 
Charles.  III. 

*  Resides  an  alphabetical  indr  \  bv 
title,  and  a  descri|)tion  of  each  film 
till-  6;!-page  booklet  lists  more  t 
15(1   sources.     Purchase   and   reni 
|.riees  are  given;  if  the  film  is  av 
able  for  free  loan  the  fact  is  noti 

«  o  o 

I'l.WMNc.     KIR     KfFECTI\E     Pkh.IEC 

TION.  Reprint.  Free.  Write  Da- 
l.ite  Screen  Co..  Inc..  2711  N. 
I'.daski   Rd..  Chi<ago  39.  111. 

♦  \  ""f.K  e-lifliiig"  of  the  companN  ■ 
a-v  aid  for  audio-visual  directors 
for  shouniaiiship  in  film  prescnia 
lions. 

9  O  « 

I'khjectiox  Data  Card.  Reprint. 
Free.  Write  Da-Lite  Screen  Co., 
Inc..  2711  N.  Pulaski  Rd..  Chi- 
cago 30.  111. 

♦  This  is  a  reprint  of  the  com 
jianvs  Projection  Data  Card  whiti 
was  introduced  several  years  ag' 
for  the  c<mvenience  of  audi"-*  i?ua. 
directors. 
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BUSI.NESS     SCREEN     MACAZINEI 


Ieasurk    TiMK    A<:<  ^K\T^:l.^.     21) 

pages.    Bi-ll  &   How.ll  C...   7100 

VIrCornii.k   Rd.,  Chicago  45.   III. 

Xcquainliiig    (.oiii  panic!''     i-xurii- 

M-s  with  thf  money  saving  to  lie 

ad  l>v  the  rihn  inethoil  of  time  and 

lOtioM    sluil)     is    the    olijective    of 

.■   pulilication.     Nolcd    is   ihi-    fact 

tl  Bell  ik  lluwcll  has  a  luiticmuide 

'  twork  of  visual  specialists  to  help 

lijstrial   personnel   use   the  equip- 

lit. 

I>ener(iusl\    illustrated,   the   l>ook- 

I   liiscusses  in  detail  liou    the  fdm 

iliod    can    be    used    to    eslahlish 

.iiilard   performance   rates,    prove 

he   fairness  of  production    rcquire- 

mIs.   improve  and  safeguard   uni- 

:!ij  i|ualitv  of  produi'l  or  ser\  ice. 

iliminate  wasteful  rehandiings,  spot 

aulty   action   aiul   points   of   wear. 

^nd    train    employes    quickly    and 

"■.  lively. 

i  iriphasized  is  the  ass«-rtion  that 
apid  cycle  operations  can  be  nieas- 
ired  down  to  1/4000  of  a  minute. 
In  a  defense  preparedness  econ- 
imy.  with  time  and  motion  studies 
ital  to  wage  incentive  plans,  the 
notion  pictur<'  provides  a  simple 
ind  elTecti\e  medium  for  measure- 
nent.  Bell  &  Ilowell  points  out. 
^"irst,  a  telephoto  lens  permits  a 
loseup  picture  without  distracting 
he  operator.  The  camera  records 
>nly  actual  performance,  films  can 
:«  stopped  at  any  point  for  re-run, 
'plit  seconds  can  be  stretched  into 
ninutes,  bringing  into  clear  focus 
false  movements  not  seen  in  actual 
'peration.  Correct  methods  are 
asily  illustrated  to  new  enq)lovces. 
ind  experienced  workers  can  be 
onvinced  bv  before-and-after  mo- 
tion pictures. 

«        •        • 

VlOTlON   PlCTURE.S    FOR    HEALTH 

Programs.  Catalog.  .51)  cents. 
Health  Publications  Institute, 
Inc.,  2U)  No.  Dawson  .St.,  Ra- 
leigh, .\.  C. 

•  The  increasing  attention  of  Gov- 
ernment, industrv.  schools  and  pub- 
lic to  the  use  of  fdms  in  the  studv 
of  mental  health  makes  the  catalog 
a  timely  addition  to  any  library. 
The  most  widely  u.sed  productions 
in  this  category  are  described,  with 
full  details  regarding  running  time, 
-ound  and  color  or  black  and  white, 
and  sources. 

The  .National  Institute  of  Mental 
Health,  of  the  Publi.  Health  Serv- 
ice of  the  Federal  Secnritv  Coun- 
cil, had  the  cooperation  of  the 
llleolth  Publications  Institute  in  pre- 
paring the  compilation,  which 
should  be  of  sfMt'ial  s«'rvicp  lo  civic 
groups,  parents -teachers  assoeia- 
tlon.i.  churches  ami  other  organiza- 
tions. 

Films    are    grou|>ed    as    follows: 


N II  M  B  H  R     h 


\  «t  I  I  M  K     I  : 


I'hild  and  family,  marriage,  mental 
lii'alth  problems,  physiology  of  hu- 
maii  reproduction,  teacher  eduia- 
lioii.  and  miscellaneous. 

•  •        • 

(Catalog.  Guide  to  a-v  tnalerials 
on  industrial  and  labor  relations. 
Free.  Distribution  Center,  New 
York  State  .School  of  Industrial 
and  Labor  Relations,  Cornell 
I  niversitv.    Ithaca,    N.Y. 

♦  A  47-j)a^e  listing  of  films,  filtn- 
strijjs  and  recordings  used  by  man- 
agement, unions  and  educators  fea- 
tures the  publication  prepared  by 
Cornell  I  nixersity's  instructional 
materials  laboratory. 

The  nine  subject  areas  are:  In- 
dustrial safet),  labor  history,  edu- 
cation and  training,  supervisory 
training,  steward  training,  econom- 
ics, politics  and  social  welfare,  hu- 
man relations,  and  industrial  his- 
tory and  priM-esses.  Data  include 
title,  length,  source  and  description. 

•  •        • 

Color  Photography  Made  Easy. 
98  pages.  7'.j"  x  5' ;.."  booklet.  50 
cents.  Revised  and  expanded  edi- 
tion of  "Booklet  on  Color  Pht)tog- 
raphy."  Obtainable  at  all  photo- 
graphic- stores  handling  Ansco 
products. 

♦  The  latest  information  on  the 
uses  and  handling  of  Ansco  Color 
Films  and  Ansco  Cob>r  Printon 
covers  indoor  and  outdoor  photog- 
raphy, motion  picture  and  still,  ano 
prcjcessing.  For  the  advanced  pho- 
tographer are  technical  data  on  film 
structure,  cidor  formation,  correc- 
tion of  improper  exposure  by  selec- 
ti\e  reducing;  saKaging  of  trans- 
parencies and  the  making  of 
black-and-whites  and  "dupes"'  from 
color  trans|)arencies. 

In  separate  sections,  for  basic 
and  advanced  users  is  material  on 
fdters,  exposure  meters,  lighting 
and  priK-essing  etpiipment.  develop- 
ment and  printing  lists,  and  the 
latest  techni(|ues  for  good  color 
photographv.  with  flash  and  ex- 
posure guides, 

•  •        • 

Ill's  ON  MtiviK  Lenses  and  Fil- 
ters. .H2-page  booklet.  5  cents. 
Bell  &  Ib.well  Companv.  7100 
McCormi.k  Rd.,  Chicago  4.5,  111. 

♦  Fifth  of  a  series  of  "Tips"  book- 
lets, this  publication  t>n  lcns<-s  and 
filters  for  motion  picture  cameras 
is  designeil  for  the  begitmer  and 
the  amateur. 

Discussed  are  thi-«e  subjects:  whv 
more  than  one  lens'.',  selecting  ac  • 
(cssorv  lenses,  guides  to  lUII  }tmm 
and  16mm  len.<es,  a  simple  guide  to 
better  movif'S.  use  of  the  lenst-s.  see- 
ing what  the  lens  si*es.  the  filter, 
( aring  for  lenws  and  fdters.  the 
camera    speed-shutter    s|>rrd    chart. 


I  'I  J  I 


16  mm  Sound -On -Film 

THE  CAMERA   THAT  HEARS  WHAT  IT  SE 


CINE-VOIC 

Photograph  a  sound  track  along  one  edge  o 
picture  film  with  the  Auricon  *CineVoice' 
Camera.  Same  film  cost  as  old-fashioned 
movies!  Play  back  your  own  talking  pictui 
any  make  of  16mm  sound  proiector.  Also 
for  Television  film  Newsreels,  Commercial 
Write  for  free  illustrated  *Cine-Voice"  Folder 


$695.00 

With  30  day 
money  back 
Guarantee 


AURICON-PRO 

-|C  200  ft.  film  capacity  for  bh  minutes  of 
continuous  sound-on-film. 

■^  Self-blimped  for  quiet  studio  operation. 

'fC  Synctironous  motor  for  single  or  double 
system  sound-recording  work. 

-^  Studio  finder  shows  large  upright  image. 

•^  $1310  (and  up)  with  30  day  money  back  guarantee 


-BACH,  INC. 


7387    BEVERLY     BLVD.,     LOS     ANGELES     36,     CALIF 

Write   today   for  Free 
Auricon  Camera  Catalog 


SUPER' 


■^  Two  independent  Finder  Systems  plu 
instant  Ground  Glass  FKUsmg  ttirougii 
the  Camera  lens 

■^  Sell  Blimped  lor  quiet  Studio  operatio 

■^  1?00  foot  film  capacity  for  33  mmuU 
of  continuous  recording. 

^  Variable  Shutter  lor  fades  or  eiposu 
control 

^  M31S  6S  complete  for  16mm  sound  o 
film .  lenses  additional  Also  availab 
without  sound  for  13377  90 


MANUFACTURERS  OF  SOUND  ON  FILM 
RECORDING  EQUIPMENT  SINCE  1931 


DISTRIBUTION 

(FOR    28    YEARS) 

Nation  Wide 
or  "Cut  to  Fit" 


Under  the 

Personal  Supervision 

of 

Frances  and  C.  L.  Venard 

PEORIA    2,    ILLINOIS 


For  over  a  decade.  pione«rs  in  Scratch 
Removal,  Rejuvenotion,  and  Preserva- 
fion  of  old,    new,   and   used  film. 

Continued  patronage  by  leading  buii- 
ness  firms,  univerilties,  film  libraries,  and 
other  film  users,  attests  to  the  success- 
ful results  we  dre  achieving  in  processing 
their  16mm.  35mm,  Originals.  Koda- 
chromes,    Negatives    and    Prints. 

for    full    iniormaflon.    wrlfe    for 
bookie*  BS. 

«Y  RAPID  FILM  TECHNIOI  K  INC. 

21    W.   44th    St..    N.Y.    19 


POSITIVE 

FILM 

PROTKCTION 


0*1^ -^wa  AtVi 


Pciin-Navv  llesearch: 

« 

(CONTINUED     IlioM     I'AOK     K)  I 

(ill  l>l<i('k-aiul-\vliitc  |iri>(lui'liiiii.  The 
Care  and  Use  of  llaiul  Tools  — 
Wrenches,  and  ii  gciicral  infcirina- 
tioM  ly|M'  color  prodiiclion.  Snakes. 
Six  px|)(Tiiiii-ntal  versions  were  )>rr- 
pared:  lli<-  liase  or  eoiilrol  filni:  a 
repetition  version  (two  prints  of  the 
l)ase  film  spliced  for  projection  in 
continuous  succession;  a  "persistent 
questions"  version  with  niultiple- 
ilioice  questions  inserted  everv  32 
-econds:  a  "persistent  slatenients" 
\ersion  with  reinforcing  statements 
inserted  each  32  seconds;  a  "me- 
diuin  questions"  version,  containing 
everv  ahernate  question  of  the  "per- 
sistent questions"  film,  so  that  there 
was  a  question  every  64  seconds: 
and  finally  a  "inediuni  statements" 
version  with  every  alternate  state- 
ment of  the  "persistent  statements" 
film,  thus  presenting  a  statement 
every  64  seconds. 

Using  3,039  tenth-grade  students 
of  seven  Pennsylvania  high  schools 
in  the  study,  analysis  was  made  of 
tlie  test  scores  of  1.332.  consisting 
of  111  hovs  and  111  girls  of  each 
of  six  schools. 

After  a  motivating  introduction 
a  list  of  the  more  difficult  words  in 
the  Wrenches  film  was  read  aloud, 
and  then  the  film  was  projected. 
For  the  questions  versions  the  pro- 
jected questions  were  answered  on 
special  sheets  during  the  showing, 
with  eight  seconds  allowed  for  each. 
The  incorrect  alternatives  faded 
from  the  screen,  leaving  only  the 
original  question,  the  number  of  the 
correct  answer  and  the  correct  an- 
swer. The  special  answer  sheets 
were  not  collected:  the  students  did 


eH4ce. 


Of  the  fifteen  U.  S.  films  awarded  prizes  at  the  1951 
international  Film  Festival  in  Venice,  the  two  produced  from 
scripts  written  by  our  staff  won  first  and  second  places 
in  their  class. 


Sc/ilpti  /^if  0e4^e4ie  QnxiKxIUuuU 


709    ATLANTIC    BLDG. 


THE     COMPLETE     FILM     WRITING     SERVICE 

GUARANTEED     ACCEPTABILITY 

930    F    STREET    NW        If         WASHINGTON    4,    D.    C.         •         EXECUTIVE    S94I 
*    IN    NEW    YORK,    ENTERPRISE    6S3S    -k 


their  own   grading.    The   slali-mi 
vi-rsions  diil  not  rerjuire  llli^  sludi 
participation.  lininediateU  after  I 
showing  of  the   Wreathes   film  I 
test  booklets  and  IBM  answer  she> 
were    distributed.      Thirty-niinui. 
working  time  was  allowed  on  ea    V 
test.     Then  the  entire  procedure  w 
repeated   on   the  Snakes   film.    Kn 
weeks  later  the  students  were  gi\ 
the  .same  tests  again,  to  measure 
tention  of  learning. 

Conclusions  anil  Aiiiiliialioi 
Proved  was  the  efTecliveness 
mere  re|)etition  to  increase  leai 
ing  by  film  showings.  For  1m 
boys  and  girls  and  with  both  filn 
iten:s  not  specially  emphasized  I 
either  questions  or  statements  Wi 
usually  learned  better  when  jh 
sented  twice  in  the  repetitive  \c 
sion  than  when  shown  in  anv  of  (i 
other  versions.  No  version  mai 
tained  the  uniform  superiority 
the  twice-shown  original  film.  T' 
results  of  the  retention  tests  pi 
alleled  those  given  immediatel 
While  material  generallv  w; 
learned  better  when  emphasized  1 
either  statements  or  questions  th; 
when  shown  only  once  without  >■< 
phasis.  all  differences  were  siii, 
and  scarcely  seem  to  justifv  the  i  ■ 
of  insertion  of  statements  ai 
questions. 

NOTEWORTHY   PICTURE 


Two  Law  Enforcement  Training 
Films  Mode  for  FBI  by  Byron 

*  Two     law     enforcement     trainii 
films   produced    for   and    under   I' 
direct   supervision   of   the   Fkdrk 
Blreai    of  Investigatio.n  are  tl    ■ 
two-reel  subjects  Defensive  Taclu 
— Your  Personal  Weapons  and  .1     i 
rest,  completed  by  Byron,  Inc.    \)\ 
tribulion     is     restricted     to     agent     I 
police   and    other    law    enforcenn- 

1  fhcers. 

Prize  Cartons  Pass  in   Review 

*  Paper  cartons  at  their  best  ai 
(lenionslraled  bv  the  winners  in  th 
l'^.51  coni|)etition  conducted  by  th 
Foi.DiNc;  Papkr  Box  A.ssociatio 
i)K  Amkkica  in  a  color  and  soun 
^lid  film  made  for  the  a.ssociatio 
liN  the  \ri.\s  Film  Corp.  The  till 
is  Cream  of  the  Carton  Crop. 

Training  Film  for  Underwriters 

*  \  Iraiiilri^  liliii  (  oMi|)li'le<l  for  th 
Linon  (ienlral  Life  Insurance  Com 
pany  by  Bert  Johnston  Productions 
Inc.,  is  The  I  ein  Is  Rich,  27-minuti 
motion  picture. 


SPLICES  NOT  HOLDING? 

Try 

Jefrona  All-Purpose  Cement! 


Write    for    frfp    uimple 

Camera  Equipment  Company 

1600  Broadway.  N.  Y.  19,  N.  Y. 
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Tel  ASlur)    SliJi-   I'rujfilor 

'Jew  Tel-A-Sfory  Automatic 
Slide  Projector  for   Display  Use 
►  Tki.-a-Story,    12-p<)und    automa- 
ir  slide   projector,  is  a   low-priced 
'.Kerlising     and     public     relations 
Jiuin     niaile     with     [xiiiit-of-sale 

Mi|)actMess  to  fit  into  little  space 
m  counters.  dispia>  racks  or  on  the 
loor.  The  measurements  are  ~^  ■/' 
I  10"  X  20". 

The  new  projector,  fully  guaran- 
eed  for  noiseless  and  trouble-free 
lerforinance  by  Tki.-\-St()RY,  Inc.. 
)17  Main  St..  Davenport.  Iowa,  sells 
It  8'W.5(). 

Twelve  35mni  2"  x  2"  slides,  in 
■olor  or  black  and  white,  are  used 
ind  are  changed  automatically  ev- 
•ry  6  seconds,  for  repetitive  im- 
|)acl.  A  sharp  and  clear  6"  x  ')" 
f>icture  is  projected.  The  lens  is 
2"f3.5  Anastigmat  coated;  the  lamp 
125-watt.  2(Mt.hour. 

A  svnchronous  motor  is  used. 
ll.iV..i()-6()  cycle  A.C.:  a  lt)-foot 
rublwr-covered  power  cord  supplied, 
ind  construction  is  of  light  gauge 
steel,  with  Baked  Wrinkle  paint 
finish.  Tilt  range  is  M)  degrees  up 
or  do«n.  There  is  an  olT-i>n  switch 
lo  motor  and  lamp,  '"hold"  switch 
for  "slop  picture"  use.  Timing,  sta- 
tionary, is  6.1  seconds:  travel  time, 
1.9  seconds. 

Kling  Is  Arriflex  Agent  in  U.S. 
•  A  Uitiim  version  of  the  .\kkih.E.\ 
35nim  motion  picture  camera  is  ex- 
pected later  this  year,  according  to 
the  Kli.ng  Photo  Slpply  Corp.. 
2.3.5  Fourth  Ave..  New  York  City  3, 
which  has  been  named  sole  I  .S. 
agent  of  .Xrnold  \  Kichler  k.G. 
Munich.  \X  esterii  /one,  Germany, 
[iianufarlnrir. 


New  Film  Leader  from  SMPTE 

♦  KliiiMiialinj^  'liliiKl"  s\»  iii  hing  of 
telecast  films  and  permitting  syn- 
chronous threading  of  all  16nim 
[•rojeclors  arc  the  results  reported 
from  tests  of  a  new  film  leader  for 
motion  picture  prints  now  being 
distributed  to  producers  and  labora- 
tories b>  the  .Society  of  Motion  Pic- 
lure  and  Television  Engineers.  The 
new    design  makes  special  TV   pro- 


Four  Film  Leaders  Now  Offered 
In   Bulk   by   Eastman   Kodak 

♦  lour  film  leaders,  both  1<>  and 
.'i5mm.  now  being  offered  in  bulk 
by  the  E.astma.n  Kodak  Company 
include: 

Kastman  No.  .3  Clear  Safely 
Leader,  transparent  support  .005.5" 
thick:  Kaslniun  No.  6  Black  and 
White  Opaque  Safely  Leader. 
.00825"  thick,  black  on  one  side, 
white  on  the  other,  and  used  in 
various  tvpes  of  processing  ma- 
(hines:  these  two  leaders  in  l.fMH)- 
foot  lengths,  occasionally  shorter 
rolls:  16nini  rolls  packed  two  lo  a 
can.  .3.5nim  one  roll  per  can. 

Eastman  No.  6  Green  Safety 
Leader,  .0(W5"  thick,  for  processing 
machines  with  long  life  the  first 
consideration,  maximum  length  8lH) 
ft.  16mm  or  ,35mm:  and  Kodak 
White  Leader.  .0060"  thick,  previ- 
ously known  as  the  Customers" 
Leader  in  bulk  length.  8.  on  .50-ft. 
reels.  16mm  10<)  ft.  also  16nim 
l.iMM)  ft.  on  a  Tenite  cord. 

These  leader  films  are  supplied 
with  sound  or  silent  perforations 
or  UMf)erforaled.  but  in  cither  sizes 
than  those  noted  will  be  handled  as 
s|)ccial  orders. 

50   Join    Sales   Leaders   Club 

♦  For  exceeding  thi-ir  (|Uotas  last 
year,  fiftv  salesmen  of  the  BCA 
Engineering  Products  Drparlmenl 
have  been  made  members  of  the 
Sales  Leaders  Club.  Manager  IL  C. 
Elwes  of  the  department's  Field 
Sales  Coordination  Section  an- 
nouncerl  fidlowing  the  general  sales 
meeting  at  the  HCA  Victor  head- 
i|ii,irl>-r»   in   ("ainibn.    N.    I. 


You   should  own  the  McGraw-Hill  book 
FILMS  IN  BUSINESS  AND  INDUSTRY 

by 
HENRY    CLAY    GIPSON 

President    of 

FILMFAX    PRODUCTIONS 

Filmfdi  produces  motion  pictures  dnd  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
220  titles)  in  color  filmstrips  for  use  in 
education. 
$4.50  pottpald  from  FILMFAX  PRODUCTIONS    10  E.tt  43'd  St..   N.-  York   17    NY. 


frotectff^^^''''^ 


YOUR  FILM 


EVERY  film  ii»rr  needs  efficient 
storage  and  filing  space.  Neumade't 
practical,  specially  dettgned  >teel 
cabinets  are  Fireproof,  Dun  proof, 
and  Humidified,  affordinj;  you 
maximum  protection  for  your  film. 
All  models  come  in  oli ve-jfrey 
enamel  with  polished  chrome  han- 
dles  and   hinges. 

Model  MM-119 —  (llluilfoted)  Film 
filing  cobinet.  Individual  reel  index 
plus  motler  index;  door  hoi  o  lock  ai 
well  ot  three  point  lotching  device. 
70"  high.  30"  wide.  16'  deep. 
CAPACITY  40  —  400  fl.  reels;  20  — 
800  ft.  reelt,  20  —  1200  fl.  reels; 
20  —  1600  ft.  reels;  100  ftlmslrip 
com.     Utility   drawer  in   bate. 


Over  Fifty  Models  to  Choose  From,  but  Neumade  engineers 
are  available  without  obligation  to  assist  you  with  your 
particular    requirements    when    necessary. 

Write   today   for   Free   fully   illustrated   Catalog. 


1916 
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PRODUCTS        CORP 
330  W.  42nd  St.,      New  York  18,  N.  Y. 


Tlrt.-  twisi*.  jiriiu  ipli-jt  »»t  Fir.Hi  Aitl  .in.-  (►urtravtil  in 
JohiuHin  &  Johtwoii'ii  film  "Help  Wnnted  "Thw  16- 
mm.  Nouful  picture  rontjtinn  intert*!itin|t  Jind  tmpt>r 
tJinl  infornuition.  Thirty  minute*  <»f  n*jiliitm. 
If  you  want  tu  give  ii  nhtiwing  to  gnmpA  interrvte<1 
m  Kimt  Aid,  NrtKl  the  coupon  below.  No  charge. 
VKivpt    you   |Miv   ihr  r^-tiirn   p'wlngr  for   the  dXvn 
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.lti||NS4>N  &  .lOIINSON 
l).pi       i"   NKW  Hid  NSWKK.N.J. 
I'lfiiw  •vnA  im-  ii>r<irnuliiin  on  ihe  Molion  Piclurp 
IIKI.l'  WANTKIJ," 
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rw      RflDlflNT  LAMP  CORPORATION 

^1^        SOOJelliffAve.,       Newark  8,  N.J. 

PROJECTION  •  SP0TU6HT  •  FLOOOLIGHT  •  EXCITER  •  MOTION  PICTURE  PRODUCTION 

BUSINESS  SCREEN  IS  THE  PREFERRED  "BIYER'S  GUIDE" 
USED    BY    OVER    7,000    LEADING    U.  S.    FILM    SPONSORS 


SALES  •  SERVICE  •  RENTALS 

35  mm.  •16  mm. 

€AllIERAS*MOVIOLAS*DOLLYS 

Complete  Line  of  Equipment  for  Prodwtion  Available  for  Rental 

Mitchell:  Standard  -  Hi-Speed  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  -  Shif  tover  -  Eyemos 

Maurer:  16  mm.  Cameras 

Moviola:  Editing  Machines  -  Synchronizers 

SPECIALISTS  IN  ALL  TYPES  OF  CAMERA  REPAIR  WORK.  LENSES  MOUNTED 


Kee|)in|>  Ahead  in  Pictures 

NEW     YORK    STl  DIO   SPECIALIZES    IN    UNUSUAL   JOBS 


♦  SciKNCK  Pictures.  Inc.,  in  Now 
^llrk.  has  made  >i(>iiu-tliing  of  a 
specialty  nf  (Iciiiig  the  hard  jobs 
that  few  pnidueers  seek.  One  ex- 
ample of  this  is  a  recent  production 
for  the  Bulova  Watch  Coni[)any 
llhrouph  the  Hiow  (!oin|)any). 
L60()  motioti  |)i(lure  spots  and  sta- 
tion hreaks  were  involved  in  the 
undertaking,  each  one  different 
from  the  other,  and  each  contain- 
ing composite  animation.  o|>tical  ef- 
fects and  Mack  light  photography. 
Station  lireaks  were  prepared  for 
every  TV  station  in  the  country 
with  moving  second  hands  indi- 
cating four  or  five  different  hours 
of  the  dav.  During  the  height  of  this 
job  Science  Pictures"  production 
supervisor.  John  Lewis,  was  turn- 
ing out  some  88  animated  negatives, 
35  feet  long,  per  day. 

Color  Filnistrips  for  Life 
A  series  of  eight  filnistrips  for 
Life,  now  in  work,  involves  repro- 
duction of  all  sizes  and  varieties 
of  color  originals,  some  greatly 
varying  in  quality  and  tone.  Prob- 
lem here  has  been  to  produce  a 
strip,  color  corrected  from  the 
original,  to  provide  a  true  hut  har- 
monious scries  of  pictures,  each  of 
uhich.  however,  had  to  be  framed 
in  a  neutral  gray  background  con- 
taining captions.  In  addition  to 
Ansco  Color.  Ektachrome,  and  Ko- 
dachrome  used  in  the  series.  Sci- 
ence Pictures  has  been  experiment- 
ing with  Eastman's  .Negative-Posi- 
tive color  process  in  an  effort  to 
provide  the  most  realistic  color  re- 
production possible  —  in  effect,  to 
match  the  magazine's  jihoto  en- 
graver's skills  in  a  filmstrip  presen- 
tation. 

In  Science  Pictures'  shops  a  new 
improved  model  of  the  "First  Per- 
son Photographic"  unit  has  recently 
been  completed.  This  gadget  is  an 
adjustable  steel  frame  and  mirror 
device  which  permits  a  right  side 
up  view  of  a  man's  hands  perform- 
ing a  task  to  be  photographed  with 
varying  focal  length  lenses.  This 
results  in  a  screen  image  exactly 
as  the  man's  eyes  would  see  it. 
For  technical  training  it  promises 
a  great  impro\cmcnt  over  over-the- 
shoulder  shots.  It  enables  the  trainee 
to  se<-  the  job  as  he  would  be  doing 
it.  and  from  his  exact  vicw|ii)int 
whether  his  eves  would  be  close 
to  the  «ork  or  .several  feet  away. 
Mounted  on  the  unit  is  a  trans- 
former permitting  control  of  lights 
to  insure  exact  color  tcm|><-raturcs. 


It  is  compact  enough  that  lights, 
tripod,  brackets  and  camera  may 
he  moved  into  a  hx  aliuM  all  in  one 
piece. 

A   new  film  based   on   the   paint- 
ings of  Grant  Wood  is  now    in  pro- 
duction   on    John    Lewis'    much   be- 
gadgclcd   animation    stand.    .Similar 
in   technique  to   Bob   Flaherty's  and 
Roy  Snyder's  Academy  award  win- 
ning  77i<'    Titan.   Grant    Wood  will 
also  create  the  ilhisitm  of  space  and 
motion   on  still   subjects  b\    a  mov- 
ing camera.    Far  from  being  static,   | 
the    gjaintings   take  on   a   new  emo-   i 
tional  value  and  tension  when  com-  I 
bined  with  zooming  cameras,  music  1 
and  a  narration  by  Henry  Fonda.       ] 

Art  in  Three  Dimensions  ' 

A  clever  girl  artist.  Ann  Vi  olf,  j 
working  with  Science  Pictures,  has 
produced  the  art  work  for  a  new 
sales  promotion  filmstrip  for  the  i 
Dell  Publishing  Company.  Miss 
Wolf's  work  is  unusual  in  that  every 
part  of  tier  "drawings"  is  made 
from  paper  cut-outs,  even  down  to 
the  smallest  components,  such  as 
eyes.  The  result  is  not  only  striking 
in  itself  as  art  work,  but  gives  an 
attractive  third  dimensional  effect 
that  would  be  didicult  to  achieve 
by  any  other  method. 
Ed.  Note:  This  report,  on  recent  i 
activities  in  one  producer's  shops, 
is  typical  of  the  ingenuity  business 
fjlin  makers  are  constantly  showing 
ti>  keep  their  medium  in  advance  of 
any  other  means  of  communicating 
ideas.  ^ 

Ekco  Products  TV  Commercials 
*    A    series    of    four    W)-second    TV 
commercials    on    Ekco    Prodicts" 
Flint  <utlerv.  kitchen  tools  and  Best 
Mixer    is    being    filmed    by    Sarka. 


Y4CUUn]4H 


Butinett  Firmi,  Ltbrartci,  Advaiiiiing  Com- 
paniet.  Film  Oistribulors,  etc.,  Vocuumote 
Corporolion  offers  quick  relief  for  film  heod- 
ocliei. 

BY   TAKING  OVER  COMPLETE 
FILM     HANDLING     PROBLEMS 

•  FILM    PROCESSING 
•  CLEANING 
•  REPAIRING 
•  SHIPPING 
•  STORAGE 
All    bookings    promptly 
filled. 


MATE   CORP.   44«   W.  4)rd   St.    NEW   YOIIK 
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Ufimin  f^'gggy/CES 

H         1    Complete   Technical   and    Editorial 

■         j    Services  to  16  mm  Business,  Educa- 

j    lionalandjteligious  Film  Producers 

^P    1 

1    SCRIPT  PREPARATION 

j    TITLES  AND  ANIMATION 

1    PHOTOGRAPHY 

1    SOUND  RECORDING 

1    RE-RECORDING 

from  magnetic  tape  or  film 

1    MUSIC  LIBRARY 

'             1    EDITING  AND  CONFORMING 

^1^     GEO.  W.  COLBURN 
"^"^     LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6,  lUINOIS 

Edge-Sumbereil  Work  Prints— Color  Mailers— 
Duplicate  Segatites — Re/ease  Prints 
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Far-Kluiif;   < >|)crati(tii>   of   l.oii^-H*-il 

l.uiiilifr  do.   R<'n<Mtf(l  ill   \t\\    l*i<lur«' 

Sponsor:  Tlw  Linig-Hi-JI  I,uinlii'r  (^<iiii|iun\ . 
Title:  Tree  lo  Trmle.  20  iiiiii..  color  anil  sound. 
|>roclurcd  li\  the  Rarig  Motion  Pit-lure  Com- 
pany. 
■^  Compression  of  vast  distances  to  place  be- 
fore an  audience  the  far-flunp  operations  of  a 
company  from  the  (]aiKi<iiiin  line  to  the  Gulf  of 
Mexico  is  not  the  least  contriliulicm  of  a  motion 
picture  to  ihc  selling  of  its  pro<lucts.  This  is  one 
of  ihc  major  impressions  left  hv  Tree  to  Trade. 
.Vnotlier  is  a  double-barreled  lesson  in  conserva- 
tion, not  only  in  replanting  to  offset  cuttiii;;- 
but  also  in  utilization  of  the  tindier  all  the  v\in 
down  to  the  sawdust,  not  to  mention  the  pre- 
cautions against  fire. 

The  production  approaches  its  subject  with  tlic 
thesis  that  it  is  practical  to  grow  timber  as  a 
crop,  and  shows  a  pine  tree  plantation  laid  down 
in  1929.  the  marking  of  the  mature  trees  for 
culling  and  then  the  operation  itself,  noting  that 
after  reaching  maturity  a  tree  is  a  potential 
menace  to  the  crop. 

Planes  patrol  the  area,  take  aerial  photos. 
Humidity  readings  are  carefulU  watched. 
(Would  that  cam|)ers  and  motorists  were  half 
as  painstaking  to  avoid  starting  conllagrations) . 
Wood  crops  of  Long-Hell  shown  in  the  pro- 
duction include  Douglas  fir,  Ponderoso  and  other 
pines,  and  hemlock.  The  huge  logs,  cabled  four 
together,  are  picked  up  by  electrically  operated 
skidders.  and  maneuvered  aboard  (lalcars.  .\t 
the  mills  preservatives  are  ap|)lie(l  ami  the  limber 
is  treated  in  high  pressure  chambers  after  jet- 
streaming  the  bark. 

Then  follows  a  host  of  operations  in  the  manu- 
facture of  lumber  for  manv  <liffering  uses.  We 
se<'  plywood  veneer  sheeting,  the  sanding  ma- 
chine at  work,  panels  being  made.  The  sawyer 
watches  the  face  of  the  log  for  changes  in  wood 
structure  and  signals  the  thickness.  Multiple  saws 
cut  the  wood  lo  varying  lengths.  Resaw  camps 
prepare  the  nonconforming  timber  and  lumber 
for  special  uses.  W V  are  slmwii  the  trim  tables, 
greenslage  grading,  automatic  stacking  for  uni- 
form drying,  the  making  of  several  kinds  of 
flooring,  the  glue-up  process,  the  accuracy  of 
window  frame  production.  Finallv  there  are  the 
designers  drawing  patterns  for  uses  of  odd  rem- 
nants that  once  would  have  been  dumped  to  rot. 
Overall  is  an  adept  use  of  color  in  conserva- 
tive, natural  tones,  with  an  off-screen  narrative 
tying  the  many  activities  presented.  |^ 

KRKSGK'S    \EW   SLIDFFH.M    PKt)t;H\M 

(CONTI  M   K  I>    KROM     I' A  (;  K    T  II  I  K  T  Y-S  K  \  K  N  I 

on  incoming  personnel,  we'll  l)e  in  better  shape 
than  ever.  I  plan  lo  make  every  effort  to  improve 
our  si-reeriing  and  hiring  our  indoctrination, 
thmugh  store  tours,  and  the  advisor  >\s|em  our 
training  aiiil  relraining  in  all  phases  of  the  work 
-  anil  supervision  based  on  good  methods  of 
prrs<innel  handling. 

"Progress  along  these  lines  will  do  plenl\ 
toward  retlucing  turnover.  As  a  matter  of  fact, 
there  are  so  man\  things  we  inn't  do  aii\ thing 
about  these  da>s,  ihal  it's  a  relief  to  find  some- 
ihing  we  ran  do  something  about!  .And  there'll 
never  Im-  a  l>elter  lime  to  do  it.  I.ers  Turnover- 
a  .\ru   Leaf.'"  ^ 


16  mm 
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This  MoJel  1  19 
Compco  reel  in  the 
new  600  ft.  (I6mm.) 
size  holds  a  compleit 
I3-minute  sound  or 
25-minute  sdtnt  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes  ...  is  durably 
made  of  high  urade  tempered  steel, 
tinished  in  scratch-resistant,  baked-on 
hammcrtone  gray  enamel  .  .  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threadine  fast  and  easy,  even  in 
the  dark!  MoJel  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  for  catalog. 


2251  W.Si.  PokI  a. 
Chicago  ^  ^ 
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Ideal 


ARE    TURNING    TO      IClCal 
BECAUSE 


*.  Ideal  is  the 

only  sponsored  film  distributor 
to  advenise  its  titles  in  muUi- 
millinn  circulation  consumer 
m.ii;.i7mcs,  such  as 

Lxqul;ic.unj  C^roiicl 

assuring  yuu  of  an  sJuh  audience 
for  your  films.., another  IDLAL 
exclusive ! 

•  Ideal  l*iclures 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 

•  CONNJC   IK  11    • 
Rock\«oll   Film    \    l»r«>jeclion 

Service,  182  High  St..  Hartford  5. 
Eastern  Film  Libraries.  148  Grand 
StrcH.  Vi'aterhury  5. 

•  DISTRICT  OF  COLUMBIA  • 
Jam  Handy  Organization.  Inc., 

Transport;! lion  HI dg., Washing- 
ton 6. 
The   Film   Center,   915    12th   St. 
N.W.,  Washington. 

•  MARYLAND   • 

Robert  L.  Davis.  P.  0.  Box  572, 

Cumberland. 
Howard  E.  Thompson.  Box  204, 

Mt.  Airy. 

•  MASSACHUSETTS   • 
Bailev  Film  Service,  .59  Chandler 

Street.  Tel.  4-0214.  Worcester  8. 
Cinema,  inc..  2.'U  Clarendon  St.. 
Boston    1(). 

•  NEW  HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 

•   NEW  JERSEY   • 

Slidecraft   <!«..   142   Morris   Ave., 
Mountain  Lakes.  N.  J. 

•  NEW  YORK  • 

Association  Films.  Inc.,  35  West 

45lh  Street,  New  York  19. 
Buchan    Pictures,    79    Allen    St., 

Buffalo. 
Charles  J.  Ciegerich,  42-20  Kis 

sena   Blvd.,   Flushing. 
Comprehensive  Service  Co.,  245 

W.  55th  St.,  New  York  19. 
Crawford  &  Immig,  Inc.,  265  W. 

14th  St.,  New  York  City  11. 
The   Jam    Handy   Organization, 

Inc..  1775  Broadway,  New  York. 
Ken    Killian    Sd.    &    Vis.    Pdts. 

I'.  O.  I'.nx  .161  Kcinpstcad.  N.  Y. 
Mogull.  Film  and  Camera  Com- 
pany, 112-114  W.  4ath  St.,  New 

York  19. 
Par<miel  Co.,  40-1!!  Astoria  Blvd., 

>oulh.  Long  Island  City  3. 
Jack  Patent,  13  East  37th  Street, 

.New  \  ork  1 6. 
S.  O.  S.  Cinema  Supply  Cor|i.. 

602  W.  52iid  St..  N.w  Y^.rk  19. 
Specialized  Si>un<l  Products  Co., 

.551  Fifth  Ave.  New  York  17. 
United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  .599BS  Suffern. 

•  PENNSYLVANIA    • 
Jam  liandv  Organization,  Inc., 

'XV)  I'enn'Aw..  Pittsburgh  22. 
J.  P.  Lilley  &  Son,  277  Boas  St., 

Harrisburg. 
Lippinrolt    Pictures,    Inc.,   4729 

i.udli.w  .St..  Philadelphia  ,39. 


•  RHODE  ISLAND   • 

Westcott,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

J.  C.  Haley,  P.  O.  Box  703, 
Charleston  23. 

Pavis,  Inc.,  427  V5'.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  816  W.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 
Phone  2404;^,  Box  1389,  Hunting- 
ton. 


SOUTH E RN    STATES 

•  ALABAMA  • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 
Southern  Photo  and  News,  608 
E.  LaFayette  St.,  Tampa. 

•  GEORGIA   • 

Colonial  Films,  1118  W.  Peachtree 

St.,  N.W.,  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA  • 

Stanley     Projection     Company, 

211'/^  Murray  St.,  Alexandria. 
Stevens  Pictures,  Inc.,  1307  Tu- 

lane  Ave.,  New  Orleans. 
Stirling  Visual   Education    Co., 

1052  Florida  St.,  Baton  Rouge. 
Delta  Visual  Service,  Inc.,  815 

Poydras  St.,  New  Orleans  13. 
HarFilms,  Inc.,  600  Baronne  St., 

New  Orleans.  Since  1915. 

•  MISSISSIPPI   • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 
Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 
Tennessee    Visual    Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA    • 

Capitol  Film  &  Radio  Co..  Inc., 

19  W  .  Main  St..  Richmond  20. 
National    P^ilm    Service,    202    E. 

Cary  St..  Richmond. 
Tidewater  /Vudio-N'isual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 

51.371. 


•   ARKANSAS   • 

Democrat  Printing  and  Litho- 
graphing Co.,  Little  Rock. 

Grimm-Williams  Co.,  115  W. 
Sixth  Street,  Little  Rock. 


MIDWESTERN    STATES 

•   ILLINOIS   • 

American   Film   Registry,  24  E. 

Eighth  Street,  Chicago  5. 
Association  F'ilms,  Inc.,  79  East 

Adams  St.,  Chicago  3. 
Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 
Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 
Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 


•   INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave..  S.E.,  Cedar  Rapids,  Iowa. 
Ryan  Visual  Aids  Service,  409-11 
Harrison  St.,  Davenport. 

•  KANSAS-MISSOURI   • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker  Bros.  Optical  Co.,  610 
Oliw  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 

Engleman    Visual    Education 

Service, 4754-56  Woodward  \\e., 

Detroit  1. 
Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 
Capital  Film  Service,  224  Abbott 

Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile   &   Associates, 

215  Walnut  St.,  Cincinnati. 
.Academy  Film  Service  Inc.,  2300 

Payne  Ave.,  Cleveland  14. 
Carpenter  Visual  Service,  Inc., 

13902  Euclid  Ave.,  East  Cleveland 

12,  Ohio. 
Fryan  Film  Service,  3228  Euclid 

Ave.,  Cleveland  15. 
Sunray  Films,  Inc.,  2108  Payne 

Ave..  Cleveland  14. 
Jam  Handy  Organization,  Inc., 

310  Talbott  Building,  Dayton  2. 
Twynian    Films    Inc.,    400    West 

First  Street,  Davton. 
M.    H.    Martin    Company.    50 

Charles  Ave.,  S.  E.  Massillon. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  N.  3i 
St.,  Milwaukee  12. 


WESTERN    STATES 

•   CALIFORNIA   • 
Donald  J.  Clausonthue,  1829  N 

Craig  Ave.,  Altadena. 
Coast  Visual  Education  Co.,  562 

Hollvwood  Blvd..  Hollywood  28. 
Hollywood    Camera    Exchai 

1600  N.  Cahuenga   Blvd.,   Holly 

wood  28. 
Jam  Handy  Organization,  Ine, 

7046  Hollvwood  Blvd.,  Los 

geles  28. 
Ralke  Company,  829  S.  Flower  St 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  Beverl 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc.,  351  Tui 

St.,  San  Francisco  2. 
C.    R.    Skinner    Manufacturin 

Co.,  292-294  Turk  St..  San  Fra- 

Cisco  2. 

•   COLORADO   • 

Home  Movie  Sales  Agency,  28  1 

Ninth  Ave.,  Denver  3. 


•   OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahom, 

City  6. 
H.   6.   Davis,   522   N.   Broadwa> 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Bosto 

Ave.,  Tulsa  5. 

•  OREGON  • 

.Moore's  Motion  Picture  Service 

306  S.  W.  Ninth  Ave.,  Portland  5 

•  TEXAS   • 

Association  Films,  Inc.,  1915  Liv 

Oak  St..  Dallas  1. 
George  H.  Mitchell  Co.,  712  N 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    242. 
Guadalupe    St.,     Phone    8-5717 
Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  So 
Temple  St.,  Salt  Lake  City  10. 


CANADA -FOREIGN 

Audio-\'isual  Supply  Company 

Toronto  General  Trusts  Buildinj; 
Winnipeg,  Man. 
Distribuidora    Filmica    Venezo 
lana  De  16MM.,  S.A.,  Apartadi 
706  Caracas,  Venezuela,  S..A. 


1                   USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE                  1 
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SHOOTING  FOR  TELEVISION? 

Camart  Products  Save 
Production   Time   and    Costs 

CAMART   TV    CAMERA    DOLLY 

iiiir  uliri-l  iliitl)  ami  niaiirus  rrablc  Immmii  .11  hi. 
miiolli  fj")  o|icr.(linii  uitli  any  hi'a%\  duly  pm- 
c-^il>nal  raiiirra.  27  intli  \%  itllli  \%  ill  ^o  tlintiiKli 
.Ijftdard  ilonr.  Lrn-  lici^lil-  (niiii  -b"  to  >fvrn 
eel.  Kar>il>  Iraii^portctl  111  ^lalinii  \ta^on.  Iiii- 
nciliiilr    (Irlivt-ry. 

CAMART  TV  MIKE  BOOM 

^(UriK      .IIhI      ilt'priHJ.ilil*-.       I    '•         •'Mi-ll-inii      .illll.      t«-.lt 

undle  fur  dirfrlii>iial  iiiiki-  tonirtil.  fuld-  hi  lit 
n    your    rar. 

CAMART   OPTICAL   FX  UNIT 

»ur    (ni-    illll~ll.llril    liliiilMlir    Irll-     ll""     lii    cliMli- 

iiulli|il<-  iili'iiliral  iinii|:>'>-  rinlil  in  your  i';iiii<tu 
,«illi  tlii*  -iiiiplf  (Ifvit'f  jinniif  ran  ii|K'ralr.  Many 
jnu^llal    i-ff<->I-    -iinil.ir-    li»    li\«*     !\     r.imi-r.i    .uliuii. 

COLORTRAN  LIGHTING  EQUIPMENT 

Ml  unit-  .n.iil.ililr  Ir.mi  T'll)  «atl  >|ml-  to  'MM 
,%j(t  lltMnN,  lii^li  iiilrn-ily  :>lutlii>  rolor-lialanred 
iinliliiii!  on  l<>»  .inipiTaifF  i'irruit».  LifElilufight 
■  ml  |Hirlalil«-   i-i|uii>nii-nt. 

ARRIFLEX  HEADQUARTERS 

■\rriil«*\  i'lnini  ranifrj,  >**!  ui  llire«*  niatrlicij  Iimim-!., 
00'  and  >l>ir  nia):azinc>.  IripniU,  lilinipn.  ^ync 
moliir-.     IiI*mI    for    iifw-rrfl    or    -Inilio   prtoluiiittns. 

ABOVE    EQUIPMENT    AVAILABLE 

FOR    SALES    AND    RENTALS 


THE  CAMERA  •  MART  inc. 

70     WIST     45th     ST. 
NEW     YORK      19,     "       " 
CABLE  ADDRESS-CAMERAMART 
WORIDWIDE  SERVICE 
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Film  — 400'    lo  2000'    Reell 
Protect    your    films 

Ship  in  FIBERBILT  CASES 

Sold  «t   leading  d««l*ri 


Kexall  Visiiali/es  Training 

(continued    kkom    I"  a  ok    thirty -si  XI 

>liiri-s  pass  friiin  fiiilory  to  customer:  the  gap 
im-asured  by  the  three  feel  of  counter  which 
s«'pa  rales  the  cu-slomer  from  the  salesperson. 

Perhaps  tlie  mere  estal>lishiiieiil  of  the  system 
is  the  inuiii  thing,  for  nnu  throughout  tlie  iU'xail 
orgaiiizalioii  with  its  thousands  of  Hexali  stores. 
ever\  druggist  and  e\er\  salesperson  can  share 
in  the  most  advanced  thinking  of  the  others  as 
it  pours  into  hea(h(uarlers.  is  weighed,  analyzed 
atid   transhited    into   an   audio-visual    message. 

Hul  tile  particular  way  in  which  liexall  has 
gone  ahout  it  is  certainl\  a  plus  value,  for  the 
sales  training  |)rogram  has  been  approached 
from  a  much  l)roader  viewpoint  than  the  narrow 
one  of  immediatcl\  increasing  sales  through 
teaching  the  tricks  of  the  trade.  Instead,  the  de- 
tails of  sales  training  ha\e  heen.  if  not  suh- 
ordinated.  at  least  placed  in  pro|)er  focus  against 
a  larger  conception  of  career  training  and  an 
understanding  of  human  relations  for  the  drug 
store  employee. 

Dividend:-  For  the  Year^  Ahead 
Out  of  this  broad  approach  will  conic  deeper 
values  in  the  xears  ahead.  What  they  learned 
when  they  worked  in  the  Rexall  Drug  store  will 
be  remembered  to  their  profit  by  employees  who 
pass  on  to  other  posts  in  the  drug  field,  or  into 
other  kinds  of  positions — and  not  to  the  dis- 
advantage of  FJexall's  prestige. 

In  everv  connnunity  which  has  a  Kexall  store 
the  news  will  circulate  that  the  Rexall  druggist 
gives  his  emplovees  valuable  training  for  free! 
-  training  which  they  cannot  hope  to  get  in  any 
other  store.  The  druggists  reputation  as  a  busi- 
nessman and  citizen  will  rise.  And  further,  he 
will  find  Mowing  to  him  a  steady  stream  of  ap- 
plicants of  high  caliber  who  see  the  \alues  of 
the  training  and  want  to  profit  by   it. 

Me  will  be  able  to  select  from  them  a  type 
of  employee  that,  in  these  didicult  times,  is  al- 
most im)Hissible  to  attract  into  retail  store  work. 
At  last  the  drug  industry  is  finding  the  answer 
to  its  most  grievous  problem  by  providing  career 
training,  human  relations  training,  through  a 
m<idern.  Ilexible.  medium  of  mass  communica- 
tion, the  sound  slidefilm.  |f 
(//    Krxalliles   henefil    h\    tarerr    Iraininp. 


E3IG3 


PLUG  YOUR  PRODUCTS 
AT  THE  POINT 
OF  SALE 


with  the  amazing 

TEL-A-STORY 

Automatic  Slide 

Projector;  your  constant  salesman 

PROJECTS:  Continuous  series  of  sharp, 
clear  6  x  9"  pictures  that  stand  out  in 
well  lighted  rooms. 

CAPACITY:  Twelve  35nim  (2  x  2") 
slides,  color  or  black  and  white.  Pictures 
hold  6  seconds  before  moving. 

CONTINUOUS:  Troublefree  operation  24 
hours  a  day.  noiseless,  dependable  as  an 
electric  clock.  115v,  50-60cy.  A.C. 

PORTABLE:   Compact,   7':   x    10   x   20", 

12  lbs. 

$99.50  Fully  Guaranteed 
TEL-A-STORY,  Inc. 

517  Main  St.     ■     Davenport.  Iowa 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.    Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave..  Cleveland  3,  Ohio 


0" 

0 


0) 


WOUIO  YOU  UKI 

FASTER  and  BETTER 

1Z.IUI   LABORATORY 
10  SiRVICI  T 


•  Aiuco  Color  typ*  Z3t  duplic.iimq 
.  B  &  W  and  color  work  printe  > 
Black  and  wliil*  prinltnq  •  Riuh» 
—3  hour  MPrlc*  •  Sound  track  pro 
CMSinq  •  N»qatiT*  proconlng  •  R» 
T*nal  procMalnq  •  Dup*  n*9atlT*i 


FISCHEI  PHOTO€IAPHIC 
UMNUTMIES 

17>}    M    MOWU   *VI..   CNKAOO   1* 
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►  \Vtofessional  j^if 
^*    f I IM  MESSAGE  "• 


H  >ou  ha\r  an  iin|>«>rtuiil 
Industrial,  t^luruliuiial.  or 
Sal«-»-Prumutiunal  film,  or 
Hoiur  Movir  thai  nrrdn  li- 
llin|[  .  .  drpriid  uii  Kilniark 
for  thr  prufrni»u»iuil  tillitiK 
il  DM^n  for  il«  ^rry  hmx 
phowui^c- 

Whalrvrr  >our  film  iircdt* 
Kiliuark  ran  niakr  ihriii! 


A  WORD 

MINIMUM 
TITLE  $1.50 


16mm  or  3Smm 

SILENT  or 

WITH  MUSIC 


FikmncK 

LABORATORIES 


1329     So.     Wabash    Av*.,    Chicago  5 


Completely  Autoiiiatic 


Only  fomplelely  auloiiuilic  T.iU-lOOO  wall  2x2 
slide  projector  with  remote  rontrol.  Takes  48 
slides.  Available  with  eabinets,  "in-a-case**  slide 
presentations.  For  dif>plays,  sales,  schools,  lec- 
lares.    A  modern  display  tool. 

w^      SPINDLER  k  SAllPPE 

2201   Beverly   Blvd. 
ym  Lnoclutne.        Los  .Angeles  4.  Calif. 


ilrrrV   llic    Pirturial    Story    of 
.MichijiimV  "(hitstate"  Att^a(•lioll^ 

S|i<iiisor:   Ihc  Coiisumors  i'owor  Ciiinpany, 

Jacksiiii.   Mich. 
Tillr:    l/cc/   Onlsliili-   Miiliiu'in.    'M)    iiiiii.. 

Kdiiin.   cDJor.   priiducod   by  the  Charles 

n.  Bceland  Company. 
■*•  The  word  Michigan  may  lo  some  folk 
Im-  Miiulhcr  way  of  saying  Detroit  and  the 
iiaincs  of  the  other  autonioliilc  tiianufac- 
luring  centers  of  the  state.  How  wrong 
ihey  are  is  evidenced  in  a  free-loan  pro- 
duction in  which  educational  and  enter- 
laintnent  elements  are  interwoven  to  in- 
Icrest  ci\ic  and  community  organizations, 
schools,  churches  and  ciulis.  as  well  as 
phiiit  recreational  directors.  Michigan,  as 
"a  place  to  go  places"  for  interstate  trav- 
elers and  a  state  for  Michiganders  to  know 
hctter.  is  presented,  with  it?  many  diverse 
attractions. 

i\on-motor  fa<  tories  and  shops  and  their 
products  have  a  part  of  the  footage  but 
the  telling  effect  of  color  is  employed  also 
to  depict  farms  and  fruit  orchards,  the 
Michigan  and  Huron  Great  Lakes  and 
their  many  smaller  sisters,  also  recreational 
centers  and  educational   institutions. 

Outstate  Michigan  takes  in  the  area 
from  Detroit  to  the  two  Great  Lakes,  the 
Straits  of  Mackinac  and  the  southern 
boundary. 

For  prints  address  the  Public  Relations 
Department.  Consumers  Power  Co..  Jack- 
son. Mich.  Local  managers  within  the 
service  area  of  the  company  will  help 
arrange  for  projector  and  operator  if 
needed.  ^ 


A  Promotional  Slidefilm  Showi* 
Product  Pointers  to  the  Dealer 

Sponsor:   Atlas  Supply  Company. 

Title:  Seeing  in  the  Rain,  100  frame  ssf. 

W -J    min..    color,   produced    by    Pathe- 

scope  Productions. 
M  Replacement  wiper  blades  are  a  potent 
priifil  item  for  service  station  owners,  but 
many  dealers  have  been  hesitant  to  push 
them  because  of  the  complications  of  fitting 
the  right  blade  to  each  kind  of  car.  Blade 
lengths  vary  from  8^  j  inches  on  up  and 
there  are  four  different  types  of  wiper 
arms  each  of  which  has  required  an 
adaptor  to  fit  to  the  standard   blade. 

To  solve  this  problem  and  encourage 
the  dealer  to  tackle  the  wiper  replacement 
market  confidently.  Atlas  Sup|)ly  Company 
JKis  jiisl  brought  out  a  new  Triple  Action 
blade  which  can  l)e  easily  fitted  to  any 
arm  without  adaptor.  Seeinp  in  the  Rain 
introduces  it.  shows  in  simple  steps  how- 
to  snap  the  blade  on  any  arm.  At  the  same 
time  it  demonstrates  the  Atlas  Universal 
wiper  arm  which  goes  on  any  shaft. 

Atlas  salesmen  will  be  firmly  grounded 
with  the  new  product  by  seeing  the  film 
first.  Later  the  Jersey  Standard  group  of 
petroleum  marketers  (Esso.  etc.)  whom 
Atlas  principally  supplies,  will  use  it  for 
wide  scale  promotion  among  their  own 
salesmen  and  dealers.  W 


"FdlhiT   Sfcs    the   Light"   in   new  GE  fibi 

GE's  Lamp   Division   Presents  Reiipe 
to  Improve  Home  Lijiht  Conditionin. 

Sponsor:   General  Electric  Lamp  Division. 
Title:    Father  Sees   the  Light,   12  min..    ]6in 

black  and  white. 
*■  Authenticity  is  the  forte  of  a  production 
which  dramatic  effect  and  human  interest  appi  i 
have  been  incor|)orated  to  reach  a  ma\ini 
audience  as  part  of  General  Electric's  eamp.r 
for  improved  lighting  in  the  40  million  Ani' 
can  homes  wired  for  electricity. 

A   .32-page   "recipe   book,"   titled   "See   Yt 
Home  in  a  New  Light."  is  the  thread  with  whi 
the  story  is  sewn  together.  Scenes  for  the  fil 
»hich     was    made    for    television    use    and 
showing  at  trade,  consumer  and  civic  gatherii 
were  taken  in  the  first  home  utilizing  all  th( 
new    recipes    of   the    company    for    home    li;. 
conditioning. 

Lighting  arrangements  in  this  upper  midil 
class  home,  that  of  Mr.  and  Mrs.  Sam  F.  Teagi 
Jr.,  at  Warrensyille  Heights.  Ohio,  show- 
photographs  the  adoption  of  the  overall  progr: 
of  General  Electric  to  protect  eyesight,  sa 
human  energy  and  beautify  living  surroundin 

Two  previews  were  given  simultaneouslv . 
Chicago  and  Cleveland.  The  latter  event  w.i- 
private  gathering  of  the  press.  In  Chicago.  : 
utility  sales  executives  were  the  guests,  ai 
television  session  of  the  Edison  Electric  b 
lute's   annual   conference. 

General   Electric's  Lamp  Division,   witli   li' 
ipiarlers  at  Nela  Park.  Cleveland  12.  is  niak 
the    16mm    film   available   through    its   ."^4  sa 
district  offices  throughout  the  nation. 


Itepiiblic  of  Ireland 

Background  material  from  the  Em- 
erald   Isle    for   TV    and    other    pro 
ductions. 


NKW:    Unique    "I'er.sonal"    Service 

— .vour  own  films  and  recordings  c! 
the  people  and  places  you  most  want 
to  .see. 

JET    ADVERTISING    SERVICES 

117  Seapoint  Avenue,  Monkstown 
Co.    Dublin,    Republic    of    Ireland 


ONLY    BYRON 
CAN    MAKE 
COLOR-CORRECT'* 

PRINTS 
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color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 


J 

*  TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,    n. 
Washington    7,   d.   c. 
dupont    1800 


24   hour   service   on   antwer  print* 


^JJlCmCl  eJLlV€3j  tlu-  new  motion  picture  produced  for  the  Mullius  Maiui- 
facturing  Corporation  helps  train  dealers  and  salesmen.  This  is  a  picture  that  proxides 
solid  instruction  in  how  to  demonstrate  the  Youngstown  Kitchens  Jet-Tower  Automatic 
Dishwasher.  \\'ith  full  benefit  of  entertainment  values,  it  accomphshes  its  purpose. 


It  (Iclivcrs  !/■ 


'  Ihal  hold*  undivided  attention  uhilt 
'  Ifccticeness.  call  in 


JAM  HANDY 


to  help  you 
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PRESENTATIONS 


EDUCATIONAL    MOTION    PICTURES 


SLIDEFILMS 


TRAINING     ASSISTAf 


BROADWAY 


WASHINGTON.  D.p.  6 
1730  H  STREET    N.W. 


DETHOrr  11 


PITTSBOHCH   22  DETHOITll  DAYTON  2  CHICAGO  1  LOS  ANGELES  I 

930-932  PENN  AVE.  2821  E   GRAND  BLVD  310   TALBOTT    BLDC  230  NORTH  MICHIGAN  AVE  7046  HOLLYWOOD  ( 
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EDIToKlAi.   FEATl  RES: 

♦  Th«*  (rrnwiiifc  Film  Btidgrl 
•it    Mkw  Many  Sound  Projcrtor 

♦  Till*  N«'v*  Rii!>ine>'>  Pirtur*-* 


V 


Check  Your  Film  Producer's  FACILITIES 
BEFORE...  Not  AFTER...  You  Sign! 


1^ 


Ruction  f'^/J^yj^^.u.h.- 

A„os  owns  .he  Jo'-^'^^t.  ,nd  econo.icd  pro^ 
f.„  eqoip-^eot  ■;or  efficient  ^_^^  ^^nin-i 

QUALITY  pictures  in  u 


in 


the 


p     C     A.  SOUNDSYSTtrA 

Complete  mobile  ""^  '  '°  ,,,aper  -  record- 
stope  of  o  m-.ne  -  °  °P  °;,'^  ,ound  .echnicons 
ers  end  mixers  -  °"  f, 

on  the  permanent  Atlas 
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MODERN   LABORAJORJ^,^^.^^  ^^ 

The   lotes.    16mm   °"t„X.  pnn''"^ '"°^""''' 
l.ines,  reduction  end  contaP^  ^^^^^  „   ^^^ 

sensitometric  con  'ol       c  ^^  _^^  ^„^^  ^,a,. 

»nced  technicians  -  o"  P 
t;con'-"-'^'°'°'°'"'- 


SKILLFUL  EDITING        ^^^  ^^^^ 

S^''>«=>^''"^^'rn^,ons,e«ec.s,ondm. 
'--P°' ''"•:?■    «ec  we  presentotiono*^ 

assurance   of   ene 

STORY  translated  on 


SOUND 


ATLAS  FILM  CORPORATION 

_^  ESTABLISHED  1913 

pi  111  SOUTH  BOULEVARD  •  OAK  PARK,  ILLINOIS      .     CHICAGO  TELEPHONE:  AUSTIN  7-8620 


IS  hI\OWIN 


BY  THE  COIVIP/%NY  HE  KEEPS 


We  could  fill  many  pages  with  commendatory  letters  from  Caravel  clients.  The 
following  excerpts,  from  just  a  few  of   these   letters,   tell   their   own   story  .  .  . 


AMERICAN    CAN    COMPANY:    "VITAMIN 

Kl\  KRS  in  color,  ihc  Idmm  show  nou  made 
for  us  l;ist  year,  bids  fair  lo  sel  an  all-lime 
high  in  school  demand." 

ASSOCIATED  MERCHANDISING  CORPORA- 
TION: \\c  found  the  people  at  C  ara\cl  lo 
be  extrcnieK  coopcrali\e  ai  all  times,  gentle- 
men of  their  word,  and  sticklers  for  detail. 
Of  equal  importance,  thev  never  lost  interest 
in  our  complicated  problems  and  put  consider- 
ably more  time  and  effort  in  our  production 
than  their  contract  called  for." 

AMERICAN  TELEPHONE  AND  TELEGRAPH  COM- 
PANT,  LONG  LINES  DEPARTMENT:  I  ct  nu' 
express  to  you  personally  the  appreciation  of 
us  all  for  the  craftsmanship,  patience  and  un- 
derstanding which  you  have  displayed  ever 
since  that  first  distant  meeting." 

OODfREY  L.  CABOT,  INC.:  "I  am  really  very 
happy  about  oui  iv.o  nev.  films.  .\  STL'D>' 
IN  Bl  AC  K  and  CiOOD  COMPANY,  which 
Caravel  produced  for  us.  I  he  superior  qual- 
lly  which  your  competent  staff  built  into 
these  two  productions  is  in  a  great  way  re- 
sponsible for  their  success  as  sales  and  public 
relations  activities." 

FULLER  BRUSH  COMPANY:  "I  can'l  think  of 
anythuig  which  would  express  more  s;ilis- 
factjon  than  the  fact  that  we  have  just  con- 
tracted with  you  to  do  a  sect>nd  picture." 

CLINTON     FOODS,     INC.     (AGENCY  -  MAXON, 

INC.):  'It  has  been  the  general  consensus  of 
opinion  that  this  industrial  motion  picture. 
CiROW^IH  INI>rSIRY.  is  one  of  the  finest 
its  viewers  have  ever  seen  ...  I  want  to  ex- 
lend  my  thanks  lo  you  for  a  very  superior  job 
of  cooperation      by   a  group  of  people  who 


have  demonstrated  that  they  know  the  busi- 
ness of  making  color  motion  pictures  from 
\  lo  /  ■■ 

CLUETT,  PEABODY  &  CO.,  INC.:  "We  are 
mightily  pleased  lo  ha%e  been  honored  with 
first  pri/e  for  the  best  16mm  motion  picture, 
ENTERPRISK.  which  your  organiution 
helped  us  produce  .  .  .  Congratulations  to 
Caravel!" 

THE  GENERAL  FIREPROOFINC  CO.:  "You  will 
undoubtedly  be  glad  to  kno\»  that  our  latest 
film  ...  is  being  excellently  received  in  the 
held.  During  the  first  siMy  days  we  are  able 
lo  trace  a  large  number  of  direct  orders  to 
the  film  " 

NATIONAL  LUTHERAN  COUNCIL:  "We  have 
been  pleased  with  Caravel  Films  for  the 
understanding  manner  in  which  tbe;^  have 
assisted  and  cooperated  with  us  in  the  prep- 
aration of  tie  script,  the  filming  of  the  stories 
.ind  diK'umenlaries  and  the  final  prinluction. 
We  have  been  aided  in  these  film  productions 
by  the  stimulus  of  your  artistic  imagination 
and  your  sensitivity  to  Ihe  particular  religious 
needs  of  our  appeal.  We  have  been  coniplctciv 
satisfied  with  your  cooperation  in  Ihesc  films 
and  unhesitatingly  recommend  your  work  for 
consideration  i>f  t»lher  religious  groups." 

NEW  YORK  TELEPHONE  COMPANY:    "The  two 

films  h.ive  been  slit>wn  to  ni.uu  tht»usands  of 
our  people,  and  their  reactions  seem  to  con 
firm  our  high  hopes.  1  hey  have  been  favor- 
.iblv  received  and  very  favunibly  commented 
up«in." 

THE  PURE  OIL  COMPANY:  "Today  we  showed 
our  new  color  sound  motion  picture.  TO- 
MORROW RFCilNS  TODAY,  lo  the  C  hair 


man  of  our  Kxeculivc  C Kmmitlee.  C  hairman 
of  the  Board.  President  of  the  Compjiny. 
three  vice  presidents  and  a  half  do/cn  more 
assistant  vice  presidenls.  Without  exception 
they  are  extremely  enthusiastic  about  Ihe  film, 
.ind  feel  it  is  Ihe  best  thing  the  company  has 
ever   had  alt'ng  this  line  " 

RAYBESTOS-MANHATTAN.  INC.:  "It  is  a  rare 
thing  these  days  to  have  your  business  ap- 
preciated; and  lo  get  such  willingness  and  co- 
operation in  exchange  is  indeed  a  great  satis- 
faction and  pleasure.  We  do  want  lo  thank 
you  all  for  the  fine  (  aravel  service." 

ROYAL    TYPEWRITER    COMPANY,    INC.:  "We 

want  to  express  our  appreciation  to  each  staff 
member  of  C  aravel  Films  who  assisted  in  Ihe 
development  of  our  movie  RICiHT  ,\J  THE 
MART  for  their  excellent  cooperation  and 
personal  inleresi  displayed  during  and  since 
production.  Reports  from  various  parts  of 
the  country  indicate  that  the  film  is  being  well 
received  by  Uping  educ.itors  " 

SOCONY-VACUUM     OIL     COMPANY,     INC.! 

Many  verbal  comments  Iroiii  directors,  man- 
agers. s;ilesnien.  dealers,  and  consumers  as- 
sure us  of  another  hit.  Once  again  C  aravel 
came  through.  Of  course,  after  eighteen  year* 
and  about  fifty  pictures,  we  should  be  accus- 
tomed lo  this  sort  of  thing." 

TOWLE     MANUFACTURING     COMPANVi    "Ihe 

stnind  slidetilni  wtuch  sou  h.i\c  just  com- 
pleted for  us.  ONI  FOR  IMF  B(M)K.  h.is 
been  very  well  received  by  our  management 
and  sales  organization.  The  entire  produc- 
tion is  a  lop-«juality  )ob  and  we  arc  proud  lo 
shttw  it  lo  our  dealers  as  a  lowlc  .ind  (  .tra- 
vel PrtHluclion." 


The  people  responsible  for  the  foregoing  statements  (names  on  request)  speak 
from  personal  experience.  We  are  immensely  grateful  for  their  confidence  — 
and  for  their  generous  appreciation  of  Caravel  service  and  Caravel  teamwork. 


CARAVEL  FILMS 
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AT  ROLAND  REED  PRODUCTIONS,  YOUR  DOif^R  BUYS  MOTION  PICTURES,  NOf  QYERHEAD! 


ua 


is  something  that 
cannot  be  argued  into 
a  motion  picture 
or  promised  into  it. 
It  must  be  built  there. 
If  it  is  lacking, 
the  finest  sales  talk 
in  the  world  won't 
act  as  a  substitute. 


.  .  .  located   in    Hollywood,    with   a 
resulting  economy  of  operation  .  .  . 

Roland  Reed  Productions  puts 
MORE  of  your  motion  picture 
dollar  ON  THE  SCREEN  than 
any  other  quality  producer! 


^ 


«i 


In  selecting  a  producer,  these  factors 
are  of  prime  importance  to  you: 

The  finest  aaing  talent  in  Hollywood 
including  many  name  players, 
provides  perfect  casting  for 
Roland  Reed  pictures. 


Our  writers,  directors,  and  technicians  ^Si^i 
have  a  wealth  of  experience 
developed  from  many  years  of 
training  in  major  Hollywood  studios 


We  use  the  best  equipment  i 
our  productions.  With  many 
modern    stages   available,   we 
can  produce  quality  pictures 
at  gr^af  tavi'ngs  to  you. 


PrixJuctrs  of  GENERAL  MILLS'  ABC  irU->  Uion  iho». 
"Trouble  with  Fjiht-r,"  starnni;  June  and  Stuart  Erwin 
.  .  .  PROCTER  Si  GAMBLES  ABC  ■Btulah  Show," 
MarrinK  Louivc  Bijmts  ...  and  STERLING  DRUGS" 
AB(!   ■■M\stfrv   1  hi-jtrt-."   starring   Tom  Conwa>  . 

275  So.  Beverly  Drive  ■   Beverly  Hills,  California 


BUSINESS    SCREEN    MAGAZINE 


..Jie/ps  American  Airlmes  lead  f/te  icorM  t'/f passengers  carrfedf 


"Thf  Bell  &  Howell  equipment  has  contributed  greatly  to  our  rec- 
ord of  carrying  more  passengers  than  any  other  airlines  in  the 
world,"  says  Mr.  James  Dearlxjrn,  Director  of  Advertising.  Ameri- 
can Airlines.  "America's  leading  airline  has  always  been  keenly 
aware  of  the  sales  ability  of  Filmosound  .  . .  and  because  of  the 
dependability  of  these  Bell  &  Howell  projectors  .  .  .  the  quality  and 


You  buy  for  lifp 

nil  oil  you  buy 

Bell  £  Howell 


16mm  Single-Case  Filmosound.  I'leci.sion  built  for  the  tino.sl 
trouble-free  performance  —  guaranteed  for  life.  Full,  natural 
^<>und,  light  weight,  fast  threading,  complete  film  protection. 
New  Super  Proval  len.s  gives  brighter,  clearer  pictures. 


availability  of  servicing  in  each  of  the  77  cities  the  "Flagship'  Fleet 
serves  . . .  we  are  planning  even  greater  future  use  of  Filmosound." 
Bell  &  Howell  Filmosound  projectors  can  sell  as  successfully 
for  you.  You  can  show  people  exactly  what  they  are  buying.  And 
you  can  depend  on  Filmosound  projectors  to  give  your  sales  films 
an  effective,  flawless  showing! 


i- 


&worti 

in  u ' 
crpl 


Dm  ink  lilt-  III  int-  (Timiuci     .im.^    urirv:, 

r  mjitprUU  will  br  rvmrdlrd  frw  **% 


Tr.ii  iMil  Aftfl  ^rnd  indJiy) 

t*n  t  How*ll  Companir 

7IM  McCormkk  load.  CKkoge  *i 

I'lr.iM-  x-n<l  nic  fr»r  uf  char|K  .vour  helpful  booklet. 
Mi.virs  0<>  Ui  Work." 
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For  your  16  mm.  educational 
film  requirements 
use  Precision  . . . 

•  Over  a  decade  of  16  mm.  in- 
dustrial film  printing  in  black 
and  white  and  color. 

•  Fine  grain  developing  of  all 
negatives  and  prints. 

•  Scientific  control  in  sound 
track  processing. 

•  lOO^f  optically  printed  tracks. 

•  Expert  timing  for  exposure- 
correction  in  black  &  white  or 
color. 

•  Step  printing  for  highest  pic- 
ture quality. 

•  Special  production  effects. 

•  Exclusively  designed  Maurcr 
ecjuipment. 

•  Personal  service. 


.  no  wonder  mor«  and  more 
of  the  best  16  mm.  films  todoy 
ore  processed  at . . . 


PRECISION 

FILM  LABORATORIES,  INC. 

21  West  46lh  St., 

New  York  19,  N.Y. 

JU  2-3970 


Right  on  the  Reel 

now    MAW    K.MM  SOI  M)  I'HOJKCnms 
D(>  SELF-K(Jl  IITKI)    \l  DIKNCES  OWN? 

TIIK  LK.\I)IN(J  KOLK  in  Ibmni  sound  in<.- 
tioii  picture  projection  manufacture  played 
by  U.S.  inaiiufaiiurers  is  well  kiiottti  here  and  in 
most  parts  of  the  world  where  either  I  .S.  ma- 
chines  or  llu'ir  forcif;ii-made  e(]iiivalerils  (  from 
li.S.  designs)   are  generally  preferred. 

But  the  number  of  these  machines  now  in  the 
hands  of  U.  S.  audience  groups  has  remained 
pretl\  much  of  a  mystery.  As  the  total  print  re- 
<|uireiiieiit.s  for  publicly-distributed  sponsored 
hlms  began  rising  sharpl\  within  recent  years 
and  the  audience  figures  certified  by  leading 
commercial  distributors  also  develo|)ed  steep  up- 
ward curves,  it  is  apparent  that  the  total  U.  S. 
.self-equipped  16mni  audience  in  terms  of  schools, 
churches,  farm,  comnuinity.  labor,  and  industrial 
owners  is  a  very  substantial  figure. 

.\  personal  and  high-level  survey  underlakcn 
by  the  publisher  of  Busi.ness  Screen  is  begin- 
ning to  reveal  the  true  size  of  this  million-fold 
group  audience.  Taking  the  period  19.50  to  1951 
as  a  uniform  manufacturing  ba.se.  the  total  num- 
ber of  l()iinn  sound  projectors  of  all  types  manu- 
factured will  exceed  42,5.000  machines.  .About 
159r  of  this  total  is  estimated  for  export  and 
further  deductions  are  being  made  for  deliveries 
to  the  armed  forces  in  the  period  1940-1945.  But 
it  is  also  estimated  that  15.000  to  20.0(X)  sound 
projectors  are  still  in  good  working  order  from 
the  1935-1940  period.  First  machines  were  pro- 
duced in  the  early  1930's  with  the  advent  of 
16mm  sound-on-film. 

Complete  figures  will  be  divulged  as  group 
totals  when  the  survey  is  finally  completed  in 
late  November.  A  corrected  and  up-to-date  anal- 
ysis will  then  be  presented  in  the  final  1951  is- 
sue of  Business  Screen  next  month. 

Aitdio-l  isiinl  E<iiiipmi'iit  Siil  Inrludi'd 
Lndrr  ACic  I'liiito^rtiphir  Exrisi'  Taxi's 
M  Recognition  of  the  primarily  educational  ap- 
plication of  16mm  sound  motion  picture  pro- 
jectors, sound  slidefilm  equipment,  filmstrip. 
overhead  and  opaque  projectors  was  established 
bv  the  Bureau  of  Internal  Revenue  last  month 
when  il  i.ssued  a  telegraphic  ruling  exempting 
such  eipiipment  from  the  new  excise  taxes 
which    went    into  effect   on   many   ty{)es   of  pho- 


tographic ecjuipment  on  November  I  of  this  y 

Continuous  advertising  projectors,  ceilin) 
type  projectors  and  microscopic  projectic 
were  also  exempted.  Combination  slide  and  filn 
strij)  pr<ijectors  under  .5(K)  watts  are  not  laxabjlj 
if  the  ninislrip  mechanism  is  built  into  the  pr< 
jeclor  as  an  integral  |iart  then-of.  linnn  an 
16mm  silent  projectors  and  electric  slide  pre 
jeetors  under  .5(M}  watts  are  taxable  as  are  thoil 
of  .5(M)  or  more  watts  "designed,  constructed" 
and  held  as  of  home  type  as  well  as  professiona 

t\|M-." 

The  new  taxes  do  not  apply  to  cameras.  film< 
and  similar  items  u.tfil  coniiiK'rcially  ivhirh  rep 
resent  a  cusl  of  doing  business.  This  last  defini' 
tion  is  further  recognition  by  the  Treasury  o- 
the  es.sential  role  of  films  in  present  defenw 
training  and  public  information. 

I'lihlif  Rrliitions  Sorii'ty  of  America 
Holds  Film  Program  During  Convontion 
■¥  For  the  second  consecutive  year,  the  I'ubli< 
Relations  .Society  of  America  has  given  liltera 
attention  to  the  growing  importance  of  the  fac 
lual  film  medium  during  its  annual  conventioi 
proceedings.  Following  the  precedent  establisheii 
at  New  York  last  year,  a  special  film  committe< 
was  designated  for  this  year's  annual  conven-  j 
tion  at  the  Edgewater  Beach  Hotel,  opening  No-  ' 
vember  19.  Nathan  E.  Jacobs,  Bozell  &  Jacob- 
agency  executive,  of  Chicago,  was  chairman 
I'RSA  members  Sam  Austin,  Chicago  Merchan 
tile  Exchange:  Charles  Logan.  Burnett  &  Logan: 
and  [{oberl  B.  Johnson.  Merchandise  Mart,  weri 
other  members  of  the  film  committee. 

Selected  for  screening  in  the  Michigan  Room 
on  Monday  evening,  November  19,  were  the  fol 
lowing  recent  examples  of  public  and  industrial 
relations  films:  Big  Idea  (Swift  &  Comjianvi. 
Man  on  the  Land  (.\merican  Petroleum  Insti- 
tute!: O'Mara's  Chain  Mirarle  ( Chevrolet  I  : 
The  Fourth  Man  ( Harnischfeger  Corp.  I:  Thi^ 
Is  Life  (American  Meat  Institute)  Television 
Newsreel  (National  Assn.  of  Mfrs.) ;  and  An': 
Then  There  Were  Four  (General  Petroleum 
and  other  Flying  Red  Horse  oil  companies). 

0.  H.  Coelln,  Jr.,  publisher  of  Bl'SINKS- 
ScREEN,  received  special  commendation  from 
the  PRSA  "for  his  splendid  cooperation  and 
a.ssistance  to  the  committee."  This  event  marked 
the  third  consecutive  event  in  which  Bisinks^ 
Screen  has  assisted,  including  a  special  audio- 
visual day  held  by  the  Chicago  Chapter  earlier 
this  vear.  'm 


ISSIE  SEVEN     •     VOLUME  TWELVE     •     1951 
Office   of   Publication:      1.50   East    Superior   Street.   Chicago    11 


O.   H.  Coelln.  Jr..  Editor 
Steven   Vlasich.   Production 

Eastern   Editorial    Bureau 
Robert   Seymour,   Jr.,   Eastern   Manager 

U!9  Fifth  Avenue.  New  York  Citv 
RKersi.le  9-0215  or  Mlrrav  Hill  2-2492 


l.ois  .^chick.  (Circulation 

Bert   .Slioller.   Editorial  Services 

\\  e-tern    Editorial    Bureau 

Edmund   Kerr,   Western  Manager 

6f>(i.5  Hollywood  Blvd..  Hollywood  28.  Cal. 

Telephone:    HEinpstead   3171 


N^iic  Sc\-cn.  Volume  Twclvr  of  Bil«nc<i5  Screen  .Mngnzinr  puMi«ticd  November  I.^.  I9SI.  Iimued  8  limes  annually  at  six-weel 
iiitrrval!!  at  150  East  Superior  Street.  ('hi(-aK<>  II.  Illinois  ttv  Il;isin<-H*  St-rren  Masa/ine^.  Inc.  Phone  WHitehall  4-6K07.  O.  H. 
Coelln.  Jr..  Editor  and  Publisher.  In  New  York  City:  Robert  Seymour.  Jr.,  *»'>  Filth  .-\venue.  Telephone  Riverside  9  0215  or 
.MUrray  Hill  2-2't92.  In  Los  Anlelcs:  Edmund  Kerr.  1.605  Hcillywood  ItUd.  Telephone  HEnipMead  .11"!.  .Subscriptions  $3.00 
a  year;  $5.00  two  years  (domestu-1;  $•(.00  and  $7,00  foreifrn.  Kiitered  as  second  class  matter  May  2.  1946.  at  the  lK)St  office,at 
Chicauo.  Illinois,  under  Act  ol  March  .t,  187'^  Entire  contents  fopyriKht  1951  by  Husinefts  Screen  Maira/ines.  Inc.  Trademark 
r,ui.i.-fn.!    I'    S      I'ritriit    (HVi.-r       A.tcltps*    j.iKrrtisiim    .iti.l    Mibscriptii ill   i!H|uiries   lo  t hr  ChiciKo  office  ol  publication. 


BUSINESS     SCREEN     .M.AG.AZINE 


v 


rOH  THK  SKCOM)    11  Ml    in  as  manv 


vrars.  thr  AiiH-ricaii   I'uhlic  Krlalions  Associ- 


utioii  has  selrc'ttMl  a  V^  il(liii<;  |>ro(lii<*«-«l  motion 


|iictiir«'   as  the   most    n«>tahl4-   puhlir   relations 


film    prrrormanoe    in    the    hankin<r,    insuranee   aiitl    finanee    fiehis. 


In    1950  this  Silver  Anvil  a^ard    went    to    "Last    Date."    a   dramatir 


safety  film  produced  for  Lumhermens  Mutual  Casualty  Company.  This 


year  new  high  honors  were  bestowed   on  a   Dun   &   liradstreet   picture 
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designed    to    tell    the    •.tor>     of    "(xi'dil  —  Man's  Confidrnee   in    Man." 
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■  roper  color  correction,  so 
essential  to  superior  35mni  color 
prints,  is  faster,  easier  and  more  ac- 
curate with  the  Houston-Fearless 
Color  Scene  Tester  and  Sensitometer. 
Selection  of  the  proper  printing  light 
and  color  filters  is  simplfied.  After  a 
scene  is  selected  through  the  viewer, 
a  series  of  exposures  is  automatically 
made  using  15  different  color  filters 
and  the  film  advanced  to  the  next 
scene.  The  printing  light,  which 
sweeps  across  the  film,  is  held  abso- 
lutely uniform  at  all  times  and 


corrected  for  any  particular  film 
emulsion.  The  light  openings  are 
quickly  adjusted  as  desired.  Two 
platens  are  furnished  — one  with  15 
color  filters  plus  one  clear  space  and 
one  with  a  calibrated  black  and  white 
wedge  with  color  blocks  for  sensito- 
metric  control. 

Sensitometric  strips  can  be  exposed 
from  day  to  day  with  constant  expo- 
sure value  at  all  times.  Write  today 
for  complete  information  on  this  ver- 
satile, valuable  equipment. 


Write  for  information  on  specially-built  equipment  for  \oi/r  specific  needs. 


me 

HOUSTON 
FEARLESS 


'  DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 
•  COLOR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

WORLD'S  LARGEST  MANUFACTURER  OF  MOTION    PICTURE   PROCESSING   EQUIPMENT" 


Wilding  Pictures  Nomes 
Lang  Thompson  Vice-Presidi 

♦  The  a|i|><iiiitiiifMl  nf  l.wc 
'I'lKiMi'SdN  a.s  vice-presidi-iil 

♦  liargo  <>(   Di-lroit   sales  mjeii 
lion  was  aiiiiouiited  in  .Novei 
her  b>    WiLUi.NO  I'icti!RE 
i)Ii<;ti()Ns.  Inc.    Mr.  Thorn] 
succeeds   Kaiph    E.    ('.allcjj   u 
rrcciitlv    resigned. 

•  •  • 

Earle  E.   Heffley,   Jr.  Choirm." 
of  Kemper  Insurance  Board 

♦  Kaki.k  K.  Mkkklky.  Jk..  wt 
knovtn  tu  audio-visual  ustj 
from  his  association  with  B 
i>  lliiucll  and  other  firms  in  ll 
held  and  in  recent  years  a  inei 
iier  iif  the  advertising  staff 
1,1  mhkumkn's  Mutual  Casi  . 
TY  Co.,  has  l)een  named  ch;i 
man  of  the  Kemper  Insurai 
Ixiard. 

The  Imard  is  composed  of 
members  of  the  home  oil 
staff  who  are  under  35  and  w 
estaiiiished  five  years  ago 
give  young  executives  expe; 
ence  in  dealing  with  top  ma 
agement  problems. 

•  •  * 

DeVry  Executive  Elected  to 
Young  Presidents'  Group 

♦  W.   C.    DeVry,   president 
the   PeVry   Corporation.   V 
been  elected  to  membership 
tlie   Young   Presidents'   Orga 
ization,    national   group    who 
membership   is   limited   to   m/ 
who  have  reached  top  exetuti 
posts    in    industrial   or    ser\ 
companies  before  39.    Mr.  I 
Vry   was   also   recently   elec  i 
to  the  executive  board  of   i 
Theatre  Equipment  and  Supi 
Manufacturers'  Association. 

•  •         • 

Bahamas  Development  Boarc 
Shows  "Magic  of  Nassau" 

♦  Regional  offices  in  the  I  nil' 
States  of  the   Bahamas   Ue\ 
opment  Board,  trade  group  <  • 
cerned   with   the  promotion 
tourist    and    commercial     bii- 
ness  for  the  Bahamas,  are  iH' 
making    available    prints    of 
new  2U.minute  color  and  soiii 
film  T\\e  Mac-ic  of  Nassau. 

The  film  was  produced  i 
Hurke.  Dow  ling  &  .Adams,  lip 
through  the  facilities  of  Fil 
Production  Service.  Inc.  Pi 
Iribulion  is  on  a  limited,  ff 
loan  basis. 
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More 


Power! 


C/eorer,  Sharper, 
Brighter  Picturet 


because  of  Radiants 
million  mirror 


^/^ 


'asi 


(^ojcUd 


screen 


Radiant's  exclusive  process  gives 
you  millions  of  efficient  mirrors 
that  reflect  light  powerfully  in- 
stead of  absorbing  it.  As  a  result 
—  your  pictures  fairly  leap  from 
the  screen  with  startling  realism, 
added  brilliance,  new  clarity  and 
depth. 

A  Radiant  Screen  means  a  more 
effective,  a  more  deeply  impres- 
sive showing  always.  There's  a 
Radiant  Screen  for  every  need. 

Send  ior  FREE  Sample 

A«k  your  dealer  for  \ 

demon  fitrat  ion. 
Send  coupon  for 
free  Momple  of  Radi- 
ant "Million  Mir- 
ror" acrccn  fabric. 

RADIANT 

Projection  Screens 

todioat  Mfg.  Ctrp.,  I  23S  S.  Tolmoii,  Chicogct.lll. 


S«r»d    m»    *r««    lampU    of    RodionI    ■'MilUon     Ml 
Fobr<  — ond  brochur*  on  RodioM  lift*. 
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lAVA  Fall  Mecdnji 

liiclu«liial    \iiiliii-\  i>iuil    \^Mtl'iulion 
lldliU  Ainiiial  I'ull  Sl>l•^i(ln^  in  !\.  ^. 

♦  The  liiduslrial  Audio-Visual  Assorialiim  IhIiI 
itc  annual  fall  iiii'clitif!  froni  OcIuImt  IIHIi 
ihrougli  12lli  at  llif  \\  cslclicslcr  (j>uiitrv  (iluli 
ill  Rye.  Ni'u    ^ork. 

iiiilicating  hou  valuahic  tlicst-  profcs.siiinal 
VMirksliops  arc  i)ci<>iiiiii';  In  jAVA's  firowiiif; 
list  iif  sponsor  iiii'IIiIrts  witc  the  hours  sclird- 
ulfd  for  iiiceliiigs.  No  slug-a-i>c<ls.  llic  film  dc- 
|iartnient  executives  were  hard  at  work  in 
discussion  jieriods.  panel  sessions  and  film 
screenings  at  H'.'.iO  each  morning.  usualK  v\iiid- 
ing  up  the  day's  ailivilies  alxiut  10  at  night. 
Thirty  members  attended  the  eastern  sessions, 
all  arranged  hy  lAVA  ['resident  Gordcm  G.  Hig- 
gar  of  Shell  Oil  Company  and  program  chairman 
Joseph  -S.  Sehieferlv  of  the  Standard  Oil  ("o. 
INJ}. 

On  the  opening  day.  discussion  programs 
were  conducted  bv  Fred  Beach  of  New  York 
Central  and  Mr.  .Sehieferlv:  George  Hausherr 
of  Loucks  &  Norling  .Studios  demonstrated  three 
dimensional  slides:  Virgil  .'^impson  of  du  font 
spoke  on  the  organization  of  a  major  industrial 
film  program:  Col.  R.  L.  Krummel  of  the  New 
York  City  Oflice  of  Civil  Defense  s|)okc  on  in- 
dustry participation  in  civil  defense  film  work: 
Norman  W.  Drescher  of  Du  Mont  Television 
described  his  network's  closed  circuit  service 
for  national  sales  meetings  and  special  events: 
and  Floyde  Brooker.  Film  Director  of  ECA. 
spoke  at  dinner  on  the  role  of  industrial  films 
in  the  cold  war. 

Leo  Beebe  of  the  Ford  Motor  Company  led 
ofl  as  discussion  leader  of  the  second  day's  ses- 
sion, followed  b\  a  talk  on  the  philosophy  and 
practices  of  labor's  film  Wdrk  b\  Lawrence 
Rogin,  educational  director  of  the  Textile  Work- 
er's union.  Visits  were  made  to  the  Special 
Devices  Center  of  the  U.  S.  Navv  at  Sands  Point, 
and  Cinerama's  demonstration  center  at  Hunt- 
ington. Long  Island.  John  Flory  of  Eastman 
Kodak  told  about  Eastman  Mouse  following 
dinner. 


SiMi.Nsoit    Dklkgatks   ai    the   recent    lAlA    /t 
iiieelinfi    were    (above,    I.    to    rj    Boh    Kale 
iReminnton  Rand):  H.  liroun   I  Shell  Oil);  H. 
Cox   (Santa  Fe);  Joe  Schieferly  ( Standard  (,\ 
oj  New  jersey) ;  and  Don  Steinke  (Dow  r/ieni|| 
cat).   Sessions  were  held  at  Rye,  N.  Y. 


Daniel  Rochford  of  the  Standard  Oil  Co.  ( Nj| 
led  a  discussion  on  Fridav  morning,  followc 
by  a  business  n:eeting  and  demonslfution  < 
magnetic  film  track  projectors  by  RCA,  Ainpri 
Victor  and   Reeves  .Soundcraft  Corp. 

Five  new  memliers  joined  the  I.AV.\  at  th 
meeting:  Marshall  Barnes  of  Beinis  Bros.  Ba 
Co..  H.  Brown  of  Shell  Oil  Co.,  Dan  J.  Forrest^ 
of  Monsanto  Chemical  Co..  Alfred  Lytle  of  Ra 
theon  Mfg.  Co..  and  Luther  Reed  of  Johns  Mai 
ville. 

A  consensus  of  opinion  among  L'W.A  ineiij 
bers  shows  that  the.se  regular  meetings,  no 
luld  for  regional  as  well  as  national  attendan 
in  cities  acress  the  country,  are  of  more  ih 
usual  value  as  an  association  activity.  Memberl 
as  they  are.  of  widely  divergent  departments 
their  respective  companies  such  as  sales,  ai 
vertising,  public  relations,  training,  indu: 
relations,  merchandising,  etc. — each  has  a  coi 
inon  interest  in  methods  of  utilizing  film  mo: 
effectively.  Mutual  cooperation  among  the  r 
bers  in  solving  their  individual  and  commi 
problems  has  been  most  valuable — to  their  ow 
firms — and  to  the  entire  industrial  film  indui 
try.   as   well.  1 


The   Annual   lAl  A   fall  dinner   meetinp  was  held  ai  the  W eslchester  Country  Club 
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Since  the  beginning  of  time,  civilization  and  even  life  itself,  has  been 
dependent  on  an  adequate  water  supply.  Vet  today,  most  Americans 
take  water  for  granted.  To  create  greater  public  interest  in  this  vital 
subject,  General  Electric  Co.  has  sponsored  a  new  color  film 
dramatizing  the   iin|)ortance  of  water  conser\-ation.  It 
employs  the  powerful  Wolff  documentary  tcchnicjue 
to  emphasize  the  need  for  far-sighted  planning  in 
maintaining  our ''Pipeline  to  the  Clouds!' 
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.  DEPENDABLE  FAST  SERVICE 

24-hour  .-.ervice  on  Work  Prints  and  Answer  Prints  .  .  .  Release  Prints  delivered  on  date  promised! 

COLOR  REPRODUCTION  COMPANY 

7936  Santa  Monica  Boulevard      ^      Hollywood  46,  California 


Telephone: 


HILLSIDE  8225 


ALL   COLOR    PRINTS   GUARANTEED 


THIIU)  FDITION  OF  THK  INDEX  OF  THAIMNc;  FILMS  NOW  AVAILABLK 

♦    Ihe    Ihirri    hdilion    of   The    Index   of   Training  training  and  vocational  rlassrooni  use  is  now  avail- 

Films,     widely-used     and     authoritative     reference  able.    Nearly   280()  titles  are  listed,  together   with 

listing  all   free-loan,   rental  and   low-cost   purchase  complete  sources.    TllE   Index   lists  at  only   82.00. 

.sound  films  and   slidefilms  availahle  for   industrial  Order  today  from  Business  Screen,  Chicago  11. 


Edward  Mayer,  Film  Veterc 
Passes  Away  on  October  1 

♦  News  of  the  death  in 
cago  on  October  15  of  Kuw 
Mayer,  a  member  of  the  C 
Fibns  and  United  Wi 
Films,  Inc.  organizations- 
more  than  20  years,  wa>- 
ceivrd  with  a  deep  sense  of 
by  the  audio-visual  field  u' 
he  had  starved  so  long  and  i 

Identified  with  the  filni 
dustry  for  more  than  three 
ades,  Ed  Mayer  represn 
Castle  Films  in  Chicago  as  - 
and  <listribution  chief  v. 
that  organi/.ution  became  a  | 
of  Lnited  World  Films,  Inc 
1946.  He  was  recently  nai 
as  national  sales  manager 
sponsored   film  distribution. 

United    Nations    Conferenci 
Will  Feature  Factual  Films 

♦  The  forlhc(jniing  Natic 
Conference  on  the  United 
tions  called  by  the  U. 
National  Commission 
UNESCO,  citizen  group  est 
lished  by  Congress,  will  exi 
sively  feature  the  use  of  edi 
tional  films  when  it  gets  unc 
way  at  Hunter  College.  ^ 
York  City  on  Januarv 
through  31,  1952, 

2,200  delegates  from  all  .• 
tions  of  the  country  will 
amine  international  problc 
blocking  the  road  to  peace, 
illustrate  the  use  of  educatio 
films  in  promoting  thought 
consideration  of  internatio 
affairs,  the  Educational  Fil 
Comniitlee  of  the  Conferee 
headed  by  Paul  Wilt  of  Coh 
bia  University  and  Emily  Jo 
of  the  Educational  Film 
brary  Association,  will  pres 
a  demonstration  film  discuss 
program  related  to  the  C 
ference  theme. 

The  Conference  film  gro 
will  al.so  select  the  films,  fil 
strips,  and  other  visual  me< 
to  be  liberally  used  in  ma 
section  and  group  meetii 
during  the  three-day  C« 
ference,  A  bibliography 
these  films  is  being  prepared 
distribution  during  the  sessit 
and   will  be   made  available 

educational  and  civic  groupi 

*  •  • 

Otis  Showing  Elevator  Film 

♦  .SA>///i<'5  inlimited  is  1 
title  of  the  30-minute  sound  a 
color  motion  picture  sponsoi 
by  Otis  Elevator  Co.,  2 
11  th  Ave.,  New  York  City.  1 
film  explains  how  autotroi 
elevatoring  applies  automa 
electronic  control  to  solve  tr 
fie  problems  facing  manag 
of  modern  buildings. 
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^  Amazing  JJew  "Thread-Easy "  Projector 

*  Makes  Film  Showing  4  Warn  Easier! 


Set  up  in  2  minutesl 

No  more  lose  lime  Mrtlinic  up.  Wich  the 
RCA  ■■400,"  you  can  pui  picture  and 
M)und  on  the  screen  in  onh  2  tntnulei. 
Or  let  a  youngster  do  it.  It'i  that  easy! 


^^       Thread  film  in  30  seconds! 

Thanks  to  RCA's  new  "Thread-Easy"' 
design,  you  can  thread  it  while  you're 
lecturing  .  .  .  thread  it  with  one  hand 
.  .  .  thread  it  in  the  dark. 


up   in  3   minutetl 


No  more  packing-up  troubles.  'You  can 
button  up  the  complete  RCA  "400" 
proiector  and  speaker  in  only  i  min- 
utes. Or  let  a  child  do  it.  It's  sn  srmpte.' 


^%       Carry  like  an  overnight  bogl 

Single-case  Junior  weighs  only  33*^ 
lbs.  VComen  appreciate  its  lighrKcight, 
rounded  corners,  proper  balance.  No 
chafing  your  leg  as  you  walk. 


Easiest  Projector  to  Use! 

Imagine  showing  ^1o^  ies  with  a  projecior  so 
simple  you  can  s«  it  up  in  2  minutes,  thread  tilm 
in  30  seconds,  pack  up  in  ^  minutes,  and  carry 
lightly  as  an  overnight  bag! 

Now  .  .  .  thanks  to  RCiA's  new  "-(GO  '  Junior 
projector,  you  can  show  l6mm  movies  Jar  more 
easily  than  ever  bejore!  New  R(;A  "Thread-Easy" 
design  is  so  simple  you  can  let  a  1 2-year-old  child 
run  the  projecior.  They're  lop-quality  movies,  t(x>. 
Both  pidure  and  lounJ  Jar  exceed  recommended 
standards  of  'SMPTE  .  .  .  by  actual  tests. 

No  Mora  Torn  Filml 

Your  precious  film  literally  "floats"  through  this 
new  "400"  projector.  "Thread-Easy"  design  is  so 
amazingly  effective,  c\en  minor  errors  in  thread- 


ing w  ill  not  damage  tilm.  VC'ith  projector  running. 
you  can  open  and  clean  picture  gate  or  sound 
optics  .  .  .  u-ithout  damage  to  Jitm.  And  you  can 
project  the  same  film  50  or  500  or  5/WO  limes  .  . . 
tfithoul  appreciable  wear  or  damage  to  Jilm! 

No   More    Last-Minute   FailuresI 

Its  ultra-de[>endahlc.  too.  Built  fur  the  hard 
knocks  of  school  and  commercial  use.  You  can 
easily  replace  projection  lamp  in  -(5  seconds,  ex- 
citer lamp  in  20  seconds.  Rewind  lO-mmute  film 
in  66  seconds,  without  changing  belts,  pulleys,  or 
reels.  It's  the  only  projector  powered  by  a  big 
.4-C  motor.  ^(Wi  oiersize  for  better  sound  sta- 
bility. Big  motor  takes  it  easy,  stays  cix>l,  lites 
longer.  And  its  quiel.  Operating  noise  only  58.5 
decibels.  Quieter  than  recommended  by  'SMPTE 
.  .  .  quieter  than  other  projectors  by  actual  tests. 


In  Competitive  Tests,  RCA  400's  Win  OutI 

In  a  single  purchase,  Pennsylsania  schools  boughc 
572  RCA  "lOOs."  Baltimore  schools  bought  156. 
Washington,  D.  C  schools  bought  SI.  Already 
many  thousands  of  RCA  ""400"s"'  arc  out  on  the 
job  .  .  .  giving  4-u'ay  help  .  .  .  making  things  easier 
.  .  .  for  busy  people  just  like  you. 

Operate  it!  Convince  Yourself! 

If  you  use  I6mm  film  in  your  teachmg  or  selling 
(and  who  docsn"t.''),  you  oue  it  to  younetj  to 
find  out  about  this  revolutionary  new  easy-to 
use  proiector.  The  new  "Thread-Easy  "  design  ii 
the  culmination  o(  23  years  of  RC^A  research. 
Send  coupon  for  demonstration.  Operate  it  your- 
selj!  Large  sales  permit  surprisingly  low  price  for 
this  top-quality  equipment.  I'nderwriters  Ap- 
proved. Backed  up  by  RCA.  Nation-wide  service 
available.  3o  mail  coupon  TODAY. 


«CA  "400"  Junlcr.  Hand 

%t»mc  hluc-jtrrcn  finish 
Wright  Ml,,  lbs  "■wan 
amplifier.  H.inch  speaker. 
For  medium  lo  large  rooms 


•  SMPTF:  ""Society  of  Motion  Picture  and 
Television  Engineers.  "  leading  aultioriry 
on  proiector  standards.  SMPTF  rccooi- 
mendt  "unsfeadiness  of  proirttrd  picture 
lew  than    VIO  of    1  T   of  picture  widlh.' 

In  RCA  "400  ■  proiector.  tioriiootal  un- 
<lradinrs<  is  I/IO  of  fV   {^  limti  as  $oad 


M  SMFTE  ilamJardi).  Vertical  unatewii- 
oeaa  is  1/"  of  1  <>  i2  Inmei  at  $o^  aa 
SMPTE  standards  I . 

Sound  quality  is  also  better  itiao  SMPTE 
standards  .      .  distortion  lesa  than  S%. 

All  tested  and  proved  hv  Rf'A.  fbremoM 
pioneer  in   16mm  sound  proimort. 


i«nt«r.  Same 
as  ""Junior  e«tepl  lO-watl 
amplifier.  10. inch  speaker. 
Proiettor-amplifirr  sreighs 
\(t^t  Itn.;  speaker-accesao- 
ries.  76  lbs.  For  larger 
rooms,  audiioriun 

VISUML  PRODUCTS 

RADIO  CORPORATION  of  AMERICA 

In  Caxa'a     ICA   VlCtO*   C«»p«xr   t.«.i<4.   M»«*>««l 


fRK     BROCHURE— MA/l     COUPON-NOW! 


Visual  Products,  Depc  jsw 
Radio  Corporation  of  America.  Camden.  N.  J. 
Please  send  me.  without  obligation,  full  story  on  new  easy- 
to-use  Ri'..\     l(X)      )6mm  proiector  that  I  can  set  up  in  2 
minutes,  thread  in   ^O  seconds,  pack  up  in    ^  minutes,  and 
carry  lightly  as  an  overnight  bag 


Am  inicrrMcsl  In 


Junior  Mfxirl  for  clasaroomt 
Senior  Mtxiel  for  auditoriuni* 


Namc_ 


Position. 
A<Mma_ 


Q  Waaaa  asreav*  aslwel  4m 


■  III  all  ■■ 


N  I    M  II  K  K 


•     \  I  •  I    I    \|  K     I 


I  ?  '.  I 
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IS 
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Sweepinq  the  Countri 


Never  has  there  been  such  enthusiasm   about   a  sound  slide 
film  machine. 

The  amazing  Ught  weight  — 
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pounds 


is  "just  what  we  are  looking  for."  Countless  times  have  we  heard  it 

And  why  not? 

What's  the  sense  of  carrying  six  to  eight  pounds  of  excess  weight? 

This  new  Picturephone  will  do  everything  that  competing  m;i 
chines  will  do,  and  several  things  besides. 

Definitely  it  is  the  finest  machine  on  the  market,  except  for  oui 
deluxe  models. 

It  gives  you  even  distribution  of  the  clearest  sound  known  tc 
the  industry. 

It  gives  you  a  built-in  shadow-boxed  screen. 

It  gives  you  a  place  to  carry  plenty  of  records  and  films. 

It  gives  you  the  quickest  set-up  and  the  quickest  pack-up. 

It  plays  microgroove  records,  with  their  numerous  advantages 

It  is  lower  in  cost  than  any  other  complete  machine. 

Don't  make  the  serious  mistake  of  buying  sound  slide-film  ma 
chines  without  seeing  this  new  wonder  of  the  talking  picture 
world. 


MANUFACTUHeO  BY 


0.  J.  McCLURE  TALKING  PICTURES 


Telephone  CAnol  6-4914 
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1115V2  WEST  WASHINGTON  BOULEVARD,  CHICAGO  7 


BUSINESS    SCREEN     MAC.\ZINE 


Old-style  16"  Disc 


New  Columbia 
10"  Microgroove  Disc 


Columbia's  new  microgroove  disc  wins  more  and  more 
friends  in  tlie  slide  film  business -cuts!  costs  up  to  50% 


Before  you  start  any  slide  film  project — see  and  hear  the  great 
new  Microgroove  Record! 


HERE'S    WHY.  .  . 

•  10"  six* — 15-minutes  per  tidel 

•  12"  size — 25-minutes  per  tidel 

•  Easier  and  cheaper  lo  packl 

•  lower  shipping  costsi 

•  Saves  storage  space! 


•  Now  all  records  may  be  carried 
in  projector  case! 

•  Prompt  service  and  delivery! 

•  Full  Columbia  transcription 
quality  maintained  throughout! 

Phone,  Wire,  Write  for  full  details 


I   M  B  t  K 


•    \  O  I,  I  M  F.     12    •    I  9  S  1 


Be  Sure  . . . 


AT 


MMl 


16mm   FILM   LABORATORIES 


•  B&W  Daily  and  Release  Printing 

•  B&W  Developing 

•  B&W   Reversal  Work   Prints 

•  B&W  Dupe   Negatives  from  Color 

Or  Reversal  Originals 

•  16nim  B&W  Reductions  from  35mm 

•  Electronic  Recording  of  Sound  Tracks 

to  Color  Release   Prints 

•  Magnetic   Recording  Truck  for  Motion 

Picture  and  TV  Production 

•  Expert  Timing  for  Exposure  Correction — 

Color  or   B&W. 

A      COMPLETE      16MM      SERVICE 
HILLSIDE    7471 


1161   North  Highland  Avenue 


Hollywood  38,  California 


Toledo   Chamber   of    Commerce 
Sponsors  Business  Film  Festival 

♦  A  lir-l  .iiimial  IUi«ini--.  I'iliii 
Fcslival.  IIP  Novt'iiibtT  21.  has  in- 
augurated this  new  rt-oignitiun  of 
business  films  under  the  sponsor- 
ship of  the  Toledo  Chamber  of 
Commerce.  Toledo  thus  joins  such 
cities  as  UosloM  and  Cle\claMd  in 
gi\ing  public  exhibition  of  out- 
standing recent  films  as  a  means 
of  helping  business  and  community 
groups  get  better-acquainted  with 
the  medium. 

Among  the  programs  pre-selected 
for  showing  were  \n  Our  Hands 
and  Big,  Idea,  prize-wimiing  indus- 
trial relations  subjects  of  Inland 
Steel,  Borg-Warner,  and  Swift  & 
Company.  Both  were  Wilding-pro- 
duced. Other  titles  included  I'ro- 
ductivity.  Key  to  Plenty  ( KB 
Films)  ;  two  Harding  College  films, 
and  eleven  other  job,  supervision 
training  and  industrial  relations 
titles.  An  equipment  display  in  the 
lobby  of  the  Commodore  Perry 
Hotel  (where  the  showings  and  a 
luncheon  were  held  I  was  another 
feature. 

Bernard  CotJSi.NO,  president  of 
Cousino  Visual  Service  in  Toledo, 
was  the  audio-visual  spokesman 
assisting  in  charge  of  these  ar- 
rangements. 

Sturgis-Grant  Picture  Honored 
at  Scientific  Film   Congress 

♦  Sole  U.  S.  representative  on  the 
concluding  gala  program  of  the 
5th  Annual  Congress  of  L' Associa- 
tion Internationale  du  Cinema  Sci- 
entifique.  held  at  The  Hague.  Hol- 
land on  September  17  was  the  4.'?- 
minute  color  and  sound  film  The 
Emhryoloiiy  oj  the  Eye,  produced 
by  Stl'rcis-Grant  Productions, 
Inc.  for  the  American  Academy  of 
Ophthalmology  and  Otolaryn- 
gology. 

Following  its  showing  at  the 
Congress,  the  film  was  requested 
for  showing  in  Paris.  Brussels  and 
Vienna. 

Library  of  Congress  to  Provide 
Film  Reference  Card  Service 

♦  Printing  of  the  llrst  card  sets  on 
90  motion  picture  and  filnistrips 
titles  is  being  complcled  by  the 
Card    Division    of    the    Library    of 
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FILM  W  RITEK  WANTED 
Here's   a   real    i>p|iiirtiinily    for   a 
good    film    wrilt-r    »illi    solid    ex- 
perience    -uilh    |Hii!.e    and     per- 
sonality enough  to  meet  and  work 
with     I'lients       and     «illi      fiuts 
enouich  to   make  a  ilianiie.    Send 
full    liarkiiround,    credits,    and    a 
small  photo     ifi  100','c  lonfidcnce 
—  to 
Box  11  A.  BUSINE-SS  SCREEN 
130  E.  .Superior  St. 
Chirano,  Illinois 
fOur  employees  are  owora  o/  llii«  od; 


Congress.      The     new     service, 
which    cards    for    2<l    titles    are 
ready  finished,  will  [iroyide  librari' | 
and    film    departments    with    a   ci 
venient    ready-reference    Hie   on 
copyrighted  films. 

Some  2.<MMI  litles  are  expe(  led 
be  ayailuble  eyentually  on  slai 
aril  .H  X  .5  ifiih  cards,  each  conta 
ing  the  name  of  the  picture,  the  pi 
ducer.  date  of  release,  running  tin 
size  of  film,  notation  on  s<jund  a 
color  as  well  as  applicable  creili 
summary  of  contents,  and  subj.  j 
covered. 

For  information  on  this  ser\ 
and  rates  address  the  Card  Divi-i 
Library  of  Congress,  Washing." 
25.  DC. 

Dun  &  Bradstreet  Film  Given 
Public  Relations  Merit   Award 

♦  rile      rcM  cnll\ -prodiK  cil      Dun 
Bradstreet    motion    picture    Cren    | 
Man's  Confidence  in  Man,  has 
eeived  a  certificate  "for  outstanri 
achievement"    from    the    Ameri' 
Public   Ilelalions  Association.     I 
award    was    made    during    the 
tional  convention  of  the  APK  \ 

its    special    Awards    Ceremony 
November    15    at    the    Hotel    W 
wick.  Philadelphia.    It  was  seltc  ■ 
as  one  of  three  programs  honi'i 
in  the  field  of  Banking.  Finance  ,i 
Insurance.     Wilding    Picture    I' 
ductions.  Inc.   was  the  producer. 
"Fighting  Lady"  Sequel  Film 
Story  of  Heroism  in  Korea 

♦  W  ilh  the  c\."s  of  the  world 
Korea,  another  timely  public  inf>  | 
mation  film  released  by  the  Depa  l 
ment  of  the  .Navy  is  A  Fighting  L: 
Speaks,  aircraft  carrier  story  i  : 
group  showings.  The  16  mm.  blai  I 
and-white  film  runs  10  minutes. 

The  carrier  recounts  a  busy  ■ 
of  her  brood  of  Navy  aviators  .i 
deck  crews,  supporting  the  Uir' 
Nations"    forces.    Fighter    and    o 
bondier   pilots  take   ofl  hourly 
their  targets.   First  they  strafe  v 
sals  ferrying  ammunition  and  - 
plies.   Radio  calls  are  answered 
airmen    who    attack    strong    poii 
bridges  and   factories  with  niadi 
guns,   five-inch  rockets  and   bi>n 
.\11  planes  return  to  their  Fighi 
I^dy  but  the  few  damaged  and  i  ■ 
pled  craft  make  the  deck  oid\ 
i-au^e  of  the  skill  of  their  pilots. 


You  can  buy  titles  for  less  th< 
KNIGHT  QUALITY  sells  for  b« 
you  cannot  get  greater  value 
any  price.  That's  why  our  titi 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDK 

341  E.  Ohio  Street,  Chicago  II.  I 
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BUSINESS    SCREEN     M\»;\/.IN| 


We  have  been  devoted  exclusively 
to  sponsored  film  distribution 


>5lINCE  1931.  Modern  Talkinj;  Picture  Scrviii-  ha.s  bt'eii  (le\utf(l  lo  a  >iiif:le 
specialty — the  distribution  of  business  sponsored  fihiis. 

This  unmatched  experience  has  enabled  us  to  keep  ahead  of  todav's 
problems.  Experience,  combined  with  integrity  and  constant  research,  has 
provided  a  knowledge  of  the  riiilit  tcchni<pies  for  getting  tlic  best  rcsuh-  for 
each  sponsored  film. 

For  20  years,  leading  American  companies  and  associations  have 
wisely  looked  to  Modern  for  the  distribution  of  their  films.  During  that  time 
Modern  has  successfully  related  the  objectives  of  the  sponsor  to  the  interests 
of  the  audiences — so  that  we  have  earned  the  respect  and  confidence  of  both. 

For  our  clients,  we  have  applied  the  most  up-to-date  methods  of 
film  promotion,  film  handling,  and  reporting.  The  Modern  network  of 
exchanges,  strategically  Jocate<l  in  27  major  I'nited  States  (ities.  add  the 
efliciencv  of  sotind  logistics  to  the  distribution  of  >|M>M><>rcd  film>  for  llic 
first  time. 

\\  bctlicr  \<)ur  liliii  |>rograni  i>  large  or  >mail.  Modern  know  ledge 
and  expericiKf  ^^ill  licl|i  \(mi  in  the  rnicicnl.  ccunomiral  acc<»mp]ishmciit  of 
your  objectives. 

You  are  invited  fo  ask  for  information  about  f he  1 


[You  are  invited  to  ask  for  infor 
specific  service  plan  that  will 


best  serve  YOU. 


NOW  SERVINC 

Aluminum  Company  of  *m«rica 
Amcriun  Butter  Institutt 
American  Collf9e  of  Physiciant  and  Su 
American  Feed  Manufacturen  A 
American  Gas  Atsociatton 
American  Iron  &  Steel  Institute 
American  Meal  Institute 
A.neriun  Type  Founders 
American  Osteopatmc  Association 
A-m-i-denl    Inc 
Ar.>!f^ier.Busch    Ire 
Arrrour  and  CO'^pJ'^y 

AsMciaUd  Sertim  Producers 

Association  of  American  Ra   - 

Association  of  Sixk  Eicn»'!9e  F. 

Audit  Bureaj  of  Circulation 

Baltimore  &  Ot<io  Railroad 

Bank  of  America 

Beatrice  Foods  Company 

Bell  &  Zolier  Coal  Company 

Bermuda  Trade  Pevelopiiwn  Board 

Better  Vision  InstKute 

Bigelow-Sanford  Carpet  Company 

Burrouglis  Adding  Machine  Co 

A    M    Byers  Co 

California  Prune  &  Apricot  CroiMri  Ai 

Canada  Dry  Ginger  Ale,  Inc 

Carrier  Corporation 

Cliicago  Daily  Newt 

Chicago  and  Northwetttni  RaiKNqr 

Chicago.  RkIi  Island  A  PKlftc  R  R.  C» 

Chicago  Tribune 

Chrysler  Corporation 

Cluett.  Peabody  t  Company 

Colorado  Sute  Flower  Crowcn  Amb. 

Columbia  Gas  System,  Inc. 

Consolidated  Western  SlMf  Carp. 

Continenul  Paper  Company 

Corn  ProdyCU  tttUlat  Co. 

Curtis  l^nilllil  Clii^lMI 

0  Arri90  Bm.  of  MlHirlWlHU 

Delaware  Joint  Rhi«f  Ce— lailwi  •(  N 

Dun  &  Bradstreet.  Inc. 

East  Ohio  Cai  Company 

Elgin  National  Wauh  CompMy 

Eljer  Company 

Florida  CKnis  Commission 

Rowing  Paper  Bo<  Assn.  of  America 

Food  Machinery  &  Chemical  Corpomi 

Fostoria  Glass  Company 

Froedtert  Grain  &  Matting  Co.,  lac 

Garden  Stale  Racing  Assn. 

General  Mllh.  Inc. 

General  Petroteum  Corporatioa 

Gisholt  Machine  Company 

The  Gortiam  Company 

Great  Lakes  Steel  CorporaUM 

Green  Giant  Company 

Greyhound  Lines 

Harris  SeyboM  Company 

H  J  Heini  Company 

Illinois  Bell  Telepkone  Co. 

The  Institute  of  Life  iMaraact 

Institute  of  Maken  a(  Ciplailwi 

International  NiUef  Cenpny 

International  Paper  Comppny 

International  Sihier  Company 

Imk  Linen  Guild 

S  C  Jotnson  4  Son   Inc 

The  Krtft  Feeds  Company 

The  Kragir  Campmy 

iMbCft  Phvnieal  Con^My 

Lebanon  Steef  Fenndnr 

Liberty  Mutual  Fire  InjwMce  CempM 

Los  Angeles  Soap  Coipiny 

Louisiana  Sweet  Potato  A*«nlllaf  a 

Development  Commttsien 
Loyal  Order  of  MooM 
Lomberment  MMMl  CMMllr  C*^ 
itognolU  PeuiiHa  OMP|M)r 
Uanhall  FieW  an*  Cnniy 
MIehle  Printing  Press  &  kHf.  Co 
MHropoNtan  Life  iMMnce  Co. 
Nath  Itaun  Ohrtiiaii.  Ilaih  KiWaaia 
National  Aaleiaatlli  DmHw  <^wl 
National  Assn.  of  Maifwiaa  Ma-lac 
National  Confectioner't  Aaaclatian 
National  Coniwner  FinMce  Auadatio 
National  Cranheny  AtMdation 
National  Homes  Caipaniion 
Netr  Enfland  Po«cr  Sanke  Ca. 
OMMHMa  OMriaa  at  fianaral  Meiafi 
(Ma  MmWol  lac 


mt» 


SDppCpE 


Phiiadflphia  Ice  Salef 
PHUbiifih  Plate  Uan 
PHUkwift  Standard  Cmetipt 
Piymeoih  Water  Carparatiaa 
Portland  Cemam  Awadatlaa 

Rail  Steel  I 


\rr*- 


SocanyV 


*10DERN  TALKING  PICTURE  SERVICE,  INC.  ^ 


*i^ 


[4Ci|a>ny 


Headquarters:  45  Rockefeller  Ploza  —  New  York  20  —  JUdton  6-3830 


«Mi  Cat  TraninilMiw  Cor*e>ati 
TtaAa*  Roller  Baarti    ' 
UaM  Bag  4  Paper 


Slack  Vardi  «  TianM  Co 


ISION  OFFICES:  CHICAGO-  140  E.  ONTARIO     •     OE.  7-3252     a     lOS  ANGELES  -  61  2  S.  FIOWEU     •     AAA.  9-2121 


!Sv«t3|2&X 


mW 


I  be  oldest  cnid 
most  experie}ned 
iGmni  film  Uihorntory 


was  1929 

'h«n  Mary  Pickfford 
captured  America's 
h*art  in  *^oqu«lte" 


Of  all  che  existing  film  laboratories,  only  Hollywood  Film 
can  point  to  a  histor)'  of  outstanding  leadership  since  1907! 
In  that  time,  we've  developed  the  finest  production  facili- 
ties, plus  a  "know-how"  that  assures  you  highest  quality 
prints  at  reasonable  prices.  Our  modern  electronic  con- 
trols eliminate  notching,  make  splicing  invisible,  provide 
brilliant  sharp  definition,  and  guarantee  perfectly  balanced 
color  and  density  prints.  Try  us  and  see.  You  will  be  de- 
lighted with  the  results.  Send  us  your  NEXT  laboratory  job. 

Immediate  seriice  u»d  prompt  delivery  of  any 
quantity.  Loueit  prices  consistent  with  fine  quality. 
Quotations  gladly  gii  en.  Write  for  freetab  pricelist. 

COMPLETE    16MM    LAB    SERVICE 


•  Negotive    Developmq 

•  Revertot    Procetiing 

•  Reduction    Printing 

•  Contoct  Printing 

•  Kodochrome  Reproductions 

•  Free  Editing  Roomi 


•  Releose   Prints   m    v,oii-.. 
or    Black-and-white 

•  Edge  Numbering 

•  Free  Projection  Service 

•  Free  Sloroge  Vaults 

•  Shipping   and    Receiving   Service 


HOLLYWOOD  FILM  ENTERPRISES.  Inc. 


6060     SUNStT     BLVD. 


HOllYWOOD     2  8,    C  A  I  I  F. 


Wall  Street  Journal   Headlines 
Sponsored   Film   Field   Development 

♦  A  triiiit-|>a)-i-.  lir.'-t-i  iiluiiiii  arlicif 
in  tin-  widily-rcail  \V  Al.l.  StkKET 
JoLK>Al,  ht-adliiu'd  the  grotviiig  ini- 
porlancc  of  sponMired  films  and 
their  increasing  audicnrL-  last  month. 
Mirhat'l  Saudii.  liciirl  of  the  Jour- 
nal's (lli'vi'lanci  hurcau.  was  the 
li\-liiifr. 

Office  of  Price  Stabilization  to 
Extend  Use  of  Informational   Films 

♦  The  Ollui-  (if  I'ricf  StaliilizatioM. 
throU{;h  its  iiifurniational  ollice,  is 
indicating  renewed  interest  in  the 
factual  screen  medium  to  help  hold 
the  line  on  prices  through  increased 
public  knowledge  of  the  dangers  of 
inflalicjn.  A  3100,000  appropria- 
tion, covering  only  basic  produc- 
tion costs,  will  enable  OP.S  to  de- 
liver screen  messages  to  theatrical 
and  non-lheatrical  .sources  as  well 
as  television.  According  to  one  re- 
])ort.  motion  pictures  using  live 
talent  and  animated  characters  fig- 
ure largely. 

State  Auditor's  Office  in  Pictures 

♦  A  .sKl.lllK)  film  Imilf;.!.  approved 
by  State  of  Illinois  Auditor  Ben- 
jamin 0.  Cooper,  is  being  expended 
currently  to  produce  a  unique 
sound  motion  picture  showing  how 
this  important  state  oflice  operates. 
A  22-minute  subject,  it  will  show 
details  on  the  supervision  of  some 
3,452  state  chartered  financial  in- 
stitutions, the  disbursing  of  all 
state  fundsw  streamlined  handling 
of  the  state  payroll,  and  operation 
of  the  first  perpetual  inventory  of 
all  state  property. 

Kodak  Industrial  Production  Film 
Given  Management  Society  Award 

♦  The  Industrial  Management  So- 
ciety (of  Chicago*  award  "for  out- 
standing achievement  in  the  field  of 
production  methods  improvement" 
was  made  to  the  Eastman  Kodak 
Company  last  month.  The  Kodak 
entry  was  part  of  a  competition 
sponsored  by  the  IMS  and  included 
a  motion  picture  produced  by  the 
industrial  engineering  staff  at  Ko- 
dak Park.  The  film  utilizes  a  "split- 


fraiiir     l('rliiiii|Ue  to  show  siiimltan- 
cously    new    and    old     nirthods    oi  { 
gauging    and    inspecting    the    com- 
pany's  127  roll  film   reds. 

Kntries    were    judged    on    "com- 
pleleness  of  analysis,  benefits  to  the  , 
company,  presentation,  and  stimula- 
tion of  interest  in  production  niclh-    I 
ods  improvement."    In  this  cas«-,  the 
observer  can  see  old  and  new  oper- 
ations   performed    side-by-side    by 
the   identical   operator   so   the   film 
demonstrates  clearly  the  advantages  | 
of  the  new  gauging  method. 

"Christmas  in  Sweden"  Lensed  by 
Comstedt  for  Films  of  the  Nations 

♦  (Jl.l.t:  (Jj-M.sTKiri,  whose  indus- 
trial films  of  several  years  ago  are 
well  remembered  for  their  brilliant 
photography,  has  recently  photo- 
graphed and  directed  a  new  film  ill 
his  native  land.  Christmas  in  Swe- 
den, a  DPM  production  by  Maurice 
Groen.  has  now  been  released  by 
Films  of  the  Nations. 

The  film  takes  its  theme  from 
the  way  an  average  Swedish  family  ]\ 
celebrates  Christmas  in  accordance 
with  age  old  traditions.  It  shows 
the  preparation  of  special  holiday 
dishes,  the  open  air  market  at 
Christmas  time,  the  festive  dinner, 
dances  around  the  well  laden  tree 
and  climaxes  with  service  in  an  old 
Swedish  church. 

Christmas  in  Sweden,  14  min.,  is 
for  sale  at  S160 — color,  S50 — b  w; 
for  rent  at  S8 — color.  S4 — b  'w. 
from  Films  of  the  Nations,  62  West 
45th  Street,  New  York  19. 

United  Productions  of  America 
Holds  Open  House  and  Art  Festival 

♦  I'mtki)  Productions  of  Amer- 
ica. 1-1-40  Lakeside  Drive.  Burbank, 
California,  held  a  five  day  open 
house  at  the  occasion  of  its  eighth 
annual  animation  art  festival  last 
month.  During  the  week,  UPA 
theatrical  cartoons  were  screened, 
the  works  of  UPA  artists  exhibited, 
and  a  demonstration  was  given  of 
all  stages  of  animated  techniques 
from  rough  drawings  to  finished 
cells. 
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BUSINESS    SCRKKN     M  .\  G  A  Z  I  N  E 


gnmnDiiiiKiiur 


There's  Nothing  Better 
for  Sales... 


ii^^Mtf\i:^'-JKiitU'Z^  1 


.  .  .  than  considering  distributors,  salesmen  and  dealers  as 
more  important  than  products. 

Talk  to  them  about  their  jobs  as  well  as  products  .  .  .  help 
them  to  enjoy  the  basic  human  relationships  in  selling  — 
and  the\  become  friends,  partners,  larger  producers. 

There's  nothing  better  for  sales. 


We've  seen  it  work  time  and  again  in  sales  films  produced 

for  a  number  of  our  clients. 


PATHESCOPE      PRODUCTIONS 

THE        riTMtscort        iOmPa'i-  •  wERIC*         iNC 

580   FIFTH  AVENUE,    NEW  YORK    19,  N.    Y. 

PLAZA    7-5200 


PRODUCtRS     OF     •     MOTION     PICTURES     •     f  I  I  M      STRIPS     •     TtltVISION 


It  is  hard  to  tell 

the  difference... 

See  them  both! 


[%^i. 


35-01    QUEENS  BOULEVARD   •   LONG  ISLAND  CITY   1,  N.  Y. 
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BUSINESS    SCREEN     \l\(.A/.INt 


^■^=.?*-J"'i 


from  kindergarten  ...to  college 

EVERY  CLASS   BENEFITS! 


Few  other  educational  tools  offer  the  amazing  versa- 
tility of  use  that  a  Revere  Recorder  provides.  From 
the  kindergarten  youngster's  gaining  solf-assurance  by 
hearing  his  own  voice  reciting  nursery  rhymes  ...  to 
the  advanced  language  student  jjerfecting  his  accent 
by  listening  to  his  own  recordings  .  .  .  Revere  fills  an 
important  need  in  every  classroom  that  no  other  piece 
of  equipment  can  equal! 

Sensational  New  Revere  Deluxe 

LONG  PLAY  Tape  Recorder 
Miracle  of  Electronic  Achievement 

At  last!  Developed  after  years  of  electronic  research, 
this  sensational  Long  Play  recorder  embodies  out- 
standing features  found  in  no  other  recorder.  Note 
these  advantages: 

UlTRA-LIGHTWEIGHT-The  lightest-weight  and  most 
portable  of  any  automatic  long-play  recorder. 

EXCEPTIONAL  FIDELITY     Superb  tonal  quality  has  won 

piMisc  (A'  li'  iilini;  musicians  and  critics. 

EXTRA-ECONOMICAL  -  Records  two  full  hours  of  voice 
or  music  on  a- inch  reel  — using  only  one-half  the  or- 
dinary amount  of  tape. 

Add  to  these,  all  the  regular  Revere  features  and  you 
have  a  recorder  that  fulfills  the  exacting  demands  of 
schools  everywhere.  Decide  now  upon  a  better  school 
year  ahead  with  Revere!  See  this  remarkable  recorder  at 
your  dealer,  or  write  direct  for  complete  information. 


D 


MODEL  T-500  — DeLuxe,  2-hour  ploy.  Complete  with  mi- 
crophone, radio  attachment  cord,  2  reels  (one  with  tope), 
and  co'iying  costv  $179  50 

MODEL  TR-600— DeLuxe,  with  built-in  radio.        $219.50 


TAPE     RECORDER 

World's  Lnrficst  Selling  Tape  Recorder 


MA^VWVy/VV 


MODEL   T-100  — Stondord.    1    hour    play.     Complete    with   microphone,    rodio 
atlachm.-nl  cord,  2  reels  (one  with  tope),  ond  corrying  caie.  $169  50 

MODEL  TR-200  — Stondord,  with  built-in  radio $209  50 


MiTHfuimnooucTioN  OF  SOUND        REVERE     CAMERA     COMPANY     •     CHICAGO     16 
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16  mm 


This  Model  119 
Compco  reel  in  the 
new  600  ft.  (16mm.) 
size  holds  a  complete 
15-minute  sound  ot 
25-minute  silent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes  ...  is  durably 
made  of  high  grade  tempered  steel, 
finished  in  scratch-resistant,  baked-on 
hammertone  gray  enamel  .  .  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threading  fast  and  easy,  even  in 
the  dark!  MuJel  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  for  catalog. 

l^.s,.p=.,A..  fcORPORATION 

Chkago  *7    I 


A  Precision  Prinler 
Al  a  Price! 


Th»  MICOP  PRO  Continuous  Piutei  is  built  on 
professional  standards  to  make  qood,  sharp 
prints,  picture  only,  sound  only  or  composite. 
Diaphraqm  allows  ten  densities  for  color  work. 
Not  an  amateur's  tov.  but  a  real  laboratory 
instrument.    16mm   or    35mm   Models   available. 

Model    25    (illuitroted)   speed   25  35*  per  minute. 

With   1200  foot  flonqes       S1095 

Model  90,   i.peed  90'   per  minute 1650 

The  MICOP  PRO  is  only  one  of  the  many  S.O  S 
Tirsts  '  which  include  the  famous  BRIDGA 
MATIC  Automatic  Motion  Picture  film  Develop 
inq   Machines. 

There's  on  S.O.S.  catalog  or  bulletin  on  every 
thim  from  studio  cameras  and  recorders  to 
■■r.f^rs  and  processors  -a//  ot  worthwhile  sav 
•r.n'--  Here  under  one  root-  all  your  needs — a 
stock  more  varied  and  more  complete  than 
ony    in    the   indusTry. 

S.  0.  S.  ( INFMA  .SIPPIY  (ORP. 

Dcp*.  H,  i02  West  S2nd  St.,  New  York  19 
Coble:    SOSOUNO 


I 
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IDITOHIAI.    .NOTKS    AM)    COMMKNTAIH 

■K  \\c  had  a  <hal  last  iiii.nth  with  K.  !'.  I..  IVIK. 
Clhairinan  and  Joint  Maiiatiing  Director  of  the 
Film  Producers  Guild,  Ltd.  in  Kngland.  Mr. 
Felly  was  visiting  the  United  Slates  in  show 
American  producers  and  sponsors  what  their 
confreres  in  Great  Britain  are  u|)  to  these  days. 
The  Film  Producers  (,uild.  Mr.  I'ellv  told  us, 
is  an  association  of  producers  and  distributors 
of  industrial,  educational  and  govcrninental 
iilins,  comprising  eight  separate  companies.  In 
no  way  a  monopoly,  the  Guild  engages  in  very 
hot  competition  with  (|uite  a  few  other  large  pro- 
ducers and  groups  of  production  firms.  To  show 
the  extent  of  sponsored  film  activity  in  Great 
Britain  now-,  Guild  clients  include  1.3  govern- 
mental departments  and  some  53  industrial  spon- 
sors, among  them  such  well  known  names  (to 
.\niericansl  as  Bahcock  &  Wilcox,  Bakelite. 
Chase  &  Sanborn.  Dunlop  Rubber,  Ford.  General 
Electric.  Hoover.  Kolynos.  Nestle's.  Pepsodent 
and  Standard  Brands. 

Sponsor  Gets  Choice  of  Producer 

Through  its  component  units,  the  Guild  offers 
sponsors  a  complete  service,  including  initial 
consultation  on  treatment,  choice  of  producer, 
supervision  of  production,  firm,  guaranteed  quo- 
tations, centralized,  efficient  accounting,  and  dis- 
tribution service  through  theatrical  or  non- 
theatrical  channels. 

Answering  an  obvious  question.  Mr.  Felly 
said  that  each  of  the  production  units  was  espe- 
cially equipped  for  a  particular  type  of  work  and 
there  was  no  friction  about  the  Guild's  selection 
of  producer  to  meet  the  client's  needs.  Besides 
which,  many  of  the  producers  have  their  own 
individual  clients,  may  individually  s(dicit  others. 

Benefits  to  the  producer  include  an  accounting 
staff,  a  large,  fully  equipped  studio  (Mcrton 
Park  I,  a  cartoon  and  animation  unit  (W.  M. 
Larkin-  &  Co..  Ltd.  I  and  pooling  of  such  neces- 
sities as  casting,  music,  transport,  insurance,  dis- 
tribution service,  equipment  sales  and  service  and 
private  screening  rooms. 

Enterprise  Storv  \\  ilb  l.ifilil  Touch 
Mr.  Pellv  demonstrated  the  effectiveness  of  the 
combine  by  screening  several  recent  Guild  films. 
All  were  very  good,  but  one  in  particular,  Enter- 
prise, sponsored  by  Imperial  Chemical  Indus- 
tries, struck  all  who  saw  it  as  one  of  the  most 
effective  and  delightful  expositions  of  the  free 
enterprise  system  ever  filmed.  It  is,  essentially,  a 
cartoon  comedy,  but  more  than  that,  it  seems  to 
combine  the  best  talents  of  Walt  Disney.  Gilbert 
&  Sullivan  and  Ogden  Nash. 

Free  enterprise,  as  seen  by  Imperial  Chemical 
Industries  (the  largest  industrial  concern  in 
Great  Britain  I  is  not  a  holier-than-thou  business 
to  which  all  must  pay  solcnui  lip  service,  but  just 
a  good  proposition  for  the  nation  and  its  citizens. 
But  enterprise,  being  a  sound,  workable  deal,  can 
be  perfectly  human,  and,  at  limes,  take  a  good 
naturcd  ribbing.  Why  is  ICI  a  big  company? 
Looking  overseas  at  its  monster  competitors,  it 
savs,  '"we've  got  to  be  big.  or  those  giants  will 


pinch  our  clients."  What  about  the  bossei^ 
You'd  ex/iecl  to  find  them  in  the  brain  drpar 
mcni.  and,  there  they  are.  Good  Chaps,  bi 
stuff V,  what? 

.'\cluallv  no  stufTeii  shirts  ut  all.  the  ICI  bossi 
would  seem  to  be  about  the  smartest  sponsor-  .. 
either  side  of  the  Atlantic. 

Mr.  Felly,  himself  over  to  pinch  a  clieni  , 
two.  has  demonstrated  to  a  lot  of  us  that  tli 
tongue-in-cheek  is  more  believable  than  the  fooi 
in-mouth.    We  wish  liim  pood  luck. 

S»('r<"(>.s((»/j;(    I'll  Ills  Drtiir  ('.iiinuily    Uitlifiiri 
■¥  The  three-diiiieii>.ioiial  film  program  presente'  i 
this   year  at  the  Festival   of   Britain    in   Londo 
was  recently  cited  as  the  outstanding  film  audi  j 
ence   attraction,   constantly    plaving   to   capacilj 
crowds.    Good  l.S.  business  idea.  loo.  . 

Allaiilii-   Hi'I'iiiiiifi  Film    (.iilnlof-  Sris 
Standard  for  I'ublic  Rilalioiis  Conlribiitinn  J 
*  The   colorful   and    well-designed    Film   Len 
ing    Library    Catalog   of   the    Atlantic    Refin'ii 
Companv,  Fhiladeliihia.  merits  attention  «n  tw4 
counts: 

(1)  Its  attractive  format  and  good   arrang 
ment  of  program  material  is  a  most  creditabU 
reflection  on  the  company's  public  relations  anA 
advertising.     Good     printing     and     well-selecte*  J 
typography  combine  to  set  a  good  example  (oi 
other  sponsors  contemplating  such  literature. 

(2)  Only  a  comparative  few  of  the  filn 
listed  are  the  sponsor's  own.  The  great  majorit] 
of  title,*  offered  are  of  general  program  intere 
and  made  available  as  a  public  relations  gestur 
to  '"churches,  schools,  civic  clubs,  and  business 
groups."  A  Si. 00  service  fee  is  charged  im  eacl- 
shipment  of  films,  to  '"partially  cover  cost  o) 
handling.'' 

F.yi'-fT  itiirss  Ri'i>i>rt  on  F.urofifdii  t  ilin 
Festivals  by  Fiirmrr  Commrrcial  h  ilin  \T  ritei 
■¥■  Included  in  the  pages  of  this  issue  I  begin 
ning  on  page  24 1  is  an  eye-witness  report  on 
recent  European  film  festivals  at  Edinburghj. 
Venice  and  The  Hague  as  observed  and  re 
ported  for  Bi  SI^^;ss  Screen  by  Bill  Belts  and 
Sylvia  K.  Cummins  t.Mr.  and  Mrs.  Belts).  ^ 

Bill  Belts  disappeared  from  the  commercial 
film  scene  three  years  ago  to  explore  the  field 
of  the  scientific  film.  He  joined  the  .\udio- 
Visual  Production  Services  of  the  Conmiuni  , 
cable  Disease  Center  in  .Atlanta.  Ga..  an  activitv 
of  the  U.  S.  Public  Health  Service,  where  he 
has  been  a  project  supervisor,  writing  and  di- 
recting medical  films,  especially  in  the  fields  ofi 
virologv  and  hematology.  One  of  his  films. 
Chick  Embryo  Ti'iluiiqut's.  was  included  in  the 
international  screenings  this  year.  I 

His  wife.  Svlvia  K.  Cummins,  is  also  a  film 
maker,  schooled  in  the  British  documentary 
tradition.  During  the  war  she  produced  theatri- 
cal documentaries  for  the  Ministry  of  Informa- 
tion and  .\nglo-.\merican  film  projects  for  the 
Oflice  of  War  Information  and  the  Minislrv 
Information.  Currently  she  is  also  a  projci 
sujjervisor  making  public  health  films  in  Atlant.i 

At  the  International  Scientific  Film  Associa 
lion  Congress  held  in  the  Hague  last  month, 
these  [>eople  participated  in  the  ac-tivilies  of  tli. 
Medical,  .\ppraisal.  Research  and  Social  S<  i 
ence  committees,  and  are  now  undertaking  t 
encourage  active  American  participation  in  tli' 
work  of  ISFA.  The  industrial  film  is  of  particu 
lar  interest  to  this  international  organization. H 
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ARC    YOU    SHIFTING  TO 

DSFSMSS   PRODUCTION? 


WHATEVER  \oiir  pruducts  or  services,  you 
are  or  will  lieronie  directly  or  indirectly  involved  in 
matters  of  defense. 

CONVERSION  AND  INDOCTRINATION 

in  your  l»iisiiit>s>  will   call   Inr  (lia>lic   a(ljii>lin«'nt>. 

SOUND  MASTERS  i-.  ri<:Iil  now.  applyin*: 
it^  KNOW-HOW  ami  CAN-DO  to  tin-  |)n>(lii.ti<Mi 
of  the  l\  |M'  of  liliu.-  that  can  al.-o  lirlp  YOU  >olve  vour 
basic  prohlcms  — 


PERSONNEL  <iliii>  ( an  attract  doiralde 
cniplovcc.>-  and  <ut  down  turnoNcr. 

TRAINING  filn)>  can  teach  new  \>orkcr>and 
adapt  tiic  slvill>  uf  old  cinphtvees  to  new  operations. 

PUBLIC  RELATIONS  iilni.  can  rca.  h  the 
world  hcNond  \oiir  -hop-  and  |ilant«  with  the  >lorN 
of  your  place  in  industry    TODAY. 


LET  US  TALK  WITH  YOU 

-WE  HAVE  SOME  GOOD  IDEAS 


I 

I 


Mf^i 


Souna  JidsieH,  Jnc. 


MOTION  PICTURES 
SLIDE  FILMS 
TV    SHORTS    AND 


ESTAB. 
1937 


1 65  WEST  46TH  STREET  —  NEW  YORK   19...  PHONE  PLAZA  7-6600         COMMERCIALS 


NUMBER    ;    •    \ol.l   M  K     12    •    I  <> .'.  I 
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For  Instant  Movability 
and  Advanced  Design 


NAVA  Directors  Vote  to  Continue  "Open" 
Attendance  Policy  At  Annual  Chicago  Trade  Show 


"HYDROLLY" 

(TV   or  Camtra   Oe/lyJ 

Hydraulic  liit  typ«  lor  last  up- 
ward and  downward  motion 
ol  TV  and  Motion  Picture 
cameras.  Lightweight — sturdy 
-  easily  transported  in  a  sta- 
tion wagon.  Fits  through 
28"  door.  Adjustable  levelin. 
head.  Inline  wheels  lor  track 
use.  Steering  wheel  and  floor 
lock*. 


PRECISION  ACCURATE  "SYNCHRONIZER" 


16mm  or  35mm 

IMMEDIATE  DELIVERY 

Any  combination  of  sprockets  assembled 
to  your  specifications.  Sturdy  cast  alumi- 
num construction.  Foot  linear  type,  with 
frame  divisions  engraved  on  sprockets. 
Contact  rollers  adjusted  individually  for 
positive  film  contact.  Fast  fingertip  roller 
release,  sprocket  shaft  slip  lock,  complete 
with  footage  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  Camera  and  Maurer  Camera 


115  V.  Universal  Motor— AC-DC 
Variable  Speed  8-64  Frames 
Separate  lose  tor  Cine  Special 
Adapter     for     Maurer     Camera 

INTERCHANGEAILE   MOTORS: 

12   Volt   DC   Variable   Speed   8-64   Frames. 
IIS    Volt    AC    «0    Cycle.    Synchronous    Motor, 
Single  Phase. 

Animation  Molors  (or  Cine  SpeciaJ,  Mauier,  B  & 
H,  Milchell  Cameras,  Molors  tor  Bolex  and  Filmo 
Cameras,  and  Time  Lapse  Equipment. 

•  LENS  COATING 

•  "T"   STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of    lens    moontingB    and    camera    equipment 
lor    16mm   and    35mm   cameras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  and  others  for  Motion  Picture  and 
TV   Cameras. 

•  RENTALS   —   SALES    —    REPAIRS: 

Mitchell,  Eyemo,  Bell  i  Howell,  Wall.  Cine 
Special   Cameras. 

Write   tor   tull   Information   and   prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 


''■^iiK  \.\.M  AI.  .Natioiml  .Audin-Vi^- 
ual  Trinlc  Show  will  cniiliiiuc!  to 
111-  "niiin"  In  allcii(lance  by  quali- 
lifti  au(lii)-vi;-iial  specialists  from 
till-  fducatioiiai.  religious  and  iii- 
iluslrial  (ii-lds.  it  was  aiiiioiineet!  I)\ 
J.  Ken  Liliey.  |)rcsi(k-nt  o(  the  Na- 
tional Audio-Visual  Association, 
follow  inp  the  regular  fall  iiicrtinp 
of  tin-  hoard  of  diriM  tors  in  ('hieago. 
Noxemher  9  and  10. 

The  hoard  of  directors  eslah- 
lished  the  basic  policy  that  audio- 
visual organizations  of  all  ty|x.-s  will 
continue  to  he  invited  to  hold  their 
own  separate  meetings  eoniurreiill\ 
with  the  NAVA  show  in  order  that 
the  national  convention  will  he  of 
maximuni  benefit  to  the  entire 
audio-\isual  field.  The  1952  con- 
\entiim  will  he  held  at  the  Sherman 
Hotel  in  (Chicago,  on  August  2 
through  5. 

To  Encourage    Local   Groups 

Beginning  in  1952.  NAVA  will 
undertake  a  program  to  encourage 
the  formation  of  local  associations 
of  audio-visual  dealers,  based  upon 
the  highU  successful  pattern  estab- 
lished by  the  Pacific  .Northwest 
Audio-Visual  Dealers"  Association. 
The  Pacific  Northwest  association 
is  being  requested  to  prepare  a 
complete  manual,  for  publication 
by  NAVA.  which  will  assist  NAVA 
members  in  the  formati<iii  of  their 
own  local  or  regional  groups.  It  is 
intended  that  these  local  groups  will 
not  in  any  way  compete  with  local 
film  councils  or  societies,  but  will 
aid  all  such  local  or  regional  func- 
tions as  may  be  possible. 

A  new  position  of  chairman  of 
the  board  was  created  at  this  meet- 
ing through  a  change  in  TVAVA  by- 
laws which  has  been  in  process 
since  the  1951  convention.  Under 
the  new  rule  the  immediate  past 
president  of  the  association  will 
autoinaticallv  become  chairman  of 
the  hoard  of  directors  for  the  term 
of   his   successor.     The   first    person 


tc    fill    (he    new    oillce    is    lla/.el    Cab' 
houn     Sherrill.     who    assumed     the 
chairmanship   of   the   board    iinme 
diatelv  upon  passage  of  the  by-lawt 
change. 

Discuss  NAV.A  liliii  Ciinference  i 
The  possibility  of  eslablishing  an 
annual  "NAVA  Film  Conference"! 
in  New  York  City,  to  serve  as  the, 
central  meeting  of  the  16mm  enter- 
tainment film  business,  was  di»-j 
cussed.  .'\n  opinion  survey  is  to  b<- 
conducted  among  NAVA  members 
to  determine  whether  or  not  the 
film  conference  should  be  held. 

Plans  for  a  fourth  annual  NAVA 
Survey    of    Dealer    Operations    and 
Salesmen's    Compensation    were 
established,    and    Kobert    L.    Shoe- 
maker   of    DuKane    .Manufacturing 
Corporation  was  highly  commended 
by    the   board   of  directors   for   his 
excellent  work  on  the  1951  survey. 
NAVA  officers  and  directors  pres- 
ent at  the  .November  9-10  meeting., 
in  addition  to  Ken  Liliey  and  Hazel 
Sherrill.    were:    Jasper   Ewing.   Sr.,i 
of    Jasper    Kwing    and    Sons,    Newj 
Orleans.    La.:    Jack    Lewis,    of    the 
Lewis     Film     Service     Department, 
Lawrence    Camera    Shop,    Wichita.; 
Kans. :    Toby    Chandler    of    "The"! 
Him    Center.    \^  ashington.    D.    C; 
Alan    Twvman    of   Twyman    Films. 
Dayton.     Ohio:      John     Moore     of 
Moores     Motion     Picture     Service,- 
Portland.  Ore.:    Herschel  Smith  of^ 
Herschel  Smith  Company.  Jackson,!- 
Miss.:    .-Mnslie    Davis   of   Mountain 
States  Sound   and   Visual   Products 
Co..  Denver.  Colo.:  .Norman  Grimm 
of  Grimm-^  illiams  Co.,  Little  Rock. 
•Ark.:    Carroll    Madden   of   Hadden 
Films.   Louisville,   Ky.:    and    Frank 
Vydra    of   Vvdra    Visual.    Chicago. 
111.     Representing   N'AV.A    ,\dvisory 
iiiend)ers  at  the  meeting  were  W.  A. 
Moen  of  Bell  and  Howell  Co.,  Chi- 
cago;  E.  N.  .Nelsen  of  Coronet   In- 
structional Films.  Chicago;  Howard 
Marx  of  ,'\mpro  Corporation.   Chi 
cago:     and    Gil    Heck     of     Da-Lite 
Screen  Co..  Chicago.  5^ 
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70  WEST  22nd  STREET 


NEW  YORK   10.   N.  Y. 


You  should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY    CLAY    GIPSON 

President  of 

FILMFAX    PRODUCTIONS 

Filmfax  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
220  titles)  In  color  filmstrips  for  use  in 
education. 
J4  50  postpaid  from  FILMFAX  PRODUCTIONS,   10  Eait  43rd  St.,   New  Yorl   17,  N.Y. 
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Looking  for  a  new  approach?       .^^ 


^  Worrying! 


CALL  VENTI-DAVIS 


Yon  irive  ns  the  low-down 


We'll  knock  some  ideas  aronnd 


and  hit  it  right  on  the  nose 


if  motion  pictures,  slidefilms,  visuolizotions,  training  materials 
Venti  Davis,  Inc.,  152  Eost  40th  Street,  New  York  City,  MU  9-1684 
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We  Visited  (he  Film  Festivals 

PKKSO.WI     NOIKS    AND   COMMENTS  ON  TIIHKK  KIKOPKAN  EVKNTS 
AS    KKI'OIMKI)    in    SM.\|\    CI  MM|\S    HKTTS    \M)    WIIIIWI    HKTTS 


RI.Dl  CKI)  lo  its  lowest  coMinion  deiioniina- 
alor.  a  film  festival  is  the  gathering  to- 
gether ill  one  place  of  su|i|>os<-(iiv  the 
best  of  the  uorltl's  prodiKliiin.  It  would  seem 
therefore  that  dim  festixals  uould  he  alike 
whether  they  were  held  in  Metuehen  or  Meck- 
lenburg. This,  however,  isn't  true,  even  when 
the  program  material  is  duplicated.  The  atmos- 
phere of  the  sponsoring  eilv  creeps  in.  The  goal 
of  its  organizers  has  its  effect  .  .  .  and  the  alti- 
tude of  its  audience.  It  is  quite  a  shock  to  dis- 
cover that  a  film  you  might  have  admired  in 
Venice  seems  rather  trite  in  Kdinburgh.  hut 
that's  the  wav   it  is. 

It  is  diilicult  to  put  \our  finger  on  the  reason 
ft>r  this  until  you  look  beyond  the  festival  itself 
.  .  .  until  you  examine  its  setting,  its  history, 
and  its  intent.  Then  you  find  that  the  Venice 
Biennale.  for  instance,  is  a  glamorous  proposi- 


tion designed  to  publicize  films  ami  llicir  pro- 
ducers. It  is  an  imporlant  promotional  affair. 
It  is  looking  for  the  opporlunit)  to  bestow 
prizes  .  .  .  cash  .  .  .  honorable  mention  .  .  . 
special  award.  Kyes  are  shut  to  the  fundamental 
fact  that  no  two  films  can  be  compared  unless 
they  happen  to  he  on  the  same  subject,  and  that 
isn't  practical  from  the  statidpoinl  of  festival 
programming.  Heme  the  special  awards  for  anv 
crcdilalile  films.  ;itid  hence  the  atmosphere  of 
the  contest,  and  the  publicity  agent's  arena. 

Kdirdmrgh.  on  the  other  hand,  is  a  festival 
for  film-makers  and  others  who  have  an  intense 
interest  in  learning  what  the  film  itself  has  to 
say  and  how  it  says  it.  There  are  no  prizes,  and 
there  is  no  j)lush.  The  showings  are  well  organ- 
ized, impressively  attended,  and  most  important 
of  all,  thoroughly  discussed  in  lobbies,  neighbor- 
ing  restaurants,   and   especially  -at   Film   House 


where  the  most  ardent  enthusiasts  gather  aftii 
every  showing  to  compare  notes.  There  it  i- 
seldom  that  any  film  is  dismissed  simply  a- 
good  or  had.  Its  construction  is  examined  a- 
tlioroughly  as  its  message.  What  is  worlliwhil. 
in  tei'lmiriue  is  sought  and  admired.  What  i 
inadequate  is  ruthlessly  exposed.  The  K<linburg! 
Festival  is  a  film-makers'  mecca. 

Seicntifie  Film  Congress  Is  DifTerent 
The  International  .Scientific  Film  Associatii'i 
Coiigrc-ss.  usually  referred  to  as  ISFA.  bears  ii. 
rfscmblaiice  to  any  existing  festival.  Here  tii' 
actual  film  show  becomes  of  secondary  im|)oi 
tance.  Kmphasis  is  on  thL'  role  that  the  scientili> 
film  should  fulfill,  and  its  problems  are  brougli' 
into  sharp  focus  by  a  relatively  small  group  <.• 
practical  film-makers,  and  film  specialists.  La- 
participation  is  not  encouraged.  Film  showinf;- 
are  limited  to  professional  grou])s  who  have  ai 
interest  in  the  subject  matter  as  well  as  an  in 
terest  in  intelligent  utilization  of  films  for  th. 
transfer  of  information. 

The  (lavs  at  the  ISFA  Congress  are  long,  ar 
duous.  and  exbilaraling.  From  early  morning  t' 
midnight  you  are  occupied  with  committee  work 
attacking  the  problems  that  confront  us  in  film 
making,  distribution,  international  exchange 
fair  and  intelligent  appraisal,  standard  catalog-  i 
ing  methods,  exchange  of  production  informa- 
tion, and  research  in  film  techniques  as  well  as 
in  film  content. 

ISFA  is  for  those  with  the  broadest  possible 
interest  in  the  scientific  film,  what  it  can  do  to 

(  C  O  N  T  I  .\  t  E  D       ON       P  .\  G  E       T  W  E  N  T  Y  -  S  I  X  ) 


MEMO  FROM  THE  ADVERTISING  DEPT. 
BUSINESS  SCREEN  MAGAZINE 

To:  Leslie  Roush 
Dear  Les: 

Why  not  let  us  print  the 
letter?  — R.s. 


::-        i 


LESLIE  ROUSH  PRODUCTIONS,  INC     333  W.  52ND  ST.  •  NEW  YORK  19 


24 


BUSINESS    SCREEN     MAGAZINE 


i 
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See  for  yourself  why  Aiiseo  Color  Type  238 
is  America's  finest  (hipliealiiig  film! 


Compare  wiih  all  of  hers  for; 

•  finer,  sharper  definition! 

•  faithful  color  reproduction! 

•  cleaner,  WHITER  whites! 

•  high-fidelity  sound! 

PIUS  fast   processing   service   ftirough   New   York, 
Chicago  and  Hollywood- 

NIMBKR     :    •    vol,  I  MK     12    •    1  •»  S I 


YOU  ilon't  have  to  take  anyone's  word  for  the 
iiiini.itchcd  advantaRcs  of  this  Rreat  new  Ansco 
Color  Duplicating  Kilni.  Just  authorize  your 
lahoratory  to  make  up  your  next  ordtr  i>n 
Ansco  I  ype  2.'S.  Then  you'll  /<•<•  the  diHcrencc 
— more  clearly  than  a  thousand  words  could 
trll'  WSCO.  Hinnhamton.  \.  V  A  Division 
i>l  (icncral  Aniline  &  !■  iini  Curporatinn.  "/'rnH! 
RfSfareh  to  Rfatitx." 


Aik  for 

Ansco 

Co 

)\ox 

1  6MM     DUPLICATING 

FILM 

TYPE 

2  38 
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PRODUCTION  LINES  Film  Festival  Letter: 

The  Scripl's  llic  lliiiig! 


'riifn'';-  oiu-  cliMiiciil  in  tiliii-iiiukiii;:  uliirli. 
we  IipUcvc,  U  of  lir!*l  iiii|i(>rtiiiire.  First.  Iii-- 
I'uiiM'  it's  tlw  first  step  uiiil  l»foaiisc  all  the 
.■.lf|(s  which  follow  arc  (lc|iciiilent  tin  its 
elTt'ctiveiirss.  A  f;oo<l  script  or  scenario — is 
a  "hluepriiit"  for  production — a  poor  one 
<-an"l  lie  re-iiieil  li\  the  most  heantiful  plio- 
to;:rapli\  in  tin-  world.  The  implements  are 
ju-t    a    iNpewriter.    a    pair    of    iiands.    and    a 

iiiiNKiNt;.  i.(k;i(:\l  hkain.  a  hkain 

that  can  visualize  the  ilient's  prohlems  and 
ohjectives  then  resoKe  those  prohlems  and 
reach    those  ohjectives    in   the   time   allotted. 


.\  BR.AIN  lliiil  re<o)!nizf?  iiiiiliiivisual  ;is  our  word 
— knoM»  that  pirture  aiul  mhiikI  slinuld  1>»-  m)  iiilf- 
ftraled  a^  lo  prodiici'  a  ritmplctr  whole;  a  BRAIN 
thai  U!.e>  the  <levi^•e^  of  thr  iiifiliiilil  inlelli):i'mly 
ralhrr  ihaii  «a>liiis:  l«Thni<nn->  in  \va>>  «liiili  serve 
no  piirpnse.  or  whiili  even  delrael  (rem  the  message. 


This  is  the  challenge  lo  the  writer  in  our  industry  .  .  . 

he  is  in  the  position  of  an  architect — he  is  the  "designer" 

ot   the  proditction.    He  ran    use  or  abuse   the  multitude 

of  techniques  at  his  disposal.    There's  plenty  of  latitude 

-but  there  are  restrictions,  too. 


Vi'hen  yon  build  a  house  your  arrliilec-t  lias  a 
KK.I.*>0.\  for  inrludinp  earh  hallway,  window,  nook 
and  cranny.  He  has  a  RK.IS()\  for  advising  thai 
you  add  certain  retinemenis,  like  indirect  lighting. 
i%hirh  might  lift  your  house  out  of  the  ordinary.  The 
script  writer,  loo.  should  have  a  RE.iSOy  for  railing 
for  a  zoom  shot,  a  montage,  an  optical  effect,  or  an 
extreme  closcup.  Like  the  architect,  he  has  many 
ingredients  lo  work  with  but  his  BRAIN,  combined 
with  experience,  and  a  knowledge  of  your  needs, 
should  enable  him  to  blend  these  ingredients  with 
discretion. 


You  may  want  to  build  a  simple,  straightforward  Cape 
Cod  house  or  you  may  visualize  a  (Georgian  mansion. 
Each,  of  course,  must  he  built  within  a  hu<lget.  Films, 
too,  must  be  built  within  budgets.  And  the  writer  is 
the  planner  of  the  building  process.  So  he  must  design 
your  picture  within  the  budget- 


When  you  place  a  business  film  contract,  you  need 
to  know  that  the  "designer"  has  a  full  understandin'4 
of  your  nee<ls.  and  that  he  is  a  (rue  craftsman  in  (he 
film  me<lium.  That  he  knows  how  (o  make  films 
Fl  \('.TI(>\  that  be  builds  inio  your  scenario  only 
those  element-  (hat  are  Fi.\CTIO!\AL. 


^or  CW  TRl.'^T  DALLAS  JONES  PRODUC- 
TIONS TO  DESI(;N  SI.IDKKIIMS  AND  MOTION 
PICTl  RES  THAT  ACIIIKXK  VOIR  PI  RPOSE  — 
FILMS  DKSKAEI)  WITH  A  CONSCIENCE  FOR 
vol  R  NEED'S  \M)  HI  D(;ET,  AND  INTE<;R1TY 
FOR  Ol  R   MEDIl  M. 


YOr    CAN  BE    --I  HE  THAT    YOl  R    St  ENXRIO 

IS    A    TRI  E  •Bit  El'RINT"     WHICH    WILL    MA- 

TEKI\1I/E  INTO     \     FILM    OF    INEXCELLEU 
Ml   \IH\. 


CALL  UN   I  S  FOR  SCREENINGS. 


DALLAS  JONES 


^  PRODUCTIONS 

1725  N.  Wells  St.,  Chicago  14,  III. 


I  C  (IN  II  N  I    I,  II     t  nil  \l      !■  \l.  I       I  «  K  N   1^  ■  h  o  I    It  I 

spread  factual  eiiiigliteiiment,  and  ln>w  it  can 
best  he  acconiplislit'd.  Attendance  and  participa- 
lion  in  an  \S¥A  Congress  is  a  privilege,  an  op- 
portunity, and  a  responsiliilily  that  should  he 
ardciilK  pursued  hy  aiiNone  whose  interest  goes 
iii'Nond  the  mere  inaking  of  a  living  ihniiigh  the 
production  and  dr  (listrihution  of  fdms.  It  is  no 
place  for  the  superficially  infornied  or  tin- 
charlatan. 

So  much  for  an  over-all  view  of  three  Kuro- 
pean  film  festivals.  Now.  what  of  the  films  lhe\ 
exhibited. 

kashmir  Film  Answers  the  Critics 
Interestingly  enough,  the  best  film  we  saw 
abroad  this  year  was  not  shown  at  any  festival. 
It  is  a  report  on  the  situation  in  Kashmir,  pro- 
duced bv  K.ditorial  Film  Productions  in  London. 
Here  is  a  brilliant  and  fearless  report  in  the  true 
documentar\  tradition,  and  a  |)osiliM'  answer  to 
the  lament  that  is  current  among  the  documen- 
tary leaders  that  films  today  are  "'drab,  expensive 
and  cliche-ridden  sponsorial  outpourings-" 

At  the  other  end  of  the  scale  is  a  festival- 
exhibited  American  film  introduced  by  its  pro- 
ducer as  "poetry  -  -  •  with  no  special  meaning-" 
Need  more  be  said  regarding  such  pretentious- 
ness? 

On  the  same  program  of  experimental  films 
I  made  up  mostlv  of  I'-S.  films)  was  another 
American  product.  Coney  hhitid.  that  despite  its 
length  and  split  personality,  was  a  rollicking  ex- 
perience in  cinema. 

Audiences  Want  Facts,  Not  Propaganda 

But  back  to  the  British  laments.  "The  old  fire 
is  gone."  "No  films  are  emerging  on  the  larger 
themes."  "Documentary  has  become  stale  and 
lifeless."  These  are  criticisms  that  the  British 
are  hurling  at  themselves,  and  perhaps  unjustly 
in  view  of  the  evolution  that  seems  to  have  de- 
veloped in  film  audiences.  Audiences  today 
seem  not  so  interested  in  having  films  that  will 
do  their  thinking  for  them.  The)  respond  in- 
stead to  facts,  new  knowledge  that  only  the  fac- 
tual film  can  supply.  When  faced  with  "propa- 
ganda" they  become  suspicious,  and  this 
resistance  inav  have  spelled  the  death  of  the 
documentary  in  the  old  tradilimi. 

Speaking  of  propaganda,  there  was  a  Kussiaii 
film  shown  at  the  Edinburgh  Festi\al,  Kiil'lan 
Kossack.s.  It  was  a  sort  of  Russian  version  of 
Oklahoma,  built  around  the  annual  harvest.  The 
first  reel  of  the  production  embodied  the  whole 
story  of  wheal  harvesting,  and  presented  the 
liveliest  film  culling  to  music  that  could  be  seen 
anywhere  todav.  The  first  reel  was  nothing  less 
than  brilliant,  and  it  was  factual.  The  succeed- 
ing reels,  hovsever,  abandoned  fact  for  propa- 
ganda. The  film  not  onlv  fell  lo  pieci-s  hut  with 
it  went  the  polileiu-ss  ihal  is  usualK  customar) 
with  international  audiences. 

One  of  the  cleverest  films  the  British  had  on 
display  was  a  cartoon  called  Enterprise,  pro- 
duced for  the  International  Chemical  Industries, 
The  animation  was  excellent,  and  the  rlnmed 
narration  embodied  an  exlraordinar\  sense  of 
humor.  It  was  sheer  fun  to  watch  this  film,  hut 
il   was  received  at  Venice  with  complete  apathy- 


The  information  film  uilhout  an  axe  to  grind 
predominated  throughout  all  the  F-urop<-an  fes 
tivals.  There  were  no  heroics  among  the  out 
standing  films  fnim  any  of  the  countries.  Thcrel 
was.  of  course,  great  craftsmanship.  France's 
bid  for  a  place  in  the  cclluloiil  sun  was  made 
with  F.ti  I'assanl  I'ar  l.ti  Lorraine,  a  soci<ilogical 
stud\  of  an  area  of  Irance:  and  Stun  .iini 
I'icrre,  and  Chico,  l.c  I'echeur,  two  studies  of 
the  life  of  a  fisherinan  in  different  parts  of  the 
wdrld. 

The  scientific  films  contributed  by  Italy  were 
almost  dairvoyan'  in  their  claril\.  Without 
knowledge  of  a  single  word  of  the  language,  it 
would  be  impossible  not  to  comprehend  the  whole 
story  of  such  films  as  La  Cocciiiifilia  l)i  .San] 
Jose  or  La  Clinira  Del  Libro  ...  a  truly  severej 
test    for  an\    (ilrii. 

Shell  Continues  Leadership  Tradition 

The  .Shell  Film  Init  continues  to  make  the 
most  outstanding  contribution  to  what  we  classify! 
as  "commercial"  films.  Their  promotion  is  al- 
ways so  subtle  as  to  seem  non-existent-  It  never 
goes  beyond  the  use  of  a  petroleum  product  to 
achieve  some  end.  and  the  end  is  invariably  a 
memorable  film  subject.  This  year's  History  of 
the  Helicopter  is  no  exception. 

.Shell  was  also  responsible  for  the  most  dis- 
cussed film  at  the  festivals  although  Basic  Films 
executed  the  production,  turiiard  a  Century 
tells  the  story  of  a  century's  progress  in  Great 
Britain  and  employs  a  technique  that  is  startling- 
ly  effective  when  intelligentlv  executed.  The  his- 
tor\  of  Vic-toria's  reign  is  told  entirely  through 
the  use  of  old  engravings  w  ith  the  camera  supply- 
ing the  movement.  The  camera  movement  and 
editing  in  this  particular  film  has  been  so  skill- 
fully conceived  that  much  of  the  material  couldn't 
have  been  more  effective  in  live  action. 

This  technique  was  also  employed  in  a  number 
of  other  films  to  the  point  of  being  overwiirkecl. 
and  in  none  of  the  others  was  it  comparabK 
successful. 

Two  Outstanding  New   British   Films 

Two  other  British  films  that  deserve  extra  ap 
plause  are  The  Story  oj  the  Brabazon.  a  factu.ii 
documentation  of  the  construction  of  Britain- 
new  super  air-liner,  and  Science  in  the  Orchestra. 
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n  I    SI  NESS     SCREEN     MACAZINE 


top-quality  sound  distribution 


N£Wkouml  multi-speaker  unit 


extends  flexibility  ofKociascope  Pageant 
Sound  Projector; provides  3  extra  speakers 


.x-x 


for  outstanding  performance  .  .  . 
Ih(  KODASCOPE  PAGEANT  SOUND  PROJECTOR 

putt  yovr  16mm.  movi«t  on  th«  icr««n  with 
iparkling  brillionc*  —  afford*  high-Adatity  sound 
reproduction.  S*mpl«  guidtd  thraoding  oiiurvt 
•oiy  op*rat»on.  lubricated  for  lif«,  ruggedly 
built,  yet  light  ond  compoct,  the  entire  unit  goei 
into  one  handiome  cote  weighing  only  33 
pound!    Price,  $400. 


Regardless  of  where  you  show  your  16min.  sound  movies,  you  want  to 
be  sure  that  vour  audience  gets  the  message.  Sound  distortion,  resulting 
from  too  much  ampliAcaiion  or  poor  acoustics,  annoys  listeners,  hence 
often  destroys  the  effectiveness  of  the  presentation. 

To  help  you  eliminate  these  difficulties,  Kodak  now  offers  a  new 
Multi-Speaker  L'nit  v.hich  combines  three  speakers  in  one  case.  With 
vour  Kodascope  Pageant  ,St)und  Projector,  this  gives  you  a  versatile, 
four-speaker  setup.  Placed  at  selected  locations  around  a  room  or  hall, 
thev  produce  effective  sound  distribution  even  under  adverse  acoustical 
conditions. 

Each  of  the  three  8'  speakers  is  mounted  on  an  individual  bafffe.  One 
speaker  carries  a  .^5-ft.  cord,  the  other  two,  -IS-ft.  cords,  complete  with 
connectors.  When  assembled,  the  .^  speakers  make  up  into  a  compact 
carrving  case  weighing  only  17  pounds.  The  complete  unit  matches  the 
Pageant  exactly  in  appearance  and  contains  space  for  a  JO()()-ft.  film  reel. 
Price,  SVJ.'iO. 

Prices  are  subject  to  chauve  utthnut  no/ice  auti  hictuJe  I'eJeral  Vax 
applicable  uheti  this  atherttsement  ua\   releaseJ  for  publication. 


lASTMAN   KODAK    COMPANY,    Rocheiter  4,  N.  T.  " 

P/eo*e  tend  me;  comp/er*  information  on  ffie  new  KoSok  Mulfi. 
Sf>*ak9r  Unit;  .^  your  foldmr,  'The  Kodotcope  Pogeonf  iound 
Pro/«<fo»." 
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AUDIO    PRODUCTIONS,    I  Ni 

PRODLCERS     OF     MOTION     PICTURES 

650    NINTH    AVENUE    •    FILM    CENTER    BUILDING    •    NEW    YORK, 


RK(;i  LARITY  OK  PROGRAMS  has  b«-.,M.e 
the    rule    governing    the    ever-expanding 
use   of  the   visual   medium    in    I  .   S.   and 
(  anadian  business.    In  an  increasing  numlier  <pf 
ly.    S.    business    concerns,    motion    [liiture    and 
,  slidefilni  programs  arc  l)eing  integrated  into  thr 
'advertising,  sales  and  training  programs  as  pari 
.f  the  package.    There   is  pletitiful  evidence,  as 
Ml.  of  the  ■■spur-of-the-moment"  picture,  wliether 
lilictaled   1)V    whim  or  bv  special  situations.     Hut 
'it   is  to   the   planned-program   economy    that    to- 
l,i\'s  business  film  producers  look   forward.    \ 
-rinanent  part  of  their  credo  has  been  recogni- 
ii..n  of  professional  status  among  their  fellows 
■  ilv  after  ■■repeat   |>erformanccs"'  for   the  same 
.  Iicnt. 

Two  notewiirlhv  factors  give  further  indica- 
lion  of  the  factual  fdm's  expanding  economy: 

1)  The  self-equipped  audience  in  the  U.  S. 
lie  is  nearing  the  4(X).0tM)  mark  as  additional 
iisatids  of  new  16nmi  sound  motion  picture 
jectors  go  into  schools,  industry,  community 

■  lips,  and  rural  centers. 

2)  The  popularity  of  sponsored  films  is 
.Manifest  in  the  growing  number  of  current  pro- 
grams where  print  totals  exceed  1,000  each. 

Additional  Audience  Outlets  \\  iden  Use 

The  better  (juality  of  toda\"s  sponsored  films 
has  found  ready  acceptance  for  many  of  thent 
among  the  nation's  theatres  as  well  as  for  sus- 
taining use  on  television  stations.  Very  definitely 
there  are  a  minimum  of  !!.0()(l  to  lO.(KM)  theatri- 
cal outlets  for  a  poo)l  sponsored  film  which  the 
theatre  manager  feels  his  audiences  will  like. 
There's  no  fee  invobed  <  xiepting  the  cost  of  spe- 
cialized print  distribution  services  necessary  to 
•erve  this  nationwide  channel. 

The  same  conditions  of  (jualily  and  interest 
govern  the  success  of  the  sponsored  film  among 
existing  television  stations.  News  of  the  early 
lifting  of  the  present  construction  freeze  will  add 
impetus  to  this  demand  for  program  material 
necessary  to  maintain  t.v.  schedules. 

Producer    Facilities    Remain    ('.on^tani 

The  Hood  tide  of  would-be  television  film  pro- 
ducers which  reached  its  crest  last  year  has  sub- 
sided with  comparatively  little  efTect  on  the  busi- 
ness fdm  production  situation.  The  I'ftahlishi'il 
cotnpaiiies  remain  and  the  nund>er  most  active 
throughout  the  country  scared)  exceeds  one 
hundred  with  half  that  number  iloing  the  bulk  of 
the  business. 

The  pressure  of  rising  costs  of  labor  and  mate- 
rials has  not  been  any  incentive  to  creative  ex- 
perimentation however.  .Sponsors  as  well  as 
pro<luiers  are  leerv  of  originnlitv.  it  seems.  And 
vet  the  latent  power  of  audience  interest  which 
ors  the  sponsor  of  the  most  interesting  new 
mm  woulil  seem  to  encourage  new  ideas  and  new- 
way*  of  putting  ideas  on  the  screen.  It  is  far  less 
expensi\e  to  try  a  Fanlasin  or  another  \imook 
where  the  risk  is  not  ile|>«-ndent  on  a  boxollice 
dollar  return. 

Two   riiiiii.,iiiil   Iftnini  Film  Libraries 

A  new  I  .  S.  Oliice  of  K.ducntion  report  just 
out  lists  2,IH)2  l()mm  film  libraries  in  thi-  I  niled 
States,  including  both  conwnercial  and  edui'a- 
lional  sourii-s  ns  well  as  some  religious  an<l  gov- 
ernment agi-ncv  libraries.  This  wiilespread  ilis- 
trihulion  of  tilm  outlets  gives  further  indication 


Ml  i.TiPi.E  Set  Arkanckments  at  a  Canadian  film  studio  show  production 
arrangements  for  "Local  KMJ"  a  recent  \ational  Film  Hoard  motion  picture. 
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riic  E\piiii(liiio  Film  Wwtei 

fvkr-incrkvsim;  aidik.ncks  am)  im  i;i;i  •-  i  in  sponsor  kd  films  w  idkn  fifld 


of  the  lOmm  audience  at  large.  Of  the>e.  busi- 
ness was  finding  the  specialized  commercial  serv- 
ices maintaining  controlled  sponsored  film  dis- 
tribution with  attendant  regulatory  pra<  tices  and 
reportitig  systems  as  the  most  practical  wa\  of 
getting  the  fewest  number  of  prints  into  the 
greatest  numlier  of  group  audiences. 

Print  expense,  enhanced  by  the  contiimed 
trend  toward  color  in  publicly  distribuli-d  spon- 
sored fdms.  was  certainly  a  major  factor  in  the 
expanding  business  film  econoni).  .'^lowed-up 
parcel  post  operations  of  an  economv-minding 
Post  Oflicc  Department  underscores  the  impor- 
tance of  saving  print  travel  time  to  and  from 
available  audiences  and  indicated  the  wisdom  of 
placing  print  coHeclions  nearest  to  audience 
concentrations. 

More   Sponsors  'I'lirn   to    Dislrilintor- 

One  major  commercial  film  distributor  wa^ 
ser%ing  I2(i  current  sponsors  nfTering  nearl\  2tl!l 
individual  titles:  altogether  there  were  st-veral 
hundred  major  sponsors  circulating  large  nuni- 
Iwrs  of  prints  to  the  existing  audiences.  Another 
thousand  companii-s  were  offering  from  one  ti« 
thr«f  subjeils  ea<h.  A  single  sponsor  hud  as 
nianv  as  eli-ven  new  picture*  i  produced  within  a 
vear  and  a  half)  in  circulation  through  coniiiier- 
ciol  libraries  with  a  total  print  investment  of 
nearh   2.INMI  Umim  color  films  in  circulation. 

Promolitinol  literature  backing   up  llu-o-  film 


NI   M  li  f  I! 


\  ( >  I  I    \l  t     I  : 


I  '1  -.  1 


programs  was  al.-»  assuming  sizeable  proportions 
this  year.  Single  runs  of  50,000  to  KXt.tKH)  pro- 
motional leaflets  were  commonplace.  Rooklets, 
leachi-rs"  guides,  tie-in  pieces  of  all  l\\x'^  were 
helping  make  film  showings  a  more  memorable 
experience  for  their  audiences.  Bulletin  board 
and  poster  ideas  were  also  lieiiig  einployd  to 
increase  audience  attendance  and  interest. 

Toilav's  Dollar  \ctiiall\  Buys  More 
In  another  recent  surxey,  73';  of  coni|>anir» 
using  the  film  medium  indicated  thai  they  would 
either  increas*-  or  maintain  their  film  programs 
in  the  vear  ahead.  Of  this  total.  32*c  indicated 
an  increase. 

In  this  inllationarx  |)criod.  s|M.iisors  might 
easily  figure  that  Ioda>"s  picture  dollor  would 
bu\  less  in  finished  production  and  therefore  less 
in  the  wa\  of  tangible  results  from  the  available 
budget.  The  opposite  is  true  Ik-coum-  the  treinen- 
dou«l\  increas<'d  auilieni-e  is  now  delivering 
mam  times  the  |Milentidl  rrsjHinsc  for  each  pic- 
lure  didlar  ex|iendeil.  A  few  daring  souls  within 
sponsoring  film  de|>artiiienls  were  (Miinling  out 
tliut  film  builgels  were  even  beginning  to  chal- 
lenge the  magazine  advertising  dollar.  Mere's 
how   it  works: 

In  l''U>-IT.  one  major  user  of  sponsored  films 
ill  the  lumlM-r  in<luslry  was  expending  .$|(>0.(l»lll 
in  annual  distribution  ami  attaining  slightly  over 
I  (iiNTiM  Kn    <»    Tiir    Kni.uowiM.    p*«.f:  i 
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Viulilorf  I'rcvicw 
of  New  Koril  ^'illn^: 
•  Kducaturs,  publir 
officials  am)  |>r<  s« 
joined  ti)fji-tlnT  la>t 
iiioiith  al  llie  N.  ^  .  |iri-- 
inii-n-  lii-KI  ul  tlie  \\  al- 
liorf-  \sliiria  ol  the  nc» 
|-'or<l  Driver  Trainiiiji 
liliii  series  now  axail- 
ahle  to  mIiooIs  as  an 
aid  to  liasic  driviM>;  iii- 
slrinlioii.  Six  10-inin- 
ulo  films  are  in  liif 
series.   I  see  Col.  -i) 
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LENS  VIEWS  OF  PERSONALITIES  AND  EVENTS  IN  THE  NEWS 
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Bell  &  Howell  ■■20tr  Camera  Wins 
Motion  Picture  Art  Directors  Award 

(Left I  President  Charles  E.  Percx  o{  Bfll  & 
Howell  ( right  I  accepts  the  Society  of  Motion 
Picture  Art  Directors'  1952  Award  for  outstand- 
ing design  on  behalf  of  his  company's  new  "201)" 
cariiera.  Robert  Haas,  president  of  the  -Society, 
made  the  award.  Donna  Reed.  Hollywood  star, 
is  the  decorative  observer  as  art  directors,  com- 
pany executives  and  500  Los  Angeles  area  photo- 
graphic dealers  look  on.  Jean  Reinecke,  noted 
Chicago  industrial  designer,  created  the  "200." 
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PRODUCTION  ASSKiNMENT  AIDS  "CARE" 

(Right  I  Richard  Renter,  assistant  executive  di- 
rector of  CARF..  Mrs.  John  Whitchurst.  vice- 
president  of  the  General  Federation  of  Women's 
Clubs  I  seated  I.  Robert  F.  Davis  and  Tony  Venti. 
president  and  vice-president  of  Venli-Davis.  Inc.. 
producers,  discuss  a  scene  in  one  of  the  currently 
showing  CARE  motion  pictures  now  rolling  on 
the  nation's  t.\.  nelworks.  Films  were  shot  b\ 
Venli-Davis  to  inaugurate  drive  by  16.000 
women's  clubs  on  behalf  of  CARE  packages. 


HFNW    \Hn>.    \ri,\>.    I'lioDI  CIION    CRKW    «tN    l.(  (C  \ll(  )N 


iLkjtI  a  seriou.s- 
minded  Jack  Hennv 
stops  to  chat  with  Atlas 
Film  Corjioralion  crew 
menil)ers  Marry  Peter- 
son (  at  camera  I  : 
•Charles  Vance  (State 
.4  lllirini.l  ;  Mackrn- 
/ii'  W  aril.  (Iirc(  tor: 
and  Al  llollahan.  as- 
-i^lanl  cameraman 
during  Illinois  Stale 
I'  air  proiliii  lion. 


Expanding  Film  iiu(l^els{ 

(CONTINUED  FROM  THE  PRECEDING  PACI 
l.2()0.(HM)  in  the  total  audience.  A  large  part  «. 
this  audience  bad  to  be  reached  through  th 
medium  of  "ilub  shows"  wherein  llie  cost  of  ai 
operator,  projector  rental  and  mileage  bmugh 
many  audiences  into  an  Sll!  or  S20  calegor 
apiece.  Today  the  bulk  of  distribution  is  altainei 
llirougb  the  enormously-increased  self-e<|uip|M'i 
audienie.  backed  up  by  sustaining  television  re 
ipiests  and  the  use  of  a  theatrical  sborlversioi 
of  this  sponsor's  current  film.  Well  over  lO.IKHI. 
000  jirrsons  will  be  reached  in  the  current  year 
II  trn-jold  increase  jor  the  same  total  Imdfiet. 

As  costs  of  reaching  these  certified  audience 
drop  from  10c  a  head  to  an  approximate  Ic  per 
person  reached,  it  must  also  be  remembered  tli.i 
films  exhibiteil  ha\e  held  the  undivided  atlcnti' 
of  these  audiences  from  10  to  2')-minutes,  d. 
jK'nding  on  the  version  shown. 

Production  costs  lumped  into  such  distribuli^ 
returns  show  a  sharp  overall  drop  in  the  toi 
cost  of  reaching  the  full  maximum  audien< 
This  is  the  solid  justification  for  today's  expand 
ing  fdm  budgets  and  it  will  be  to  the  advanlagi 
of  all  parties  concerned  producer,  distributoi 
and  sponsor  to  give  the  utmost  attention  to  th^ 
research  and  publication  of  facts  and  figuf 
proving  this  important  potential.  l„ 


Ford  Previews  "Driver  Training" 
Film  Serie.s  for  Classroom  Showing         I 


Sponsor:  Ford  Motor  Company. 

Title:    Driver   Training   Series,   six   films   abou 

10   min.   each,   b   w,   produced    by    .MPO   Pro 

ductions  in  cooperation  with  the  Ford  Photo 

graphic  Department. 
•¥  One  way  to  cut  traffic  accidents  is  to  eliminal 
the    "back    roads"'    amateur    driving    "teacher 
According   to   traffic   safety    officials,   the   funda 
mentals  of  driving  should  be  taught  in  a  class 
room  and  all  new  drivers  should  be  familiar  with 
the   "ground    rules"   of   operation,    maintenance 
and  traflic  regulations  before  they  ever  get   be- 
hind the  wheel. 

Hacking  up  this  conviction,  the  Ford  Motor 
Company  has  produced  a  series  of  training  films, 
each  presenting  a  separate  pha.se  of  driving.  The 
titles,  which  can  be  used  separately  or  in  series, 
are  I'arkiiiji  the  Car.  Driving  in  the  City,  Drivine 
<in  ihf  lliiihuay.  Driving  at  Xipht.  Care  of  th> 
(<ir  anil  Driving  Inder  .Adverse  Conditions. 

Product  of  nearly  a  year's  work,  the  films  di 
pict  correct  driving  techniiiues  under  a  variel\ 
of  road  conditions.  The  entire  project  was  con 
dueled  with  the  counsel  of  a  conmiittee  of  edu- 
cators appointed  by  the  National  Commission  i>n 
.Safety  Education  of  the  National  Education  As 
socialion.  This  committee  made  recommenda 
lions  on  the  areas  to  be  covered  by  the  films, 
clieckeil  the  sbooling  scripts  and  rexiewcd  the 
final  work  prints.  A  representativi-  of  the  com- 
mittee served  as  technical  adviser  during  the. 
actual  shooting  of  the  films. 

I'he  entire  series  of  individual  units  can  !"• 
obtained  on  free  loan  or  purchased  at  cost  (rang- 
ing from  S12  to  S2I  per  print  I  for  classroom 
use  from  YotA  Motor  Company  film  libraries.   Jf" 


I'rmlint  /jrcinitrf  ti,  ihici  iliinciisioiii. 


Stereo  Product  Preview 


I     N\-ll    KKATIRKK    IN    TIIRKK-DIMENSION 

WHKN  OFFICIALS  of  Nash  Motors  were 
looking  for  a  dramatic  method  of  pre- 
senting  the   new    features  of   the    l')51 
Sash    models,    they    discovered    that    they    could 
olve  some   prolilems   l>\    using   projecteil   stereo 
olor  pictures. 
N.  F.  Lawlcr.  director  of  advertising  and  sales 
:  broniolion.  and  J.  B.  tluntress.  advertising  man- 
iger  of    Nash    Motors.    Division   of   Nash    Kelvi- 
fiator  Corp..  turned   the  ji>l)   of   production   over 
ko  William  H.  French  who  used  the  highlv  skilled 
fihutographic   staff  and    facilities   of   the   Stereo 
[)ptical  Company.  Chicago,  in  the  actual  making 
»f  the  stereo  pictures. 

The  assignment  was  ver\  difficult  inasmuch  as 
Jhe  Nash  cars  used  were  the  new  models  which 
had  not  as  yet  h*cn  announced,  and  cars  had  to 
be  transported  to  and  from  locations  in  haul- 
away trucks  under  cover. 

Some  .SO  pictures  were  finally  decided  upon, 
and  four  complete  sets  assemhied  for  the  four 
announcement  meeting  crews  who  were  to  put 
on  their  shows  in  22  key  cities  throughout  the 
Inited  States.  Four  of  the  large  special  Three 
Dimensiim  Com|>an\  projectors  were  supplied 
lalong  with  l.(KH)  pairs  of  polaroid  viewing  spec- 
tacles. In  order  to  serve  audiences  up  to  8(K1 
people,  special  transformers  and  other  equip- 
ment were  used  to  develop  sulficient  light  output. 
By  eniplov  ing  advanced  techniques,  the  Stereo 
pictures  were  mounted  so  that  in  some  caM-s  the 
feature   nr   new    |>roduct    heinp   shown    appe.an-d 

Tyi'K.M.  DkvI.KII  Kit  laiil  out  Ity  \ash  for  jolloir- 
up  U3e  of  'i-ilimen.iional  vietiers. 


til  he  20  or  30  feel  in  front  of  the  screen.  In 
i>ther  cases,  the  car  appeared  to  be  several  feet 
lichind  the  screen  iti  a  diorama  effect. 

At  the  end  of  the  announcement  program, 
drapes  were  pulled  hack  an<l  all  new  models  and 
accessories  were  heautifullv  displayed  for  the 
first  time  to  Nash  dealers  in  that  particular  area. 

Included  in  this  displa\  was  a  tahle  with  rive 
.*>awver  View  master  units  (imtaining  .Ntereo  pic- 
tures of  the  new  Nash  autoinohiles.  I)eal-rs  were 
informed  that  they  could  pur<'ha.se  a  s|)ecial  Nash 
Three  Dimension  Picture  Kit  containing  the 
Stereo  View  master  and  four  reels  or  28  pictures 
showing  the  entire  line  of  colors  and  color  com- 
liinations  as  well  as  all  models. 

Today  all  .Nash  dealers  are  equipped  with  this 
selling  tool  which  is  carried  in  the  glove  compart- 
ment of  their  demonstration  car.  The  device  is 
hatterv  operated  so  it  does  not  require  an  elec- 
trical  outlet    for   its   use. 

Members  of  the  Nash  organization  have  been 
enthusiastic  with  the  results  of  this  program  and 
indications  are  that  it  will  continue  to  be  a 
major  part  of  their  promotional  activities  when 
automobile  production  justifies  it.  ^' 


beetle  in  "I  haiik.s  for  Lislfiiiiifi 

Improviii};  ^  our  Ti'lfplunie  Manners 

Sponsor:    1  he   Hell   Telephone  Svstem. 
Title:     Thanks    for     LiMening.     20    niin.. 
produced   bv    Pathescope   Productions. 

•if  Another  recent  Bell  Svstem  addition  to 
its  motion  picture  library  deals  with  prop- 
er telephone  usage  for  increas«'d  efficiency. 
Miirry  l.oomis.  the  princijial  character  in 
Thanks  for  l.isleninii.  gets  off  to  a  bad 
start  at  the  office  one  morning  due  to  his 
bad   telephone  manners. 

In  the  subsequent  fantasv.  much  to  his 
ama/ement.  his  telephone  speaks  to  him 
and  suggests  that  he  put  hims<-lf  in  the 
place  of  other  |M-ople  in  his  organi/.iilion 
to  hanille  some  of  the  calls  they  receive. 
Harrv  assumes  roles  ranging  from  slock 
clerk  to  boss  and  Itrgins  to  grasp  the  im- 
portance of  pnqier  telephone  usage.  In 
rrali/ing  his  errors,  he  s«i-ks  to  uinend  hi-^ 
ways  so  the  telephone  suggests  he  hanille 
several  dillicult  caIN  that  might  be  re- 
ceived dai!y  in  several  kinds  of  businrs.s<'.«. 

At  this  point.  Marry  liecomes,  sucrrs- 
sivrly.  a  diHlor,  hotel  room  clerk,  railroad 
information  clerk  and  deparlineni  store 
adjuster.  In  this  pr<Mess.  he  correct^  hi« 
wn\«  and  U-gins  his  da>  over  in  a  more 
eflii'ient  and  pleasjint  wa\.  The  film  i* 
available  on  free  loan  through  l<M-al  IVll 
System  business  offices  in  your  are*.       fR* 


E 
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l.nirn  almui  Mijfly   in  "I'roftssinnal  I'orlrail" 

Cainpaijlniii}!  for  Safely 

•\  1'ROFE.S.SION.M.  I'dHTKMT"     \lli-  THI  <  KIM; 

TIU  CKKKS"  I.IVF.S  as  well  as  their  |H>cket- 
liooks  depend  on  safe  driving  habits  so  the 
"professionals"  in  that  vital  field  c»f  trans- 
portation don't  take  chances.  To  help  keep  them 
safety-minded  and  at  the  same  time  show  the 
Ameriiaii  public  what's  In-ing  done  on  safety  in 
the  trucking  industry,  the  Notiimal  Highway 
I'sers  Conference.  Inc.,  has  sponsored  .•(  Pro- 
fessional Portrait,  recent  26-minute  sound  motion 
picture  produced  by  Wilding  Picture  Pro<luc- 
lions.  Inc. 

A  training  picture  for  truck  drivers,  this  film 
stresses  attitudes,  responsibilities  of  the  job.  care 
of  equipment,  respect  for  laws  and  regulations, 
safetN  and  courtesy.  In  so  doing,  it  reminds  the 
layman  that  these  things  are  part  of  the  code  of 
the  <'ommercial  transportation  industry. 

The  familiar  vehicle  of  a  newspaper  reporter's 
assignment  ties  the  plot  story  of  Professional 
Portrait  to  a  general  overview  of  actual  company 
activities,  tie  visits  trucking  companies,  talks 
with  their  drivers  and  attends  their  training 
schools.  Through  these  experiences  he  learns 
that  truckers  generally  respect  the  motorist — 
es|H'ciall\  thos<-  who  exercise  good  road  judg- 
ment. 

America's  highways  are  too  few  and  crowrted 
for  anything  less  to  help  avoid  the  crushing  loll 
of  our  traffic  fatalities,  ."secure  this  film  on  frer 
loan  from  the  National  Highway  I  mts  Con- 
ference. National  Press  Blilg..  Washington  -I. 
!>•  C.  «■ 

Thi  «  KKRs  Know   thai  safe  habits  liefteml  on  the 
riiiht  attiltiilf  ami  constant  rinilttnce. 
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Mr.  Burton  (seated)  and  Harold  Daffer.  of  the  Honeywell  staff,  demonstrate  on  the  versatile  Vn-Graph 

Honeywell  Uses  Overhead  Projection 

AS  TOLD  TO  BUSINESS  SCREEN  BY  WALTEK  A.  BURTON 


THE  Minneapolis- Honeywell  Regulator 
Company  serves  ten  regional  offices  and.  in- 
directly, countless  thousands  of  heating  and 
ventilating  experts  throughout  the  wide  field 
where  its  well-known  precision  controls  are  sold 
and  put  to  use.  Pictures  in  all  forms,  still  and 
projected,  motion  and  slidefilms.  have  been  thor- 
oughlv  tested  for  some  \ears  past  under  the  con- 
stant pressure  of  better  communication  of  techni- 
cal and  non-technical  information. 

Of  these  visual  tools  none  has  performed  its 
special  tasks  more  efiiciently  and  adaptably  than 
the  familiar  "overhead"  projector  which  com- 
bines the  advantages  of  the  slide  projector  and 
the  blackboard.  Mounted  transparencies,  flexibly 
interchangeable,  help  explain  and  identify  con- 
trols, give  cross-section  views  of  their  operations, 
show  circuit  diagrams.  In  the  presentation  of 
these,  color  is  u.sed  to  important  ad\antage.  One 
other  key  advantage  permits  the  instructor  or 
field  man  to  stand  in  front  of  his  audience  where 
he  can  see  and  be  seen. 

You  Can  Point  to  ki-\    \hitrrial 

Presenting  such  technical  data  as  circuit  dia- 
grams, which  play  a  big  part  in  these  electrcmic 
items,  is  made  more  elTective  by  the  use  of  a 
pointer  at  the  projector.  This  does  not  require 
the  speaker  or  an  assistant  to  be  at  the  screen 
which  counts  importantly  when  a  meeting  has 
to  be  conducted  single-handed. 

Honeywell  [licked  up  the  idea  of  using  the  con- 
venient "overheads"  about  two  years  ago  when 
one  of  its  vice-presidents  participated  in  a  panel 
discu.ssion.  Two  other  speakers  illustrated  their 
talks  with  this  type  of  eijuipment  an<l  that 
marked  their  introduction  to  his  compan\  soon 
after  his  return.   .Now  ail  ten  regional  offices  have 


Beseler  Vu-Graphs  and  they  are  supplied  regu- 
larU  from  the  companv's  own  I^hoto  Lab  which 
docs  all  the  shooting  and  processing,  both  for 
black  and  white  and  for  color. 

P'ield  Equipment   Creates  Heavy  Demand 

The  presence  of  these  projectors  in  field  offices 
initiated  a  flood  of  requests  .  .  .  material  wanted 
for  sales  meetings,  service  meetings,  dealer  meet- 
ings and  similar  educational  sessions  of  all  kinds. 
For  example,  one  recent  order  called  for  mate- 
rial to  be  used  in  conducting  a  lecture  at  the 
University  of  California. 

Some  of  the  things  Honeywell  learned  are  "old 
hat"'  to  overhead  users  but  worth  repeating: 
( I )  to  avoid  keystone  effect  on  pictures  don't 
forget  to  use  the  extension  arm  furnished  with 
your  tripod  screen,  (2l  a  continuous  parade  of 
technical  data  is  apt  to  become  monotonous.   The 

Progressive  Discloslkk  plus  a  Utile  glamviir 
add  to  the  interest  of  the  visual  program   .  .  . 


HONEYWELL 


boys  won't  object  at  all  if  you  insert  a  bit 
glamour  now  and  then  (see  illustration  below 
(3)  the  Vu-Grapli  people  offer  a  wide  range 
accessory  tools  including  film  which  can 
"etched"  with  a  lead  pencil  or  stylus  to  produ 
dramatic  "negative"  lettering.  Plastic  inks  e 
abli-  \ou  to  prepare  illustrations  of  all  kinds 
brighl.  contrasting  colors.  Successive  lavers 
Iruiispareticies  wurk  most  effectiveK  to  sho 
c4irniilative  stages  of  ass<-iidil\  or  disassendily 
products  as  they  are  lifted  off  or  laid  on  one-b 
one  to  show  progressive  stages.  Itcgister  is  vei 
exact  on  such  material  at  the  projector. 

Here   .\re  Some   Internal  Assignments 

Other  typical  program  assignments  at  Hone 
well  included  transjiarencies  showing  1950  sat 
achievements  by  individual  cities-  used  at  t) 
1951  regional  sales  meetings.  The  Public  Kel 
tions  Department  was  assisted  by  the  productic 
of  a  program  from  their  script  which  showi 
such  material  as  a  typical  press  conference,  O 
cratinns    on    the    annual    report,    and    a    scho 
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Technical  Diagrams  and  mechanical  parts  re 
ily  lend  themselves  to  overhead  projection. 

campaign  was  described  as  well  as  an  impor 
aeronautical  program  for  that  department. 

During  the  |)eriod  of  eight  months  this  y« 
Honeywell  prepared  about  1750  black  and  whitl 
slides,  at  a  bare  material  cost  of  about  .'i5c  apie 
and  approximately  .300  color  subjects,  costi 
about  .S3.5t)  each,  exclusive  of  model  fees.  The 
were  material  costs.  One  thing  is  sure,  the 
inund  from  the  field  and  the  job  this  form  cl 
\  isualization  can  aiconiplish  indicates  that  it 
a  good  future  in  Honeywell's  operations. 

Here  Concluded  as  the  full  title  appears  on  ffcfl 
lighted  screen  tcith  the  greatest  oj  ease. 
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''Wll.MM.   in    iiooil  telephone  selling   is   the 
noteil  in  this  Minnesota  Mining  fibn. 

More  Sales  By  Phone 

"TEL    N"  SELL"  SHOWS  'EM  HOW 

iionsor:  Minnesota  Mining  and  Manufacturing 
Company. 

itie:  Tel  'n'  Sell.  \r>  niin.,  b  w.  sound  slide- 
film,  produced  l>y  The  Jam  Handv  Organiza- 
tion. 

:  A  *uh*lantial  amount  of  Minnesota  Mining 
id  Manufacturing  Compain  branch  oflTice  scll- 
g  is  done  li\  phone,  and  this  sound  slidefihn. 
el  'n  Sell.  (Jramalizes  the  fact  that  good  teh'- 
lone  terhiiique  is  good  business.  Produced  hv 
ic  Jam  Handy  Organization,  the  fihn  shows 
ranch  office  personnel  how  to  make  friends, 
•pale  goodwill,  make  sales  and  increase  orders 
hen  talking  to  customers  on  the  telephone. 
The  tiltn  points  out  that  the  ringing  of  the 
•lephone  is  the  end-result  of  the  combined  ef- 
)rts  of  all  the  3-M  jiersonnel  responsible  for 
realing.  producing  atid  promoting  the  com- 
an\'s  products.  Instruction  follows  as  to  what 
1  do  when  the  phime  rings,  how  to  answer  and 
ansfer  calls,  and  how  lo  use  the  phone  to  sell 
•M  products  and  services  and  maintain  good 
ubiic  relations. 

There's  a  \X  ell-Kounded  f'ai-kage 
I.  S.  Crockett,  sales  training  manager  of  the 
|<impan>.  is  using  a  packaged  meeting  program 
r>r  3.M  brunch  olhces  built  around  the  lilm 
.hich  hel[»s  to  keep  Tel  'n'  Sell  technique*  in 
he  minds  of  Minni-sota  Mining  personnel  at  all 
pmes  through  the  use  of  follow-up  meetings, 
landout  reminder  cards,  bulletin  board  pictures 
nd  "Tel  "n"  Sellagrams"  in  the  form  of  olTice 
nemo  pads. 

The  slidefilm  presentation  is  followed  by  a 
ilent  trailer  which  emphasizes  the  main  points 
irought  out  in  the  him  and  »er\es  as  a  basis  for 
liM'Ussion  and  review.  At  the  cbise  of  the  meet- 
np.  each  |M-rson  in  the  audience  is  presented 
»ith  a  Tel  'n  Sell  calend.ir  lli.il  serves  as  a  con- 
•lanl  reminder  of  good  telephone  techniques 
hroughout   the   year. 

liulletin    Ito.ird    I'kImk-    I  oIIok    I   p 
Twe'xe  bulletin   board   pictures  siri-s-ing   tech- 
niques mentioned  in  the  him  are  included  in  the 
package  with  the  suggestion  that  one  picture  Ik- 
-led  each  wtt-k  or  Iwo  as  part  <if  the  follow-up 
Minilcr.    In  addition.   12  differenl  thouglilpro- 
j>uking  savings  are  included     one  for  each  month 


of   the   year-    to    be  taped   on  each    office   phone 
below  the  dial. 

Through  the  use  of  the  related  Tel  'n  Sell 
materials.  Minnesota  Mining  and  Manufacturing 
(!ompan\  not  only  puts  on  an  efTecti\e  training 
meeting,  but  sees  to  it  that  the  inqiact  of  the 
initial  meeting  gathers  momentum  until  r-orre<'t 
telephone    tciliniqiies    become    a    habit.  5^ 


Backing  Up  the  Display 

ItVLLANTINE  GETS  TO  THE  POINT 

■♦t  A  negli'clcd  side  of  promotion's  many  power- 
ful tools  is  the  point-of-sale  display.  Here's  a 
new  P.  Ballantine  film  that  steps  to  the  front  with 
smart  merchandising  technique: 

Sponsor:    P.  Ballantine  &  Sons 

Title:   Hi!  I'anlner.  30  niin.  b/w,  produced  by 

Pathesco|K-     Productions    through    J.    ^X'alter 

Thompson  Cotiq>any. 

*  In  this  film,  the  potent,  but  much  abused 
point-of-sale  cardboard  adyertising  display  comes 
into  its  own.  Much  ahiiseil  because  its  often 
soiled  or  kicked  around  as  "only  a  piece  of  card- 
hoard:"  unused  because  many  distributors,  sales- 
men and  dealers  don't  realize  its  sales  potential, 
let  it  lav  in  the  stockroom  instead  of  getting  il 
out  on  the  counter  where  merchandise  is  sold. 

Point-of-Sale  Displays  Move  Product 
P.  Ballantine  &  Sons  know  that  point-of-sale 
displays  sell  beer  and  ale  and  moreover,  sell 
these  beverages  faster.  This  is  why  Ballantine 
spends  hundreds  of  thousands  of  dollars  each 
year  to  proyide  new.  colorful  and  arresting  dis- 
plays, working  six  months  ahead  tt>  schedule 
them  for  mass  appearance  when  they  are  n\ost 
timely.  The  problem  is  to  get  the  dislribulor- 
salesman-dealer  combination  to  understand  that 
in  the  cardboard  point-of-sale  jiiece.  they  hayc 
one  of  the  best  profit-producing  tools  available 
if  they   use  it  properly. 

//(.'  i'anlner  is  an  efTectiye  answer  to  this 
problem.  It  increases  the  salesman's  respect  for 
the  sales  job  the  <lisplays  can  do  to  help  him 
and  the  dealer  win  new  customers,  and  to  re- 
mind established  Ballantine  drinkers  that  "lliree- 
ring"  time  is  noic.  It  [iroyides  incentive  and  moti- 
vation for  him  to  get  out  and  pas.  these  con- 
victions on  to  the  dealer  who  is  the  final  arbiter 


Note  the  Projected  Backcrou.nd  which  is  one 
of  the  interestinji  techniques  employed  in  produc- 
tion oj  this  I'.  Hallanline  film. 

on  whether  the  card  goes  on  the  coantcr,  or 
under  the  counter. 

The  picture  begins  with  the  conception  of  a 
typical  Ballantine  card-  the  man  in  the  ham- 
mock relaxing  with  a  bottle  of  his  favorite  brew. 
He  comes  to  life  and — as  a  partner — carries  the 
burden  of  selling  his  own  case  in  a  series  oi 
down-to-earth   dealer  situations. 

They  Get  This  Four-Fold  Program 
Distributors  and  salesmen  see:  1)  How  Bal- 
lantine point-of-sale  advertising  fit*  into  the 
selling  and  merchandising  scheme.  2 1  Why  il 
is  a  valuable  sales  tool,  3)  That  placing  it  in  a 
retail  store  involves  a  selling  job,  just  as  impor- 
tant as  selling  the  merchandise,  and  4)  That  it 
can  be  s<dd  successfully. 

The  film  it-self,  is  notable  in  being  the  first 
live  action  motion  picture  shot  entirely  with 
projected  artuork  backgrounds  for  both  in- 
teriors and  exteriors.  But  look  carefully— other- 
wise you'd  never  know  it.  Not  intended  to  create 
exact  realism,  the  effect  is  as  real  and  perhaps 
even  more  com[)elling  than  an  elaborately  con- 
slructeil  set. 

W  alcli  for  More  Ballantine  Displays 
Hi!  I'ardner  was  first  s<reencil  to  key  dis- 
tributors and  salesmen  la.st  June  in  New  York. 
Philadelphia  anil  Boston,  is  now  working  down 
to  hit  every  Ballantine  distributor  and  salesman 
through  a  series  of  sales  training  presentations. 
Result :  By  survev.  many  more  counter  displays 
are  showing  and  more  "Ballantine"  is  placed  in 
market  baskets  and  passed  over  the  bar.  9 


Am>TIIER  "Artwork"  B\<  Kc.roi  no  projected  nith  slartlinii  realism  hul  a 
real  hudaetsnver  for  I',  lialliintine.  the  sponsor  «l  "Hi'  I'nrdnrr. 


Ski  TING  I  I'  l)i:((>\s  in  a  British  Lulunihia  val- 
ley: scene  in  "Cunning  the  Flyway.i." 

ton's  new  film,  some  fanc\  rctriiv  iiif;  |p\  l.alira- 
<lnrs  aiifl  (ilicsapeakes.  even  a  recipe  for  iiii>king 
a  wild  duik.  But  hdter  than  this  is  just  the  op- 
portunity to  be  out  in  the  llvways  once  again, 
feel  the  cold  winds,  and  just  see  them  go  by.  as 
wild  and   free  as  the  scudding  clouds. 

This  is  an  appealing  picture  to  see  and  listen 
to.  I  live  sound  adds  immeasurably  to  outdoor 
films ) .  but  perhaps  what  waterfowl  gunners  will 
like  best  is  the  solemn,  almost  somber  mood  of 
the  film.  That's  what  duck  hunters  are  used  to. 
the  cold  and  the  wet.  the  grevness  of  a  dving 
year  and  the  tragic  but  inevitable  fall  of  a  bird 
on  the  wing.  Jf 

Larry  Madison's  camera  captures  the  fine  art  of 
hiinfr  distiuixes  lor  the  fieUI. 


L\lli<M>(>|{  Kktkikxks  I'lMMl,  jor  (I  mcniorahlc 
porlrail  in  the  neii   Reniinfitun  lilm. 

Fall  Sports  Scenic 

Sponsor:   Hemington  Arms  Company. 
Title:  Gunning  the  FlyuaYS.  '.VI  min.  color,  pro- 
duced by   MFC   Productions. 

■^  Nothing  pleases  a  duck  hunter  more  than 
reminiscing  about  his  luck  in  past  seasons.  Noth- 
ing, that  is.  except  being  in  the  quiet  chill  of 
his  blind  when  the  birds  come  whirring  in. 

Wherever  he  hunts,  or  for  whatever  waterfowl, 
the  gunner  this  winter  can  re-livc  some  exciting 
moments  through  a  new  film,  dunning  the  Fly- 
ways. 

Off  the  Connecticut  shore  in  Long  Island 
Sound,  two  hunters  throw  out  their  decovs.  lie 
back  in  their  kayak-like  skiffs  and  await  the 
black  duck.  I  p  in  James  Bay.  Cree  Indian  guides 
stake  out  goose  wings  and  honk  at  the  Blue 
Goose,  making  a  rare  stop  on  its  express  trip 
from  Baffin  Land  to  Louisiana,  while  hunters 
lie  skulking  in  the  dwarf  willows.  In  British  Co- 
lumbia, hunters  try  for  a  half  dozen  kinds  of 
waterfowl  that  wing  down  the  valleys  between 
mountains  of  the  Coast  Range.  Farther  south  in 
the  rice  fields  of  the  San  Joaquin  Valley,  Cali- 
fornia, a  gunner  and  his  I-abrador  crouch  down 
awaiting  the  pintail.  In  the  grain  fields  near 
Albemarle  .'^ound.  North  Carolina,  the  real 
honker,  the  Canada  Goose,  stops  to  feed  on  his 
way  south.  In  the  pin  oak  swamps  near  Stutt- 
gart. Arkansas,  mallards,  hungry  for  acorns. 
whiz  through  the  treetops  as  they  dodge  the 
quacking  hunters. 

Yes,  there's  a  lot  of  fine  hunting  in   Keming- 


Decoys  out  and  hunters  await  the  flight  of  black  duck  in  Long  Island  Sound. 


i*' 


^!>0 


.\    I  o|»-.N<)t<'li    Sportiii};    Film 
Tells  Saga  of  Greenlree  Farm 

Sponsor:  Greentree  Farm  (John  lla\ 
Whitney  and  Mrs.  Charles  S.  I'aysoni 

Title:  Greentree  Thoroughhred,  ,'{()  niin.. 
r  oli.r.  produced  by  Rernard  Li\ingslon 
Productions. 

*  Here  is  oiii'  of  the  most  inlerestin;: 
sporting  films  to  come  out  in  some  time. 
Of  sure-fire  interest  to  horse  followers,  it 
should  prove  fascinating  to  anyone  inter- 
ested in  animals. 

The  production,  it.sclf,  is  top-notch. 
Photography  is  skillful,  good  narration  b> 
New  York  Herald  Tribune  columnist  Jor 
H.  Palmer,  original  score  by  Norman  Delln 
Joio  i-onducted  by  Daniel  Saidenberg. 
maestro  of  the  Connecticut  Symphony. 

Basically,  it  is  the  behind-the-scene- 
story  of  the  operation  of  a  great  stud  farm. 
It  shows  the  resources  of  the  farm,  the  care 
and  skill  of  sciejilific  breeders  and  horse- 
men in  raisin'.;  a  champion  racehorse  from 
birth  to  the  starting  gates. 

Startling  scenes  show  the  actual  breed- 
ing of  a  Greentree  brood  mare  and  the 
birth  of  her  foal.  The  little  foal,  remark- 
ably agile,  is  on  its  feet  and  nuzzling  the 
dam  soon  after  birth  and  in  less  than  24 
hours  is  gamboling  about  the  paddock. 
These  earthy,  or  clinical,  parts  of  the  film 
might  prove  too  "strong"  for  some  audi- 
ences, but  they  are  handled  with  such  hon- 
esty and  compassion  that  few  people  could 
find  anything  really   objectionable. 

Other  scenes  show  great  winners  of  the 
Greentree  stable  living  in  happy  retirement 
at  the  farm  in  Kentucky.  The  film  shows 
how  the  farm  and  the  famous  blue  grass 
are  maintained  wi:h  scientific  attention  to 
all  details.  The  two  year  olds  go  to  Aiken. 
S.  C.  for  final  lrain!ni  in  racing  technique. 
Live  sound  sequences  show  the  jockeys 
cajoling  the  youngsters  into  the  starting 
gates  for  the  first  time.  Pavoff  on  all  the 
care  and  training  is  shown  as  a  (Jreentree 
horse.  Capot.  wins  a  big  stake  at  Belmont 
Park.  .As  owners  John  Ha\  Whitney  and 
his  sister  Mrs.  Charles  S.  Payson  lead  the 
horse  to  the  winner's  circle,  the  narrator 
harks  back  to  Kentucky  and  Capol's  old 
groom  saying.  "That's  My  Horse."  Q" 

Fl'TlKITY  WiVNKR.  with  Kin.um  up.  is  led 
into  the  icinner's  circle  hy  John  Urn  If  hit- 
ney  anil  his  sister.  Mrs.  Charles  S.  Payson. 


►% 
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Farm  and  Screen 

NKW    I  II. MS  FOR   lUKM.    VMKKICA 

K  Kural  \MuTica's  great  factual  film  autlieiue 
fontiiiue-.  to  Ix'  stTvcd  l.y  useful  luw  s|ioiis..r.-.l 
lilms  this  in.. Mill.  Her.-  are  three  n..tal.le  ex- 
unpil^.  lirii-IK    reviewed: 

I   Mixlerii    Farm    Buildin-i  Advantafies 
Detail.<l   ill  "Arch  Against  tlie  Sky" 

Sponsor:  Great  Lakes  Steel  Corporation.  Slraii- 

Steel  DivisiiiM. 
iTitle:  Arch  .ifidinsl  the  Sky.  2r>  iiiin..  i)r..(lu<e.l 

by  Wilding   I'ii  lure   I'rodu.  ti.ms. 

^  Tlii>  n.-w  ad.lilioii  t"  the  roiinli\">  afiri.ul- 
lural  lilni  lihrarv  produced  for  the  Or.-at  l.ak.- 
kteel  Corp.iralit.ri  Stran-Steel  l)i\i«ion  h\  Wild- 
ing Fi.ture  Productions,  details  the  (^)u..nset 
farm  building  system  of  corn  storage  protection 
In  terms  thai  the  average  corn  farmer  can  easilv 
Understand. 

As  Countv  Agent  l'..rter  sums  up  in  the  mo- 
ion  picture:  "Large  yields  thr.uigh  hvl.rid  seed 
ind  the  advantages  of  fast,  low-c.isl  mechanical 
f)icking  mean  a  lot  more  now  with  controlled 
drying.  Kven  in  a  year  with  normal  weather, 
ihe  farmer  who  adds  this  modern  drying  and 
storage  system  will  gi-l  premium  prices  over  his 
neighbors." 

The  picture  is  the  result  of  considerable  re- 
search in  the  field  of  corn  crop  storage  and  its 
relati.inshiii  t.>  other  factors  in  corn  profits  such 
a»  seeding,   harvesting,  et.-. 

Animali-d  drawings  are  used  to  clarify  many 
points  including  the  principles  of  ih.'  Quonset 
farm  building  with  its  fan  and  wind-lunn.d  func- 
tion, m.-lhod  .)f  design  and  steel  construction. 

in  the  film.  Ben  Hell,  a  young  ambitious  corn 
farmer,  is  getting  so  ilose  to  a  bum|H'r  corn 
crop  that  he's  beginning  to  worry  something 
might  go  wrong  the  last  minute.  He  re.alls  that 
last  fall  the  corn  was  so  dry  at  picking  time 
that  he  left  nearly  20  bushels  an  acre  in  the 
field.  He  talks  to  County  Agent  Mark  P..rter 
and  learns  how  (Quonset  farm  buildings  pr.itect 
his  corn  irop  so  that  h.-  .an  fidlow  through  by 
marketing  when   the  limi-  is   rij.e  for  prolits. 

Arch  A^ainat  the  Sky  is  being  released  f.ir 
free  sh.iwings  bef.ire  agricultural,  rural  and 
other  interested  groups  by  the  Stran-Steel  Divi- 
sion, (ireat  Lake*  Stei-I  Corporation.  Detroit. 
Michigan.  W" 

Bki.ow  :   .S're/ie  in   "trrh     liiii/i%/   iht-  Sky" 


"FlHEBRKUs"  All  ok  Tmkm      ihey  reiireseni   the   iftirit   uj   rural   Amer- 
ica as  the  whole  Jamil y  turns  out  to  iielcome  Trii<l)'.s  neii  calj  "Tulip." 


Texaco's  Farm  Audience  Will  See 
Story   of  "Purebred"  This   Vi  inter 


Sponsor:  The  Texas  Company. 

Title:    I'urebred.    25    min.    olor.    produced    by 

Audi.)  Productions. 
■¥■  .No  ompanv  is  more  faithful  to  farm  film 
audiences  than  the  Texas  Company.  Never  a 
season  passes  without  a  pleasant  motion  picture 
es.say  on  some  farm  topic.  This  winter,  at  meet- 
ings held  across  the  country.  Texaco's  guests 
will  be  greeted  with  a  story  about  the  dairy  cow. 
latest  of  a  series  that  has  seen  films  .)n  apple 
growing,    poultry,    beef   cattle   and    .ithers. 

Full  i.f  useful  information,  but  never  pedantic. 
Texaco  films  are.  first  of  all.  entertainments. 
I'urehred  is  >>ne  ..f  the  best.  It  tells  about  a 
pretty  y.iung  girl  who  is  given  a  H.)lsti-in  .alf 
to  raise.  She  cares  for  it.  feeds  it  and  eventually 
earns  a  part  of  her  c.>llege  educati.m  from  the 
milk  ni.iney. 

.\s  a  \oung  dairv  farmer,  she  wants  to  kn.>w 
about  ..llier  br.-i-ds  .>f  .-ows.  visits  ni-ighb.iring 
her.U  with  the  <<>unty  agent  t.>  se.-  Guernsey. 
Jersj-y.  Hrown  Swiss  and  .\ryshire.  as  well  as 
herds  of  purebred  Holsleins  like  her  own  "Tuliji." 

Go.mI  shot:  an  .lutd.'.ir  night  s»-ene  in  color 
illuminale.l  by  light  from  a  dance  in  the 
barn.  ,  W 


spoiis.md  bv  th;-  Sears-Roehuck  Foundation,  is 
a  tiinelv  additi.>n  to  the  film  Iribul.s  already  paid 
the  great  HI  Club  in.>vcm.-nt  by  the  Sears 
Foundation.  Its  f.irmal  premiere  emu's  in  late 
November,  during  the  International  Live  Slock 
Show  and  the  annual  gatherings  and  awards  of 
4-H  Club  vouth  in  Chi.ago.  The  premiere  will 
l)e  held  ..n  Novcmlwr  29  at  the  Fighth  Slr»fl 
Theatre  there. 

Fifth  H  is  built  around  the  various  -i-W  Club 
H.ime  Improvement  projects  and  is  ba.«ed  on 
actual  recor.ls  .)f  the  -HI  Awards  Pr.>gram  in 
that  area.  T.dd  in  a  narrative  pl.it  st.irv.  the 
film  builds  up  t.>  a  lypi.al  presentati.m  pr.igrani 
at  which  l-H  girls  tell  .if  their  aci-.implishments. 
The  service  rendered  in  leadership  activities  by 
local  volunteers  is  dramatized  and  encouraged 
as  one  .if  these  g.i.i<l  Americans  receives  a  Com- 
munitv  Servic.-  Award  Ir.nii  her  ('hamlx-r  of 
Commerce. 

There  is  c.d.ir  and  humor  in  this  folksy  rural 
piece.  But  there  is  also  significant  power  in  the 
fait  thai  such  pictures  plav  t.i  tremendous, 
frcin.lK  aii.l  cffi-ctive  audi.-ni-e»  all  a.-r.iss  the 
lan.l.  riiat  is  annther  <  iintriliulioii  whi.h  the 
\enard  ( Irganization  hel|»  make  possible  in  this 
s|>ecialiied  field  of  its  choice.  ff 

Kkwari)  kor  Skrvicf.  as  the  climav  lo  ihr  new 
III  (lull   film  jusi  romj'%  ■■   '   '  .    •'■    I  i-uunls. 


"The  Fiftii   11"  Preini.Te  in  riiicagn 
Duriiii;  Annual    HI  Club  Mccling 


S| -or:    Ihi-  Sears-H.iebuck   Foundation. 

I'ille:    Thf   Ftjth    II.    .M)   min.   i.ilor.    pr.i.lu.i-d 

liv   the  Vinar.l  ( )rpnniitati.in. 
*   Frances  and  C.  L.  Venard  have  ma.le  a  life 
work    of    I.lling    lh<     Iruet.i-life    story    of    rural 
\iii.ri.a    and    their    laleM    effort.    The    Fifth    H. 


Nl   M  IIKH     :    •    \  Ol.l    M  !•;     I  2    •     1  ')5  I 


35 


llieir  plant  scored  a  no-accident  record  after  the  death  oj  a  lellou    worker. 

Safety:  Personal  Prohleiii 


if  A  new  series  of  five  films  tilled  The  Personal 
Side  of  SajelY.  were  shown  for  the  first  time  last 
month  at  the  opening  of  the  National  Safety 
Congress  in  Chicago. 

Produced  by  Sarra.  Inc.  for  the  National 
Safety  Council  in  cooperation  with  the  United 
States  Department  of  Labor,  the  films  were 
viewed  by  more  than  15,000  delegates  attending 
the  Congress. 

Filling  a  definite  and  widespread  need  for 
films  dealing    with    the   individual   worker   per- 

Know  Emotions  as  you  would  know  a  machine 
III  run  it  ritihl:  frnrn  "Get  a  Crip  on  Yourself. " 


>ciiiality  traits  that  lead  to  arridents  in  industry, 
the  series  combines  cartoon  treatment  with  live 
photography  to  attract  and  hold  the  interest  of 
the  worker  audience.  Technical  supervision  of 
The  Personal  Side  oj  Safety  was  bv  Glenn  Grif- 
(in.  National  Safety  Council  director  of  indus- 
trial training,  and  Roland  P.  Blake,  principal 
safety  engineer  of  the  Bureau  of  Labor  Stand- 
ards. 

Safety    Record,    the    introductory    film,    is    a 
dramatization  of  the  safety  progress  being  made 

Unsafe  Wokk  Hahit.s  of  others  and  what  to  do 
ahniit  them   is  the  theme  of  "Let  Habit  Helfi." 


1>\  industrv  lhrouf;ht>ul  the  country.  Molixii 
tional  in  character,  the  film's  principal  aim  is  v 
mspirc  the  worker  audience  to  make  their  owr 
personal  .safety  effort  and  contribution  to  in 
(  rease  the  overall  industrial  safely  picture. 

The   second    film.    Two   Steps   to  Safety,   poi 
trays    the    two    principal    elements    the    work, 
must   understand   in   order   to   achieve   the   ull 
mate  in  fjcrsonal   .safety:   these  are  a  knowli-d. 
of  his  job  and  a  knowleilge  of  himself  and   tin 
way   in  which  he  works. 

In  the  third  film,  Let  Habit  Help,  the  worker 
sees  for  himself  just  how  much  his  personal 
habits,  good  and  bad.  influcin  e  his  personal 
safely.  The  cultixalioii  of  good  safely  habiU, 
the  film  urges,  is  of  great  importance  in  creat- 
ing a  workable  safety  altitude. 

Kmotions,  the  subject  of  the  fourth  film,  Get 
A  Crip  on  Yourself,  arc  then  explained  and  il> 
iustrated  so  that  the  worker  can  get  to  under- 
stand his  own  feelings  and  fully  realize  how 
and  why  the.se  feelings  affect  his  own  safety. 

Final  film  in  the  series.  Decide  to  be  Safe, 
shows  the  worker  that  personal  safety  is  some- 
thing that  begins  with  him.  Personal  safety,  the 
film  points  out.  cannot  be  achieved  unless  andj 
until  the  worker  first  makes  the  all-important 
decision  to  be  safe  on  his  job. 

Each  of  the  five  films  in  the  new  series  is  (ivi 
minutes  in  length  and  available  as  a  16mm  mo 
lion  picture  or  as  a  .i.Smm  sound  slidefiliii. 
Scripted  by  ffelen  Krupka  and  Wayne  Langstonllj 
under  the  supervision  of  Joseph  G.  Betzer, 
Sarra  director  of  film  planning,  the  series  was 
photographed  by  Ray  Mueller  under  the  direc- 
tion of  Harry  W.  Lange,  Sarra  production  man- 
ager. 

The  Personal  Side  of  Safety  film  series  is  avail- 
able through  the  National  Safety  Council  425 
N.  Michigan  Avenue.  Chicago  11.  Illinois.         |f 

No  Pill  Exists  (o  cure  accidents  as  you'll  see 

in  "The  I'ersnnnI  Side  nf  Safrty"  films. 


"Decide  To  Be  Safe"  because  you  can't  g«  a  Different  Jobs:  different  work  hazards,  but  the 

"safety  shol-in-the-arm"  lo  avoid  hazards.  Uasii    priiui !.!■■■.  ol  •~iil,-i\  niijih   In  all. 


Frozen  By  Fear  in  the  face  of  danger^    Learn 
its  effects  in  "Cet  a  Crip  on  Yourself! 


DKTROIT  WATKIURONT:   it  was  here  .>m  the  Place  du   I).lr<.it.  "The 
I'lac-  .if  till-  Strait."  lliat  Cadillac  landed  250  \ears  iipo. 


AKT  Ml  SKI  M:  a  cultural  center  Imusing  one  of  America'*  prcul  collections 
softens  the  strident  wliir  uf  Detroit's  machines. 


PRODI  CTION  III  H:  the  spoke-  of  III,    wheel  ra.liale  to  ih.-  far  corners 
of  the  World  de|)endent  on  Detroit's  \ast  production. 


IN'rKKNATIONAI.    \KKAIR:    wh.n   neiphl.or  Canada's   tugl.onl.s   nu-.-t    in 
friendl\    rivalrv    with   Xnicrlcan  coii-in*  on  the  Detroit  Ri\er. 


IHKD   l'RKSK.M>    nil     MitjOKCJI'^    Willi    I  I  >  2.^(lTI|    \  \  M\  I  I!- MJ^     \|u||(»\    |'I(   lll!i; 


Sponsor:  hord  Motor  Conipnnv. 
Title:   I'orlrnil  oj  a  ('.il\,  2.S  niin..  color,  pro- 
duced l>y  Raphael  C.  WolfT  Sludios. 

if  \  full  color  motion  picture  entitled  I'nrlruil 
of  a  Cily  has  het-n  produced  for  thi-  KorrI  Motor 
Company  as  a  hirthday  present  to  Detroit  in 
honor  of  the  Mi«lor  (!it\'«  2.t<IiIi  anniversary. 

The  2.^-niiniilc  him  proctits  hoth  a  re-enact- 
ment of  till-  I  it>'v  -tirring  hislor\  and  a  canuvra- 
rye  examination  of  Detroit.  l').SI.  More  than  a 
year  in  the  making,  ihe  motion  picture  was 
photographed    Imlh    da\     and    night    hv    camera 


crews  who  ri>anied  the  cit\*s  streets,  parks, 
towers  and  waterfront. 

I'ltrlrnil  of  a  ('.il\  not  onK  takes  a  elos«-  look 
.It  Detroit  as  the  \rs<'nal  of  Dem<«racy.  hut  ex- 
amine<i  the  cultural  and  artistic  achievements  of 
an  industrial  center  thai  made  good.  Historical 
si'encs  in  the  him  weri-  created  from  earlv 
sketches,  eyewitness  ri-ports  and  photographic 
colliTtions.  and  hundrc<|s  of  feet  of  ri-i  reated 
early-ilax  Detroit  stre<-t  Menes  have  l>een  inror|M>- 
rate<l  into  the  motion  picture. 

The  first  pmcntalion  of  the  film  was  made  to 
people   of   Detroit    in   a  half-hour  citvwidc  tele- 


vision showing  over  UV^'JI\.  .Nidcn  Daumc, 
cliairman  of  Detroit'-  2.S4)(li  Rirthdax  Festival. 
pres<Mit«'<i  a  print  of  the  picture  to  Mavor  .Mfn-rt 
K.  Coho  of  Detroit.  \  stvnnd  print  was  also 
given  to  the  Detroit  lii.storical  Museum. 

One  hundred  color  prints  of  I'ortrait  of  a  City 
have  heen  placet!  in  Kord  him  lihraries  acroAS 
the  nation  and  al>road  for  puhlic  showings.  Ad- 
dition of  this  film  to  F'onl's  motion  picture  li- 
hraries throughout  the  I'nited  Stales  makes  a 
total  of  27  Idmm  pictures  available  for  public 
use  without  cost.  More  than  i>«^en  million  pcr- 
tons  viewed  Kord  fdni-  la.t  vear.  j|f 


N  i:  M  II  V.  It 
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Soinelhiii^  DifferenI  in  Air  Line  Ficliircs 

"UMTKD  6534"  TAKKS  OFF  WIIH  (:<»NM\<:i\{;   REALISM    AM)    F\SI    PACK 


SCENIC  IJEAITY  jsivts  wa\  lu  miIuI  miliMii 
aii<l  one  «i{  llii'  most  valuable  new  semi- 
tet'liiiical  cxiMisilions  on  ni<uierii  uirlim 
operations  is  tiic  rrsiill  in  I  nited  \ir  Linrs"  new- 
est infornuilioiial  motion  |ii<  - 
lure.  appro|>rialel\  titled 
United  6534.  This  is  slor> 
of  the  infinite  detail  in  i>re- 
ventive  maintenance,  skillful 
operations  te«lini<iue  and 
leelinieal  ilexeKipnienl  wliirli 
help  this  air  line  aehie\e 
year  'round  dependabilil\ 
with  maximum  safely.  Its 
paee  and  narrative  qualit\ 
are  such  thai  what  niit:lit 
have  been  the  curse  of  a 
"senii-technical  assignment 
turns  out  to  be  a  shining  ex- 
ample of  the  best  that  is  in 
this  factual  film  medium. 
Ted  Gate  and  Kd  McClonc. 
old  and  capable  bands  in  the 
\isual  interpretation  of  air 
line  operations,  were  the 
producers  of  the  film. 

One  important  <'lue  to  the 
"difltrent"  ipialilv  of  this 
picture  lits  in  its  first  creative  concept  organized 
b>  (ibarles  Palmer,  who  scripted  I'niteil  6334. 
On  completion  of  research  and  his  own  treatment 
outline.  "Cap"'  Palmer  prepared  a  camera  con- 
tinuity script  which  gave  the  director  and  camera 
crew  wide  latitude  in  searching  out  fresh  angles 
and  unusual  effects.  Ed  McClone  and  Al  Stcns- 
\old  took  full  advantage  of  the  possibilities  in 
main   excellent  pictorial  sequences. 


MocK-lP  Snyi  knci;  ilurin^  /ilniin^  of 
"I'niteil  6.).i/"  iiilh  Eil  McC.loni'  oj 
Cale  &  McClone.  pnnliicer.s.  al  lite  ex- 
treme rijihl  behind  the  camera  trifyod. 


(>round  scenes  were  shot  al  l.os  Angeles.  Chi- 
cago and  New  York  airports  as  well  as  al  the  key 
.■^an  Francisco  ■■push-button"  mainlenance  base 
;inil  ibe  Deincr  operations  i)ase.  (ionipam  eni- 
))loM-es  i-nactcd  n-al-lifc  roles 
aloft  and  aground  ibrough- 
out  the  llliii.  ID.OOO  feel  of 
color  liliM  were  shot  to  get 
the  final  l.dl'.Ob-.'t  which  go 
into  this  .'?(l-niiiiule  nni>lii'd 
production. 

Previews  helil  in  principal 
(  ilics  along  I  nited's  lines  of 
lliglil  wcri'  well  attended  by 
members  of  I  riited's  "100.- 
000  Milcrs"  (the  Lines'  best 
customers)  as  well  as  Post 
Oilice  and  Railway  Express 
officials,  traffic  managers, 
and  the  press.  Showings  at 
both  Chicago  and  New  York 
ga\e  Hi  .■^I^KSS  S(:ki;e.x.  staff- 
ers some  worried  moments 
as  non-professional  projec- 
tionists with  mazda-type 
I6nim  sound  projectors  at- 
temiJted  to  fill  ballroom 
screens.  Chicago  made  it  o.k. 
but  New  York  reported  some  eye  and  ear  strain, 
an  unforgiveable  lapse  after  such  infinite  care 
and  excellent  production.  These  previews  merited 
the  same  professional  skill  and  good  showman- 
ship so  often  (overlooked. 

(Jeneral  pr<'ductioii  of  L  niled  6334  was  su|)er- 
viscd  b\  Bernard  KoMiat.  I  nited's  manager  of 
dispkn  and  promotional  advertising.  60  prints 
will  be  available  for  free  loan  distribution.       y 


Tm.s  DC-6  M.AINLINER  is  the  jealiired  "heroine"  oj  United  Air  Lines'  new  "be- 
hind the  operations  scenes"  3l)-minule  color   motion    piclure   recently    nlciised. 
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.SaLKsmi:.\  M;i;  Lalierl's  recent  niautscreen  prod- 
uct presentation  al  Mete  York's  Essex  House. 
\ote  the  .')  double  projectors  in  lejl  foreground. 

Calvert's  "Big  Show" 

GL\NT.SCREHN    PRESENTAIK  i\    \    1111 

nPHE  liquor  industry's  year  is  something  like 
-'-  baseball.  During  August  and  September,  tli.- 
managers  call  in  the  men  who  will  carrv  the 
team's  colors  in  the  field,  for  ■'spring  training." 
New  techniques  are  developed  and  presented, 
fundamentals  are  drilled  and  the  organization  i^ 
keyed  up  emotionally  for  the  season  ahead.  In 
the  beverage  league,  the  first  half  of  the  season 
is  the  one  that  really  counts.  The  whole  team  i- 
primed  for  heavy  scores  in  the  fall  and  winter 
months.  .Success  in  this  lime  provides  momentum 
that  carries  through  a  slackening  spring  and 
summer,  until  the  year's  results  are  totaled,  win- 
ners declared  and  the  managers  lay  plans  b'l 
next  year's  season. 

Calvert's   a    Pennant    (ionlender 

Knocking  at  the  door  for  the  pennant  in  1951 
52    is   Calvert    Distillers   Corp.    Now    second    in 
whi.skey  sales.  Calvert  will  make  a  hot  race  l\\\> 
year  and  some  industrv   observers  forecast  that 
it  may  well  achieve  lop  position. 

Let's  see  what  is  back  of  Calvert's  bid  for 
suiiremacy.  The  product  is  specialized  three 
brands  of  blended  whiskey  I  Lord  Calvert.  Cal- 
vert Reserve  and  CarstairsI  one  for  each  cd  the 
three  main  price  groups.  There  are  no  straight  ' 
whiskeys  and  no  myriad  of  loc-al  labels  to  clutter  ' 
up  the  salesman's  offerings.  Advertising  is  heavv. 
attractive  and  consistent,  with  merchandising 
helps  and  poini  of  purchase  displavs  of  equal 
merit. 


It    lake-    riiul  "Extra'  Incentive 

Calvert  management  knows,  however,  thai 
good  materials  are  not  the  whole  slorv  in  getting 
the  product  on  lop  of  the  market  and  kee|)ing  it 
there.  Extra  incentive,  the  salesman's  will  to 
use  his  training  and  experience  and  keep  pitch- 
ing are  the   main  stuff  of  success. 

With  this  in  mind,  ("alverl's  summer  sales 
meetings  were  plamied  to  be  not  merelv  sales 
si-minars  or  pep  rallies,  but  an  emolional  expe- 
rience thai  would  provide  an  indelible  enthu- 
siasm for  the  whole  season  ahead.  The  main 
conference,  attended  bv  all  Calvert  executives, 
distributors,  cotnpanv  salesmi-n  and  some  dis- 
tributors'   salesmen,    was    held    at    French    Lick 


U  I  >  J  i\  E  .S  S    SCREEN    .M  A  G  .\  Z  I  \  E 


■'I'riiips.    Iiuliutia.   during   the    last   ufck    in    An- 

•ji.i>t.    I  Other  (•oiifereiices  were  heUl  ri-gimialK  .  i 

\  i-its  wxTp  made  to  the  distillery   in  Louisville. 

-jiiralional  talks  and  entertainments  were  pro- 

nled.  hut  the  focal  point  of  the  fonfereiiee  was 

la   two   part  fiiant-screcn   presentation    1  producetl 

Iby    Leslie    Housh     l'rodurli<ins  I .    The    (lli(illrii):.r 

t(3.'i  mini   and  Mi-etinp  The  C.haUi-n^e  (31  mini. 

Ishoun  on  successive  days. 


.*^li 


I'll 


|{ 


enieiMlier 


I'roenl- 

There  were  several  reasons  for  using  this 
lecliiiicpie  for  the  "liig  show"  of  the  conference. 
//  is  iniiirfssiif.   five  conjoined  screens  totaling 

1|ii  feet  in  width  and  12  feet  high  provide  a 
breathtaking  panorama  that  people  remember 
and  talk  about  for  a  long  time.  //  is  emotional: 
the  very  magnitude  and  brilliance  of  the  color 
scenes,  with  ac<'ompanv  ing  musical  siore.  never 
seems  to  fail  to  evoke  a  mass  em|>athy.  a  feeling 
in  the  audience  that  it  is  part  of  the  performance. 
//  I.S  atlaj>tahle:  as  presented  by  Calvert,  with 
live  narration  (by  George  de  Holczerl.  timing 
of  the  show  complemented  audience  reaction 
and  provided  a  livelv  dvnamic  (|ualitv  sometimes 
missing  in  purely  canned  material.  //  sells  ideas: 
by  its  very  mass,  1>\  careful  and  dramatic  |)repa- 
ratioii.   the   thoughts   and   plans   of   the  sjionsor 

B~  lake  on  new  meaning,  and  the  audience  of  sales- 
men, often  easilv  satiated  with  frenzied  sales 
harangues,  feels  that  here  it  is  part  of  something 
really  6ig. 

The  presentation  involved  five  8  by  12  foot 
screens,  five  synchronized  projector  boxes,  each 
with  two  lenses.  Scenes  on  each  screen  fade  in 
and  out  automaticallv.  During  some  si'ijuences 
when  one  or  two  panels  change  while  others  re- 
main the  same,  the  remarkable  registration  of  the 
device  (correct  to  one  thousandth  of  an  inch  i 
becomes  apparent.  For  thcatriial  pacing  of  the 
narration,  the  narrator  activates  each  scene 
change  himself,  and  also  guides  the  sound  level 
of  the  music  by  hand  signal. 

Mn<li   Depends  on  Skill  and  Teamwork 

There  is  much  more  to  a  successful  giant- 
screen  show  than  the  physii-al  equipment,  im- 
pressive as  it  is.  As  in  any  film,  or  informative 
or  dramatic  presentation  of  anv  kind,  the  heart 
and  soul  of  the  performance  is  the  skill  <if  the 
produ<'tion  team.  David  Vlaver,  Calvert  merchan- 
dising manager,  supervised  all  phases  of  the 
show  from  the  sponsor's  standpoint,  working 
closelv  with  Leslie  Housh  Productions,  which  has 
now  identified  itself  with  two  successful  giant- 
Screen  shows,  having  produced  one  for  Seagrams 
Iwo  years  ago. 

How  effective  thi-  f'alvert  show  turns  out  to  be 
will  not  be  known  until  this  v ear's  sales  figures 
are  totaled  up.  That  is  the  onlv  real  proof.  lUit 
from  all  observations  and  sales  indications  thus 
far.  Calvert  people  were  thoroughly  impres-sed 
by  the  presentation  and  are  meeting  the  sales 
challenge  with  enthu-iasm.  M 


KM  R   .srENE.S   IN   THE   C.AI.VERT   SHOW 

Shoun  at  riiihl  are  four  of  the  scenes  in  ('.alien  - 
fianl-sereen  presentation,  with  actual  narration 
lird  in  as  nearly  as  po^siltle.  The  hold  dots  in- 
dicate scene  chanf^e  si^inals  for  the  o/M-rator  as 
the  hui^e  pictures  nnjold  in  synchronization  uith 
the  spoken  romnienlnry    li\   the  narrator. 


the   highest  standard  of  living  on  earth.    Every  section  of   America,  every 

phase  of  American  life  bears  testimony  to  the  tremendous  progress  made  in  these 
few  years.   •   From  small  log  cabin  settlements  .  .  .  • 


to   great    multi-million    "Cities   in   the   Sky!"     Yes.    m   these    short    years  our 

population    has    multiplied    fifty-fold  .  .  .  live  thousand  percent       • 


Essential,  too,  •  was  the  creation  of  a  mass  marketing  system  to  distribute  the 
fruits  of  everyone's  labor  and  skill.  Yes,  modern  American  methods  of  mass  dis- 
tribution, through  the  use  of  advertised,  promoted  brand-names  and  efficient  whole- 
saling  and  retailing  are  key   factors  in  .   .   .  our  high  standards  of  living. 


N  U  M  II  K  R 


\  1 1  I   1    \l  K     I 
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•  This  means  we're  on  the  threshold  of  the  greatest  OPPORTUNITY  Calvert 
brands  have  ever  enjoyed  and  OPPORTUNITY  tot  growth  beyond  anythmg  we 
dreamed  of  m  the  past.   This  represents  OPPORTUNITY  and  SECUFiTY  for  all... 


"U  hal's  thai  slttfj  gooil  jorY"  asks  ihe  Doulilin^  Thomas  in  Al'l  .^ 


Animated  Message  Tells  Oil's  Rural  Role 

A.MKHICVN  I'KTKOLEIM  INSTITITE  PRESENTS  "MAN  ON  THE  LAND' 


Sponsor:  Aineriian  I'clriileuin  Institute. 

Title:  Man  on  the  Land.  16  min.,  color,  pro- 
duced l>y  I'liilcd  Productions  of  America, 
supervised  l)v   Film  (louiiselors. 

■^  This  film  sets  out  to  sliow  that  throughout 
all  history  man  has  been  able  to  progress  and 
prosper  only  in  those  ])eriods  and  places  where 
he  has  been  free  to  work,  think  and  produce  in 
a  competitive  atmosphere.  Primarily  concerned 
with  agriculture,  in  concluding  sequences  it 
illustrates  how  the  nation  benefits  from  the  side 
bv  side  progress  and  the  inseparable  relation- 
ship of  two  of  America's  great  industries — farm- 
ing and  petroleum. 

Man  on  the  Land  is  the  third  of  a  series  of 
films  sponsored  liv  API  under  the  direction  of 
its  subcommittee  on  films,  headed  by  Philip  C. 
Humphrey,  Texaco  public  relations  chief.  Pre- 
\ious  opuses  in  the  series  have  been  Ttvenly- 
Four  Hours  of  Progress  and  The  Last  Ten  Feet 
which  have  now  been  seen  by  millions  and  are 
still  in  active  circulation.  It  is  the  evident  in- 
tention of  API  to  relate  the  oil  industry  to  all 
ramifications  of  progress  in  the  U.S.  and  agri- 
culture is  the  nominee  in  1951.  Wide  scale 
showings  (some  8fX)  prints  are  out  on  the  new 
film)  kicked  off  during  Oil  i'rogress  Week,  held 
this  year  in  mid-October. 

Is  There  a  Critic  in  llie  House? 

As  a  film,  what's  good  and  what's  bad?  There 
is  nothing  really  bad  at  all.  One  veteran  oilman 
was  heard  lo  say,  "'Ahh,  this  fancy  cartoon  busi- 
ness leaves  me  cold."  Someone  else  conmiented 
that  whenever  industry  or  labor  want  to  get  real 
folksy  in  their  films  they  bring  in  the  mountain 
or  western  style  singers,  some  good,  some  bad. 
,\fan  on  the  Land's  folk  singing  is  not  exactly 
Koy  Acuff  at  his  best,  but  middling  good.  An 
enthusiastic  finder  of  film  boners  noted  that  the 
narration  jiraiserl  the  tractor,  for  one  reason, 
because  no  crops  are  required  to  feed  it.  Might 
be  literally  true,  but  it  takes  plenty  of  "money" 
produce  to  feed  a  tractor,  though  it  is,  to  be 
sure,  the  farmer's  best  mechanical   aid. 

These  minor  points  of  disagreement  are  far 
overshadowed  by  a  good  16  minutes  of  merito- 


rious stuff.  Tlu-  aniiiialion  is  rougher  and  more 
stylized  than  Disney,  but  no  less  effective  and  no 
less  enjovablc.  Color  (by  Technicolor  I  is  the 
best,  uses  a  lot  of  grey,  mixed  with  combinations 
and  let-downs  of  the  primaries  (what  the  wall 
paint  people  call  ""decorator  colors'  ,  and  some- 
thing film  makers  should  adopt  more  often). 
One  woman  liked  the  clever  combination  of  ani- 
mation and  music  to  create  modern  dance  effect. 

Will    Register    Willi    Rural    Audiences 

""Does  this  sell  oil?"",  said  the  veteran  oilman. 
'"Why  not?'",  said  the  public  relations  guy. 
■'You  can't  pour  the  stuff  down  their  throats: 
maybe  they'll  look  at  this  and  say,  "By  Gosh, 
it  would  have  been  hard  to  plow  the  south  forty 
\^illl(Mlt   that   tractor.'  "  1^ 


Telephone's  TTnentling  Research  Is 
Presented   in   New  Sound  Picture 


Sponsor:  The  Bell  Telephone  System. 

Title:  Slory  W'ilhoul  End,  16mm  sound,  pro- 
duced bv  Pathescope  Productions.  Inc..  New 
York. 

■^  This  is  the  story  of  the  background  of  the 
mciclern  telephone  system  designed  lo  show  the 
ever-growing  importance  of  the  telephone  not 
only  in  everyday  life,  but  also  on  the  farm  and 
in  the  business  woilcl. 

In  Slory  W'ilhoul  End.  the  Bell  System  tele- 
phone companies  have  endeavored  to  carry  the 
audience  from  the  time  of  .Alexander  (iraham 
Bell  to  the  present  laboratory  and  field  work 
performed  by  Bell  telephone  technicians.  We  see 
how  they  are  constantly  working  to  improve 
and  expand  the  present  telephone  service  which 
so  man\   of  us  lake  for  granted. 

The  forward-looking  Iradition  of  llic  biisincs- 
is  established  in  two  historic  portrayals.  Kir^l. 
attention  is  directed  lo  .Mexander  Graham  BcU  s 
prophecy  of  the  ever-increasing  scope  and  use- 
fulness of  telephone  serv  ice.  Then  the  motion 
picture  moves  into  the  inlroduclion  of  dial  serv- 
ice   in   the  early    I920*s  as  a   solution   to  many 


priiblems  thai    threaleiii-d    lu    loliicl    llii-   futurel 
of  li'lephonc;  service. 

I'hiinc-  c'i)m|iany  technicians  and  linc-nu-n  arel 
-liowii  working  in  rural  areas  expanding  Icle-i 
|)hone  service  so  that  the  farm  wife  is  no  longerl 
cut  off  from  her  friends  and  neighbors.  Labora-r 
tory  technicians  explain  the  development  oil 
niiiro-wave  radio  relay  systems  and  how  radiol 
and  video  j)rograms  are  now  being  carried  froml 
coasl-to-coasl. 

Slory  l(  ithout  End  concludes  on  the  note  thati 
the  future  of  the  telephone  business  is  bright! 
and  rich  with  promise.  The  film  is  available  onl 
free  loan  through  local  Bell  .System  offices,     fffi 


The   P.-op].-   of   the    Rell    System 

Are  Starred  in    "Uf  Many   \  oices"      I 


Sponsor:  The  Bell  Telephone  System. 

Title:   Of  Many  I  oices,  3.T  min.,  produced  by 

John  Sutherland  Studios. 
•if  This  recent  Bell  .System  motion  picture,  Oj 
Many  Voices,  has  a  two-fold  objective.  It  com- 
memorates the  in\enlion  of  the  telephone  in  this, 
its  7.5lh  amiiversary  year,  and  in  other  years  it 
will  serve  to  tell  the  story  of  the  development 
and  cx|)ansion  of  telephone  service  as  it  kept 
l>ac-c  with  the  growth  of  the  nation. 

Produced  at  the  John  .Sutherland  Studios,  the 
picture  gets  across  its  main  theme  in  terms  of 
three  people:  Paul  Kendall,  who  is  the  fulfill- 
ment of  yesterday;  Helen  Larsen,  who  is  the 
spirit  of  today;  and  Jim  Larsen,  who  is  the 
promise  of  tomorrow.  In  these  three  telephone 
employees,  the  film  symbolizes  the  story  of  the 
thousands  of  men  and  women  across  the  nation 
who  make  up  the  Bell  System. 

Paul  Kendall's  career  starts  with  the  turn  of 
the  century  when  he  first  goes  to  work  as  a 
lineman's  helper.  .As  we  follow  Paul's  progress 
to  ])ositions  of  ■:realer  responsibility,  the  story 
keeps  pace  with  the  times  showing  the  hectic 
years  of  the  '2()'s.  World  War  I,  the  depression. 
World  War  II  and  finally  postwar  expansion. 

Woman's  place  in  the  System  has  been  dra- 
matically portrayed  in  the  |)art  Helen  plavs  in 
her  early  career  as  an  operator:  faced  with  an 
emergency  call,  she  experiences  a  warm  ])c>rsonal 
satisfaction  from  knowing  that  she  has  been  re- 
sponsible for  saving  a  life. 

0/  Many  I'oices  seeks  to  capture  the  overall 
story  of  the  Bell  Svstem  paralleling  the  nation's 
growth  in  an  interesting  and  entertaining  man- 
ner. The  film  is  available  on  free  loan  from 
local  Bell  System  telephone  offices.  ^ 

Bki.ow:    •/  scfnr  in  "Of  Many  I  oices" 
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Y's  tke  victure  that  comts  HnLAiPO 


PRODICTIONS,  111 

IS  lAST  S3r4  STRIfT 

NfW  YORK  13 


13ECENT  severe  fire  lu!>ses  tu 
■*■*■  motion  picture  film  and  stor- 
age facilities  have  resulted  in  inves- 
tigations which  prove  that  spon- 
taneous ignition  of  cclluh)se  nitrate 
fihn  can  occur  when  such  film  is 
in  an  advanced  stage  of  decomposi- 
tion. While  the  business  fihn  indus- 
try has  converted  to  safetv  film,  it  is 
estimated  that  some  hundreds  of 
nitrate  motion  picture  negatives  re- 
main on  hand  in  film  libraries  and 
company  storage  vaults  across  the 
country. 

These  old  negatives  (and  some 
nitrate  prints  too)  constitute  a  def- 
inite fire  hazard  if  they  are  not 
carefully  checked  for  signs  of  ad- 
vanced decomposition.  During  the 
initial  inspection  of  film  storage 
facilities,  it  is  possible  that  a  rela- 
tively high  proportion  of  nitrate 
films  may  be  found  in  advanced 
stages  of  decomposition.  When  the 
subject  matter  is  important,  the  film 
should  be  copied  and  the  original 
destroyed:  if  the  material  is  not 
valuable,  the  film  should  be  de- 
stroyed   at   once. 

Nitrate  Ignites  Spontaneously 

Prior  to  the  recent  investigations 
by  the  .National  Bureau  of  Stand- 
ards, it  was  generally  believed  that 
nitrate  film  would  not  ignite  spon- 
taneously at  temperatures  ordinarily 
encountered  in  a  film  vault.  But 
tests  made  by  the  NBS  Fire  Protec- 
tion Laboratory  have  shown  that 
spontaneous  ignition  is  an  inherent 
hazard  of  old  nitrate  film. 

In  the  tests,  samples  of  nitrate 
films  in  various  stages  of  decompo- 
sition were  supplied  by  the  National 
Archives  for  the  purpose  of  simu- 
lating conditions  which  may  have 
prevailed  at  the  fire  locations.  These 
samples  were  stored  in  a  special 
chaml>er,  the  temperature  of  which 
was  controlled  and  recorded.  Each 
film  was  packed  in  an  individual 
can  which  was  in  turn  wrapped  in 
mineral  wool  to  retain  the  heat  of 
the  decomposition  reaction.  The 
temperature  in  the  chamber  was 
initially  95  degrees  and  then  it  was 
increased  slightly  at  intervals,  but 
always  maintained  below  that  of  the 
reacting  film. 

Temperature  Kiiild"  I  p 

At  a  chamltcr  tem|)erature  of  106 
degrees,  one  roll  of  film  in  the  more 
advanced  stage  of  decomposition 
was  found  to  \>c  increasing  in  tem- 
perature at  an  accelerating  rate.  On 
the  17th  day  of  storage,  with  the 
chamber  temperature  still  at  106  de- 
grees, ignition  of  the  film  occurred. 
Its  temperature  at  the  lime  had 
reached  14f)  degrees.  With  the  cham- 
Ix'r    held    at    120    degrees,    another 
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Old  Nitrate  Films  Present  Fire  Hazard 


m  KKM    OF  STANDVKDS  ADVISES  CHECK  OF  OI.DEH   FILMS 


case  of  spontaneous  ignition  oc- 
curred when  a  roll  caught  fire  after 
self-healing   lo    ISO  degrees. 

(^ool  Air  Kriliices  Ha/.ard 
Because  the  number  of  samples 
investigated  was  small,  it  is  doubt- 
ful whether  100  degrees  is  the  low- 
est l<'mpcralurc  at  which  a  reel  of 
deteriorating   film   will  self-ignite. 

The  results  obtained  in  the  .NBS 
tests  indicate  that  good  film  does 
not  self-ignite  at  ordinary  storage 
temperatures.  In  one  of  the  govern- 
ment film  di'positories,  large  quan- 
tities of  cellulose  nitrate  film  have 
been  stored  in  standard  vaults  in 
which  the  temperatures  are  main- 
tained at  about  70  degrees  b\  an  air 


conditioning  system.  Several  inspec- 
tions of  film  in  thi-i^L-  vaults  did  not 
reveal  evidence  of  serious  film  de- 
composition. Relatively  low  tem- 
peratures will  materially  decrease 
the  possibility  of  a  fire  by  spon- 
taneous ignition  and  at  the  same 
time  preserve  the  film  for  its  in- 
tended  purpose. 

Heniovc  Deteriorating  Film 

The  logical  approach  to  safe  stor- 
age is  the  removal  of  all  film  show- 
ing signs  of  deterioration.  Such 
film  can  readily  be  found  by  sched- 
uled inspections  of  stored  film 
stocks.  Inspection  personnel  should 
be  trained  to  recognize  decompos- 
ing   film    by    appearance,    and    to 


DE  FRENES 


1909  BUTTONWOOD  STREET- PHILA. 30,  PA. 
RIttenhouse  6-1686 


35  MM-16  MM -COLOR -BLACK  &  WHITE 


SOUND 


SYSTEM 


ilassify   its   condition   according 
the  following  categories. 

In  the  first  stage  of  detcrioralio 
the  photographic  portion  usual 
shows  an  and)er  discoloration  wit 
fading  of  the  picture  image.  In  ll' 
second  stage,  the  emulsion  lK,'comi 
adhesive  and  llie  film  tends  to  sti< 
together  during   unrolling. 

Examples  of  Decomposition 

Film  in  the  third  stage  of  d 
lerioration  has  portions  which  a. 
soft,  contain  gas  bubbles  and  em 
a  distinctive  noxious  odor.  In  tl 
fiiurlli  stage,  the  entire  film  is  sol 
it  ina\  be  welded  into  a  single  mat 
and  frequently  its  surface  is  CO 
ered  with  a  viscous  froth.  A  stron 
odor  is  in  evidence.  The  film  ma; 
degenerates  partially  or  entirel 
into  a  brownish  acrid  powder  in  tl 
fifth  and  final  stage. 

When  films  in  the  third,  fourt 
and  fifth  stages  of  decompositio 
are  designated  for  disposal,  the 
should  be  submerged  immediatel 
in  water-filled  drums,  carried  t 
remote  area  and  destroyed  by  bun 
ing.  The  ground  on  which  the  fill 
is  to  be  burned  should  be  free  c 
brush,  grass,  leaves  or  other  litte 

Precautions  for  Burning 
Burning  should  be  confined  t 
batches  of  not  more  than  25  pound 
because  the  heat  from  large 
amounts  of  film  creates  a  stron 
updraft  which  may  bear  fragment 
of  burning  film  considerable  di 
tances.  thus  endangering  neighbo! 
ing  ])roperties. 

I  nder  no  circumstances  shouli 
films  be  burned  in  an  inhabitet 
area  or  within  a  building.  The  rapii 
production  of  gases  during  th' 
burning  makes  it  extremelv  danger 
ous.  particularly  if  the  film 
burned  in  a  furnace  or  confinet 
space.  During  test  fires  in  a  wdl 
ventilated  vault,  engineers  record 
pressures  as  high  as  18  pounds  pe; 
s(]uare  inch.  No  ordinarv  furnaci 
structure  could  withstand  such  pres 
sure;  its  breeching  would  fail,  thui 
filling  the  furnace  room  with  flame 
and  |)oisonous  gases.  H 


Passenger  Liner  Will  Feature 
Two  Motion  Picture  Theaters 

♦  I  he  giant  passenger  liner.  SS 
I  nited  States,  largest  ship  ever 
launched  in  this  countrv.  is  now 
licing  outfitted  with  two  complete 
i>uilt-in  motion  picture  theaters 
which  will  show  manv  sponsored 
films. 

lU'A  motion  picture  projection 
and  sound  reproduction  equipment 
will  be  installed  in  time  for  the  ves 
-el's  maiden  trans-Atlantic  run  next 
spring. 


BUSINESS    SCREEN    MAGAZIM 


Old  cusiums  die  hard.  Many  lecturers  slilt  seem  to  think  they  must  stand 
before  the  screen  and  wave  a  wand. 

That's  outmoded  . .  .  passe  . . .  incfTicieni,  since  Bescler  put  the  POINTEX  t 
PROJECTION  POINTER  on  the  VL  -LYTE.  Now  the  speaker  stays  behind 
the  projector,  views  an  undistoned  picture  just  as  the  audience  sees  it,  and 
points  out  details  by  a  moving  arrow  of  light.  A  convenient  control  knub  ac 
the  front  of  the  projector  enables  the  speaker  to  direct  the  arrow  anywhere 
on  the  screen  just  exactly  where  he  wants  it. 

This  patented  POINTEX  t  PROJECTION  POINTER  is  only  one  of 
many  of  VL'-LYTE's  novel  features  directly  devised  to  meet  the  modern  needs 
of  visual  education  teachers  and  lecturers. 


Because  VU-LYTE  is  replete  uilh  tested  innotjtions  to  make 
both  lecturing  and  vieuing  easier,  it  is  the  unriialled  leader  for 
opaque  projection  in  schools,  churches,   clubs,   and  business. 

1  .  YOU  CAN  ute  the  VU-LTTI  In  a  portlolly  llghtsd  room.  Total 
darknott  Is  not  necettory  in  order  to  obtoln  clear,  thorp  images 
and  brilliant  colors  —  because  VU-LYTE   provides  txtra  illumination. 

2,  YOU  CAN  feed  mixed  or  continuous  copy  through  smoothly, 
without   light   flashes,    by    means    of   the    Beseler    FEED-O-MATIC 


•PjC.  PcndiriK 
tPiirtiieJ 


m 


THE  NEW 

VU-LYTE 

OPAQUE  PROJECTOR 


METAL   tELT  CONVEYOR.   Ai   new  copy  It  f«d  In   at  the  t*ft  »td«  of 
the  proi«ctor,   preceding   copy  it   ejacted  from  the   right   »ld«. 

3.  YOU  CAN  uto  copy  *'a>  is"— without  mounting  or  inserting 
Into  any  special  holding  device.  The  unique  Beseler  VACUMATIC* 
PLATEN  holds  oil  copy  ahtolutwiy  Pat  during  protection.  A  full 
SVi  X  11  poge  letter  or  a  postoge  stomp  con  be  projected  with 
equal   ease,    without   curl   or   flutter. 

4.  YOU  CAN  use  VU-LYTC  on  on  uneven  surface  -project  on 
small  or  large  screens.  In  oddltion,  VU>LYTE  Is  an  amoxingly  quiet 
and   cool-operotlng  opoqu*  pro|«ctor. 


These  advanced,  exclusive  features,  plus  others, 
are  inci>rp<ira(cd  in  a  projcLtor  that  weighs  only   ^S  lbs. 
and  is  Rini  (in  IN  PRK  l-.  Ask  fi>r  tree  demonstration 
of  the  prccision-buili  Vl'-L^'TH  in  your  own  projection 
room.  And  fur  more  information  regarding 
[his  truly  new  concept  in  opaque  projection, 
ask  for  booklet   F 


(S<5kfe^&^ 


CHARLES 


60      Bodg«r      Av«nu*, 

t^orfd'i     Lorgrtf     Monufocfurer 


COMPANY 


Nvwork      I,      N.     J. 

of    Opoqu*    fro/ccftofl    fqwipm.iil 


N  I    \l  R  K  K 
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'"Investment  in   Human  Welfare" 
Selected   for   National    Distribution 

■^An  Investment  tn  Human  If  el- 
fare,  21  inin.,  color,  produced  ear- 
lier this  year  for  the  Stale  of  West 
Virginia,  has  lieeii  ci>in|ilcteiy  re- 
vised l>y  its  prudiniT.  I  nifiiiiis.  Inc., 
and  is  now  sponsored  jointU  liy  llie 
State  of  West  Virginia  and  the 
Federal  Office  of  Vocational  Ke- 
lialiililation.  It  is  being  sliotvn  na- 
lionally. 

The  piilure  rinfihasizcs  lluil  niorc 
than  half  a  million  men  niid  women 
disabled  b\  war.  disease,  accidents 
and  injuries  at  birth,  are  already  at 
work  in  the  U.S.  Actual  cases  are 
shown  of  blind,  arndess.  arthritic 
spastic,  legless,  the  deaf  and  others 
turning  in  cxcelleni  work  records  as 
skilled  laborers,  foremen,  barbers. 
secretaries,  pharmacists,  hnwcrs. 
etc. 

Threading  through  the  film  is  the 
story  of  Ixflie  Smith  ( plaved  by 
himself  I,  a  veteran  who  returns 
from  the  war  unharmed,  loses  his 
left  leg  in  a  mine  cave-in.  gets  a 
new  leg  through  rehabilitation,  as 
well  as  a  job  as  a  niachinisl  in  a  fai- 
lor\.  L,effie.  and  the  half  million 
other  disabled  are  actually  making 
work  records  slightly  better  than  the 
non-handicapped.  It  is  revealed  that 
they  have  less  absenteeism,  fewer 
accidents,  less  turnover,  more  eflS- 
ciency,  and  in  certain  cases,  their 
handicaps   are  even   advantages. 

Tlie  role  of  the  Office  of  Voca- 
tional Rehabilitation  is  described  by 
its  Federal  Director,  Miss  Mary 
Swit2er.  OVR  annually  provides 
hospital  and  medical  care,  essential 
iherapv.  job  training  and  placement 
(or  more  than  75.000  men  and 
women  throughout  the  U.S.  Operat- 
ing in  a  network  of  431  state,  re- 
gional and  local  offices,  this  pro- 
gram is  financed  as  an  investment  in 
human  welfare. 

At  the  end  of  the  film.  West  Vir- 
ginia's Governor  Okey  L.  Pattcson, 
who  lost  both  legs,  points  out  tliat 
rehabilitation  pays,  that  the  handi- 
capped or  unemployed,  is  a  tax 
l)urden  on  the  people:  at  work  he 
is  a  taxpayer  and  contributor  to  the 
gross  product  of  the  nation. 

McGraw-Hill  Text  Films  Releases 
"Disaster  Control"  for  Plant  Use 

♦  Disaster  Control.  21  niin..  h/w, 
a  new  film  on  civil  defense  for  in- 
dustrial organizations  has  been  re- 
leased by  the  Text-Film  Depart- 
ment of  the  MrGRAW-fTii.i.  Book 
Company. 

Based  on  an  article  in  the  Ameri- 
can Machinist  magazine,  ihc  film 
gives  a  blueprint  for  the  formation 
of  a  functioning  disaster  control  or- 
ganization. It  stresses  the  need  for 
»elf  help  when  outside  agencies  are 


Pictures  on  Products  &  Public  Interest 


overwhelmed,  and  for  llic  inmiediate 
organization  of  cadres  to  gel  an 
overall  plan  going.  All  the  tech- 
niques shown  are  aimed  al  securing 
one  result  above  all  others:  the 
restoration  of  vital  produclioti  (low 
to  normal  level. 

Disaster  Control,  produced  by 
Transkii.M,  will  be  sold  for  about 
.■?I0<). 

Crawley  Mokes  ProcJuct  Review 
Film  for  Notional  Carbon  Ltd. 

♦  Carryinp  the  Tonli  for  Jim  is  tin- 
name  of  the  new  film  being  pro- 
<luced  by  Crawley  Films  of  Ottawa 
lor  National  Carbon  Ltd.  It  is  de- 
signed to  give  salesmen  a  preview 
<if  the  coming   vear's  products. 

Kmphasi/ing  that  in  Canada  alone 
six  million  dollars  is  spent  on  bat- 
teries each    year,   the   (ilrii   n<il    miK 


suggests  new  sales  approaches  for 
improved  products  but  also  points 
out  that  a  customer  market  should 
never   be   taken    for   granled. 

National  (!arbon  Ltd..  with  head- 

cpiarlers   in  Toronto,  will  distribuli- 

Cur r)  inn  ''"'  I  orr/i  for  Jim  to  salo 

slaflFs  of  wholesalers  across  Canada. 

»        •        • 

Sarro  Films   New  TV  Commercials 

♦  r«ii  new  series  of  animated  TV 
i(inun<'r('ials  have  been  prixluced  b\ 
S\HI(A   Im;..  Chicago. 

in  one,  a  musical  staff  thai 
changes  magically  into  "sky  blue 
waters"  serves  as  the  picture  theme 
of  one  60-se<-orid  and  three  20-sec- 
(ind  s|)ots  made  for  llannns  Beer. 
Presented  through  CamI'BELI.- 
VIn  iiL.N.  Inc.,  Minneapolis,  the  new 
series    utilizes    the    same     musical 


"One  of  the  finest 

"You  have  done  a 

"Everywhere  the 

investments  we 

highly  commendable 

reaction  has  been 

have  ever  made," 

job  under  very  trying 

excellent.  You 

circumstances," 

have  our  sincere 

-MORTON  H.  BORHER 
Vice-President 
Amelia  Earharl  Luggage 

-HAROLD  FREDFL 

Sales  Muna^er 

Valley  Upholstery  Corp. 

appreciation." 

-R.  C.  BERGMAN 

Ailvcrtising  Manager 
Benjamin  Moore  &  Co. 

"The  consensus  of 

".,, reaction  among 

"When  more  and 

everyone  present 

our  affiliates  abroad 

better  films  are 

is  that  this  film  tops 

has  been  most  favor- 

wanted, you  can  bet 

anything  they  have 

able." 

Campus  will  get 

ever  seen." 

the  nod." 

D    W.  ARMSTRONG 

fiietlilne  Director 
Boys'  Clubs  of  America 

-O    W    CORRIE  ■ 

Standard  Oil  Company 

-LOUIS  P.  CORBETTA 
Sixrelary 
Corbella  Construction  Co. 

"Member  companies 

have  received  tre- 

"This film  has 

mendous  dividends  in 

fulfilled  our  require 

initial  orders  and 

ments  to  a  greater 

new  connections.  We 

degree  than  we  ever 

are  deeply  grateful 
to  you." 

-O    W.  IRWIN.  PreiiJent 
Rail  Steel  Bar  Au'n. 

anticipated." 

PAUL  W    DIECKMAN 
^'lc  e-Presitleni 
Wagner  College 

CAMPUS  FILM 
PRODUCTIONS 
161  Remsen  Street 

Brooklyn  }.  N.  ¥.      TR  $  6:96 

jingle  useil  iti  radio  spots  lo  present 
lliiiiiiti's  Beer  to  televiewers. 

Ill  the  .second  series,  ihe  animated 
trademark  of  Bruce  Floor  I'roductj 
shows  TV  viewers  how  to  care  for 
their  floors.  Produced  through  the 
Christiansen  Auvektisinc 
Agency,  one  6()-second  and  three 
2()-second  film  commercials  <  oin- 
prise  the  series. 

Ccmera  Takes  West  Pointers 
Fiom  Plebes  to  Commissions 

♦  The  camera  takes  a  class  of  cadets 
through  the  four-year  course  al  the 
U.  S.  Military  Academy  with  ba<  k- 
ground  music  by  the  West  Point 
Band  and  the  Cadet  Choir,  in  a  28- 
minute  16mni  production,  This  Is 
West  Point,  made  by  the  Signal 
Corps,  Department  of  the  Army. 
The  film  is  cleared  for  all  public 
non-profit,  television  and  theatrical 
showings. 

Depicted  are  classwork,  extra- 
curricular activities,  sports,  driU 
and  parade  maneuvers  and  social 
interests. 

For  loan,  address  the  Signal  Of- 
ficer. Commanding  General's  head- 
f|uarters,  as  follows:  First  Army, 
Governor's  Island,  New  York  City 
4:  Second  Army,  Fort  George  G. 
-Meade,  Md.:  Third  Army.  Fort  Mc- 
Pherson.  Ga.;  Fourth  Army,  San 
Antonio,  Texas:  Fifth  Army,  Chi- 
cago, 111.;  Sixth  Array,  San  Fran- 
cisco, Cal. 

British  Paraplegic  Film  Available 

♦  \  young  glider  pilot  who  lost 
both  legs  and  the  power  of  speech 
but  fought  through  his  misfortunes 
to  become  a  welfare  officer  is  the 
hero  of  The  L  ndejeateil.  -tO-minute 
subject  which  the  British  Academy 
called  the  best  documentary  film  of 
19.50.  The  film  is  now  available  in 
I6nim  sound  version,  rental  $.5. 
liurchase  S125.  from  British  Infor 
matioii  .Services.  .30  Rockefeller 
Plaza.  New  York  City  20.  and 
branches  in  Chicago,  Washington. 
1).  C.  and  San  Francisco. 

Civil   Air  Patrol  Training  and 
Service   Shown   in   New   Film 

♦  Pointing  up  the  CiviL  Air  Pa 
trol'.s  function  in  national  defense 
and  emergencies  is  a  new  20-minuti- 
1()  mm.  black -and -while  subject 
made  b\  .Xmerican  Film  Producers 
for  the  Department  of  the  Air  Force. 
Civil  Air  I'alrol  is  now  being  dis- 
tributed for  non-profit  screenings. 

Supplement  to  S.O.S.  Catalog 
Shows  New  Equipment  for  Studios 

♦  S.  <  >.  .'■^.  CiMNM  Si  1'1>I.\  ('(IHI'. 
lecenllv  released  a  -H-page  sup|ile- 
iiienl  lo  their  catalog  Sturelab  8A. 
Describing  equipment  for  the  cam- 
eraman, studio  and  laboratory  al 
current  prices,  this  new  list  is  avail- 
able upon   request. 
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BUSINESS    SCREEN     M  A  G  .A  Z  I  N  E 
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SEEING  IS  BELIEVING 

.  .  .  AND  STEREO  ADDS  PERSUASION 
TO  YOUR  SALES  PRESENTATION! 

The  finest  STEREO  EQUIPMENT  is  made  by  BRUMBERGER! 


NEW  LOWEST  PRICED 
PRECISION  VIEWER! 

BRUMBERGER 

STEREO  VIEWER 

Sturdy,  lightweight,  colorful  polystyrene  (hard-impdct,  practically  unbreakablelj 
with  fine  optically  ground  and  polished  lenses.  Improved  lighting  system,  bat- 
tery illuminated  with  push-button  switch,  makes  transparencies  more  brilliant 
than  everl  Pin-point  focusing;  streamlined,  handsome  design — greatest  value 
in  stereo  viewers  on  the  market! 


=  1265  Viewer 
(lets  batteries) 


$Q95 


rrllil 
Stereo  File 


$095 
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Convenient  Size  File 
for  Salesmen  I 

BRUMBERGER 


STEREO  FILES 

Portable,  compact  carrying  and  storage 
case  for  stereo  accessories.  All  steel,  lux- 
uriously finished  In  platinum  grey  wrinkle 
enamel.  Equipped  with  comfortable  metal 
handle  and  snap  catches. 


Holds    Stereo    Viewer,    50    metal    or    glass  stereo    mounts    in    5 
group    compartments,  or  up  to    125  cardboard  stereo  mounts. 


Self-Aligning 
Self -Centering 

BRUMBERGER 

STEREO  BINDERS 

Most  economical  binders  made!  Save  hours  of  precious  time^ 
no  more  tapes,  masks,  kits — simply  set  transparencies  in  ac- 
curately spaced  prongs,  cover  with  dear  glass,  snap  on  cover. 
(Snaps  apart  easily,  too,  for  use  over  and  over  again).  All 
steel — fits   in   standard    I  Vj"  x  4"  stereo   viewers   or   projectors. 

$^50 


=  1  166  Box  of  24  sets 
(plus  extra  glass) 


4 


WRITE  FOR  OUR  CATALOG  OF  SLIDE  &  STEREO  VIEWING,  BINDING  &  FILING  ACCESSORIES: 
MOVIE  REELS,  CANS,  CHESTS,  ETC.   SPECIAL  QUANTITY  DISCOUNTS  TO  INDUSTRIAL  USERS! 

AVAILABLE    FROM    YOUR    A  V    DEALER,    COMMERCIAL   PHOTOGRAPHER.   AD  AGENCY,   ART  STUDIO 


Some  other  BRUMBERGER  Audio  Visual  Products 


n 


yd 


Fil*  for 

Film  Strip 

C«ni 


C«bin«tt  for 

Slid«*&  Film  Strip 

Cant 


A)l-St*«l 
8mm  A   16mm 


Vl»w«f  for 

2.2  t  2^4.2^4 

Binder! 


Ch«ttt  for 

8mm  &  16mm 

Fllmt 


Filat  (or  AII.Su«l 

2i2.  2'/]i2</'].  2^412^  Bii>d*n  for  Unttn. 

ft  J'/t'*  Bindtrt  3Smm.  2I/4  TrcmptrviKiol 


RELIABLE    PRECISION    MANUFACTURING    CONTINUOUSLY    SINCE    1904 


BRUMBERGER  SALES  CORP.  ^^.X'Th ": 


N  1    \I  U  K  R 


\  «n.  I  M  K    1 :  •   1  •' :  1 
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In  the^ 


Gladding,  McBeans  New  Picture 
Unfolds  History  of  Ceromics 
♦  The  An  ol  KfraiiiD.s  is  the  dra- 
matic histtir)  iif  i-iTiiniits  fniiii  the 
origin  of  the  first  sun-baked  clay 
bowl  |i>  the  porfe<'tion  of  the  finest 
piece  of  nioihTn  translucent  china. 
Beginning  in  Kg>|i|  and  Greece, 
the  fascinating  de\eli>pnienl  of  ce- 
laniic  art  is  taken  back  to  its  ori- 
sins.  The  story  of  the  ancient  pot- 
ter's wheel  is  reccjunted,  examples 
of  famous  Knropeaii  <eraniics  are 
illustrated  and  the  art  c>f  the  Chi- 
nese, with  its  jioautiful  form  and 
glazes,  is  used  to  portray  the  devel- 
opment of  porcelain. 

Moving  into  modern  times,  the 
fdin  vividiv  explains  the  difTerence 
lietween  china  and  earthenware.  The 
story  arrives  at  th<'  present-day 
production  of  dinnerware,  dramat- 
ically presenting  the  evolutionary 
processes  of  today's  fine  china  and 
earthenware  as  a  contrast  to  the 
crude,  handmade  methods  of  cen- 
turies past.  An  illustration  of  a 
series  of  table  settings,  each  adapted 
to  a  different  type  of  entertaining 
and  a  particular  mode  of  living, 
closes  this  informative  and  thor- 
oughly   entertaining    fdm. 

Released  by  the  Franci.scan  Divi- 
sion of  Gladding,  McBea.n  &  Co.. 
The  Art  oj  Keramos  was  filmed  in 
16mm  color  in  the  Los  \ngoles 
County  Museum,  at  W.  &  J.  Sloane 
(Beverly  Hills),  at  the  FVancisiaii 
plants  of  Gladding.  McBean  and  al 
other  outdoor  locations.  The  film 
was  produced  by  Michael-Ai.w 
Prodlctions. 

Following  special  previews  for 
the  press,  contributors,  and  West 
Coast  buyers  and  merchandise  man- 
agers. The  An  of  KiTivilos  will  be 
available  for  immediate  use  by 
s<!hools,  club  groups  and  stores 
throughout  the  country.  Bookings 
may  Ik*  arranged  either  through 
the  Franciscan  Librarv  <if  Ceramics. 
45  East  .51st  St..  New  York  CM\ 
or  flirect  from  the  dinnerware  divi- 
sion of  Gladding.  McBean  &  Co.. 
in  Los  Angeles. 

•       •       • 

NSC  Traffic  Film  Made  by  Sarra 

*  .V  15-minulc  lilin  ainn-d  al  drivers 
of  commercial  vehicles  is  Smooth 
Operation,  recentiv  produced  In 
Sarra  I\(  .  for  the  Nationm.  Safety 
Council.  .Available  both  as  a  16nim 
motion  picture  i  moti<in  slidefilmi 
and  as  a  .3.5mm  sound  slidelilm.  the 
picture    gives    a    simple    three-part 
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ftian  which  makes  driving  easier 
for  the  nations  many  thnusands  of 
connnercial    vehicle    pilots. 

Latest  addition  to  the  library  of 
the  Council's  Motor  Transportation 
Bureau.  Smooth  Operation  was  pro- 
duced under  the  direction  of  I'ail 
M.  Com  RN.  bureau  director.  It  was 
shown  for  the  first  lime  as  the  cli- 
max to  the  "film  evening"  held  in 
this  vear's  National  Safety  Congress 
in  Chicago. 

The  film  was  directed  by  Wa\ne 
A.  Langston  and  photographed  by 
Ray  Mueller  of  Sarra's  staff.  It  was 
produced  b\  Joseph  G.  Belzer,  di- 
rector of  film  planning,  and  Harry 
)X .  Lange.  production  manager,  of 
Sarras  Chicago  studio. 


EBF  Explores  International 
Trade  in  16mm  Sound  Film 
♦  The  fundamentals  of  interna- 
tional trade,  its  problems,  policies 
and  influence  on  the  daily  lives  of 
people  id  every  country,  is  the  sub- 
ject of  a  new  17-ininute  sound  mo- 
tion picture,  W  orld  Trailr  for  Hel- 
ler Living,  released  b\  KncVCI.o- 
I'AKDiA  Britannica  Films. 

A  third  title  in  EBF's  series  on 
economic  problems  which  includes 
FroJurlivity,  Key  to  Plenty  and 
The  Federal  Reserve  System,  the 
new  film  is  designed  to  create  an 
understanding  and  appreciation  of 
world  trade.  It  is  inlendeil  for  high 
school  and  college  classes  as  well 
as  for   everv   adult   concerned    with 


WHEN  YOU  HEAR  THE  CLAIM 

"as  Good  as  DA-LITE'^ 


RtmmtR 

Da-LiteV  12  >«"ar  record  af  "Hrst-"  in  pr<t- 
jection  ••creen  improvements  ha-^  never  been 
equalled.  Only  Da-Lite  Screen-*  have  such 
impnrlant  features  a< 

•  OCTAGON  CASE 

The  flat  hack  permits  the  fabric  to  unrolt 
from  the  case  without  touching  it.  Since  the 
fabric  ne\er  rubs  against  the  edges  of  the 
case  opening,  it  lasts  longer.  No  round  case 
can  equal  this  non-rubbing  feature  of 
Da-LiteV  octafion  case. 

•  GABLE-TOP  LEGS 

Anhril  on  top  like  a  fable  roof,  thr  lripo<l 
lops  on  thr  l)a-l-ile  Df  Luif  ChallrnBrr  can 
\%ith>itan<l  strains  that  ^otild  bend  Irirs  of 
ronventitmal  desi(in. 

•  DA-LITE  CRYSTAL-BEADED 
Fabric  for  Brighter  Pictures 

Because  »>f  their  •■uperior  light  reflective 
qualities.  Da-Lite  Crystal-Beaded  Screen^ 
are  preferred  by  many  of  the  most  critical 
projectionists — visual  educators,  lecturers, 
and  industrial  film  users  as  well  a-  ad\anced 
amateurs.  They  are  made  better.  Here's  why! 

A.  Three  opoque  cooringi. 

B.  Non-togging,  non-crocking 
fobric  of  uniform  weove  and 
highejt  teniile  jtrength. 

C.  Mighe*!  quality  PyfOKytin 
focing. 

D.  Coating  futei  beadi  to 
Pyroxylin, 

E.  Dolile  Cryilal  Beodi  for 
maximum  brightneii. 

YOUR  DfAlER  HAS  DA-LITE 
SCREENS   FOR   EVERY   NIEDI 


The  Screens  EXPERIENCE  Bullf 
— famous  for  qualily  since  1909 


Ttie  Deluxe  Challenger  ® 

con  b«  set  up  quickly  and  eailly.  Folds  com* 
poctly  for  eoiy  sloroeo.  Modorotoly  priced. 
Avoiloblo  in  tquofs  and  rectongulor  lizoi  from 
30"   x   40"   through   70"   x   70". 


Send ^r  FREE 

Do-Liie  Cryilot-Beoded 
icreen  fabric  and  copy  of 
helpful  brochure  "Plonning 
for    Effective     Projectior^ " 


.  k  kkiAjJ^. 


COUPON  „,, 


NOW 


ffl^ 


DA-LITE  SCREEN  COMPANY,  INC. 


3703  N.  PuloiVi  Reed     •     Chicago  39.  Iltinola 

Please  send  I- RK!-.  sample  of  D.i-l.tre  Cr\  stal-Be-liled 
vrccn  fabric  ami  your  brochure  "f'lanning  for  Effec- 
tive Projection." 

\timf 

l-irin  Kami    . 

.■tJdrtii  


7.'n 


St:ilr 


tlic  ciinsiiitTutioM  uf  |>iiI)Ik'  atlairg 
and  for  use  by  ('iimpanii'.s  t-xporliiig 
goods  and  scrvicfs  to  show  to  ilicir 
fiM|)lo\ecs  at  lioiuc  and  aliroad. 

lilt'  film  o|irns  on  Imard  a 
frciglitiT  in  port.  Tin-  captain  of 
the  ship  turns  from  his  work  to 
explain  to  the  audience  the  ini|ior- 
tance  of  world  trade,  its  implica- 
tions and  ellect  upon  e\er\  nation. 
He  explains  the  various  activities 
of  the  port  and  iti  following  scenes 
the  story  of  sugar,  tin,  cotton  and 
wheat  is  told  as  examples  of  the 
passage  of  goods  from  their  source 
to  world  ports. 

Through  narration  and  aniinaled 
drawings,  it  is  demonstrated  that 
the  division  of  labor  necessary  to 
supply  goods  in  every  conimunitx 
also  applies  to  the  world  conimunil\ 
of  nations.  The  film  explain-  tin- 
need  for  an  interchange  of  good- 
hetween  those  areas  of  heavy  in- 
dustrial production  and  the  area- 
specializing  for  climatic  or  other 
reasons  in  the  production  of  food 
and  raw  materials.  It  is  emphasized 
that  the  greater  part  of  world  tradr 
consists  of  an  interchange  of  good- 
and  services  between  the  industrial 
countries  themselves  since  thpv  have 
ihe  highest  standards  of  li\ifig  and 
thus  the  greatest  demand  for  goods. 

The  film  then  raises  the  (juestion 
of  trade  barriers  and  other  regula- 
tions which  interfere  with  the  ex- 
change of  goods  between  countries. 
In  concluding  scenes  it  attempts  to 
answer  this  question  in  a  discussion 
between  a  newspaper  editor  and 
Iwo  citizens  who  object  to  his  lib- 
eral trade  views.  The  pros  and  cons 
of  a  freer  exchange  of  goods  are 
discussed,  and  the  advantages  and 
gains  received  when  there  is  a  bet- 
ter balance  of  trade,  a  minimum  id 
trade  barriers,  and  a  manv-sided 
trade  moving  relatively  freeb 
among  all  countries,  is  illustrated. 

World  Trade  for  Belter  I.ivinp 
may  be  purchased  outright  from 
Encyclopaedia  Britannica  Films, 
Wilmette.  111.,  for  S85  or  from  any 
of  eight  branch  offices  in  New  York; 
Boston:  Birmingham.  Michigan; 
.Atlanta:  Dallas:  Portland.  Oregon: 
Chicago  and  Los  Angeles.  It  mav 
be  rented  for  S4.50  for  one  to  three 
days"  use.  and  Sl.(M)  per  day  there- 
after. 

•        *        • 

Canadian  Motion  Picture  Tells 
Story  of  Great  Lakes  Freighter 
♦  Ai.uKRT  J.  Maiwo.x  Phoduction.s. 
Midland.  Ontario.  Canada,  is  cur- 
renti)  producing  a  20-mimite  color 
molion  picture  titled  .-/  .^7i//)  Is  Horn 
which  tells  the  story  of  the  largest 
iipiier  lake  freighter  to  be  built  in 
Canada.  Other  recent  films  include 
Huronia  Story,  High  Portage  and 
in.mo  Islands. 
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Foundry  Operations  Featured 
in  New   Lebanon  Steel   Film 

♦  Steel  with  a  Thousand  Quali- 
ties has  been  recently  rfii-aseJ 
by  the  Ix-hanon  Steel  Foundry 
through  MoDKRN  Talking  Pic- 
turf.  Skrvice,  Inc.  A  i6niin 
sound  and  color  motion  pirturi- 
presentation  o{  steel  casting  op- 
erations, the  fihn  is  limited  for 
distribution  on  free  loan  to 
technical  societies,  engineering 
schools  and  similar  societies. 

Roland  Hkkd  rKODicnoNS, 
Inc.,  produced  this  new  film, 
describing  the  manufacture  of 
carbon,  special  alloy  and  stain- 
less steel  castings.  Centered 
around  a  ,H8-minute  tour 
through  till-  sponsor's  Lebanon, 
Pa.,  plant,  this  scientific  study 
follows  the  processing  of  steel 
castings  from  blueprint  stages 
to  testing  of  completed  samples. 
In  adtlilioii.  it  describes  the 
complex  \arii-ty  of  uses  for 
custom-ordered  castings  de- 
manded by  modern  industry. 

Booking  requests  for  5/ee/ 
with  a  Thousand  Qualitirs  may 
be  addressed  to  Modern  Talk- 
ing Picliirr  Service,  Inc..  45 
Rockefeller  Plaza,  New  York 
20,  New  York.  Users  pay  only 
transportation  charges  for  the 
film  prints,  which  arc  distrib- 
uted from  27  MTPS  film  li- 
braries. 

•       •        • 

Santa  Fe  Film  Tells  Story 
Camera  Behind  the  Camera 

♦  The  Santa  Fk  Railway  has 

1  .leased  a  new  film.  A  Picture 
I <■  Made,  which  is  the  pictorial 
-tory  told  l)\  till-  camera  behind 
till-  camera  that  filmed  the  re- 
nt Columbia  release,  Santa 
/  '•.  starring  Randolph  Scott 
ind  Janis  Carter. 

A  I6mm  sound  anil  color 
dim,  running  22  minutes,  the 
picture  shows  many  of  the  in- 
genious methods  used  in  Holly- 
wood to  reproduce  authentic 
action  scenes  from  days  gone 
by.  It  also  features  the  tremen- 
dous amount  of  preparation  in- 
volved in  making  a  picture  even 
before  a  single  camera  is  set  up. 
Some  of  the  interesting 
points  covered  in  the  film  in- 
clude how  night  scenes  are 
filmed  in  daylight,  how  huge 
desert  wind  storms  are  created 
and  which  scenes  are  shot  on 
location  and  which  on  studio 
lots. 

The  film  may  be  secured  on  a 
free  loan  basis  (excepting  re- 
turn transportation  charges) 
from  the  Santa  Fe  Film  Hurcau. 
80  F«  Jackson  in  Chicago. 


AMPRO  16mm  SOUND  PROJECTORS 
FOR  EVERY  NEED...EVERY  BUDGH! 


AMPRO  Sjt.ttut 


m  Weighs  only  /   Simple,  centralized 

\i    29  lbs.  complete 


a   Simple,  < 
V     controls 


m  Patented  "film 
Ir      cradle"  saves  filr 


Easy  to  carry  .  .  .  easy  to  set  up  .  .  .  easy  to  thread  .  .  .  easy  to  operate 
.  .  .  that's  the  high  precision  Stylist  Projector!  Delivers  brilliant 
screen  illumination  and  lifelike  sound. 

Effective  in  auditoriums  when  used  with  Ampro  Model  690  Power 
Speaker.  Sound  and  silent  speeds.  Uses  AC  or  DC  current.  Projector 
has  jack  for  microphone  and  phonograph,  complete  with  Stylist 
Speaker  and  carrying  case. 


AMPRO  %Mmnj  30 


Serves  needs  of 


No  transferring 


t   serves  neeas  or  g  no  iransrerring  g   swing-our  gaie  re 

w      large  audiences        If     of  reels  or  belts        w      quick,  easy  clean 


Swing-out  gate  for 
ling 


A  compaa  and  portable  projector  designed  to  meet  the  specific 
demands  of  auditoriums  with  large  size  screens  for  large 
audiences.  The  improved  new  Premier  30  combines  profes- 
sional sound  projection  with  new  operating  ease.  Equipped 
for  both  silent  and  sound  film  speeds  and  reverse  operation. 
Operates  on  50-60  cycles,  105-125  volts  AC. 


AMPRO  Arc  20 

f   Serves  needs  of  g   A  limes  greater  , 

V     largest  audiences  w      illumination  v 


Automatic 
carbon  feed 


8mm  Cameras  and  Projectors 


The  ideal  high  precision  projector  for  outdoors,  or  largest 
auditoriums.  High  Intensity  Arc  (30  Amp. )— automatic  car- 
bon feed  —  relay  con(rt)lled  rectifier— powerful,  multi-purpose 
amplifier — two  12'  speakers  — heat  filter  for  film  protecti»>n— 3  inch  f2.0 
lens  (2  to  4  inch  available)  — these  features  added  to  extremely  easy 
operation,  make  the  Ampro  Arc  20  an  overwhelming  favorite  for  pro- 
fessional use. 

yNntt  now  for  fft^i  IH»ratur»  on  Ampro  16mm  Sound  Proj»ctonl 

AMPRO    CORPORATION, 

(Gmnmral  Prmciiion  Bqvipm»nt  Corporation  Suhttdiary) 

2835  N.  Western  Ave.,  Chicago  18,  III. 
16mm  Sound-on-film    •    Slide  Projectors    •  Tape  Recorders 


.\    BUSINESS    FILM    RKFERENCE    \M)    KKSKAKCII    I.IIJHAHV     \l     M»ll{    SKKN  ICE 

Write  todav  for  complete  details  on  the  hilm  Guide  services  have  nt>w  been  improxrd  to  mert  your  netds. 
Library  and  the  Business  Film  Bookshelf  Scrvicis  Addrejw:  Film  Guide  Library.  BusinrsA  Scrcrn,  LV) 
available  to  subs<-ril»rrs.    These  economical  reference         K.  Superior,  ("hicago   II.    U  rile  tiHlav     don't  delay! 
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Arthur  Weiss  Named  by  Ampro 
As  New  England  Sales  Manager 

*  Artiiir  Wkiss  has  been  ap- 
pointed Am  PRO  sales  representative 
to  serve  dealers  in  the  New  Kngiand 
li  rritory  - mnsisting  of  Maine.  Ver- 
mont, New  Hampshire.  Connecticut 
and  Massachusetts,  according  to  an 
announcement  made  this  week  b\ 
Howard  Marx  vice-president  and 
general    sales   manager    of    Ampro 

Before  joining  Ampro.  Mr.  Weiss 
«a>  Mi(l-\Vi'sl  Manager  of  Oflitial 
l-ilnis.  Chicago,  from  19-16  to  1951. 
He  has  a  wide  acquaintance  in  all 
phases  of  the  photographic  indus- 
Irv.  Mr.  Weiss  will  make  his  head- 
'luarlcrs  at  Brooklinc.  Mass. 

Mr.  L.  F.  Fai.i,o.\.  who  was  Am- 
pro's  sales  representative  in  the 
New  England  territory,  has  been 
Iransferred  to  a  similar  capacity  in 
\mpro's  Mid-Atlantic  territory. 

Princeton  Film  Center  Appoints 
Frank  Mayer  and  Horace  Schoppe 

*  The  new  production  manager  of 
the  Princeton  Film  Center.  Inc. 
is  Frank  Mayer  who  has  been  with 
HKO-Pathe  for  the  last  four  years. 
Previously.  Mayer  was  in  charge  of 
production  on  the  Betty  Crocker 
series  for  Video  Varieties,  and  he 
also  supervised  production  of  a  fea- 
ture film  produced  in  Puerto  Rico 
by  Ed  Gardner.  This  recently  re- 
leased film  is  entitled  The  Man  Willi 
l/y   Face. 

President  Gordon  Knox  of  the 
Princeton  Film  Center  also  an- 
nounced the  appointment  of  Horace 
ScHOl'i'E  as  a  special  sales  repre- 
sentative. Schoppe.  formerly  with 
Yale  &  Towne  Manufacturing  Com- 
pany, joined  the  Film  Center  last 
month. 

Tiesler  Joins  Loucks  &  Norling 

*  H  VN-  IlKMhU,  fnrmiT  vii-e  presi- 
dent and  general  manager  of  Audio 
Pictures  (Toronto),  has  joined 
Loucks  &  Norling  Studios  as  as- 
sociate producer.  He  will  concen- 
trate on  production  planning  and 
storv  treatments. 


Johnson  Named  President  of 
National  Carbon  Corporation 
♦  Adger  S.  Johnson  has  been  ap- 
pointed president  of  the  National 
Carbon  Co.mpany,  a  division  of 
I  nion  Carbide  and  Carbon  Corp. 
He  has  beiMi  \  ice-president  and  gen- 
eral manager  of  National  Carbon 
since   May.   1950. 

A  graduate  of  Virginia  Poly- 
Icchnrc  Institute.  Mr.  Johnson  has 
been  with  the  company  he  now 
heads  since  1928.  In  1933  he  was 
assigned  to  the  F.veready  battery 
plant  in  Shanghai.  China.  By  19.'-?9 
he  had  become  superintendent  of 
this  plant,  but  was  recalled  to  the 
I'nited  States  in  the  same  year.  In 
19-14.  after  serving  as  superintend- 
ent of  several  National  Carbon 
plants.  Mr.  Johnson  was  made  as- 
sistant to  the  vice-president  in 
charge   r)f   foreign    operations. 


Westrex  Corp.  Foreign  Staff  Men 
Attend  New  York  Conference 
♦  Vt  KslKK\  CoHiMiKAlloNs  subsidi- 
ary company  managers  and  record- 
ing specialists  from  Asia,  South 
America  and  Europe  recently  at- 
li-ndcd  an  (-(piipmenl  and  sales  con- 
ference in  New  \ork  (]ily  under 
the  direction  of  E.  S.  Gregg.  vice 
president  and  manager  of  Westrex. 
The  conferees  discussed  new 
operational  techniques  of  equipment 
and  surveyed  Westrex  sales  and 
servicing  activities  in  the  motion 
picture  studio  and  theater  equip- 
ment fields.  Included  in  the  fea- 
tured displays  of  new  equipment 
were  Westrex'  latest  developments- 
the  Series  1100  standard  portable 
magnetic  film  recording  system  and 
the  M4I)  re-recording  and  scoring 
console  especially  developed  for 
small  studios.  Installations  of  the 
M4D  have  already  begun. 


From   "The   Posturepedic 
Story"   for   Sea  ly    Inc. 
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W*'d    be     pleated    to     icreen 

lomc     of     ^Mf     latest     produc- 
lions    for     you.    No    obti cation. 


N(W    YOIK    •    CHICAGO 
HOLLYWOOD 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION   COMMERCIALS 
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Radiant  Names  Mark  Marbet  to 
Manage  New  England  States 
♦  Mark  Marbet,  one  of  the  men 
piikcd  to  serve  on  the  squadron 
ulii(li  photographed  the  historic 
Bikini  atom  bomb  tests,  has  l>een 
appointed  District  .Manager  of  the 
New  England  States,  Upper  .New 
^  ork  and  Eastern  Canada  for  the 
Radiant  Manlfactlrinc  Corpora- 
tion, makers  of  projection  screens. 

During  World  War  II,  Marl>et 
schooled  at  Pensacola  Naval  School 
of  Photography.  Fox  Movietonews 
and  March  of  Time,  later  returning 
to  the  Naval  School  of  Photography 
as  an  instructor. 

In  19-16.  he  widened  his  knowl- 
edge of  photographic  merchandis- 
ing by  joining  the  Eastman  Kodak 
store  in  Boston,  and  he  later  became 
a  representative  for  Burke  and 
James.  His  wide  experience  in 
photography  has  made  him  many 
friends  in  the  industry. 

Audio  &  Video  Products  Corp. 
Announces  Three  Appointmsnts 
♦  Kenneth  B.  Boothe.  William  H. 
Ilazlett  and  Robert  D.  Winstim  have 
been  appointed  to  the  staff  of  .Audio 
S  Video  Products  Corp..  730  Fifth 
\ye..  New  ^  ork  City,  it  was  an- 
nounced recently. 

Mr.  Boothe.  formerly  chief  engi- 
neer and  technical  supervisor  for 
the  I  nited  Nations  sound  and  re- 
lording  department,  was  named 
manager  of  the  instrumentation 
division.  In  this  capacity  he  will 
suficrvise  the  sales  and  service  of 
special  magnetic  tape  equipment 
and  supplies  designed  for  telemeter- 
ing  and    data    recording. 

Mr.  Ilazlett.  appointed  eastern 
sales  manager,  had  been  field  repre- 
sentative for  the  Fairchild  Record- 
ing Equipment  Corporation.  His 
new  duties  will  include  the  sup<>r- 
vision  of  Audio  &  V'ideo's  field 
sales   staff. 

Mr.  Winston,  appointed  sales 
.service  manager,  will  function  as 
liaison  man  between  the  sales  and 
service  engineering  departments. 
Before  joining  .Audio  &  Video,  he 
had  been  a  sales  engineer  for 
l.angevin  Mfg.  Corp. 
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]  Eldon  Imhoff 

Deane  White  Heads  SMPTE  Motion 
Picture  Standards  Committee 
♦  Dkank  I{.  Wllll'K.  ti'riiiiical  divi- 
siiiii  rcspurcli  dircclor  fcir  l)u  Pont 
j  Phiilo  I'roducts.  I'arliii.  New  Jer- 
'  sey.  has  Iktii  named  cliairnian  of 
the  sectional  coniinittee  on  motion 
piclures  PH22  of  the  American 
Standards  Association. 

The  appointment  was  made  by 
Peter  Mole,  president  of  the  Society 
of  Motion  Picture  and  Television 
Engineers,  the  industry'.s  sponsor  of 
all  engineering  standards. 

Dr.  White  has  been  active  in 
standards  work  for  many  years  and 
is  well  i|ualified  to  supervise  the 
program  of  international  standard- 
ization now  facing  the  motion  pic- 
lure  induslr).  Me  replaces  former 
Chairman  J.  A.  Maurer,  camera  de- 
signer and  manufacturer,  who  has 
resigned  to  devote  more  time  to  de- 
velopment wiirk  within  his  own 
company. 

In  another  change.  Dr.  Ray  L. 
Carman,  director  of  research.  Gen- 
eral Precision  laboratory.  Pleasant- 
ville,  N.  Y..  has  taken  over  as 
SMPTF-  delegate  to  the  photo- 
graphic correlating  committee  of 
ASA.  replacing  C.  R.  Keith.  Bell 
Telephtme  Laboratories.  Keith,  who 
is  well  known  to  motion  picture 
technical  people  for  his  sound  re- 
cording work  with  the  \\ Vslerii  Klec- 
trie  Company,  has  resigned  to 
concentrate  on  other  laboratory  ac- 
tivities. 

Lan*  Joins  Video  Films 
♦  Wll.f.lWf     K.     I.WK     is    now     in 
charge  of  the  sales  and  advertising 
departments  of  VlDl^o  FiLMS.   lOO-t 

F.i«l    JelTcr-.ri     \w,.    Driroil 


HOT  SPLICERS! 

Griswold  Hot  Splicers 

$65.00 

Your  (iniiftold  Splicen,  Mixirli  R2 

and    Rl    convrrird    lo    Hot    Splicrr 

,^-10. 00 

Comvra  Eqaipmcnt  Compony 

1400  Iroadway.  N.  Y.  If.  N.  Y. 

Eldon  ImhofT,  Victor  Soles  Executive, 
Dies  of  Heart  Ailment  on  November   1 

*  The  sudden  and  unlimeK  jiassing  of 
I'.i.DuN  Imikikk,  vice-president  and  sales 
manager  of  the  VltTOR  Amnuto(.KA1-|1 
('.(iltl'oUM  ION.  Davenport,  Iowa,  oc- 
curred in  that  city  on  Novend>er  1.  .\ 
heart  ailment  was  attributed  as  the 
cause. 

A  leading  authority  on  audio-visual 
and  photographic  e<|uipment.  Mr.  Im- 
liiilT  was  a<live  in  the  affairs  of  his  com- 
pan\  until  a  few  hours  before  his  <leath. 
Returning  from  a  business  trip  to  Mo- 
line.  Illinois  shortly  after  1  p.m.,  he 
collapsed  and  died. 

A  native  of  Dubuque,  Iowa,  he  was 
born  Jatiuar\  1.  ll>*>9.  son  of  the  late 
William  and  Gertrude  Imhoff.  He  be- 
came associated  with  Victor  as  a  distrib- 
utor in  1935.  For  two  years  during 
World  War  II  he  served  as  a  visual  aids 
coordinator,  setting  up  the  training  film 
utilization  program  b>r  the  Eighth  Serv- 
ice command.  Subsequentiv  he  initiated 
and  administered  a  similar  program  at 
Camp  Hood,  Texas. 

Returning  to  private  life  in  July. 
l'Jl-1.  he  joined  the  Victor  sales  depart- 
ment at  its  home  oflice  in  Davenport.  In 
1947  he  was  elevated  to  the  position  of 
domestic  sales  manager  and  in  Mav  of 
this  year  he  became  vice-president  and 
sales  manager. 

Mr.  Imhoff  is  survived  by  his  wife, 
the  former  Miss  Marv  Mever,  as  well  as 
a  sister  and  brother.  Funeral  services 
were  held  November  5  in  the  Church  of 
the  Nalivitv  in  Dubuque.  Burial  was 
in  Mount  Calvary  cemetery  there. 
•  •  • 

National  Institute  for  A-V  Selling 
Names  Adolph  Wertheimer  a  Governor 

♦  Election  of  Adoli'ii  \^  ertheimer. 
vice-president  of  the  Radiant  Ma.nlfac- 
TURlNC  CoRPORATKiN  to  the  Board  of 
Governors  of  the  .National  Institute  for 
Audio-Visual  Selling  i«  announced. 
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Santa  Fe  Railway  Releases 
New  Film  on  "Super  Chief" 

*  A  ten  itiinulf  tiliii  iti  siuiiui  atid 
color  tilled  >'(//)«•/■  Chirf  wiis  rctfiit- 
ly  released  by  the  S\Nr\  Kk  Rail- 
way. Prompted  by  the  widespread 
desire  to  know  more  about  sleek 
modern  rail  lraiis|>(irlation.  tlie  liliii 
depicts  a  journey  from  Chicago  to 
Los  Angeles  on  Santa  Ke's  famous 
luxury   train. 

The  story  illustrates  the  reactions 
of  an  attractive  >oung  lady  when 
she  learns  that  the  Su|>er  Chief  is 
not  just  another  train.  Hit  amaze- 
ment is  evident  as  she  sees  the 
various  room  accommodations,  the 
lounge  ears,  the  Turquoise  Room, 
the  new  dining  car  and  the  dome 
car.  In  Los  Angeles  at  the  end  of 
her  trip,  she  feels  nothing  can  equal 
the  exj)erience  of  traveling  on  the 
Super  Chief. 

Available  on  a  free  loan  basis  for 
showing  by  anv  club,  school  or 
organization,  the  film  may  be  ob- 
tained from  the  Santa  Fe  Film 
Bureau,  80  East  Jackson  Blvd.,  Chi- 
cago 4.  111. 

Two  Films  Made  for  City  of 
Philadelphia  by  News  Reel  Lab 

♦  The  City  of  Philadelphia  has  re- 
cently made  its  first  use  of  motion 
pictures  as  a  medium  of  public  in- 
formation with  its  release  of  two 
new  16nim  color  films,  each  15- 
minutes  in  length.  A  project  of  the 
"Know  Your  City"  office  of  the 
Philadelphia  Commercial  Museum, 
the  two  films  were  produced  by 
News  Reel  Laboratory.  I^ouis  W. 
Kellnian  was  the  producer  and  Paul 
Wendkos.  the  director.  Henry 
Klein's  script  is  narrated  by  John 
Facenda. 

The  first  film,  Philadelphia — City 
of  Two  Million,  depicts  the  city's 
services  to  its  citizens.  It  includes 
shots  of  city  transit  and  transporta- 
tion, the  gas  works,  improvements 
to  water  quality  and  supply,  waste 
collection  and  disposal,  public 
health  centers  and  hospitals,  wel- 
fare, recreation,  education,  cul- 
ture, police  and  fire  bureaus  and 
churches. 

Philadelphia-  -On  the  March  cov- 
ers the  city's  new  projects  of  today 
and  the  near  future.  It  includes 
scenes  of  new  buildings  dedicated 
to  public  welfare  an<l  health,  water 
improvements,  hospitals,  housing 
projects  anrl  redevelopment  areas, 
schools,  recreation  centers,  transit, 
expressways,  bridges,  the  Mall  and 
Historical  Park,  flood  control,  sew- 
age treatment  and  disposal  of  waste. 

The  two  films  may  be  obtained 
on  free  loan  from  The  Commercial 
Museum,  .S4th  St.  below  Spruce, 
Philadelphia  4.   Penn. 


ON  THE  PRODUCTION  LINE 


Paragon  Pictures  Making  Color 
Film  for  Trailer  Coach  Industry 
♦  I'M!  M. ON  I'm  11  RKS.  Kvanston, 
Illinois,  is  (iroduiing  a  color  motion 
picture  for  the  Trailer  Coach 
ManL'hctirers  A.ssociation.  Lo- 
cation filming  has  been  done  in 
Illinois  at  Fox  Lake.  La  Grange  and 
Creat  Lakes  Naval  Base.  A  com- 
plete mock-up  of  a  new  house  trailer 
has  been  constructed  in  Paragon's 
studio  and  sJiiMitiii};  is  now  under 
way. 

Designed  to  show  the  dcsirahiiitv 
of  trailer  living,  this  entertaining 
film  concerns  a  young  construction 
engineer  who  is  required  to  travel 
frequently  in  his  business.  Actors 
and  actresses  include  Charlie  Flynn, 
John  Da\  ies.  Cariiiclita  Pope,  Angel 
Casey  and  Barry  Hopkins.  Picture 
will  be  distributed  in  '52. 


"Westerns"  Available  for 
Plant  Recreational  Programs 

*  For  jilant  imori  Imur  and  recrea- 
tional film  programs  where  features 
and  cartoons  provide  eiii|)love  re- 
laxation, there  is  news  for  program 
chairmen  in  the  16niin  release  of 
a  new  series  of  feature  length  Zane 
(irey    "Westerns." 

Hoi.LYWoon  Film  Kntkri'kises. 
Inc.,  is  now  offering  for  outright 
sale  at  $175.(M)  per  print  the  fol- 
lowing complete  Westerns:  The 
lifihlinf;  Westerner  (starring  Ran- 
ilolpli  .Scott  and  .\nn  Sheridan), 
Thunder  Trail  (with  Gilbert  Ro- 
land, Charles  Bickford).  Also  of- 
fered are  Had  Men  of  Arizona, 
Desert  Gold,  Had  Men  oj  Nevada 
and  Forlorn  River. 

Available  from  Hollywood  Film 
at  6060  Sunset  Blvd.  in  Hollvwood. 
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to  solve  the  major  problems  encountered  by 
salesmen. 

XDDRCSS    RCQUfSrS    TO: 

(locket  PioUL^ie4.f  94^. 


61  OS  SANTA  MONICA  BLVD. 


i      HOLLYWOOD   38.    CALIFORNIA 


New  Film   Describes  Operation 
of  Bell  &  Howell  Projector 

♦  (If  •.!«•(  iai  iriliTi--t  111  owners  •■( 
Bell    \    Howell   sound    projectors 

.\  new  motion  piiture  produced  I' 
Inteknational  Film  Bureau  en 
titled.  Operation  and  Care  of  tin 
Hell  &  Howell  Sound  Projects. 
Planned  for  use  in  showing  studi-iil- 
and  teachers  how  to  threail  and 
operate  Bell  &  Howell  projectors, 
the  fdm  also  gives  valuable  infor- 
mation on  machine  maintenance. 
Close-up  shots  are  used  to  demon- 
strate methods  of  setting  up,  thread- 
ing and  operating  the  projector. 

Using  Filmsound  models  ITO  and 
185  throughout,  the  film  stresses 
the  importance  of  regular  cleaning 
and  lubrication  of  mo\ing  parts, 
showing  the  proper  way  to  replace 
expendible  parts  such  as  lamps, 
tubes  and  fuses. 

World  distribution  rights  are 
owned  by  the  International  Film 
Bureau,  which  financed  the  produc- 
tion. The  film  is  available  from  Bell 
&  Howell  special  representatives  or 
directly  from  the  bureau  at  6  No. 
Michigan   Ave.,  Chicago  2.  III. 

World  Trade  Film  Distributed  by 
Modern  Talking  Picture  Service 

♦  I'arililies  of  the  Port  of  Phila- 
delphia and  other  ports  along  the 
Delaware  River  are  described  in 
Shortcut  to  World  Markets.  Fibned 
in  color,  the  picture  was  prepared 
by  The  Delaware  River  Joint  Com- 
mission of  Pennsylvania  and  New 
Jersey  to  publicize  the  Delaware, 
which  carries  the  second  largest 
volume  of  water-borne  commerce 
of  any  port  in  the  United  States. 

Short-Cut  to  World  Markets  is 
being  distributed  in  selected  areas 
by  Modern  Talking  Picture  .Service, 
45  Rockefeller  Plaza.  N.w   York  20. 

George  Fox  Awarded  Contract 
For  Fire  Prevention  Pictures 

♦  .\  coiilract  to  prmiuce  nine  one- 
minute  films  on  fire  prevention  for 
the  California  .State  Forestrx  f)ivi- 
sion  has  been  awarded  to  the 
George  Fox  Organization.  The 
new  pact  comes  as  a  result  of  a 
ihrec-reeler  on  the  causes  of  forest 
fires  which  F"ox  wrote,  dirtcted  and 
produced. 

Fox  shot  the  motion  picture  at 
Placer\ille.  where  the  .stale  foresters 
established  a  i-amp  of  1..S00  fire- 
lighters and  UK)  pieces  of  e(|uipnient 
to  control  a  35-acre  section  set 
ablaze  especially  for  film  produc- 
tion. 

The  .state's  forestry  division  has 
received  requests  from  10  other 
states  for  prints  of  Fox"s  three- 
reeler.  which,  with  the  nine  films  to 
be  made,  will  be  shown  on  all  Cali- 
fornia TV  stations  and  theatrically 
over  the  Fox-West  Coast  chain. 
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Handy  Plastic  Computer  Converts 
Figures  For  Film  Editing 
*  |)i>lril>utii>n  i>  tiiiilrrwa)  i>ti  a 
handy  plastic  conipulor  liesijr'i'Hl  t<> 
answer  (lucstione  regarding  footage, 
piojectioii  lime  in  minutes  and  sec- 
onds, nuinher  of  frames  per  foot 
land  per  se<-oiid  as  well  as  e<|uiva- 
lents  of  Ifmini  and  .'55inni.  Called 
Reauy-Ekkv  ltK)l  Kkadv  Sound 
Film  Editi.nc  Dat\,  it  may  be 
quickly  and  easily  read.  An  indi- 
cator is  mtaletl  and  set  on  the  re- 
spective nuinher,  feet,  seconds  or 
minutes,  and  the  correct  answer  is 
located  on  the  same  line. 

Three  scales  help  to  ohlain  equiv- 
alents of  both  16mni  and  .i.inini 
standards.  On  one  side,  a  scale  at 
ibe  end  of  the  disc  represents  feet. 
Two  inner  bands  indicate  seconds 
and  number  of  frames  of  35mm 
film.  Tw«»  bands  following  indicate 
the  same  for  16mm  film. 

The  opposite  side  of  the  disc  has 
lu..  scales.  Scale  "S"  on  the  outside 
represents  seconds  with  the  three 
adjoining  bands  indicating  feet  of 
I6rnni  film,  nund)er  of  frames  of 
both  16niin  and  .'ISnini  (same  for 
both  standards  I  and  feet  of  35nnn 
lilni.  .Vale  "M  "  starting  from  inside 
indicates  minutes,  subdivided  into 
half  minutes  of  projection  time.  The 
next  two  bands  indicati-  the  equiv- 
alent footages  of  lf)inni  and  35nim 
film  ranging  from  1  to  1.5' •_>  min- 
utes. 

Those  whose  daily  work  with 
films  consists  of  details,  such  as 
cincmatographers,  animati>rs,  sound 
engineers,  etc.,  should  find  this  com- 
puter extremely  useful.  Manufac- 
ture<l  and  distributed  by  Rkvdy- 
EIddy,  Sandy  Hook,  Conn.,  it  is 
made  of  durable  plastics  and  may  be 
•  i-ilv  carried  in  coal  pocket  or 
I'lirsc.  The  price  is  S2..50  with 
|.l,iHtic  carrying  case,  delivered  in 
I  >.A.  and  Canada.  Ix-ss  $.50  with- 
"111  carrying  case. 

Till-  K'-iiilyFilily  (.iimi>iitfr 


Radiant  Classroom  Screen  Now 
Available  in  30"x40"  Size 

♦  livmvM  M  vNL  KM  11  kim;  Corp.. 
Chicago,  has  announced  that  the 
new  Classroom  Screen  for  daytime 
projection  is  now  available  in  a 
.30"  X  40"  size.  The  price  of  the 
new  size  is  S37.75.  This  new  screen, 
which  provides  a  means  for  show- 
ing films,  slides  and  film  strips  in 
well-ventilated,  normally  lighted 
classrootns  continues  ti>  be  available 
ill  the  40"  X  40"  at  S39.75. 

Camera  Mart, Inc.,  Occupies  N.  Y. 
Quarters  With  Increased  Facilities 

♦  \fler  14  years  of  doing  business 
at  their  4.5lh  street  address  in  New 
\ork  City,  TtiE  Camera  Mart,  Inc. 
is  moving  to  larger  quarters  where 
they  can  .serve  their  clientele  more 
effectively.  The  new  quarters  are 
located  at  1845  Broadway  at  61st 
Street,  in  the  heart  of  llie  motion 
picture  and  television  area  and  fea- 
ture larger  offices  and  showrooms 
v\here  the  latest  professional  motion 
picture  and  television  production 
equipment  will  be  display eil. 

•Mso  featured  will  be  the  complete 
new  line  of  Camart  products  in- 
cluding two  different  size  dollies, 
mike  booms,  and  tripods.  They  will 
also  provide  modern  repair  facili- 
ties for  camera  and  sound  i-quip- 
ment,  complete  w  ith  optical  l>ench 
for  lens  testing  and  calibration*. 
Editing  and  cutting  rooms  will  1h- 
installed  for  rental  purposes  on  the 
premises  utilizing  the  latest  Moviola 
editing  and  -Michroni/iiit;  equip- 
iiient. 
Ansco  Opens  Jersey  Processing  Lob 

♦       \n*1I1    Ii.I»     iipCIHll     ll|>     III"      priM 

essing  facilities  for  Idmiii  color  film 
in  Union,  New  Jersi-y.  thus  assuring 
custf>mers  the  utmost  in  rapiil  serv- 
ice. Within  24  to  W  hours  from  the 
lime  .\nsco  rolor  films  reach  ihi' 
laboralorv,  ihev  will  Iw  on  the  wa\ 
back  lo  the  cu'lomer. 


Bridgamatic  Reversal  Automatic 
TV  Special  is  Light  and  Compact 
♦  (  l.iimcii  In  i>c  a  iiic'-l  I  oiiipai  t 
lOnnn  reversal  automatic  film  de- 
veloping machine  made,  the  new 
MRii)c\MATi<.  T\  Special  weighs 
KM(  pounds  and  is  slightly  under  8 
feet  long,  3  feet  wide,  and  2  feet 
high.  It  contains  nine  stainless  steel 
tanks  (two  more  than  usual  I,  feed- 
in  elevator  with  rising  indicator, 
and  a  daylight  loading  magazine 
with  a  unique  swing  door  and 
spravbar  in  the  final  wash  lank. 

Developing  and  drying  rales  of 
this  new  machine  are:  720  ft.  of 
fast  process  (Dupont  3.30)  film  per 
hour:  positive  at  800  ft.  per  hour; 
negative  at  180  ft.  per  hour  and 
soundtrack  at  2.50  ft.  per  hour.  The 
film  passes  through  developer, 
bleach,  shortstop,  hypo  and  wash 
tanks,  with  a  re-exposure  lighting 
spaced  at  the  proper  interval.  It  is 
then  carried  into  air  squeegees  and 
the  drybox  where  warm  air  facili- 
tates moisture  removal.  The  film 
leaves  the  machine  dried  and  reeled. 
read\  for  projection  or  printing. 
Distributed  by  the  S.O.S.  Cinema 
Supply  Corp.,  602  West  52nd  St., 
New  York,  the  Bridgamatic  TV  Spe- 
cial sells  for  S2905.00  plus  tax. 

Variable-Pitch  Sprocket  Helps 
Make  Prints  From  Old  Negatives 
♦  V  new  varialilcpili  li  ~)irMi  ket 
devised  to  help  make  new  prints 
fiom  shrunken,  older  motion  pic- 
lure  negatives  has  been  dexelo|>cd 
bv  Ea.stman  KoI>\K.  The  dexice  has 
a  uiii(|ue  sprocket  loolh  whose  driv- 
ing face  is  a  plane  lying  on  a 
radius  of  the  sprocket.  This  is  used 
10  improve  longitudinal  registration 
of  the  film  over  that  obtained  with 
conventionallv  shaped,  curved  pro- 
file teeth.  The  sprocket,  with  a  sup- 
porting drum.  accommo<lale- 
■'hrinkage  through  varying  pitch. 

Flutter  in  sound  prints  and  sleadi- 
iiess  in  picluri-  print*  tiiadi-  mi  a 
sprocket  of  ibis  t\\M-  in  a  U>mni 
printer  were  found  to  Ik-  subslan- 
liallv  indeiHMident  of  film  shrinkage 
and  markedlv  better  than  in  prints 
marli-  on  conventional  pictures. 

Florman  &  Babb  Named  Agents 
For  CTM  Picture  Equipment 
♦  |-IoKM\N  i  Hvlili,  TJ  i  Seventh 
Avenue,  New  York,  have  been  ap- 
pointed agents  for  Cinem*  Tirace 
Mm  MICE  (CTM  I  of  Pari*.  CTM 
product.*  include  the  Morigraf 
35mni    new»re«-l    tv|M-    camera,    tri- 


MiiLHKI.i.  (.AMKHA  LoKP.  iiiougurairs  lieu, 
eilutruliiinal  program  for  businesi  and 
51  hooh.  Shown  above  is  Charles  Austin 
who  itirei  ts  the  West  Coast  phase  out  of 
Gtendale,  (.alilornia;  contact  Theodore 
AUman  in  \.  Y.  for  eastern  program 
arrangements   on   this   service. 


pods,  hot  spliier.  editing  machine, 
desensilometer,  synchronizers,  re- 
winds, counters,  film  cleaning,  wax- 
ing and  buffing  equipment. 

New  Roll-A-Lock  Projection  Stand 
OfFered  by  Audio-Visual  Dealers 
♦  The  new  Holl- A-I.ock  projection 
stand  has  been  announced  by  COM- 
MERCIAL Picture  Equipment,  Inc., 
a  Chicago  manufaclurer.  Equipped 
with  quiet-operating  4  inch   wheels 


HollA-Lutk    I'lu/rUlun    iiituui 

which  make  it  easy  to  push,  the 
stand  features  a  hard  plastic  (For- 
mica) top  cemented  to  three-quarter 
inch  plvwood.  I,ej;  construction  is  of 
aircraft-l\|M-   aluminum  tubing. 

According  to  RoU-rt  D.  Mall, 
president  of  the  firm  producing  the 
unit,  the  projivlion  stand  will  be 
*old  b\  audio- visual  dealers 
ihroughoul  the  munlry  at  a  price 
of  S.t.3.25. 

Masco  Sales  Corp    Formed  to 
Handle  Mark  Simpson  Products 
♦  Ma.m :o  Electronic  Sales  Corp. 
has  Im^ii  forme«l  to  handle  the  sale 
of  all  e<]uipnienl  made  b\  the  .MaRK 
Simpson  Mk<;.  Co. 

Uasi-o  has  lirrn  the  trademark  of 
ihe  Mark  Simpson  ("o.  lor  25  vear« 
and  the  new  corporation  has  been 
organized  to  prevent  any  confusion 
lirlwiTti  the  manufacturer  and  the 
Irademarknl  prixlucls. 
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Peo|)lc  Who  Make  Pictures 

Nrw«   i)f    ltii-<iiii>>-!<    I'ilm   StiiilitiA   iiiiil    I'niiliirliiiii    Srix  iir- 


Sl'A.N    \\  ILLIA.MSUN 

I 

Florez   Names  Williamson  as 
Director  of  Training  Division 

♦  Sl^^l.^;^  W  .  \\  ii.i.i  \\imi\.  fnr  llu- 
past  four  \fars  fliri-rlnr  nf  sales 
training  uiul  later  sales  pnuiiotion 
manager  for  Nash  Motors,  has 
joined  Fi.orkz.  Inc.  as  (lirectur  of 
the   training  division. 

According  to  I'aiil  Kcliourse, 
general  manager.  Mr.  Williamson's 
new  responsibilities  will  primarih 
be  of  a  consultative  nature  in  addi- 
tion to  directing  his  staff  in  the 
planning  and  development  of  train- 
ing programs   for  Klorez  clients. 

Mr.  Williamson  brings  to  Florez 
an  extensive  background  in  all 
phases  of  training,  (irincipally  in  the 
iiutomotive  field.  With  The  Jam 
Handy  Organization  for  eight  years. 
he  sened  as  account  executive  and 
later  as  an  executive  of  the  research 
and  development  department.  Dur- 
ing World  War  II.  he  was  director 

of   education   for   Vickers.    Inc. 

•         «        « 

Goodheart  and  Fairbanks  Are  New 
Directors  of  Official  Films 

♦  .New  members  of  the  Official 
FrLM.s  Inc.  board  <>f  directors  are 
Wii.i.uM  (;t)(ii)MK\RT  Jh.  and  Jerry 
Fairba.nks.  Goodheart.  executive 
vice  president  and  general  manager, 
and  Producer  Fairbanks  were  elect- 
ed to  the  board  of  directors  of  the 
multi-million  dollar  video  producing 
and  distributing  organization  at  a 
special  meeting  of  the  group  held  in 
New    York   according   to    Isaac   D. 

Levy,  board  chairman. 

»        «        • 

Jerry  Kelly  Appointed  Field 
Representative  for  Telefex 

♦  (jKKVru  "Jkur^"'  K.KLI.'i  lla^  been 
appointed  a  field  representative  for 
the  Telefex  .sales  division  of  the 
.\iiDio  &  Video  Prodi  ct.s  Corpora- 
tion according  to  an  announcement 
made  by  Russ<'ll  O.  Hudson,  vice 
I  resident  in  charge  of  sales.  After 
the  war.  Jerry  joined  the  radio  de- 
partment uf  Pedlar  &  Ryan,  then 
moved  to  the  F'ilm  Fquities  Corpo- 
ration as  sales  promotion  dire<'tor 
and  later  worked  as  an  account  ex- 
ecutive for  WHI.I. 


Videart's  First  Anniversary 
Observed  in   Expanding  Operation 

♦  V  HILAR  I.  lihn  producers  scrx  i(  c 
organization  at  240  East  H9lh  .Street. 
.\ew  York,  is  observing  its  firsl 
year's  anniversary  this  month  by 
I. iking  additional  space  to  accom- 
modate a  growing  list  of  clients, 
now    nnndiering   over  30. 

Headed  by  Joe  Zuckerman.  who 
has  had  2.'i  years  experience  as  a 
leadiT  in  the  art  and  animation 
field.  V'ideart  is  a  ronipleteh  inde- 
|>endent  company,  operating  solely 
as  an  aid  to  motion  picture,  tele- 
vision and  slidefdm  producers.  It 
maintains  perniancnl  art.  lettering, 
camera  and  animation  slafl,  and  a 
]6nnn  and  35mm  animation  stand. 

Videart's  library  contains  varied 


examples  of  hand-lettering  and  map 
liackgrounds  availabli-  to  producer- 
lor  photographic  purposes.  A  sam- 
I'li-  reel  of  animated  TV  spots  is 
MOW  lii-ing  demonstrated  and  will  be 
gladiv  pro\  idi-d  for  screening  upon 
ie(|iii-sl. 

Evans   Now  a  Vice-President 
of  Ad-Film  Distributors 

♦  Reg  Evan.s  is  now  vice-president 
of  the  newly-formed  screen  ad  dis- 
tributing company  Ad-Film  Dis- 
tributors, Inc.,  500  Fifth  Ave., 
New  York.  He  formerly  held  a  sim- 
ilar posilioii  with  General  Screen 
Advertising.  Inc.  and  has  also  been 
associated  with  the  Saturday  Eve- 
ning Post  and  The  Jam  Handy  Or- 
ganization. 


PROTECT  PRINTS  FROM  DAMAGE 


EERLESS 

FILM  TREATMENT 

^^makes  your  film 
screen  better  and 

last  longer'^ 

•  Guards  against  "rain"  on  the  screen 
9  Guards  against  scratches 

#  Guards  against  brittleness 

*  Eliminates  tackiness 

Now  prolecllng  annually  hundreds  ol  millions  ol  leel  ol  motion-piclure  lilm: 
Theatrical.  Industrial,  Educational,  Religious,  Television 


Write   tor  inlorrnation. 


Ceokge  Bruscu 


EERLESS  FILM  PROCESSING  CORPORATION 

l«S   WEST  4«TH   STItET.   NEW  YORK.   N.Y.     •    9i9  SEWADO   STREET.    HOILYWOOO,   CAIIF. 
AND   OrriCIAl    IICENSCES    FROM   COAST    TO  COAST 


Haig  and  Patterson  Announces 
Election  of  New  Officers 

♦  (norgc  Urosih  is  the  new  presi 
(lent  of  IIaK.  \Mt  I'aTTKRSOV.  In< 
M)()7  St.  .\ubin  Ave.,  Detroit.  Michj 
Also  elected  to  new  ofTices  at  a  re- 
lenl  reorganization  meeting  of  thi 
board  of  directors  were  E.  E.  Seiel 
stad.  executive  vice-president,  am 
J.  T.  Patterson,  secretary  and  trea» 
urer.  Haig  and  Patterson  has  pro- 
duced industrial  sales  training  pro- 
grams for  the  past  14  years. 

.Spending  a  large  part  of  his 
business  career  in  executive  selling 
and  the  encouragement  of  others  to 
enter  selling  as  a  career,  Mr.  Brosch 
is  recognized  as  an  authority  on 
.sales  training. 

Mr.  Seielstad,  creative  writer  in 
the  training  field,  has  had  wide  ex- 
perience in  sales  and  service  train- 
ing and  in  executive  direction  of 
field  organizations. 

One  of  the  founders  of  the  com- 
pany. Mr.  Patterson  has  14  vears 
experience  in  the  creation  and  pro- 
duction of  training  programs. 

Byron  Adds  a  Full  Title  Service 

♦  \  new  service  of  BvRON.  l.\(...  is 
a  hot  press  for  printing  acetate 
celluloid  titles  in  black  and  white  or 
color,  a  full-time  type  setter,  title 
layout  artist  and  a  complete  line  of 
tyjie  for  producing  motion  picture 
and  slidefilm  titles.  The  service  is 
available  to  other  producers  using 
the  facilities  of  the  Rvron  .studios. 

Lange  Discusses  Prismacolor 
At  Chicago  Meeting  of  PSA 

♦  ll\uiiv  \\ .  I,\N(.K.  production 
manager  for  Sarr\.  Inc..  spoke  on 
the  subject  of  Prismacolor  at  a  re- 
cent meeting  of  the  Chicago  chapter, 
Photographic  Society  of  America. 

Drawing  from  his  background  of 
nearly  30  years  in  the  photographic 
field.  Eange  explained  to  the  group 
ilial  Prismacolor  consists  of  black 
,iM(l  white  projection  through  the 
ihree  primary  colors.  On  the  screen, 
I  he  net  result  is  a  perfect  color  ren- 
ililion  of  the  original  tones  and 
lines,  l.ange  was  instrumental  in 
ili-veloping   this  sNstem. 
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160 


"ProJuctm 


I 

I    Complete   Technical   and    Editorial 

I    Services  to  16  mm  Business,  Educa- 

I    tional  and  Religious  Film  Producers 

I 


SCRIPT  PREPARATION 


TITLES  AND  ANIMATION 


I  PHOTOGRAPHY 

I 

I  SOUND  RECORDING 

I 

I  RE-RECORDING 

j  from  magnetic  tape  or  film 

!  MUSIC  LIBRARY 


I 


EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6.  ILLINOIS 

I'.Jge-Sumbtrei/  Work  Prints— Color  Mailers— 
Duplicate  Srgalites — Release  Pritils 


mr  fOR   tVlfJ  fOlDING    CH.'    i    '  (^  •Oil' 

•  DUKAULE— strong  steel  Irime 

•  .SAKE  — no  cippiiift,  pinching.  5na((({in>{ 

•  <  DMfORTABLE.wide.deepseats.  backs 

•  FOLD  QUIETLY,  quickly,  snugly 

•  LONG-LIFE  repUceible  rubber  shoes 

•  SEAT  STYLES  —  formed  plywood,  du- 
rably lacquered;  or  vinyl-plastic  uphol- 
stered 

OVCR  t   MILLION   IN   USIl 


C 


-fmeitmn  -^ra/t/iff  (ompa/rt/ 

Gfund   Ruptdt   -,  Michtyon 
Branch  OffK«t  Qn4  DMt'.bw'O'i  «  P»i»K>pa(  Ctlt«t 


Film  Festival  letter: 

I   I    ()  N   I  1  \  I    I    I)      I   K  CI  M       I'  \(.  1        n\   I    N  I   >   --I  \    I 

a  liliii  inaiic  fur  sclinol  iliililri'ii  In  <'\|iluiM  tlir 
iiislruinciil^  of  the  (irclicstra.  At  a  >howliig  fx- 
clusively  for  adults,  this  filiii  all  luil  -toppeil  the 

•illoH  . 

Ill  nuinhiTs  of  films.  America  was  well  repre- 
><-iilc(i.  Tlicrf  wt-rc  more  than  sixiN  films  pro- 
^raiiimol  at  tin-  three  festivals  from  llie  I  .S.A. 
The  majority  of  these  caiiie  from  goNermiienl 
ageiieies,  the  Department  of  .Agrieuilure.  Depart- 
ment of  State,  Veterans  Administration.  Fish  and 
Wild  IJfe  Service.  Navv.  -Armv.  and  I'ulilir 
Health  Service.  Others  represented  include  Dis- 
ney.* Hyperion.  Viking.  Iloellier.  Film  Makers. 
Bray.  Wcssex.  McGraw-Hill.  Sherry  and  ihe  I  Hi- 
versity  of  California.  It  is  impossihie,  of  course, 
to  comment  on  all  the  films,  and  it  is  equallv 
impossilile  to  make  an\  very  hroail  general  stale- 
nients  aliout  lliem.  ("olor  pnuluclions  seemed  to 
predominate,  and  this,  of  course  necessitated 
16mm  projection  with  its  attendant  small  and 
poorly  illuminated  image  partially  filling  the 
standard  theatrical  screen. 

These  I  .  .S.  p^i||||^  Draw  C.oinineiil 
The  films  on  which  we  encountered  iiiosl  com- 
ineni  were  the  medical  productions  of  the  Vet- 
erans Administration  produced  hv  Churchill 
Wexler.  The  .Xmerican  Cancer  Society's  Gaslru- 
Inteslinal  Cancer:  Embryology  oj  lite  Eye.  The 
Thinnest  Slice.  an<l  Julius  Caesar.  The  predomi- 
nance of  scientific  films  in  this  list  mav.  of 
course,  he  to  some  extent  due  to  our  [larticular 
interest  in  that  field,  but  it  should  also  he  pointed 
out  that  the  observation  is  frequently  encountered 
abroad  that  it  is  in  these  fields  the  Kuropeans 
want  particularly  to  exchange  information  willi 

the  I'nited  Slates. 

•        •        • 

If  there  is  any  one  great  accomplishment 
achieved  by  these  international  festivals  it  is  the 
opportunilv  thev  provide  for  the  world  to  project 
the  b<-sl  it  has  to  offer  in  visual  knowledge  upon 
a  single  screen  for  an  international  audience  to 
accept  or  reject  as  they  will.  The  film  is  the  only 
medium  that  can  hurdle  the  barrier  of  language, 
and  fiirluiiatcK  today  it  can  do  this  only  if  it  is 
forthright  and  honest.  K* 


•Ed.    JMotk:    Disney's    Seal    Islam!    wo«    onr 
EHinbiiriih   favoritp«. 


d    the 


MOTION   PICTURE 

AND 

TELEVISION   ART 

Animation  -  Titles 

240  EAST  39th  ST. 
lExinfton   }-737l 

CAMART  PRODUCTS 

FOR  MOTION  PICTURES  AND 
TV  PRODUCTIONS 

HAVE  YOU  SEEN  OUR  NEW  BABY? 
THE  CAMART  TV  BABY  DOLLY 

Ni-»    ailvjnrril    upr    elide    •Iririn^    I'untrul. 

Ki>iir  Hhrrl.  hull-hfarinn.  tripnd  d»ll\      Xdjuolaldr 

-fill   for   ruiiirruman. 
Pljtfurni   fur  jop>i«tant  and  arrr.Mirit*-. 
Kifcifl  rhiniph  for  tripod  IrjE-. 

Si/«'    .1.1  \   Ui    inrllt--.    it    i-nlii»--    .ilt.irl  ' 

THE  CAMART  TV  CAMERA  DOLLY 

Our  M-nior  (our  »ln-i-l  ilolly  Milh  nunruvrratdr 
boom  arm,  uill  -upporl  any  hravy  duty  proti-.- 
^ional  rainrra.  2H"  Hidth  Kill  gto  throuith  Btan<lard 
floor.     I.rn?»    liriKht*    from    Iti"    to    <,fv«-n    f*'#'t. 

CAMART  BLIMP  AND  SYNC  MOTOR 
FOR  ARRIFLEX  35mm  CAMERA 

I'nr  II-**  in  -immhI  {irtHliii  limi..,  ci-.(r«-<l  f<ilt<i\«  iiMU" 
ronlrol.  «*\ii*ii^iun  r\»*|»ii-(r  pfrniit-  rfllfx  vi<*v«inf[. 
jrrur;il«*  pjrallax  ronlrol   from  Imo  ffrl  tn   infinity. 

:irrf pi-     tUM    iii.ii;.i/ini--. 

CAMART  TV  MIKE  BOOM 


For  ^luflio  or  location  um*,  1.3' 
haiidit-    for    dirrrtional    niikt* 
in  car. 


r\t**n<*ion  arni.  rear 
iintrol.    lolil-    lo    lit 


ABOVE    EQUIPMENT    AVAILABLE 

FOR    SALES    AND    RENTALS 

THE  CAMERA  •  MART  INC. 

1845     BROADWAY 

NEW     YORK     23.     N.     Y 

CABLE    ADDRESS — CAHERAMART 

WORLD-WIDE    SERVICE 


MllKK     IIIVN      ..(MHI     I  .S.     lUSlNKSS     KIKM- 
LOOK  TO  BUSINESS  SCKEE.N   FOR  THE  NEWS 


For    16mm.    Film  — 400'    lo   2000 


Protect  your  film* 
Ship  in  FIBERBILT  CASES 


I    \l  It  K  l< 


•     \  It  I    I    M  h      1  :    •     115  1 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

Rockwell   Film   &    Prujectiun 

Service.  182  Ilipli  St..  Hartford  5. 
Eastern  Film  Libraries,  1 48  Grand 

Street.  V^  aterhury  S. 

•  DISTRICT  OF  COLI'MBIA  • 

Jam  Handy  Organization.  Inr., 

i:.<(t   II   Striel.   W  a>liinf:l<iii   (>. 
The   Film    Center,   <)1S    12lh    St. 
N.W.,  Washington. 

•  MARYLAND   • 

Robert   L.  Davis,   P.  O.   Box  572, 

Cumberland. 
Howard  E.  Thompmm.  Box  204, 

.Vlt.  Airy. 

•  MASSACHUSETTS   • 

Hailev  Film  Service,  59  Chandler 
Street.  Tel.  4-0214.  Worcester  8. 

Cinema,  Inc.,  2.'i4  Clarendon  St.. 
Boston   16. 

•  NEW^  HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 

•   NEW  JERSEY  • 

S!ide<Taft  Co.,  142  Morris  .Ave., 
Mountain  Lakes.  N.  J. 

•  NEW  YORK   • 

Association  Films,  Inc.,  35  West 

45th  Street,  New  York  19. 
Buchan    Pictures,    79    Allen    St.. 

Buffalo. 
Charles  J.  Ciegerich,  42-20  Kis- 

sena  Blvd.,  Flushing. 
Comprehensive  Service  Co.,  245 

« .  55th  St.,  New  York  19. 
Crawford  &  Immig,  Inc.,  265  W. 

14ih  St.,  New  York  City  11. 
The   Jam    Handy   Organization, 

Inc.,  1775  Broadway,  New  York. 
ken    Killian    Sd.    &    Vis.    Pdts. 

P.  O.  I!..\  Myl  llrnipstead.  N.  Y. 
Mogull.  Film  and  Camera  Com- 
pany, 112-114  W.  4«th  St.,  New 

York  19. 
Paromel  Co..  40-18  Astoria  Blvd., 

>i)ulli.   Long   Island  City   3. 
S.  O.  S.  Cinema  Supplv  Corp.. 

602  W.  52nd  St..  New  York  19. 
Specialized  .Sound  Products  Co., 

551  Fifth  Ave..  New  York  17. 
United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  .599BS  Suffern. 

•    PENNSYLVANIA   • 
Jam   llandv  Organisation,  Inc., 

930  Penn'Ave..  Piltslmrgh  22. 
J.  P.  Lilley  &  Son,  277  Boas  St., 

Harrisburg. 
Lippincott    Pictures.   Inc.,   4729 

Ludlow  .St.,  Philadelphia  .39. 


•  RHODE   ISLAND   • 

Westcott,  Slade  &  Balcom  C^o.. 
95-99  Empire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

Haley  .\udiu-\  i.suul  Service, 
Box  703.  Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A.  Charleston  2. 

I'nited  Specialties,  816  W.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Supplv  Co., 
Phone  24043,  Box  1389.  Hunting- 
ton. 


SOUTHERN    STATES_ 

•  ALABAMA   • 

Stevens  Pictures.  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 
Southern  Photo  and  News,  608 
E.  LaFayette  St.,  Tampa. 

•  GEORGIA  • 

Colonial  Films,  1118  W.  Peachtree 
St.,  N.W.,  ATwood  7588,  AUanta. 

Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA   • 

Stanley     Projection     Company, 

211',  2  Murray  St.,  Alexandria. 
Stevens  Pictures,  Inc.,  1307  Tn- 

lane  Ave.,  New  Orleans. 
Stirling   Visual   Education    Co., 

1052  Florida  St.,  Baton  Rouge. 
Delta   Visual  Service,   Inc.,  815 

Poydras  St..  New  Orleans  13. 
HarFilms,  Inc.,  600  Baronne  St., 

New  Orleans.  Since  1915. 

•  MISSISSIPPI   • 

Herschel    Smith   Company,    119 

Roach  St.,  Jackson  110. 
Jasper  Ewing  &  Sons,  227  S.  State 
St..  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 
Tennessee    Visual    Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGI.MA   • 

(iupitol  Film  &  Radio  Co.,  Inc., 

19  W.  Main  St.,  Richmond  20. 
Tiational    Film    Service,    202    E. 

Cary  .St.,  Richmond. 
Ti«lewater  .Vudio-Visual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 

51.371. 


•   ARKANSAS   • 

Democrat    Printing    and    Litho- 
graphing <'o..  Little  Rock. 
Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTERN   STATES 

•  ILLINOIS  • 

American  Film   Registry,  24  E. 

Eighth  Street,  Chicago  5. 
Association  Films,  Inc.,  79  East 

Adams  St..  Chicago  3. 
Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 
Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 
Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films.  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids.  Iowa. 
Ryan  Visual  .Aids  Service.  517 
Main   St..   Davenport. 

•  KANSAS-MISSOURI   • 

Kansas  City  Sound  Service.  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker  Bros.  Optical  Co.,  610 
Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•   MICHIGAN   • 

Engleman    Visual    Education 

Service, 47.54-56  Woodward  .Ave.. 

Detroit  1. 
Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 
Capital  Film  Service,  224  Abbott 

Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Halle    &    Associates, 

215  Walnut  St.,  Cincinnati. 
Academy  Film  Service  Inc.,  2300 

Payne  Ave.,  Cleveland  14. 
Carpenter  Visual  Service,  Inc., 

13902  Euclid  Ave.,  East  Cleveland 

12,  Ohio. 
Fryan  Film  Service,  3228  Euclid 

Ave.,  Cleveland  15. 
Sunray  Films,  Inc..  2108  Payne 

Ave.,  Cleveland  14. 
Jam  Handy  Organization,  Inc., 

310  Talbott  Building,  Dayton  2. 
Twyman    Films    Inc.,    400    West 

First  Street,  Dayton. 
M.    H.    Martin    Company,    50 

Charles  .Ave..  S.  E.  Massillon. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  N.  3 
St..  Milwaukee  12. 


WESTERN    STATES 

•   CALIFORNIA   • 
Donald  J.  Clausonthue.  1829  ^ 

Craig  Ave..  .Altadena. 
Coast  Visual  Education  Co.,  562 

Hollywood  Blvd.,  Hollywood  28. 
IIollvwoo<l    Camera    Exchang« 

1600  N.  Cahuenga  Blvd..  HoU) 

wood  28. 
Jam  Handy  Organization,  Inc 

7046  Hollvwood   Blvd..   Los  At 

geles  28. 
Ralke  Company,  829  S.  Flower  St 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  Beverl 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc.,  351  Tur 

St.,  San  Francisco  2. 
C.    R.    Skinner    Mannfacturii 

Co.,  292-294  Turk  St.,  San  Fra 

cisco  2. 

•  COLORADO   • 

Home  Movie  Sales  Agency,  28  I 

Ninth  Ave.,  Denver  3. 

•  OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahomi 

City  6. 
H.   6.    Davis,   522   N.   Broadwr 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Bosto 

Ave.,  Tulsa  5. 

•   OREGON   • 

Moore's  Motion  Picture  Servie 

306  S.  W.  Ninth  Ave.,  Portland  .' 

•  TEXAS   • 

.Association  Films.  Inc..  1915  Lit 

Oak  St.,  Dallas  1. 
George  H.  MitcheU  Co.,  712  T 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    243 

Guadalupe    St.,     Phone    8-571' 
.Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  S 
Temple  St.,  Salt  Lake  City  10. 


CANADA  •  FOREIGN' 

Audio-Visual  Supply  Compant 

Toronto  General  Trusts  BuildiD' 
\X  iniiipeg,  Man. 
Distribuidora  Filmica  Venc 
lana  Dc  16MM.,  S.A.,  Aparta^ 
706  Caracas,  Venezuela,  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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BUSINESS    SCREE.N    MACA/IN] 


nk  the  Going  Is  Rough? 
's  the  Word  From  India 

rodurcrs  atul  s|)i>ri-.i)rs   of  liusi- 
filtiis  in  this  cimiitrv   wlio  fiiiil 

goiii;;  rdUfjIi  ilurinj;  production. 

be  llwinkfu!  t(ii>)  (ion"l  liave  to 
p  >onii-  of  the  prolilcnis  of  a  film 
I'ducer  in  India. 

The  manner  in  whicli  the  a\er- 
'•  Romltay  producer  runs  his  or- 
iiization  uould  he  rtiou^ih  to 
ke  his  American  counterpart  tear 
hi.s  ulcers,  says  Hol>crt  l.uhar  in 

latest  issue  of  'Inn  Rki'ORTER 
gazine. 


Plenty  of  Filiii>   Made 
rhe  Indian  motion  picture  indus- 

ranks  No.  2  in  the  epiiuioiil 
rid   of    make-helieve.     Last    year, 

studios  released  over  half  as 
ny  full-length  features  as  Holly- 
od  dill,  and  tiie  total  investment 
the  industry  is  around  S6()  mil- 
1. 

UI  an  Indian  producer  needs  to 
into  Iiusiness  is  desk  space,  gen- 
ily  in  a  cotton-brokerage  office, 
telephone  and  some  stationery, 
len  he  pets  an  idea  for  a  motion 
lure,  he  throws  a  "muhorrut,"  or 
istening  party,  to  round  up  a  few 
jels.  The  most  sought  after  back- 
are  movie  distributors  and  ex- 
itors  who  are  in  a  position  to 
irantee  that  the  picture  will  be 
wn.    Generally,  a  theater   owner 

s  to  keep  a  picture  running  as 
ig  as  his  audiences  exceed  a  mini- 
number. 

This  Has  a  Familiar  King 
After  capital  and  outlets  are  as- 
led,  the  proilucer  hires  a  director, 
iters  and  lastly,  a  studio.  Thi- 
rei-  Sound  Films  studios,  for  ex- 
iple,  rents  studio  space  in  shifts. 

producer  pays  750  rupees 
157.50)  every  time  he  uses  a  set. 
e  studio  usually  has  five  produc- 
^ns  going  full  blast,  and  its  an- 
al "Utjuit  averages  ten  pictures. 
Because  they  are  pa\ing  for 
idio  space  per  shift,  producers 
d  directors  work  under  constant 
Essure,    and    the    consequent    ten- 


WOULD  YOU  LIKE 

FASTER  and  BETTER 


u 


•  Aruco  Color  lyp«  238  duplicalinq 

•  B  &  W  and  color  work  prints  * 
Black  and  whil«  prinlinq  •  Ruihet 
— 3  hour  iMrric*  •  Sound  track  pro^ 
c»uinq  •  Nvqaliv*  proc*uinq  •  R* 
T*naJ  proc«Minq  •  Dup«  n»qatlT*« 


FISCHER  PHOTOCRAraiC 
UBORATORIES 

<7]1    N     MOdll    «VI..    CHKAOO    1* 


sion  yields  as  bountiful  a  crop  of 
ulcers  as  Hollywood's  frenzy  ever 
does. 

The  most  pernicious  ulcer  pro- 
duier  in  Indian  film  making  is  its 
star  s\sti-m.  One  director  sweating 
to  finish  a  picture  within  his  time 
budget  voiced  what  seemed  to  be 
the  universal  complaint:  "This  pic- 
ture is  sure  to  go  into  overtime.  I 
can't  get  the  stars.  I  follow  them 
aroutid  and  plead  with  thcin  to  give 
nie  an  appointment,  but  they  ig- 
nore rae." 

.Most  stars  follow  the  practice  of 
signing  with  various  producers  to 
make  several  pictures  simultaneous- 
1>,  and  then  make  appointments  to 
appear  on  each  producer's  set  for 
a  scene  or  two.  .Stars  spend  their 
days  cruising  from  one  set  to  an- 
other. Directors  spend  theirs  won- 
dering whether  stars  will  show  up. 

Color  Service  Co.  Laboratory 
Installs  Vacuumate  Equipment 

*  \  VI  I  I  \nrK  cipiipmetit  has  been 
installed  in  the  Coi.OR  Servick  Com- 
l'.\NY  laboratory  at  115  West  45th 
Street,  New  York  City,  making  it 
possible  for  all  motion  picture  films 
printed  in  the  laboratory  to  be 
Vacuuniated  at  no  extra  charge  to 
the  customer. 

Color  Service  is  the  first  labora- 
tory in  the  New  York  area  offering 
this  service,  according  to  Robert 
Crane,  president  of  the  firm.  The 
Vacuumate  Corporation  will  also 
make  available  its  special  process 
for  the  rejuvenation  of  shrunken 
negatives   and   originals. 

Liberg  Heads  Custom  Engineering 
at  Audio  and  Video  Products  Corp. 

♦  Kdvmn  \{.  l.iHKHG  has  lii-cn  ap- 
pointed supervisor  of  custom  engi- 
neering for  the  Audio  and  Vijeo 
F'roducts  Corporation,  730  Fifth 
Ave.,  New  York.  His  duties  will  in- 
ilude  the  supervision  of  persotinel 
within  the  installation  and  main- 
tenance departments,  and  assistance 
with  the  design  and  preparation  of 
c)uotations  for  custom  sound  instal- 
lations. 

DeVry   Associates 

Honor  Bill  Aschmonn 
*  Veteran  DeVry  execu- 
tive Bll.l,  AsciIMANN,  as- 
^ociati-d  with  the  ('hicago 
project  ion  manufacturer 
(or  the  past  l'>  years  as 
ilistributor,  personnel 
manager,  and  currently 
head  of  the  Customer  Re- 
lations IVpartment,  was 
♦  It  »  recently  honoreil  at  a 
111  «  hincheon   on   the  occasion 

Ijj  I         "f  his  !{Oth  birthday. 

The  luncheon  was  len- 
lered  by  fellow  as-tiK-iatnt 
'f  the  company  "in  trib- 
lie  to  a  grand  old-timer." 
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WORLD'S  LARGEST 

LIQUIDATORS  AND  RETAILERS 

SPONSORED     •     TELEVISION     •     INDUSTRIAL 
INSTRUCTIONAL  and  ENTERTAINMENT 

Well  p.iv  ca^h  for  >oiir  »illiclrii«  ii  Kiinrn.  »ound  prints 
and  usi-d  pniji-clors.  I.ct  us  kniiw  uhal  vou  have.  Thi-ir 
viiliii-  today  niay  siiriirist-  >(ni!  Aii\  ijuunlitv  -  iim-  or  a 
tliuusiind! 

BLACKHAWK  FILMS  INC. 

A  DIVISION  OF  lASTIN  PICTUKIS 

DAVENPORT,    IOWA 

iiLiLk.iLiLkiiik.ik.kii 


SALES  •  SERVICE  •  REJVTALS 

35  mm.  •  16  mm. 

CAMERAS*MOVIOLAS*DOLLYS 

Complete  Une  of  Equipment  for  Prodwtion  Available  for  Rental 

Mitchell:  Standard  -  Hi-Spced  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  -  Shiftovcr  -  Eycmos 

Maurer:  16  mm.  Cameras 

Moviola:  Editing  Machines  -  Synchronizers 

SPECIALISTS  IN  ALL  TYPES  OF  CAMERA  REPAIR  WORK.  LENSES  MOUNTED 


(  ^MANHCZUCKCK  I 

)^flm€Rfl€ouipm6nT(o.| 


One  Source  for  All  Film  Reference  Books 

Huild  a  solid  reference  library  of  the  "l>est  hooks"  on  all  audio- 
visual subjects  through  the  complete  one-stop  source  now  offered 
by  the  BlsiNK,<.s  .Scrken  Bookshki.k.  Selected  titles,  passed  by  our 
oun  Editorial  Board  of  Review,  are  stoi  ked  for  direct-mail  distri- 
bution as  a  special  service  to  our  readers  in  business,  industry  and 
the  schools.  \sk  for  special  u|>-tn-the-niinute  lists  on  th«  ftdlow- 
itig  material: 

1.  Hiisine-.  Screen  itookslielf  List:  incluiles  all  seleeted  iMioks 
and  special  reports  from  I  .  S.  and  overseas  suurcm  offered  at 
standard  rHail  costs  uith  s|i,-cial  discounts  on  man>  titlr>  for 
<|uantil>  or<lers.  \sk  for  the  BLSINKSS  SCKKKN  M(M)K<HKI  F" 
I-IST  today. 

2.  RiiHiiiess  .Screen  Film  (Juide  Library:  our  onn  special  Kilni 
(>uides  on  such  important  subject  areas  as  TlIK  Imikx  ok  Train- 
INC  Films  i lists  2.!!(K)  films  and  film.sirip.  for  job-training i  Na- 
tional DiRMToHY  OF  Safety  Films;  Farm  Film  Giidl;  and  The 
New  Sim>rts  Film  Ci  idk  i available  in  January.  19521.  Ask  for 
the  Film  (;i  ihk  I,iiih\h^   I.ist     It.uh  liM^  are  irrr. 

The  HLSINESS  SCREEN  BOOKSHELF 

IVt  FVSI    SI  I'KHlOlt  siinir       iIIM    Vt.n    II     IIIlMil-. 
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MORE  THAN  7.500  BUSINESS  FILM   SPONSORS 
REGULARLY  READ  BUSINESS  SCREEN  MAGAZINE 


Experimental  Keceiveh-Phojector  used  in  tlif 
RCA  color  t.v.  demonstration  ihrnus  a  ')  v  12 
ft.  imafie  on  the  theatre  screen. 

Theatre  Color  Television 

■♦f  Now  that  coliir  television  is  kaput  for  tlir 
"duration"  there  doesn't  seem  to  he  much  point 
in  l)ringinp  up  a  <liscussion  of  whether  RCA  or 
CBS  had  the  hetter  system.  SufTice  to  say  both 
had  certain  superior  features  and  on  resumption 
of  the  rivalry  let  the  better  hues  win. 

However,  just  before  the  government  order  to 
stop  finagelinij  with  color.  HCA  put  on  a  dem- 
onstration of  tiieatre  color  television  that  was 
impressive,  to  say  the  least.  On  a  9  by  12  foot 
screen  the  image  appeared  to  be  almost  as  sharp 
as  good  16nim  projection  to  that  size.  RCA  o(ii- 
cials  declared  that  projection  to  any  size  theatre 
screen  was  feasible  and  work  on  this  was  being 
undertaken  at  the  time.  For  the  demonstration, 
the  projection  unit  was  mounted  in  the  orchestra 
of  a  theatre  while  spectators  were  placed  in  the 
balcony,  but  it  was  forecast  that  improvements 
would  soon  permit  projection  from  the  regular 
booth. 

It  will  take  a  lot  of  improvement,  however, 
before  RCAs  color,  as  seen  on  the  theatre  screen, 
even   approaches  the  quality   of  color   film.    At 


RCA  Electronic  TV  Receiver- 
Projector  for  Theatre  Screen 
■♦f  Color  television  projected  on  a 
"J  X  12-fo()t  theatre  screen  was  dem- 
onstrated by  the  Radio  Corporation  of 
America  on  this  experimental  receiver- 
projector.  Dr.  David  W.  K|)stein  who 
directed  develo|>ment  of  the  apparatus 
at  RCA  Laboratories.  Princeton.  \.  ^  .. 
is  shown  at  the  controls  during  test 
showings  at  the  Colonial  Theatre  in 
New   York  Citv  last  month. 


present  it  seems  to  specialize  in  chartreuse- 
li->s  the  art  director  of  the  show   was  simply 
abiitit  the  color.    It  docs  wi'll  with  brilliant  hi 
not  so  well  with  lints.    Facial  tones  were  gi 
like  the  old  two-color  Cinecolor  process. 

luflo/ihor  TV  Sysli'm   Shown   by  Swiss 

■¥    Theatre      magnates,      including      Charlc 
Skouras.  board  chairman  o(  the   Theatre  Own 
As.sociation,  are  said  to  be  enthusiastic  about 
new     Fidophor    system    of    theatrical    color 
demonstrated  in  Zurich.  .'Switzerland  last  nion. 
Lifting  of  L.  S.  restrictions  will  bring  this  ih  I 
roiMpetitor  to  the  II.  S.  scene  under  the  mai. 
facturing  aegis  of  General  Electric. 


ALL     PRINTS 
ORDERED  FROM 


NOW 

COLOR  SERVICE 

COMPANY,    ln<. 
ARE    TREATED    AT 

NO    EXTRA    COST 

WITH    THE    FAMOUS 


Y4CUUIII4H 


FILM     PROTECTIVE     PROCESS 
'"^      VAPORATE 

super  ^^ 

PROTECTS      AGAINST      Scrolches,      Finger- 
marks,  Oil,   Woter   ond    Climatic   Changes 


ONE  TREATMENT 

LASTS    THE    LIFE 

OF    THE    FILM 


Biitllc    Film 
Rejuvenared 


COLOR  SERVICE 
CO.,  Inc. 

113  Weil  45th   St. 
New   York    19,    NY 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelify     16    or    35.     Qualify 

guaranteed.     Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


BASKETBALL 

by  Rupp 

\  new,  2  reel,  l(>niiii.  -oiind  tilin  pre- 
senting the  plays  and  drills  that  have 
inailc  Kenliickv  perennial  champions. 
Tiliii  iitili/.es  animated  |ila\  diagram- 
and  -low  motion  pliotography.  Price. 
$?.'>.(  Mt. 

fCenf  Lane,  Inc. 

716   East  Gray   St.,    Louisville   2,   Ky. 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 


color-  correct  °T""lir 

CAN    MAKE 

color-^offect  color  correct* 

^y  PRINTS 

colQf-correct 

coiior-correct 

c&lor-correct 

cotorz^coir^ct 

color-correct 

color-correct  ^y  ■"  ®  " 

color-correct 

color-correct 

color- correct 

color-correct 

color-correct 


TRADE-MARK    EXCLUSIVE    WITH 


studios  and  laboratory 

1226   Wisconsin    avenue,    n.w. 
Washington    7.    d.    c. 
dupont    1800 


24    hour    service    on    answer    prints 


POSTMARK  EAST  LANSING 

X'ith  budgets  that  must  survive  rigorous  review,  educational  insiitu- 
ions  render  remarkable  services  to  state  and  nation. 

Michigan  State  College  decided  to  have  The  Jam  Handy  Organization 
lelp  them  carr)'  the  story  of  MSC  achievements  to  the  people. 

Produced  on  the  campus  by  The  Jam  Handy  Organization,  with  the 
ooperation  of  the  Michigan  State  College  public  relations  staff,  "Post- 
nark  East  Lansing"  is  an  economical  motion  picture  in  full  Kodachrome. 


JAM  HANDY 


IZATIONS 


PRESENTATIONS 


EDUCATIONAL    MOTION    PICTURES 


SLIDEFILMS      •      TRAINING     ASSISTANI 


WYOBKI9 
BROADWAY 


WASHINGTON.  D.C.  6 
1730  H  STBEET.  N.W. 


PITTSBUBGH   22 


DETHOrr  11 


DAYTON  2 


CHICAGO  1 


930-932  PENN  AVE.  2821  E.  GRAND  BLVD.        310  TALBOTT  BLDG.        230  NORTH  MICHIGAN  AVE.         7046  HOUYWOOD  Bll 


w- 


USINESS  SCREEi^ 


-^"'V  1 G  I9S2 


Ai^ 


OF        VOLUME        TWELVE 


PRICE        FIFTY        CENTS 


NATIONAL       JOURNAL       OF       AUDIO-VISUAL       COMMUNICATIONS 


Heres 

PROSPERITY 
^^  YOU 


TLAS  FILM  CORPORATION 


ESTABLISHED  191  3 


11  SOUTH  BOULEVARD  -OAKPARK,  ILLINOIS      •      CHICAGO  TELEPHONE:  AUSTIN  7-8620         ' 


Lr.r-..^THE  WALL 

At  School,  On  the 


STREET  JOUMAL, 


THERE  IS  NO  LACK  OF  BRAINS  in  niost  big  business  organiza- 
tions. Trouble  is  U)o  many  jsotcntial  executives  are  spe- 
cialists. They  may  know  certain  phases  of  production,  for 
example,  but  have  small  experience  in  sales.  Or  knowing  sales 
they  are  bafHed  by  accountancy.  Or  skilled  in  handling  machines 
Ithey  are  singularly  inept  in  handling  people  .  .  . 

Biggest  problem,  at  all  levels,  is  to  qualify  yt)ung  men  for  leader- 
ship. Bt/siness  Jirms,  tiuiire  of  this  need,  tire  appropriiiting  millions 
foj  dollars  jor  Executive  Training.  (See  THE  Vi  ALL  STREET  JOURNAI . 
JNovember  21,  1951.)  Films— in  many  different  fields— are  play- 
ing an  increasingly  important  role. 


CARAVEL 


In  iililitiiiii  til  their  tcciinical  aliilitv .  top-rtiglu  tvccutivcs  are  success- 
ful because  of  the  leadership  thcv  give  their  people— the  people  through 
whom  rhc\  do  their  work.  Now  leadership  doesn't  come  easiU .  You 
must  work  at  it  conscicntiousK'  and  continuousK-until  it  liecoines  sec- 
ond nature  to  consider  \  ciur  people  in  ever^■thing  vou  do.  Then  thc\'  in 
turn  will  i;i\i-  xou  their  complete  cooperation." 

h'roiii  tht-  .-/., !/.(■.  rr.uiiiiif  Film.  "It's  L'p  To  You" 

If  your  firm  is  making  a  serious  effort  to  train  executives.  Caravel 
can  supplement  your  work  effectively.  A  prime  example  is  a  mt>- 
tion  picture  \vc  prixluced  for  Ass<Kiated  Merchandising  Cor- 
poration . . . 

Leading  department  stores,  w  itli  s.iks  m  cxcessof  SI.5(K),(KK),(MMI. 
are  using  this  film— "It's  I'p  To  ^ou"- in  training  supervis(.>rs. 
The  Department  of  the  Navy  has  purchased  W)  prints,  the  Bell 
Telephone  System  more  than  KM). 

We  should  like  you  to  see  this  film  and  learn  in  more  detail  boss 
films  can  help— as  evidence  t)f  w  hat  we  can  do  to  implement  your 
Executive  Training  Program.  W  rite  tcnlay. 


FILMS.  INC 
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AT  ROLAND  REED  PRODUCTIONS,  YOUR  DQgj&R  BUYS  MOTION  PICTURES,  NofeoVfRHEAD 


ua 


is  something  that 
cannot  be  argued  into 
a  motion  picture 
or  promised  into  it. 
It  must  be  built  there. 
If  it  is  lacking, 
the  finest  sales  talk 
in  the  world  won't 
act  as  a  substitute. 


.  .  .  locafed  in   Hollywood,   with   a 
resulting  economy  of  operation  .  .  . 

Roland  Reed  Productions  puts 
MORE  of  your  motion  picture 
dollar  ON  THE  SCREEN  than 
any  other  quality  producer! 


;fi^l 


In  selecting  a  producer,  these  factors 
are  of  prime  importance  to  you: 


£~~^^^  The  finest  acting  talent  in  Hollywood 

'■^-**^^  •     I  J- 

including  many  name  players, 

provides  perfect  casting  for 

Roland  Reed  pictures. 

Our  writers,  directors,  and  technicians 
have  a  wealth  of  experience 
developed  from  many  years  of 
training  in  major  Hollywood  studios. 


Some  of  the  many  oulstaiiJing  clieult  served 
repeatedly  hy  Roland  Reed  Productions  are: 


UNITED  STATES  STEEl 
INTERNATIONAl  SILVER 


WESTINCHOUSE 


INTERNATIONAl  SILVER  STEWART  WARNER  CORP. 

STANDARD  OIL  OF  CALIF.        FORD  MOTOR  COMPANY 
AMERICAN  TOBACCO  CO.        CALVERT  DISTILLERS 

We  produce  piaures  anywhere.  Let  us  help  you 
plan  your  film  program.  There  is  no  obligation. 


We  use  the  best  equipment  in 
our  pr(x]uctioiu.   With  many 
modern   stages   available,   we 

can  produce  quality  pictures  _^ 
at  great  savings  to  you. 


Produiirs  o(  GENERAL  MILLS'  ABC  ■clcM>ion  »ho». 
"Trouble  with  Ealhcr,"  starring  June  and  Stuart  Erwin 
.  .  .  PROCTER  4  GA.MBLES  ABC  '  Brulah  Show." 
siarrinc  Louise  Beaters  .  .  .  and  STERLING  DRL'GS" 
AB(;  "Misters    Theatre."  starring  Tom  Conssas. 


r^hl 


^^S99flS^f. 


275   So.   Beverly   Drive   •    Beverly   Hills,   CaUfornia 


BUSINESS    SCREEN     M\(.A/.IN' 


il 


—  says  E.  B.  Peters,  supervisor  of  personnel,  The  Ohio  Oil  Co.,  Terre  Haute,  Ind. 
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FOR  SHOWING  industrial  films  of  all  types  you 
want  a  projector  that  brings  out  every  detail  — 
gives  unobtrusive  operation  — delivers  full,  natural 
sound  — and  will  stand  up  under  hard  usage.  That's 
why  Filmosound  is  the  favorite  in  industry  today! 
Write  today  for  further  information  and  for  our 
new  booklet,  "Free  Film  Sources." 


SINGLE-CASE  FILMOSOUND 

The  16mm  SmRlc-Cn.sc  Filmo- 
sound shown  here  i.s  only  one 
<if  .several  models  avnilnblc.  It  is 
easy  to  operate  and  easy  to 
cnrrw  And  it's  gunrantc^ed  for 
life! 


Cuoionixd  lor  Ilia.  Durinx  life  of  Ua* 

■  >-tj  In  workmanstilp 

.   rrtm^lrd  frrr  <»«• 

..  , , -aj. 


You  buy  for  life  when  you  buy 

Bell  tv  lloivell 

Chicago  4o 
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For  your  special  16  mm. 

film  requirements 

use  Precision . . . 

•  Over  a  decade  of  16  mm.  in- 
dustrial film  printing  in  black 
and  white  and  color. 

•  Fine  grain  developing  of  all 
negatives  and  prints. 

•  Scientific  control  in  sound 
track  processing. 

•  lOO^f  optically  printedtracks. 

•  Expert  timing  for  exposure 
correction  in  black  &  white  or 
color. 

•  Step  printing  for  highest  pic- 
ture quality. 

•  Special  production  effects. 

•  Exclusively  designed  Maurer 
c-quipmcnt. 

•  Personal  service. 


PRECISION 

FILM  LABORATORIES,  INC. 

21  West  46lh  St., 

New  York  19.  N.Y. 

JU  2-3970 


Hi^hl  Off  the  Reel 

IT.I   W  A.s  A  (;«)(H)  I'HODi  «;ri\K   ^KAK 

WHICH  SET  hi(;h  standard  1«)K  •.-)2 


TiiKSE  Tkolblkd  Days  of  world  crises,  full 
of  news  of  crime  and  corruption  at  home 
and  indrcisioM  uliroad.  too  often  breed  a  spirit 
of  self-castigalion.  We  overlook  the  verv  essence, 
ill  fact,  of  our  democracy  and  its  clviuiiiiic  char- 
acter. We  are  prone  to  forget  that  ours  is  a  uay 
of  struggle,  an  unending  battle  for  the  rights  of 
free  men  that  is.  in  it.self,  a  rewarding  and  en- 
riching process. 

That  same  dynamic  character  and  the  will  to 
improve  and  to  enrich  both  the  lechnolog\  and 
the  art  of  the  powerful  medium  we  are  privileged 
to  serve  were  very  definitely  in  evidence  in  this 
field  during  1951.  The  complete  and  useful  im- 
pressions left  by  good  (and  sometimes  great) 
films  produced  by  factual  film-makers  this  past 
year  have  helped  .Americans  and  our  neighbors 
abroad  at  many  critical  spots  along  their  roads. 

Films  Served  These  Vital  Fields 

These  are  the  fields  of  especial  activity  in 
which  films  came  out  of  our  studios  in  the  great- 
est number  and  with  more  than  ordinary  content 
value:  Human  Relations:  Big  Idea;  The  Inner 
Man  Steps  Out:  This  Is  My  Friend;  O'Mara's 
Chain  Miracle;  The  Challenge;  and  It's  Good 
Business. 

The  field  of  .Safety  Education  continued  to  rate 
highest  priority  as  the  nation  passed  the  one- 
million  mark  in  traffic  fatalities.  Such  films  as 
And  Then  There  Were  Four;  Closed  Book;  The 
Case  of  Tommy  Tucker;  and  the  driver-training 
series  of  Ford.  General  Motors,  and  Lumbermens 
Mutual  gave  vital  help  in  lessening  this  tragic  toll. 

Public  Health  and  Welfare  Pictures 

Health  and  Public  Welfare,  because  they  affect 
all  citizens,  were  well-served  by  Guard  Your 
Heart;  the  truly  great  work  of  the  American 
Cancer  films:  Cellucotton's  How  to  Catch  a  Cold; 
and  the  award-winning  contributions  of  govern- 
ment and  military  medical  and  dental  films.  In 
this  area.  too.  the  vital  task  of  Civil  Defense  was 
aided  by  A  Voice  Shall  Be  Heard  (General  Elec- 
tric)  and  the  combined  contributions  of  FCDA- 


spiinsor.-liip  and  private  efforts  such  as  Coriiell't 
Heller  understanding  of  our  continually  de 
veloping  technical  processes  and  industria 
methods  accounted  for  another  large  group  o 
pictures  in  '51.  Pictures  as  basic  as  77ie  Shortes 
If'ay  (  Doehler-Jarv  is'  film  on  die-caslin<.' I  :  In 
duclion  Ural  I  Alli?<-(;iialiiier>.)  :  If'all.-i  Uilhou 
Wells  (  National  Tube)  ;  A  Dale  With  I'olly  (  Dov 
Chemical)  ;  and  Monsanto's  brand-new  Kriliun 
film  are  simply  typical  of  the  mass  of  usefu 
information  imparted  in  all  areas  of  productivity 

Studios  Continue  to  .Aid  Defense 
No  mention  need  be  made  here  of  the  continu 
ing  large  portion  of  this  industry's  productivi 
capacity  which  is  devoted  to  the  direct  needs  o 
the  armed  forces  for  training  films  and  othci 
materials. 

A  similar  essential  film  production  effort  i) 
being  made  in  many  parts  of  the  country  on  pic 
tures  for  the  armed  forces  supplied  by  defens< 
contractors.  An  example  of  this  is  the  new  Rolm 
&  Haas  training  film  Eyes  of  Flight  which  deal; 
with  the  maintenance  and  repair  of  Plexiglass 
produced  with  the  cooperation  of  the  Air  Forct 
and  Navy  Departments. 

The  .American  Scene  is  typified  by  such  con 
tributions  as  Ford's  memorable  American  C.i- 
boy;  the  American  .Meat  Institute's  This  Is  Lii' 
and  many  others.  The  education  of  the  consumer 
was  given  a  real  lift  by  Armour  &  Company's 
multi-picture  program  and  by  other  far-sighted 
sponsors  who  provided  clear,  factual  presenta- 
tions on  their  wares.  Employee  morale  got  a 
similar  boost  through  the  continued  and  improv- 
ing output  of  s]Kjrts  and  recreational  films,  all  of 
them  widely  popular. 

Pictures  Attract  Growing  .Audience 
The  concluding  and  predominant  note  behind 
all  these  pictures,  pace-setters  in  '51,  was  the 
continuing  and  tremendous  expansion  of  their 
audiences.  More  people  saw  more  good  films  in 
'51  than  in  anv  preceding  year.  MS  hat  more  can 
any  professional  field  ask  as  a  rewarding  exper- 
ience than  this  direct  tribute  to  the  quality  of 
its  wares? 

This  is  our  precedent  for  1952!  Even  in  this 
group-minded  America,  there  is  freedom  of 
choice  for  all  these  audiences,  as  the  entertain- 
ment film  industry  found  it  necessary  to  remem- 
ber in  the  year  now  past.  9 
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Holiday  greetings: 


To  the  readers  of  this  page; 


To  our  chents-past,  present  and  future; 


To  our  competitors  in  the  rich  field  of  visual  media; 


To  men  of  good  will  everywhere. 


To  all   a  Happy  New  Year! 


CHICAGO 

1345  Argylc  Street 

NEW  YORK 

385  Madison  Ave. 


DETROIT* 

4925  Cadieux  Rd. 


CLEVELAND 

310  Swetland  Bldg. 


HOLLYWOOE 

5981  Venice  Blvd. 


ST.  LOUIS 

4053  Lindell  Blvd. 


WILDING 

PICTURE  PRODUCTIONS,  INC. 


CINCINNATI 

Enquirer  Bldg. 
•Studio  Facilities 
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•*  SuppleiiKMiling  your  regular  issues  of  Business  other  publishers  is  available  free  on  request.    Write 

ScRKEN  are  the  many  useful  new  Film  Guides  and  the  Bi'siNEss  Screen  Bookshelf.   150  Kasi  Supe- 

authoritative     volumes     of     au<lio-visual     research,  rior  Street.  Chicago   II.   Illinois.    A  supplementary 

utilization,  etc.   A  complete  list  of  xnlumes  issued  by  list  of  Kilm  Guides  uill  also  be  <-iii'losed. 


I    Leaflets  on  Film  and  Equipment 
Conservation   Distributed  by  UPA 

*  l»\o  Icaflil.-  .-lrc.>.sinn  llir  iinpo 
tance  of  conserving  film  and  equi 
ment  are  being  distributed  to  iiiotic 
picture  projeclionisis  throiigho^ 
the  counlrv.  Prepared  bv  tlii'  m* 
li<in  piclure-pholographic  produc 
division  of  the  National  Productic 
Authority.  Washington.  D.  (".,  tl 
leaflets  contain  hints  for  handlir 
and    caring    for    film    and    a    chet 

ist  on  the  proper  maintenance  < 
projectors. 

In  view  of  the  scarcity  of  fil) 
and  projector  replacement  part 
NPA  believes  th.-  6().(I0()  copi. 
being  <listribuled  uill  aid  in 
program  of  conserving  critical  m 
Icrials.  These  pamphlets  may  I 
(•btained  by  writing  the  Nation 
Production  Authority,  Washini 
ton.    I).    C. 

*         * 

Screen   Directors'   Guild  Forum 
Discusses  "Why  Sponsored  Films? 

♦  "WhN  .Sponsored  films '"  w; 
the  subject  of  the  Sixth  Public  Fib 
Forum  of  the  Screen  Direcloi 
Guild  held  at  the  Mu.seuni  of  Mo« 
em  Art  in  New  York  last  month. 

In  recognition  of  the  remarkab 
advancement  in  the  use  of  spoi 
sored  films  over  the  past  five  year 
The  Screen  Directors  Guild  chor 
"Why  Sponsored  Films?"  as  tl 
subject  of  its  .Sixth  Public  Fib 
Forum  held  at  the  Museum  of  Mo( 
ern  Art  in  New  York  last  month. 

The  Guild  noted  that  the  spoi 
sored  film  audience  is  now  fi\ 
limes  as  large  as  it  was  in  194 
and  that  some  industry  sponsore 
films  ha\p  been  shown  to  more  pe 
pie  than  Hollywood's  most  wide! 
distributed  movies. 

Films  shown  at  the  Forum  wei 
Anprr  Roy.  Anil  A  I  oice  Shall  I 
Heard.  International  Ice  Patrol  an 
hint   Uniting. 


Two  Notes  of  Correction: 

♦  ('licrkirif.'  .uir  back  sheds  on  tl 
recent  issue  of  BlsiNESS  ScREE 
we  uncovered  two  items  that  shoul 
be  corrected  in  your  files.  Page  3 
of  Issue  7  (published  in  Noven 
berl  discussed  the  Personal  Side  i 
Safety  slidefilnis.  We  noted  thi 
these  were  .S-minutc  subjects  hi 
thev  arc  .i(tiiall\  1.5  minutes  i 
length. 

The  other  item  for  whi<h  we  hoi 
(be  gremlins  in  our  ty|H^  dcpar 
menl  responsible  was  the  phra? 
"lySO  to  1951  "  in  connection  wit 
our  projection  manufacturing  p 
port  on  page  4.  This  item  referrin 
to  I6mm  sound  projection  oulpu 
estimated  at  4.50.000  units,  shoul 
liavi-  read  1040  to  1051.  an  elevei 
vcar   period. 
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Professionol  tqoipment 


,.,  P,ol.ssionol  R«s»»» 


Itmm  raOFESSIONAl 


Prof*uionol  hot  lh«  som*  proven  Milck«U  35nm 
foalwrot  — lo  bring  3Snim  quality  to  16mm  Krccni.  Equipped 
with  16mm  Mitchell  blimp,  this  Comoro  it  o  fovorito  oi  load- 
ing commorciol  producort  for  tound  photogrophy. 


For  over  25  years,  Mitchell  Cameras  have  set  profes- 
sional photographic  standards  for  the  Motion  Picture 
Industry.  These  flawlessly  designed,  ruggedly  con- 
structed cameras  have  proven  themselves  in  smooth, 
positive  operation  under  the  most  exacting  condi- 
tions. Today,  as  yesterday,  the  World's  greatest  films 
depend  upon  Mitchell — professional  equipment  for 
truly  professional  rcsuhs. 


ISmm  INC  MOon 


Tho  MJtcholt  35mm  Comoro  —  ttanooro  equipment  of  major  iludioi 
—it  intornotionolly  known  for  dopondobility  ond  porformonco.  For 
tuporb  photogrophy,  Mitcholl  35't  oro  ovoilobU  in  SNC  (blimp  ' 
wnnocotiory);  NC  ond  Hi-Spo«d  modoh  to  moot  ovory  roquiramont 


/ff/i^cAe/f  Ca^fpfe^a  corporation 

666  WEST  HARVARD  STREET  •  GLENDALB  4,  CALIFORNIA  •  CAILi  ADDRESS:  'MITCAMCO* 

•^  85%  of  tkt  motion  picturos  t liown  in  tlitolrti  tkrowshevt  tho  vrcrld  qfc  filmed  with  a  Mitchell 
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Audio- Visual 
Review  of 
1951  Events 


January  9,  10,  II:  Flaherty  Film  Festival  held  at  the  Museum  of  Modern 
Art:  New  York  City.  Firsts:  first  one-man  cinema  show  ever  staged 
in  America;  first  time  all  of  Flaherty's  historic  films  brought  together 
for  one  three-part  series  of  showings.  Pioneer  film  maker  presented 
with   special  commemoratory  award  by  Screen   Directors. 

February  22:  Second  Annual  Freedoms  Foundation  Awards,  Valley  Forge, 
Pa.  General  Omar  Bradley,  Chairman  of  the  Joint  Chiefs  of  Staff, 
presented  cash  and  medal  awards  in  special  ceremonies.  Film  winners 
were  In  Our  Hands  ( Borg-Warncr  and  Inland  Steel  I  :  Joe  Turner, 
American  I  NAM  I  :  I'roof  Through  the  Mght  ( Nash  I  :  A  Closed  Book 
(Farm  Bureau  Insurance);  Unseen  Horizons  (Ohio  Oil):  With  These 
Hands  (ILGWU.I;  and  The  Shadow  of  a  Pioneer  (Keystone  Steel). 
Medal  award  to  The  Human  Bridge  (Ford  I  and  Tomorrows  Leaders 
(AUis  Chalmers  I. 

February  27:  Audio-Visual  Day,  sponsored  by  Chicago  Chapter.  Public 
Relations  Society  of  America.  Hotel  Morrison,  Chicago.  Case  histories 
of  film  programs  in  public  relations  and  producer-client  relationship 
panel.  Chairman:  Nathan  Jacobs.  Bozell  &  Jacobs.  Luncheon  address 
by  Frank  Arlinghaus.  Modern  Talking  Picture  Service. 

March  15,  If),  17 :  Seventh  Atmual  Convention.  American  .So(iel\  of  Train- 
ing Directors.  Philadelphia.  Pa.  ^X  orkshop  session  on  training  tech- 
niques included  preparation  and   use  of  visual  aids. 

March  19-21:  Fourth  Annual  Meeting.  Industrial  Audio-Visual  Association. 
Eldgewater  Beach  Hotel,  Chicago.  Election  of  officers  and  general  pro- 
gram including  premiere  screenings  of  new  business  films:  Special 
demonstration  of  Phonevision.  Guest  speakers  included  Vere  O.  Smith. 
Ninth  Naval  District:  K.  R.  Franklin.  National  Li\c>lo(k  and  Meat 
Board;  Dr.  Albee  ().  Slade.  Chicago  (College  of  Optometry:  and  (^rant 
Leenhouts.  then  Associate  Chief  of  the  International  Motion  Picture 
Division,  U.  S.  Department  of  State.  0.  H.  Peterson  presented  retiring 
president's  plaque. 

April  19-21:  Audio-Visual  Forum,  Armed  Ford's  Cotmnunication  Associa- 
tion. W.  C.  DeVry,  moderator,  at  Chiiagn's  Drake  llnlcl. 


Afiril  22:   Annual  Canadian   Film   AwariU.   Toronto.  Canada.  Presentalioii 
made   l)\    Mar\    Pii  kford    In    (iunailian    film    wiimers.    Morton    Parker  | 
.Vlauricc  Monlgrain,  Ron  We\nian.  J 

Ai>ril  .'iO-MoY  J-:  W\\\  Scnii-Annual  Convention.  Sticiely  of  Motion  Pictur' 
and  Telcvisi(jn  Engineers.  Hotel  Slatler.  New  York.  Special  pr<>grar| 
cm|)hasis  on  screen  viewing:  high  speed  photography  as  applied  t-' 
dcfcii-c  ni-eds;    magnetii-   recording  progress. 

May  20:  First  Annual  Boston  Film  Festival.  (!op|ey-Plaza  Hotel.  Bo«loti 
Continuous  all-dav  screenings  of  selected  business,  educational,  am 
religious  films.  Formal  luncheon  program  with  Festival  (!hairman  Kex 
John  E.  Thomas,  presiding.  Rev.  Timothy  F.  O'Leary,  president.  Fill 
Council  of  Greater  Boston.  Guest  speaker:  O.  H.  Coelln.  Jr.,  publishei 
Business  Screen.  .Sponsored  film  top  awards  to  Bip  Idea  (Swift) 
American  Cowboy  (  Ford  I  :  The  II  ill  to  Reineniber  (  Barre  Vt.  Granj 
ite)  ;  and  Chance  to  I'lay  (General  Electric  Co.  I  (Jther  awards  mad' 
to  educational,  informational  ami  religious  motion  pictures,  non-spon 
sored. 


June  14:  Animal  Cleveland  Film  1-eslival.  Fenn  College.  Cleveland.  Actin( 
Chairman:  Ruth  Thompson.  Principal  speaker:  Floyde  E.  Brooker 
chairman  Board  of  Trustees.  Film  Council  of  America;  Economii 
Cooperation  .\dminislration.  Festival  "oscar"'  awards  to  Big  /(/« 
(Swift  &  Co.  I  :  Tiio  Guys  \amed  Joe  (  Frigidaire)  :  Miracle  on  thi 
Mesa  (  P.  Lorillard )  :  and  The  Challenge.  Non-sponsored  films  receiv 
ing  "oscars"  included  Pattern  for  Survival  (Cornell  Film)  ;  Pompd 
and  Vesuvius  (Encyclopaedia  Britannical;  The  Nile  River  VaUej 
(Academy):  Angry  Boy  (Mental  Health  Film  Board);  and  Britid 
Columbia  (Paul   HoefiBer). 

July  23:  Robert  Flaherty,  father  of  the  documentary  film,  producer  o 
Nanook  of  the  North.  Man  of  Aran.  Louisiana  Story,  dies  in  Brattle 
boro.  Vermont. 

July  26-August  2:  National  Audio-Visual  Convention.  Hotel  Sherman,  Chi 
cago.  Four  organizations  in  the  audio-visual  field  join  with  the  Nations 
Audio-Visual  Association  for  special  and  general  sessions  on  problen 
relating  to  visual  education.  Co-sponsors  were:  The  Educational  Filn 
Library  Association  (8th  Annual  Conference  on  July  26-28);  Filn 
Council  of  America  (4lh  Animal  Meeting  Julv  2J;-29(  ;  Midwest  Forun 
on  Audio-Visual  .Aids.  July  27:  and  Industrial  Audio-Visual  .Associa-  j 
tion  (luncheon  and  special  afternoon  cooperative  program.  July  30 
Principal  speakers  at  NAVA  general  sessions  included:  Nathan  I' 
Golden.  National  Production  Authority:  Clarence  A.  Peters,  Nation 
Conference  of  Christians  and  Jews;  Commander  Robert  A.  No 
Special  Devices  Center.  U.  S.  Navy;  and  Genaro  A,  Florez,  Florez,  Inc. 

September  11:  Industrial  Audio-Visual  Association;  Regional  Clinic,  Hotel 
Nicollet.  .Minneapolis.  Minn.  Thomas  Hope,  General  Mills,  program 
chairman.  Speakers:  Fred  .McMullen.  Hardware  Mutual  Insurance  Co.: 
Waller  Burton,  .Minneapolis-Honeywell:  Ilerschel  Feldman.  Radiant 
.Mfg.  Corp.;  Loretta  McClernan,  General  Mills'  Public  Services  Dcpl.; 
Bon  Grussing,  advertising  mgr.  of  Minneapolis-Moline  Implement 
Company:  and  0.  H.  Coelln.  I.\V.\  national  delegate. 

October  10.  II.  12:  .Annual  Fall  Meeting.  Industrial  .Vudio-Visual  Associa-| 
tion,  Westchester  Country  Club,  Rye.  .N.  Y.  Special  sessions  on  ma 
netic   recording,  case  histories  of  new   business   film   programs,  con-j 
ducted  tour  of  Navy's  Special  Devices  Center.  Guest  speaker:   Floya 
E.  Brooker.  ECA.  Gordon  Biggar.  Shell  Oil,  lAV.A  president,  presidit 
Joseph    Schieferly,    Standard    Oil    (New    Jersey)    program    chairma 

November  19:  Annual  Convention,   Public  Relations  Society  of  Ameri^ 
Edgevvater     Beach    Hotel.    Chicago.    Special     film     program     includ^ 
s<-reeniiigs  of  Big   Idea:   Man  on  the  Land:  O'Mara's  Chain  MirarU 
The   Fourth    Man:   Thif   Is   Life:    And  Then    Ther-   Were  Four.    Film 
committee  chairman.  Nathan  K.  Jacobs. 


BUSI.NESS    SCREEN     M  A  G  A  Z  I  .\  E 


it 


> 


M, 


STUDIOS  *^ 

HOLLYWOOD    28,    CALIFORNIA 

NEW     TOIK      •      DETIOIT      •      CHICAGO 


Lansions  and  bungalows. . .  in  Boston  and 
Boise. .  most  American  homes  and  commercial 

buildinRS  enjoy  the  beauty  and  utility  of  linoleum 
How  this  universally  accepted  product  is  made. 

from  an  attractive  design  to  an  attractive 
floor,  is  told  in  an  interesting  new  color  film 

recently  completed  for  the  Armstrong  Cork  Co.. 
"Beauty  by  the  Yard." 


N  i:  M  B  t  K    8   •    \  (1 1. 1  M  K    12   •    1 ') :.  1 


Never  compromise  on  quality  when  you  buy 
color  prints.  Whether  you  order  one  print  or 
a  thousand  get  the  finest  quahty.  A  good  print 
can  make  a  big  difference  in  audience  evalu- 
ation .  .  .  and  every  screening  puts  a  "price 
tag"  on  your  production. 

Order  your  prints  from  Color  Reproduction 
Company.  For  over  a  decade  Color  Reproduc- 


tion Company  has  specialized  exclusively  in 
16mm  color  duplications.''"  It  takes  years  of 
specialized  skill  and  experience  to  improve  or 
retain  the  beauty  of  every  scene  in  your  pro- 
duction. 


EXCEPTION:  Black  and  white  Reversals  from  color  prints 
for   TV   projections. 


COLOR  REPRODUCTION  COMPANY 

7936  Santa  Monica  Boulevard  *  Hollywood  46,  California 


Telephone:    HILLSIDE   8225 


FOR 

DEPENDABLE 
FAST 
SERVICE 

24-hour  service  on  Work  Prints  and 
Answer  Prints.  RELEASE  PRINTS  deliv- 
ered  on  dote  promised. 

ALL   COLOR    PRINTS   GUARANTEED! 


VNM   M.  I'KOUl  CTIO.N  KKVIKW  ISSl  K  Ol    Ml  SINKSS  .SCKKE.N  Ii\  FKHKl   Mil 

*  The  MTond  annual   pKOiJl  CTION  Hkview   issue  of  In    all    I  .   S.   and   Canadian    factual    tiliii    fin.durlinn 

BlJ.si.\E.ss  .'^(  RKKN  is  now  in  preparation  for  Fehruary  fa<'ililii-s.    The  issue  will  also  lontain  compreliensixe 

I'uMicalion.    This  is  the  authoritative  buyers  guide  survey  data,  historical  material  and  reference  lists. 


Funds  for  Making  First  Fil 
Granted  by  Ford  Foundotii 
*  I'irsI  film  to  in-  produe 
under  jjratil  from  the  Fo 
I'oundation  will  cover  t 
ilemocratic  processes 
adult  education.  F^ntill 
Clevelanil  Coiinril  for  Wot 
Affairs,  it  is  lieinp  made  I 
Louis  dc  Kocheniont  as 
project  of  the  Fund  f 
Adult  Kducation  and  w 
cover  the  political  activiti 
of  the  Cleveland  group. 

The  Fund  for  Adult  Fxl 
cation,  headed  by  forni' 
New  York  Times  corrl 
spondent  Delhert  Clark, 
an  organization  which  fo 
ters  adult  discussion  grou) 
on  all  worthwhile  subjects  . 
including  films.  Eleven  le  | 
cities  are  presently  organi 
ing  film  discussion  group 
while  another  fifty  conini 
nities  are  viewing  1(1  tiln 
made  by  Encyclopaedia  Br 
tannica   Films. 

Further  evidence  of  tl 
foundations  large  scale  u- 
of  audio-visual  techniijui 
in  the  field  of  adult  educ. 
lion  is  its  grant  of  Sl.20(i 
000  to  the  Television  an 
Radio  Workshop  for  tl 
purpose  of  improving  telr 
vision    programming, 

The  Television  and  Radi 
Workshop  is  currently  spoi 
soring  the  NBC-TV  she 
"Assemblv  Six"  which  is  th 
weekly  summation  of  mati 
rial  gathered  at  the  UI 
Paris  meetings.  They  ai 
also  filming  |iriigranis  the 
ihev  hope  to  put  on  the  nel 
works  and  then  make  avail 
able  to  schools  and  othe 
educational  groups. 

Here's  a  Timely  Picture 
on  Snow-Melting  Systems 

♦   The   principles  of   radian 
heating  as  applied  to  snow 
melting   svstems   are   visa 
ized    in    ifinlrr    H  oniler, 
newly-released   16min  sou 
film    sponsored    by    A 
Bvers    Company     and     pro 
duced  bv  Meridian  Film  ("or 
poration.      National     relcas< 
(in   all   states  excepting   thi 
South  and  Southwest  I   is  via 
the  regional  film  libraries  ot 
Modern  Talking  F^icturc 
Ser\ice.  Inc. 

The  0-niinute  subject  i~ 
available  on  a  free  lo.in  basi- 
on  application  to  Mndcrii  at 
15  Ko«kcfeller  I'laza.  New 
York  20.  Film  u.sers  pa\ 
only  transportation  costs  on 
print-  sent  from  exchanges. 
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Old-style  16"  Disc 


New  Columbia 
10"  Microgroove  Disc 


Columbia's  new  microgroove  disc  wins  more  and  more 
friends  in  the  slide  film  business -cuts!  costs  up  to  50% 


Before  you  start  any  slide  film  project — see  and  hear  the  great 
new  Microgroove  Record! 


HERE'S   WHY.  .  . 

•  10"  size — 15-minutes  per  side! 

•  12"  size  —  25-minutes  per  side! 

•  Easier  and  cheaper  to  pack! 

•  Lower  shipping  cottsi 

•  Saves  storage  space! 


•  Now  o// records  may  be  Curried 
in  projector  case! 

•  Prompt  service  and  delivery! 

•  Full  Columbia  transcription 
quality  maintained  throughout! 

Phone,  Wire,  Write  for  full  details 


NUMBER     8    •    \MI.1    MK     11    •    l<»51 
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1951  Winner  of  Two  Top  Film  Awards 

BI6IDEA 


FREE  on  Request 


FIRST  AWARD  ■  Film  of  the  Year 
on  Freedom  •  Boston  Film  Council 


"This  magnificent  motion  picture  takes  you  into  the  hearts,  minds 
and  lives  of  real  lolKs  who  cherish  the  Biggest  Idea  In  the  World!" 


Book  this  great  film    "^ 

NOW! 
For  club  or  classroom 

WRITE 


"BIG  IDEA" 
PUBLIC  RELATIONS  DEF 
SWIFT  &  COMPANY 
CHICAGO  9.  ILLINOIS 


1(    MM.    •    SOUND    •    30    MINUTES 

L_ 
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The  Case  for  Sponsored  Film 

Hill    &    kiiowiton    Survey    of    4.000    TeacherK 
/  Sliows  W/(  W  aiil  More  Films — But  BctttT  Uin-i, 


TEACHERS  want  more  films.  69% 
of  somo  4,000  Icarhers  who  re- 
sponded to  a  (]ueslioiiniiire  sent  out 
l)\  Hill  &  Knowltoii.  |)ul)lii-  rela- 
tioiiK  ciiiisiiltaiits  conducliiig  a  sur- 
vey on  behalf  of  the  American 
Iron  &  Steel  Institute,  want  more 
motion  pictures  from  industry.  58% 
of  the  teachers  want  more  slidcfilnis 
and  34'(  could  find  use  for  more 
slides. 

But  teachers  are  becoming  mora 
and  more  impatient  with  the  type 
of  materials  they  are  currency  g?l- 
tii;g.  Much  of  t.iem — film  mate- 
rials, booklets  and  charts — are  just 
not  being  used.  Reasons:  they  are 
not  at  all  suited  to  school  needs; 
educational  value's  are  sul)ordinated 
to  ontcrtainnient  and  advertising; 
they  are  too  long  for  the  class  peri- 
od; they  try  to  cover  too  many 
topics. 

W  lial    Films  Sliould   Show 

According  to  the  survey,  teach- 
ers want  sponsored  materials  that 
will:  bring  the  child  close  to  every- 
day living:  create  interest  in  the 
commercial  world;  provide  up-to- 
date  information  not  available  in 
textbooks;  enrich  class  discussion 
of  business,  labor  and  government; 
help  students  learn  a  wide  variety 
of  source  materials:  and  balance 
the  points  of  view  of  other  groups 
and  sources  of  information. 

How  is  a  sponsor  to  know  if  his 
materials  are  right  for  schools? 
Schools  welcome  the  cooperation  of 
industry,  are  glad  to  help  industry 
in  preparing  material  that  will  meet 
their  needs.  This  cooperation  should 
be  sought.  There  are  several  marks 
of  good  materials  that  a  sponsor 
cen  use  to  judge  the  teaching  aids 
he  plans  to  offer  schools.  Quoting 
from  Hill  &  Knowlton's  report: 
"The  producer  of  sponsored  mate- 
rial should  meet  the  hig'.icst  stand- 
ards by  which  his  product  will  be 
judged.  Rigid  criteria  cannot  be 
applied.  General  standards  can  be 
deducted  from  the  tests  which  edu- 
cators apply  to  all  materials  used 
as  part  of  the  c<lucatinnal  experi- 
ence. The  following  criteria  are  ap- 
plicable to  all  types  of  sponsored 
materials. 

An  adventurous  experience.  In- 
formation should  be  interesting  ti> 
the  student  at  his  stage  of  deyclop- 
ment.  .'students  are  interested  in 
reality.     Hie  presentation  of  theory 


ivh( 
)ro, 

'M 

:tiv|j 
vail 


does  not  necessarily  create  new  e 
periences;  this  is  a  weakness 
muih  sponsored  material.  The  e 
pcricnce  should  be  such  as  to  stii 
ulate  the  student  to  further  activit 
and  to  open  new  areas  for  study 

llcl|>   M,-,.|    Ih.-ir  Problems 

An  fiiriihinfi  experience.  Inf< 
mation  for  information's  sake 
insuflicicnt  reason  for  new  mal 
rials.  It  is  more  meaningful  \vh( 
used  in  the  solution  of  some  pro, 
lem.  The  ranga  of  interests  of 
average  student  is  larga.  Throi 
faiTiily,  friends,  and  associates 
school,  and  extra-curricular  acti 
ties,  through  relationships  in  v 
ous  of  his  early  efforts  to  eait 
spending  money  the  student  prj 
sents  a  myriad  of  potentialitiil 
through  which  the  economic  an 
social  fundamentals  can  be  vita 
ized. 

The  student's  interest  in  taxatioi 
I.Tbor  legislation,  or  governmer 
])olicy,  for  example,  proves  to  1| 
far  less  than  that  of  the  person  coi 
fronted  by  these  problems  in  h 
own  economic  activities.  Detaile 
eMi|)hasis  on  specifies  not  in  lir 
with  his  interests  are  likely  to  pri 
duce  one  of  two  effects  upon  tlii 
student — he  will  be  bored  and  i(j 
nore  it,  or  he  will  react  with  su:) 
picion  to  what  to  him  is  undu' 
emphasis.  I 

Educator  Should  Know  Facts  { 

The  challenge  to  educators  is  ti' 
provide  the  student  with  the  mear; 
to  understand  more  fully  the  ec<; 
nomic  and  social  base  of  his  com 
inunity.  To  accomplish  this  ih 
educator  should  ac(|uire  greater  ui, 
derstanding  of  these  matters  bin 
self.  To  perform  this  duty  ad< 
quately  the  educator  must  not  onli< 
be  aware  of  the  economic  and  sociii 
foundations  of  the  community  h 
also  must  be  sensitiye  to  the  stij 
dent's  range  of  interests  and  need:; 
both  now  and  in  the  future. 

An  aeslhetic  exper'.ence.  S|)Oi 
sored  matcriaU  should  develop  a| 
prcciation  and  capacity  to  enjo 
the  resources  of  the  world  and  in 
prove  the  standards  of  individui 
taste.  The  general  appearance  <i 
material  should  be  pleasing.  Th 
outside  cover,  quality  of  paper,  typ, 
f.tce,  and  illustrations  should  be  m, 
only  relevant  to  subject  matter  bi^ 
(lOVTIMKO     ON     I'ACE     fourteen; 
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Thanks  to  new  "I'hreaJ-Easy"  Jesign,  hunJredi  oj 
youngsters  are  now  operating  the  RCA  "400"  projector. 


Amazing  new  "Thread-Easy"  Design 
makes  RCA  '400 '  easiest  to  thread 


with  this  new  ultra-tlmple  projactor,  you 
can  actually  thread  the  film  In  only  30 
seconds.  Thread  It  while  you're  lecturing. 
Thread  It  In  the  dark.  Even  a  child  can  thread 
It.  It't  that  iimpl». 

Every  operation  easier  with  RCA  "400" 

Here  is  a  projector  so  easy  to  use  that  a  1  2-year- 
old  child  can  be  the  projectionist.  So  simple  you 
can  set  it  up  with  pictures  and  sound  on  the 
screen  in  only  2  minutes.  And  they  are  top-quality 
pictures  and  sound  .  .  .  better  than  recom- 
menced standards  oj  'S.MPTli,  by  actual  tests. 

Easy  to  pack  up,  too.  Taltes  only  }  minutes  to 
button  up  the  Junior  model,  ready  to  travel.  And 
easy  to  carry.  Sinf;le-case  Junior  weighs  only 
33Vj  lbs.  Women  appreciate  its  narrow  case, 
rounded  corners,  proper  balance.  No  chalinf; 
your  leg  as  you  walk. 


Longer  film  life 

Your  precious  film  literally  "floats"  through  this 
new  "lOO"  projector.  "Thread-Easy"  design  is  so 
amazingly  eflf^ective,  even  minor  errors  in  thread- 
ing will  not  damage  film.  ^' ith  projector  running, 
you  can  open  and  clean  picture  gate  or  sound 
optics  .  .  .  without  damage  to  film.  And  you  can 
project  the  same  film  50  or  500  or  i.OOO  times  .  . . 
without  appreciable  ttear  or  damage  to  film! 

No  more  last-minute  failures! 

It's  ultra-dependable,  too.  Huilt  for  the  hard 
knocks  of  school  and  commercial  use.  You  can 
easily  replace  projection  lamp  in  -15  seconds, 
exciter  lamp  in  20  seconds.  Rewind  lO-minute 
film  in  66  seconds,  without  changing  belts, 
pulleys,  or  reels.  It's  the  only  projector  powered 
by  a  big  .A-C  motor,  500T'i  oversize  for  better  sound 
stability.  Hig  motor  takes  i(  easy,  stays  cool,  lives 
longer.  And  it's  quiet.  Operating  noise  only  58.5 


decibels.  Quieter  than  recommefuJed  by  *SMPTE 
.  .  .  quieter  than  other  projectors  by  actual  tests- 

In  competitive  tests,  RCA  400's  win  out 

In  a  single  purchase,  Pennsylvania  schools  bought 
572  RCA  "-JOO's".  Baltimore  schools  bought 
156.  Washington,  D.  C  schools  bought  Nl. 
Already  many  thousands  of  RCA  "-tOO's"  are  out 
on  the  job  .  .  .  making  things  easier  .  .  .  for  busy 
people  just  like  you. 

Operate  It!  Convince  yourself! 

If  you  use  16mm  film  in  your  teaching  or  selling 
(and  who  doesn't.'^),  you  owe  it  to  yourselj  to  find 
out  about  this  revolutionary  new  easy-to-use 
projector.  The  new  "Thread-Easy"  design  is  the 
culmination  of  2  3  years  of  R(;.\  research.  Send 
coupon  for  demonstration.  Operate  it  yourself. 
Hacked  up  by  R(;A.  Nationwide  service  avail- 
able. Large  sales  permit  surprisingly  low  price  for 
this  top  quality  equipment.  5o  mail  coupon  lODAV. 


■CA  "400"  Junl*r.  H«nd«ofnc  blue- 
jcrccn  hammcrtonc  hniih.  Sinjilc 
t:a%c  wcIkHi  \\*i  lh%.  ■^■w«(l  ampli- 
fier. 8. inch  tpcaker.  Excellent  (or 
medium  lo  Urjir  roomf. 


■CA  "400"  S*nier.  Same  av  "Junior" 
except  It  ha\  ll)-xtalt  amplitier.  lo-inch 
ipeaker.  Projector ca%e  wciichv  .^6Vi  lb«. 
Speaker  Caxc  weiiihx  26  Ibx.  Excellent 
for  laraer  room*,  auditoriumt. 


•SMrri:  "SmMv  •(  MaH«n  Pldun  arA  r«l»«l- 
»ten  Iiiglnaarx."  I««dlng  outhorltv  on  projvctor 
•tondardt.  SMPTE  r»tomm«ndt  "wntl««dtn«t» 
sf  pfofvdvd  piclur«  !••»  than  3/10  of  1%  of 
plcluro  vtrldth  " 

In  KCA  "4O0"  p«o4«<tor,  hofliontol  wnttoodt- 
noii  l<    l/IO  of   1%  (]  limoi  oi  good  oi  SMPTE 


■  Hindordaf.  Vortfcol  wniloadlAot*  \%  t/7  •!  1% 
(7  fon*!  ai  good  ai  SAAPTE  itandordt). 

Sound  qvolttv  I*  ot»o  boWo*  than  SMPTt 
•  tondordt    DUIOriton  novo*  oitoodt   S% 

All  »ot>od  and  provod  by  RCA.  fo,«««to«t 
plonoof  In  16mm  »ownd  pto|o<to#». 
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VISUAL   PRODUCTS 

RADIO  CORPORATION  of  AMERICA 

KMGIMttRIMG    fROOUCTS   OgRARTMC  MT.  CMMOt  Ht.  M.J. 

In  Canada.  RCA  VICTOR  Company  Limilgrf,  Manir««l 


FREE  BROCHURE 

I 
I 
I 
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tAMl   COUPON— NOW 
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Visual  Produci*.  Dcpi.    *>^ 

Radio  (!orpuraiion  of  America.  Camden,  N.  J. 

Plcaic  send  me.  without  ohlisation.  full  stor>'  nn  new  **1  hrrad-laiy" 
RCA  "•(00"  16mm  proicctnr  that  I  can  ^et  up  in  2  minutet,  thread  in  50 
seconds,  pack  up  in   A  minutet,  and  carry  tiKntly  as  an  oternifcHt  bac. 

O  Junior  Model  for  classrooms  and  small  audiii>rium% 


Am  interested  in 


D  Senior  Model  for  larger  auditoriums 


^        Position. 
I       Addrcu_ 

I 


O  Pl«««*  awiif  acftMl  dmm9mttn0«m 


Be  Sure 


AT 


16mm   FILM   LABORATORIES 


i^oior  I    rintd 


•  B&W  Daily  and  Release  Printing 

•  B&W   Developing 

•  B&W  Reversal  Work  Prints 

•  B&W  Dupe  Negatives  from  Color 

Or  Reversal  Originals 

•  16mm   B&W  Reductions  from  35mm 

•  Electronic  Recording  of  Sound  Tracks 

to  Color  Release  Prints 

•  Magnetic  Recording  Truck  for  Motion 

Picture  and  TV   Production 

•  Expert  Timing  for  Exposure  Correction- 

Color  or   B&W. 


A      COMPLETE      16MM      SERVICE 


HILLSIDE    7471 


Hill  &  Knowlton  Teacher  Survey: 
((.OMI.M  Kl)  UtOM   l'ltK(:KI)l>G  I'AOK  ( 

attractive  and  in  kivping  with  edu- 
cational standards  of  quality. 

An  anlhfnlii-  rxjHTiencr.  Mate- 
rials sliiiuld  ('(intaiii  iiifortnation 
which  is  urcurate.  iKtnplele.  atnl 
sincere,  using  neither  liias  nor 
propaganda  methods.  KiTorts  to  use 
an  educational  program  primarily 
to  promote  sales  of  specific  prixi- 
uits  or  lirand  names  ha\e  no  place 
in  the  school  program  even  though 
often  accepted  iiy  teachers.  Truth 
and  accuracy  are  of  primary  im- 
portance to  students.  Accuracy  in 
im|)lication  is  as  important  as  ai- 
curacv  in  data  presented.  I'ictorial 
and  other  technical  devices  which 
misrepresent  or  over-emphasize  de- 
tails, and  lead  to  inferences  not  sul>- 
stantiated  hv  scientific  data,  are 
faults  which  must  be  carefully 
avoided.  Materials  with  carefulK. 
accurately  presented  statements  and 
with  precisely  drawn  conclusions 
that  are  well-founded  and  undis- 
torted,  have  earned  enviable  repu- 
t;!lions  for  the  organizations  pro- 
ducing  them. 

A  sharing  experience.  Students 
should  be  made  to  feel  more  a  part 
of  the  community  and  the  world  in 
recognizing  their  share  of  res|)on- 
sibility  for  its  development  and 
welfare.  Schools  and  socictv  arc 
challenged  by  the  responsibilitv  of 
developing  in  individuals  and  the 
groups  to  which  thev  belong,  a 
feeling  that  they  are  a  part  of  the 
community  and  should  |)arlicipate 
in   its   activities."  W 


Bernstein  Wins  Top   Honorable 
Mention   in    Life  Photo    Contest 

♦  JoKDo,\  J.  Hkrnstein  of  Sarra's 
Chicago  staff  has  been  awarded  one 
of  the  top  honorable  •  mentions  in 
the  nation-wide  photo  contest  re- 
cently sponsored  by  Life  magazine. 
Bernstein,  competing  in  the  pic- 
ture story  division,  received  his 
award  for  a  series  of  close-ups  de- 
picting human  emotions  as  por- 
trayed   by    lip    expressions. 


Article  in  "The  Nation"  Attacks 
Lobbying  Techniques  of  Busines 

*   J.    Austin   ISurkharl,  u  teacher  ) 
political    .science    at    Stej)hens   ( 
lege,  writing  in  The  Nation's  sei - 
of    articles.    •The    Hatllc    for    K 
Schools."  takes  up  big  business  :  ■ 
the    business-s|>onsored    fdm    in    l 
issue  of  November    10. 

Mr.      Hiirkhart      decries     modi 
lobbying    techniijues    of    big    bi 
ness,    "the    manufacture    of    pul 
opinion  at  the  grass  roots,  the  i 
pact      of      concentrated      econor 
power  on  our  national  life,  and 
increasing   financial  ai^d  social  c 
of      lobbying."       Especially      wF 
such    potent    instruments   as   moti 
pictures,   filmstrips  and   other  si 
t<  ols    present    the    American    ec« 
oiny    as    the    sponsor    conceives 
from  a   narrow,  defensive  point 
view.      "More     reprehensible," 
says,  "is  the  advancement  of  ma 
other    interesting    ideas    under 
cover    of   explaining  the   Amerii 
system." 

Student  Indicts  NAM  Film 

As  an  example,  he  presents  t 
thoughtful  student's  indictment 
the  National  Association  of  Mai 
facturer's  film  The  Price  oj  Fr 
doms:  "Instead  of  casting  a  fav 
able  eye  on  future  change,  the  fi 
looked  backward  for  what 
good.  .  .  .  One  gets  the  impressi 
that  an\  change  takes  us  away  fn 
the  good  old  days  of  grand  fat) 
and  closer  to  a  Hitlerian  regiiil< 
But  Mr.  Burkhart  points  out  t) 
90' (  of  high  school  and  collc| 
students  accepted  the  film  a| 
swallowed    its    message   complete 

Other     films     he     mentions    n4 
circulating  as  "unlicensed  teachei 
which  need   not  "pass  state  boaij 
or    meet   any    certification    requ 
ments"  are  Burroughs  Adding 
chine's   In    litilaure.   which   seeks! 
piove  that   |)rofil   sharing  does  tl 
work.   Alcoa's  I  njinishetl  Kainba 
which  advances  the  proposition 
"in  Alcoa  there  wasn't  any  politi^ 
backing,    no   dirty    dealing:    ev( 
I  CONTI.M  ED    ON     PACt:    SIXTEEII 


1161   North  Highland  Avenue 


Hollywood  38,  California 


You  should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY    CLAY    GIPSON 

President  of 

FILMFAX    PRODUCTIONS 

Filmfax  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
220  titles)  in  color  filmstrips  for  use  in 
education. 
$450  pojtpaid  from   FILMFAX  PRODUCTIONS.   10  Eait  43fd  St.,   New  York   17.  N.V 
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HIMNF.SS    SCREEN     MAGAZI^''3 


COMBINATION  SLIDE.  SINGLE  and  DOUBLE  FRAME  STRIP  FILM  PROJECTOR 


It's  so  easy  to  use,  too!  Designed  for  extreme  simplicity  of  operation 
combined  with  maximum  efficiency.  Finger  tip  tilt  control,  instantaneous 
framing  and  clear,  needle-sharp  focusing  all  combine  to  moke  Viewlex  top 
choice  for  slide  or  filmstrip  projection  before  sizeable  audiences.  The  quiet 
and  powerful,  motor-fan  model  gives  utmost  protection  and  safeguards  the 
life  of  valuable  films  and  slides. 


Jy^C^Tf^  INC.  .   35-01   QUEENS  BOULEVARD  •  LONG  ISLAND  CITY   1,  N.  Y.  | 


VJvM 


B  E  R    8   •    V  O  L  I  M  E    12    •    19  5  1 
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1  be  oldest  and 
most  experienced 

iGmm  film  laboratory 


44 


YEARS  AGO 

(long  before  Clara  Bow 

became  famous 

OS  the  "IT"  girl), 

Hollywood  Film  was 

serving  major 

producers! 


It  was  1927 

when  Clara  Bow  won  fome 

as  the  "IT"  girl 

from  the  picture 

of  the  tome  name. 


Of  all  the  existing  film  laboratories,  only  Hollywood  Film 
can  point  to  a  history  of  outstanding  leadership  since  1907! 
In  that  time,  we've  developed  the  finest  production  facili- 
ties, plus  a  "know-how"  that  assures  you  highest  quality- 
prints  at  reasonable  prices.  Our  modern  electronic  con- 
trols eliminate  notching,  make  splicing  invisible,  provide 
brilliant  sharp  definition,  and  guarantee  perfectly  balanced 
color  and  density  prints.  Try  us  and  see.  You  will  be  de- 
lighted with  the  results.  Send  us  your  NEXT  laboratory  job. 

Immediate  service  and  prompt  delivery  of  any 
quantity.  Lowest  prices  consistent  with  fine  quality. 
Quotations  glaJly  given.  Write  for  free  lah  price  list. 

COMPLETE    16MM    LAB    SERVICE 


•  Release  Prints  in   ^oiui 
or   Bloc k-ond- white 

•  Edge  Numbering 

•  Free  Projection  Service 

•  Free  Storage  Voults 

•  Shipping   ond    Receiving    Service 


^     HOLLYWOOD  FILM  ENTERPRISES,  Inc. 

6060     SUNStI     BLVD.      •      HOLIYWOOD     2  8,    C  A  I  I  F. 


•  Negoiive 

Developing 

•  Reverie!   Procetiing 

•  Reduction 

Printing 

•  Contoct  Printing 

•  Kodochrome  Reproductions 

•  Free  Editing  Rooms 

^^        FINIST 

i 

^     lAB  WORK 

SiNCf    1907 

"Nation"  Article  Alms  Broadside 
at  Business-Sponsored  Materials 

(l.O.MIM  I.I)  IKOM    I'llKt.KDI.M.  I'VOK) 

thing  was  up  to  the  highest  Ameri- 
can  idfals." 

Mr.  Burkliurt  declares  that  "tin; 
(lunger  does  not  lie  in  husinrss- 
education  communication  per  se 
hut  in  the  manner  in  which  ntass 
media  can  !«■  |)crverled."  lie  be- 
lieves that  the  idea  thai  [)ri)|)()iients 
of  dilTeriiig  economic  systems  can 
balance  and  cancel  out  each  other 
is  ridiculous  considering  the  enor- 
mous amounts  spent  on  business 
sponsored  teaiiiiiig  aids  each  year. 
This  amount  lias  heen  estimated,  he 
says,  as  exceeding  tlie  educational 
budgets  of  Delaware,  Idaho,  Ne- 
vada. New  Hampshire.  Vermont 
and  Wyoming. 

Discourage  Social  Progress? 

In  closing,  Mr.  Burkhart  states 
that  "the  manufacturers  and  dis- 
Iribulors  of  opinion  have  discov- 
ered that  emotional  cliches  can  ef- 
fectively discourage  the  enactment 
of  needed  social  legislation.  Fed- 
eral aid  to  education,  public  health 
and  hydroelectric  dams  are  being 
parked  at  the  siding  for  the  'Stop 
Socialism"  streamliner."  "Should 
I  this]  effort  be  intensified.'"  he 
says,  "we  shall  need  a  Supreme 
Court  decision  to  separate  business 
and  the  state  in  public  education." 

It  seems  to  us  that  in  some  re- 
spects Mr.  Burkhart  is  justified  in 
his  complaints.  Without  doubt, 
some  business-sponsored  films  are 
unfairly  loaded.  However,  these 
films  are  in  the  great  minority,  and 
in  some  cases  he  mentions,  have  ac- 
tually fared  very  poorly  in  the 
schools,  received  a  high  degree  of 
rejection  after  preview,  a  low  rep- 
utation among  educational  groups 
harmful  both  to  the  sponsoring 
companv  and  over-all  business  a? 
well. 

Freedom  of  Choice  Overlooked 

Mr.  Burkhart  seems  to  overlook 
the  fact  that  these  films  are  offered 
as  teaching  aids,  may  be  accepted, 
rejected  or  ignored  as  the  teacher 
or  school  system   may  decide. 

Mr.  Murkhart"s  stalemeiit  that  a 
.Supreme  Court  derision  may  be 
necessary  to  keep  business  propa- 
ganda out  of  schools  has  an  inter- 
esting j>arallel  in  ihe  left-wing  Na- 
tion's yelp  of  rage  when  it  was 
banned  a  few  years  ago  from  the 
libraries  of  some  public  schools. 

We  think  opinion  has  a  valuable 
place  in  education,  whether  it  be 
Inisiiiess's  or  The  Nation's.  With- 
out it  ihe  leariiiiip  process  would 
be  a  sterile  lliiiig.   iiitieed.  ^ 


Passing  of  Morton  F.  Leopold  ' 
Ends  30  Years  of  Film  Activity 

*  A  lareiT  of  useful  -er\  iie  to  -, 
coiRitry  and  to  the  factual  fi| 
medium  was  terminated  in  Dece- 
iter  by  the  death  of  .Morton  . 
I^'opold.  head  of  the  eduialioil 
iiiolion  |>iclure  activity  in  llie  1  . 
reau  of  Mines,  U.  S.  Departiiiiiil  i 
the   Interior. 

Under    Mort    I^copold's    super  ■ 
sion.     coinmercial     film     produn. 
throughout      the     country     creal' 
some  ninety  current  motion  pictuj, 
comprising  more  than  20,000  rei 
The  great   majority   of  these  w«  ■ 
paid    for    by    private    industry    a 
accepted    for    distribution    throii 
the   Bureau   of  Mines   Film   Libra 
.Some   of  the   more   recent  subjen 
included     Arizona     (sponsored 
Phelps    Dodge    and    produced 
Atlas)  ;    and    Ifest    Virginia    (sp< 
sored  by  Weirton  and  produced 
Fred  Rockett.   As  indicated  the  gt 
cral   theme   was  the   resources   a 
physical  facilities  of  each  state, 
though    safety    subjects    were    al 
made  available. 

For  three  decades,  Mr.  Leopc 
curried  on  this  activity  as  a  li 
time  career  which  has  given  m 
lions  of  .Americans  a  better  undt 
standing  of  their  country  and, 
many  instances,  brought  about  ii 
provements  in  production  tec 
nique.  color  processes,  and  locati' 
work  as  each  new  picture  contri 
uled  added  experiences  to  tho 
who  worked  on  them.  Aimu 
showings  in  excess  of  200.0t 
groups  were  a  further  indicatii 
of  the  immense  interest  the  B 
reau's  films  engendered  in  recei 
years. 

The   films    he    helped    make    po 
sible — and  the  audiences  which 
and  profit  by  them — are  Mori 
pold's    epitaph.      Few     men    coul 
leave  more  or  want  better. 
•        • 

F.  R.  Crawley  Elected  President 
Canadian  Film  Association 

♦  F.  K.  CK\\yi.KY.  president 
Crawley  Films  Limited  of  Olta 
was  elected  president  of  the  .Xss 
alion  of  Motion  Picture  Produ 
and  Laboratories  of  Canada  at 
annual  meeting  held  in  Toronto 
e<iill\. 

The    association    is    made    up 
some    20    producing    companies   \\ 
cated    from   coast   to   coast    in    Ci 
ada. 

Other  officers  elected  were: 
Peterson.     Toronto,    vice-presidei 
J;ime>     (!ainplM-||.     Montreal. 
Iar\ -treasurer.    Directors  were  Fri 
(is     Holmes    of    Winnipeg:     Fri 
f)'B>rne.  Toronto;   Rene  Germa 
Montreal,    and    William    Singlet 
Montreal. 
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BUSINESS    .SCREEN     .MAi;.\ZlNl 


The  Urge  To  Buy 

Comes  From  Within . . . 


,««fc.i<'fj'm  •.<«  -^  ■■»*>.       .j«. 


i 


a 
■ 


A  yearning  for  comfort  sold  a  percale  sheet. 

A  sense  of  vanity  sold  a  bottle  of  shampoo. 

A  desire  for  attection  sold  a  jewelled  bracelet. 

A  gastronomic  craving  sold  a  package  of  cheese. 

No  matter  what  the  product,  it  is  sold  to  satisfy  a  desire  that  has 
been  aroused  wilhin  an  individual  —  emotionally. 


We  have  had  a  good  deal  of  experience  in  the  motivation  of  people 
toward  an  idea,  an  attitude  or  a  product.  We  do  it  with  the  medium 
most  suitable  to  emotional  appeals — films. 


PATHESCOPE      PRODUCTIONS 

IME        PAlMtSCOPt        COMPANY        Of        AMf»ICA,        INC 

580   FIFTH  AVENUE,   NEW  YORK    19,  N.   Y. 
PLAZA    7-5200 


PRODUCERS     OF     •     MOTION     PICTURES     •      fllM     STRIPS     •     TEIEVISION 


Four  Ptople...  All  Happy 
About  the  Same  Thinq ! 


tke^etok 


16mm  SOUND  PROJECTOR 


rjusinessmen  everywhere  are  turning  to  this  new 
kind  of  projector  to  economically,  effectively  solve 
their  managerial  problems.  The  amazing  Ampro 
Stylist  gives  all  the  precision  and  fine  performance  of 
$500.00  projectors  PLUS  MANY  AMPRO  EXCLU- 
SIV'ES— all  at  S.^99.00  complete. 

Your  office  boy  can  carry  the  29  lb.  Stylist  with  ease 
— and  it's  so  easy  to  set  up  and  thread,  he  can  run  it 
for  you.  tool  Best  yet,  Ampro's  pat- 
ented  "film  cradle"  eliminates 
damaged  rental  films,  ^'ou  also  enjoy 
the  convenience  of  an  hour's  ru 
time  without  reel  change. 

Remember,  facts  prove  they  learn 
more — remember  more — and  like  to 
learn  the  Ampro  Stylist  way. 


enjoy  Jjl 
nning   \ 


I 


Comp/«r« 


BOOST  AUDIENCE  CAPACITY  OF  STYLIST  PROJECTOR 


MAIL  COUPON. ..WRITE  NOW! 


Ampro  Power  Speaker  Model  690 
convcns  the  Stylist  from  a  irainini; 
classroom  projector  for  use  in  a  Iar>:c 
auditorium.  Powerful  12'  PM 
speaker;  easy-carryinic  handle: 
handKimc  Iu>:ku»:i-(>  Pc  case. 


Ampro  Corporotion 


BS-12-S1 


$109^5 


Co  mpf«f* 


AMPRO   CORPORATION 

(Concrol  Pr«ci»ton  Eqwip.  Corp.   Subtidiory) 
nm  Cemvroft  ond  Proi«ctof»    •    16mm  $ound-on-fitm 


AMPHH 


viiMMMi:^ 


283S   N.  Western  Ave..  Chicago  IS,  llf. 
Ku\h  mc  hKI-L  illuslrdicd  literature  on  the  amazini;  Ampro 
M>  list  Projector  (or  industrial  use  .  .  .  aUo  folder  on  Ampro 
.Model  690  Power  Speaker. 


SAME 

IWDRESS 

UTY ZONE. 


.STATE.. 


•    Slid*  Pro|ec1ort    •    Tope  R«cord«ft 


I 
I 
I 
I 
I 
I 
J 


A    BL51NESS 

FILM 

REFERENCE 

AiNU 

RESEARCH    LIBRARY 

Al' 

"iOl  R 

SLR\1(  L 

Write 

today  for 

complete 

details  on  the  Film  Guide 

services 

have  now  been  ii 

nprovi 

■d  to  meet 

your  needs. 

Library 

and    the 

Business 

Film    Bookshelf 

Services 

Address 

:     Film  Guide  Library, 

Business  Screen,  150 

available 

to  subscribers.    These  economical 

reference 

K.  Supf 

riiir.   Cliitago    11. 

Write  todav 

lim't    (lilav! 

Boston  Will  Hold  Annual 
Film  Festival  on  May  3 

*    I'lirnial    uiiiiouni  I'lm  iit 
llii-  .Second   Annual   Kc*tivi 
spoiiMircd  by  tlif  Kilni  (iou 
cil    of    (jrcatiT    Bo.>-loii.    h. 
been    made.      Ihe    one- da 
even!  will  be  held  on  .May 
Films   released   since  Ja 
uary   1.   l')51   will  be  eonsi' 
ered     for    screening     in    tl 
follow  ill);    categories:     aduj 
education,    public    rilationi 
recreation,     classroum.     ai, 
religion.     Deadline   for   su 
milting  entries  is  March 
Send  preview   prints  to  Mr 
Muriel     C.     JaMJin.     HoAi 
Public    l.ibrarv.    Ho-ii.n    1 
Masr^achusetts.      .Ml     ciitriO 
«ill  be  returned  after  use. 


Princeton  Film  Center  to 
Distribute  Boys  Town  Film 

♦  I'be  Princeton  Film  Cei 
ler  has  been  selected  I 
Father  Flanagan'.^  Bo> 
Home.  Bov>  Town.  Nebra 
ka.  Iij  distribute  llieir  ne 
t  w  en  t  \  -one  ininule  cole 
film.    I'late    (.allfil   Htime. 

Ilif  tiliii  depicts  the  stor 
of  one  bo\  s  experience  ; 
Boys  Town  —  an  inlinial 
glimpse  of  ho«  the  mor 
than  eight  hundred  bo\s  < 
Boys  Town  are  educatet 
how  the\  are  trained,  an 
how  each  learns  a  trade  fn 
the  future.  Founded  2 
years  ago  by  the  late  Falhc 
Flanagan.  Boys  Town  hn 
grown  from  a  twn  slor 
brick  building  in  dountow  ' 
Omaha  to  a  I.SIMI  acre  hnw 
for  homeless  l)o\s  on  tli 
outskirts  of  the  cit>.  Tli 
success  of  Bovs  Town  i 
testimony  to  Father  Flanii 
gans  creed  thai  "iherc  ar 
no  bad  bo\s"  for  the  lioiiii 
less  boys  that  have  come  I- 
Roys  Town  have  resp<inde> 
to  ils  care  and  guidance  ii 
appreciation  to  law  and  or 
der.  Father  Flanagan  bc 
lieved  thai  character  is  bu 
refleclitm  of  youth's  sur 
roundings  and  training  an< 
given  proper  care  and 
home,  with  useful  work  fo 
the  active  mind,  the  so 
called  problem  bov  become 
a  healthy  normal  youth. 

Prints  for  Plticr  Callfi 
lliiini-  will  be  available  afte 
Januar\  I.  1952.  Furl  he 
information  ma\  be  ol> 
lainrd  from  the  Princeloi 
Film  Ccnler.  Inc..  Prince 
ti>ii.  New   Jersc).  D 
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BUSINESii    SCREEN     MA(;a/.INE 
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FEED-O-MATIC* 
CONVEYOR — 


POINTEX, 
PROJECTION   POINTER 


L 


ELIMINATE  MOUNTING   AND 

PICTURE   HOLDERS  WITH 


VU-LYTE 

^  Opaque  Projector 


i 


,/ 


Fan  action  of  the  Beseler 
VACUMATIC  PIATEN*  nol 
only  holds  copy  flat  during 
projection,  but  keeps  inte- 
rior of  tfie  projoclor  unus- 
ually cool. 


All   copy    is   held    absolutely   flat   on   the 
VACUMATIC   PLATEN   of  this  ultra-modern 
Bcscler  VU-LYTE  during  projection,  through 
suction  created  by  a  special  fan. 

There  is  no  need  to  spend  time  pasting 
and  mounting  copy — or  inserting  copy  into  holders. 
You  simply  introduce  your  copy  onto  the  platen, 
and  there  it  "stays  put"  without  curl  or  flutter. 

As  you  handle  the  superb  new  VU-LYTE, 
you'll  appreciate  the  exceptional  advantages  of 
this  VACUMATIC  PLATEN.   It's  one  of  the 
exclusive  Bcselcr  developments  that  make  the 
VU-LYTE  the  most  modern  and  most  versatile 
of  visual  teaching  tools. 

Yes,  Bcselcr  explored  every  line  in  bringing 
you  a  projector  that  gives  top-notch  results  with 
maximum  case  and  economy  of  operation. 
For  instance: 


]^  YOU  CAN  use  the  VU-LYTE  in  a  partially- 
lighted  room,  Totol  darkness  is  unneces- 
sary in  order  to  obtain  clear,  sharp  images 
and  brilliant  colors — because  VU-LYTE  pro- 
vides   cxlio    i/fuminolion. 

2,  YOU  CAN  feed  mixed  or  continuous  copy 
through  smoothly,  without  light  flashes, 
by  means  of  the  Beseler  FEEO-O-MATIC* 
metol  belt  CONVEYOR.  A  full  8 ',  i  «  n  page 
letter  or  a  postage  stomp  con  be  projected 
with  equol  ease,  without  flutter. 


3  YOU  CAN  project  a  lighted  arrow  onto 
any  port  of  the  illustration  by  meons  of 
the  new  Beseler  built-in  POINTEXt  POINTER 
— thereby  pointing  out  delatlt  without  leav- 
ing   the    projector. 

4,     YOU    CAN    use    VU-LYTE    on    on    uneven 
surface — project    on    small    or    large 
screens.    In  addition  VU-LYTE  is  an  amoiingly 
quiet  and  cool  operating  opoque  projector. 


k. 


m 


These  advanced,  exclusive  features,  phis  iilhcrs.  arc  incorporated  in 
a  projector  that  wciphs  only  .''5  lbs.  and  U  reduced  in  price! 

Ask  for  .1  free  dcmoiislralion  of  the  precision  built  \  U-LVTF.  in 
>oiir  own  projection  room  and  for  more  informalion  rr<?arding  this 
truly  new  concept  in  opaque  projection  ask  for  booklet  F 


•Pj/.  PcnJ. 
fPAThSril) 


CHARLES 


(^<£^<5U^yi> 


COMPANY 


60      Bado*''      Avcnuv,       Newark       8,      N 
Tke    Worldi    1.  o  r  8  e  i  »    Mc 


4onwrocfwrer    ef    Opogwe    Projec'loe    Cqwfpme 


ef 


Nl'MBF.  R    a    •    \  ti  1.1   ME    1 
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DISTRIBUTION 

Is  a  Full-Time  Business 


I 


N  the  first  six  months  of  1951. 
Modern  Talking  Picture  Service, 
Inc.  certified  to  its  clients 


456,823    showings 

of  sponsored  motion  pictures  to 

45,594,577    persons 

•       •       • 

— This  ever-growing  volume  of  distribu- 
tion activity,  supported  by  more  than 
125  major  sponsors  of  business  and  pub- 
lic relations  films,  enables  Modern  to 
provide  the  services  of  highly-trained 
specialists,  improved  techniques,  com- 
prehensive audience  research  and  de- 
velopment, controlled  promotion  to  the 
right  audiences  =ind  lower  per-capita 
costs  on  films  in  circulation. 


— Modern  is  geared  to  give  our  clients 
the  same  control  and  to  keep  them  as 
well  informed  as  if  we  were  a  part  of 
their   own  company  film  department. 

If  <•  m-lioini-  llir   i>i>in)rltiiiity  to 

prpview  your  incturr  and  submit 

a   distribution    analysis. 


MODERN  TALKING 
PICTURE  SERVICE 

INC. 

Heodquarfers 

45    ROCKEFELLER    PLAZA— NEW    YORK 

Telephone:    JUdson    6-3830 

DIvlilon   OfRcat 

PHILADELPHIA:  ?«3   Sou'h  Brood  Street 

Telephone:     KIngsley   5-2500 

CHICAGO:   140  East  Ontario  Street 

Telephone:    DEIeware  7-3252 

LOS  ANGELES:   612   South  Flower   Street 
To'ephone:     MAdiion   9-2121 


l.N      THE      lU>lMs.^      Ill.M      llKl.l) 

It's  Thk  People  who  work  in  it  and  (or  it  who 
make  this  business  of  film  production  worth- 
while. To  ail  you,  the  engineers,  craftsmen, 
technicians  and  writers,  the  sales  forces  who 
make  the  wheels  go  'round,  the  harried  plant  and 
studio  executives,  and  the  innumerable  staff 
workers  who  carry  out  the  details  of  this  big  and 
growing  medium,  we  send  our  heartfelt  greetings 
for  a  jiood  new  year. 

The  holiday  season  was  saddened  by  the  news 
of  John  Wallace  Carnrick's  sudden  demise  in  the 
pre-Christnias  week.  Jack  was  Raphael  G.  Wolff's 
sales  representali\e  in  the  Chicago  area  and  a 
real  veteran  whose  career  of  useful  service  dated 
back  to  the  early  days  of  sound  when  he  was  a 
Western  Electric  staffer.  In  the  intervening  days 
he  served  Burton  Holmes  Films,  the  Jam  Handy 
Organization  and  HKO-Pathe. 

Jack  Krieger.  formerly  advertising  manager  of 
Richard  I).  Irwin.  Inc..  book  publisher,  is  the 
newlv  appointed  advertising  and  publicity  chief 
at  Wilding  Picture  Productions,  Inc.,  Chicago. 
His  nomination  in  December  fills  the  vacancy 
left  b\  the  (lei)arture  of  Robert  Husted.  Jr.,  who 
has  relumed  to  bis  native  Ohio. 

At  pre-stime.  word  was  received  of  another  key 
appointment.  H.  D.  Bradbury  has  been  named 
national  manager  of  film  recording  sales  of  the 
RCA  Kngineering  Products  Department.  A  vet- 
eran of  24  \ears  at  RCA.  he  was  formerly  eastern 
manager  of  film   recording   sales  in  New  \  ork. 

I    Six-Month    Surii-y  Figures  Give  Some 
Int<Trslinii   Data   on   Pirturo   Trends 
■¥  Conlinuing    our    occasional    forays    into    the 
field    of    business    film    statistics    we    find    that 
among   the  films   that  have  come  to  our  atten- 

Techmcai.  Development  of  the  Year?  The 
advent  of  new-type  16mm  sound  and  tape  repro- 
ducing projectors  (such  as  this  RCA  model 
shown  helow)  was  one  of  the  significant  technical 

(levclnpmrnls  nj  1951. 


lion  in  till'  past  six  months  6K' <  were  in  colo. 
The  average  sponsored  film  (discounting  te! 
vision)    was  20  minutes.    12   -econds   long. 

\').V  (    of  these  films   were   produced   by   ni 
lional   and   local   trade  associations. 

21.6';  of  the  sponsors  llsli-d  were  enga| 
ill  non-i-omnii-rcial  enterprises.  They  include 
welfare  H.'Z'i,  schi)ols  6.(1' <  .  government  ager 
cies  5.6S< ,  resort  and  locality  proin<ilion  4..H9i 
and  labor   unions  0.5'v  . 

Of  the  T.S.i'  I  of  sponsors  engaged  in  coir 
merie.  ihe  classification  breakdown  is:  pelrc 
leuni  5.2';.  machinery  5.2' <  .  drugs  4.K95 
metals  4.7'-.' .  building  materials  H.9'/ ,  cheir 
ical  '.i.H'/(.  food  ^.H'i.  publishing  and  printin, 
:i.5';.  public  utilities  3.4';.  textile  .3.4'a,  elec 
trie  ciiuipment  3.4''t,  autos  and  accessorie 
.3.0' ; .  insurance  2.6' i ,  retail  merchandisini 
2.6';.  beverages  2.6'/ij,  paper  products  2.2% 
home  furnishings  1.7'r,  highway  transportatioi 
1.3';.  railroads  1.3^<,  farm  equipment  1.3% 
banking  and  credit  1.3%,  ainraft  0.9' o,  am 
miscellaneous  9.5%,, 

Films   Aimed  at  ^egro  Audiences  Ruist 
Question  of  Procedure  By  the  Sponsor 

M  At  least  one  major  film  sponsor  is  producin( 
a  film  aimed  specifically  at  Negro  audiences 
This  reflects  a  growing  consciousness  amon| 
merchandising  men  of  the  rising  purchasinj 
power  of  Negro  families.  Constituting  10';  o 
the  p<ipulation.  the  Negro  has  vastly  improve* 
his  economic  position  in  the  past  ten  years.  no> 
represents  a  potent  market  for  all  sorts  of  con 
sumer  goods. 

The  thought   occurs,   however,  as  to   whethe 
Negroes  constitute  an  integrated  market  (such  ai 
farmers!    for  which  special  materials  should  b< 
prepared.    Does  the  Negro  purchaser  want  to  b< 
approached  primarily  as  a  Negro,  or.  just  as  an) 
other  good  customer?    The  existence  of  the  sue 
cessful    Negro    newspapers,    magazines    such 
Ebony,  Our  World.  Tan  Confessions,  etc.  woul 
seem  to  indicate  that  this  is  so.  and  would  justii 
some  thought  on  the  part  of  film  sponsors  aboul 
how    to    reach    this    audience    successfully    wil 
Negro-slanted  films.    It  might  especially  be  con 
sidered.  when  the  type  of  advertising  copy  carriei 
in  the  Negro  press  is  analyzed.    Many'nationi 
advertisers    are    specifically    preparing    separal 
advertising  campaigns  for  Negroes.    By  analogy, 
under  this  svstem.  sponsored  films  intended   foi 
Negro  audiences  should  be  Negro  films. 

But.  on  the  other  band,  despite  the  burgeonin| 
circulation  of  Negro  publications,  their  own  pul 
iishers  have  stated  that  eventually  there  will  b« 
no  need  for  a  Negro  press.  There  is  some  evi 
dence  that  Negro  buyers  resent  "segregated" 
merchandising  appeals  in  any  form.  For  in- 
stance, a  few  vears  ago  store  owners  in  Harlem 
and  Chicago's  south  side  exju-rimented  with  tan 
I  olored  clothes  dummies  in  their  windows,  thint 
ing  the  realism  would  be  complimentary  and 
effective.  But  customers  showed  unmislakabl; 
lliat  thev  didn't  like  the  innovation  and  thi 
dummies  are  liphti-r  once  more. 

lilin  flistributors  report  there  is  no  evidence 
ihal  Negro  audienc-s  wani  films  slanted  jiarlicu 
larly  for  them,  in  fact,  the  ex[K-rience  of  minute- 
movie  people  and  roadshowmen.  as  well  as  non 
ihealrical  booker>  indicates  that  Negro  audiences 
•in-  above  average  in  reception  to  an\  liliii.  and 
priparalion  of  "special  "  subjei  ts  fur  them  is  un 
rronomical  and.  in  fact,  unwise.  |f 
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BUSINESS    SCREKN     MAGAZINE 


Want  to  Biiv  a  Violin? 


No  doubt  the  violin  is  a  good  one.  But  there  are  plenty 
of  good  violins.  And  there  are  plenty  of  fiddlers  to 
play  them.  The  rare  thing  is  the  gifted  artist  with  the 
talent  and  technique  to  evoke  all  the  capabilities  of  the 
instrument. 

It's  the  same  way  in  our  business.  All  motion  picture 
producers  have  the  instruments  of  production  at  their 
command.  But  it's  not  easy  to  find  people  who  can  make 


the  most  of  the  medium. 

Over  the  years  we  have  built  up  a  stafT  of  highly 
talented  people.  They  bring  to  every  picture  the  cre- 
ative ability  and  sound  craftsmanship  which  are  the 
keys  to  superior  performances. 

Yes,  we  have  the  violin.  More  important,  we  have 
the  ability  to  play  it  with  skill  and  distinction. 


03una  Jiastefis,  anc. 


165  WEST  46TH  STREET  —  NEW  YORK   19 


PHONE  PLAZA  7-6600 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 


NLMBER    H    •    V(tl,  IME    12    •    1  <)  5  I 
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Hollywood  or 


AUR/CON  \6mm  Sound-On-Film  for  Television 


Clete  Roberts  and  hh  cameraman  Russell  Day 
■e  the  AURICON-PRO  for  their  world-ivlde  coverage  of  the  news 


e/e  Roberts'  "WORLD  REPORT"  produced  by  U.S. 
'levision  News  Reels  for  INS-Telenews  is  now 
'.ing  televised  over  23  CBS  stations  in  the  East, 
us  complete  TV  coverage  in  the  Western  States. 

ete  Roberts  says . . .  "OUT  OF  50,000  FEET  OF 
I  MM  FILM  SHOT  WITH  THE  AURICON-PRO 
NGLE- SYSTEM  SOUND  CAMERA,  NOT  A  SINGLE 
WT  OF  FILM  WAS  LOST  THIS  INCLUDES  f30  ISSUES 
•  "WORLD  REPORT"  FILMED  FOR  TELEVISION  IN 
\ST  ASIA,  THE  SOUTH  PACIFIC,  AND  ALASKA, 
ITH  TEMPERATURES  RANGING  FROM  SUB-ZERO 
I  THE  HEAT  OF  THE  TROPICS  AND  UNDER  THE 
WGHEST  OF  TRAVEL  CONDITIONS.  THIS  FINE 
■RFORMANCE  PROVES  ONCE  AGAIN  THAT  THE 
IRICON-PRO  CAN  'TAKE  IT'." 


BERNDT-BACH,  INC. 

87  BEVERLY  BLVD.,  LOS  ANGELES  36,  CALIF. 


FOR   DEPENDABILITY... 

...USE  THE  AURICON-PRO 

Write  today  for  free  Catalog. 


The  Year  in  lechnical  Progress 


I  0~  I  was  perhaps  the  most 
prophetic  year  in  re- 
(■(•III  hisldry.  speaking  of  tcchni- 
i-al  progress  in  ihe  uudio-visuul 
hi-iil.  Ahhough  1952  is  mor<- 
likcU  to  ill-  the  year  of  fulfili- 
iiient  on  tape  recording,  for  ex- 
ample, we  saw  several  excelienl 
early  models  of  the  new  tape  re- 
cording and  reproducing  sound 
projectors.  Asscnd)iy  lines  should 
l)egin  to  deliver  these  in  good 
supply  during  '52. 

Taiie  intrigues  the  inventive 
mind  and  the  promise  of  pictures 
and  sound  on  tape  may  also  he 
kept  liefore  another  new  vear. 
(!ertainl\  audio  plus  \  isual  com- 
munications will  mushroom  out 
very  widely  in  husiness  through 
many  experimental  adaptations 
of  the  tape-projector.  The  high- 
fidelity,  professional  recording 
via  tape  gains  increasing  prom- 
inence and  the  extreme  portahil- 
ity  of  the  whole  method  is  hound 
to  bring  more  of  the  field  and 
factory  into  films. 

The  film  innovation  of  DuPont 
research,  discussed  elsewhere  in 
this  issue  is  still  subject  to  check 
but  the  pilot  stage  has  already 
revealed  an  enormously  im[i<ir- 
tant  trend  toward  the  long-sought 
factor  of  greater  wear-resistance. 
1952  is  its  proving-ground  stage, 
although  no  stock  is  to  be  ex- 
pected for  at  least  a  year  there- 
after. Any  increased  film  manu- 
facturing facilities  will  be  most 
welcome  as  the  combined  needs 
of  television  and  the  factual  film 
plus  many  other  uses  for  the 
identical  base  (such  as  aerial 
mapping,  x-ray,  etc.)  keep  all 
users  very  close  to  the  actual 
manufacturing  output  of  present 


sources.  What  of  the  hundre^ 
of  new  television  stations  ii 
pending  as  the  FCC  lift-  \ 
present  freeze? 

Speaking  of  video,  color  lei 
casting  was  commercially  i 
stricled  as  a  defense  mea.sure  du 
ing  '51  but  research  goes  on  ai 
lessons  being  learned  in  su|>erl 
live  color  film  production  by  th 
business  in  the  past  year  «e 
already  being  adapted,  such  as 
the  CB.S  use  of  the  best  businr 
films  on  its  experimental  col' 
shows.  In  color  processes,  Cor 
mercial  Kodachrome  undouhti- 
ly  reached  a  new  high  in  a 
ceptance  by  business  film  maki- 
with  a  considerable  bloc  al 
showing  favor  for  Anscos  ii 
proved  color  stock.  There  w 
also  research  progress  in  tl 
looked-for  new  Kodak  col 
stock.  Preference  of  sponsors  !• 
color,  wherever  it  could  i 
profitably  applied,  was  wid 
spread  and  even  a  little  ovi 
done.  1951  proved  you  cou 
still  make  a  great  film  nitho 
color,  as  in  the  case  of  .And  Tin 
There  If  ere  Four,  With  The 
Hands,  and,  for  sheer  pictori 
beauty,  remember  Louisiai 
Slory.  1952  should  bring  ll 
latter  in   a  16mm  version. 

Despite  material  shortages  di 
to  defense  needs,  the  nation 
projector  manufacturers  of  ; 
types,  including  opaque,  slii 
and  slidefilm.  and  motion  pi 
ture,  maintained  consistent  quii 
ity  and  required  few  subslil 
ti<ins.  The  high  rating  given  ll 
educational  value  of  this  equi; 
mcnt  was  a  .\P.\  tribute  to  i 
useful  place  in  the  technical  a 
fairs  of  the  nation  in  '51.  \ 


t    Completely 
Aulomalic 


Only  completely  automatic  750-1000  watt  2x2 
slide  projector  with  remote  control.  Takes  48 
slides.  .Available  with  cal>inet>,  "in-a-case"  slide 
presientations.  For  displays  tiales,  schools,  Icc- 
lurea.   A  modern  display  tool. 


ll/'Ute 


SFINDLEK  &  SAIPPE 

22(11    Beverly   Blv.l. 
Los  .\iigeles  4,  Calif. 


lANUFACTURERS  OF  SOUND-ON-FILM  RECORDING  EQUIPMENT  SINCE   1931 


BUSINESS    SCREEN    MACAZIN 


See  It,  Show  It-New  Kind  of  Safety 
Movie  that's  Winning  Top  Awards! 


Hollywood    chorocttr    ocror    MKoufn    Sfone,    shown 
on  location,  ployt  Itod  rof*  o'  tmafltown  doctor. 


Crusading  doctor  attacks  indifferent 
state  of  mind  that  causes  accidents ! 

Thi^  rnttTtainin^  slory  concrrns  a  >»mall-toun  lUuUtr  \\lio  ht'comcs 
a  crusader  for  safety  following  (he  arriitental  death  of  his  wife. 
How  the  iJortor  emerpcs  as  a  foree  in  the  lives  of  his  friemis  — 
hrinj^inf:  to  them  a  realization  that  arridenis  are  caused  by  an 
indifTerenl  stale  of  mind  that  ran  be  overcome — makes  for  a 
powerful  and  al>sorliinK  slor>'.  Merause  of  its  new  approach  to 
safety  problems,  "A  (Mosed  Book"  is  an  important  contribution 
to  every  member  of  your  community. 


BOOKINGS Free  of  charge  (oil  you  pay  is  return  postage) 

PURCHASE Only  $50  for  each  1 6mm  print 

Running  timm.   26  minutes.  FuU  sound  (wili  not  run  on  tilmnt  profocfor). 


Presented   as  a   public  service   by 

FARM  BUREAU 
INSURANCE  COMPANIES 

Form    Bureou   Mutual    AuFomobtle    Iniuronc*   Co.       •       Form   Bur«ou  Mutual   Fir*   Inturonc* 
Farm  Buraou  Lif«  Iniuronc*  Co.      '      all  of  Columbut,  Ohio 


"A  Closed  Book"  —  judged  most  effective 
approach  yet  made  toward  promotion  of 
safe  practices  in  traffic,  at  home,  and  in 
industry  —  is  now  available  for  bookings 
free   of  charge,   or  for   purchase   at  cost! 


Every  man.  woman  and  child  in  your 
coniniuiiily  should  .•ico  this  new  safety 
movif!  ll"s  an  entirely  new  idea  for 
selling  safety  that  has  heen  so  success- 
ful \l  has  ^ready  wwi  five  major 
safely  awards.  .\caHy  seven  million 
|>eojjle  have  seen  it  and  more  tha,n 
5tK)  |>rinls  have  been  purchased  by 
leading  educational.  commerciaL  in- 
stitutional and  governmental  groups. 

"A  (Closed  Hook"  attacks  the  state  of 
mind  that  causes  accidents'.  \  et  it's 
an   honestiv  emotional  and  touching 


story  that  has  romance,  humor,  sus- 
pense—  and  a  surprise  ending  that 
has  left  audiences  limp. 

Its  cast  of  87  includes  Hollywood 
character  actors  whose  faces  are  fa- 
miliar to  moviargoers  everywhere. 

^  ou  can  book  or  buy  this  prize-win- 
ning safely  lilm  now  liy  mailing  the 
coupon  below  to: 

Public  Relations  Department. 

Farm  Bureau  Insurance  Companies. 

Columbus  16.  Ohio. 


'*A  Closed  Book"  is  hit  of  the  year! 


These  five  major  safely  awards  (four 
shown  I  ha\e  Iteen  presented  lo  *".\ 
Closed   Book": 

•  National  Committee  on  Films  for 
Safely  —  Hi(;hi-st  Honors  in  Traffic 
and  Transportation  Field,  19,S1  (co- 
winner  I. 

•  National  Safe  Drivers  .Association 

—  .Merit  .\ward,  1951 

•  Film   Counril   of   Greater   Boston 

—  Second  Award,  Safety.  1951 

•  Fri'edoms  Foundation,  Inc. — 
M.ril     \»ard,    1950 

•  Ohio  .Slate  .Safely  (!ounciI  — 
Achievement  .Award,  1950. 


**A  Closed  Book"  It  Idool  for  thowlngt  tei 

S«-ho<>l  l>ri)up>  *  Ki-li^Kiu..  t.roiip^  •  I  ivi.' Croup* 
^'omen's  i  *lul>s  •  .Safety  Organirationti  •  ^oulh 
Croups  •  Ser^icc  Cluiis  •  Conventions  &  Eihibit*. 


TO:   IM  miC  HKI.VTIONS  DKI'ARTMEM 

I MtM  111  KK\I    l\sl  R\NCF.  COMPANIES 
COI.l  Mill  .s  Id.  OHIO 

/  am  inlrrrurd  in  yiiur  prizr  uinning  sajcly 
film.  "A  ('losrJ  Book."   Will  you  plense: 


Q  Send  mr  16mm  print  for  free  booking  oil. 


(play  dale) 


(alternate  dale) 

□  Send  mr  Ifmim  print  lor  pun  h»«e.  Bill  me  for  $S0  later. 
Q  Send  mr  additional  information  on  the  htm. 


N.II 


Co. 


Orftaniulion 
Citv  


?!— r.. 


-Suie- 


NUMBER     8    •    VOLUME     12    •    1951 


23 


For  Instant  Movability 
and  Advanced  Design 


"HYDROLLY 


If 


fTV  or  Camera  Ool/yl 

Hydraulic  lilt  type  lor  last  up- 
ward and  downward  motion 
ol  TV  and  Motion  Picture 
cameras.  Lightweight— sturdy 
— easily  transported  in  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
head.  Inline  wheels  lor  track 
use.  Steering  wheel  and  floor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35mm 

IMMEDIATE  DELIVERY 

Any  combination  ol  sprockets  assembled 
to  your  specilications.  Sturdy  cast  alumi- 
num construction.  Foot  linear  type,  with 
Irame  divisions  engraved  on  sprockets. 
Contact  rollers  adjusted  individually  lor 
positive  lilm  contact.  Fast  fingertip  roller 
release,  sprocket  shall  slip  lock,  complete 
with  lootage  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  Camera  and  Maurer  Camera 


lis  V.  Universal  Motor— AC-DC 
Voriable  Speed  8  -  i4  Frames 
Separate  Base  for  Cine  Special 
Adapter     for     Maurer     Camera 

INTERCHANGEABLE   MOTORS: 

12   Volt    DC    Variable    Speed    8-64    Frames. 
IIS    Volt    AC    60    Cycle,    Synchronous    Motor, 
Single  Phase. 

Animafion  Motors  lor  Cine  Special,  Maurer.  B  & 
H.  Mitchell  Cameias.  Motors  lor  Bolex  and  FiJmo 
Cameras,  and  Time  Lapse  Equipment. 

•  LENS  COATING 

•  "T"   STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

ol   leas   mountings   and   camera   equipment 
ior    16mm   and   35mm  cameras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  and  others  ior  Motion  Picture  and 
TV   Cameras. 

•  RENTALS    —   SALES    —    REPAIRS: 

Mitchell.  Eyemo,  Bell  6,  Howell,  Wall,  Cine 
Special   Cameras. 

Write  for  full   Information   and  prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 


?0  WEST  22nel   STREET 


NEW  YORK   10.   N.  Y. 


Protestant  Churches  Increase  Flow 
of  Films  on  Mission  Themes  in  '51 

♦  Cddiiiriilinii  Im1».-.ii  liic  I'rc.tcs- 
Iniit  Churches  in  the  I'roleslant 
Filiii  ("iiiiiiiiissioii  has  in  past  years 
ri'Millcd  ill  imc  film  per  year  on  the 
annual  mission  iheme.  This  year, 
through  lioscr  loncentration  of  ef- 
fort, the  ehurciies  have  reaped  the 
i«iie(it  of  working  togetlier  to  a 
eommoii  purpose  by  achieving  a 
complete  visual  coverage  of  all  home 
and   foreign   mission   themes. 

Latiii-.Americaii  mission  efforts, 
an  important  Protestant  project  for 
the  year,  was  covered  by  three  mo- 
tion pictures.  W^irif^s  To  The  World. 
Out  of  the  Dust  and  Report  From 
Mexico,  as  well  as  two  filmslrips, 
i'aulo  of  Brazil  and  Latin  America 
Is  Bip. 

Home  missions  have  been  cov- 
ered bv  .'ipain  Pioneers  on  shifting 
lio|iuiations.  77ie  Street,  on  the 
cliurcii  in  city  communities,  and 
On  C  o  m  mon  Ground,  on  rural 
churches. 

.'Ml    film    of   the    Protestant    Film 
Coiiiinission   and  associated   Protes- 
tant   groups    are    released    through 
the  Religious  Film  Association. 
tt       «       ♦ 

Religious  Film  Association  Moves 

*  TiiK  Heliciols  Film  Asso(;i.\- 
TlON,  Inc.  has  moved  to  new  ofTices 
■It  220  Fifth  .\venue.  New  York. 
where  it  will  share  space  with  the 
Department  of  Broadcasting  and 
Films  of  the  National  Council  of 
I  lie  Churches  of  Christ.  The  pur- 
pose of  the  move  is  to  provide  closer 
liaison  between  the  production 
functions  of  the  Protestant  Film 
Commission,  a  |)art  of  the  Depart- 
iiiint.  and  the  Religious  Film  /\sso- 
lialion.  wliich  acts  as  exclusive  dis- 
triliutor. 

n  *  * 

Change  of  Ownership  Announced 

♦  P.  .1.  Kil.iav  ;uul  .la.k  C.  CnlT.'x 
recently  announced  reorganization 
of  the  St.\.nd.m«d  Projector  and 
Equipment  Co.,  Inc.,  Niles,  111. 

Fnder  the  new  organization.  Mr. 
Kildav  will  continue  to  manufac- 
ture and  sell  ."^laiidard  filmslrip  pro- 
jectors and  filmstrip  rewind- 
cleaners  under  the  name  of  Stand- 
ard Projector  and  Equipment  Co.. 
Inc.,  7106  West  Touhv  Ave..  Niles. 
ill. 

Mr.  ('ollev.  ac<]uiring  owncr^iiip 
of  that  part  of  the  business  dealing 
with  Standard  filmstrip  library 
jilan  cabinets,  visible  filmstrip  rec- 
ord svslems  and  the  selected  teach- 
ing filmslrip  annual,  will  operate 
under  the  Jack  C.  Cokfey  Co. 
name  at  205  West  Wacker  Drive. 
Chicago  6,  III.  He  will  also  con- 
tinue as  president  of  EntC.ATIONAI. 
Directories     Inc.,     publishers    of 


l'ii:terson's    American    EducationalU    / 
Directory    which    has    been    issuedP  ' 
annually    sinir    I'-*!)!-. 
Pictorial  Films,  Inc.  Acquired  by 
Milton  Salzburg  and  Frank  Soule 
♦    PirTolllM.  Films.  In(..  a  leading 
Kimni    production    and   dislribulion 
firm  since   I9.5.1.  has  been  acijuired 
from   its   former  owners,   Paihe    In- 
dustries, by  Milton  J.  Salzburg  and 
Frank  .Soule. 

Mr.  Soule   has  been   president  of 
Pictorial    Films    and    now    steps    up 
|(.   liciaril  (;iiairiiiaii.    .Mr.  Salzburg, 
founder   of    Pictorial    in    1935,    was. 
president    until    1947   when   he   leflj 
to  form  Cornell  Film  Company.  He. 
will    be   new   president   of   Pictorial 
Films.  Inc.  as  well  as  head  of  Cor-' 
nell  Film  Company. 

The  new  owners  have  moved  F'ic-' 
torials  offices  to  quarters  in  the  ' 
Paramount  Building  in  .New  ^  ork. 
plan  extensive  advertising,  promo- 
tion, publicity  and  dealer  heljis  to 
pre-sell  audiences  on  the  current 
.375  features  and  250  short  subjects 
in  the  Pictorial  Films  catalog,  as 
well  as  new  subjects  that  the  firm 
will  announce  from  lime  to  time  in 
the   future. 

Advertising  &  Selling  Alumni  Hear 
Marjorie  Tahaney  on  Slidefilms 

♦  MutjoKiE  B.  Tahaney,  New 
^Ork  slidefilm  sales  representative 
of  RCA  Custom  Record  Sales 
Divlsion,  was  guest  speaker  last 
month  at  the  annual  meeting  of  the 
Advertising  &  Selling  Alumni  of 
the  New  York  Advertising  Ciuii. 
Her  subject  was  RCA's  Custom 
Record  Story  which  she  illustrated 
with  display  panels  and  a  special 
slidefilm.  James  P.  Davis,  division 
manager,  answered  questions  from 
the  floor  during  an  informal  dis- 
cussion period. 
Business  Films  Shown  at  NYU 

♦  Films  on  industry  and  persomici 
were  shown  during  "Managemenl 
Week"  held  December  10  to  14  by 
New  York  I'niversity's  School  of 
Commerce.  Accounts  and  Finance. 
The  films  were  part  of  a  i)rograiii 
which  used  forums,  field  trips  and 
business  office  and  production 
shows  to  give  practical  expression 
to  the  school's  tiianagement  curric- 
uliirii. 

You  can  buy  titles  for  less  than 
KNIGHT  QUALITY  sells  for.  but 
you  cannot  get  greater  value  at 
any  price.  That's  why  our  titles 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDIO 

341  E.  Ohio  Street,  Chicago  II.  Illinois 
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20  Million  People -^^^ 

Business  Motion  Pictures  every  week 

'Free! 
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Play  to  Audience  500% 
iGreater  Than  in  1946 
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•  Before  clubs,  schools,  churches,  lodges,  labor  unions  and  other  groups, 
American  business,  using  the  medium  of  sound  motion  pictures,  is  telling 
its  story  to  a  vast  audience  every  week.  Many  business  sponsored  motion 
pictures  are  also  shown  in  commercial  movie  theatres  and  on  television. 

These  motion  pictures  now  reach  a  known  audience  of  20  million  people 
every  week  — more  than  a  third  of  the  nation's  weekly  attendance  at  movie 
houses— a  greater  audience  than  the  biggest  Hollywood  audience  getter 
of  all  time. 

Business  is  getting  its  message  across  to  millions  of  Americans  — at  a  very 
low  cost.  As  an  advertising  and  public  relations  medium,  the  impact  of 
sound  motion  pictures  is  second  to  none. 

The  Princeton  Film  Center.  Inc.  with  more  than  a  decade  of  motion 
picture  production  and  distribution  experience,  serves  a  long  list  of  chents 
who  recognize  the  important  fact  that  we  produce  more  motion  picture 
value  per  dollar  than  any  other  quality  producer.  Our  rosier  of  clients 
includes: 


Yale  t  Towne  Manufocturing  Compony 

McDonnell  Ainrofi  Corporation 

Petroleum  Industry  in  Venezuelo 
Shell-Coribbeon  Petroleum  Corporation 
Mene  Grande  Oil  Compony 
Creole  Petroleum  Corporolion 
Texos  Oil  Compony 
Phillips  Venezuelan  Oil  Compony 
Richmond  Eiplorotion  Compony 
North  Venezuelan  Petroleum  Corporotion 
Socony  Vacuum  Oil  Compony 
Venezuelon  Atlantic  Refining  Company 
Panlepec  Oil  Company  ol  Venezuelo 

Creole  Petroleum  Corporation 

United  States  Novy 

United  Stotes  Coost  Guard 

Coordinoior  o(  Inter  Americon  Aflairs 

Fairchild  Engine  t  Airplone  Corporolion 

Grumman  Aircraft  Engineering  Corporation 

Better  Homes  1  Gardens 

Meredith  Publishing  Company; 

Bethlehem  Steel  Compony 

Ponlioc  Motor  Division 

Ihe  Firestont  Tirt  1  lubber  Compony.  Iik 

Ntw  Jertiy  Slote  Highwoy  Dtportmenl 

New  Jtrsty  Deportment  of  Institutions  and 
Agencies 

I  T   French  Compony 

Ntw  Yofk  City 

loord  ol  Transportation 


U  S  Slote  Deportment 
United  Siotes  ol  VentiucU 
Princeton  University 
Pepsi-Colo  Compony 
Sovings  Bonk  Associolion  of  the 

Stole  of  New  Tork 
Dtering,  Milliken  &  Compony 
Ford  Motor  Compony 
lederlt  loboralories 

(Division  Amtricon  Cyonainid. 
Clii<opt«  Milh.  Inc 

(Jobnion  i  JobnsenI 
Anocondo  Wirt  t  CobW  Company 
Worthington  Pump  4  Mochinery  C»rporoti»< 
I    lombtrger  i  Compony 
Boting  Airplone  Company 
Pon  Affltncon  World  Airwiy^  {,mf. 
Bill  Aircraft  Corporation 
Henry  Oisston  &  Sons.  Inc 
Nyon  Beonngs  Division 

(Gcntrol  Motors 
Pockard  Motor  Cor  Compony 
(Itctnc  toot  (ompooy 

(Eko  Novol  DtviuM) 
I    H    Mocy  I  Compony,  lac 
Merck  &  Compony.  Inc 
Generol  Eleitnc  Company 
fenmytvoitio  Power  ond  lifhl  I 
Beuo  Company 
tttfio  Cerportti«a  •(  Antrks 


May  we,  without  obligation  on  your  part,  tell  you  about  our  production 
know-how  and  about  the  excellent  organization  we  have  for  that  most 
important  element  part  of  a  business-sponsored  motion  picture  — 
Distribution.  Write  for  our  brochure. 


THE  PRINCETON  FILM  CENTER.   INC. 

300  Park  Avenue,  New  York,  N.  Y.,  Plaia  5-0322 
1714  Chestnut  Streef,  Philadelphia      •      Princeton,  N.  J. 
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TMC  TEXAS  COMPANY 
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We  are  indebted  to  these  and  many  other  clients 
for  their  good  words  about  Audio  which  have  helped 
to  introduce  our  company  to  many  new  prospects  for 
motion  picture  productions. 
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VIKWERS  of  tho  sight-andsound  medium 
wtiich  is  now  being  transmitted  to  more 
than  15,000,000  American  homes  equipped 
Mlh  television  receivers  and  the  additionui  mil- 
lull-  of  influential  citizens  and  youth  groups 
n,iil;ii)le  in  schools,  churches,  clubs,  grange 
lalis.  factories,  and  a  myriad  of  other  commun- 
ity organizations  equipped  for  16nmi  projection 
Constitute  the  most  significant  economic  factor 
Which  has  yet  affected  the  destinies  of  the 
i.ilion's  specializing  producers  of  factual  and 
[loiisored  motion  pictures. 

Video  Stations  Need  I'rograni  Fare 
The  voracious  program  appetites  of  the  ex- 
isting 108  television  stations  in  the  63  I.  S. 
[ekvision  areas,  where  many  are  operating  on 
reive  to  fifteen  hour  daily  schedules,  has  al- 
idy  been  demonstrated.  In  1951  the  TV  in- 
iustry  will  use  an  estimated  300  to  350  million 
Feet  of  tilm  with  at  least  30  to  50' ;  of  all  T\ 
iroerarn-  now  on  film.    "This  percentage"    says 


I'koih  (  1  iDN  Si'Ki  ni.isr>  II  lid  uiidiTsuuiil  ilie 
technical  jwssihilides  of  filnis  and  the  needs 
iionsors  comprise  the  business  film  industry. 

authoritative  source,  "is  rising  as  the  ad- 
vantages and  methods  of  using  films  become 
better  known." 

Applications    on    hand    in    the    Federal    Com- 
munications Conmiission  for  additional  telecast- 
ing facilities  in  areas  as  vet  unserved  range  from 
a   minimum   of  <>0   tiew   stations   to   more   than 
'500.    Commission  chairman  Wayne  .M.  Coy  has 
said    that    new    station    permits    may    be    issued 
by   the   beginning   of   April.   The   Commission's 
Broadcast  Riircau  chief.  Curtis  B.  Pluninier,  has 
liclcd   that   !'.()  new   station   permits  may   be 
d  In  July  of  1052. 
•Icanwhile   the   American   Telephone  &   Tcle- 
r-i.^ih  Conipanv   has  planned  to  extend  coaxial 
and  microwave  facilities  to  eight  or  nine  cities  in 
the  I  nilcd   Stales  and    to   two  lilies  in   Canada. 
The   Hadio   and    TclcNision   Manufacturers   A>so- 
■h>n  estimates  that  o\er  1.000.000  more  video 
-  will  be  put  on  the  market  next  year,  bring- 
ing the  estimated  total  to  over   19.500.000  sets 
in  use  by  the  end  of  1952. 

I6nini  Audience   Keeps   I'ace   \\  illi  (>r<>utli 

It  should  be  pointed  out  that  these  are  funda- 

menlallv   dilliTcnt   audiences     the  T\    viewi-r  at 

home     and    these   meml«-rs   of   group   audien<C9 

I  who  see   l(>uun  film  showings.  Hut  their  subjet-t 

I  matter    interests    are    often     fundanienlallv     the 

I  same  an<l   the  two  enhance  and  supplement  one 

another    without    tluplication.    The    onlv    market 

affected    projection-wise    by    TV    receiver    pur- 


NlMBKR     R    •    \t)I.  UME     12    •    IQSl 


Business  Film  Studios,  located  in  key  centers  throughout  the  L.  S.  and  Canada,  serve  Tl   and  Ittmm 
film  production  needs  of  business  and  industry.    (DeFrenes  Co.  studios,  I'hiladelphia.  pictured  above). 

Itooni  Year  for  ^mmn\  Films 

MDEO  DEMANDS  ADD  TO  INCREASED    16MM    Al  DIENCE    POTENTIAL 


chases   has   been   the   home  use   of   sound  pro- 
jectors, which  is  to  the  sponsor's  benefit. 

Sales  figures  on  16mm  sound  projectors  show- 
no  sign  of  abating.  The  tremendous  increase  in 
school  populations  will  soon  show  up  in  the 
middle  grades,  gradually  advancing  to  high 
school  levels.  Sales  of  projectors  to  industry  and 
to  such  groups  as  the  churches  have,  in  fact, 
zoomed  upward  in  recent  years.  The  solid  evi- 
dence of  the  growth  of  this  audience  is  reflected 
in  just  one  conunercial  film  distributor's  mid- 
year 1951  re|)ort  of  t.^6.fl2'i  shouiniis  to  4S,S94,- 
577  persons  in  iust  six  months. 

EfTeet  on  Film  Production  Budgets 

These  audiences  for  sponsored  film  produc- 
tion   are    available   on    lOnun    showings    for    as 


little  as  one-cent-|>er-person.  Obviously  a  po- 
tential audience  of  five  to  ten  million  persons  via 
16mm.  plus  other  millions  via  sustaining  or  pur- 
chased time  in  television  and  plus  the  possibili- 
ties of  sustaining  us)>  in  theatres  (nearly  lO.CKX) 
theatres  are  available  to  pood  sponsored  shorts  I 
at  the  trilling  cost  of  only  one  additional  cent 
per  head  for  production  cost  means  budgets  of 
SIOO.OOO  and  upward  arc  now  easily  justified 
on  consumer  films. 

More  picture  value  jor  the  money  is  the  prom- 
ise which  specializing  producers  of  sponsored 
films  are  able  to  make  to  advertisers — and  to 
keep.  Sponsors.  T\  stations  ( new  and  imjx'nd- 
ing)  and  all  who  sen'e  them  will  need  what 
thev  have  to  offer — in  abundance — in  1952.     Jf 


There  are  lOH  Tl    stations  in  operation  in  these  63  U.S.  video  areas;  most  of  them  are  inter-connected. 


Dislril)iilioii:Biickl)oneofPro(luctioii 


19.il    REMEW  OF   TRENDS 
SHOVi  S  LARGER  AL  DIENCE 

'     rr^FIK   HKVIKW  and  clear  definition  of  cer- 

I    tain  Iri'nd?  whiih  were  of  key  importance 

in    the    distribution    of    sponsored    motion 

pictures    during    1951    could    well    provide    real 

insight    into    basic    |)atterns    of    |)rogress    which 

guide   the  coniniercial  screen   medium. 

The  potential  audience  available  to  film  spon- 
sors continued  to  climb  steadily  upward  in  sheer 
numbers  during  1951  for  these  basic  reasons: 

Self-Equipped  Audience  Is  Pyraniidinf; 

(  1  I  The  continued  output  and  sale  of  16mm 
sound  projectors  to  schools,  churches,  business 
and  industrial  concerns,  labor  groups,  clubs, 
etc..  increased  the  number  of  8elf-e(]uipped  audi- 
ences seeking  16tnm  sound  films  for  all  tvpes  of 
program  interests.  Few  projectors,  compara- 
tively, go  into  discard  each  year  and  so  the  an- 
nual accumulation  of  additional  thousands  of  new 
group  owners,  both  urban  and  rural,  is  putting 
heavy  pressure  in  terms  of  hooking  requests  on 
sponsors  of  films  with  "general  interest"  content. 

(2)  Theatrical  channels  for  sponsored  films 
containing  subject  matter  in  the  "public  inter- 
est" or  otherwise  acceptable  to  theatre  |>atrons 
remain  fairly  wide  open  for  fiond  |ii(tures.  If 
1951  was  a  year  of  decline  in  this  field,  it  cer- 
tainly wasn't  apparent  to  the  sponsors  whose 
films  found  favor  with  theatre  managers.  The 
slump  in  urban  attendance  was  more  than  com- 
pensate<l  by  the  opening  of  ihousaixls  of  drive- 
ins  where  a  good  many  sponsored  short  subjects 
found   ready   acceptance. 

(3)  Sustaining  use  on  a  free  basis  of  good 
informational  films,  public  service  pictures,  etc. 


28 


IN   FILM  DISTRIBUTION 
AVAILABLE  TO  SPONSOR 

was  a  common  occurrence  during  1951  on  the 
nation's  107  television  stations.  The  lifting  of 
the  FCC  "freeze"  during  1952  and  the  lack  of 
sufficient  program  material  to  supply  hundreds 
of  additional  video  outlets  would  seem  to  indi- 
cate further  distribution  opporluiiilies  for  spon- 
sors with  a  stockpile  of  inlcreslirig  films  to  offer. 

Inter-Relation  of  Quality  Production 
(4)  Audiences  were  being  encouraged  and 
enlarged  by  many  new  films  produced  in  1951. 
For  instance,  the  enthusiastic  reception  accorded 
well-made  spon.sored  films  in  the  home  econom- 
ics field,  where  both  youth  and  adult  groups  of 
girls  and  women  and  their  instructors  provide 
a  large  and  regular  audience,  was  further  ex- 
tended by  11  new  films  on  food  preparation 
sponsored   bv   Armour  &  Company. 

An  audience  al«a\s  partial  to  sponsored  films 
with  a  sports  or  recreational  theme  are  the  many 
thousands  of  sports  groups  providing  nation- 
wide audience  of  men  and  boys.  The  recent 
Nash-sponsored  color  films  on  Hunlinii  and  Fish- 
iiifi  in  /tiasha.  pictures  from  Ford.  Olin  Indus- 
tries, and  Kemington  Arms  helped  make  this 
audience  a  big  factor  in  1951  distribution  fig- 
ures. 

Ml  ril-    Increasing  Share   of   Hiidgels 

A  single  new  film  like  Armour's  The  Clean 
Look  on  the  ver\  popular  themes  of  good  groom- 
ing and  personal  Ingiene  further  increased  the 
acceptance  of  the  medium. 

These  expanding  audiences  amimg  self-equip- 
ped groups  owning  or  having  readv  access  to 
U)nmi  projectors,  in  theatres  anil  via  television 


were  providing  the  ingredients  for  the  scree 
mediums  cotilinued  bid  for  budget  recogtiilioi 
During  1951  it  was  becoming  increasingh  a| 
parent  to  sponsors  that  a  sizeable  stack  of  chi|. 
was  required  to  play  the  distribution  opportun 
ties  to  the  limit.  The  tru<lition  of  storking  up 
list  of  titles  in  the  company  film  library,  wit 
comparali\ei\  few  |)rinls  of  i-aih  subject,  is  no 
outmoded  by  the  size  and  nationwide  locatio 
of  available  audiences. 

Ttirn-Downti  Arc  Poor  Public  Kelutions 

lnadec|uate  print  supplies  located  at  a  fe 
distribution  points  meant  that  the  sponsor  eilhf 
had  to  keep  his  film  library  an  unpromote 
secret  or  face  the  prospect  of  reversing  his  pul 
lie  relations  through  a  larger  proportion  of  tun 
downs  or  long-di'layed  bookings.  This  latU 
development  was  becoming  one  of  the  scree 
medium's  real   problems  in   1951. 

But  what  sponsors  really  looked  for  in  '5 
was  tangible  evidence  of  the  medium's  positiv 
values  and  a  workable  formula  for  judging  it 
effectiveness  as  a  definite  medium.  Obviously 
was  beyond  comparison  with  traditional  produ< 
advertising  media  such  as  printed  advertisin 
or  billboards  which  hold  attention  for  less  tha 
a  Miimite  at  best.  The  average  sponsored  filt 
going  to  general  audiences  in  1951  throug 
regular  commercial  film  distribution  channel 
was  paying  these  dividends: 

Media-Z'oircr  Plus  Certified  .\udiences 

111  It  was  holding  the  full  attention  of  at 
countable  group  audiences  f<ir  an  uninterrupte 
viewing  and  listening  period  averaging  18  fu 
minutes.  Films  in  circulation  via  these  commei 
cial  distributors  ran  from  10  to  as  long  as  4 
minutes,  with  a  definite  preference  for  the  2 
to  25-minute  length.  Films  can  tell  more,  keep  i 
remembered  longer. 

(2 1  One  national  distributor  (Modern  I  w 
able  to  supply  sponsor  clients  with  advanc 
booking  notices  in  sufficient  time  to  effect  pre 
motional  tie-ins  on  over  90' f  of  the  showing! 
Certified  attendance  reports,  signed  bv  an  ac 
credited  representative  of  the  audience,  war 
the  basis  for  distribution  charges  on  100%  o 
the  showings  by  commercial  film  distributors 
Audience  reaction  reports,  submitted  quarterly 
were  another  of  the  key  control  factors  assurinj 
the   sponsor   of   his   film's   true   effect iyeness. 

Cost  Per  IVr-oii  Is  Dropping  KapiilU 

(.3  I  The  cost  of  reaching  film  audiences  wa 
dropping  steadily,  despite  the  increased  nuinbe 
of  prints  required  to  serve  them.  In  1947.  on 
major  user  of  films  in  the  lumber  industry  ap 
propriated  SIOO.OOO  to  reach  slightly  more  thai 
1.200.000  persons.  That  same  appropriation  wil 
deliver  in  excess  of  ll.(XM),0()(l  attendance  thi 
year  through  the  combined  thannels  of  K)Min 
groups  and  theatres.  In  addition,  sustaining  us 
on  television  will  provide  a  large  bonus  atli-nd 
ance. 

Anil  Then  There  Were  Four,  a  widely -citei 
traffic  safety  subject  which  was  extensively  showi 
in  1951  was  seen  b\  more  than  6.000. (MM)  peo 
pie  in  theatres  and  another  1.500.(MM)  person 
saw  it  in  schools,  churches,  clubs  and  othe 
16mm  audiences.  The  cost-per-jjerson  reachei 
by  this  widely-popular  27-minute  sound   motioi' 
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|ji.  ture  was  (lose  to  one  cent  a  head  for  tlie  tlis- 
trihutor's  full  serrice  ranging  from  audience  pro- 
111  ilion  through  final  certification  and  collection. 
I'l  lilts,  furnished  l>\  the  sponsors  (General 
r.  Iroleuin,  .Soconv-Vacuuin,  etc.).  would  add 
,.iiK  a  little  over  a,  peiun  per  person  and  the 
l.lal  cost  was  on  a  downhill  trend  since  prints 
u.  re  still  in  excellent  shape  for  several  million 
111. re  attendance,  as  this  program  rolls  along. 
Audiences  generally  pa>  transportation 
(  luirges  holh  wa\s  on  sponsored  films  handled 
l.\  most  all  distrihulors.  Important  factors 
r-  lated  to  this  custom  were  the  increasing  cost 
,.t  hoth  parcel  post  and  express  in  '51  and 
II  iliceahly  greater  delays  in  transit.  These  factors 
riiiphasizcd  the  importance  of  decerilralize<l  film 
lil.rary  operations  with  distribution  facilities 
located  as  closely  as  possible  to  audience  con- 
centrations so  as  to  minimize  charges  to  the 
audience  and  to  achieve  maximum  turnover  on 
the  local  print  inventory. 

Good  Pictures  Keep  Kollin;:  Along 
There  were  oilier  trends  and  figures  in  the 
patterns  di-veloping  for  distribulion  in  l')51  that 
helped  to  prove  the  screen  medium's  rules  for 
success.  For  example  there  were  numerous  films 
still  in  circulation  (and  widely  popular  I  that 
had  been  produced  from  five  to  ten  years  pre- 
vious. .\mong  these  was  I'nfmished  Rainhims, 
Alcoa's  color  film  on  industrial  resi-arch  oppor- 
tunities, which  had  passed  a  full  decade  of  use- 
ful service  and  was  already  past  the  .'^O.OOO.OOO 
mark  in  total  attendance.  At  the  20.00(MM)(1  at- 
tendance figure.  .Mcoa's  cost-per-person  reached. 
including  print  cost,  tiaa  under  one  and  three- 
quarters  cents  a  head. 

The  I'nited  Stales  Olfi(  e  of  Education  had 
already  confirmed  in  its  1950  survey  report 
("Movie  Projectors  in  Public  High  Schools"  I 
that  "five  out  of  six  public  high  schools  in  the 
I  nited  States  now  have  16mni  sound  projectors 
.  .  .  that  more  than  20.0(M)  junior  and  senior 
high  schools  have  the  basic  equipment  for  the 
use  of  educational  films." 

The  Committee  on  Medical  Motion  Pictures  of 
the  American  Medical  Association  had  also  indi- 
cated that  more  than  a  third  of  the  nation's 
6.016  largest  hospitals  were  also  et]uip|>ed  with 
16nim  sound  jirojeclors.  ,50.000  Protestant 
churches  have  also  reporte<l  a\ailal>ility  of 
16mm  sound  e(|uipnient. 

More  Than  KMMHMI  Projectors  Maile 
But  the  total  size  of  the  self-equipped  audi- 
ence in  the  U.  S.  might  also  be  considerably 
larger  than  anv  one  had  previously  guessed.  A 
late  1'>5I  sur\e\  b\  the  publisher  of  IJlsiNKSS 
ScHKKS  among  lh<'  leading  manufacturers  of 
]6tnm  sound  opiipnicnl  indicated  that  well  over 
400,000  machines  had  been  manufactured  in  the 
elexeii  vear  period  between  1910  an<l  1051.  While 
this  ini'ludcd  all  models  going  to  the  armed 
forces  in  10KI1015  and  10'.  to  15'.  going 
into  export,  it  was  eijually  clear  that  several 
hundred  thousand  machines  were  in  the  hands 
of  I  .  S.  film  users. 

Figures  like  these  helped  account  for  the 
report  in  VKtX  that  a  single  national  s|H>nsored 
film  distributor  i  Moilern  Talking  Picture  Serv- 
ice I  had  certified  a  total  of  .i.2l5.(NU  show- 
i"'_'s  for  its  clients  during  a  20-year  span 
1  >  \   (  1  N  I    E  D    O  N    1"  A  «;  E    F  O  R  T  Y  •  N  I  N  E  ( 
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Literal   and   Yet   Imaginative   this   title  has 
pulled  a  large  audience  for  Lumbermen  s  Mutual. 


and  iU 

NATURAL  RESOURCES 


There's  No  Doubt  about  the  content  of  this 
very  popular  subject  produced   by  Atlas   Film. 


Good  Titles  Attract  Better  Audiences 

HooklNi;   REgi  ESTS  INCREASE  WHEN    YOUR    FILM   TITLE   HAS   EYE-APPEAL 


THDSK  WHO   DISTRIBITK  business  films 
have  an   important  point  to  make  to   pros- 
pective sponsors  and  to  the  producers  who 
serve  them.  The  phrase  "what's  in  a  name?"  is 
the  key  to  the  importance  of  a  good  title  for  your 
next  business  film. 

I6nini  audiences,  now  totaling  into  the  hun- 
dreds of  thousands,  book  such  pictures  from 
printed  reviews,  circular  material,  film  catalogs, 
and  magazine  listings.  The  title,  say  national 
distributors  such  as  Modern  Talking  Picture 
Service,  Inc.,  can  spell  the  difference  tjetween 
intense  print  activity  and  therefore  greater  re- 
turns on  the  film  investment  or  a  far  slower 
movement  requiring  greater  promotional  effort 
to  get  the  film  widely  used.  Here's  a  "for  in- 
stance" : 

Betty  Crocker  "Sells"  a  Picture 
The  General  .Mills  cake-baking  film  began  its 
distribution  career  with  the  original  but  some- 
what vague  title  of  100  Years  in  4  Minutes.  ,\n 
excellent  color  film  which  describes  the  Betty 
Crocker  Double  Quick  "blending  method"  for 
turning  out  tasty  cakes  in  a  jiffy,  400  Years  had 
a  natural  audience  in  the  very  active  home  eco- 
nomics field  (which  takes  to  this  kind  of  picture 
like  bunnies  to  a  lettuce  patch).  But  two  funda- 
mentals were  missing  as  the  hookers  soon  dis- 
covered. Demand  was  lighter  than  for  similar 
films  of  this  type  and,  secondly,  the  magic  name 
of  Betty  Crocker  wasn't  being  used  to  speed  up 
demand.  Presto:  the  film  was  billed  as  Cake  Bak- 
ing With  Betty  Crocker  in  promotional  litera- 
ture and  the  audience  demand  zoomed  up- 
ward  on   the   first   mailing. 

Tell   It  Straight  or   In    Reverse? 

The  Clean  Look,  a  new  Armour  &  Companv 
film  on  good  grooming,  is  cited  as  a  "natural" 
which  has  enjoyed  tremendous  popularity  ever 
since  it  was  issued.  Well  over  200  color  prints 
are  kept  in  constant  circulation  and  bookings 
are  now   f>eing  made  months  in  advance. 

Hou  to  Catch  a  Cold,  the  Disnev  color  car- 
toon for  International  Cellucotton,  is  a  good  try 
at  whimsy  in  a  title  but,  despite  the  pull  of 
Disney's   genius   and    the   obviouslv    wides|>rea<l 


interest  in  avoiding  (or  at  least  "containing"'! 
the  common  cold,  industrial  relations  film  pro- 
grammers, responsible  for  many  hundreds  of 
industrial  plant  showings  each  week,  have  indi- 
cated some  preference  for  straight  talk  in  a 
title  as  important  as  this  one.  There's  also  a  little 
nervous  shying,  incidentally,  at  the  film's  advice 
to  stay  home  and  in  bed  at  the  first  sign  of  a 
cold.  Personnel  people  know  how  little  it  takes 
to  encourage  absenteeism. 

Titles  don't  lia\e  to  be  loo  literal.  One  of  the 
year's  most  popular  pictures,  with  a  sock  dra- 
matic ending  toward  which  all  of  its  narrative 
threads  lead  during  the  unreeling,  is  .4nd  Then 
There  If  ere  Four.  In  this  case  the  stellar  billing 
given  James  Stewart,  as  narrator,  easily  makes 
up  for  vagueness  in  the  title.  This  is  one  of  the 
truly  great  safety  motion  pictures  of  recent 
times.  Last  Date,  the  "teenacide"  traffic  safety 
film,  has  a  similar  title  twist  and  you  couldn't 
ask  for  a  more  appropriate  handle.  This  subject 
has  also  scored  exccptionallv  well  among  thou- 
sands of  audiences  in  the  past  year. 

This  Title  Lives  Through  the  Years 
The  bellwether  of  them  all  is  Unfinished  Rain- 
bows. For  nearly  a  decade,  now  reaching  toward 
the  30,000.000-plus  mark  in  total  audience,  this 
Alcoa  color  film  has  continued  to  book  to  near 
capacity  all  of  its  several  hundred  Technicolor 
16mm  prints.  Its  subject?  The  title  tells  the 
story:  the  Unfinished  Rainbows  of  unending  re- 
search toward  a  better  life.  In  this  same  vein  of 
descriptive  titling  that  tells  the  picture's  story 
in  a  nutshell  are  Trees  and  Homes   (Weverheu- 


ser) ;  The  Cheese  Family  Album  (Kraft) ;  Money 
at  Work  ( New  York  Stock  Exchange)  ;  Clear 
Track  .ihead  (Pennsylvania  RR) ;  Never  Keep 
a  Good  Steak  Waiting  (Kroger  Co.)  ;  and  Trees 
to  Tribunes    (Chicago   Tribune). 

Our  choice  for  the  "oddei^t  title"  award  used 
to  be  Meal  and  Romance  (National  Livestof  k  i 
Meat  Hoard  I  but  the  trophy  is  currently  being 
held  by  All  Flesh  Is  Grass,  sponsored  by  tin- 
American  .National  Cattlemen's  Association  <>( 
Sheridan,   Wyoming. 

Desired  Audience   a   First  Consideration 

Speaking  to  the  point,  however,  there's  magii 
and  numey  in  a  good  film  title.  So  pick  \our 
next  one  wisely,  with  the  audience  FIRST  in 
mind.  You  don't  have  to  be  half  as  clever  or 
as  cute  as  you  might  ordinarily  think.  Just  fig- 
ure that  the  guys  and  gals  you  want  to  see  your 
offering  are  looking  for  a  program  that  appeal- 
to  their  immediate  program  interests,  they  want 
to  know  quick-like  what  its  about  and  how  close 
to  the  mark  your  picture  hits.  If  its  a  men's  busi- 
ness group.  Credit  Man's  Confidence  in  Man, 
sounds  like  good  stuff  and  they  won't  be  disap- 
pointed. If  its  a  cooking  class  at  Lucy  Flower 
High  School.  Frankfurters  and  Bacon  or  Chicken 
and  I'ie  or  Your  Festival  of  Cheese  Recipes 
sound  like  their  dish.  Armour  has  the  figures 
to  prove  that  point. 

Double    Dividend   When   Title's   Right 

The  difference,  says  16mm  distribution  expert 
Richard  M.  Hough,  Midwest  Regional  .Manager 
of  Modern  Talking  Picture  Service  operations, 
lies  not  onlv  in  the  pleasant  dividend  of  more 
booking  requests,  but  also  in  reaching  audiences 
which  have  a  more  direct  interest  in  the  sub- 
ject matter  of  the  film. 

Scrub  Game,  for  example,  is  an  excellent 
treatise  on  keeping  Junior's  hands  and  face 
clean  but  has  probably  disappointed  many 
an  athletic  director. 

The  selection  of  a  clearly-descriptive  picture 
title  is  more  important  to  16mm  film  bookers 
than  to  theatre  managers.  J|f 


EDINBl  RGH  AWARD  TO  FORD  PICTURE 
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l.Ko  liKKliK  ()/  the  Ford  .Motor  Company  and 
Director  Larry  Madison  of  MI'O  Productions 
inspect  the  Certificate  of  Exhibition  they  re- 
cently received  from  The  Edinburgh  If  orld  Film 
Festival.  Fortfs  film.  The  American  Cowboy, 
shown  at  the  Festival,  is  the  fourth  in  the  com- 
pany's   A.MERICANS    .Vt    IIk.ME    .Series    of   films. 
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PICTOUIM.    I'KKMKW    «)F  "UJCAL  100" 


.S(|HI   Li'X'viw,  Arlvilf  t  lull,  ,~  I'liiy  •.trlliir  ri»/c.s  ill  "//   (///    I  h<s<-  Hiiiiils" 

labors  Pidures  of  (he  Year 

Ireckm  \v\.  and  CIO  organization  picTi  kks  show  constrictive  trend 


FILMS  sponsored  by  the  nation's  leading 
labor  organizations  in  the  past  vi'ar  i  plus 
a  few  nionthsl  lia\i'  (lilTtTJ-d  vastly  from 
ilii-  Nitriolic  oulliursts  of  tlic  earlier  post-war 
(M-riod.  While  the  strong  defensive  strain  and 
Icaricalured  expression  were  still  evident  in  such 
la  film  as  the  Retail  Clerks  International  Asso- 
ciations  A  \f  ntch  for  Joe.  the  dominant  llieme  in 
the  newest  labor  pictures  is  basically  construc- 
tive. 

Critics  of  the  most  morinii  labor  film  of  them 
all.  the  International  Ladies  Garment  Workers' 
epic  If'ilh  These  Hands,  have  pointed  out  that 
its  plot  story  shares  lillle  or  no  credit  with  man- 
agement for  the  present  economic  well-being  of 
its  principals.  That  would  indeed  be  the  mil- 
leniuin  in  sponsorship  and  it  can  also  be  pointed 
out  that  a  management-sponsored  film  giving 
credit  to  union  organization  for  the  stabilitv  of 
its  manpower  suppU  has  also  yet  to  be  pro- 
duced.   Why  not? 

Wl.   Convention    Feature-.    Labor    Films 

This  year's  Tilth  Conyention  of  the  .Vmerican 
Federation  of  Labor,  held  at  San  Francisco  in 
September,  put  special  emphasis  on  labor  films. 
Nine  of  the  newer  films  either  priidu<ed  b\  labor 
organizations  or  of  particular  interest  to  labor 
men  and  women  wi-re  screened  in  a  special  pro- 
gram arranged  b\  John  I).  Connors,  director 
of   the   AFL    Workers    Education    liureau. 

The  Bakery  &  Confectionery  Workers  Inter- 
national Inion  fdm  It's  Lp  to  You  opened  the 
show  and  pointed  up  the  active  safet\  cam- 
paign waged  b\  ihe  union.  Mi-mbers'  responsi- 
bility for  kci-ping  safe  was  sln-sscd  as  this  labor 
organization  set  a  good  example  in  maintaining 
it»  share  of  uninterrupted  production  through 
safelv  eilucation.  The  wisdom  of  its  course  is 
gixen  sluM  k  Irealrnenl  as  mendH-rs  learn  that  the 
union  has  had  to  pay  oiil  three  million  dollar* 
from  its  Ojil  Age  and  Retirement  Fund  for 
disabling  injuries  to  memlH-rs  on  the  job. 

Two  other  unions,  the  .Amalgamated  Meat 
Cutters  an<l  Rutcher  Workmen  (showing  Thr 
PutMiii  oj  Haftfuness  \    anil   the   I  nited   Urothir 


hood  of  Carpenters  and  Joiners  (which  spon- 
sored The  Carpenter  I  presented  over-all  pic- 
tures  of   their    unions'   activities. 

CIO   Continues   to   Stress    Pictures 

A  far  cry  from  the  now-divorced  L'nited 
Electrical  Workers-CIO  offerings  Deadline  for 
Action  and  Tlie  Great  Swindle,  with  their  strong- 
ly suspect  Communist  leanings  is  the  |)rcsenl 
phase  of  CIO  union  film  activities.  LEW  was 
never  representative  of  CIO  film  viewpoints  and 
that  is  certainly  apparent  in  such  a  film  as  the 
Textile  Workers  I  nion  subject  Union  at  Work, 
described  as  a  "sincere  and  sympathetic  picture 
of  labor  unions  in  operation."' 

George  Guernsey,  who  heads  this  educational 
activity  in  the  CIO  headquarters  at  Washington, 
D.C..  has  been  a  progressive  leader  of  the  na- 
tional organization's  continuous  interest  in  the 
medium  this  [last  decade.  Latest  among  the  ClOs 
Film  Library  offerings  is  the  National  Film 
FJoard  of  Canada's  documentary  Local  KM).  Here 
is  a  Canadian-produced  subject  that  sets  an 
example  in  cooperation.  Local  100,  which  shows 
how  the  unfair  discharge  of  a  worker  led  to  the 
b>rmation  of  a  union  and  a  contract,  was 
Worked  out  in  cooperation  with  the  Canadian 
National  Catholic  Syndicates,  the  Trades  and 
Labor  Congress,  and  the  Canadian  Congress  of 
Labor  in  consultation  with  the  Canadian  Deprt- 
ment  of  Labor. 

I^>eals    Better    E<|iiipperl    for    Showing 

By  the  simple  process  of  accumulation,  locals 
of  the  various  natiotial  labor  groups  are  1m-- 
coniing  better  i-<piip|M-d  each  vear.  Though  still 
far  from  anything  approaching  saturation,  each 
new  picture  sponsored  1>\  a  bead<|uarters  or- 
gani/atioii  leads  to  further  ei|uipnient  purchas<-s 
anil  better  showing  potentials  for  these  and  sub- 
seipient    pictures. 

It  will  Im-  rememlx-reil  that  local  union  halls 
have  eagerlv  sought  general  interest,  sports,  and 
recreational  fdms  with  which  to  maintain  mem- 
bership atten<lani'e  at  union  meetings.  The  film 
helps  all  arounil.  ^ 


Jim  Lavoik  I htuk  to  camera f  is  fired  for  Iteing 
absent.     The    lorenian   said  he   un\   drunk 


F'k\I(  kik  Thkik  Jobs  and  other  iirietances  start 
the  men  talking  union  after  Jim's  dismissal. 


L  Mo.N  Kfriti-sl-M  ATlVK  adiises  oriianuing  com- 
mittee  "hiiild  a    lair   case   and   mui'H   uin." 


lUm.xiMM.  ("oMMITTKl.  prrsenls  its  rase  to  ihr 
manaiirmrni  and  an  afLrrrment  is  reached  uhich 
is  later  ratified  />>  general  meeting  of  emitlo^ees. 
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TV  Comic  Ci.ikk  Noktdn  iloes  some  "eU'iciency' 
experlinp  in  neir  lienilix  film. 


WiFK  T(iM  Oilman  reads  Cliff's  speech  on  how 

lo  run  an  cffiiifnl  household. 


■Thr  Lif-ht   Tniirh"     tihls    ti>i><(il  to  Siilvs  h'ilms 

Beiulix  Siiijar  Coals  Selling  Message 


*  Sugar  coating  a  selling  message  deftly  in- 
serted in  an  entertainment  type  of  film  is  in- 
creasing sales  of  auloinalii'  wasiiers  anil  dryers 
for  the  Bendix  Home  Appliance  Division.  Avco 
Manufacturing  Corporation. 

Produced  by  Wilding  Picture  Productions. 
Inc..  in  their  Chicago  studios,  the  films  feature 
ClifT  Norton.  TV  and  stage  comedian.  The  first 
two  films  released  feature  the  licmlix  automatic 
drver  and  automatic  washer  rcspe(li\ei\.  Kach 
subject  runs  nine  minutes  and  is  available  on 
16mni  as  well  as  35mm. 

William  A.  MacDonough.  Bendix  national 
merchandising  manager,  who  was  technical  ad- 
visor during  the  shooting,  made  the  first  pulilic 
showing  to  the  Chicago  Sales  Executives  Club 
this  fall. 

Films  I  seful  in  Main   Situations 

Bendix  is  using  the  films  in  a  number  of  ways. 
Kight\  Bi'iidix  distributors  showed  the  films  to 
II.IMK)  dealers  and  salesmen  at  250  dealer  meet- 
ings in  a  60-day  period.  In  addition.  Bendix 
distributors  have  been  supplied  with  specially 
built  Ampro  continuous  suitcase  projectors  for 
da\  light  showings.  The  com|)any  calls  these 
"Vis-l-Matics"  and  has  set  up  an  elaborate  pro- 
gram for  their  use. 

Distributor  salesmen  use  the  Vis-l'-Matic  to 
show  the  films  to  prospective  dealers  and  to  hold 
fiflrl  training  meetings  with  established  dealers. 
The  Vis-l-Matics  also  are  loaned  to  retailers 
for  use  in  store  displays,  demonstrations  and 
programs.  Many  dealer  salesmen  making  eve- 
ning calls  at  prospects'  homes  bring  the  Vis-l  - 
Matic  loaded  with  the  films  and  the  neighbors 
are  invited  over  for  the  movies,  a  cup  of  coffee 
and  a  product  demonstration.  This  not  only 
helps  clo.se  an  immediate  Bendix  sale  but  also 
develops  new  prospects. 

"Plus"  Audiences  in  Consumer  Field 

Through  their  home  servicr  departments. 
Bendix  distributors  are  making  the  films  avail- 
able to  high  school  home  economics  teachers. 
OccasionalK.  the  presentation  of  the  film  is  part 
of  a  program  put  on  by  a  Bendix  home  service 
director  that   includes  a  demonstration. 

Another  use  for  the  shorts  which  distributors 


and  dealers  are  exploiting  is  in  regular  movie 
houses.  Bendix  works  out  an  arrangement  with 
the  theater  owner  and  a  local  dealer  whereby  a 
new  automatic  washer  or  drver  is  set  up  in  the 
lobb)  and  given  away  at  a  drawing  at  the  end 
of  the  week.  In  exchange,  the  owner  agrees  to 
run  one  of  the  films  as  a  short  subject. 

Because  of  their  nine-minute  length,  each  film 
makes  a  good  10-minute  television  program  with 
plenty  of  time  at  the  end  for  a  local  dealer  tie-in 
identification.  In  television  areas,  this  use  is  re- 
ceiving more  and  more  emphasis.  S' 
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Talent  Scot  t  I'mil  Lan^lon  icels  no  syinpalhy 
Irani  lliizel  Dunn  in  "Holiday  for  Hill'  . 

"Holiday  for  Bill" 

DKAHHOKN    MOTORS    F.NTKKTALNS 
Sponsor:   Dearborn  Motors  Corporation. 

Title:    Holiday  for  Hill.  30-minute   sound   film 
produced  bv  The  Jam  llandv   Organization. 

•*  During  the  fall  and  winter  monllis.  the  na- 
tions large  implement  mamifaclurcrs  use  the 
|>otent  appeal  of  lOnnn  sound  motion  pictures  to 
attract  large  audiences  of  their  potential  farm 
customers  to  regional  and  local  dealer  demon- 
stration days.  Holiday  for  Bill,  new  ,30-minute 
film  sponsored  by  Dearborn  Motors  Corporation 
is  one  <if  the  best  of  this  season's  efforts. 

Holiday,  as  its  title  implies,  is  pure  entertain- 
ment with  a  farm  appeal  but  tln-re"s  good  sales- 


manship  in   its  plot  story.    This  centers  arouin 
Pat    Holiday    (played    by    Hazel    Dawn.    Jr.  I. 
voung  singer  who  gave  up  her  larcer  to  rcturif 
to  her  farm  home,  and  Hill  Kemp,  tv  talent  mouII 
(played   by    Paul   Langtonl.    A   romantic   intei 
lude.  which  develops  as  Bill  discovers  his   rea 
adinilv  for  a  return  to  the  soil,  leads  to  the  happ| 
ending.    Holiilay  for  Hill  is  well  cast,  pleasant  1 
the  e\c.   and   has   hatl   an   excellent   response 
farm   connnunity   programs  sponsored   by   Deag 
born  dealers. 


"Double  Feature"  Hii 

^  M.K  &  TOW  NFS  SALFS  PI{0(;BAM 

Sponsor:    Yale   &   Towne   Manufacturing   Con 
pany. 

Title:  Double  Feature,  produced  by  the  Princi 
Ion   Film  Center. 

•^  111  a  departure  from  the  conventional  >ali- 
motion  picture,  the  Yale  &  Towne  Manufactui 
ing  Company  has  hit  upon  a  good  combinatioi 
of  humor  and  solid  sales  punch  in  its  new  film 
Double  Feature,  produced  by  the  Princeton  Filii 
Center. 

W  ith  Arnold  Stang.  well-known  comedian,  a' 
the  featured  player,  the  picture  starts  off  on 
happy  note  and  follows  up  the  light  touci 
throughout  the  film.  Nevertheless,  Yale  I 
Towne"s  selling  message  is  prominent  from  sta: 
to  finish. 

"Yale  ii  Towne's  new  film."  says  Gordoi 
Knox,  president  of  the  Princeton  Film  Center 
"supports  our  contention  that  a  motion  pictun 
as  a  sales  stimulus  can  be  both  informative  an( 
entertaining.  ' 

Double  Feature  is  the  eighth  motion  pictun 
made  for  Yale  &  Towne  by  the  Princeton  Filn 
Center,  and  it  was  written  by  John  Capsis  am 
directed  by  Robert  Elwyn.  The  film  wa 
shown  at  nearly  200  Yale  &  Towne  regional  sale: 
meetings  during  this  Fall  and  the  popular  saler 
promotion  program  is  being  carried  i>n  in  tin 
cariv   Spring  months  just  ahead.  W 

CtiMKOiw  Arnold  Stanc  and  "jriend"  in  .\ceni 
from   )  ale  iK:  Tonne's  new  "Double  Feature." 


32 


It  I   S  I  N  E  S  S    SCREEN     M  A  <;  A  /.  I  >  t 


I 


'lilMING     (Iai.i.i  LATtiK     /«jr/.%      reijuirinfi     fine 
riiisinn    pictured    in     Keniinaton     sliilefilin. 

Quality  in  Precision 

\i\\    kkmi.n(;t()\  rand  slidefilm 

*  \  lri[)  through  thi-  largest  typewriter  factory 
n  the  World.  Kkmington  Rwd's  .'il-acre  F.linira. 

^  .  plant,  is  the  sul)jcet  of  a  new  sound  slide- 

.  t'recision — Key  to  Quality  which  has  been 

.iscd  recently  for  general  distribution  to  the 

!i|>anv"s  branch  olTicc.  distributors  and  agents. 

This  22-niinute  film  profiles  the  assembly-line 

nianufacturing  processes  for  the  company's  Elec- 

iriiononiv  typewriters  and   printing  calculators 

1-  well  as  the  intricate  parts-making  operations 

vsliiih  comprise  a  large  part  of  the  plant's  func- 

Ih.ri. 

-larting  with  the  premise  that  the  inside  of 
iimfacluring  does  fascinate  millions  of  people. 
llic  narrator  guides  a  typical  visitor  through  the 
iiririiense  KImira  factory.  This  visitor,  a  young 
in.iii  named  Harry  Spender,  wants  to  see  the 
"ivliole  ty[)i'writcr"  made — ami  he  does,  along 
Willi  a  "whole"  printing  calculator. 

Ill   the   punch   press  department,   Harry   seees 

■    '1^  of  raw  steel   fed   into  huge   presses   which 

ip   out   blank   parts,   form   them   and   pierce 

1.  Then  he  sees  these  parts  hardened,  plated 

i  jiolishcd.  He  sees  manv  of  Reiniiigton  Hand's 

111"    nianufacturing   tcchiiii|ues   such    as    the    in- 

•  ■  lion   molding  of  key   tops,  and  coppcr-h\dro- 

hrazing.  He  visits  the  type  department,  the 
-jiring  tiepartnieni,  the  gear  departnient,  paini 
shop  and   llii-  servicemen's  training  school. 

.'\ftcr  lunch  at  the  plant  cafeteria,  Harr^  goes 
down  the  KIcctri-conomy  typewriter  and  print- 
ing calculator  assembly  lines.  The  narrator  de- 
scribes how  the  various  components  are  first 
suh-asscniblcd  and  then  channeled  siiioollilv  onto 
the  main  assembly  line,  where,  piece  bv  piece, 
the  machines  take  form.  Harry  follows  them 
through  the  various  hand  automatic  testing  op- 
erations, right  to  the  final  steps  of  packing  and 
shipping.  As  he  says  when  he  leaves:  ".  .  .  now 
I  know  what  precision  manufacturing  reallv 
means." 

\^hile  produced  primarily  for  use  among  its 
own  personnel.  I'recisinn-  Key  to  Quality  is 
available  with  projector  on  a  free  loan  basis  to 
business  organizations,  schools  and  other  inter- 
e»te<l  griiui>s,  either  from  Remington  RiiikI 
branch  offices  or  by  application  to  Remington 
Rand  Inc.,  .Uo  Fourth  Avenue,  New  York  10. 
New  York.  1^ 


Fi}>lilin}»  Traffic  Toll 

lll.M  snows  "KRKKDOM'^   IIK.IIW  V'*- 

I'liTl  RKl)  l{lciiT  IS  the  Rockett  pro- 
iluclion  crew  at  uork  on  neu  Auto 
Club  film   "Freedom's  Hijihuays." 

Sponsor:  The  .Vutomobile  Club  of  Southern 
California. 

Title:  Freedom's  lliiilitvays,  20  minutes,  full 
color.  Produced  li\  Frederick  K.  Rockett  (ioin- 
pany,  Holl\wood. 

•¥■  No  automobile  ever  caused  an  accident  b) 
itself — this  is  the  basic  theme  of  Freedom's  Hip.li- 
ways,  a  new  16min  color  and  sound  motion  pic- 
ture sponsored  bv  the  Automobile  Club  of 
Southern  California.  Produced  by  the  Frederick 
K.  Hockelt  Compain.  the  film  deals  with  society's 
responsibilities  toward  automobiles  and  high- 
ways. The  story  itself,  narrated  by  a  benign 
old  "ghost."  revolves  around  a  teen-ager  who 
is  about  to  get  his  driver's  license  and  his 
father's  alleinpts  to  impress  upon  the  boy  that 
a   driver's   license  entails  grave   responsibilities. 

Action  in  the  film  is  unfolded  against  a  back- 
ground of  "locations"  that  range  from  Los 
Angeles  International  .Airport  to  rural  areas  in 
the  Owens  Vallev.  The  age  of  the  "horseless 
carriage"  is  briefly  re-created  with  use  of  a  1910 
Hupmobile  sports  car  and  a  1905  Huick  (the 
first  model  built  I.  Ancient  California  license 
plates  along  with  street  signs  of  similar  \iiitage 
are  used  to  give  an  authentic  flavor  to  an  era 
of  bowlers,  driving  jackets  and  stubborn  en- 
gines. 

But  of  primary  interest  to  the  automobile 
club  are  modern  problems  and  responsibilities 
of  automobile  operation.  Using  the  film  medium 
for  the  first  time  in  sonic  years,  the  club  worked 
in  close  cooperation  with  the  Frederick  K. 
Rockett  Company  in  producing  the  film. 
Scripted  by  William  K.  Baxter  and  directed  b\ 
Betty  King,  Fredom's  Hiiihtvays  carries  a  mes- 
sage of  interest  and  importance  to  ail  who  drive. 


1  lll>  1.1  »v^  liWKU.N  scene  is  siufile  sei/uence 
from  recent  Charles  I).  Beeland  production 
"Daughter  of  the  Stars"  uhich  shous  tourist 
attractions  in  the  Shenandoah  I  alley  re/iion  of 
I  irtiinia.  Story  uas  planned  ami  uritten  by 
Holcombe  I'arhes,  Henlon  ifi  Houles  ailterlisinp 
executive  of  Mew  York  Cily.  Color  film  is 
22-minules  in  Irn/tth  and  uill  lie  distributed  by 
Shenandoah   I  alley.  Inc.,  Staunton.  In. 
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Medical  Pharmacv 


*  Speaking  to  a  medical  group  the  other  day, 
the  head  of  a  leading  medical  school  said,  "Who 
do  you  think  is  teaching  doctors  the  practice  of 
medicine  these  days?  It  mav  surprise  you,  but  I 
believe  it  is  the  detail  man." 

The  eminent  teacher  was  undoubtedly  exag- 
gerating for  effect,  but  bis  statement  is  essential- 
ly sound.  The  constant  research  and  development 
of  the  pharmaceutical  manufacturers  is  regularly 
developing  new  products  that  plav  ever  increas- 
ing parts  in  combatting  disease.  Doctors  find 
that  more  and  more  of  their  time  must  l>e  given 
to  keejiing  up  with  new  developments  in  the 
pharmaceutical  industry,  in  fact,  an  unwilling- 
ness on  their  part  to  do  this  will  hinder  the 
progress  of  medical  science.  The  incurable  or 
difficult  disease  of  a  month  ago  may  possibly 
be  an  easy  prey  to  the  latest  anti-biotic. 

Despite  his  usefulness  to  the  doctor,  the  phar- 
maceutical detail  man  faces  a  continual  contro- 
versy: The  busy  doctor  with  an  office  full  of 
patients  oflen  feels  he  can  not  take  time  to  talk 
to  the  detail  man  regardless  of  the  importance 
of  his  message. 

As  an  aid  in  solving  this  dilemma,  the  Medical 
F'ilm  Guild,  Ltil..  long-time  medical  and  surgical 
film  producers,  have  made  a  new  film,  Efjectiie 
I'harmaceutical  Detailinii,  .SO  min.,  color,  that 
tells  how  to  get  a  foot  in  the  plusician's  office, 
and  what  to  say  without  otTending  his  profes- 
sional pride. 

The  film  is  a  compromise  bai^-d  on  hundreds 
of  interviews  with  |iharinuceutical  sales  man- 
agers and  delailers.  The  managers  fi-i'l  their 
greatest  need  is  for  materials  that  teach  the 
basic  fundamentals  of  ethical  drug  salesmanship. 
The  iletailer  usually  feels  he  knows  almost  all 
there  is  to  know  of  his  Ir^de.  wants  new  ideas, 
(CONTIMF.n     o\      1'\i;K      ki  kty-tii  re  e  ) 

"F.KKECTIVK      I'lURMAI  EITII  M.      I)k- 
TMI.IM."         nric  Umim  film. 
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First  Stkc:  /i/io/o^ro/i/iiVii;  present  jnh  ninTdlidii  ititli  nmlioii  pidiire 
camera  oi>eralinp  at  a  ftxed  speed  oj  1.000  jrames  per  minute.  The  engineer 
assigned  to  the  job  takes  his  nun  pictures. 


Second  Stki':  enginar  pnijii  Is  his  jdin  on  a  special  projector  uhiih  enahl- 
him  la  chart  the  time  required  jor  each  segment  of  the  operation  and  i 
analyze  each  trpe  of  motion :  <linrl  reveals  weak  spots. 


Third  Srtr:  utilizing  mjurmalion  revealed  in  the  chart  as  the  engineer  dis- 
cusses proposed  new  methods  with  a  machine  designer  who  then  works  out 
final  designs  jor  new  or  improved  machines. 


This  Is  The  Hesilt:  a  new  machine  which  does  the  job  with  greater  <m 
ciency  and  with  greater  comjort  and  convenience  jor  the  operator.  Tin 
machine  increased  production  by  75%. 


MOVIES  AID  MACHINE  DESIGN 

New  A|t|>li('utiun   of  Micro-Motion  Pictures  Used  at  Ea^t^lall   Kodak 
to  Increase  Efficiency  in  Machine  Design  and  Speed  Production 


MiriiOMOTION  MOVIES  have  for  years 
hcfii  UM-d  liy  various  industrialists  and 
photographers  throughout  the  country. 
But  the  way  the  Eastman  Kodak  Company  and 
some  others  are  making  use  of  these  fihns  and 
the  way  they  are  using  them  in  machine  design 
work  is  definitely  novel  and  interesting. 

The  technique  has  tremendous  industrial  pos- 
sibilities. Heretofore,  micro-motion  movies  have 
been   used  at  Kodak — as  in  most  other  cases — 


almost  exclusively  as  a  means  of  measuring  and 
evaluating  manual  efficiency.  Now.  however,  such 
motion  pictures  are  being  made  as  the  first  step 
in  machine  elTiciency  and  design  studies.  And 
those  who  have  worked  with  them  in  this  field 
believe  that  their  jiotcntial  usefulness  is  greater 
here  than  it  ever  has  been  elsewhere. 

Th  reason  that  the  technique  is  proving  so 
helpful  as  an  approach  to  machine  desipm  is 
that  it  enables  Kodak  engineers  to  put  a  time  tag 


(in  thiiusatidlhs  of  a  minute)  on  every  niolin 
the  operator  performs.  Since  time  is  money  llii 
means  that  engineers  can  put  a  dollar  sign  " 
anv  operation  or  movement  and  accurately  pi 
down  costs.  They  can  also,  from  the  same  (hit 
Icil  in  a  glam  I-  whether  or  not  the  machine  opel 
alor  is  working  with  maximum  elliciency  as  fa 
as  the  present  design  of  the  machine  permits. 

Knowing  costs  for  the  established   method  " 
o[H'ration.  and   likewise  knowing  the  percentaf; 
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(  potfritial  operator  efficiency,  Kodak  engineers 
In  then  begin  to  consider  ways  and  means  of 
jereasing  efficiency  and  decreasing  costs  through 
|«'  use  of  special  jigs,  fixtures,  or  machines.  By 
[ojccling  estimated  cost  and  performance  data 
i«ed  on  the  standard  elemental  times  generalU 
ed  in  compiling  estimates  of  this  type,  the  engi- 
■ers  can  consequently  pre-determine  whether 
not  the  job  could  be  done  more  efficiently 
,  such  means. 

Comprehensive    Data    for    Designers 

.Studies  of  this  type  also  enable  Kodak  indus- 
ial    engineers    to    provide    machine    designers 

th  exact  work-place  specifications,  sizes,  dis- 
nces,  reaching-distances,  positions  of  controls, 
1(1  other  data  needed  to  design  the  most  pro- 
uctive  machine  while  also  making  the  work 
iich  easier  and  less  fatiguing  to  the  operator. 

The  success  of  this  technique — and  its  poten- 

al  usefulness  to  business  in  general — mav   be 

■limated  from  the  fact  that  in  one  case  where 

technique   was  applied,  production   was   in- 

i-ed  almost  400%.  In  another  case — where  a 

irige  in  machine  controls  from  toggle  switches 
push  buttons  was  indicated — it  resulted  in 
rii  t  labor  savings  of  ap|>roximatelv  SIO.OCH)  a 
■ar.  In  still  another  instance,  micro-motion  mo- 
ifs  and  related  design  studies  resulted  in  a 
lachine  which  is  75%  faster  than  previous  hand 
lethodsl 

Knyiiici-r-    ll.iii(ili'    I'irtnri-    A-^i^ninent- 

At  Kodak  Park  there  are  no  '"special"  photog- 

ipliers  assigned  to  this  work  in  the  Industrial 

ngineering  Department.  Each  engineer  does  his 

\M\  picture  taking,  and  none  have  had  any  par- 

l.ir  training   in  photography.     It's  as  simple 

ittcr  as  making  movies  at  home,  the  company 

lu'ves;  only  simple  lighting  and  exposure  prob- 

iMs  are  involved  which  anyone  can  soon  learn 
I  handle. 

The  16mm.  movie  cameras  used  in  the  work 
lay  be  electrically  driven  at  the  constant  speed 
f  1,000  frames  per  minute  or  an  ordinary  16mm. 
ome  movie  camera  can  be  used  with  a  special 
lock  which  indicates  thousands  of  a  minute.  A 
lotion  picture  projector  which  is  suited  to  single 
ranie  projection,  and  is  equipped  with  a  revers- 
ng  switch  or  a  hand  crank  is  a  necessity.  If  the 
lectrically  driven  camera  is  used  the  projector 
hould  l)e  equipped  with  a  frame  counter. 

Here's  the  )X  ay  Terliniqiie   \\  <>rk« 

I  The  way  the  technique  works  is  thi>:  at  the 
[equest  of  one  of  the  production  departments  or 
^ther  authority  an  engineer  is  assigned  to  study 
■   'iTtain   production   operation,   and   begins  by 


making  micro-motion  movies  of  the  process. 
Back  at  the  industrial  engineering  department 
he  projects  the  film  and  outlines  the  operation 
on  a  special  chart.  This  chart  shows  how  many 
thousandths  of  minutes — or  frames — are  re- 
quired for  each  movement  or  segment  of  the 
operation,  the  type  of  movement,  wlielhri  the 
operator  is  engaged  in  productive  movement  at 
that  moment  and  so  forth.  This  information  is 
charted  for  both  right  and  left  hands  and  vuim 
shows  at  a  glance  the  general  productive 
efficiency  of  the  operation. 

Chart  I^ads  to  Improvements 

By  analyzing  the  chart  the  engineer  is  able 
to  spot  the  weaknesses  in  the  operation.  He  then 
begins  to  consider  the  possibility  of  improving 
the  process  by  utilizing  jigs,  fixtures,  or  a  new 
machine  to  achieve  the  same  ends  with  greater 
efficiency.  At  this  time  he  usually  sketches  rough- 
ly his  ideas  for  such  jigs,  etc.,  notes  work-place 
specifications,  etc.,  and  then  utilizing  standard 
elemental  times  estimates  the  probable  efficiency 
of  the  new  design  or  process.  This  can  usually 
he  estimated  with  an  error  of  less  than  rt  4%i 
Kodak  engineers  have  found. 

Often  an  engineer  contemplating  the  various 
solutions  to  a  problem  will  work  up  a  number  of 
different  possible  answers.  These  are  evaluated 
in  respect  to  increased  efficiency,  difficulty  of 
manufacture,  simplicity  of  maintenance  and 
operation,  cost,  and  other  factors.  Often  the 
process  which  promises  the  greatest  potential 
returns  is  turned  down  in  favor  of  one  which 
gives  lesser  returns  but  which  is  less  complex 
and  less  liable  to  breakdowns.  Furlhcrmore,  fully 
automatic  processes  are  at  times  found  to  be  less 
efficient  than  semi-automatic  installations. 

New  Designs  Get   \  isiial  (ilu-rkiip 

When  the  potential  process  or  change  most 
likely  to  produce  the  most  advantageous  results 
is  determined,  the  industrial  engineer  and  the 
machine  designers  get  to  work  on  tlie  actual 
production  of  the  machine.  .\nd,  when  the  new 
machine,  jig,  or  fixture,  finally  gets  to  the  pro- 
duction line  its  performance  is  carefully  tested 
and  checked  with  the  same  technique  to  see  if  it 
comes  up  to  preliminary  expectations-— and  if 
not,  why  not. 

The  technique  according  to  Kodak  industrial 
engineers  is  one  of  the  most  productive  tools 
in  their  and  the  machine  designer's  command. 
It  has  alreadv  proved  its  worth  many  times  over, 
and  is  being  used  by  tlie  company  more  and 
more  frequently  to  help  do  a  better  and  more 
efficient  job  of  production.  (f 
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TYIMC.ALMICRO.MOTION  ANALYSIS  CHART  .SHOW  S  AIM'HOACII 

Pictured  at  the  ri^hl.  lop  to  hot  torn,  are  .legments  of  a  typical  micro-motion  analyti-s 
chart  iniulr  in  the  Imtiislrial  Hniiinerrinp  l)ci>arlmrnl  at  Kodak  Park.  II  ith  the  aid 
of  .standard  elemental  time  /if^ures,  which  enable  the  engineer  to  estimate  hoiv  /«/ig 
1/  would  lake  to  perform  any  /civen  operation  with  the  proposed  new  method,  a  chart 
like  this  is  prepared  to  com/mre  the  relative  efficiency  of  the  old  (chart  at  top)  and 
the  proposed  new  methods  (bottom  chart).  You'll  see  at  a  glance  which  of  the 
methods  is  simpler  and  less  time-consuminfi.    Illustrations  courtesy  of  Eastman  Kodak. 
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Diorama  Closki  I-  ../   i  Ikhu    i.mhi    i:_'  .shunuii^  irripa-        Gleaming  AlL'MIMM  is  haclifiroiindnl  hy  iliorama  .thou- 
lion  display  jealuriny,  soiilhueslern  ranch  setup.  (Cut  A)       inji  product's  applications  in  modern  farm  life.  (Cut  li) 

ALCOA'S    VISUALIZED   EXHIBITS 

Aluiniiniin   Company  of  America's  Fair  and  Museum  Exhil)its  Focus  on  Audio-Visual  Techniques 


ALi  Mi.NtM  Company  of  America  deveiopeit 
an  extensive  tour  of  State  Fairs  in  1950 
based  upon  sound  display  techniques  for 
display  to  the  general  public.  Space  for  these 
exhibits  ranged  from  approxiniatelv  l.OUO  square 
feet  to  2.500  square  feet,  depending  upon  the 
areas  available.  In  each  instance,  an  effort  was 
made  to  secure  spaces  which  would  lend  them- 
selves to  Alcoa's  display  needs,  would  be  easily 
accessible  to  a  mass  visitation,  located  mi  main 
aisles  of  traffic,  and.  of  first  consideration,  loca- 
tions near  or  inimediatclv  adjacent  to  the  Fair 
management's  own  motion  picture  theater. 

Attached   is  a   blueprint   layout  of  the  Alcoa 
exhibit  at  Eastern  States  Exhibition,  Springfield, 


Massachusetts,    which    is    shown 


1'. 


i"    scale. 


Also  shown  are  two  areas  in  \'n"  scale,  namely, 
Wisconsin  State  Fair  exhibit  and  the  New  York 
State  Fair  exhibit.  Each  of  these  utilized  the 
same  ei|uipinent.  A  fourth  Fair  held  at  Birming- 
ham. Alabama  used  other  equi|)ment  and  is  not 
shown  here.  A  fifth  Fair  display  projected,  but 
not  held  due  to  the  war  conditions  was  slated 
for  the  State  Fair  of  Texas  using  an  area  of 
tpproximately  the  same  amount  as  the  Eastern 
States  Exposition  and  an  island  type  area. 

Alcoa's    display    effort    was    built    around    a 
specially    conslrueled    .Stancil-Hoffman    magnetic 


tape  recorder  and  playback  with  the  addition 
of  a  ten  step  relay  control,  automatic  rewind, 
and  elcclric  eye  pickup.  The  layout  of  the  three 
component  parts  of  the  Stancil-llofTinan  equip- 
ment is  shown  in  the  lower  right  corner  of  the 
blueprint.  This  unit  actually  ran  the  exhibit 
on  a  fifteen  minute  cycle  with  sound  message 
recorded  at  fifteen  feet  per  second  to  give  clarity 
and  high  fidelity.  In  using  this  equipment,  in- 
terest «as  centered  on  two  main  items  of  display 
known  as  Theme  Center  Jl  an<l  Theme  Center 
J2.  The  fifteen  minute  cycle  opened  the  display 
with  a  three  to  four  minute  talk  on  Theme 
Center  Jl  describing  the  use  of  electricity  on  the 
farm,  and  the  development  of  aluminum  cable 
steel  reinforced  or  ACSR  for  transmission  lines 
to  carry  the  current  from  the  power  source  to 
the  farm  area  distribution  system,  and  to  the 
farm  itself.    It  also  described  the  uses  of  alumi- 


Typical   Alcoa   Exhibit    Layout 

Bllki'rint  Facsimile  sketch  shouini^  the  layout 
of  a  typical  Alcoa  fair  exhibit  (at  the  Eastern 
Slates  Exhibition ) .  \ote  the  position  of  dio- 
ramas, including  Cut  A  above  of  irripalion  dis- 
play area.  I  ariations  of  this  basic  layout  form 
components  of  other  displays  at  fairs  and  at 
Chicago  Museum  of  Science  &  Industry  from 
which  Cut  l>  is  pictured  above. 


num  in  the  construction  of  modern  farm  build- 
ings as  contrasted  to  the  old  farm  with  oil  lamp- 
and  lanterns  dating  back  to  the  1900-1910  er.i 
At  this  |)oiiit.  the  tape  recorder  tripped  a  re 
lay  through  the  use  of  the  electric  eye  pickup, 
and  switclied  the  sound  track  to  another  serie- 
of  speakers  located  above  other  units  of  the 
display. 

Actual  tests  proved  that  the  large  number  of 
people  attracted  to  the  theme  unit  would  follow, 
each  mention  of  the  sound  track  as  it  described 
the  theme  center  before  them,  and  as  soon  as  it 
signed  off  to  transfer  to  another  area  the  crowds 
would  follow   the  call  of  the  speaker. 

The  visitors  ultimately  reached  Theme  Center 
if2  which  contained  a  complete  irrigation  display 
in  miniature  and  a  southwestern  ranch  tyjie  set- 
up in  contrast  to  the  eastern  and  midwestern 
type  farms  shown  in  I  nit  JJl.  Here  the  theme 
was  built  around  the  general  subject  of  irriga- 
tion, laid  out  to  exact  scale  with  revolvinp 
sprinkler  heads  using  real  water.  The  farn 
(Tops  were,  of  course,  simulated.  The  sounci 
track  covered  the  general  theory  of  irrigatioi 
and  the  use  of  aluminum  in  the  western  type  I'l 
farm  building. 

lininediatelv    back   of  the   farm   property   wa- 
a   complete   drive-in   theater   .-etup   in   miniature 
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having  an  8"  x  10"  ground  glass  screen  for  rear 
projection.  As  the  sound  tape  reached  this 
point,  the  narrator  would  say:  "Now  as  evening 
approaches  we  invite  you  to  visit  the  Alcoa  drive- 
in  theater  where  we  are  showing  a  'western" 
for  v<mr  enjoyment."  The  lights  were  auti)- 
inalifiillv  thrown  off  and  a  standard  type  |M>r- 
laiile  projector,  originally  designed  for  liuill 
III  screen,  showed  the  million  picture  at  a  dis- 
-lance  of  approximately  6"  throw  on  the  ground 
-l.iss  screen. 

Autoinutic  (Controls  Huiiille  Film  Show 
Of  course,  the  motion  picture  ciniipincnl  was 
not  in  evideiire.  as  it  was  asscmlilcd  in  llie  hack 
of  the  iheine  center  unit  as  shown  on  tin-  plan. 
At  the  completion  of  the  picture,  llic  tape  re- 
corder relay  shut  off  the  motion  pi<lure.  turned 
on  the  lights,  and  signed  off  the  fifteen  minulc 
program  with  a  short  narration.  At  this  point, 
the  sound  e(|uipment  automatically  slopped,  re- 
wound it.sj'If.  paused  for  approxiniale|\  ten  sec- 
onds, and  started  on  the  next  section  of  the 
fifteen  minute  program. 

The  use  of  this  equipment  eliminated  at  least 
one  man  from  the  five  man  crew  ordinarily  need- 
ed to  man  this  display.  It  was  thus  possible  to 
divide  the  crew  into  two  man  units  for  geniTai 
operation,  maintenance,  etc..  for  the  usual  show 
time  of  8:00  a.m.  to  10:00  p.m.  or  approxi- 
matclv  fourteen  hours  per  day.  The  tour  was 
out  for  three  complete  weeks  of  showing  in 
seven  or  eight  da\  groups,  and  the  e(|uipmenl 
performed  ailinirahly  for  fourteen  hours  per  day. 
By  treating  the  films  for  continuous  use  on  the 
automatic  projectors,  one  copy  of  film  under 
ordinary  conditions  would  play  56  times  jier 
day  for  the  seven  or  eight  days  of  that  particular 
Fair.  The  sound  track  would  also  last  through 
a  complete  Fair  showing. 

Picture-  Mold  (^iiiliniioU'-  Viidieiice 
The  use  of  sound  and  (ilni  as  descrihed  aliovc 
would  hold  a  crowd  in  the  exhibit  ranging  from 
100  to  2t)()  persons — the  average  at  Kastern 
Slates  F.xposition  ran  about  20<t  persons  in  the 
booth  at  all  times.  .\n  esliinati-  of  the  total  num- 
bers who  visited  the  Alcoa  display  at  the  three 
Fairs  in  which  this  ei|uipmcnt  was  used  totaled 
approximatelv  7(.)().0<X)  persons. 

Of  equal  importance  to  the  use  of  this  s|iecial 
i'<|iiipmrnt  were  such  items  as  a  carefully  se- 
I' cicd    exhibit    area;    a    well    planned    flow    of 

'    O  \  T  I  N  U  E  D     O  .\      PACK      K  I  F  T  V  -  S  1  X  ) 


Itir.iiT  As  Rain,"  a  color  ]6mm  sound  film  on 
^I'nnkiiT  irripatum  pravliie.i.  icas  ihf  jraliirrtl 
joriiiri'  iiM'il  in  llie  .ilroa  i'\liil>il.s  ilrsrrilifil 
III  llif   ifiitiirr  iirtirlr  nhmr. 
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"The  INation  at  Your  Fiiijicrtips" 
Shows  Long-Distaiice  Dial  System 

Sponsor:    American     Telephone     &     Tele- 
graph  Company 
Title:   The  Nation  at  Your  Fingertips,  10 
inin,   b/w,   produced   by   Audio    Produc- 
tions.  Inc..  New   York. 
+   F.nglewood.  New  Jersey,  a  typical  Amer- 
ican   town,    has  been   chosen    as   the   first 
community  served  by   the   Bell   System   to 
be   completelv   equipped    with   a   long   dis- 
tance dialing  system.  Subscribers  in  Engle- 
wood  pick  up  the  phone  and  dial  numbers 
in     San     Francisco,     Chicago     and     many 
points  in  between. 

The  new  system,  as  shown  in  the  com- 
pany's just-released  motion  picture,  culmi- 
nates years  of  effort  to  simplify  operation 
of  the  "'new  fangled  contraption'"  that  first 
spoke  75  years  ago.  The  film  shows  early 
instruments  that  startled  the  nation  when 
first  introduced  and  had  to  be  shouted  into 
to  be  heard  at  the  end  of  the  connection. 
As  the  telephone  grew  up  with  America, 
ingenious  devices  have  been  developed  to 
mechanize  the  system  until  the  time  is 
foreseen  when  nation-wide,  indeed  world- 
wide, dialing  will  be  possible  without  going 
through  an  operator.  Yel.  despite  constant 
advances  in  electronic  controls  for  placing 
calls  and  recording  the  tolls,  the  Bell  Sys- 
tem has  expanded  its  numl>er  of  employees 
almost  proportionatelv  with  ihe  number 
of  subscribers. 

One  sequence  of  tbi-  film  -how-  the  fan- 
tastically "human"  intelligence  of  the  new 
automatic  long  distance  dialing  systetn. 
The  relays  receive  instructions  in  the  form 
of  impulses  from  the  subsiribcr.  sele<t  the 
proper  routes  from  among  many  possible 
in  the  maze  of  circuits  to  ri-ach  the  desti- 
nation thousan<ls  of  miles  away,  h  "re- 
members" just  what  it  bus  doni-  bv  punch- 
ing liole>  in  pa|H-r  for  billing  purpoM's. 
\nd.  to  lop  thi«  off.  if  any  pari  of  it  ever 
fails  to  ■■fe<'l  good,"  it  registers  its  troubles 
immediately  so  repairmen  can  put  it 
quickly    back    into  shape. 

"Till-  \alion  at  Your  Fii\f.rrlips"  is  now 
a\uilable  on  fr<T  loan  from  Imnl  Rrll 
.Sy.Hlriii   olTiccs.  If 


Now  ti-siE  Really  Talks:  shoun  above 
is  the  Borden  display  first  unveiled  at  a 
Toledo  super-market  opening  this  falL 


Elsie  Talks— and  Soils 

C(HSI.\()  DEYELOPS  H«»HI)KN  1)ISP1.\^ 

•¥  KIsie.  the  Borden  Conqiany's  |ong-faini-«l 
"Talking  Cow"  ha-s  "spoken"  to  exhibit  throngs 
on  many  occasions  during  her  illustrious  career 
but  a  new  and  highly -portable  store  display  is 
giving  her  con\ersation  a  brand-new  and  highly 
.sali-s-wordu    appeal. 

Bernar<l  ("ousino,  president  of  Toledo's  Cous- 
ino  Visual  Education  Service.  Inc..  and  progeni- 
tor of  the  Visual  Vendor,  picture  and  s<iund 
display  used  in  such  devices  as  the  Westinghouse 
Laundromat,  created  a  neyv  talking  meibanism 
for  KIsie  displays  whi<h  was  first  unxeiled  at  the 
opening  of  a  new  Kroger  su|>er-market  in  Toledo, 

The  stanilard  Ampro  tape  reiorder  used  in  con- 
junction with  the  Eddy  rei>etitive  tape  magazine 
is  the  basis  for  the  talking  unit.  According  to 
reports.  Elsie's  persuasiye  spiel  and  eye-catching 
profde  I'ombined  lo  establish  a  new  single-lo<-a- 
lion  sales  re<-ord  for  Borden's  ice  cream.  Few.  if 
any.  diflicullies  were  experienced  with  the  stand- 
ard me<-hanism  us«'d  which  also  has  the  adyantage 
of  being  highly    portable. 

Olbi-r  Ohio  store  locations  are  currently  Ix'ing 
le-li'd  with  ihe  new  talking  display.  A  sub^<-quent 
pie<e  will  reyeal  the  values  and  aspi-cls  of  the 
combined  picture-«ounil  display  deyelo|i«'d  for 
items  like  the  Ijiundromat.  ff 


Innovator  o/ !*<•  neic /ffl/Aring    / 

Ohio    visual    dealer    Bernard    (.ousino 

shown  heluu-  uilh   the  tape  mechanism. 
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Dk.  K.  M.  Hkiwick  uprnols  n  rmlish 
grown  in  soil  lletti  tr^-alftl  with  Kritium. 
new  synlhetir  soit  contiilioncr  featured  in 
the  Monsanto  film  reviewetl  below. 

Monsanto  Chemical  Co.  Premieres 
Important  Film  on  Soil  Conditioner 
■¥■  Kriiiuiii.  a  mw  suitlii'lii-  orfiaiiic 
chcmiral  whidi  is  1()0  to  1,0()0  times 
more  effeelive  in  improving  soil 
structure  than  compost,  manures  or 
peal  moss,  was  introduced  1>\  the 
Monsanto  Chemical  Company  at  the 
annual  meeting  of  the  American 
Association  for  the  Advancement  of 
Science  in  Philadelphia  on  Decem- 
her  29. 

The  development,  which  opens  a 
ne«  field  for  the  chemical  industry, 
was  demonstrated  in  a  new  film. 
Soil  Structure,  Key  to  Productivity. 
20  min..  color,  produced  by  Mon- 
sanlo's  Central  Research  Lalioratory 
in  cooperation  with  MPO  Produc- 
tions. Inc. 

Krilium.  a  white  powder,  is  a 
synthetic  polyeleclrolite.  It  is  not  a 
fertilizer,  but  radically  and  immedi- 
ately improves  soil  structure.  It  will 
have  wide  application  as  a  soil  con- 
ditioner in  home  gardens,  truck 
farms  and  greenhouses,  as  well  as  in 
commercial  agriculture.  Application 
of  Krilium  is  also  an  effective  means 
of  preventing  erosion  on  new  hous- 
ing projects,  railroad  and  highway 
beds. 

The  primary  effect  of  Krilium  in 
agriculture,  as  sIioimi  in  the  film,  is 
to  increase  the  percentage  of  water- 
stable  soil  aggregates,  or  clusters  of 
tiny  soil  particles,  in  |Wor,  clav-type 
soils.  The  new  conditioner  stabilizes 
aggregates  against  the  dispersing 
anri  slaking  action  of  water.  Test* 
shown  prove  its  use  results  in  in- 
creased soil  aeration,  improved 
mr)isture  relationships,  better  soil 
workability  and  improved  yields. 
This  is  dramatically  dcmonstratefl 
in  a  sequence  using  a  time  lapx 
technique  lone  frami-  each  f  min 
ute-il.  The  film  shows  kidnrs  bean- 
g^rminaling  in  Krilium  treated  and 
untreated  seed  beds.  All  the  bean- 
in   the  treated   bed  developed   go„il 
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New  Films  at  Presslime 
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root  s\slems  and  top  fiiowlh  rose 
-eM-ral  inches  aiiove  the  foliage  ol 
the  lone  bean  which  germinated  in 
tlie  untreated  bed. 

Monsanto  and  ih"  company's  !i() 
Icclinical  coopi-rators  ( urrentK  are 
(onducling  a  niiiiibiT  of  tests  to  ob- 
tain additional  iiifortiialion  concern- 
ing various  applications  of  Krilium. 
The  product  is  slill  in  the  <I<m-!o|i 
meni  stage  ami  »ill  iiol  lie  on  llic 
market  in  sul>slaiili;il  i|uanlitic'-  ln'- 
fore  I'XS.S.  Q- 

"Decision"  Sponsored  by  Ohio  Oil 
Story  of  American  Transportation 

♦  Icjiiovsing  fall  premiere  showings 
of  its  latest  motion  picture  effort. 
Decision,  the  Ohio  Oil  Companv  has 
released  the  new  16mm  sound  film 
for  nationwide  distribution  through 
the  facilities  of  Modern  Talking 
Picture  .'service.    Decision   was  pro- 


. lured  by  Wilding   Pic- 
ture   Proiluctions. 

The  3 1 -minute  color 
film  tells  a  gripping 
story  of  suspense  and 
intrigue,  based  on 
events  from  the  file- 
of  the  FHI.  It  examines 
llic  \  a»l  \  III  c  r  ica  n 
Iraiisportation  system 
through  the  eyes  of  a 
foreign  spy,  giving 
special  attention  to  the 
operations  of  the  oil  industry  and 
its  de\elopmeiit.  Kach  authentic  his- 
Inrical  episode  clarifies,  as  the  film 
unreels,  the  ways  in  which  the  prin- 
ciples of  free  competition  Iuim-  con- 
tributed to  the  industrial  lieaitli  ani 
strength  of  our  nation. 

Ohio  OiTs  role  in  national  affairs 
is  tied-in  through  picturization  of 
its   pipe   line   operations   and   con- 


A  (Iriiiiiiilii    lilt, iiK  III  in  the  film  "Decision" 


struction  of  its  new  "big-inch" 
crude  oil  line.  Bonnie  Meller  and 
William  Griskey  arc  featured  Hol- 
lywood players  in  the  cast. 

Decision  is  now  available  c)n  a 
free-loan  basis  to  schcjols.  service 
clul>s.  industrial  companies  and  sim- 
ilar organizations.  Booking  re- 
quests should  be  sent  to  Modern 
Talking  Picture  Service,  45  Kcjcke- 
feller  Plaza.  New  York  20,  N.Y. 


r^KKn^jr 


We'd  be  pleased  to  screen 
some  of  ^MT  lotcil  produc- 
tion i    for    you.    No    obligation. 


NEW    YOKK    •    CHICAGO 
HOLLYWOOD 


SLIDEFILMS  •  MOTION    PICTURES 
TELEVISION   COMMERCIALS 


American  National  Cattlemen's 
Assn.  Shows  "Land  of  Our  Fathers" 
♦  A  new  30-minute  color  and  sound 
motion  picture  which  generally  de- 
picts the  .American  scene,  our  na- 
tional resources,  and  the  relation 
of  the  meat-animal  growing  indus- 
tr\  to  our  general  welfare  has  been 
com|)leted  by  the  Public  Relations 
Committee  of  the  American  Na- 
tional Cattlemen's  Association. 
Sheridan.   Wyoming. 

Titled  Land  oj  Our  Fathers,  the 
new  subject  was  produced  by  Va- 
cationland  Studios  at  Sheridan.  Col- 
hum  Laboratories.  Chicago,  handled 
llie  processing  of  color  prints  for 
distribution.  F.  H.  Sinclair,  pub- 
lic relations  adviser  for  the  Asso- 
ciation, supervised  this  second  re- 
cent production  by  that  group. 

Requests  for  free-loan  bookings 
should  be  addres.'cd  to  Mr.  Sinclair, 
care  of  the  .Association's  headquar- 
ters. Press  Building.  Sheridan,  Wy- 


Rohm  &  Haas  Training  Film 
on  Plexiglass  for  Armed  Forces 
♦  \  new  .U-mimitc  color  fdm.  E\e$ 
oj  Flijilit.  has  been  sponsored  by 
the  Philadelphia  firm  of  Rohm  & 
Haas,  makers  of  Plexiglass.  The 
new  training  subject  deals  entirely 
with  the  maintainance  and  rc-pair  of 
Plexiglass  and  is  especiall)  intended 
for  use  within  the  .Armed  Services. 
It  was  made  with  the  cooperation 
of  the  Air  Force  and  Navy  and 
|>roduci-d  by  Paul  R.  Tlioma  Pro- 
ductions of   New   ^'ork. 

The-   new    film    illustrates   a   grow- 
ing trend  among  defense  suppliers. 
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SEEING  IS  BELIEVING 

.  .  .  AND  STEREO  ADDS  PERSUASION 
TO  YOUR  SALES  PRESENTATION! 

The  finest  STEREO  EQUIPMENT  is  made  by  BRUMBERGER! 


NEW  LOWEST  PRICED 
PRECISION  VIEWER! 

BRUMBERGER 

STEREO  VIEWER 

Sturdy,  lightweight,  colorful  polystyrene  (hard-impact,  practically  unbreakable!) 
with  fine  optically  ground  and  polished  lenses.  Improved  lighting  system,  bat- 
tery illuminated  with  push-button  switch,  makes  transparencies  more  brilliant 
than  ever!  Pin-point  focusing;  streamlined,  handsome  design — greatest  value 
In  stereo  viewers  on  the  market! 


=  1265  Viewer 
(less  batteries) 


$Q95 


Relalll  at 
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=1111 

Stereo  File 


Convenient  Size  file 
for  Salesmen! 
BRUMBERGER 


STEREO  FILES 

Portable,  compact  carrying  and  storage 
case  for  stereo  accessories.  All  steel,  lux- 
uriously fnished  in  platinum  grey  wrinkle 
enamel.  Equipped  with  comfortable  metal 
handle  and  snap  catches. 


Holds    Stereo    Viewer,    50    metal    or    glass  stereo    mounts   in    5 
group   compartments,  or  up  to   125  cardboard  stereo  mounts. 


Self -Aligning 
Self -Centering 

BRUMBERGER 

STEREO  BINDERS 

Most  economical  binders  made!  Save  hours  of  precious  time — 
no  more  tapes,  masks,  kits — simply  set  transparencies  in  ac- 
curately spaced  prongs,  cover  with  clear  glass,  snap  on  cover. 
(Snaps  apart  easily,  too,  for  use  over  and  over  again).  All 
steel — fits  in  standard    I  Vg"  x  4"  stereo  viewers  or  projectors. 

$A50 


#1166  Box  of  24  sets 
(plus  extra  glass) 


Rt»«ilf  O! 
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WRITE  FOR  OUR  CATALOG  OF  SLIDE  &  STEREO  VIEWING,  BINDING  &  FILING  ACCESSORIES: 
MOVIE  REELS,  CANS,  CHESTS,  ETC.   SPECIAL  QUANTITY  DISCOUNTS  TO  INDUSTRIAL  USERS! 

AVAILABLE    FROM    YOUR    A-V    DEALER,    COMMERCIAL  PHOTOGRAPHER.  AD  AGENCY.  ART  STUDIO 


Some  other  BRUMBERGER  Audio  Visual  Products 


File  for 

Film  Strip 

Cans 


c::j 


C«bin«ts  for 
Slides  &  Film  Strip 


All-St*»l 
8mm  &   16mm 
R»elt  S  Cant 


^^ 


Vi«w«r  lor 

Binders 


Chattt  for 
8mm  A  I  6mm 

Filmi 


FiUi  for 

2.2.  2V,.2'/,.  2^.2% 

»  3I/4.4  t<nd»n 


AIIS«*tl 

Bindart  (or  B«nt«m, 

3Smm,  2'/4  Tr«nip«r»nci«l 


RELIABLE    PRECISION    MANUFACTURING    CONTINUOUSLY    SINCE    )90-l 


BRUMBERGER  SALES  CORP.  lH.'UZT'n.'i: 


NUM  BKR    H   •    V  Ol.r  \l  K     12    •    ion 
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l)iiP(in(  l{(vs('ar(i]  Creates  New  Film  Base 

m:\\    s^  niiiki  k:   i-m.'^  isi  i:i{   hvsk  is    loi  (,iii;i{.    m.so 
II  \s  (;i<i:\  I  i:k  dimknsionvl  si  ahii.ii'^  i\  i  \i!I  .^   ii;sis 


I>>,')1  Sailty  Ahakhs  ),ir  oiilslamlin/; 
hlms  iirrc  shared  hy  ihe  Xiiliniuil  Assii- 
•  union  11/  Aiitomoliie  Mulunl  Insiiraiiie 
i.iinifianifi  whosf  prfsiilenl.  I.  G.  Salt- 
marsh  teenier  above)  reieiies  a  bronze 
lilaque  lor  "(aulion  at  the  trossronils" 
Irom  Sidnet  J.  Williams  of  the  \alional 
Salen  l.ounril.  George  T.  Keiher.  man- 
tiger  <•/  Vogue-U  right's  Film  Division 
t  right  allot  e/  was  on  hand  to  share  honors. 


—  CASE    HISTORY  — 
Welch    Grape  Juice   Sponsors 
Story  of  Product  Development 

Sponsor:    The   Welch   Grape   Juice 

('.iiiupany 
Title:    Grape  Juice — An   American 

Slory.    16    mill,   color,    produced 

by  liilcrnatiiinal  Movie  F'roducers 

Servile. 
♦  The  American  penchant  for  the 
juice  <if  crushed  fruits  and  vege- 
tables is,  for  the  most  part,  a  new 
development.  From  a  tiny  indus- 
trv  it  has  grown  to  a  monster  in 
just  one  generation.  Among  all  the 
juices  and  nectars  on  the  market 
shelves,  however,  only  one  cannot 
be  labeled  as  a  newcomer.  For 
over  Wl  vears.  the  unferinented 
juice  of  the  grape  has  been  a  staple 
in    the   nations   kitchens. 

The  Welch  Company,  whose 
name  has  been  synonymous  with 
grape  juice  since  1869.  originally 
planned  this  film  to  show  grape 
growers  what  happens  after  they 
have  deposited  the  grapes  at  the 
plant,  how  the  fruit  is  graded, 
sorted,  washed,  pressed,  pasteur- 
ized, cooled,  bottled  and  taken  to 
market.  There  seeme<l  to  be  so 
much  more  to  the  story,  though, 
that  the  film  will  be  released  for 
public  showings.  It  will  make  a 
good  informative  film  for  adult 
gioups  and  schools.  .\o  mention  of 
Welch  is  made  in  the  narration,  but 
the  name  is  pretty  well  plastered  all 
over  the  s<-reen.  However,  it  might 
be  well  said,  where  can  you  photo- 
graph in  the  grajte  country  without 
viewing  a  Welch  sign  somewhere  in 
the  scene. 

Besides  processing  scenes,  the 
film  shows  a  typical  vineyardist  and 
his  family  cultivating  their  crop 
from  spring  to  harvest  in  fall. 


■♦'  A  prciMilsing  run  lii  liiiiriil  ilc- 
vclopnicnl  of  importance  lo  the 
nonthealrical  inolion  pictures  field 
took  plaie  in  DcccndnT  with  the 
aiinuunceinent  by  the  Oul'ont  Com- 
pany that  an  entirely  new  synthetic 
base  for  pbotograpbic  film  has  been 
developed   Ip\    Dul'onl   rcsearcli. 

The  new  rnalcrial.  technically 
known  as  polyester  and  chemiially 
related  to  "Dacron"  polyester  fiber, 
newest  of  the  company's  synthetic 
textile  fibres,  is  said  to  have  shown 
in  preliniinar\  tests  that  it  is  sev- 
eral times  tougher  and  has  greater 
dimensional  stability  than  any  of 
the  present  types  of  film  base.  Il  is 
classed  as  a  safetv  base  and  is  also 


I  laiiiii'il    lo    lie    II"—    llaiiiiiialili'    lli;iii 
proeiil    safil\     baso. 

On    l.alioralorv    Scale    Now 

Dul'oiits  rholo  Products  l)e|>arl- 
ment  is  currently  producing  poly- 
ester base  ill  laboratory  scale  eijuip- 
nient  onK  and  will  shortly  star!  up 
a  new  pilot  plant  at  its  I'arliii.  N.  J. 
Inborator) .  Decision  as  to  large- 
scale  production,  however,  w  ill  await 
the  results  of  evaluation  tests  now 
being  conducted  in  cooperation  with 
the  Motion  I'icture  Kesearcli  Coun- 
cil and  others  having  s|)ecial  in- 
terest ill  the  uni(|ue  properties  of 
the  new  material.  If  it  meets  all 
tests    satisfaitoriK.    nmre    lliaii    two 


M-ars  will  be  needed  to  design  am 
I  iiiiiplete  large-M-ale  inaiiufarliirinf 
facilities,   the  coiiipaiiv    einplia>i/.ed 

Ui -i-arili  has  ilisilosed  siiiiie  o 
llic  optimistic  factors  which  revea 
the  potentialities  of  the  new  poly 
c-ler  base  for  this  field.  Its  excep 
lional  toughness  is  said  to  be  par 
lit  ularlv  advantageous  since  it  hai 
shown  twice  the  tear  resistance  o 
>landard  acetate  or  nitrate  baM 
film  anri  can  be  run  through  a  pro 
jector  from  three  to  four  tinii's  ai 
long  before  perforations  show  ap 
preciable  v>ear.  Because  of  thest 
Icughness  and  greater  stiffness  fac 
tors,  it  is  believed  that  polyeste; 
film  may  make  it  possible  to  reduci 
the  thickness  of  motion  picture  filn 
bv  at  least  20  percent,  with  a  re 
suiting  greater  footage  per  reel  anc 
accompanying  savings  in  processing 
and  handling. 
\d\anlage  in  (>lose  Tolerances 

The  dimensional  slabililv  of  thi 
new  base,  noted  in  research,  offe 
other  advantages  where  close  toler 
ances  are  essential.  Polyester  keept 
its  shape  to  a  remarkable  exten' 
even  under  the  most  extreme  con 
ditions  and  such  microscopic 
changes  as  do  occur  are  muck 
smaller  than  in  existing  films.  An- 
other important  characteristic  of 
the  new  ba.<e  is  its  lack  of  brittle 
iiess  at  low  temperatures,  combined 
with  its  dimensional  stability,  whict 
makes  it  especially  well  suited  foi 
aerial  inai)ping  films  which  musi 
frequentlv  withstand  low  tempera 
lures    and    humidities. 

Five  vears  of  research  and  an  in^ 
vestment  of  more  than  one  and  a 
quarter  million  dollars  have  already 
giiiie  inlii  the  development  of  thil 
base,  according  to  the  HuPont  pre* 

announcement. 

«         •         • 

Du  Mont  Sends  Telecasting 
Equipment  to  Cuba  for  TV  Chain 
♦  Coiiiplcle  l)l  Mont  film  telecast 
ing  equipment  has  been  shipped 
lo  Circuito  CMZ  S.A.,  Havana, 
Cuba,  for  use  in  a  chain  of  TV 
stations  to  extend  across  the  island 
of  Cuba. 

The  equipment  to  be  us»-d  by 
CM(^)-rV  for  the  telecasting  of 
films  and  lelelranscriptions  includes 
luo  complete  iconoscope  film  chains 
with  I6111111  "Ike"  projectors,  con- 
sole and  monitoring  facilitii's.  film 
iliilh    and    power  supidies. 

The  new  facilities  will  supple- 
ment l)u  Mont  telecasting  equip- 
nient  including  two  5(K)  wall  air- 
cooled  Acorn  transmitters  already 
in    use. 

Latin  America  is  rapidlv  iiiovirig 
into  video  with  stations  already  in 
operation  or  contemplated  in  sev- 
1  ral  countries,  including  Brazil. 
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■*  jjthenberger  Named  Manager  of 
CA  Victor's  Eastern  Region 

I  W.  L.  R<>TiiKNHKit(.i,i(  i»  ilic-  ii<-« 
(Stern  region  manapiT  for  RCA 
licTOK  Division.  Radio  Coki-oka 
ON  OF  Amkrh.a.  \\  itIi'K  kniiwri  in 
!e   fit'ltl    of    radio    and    i-lcrtronii' 

'  lies.  Mr.  Rothenbcrger  is  an  RdA 
'neran  with  30  years  continuous 
rvice  with  the  roni|)any.  Prior  In 
Is  new  appointment,  lie  was  man- 
»er    of    sales    operations    for    the 

'  tA  luhe  department. 
!  In  I9-W)  he  was  appointed  south- 
l-n  region  nianagcr  of  the  RCA 
ictor  Division.  Within  a  year  he 
jas  named  manager  of  sales  for 
.■  RCA  tube  department  in  Har- 
.  N.  J.,  and  early  in  1950.  he 
as  |)roinoted  to  the  post  of  assist- 
'it  general  sales  manager.  Last 
vbruary  he  was  advanced  to  the 
■isition  he  held  until  his  present 
ijpointnient. 

I  RC.\  also  announced  the  estab- 
hincnt  of  a  northeastern  region 
(h  ollices  located  in  Boston.    This 

'tgion    will    include   .Mbany.    Bing- 
mpton,  Syracuse,  Hartford,  Prov- 
ence,     Cambridge.      Boston     and 
rtland. 
M.    M.    Macrae,    now    assistant 

4gional  manager  in  New  \  ork. 
I-  been  appointed  manager  of  the 
iwl)     formed    region,    which    be- 

'  limes  effective  Januar\  1.  With 
I  \  since  1945.  Mr.  Macrae  has 
■n    merchandise    manager    of 

'  iCAs   record    department    and    as- 

•  ."ilant  manager  of  the  eastern 
'gion. 

uKane  Appoints  Alwin  J.  Tonn  as 
iommercial   Sound  Sales  Manager 

I  The    DlkvNL    (,OKCoK\lloN    ifnr- 

•  lerly    Oporadio)     of    St.    Charles. 
I.,    recently    advanced    Alwin    M.  i 
ON.v  to  sales  manager  of  its  com- 1 
lercial    sound    division.     Appoinl- 
kent  of  Hkkhkkt  M.  Jafke  as  New 

'  Ingland  district  sales  manager  was 

'  •'  announced  bv  Fred  I).  X^'ilson. 

r.il   sales    manager. 

Mr.  Tonn  has  been  employed  by 

■uKanc   for   the   past  six   years  as 

lidwestern   district   sales   manager. 

Ile  has  alreadv  assumed  his  new 
uties  in  the  nation-wide  promo- 
on  of  DuKanr  Central  Sfiund  Sys- i 
(•m*  an<l   He\i(cmc   Intercoms. 

Mr.  Jaffe.  recently  joining  the 
|unipany,  lives  in  .New  York  ("ily 
Ind  in  recent  years  has  gained 
road  e\(>erience  in  the  sale  of 
irge  sound  svslenis  in  the  nietro- 
jolilan   and  Connecticut  areas. 


I 


Ivodt  Seaboard  Studios'  Sales 

<>iro  II.  .-s(  I  U.K.  (•■rinerly  with 
I'licani  Pictures,  has  joined  .S-a- 
iiard  Studios  as  vice  president  in 
harge  of  sales. 


ONCE  AGAIN  RADIANT  15  FIRST... 


An  Efficient 
Practical  Screen 


for  Daytime  Projection ! 


Eliminates  need  for 
Room  Darkening 

Here  is  the  answer  to  the  problem  of  daytime 
projection.  Now  you  can  increase  the  effective- 
ness of  your  films,  filmstrips,  slides  by  projecting 
in  normally  lighted  rooms  to  audiences  of  up  to 
50  persons.  Industriol  users  —  who  hove  tested 
this  new  Rodiont  Screen  —  report  they  obtoin 
clear,  brilliant,  daytime  pictures  for  the  im- 
portant jobs  of  training,  selling,  promotion  and 
entertainment. 

Permits  more  effective  Projection 

The  Radiant  "Classroom"  Screen  utilizes  a  new  principle  of 
light  reflection.  Enables  you  to  enjoy  perfect  projection  in 
conference    and    meeting    rooms,    offices,    cofeterios,    hotel 
suites,  exhibits,  classrooms  .  .  .  under  ordinary  lighting 
conditions    without    sacrificing    normal    room    ventilation. 
Permits   simultaneous   use  of  charts,   models   and   other 
supplementary     material  —  allows     note-taking     during 
projection  and  enobles  better  audience  control. 


The 
RADIANT 


tt$mm^ 


SCREEN 


Write  for  Circular 

Ho<i$ant  C/oi  trootn  S< '  »•*>  *  or  •  o  voi^ob'*  for  tmtn*<i»alm 
ihiptn^nt  m  thfmm  iixvi  up  to  40  <  40  .  Pfc*!  hofr*  omty 
$29.75.   Wrif  fodoy   for  tp9<nt  tirtvlar  givmg  pncvi,  M 


RADIANT  Projection  Screens 


Radiant  Mfg.  Corp.,  1 21 4  So.  Toiman,  Chkoge  I,  III. 


WoJi   1 
C«*1m*9  Stf«««« 


SCREEN     FOR    EVERY     NEED 


From    30   Inches    to    30    F««t 


IIIIKI)  KDIIIKN  OF  TIIK  IM)K\  t>K  THMMNt.  H\M>  N<»\\    W  Ml.VIU.K 
♦    I'hi-   Third    Kdition    of   The    Index    of   Training  training  and  vocational  clas.«ro«in  ure  is  now  avail- 

Films,     widely-use<l     and     authoritative     rcferenc*-  able.     Nearly   28(K1  tilirs   are   listed,   together    with 

listing   all   free-loan,   rental   and    low-cost    purchase  complele  sources.    TlO:    Imie\    lists  at   only   $2.00. 

sound  films  and  slidcfilnis  available  for  industrial  Order  todav  from  BisiNf:-ss  Screen.  Chicago  11. 
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In  the^ 


■>  Nk«  I-  a(  ti  \i.  1-ii.m>  iiiaki'  lu-ws 
this  iiioiilli  in  a  viiriclv  of  uavs  uilh 
aerial  ami  aulmnotivi-  appliiatioiis 
leading  "IT,  plus  a  new  railroad- 
sponsored  subjpt't: 

Sikorsky  Public  Relations 
Film  Plays  on  Broadway 
♦  Makatiio.n  Ne\vsrei;l's  latest 
Kilrnrcport  The  Ciianlian  Angel 
olH-ned  at  the  Glolie  Tlieatre  t>n 
riianksgiving  Day.  November  22. 
riiiitograplied  in  combat,  this  film 
on  helieopters  in  Korea  shows  the 
xital  part  these  "eppbeaters'"  are 
playing  in  today's  figlilin;;.  Rescues 
at  sea.  on  land  and  in  otherwise 
impenetrable  terrain:  transfers  of 
wounded  from  front  lines  to  aid 
stations:  shuttling  of  l'.  N.  truce 
teams  to  meet  Red  Chinese  are 
among  the  dramatic  and  historic 
scenes  shown. 

Produced  by  Marathon  News- 
reel  for  Sikorsky  Aircraft,  the 
film  contains  no  commercial  ref- 
erence of  an\  kind  and  was  booked 
by  the  theatre  entirely  on  its  merit 
as  a  newsworthy  short  subject. 

The  film  was  produced  and  di- 
rected by  Konstanlin  kaiser,  writ- 
ten bv  Reuvcn  Frank,  edited  1>\ 
Kenneth  Baldwin  and  narrated  1)\ 
Peter  Roberts,  well-known  NBC 
conmicntator. 

Dynamic  Shows  First  in  Series 
of  Films  on  Auto  Racing  Classics 
♦  D^NAMK.  Films.  Inc.  demoti- 
»lrated  early  this  month  the  first 
two  films  in  a  new  series  of  26  col- 
or subje<-ts  called  Speed  Classics. 
W'orking  in  cooperation  with  the 
American  Automobile  Association. 
Sports  Car  Club  of  America.  Na- 
tional .Association  for  Stock  Car 
Racing.  American  Power  Boat  As- 
sociation. American  Inboard  Asso- 
ciation. President's  Cup  Regatta 
and  the  American  Motorcycle  As- 
sociation. Dynamic  has  covered 
practicall)  all  major  speed  events 
of  the  year,  usually  with  from  six 
to  ten  photographers  and  a  live 
sound  outfit,  (irews  have  been  on 
hand  for  such  major  events  as  In- 
dianapolis, the  l^anghorne.  Pa.  mod- 
ified stock  championships,  the  ex- 
citing Watkins  Glen  Grand  Prix, 
where  cameras  were  placed  at  all 
corners  of  the  6'._>  mile  circuit  as 
well  as  hovering  overhead  in  planes. 
In  addition  to  motor  car  events, 
the  series  has  covered  motorcycle 
and  outboard  and  inboard  speed- 
boat classics. 

The  scries  is  being  offered  as  a 
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package  to  business  sponsors  for 
use  in  television  as  a  26  ueck  pro- 
gram. Along  v\illi  television  rights. 
the  sponsor  can  have  full  use  of  the 
films  for  non-theatrical  distribution. 
If  the  first  two  are  aiiv  sample  <if 
tin-  overall  scries,  audiences  should 
bt  fighting  to  s<-e  them  if  a  sponsor 
will  make  them  available  to  local 
club  groups.  Indianapolis  presi- 
dent Wilbur  Shaw  calls  them  "the 
best  racing  films  ever  produced.  " 
1*>.5I  AAA  champion  Tony  Betten- 
hausen  has  said  "the  next  best  thing 
to  being  in  a  race  yourself." 

Dv  namic  Films  got  into  the  speed 
classics  field  bv  covering  Indianap- 
olis for  Socony  Vacuum  a  couple 
of  vears  ago.  This  experience 
proved    so   successful    and   exciting 


that  Dvnaniic  started  to  be  a  regu- 
lar fixture  at  all  racing  events  build- 
ing up  the  series  now  bi-ing  offereil. 
The  oidv  film  in  the  series  that  has 
been  exhibited  thus  far  is  this 
year's  Indianapolis.  Tlie  FaslesI 
50(),  of  which  alxiut  2(Mt  jirints  have 
been  distributed  to  dealer  meetings, 
etc.  by  (ieneral  Petroleum.  Socony 
Vacuum,  Perfect  Circle  Piston  Rings 
and  others. 

Dynamic's  president,  Henry  Mor- 
ley,  is  holding  the  |)osl-Indianap- 
olis  films  close  to  his  vest  for  the 
right  sponsor,  although  enough 
Jaguar,  Ferrari  and  fancy  motor 
boat  owners  have  beseigcd  him  for 
private  prints  that  he  could  almost 
eke  out  jiroduction  costs  on  print 
sales. 


DE  FRENES 
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1909  BUTTONWOOD  STREET- PHILA.  30,  PA. 
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Soundfilm   Studios   Completes 
1  500  Prints  of  New  Pontiac  Film 

♦     1'UM1A(.    .MoruK    DlVIMUNs    colli' 

prehensive  sales  training  prograi 
entitled  "Destination  .  .  .  DotI 
Line"  soon  will  be  launched  wil 
the  completion  of  one  of  the  larg- 
est Kodachrome  sound  film  ordei 
ever  produced  by  a  commercial 
film  studio.  Approximately  1500 
c<ipies  of  Stepiiinf^  L\>  with  the 
Joneses,  first  in  a  series  r>f  eight 
films.  hav<-  been  made  by  SoUND- 
KiLM   Stidio-s.   Detroit.  Mich. 

Fach  of  the  eight  films  will  be 
aicompanied  by  a  complete  train- 
ing guide  along  with  salesman's 
handbook,  memory  refreshers  and 
progressive  sclf-(|uiz  material  for 
dealers  and  employees.  Set  speeche* 
or  "canned"  sales  talks  have  been 
avoided,  the  individual  iM-ing  per 
mitted  flexibiiitv  in  applving  and 
adapting  his  own  proven  selling 
principles. 


Public  Relations  Film  Released 
by  Western  Pacific  Railroad 
♦  riie  drama  of  modern  railroad' 
ing  is  the  subject  of  Destination, 
America,  16nim  sound  and  color 
film  released  recently  by  the 
W  K.sTKRN  Pacific  Railroad.  Pro- 
duced by  Photo  &  Solnu  ProdiC' 
Tio.NS.  the  film  portrays  the  dra- 
matic side  of  modern  railroading — 
llie  high  speed  diesel-powered 
freight  trains  and  the  centralized 
Irall'ic  control  systems  that  make 
them  possible,  how  teletype  net- 
works keep  shippers  constantly  ad- 
V  ised  of  the  progress  of  their  car- 
goes and  how  special  loading  prob- 
lems are   met. 

Kverything  is  seen  through  the 
eves  of  Jerrv  Parker,  a  young  man 
who  seeks  to  follow  his  father's 
profession  in  the  railroad's  freight 
Iralfic  department.  Jerry,  impressed 
as  he  is  with  the  spectacular  deveb 
o|)ments  of  the  up-to-the-minute 
railroading,  concludes  that  it  is  still 
the  railroad's  men  v\hc«  count  most 
of  all. 

Interesting  aspect  in  proiluction 
of  the  picture  was  the  use  of  a 
helicopter  to  film  KMt  freight  <ars 
snaking  around  the  perilous  curves 
of  Feather  River  Canyon.  Possibly 
the  first  time  this  technique  has 
been  used  in  the  production  of  a 
documentarv  film,  the  helicopter 
was  the  onlv  answer  to  a  difluult 
photographic  problem. 

Drsiiniilion.  .imerica  may  be  ob- 
l.iiiied  on  a  free  loan  basis  from 
Western  Pacific  Railroad.  Depart- 
ment of  Public  Relations.  526  Mis- 
sion Street.  San  Franci.sco  or  from 
I'hoto  &  Sound  Productions.  116 
Natonia  Street.  San  Francisco.  Cal- 
ifornia. 
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Sarra-Produced   Slidefilm 
Described  in  A&P  Food  Ads 

♦  h'dod  sh<i|>[)iTs  of  llip  nation  were 
mrnlK  acciuaiiilt'd  "itii  a  20-niin- 
iilc-  »ouikI  slidi-tilni  pruduced  by 
-\KRA,  Inc.  The  A&F  used  its  food 
ads  in  the  nation's  newspapers  to 
tell  its  customers  ahoul  this  film, 
ttliich  is  rcpularlv  used  in  ASiP's 
iiilcnsixf  cmploNcc  ■  training  pro- 
jiram. 

In  the  "Customer's  Corner,"  a 
liiix-size<l  feature  of  its  ads,  A&P 
|pi>inted  out  that  the  name  of  the 
(iltii  is  Mfel  llif  lioss.  and  asked  its 
lioss" — the  customers  for  sugpes- 
li'iiis  on  how  employees  could  give 
I -Iter  service. 

•  «        » 

BIS  Gives  Civil  Defense 
Filmstrips  U.S.   Distribution 

MuiiiMi  l.\K)i(M  ATioN  Service 
Hiniiunced  the  release  of  a  series 
rivil  defense  filmstrips  for  U.  S. 
ii-lrihution.  Consisting  of  thirteen 
liliiislrips.  the  series  includes  such 
lillfs  as  Civil  Dejen.sf  Orfanizalion. 
f  ir.ll  Ai<l.  Basic  Fire  Fiiihlinii  and 
\hihoils  of  Rescue. 

The  33mm  uncaptioned  filmstrips 
li.ne  been  priced  considerably  be- 
I'w  the  cost  of  other  [?IS  filmstrips 
ill  order  to  bring  them  within  the 
liiilget  limitations  of  many  civil 
III  fense  organizations.  They  will 
-I  II  for  S1.25  each  with  study  guide. 

W  ith  each  order  of  three  or  more 
liliiislrips.  Hl,^  will  present  a  com- 
pliiiientary  copy  of  "Front  Line," 
llir  ollicial  story  of  civil  defense  in 
t.rcat   Britain.   Further  information 

u    be   <ditained    from    British    In- 

Muation  Service.  '.W  Bockefeller 
ll.iza.  New  York  20,  N.  Y. 

•  •       • 

Crawley  Shows  New  Phone 
System  in  Saskatchewan  Film 

*  riie  .Suskatclirwan  go\crnnu-nt 
has  sponsored  a  film  on  a  new  tele- 
phone system  recent!)  installed 
throughout  the  province.  Sounded 
and  I'dilcd  by  Crawi.kv  Fii.MS 
LlMITKi).  Ottawa,  the  film  is  en- 
titled Ring  Out  the  Old  Rinp  in 
the  i\eu: 

It  is  designed  to  show  thi- 
changi'-over  from  the  old  exchange 
system  to  dial  phones  and  points 
out  the  continual  expansion  policy 
planned  by  the  government.  The 
film  \\'\\\  111-  distributed  1>\  the  vis- 
ual education  branili  of  the  Dc 
parlmeni   of   Education. 


SPLICES  NOT  HOLDING? 

Try 

Jetrona  All-Puipose  Cement! 


Write   for   free   iample 
Cam«ra  Equlpmviit  Cenipoiiy 
1&00  Broadway.  N.  Y.  19.  N.  Y. 


have  you  ever  /(CrlLLy  heard... 


^ 


would  you  like  to  HEAR  . . . 

YOUR    WORDS  ...  YOUR    MUSIC... 
Reproduced   in   FULL  VALUE  whether  at 
o  whisper  or  amplified  to 

COMMAND  THE   ATTENTION  OF  A 
CROWDED    ROOM? 

would  you  like  to  SEE  . . . 

The  unique  new   methods  by  which  live 
Tape  Recording  makes 

EASIER  .  .  .  QUICKER  .  .  .  BETTER  .   .  . 

MORE    STIMULATING  the  work  of  : 


CHURCHES 

TEACHERS 

SPEECH 

SCHOOLS 

MUSICIANS 

LANGUAGE 

INDUSTRY 

SALESMEN 

DRAMATICS 

UuKaNE  tape  recorder 


DuKane 

AND  ^yU>£!a.lfx.€tCe. 

SOUND  FILMSTRIP   PROJECTORS 


B 


eosy  fo  use  .  .  .  Ttie  DuKane  Tape  Recorder  is  the  simplest  to 
operate.  Functionally  designed  (oi  easy  liandling.  easy 
loading,  fewest  controls.  Ask  to  be  shown  these  features. 

economical  too. .  .The  DuKane  is  moderately  pnced  for  qual- 
ity results.  Built  to  sturdy  specifications  for  lasting  use. 
It  incorporates  the  economies  of  twin  track  tape  and 
automatic  erase  for  highest  savings  in  tape  costs.  Inquire 

,Tbout  this. 

NiAKl   YOUR   APPOINTMENT   TODAY 

I 

DUKANf    CORPORATION.    DEPT.     BSI31     &»■    Cho(l«t.    llltM.t 

GENTLEMEN     H^o*•   ff»d   mm   tm'    U   »ot«   IroctHif*  oa 
tK«  ptedwcit  of  yow  Awdio  V*t«al  Oi«tM«a. 


OuKane    Corporation 
E»t'd  o*  Opefadio-1922 


Iwiinaii  Of  pr«f«u*»H- 


ScKoof.  Ottttm  Of  pJoc«  mi  tmfww. 
Addrtii..     


FRff 


PROFESSIONAL 
DEMONSTRATION 


C'tf  an^  Sfa<« 

rdvphoA*  Nvmbf 


Q  PIMW  hnt  TMf  mumiUWTt  ul  IM  I*  wrM|t  a  rttltimtml 
dtmonllialKM  o>  IM  no  ol  (hilUM  ttpt  *Kor*a(  m  wn  ImM 


FOR   HKTTKK  SUttWS   I  SK      IHK    Vl  l)I(>-\  ISIM,  I'KOJKCTItJMSTS  HANDBOOK 


*  Many  large  L'.  S.  busincs,H  firms  now  use  the 
Audio-Visual  Projerlionist'!i  Handbook  to  train 
einplo\ee    projerlinni-t-.     Thi-    ur.iphic,    illuslratnl 


manual  contains  step-by-stcp  lessons  on  good  show- 
manship;  sells  at  only   $1.00  per  copy,  postpaid. 

Older    todav    from    Bl  sinkss   S«  rtkn.   Chicago    II. 


N  II  M  H  K  R    8    •    \  <  I  I   I    M  h     I  :    •    I  •!  ".  I 
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Allendorf  Now  Assistant  General 
Sales  Manager  for  Eostman  Kodak 
♦  New  as>islaiit  geiR-ral  sales  man- 
ager for  Eastman  Kodak  is  Jo- 
seph R.  Allendorf,  who  will 
supervise  and  coordinate  the  opera- 
tions of  the  L-  ()  ni  p  a  n  y '  s  U.  S. 
domestic   branches. 

With  Eastman  Kodak  simr  1026, 
Mr.  Allendorf  headed  the  advertis- 
ing dislriliution  deparlinent  at  the 
rompaiu's  San  Francisco  hranch 
from  l'»2')  to  1"),?5.  In  l'«.S  he  hc- 
canie  a  salesman  and  handled  vari- 
ous Kodak  sales  territories  until 
1941,  when  he  was  appointed  as- 
sistant manager  of  the  San  Fran- 
cisco hranch.  Four  years  later  he 
was  appointed  assistant  to  the  gen- 
eral sales  manager  with  headquar- 
ters in  Rochester. 


REMINGTON   RANDS    NEW    CHICAGO    MEETING    ROOM 


DuMont  Television  Network  Sets 
Film  Depariment  Under  Don  Stewart 

♦  To  provide  high  quality  films  at 
reasonable  cost  to  the  clients  is  the 
purpose  of  a  film  department  newly 
established  by  the  Du  Mo.NT  Tele- 
vision Network.  Headed  by  Don- 
ald A.  Stewart,  veteran  of  both 
the  film  industry  and  television,  the 
new  unit  will  serve  both  DuMont 
owned  and  operated  stations  and 
network  affiliates.  It  will  enable  t.v. 
stations  to  spot  strong  programs  in 
their  station's  local  time  periods 
and  through  repeat  performances 
it  is  hoped  that  a  strong  film  pro- 
gram can  be  made  available  to  a 
sponsor  at  relatively  low  cost,  ac- 
cording to  the  trade  announcement. 

Sarra  Adspis  Quiz  Theme  for 
"What's  My  Lino"  TV  Commercial 

♦  >\KltA,  I\i:.,  currently  is  featur- 
ing a  new  series  of  1-minute  TV 
film  commercials  on  S.opette,  pro- 
duced by  Jules  Monlenier  &  Co. 
Keyed  to  the  theme  of  the  program, 
"What's  My  Line?"  the  series 
queries  homemakers,  salesmen, 
nurses  and  others  to  get  first-hand 
reports  as  to  why  they  use  Slopette. 


North  Micmican  Aveme  in  Chicago  is  ihe  site  of  the  new  display,  sales  ollice  and 
service  jacilities  for  Remington  Rand  in  that  area.  The  new  conference  and  lecture 
room  in  this  modern  building  (pictured  above)  seals  140  and  is  equipped  with  com- 
jorlable  seals,  indirect  lighting,  and  lectern.  It  is  also  equipped  for  projection  and  all 
seats  have  movable  "desk"  arms  for  nolelahing.  The  company  uses  these  facilities 
extensively  for  demonstrations  and  sales  conferences.  Note  the  movable  .Modernjold 
partition  which  converts  the  16'  x  24'  space  into  Itvo  lecture  rooms,  if  necessary. 


« 


^J4e^  3)illerent! 


"He's  a  Know-it-ali  .  .  .  too  busy  .  .  . 
soft  soaper.  .  .  hard  boiled  .  .  . 
won't  talk  .  .  .  indecisive  prospect." 

All  prospects  are  different  .  .  . 
but  they  can  be  sold! 


In  your  next  sales  meeting  show 

your  salesmen  how  to  sell  these 

different  prospects 

with 

"ARE  PROSPECTS  REALLY  DIFFERENT?" 

One  of  the  outstanding  sound  slidefilms  in 
our  "AGGRESSIVE  SELLING  SERIES"  designed 
to  solve  the  major  problems  encountered  by 
salesmen. 

ADDRESS    REQUESTS    TO: 


610S  SANTA  MONICA  BLVD. 


i     HOLIYWOOD   38.    CALIFORNIA 


Gordon  Sheehon  Joins  Sarra 
♦  Ne\vl\  added  to  the  creative  and 
film  planning  staff  of  the  (Ihicago 
studio  of  Sarra  Im..  is  Cordon! 
Sheeiian,  animation  director.  In 
motion  picture  animation  work  for 
the  past  19  years,  Mr.  Sheehan  \va« 
associated  with  the  Max  Fi.kischer 
Studios  and  Famous  Stuilios  in 
New  ^'ork  City  and  Miami.  Fla., 
from  1932  to  194-I-.  working  on 
such  cartoon  series  as  I'opeye  the 
.Sailor,  Belly  liixip,  l.illlr  Lulu  and 
Superman. 

From  1944  to  1948  he  was  asso- 
ciated with  Sound  Masters,  Inc.  in 
New  York.  From  that  period  until 
joining  Sarra's  staff,  he  was  a  free- 


GORDO.N    SHEEHA.N 


lance  animation  director  on  com- 
mercial and  military  film  subjects. 
In  his  new  post,  Mr.  Sheehan 
will  work  on  the  creation  of  art 
and  animation  for  motion  pictures 
and  slidefilms  for  commercial  film 
sponsors.  In  addition,  he  will  work 
on  teevision  film  planning  for  T\ 
advertisers  and  their  agencies. 


Tommy  Wood  Joins  Radiant  Mfg. 
♦  Tommy  Wood  has  been  ap-' 
pointed  district  manager  for  Ra- 
diant Manufacturing  Corp.  and 
Radiant  Specialty  Corp.  His  ter- 
ritory will  extend  from  the  Atlantic 
seaboard  to  Oklahoma  and  Texas, 
as  far  north  as  Tennessee. 

With  ten  years  experience  in  the 
photographic  field,  Mr.  Wood  has 
acted  as  representative  for  photo- 
graphic manufacturers  and  distribu- 
tors as  well  as  successfully  operat-' 
ing  his  own  business. 
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^^^:KVIN  C.  Polu\k 


^'Government  Aftomey  Signs  With 
Pafhescope,  N,  Y.  as  Vice-President 

♦  \Ikk\in  C.  Poli.ak,  Special  As- 
-i-t;itit  (o  tlic  Uniled  States  Attor- 
hi-\  General,  resigned  from  the  Aii- 
litrust  Division,  Dcpa  rtiiicii  t  of 
li'-lice.  last  month,  to  join  Patiie- 

I'R   I'kodi  cTiONs,   New  York 
I .  as  vice-president. 
\mong    other    major    antitrust 
■■i-i-s,  Mr.   Pollak  handled  the  gov- 

•  irimenl's  anti:ru>t  action  invi  Iving 
l.irj:e  <cre;'n  television  patents 
l>n>ught  against  Scophony  Corpor.'>- 
ii'iii  of  America,  General  Precision 
h'luipinent  Ccrooration,  Paramount 
I'  evision  Productions,  Inc.,  and 
ithi-rs. 

In  arkiioulfdging  Mr.  I'oilak's 
r.-iu-    Inn.     Assistant     .Attorney 

•  •run. il  H.  G.  Morison.  in  charge 
'  f  the  Antitrust  Division,  said,  "It 

regrettable    that    the    Division    is 

■iiig  one  of  its  most  experienced 

.itiorneys  and  a  real  trust  buster." 

Dennis  Now  ProducHon  Manager 
for  Wilding's  Oe:roit  Studio 

♦  WiLDi.Nc  Picture  Productions, 
Im..  recently  announced  the  ap- 
|Miiiitnient  of  Cm^RI.Ks  Dknms  as 
production  manag-r  of  their  De- 
troit studio.  4925  Cadicux  Road. 

Mr.  Dennis  has  been  associated 
"ith  Wilding  for  the  past  sixteen 
Mars  exi cpl  for  the  time  he  served 
in  llie  Marine  Corps  during  World 
\\  .ir  II.  lU-ioTc.  taking  charge  of 
|>r<i(luction  in  Detroit,  he  was  !o- 
'•iied  in  Chicago  at  Wilding's  main 
-Imlio  anil  general  olTices. 

Long.'ni  and  Ahb;  Added 

to  Staff  of  Kllnp  Studios,  Chicago 

*  l»»n  aililitions  to  the  st.ilT  of 
KiiNC  Srt  Dirs'  mot-on  picturc- 
i'l'\isinn  division  are  Ron  I,o\';ini 
"id  Kn  .Aiini':.  Mr.  I.ongini's  new 
|"'-ilion  Hill  he  that  of  director 
"liiie  Mr.  Ahhe  will  le  on  the  cam- 
'  II   department's  staff. 

Kling  .'><ludios  is  now  producing 
"w-ral  ind>istriil  films  as  well  as 
ill''  package  scries  Thr  Old  Ameri- 
■  <in   li.irn  Dnnce  for  lelev  ision. 


Men  who  make 


Business  Group  Forms  St.  Louis 
Studios  as  Condor  Films,  Inc. 
*  Announci-menl  was  made  in  Di-- 
ccmlier  of  the  opening  of  u  motion 
picture  studio  in  St.  Louis  to  pro- 
duce coMunercial.  industrial,  train- 
ing and  television  films.  The  firm, 
known  as  Condor  Film.s.  Inc.,  will 
have  its  offices,  studio  and  sound 
stage  facilities  at  1006  Olive  S;rcel. 
The  company  was  scheduled  to  lie- 
gin  produc  ion  of  both  16nnn  and 
.3.Snnn  .sound  molion  pictjrcs  local- 
ly in  mid-Decendier.  Both  color 
and  black-and-white  films  will  be 
made.  Cameras  and  sound  record- 
ing equipment  is  of  the  same  type 
used  by  the  major  Hollywood 
studios. 

Founders  and  officers  of  the  new- 
company  are  three  well-known  St. 
Louisans.  Artiiir  K.  Wright.  Jr.. 
formerly  a  public  relations  coun- 
selor and  advertising  executive,  will 
serve  as  president.  Wright,  a  World 
War  II  Naval  officer,  is  a  Vi'il.iams 
Colleg."  graduate  and  also  was  as- 
sociated with  l!ie  .New  York  Times. 
Gis  G.  Kindervater,  until  his  re- 
cent retirement'  the  vice-president 
in  charge  of  sales  for  Anheuser- 
Busch.  Inc..  will  be  executive  vice- 
president.  Prior  to  his  Busch  posi- 
tion. Kindervater  was  general  man- 
ager of  the  Ice  Cream  Division  of 
The  Borden  Company  in  New  York. 

-Serving  as  vice-president  will  be 
Bradford  Whitney,  who  resigned 
his  position  as  director  and  talent 
supervisor  at  KSD-TV  to  accej:!  tiie 
new  post.  Whitney,  also  a  former 
Naval  officer  and  Williams  graduite. 
did  graduate  work  at  the  Yale  I  ni- 
vcrsity  School  of  Drama  and  the 
Pasadena  (Cal.  I  Playhouse.  For 
five  years,  he  was  director  of  the 
St.   Louis  Communi!\    I'lavhous>. 

.According   to   Mr.    Wright,   Con- 
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\i:i  111  u  li.  Wright.  Jr. 


dor  Films  has  spent  the  past  three 
months  remodeling  its  quarters  at 
1006  Olive  S  red  and  fitting  them 
for  the  job  of  making  movies.  Lx- 
tcnsive  sound-proofing  was  done  f^ir 
the  sound  stage  and  heavy  electrical 
wiring  installed  to  accommodate 
the  huge  spotlights  and  floodl'ghts 
needed  in  producing  films.  One  un- 
usual p'e.e  of  equipment  the  firm 
will  use  is  a  "crane  camera  dully." 
the  first  ever  to  be  used  in  the  St. 
Louis  area.  Mitchell  cameras,  ex- 
actly like  those  used  by  the  best 
Hollywood  stud'os,  will  also  be  used 
h\    Condor    Films. 

In  addition  to  the  officers  of  the 
company.  Wrig'.it  said  a  fully  quali- 
fied staff  of  technicians  has  also 
been  assembled  by  Condor  i  ilms. 
The  firm's  director  of  photography 
and  chief  cameraman  will  lie  Walter 
S.  Craig,  who  has  had  extensive 
experience  with  Paramount  Pic- 
tures, Mctro-Goldwyn-Mayer.  and 
other  large  motion  picture  pro- 
ducers. Otto  Rauhut.  also  with  a 
background  with  Hollywood  com- 
panies as  well  as  with  several  Chi- 
cago industri  il  film  producers,  will 
serve  as  chief  sound  engineer. 


Gus   G.    Kindervater.    Con- 

dor's  evfiiit'ir  rur-itf^iilrnl. 


Bradford   Whitney   is   vice- 
presidrnl  <>/  (Condor  Films. 


Ralph  Cottell  Heads  New  Soles 
Division  for  Jerry  Fairbanks 
♦  Jkrkv  F\ii(iivnks  Prodi  ctions 
has  appointed  veteran  sales  execu- 
tive R\l.l'll  Cattell  as  head  of  a 
new  national  .sales  organization 
with  branch  offices  to  be  established 
ill  key  cities.  The  new  division  will 
emphasize  the  sale  of  commercial 
pictures  as  well  as  Fairbanks'  video 


productions  and  the  firm's  complete 
film  packaging  service  for  adver- 
tisers. 

Formerly  a  vice-president  of 
Wilding  Picture  I'roductions, 
Mr.  Cattell  will  have  a  vice-presi- 
dency title  in  his  new  position.  Aft- 
er a  short  time  spent  in  Hollvwood 
for  conferences  with  studio  officiab, 
he  will  reorganize  the  company's' 
New  York  sales  office  and  estab- 
lish additional  branch  offices  in  key 
cities. 

Irving  Townsend  Directs  Sales 
Promotion  for  Columbia  Records 

♦  Irving  Townsend  has  been  ap- 
pointed sales  promotion  manager 
of  Columbia  Records,  Inc.  He 
will  make  his  headquarters  at  the 
company's  New  York  offices,  trans- 
ferring sales  pnmiotion  activities 
from  Bridgeport  where  they  have 
been  operating  up  to  this  lime. 

Esquire  Names  Jack  Shurman 
Newsstand  Promotion  Manager 

♦  Jmk  MiiHMw.  f.irmcrK  .id\pr- 
tising  manager  of  (ioRONET  Films. 
has  been  named  newsstand  promo- 
tion manager  for  Elsquire  maga- 
zine. 

A  University  of  Wisronsin  grad- 
uate. Mr.  Shurman's  background 
includes  work  as  a  »;iacc  salesman 
for  a  inetro|K>lilan  daily  and  as  an 
agency  account  executive.  Hr  start- 
ed in  Fjquirp's  sub<<-ription  agency 
division  in  March  of  lO.Sl  lirforr 
moving  to  Coronet   Films. 


NUMBKK    8   •    \  Ol.  I   M  K.     1 


•    1051 


45 


The  Index  of  Sponsored  Films 

A  continuing  feature  of  Business  Screen  ii^  tin'  inililication  ui 
re;;ular  iiilcrvnU  of  a  convi-nii-nt  index  lo  filiii!.  reviewed  in  these 
jiage;..  rill-  li>tiil^  lielow  ro\er»  llie  |MM'i<>il  .-ime  Jiini-,  1951  «lien 
the  ])reviouH  Index  listingA  a|>i)eured  in  Ikkuc  Four  of  this  current 
\  idiiiiic      TwcIm-.       VnolliiT     liidi-\     will     a|i|H-ar     at      mid-year. 


SHO.NSOK 

Thf  Advrrti!.ing  CJouncil 
Allen  Siliool  ti(  Acriinaulio 
Allis  (;llalllu■r^  Mfg.  Cii. 
Amrr.  .-Vcad.  Oplitlialmiilngv 
.■\nicr.  Auioiimbilf  Mif>.    \>»ii 
.\merican  Can  Co. 
.\iuoriian  Hold  Assn. 

American  International  .Xsmi. 


American  Jewish  CommitH-e 

-American  Medical  Assn. 

.\mrrican  Petroleum  Inst. 

.\nHTiean  Red  ("ro;.s 


American  Tel.  &  Tel.  Co. 


The  .\merican  Thread  Co. 
-American  Trucklnc  Assn. 
Arabian  .American  Oil  Co. 
-Armour  &  Co. 
-Associated  Baby  Services 
Atchison,  Topeka  &  Santa  Ke 

Atlantic  Refining  Co. 
-Atlas  Supply  Co. 

Bahamas  Development  Board 
Baker  Furniture,  Inc. 
P.  Ballantine  &  Sons 
Barre.  \  I.,  Granite  .Assn. 
Bayer  Division 
BectonDiekinson  Co. 
Bedford  Products 
Boeing  -Aircraft  (Jorp. 
The  Biirden  Co. 
Port  of  Boston  .Authority 
Bretton  ^'oods  f"o. 
Bristol-Myers  Co. 
Burlington  -Mills  Co. 

California  State  Forestry  Div. 

Calvert  Distillers  Corp. 

CARE 

J.  I.  Case  Co. 

Caterpillar  Tractor  Co. 
Chevrolet  Motor  Division 
Child  Guidance  Inst. 
City  College  New  York 
Clinton  Foods,  Inc. 
The  Coca  f)ola  Co. 

Collins,  Miller  &  Hutching- 
Columbus- .Mi'Kinnon  (ihaiii  Corp. 
Combustion  Enp. -.Superheater 
Conn.  Light  &  Power  Co. 
The  (!onsumers  f*ower  Co. 
(-ornell  Cniver-^ity 
(Council  Child  Dev.  Center 
Cummins  Engine  Co. 

Dearlmrn  Motors  florp. 

Delaware  River  Joint  (.omiu. 

Uell  Pnhlicationh,  Ini'. 

Delta  Line 

Delta  Mfg.  Division 

Dixie  (-up  Co. 

Dun  &  Bra<|street 

Dunkirk  <!hamber  of  t-ommercc 

E.  I.  iluPont  de  Nemours 

Farm  Bureau  Insurance  0>. 
Fassip-Tipton  Co. 
First  National  Stores 
Folding  Paper  B"»   Assn. 

Ford  Motor  Co. 


I  ssue 

PR.Il  RES 

No. 

Page 

Fran  Iters  lor  CAHK 

5 

28 

Skiiled  Hands  for  Aviation 

2 

38 

hulurlion  Heal 

5 

48 

The  Embnology  ol  ihe  A.'je 

7 

14 

A   t'rofessiuilal  I'orlrail 

5 

-JO 

Kibitzing  Canned  Heer  Sates 

2 

40 

Fire  Prevention 

5 

28 

Front  Office  Courtesy 

5 

28 

Cookin/i  Hygiene 

5 

28 

Food  for  a  Strong  People 

5 

28 

The  Home  Food  Supply 

5 

28 

The  Challenge 

5 

26 

Here's  Health      The  American  If  ay 

2 

40 

Man  on  the  Land 

i 

40 

Call  to  Action 

2 

41 

Danger  Is   Your  Companion 

2 

41 

Hed  (.ross  Report 

2 

40 

Ol   Many  1  oices 

7 

40 

The  Step  Hy  Step  Switch 

6 

32 

Story   If  ithoui  F^nd 

7 

4 

Thanks  For  Listening 

7 

31 

Time  Is  Money 

2 

45 

Too  Fast  For  Conditions 

5 

8 

Miyah 

6 

30 

The  Clean  Look 

5 

27 

-Vo  Other  Diaper  Hill  Do 

5 

28 

A  Picture  Is  Made 

7 

47 

Super  Chief 

7 

50 

Atlantic  Album 

2 

41 

Seeing  In  The  Rain 

6 

.S6 

The  Magic  of  \assau 

7 

6 

Skilled  Hands 

5 

29 

Hi  Purdncr! 

7 

32 

The  If  ill  Tn  lie  Remembered 

4 

24 

If  indow  &  Interior  Display 

5 

28 

Merchandising  Prescription  Ac. 

5 

28 

Here's  How 

2 

•14 

Fortress  of  the  Sky 

2 

43 

Talk.  Talk,  Talk 

2 

43 

Boston,  the  Shipper's  Port 

2 

38 

Imitation   To  Gracious   Living 

-, 

28 

Departmentalization 

.S 

28 

Special  Presentation 

2 

41 

Placerville  Film 

7 

50 

The  Challenge 

7 

38 

TV  Series 

7 

30 

Manure  Is  Like  Money 

5 

48 

You  He   The  Judge 

5 

48 

Power  For   Protection 

4 

32. 

The   Head  Man 

4 

31 

Activity  Croup  Therapy 

2 

39 

Administration  of  Prof.  Tests 

.S 

28 

Growth  Industry 

2 

39 

I'll  He  Seeing    )  ou 

6 

34 

This  Is  My  Friend 

6 

34 

The  Picture's  The  Thing 

6 

29 

Here  Alloy  Chains 

2 

44 

i\eu-  Power   For   America 

.S 

27 

From   The  Customer's  Point  of  Vu 

2 

38 

Meet  Outstatc  Michigan 

6 

.56 

Cornell  in    The  Spring 

..s 

28 

Introduction  to  Child  Psychiatry 

.s 

28 

Cummins  Diesel  Special  #61 

4 

36 

Farmlife 

5 

R 

Shortcut  To  Sf  orld  Markets 

7 

.50 

The  Market  h^verybody  Wants 

2 

42 

The  Ship 

2 

44 

Delta    Multiplex 

S 

40 

From  Pictures  To  Profits 

2 

40 

Credit.  Man's  Confidence  in   Man 

7 

14 

Dunkirk  At    Mid-Century 

2 

44 

Fabrication  Ol  A    \ilon  Creel 

2 

43 

Closed  Hook 

4 

24 

Horse  Auction 

.S 

28 

Finasi  Driving  Training 

2 

38 

Cream  oi  the  Carton  Crop 

6 

.50 

The    Magic  Hox 

6 

31 

Driver   Training  Series 

< 

30 

Portrait  ol  a  City 

7 

37 

SI'ONSOR 

I.J.  Fox  Fur  Co. 
Frigiclaire  Division 

(General  Electric  Co. 


(ie-iieral  Outdoor  Ad.  Assn. 
(General  Petroleum  Corp. 

(General  Plant  Protection  Co. 
(lilletti-  .'satity  Razor  Co. 
Cieorgia  Power  Co. 
(^lailding.  McBean  &  Co. 
(ioiid  Honsa-keeping  Magazine 
(iordon  Foods  C.o. 
Great  Lakes  Steel  (Jorp. 
Greentrce  Farm 

Hanlon  &  (.oodman,  Inc. 
Hartford  Kle.lric  Light  Co. 
Har\;ird  Law  School  --Vssn. 
Ilavileo.  Harding  &  Buchanon 
II.  J.  Heinz  Co. 
Hi-ni]l(-s  I'liwiler  Co. 
Honiiliilii  Coniniiinity  Chest 


Illinois  Central  RR. 
Imperial  ('hemieal  Industries 
Indonesian  (i(»vernnient 
Industrial  Home  For  The  Blind 

Institute  of  Life  Insurance 
,  Insul-.Mastic  Corp. 
International  Business  Mach. 
Int.  Celluootlon  Prod.  Co. 
Int.  Chiropractors  .Assn. 
International  Paper  Co. 

Jackson  Memorial  Lab. 

The  Jockey  (;iub  of  New  York 

Johns  Hopkins  I'niv. 

The  Kendall  Refining'  Co. 

Kenlile,  Inc. 

The  Keystone  Steel  &  )X  ire  (Jo. 

Kieckhefer  (Container  (!o. 

S.  S.  Kresge  Co. 

Lanison  Corp. 
Latrobe  Elec.  Steel  (Jorp. 
Lebanon  .*steel  Foundry 
Lcderle  Laboratories 

James  Lees  &  Sons  Co. 
Lexington  School  for  the  Deaf 
Liberty  Mutual  Ins.  ('o. 
Liberty  .Mot.  Rehabilitation 
Linde  Air  Products  Co. 
The  Long-Bell  Lumber  Co. 
P.  Lorillard  Co. 
Louisiana  (!ivil  Serv.  League 
Lutheran's  Laymen's  League 

Marine  .Studios 

Maryland  llitrse  Breeders  .Assn. 
Commonwealth  of  Massachusetts 
.Mass.  Trafie  .Shops  School  Cr>rp. 

Mental  Health  Film  Board 

Merrill  Lynch,  F.P.&B. 
Meyer  Malt  &  Grain  Co. 
Michigan  Slate  (-ollegc 
Michigan  Tuberculosis   \ssn. 
-Minneapolis  Hnnevwell  Rep.  Co. 
Minnesota  Mining  &  Mfg.  Co. 
Monsen-Cihicago,  Inc. 
fienjamin  Moi>re  &  Ct», 
Morrison  Steel  Prod.  Co. 
Mount  \  ernon  Ladies'  ,Assn. 
Mus(-iiui  of  Modern  .Art 
Myrtle  Beach  Chambi-r  of  Conuii. 

Nash  Motors 

Natl.  Hoard  Fire  I'nderwrilers 
Nalt.  Board  Pri>t.  Epis.  Church 
National  (!arboti,  Ltil. 
National  E<lucation   Assn. 
Natl.  Highway  I'sers  (!imf. 
National  Safety  Cfuincil 

National  Selected  Morticians 
Natl.  Tuberculosis  .Assn. 
J.  M.  N.y  Co. 
Norton  Company 


PICTl  RES 

Mid  Century  Fashion  Review 
Two  Guys  Named  Joe 

Flveryone  Can  Help  Fight  Inflation 

The  Inner  Man  Steps  Out 

Light  Conditioning 

The  Mghl    Thr\    Talked 

Pipeline   To   The  Clouds 

Hig  .-is  .411  Outdoors 

.4nd  Then  There  Sere  Four 

Joseph  Doakes     the  Five-Quart  Gal. 

On    Guard 

Sales  Report.  PKVt 

Green  Gold 

The  Art  of  Keramos 

(Candid  Supermarket  Study 

From  Chips  to  Suts 

.Irch   .4gainsl   the  Sky 

Greentree   Thoroughbred 

Patented  Paint  Hrushes 
From  (Customer's  Point  of  I'iew 
Tradition  &  Tomorrow 
-Modernization  Sewage  Plant 
The  Big  Delivery  Wagon 
Problem,  Solution.  Result 
How  To  He  A  Hell  Ringer 
Your  Dollars  At   Work 

Song  of  Mid-America 

Enterprise 

This  Is  Indonesia 

Acres  of  Happiness 

A  Brighter  Day 

How  Life  Insurance  Operates 

Operation   Weatherproof 

Electric  Typing   Time 

How  To  (Catch  A  Cold 

The  Story  of  Ted  McLane 

In  Partnership  With  Nature 

Rx  Mouse 
The  Jockey  Club 
Race  Riding 
Lacrosse 

Information    .4t    tf  ork 
Kentile  Production 
Willing  Acres 
Containers  in  the  Making 
Slidefilm   Series 

Conveyors  That  Pay  Dividends 
The  Story  of  High  Speed  Tools 
Steel  With   .4  Thousand  Qualities 
Aureomycin.  Versatile  Antibiotic 
(Control  of    Mastitis 
From  .Science.  .\ew  Beauty 
The  Deal   Post-Rubella  Child 
Look   If  hat    You're    Missing 
.4mputee  Rehabilitation 
Oxygen   Dosage  <£•  Techniques 
Tree  To  Trade 
Miracle  On  The   Mesa 
Shield  Of  Our  Freedom 
Lutheran  Hour 

Underwater  Adventure 

The  Maryland  Horse 

How  To  I  se  A  I  oting  Machine 

Radio  &  Electronics 

I'ocational  Guidance,  Basic 

.4ngry   Boy 

The  Iowa  Story 

Fair  hlxchange 

Kernel  Malt 

Science  Serves  The  Farmer 

.4   Surgical  Day --Local  Sanitorium 

Overhead  Projection 

Tell  '.V  Sell 

Type  .4nd  Its  Origins 

Paint  Is  Our  Business 

Let's  Go  To  Press 

Mount  I'ernon  in  Virginia 

Works  ol  Calder 

Myrtle  Beach,  S.  C. 

Stereo  Films 
Fire  Prevention  Trailer 
Window  In   The  Sky 
Carry    The  Torch  For  Jim 
Secure  The  Blessings 
A  Professional  Portrait 
The  Personal  Side  of  Safety 
Smooth    Operation 
Heritage  ol  Service 
School  Health    Today 
Partial  Denture  Construction 
Grits  That  Grind 
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Bt  SINESS    SCREEN    MAGAZI 


SPONSOR 

fee  Ohio  leather  Co. 
kin  Extirniinating  Co. 
)lib  EIrvatiir  (^o. 
)utd<>iir  Ail\.  Assn.  Aineriia 
P»n-Am  Siiuthern  Corp. 
l>Uihan(ile  Easlem  Fipelinr  (!o. 
Pwli  &   niford  Distillers  Corp. 
I,  C.  Prnney  Co. 

Personal  Products  Corp. 
Ijly  of  Pliiladt-lpliia 

?Unf\-Bo»is,  Inc. 
Proctor  &  (ian»hlf  Ci». 

Prulotaiit   Kilni   Commission 
Puerto  Kicaii  (loM-rnmrnt 
Purolatiir  Products.  Inc. 

idio  (^orp.  of  .Vnirrica 

idioinarinc  Corp. 
ilemin(!lon  Arms  Co. 
Iletail  Clerks  Int.  Assn. 
levi-n-  Copper  &  Bras^  Inc. 
Inall  Druj;  Stores 
licliaril-on  Boat  (.«. 
Uverside   .Metal  Co. 
iose  (>roMers  .\ssn. 
jalvalion  Army 
savings  Bank  .Assn.  of  N.  ^. 
)chenle>  Inilustries 

khrrini:  Corp. 
JeagraniDi-tillers  Corp. 
v-aled   Power  (^orp. 

^ears  Rm'buik  Foundation 

i-ky   Aircraft 
-      |.|ex  Wire  &  Cable  Co. 

''    •li-r  Tank  Corp. 

iiy  Vacuum  Oil  Co. 

iiern   Railway  System 
.^tpiilili  &  Sons 

lern  New  England  Tel.  Co. 
lard  Oil  Co.  of  Indiana 
ikolT  Ceramic  &  Mfg.  Co. 

■  &  ( :o. 

•  ik  Parachute  l^o. 
T  Insirunu-nt  Co. 
Ii-xa-  <^o. 

ile  Machine  Works 
Water   \-s<i.  Oil  Co. 

■  Sihersmilhs 

:.  r  <!oach  Mfrs.  Asitn. 
^'■pee  ln*l. 

II   Bag  &   ['a|M'r  Corp. 

II  Onlral  Life  Ins.  Co. 

■  n  Oil  ('o.  of  (California 
•■<!    \irline-t 

■  il  Community  .Servirrs 

•  d  Kruil  Co. 

•  d  llo-p.  (jim.  Waterhun. 
d  Illuminating  Co. 

•  d  Mutual  Kire  Inn.  Co. 
■■d  Shoe  Macfiini-ry  (!o. 

^    \ir  Force 


if'-* 


5.    \riu\ 


'.S.  Ci>il    \ir  Patrol 
s    F.4-ononiic  (^>op.    \dmin. 
^    Federal  Bur.  of  Info 

>.  Fed.  Of.  \.««.  Rehahil. 
*    Fish  &  Wildlife  S-rvicr 
^    Marine  (!orps 
^    Na\y 


**    Rul>lM*r  Co. 


PICTIRES 

The  Slur)  of  Ohio  Leather 
I  nderground  Army 
Skylines  t  iilimiteil 
The  Red  Hand 
I'linAin  Fares  The  Future 
.\utural  lias  I'iuneer 
The  .11>S  Driie 
W  eti  urne  to  l*enney 
If  hat  Do  I'eople   II  ant 
l.omi>anion    Merchandising 
I'hiladeliihia     City  of  Two  Million 
I'hiladelphi*     On  The  March 
Annual  Report 
Fried  Foods  for  Menu  Magic 
Help    B  anted 
Kings  To  The  If  orld 
A  Girl  From  Puerto  Rico 
/'ay   Dirt 

Your  Surest  Selling  Joh 
Ships  Thai  See  At  .\ight 
Cunning  The  Flyuays 
A    If  atch  For  Joe 
Revere  System  of  If  aler  I'iping 
Slidefilni  Series 
(bruisers  of  Tomorrow 
Quality  Mill 
If  hat's  Hehind  A  Rose 
The  Heart  ol  Aeit-  York 
A  (.areer  For  Two 
(Champion  of  Champions 
Sales  Promotion  in  Action 
Promotion  to   the   Projessions 
It  Came  of  Age 
Curves  You  Can  Count  On 
The  Fifth  H 
The  Guardian  Angel 
Spinning  Aerial  Power  Cable 
Splicing  Aerial  Power  (able 
Portable  Grandstands 
Partnership  in  Purchasing 
Proof   of  Performance 
A  Job  Worth  Doing 
Clinical  A  pp.  of  Muscle  Relaxants 
Curare  .  .  in  Anesthesia 
Telephone  Pioneers 
The  U  hy  of  Automobile  Lubrication 
Ceramics  for  Ulectronic  Use 
The  liig  Idea 
Parachutes  for  Safety 
Information  At  Work 
Purebred 
Knitting 

(Customer's  I  iewpoint 
Patterns  tor  Parties 
Trailers 

Through  l.incidn  Gates 
Green  Gold 
The  I  ein  Is  Rich 
The  Slon  ol  Purple  Motor  Oil 
I  nited  ti.y.ft 
A  Fella   \  eeils   1  Frtend 
/acnleu 

I II Ileal  To  The  Public 
Powerhouse 
Fire  In    Miniature 
Machine  Shoeniaking 
Airmen  In   Training 
Flight  Plan 
Going   Places 
Operation  Hootstrap 
Plan    For    The  Future 
Once  Too  Olten 
This   Is   If  est  Point 
)  ours  For  The  Asking 
International  /louse 
4dull  Education 
Creatiie  Leisure 
\eu'  York  Art  Students  /.eague 
If  arking  Through  (College 
(nil  Air  /'atrol 

<    More  Productive  Life  For  Kieryone 
I r rest 

Delensice  Tactics 
in  Investment  in  /luman  Welfare 
The  .S/iirt   III  Menhaden 
If  ith  The  Marines 
1  Fighting  Lady  Speaks 
Htdrographic  Survering  Oprralion 
Mark   '1.7  Gunsight 
Stay  In  School 
Supph    Depot  Aflotit 
Speaking  ol  Rubber 
The  Story  Ol  Lasiex 
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our  thanks  to 
em:k\om:  for 


TO  OUR  CLIENTS.  THEIK 
ADVERTISING  AGENCIES. 
OUR  SUPPLIERS  AND  ALL 
OUR  OTHER  FRIENDS 
WHO  HELPED  MAKE  1M51 
THE  BIGGEST  YEAR  IN 
OUR  HISTORY.  WE  HOPE 
TO  SERVE  THEM  A(;AIN  IN 


AND   ALL  HIE 
YEARS    ro   COME 


ij:si.ii:  kois 

ritOIII  ri  IO\S.  Inr. 

3  3:5    W.    r,L>iMl    STREET 
NEW      ^  O  |{  K      M).     N.  \. 
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(;iiii'i'iM.  Kivil^M  in  a  (iiil  Drfenif  rr- 
enaiimrnt  shous  ihe  vital  role  of  two- 
uvY  radio  in  GlC's  "Anil  a  t  oice  Shall  He 
Hearil"  ilea  rihed  hrtou: 
G-E  Releases  New  Civil  Defense 
Film  Produced  by  March  of  Time 
♦  llic  iini".rlaii(f  nf  nuliM  com- 
iiiuiiii'iilioMs  til  our  civil  (Ifffiisc  is 
<lrainalize<l  in  a  new  2()-iniiiuU' 
16iniii  sound  doiurncntary  film 
cuIIimI  Anil  a  I  oice  Shall  Be  Heard. 
IVoiluied  ii\  Mar<:ii  of  Time  for 
(Jknkr^l  Ki.EiTKic's  di'il  roil  its  di- 
\ision  at  Syracuse,  the  film  was 
reviewed  recently  at  the  sixth  puh- 
lic  film  forum  of  the  Screen  Direc- 
tors Guild   in  New   York  City. 

Various  media  which  kep|)  the 
.\merican  people  the  hest  informed 
in  the  world — the  newspapers,  ra- 
dio, television,  etc. — are  woven  into 
the  film  as  it  follows  an  average 
fainilv  and  the  community  life  "f 
Syracuse  through  a  t\pical  day. 
The  film  reaches  its  climax  with  a 
simulated  atom  homh  attack  on 
Syracuse  and  records  the  working 
of  an  emergency  radio  communica- 
tions svsteni  used  to  direct  rescue 
and  other  operations  in  the  "dis- 
aster" area. 

And  a  Voice  Shall  Be  Heard  is 
being  shown  to  civic  organizations 
and  professiimal  grou()s  throughout 
the  country  by  representatives  of 
the  G-E  Electronics  Division.  Syra- 
cuse, New    ^ork. 

New  Twist  Given  tf-  Sponsor's 
Slogan  on  TV  Commercial 
♦  New  techni(iue  in  |iii'turing  a 
spons«jr's  slogan  on  the  screen  is 
contained  in  the  latest  TV  film 
series  for  the  ElXIN  NATIONAL 
WATf;ii  Company,  recently  pro. 
duced  by  Sarra,  Inc..  thrc.ugli 
Young  &   Rubicam,   Inc. 

Built  around  Elgin's  theme,  "the 
heart  that  never  breaks."  the  20- 
second  conunercials  in  the  series 
transform  the  screen  into  a  pulsat- 
ing heart  to  feature  within  it  the 
action  of  Elgin's  Durapower  main- 
spring. 

Joseph  Morton  of  Young  &  Rulii- 
cani's  radio  and  television  depart- 
ment superviw'd  production  for  the 
agency  during  shooting  at  Sarra's 
Chicago   studios. 
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44 
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43 
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2 

43 

Top  Perjormanie 
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32 

FOR  BRIGHTER  PROJECTION 


CHOOSE  THE        NEW 

DA-LITE    HILO 


1.  Set  it  HIGH  for 
large  audiences 
(4  3  Vi'  lo  5  6'/4' 
above  the  floor,  de- 
pending on  lize  of 
screen). 


3.  Set   it   LOW   for 

imoll  groups  or  wh^re 
ceilingi  are  low.  (Ad- 
juiti  (o  within  1  I  '  to 
1  3"  obove  floor,  de- 
pending on  the  screen 
liie.J  Note  Ihe  wide 
leg  spread. 


3*  Sei  it  oi  Ihe  normal 
middle  potiKon  for  aver- 
oge   projection  conditions. 


Ihis  nt«,  nmlti-purpoNC  Da-I-ilc  iinidcl  in  *>(>,  60  and  ~(i 
inch  >quarc  sizes,  is' perfect  for  industrial  film  users,  scht>t>ls. 
churches,  cluhs.  lecturers  and  others  wh4>  show  pictures  un- 
der all  kinds  <»f  projection  conditions.  Square  screens  ad- 
just to  rectangular.  I)a-I.ite  Crystal-Beaded  fabric  standard; 
Mat  While  supplied  if  desired.  Ask  vt>ur  dealer  for  .t 
tlemonvir.iiion  ' 

Write  for  fftfC  Sample  of  Da-Lite  Crystal-Beaded  fabric  and 
full  details  on  the  HILO  and  other  Da-Lite  Screens. 

DA-LITE     SCREEN     CO.,    INC. 

3703  N.  Pulatkl  Rd.  Chicago  39,  III. 


4*  for  i.mt-p.rmon.nt  in- 
irolloho«ii  lilt  fro«n  tripod 
and  Kong  from  woll  or 
c.iling  (Not.hongiog 
brack  .11  on  .nd  copi.) 


Tile  Manufacture-  Illustrated 

in   New   Clodding,  McBean  Film 

♦  lit«l  lile  iiiiiiiuf.ii  luni  I"  «|)on 
sor  a  motion  picture  is  the  Hei 
niosa  Tile  department  of  Glauijinc 
McBean  &  Co.  For  Now  and  For 
ever.  I6inm  sound  and  eolor.  une 
u  typicul  .Ainerican  fuiiiily  to  dram 
atize  the  manufaiture.  installalioi 
and  use  of  real  clay  tile. 

Examples  of  the  pressing,  firini 
and  (ilazing  of  tile  are  illustrate) 
iiloii);  uith  the  installation  of  ihi 
iiialerliil  ill  accordance  with  ih 
hesl  huilding  practice.  Color  pho 
tography  reveals  to  advantage  th 
use  of  colorful  tile  in  the  well-cc 
oidinated  interior  d  e  c  o  r  a  t  i  v  ■ 
scheme  of  the  home  as  it  change 
under  the  skilled  hands  of  archi 
tect.  tile  contractor  and  painter. 

Produced  by  .Michael-Alan  Pro 
DLCTIO.NS.  scenes  for  the  film  wer 
made  in  Gladding.  .McBean's  L<i 
Angeles  plant  and  at  outstandini 
installations  of  Hermosa  tile  in  re- 
idences,  commercial  buildings  an 
institutions.  A  special  sound  sta. 
v.as  equipped  with  a  complel., 
iiathroom  and  kitchen  installatioi 
for   the  major  scenes. 

For  .\'ou  and  Ever  may  be  oh 
tained  on  free  loan  by  schools,  clul 
frroups  and  architectural  and  build 
iiig  trade  organizations.  Booking 
may  be  arranged  through  Moderi 
Talking  Pictures  Service,  Inc..  4; 
Rockefeller  Plaza,  New  York  Cit\ 
Newfoundlond  Shows  Governmen 
Services  and  Development 

♦  Newfoundland  government  olli 
(  ials  and  business  leaders  attendee 
a  premier  early  this  month  of  ■ 
new  film  I'rotirr.ss  Report  producci 
for  the  Newfoundland  Governmen 
by   Atlantic   Films  of  St.  John's. 

The  30  minute  document ar' 
traces  the  work  being  done  by  th' 
Provincial  Government  in  expand 
ing  and  improving  the  health  am 
welfare  services  throughout  th> 
the  Province  and  also  graphicall- 
shows  the  start  of  the  new  progran 
of  industrial  development  laiiiichet 
\'\  the  goxerninent. 
"Mount  Vernon"  Presented  Princes 


111    till 


recent     \  i»it    t' 


42  Yeors  of  Proven  Acceptance  Throughout  the  World' 


Mount  Vernon,  Princess  Klizabetl 
and  the  Duke  of  F.diaburgli  wcT' 
[iiesented  with  a  16inm  print  of  th' 
liliM  Mount  I'crnon  in  I  irsiniti  W 
Mrs.  Thonias  Powel  of  the  Moun 
Vernon  Ladies'  Association,  spon 
sors  of  the  film.  g 

The  picture  recounts  the  reini 
iiiscences  of  George  Washington  ■ 
In  returned  to  his  home  on  Chrirt 
mas  Eve.  ITRi.  All  the  well  lovet 
objects  of  his  home  are  seei 
through  his  eyes. 

Mount  Vernon  in  Virginia  wai 
iirii<luii'(l  1>\   Afliliated  Film*. 
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BUSINESS    SCREEN     MAi;a/IN' 


CAMART  PRODUCTS 

FOR  MOTION  PICTURES  AND 
TV  PRODUCTIONS 

HAVE  YOU  SEEN  OUR  NEW  BABY? 

THE  CAMART  TV  BABY  DOLLY 

Hevr   ailv;iiiii-il    l>|if   (ilidr   »l<>riiiK    miUrol. 

Four  whrrl.  Iiiill-lii-uring,  tripod  dolly. 

Adjuslaliic  "(Ml   for  (-jitu*r;inian. 

Rigid  ('I;iiii|i4  for  Iripoil  li-[i^. 

Size  35x16  inclicH,  it  comp<  ;ip;irl! 

THE  CAMART  TV  CAMERA  DOLLY 

Our  x-iiiiir  four  ulii-ti  ilnlK  »illi  iii.iii<'iiv<'r;ilil<' 
boom  arm.  will  support  any  heavy  duly  proff- 
donal  rami-ra.  28  "  width  will  go  through  standard 
dk>or.     I.rn-    hi'ight-    frnni    2f>"    to    *rvrn    fi-i-t. 

CAMART  BLIMP  AND  SYNC  MOTOR 
FOR  ARRIFLEX  35mm  CAMERA 

For  »ound  prodiii  lion-,  gi-arrd  follow  focus  ion- 
Irol,  rrtlrv  vii'wing  through  thi'  hiimp.  exart  2 J 
fpa,  ideal   for   lilniing    with   T\    meiliod-. 

CAMART  TV  MIKE  BOOM 

For  ^liitliii  nr  loi.ition   u-i'.   13'   rvtcii'.iiin  arm.  rear 
handle  for  ilirerlioiial   mikt*   ronlrol. 
FoIdH  to  fit   in   tar. 

ABOVE    EQUIPMENT    AVAILABLE 

FOR    SALES    AND    RENTALS 

THE  CAMERA     MART  INC. 

184S     BROADWAY 

NEW     YORK     23.     N.     Y. 

CABLE   ADDRESS — CAMERAMART 

WORLD-WIDE    SERVICE 


MOKK     THAN     7.51M)     I  .S.     HIMNK>>     HKM.s 
LOOK  TO  BUSINESS  SCREEN    FOR  THE  NEWS 


n      F,!m  —  400'     to    2000'     R** 

Protect   your    films 

Ship  In  FIBERBILT  CASES 

Sold  *>  l**dinq  d««l«ri 


bM' 

llili 

TtAOE 

K4A(K 


Dislribiilion:  19")1 

((ONTIMKI)    KKOM     IMI.K    TWKNTV-NINE) 

of  service.  At  mid-year  I  June  .'Jill  Modmi's  fip- 
ures  showed  that  its  networlc  faiililies  (regional 
hhii  libraries  I  had  reached  over  454.0<)0,(KM1 
Americans. 

We  \mericaii>  Are  (;r<iii|>-Miiiile<l 
The  .Vniericatt  scene  comprises  a  vast  pattern 
of  all  types  i>f  metnhersliip  and  proup  orpaniza- 
tions.  The  hunger  for  information  and  educa- 
tional material  by  these  groups,  the  interest 
poteiilial  and  completetiess  of  the  film  medium 
for  their  purpose  and  the  plentiful  supply  of 
physical  equipment  available  for  showinp  gives 
solid  promise  of  continued  growth  of  the  screen 
medium.  To  maintain  the  confidence  of  sponsors 
atid  to  justify  increased  budgets  necessary  to 
attain  the  tiiaximum  auilience.  distributors  must 
however  make  increasingly  plain  what  they  can 
accomplish.  The  sponsored  film  distributor  must 
also  establish  and  maintain  without  deviation 
the  certification  of  the  size  and  character  of  these 
sponsored   film  audiences. 

Sponsors  would  also  have  to  re-examine  their 
own  operations  with  complete  and  objective 
honesty.  The  quality  of  new  films  now  ha<l  to 
meet  minimum  standards  of  good  taste  and  truth- 
fulness: anv  tendency  to  underestimate  the  in- 
telligence or  judgment  of  this  tremendous  16mm 
audience  would  reflect  on  both  the  iiicdiuni  and 
ils  sponsor. 

There  was  certainly  room  for  some  honest 
soul-searching  (which  all  advertising  must  do 
to  maintain  public  confidence  and  interest)  on 
the  part  of  both  spon.sors  and  the  producers  of 
their  films.  The  admonition  of  Pope  I'ius  that 
"your  films  reach  through  the  eyes  and  ears 
directly  into  the  soul  of  man"  should  preface 
any  creative  effort  on  films  destined  for  the 
16mm    audience,    whether    internal    or    external.   / 

Some  of  1951-  Hi-:-l  I'icliires 
Grealtiess  catne  in  some  measure  to  films  wide- 
ly shown  during  1951.  Both  labor  and  manage- 
ment shared  honors  through  such  pictures  as 
With  These  Hands  ( Int'l.  Ladies  Gartnent  Work- 
ers I  and  liifi  Idea  (Swift  &  Co.  l.  The  urgency 
of  our  trallic  safety  problem  and  the  tragic  toll 
of  street  and  highway  deaths  met  by  such  pic- 
tures as  Closed  Book  (Ohio  F"arm  Mutual  Ins.)  ; 
Last  Dale  ( I,uml>ermens)  :  and  And  Then  There 
Were  Four  (Flying  lied  Morse  oil  companies). 
A  safetv  filtn  with  direct  appeal  to  grade  school 
youngsters  The  Case  of  Tommy  Tucker  (Chrys- 
ler) was  a  phenomenal  success  in  the  early 
months  of  l")51  wheti  it  rolled  u|i  2.l!{.i  book- 
ings in   a  single  month. 

FonI  ailded  to  the  laurels  of  its  tmerirans  at 
Home  film  series  wilh  the  piclurcs«|ue  Ameriran 
Couhoy.  General  Fle<'tri<-  was  an  active  con- 
tributor of  sui'h  litli'^  as  Pipeline  to  the  Clouds. 
Shininp  Rails,  Father  Sees  the  l.ifshl,  and  The 
Inner  Man   Steps  Out. 

rhes<-  were  a  feu  of  llie  piclure>.  itiaii\  of 
them  very  pooil.  The  |M-oplr  who  awnili-d  lliein 
as  mrml)ers  of  the  potential  audience  could  be 
counted  into  the  millions.  Pulling  the  two  to- 
gether and  making  the  medium  work  is  the 
key  to  the   future.  9 
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Complete  Technical  and  Editorial 
Services  lo  16  mm  Business,  Educa- 
tional and  Religious  Film  Producers 


SCRIPT  PREPARATION 

TITLES  AND  ANIMATION 

PHOTOGRAPHY 

SOUND  RECORDING 

RE-RECORDING 

from  magnetic  tope  or  film 

MUSIC  LIBRARY 

EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  «,  IlllNOIS 

Exige-SumbereJ  Work  Prints— Cj>lor ..Wjslert— 
Ouplicale  Segalites — Reltait  Prims 


Histofy  cotfics  to  life  ni 

''W'illiamsburij 
Restored'' 


\  \{\\  nf^^  (ItM  uiiinil ji>  lilin  ot  Vir- 
Kinia'<  colonial  tapiial  pie«rni«  a  pic- 
ture of  hi«iotic  Williiiin.hurR  «•  it  wa» 
l»o  hundred  year*  ago  and  a»  it  i« 
today.  It  vividly  portray*  the  «rope  of 
the  arrhitectoral  achievement  in  the 
re.toraiion  of  the  towtt  lo  ils  ISlh  cen- 
tury appearance. 

41   roin  .ir.     •     S<«livd     •     '     J"     •      H.  MM 

Ctltoiml  If'illimmikmrf 


^^^^^^i6^i£i£3::t^ 


N  U  M  H  K  K     R    •    \  I  M   I    M  K.     12'    1  f  .■.  I 
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AUDIO-VISUAL  EQUIPMENT  FOR  PRODUCTION  &  PROJECTION 


High-Precision  Synchronized 
Camera  Released  by  Maurer 
♦  A  iu"».  Iiigh-[in'cisiiiii  systfiu 
for  syni'liroriized  inolion  picture 
camera  operation,  providing  five 
times  closer  time  synchronizatioii 
than  has  been  previously  possible, 
reeentlv  has  been  released  for  dis- 
tribution. 

The  system,  known  as  the  Mvi'il- 
ER  Servo-Sync  Camkra  Drive  Sys- 
tem, helps  to  achieve  the  goal  of 
scientific  photograpby.  accurate  op- 
eration of  a  series  of  motion  picture 
cameras  taking  their  pii-tures  at  the 
same  time  to  close  tolerance.  Maxi- 
mum possible  deviation  of  shutter 
position  in  this  svstem.  which  uti- 
lizes circular  rotating  camera  shut- 
ters, is  less  than  one  degree,  which 
at  12  frames  per  second  is  equiva- 
lent to  an  accuracy  of  23  degree 
microseconds.  ( A  microsecond  is 
one-millionth  of  a  second.)  As 
frame  frequency  increases,  the  an- 
gular accuracy  remains  essentially 
unchanged  while  the  time  accuracy 
decreases.  For  example,  at  50 
frames  per  second,  the  angular  de- 
viation is  still  approximately  one 
degree  and  the  time  accuracy  has 
increased  to  a  maximum  deviation 
of  35  microseconds.  Due  to  the 
nature  of  the  continuously  rotating 
system,  failures  common  In  pulse- 
operated   svsteins  are   eliminated. 

The  Servo-Svnc  Camera  Drive 
System  has  been  applied  to  a  35mm 
motion  picture  camera  of  standard 
manufacture  which  uses  inter- 
changeable magazines  having  ca- 
pacities of  400  and  1000  feet  of 
film.  The  system  is  not  limited  to 
one  camera  type  but  is  equally  ap- 
plicable for  u.se  with  a  large  num- 
ber of  motion  picture,  scientific, 
and  ribbon-frame  cameras,  and  mo- 

Macrer  Servo-Sync  Camkra  Drive  pro- 
vides synchronization  lor  series  of  motion 
picture  cameras  to  very  close  tolerance  for 
scientific  and  engineering  application. 


tion  picture  and  process  projectors. 
The  35nwn  camera  system  was  de- 
veloped for  the  Wollensak  Optical 
Co..    Hiicliester.    New    ^  ork. 

Amiing  the  scientific  and  engi- 
neering applications  for  which  this 
system  will  be  utilized  are:  data 
recording,  flight  testing,  missile 
tracking,  ordnance  evaluation  and 
most  applications  where  two  or 
more  sources  of  information  must 
be  recorded  at  essentially  the  same 
time. 

There  is  no  practical  limit  to  the 
number  of  cameras  (projectors! 
that  niav  be  synchronized  by  this 
method.  An  interesting  use  lies  in 
three-dimensional  studies  where 
two  geometrical  oriented  cameras 
are  required  for  simultaneous  re- 
cording.  The  system  also  has  appli- 


cation in  professional  and  telc\  ision 
motion  picture  production  where 
extremely  close  time  synchroniza- 
tion of  a  number  of  cameras,  pro- 
jcclors  or  sound  recording  appa- 
ratus   i>    required. 

Designed  by  ORIGINS,  1m:.,  Say- 
biook.  Conn.,  the  system  is  manu- 
factured by  J.  A.  Mairer.  Inc. 
Further  information  may  be  ob- 
tained from  the  manufacturer  al 
;H7-01  .{Ist  St.,  Long  Island  Cit\  I. 
New  York. 

New  British  Lightweight  Projector 

♦  The  SoFiL  Minor,  a  24-poun(l 
16nim  sound  projector  manufac- 
tured bv  Southern  Films.  Ltd.,  Eng- 
laiui.  uill  be  a  feature  of  the  British 
Industries  fair  to  he  held  in  Lon- 
don May  5-16,  1952. 


DO  YOU  SIT  HERE? 


To  project  the  full  quality  and  forcefulness  of 
your  films,  the  screen  image  must  be  clean  and 
the  sound  clear. 


^ 


EERLESS 

FILM  TREATMENT 


makes  prints  project  better,  resist  damage  and 
stay  in  good  condition  longer. 

FILM    PROCESSING 
CORPORATION 


PEERLESS 


165  W««t  46lh  51.,  New  York   19,   N.   Y. 


959    Seword    SI.,    Hollywood    36,    Calif. 


PEERLESS  TREATMENT  AVAILABLE  IN 


NEW  YORK 
ATLANTA 
KANSAS  CITY 
LONDON 


CHICAGO 
CLEVELAND  DALLAS 

PORTLAND  SAN  ERANCISCO 

•RUSSELS  SERNE  ROME 


HOLLYWOOD 
DAYTON 
TORONTO 
MEXICO  CITY 


SEVENTEEN  TEARS  EXPERIENCE  IN  SAFEOUARDINO  FILM 


1.000  Watt  I)|  ka.nk  auililnnntnlyp 
stidefitm  projector  described  below. 

New  Filmsfrip  Projector  Shows 
Larger,  Brighter  Screen  Image 

♦  Claimed  to  take  slidefilms  froD 
the  da.ssroom  into  the  auditorium 
a  neu  1000  watt  eleclriiaiU  opcr 
aled  filnistrip  projector  ha-  lieei 
released  for  distribution  by  l)v 
Kane  Corp.  ( formerly  Operadio) 
.*>t.  Charles.  Illinois.  The  filmslrij 
is  advanced  one  frame  at  a  time  bj 
the  new  "svuchrowink"  ele<trica 
film  advance  which  changes  th( 
picture  in  one-twentieth  of  a  sec 
ond. 

The  projector  is  controlled  by  ai 
electrical  push  button  or  by  con 
necting  it  to  the  DuKane  .30 '5( 
automatic  8  watt  amplifier  anc 
three  speed  turntable  for  fully  au 
tomatic  sound  slidcfilm  projection 
The  original  development  and  field 
testing  of  this  unit  was  conducted 
in  cooperation  with  the  engineers 
of  Wilding  Picture  Productions. 
Inc. 

GoldE  Adapters  Now  Available 

♦  The  line  of  adajiters  which  maki 
the  GoldK  Index  Aitomatic  Slide 
Chancer  adaptable  to  virtually  all 
types  of  2x2  slide  projectors  a 
now  available,  it  was  announced 
recently  by  the  Goi.nF.  Mam  fac 
TIRING  Company  of  Chicago. 

The  adapters,  now  packed  with 
the  index  changer,  fit  the  index  to 
virtually  every  kind  of  2x2  slidei 
projector,  and  can  be  applied  in  less 
than  one  minute  for  automatic  slide 
showings. 

Among  the  projectors  the  GoldE 
Index  Changer  will  now  fit  arc: 
GoldK.  F.aslman.  Argu-s.  Bell  & 
Howell.  TDC.  SVE.  Viewlex  and 
Ampro. 

Further  information  may  be  ob- 
tained from  the  GoldK  Mfg.  Co^ 
1220  W  .  Madison  Street,  Chicago  7, 
Illinois. 

Florman  &  Bobb  in  New  Quarters 

♦  Miiliiiii  |>ii  turc  e(|uipiiiciil  ileal- 
ers.  Kl.dRMAN  &  BaBB,  have  ob- 
served their  first  anniversary  by 
iiio\ing  into  new  space  at  TO  V^  est . 
l.Sth  Street,  Neu    ^  ork. 
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III   <INESS    SCREEN    M.^GAZINE 


Quotes  on  Film 


W  liat    Autl^oriti<'^  Saiil    Vlioiil    liliii- 

1^1  IK  SAYING  "A   Picture   Is  Worth   a 
riiiiusatifl   Words"    is  often   attributed 
I  ..nfucius  hut  produrer  Jamison  Hand) 
jr-l  f.'a\e  it  ttii-  U-iht  of  |trinli-d  life  a  rou[(h' 
.1   ilccades   or   more  ago.     Siiue   that   time 
ml  |parli<ularl\  during  WUrld  War  II  a  lot 

I  ;;iiod  things  haxe  he»'n  said   h\    notaiile 
\ri»-ricans  about  audio-visual  eoniniunica- 

[hiring  this   era   of  defenx-   preparation 

i    of  these  statements  are  worth  reitera- 

and  so  He  reprint  them  at  \ears  end 

iikI    at    the    heginning    of    l')52.     To   them 

li'uld   he   added   the  admonition   of    Pope 

'ill-  who  reminded  film  makers  that  "the 

-  iiitil  ears  of  youth  ure  direct  palhnays 

•ic  mind."    Ix-t  this  also  he  remendiered 

II  .  reating   pictures   for  impression   in   the 
..ir  now   just   heginning. 


.  these  war  training  films,  designed  as 

■  vv  type  of  teaching  tool  for  instructors. 

ti'    making  educational  hislor\    hv  helping 

r.K  li    workers   essential    skills,    motion    hv 

iK'lion. 

'Mass  application  of  training  films  to  fit 
III  -.•  wiirkers  for  wartime  jobs  is  one  of 
li.  -e<rets  of  the  production  miracle  I>eing 
II  I  oinplished   in   the   I  nited  States."    I'aul 

I  \lt\utl.   sprakinp  a.s   chairman   of  the 

II  -ir     Manpoicer     Commission     in     World 

.  for  the  first  time  in  its  history,  the 
ir  Department  is  making  an  oflicial  re- 
rl  on  the  militarx  situation  directly  to 
war  workers  of  .Vmerica  .  .  ."-  -the  late 
"■rl  P.  Patterson,  then  Under  Secretary 
U  ar.  speakinp  oj  the  industrial  incen- 
-  film  program  oj  the  U.  S.  Army  in 
rid  War  II. 


W 


III-  number  of  jwople  who  can  read  is 
ill.  the  number  of  those  who  can  read 
in\     purpose    much    smaller,    and    the 


Eastman  Kodak  Reports  on 
Defense  and   Civilian  Orders 
♦    \i>out     llMKXt    Ka.sim\.n    Koi<\k 
nil  M  and  women,  or  about   1*)  |)er- 
lent    of   the   companv's    I  .    S.    em- 
t>lovment.  are  working  on  products 
f"i     the   services,    according    to    an 
irlicle     in     the     current     issue     of 
lli^'hlighls."  a  Kodak   publication. 
I  he  company's  sales  to   the   gov- 
I'linenl   this   vear   are   expeiled    to 
i»   arounil   I.S  |M-rcent  of  total  sales, 
■I"'  article  slates.   In    I'J.SO  Kodak's 
^ernmcnt    salc^    were    about     8 
'  enl   of  the  total. 
I  he  publication   adds:   "It  is  im- 
M.int  to  view   thete  figures  in  the 
lit     perspectixe.    ^^  hile     our    de- 
-e  output  is  large,  it  is  not  the 
inajor  part  of  our  total  produition. 
Thus    we    are     hlling    our     (lefens<- 
lorder*  while  at  the  sami-  time  meet- 
ling  essential  civilian   needs. 


nundier  of  those  who  are  too  tired  after  a 
hard  da\"s  work  to  read  .  .  .  enormous. 
Hut  all  except  the  blind  and  deaf  lan  see 
and   hear."— GeokgK  BkRNAKD  Sim\. 

«  •  • 

"It  has  been  recognized  that  training  films 
as  used  in  the  Navy's  efTective  training 
program  contributed  in  a  very  large  meas- 
ure to  building  the  most  powerful  fighting 
force  afloat.  ^  ou.  as  producers  and  proc- 
essors of  the  Navv's  training  films,  have 
created  through  hard  and  |o\al  work  the 
audio-visual  training  aids  that  helped  to 
build  this  force."  D.  C.  Ramsey,  Rear  Ad- 
miral, l'S\'.  as  Chief.  Bureau  of  Aero- 
nautics. (From  the  foreiiord  to  .4  Report 
on  the  Training  Film  Program  of  the 
I' nited  Slates  .Vnii.  Business  Screen,  May 
I.  I94.'i.) 

•  •  • 

"The  use  of  training  films  to<ik  on  magni- 
tude during  World  War  II  and  constituted 
a  real  factor  in  military  operations  by  re- 
ducing the  lime  required  for  converting  a 
civilian  into  a  skilled  soldier  capable  of 
taking  care  of  himself  in  the  field." — Major 
General  H.  C.  Ingles,  then  Chief  .Signal 
Ojjicer.  I'.  S.  Army.  I  From  the  Army  Pic- 
torial Service  issue  of  Business  Screen, 
December  30,  194.S.) 

•  •  « 

"A  training  program  of  unprecedented 
proportions  faced  this  nation  at  the  outset 
of  the  war.  Every  problem  of  production 
was  also  a  problem  of  training.  The  train- 
ing films  produced  b\  the  Office  of  Kdura- 
tion  and  other  governmental  agencies 
helped  materiallv  in  .solving  the  problems 
of  training  helped  by  assisting  training 
directors  to  train  more  people,  more 
i|uickly.   more  effectively. 

'"These  training  films  remain  as  a  perma- 
nent contribution  to  education,  since  train- 
ing for  war  production  differs  very  little 
from  training  for  peace-time  production." 
Watson  li.  Miller,  former  .Administrator  of 
the  Federal  Security  .Agency,  World  War 
II  period. 


The  Preferred  Hofel  in 

f  NEW  YORK 

4  CITY 


At  Tinnei  Square. 

Walling  distance  to 
everything  worthwhile. 
1400  Rooms,  each  with 
private  bath,  shower. 

sqso 

Special  rates 
for  servicemen 


HOTEL 

LINCOLN 

44th  to  45th  Sts.  at  8th  Av. 


Your    Audio-Visual    Reference   Source 

•*  To  proxide  business  users  i^f  auiIio-\  isual  media 
with  a  convenient  otie-stop  source  of  all  the  U-st  and 
authoritative  references  on  this  subj<tt.  BlsiNtlss 
ScRKEN  maintains  a  complete  BooKsnEi.K  Depart- 
ment where  vou  can  obtain  these  vxorks.  Write  for 
the  complete  cheik-li>t  of  (  urrentlx  a\ailal>le  books 
and  pamphlets.  It's  available  fr i  li-tti-rhead  re- 
quest from  the  — 

BUSINESS  S(  RKK.N  HOOKSHKLF 
150  East  Superior  Street  Chicago  II.  Illinois 


TV  C0IVIIV1ERCIALS 
AND  BLSINE8S  FILMS 

IIM  mODERIM  MEW  STLDIOS 

CONVENIENTLY    LOCATED    NEAR    LOOP 

•  Film-wise  treatlve  planning    •    Adequate  studios  ond  sound  stages 

•  PRODUCTION-WISE  SCRIPTS      •    HIGH  flOEllTY  RCA  SOUND 

•  Imaginative  direction  •    Expert  art  work  and  animation 

•  EXCELLENT  PHOTOGRAPHY       •   COMPLETE  LABORATORY  SERVICE 

.  .  ALL  coordcnoled  in  one  orgoniiation  thot  con  solve  your  television 
film  problems  with  experience  gained  from  a  qoorter-cenfury  ol  pro- 
fessional film  production 

CHICAGO    FILM    STUDIOS 

ol    CHICAGO    fllM    lABORATORY.    INC 
56  E.  SUPERIOR  ST  .  CHICAGO  PHONE  WHITEHALL  4-4971 


N  I    M  K  t;  K     K 


\  It  1. 1  .M  K     I  :    •    I  •>:.  I 
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Practical  Guide  to  Optics 
Published  by  Eastman  Kodak 

♦  A  ii(»  |irailii;il  fiuiilf  In  (iptics 
f«ir  ()luitii{;ra|>lnTs  wlin  VMiiit  to 
kmiw  mil  only  why  llicir  lonst's 
work  as  ihcy  do,  but  also  how  to 
pet  the  most  out  of  them,  has  re- 
cfiilly  ln'fii  writlen  l)y  HuDoi.i'il 
KiNcsi.AKK,  (lirtTlor  (if  (iplii-ai  tie- 
sign  for  the  KxsTMAN  KoDVK  Com- 
pany. 

Entilletl  "Lenses  in  1'  h  o  t  o  p- 
raphy,"  the  book  has  been  written 
to  cover  tlios*-  aspects  of  lenses  in 
photographic  optics  of  interest  In 
the  s<'rious  photographer,  amateur 
or  professional.  To  accomplish 
this  objective  the  book  approaches 
the  subject  in  a  simple  and  slraighl- 
forward  manner  which  is  as  non- 
technical as  a  complete  explanation 
of  the  subject  permits. 

"Lenses  in  Photography"  is  di- 
vided into  twelve  concise  chapters 
which  discuss  perspective,  light 
rays  and  other  lens  aberrations, 
light  wavc#  and  how  they  behave, 
definition  aiid  resolving  power, 
depth  of  field,  the  brightness  of 
optical  images,  types  of  photo- 
graphic objectives,  lens  attach- 
ments, enlargers  and  projectors, 
stereoscopic  photography,  shutters. 
view  finders  and  range  finders. 

The  book  contains  246  pages.  It 
is  available  from  Kodak  dealers 
and  book  department  stores  at  .S2.9.5 
per  copy. 

Ansco  Research  Department  Issues 
Technical  Data  in  "Abstracts" 

♦  Lp-to-date  information  on  pho- 
tographic technical  developments, 
literature  references,  new  literature 
and  new  patents  is  published  by 
Ansco's  research  department.  A 
complete  monthly  review  of  techni- 
cal literature,  "'Ansco  Abstracts."" 
is  produced  in  mimeographed  form 
to  permit  inclusion  of  the  latest  in- 
formati<in,  often  as  close  as  a  few 
days  after  il  becomes  available. 

The  publication  covers  the  vari- 
ous aspects  of  photography,  includ- 
ing physics  and  chemistry  (plastics, 
organic,  inorganic,  etc.).  graphic 
arts,  purely  photographic  items,  ap- 
plications of  photographic  princi- 
ples in  television,  radiography  and 
medicine. 

F^alenls  are  listed  and  revie»\ed  in 
a  separate  section.  Quarterly  nu- 
merical listings  of  e<|uipment  pat- 
ents are  published  as  well  as  a 
complete   author    index    at   the  end 

of  every  year. 

•        *        • 

Heads  Text-Film  Dept.  Sales 

♦  The  M<.Gkah-I1ill  Hook  Com- 
pany announces  the  ap|Miinlinent  of 
David  Leake  as  sales  manager  for 
its  Text-Film  Depaktment.  He 
has  been   with  M-H   five   vears. 


HOME   OFFICE    EXHIBIT    FEATURES    ANIMATED    DISPLAY 


~V      ;^JKl^  union's  biUkxi-bog  source 
-'       ^i^  for  Atiwica^  pockoglog 


'^'^^S" 


L'nion  BAt  *  I'ai'KR  Corporation's  home  office  in  New  York  City  is  the  site  of  the 
novel  exhibit  above,  leaturing  the  role  oj  its  products  in  functional  packaging.  A 
specially-designed  projector  and  switch  mechanism  combines  color  and  motion  as  color 
photographs  are  flashed  on  the  screen  at  set  intervals.  I  nion  officials  believe  these 
visual  displays  promote  greater  company  and  product  knowledge  on  the  part  oj  the 
company's  employees. 


Business  film 

producers  for  over  a 

quarter-century 

Slide  films  •  Motion  pictures  •  Films  for  TV 


Frederick  K 


Company 


6063   Sunxi   BouUvord.    Hollywood   26       •       Hilliide   3183 


|-^--^5 


^S 


Sturgis-Grant  Film  Wins  Award 

♦  y/ii'     Eml>ryt>lof'\     oj     the     Ef 
produced    for    the    American    Aca^: 
ririy    of   ()|ilhalmology   by   SxURCIs    ; 
fJIANT     I'llODL'tTIONS,    was    selecle 

.!•  line  of  seven  honored  by  a  gal.  i 
program  at  the  conclusion  of  tht 
liflh  Annual  Congress  of  L"Associ- 
.ilion  Internationale  du  Cinema  Sci 
i'iilifi(|ue  ret-ently  held  al  Thi 
Hague.  Netherlands.  It  was  tht 
oidy  American  film  chiis<Mi  uiiion^ 
-elections  made  from  120  films 
representing  the  best  from  man) 
nations,  screened  during  the  Con 
press.  The  film  is  now  road-showing 
at  scientific  meetings  in  Paris.  F?ru» 
-i-j-  and   Vienna. 

"Machine  Power"  Filmstrip  Now 
Available  for  Employee  Groups 

♦  J'rutluctivity,  or  the  rale  of  out 
put  for  each  hour  worked,  is  chiefl' 
the  result  of  our  use  of  machini 
power.  This  principle  is  the  thesi 
for  a  new  filmstrip.  Machine  Pone 
Means  Plenty,  produced  for  th- 
Twentieth  Century  Fund  by  th 
Pathescope  Company. 

The  filmstrip  slates  that  one  rea 
son  Americans  have  the  highes 
standard  of  living  of  any  countr' 
on  earth  is  that  we  use  almost  a 
much  machine  power  as  all  the  res 
of  the  world  combined.  It  show 
that  this  countrv'.  with  onlv  or 
fifteenth  of  the  world's  populati' 
and  natural  resources,  produc 
about  one  third  of  the  world's  out 
put  of  goods  and  services. 

"This  principle  of  productivil 
is  of  the  utmost  importance  at  an' 
time."  declares  Evans  Clark.  Execu 
live  nirector  of  the  Twontieth  Ccn 
tury  Fund,  "but  it  takes  on  specia 
urpencv  now  as  our  country  deal 
with  a  war  crisis  and  a  larce  seal 
armament  program.  It  is  highlv  im 
portant  that  our  citizens  underslam 
these  matters.  We  hope  that  what  i 
for  us  the  new  medium  of  the  film 
strip  will  be  u«eful  in  making  ou 
findings  available  for  the  genera 
public,  for  schools  and  colleges,  fo 
emplovee  forums  and  for  study  am 
discussion   groups  of  everv  kind. 

Machine  Power  Means  Plenty  i 
in  color.  60  frames  long,  and  i 
available  from  the  Text  Film  De 
partment.  McGraw-Hill  Publishin) 
Company.  .'^30  West  42nd  Street 
New  "^'ork  18. 

Israel  Pleads  for  Child  Films 

♦  The  influx  of  inimiiiranls  inli 
Israel  has  brought  a  call  for  films  l< 
help  in  rapid  education,  says  thi 
American  Coincii,  on  At  dio-Vis 
lAI.  F.Dl  CATION.  With  l.SO.OOO  ehil 
dren  in  the  schools.  .SO.O(W)  of  then 
new  arrivals  in  a  year,  the  ("ounci 
is  seeking  films  on  children  in  othe  ' 
countries,  on  fantasy  tales,  land 
scape  and  nature,  family  life.  etc. 
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You 

Don't 

Know 

Good 

Sound 


until   you   hear 
ihc   Picturephone 
alongside   old- 
style  sound 
slide-film 
machines. 


Let  us  help 
you   wake  this 
fair  test. 


McCLURE 

lllSVj    West    Washington    Boulevard 

Chicago  7 

CAnal  6-4914 


(0 


WOULD  YOU  LIKE 

FASTER  and  BETTER 

'MM    LABORATORY 
SERVICE  r 


•  Ansco  Color  type  238  duplicoting 

•  B  A  W  and  color  work  prints  • 
Black  and  white  printing  •  Rushes 
— 3  hoiir  terrice  ■  Sound  track  pro- 

cetaing  •  Negative  processing  -  Re- 
versal processing  •  DuF>e  negatives 


FISCHER  PH0T06RAPHIC 


173)    N.    MOtlll   AVI..   CHICikGO    1* 


BASKETBALL 

by  Rupp 

\  nru.  2  ri-i-l,  l()inni.  ~(>iiiicl  lilm  prr- 
-rntin;:  the  |>iay>  uinl  ilrill-  llial  liaM' 
niaili-  Kftitui'ky  perennial  rlinnipi(in>. 
Kilni  utili/o  aniniatcil  plav  iliajirani- 
anal  kI<iw  inittiiin  phi>tii<:rapli>  .  I'riri-. 
ST.'i.iKi. 


Kent  Lane,  Inc. 

716    East   Gray    St.,    Louisville    2,    Ky. 


Case  Histories: 


(CO.NTINUED   FROM    PACE  T  H  IKTY-TH  REE) 

approaches  caleulaterl  Id  howl  over  any  doctor. 
The  final  result  coniiiiiK-s  llir  hasir  ideas  with 
not  a  few  sali'sinaiisliip  (liininirks  to  pli-ase  the 
old-time   delailer. 

Effective  I'hannaceulical  Detailing  is  as  yet 
unsponsored.  It  is  being  offered  on  an  open 
basis,  non-exclusive,  to  pliarniaceulical  manufac- 
turers. Frexiews  were  held  last  month  in  New 
York.  Chicago.  St.  Louis  and  Lus  Angeles  con- 
currently with  medical  meetings  being  held  in 
these  cities.  An  interesting  sideline  to  the  pro- 
motion on  the  film  is  that  producer  Joseph  P. 
Uackel  of  the  Medical  Film  (iuild  made  a  sep- 
arate filtn  to  introduce  the  delailitig  picture  and 
point  out  what  it  would  accomplish  for  prospec- 
tive purchasers.  Sf 

Army's    Reorieiitatiun    Bruiicli    Sponsor.- 
Film    Series    for    Occiipit'd    (Countries 

Sponsor:     riiiled    .States    Army.    Reorientation 

FJranch. 
Title:  The  Art  Students  League,  14  min.,  b&w; 

and  If  orkinii  Through  Collepc.  20  min..  b&w, 

licilti  produced  bv  Knickerbocker  Productions, 
•♦f  These  films  form  part  of  a  series  of  documen- 
taries on  American  life  which  are  being  shown 
in  the  occupied  countries.  Purpose  is  to  stress 
democratic  principles  in  every  day  living  in  the 
U.  S.  and  op[>ortunities  possible  for  all  Ameri- 
cans regardless  of  race,  color  or  financial  situa- 
tion. 

For  instance.  Working  Through  College  tells 
how  one  man  worked  his  way  through  the  Uni- 
versity of  Connecticut.  It  opens  with  a  feature 
writer  of  the  college  newspaper  interviewing  two 
Japanese  exchange  students.  When  the  inter- 
view is  concluded,  the  two  exchange  students 
question  the  writer  about  his  future  plans  on 
graduation.  He  tells  them  that  through  his  ex- 
perience in  working  his  way  through  college  he 
already  has  a  reporter's  job  on  a  <'ity  news- 
paper. 

In  flashback  the  film  shows  the  boy  arriving 
as  a  freshman,  working  the  first  year  in  the 
campus  cafeteria  and  in  the  summer  on  a  soil 
conservation  crew.  Following  \ears  he  does  week 
end  jobs  at  a  professor's  house  for  room  and 
board,  broadcasts  on  the  campus  radio  station 
and  wins  a  job  on  the  newspaper. 

Thr  Art  Sludrnts  League  shows  the  activities 
of  till-  New  ^Ork  school  through  following  the 
career  of  a  young  man  who  aspires  to  paint  and 
enrolls  at  the  Ix-ague.  In  this  student  governed 
institution  a  pupil  may  come  and  go  as  he 
pleas<"S   aeid   take   such   courses  as  he  s<'es  fit. 

The  protagonist  soon  learns  that  the  classes 
lie  has  selected  arc  I>eyond  his  capabilities.  He 
decides  to  start  at  an  elementary  level.  lie 
does  this  and  at  the  l.«'ague's  New  York  and 
Woodstock  centers  gradually  works  up  to  more 
advanced  class«*s.  in  the  end  win*  a  modest  prize 
at  an  exhibition. 

Technicallv.  the  films  are  pood,  do  a  straight- 
forward, honi'st  job  with  a  refri-^hing  lack  of 
lieaw -handed  s<-lling,  rather.  Ir-t  the  (acts  speak 
for  them««-lves.  W 


16  mm 


WITH 
EXCLUSIVE 


y  COMPGOCIIP 


MOLDS    V 

COMPLETE 

15-MINUTE 

SOUND 

PROGRAM! 


This  MuJel  1  l^j 
Compco  reel  in  the 
new  600  ft.  (16mm.) 
size  holds  a  comfltte 
13-minu(e  sound  or 
2Vmmu(e  silent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes  ...  is  durablv 
made  of  high  grade  tempered  steel, 
finished  in  scratch-resistant,  baked-on 
hammertone  gray  enamel  .  .  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threading  fast  and  easy,  even  in 
the  dark  I  MoJtl  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  for  catalog. 

l5irw.s.Po.,A..    fcORPORATION 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or     35.      Quality 

guaranteed.     Complete    studio   and 

laboratory   services.     Color   printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


(^ii\m) 

MOTION   PICTURE 

TELEVISION  ART 

Animation  -  Titles 

240  EAST  39tb  ST. 
lEiiiift«ii   3-7J7I 

N  I    M  II  Mi     I'. 


\  u  I    I    M  K     I  .• 


1  '» :,  1 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

•  (:«>\m;(  nciT  • 

Rockwell   Film   &    Prcijeclion 

Service,  182  Hijjh  Si..  Hartford  5. 

E^alern  Film  I.ihruries,  148  Grand 

Street.  W  alerbiiry  .">. 

•  DISTRICT  OF  COLUMBIA  • 

Jam  Handy  Organization.  Inc., 

MM)  U   Strccl.   Washington   0, 
The   Film   Center,   915    12th   St. 
N.W.,  Washington. 

•  M  \RYL.4IVD   •  ^ 

Robert  L.  Davis.  P.  O.  Box  572, 

Cumberland. 
Howard  E.  Thompson.  Box  204, 

Mt.  Airv. 

•  MASSACHUSETTS   • 

Bailev  Film  Service,  59  Cliandler 
Street.  Tel.  4-0214,  Wor.ester  8. 

Cinema.  Inc.,  234  Clarendon  St., 
Boston   16. 

•  NEW  HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manrhester. 

•   NEW  JERSEY   • 

Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

•  NEW  YORK   • 

As§ociation  Films,  Inc.,  35  West 

45lh  Street,  New  York  19. 
Buchan    Pictures,    79    Allen    St., 

Buffalo. 
Charles  J.  Giegerich,  42-20  Kis- 

sena  Blvd.,   Flushing. 
Comprehensive  Service  Co.,  245 

W.  5.5th  St.,  New  York  19. 
Crawford  &  Immig,  Inc.,  265  W. 

14ih  St.,  New  York  City  11. 
The  Jam   Handy  Organization, 

Inc.,  1775  Broadway,  New  York. 
Ken    Killian    Sd.    &    Vis.    Pdts. 

P.  0.  B.,x  .%!■  Hempstead.  N.  Y. 
Mogull.  Film  and  Camera  Com- 
pany, 112-114  W.  48lh  St.,  New 

York  19. 
Paromel  Co.,  40-18  Astoria  Blvd., 

South.  Long  Island  City  3. 
S.  O.  S.  Cinema  Supply  Corp., 

602  W.  .52nd  St..  New  York  19. 
Specialized  Sound  Products  Co., 

551  Fifth  Ave..  New  York  17. 
United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  .599BS  Suffern. 

•  PENVSYIAAMA    • 

Jam  Handy  Or(;ani/ulion,  Inc., 
930  Penn  Ave.,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
HaTisburg. 

Lippincott  Pictures.  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 


•  RHODE  ISLAND   • 

Weslcott,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

Haley  .\udii>-Vi.sual  Service, 
Box  703,  Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
I'hone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  816  W.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 
Phone  24043,  Box  1389,  Hunting- 
ton. 

^SOUTHERN    STATES 

•  ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 
Southern  Photo  and  News,  608 
E.  LaFayette  St.,  Tampa. 

•  GEORGIA   • 

Colonial  Films,  1118  W.  Peachtree 

St.,  N.W..  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W..  Atlanta  3. 

•   LOUISLANA   • 

Stanley     Projection     Company, 

21 11 2  Murray  St.,  Alexandria. 
Stevens  Pictures,  Inc.,  1307  Tu- 

lane  Ave.,  New  Orleans. 
Stirling  Visual    Education   Co., 

1052  Florida  St.,  Baton  Rouge. 
Delta   Visual   Service,   Inc.,   815 

Povdras  St..  New  Orleans  13. 
HarFilms,  Inc.,  600  Baronne  St., 

New  Orleans.  Since  1915. 

•  MISSISSIPPI   • 

Herschel    Smith    Company,    119 

Roach  St..  Jackson  110. 
Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  BIdg.,  Memphis. 
Tennessee    Visual    Education 
Service,  416  A.  Broad  St.,  .Nash- 
ville. 

•  MKGI.MA   • 

(^lapitol  F'ilm  &  Radio  Co.,  Inc., 

19  W  .  Main  St.,  Richmond  20. 
!*tational    Film    Service,    202    E. 

Cary  .St.,  Richmond. 
Tidewater  .'Xudio-Msual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 

51371. 


•    ARKANSAS   • 

DfiiKH'rat    Printing    and    Litho- 
graphing Co.,  Little  Rock. 
Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 

MIDWESTERN    STATES 

•  ILLINOIS   • 

.\meri<aii   Film    Registry,  24  E. 

Eighth  Street.  Chicago  5. 
.4ssociation  Films,  Inc.,  79  East 

Adams  St..  ('hicajio  3. 
Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 
Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 
Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave..  S.E.,  Cedar  Rapids,  Iowa. 
Ryan  Visual  Aids  Service,  517 

Main  St.,  Davenport. 

•   KANSAS-MISSOURI   • 

Kansas  City  Sound  Service,  1402 

Locust  St.,  Kansas  City  6,  Mo. 
Erker    Bros.    Optical    Co.,    610 

Olive  St..  St.  Louis  1. 
Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5. 

•   mCHIGAN   • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 

Detroit  1. 
Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 
Capital  Film  Service,  224  Abbott 

Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 
Atademy  Film  Service  Inc.,  2300 

Payne  Ave.,  Cleveland  14. 
Carpenter  Visual  Service,  Inc., 

13902  Euclid  Ave.,  East  Cleveland 

12,  Ohio. 
Fryan  Film  Service,  3228  Euclid 

Ave.,  Cleveland  15. 
Sunray  Films,  Inc.,  2108  Payne 

Ave..  Cleveland  14. 
Jam  Handv  Organization,  Inc., 

310  Talbott  Building,  Dayton  2. 
Twyman    Films    Inc.,    400    West 

First  -Street,  Dayton. 
M.    H.    Martin    Company,    50 

Charles  Ave.,  S.  E.  Massillon. 


•   WISCONSIN  • 

R.  H.  Flath  Company,  2410  N.  3c 
St..  .Milwaukee  12. 


WESTERN    STATES 


•   CALIFORNIA   • 
Donald  J.  Clausonthue.  1829  N 

Craig  Ave..  Aitadena. 
Coast  Visual  Education  Co.,  562( 

Hollywood  Blvd.,  Hollywood  28. 
Hollywood    Camera    Exchange 

1600  N.  Cahuenga   Blvd..   Holly 

wood  28. 
Jam  Handv  Organization,  Inc. 

7046  Hollywood   Blvd.,  Los  An 

geles  28. 
Ralke  Company,  829  S.  Flower  St. 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  Beverl; 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc.,  351  Turl 

St.,  San  Francisco  2. 
C.    R.    Skinner    Manufacturini 

Co.,  292-294  Turk  St.,  San  Fran 

cisco  2. 

•  COLORADO  • 

Home  Movie  Sales  Agency,  28  E 

Ninth  Ave.,  Denver  3. 

•  OKLAHOMA   • 

Vaseco,   2301    Classen,  Oklahoma 

City  6. 
H.    6.    Davis,   522   N.   Broadway 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Bostoi 

Ave.,  Tulsa  5. 


•   OREGON  • 

Moore's  Motion  Picture  Service 

306  S.  W.  Ninth  Ave.,  Portland  5 

•  TEXAS   • 

Association  Films,  Inc.,  1915  Live 

Oak  St..  Dallas  1. 
George  H.  Mitchell  Co.,  712  N 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    242£ 

Guadalupe    St.,     Phone    8-5717 

Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


CANADA -FOREIGN 

\u(liii-\  isiial  Supply  Companjy 

Toronto  General  Trusts  Building, 
Winnipeg,  Man. 
Distribuidora  Filmica  Veneio- 
lana  De  16.MM.,  S.A.,  Apartado 
706  Caracas.  Venezuela,  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION  SERVICE 
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lU   S  I  N  E  S  S    SCREEN     M  A  t;  A  Z  I  N  E 


Business  Screen  llelerenee  Shell 


iontent  Analysi.s  of  the  1951-52  General  Motor.-  ViUu  (latalo;: 

I'ral  types  listed  uilli  the  desrrip- 
lions  is  reeimiinended.  l-'our  of 
ihese  iiiotioii  pietures,  a  series  by 
Dr.  Alfred   I'.  Haake  on  a  "BirdV 


^iiK  r.iTKRATiiu:  of  the  film  in- 
rliides  tin-  many  eurreiil  catalogs 
If  active  motion  picture  spmisors. 
I'ne  of  the  best-ktiown  of  these  is 
|ie  General  Motors  library  and  the 
lection      of      inlerestinf;      fdnis     it 

I  intains: 

•  tt         • 

ENKRAL  Motors  Catalog  ok  Mo- 
tion Pktijres.  Complete  1051 
-52  lisiinp.  Twelfth  F.dition.  68 
pages.  Free.  General  Motors  Cor- 
poration (see  below  for  address- 
es). 

*  •        • 

Classified  for  speedy  reference 
nd  selection  in  an  attractive  cata- 
)p  in  color,  the  18  motion  pictures 
urrentlv  available  from  the  Gkn- 
KM.  Motors  Film  Liukary  are 
es<  ribed    first    in   capsule   sentence 


Eye  View  of  Economics,"  are  avail- 
able without  charge  only  to  schools 
and  colleges,  and  are  rented  by 
iillier  organizations  directly  from 
Dr.  Haake.  126  N.  Prospect  Ave., 
Park  Ridge.  III. 

Throughout  the  catalog,  set  off 
in  a  box  below  the  description  of 
each  film's  i-ontents  is  basic  in- 
formation iiti  sound  and  color,  run- 
ning lime  and  shifiping  weight.  An 
alphabetical  listing  of  all  titles  is 
given  in  a  separate  index,  and  an 
approximate  parcel  post  rate  scale, 
by  states,  appears  on  the  inside 
back  cover.  th<iugh  films  arc  shipped 
express  collect  unless  otherwise  spe- 
nd then  in  detail,  with  abundant  cified.  Users  pay  transporta  tion 
lustration  bv  scenes  from  the  pro-      charges  both  ways. 


actions.  .Among  the  titli's  are  a 
undicr  which  have  won  awards,  as 
worded  iti  the  Production  ^  ear 
look  issue  of  Business  Screen 
1\(.\ZINE   (Issue  2,  Volume  12 1. 

.\s  noted  in  a  foreword,  selec- 
ions  should  not  be  baseil  enlirelv 
pon  the  classification,  as  many 
roductiiins    dovetail   two   or   more 

oiips.  The  wide  coverage  is 
hown  by  the  headings  of  the  nine 
;roiips:  Safety.  How  It  Works, 
tehind  the  Scenes  of  Industrv. 
'rogress  F'ast  and  Future.  The 
{unian  .Side  of  Industry.  Home 
Jcononiics.  Sports,  General  Sub- 
ects,  and  Special  Purpose  Films. 

Of  special  interest  to  plant  train- 
llg  [irogram  direitors  is  the  second 
[roup,  with  four  "ABC"  films. 
Tiese  are  The  ABC  of  Internal 
Mmhustion^  The  ABC  of  the  Aula- 
while  Engine,  The  ABC  of  the 
tiesel  F.npine  and  The  ABC  of 
ianil  Tools.  The  four  additional 
irodui  lions  in  this  category  are 
"Hesel  the  Modern  Power.  Har- 
\€s.^eH  l.iphtninp.  Where  Mileage 
iegins.  and  Bnxir  I'rinri/ilef  of  l.u- 
iriration . 

The  Special  Purpose  Films,  it  is 
Minted  out.  ucre  made  to  <lo  a 
pecial  job  for  certain  age  or  occu- 
Wlion  groups,  and  limitation  of 
howings   to   audiences   of   the   gen- 


In  a  foreword.  Vice  President 
Paul  Garrett  says  reports  from  the 
field  attribute  the  ever  widening 
use  of  General  Motors  films  in 
schools  and  colleges  and  by  busi- 
ness and  civic  organizations,  church 
groups  and  clubs  to  the  fact  that 
the  productions  pro\  ide  entertain- 
ment as  well  as  instructive  informa- 
tion. 

.As  all  General  Motors  motion  pic- 
lures  are  with  sound,  users  are 
cautioned  against  attempting  to  run 
them  on  a  silent  projector.  Instruc- 
tions are  pasted  inside  the  fiber 
film  mailing  case. 

Following  are  the  (ieneral  Mo- 
tors Film  Distribution  olTices  and 
the  territorv  each  covers:  General 
Motors  Corp..  .508  San  Francisco 
Bank  Bldg.,  405  Montgomery  St., 
."^an  Francisco  4,  Calif.,  for  requests 
from  Arizona.  California.  Colorado, 
Idaho.  Montana.  Nevada.  New  Mex- 
ico.. Oregon.  I  tab.  VI  ashington  and 
\\M>ming:  General  Motors  Corp., 
Department  of  Public  Relations, 
1775  Broadway,  New  York  City  19. 
for  exhibitors  in  Greater  New  York 
City  and  Long  Island:  and  General 
Motor'*  <!orp..  Department  of  Pub- 
lic Relations  Film  .'section,  (ieneral 
Motors  Bldg..  Detroit  2,  Mich.,  for 
all  other  slates  and  that  part  of 
New    ^  ork    not    mentioned    above. 


FILM 

SCKAICIIKS 
HKMOMJ) 


For   ov«r   o   d«cad«,    pien*«r%   In    Scrotch 
Rfffnovol.     Rvjuvvitatlon,     ond     Pr*«»fva- 
tion    of    eld.    ii*w,    and    ut«d   Atiti. 
Continued    p«lron«9«    by    Uading    bui!n*ii 


film 


firmi.  uni*arifti«i.  film  librari««,  «rvd  oth«r 
film  uiart,  «n«lti  to  th«  «ucc«iiful  ratulti 
«•  «r«  «ch<aving  In  procetiing  th*ir  I4itim. 
ISmm  Ofiqin«lt,  Kodachrom«i.  N«gati*«t 
«nd    Print*. 

fmr  fmll   Imformafloit,    writ* 
boetfef  IS. 


«•    fnr 


\  11  h  I  II.M  TECH  My  IE  INC.    21  w.  4m  $1 .  new  yom  it.  n.y 


WORLD'S  LARGEST 

LIQUIDATORS  AND  RETAILERS 

SPONSORED     •     TELEVISION      •      INDUSTRIAL 
INSTRUCTIONAL  ond  ENTERTAINMENT 

/6ffuft,   Scuuu^  ^Ct^H^ 

We'll  |)j>  casli  lor  >i>ur  uillidruuii  lOiiim.  uiiind  priiiN 
and  UM-d  projectors.  I.fl  us  know  wtial  yi>ii  have.  Tliejr 
value  liidav  may  surprise  you!  Any  quanlity  —  luie  or  a 
tlicHisand! 

BLACKHAWK  FILMS  INC. 

»  DIVISION  Of  [AS1IN  PICruRlS 

DAVENPORT,    IOWA 

iLlLilLiilLilLiiLlLiJLiLiL 


SALES  •  SERVICE  •  REIVTALS 

35  mm.  •16  mm. 

€AMERAS«MOVIOLAS*DOLLYS 

Complete  Line  of  Equipment  for  Produetion  AvaiUble  for  Rental 

Mitchell:  s<5tandard  -  Hi-Speed  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  •  Shif  cover  -  Eyemos 

Maurer:  16  mm.  Cameras 

Moviola:  Editing  Machines  •  Synchronizers 

SPECIALISTS  IN  ALL  TYPES  OF  CAMERA  REPAIR  WORK.  LENSES  MOUNTED 


(TflfneRfl  €ouipm€nT  (^.B-^  i 


roK  umutUM  nommtmB  use 

FAMOUS    SCIENCE   FILMS 


16  mm  — color-  townd 

"^4  af  CrtatUn" 

40   mtn 

"V»i<«  •(  tli«  D««p" 

JO    m.n 

"Dwtl  •t  Ottfiny" 

4t    mm 


EnfOr'd  br  '«'i>>om  m  t<Noo>t 
chwfcKoi,  ctwbi  om4  tftdvtrtf 
Pof  COMplot*  doicnptton  o' 
'Koto  fUlNt.  t9ptw%t  of  Aw9Vlt. 

'  910.  ICDIOOK  o't<U  foot 
■«g  t^o  fU<ni.  anrf  otfdroit 

•*  ftl-»  doolor  n««toil  row. 
-O'l  towpon  NOW. 


I 
I 
I 
I 
-^1 


produced  by  Dr    Irwin  A    Moon^ 
MOODY   INSTITUTE   OF   SCIENCE 

.•\\  ailable  on  rental  throughout  the  United 
.States  and  Canada.  Kmploying  lapse-time 
photography  and  photomicrography,  the 
films  delve  into  the  marvels  of  creation. 
These  unique  motion  pictures  illu.strate  God's 
wisdom  and  power  and  man's  detiendence 
upon  Him. 

Educational  —  inspirational 

r--- ----------- - 

I  Don  H    Pmtfn.  Otrodo*.  film  O^fmffm^mt 

loodv  ••bU  tntHivio.  lYO  N    la  toll*  Si  .  CImc*««  10.  M 


^l00*0   t«Mi 


id  ^M   Mlof^o'ion  >o 


|N.C*ftS  pmtHt} 

riT  » 

r<^*.t 

•  TATC 

ft  ^ 

N  I    M  n  F.  R     «    •    \  I )  I   I    M  K     12.1931 
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MORE  THAN   7,500  BUSINESS   FILM   SPONSORS 
REGULARLY  READ  BUSINESS  SCREEN  MAGAZINE 


Alcoa's  Visual  txhibils 


(  CO.NTIN  I,  K  II    l-lliiM    v\i,l.    I  II  I  It  I  \-SK  \  KN  I 

Iradic:  proper  grniipin^  of  di^phiN  ilrms  liy  sul>- 
jcct:  display  nrraiifiiMiifiil  >o  llial  ciicli  rouinl 
would  liinc  ail  opporluiiily  to  s|iid\  ihc  ilciiis 
ill  uliicli  llu'V  were  iiiosi  iiilercsird:  adi-qiiatf 
lighting,  signs,  and  idonliiit-alion  to  attract  in- 
torpst  to  definite  olijcetives:  trained  personnel 
lo  stimulate  interest  in  and  explain  the  various 
items  on  display:  an  in(|uiry  card  system  for 
proper  follow  up:  the  eooperalion  of  manufac- 
turers of  end  use  products  in  pro\  iding  samples, 
complete  information,  and  special  attendants 
for  products  in  their  field;  adequate  training 
of  personnel  to  stress  the  puMic  relations  value 
as  well  as  the  sales  value  of  the  effort:  and,  the 
use  of  Alcoa's  institutional  films  hy  the  Fair 
management  in  the  Fair's  own  theater  schedule. 

Puhlic  Kelations  Resiilt>  Kxcelleiil 

The  above  project  proved  very  worthwhile, 
brought  in  hundreds  of  inquiries,  and  helped 
Alcoa  establish  a  fine  relationship  in  the  states 
and  areas  in  which  the  exhibits  were  shown. 
The  display  units  were  so  designed  that  they 
could  be  used  and  reused  for  other  show  pur- 
poses, such  as  trade  show  exhibits,  public  rela- 
tions demonstrations,  college  and  school  as- 
sembly |)rogranis.  teaching  sessions,  etc.,  through- 
out the  balance  of  the  year.  As  a  result  of  the 
interest  shown  during  the  Fairs  this  equipment 
is  now  scheduled  by  individual  distributors  for 
use  as  far  ahead  as  1952.  Several  of  the  features 
have  been  used  on  television,  and  programs  of 
this  type  are  constantly  coming  up.  Invitations 
have  been  received  for  use  of  the  materials  in 
educational  displays  from  coast  to  coast.  The 
equipment  is  kept  constantly  in  top  condition 
and  ready  for  immediate  scheduling  at  all  times. 
The  first  cost  has  already  been  covered  through 
use  in  the  State  Fair  program.  By  rotating  the 
areas   to   be  visited,   the   equipment   is  still    new 


New  Subjects  from  British  Scene 

♦  1  wi)  new  2U-minute  16min  sound 
films  from  British  Information  Serv- 
ices have  to  do  with  water,  but 
there  the  similarity  ends.  One.  A 
Sailor  Is  Born,  produced  for  the 
Admiralty,  describes  the  making  of 
a  man  of  the  fleet,  first  on  a  train- 
ing ship,  then  on  maneuvers.  The 
other.  Every  Drop  lo  Drink,  was 
made  for  the  London  Metropolitan 
Water  Board.  It  describes  the  puri- 
fication process  and  the  pumping 
system.  Each  film  rents  for  S2..S0. 
For  purchase,  write  BIS  at  30 
Rockefeller  Plaza.  New  York  City 
20,  or  the  nearest  branch  office. 


HOT  SPLICERS! 

Giiswold  Hot  Sphceis 
$65.00 

^'our  Griswold  Splicers,  Model*  R2 

and    Ri    converted    to    Hot    Splicer 

S40.00 

Camera  Equipment  Company 

1600  Broadway.  N.  Y.  19.  N.  Y. 


"Kk.mt  \~  li  V ■if.ertation  slury 

was  a  jcatiirr  altruilion  on  iIik  minialurr  ilnve-ini 
screen  in  Alcoa's  visuulized  display.  Produced 
l)\  Wild  in  p  Picture  Productions.  Inc.  ; 

in  sections  not  previously  visited.  The  souno 
equipment  has  been  used  in  a  number  of  trade 
shows,  and  the  film  equipment  is  kept  con- 
stantly on  the  move. 

As  a  result  of  our  experience  in  the  above.| 
we  recently  remodeled  our  exhibit  at  the  Chi- 
cago Museum  of  Science  and  Industry  to  com- 
bine Theme  Center  fl  and  Theme  Center 
|2  into  one  large  display  known  as  Aluminum 
on  the  Farm.  The  motion  picture  equipment 
and  a  continuous  tape  recorder  unit  coupled 
by  a  lock-in  relay  control  provide  daily  service 
at  the  Museum  on  the  same  principles  which 
proved  out  so  well  in  the  State  Fair  tour.  The 
miniature  theater  always  attracts  a  capacity 
crowd  and  interest  is  held  throughout  the  entire 
picture.  The  equipment  is  also  so  designed  that 
when  withdrawn  from  the  Museum,  it  can  be 
divided  into  tw<i  separate  units  for  further  road 
show  use. 

Films  Prove  Real  Attraction 
The  role  of  the  motion  picture  and  other  vis- 
ual material  in  this  series  of  Ale<ja  exhibits  was 
incalculable.  P'or  a  personal  and  added  education 
on  these  techniques  as  Alcoa  has  developed  them, 
the  reader  is  invited  to  visit  the  company's  dis- 
play at  Chicago's  Museum  of  Science  &  Industry 
in  Jackson  Park. 

Otherwise  \ou'll  have  to  wait  until  next  sum- 
mer— chances  are  that  \ou"ll  see  an  .\lcoa  show 
at  the  big  state  fairs.  Just  look  for  a  crowd  . 
that's  a  sure  sign.  W' 


V4CUUII14U 


Business  Firms,  librories.  Advertising  Com- 
panies, Film  Distributors,  etc.,  Vocuumole 
Corporotion  offers  quick  relief  for  film  heod- 
ocfies. 

BY  TAKING  OVER  COMPLETE 
FILM   HANDLING   PROBLEMS 

•    FILM  PROCESSING 
•  CLEANING 
•  REPAIRING 
•  SHIPPING 
•  STORAGf 
All  bookings  promptly 
filled 

i7wiiii.'.r\]«w.iiJ»n«"»tffi><M.'ii'.m'M:ii 


If    only    o    lingl* 

r»«l       or       monv. 

Vocuumal* 

will      i«rv«      you 

wall.      Wfil»    for 

informotion 

NOW. 

ONLY    BYRON 
CAN    MAKE 
COLOR-CORRECT 

PRINTS 


color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color- f^or  feet 

colfrt-correct 

cojlor-correct 

c&for-correct 

CO  htzCorjMt' 

color-correct 

color-correct  "X"'?" 

color-correct 
color- correct 

color-correct 
color-correct 

color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 


\ 


*    TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,    n.w. 
Washington    7,   d.   c. 
dupont    1800 


24    hour    service    on    answer   prints 


'eer 


*VJ1~' 


.t  1'  lKiVJ«t»«!3^J^~ 


'^J^^. 

^^^'^J' 


riSUALIZATIONS     •      PRESENTATIONS      •      EDUCATIONAL     MOTION     PICTURES      •      SLIDEFILMS      •      TRAINING     ASSIS' 

NEW  YORI  19  V,"^"'     ■'^N.  D.C.  6  P1TTSBUHGH2:  DETROIT  U  DAYTON  2  CHICAGO   1  LOS  ANGEU 


USINESS  SCREEI^ 


V  )  ■» 


Ji*«P*:  !.^'  ■  ■■'. 


». 
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\mnM  BUYER'S  filllllE  Til  UUALIFIEII  FIL/V1  I'RmilirEliS 

sEnvi.\i;  i\iiusii(\  •  mmhaiha  •  i;uvfcii\vitM 


on   your   8,000,000th   MIXMASTER 


"Double  Featured" 


on    Television   and 
in   Theatres 


Su^ea^  chooses  ATLAS  because  ATLAS  is  FIRST  in  SERVICE 
and  CREATIVE  ABILITY!    The  Atlas  Production  Department  is 
known  for  its  "deadline  dependability."     Complete  editorial, 
stage,  studio,  and  laboratory  facilities  housed  in  one  building 
mean  QUALITY  CONTROL  and  EXPEDITING  of  productions 
from  script  to  screen! 
May  we  show  you  some  of  our  recent  productions? 


TLAS  FILM  CORPORATION 

ESTABLISHED  1913  i 

J  1  SOUTH  BOULEVARD  -OAK  PARK,  ILLINOIS      •      CHICAGO  TELEPHONE:  AUSTIN  7-862jif, 


What  price 

MORALE? 


WE   SEE  by  the  papers  that  the  scientists  are 
developing  electronic  calculators  to  evaluate 
production  methods. 

We  think  this  is  all  to  the  good  but  not  enough. 
Because  the  Key  Factor  in  any  successful  operation 
is  Morale! 

A  step  in  the  right  direction,  we  submit,  is  a  train- 
ing program  that  will  visualize  to  supervisors  cer- 
tain fundamentals  of  good  management.  For  ex- 
ample, the  importance  of  not  criticizing  employees 
in  the  presence  of  others  ...  of  generously  giving 
credit  where  credit  is  due  ...  of  quickly  resolving 
misunderstandings  before  they  have  a  chance  to 
grow. 

Caravel  has  made  many  training  films  of  this 
type.  One  in  particular— "It's  Up  To  You"— was  pro- 
duced for  Associated  Merchandising  Corporation.  It 
is  being  used  effectively  by  leading  department 
stores  with  sales  in  excess  of  $1,500,000,000.  De- 
mand for  the  film  increases.  The  Department  of  the 
Navy  has  purchased  60  prints,  the  Bell  Telephone 
System  more  than  100. 

We  would  like  you  to  see  this  film— as  evidence 
of  what  we  can  do  to  help  build  morale  throughout 
your  organization.  A  request,  on  your  business  let- 
terhead, will  bring  you  a  print  for  preview. 


CARAVEL 


730        FIFTH        AVENUE 


FILMS,  INC. 


NEW      YORK    'TEL.      CIRCLE      7-6110 


A  New  DeVi'y  I6111111  Pi*«jecloi'  Engineered  lor  6usine»^ 


FOR  FIELD  OR  FACT0I1 
OFFICE  OR  SHOWROOA] 
IT'S  THE  NEW  DeVRYLITE 


»i  fi 


The  1952  creation  of  DeV'ry  precision  enji;ineerin'^ 
lew  DeVnjlitr  "5" .  .  .  designed  to  meet  the  specifii 
1)1  hiisiiicss  and  iiidiistrs  for  a  trnK  porlalile  sinijl' 
hii;h-fidcht\    Ifinnn  sound  projector.  In  one  sic 
streamed  compact  case  tliis  durable,  easv-to-iise  pi  > 
serves  audiences  up  to  30()  (or  larger  audience 
optional  extra  loudspeaker).  Weighs  only  32'i  y 
complete  with  self-contained  loudspeaker  and  m\\\> 


The   DeVnjIite   "5"  challenges   comparison    witlim 
existing  single-case  sound  projector  in  tlie  low  |)  « 
field.  To  SEE  IT.  .   to  HEAR  IT  PERFORM.      i 
realize  its  matchless  \  alue.  Price  complete  with  [ 
tive  case  cover .  .  .  oiih'    $^Q^00 


Direct- Beam  Sound  for  Audio  Perfecltn 

A  special  feature  of  the  new  DeVrvlite  "5"  is  its  , 
nent  front-mounted  (within  the  case)  6"  speaker' 
"beams"  high-fidelitv  soimd  direct  to  the  audienc 
case  ser\es  as  a  "natural  sounding  hoard".  .  .an 
tion  in  speaker  mounting.  Hear  it! 


—AND  FOR  REVIEW  ROOMS 
ITS  THE  INCOMPARABLE  OeVry  "PRO" 

Here's  the  producer's 
OWN  16mm  sound 
projector— gixnn);  pos- 
itive assurance  of 
high-(|iialitv  picture 
and  sound  reproduc- 
tion wliich  is  vital  to 
every  16mm  pro- 
ducer, particularly  of 
lolor  films,  at  their 
\er\-  first  screening  in 
review  rooms.  The 
DeVry  "PRO"  is  the 
identical  JAN  (Joint 
.■Vrmy-N'avy )  16mni 
'•.piipnient  developed 
hy   DeVry  to  meet 

previously    unattainable   standards    of    perfonnance. 

The  "PKO"  further  assures   maximum  protection  of 

irreplaceable  films.  Write  today  for  KHKK  iO-p^iur 

brochure  with  complete  details. 


DfA'RY  Corporation  HS  Z 

1111  Armitagc  .Avenue.  Chicago  11.  111. 

I'd  like  to  receive  the  following 

□  DeVrylite  "5"  literature       □   Personal  denioastra. 
tion  of  tin-  DeVrylite  "5". 

n  20-Page  brochure  on  l)eVr>-  I6iniii  "PRO  "  sound 
equipment. 


Na 


Company:- 
Addre>s 


12-Poiiil  Siiperiorily  Clieck-Lisl  of  llie  Vc'l/xcfUte 


a 


Sliow  lEmm.  Sound  Films 


Enjoy  sound  tilm»  run  at 
the  precise  speed  of  24 
frames  per  second — true 
speed  for  flutter-free  sound 


Sepaiate 


Microphiinc  and  record 
lurntahlc  pick-up  permits 
use  of  projector  alone  as  a 
public  address  system. 


Reptoduces  All  Sound  Tracks 


<S) 


You  obtain  lifelike  sound 
from  BOTH  Variable  Area 
and  \ariablc  Density  sound 
tracks — without  adjustment. 


Show  16mni.  Silent  Films 


Enjoy  flickerless  silent  mov- 
ies run  at  the  required  speed 
of  16  frames  per  second.  All 
you  do  is  "flip  a  switch". 


No  Electric  Current  ProUea 


Opcr.iles  ellicientiv  on  AC 
or  DC.  25-60  cycle.  105-125 
volt  lines.  Saves  the  cost  of 
a  converter 


Q® 


Enjoy  Longer  Film  Shows 


Project  2(KK)  ft.  of  film  with- 
out reel  change  or  special 
attachments  —  for  sound 
shows  nearly  one  hour  long. 


Add  Voice  to  Movies 


p; 


Plug  in  a  microphone  and 
add  voice  commentary  to 
silent  films  through  the  pro- 
jector's sound  system 


Aidieoce  Size  Screeninis 


Optical  system  accommo- 
dates a  wide  choice  of  lenses 
and  lamps  to  meet  any  case 
of  audience  and  screen  size. 


aa 


Accommodates  large  Speakers 


You  can  substitute  the 
standard  speaker  with  8 or  12 
inch  speakers  for  increased 
audience  coverage. 


% 


Enjoy  Music  Wl  fi 


I 


Connect  a  rccorijfl 
and  add  music  f 
ground  to  films  ili^ 
projector's  sound"* 


Show  All  Sound  iM 


You  get  supcrl^  >  nJ 
16mm.  originals.  4 
16mm.  prints  fril 
oricinals  without.  ti< 


Sale  PtojeclclM 

The  motor-po", 
system  autoni.i 
winds  film  wil 
safety.  No  chan 


DeVry  Corporation 

1111    ARMITAGE   AVENUE    •    CHICAGO    14 


^T  ROLAND  REED  PRODUCTIONS,  YOUR  D\ 


BUYS  MOTION  PICTURES,  NOT  OVERHEAD! 


ua 


is  something  that 
cannot  be  argued  into 
a  motion  picture 
or  promised  into  it. 
It  must  be  built  there. 
If  it  is  lacking, 
the  finest  sales  talk 
in  the  world  won't 
act  as  a  substitute. 


.  .  .  located  in   Hollywood,   with   a 

resulting  economy  of  operation  .  .  . 

Roland  Reed  Productions  puts 
MORE  of  your  motion  picture 
dollar  ON  THE  SCREEN  than 
any  other  quality  producer! 


In  selecting  a  producer,  these  factors 
are  of  prime  importance  to  you: 


'^^^* 


The  finest  aaing  talent  in  Hollywood 
including  many  name  players, 
provides  perfect  casting  for 
p..i.„.i  Reed  pictures. 


Our  writers,  directors,  and  techniciacu 
have  a  wealth  of  experience 
developed  from  many  years  of  t^Jr 

Uiiming  in  major  Hollywood  studio^s'^ 


Some  of  the  many  oulilandimg  clients  terveJ 
repealedly  by  RoUnd  Reed  Produclioni  art: 


We  use  the  best  equipment  in 
our  prtxiuctions.  With  many 
modern   suges   available,    we 
can  produce  quality  pictures 
at  great  savings  to  you. 


t  in  ^ 


UNITID  HATIS  mil 
INTEINATIONAl  SIIVER 
HANDARD  OIL  OF  CAUF. 


WESTINOHOUSE 
STEWART  WARNER  CORP. 


FORD  MOTOR  COMrANT 


AMERICAN  TOBACCO  CO.        CAIVERT  DISTIllERS 

We  produce  pictures  anywhere.  Let  ut  help  you 
plan  your  film  program.  I'hcrc  i>  no  obligation. 


PrtxJuicM  of  GENERAL  MILLS   ABt  irlouwn  »ho». 

"TrouSIc  i»uh  fjiihcr.  ■  ^urnnjc  June  and  Siuart  Ff»in 

.   .   .    PRtKlER    &    C.AMHLES   ABC      BtuUh    Shorn. 

warrmit  Louik-  Bt.i*ir*  .  .  .  «nd  STERLING  nRl'GS" 

AH<        M\M»r\     ThtJirr.      ^tjrrmc    lorn   (i>n«J\ 

275   So     Beverly   Drive   •    Beverly   Hills,    CoUfornia 


l»S2    PRODUCTION    REVIEW 


THE   MEASURE   OF   AN   INDUSTRY 

•^  The  23  pages  of  husiness  liliii  producer 
listings  wliicli  begin  on  Page  51  of  this  Second 
Annual  Prochiction  Review  Issue  carry  de- 
tailed inforuiatiun  on  116  companies  special- 
izing in  the  jiroduction  of  motion  pictures, 
slidefilni-  and  other  forms  of  audio-visualiza- 
tion in  the  I  nited  States,  liiere  are.  in  ad- 
dition, the  listings  of  nine  similar  companies 
in  Canada. 

25  other  concerns  did  not  provide  the  full 
reference  details  required  hy  this  puhlica- 
tion  for  a  complete  listing.  Two  more  have 
just  entered  the  husiness  as  of  the  first  of 
the  year.  The  U.  S.  total  of  all  listings,  which 
we  consider  to  he  a  fair  approximation  of 
the  size  of  this  special  field,  is  143  companies. 

Equally  important,  we  have  conducted  the 
first  statistical  research  on  the  physical  size 
of  this  field  from  the  standpoint  of  total  em- 
ployment, dollar  volume,  and  related  activ- 
ities. On  pages  45  and  46  we  reveal  the  pre- 
liminary result'^  of  this  research  efTort.  Thus, 
we  helieve,  hoth  the  field  and  ourselves  as- 
sume a  definite  character  as  to  size  and  po- 
tentialities. Any  husiness  capable  of  produc- 
ing $45.(XMMMX)  worth  of  highly  useful  tools 
is  worthy  of  respect  and  trust.  We  are  equal Iv 
proud  of  the  fact  that  the  creative  efTorts  of 
the  producers  have  snvod  livt'x.  injliiptirod 
attitudes  for  botti-r  rolations  brlivpon  our 
felloiv  Americans  and  increased  the  produc- 
tivity of  the  most  jiriMluctive  nation  on  earth. 

The  pror-pect,-  of  the  future  are  riih.  Ilio 
promise  more  than  the  rewards  of  monetary 
profit  to  the  producers  invidved.  Tlicv  liring 
to  all  who  parti<'ipate  in  the  better  filin>  of 
liie  future  the  deep  satisfaction  of  aitling 
mankind  a^  much  and  perhaps  more  than 
any  tool  of  idea  communication  now  at 
hand   for  our  convenient  use.  If 
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ORE  THAN  .'iOO.OOO  somul  |>roj«Ttors  are  iio\*  in  n-jjiilar  ami 
fr«'<jiiriit  us«'  in  Ann'rica.  showinj;  16nini  motion  piftur«'s  to  srlf- 
(*(|uipp4-il   an(li«-nr«-s  that   liav«-  tr«-l)l«-<l   in   tin-   past   «l«-(*a<l«-. 

As  tlu'se  audiences  have  increased,  tht're  has  been  a  natural  cpiiek- 
eninfi  of  interest  in  motion  pictures.  Also  tlu're  is  a  {jrowing  tench'ncy 
toward  {jreater  selectivity  on  the  basis  of  subject  matter  and  manner 
of  presentation. 

Wilding  welcomes  this  clearly  expressed  desire  for  more  skiliiully 
produced  pictures  on  more  vital  themes.  Last  year.  36  of  our  produc- 
tions were  shown  to  18.507,722  persons  in  these  volunteer  audiences; 
and  that  excludes  other  millions  wh<)  were  influenced  by  Vt  ildin<»  pic- 
tures on  television  and  in  showinfjs  to  personnel  for  sales  trainin<r  or 
ind<tctrination. 

We  are  proud  that  as  audiences  become  mure  selectivi'.  they  select 
more  W  ildin<;  pictures. 


^DETROIT 
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A  NEW  ERA  in  color  slide  fi 


J'if/efHy       wconomu 


•  Jloaarrirdmf 


J/ 1 5 
'^/i-irorfj/or 


^  ntarfirome 


Criifi  ,i30lcr 

(any  size) 


Eastman 

Color 

Negative 


with 

Automatic 

Masking 


Eastman 

Color 

Positive 


Slide  Film 

Release 

Print 


■^    You  prepare  your  original  art  or  color  shots  .  .  .  any  subject,  any  color  method. 

^^  We  (or  you)  photograph  thfm  on  the  new  Eastman  Color  Negative  (with  its 
,_>^  built-in  Automatic  Masking    )  making  as  many  negatives  as  the  print  order  will 


require. 


q)    We  make  color-corrected  Release  Prints  on  the  new  Eastman  Color  Positive. 

That's  all!  The  prints  are  ready  for  projection  with  color  more  faithful 
than  any  you've  ever  seen. 

/     This  process  permits  superimposed  captions  anywhere  you  desire. 

C^   Complete  uniformity  is  assured  because  this  is  a  straight-forward  negative-positive 
=-^    system  with  all  colors  produced  in  a  single  developing  step. 


•^/r''^/^  before  such  perfection  in  color  slide  film  by  any  process  at  any 
price!  Like  most  great  inventions,  this  provides  a  method  that  is  better 
and  cheaper. 


Mosking;  Eastman  Color  Negative  it  the  only  3Smm  color 
film  that  automotically  ond  without  error  corrects  for  the  im- 
perfections of  the  color  image.  Without  masking  you  can't 
have  faithful  color  duplication  of  color  originals.  The  intrica- 
cies of  masking  would  take  a  year  to  discuss;  with  Eastmon 
Color  Negative,  this  discussion  is  unnecessary. 
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A  Division  of  Republic  Pictures  Corporation 
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959  Seward   •   Hollywood  38,  Calif.   •   HO.  9-1441 
1740  Broadway  -  New  York  19,  N.  Y.  •  JU.  6-1700 
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GUIDED     llm   MISSILES 


GUIDED  lilf  MISSILES  are  doing  so  manv  jobs  >o 
well,  because  the  producers  are  specialists  in 


Market  Analysis 
Internal  Relations 
Public  Relations 
Manpower  Development 

IMI   THK    SliUTIO.V   tn  |.r<.bl.ni-.   in  tl..-.-  ti.-M-  ihro.iub 
tlif  visual  media. ..  motion  }>i<tiirr>.  -liddilni-.  t«'l»'vision 


iUIOED  111"!  MISSIL 


ES 
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THE 


F  S  C  R  E  E  N 
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TiiKSE  Closing  Lines  are  wriiirn  at  press- 
time  as  BlSINKSS  ScRKK.N  (■i)ni|)iles  the 
largest  issue  in  its  tliirteeii-vear  puhliea- 
ticri  history.  'I'liis  i-.  entirel)  a  slalT-written 
fiul>lii'atioii,  liased  on  many  weeks  of  painstaking 
research  among  the  several  hundred  companies 
listed  in  various  directories  and  by  every  other 
conceixahle  source  as  engaged  in  business  film 
production.  \X^  L'.  S.  listings  are  included. 
The  result  provides  an  accurate  review  of 
studio  facilities  and  principals  in  the  United 
States  and  Canada.  Our  basic  prerequisite  for 
an  unqualified  listing  was  the  inclusion  of  "re- 
cent productions  and  sponsors"  as  reference  data 
for  the  prospective  sponsor  in  addition  to  a 
resp<insible  inventory  of  physical  facilities  ac- 
tually  available. 

The  advertising  pages  of  this  issue  broke  an- 
other publication  record  as  we  publish  the  larg- 
est volume  of  display  advertising  ever  carried 
in   an   audio-visual  publication. 

The  fact  that  this  advertising  volume  climbed 
to  record  proportions  without  pressure  or  pro- 
motional effort  is  worth  noting  because  it  re- 
flects the  selling  power  of  Business  Screen 
which  these  reputable  suppliers  of  films,  equip- 
ment and  services  now  accept.  Their  faith  is 
justified  by  the  appearance  of  Business  Screen 
on  the  desks  of  every  top  business  executive 
concerned  with  film  and  equipment  purchases. 
But  it  is  also  verified  by  the  solid  labor  of 
staff  workers  who  helped  compile,  edit  and 
proofread  the  countless  thousands  of  printed 
lines  which  make  up  our  editorial  pages.  For 
the  inevitable  degree  of  error  in  such  a  task,  we 
offer  this  pre-publication  apology.  Supplemental 
data  is  scheduled  to  appear  in  the  following 
issue  and  will  correct  and  amplifv  any  errors  or 
omissions  which  human  failings  recount.         R' 


Fdilorial  Fpaturfs  in  the  yexl  Month 
*  Issue  Two  of  this  current  volume  is  the 
"Awards  Issue"  of  Business  Screen  in  which 
we  will  feature  the  films  honored  bv  the  Free- 
doms Foundation  as  well  as  the  film  selections 
of  the  Public  I  lilities  Advertising  Association 
made  this  month.  There  will  also  be  a  "time 
and  place"   calendar  on   all   U.  S.   and   foreign 


\ 


A  Word  of  Deiliciition 

This  largest  issue  of  any  audio- 
visual journal  published  in  the  I  .  ."^. 
an\  time  is  dedicated  to  the  creative 
and  technical  people  who  made  pos- 
sible the  outstanding  business  films 
now  attracting  million-fold  audiences 
to  this  medium.        (Detrenrs  photo) 


film  festivals,  association  film  awards  and  our 
own  selections  of  outstanding  film  programs  in 
recent  years. 

We  hope  to  bring  you  another  picture  story 
of  the  new  Audio-Visual  Center  at  the  Kimberly- 
Clark  Corporation.  Case  histories  of  current  film 
programs  will  resume  next  month  in  our  usual 
thorough  detail  plus  a  s{iecial  film  listing  seilinn 
designed   for  (|uiek   reference   use. 


Internationul    Film    Festivals   Floiior 

"Pictures  of  the  Year"  From  U.  S. 

■*■  Thanks  to  the  kind  efforts  of  Irene  A.  Wright, 
(!liairman  of  the  Review  Committee  and  a  veteran 
member  of  the  V.  S.  State  Department  we  have 
received  the  official  reports  on  U.  S.  participa- 
tion in  the  annual  film  festivals  held  at  Edin- 
iiurgh   and    Venice   this   past    year. 

A  significant  omission  in  these  programs  is 
the  active  partici|)ation  of  many  outstanding 
V .  S.  business-sponsored  films.  We  hope  to  en- 
courage the  interest  of  both  producers  and  spon- 
sors for  the  recognition  achieved  through  these 
screenings  as  well  as  the  improvement  in  U.  S. 
particij>alion  which  would  result  from  more 
contributions  by   U.  S.  companies. 

Besides,  the  handsome  citations  given  at  both 
Kdinburgh  and  Venice  to  all  films  accepted  for 
scr<'ening  make  handsome  reailing  on  oflice  and 
studio  walls.  These  documents  are  something 
to  see! 

U.  S.   Parlici]iation   at  Kdinburgh 

The  5th  International  Edinburgh  Film  Festi- 
val, held  in  that  Scottish  city  August  19  to  .Sep- 
lendier  ').  1951.  was  a  gathering  place  for  the 
films  of  2fi  nations.  2().(HMI  people  attended 
the  screenings  and  the  Festival  period  repre- 
sented an  excellent  opportunity  for  film  makers 
of  the  world  to  discuss  their  common  interests. 


Elliott    A.    Macklow    of   the    Fish    and    Wild 
Service,   r.   S.   Department   of   Interior,   was 
oliicial    I  .   S.   delegate. 

The  outstanding  I  .  S.  business-sponsored  f 
.screened  was  Ford's  colorful  American  C.owb 
shown  in  the  section  on  countries  and  pco| 
Of  the  'M\  v.  S.  films  shown.  4  were  of  Cove 
iMi-nl  origin.  These  productions  included  The 
(.eniro  Story  (  Navy  I  :  Einhryuloiiy  oj  Hun 
behavior  (NavyJ;  Indian  Lije  in  Mex 
(Slate I  ;  and  The  Story  oj  Menhaden  I  Interio 

Of  the  non-government  films  also  sho' 
three  were  theatrical  in  origin  although  do 
mcntarv  in  content.  Disney's  Beaver  Vai 
and  Lnited  Production  of  Americas  Or 
McBoinp-Boing  are  well  known  to  cinema-go 
interested  in  short  subjects.  The  Golden  Tu 
lies,  a  Marih  of  Time  review  of  Ameri<an 
from  1918  to  19.'^().  comprised  original  foot, 
and  was  ba.sed  on  a  study  made  by  histori 
Frederick  Lewis  Allen   and   Samuel   W.   Bryt 

The  fourth  subject  was  Navajo  and  this  i 
its    world    premiere.     The    70-minute    film 
made    b\     Bartlett-Foster    Productions    and 
Edird>urgh  report  states  the  film  displays  "d 
feeling  and  great  understanding  as  it  relates 
resentment  a  little  Navajo  boy  bears  toward 
white  man  and  his  civilization." 

Other  L.  S.  films  included  Lament,  Drums 
India.  Japanese  Family,  The  Steps  oj  Age  (M 
tal  Health  Film  Board  I,  The  Hard  Core,  i'l 
puru,  A  Gold  Rush  Story,  Monarch  Butler 
Make  Up  jor  Girls,  Julius  Caesar,  Battel 
Degas,  The  Thinnest  Slice,  The  Earlh  Sin 
Loony  Tom,  the  Happy  Lover,  Mother  s  D 
Coney  Island.  Bird  Hunt,  and  Squeak  the  Sqt 
rel.  Many  of  these  are  educational  subjects 
tered  in  that  special  classification. 

U.  S.  Films  at  the  V'enice  Festival 

Films  originating  in  the  United  States  w 
numerous  at  the  12lh  International  Exhibit 
of  Cinematographic  Art.  held  at  the  Lido.  Veni 
Italy  on  August  8  to  September  U)  last  ye 
The  great  majority  of  these  receiving  cert 
cates  of  participation  were  scientific  in  natu 
mostly  on  medical  subjects,  with  15  U.  S.  fil 
shown  in  that  category.  13  of  these  were  G 
ernment  productions  and  only  2  from  priv 
sources. 

The  best  known  of  these  was  Brav  Studi 
Guard  Your  Heart.  Among  theinedical  do 
mentary  films  Aphasia  received  a  first  prize 
the  section  on  medical  films,  under  the  subs 
tion  of  films  on  neuropsychiatry.  It  is  a  V 
erans"  Administration  subject.  Three  other  V 
erans"  Administrati<Mi  films  were  screened 
similar  areas. 

Paul  Ibiefler's  Salmon,  Lije  Cycle  oj  the  So 
eye  was  screened  in  the  natural  sciences  sectil 
as  were  Your  Enemy,  the  Grasshopper  ( I  SD  •' 
and  The  story  oj  Menhaden,  a  U.  S.  De])arlmit 
of  Interior  entry. 

I  nion  Local,  a  U.  S.  Department  of  St  > 
|>roduction  was  the  only  U.  S.  entry  in  the  fill 
of  "techniques  and  work"  which  would  encc 
pass  business  and  industrial  films  from  the  U.f 
if  an)  were  entered.  The  nearest  thing  to  it  >}• 
a  British  entry,  from  Shell  Oil.  titled  The  A- 
lory  oj  the  Helicopter  entered  in  the  field 
"mechanics."  It  would  be  interesting  to  coj 
(CONTINUED      ON      PACE      EIFT?f 
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THE  MAGIC  CYCLE 

There  is  modern  magic  in  such 
developments  as  Kelvinotor's 
revolutionary  new  MAGIC  CYCLE 
automatic  defrosting  system  — as  well 
OS  in  the  color  film  that  makes  its 
operation  clear  and  understandable 
to  refrigerator  salesmen. 

The  MAGIC  CYCLE  was  produced 
in  record  time  by  our  Animation 
Department,  utilizing  our  new 
animation  crane  (below),  one  of  the 
finest  in  the  16mm  field.  Here  is  a 
perfect  application  of  the  animation 
technique  for  presenting  a  compli- 
cated technical  story  in  an 
understandable  and  compelling  way. 


REEVES 


SOUNDCRAFT 


r»NLY  MANUFACTURER  OF  RECORDING  MEOrA 
wfl  20  YEARS'  EXPERIENCE  IN  SOUND  RECORDING 


ANNOUNCES  rtW  PRODUCTS .  .  . 

NEW  DEVELOPMENTS.  .  . 

NEW  ERA  IN  MAGNETIC  SOUND 


NEW 


IMPROVED  SOUNDCRAFT  TAPE 

Only  Sounrnft  SPN  mignelir  rerorditiK 

tape  with  improved  formulition  has  thrsr 

new  exclusive  features.  Available  in 

all  standard  sizes. 

UNIFORM  COATING  THICKNESS  ,„  produce 

the  ultimate  in  sound  fidelity. 
PRECOATED  BASE,  BUFFED,  SURFACE 
LUBRICATED  |q  aogure  smooth,  curl- 
free  operation,  uniform  output  le\cl  and 
high  frequency  response,  plus  years  of 
extra  service. 


NEW 


SOUNDCRAFT  5  DRAWER  CHEST 


PERMANENT  FILING  CABINETS  _  „i,h  five 
drawers,  constructed  of  durable,  lined 
boxboard,  containing  625  or  12S0  ft.  sizes, 
at  no  extra  cost.  Only  Soundcrafi  can 
make  this  offer. 

BUILD  A  BEHER  TAPE  LIBRARY.  Recordings 
of  fine  artists,  sound  effects,  memorable 
events  can  now  be  conveniently  filed  with 
the  aid  of  this  new  cabinet. 


NEW 


MAGNASTRIPE 


Only  Reeves  SOLNUCR.AFT  makes  Magna- 
Stripe',  the  most  revolutionary  develop- 
ment in  movie-making  since  'talkies.** 
Putting  Magna-Stripe  on  motion  picture 
film  is  a  new  process,  deveJoped  by 
Reeves  SOUNDCRAFT.  Now,  for  the  first 
time,  a  magnetic  sound  track  can  be 
bonded  to  motion  picture  film  instead 
of  or  in  addition  to  the  photographic 
soun<J  track. 
NEW  ERA  IN  MOVIE  MAKING  jhanks  to 
Magna-Stripe,  sound  movies  can 
now  be  made  almost  as  quickly, 
easily  anfl  inexpensively  as 
silent  films.  Magna-Stripe  sound 
tracks  are  far  superior  in  tonal 
quality  to  most  professional  tracks. 
NEW  USES  FOR  OLD  FILM^^,^  y„^  f^„ 

add  Magna-Stripe  sound  tracks 

to  old  films,  black-and-white 

or  color,  at  small  cost.  Sound 

tracks  can  be  edited,  revised, 

translated  into  different 

languages  .  .  .  erased  and  changed 

as  easily  as  you  change  your  mind. 

*Trod«inork  by  R««vsi  Soundcraft  Corp. 


10  East  $2nd  Street    New  Yoric  22.  N.  Y. 

RECORDING  MATERIALS    PERFECTED 

AND  MANUFACTURED   .:] 
BY  RECORDING  SPECIALISTS 

[~j   f  I   ,Pjtos«  *r(le  Reeves  Soundcrafi  for  addilionel  information.  J^ 


A   BUSINESS    FILM   REFERENCE   AND    RESEARCH  LIBRARY   AT  YOUR   SERVICE 

Write  today  for  complete  details  on  the  Film  Guide  services  have  tiow  been  improved  to  tiieet  your  needs. 
Library  and  the  Business  Film  Bookshelf  Services  Address:  Film  Guide  Library,  Business  Screen,  150 
available  to  subscribers.    These  economical  reference        E.  Superior,  Chicago  IL    Write  today — don't  delay! 


New  Government  Catalog  Lists 
50,000  Copyrighted  Films 

♦  Till-  Library  of  Congress  reit-ntl 
issued  otic  of  ihc  most  valuahlc  fib 
reference  books  published  in  man 
years.  This  new  publication  i.s 
nionuinentul  1,256-pagc  catalog  th{ 
lists  more  than  50,000  mot  ion  pit 
tun.-s  registered  in  the  eopyrigl 
oflicc  from  1912  through  I'J.W.  Ei 
titled  .MoTio.N  Pictures,  1912-193'. 
the  catalog  contains  much  inforim 
lion  that  has  up  until  now  liee 
availalilc  only  after  prolonged  r< 
search  in  the  files  of  the  copvrigF 
oflice. 

As  time  ])asses  and  old  producin 
companies  and  their  films  are  foi 
gotten,  this  volume  will  become  ir 
creasiiigly  valuable  as  a  referenc 
book  on  films  and  film  history.  Th 
information  given  about  each  fill 
includes,  insofar  as  possible,  ih 
title,  date,  producitig  com[)an\ 
sponsor,  information  about  the  pul. 
li.'hed  work  on  which  the  tilni  \va 
based,  physical  description,  credit' 
claimant  and  date  of  copyright,  an 
the  author  of  the  film  story.  Th 
material  for  the  entries,  which  ar 
lifted  alijliabetically.  was  obtainei 
maiiilv  from  the  record  books  i 
the  copyright  office,  the  original  aj; 
plications  for  the  registration  of  th. 
copvright  claim.*,  and  descriptiv 
material  that  was  supplied  at  th 
time  the  films  were  registered 

The  cumulative  catalog  has  a  2i 
page  index,  which  lists  the  individ 
uals  and  organizations  associate<; 
with  each  motion  picture,  and  :' 
"Series  I^ist,"  which  provides  th> 
name  of  the  copyright  claitnant  am 
the  title  and  date  for  each  motioi 
picture  of  a  series.  .\ny  parlicula 
film  ma\  be  located  in  a  variety  o 
wavs--bv  title,  producing  company 
copyright  claimant,  alternate  title 
name  of  the  work  on  which  the  filn 
was  based,  series  title,  author  o 
the  film  story,  sponsor,  and  releas 
ing  or  distributing  agents. 

Motion  Pictures,  1912- 19S9  i 
the  first  publication  in  the  cumula 
ti\e  series  of  the  CaT.4LOC  OF  Copv 
ki<;iit  Kntries.  Work  has  startei 
on  a  supplementarv  volume  that  wil 
cover  motion  pictures  copyrighte< 
in  the  years  1940  to  1949.  Tlies< 
two  cumulative  volumes  and  thi 
subse(|uent  semiannual  issues  o 
Motion  Pictures  and  Filmstrips  it 
the  regular  series  of  the  CaT.\LO( 
OK  Coi'VRI(;iit  Entries  will  consti 
lute  a  comprehensive  bibliograph) 
of  I'liited  States  motion  picture: 
from   1912  to  date. 

The   volume,   which    is   buckram 
bound,   may   be  purchased   for  $11 
from  the  Copyright  OITice.  Librai 
of  Congress.  Washington  2.5.  D.  C 
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BUSINESS    SCREEN    MAGAZINI 


TOP 


coitus  from 

EXPERIENCE  and  SHOWMANSHIP 


Only  al  Jerry  Fairbanks.  Inc..  can  you  ^cl 

'^C  .  .  .the  same  writers,  directors,  cainerainen  and  ti-rluiiiiiius  wlio  have  produred 
tlii-alri<'iil  pirtiiri'-  for  Puraniount  relraM'  for  iiinn-  than  15  year». 

'^C  Hollywood's  foremost  talent-Mirli  stars  as  Kirhard  Carlson,  Virginia  Bruce, 
Hiitli  Hii— -I'v.  Diana  l.\iin.  Don  DeKorc.  Barrv  Fit/,;;iTald.  Kddic  Bracken, 
Billii-  Biirkr  lia\i-  a|ij|t;are<l  in  our  roniincriial  |M•l■!.^•n^ation^. 


■^f    \\\<-  |i,aenti-d  anil  exclusive  time  and  money-savinf;  Multi-Cam  jirocess  which 
lias  revolutionized  televisi«m  jiroj:rani   filniin<!  and  now   i>  uvailalde  for  rom- 
,  mercial  pictures. 

•^C  The  same  ^uidin<:  experts  that  have  won  for  llir  >tiidiii  \\mi   \ca(l>Mii\    \war<l?< 
for  liest  theatrical  short  sul)je<-l-. 

•^f   A    "one-stop"    service    for    your    indii«lr\— pon-ored    pirliires.    teli'vi<ion    film 

programming  and  video  spot  acli\iti<>.   (Jerry  Fairbanks.  Inc.  is  the  nation's 

leading  producer  of  television  films  as  well  as  the  country's  foremost  producers 
of  tii|>>;uality  commercial  pictures!. 

■^f  The   patented    .unl   exclusive   Duoplane   pro  ess   which    niakc'-    it    po»ildc    for 
animals  to  talk  on  lln-  -inen. 

■^C    Molt-  than  I'y  years  experienn-  in  i-\ri\   phas<-  of  making  nuality  commercial, 
theatrical  and  television  motion  pictures.  (  rifijiialled  color  pliotography  and 

"'major  -ludio"  animation  an<l  proiliiction  facililio. 

^C    More  for  llii-  ilollar  on  titr  siri'fii  and   lop-fli^hl  viiliTliiinnniil  lli.it  -elU. 


THE  BEST  COSTS  NO  MORE  AT... 


JlA/vo^ 


vM  C/ouL/Sh  cMJt\i4  ^yAiLxi 


6052       SUNSET       BOULEVARD 
HOLLYWOOD     28,      CALIFORNIA 


EW  YORK 


CHICAGO 


CLEVELAND 


DETROIT 


ATLANTA 


HOLLYWOOD 


1  he  oldest  a) id 
most  exfyer/eined 
i6m?n  Jihn  Uthoratory 


MGM  Previews  "Wild  North"  First  Feature  Produced 
With  New  Ansco  Color  Negative-Positive  Film 


44 


YEARS  AGO 

(long  before  Thedo  Bora 

became  famous 

as  the  "Vamp"), 

Hollywood  Film  was 

serving  major 

producers! 


II  was  1917 

when  Thedo  Bora 

storred  in 

"Cleopotro" 


Of  all  the  existing  film  laboratories,  only  Hollywood  Film 
can  point  to  a  history  of  outstanding  leadership  since 
1907!  In  that  time,  we've  developed  the  finest  production 
facilities,  plus  a  "know-how"  that  assures  you  highest  qual- 
ity prints  at  reasonable  prices.  Our  modem  electronic  con- 
trols eliminate  notching,  make  splices  invisible,  provide 
brilliant  sharp  definition,  and  guarantee  perfectly  bal- 
anced color  prints.  Try  us  and  see.  You  will  be  delighted 
with    the    results.    Send    us    your    NEXT    laboratory   job. 

Immediate  service  and  prompt  delivery  of  any 
quantity.  Lowest  prices  consistent  with  fine  quality. 
Quotations  gladly  given.  Write  for  free  lab  price  list. 

COMPLETE    16MM    LAB    SERVICE 


•  Negative   Developing 

•  Reveriol   Processing 

•  Reduction    Printing 

•  Contact  Printing 

•  Kodachrome  Reproductions 

•  Free  Editing  Rooms 


•  Release   Prints   in    i.oiu( 
or    Black-and-white 

•  Edge  Numbering 

•  Free   Projection  Service 

•  Free  Storoge  Vaults 

•  Shipping  ond   Receiving  Service 


HOLLYWOOD  FILM  ENTERPRISES,  Inc. 


6060    SUNSET     BLVD. 


HOLLYWOOD     2  8.    CALIF. 


•¥■  I  lie  Anscn  l)i\i>iiiii  nf  OcniTdl 
Anilini-  &  Film  Ciir|)c>ruli(iM.  in  ro- 
ii|)('ruli()n  wilh  Mclro-Cioldwyn- 
Maycr.  (Iciiionslralcd  the  first  fea- 
ture film  made  with  the  new  Ansco 
Color  .Negative-Positive  process  laist 
niiitilli  in  New  York.  The  movie. 
Tile  llilil  .\urlh.  is  primarily  an 
<iut(l()<ir  adventure  film,  but  |>ro- 
jecled  liack^rounds  and  all  types  of 
optical  eflccls  were  used,  thus  dem- 
onstralin'T  the  versalililv  of  the 
new  process  and  its  apjjlication  to 
all  types  of  color  cinematography. 
The  major  advantages  of  the 
process  are.  aside  from  faithful  col- 
or reproduction  and  great  sharp- 
ness and  definition,  that  processing 
can  be  accomplished  by  other  than 
the  manufacturer's  own  laborato- 
ries, that  the  new  material  makes 
filming  a  relativelv  lower  cost  oper- 
ation and  that  standard  black  and 
white  equipment  may  be  used  for 
photography  and  processing. 

Xo  Direct  I6inm  Filming 

Tlie  .3,5niiii  camera  film  used  is 
Ansco  Color  Negative  Type  8-1.3.  It 
is  a  multilayer  film  and  can  be  used 
in  any  standard  35mm  motion  pic- 
lure  camera.  The  process  is  not 
available  for  16mm  filming,  but  re- 
duction 16mm  color  negatives  may 
be  made  on  Type  246  Ansco  Color 
Negative  Duplicating  Film  and  then 
printed  on  Type  24iS  16mm  posi- 
tive color. 

Ansco  Color  Negative  Type  843 
has  an  exposure  index  of  16  in  day- 
light or  standard  studio  arcs  suit- 
able for  color  work.  This  allows 
considerable  depth  of  field  and  re- 
sultant sharper  definition  in  both 
foreground  and  background. 

3.Snini  Release  Printing 
Release  prints  in  35mm  may  be 
made  on  Ansco  Positive  Type  848 
directly  from  the  camera  negative. 
Special  effects  can  be  readily  intro- 
duced by  printing  se|>aralion  posi- 
tives on  Ansco  Color  Duplicating 
Negative  Type  846.  The  resulting 
dupe  negative  is  then  intercut  with 
the  master  color  negative  for  re- 
lease printing  on  Color  Positive 
Type  848. 

The  processing  of  the  film  does 
not  re(|uire  elaborate  ami  expensive 
equipment.  Standard  h  \>  process- 
ing machines  with  minor  modifica- 
tions may  be  used.  Proicssing  of 
the  negative  lakes  but   ')(l  niiiiuto. 

Due  to  ils  llexibilih  in  liaiiilling 
ai.d  relalixely  fast  processing  the 
new  Ansco  Color  Negalive-I'osilive 
process  has  definite  advantages  h>r 


U!^f  in  ncMsreel  or  business  fi 
pniduction.  The  first  newsreel  pi 
lographed  and  printed  in  the  nc 
Ansco  color  was  Royal  Vuil,  pi 
duced  by  .Associated  S<:reen  Ne' 
of  .Montreal  and  recording  the  i 
cent  visit  of  Princ(rss  Elizabeth  ai 
the  Duke  of  Kdinburgh. 

The  application  of  the  process 
commercial  and  educational  pi 
ductions  has  several  interi-sting  f. 
ets.  Not  only  can  35mm  col 
prints  be  made  direct  from  t 
camera  original,  but  also  35ir. 
black  and  white  prints  may  be  o 
tained  from  it.  The  same  35ni 
original  can  Ix?  used  to  obta 
16mm  reduction  prints,  both  co 
and  black  and  white. 
♦        •        • 

AAAA  to  Hold  Annual  Meeting 
in  West  Virginia  Early  April 
♦  The  thirty -fourth  annual  meetii 
of  the  .Amkkic.^n  .Associ.ation 
Advertising  Agencies  will  be  he 
April  3.  4  and  5  at  the  Greenbrii 
White  Sulphur  Springs.  West  V 
ginia.  it  was  recently  announce 
As  it  was  last  year,  attendance  w 
be  limited  to  375.  maximum  nui 
ber  of  guests  the  hotel  can  accoi 
modate.  \^'hether  media  and  adv« 
tiscr  guests  can  he  invited  rcmai 
to  be  decided,  awaiting  resersatio 
by  member  agency  people. 

-A  meeting  of  AA.AA  council  ai 
chapter  governors  will  be  held  pi 
ceding  the  convention  on  April 
The  1952  annual  dinner  will  tai 
place  on  the  evening  of  Frida 
April  4. 

Plans  for  the  annual  meeting  a 
in  charge  of  the  operations  cot 
niittee  of  .A.AA.A's  board  of  dire 
tors,   headed   by  Louis   N.   Broc 

MAY    of    YolNG    &     RlBICAM.     Ini 

.New    ^Drk. 

#        •        • 

American  Management  Assn.  Mee 
♦  The  Annual  Personnel  Confe 
ence  of  the  American  Manageine 
Association  is  being  held  at  CI 
cago"s  Palmer  Mous«»  currently  t 
February  18-20th.  One  unit  in  tl 
Workshop  is  concerned  with  films 


You  can  buy  titles  for  less  thcL 
KNIGHT  QUALITY  sells  for,  bil 
you  cannot  get  greater  value  \ 
any  price.  That's  why  our  titli| 
cost  less  in  the  long  run. 

THE  KNIGHT  STUDK) 

34IE.  Ohio  Street.  Chicago  11.  Illino.'^ 
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Sound JiasieliS . 


AS    RECENTLY    EXPANDED 


ITS  TELEVISION  FILM  DEPARTMENT,  IN  ORDER  TO  ACCOMMODATE 
AN   INCREASING  VOLUME  OF  BUSINESS. 

We  are  today  in  a  better  position  than  ever  to 
offer  that  wide  experience  and  those  special  skills  so 
essential  to  the  production  of  outstanding  T\'  films. 
William  Forest  Crouch  has  joined  our  organization 
as  TV  executive  producer-director.  With  a  record  of 
2(X)  T\'  films  in  the  last  three  years,  he  adds  much 
to  our  wealth  of  experience. 

We  ha\c  a  combination  of  creative  ability  and  sound 
craftsmanship  which  assures  to  \ou  not  only  "know- 
how"  but  also  "can-do"  and  "get-done." 
Whatever  your  product,  whatever  your  problem, 
will  you  let  us  add  your  productions  to  a  long  list  of 
successful  T\'  films,  a  few  of  which  are:— 

1847  Rogers  Brothers.  . .  Vowng  6  ^uhicam 

Maxwell  House  Coflee Benton  d-  Bowles 

Best   Foods Benton  d-  Bowles 

Old  Gold Lennen  6-  Mitchell 

Flamingo  Orange  Juice William  Estij  Comfwntj 

Shadow  Wave McCann-Erickson 

Plymouth  Automobiles S.  W.  Ayer  O  Son 

SiUercup  Bread N.  W.  Atjer  6-  Son 

Sealtest  Ice  Cream N.  \V.  Axjcr  O  Son 

Plav'tex  Girdles Foote,  Cone  6-  Bclding 

Kaiser-Henr)  Jr U'.  H.  Weinlraub  6  Co. 

Royal  Lace  Paper Kicscwcttcr  Associutes 

Ivor\'  Soap Compton  Advertising 

C:risco Compton  Adirrtising 

Drene Compton  Advertising 

Warner  Girdles C.  J.  ImHihIu-  i-  Co. 


WE  HAVE  A  LOT  OF  GOOD  IDEAS.  WHEN 
YOU  ARE  PLANNING  YOUR  NEXT  TV 
FILM    JOB,     LET    US    TALK    WITH    YOU. 


Souna  Jiasicfis,  anc. 

165  WEST  46TH  STREET  —  NEW  YORK   19  .  .  .  PHONE  PLAZA  7-6600 
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MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 
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Houston-Fearless 
Equipment 


ki 
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AUTOMATIC 


MODEL  22 

DEVELOPER 


Model  22  is  a  portable  developing  machine  for 
l6mm  black  and  white,  negative,  positive  or 
reversal  film. Operates  in  daylight. Capacityupto 
60  feet  per  minute.  Self  contained,  entirely  auto- 
matic, easy  to  operate.  Complete  refrigeration, 
re-circulating  systems,  air  compressor  and  posi- 
tive temperature  controls.  Moderately  priced. 


HOUSTON 
FEARLESS 


Today's  demand  for  faster,  Dctter,  more  aeper 
able  processing  presents  an  excellent  opportunity 
for  local  laboratories  in  every  community.  Hous- 
ton-Fearless equipment,  standard  of  the  motion 
picture  industry  in  Hollywood  and  throughout 
the  world  for  20  years,  makes  it  possible  for  you 
to  offer  processing  service  in  your  locality  that  is 
days  and  weeks  ahead  of  "out  of  town"  schedules. 
Houston-Fearless  processing  machines  handle  the 
entire  job  from  camera  to  screen  with  each  step 
under  fully  automatic  control.  Quality  of  work  is 
unsurpassed.  Take  advantage  of  the  need  for  this 
service  in  your  community.  Write  for  informa- 

iremcnts '■ — ■   -  ■  i"..' — : — '■  '■'  .'^  > 


DEVELOPING  MACHI 


ERS  •  COLOR  DEVELOPERS 


•  COLOR  PRINTERS  •  CRANES  •  DOLLIES  •  TRIPODS  •  FRICTION  HEADS 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

"\\  oilt/'s  largest  iiijyiiijiicliircr  of 
motion  picture  processing  equipment" 


FOK   BKTrF:R  SH()\\.■^   \  >V.  TIIK   \l  DIO-MSl  AL   PROJKC 1  U»MS  IS    HANDHOOK 
*    .Many    large    U.S.    busirie»s    firms    now    iijic    iln- 
Audio-Visual    Projectionist's    Handhonk     In    train 
i-in|)loyf«>    |ir<ijfr(ii>iiists.     This    gra|ihi('    illuslratcd 


niatuial  tonlains  slcp-bj -sle|)  li-sson;-  on  gootl  show- 
Mianship;  sells  at  only  $1.00  per  copy,  postpaid. 
Order   todav    from   Rl'slvKss  Scrkkn.   ChiiaRo   11. 


Film  Council  of  America 
Elects  1952  Boord  Member 

■¥  Ni-H  iin'in|ii-|>  cliH  li-d  |.. 
Iiourd  of  directors  of  llie  I 
Coij.NciL  OF  Amkkica  have  I 
announced  by  Flovdi 
I{|«i(iKKit.  rliairmati  of  tli. 
lii.iird.  frmii  llic  CliicafK.  li- 
(|uarler>. 

1/1  aitord  i\itli  tin-  provi-i 
of  the  recently  amended  • 
stitution  ihret-  metiibers  i 
si-lc(ie<l  liy  the  national  alii 
re|)r(-!.entati<>n.  six  meiiibi-i 
the  local  film  eouncils.  tliri  • 
llic  sustaining  mernlierslii|i 
by  the  constituent  meMii>er~ 
and.  in  addition,  three  meni: 
at  large  v»ill  !«»  cho.s«'n  al 
first  board  meeting. 

National  afTiiiate  memhir 
is  ojien  to  nim-profil  orgai 
lions,  national  in  sc'>|>e.  \t  I 
employ    audio-vibUal    matei 

.Sustaining  membership 
open  to  individuals,  corii 
ti<ms.  firms.-  or  organlzai 
interested  in  llie  pro(lu(  1 
distribution,  or  use  of  an 
\isual  materials. 

Constituent     meml>ershi|' 
composed  of  non-profit  orj; 
zations  or  any  department,  d 
sion.     or    section,     national    i 
sroite.  and  priinarib  roneen  I 
with    the    use.    distribution    r 
production  of  audio-visual 
terials  for  educational  purp' 

Board   members  chosen  fi 
the   afliliate    inembersbi|>   «■ 
H(il>ert  Disraeli.  American  I 
isli  committee:  L.  Robert  •' 
National   Assficiation  of  M,i 
faclurcrs:     M.    Starr.     Inter 
tionai  Ladies*  Garment  Vi'orl 
Union.    Representing  the  I 
film  council   group:   Dr.  11. 
Kaullman.  Denver.  Colo.:  S. 
Tavlor.    (jarv.    Ind.:    Miss 
Racbford.  Los  .Angeles.  Cali 
M.  Sunder.  Hamilton.  Ontcn 
Mrs.  L.   V.  Demarest.   New 
N.    J.:    and    Miss   B.    Land 
Kansas  City.  Mo. 

Selected  from  the  constilii'  i 
organizations:   represent inf; 
American   Library    associal 
Margaret  Rufsvold  of  the  I 
ana  I'niversily  Library  sclio 
Canadian    Film    Institute, 
don   Adamson.  executive 
tary:     NAVA.    D..nald    Wh^ 
executi\e  \  ice  pn^ident:   M 
J.  J.  Mcl'hcrson,  executive  - 
retary;  and  NUEA,  J.  0.  K 
ler,  Pennsybania  State  Coll' 

Sustaining  rnemberslii|)  ' 
resenlalives:  one-year  li 
John  Flory.  Kastman  Km. 
Company:  two-year  term:  \\ 
ler  Colmes.  Encyclopaedia  I 
tannica  Films:  threc-vear  ti' 
W.  A.  Moen.  Hell  an.l  lb'> 
Company. 
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Many  machine  operations  in  a  modern  industrial  plant  are  so 
rapid  even  the  eye  can't  follow.  Time  and  motion  studies  by  usual 
methods  often  fall  short  of  the  needed  exactness. 

Because  accurate  analyses  can  mean  the  difference  between 
profit  and  loss,  many  plant  engineers  now  depend  on  movies  taken 
with  Bel!  &  Howell  precision  equipment. 

The  experience  of  the  Ramsey  Corporation  is  only  one  of 
many.  The  extraordinary  pi-ecision  with  which  Bell  &  Howell 
cameras,  projectors  and  accessories  are  built  make  them  ideal  for 
all  industrial  needs. 

Basic  for  industrial  use... 

The  IGiiim  T0-T.\1.  .sii.nwi  here,  is  built  both 
for  heavy-duty  and  precision  work.  7  accu- 
rate film  speed.s  especially  for  time  study 
500.  730,  1000,  1500,  2000,  3000  and  4000 
frames  per  minute.  Accurate  spring  drive. 
Adapted  to  take  electric  motor.  The  wide 
variety  of  accessories  for  this  camera  make 
it  ideal  for  any  industrial  purpo.se.  Special 
projectors  for  lime  study  u.se  also  available. 

You  buy  for  life  when  you  buy  . 


Bell  &  Howell 


••••••< 


How  Ramsey  Corporation  solved 
vexing  time  study  problem . . . 


Ramsey  Corporation  of  St.  Louis,  makers  of  auto- 
motive piston  rings  and  expanders,  needed  depend- 
able analyses  of  certain  machine  operations  as  a 
basis  for  piece  rates.  Usual  observational  methods 
produced  unsatisfactory  results. 


With  the  cooijeralion  of  Bell  &  Howell  engineers, 
lime  studies  were  then  made  on  film  using  Bell  & 
Howell  equipment.  The  result  was  the  establishment 
of  piece  rates  satisfactoi-y  to  ail  concerned.  The 
visual  analy.ses  al.so  led  to  a  number  of  improve- 
ments in  operational  methods.  Shown  is  William  A. 
Vogler  of  Ram.scy  Corporation  exhibiting  time  study 
film  to  group  of  employees. 


BOOKLET  SHOWS  HOW  MOVIES  AID 
IN  TIME-MOTION  STUDIES 

T*or  out  ond  ..nd  i 

Bvll   &   Howell  Compony 

7108  McCormick  Rood.  Chicago  4S,  III. 

Gentlfmen: 

Please  send  mc  your  free  b<M.klri 

"Meftiure  Time  Acctiratdy." 
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IN    BISINESS    FILM    PRODICTION 


THE  E.G. A.  Film  Projkct  which  is  eii{iu^c<l 
in  largi-scalf  film  evaluation  srreeiiiiigs 
for  llii-  Tfchiiiial  Assistaiue  Program 
ovt-rscas  will  l>f  loncliiil.-d  at  lli<-  Stale  CUepc 
of  Washington  in  June.  Howard  S.  Kresge.  who 
has  served  as  the  director  of  the  massive  screen- 
ing efforl.  reports  that  approximately  5.(MH» 
films  which  cover  nearly  every  phase  of  agri- 
culture and  industry  in  the  I'.  S.  have  lieen 
processed.  We  agree  that  this  is  prol>al>l>  the 
largest   film   evaluation   project   ever    attempted. 

/.  Slanfont  Smilh   Maiin-d  "  tdninii   of  Year" 

*  .\  former  head  of  the  Visual  Inslruclion  Sec- 
tion at  the  General  Electric  Company  has  just 
been  named  as  the  "Industrial  .Vdvertising  Man 
of  1951. "  These  honors  were  accorded  J.  Stan- 
ford Smith,  manager  of  advertising  and  sales 
promotion  of  the  General  Electric  Company  by 
Indistrial  Marketing  at  a  New  York  ceremony 
on  Feliruarv  18.  Mr.  Smith  is  also  well  known 
to  this  field  as  the  director  of  GE"s  "More  Power 
to  .Vnierica"  program  in  which  visuals  have 
played  a  prominent  role. 

Tin-   Jam    Handy   Organization    Honors    II 
Members  ff' it h  Twenty-Five  Years'  Service 

♦  The  Jam  Handy  Organization  recently  hon- 
ored 11  of  its  members  for  serving  with  the 
companv  for  more  than  2r>  years.  President 
Jamison  Handy  addressed  his  entire  staff  of 
.5(K).  presenting  a  Hamilton  watch  to  those  hon- 
ored for  faithful  cooperation  over  a  2.S  year  span. 


Mull. .rid  (or  lliiir  Mlrran  M'r\  ice  were:  Arthur 
(^rriidahl.  sliilrlilni  dr|)arliiicnl  ictiiu<h  artist; 
Ed  Satorv,  sliilelihn  cameraman;  OliviT  Horn, 
executive  vice-president;  Ruth  Axling,  assistant 
to  the  trc-asurer;  Otto  Siinunich.  director  of  the 
.irl  depailmi-iil;  Max  Sta|ilcfi-l(ll.  projection  serv- 
irr:  Jiirk  Simpson,  iliii'f  rctDiich  arlist  in  the 
>lidelilru  dcparlmetil;  Dorothea  Houdinol.  phot" 
laboratory;  Ford  Pearson,  head  of  the  slidefihn 
department:  Edwin  Seeger,  optical  effects  tech- 
nician in  the  motion  picture  deparlmcnt;  and 
Hugo  Anders,  head  of  the  photo  laboralory. 

The  amiiversary  program  concluded  »ilh  the 
showing  of  the  new  Chevrolet  niolion  picture, 
O'Mara's  C.htiin  Miracle,  produced  by  jam  Handy 
and  slarrin"  Victor  McEagb-ii. 


T.V.  Viewpoint  is  expressed  by  William  G.  Rotve 
f  second  from  left  above)  Carter  Adv.  Agency  v.p. 
during  pre-sliooling  of  Seidlit:  Paint  Co.'s  t.v. 
commercials    at    Sarra,    Inc.    Chicago    studios. 

Is  I'hiTc  Anything  Ia'ss  Than   "Full  Color" 
in   the  Lnngunge  of  Business  Pictures? 
M  Its  a  rare  day  when  a  release  does  not  cross 
our  desk  announcing  a  new  film  "in  full  color." 
We've  been  trying  to  figure  out  how  the  phrase 


New  Chicago  Headquarters  for  Business  Screen 


*  As  of  .\la>  1,  1"J52.  Bl-siness  Screen 
will  occupy  a  complete  building  devoted  to 
its  headquarters  oiierations  and  direct-mail 
division.  7064  Sheridan  Koad  is  our  new 
Chicago    address   as    of   thai    future   date. 


These  new  quarlers  are  located  opposite 
Loyola  Park  on  Chicago's  North  Shore, 
overlooking  Lake  Michigan.  The  move  fol- 
lows a  recent  trend  towartl  decentralized 
localion   of  business  in   the  Chicago  area. 


FACILITIES 
AND  SERVICES: 

Editorial 

tdf.    Design 

Reference 
Library 

Idilrrssing 

Mailing 
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Prodi CER  Policy  Committee  in  session  at  Ki, 
phael  (J.  Wolf]  Studios,  Hollywood.  CloiLwi' 
around  table  (I.  to  r.)  are  James  Moore,  anim^ 
lion:  Arthur  Treutelaar.  production;  MaiDimal 
Macl'hrr.son.  creative  dept.  head;  Mr.  U  olfj 
David  Lurie.  film  editing:  .Sally  .'tssin,  execulii 
secretary;  and  Lester  Johnson,  comptroller.  I I'i' 
lure  story  follows   in   an  early  issue.) 

began.  There  has  never  been  half  or  quart< 
color,  to  our  knowledge,  and  those  who  use  tli 
term  sometinies  refer  to  portions  of  films  as  1h 
ing  in  "full  "  colnr.  so  it  docs  not  ordinariK  di 
tinguish  a  film  all  in  color  from  one  partly  i 
black  and  white. 

Ten  or  fifteen  years  ago.  the  general  puhl 
term  for  color  movies  seemed  to  be  "lerhri 
color.  "  It  didnt  matter  what  kind  of  mo\  ie 
was — home,  industrial  or  theatrical,  if  it  wasn 
black  and  white,  it  was  "Technicolor."  Coi 
sciousness  has  gradually  developed  that  not  a 
color  films  are  processed  by  Technicolor,  bi 
just  the  plain  word  "color"  is  still  not  enougl 
it  must  be  "full"'  color,  according  to  sponsor 
publicitv  people,  anything  less  is  not  goo 
enough.     Let's    name    the    specific    process. 

AVtc  GE  Color  Film  Aims  at  Specific 
Buyers  W  ith  Ri'al  "Accent  on  Accuracy" 
-K  Accent  on  Accuracy  is  another  in  the  not' 
worthy  series  of  General  Electric  product  pi' 
tares  aimed  at  specific  industrial  buyers  ■ 
equipment  This  one  is  made  for  the  utilii 
companies  and  specifically  for  tlie  men  or  di 
partmenls  in  the  utility  companies  responsibl 
for  the  buying  and  maintenance  of  electri 
meters. 

Title  of  the  picture  comes  from  the  theme  thii 
accuracy  is  extremelv  important  in  induslri;i 
instruments  and  machinery,  and  manufaclurin 
accuracy  is  extremelv  important  in  the  prudui 
tion  of  electric  meters. 

Steps  in  the  manufacture  of  the  new  GE  ele< 
trie  meter  are  shown  in  considerable  detail.  Th 
reasons  for  GE's  ability  to  produce  accurate  in 
strumenls  are  given  as:  use  of  specialized  ()er 
sonnel.  use  of  precision  machinery,  and  conlinu 
ous  (|ualitv  control.  Reason  for  buying  the  \\c\ 
GE  meter  is  lut-ause  of  its  reduced  mainlenanc 
cost. 

Often  industrial  sales  films,  made  for  a  spe- 
cialized audience,  are  not  of  much  interest  to  om 
not  in  the  industry  aimeil  at.  But  this  film,  liki 
other  ])iilures  in  this  (iE  series,  is  so  inlerc«lin( 
and  in.struclive  in  itself  that  any  general  audi 
ence  of  men  should  find  it  very  enjoyable.  I  h< 
picture  is  in  color.  40  minutes  in  length,  and  wa? 
produced  on  location  in  the  GE  plants  and  ii 
the  Raphael  (;.  W  olff  Studios.  Hollvwood.         1 
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Serving  Industry ^  Education 

And  Government  .  .  .  . 


At  this  annual  period  of  review,  we  at  Pathescope  wish  to  say, 


^^4Ut^  ^acc 


to  all 
those  who  have  given  us  the  opportunity  to  examine  their 
problems  .  .  .  collaborate  on  solutions  .  .  .  apply  our  creative 
organization  to  the  design  and  production  ot  hlms  whose 
effectiveness  gives  us  much  satisfaction. 


PATHESCOPE      PRODUCTIONS 

THE        PAIHESCOPE        COM    PAN   I        Of        AMEBIC*.       INC 

580   FIFTH  AViNUE,   NEW  YORK    19,  N.  Y. 
PLAZA    7-5200 


PRODUCERS     OF     •     MOTION     PICTURES     •     fllM      STRIPS     •     TELEVISION 


NEW  Beseler 


TEACHING  AID 


Mailed 

FREE 

to  you 
on  request 


F 


OPAQUE  PROJECTION  PRACTICES  is  a  free  service  bulletin;  a  literary 
clearing-house  of  visual  teaching  practices  in  all  grades  and  for  all 

subjects.  It  discusses  many  applications  of  opaque  projection  to  improving  student 
interest  and  understanding.  It  is  a  medium  of  exchange,  between  classroom  teachers, 

relating  to  specific  usages  of  the  opaque  projector  at  all  teaching  levels.  It  is  a 
continuing  study  of  current  information  on  the  growing  place  and  use  of  the 

opaque  projector  in  modern  visual  education.  Its  frequent  listing  of  free  source 
material  alone  is  invaluable  to  teachers  with  limited  budgets. 

Fill  out  and  mall  the  coupon  below,  and  we  shall  gladly  send  you  with 
our  compliments  the  current  Issue  of  OPAQUE  PROJECTION   PRACTICES,  and  mail 
you  regularly  forthcoming  issues. 


THE  NEW 

VU-LYTE 

OPAQUE  PROJECTOR 


CHARLES 


(Sedej&^ 


COMPANY 


J 


csT.    laa* 
60      Bodgar      Avanua,      Nawark      8,      N.     J. 

X  hm    World's    Lorgeif    Monufacriirer    of   Opaque    Pro/ect/on    Equlpmoni 


Editor,  O.P.P.,  c/o   Charlei  Baieler  Co., 
60  Bodgar  Av*.,  Newark  S,  N.  J. 

Plfoie  jcnd  me  without  charge  the  current  luue  of  OPAQUE  PROJECTION  PRACTICES  and  put 
!  on  your  marling  list  to  receive  forthcoming  issues. 


I   NAME 

I 


0^ 


SCHOOL 
DRESS 


I    AD 
I    CITY 


TEACHING  GRADE 


(Home  or  School) 


ZONE 


STATE 
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PROFESSIONAL  EQUIPMENT 
FOR  PROVEN 


PROFESSIONAL  RESULTS 


35inni  BNC    MODEL 


The  Same  Professional 

Features  Whether  You  Choose  A 

35mm  or  16mm 


16mm  PROFESSIONAL 


THE 


Years-ahead  smooih,  posiiive  operation  has 
made  the  (amed  Mitthcll  55mm  Cameras  ihe 
overwhclmlni;  choice  of  maior  studios.  Incor- 
poratini;  the  same  advanced  truly  prolessional 
35mm  features,  the  Mitchell  16'  Profti- 
sional"  Camera  is  bcini;  selected  as  the  stand- 
ard equipment  of  more  and  more  commercial 
producers.  The  hcrita.ije  of  superior  desi>:n 
and  matchless  workmanship  of  Mitchell 
Omeras  is  known  and  proven  each  day  by 
the  creators  of  ihe  uorld's  fimst  films. 


AND  ONLY 


4f/^cAe// 


/$f/fcAe//  Ca^nfera  corporation 

666  WIST  HARVARD  STRUT  •  GLENDALE  4,  CALIFORNIA  •  CABLE  ADDRESS:  -MITCAMCO" 

lASTIlN    IIPIItlNTATIVI:    THIOOOII    AITMAN    .    5H     PIMM    AVINUI    •    MIW    TOIK    CUT    17.    MUIIAT    Hill    J-TOJi 

V^  85%  of  th«  notion  pUturos  shown  in  tiiootros  Ihroufhout  Iho  world  aro  filaod  with  ■  Milckoll 
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REG.   U.   S.  PAT.  OFF. 

GREAT  PICTURES 
SERVE  A  GREATER  AUDIENCE 

Today's  Ever-Widening  Audience  for  good  sponsored  motion  pictures  is  a  trib- 
ute to  the  high  standards  of  production  quality  and  the  popular  interest  in  the 
useful  subject  matter  provided  by  sponsors  and  achieved  for  them  by  the  ex- 
perienced producers  in  this  field. 

A  single  color  motion  picture,  currently  showing,  has  already  reached  more 
than  30,000,000  Americans,  young  and  old.  Other  films  are  rapidly  accumulating 
similar  evidence  of  their  appeal  and  establishing  proof  of  the  potent  force  of 
this  COMPLETE  medium  of  idea  communication. 

Modern  is  proud  to  be  a  member  of  the  sponsor-producer-distributor  team 
in  which  our  nationwide  network  of  27  regional  film  exchanges  completes  the 
cycle  from  "script  to  screen."  More  than  that.  Modern's  unequalled  and  exclusive 
system  of  controls  has  changed  the  entire  aspect  of  16mm  distribution  into  on 
economical,  efficient,  and  certified  pattern  of  measurable  results  for  the  sponsor. 

Because  it  is  less  expensive  to  reach  more  people  via  this  efficient  film  dis- 
tribution network,  to[i-flight  producers  unhesitatingly  recommend  Modern  Talk- 
ing Picture  Service  to  their  clients.  We  will  continue  to  merit  sucli  good  faitli 
by  keeping  pace  with  the  quality  of  their  product  and  the  scope  of  its  potential 
and  constantly  increasing  audience. 


A  Modern  Talking  Picture  Service  representative  is 
conveniently  located  near  you  for  consultation 
and  assistance  on   vour  sponsored  film   program. 


MODERN  TALKING  PICTURE  SERVICE,  mc. 


4S     ROCKEFELLER     PLAZA         • 
140     EAST     ONTARIO     STREET 
6)2      SOUTH      FLOWER      STREET 
143      SOUTH      BROAD     STREET 


NEW    YORK      CITY     2  0,     N.Y. 

•  CHICAGO     11,     ILLINOIS 

*       LOS      ANGELES     17,     CALIF 

•  PHILADELPHIA       7,       PA 


•  JUdson     6-3830 
DEIaware     7-32S2 

•  MAdison    9-212) 
KIngtIey       5-2500 


...  a  measure  of  leadership 

•  •  • 

G.  Gordon  Biggar  Named  Manog 
of  Shell  Oil  Public  Relations 
♦  C.  Gordon  Biccar  was  appoini 
manager  of  public  relations  of  tin 
Shell  Oil  Company,  effective  Ja 
uary    1,   it   was   announced    by   tl 
company's  New  York  office.    Biggi 
was  formerly  assistant  manager 
public  relations  in  charge  of  speci 
projects. 

Mr.    Biggar    was    born    in    Dn 
Chester,  Mass..  and  started  work 
1926  with  Mayflower  Oil  conipan 
in  Boston,  which  was  later  bougl 
by  Shell.    He  was   foreman   in   tl 
operations  department  at  Mamhe 
ter,  N.  H.,  for  a  time,  and  then  r 
turned   to    Boston,    where   he    hei 
various  positions  in  real   estate  ii| 
vestigation,  service  station  supcrvl 
sion.  merchandising  and  sales  pril 
motion.    In    1937   he   became   salil 
promotion     representative    in    Nel 
York,    and   joined   the   public   rel.H 
lions  department  in  1942.    He  wil 
made    assistant    manager    in    19411 

Mr.  Biggar  is  president  of  thF 
Industrial  Audio  Visual  Associij 
lion,  a  director  of  the  Public  Rel.) 
tions  Society  of  America,  a  mcir 
ber  of  the  U.  S.  Advisory  Comnii: 
sion  on  Information,  and  a  incmbf 
of  the  Larchmont  Yacht  cliil). 


Robert  Flaherty  Memorial 
Library  Founded  by  Cameramen 
♦   l{()liKHT    l-LAiiKKTv's    mcnior 
uill    be    honored    by    a    memorii 
library    to    be    established    by    lli 
Association    of    Uocuincntarv    an 
Television  Film  Cameramen.  Fund 
from   a  recent   .VDTFC  showing  c 
Flaherty  films  will  he  used  to  rrcal   ' 
a   library   of  tcrbiiica!    and   tlicore 
ical   books  on  the  film  as  a  incan<i 
of  aiding  the  development   of  fill  i 
craftsmanship.  Robert  Flahcrfv  wa'- 
honorary    jiresident    of    .ADTFfj' 
which  is  a  section  of  the  CIO"s  \ji 
tional    .Vssociation    Broadcast    tjng  ■ . 
neers  and  Technicians. 


20 


BUSINESS    SCREEN    M.\ 


CA/INA 


iishing  in  A  laska 


if  a  scries  which  has  proven 
the  dealers  that  a  good  piihht 
l.itioiis   tihii  program   will   pa\ 
t  \i  itli  increased  sales. 


N  ASH    MOTORS 


"The 
Double- Decked  Clipper 

rcaniwork,  between  prodncer 
nd  sponsor  —  and  between 
ucnibcrs  of  the  production  crew 
—  is  an  important  factor  in 
f  kIPO's  approach  to  filmmaking. 


PAN-AMERICAN 

WORin     \IRW\YS 


k;  \^ 


^'  I  raining  h'ihns" 

o  other  medium  can  help  a  man 

b  much  in  job  |K'rformance  — 

i<till  so  well  in  a  man  a  good 

■  ■■■.tdc  towards  hi.s  job  and  the 

(nrnpiuiy  he  works  for. 


I   UNITKD  ST.VTKS  NAVY 


Kriliiim 


...  to  introduce  a  new  product 
to  the  trade  and  to  the  public — 
the  motion  picture  delivers  the 
most  powerful  impact  of  all  media. 


MONSANTO  CHIi.MlCAI.  CO. 


Tangle  wood" 


Tlie  United  States  can  best  be 
interpreted  abroad  through  real- 
life  d(X-umentaries — the  language 
of  motion  pictures  is  universal. 


IMTF.I)ST.\TES  INI"f)RM  A  I  ION 
SHRVICE  OVERSEAS  PROGRAM 


MPO 

PRODUCTIONS,  Inc 

15    EAST    53rd    STREET 
NEW    YORK    22 

MURRAY     HILL     8-7830 


These  and  Many  Other  Motion  Pictures  Have  Given  MPO 
a  Broad  Background  in  All  Types  of  Film  Production 


"Tarheel  midlife" 

Most  people  will  not  read  written 
material  on  conserxafion.  but 
they  will  watch  with  intense  in 
terot  a  motion  picture  on  the 
subject  .  .  .  and  they  will  remem 
ber  what  fhc\  have  seen. 


NoHiii  (:\R<»ii\\  \^IM)IM'^ 

Kl  sol   RCI  S   COM  MISSION 


".I   (ireat  L  niversity 
a  Small  Colleiie" 

\\'ords  aliHic  are  not  enough  to 
descrilK  what  life  is  like  in  a  uni- 
versity', or  in  a  particular  business. 
.\  motion  picture  enables  the 
pros|xxtivc  student,  or  cmploN  tc. 
to  sec  his  future. 

VAl.E  fMVERSITV 


"  Ame rica n  Co who\" 

.Awarded  top  honors  at  the 
Boston  l'"ilm  Festival,  this  is  the 
fourth  in  Ford's  ".\mcricans  at 
1  lome"  scries  —  one  of  Ford's 
most  valued  public  relations 
activities. 


IdKO  .MOTOR  COMI'VNY 


' '  Research    Tattern  for 
Progress 

Three-fold  purpose  accom- 
plished: acc|uaint  employ cvs  with 
an  important  phase  of  company 
progress:  inform  stockholders  of 
the  necessity  for  research  expen- 
ditures: attract  top  students  to 
good  job  opportunities. 

TUT  Tr\\s  r:oMi»\Nv 


"Cunning  the  ll\wa\s" 

Ilirough  the  integration  of  prod- 
uct dcnuinstration  with  gixid  film 
entertainment,  public  rcl.ilions 
and  sales  proniotiim  Imtli  j;et  a 
solid  pay-off. 


REMINGTON    \RMS 


Looking  for  a  new  approach? 


Stop! 


^^ 


^ 


J'-*"   Worrying! 


CALL  VENTI-DAVIS 


-^ 


^Vi 


You  give  us  the  low-down        ^^ 
Well  knock  some  ideas  around 


and  hit  it  right  on  the  nose 


■!«    ^ 


•JK  motion  pictures,  slidefilms,  visualizations,  training  materials 
Venti-Davis,  Inc.,  152  East  40th  Street,  New  York  City,  MU  9-1684 
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:^. 


I  cat!  ifiread  ff- 


Tbauks  to  new  "Thread -Easy"  t/esign,  huntireds  of 
youngsters  are  mow  operating  the  RCA  "400"  projector. 


Amazing  new  "Thread-Easy"  Design 
makes  RCA  "400"  easiest  to  thread 


with  this  new  ultra-simple  projector,  you 
can  actually  thread  the  film  In  only  30 
seconds.  Thread  it  while  you're  lecturing. 
Thread  it  in  the  dork.  Even  a  child  can  thread 
It.  tt't  that  simple. 

Every  operation  easier  with  RCA  "400" 

Here  ii  a  projccior  mi  easy  to  use  that  a  1  2-year- 
old  child  can  be  the  projectionist.  So  simple  you 
can  set  it  up  with  pictures  and  sound  on  the 
screen  ///  Oft/y  2  minutes.  And  they  are  lop-quality 
pictures  and  sound  .  .  .  better  than  recorn- 
mtnJtJ  itamlarili  of  'SMPTIi,  by  actual  tests. 

Kasy  to  pack  up,  loo.  Takes  only  .1  minutes  to 
button  up  the  junior  model,  ready  to  tra%et.  And 
easy  to  tarry.  Single-Case  Juni<»r  wei^chs  only 
33']  lbs.  Women  appreciate  its  narrow  case, 
rounded  corners,  proper  balance.  No  chatinft 
your  leg  as  you  walk. 


Longer  film  life 

Your  precious  film  literally  "Hoats  "  through  this 
new  "too"  projector.  "Thread-Tasy  "  design  is  so 
amazingly  elTeciive,  even  minor  errors  in  thread- 
ing will  not  damage  film.  \i' it\\  projector  running, 
you  can  open  and  clean  picture  gate  or  sound 
optics  .  .  .  uithout  damage  to  film.  And  you  can 
project  the  same  film  so  or  SOO  or  5,000  times  . . . 
without  afifireciahlf  uear  or  ilamage  to  film! 

No  more  last-minute  failures  I 

Its  ultra-dependable,  too.  Huilt  for  the  hard 
knocks  of  school  and  commercial  use.  You  can 
easily  replace  projection  lamp  in  -IS  seconds, 
exciter  lamp  in  2()  seconds.  Rewind  lo-minute 
film  in  66  seconds,  without  changing  belts, 
pulleys,  or  reels.  Its  the  only  projector  powered 
by  a  big  .<-(  motor,  VXi'^c  oversi:eiat  better  sound 
stability.  Hig  motor  takes  it  easy,  stays  cih>I,  lives 
longer.  .And  its  quiet.  Operating  noise  only  S8.S 


decibels.  Quieter  than  recommendetl  by  'i.\tPTE 
.  .  .  quieter  than  other  projectors  by  actual  tests. 

In  competitive  tests,  RCA  400's  win  out 

In  a  single  purchase,  Pennsylvania  sch(M>ls  bought 
572  RCA  "loo's".  Haltimore  schools  bought 
156.  VC'ashington.  D.  C.  schools  bought  81. 
Already  many  thousands  of  RC^A  "-lOO's  "  are  out 
on  the  job  .  .  .  making  things  easier  .  .  .  for  busy 
people  just  like  you. 

Operate  It!  Convince  yourself! 

If  you  use  16mm  film  in  your  teaching  or  selling 
(and  who  doesn't.^),  you  oue  it  to  yourself  tu  find 
out  about  this  revolutionary  new  easy-to-use 
projector.  The  new  "Thread-Easy"  design  is  the 
culmination  of  2  3  years  of  RC.\  research.  .Send 
coupon  fur  demonstration.  Operate  it  yourself. 
Hacked  up  by  R(;.\.  Nationwide  service  avail- 
able. Large  sales  permit  surprisingly  low  price  for 
this  top  quality  equipment.  So  mail  coupon  1  UUA^  . 


■  CA  "400"  Jwnl«r.  liand^omc  hiur- 
Krrcn  hamtncrtonc  hni«h.  Single 
cue  wcmht  *^'i  Iht,  '-will  ampli- 
licr,  8-inch  «[><Aiicr.  Eiccltcnl  for 
medium  In  tariie  room«. 


■CA  "400"  S«nlor.  >anic  at  "junior" 
ritcpl  II  hat  lo.walt  amplifier,  10-inch 
t[>caLcr.  i^roicctor  catc  wcijiht  56vt  Ibv. 
Speaker  Cate  wciicht  26  Iht.  Eiccllent 
for  larKcr  roomt,  audiioriumt. 


•SMPTI-  "S«<i«tv  •*  Moll«n  Plctvr«  ond  T*l««|. 
tlon  twglntiri."  laodiny  ei/fho/ilv  en  p«0|*<l«f 
tiandortll  SMPTE  r»<ontm«nd«  "wnt*««dl)««tt 
Of  pfot9<tod  pl<lwr«  l*ti  Ihon  1/10  of  1^  of 
ptctwro   widtfi  " 

In  ICA  "400"  pro^ocfof.  Iioflionlol  unttoodl- 
»oii  II   l/IO  of   1%  (1  MM!  oi  food  oi  SMril 


tfondordt)  V«#H<al  wniloodlnott  U  I /7  of  I  % 
(7  faoot  OI  9ood  OS  SMrTE  ilondordi) 

Sound  quolily  !■  ol»o  bono*  IKon  SMPTI 
•  londo#dt     Dltlof^ion  novo*  oatoodi   S% 

All  lotlod  ond  provod  bv  tCA.  Io*omol' 
pionoa*  In   I  6i«i<*i  towikd  pvo^odo** 


FHff  BROCHURE  — WA/l   COUPON-NOW 


I 
I 
I 


Vitual  Prcxluct*.  Dcpi     15B 

RaiIio  <  «>rpor«itun  uf  AmcnCA.  CAfnilrn,  N.  J. 

Pirate  %cnti  mr.  without  nhlicaiion.  full  story  on  nr«  "  1  hrrad-l^j«y" 
R(!A  "-400"  I6mfn  prujcctnr  that  t  can  «ci  up  in  2  minuirt.  thread  tn  ^O 
trcondi,  pack  up  in   \  minuici.  and  carr>   liKntlv  m\  an  ntrrntght  h^% 


Am  intcrr«icd  in 


n  Junior  Model  for  clatimumi  and  «mall  auditoriums 
D  Senior  Model  for  laricer  auditoriums 


RADIO  CORRORATIOM  af  AMERICA 

gMOtMggtftNO    t»ROOUCTS   DSfARTMgMT.CAMDtM.M.J, 

In    Canada     RCA    VICTOR    Company   limilad,   M*Affr*«| 


N  J  me  _ 


^        Pusitioo. 
I       AddrcM. 

I 


D  Ippao 


A  Check-List  for  Producer  and  Sponsor 
Responsibility  in  the  Production  of  Notion  Pictures 


I  HK  SPONSORS  KESPO.NSIHILITIES* 

.     ['\    \\  \IN(. 

Recognize  Need  for  a  Film, 
nffiiic  till-  Ohjectives. 
Dcleriniiie  llie  Audience. 
Define  the  Content. 
Obtain  Necessary  Budget. 
Select  llip  Producer. 


8. 

9. 
10. 
11. 


.   Contract    for    Script    or    for    Script    and 
Production. 

Centralize  Liaison  Responsibility. 
Facilitate     Working     Relationships    with 
Producer. 

Supply    Technical    and    Policy    Informa- 
tion. 

Fstablish    Internal    Approval    Machinerv. 

Pay  for  Script. 

Production 

Contract   with    Producer   for   Production. 
Supply    Liaison   Representative. 
Supply  Technical  and  Policy  Advice. 
Approve   Production   Details. 

Provide    Special    Products    and    Equip- 
ment. 

.\fake    Internal    Photographic    Arrange- 
ments. 

Adopt  Reasonable  Schedules  and   Dead- 
lines. 

Arrange  Approval  Showings. 

Make  Progress  Payments. 

Pay   for  Extra  Services  Requested. 

Assume  Partial  Financial  Responsibility 

if  Film  is  not  Acceptable. 

Insure  .Negative  after  Delivery. 


Contract  for  Printing. 
Laboratory  Arrangenjents. 
Care  of  Prints. 

Distribution 

Arrange  for  Distribution. 
Arrange  for  Good  Projection. 
Maintain  Attendance  Records. 
Prepare  Promotional  Material. 


THE  PRODICER'S  RESPONSIBlLriTES- 

I.     l'l.\.\M\(. 

L  Study  Sponsor's  Problems. 

2.  Offer    Professional    Experience    and    Ad- 
vice. 

3.  Show  Samples  of  Past  Work. 

4.  Provide  Evidence  of  Organizational 
Competence  and  Stability. 

.5.  If  Requested.  Su;;f;cst  Oiilliiic  or  Syn- 
opsis. 

6.  If  Requested.  Pro\  ide  Preliminary  Re- 
search. 

7.  Make  Price  Estimates  if  Requested. 

II.  Script 

1.  Contract  for  Script  or  for  Script  and 
Production. 

2.  Develop  Basic  Film  Concept. 

.S.  Supply  Professional  Film  Writer. 
I.   Supply  Research   Personnel. 
•5.  Supply  Film  "Treatment". 

6.  Supply  Satisfactory  Original  Shooting 
Script. 

III.  Prodiction 

1.  Contract   with  Sponsor   for   Production. 

2.  Assume  Complete  Production  Responsi- 
bility. 

■i.  Arrange  Approval  Showings  at  Desig- 
nated Intervals. 

4.  Make  Corrections  as  Necessary. 

.5.  Absorb  Cost  of  Corrections  which  are 
Producer's  Responsibility. 

f).  Deliver  Fine  Grain  Negative  and  Test 
Print. 

7.  Deliver  "Out-Takes"  to  Sponsor,  if  Re- 
quested. 

8.  Arrange  Copyright  for  Sponsor. 

9.  Advise  Sponsor  on  I'se  of  Films  in  Tele- 
vision. 

10.  Arrange  for  Foreign  Rights,  if  Desired. 

11.  Deliver  Final   Recording  .Script. 

12.  Insure  Negative  During  Production. 

IV.  Prints 

1.  Supply  Prints. 

2.  Maintain  Proper  Storage  and  Mainte- 
nance of  N<"galive. 

V.    DiSTKIIII    I  ION 

1.  Provide  Distribution  Service  for  Advise: 
ed.)    if  Requested. 

2.  Provide  .Supplementary  Promotional  Ma- 
terial, if  Requested. 


•Inirixluclorr  oulllne  lo  Ihf  Upifa  rqxirt  of  Iht  lune  llll>  •t>ll>bl«  il  11.00  p«  mpy 
rrum  ibi.  AinrUilon  of  .Nailonil  Ad'nUuri.  J«5  Midlion  Atrnuo.  N™  York  17.  N.  Y. 


(foverniiient's  List  of  Essentiul  Jobsl 
key    to  Delnise  Triilnlnp  Needs    I 

*  .\  revised  list  of  activities  considered  essenti 
to  the  defense  program  and  released  by  ll 
IMtki)  St.^tks  Dkpakt.mk.nt  of  Commerce  (I 
liccii  aiiiiouiiced  by  CllARLES  Sawyer,  secretaJ 

1  licse  lists  are  prepared  for  use  by  the  II 
partment  of  Defen.se  for  considering  requests  il 
delaying  calls  to  active  duty  of  reservists  al 
the  National  Guard.  They  are  also  made  avJ 
able  to  local  draft  boards  of  the  Selective  Servil 
System  as  information  to  assist  them  in  makil 
determinations  on  requests  for  deferment  I 
registrants,  the  announcement  states.  Il  may  aJ 
be  assumed  that  better  training  of  key  personil 
in  these  respective  fields  would  also  serve  tl 
national  effort.    Training  films  are  indicated.  I 

The  products  or  services  of  the  activity  cJ 
sidercd  es.sential  must  meet  all  of  the  three  fl 
lowing  criteria:  ( L)  Be  essential  to  the  defeiJ 
program  or  to  the  minimum  civilian  heall 
safety  or  interest:  (2)  Be  inadequate  to  mJ 
defense  and  minimum  civiUan  requirements  I 
for  which  a  seriously  short  supply  is  indicate! 
and  (.il  The  current  level  of  employment  in  tl 
ailnily  must  be  maintained  or  increased.         I 

Secretary  Sawyer  pointed  (jut  that  persons  I 
activities  listed  will  not  automatically  be  granti 
deferments.  Deferments  are  issued  at  the  discJ 
lion  of  the  Department  of  Defense  and  the  SelJ 
tive  Service  System,  depending  on  whetherl 
person  is  a  reservist  or  a  draft  registrant.  I 
making  a  determination  in  each  individual  caJ 
liiese  agencies  will  also  consider,  among  otiJ 
factors,  a  person's  occupation.  I 

The  revised  list  of  es-sential  activities  is  subja 
to  further  change  as  conditions  warrant.  .Actjj 
ilies  which  believe  they  qualify  for  listing  I 
essential  under  the  established  criteria,  shoul 
communicate  with  J.  Dewey  Coates.  secretary  I 
the  joint  committee  on  essential  activities  aJ 
critical  occupations.  Room  7326,  Department  I 
Labor  Building.  I 

The  revised  list  is  as  follows:  I 

1.  Production  and  maintenance  of  aircraft  aa 
parts.  I 

2.  Production  of  ships  and  boats.  I 
.'i.    Ordnance.  I 

4.  Agriculture  and    commercial   fishing.         I 

5.  Food  processing.  I 

6.  Forestry  and  forest  industries.  I 

7.  Production  of  wood  products.  I 

8.  Production  of  pul|).  paper  and  board.  I 
').  Metal  and  nonmctallic  mining  and  niillinel 

id.    Smelting,  refining,  and  processing  of  med 
scrap  saUage.  (Cont'd  on  Pagi}  69 
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SE  VE  NTH 


McDonnell 


Featuring  the  U.  S.  Navy's  new  jet 
fighter,  "The  Demon,"  Princeton  Film 
Center,  Inc.,  is  now  producing  the  seventh 
motion  picture  for  McDonnell  Aircraft  Corp. 

In  recent  years,  we  have  been  privileged  to 
produce  motion  pictures  for  the  following 
great  names  in  the  aircraft  industry: 
Fairchild  Engine  &  Airplane  Corporation, 
Grumman  Aircraft  Engineering  Corporation, 
Boeing  Airplane  Company, 
Pan  American  World  Airways  Corp., 
Bell  Aircraft  Corporation,  and  aircraft 
pictures  for  the  U.  S.  Navy  and  others. 

Whatever  your  business,  Princeton  Film 
Center,  Inc.,  will  serve  you  well,  for  we 
deliver  more  motion  picture  value  per  dollar 
than  any  other  quality  producer. 
Write  for  Brochure. 


THE  PRINCETON  FILM  CENTER,  INC. 

300  Park  Avenue.  New  York.  N.  Y..  Plaza  5-0322 
1714  Chestnut  Street.  Philadelphia     •     Princeton.  N.  J. 


I9S2    PRODUCTION     RKNIKW 
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Cornell  Publishes  Industrial 
And  Labor  Relations  Booklet 

*  l'ruljlcMi>  ill  iiidu.sti  Kil  anil  labor 
rclatiuns  of  tuduy  can  In-  solved  only 
liy  pcoplf  ulio  liavi-  i|iialiru'ations 
thai  po  l)c\()iiil  the  ncci^sar)  formal 
acudcinic  training.  This  is  tlic 
theme  of  a  booklet  recently  issued 
hy  Cornell  University's  School  of 
Industrial  and  Labor  Relations. 

To  succeed  in  this  increasingly 
iiiiporlarit  field,  it  is  necessarv  to 
have  an  even  temper;  the  ability  to 
be  firm  and  just,  yet  sympallictii- 
and  understanding;  an  interest  in 
the  problems  of  people;  ability  to 
get  individuals  and  groups  to  co- 
operate: and  a  real  awareness  of 
the  importance  of  labor-manage- 
ment problems. 

The  booklet  outlines  job  oppor- 
tunities in  industrial  and  labor  re- 
lations within  industry,  government 
and  labor  unions.  Careers  in  train- 
ing. em|)loyment  work,  wage  and 
salary  administration,  employee 
benefits  and  services,  safety,  em- 
ployee relations,  collective  bargain- 
ing, public  relations,  conciliation, 
mediation,  arbitration,  labor  law 
enforcement  and  research  are  de- 
scribed. 

The  brochure  is  available  on  re- 
quest from  Cornell  University. 
Ithaca,  N.  Y. 

Production  Line  Device  Shown 
In  Lomson  Corporation  Film 

♦Ihc  last  link  in  the  production 
line  of  high-volume  package  goods 
is  illustrated  in  Lamson  Corpora- 
tion's new  16mm  sound  film.  The 
Automatic  Pallet  Loader.  Running 
for  15-minutes,  the  film  shows  tlie 
devices  which  receive  cartons  from 
production  lines,  rotate  and  space 
them  to  form  successive  layers  of 
the  predetermined  loadinj;  pattern, 
drop  these  layers  onto  pallets,  and 
then  deliver  the  loaded  pallets  to 
fork  trucks  for  storage-  all  without 
human  intervention. 

In  birds-eye  shots  of  the  oM-rall 
pallet-loading  operation,  the  film 
shows  how  the  cartridgc-contrulled 
accumulator  lines  can  feetl  different 
sizes  and  shapes  and  cartons  to  the 
loader  in  the  proper  sequence  to 
allow  it  to  form  pallet  loads  of  only 
one  carton  type  and  size. 

Also  pictured  are  the  fork-truck 
operations  during  automatic  pallet 
loading.  The  pallet  loader  stores 
loaded  pallets  to  facilitate  truck 
routing  in  the  case  where  different 
palletized  commodities  are  taken  to 
different  storage  areas.  The  fork 
truck  operator  supplies  empty  pal- 
lets to  the  loader's  pallet  magazine 
every  fifth  or  sixth  trip. 

Further  information  may  be  ob- 
tained from  the  Lampson  Corpora- 
tion, Syracuse,  N.  Y. 


Accountants  Compare  Notes  Ove| 
Labor  and  Management  Films 

*  (.oiillii  ting  vicw|)oiiil^  of  lahJ 
and  management  were  |)res«-nled  rl 
I  cntly  by  two  films  shown  at  a  spj 
I  iai  meeting  held  by  the  New  Voil 
<  hapter  of  the  Natio.nai.  Assottf 
iio.N  OF  Cost  Accol'.nta.nts.  A  dii 
cussion  period  followed  the  screcil 
ing  in  which  the  audience  discusse| 
the  i.ssues  |M)se(l  by  the  films. 

Labor  film  shown  was  DcaJliri 
for  Action,  produced  for  the  Unitcl 
Electrical  Workers.  Its  assertiotl 
were  answered  by  A'oit'  the  Trutm 
produced  for  the  American  SteJ 
ar;(l  Wire  (!oiripan\. 

Mollis  D.  Bradbury  to  Head 
RCA's  Film  Recording  Soles 
*  The  appointment  of  Mul.l.is  LI 
Bkadulkv  as  national  manager  cl 
Film  Recording  Sales  of  the  RCJ 
Engineering  Products  Dejiartmerl 
was  recently  announced  by  thi 
Radio  Corporation  of  Amkric/I 
A  veteran  of  24  years  in  the  engj 
neering.  service,  and  sales  activitie 
of  RCA,  he  was  formerly  eastcrl 
manager  of  Film  Re<'ording  Sale 
yvith  headquarters  in  New  York. 

Also  announced,  was  the  appoinll 
ment  of  EvERF.TT  MiLLER  of  Rromi 
ville,  N.  Y.  to  succeed  Mr.  BradburJ 
as  eastern  manager  of  Film  Recor^ 
ing  Sales  located  in  New  York. 

.Mr.  Bradbury  is  a  native  of  Au 
burn,    Maine    and    a    graduate    ol 
Rates   College.    He  joined   RCA 
1927  as  a  test  engineer.   From  193 
tc  1937  he  served  as  a  theatre  ser 
ice  field  engineer.    In  1938,  he  wa| 
made  supervisor  of  recording  opera 
tions  in  the  New  York  film   recurd 
ing    studios    and    in    1942    he    wal 
named   manager   of  New   York   rej 
cording  operations.    He  is  a  fellovl 
of  the  Society  of  Motion  Picture  am| 
Television  Television  Engineers. 

Mr.  Miller  has  been  su(HTvisor  ol 
sales  engineering  of  the  RC.\  P'iln 
Recording  Section  since  1948.  Jt 
native  of  Kansas  City,  Mo.  and  i| 
graduate  of  the  University  of  Min 
nesota.  he  has  been  associated  witll 
HCA  since  1942.  when  he  >vas  apl 
pointed  a  contact  engineer  in  th4^ 
lilm  Recording  Section.  BeforJ 
joining  RCA.  he  was  su|K'rvisor  ol 
the  Visual  Aids  Service  of  the  Uni| 
versity  of  Minnesota. 

Frank  Seaver  Appointed  to  New 
York  TV  Post  for  Jam  Handy 
♦  Frank  Seaver  has  been  appoinll 
ed    account    supervisor   of   all    Neyl 
^  ork  television  operations  for  Th  | 
Jam   IUmiv  Organization,  accord 
ing  to  an  announcement  by  VlN(:E> 
L.  Herman,  vice  president  in  chargi 
of  television  operations.    .Mr.  Seavel 
has  been  account  executive  on  varij 
ous  television   accounts   for  tlie   oi| 
ganization  for  the  past  two  years. 
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WALTON  BUILDING 


«ftjb 


our  film  editors  use  these  aids  in 
assembling  motion  pictures  of  tiie 


\ii1ZMa 


des  for  screening'. 


BEELAND  COMPANY 


ATLANTA   3,  GEORGIA 


motion  pictures 


slidefilms 

•    vu-graph 

presentations 

o 

•    glass  slide 

presentations 

•   charts 

video-graph   presentations 

,    transcriptions 

recorda-quiz  transcriptions 


TO  THE  HUNDREDS  OF 
ORGANIZATIONS  WE  HAVE 
SERVED  IN  THE  PAST  YEAR 

FLOREZ  INCORPORATED  is  a 

SEVEN-FLOOR  RESERVOIR  OF 

SKILLED  PERSONNEL  AND 

MODERN  FACILITIES  SPECIALIZING 

IN  THE  COMMUNICATION  OF 

IDEAS  FOR  INDUSTRY  AND  THE 

ARMED  FORCES.  PERHAPS  WE 

CAN  HELP  YOU  TOO. 

•   stage  presentations 


models 


conventions 


exhibits 


manuals 


INCORPORATED 


FORMERLY   VISUAL  TRAINING   CORPORATION 
815   Bates  Street    •     Detroit  26,   Michigon 


~    brochures 

^1    pamphlets 

folders 

■    questionnaires 

I    presentation  albums 

audio-graph 
self-instruction  kits 

I   filmcraft 
productions 

technical 
publications 
^  to 

government 
specifications 


SeAAM*^ 


■M^ 


M*ice'  f93t 
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Old-style  16"  Disc 


New  Columbia 
10"  Microgroove  Disc 


Columbia's  new  microgroove  disc  wins  more  and  more 
friends  in  the  slide  film  business -cuts!  posts  up  to  50% 

Before  you  start  any  slide  film  project — see  and  hear  the  great 
new  Microgroove  Record! 


HERE'S   WHY.  .  , 

•  10"  size — 15-mlnutes  per  side! 

•  12"  size — 25-mlnutet  per  tide! 

•  Easier  and  cheaper  to  packl 

•  Lower  shipping  costs! 

•  Saves  storage  spacel 


•  Now  all  records  may  be  carried 
in  projector  easel 

•  Prompt  service  and  delivery! 

•  Full  Columbia  transcription 
quality  maintained  throughout! 

Phone,  Wire,  Write  for  full  details 


For  Instant  Movability 
and  Advanced  Design 


"HYDROLLY" 

(TV   or   Camera   Oe/ly/ 

Hydiaulic  lilt  type  for  last  up- 
ward and  downward  motion 
of  TV  and  Motion  Picture 
cameras.  Lightweight — sturdy 
—easily  transported  in  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
head.  Inline  wheels  for  track 
use.  Steering  wheel  and  floor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35mm 

IMMEDIATE  DELIVERY 

Any  combination  of  sprockets  assembled 
to  your  specifications.  Sturdy  cast  alumi- 
num construction.  Foot  linear  type,  with 
frame  divisions  engraved  on  sprockets. 
Contact  rollers  adjusted  individually  for 
positive  film  contact.  Fast  fingertip  roller 
release,  sprocket  shait  slip  lock,  complete 
with  footage  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  Camera  and  Maurer  Camera 


115  V.  Universal  Motor— AC-DC 
Voriable  Speed  8-i4  Frames 
Separate  Base  for  Cine  Special 
Adapter     tor     Maurer     Camera 

INTERCHANGEABLE    MOTORS: 

12   Volt   DC   Variable   Speed    8-64   Frames. 
115    Volt    AC    60    Cycle.    Synchronous    Motor. 
Single  Phase. 

Animation  Motors  lot  Cine  Special.  Maurer.  B  & 
H.  Milcbell  Cameras.  Motors  /or  Bo/ex  and  Fiimo 
Cameras,  and  Time  Lapse  Equipment. 

•  LENS   COATING 

•  "T"  STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

oi    lena    mountings    and    camera    equipment 
ior    16mm  and    35ram   cameras 

•  BAUSCH     &     LOME    "BALTAR" 

LENSES  ond  others  for  Motion  Picture  and 
TV   Cameras. 

•  RENTALS   —   SALES    —    REPAIRS: 

M.ichell,  Eyemo.  Bell  &  Howell,  Wall.  C: 
Special   Cameras. 

Write   for   full    Information    ond    prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 


?0  WEST   22nd   STREET 


NEW  YORK   10.   N.  Y. 


William   J.   German   to   Distribute 
Eastman   Kodak  Professional  Film 

♦  New  (liNtriliutor  fur  Ka>ltiiaii  pro- 
fes.'iioiial  motion  pirttire  film  will  be 
Wll.l.IAM  J.  German.  Succeeding  to 
the  Inisiness  previously  operated  by 
J.  K.  Urii.atdi'R,  I.nc,  Orman's 
iirw  i(im|i;iiiy  will  continue  to  op- 
it;iI('  HJlh  substantially  the  same 
personnel  in  Fort  Lee,  N.  J.,  Holly- 
wood, Calif,  and  Chicago,  111. 

For  many  years  the  late  Jules 
Rriilatonr  ailcrl  as  distributor  for 
Kastinan  film.  During  much  of  that 
period  Mr.  German  was  closely  as- 
sociated with  him  as  vice-president 
and  general  manager  of  the  Brula- 
tour  company. 

The  distribution  arrangement  be- 
tween Eastman  Kodak  and  J.  E. 
Brulatour,  Inc,  was  continued  for 
a  number  of  years  after  Mr.  Bru- 
latour"s  death,  coming  to  an  end 
on  December  .31,  19.51. 

AFA  to  Hold  Convention  in  June 

♦  The  Advertisi.ng  Feuer.\tio.\  of 
America,  largest  general  advertis- 
ing organization  in  the  world,  will 
hold  its  48th  annual  convention 
from  June  8  to  June  11  at  the  Wal- 
dorf-Astoria Hoti'l.  New  York  City. 

Dr.  Mees  Celebrates  Fortieth 
Anniversary  with   Eastman  Kodak 

♦  January  marked  the  completion  of 
40  years  service  with  Eastman 
Kodak  for  Dr.  C.  E.  Ken.neth 
Mees,  vice-president  in  charge  of 
research  and  world  authority  on 
])liotography. 

During  his  two  score  years  with 
Eastman  Kodak  Dr.  Mees  has  been 
concerned  mainly  with  research. 
Author  of  some  150  publications, 
including  more  than  100  scientific 
papers  and  several  books,  he  estab- 
lished the  first  school  of  aerial 
photography  at  Kodak  Park.  In 
1918  he  added  a  department  of  syn- 
thetic organic  chemistry  to  Kodak 
Research  Laboratories. 

Kodak  Limited  in  London  was 
the  scene  of  Dr.  Mees"  operations  in 
192.3  when  he  served  as  European 
acting  manager.  Later  he  became  a 
director  of  Kodak  and  was  elected 
a    vice-|)rcsi(li'nt    in    19.3-1. 

Jack  Glenn  Reelected  President 
Of  Screen  Directors  Guild 

♦  J\<:k  Glenn,  senior  director  of 
MvRCH  OF  Time,  was  recently  in- 
stalled as  president  of  the  Screen 
Director'.s  Glild  for  the  fourth 
straight  vear.  He  was  reelected  at 
the  seventh  atitiual  convention  of  the 
guild  held  in  New  York  City.  The 
entire  rosier  of  officers  was  reelected 
by  acclamation. 

Others  named  to  continue  in  office 
are:  Dana  Noyes,  first  vice-presi- 
dent: Leslie  Roush,  second  vice- 
president:    Alexander    Gansell.    re- 


cording   secretary;    ilaiis    .Viand 
corres])onding    secretary;     Edwa 
.Seward,   treasurer.     Continuing 
the  board  of  governors  are:  Jos 
E.  llenaberv,  Herbert  Kcrko«.  W(| 
ren   Murray,  George  L.  (ieorge 
William   Hesnick.    Keelet  led   to  ll 
auditing    committee     are:     llenwl 
Kodakiewicz.    chairman.     Kedmo| 
Farrar  and   Paul  Faikeidierg. 

The  guild  administration  iinn 
diately  announced  that  in  additil 
to  continuing  with  the  staging 
public  film  forums  and  the  publia 
tion  of  the  internationally-distrl 
uted  magazine  The  Screen  DiRij 
TOR,  the  organization  would  devel| 
a  broader  program  of  members 
gatherings  for  the  study  of  new  il 
velo|iniciits  within  the  industry. 

Lightburn  Calls  for  Visual 
Showmanship  in  Soles  Programtl 

♦  American  business  could  undoa| 
edly  get  tens  of  thousands  of  doll 
worth  of  extra  impact  annua 
from  audio-visual  sales  progra 
by  the  use  of  a  little  showmans 
according  to  Robert  A.  Lichtbi 
vice-president  in  charge  of  develd 
ment  for  Training  Films,  Inc.,  N^ 
York. 

Lightburn   cited   a   series  of  il 
managers'     conferences     conclu 
February  1  by  the  Lederle  Lab 
tories    Division    of    the    AMERld 
Cyanamid  Company  of  New  Yq 
The  conferences,  staged  by  Traia 
Films.  Inc.,  were  aimed  at  bring 
to  Lederle  representatives  the  lati 
in  research  on  the  "wonder  dr 
Aureomycin.    The  visual  slide 
gram  and  discussion  elaborated! 
four  points  about  .\ureomycin  il 
portant  to   the  medical  profes 
"Less  cost,  less  side  reaction, 
efficient,  widest  range."' 

Throughout  the  meeting  the  ra 
points  were  kept  continually 
the    Lederle    representatives    bfj 
huge  poster,  six  by  eight  feet, 
projection  screen  for  the  slide 
which  developed  these  four   po 
was  of  a  matching  shape  and  de 
and  was  set  up  on  the  same  stag 

Other  techniques  of  showmanS 
which   add   an    "extra   push" 
movie  or  slide  filtn  presentation. 
Lightburn  said,  are:  a  (juestion 
answer    period:    an    apix-arancoj 
one  or  more  key  personalities: 
ful    timing    of    the    program; 
careful  sele<-tion  of  a   ri>om   wi5 
suitable  and  pleasing  stage  or 
ground. 

The   poster    used    in    the   L^d 
presentation  is  a  new  portable 
develoi)ed  by  COMMERCIAL  PiC 
Eqi  ii'MKNT.    Inc..   Chicago,    in  i 
operation  with  Mr.  Lightburn. 
sold    under   the   trade   name   FJ 
Fold  ."^alks  Poster  and  is  avail^ 
in    matching   sizes   with   Fast-F 
projection  .screens. 
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)  pfwv  \\vlXuiMxvvioL  0  ^umAJLcXicryv^  dl^uiy. 


20)    N.    OCCIDENTAL    BLVD.    •    LOS   ANGELES    26,    CALIF. 
60   E.   FORTY-SECOND   ST.    •    NEW   YORK    17,    NEW   YORK 


E  WISH  TO  EXPRESS  our  appreciation  for  the 
privilege  of  working  with  many  of  the  nation's  leading 
advertising  agencies,  industries  and  associations 
in  the  production  of  advertising,  sales  promotion,  public 
relations  and  television  films. 


Amou g  the m  a  re : 


American  Cancer   Society.   Inc. 

American  Dairy   A!>»ociation 

.\merican   Teleplione    &    Tclci'rapli 
Co. 

Armour  &   Company 

N.   W.    \s,r  &   Soil.    Inc. 

IJiillcii.    Karton.   Diir-liiic  &   O-liorn. 
Inc. 

|{cc<li-\iil    l'ackin<!  Company 

Menlon   &   Bowles.   Inc. 

(Daniel  Ciparette.* 

(larr    Consolidated    nisciiit    Co. 

Carli.»le    &    Jacipiciin 

Coca-Cola    Company 

•  .ream    of    Wheal    Corporation 

Crosley  DiviHion  of  Avco 
Maniifactiirin<:  Corp. 

Dancer-I' il/.perald   &   Sample  Co. 

D'Arcy  .\dverlisin);  (Company 

Duyitlroni    Furniture   Company 


DeSoto  Motor  Corp..  Diy.  of 
Chrysler  .Motors 

K.  I.  DuPont  de  ^'eniom-  &  Co. 

Electric  Companies  .\dvcrlisinf; 
Program 

Kuell   &  'I'luirhcr   .\sso(iat<-s 

\\  illiam  Esty  Comjiany 

I"<ir<l    Motor  Company 

Foote.  Cone  &  Beldin;;.  Inc. 

General    Electric   Company 

General    Foods 

Goodyear  Tire  &   Kiiiiiicr  Company 

Gruen  )X  alch  Compan> 

Hardinp  College 

Kai(>er-Frazer  Motor  (Company 

Kaiser  .Aluminum  &  Cliemical  Corp. 

Kello<!):   (]ompan\ 

Kenyon    &    Krkliarilt.    Inc. 

krojjer  (!o(Tcc 

Lincoln    Mcriiir)    Corporation 


Lever  Brothers 

Magazine  .Vrhcrli-ing  Bureau.   Inc. 

McCann-Krickson.  Inc. 

.National  Carbon  Company 

-New  York  .Slock  Exchange 

Owl-Kexall   Drug   Stores 

1.   C.   Penney   <]ompany.  Inc. 

Proctor  \  (raml)le  Company 

Hcuiicn   II.   Donnelley      Hedhook 

Konson   Art    Metal   Works.    Inc. 

Savings  Bank  .Association  of 
.New    York 

Mfrcd  P.  Sloan  Foundation.  Inc. 

\le\ander   Smith    ('arpet   (^ompan\ 
Swift    &   Company 
J.    \\  alter    I  hompson   Compan\ 
I  iiilcd   Fruit   ('ompany 
William  W  eintrauli   &   Co..   Inc. 
W  ildroot    <!<unpuny.    Inc. 
Wilson  &  Company,   Inc. 
Yoiuig  &    Kuliicum.   Inc. 
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TRANSFILiM 


PRODUCTION 


APPEARING  ON  YOUR  FIIM 
IS  YOUR  GUARANTEE  OF 
A  QUALITY  PRODUCTION 


4-^/fV 


TRANSFIIM  INCORPORATED 


35  WEST  45th  STREET.  NEW  YORK  19.  N.  Y. 


The  New   .   .   . 

DuKane 

Sound  Slidefilm   Pro/ecfor 

I  DESIGNED  SPECIFICALLY  FOR  YOU  ! 

As  Sound  Slidefilm  has  become  more  and  more 
important  in  Sales  and  Training  . .  the  need  has  grown 
for  a  Sound  Slidefilm  Projector  designed  functionally 
for  the  purpose.  After  years  of  research  and  develop- 
ment, particularly  in  the  basic  field  of  low  frequency 
control,  DuKane  can  offer  you  a  patented  reliable 
system,  magnificently  styled,  in  this  new,  lightweight, 
automatic  projector.  There  is  a  deep  satisfaction  in  an 
instrument  such  as  this  . .  .  built  to  get  the  utmost  out 
of  the  record  and  the  film  for  an  unexcelled  sound  slide- 
film  performance.  Mail  coupon  today  for  additional 
information. 


CUP  THIS 
COUPON 


DUKANE  CORPORATION 

Dept.BS    22    St.  Chorlei,  lllinoit 
Ettabl<th*d  ai     'Op*rodio       in    t923 


O  Without  cott  or  obligation  pleote  lend  me  complete  detoiled 
illuitroted  circular  on  your  DUKANE  Audio-Visual  equipnent. 


Norn* 

Addr«u_ 
City__ 
Stot* 


TRAIN  WITH  DUKANE 


Camera  Eye 


EDIIOKI.M,   NOTKS  AM'   KiMMENT 

♦  lirmrinhiT  tin-  "snu-llirs"y 
Tliuiiiliiiig  tliroiigli  Miiiii-  old  iioto 
tin-  dIIiit  <Ihv  wc  tuiiif  ucrii!.*  a  re- 
p<irl  on  the  first  nrlorali-d  iiioI'khi 
piclurc  whiili  lirlii  forlli  hriclly  in 
the  Swiss  Pavilion  at  tlir  Nc-w  Virk 
World's  Fair  in  1">K). 

A  scented  drama  railed  My 
Dream  was  shown  anil  descrilii'd  l)\ 
inventors  Hans  Lauhe  and  Kolii-rt 
Barth  as  being  the  ultimate  in  llie 
long  record  of  motion  picture  prog- 
ress. The  film's  plot  was  a  simple 
bov  and  girl  story  which  had  been 
written  especially  to  involve  the 
characters  in  as  wide  a  variety  of 
odors  as  possible.  They  would  meet 
beside  a  lilac  bush,  in  a  cedar  for- 
est, or  in  an  automobile  show  room, 
while  from  the  theatre's  ceiling 
would  waft  an  effluvium  simulating 
the  olfactory  experiences  of  the 
actors  on  the  spot. 

Some  of  the  smells  were  quite 
incapable  of  being  determined, 
while  others  were  good  and  easy. 
"New  Car"  which  was  blown  in  dur- 
ing the  automobile  show  room  scene 
was  very  satisfactory.  Something 
like  it  is  now  being  sold  commer- 
cially for  secondhand  car  dealers. 

'"Smellies"  had  not  been  devel- 
oped enough  at  the  time  to  be  pro- 
jected automatically  and  the  quality 
of  different  performances  was  er- 
ratic. The  inventors  operated  from 
the  projection  booth  frantically  pre- 
paring their  scents  and  spraying 
them  into  the  air  conditioning  ap- 
paratus, but  they  announced  that 
automatic   operation    was   certainly 


il.    . 

I 


■ 


possible     and      would      undoubted 
come,  ill  lime. 

Ik-sidcs  lilac,  cedar  and  "N 
Cut."  the  suc-ci"ssion  of  aromas 
eluded,  of  course,  the  girl's  perfumi 
ihc  boy's  hair  preparation,  peaci 
banana,  ligarette  smoke,  new  ta 
lemon,  sausage,  honey,  tea  and  eve 
l.avoris.  After  thirty  minutes  i 
this  intoxicating  atmosphere  || 
audience  was  almost  overcome 

In  these  days  of  color  movie 
three  dimensional,  giant  screen 
sti"reo|)hoiiic  sound,  and  who  know 
what  next,  what  has  hap[H;ii<-d  I 
the  "smellies"':'  | 


•^f  Evrry  mini  srfks  i)riilf  in  h: 
work,  in  the  field  he  attempts  I 
serve.  The  things  that  makf 
proud  of  this  audio-visual  field  at 
represented  in  the  23  pages  of  pre 
ducer  listings  in  this  issue,  some  c 
them  in  the  lines  which  show  '"Dal 
of  Organization"  and  which  revei 
that  at  least  9  companies  have  bee 
producing  films  for  more  than  ihri 
decades;  I.S  others  have  served  tli 
field  for  more  than  twentv  years. 

(]ompanics  with  real  longevity  ii 
elude  Atlas  (founded  in  19131 
Bray  (1914):  the  DeFrenes  Con 
pany  (1916);  Escar  (19121:  Gar 
(  19191  :  The  Jam  Handy  Organizj 
tion  (19171:  Jamieson  Film 
(19161:  Pathescope  (1914):  an 
Wilding  Picture  Produetior 
( 19141.  To  these  add  Reid  H.  Ra 
of  St.  Paul.  Not  all  the  same  pei 
sonnel  and  plenty  of  little  changei 
true,  hut  their  basic  interest  in  th 
medium  and  decades  of  experienc 
are  unchanged  to  this  day. 

We'd  also  like  to  mention  that  3 
other  U.  S.  producers  have  mor 
than  a  decade  of  service  to  thei 
credit.  Some  of  these  are  nearin 
the  two-decade  mark  this  year.      ( 


I 


I 


Dalite  Screen  Opens  Sales  Campaign  with  weeklonp  meeting  of  naiioru 
sales  force  in  Chicago  in  late  January.  In  attendance  I helow,  I.  tor.)  wer 
(front  rotv)  Ferry  Winokur  and  Sick  Hine  of  Goiirfaiii-Cohb  Adverlisin 
Agency:  Chest^'r  Cooley.  I)a-l,ile's  president:  Boh  (.raig.  vice-presidei 
Craig  Movie  Supply  Co.:  Hoitanl  Christensen,  vice-president:  Gilbert  Heel 
sales  manager:  and  Rene  Gardner.  Back  row:  Ray  Sullivan.  Frank  .\ei- 
mann:  William  Hoffman,  vice-president :  Murray  Merson;  Ellis  Peck:  Bo 
Ko.ichnirk:    Dave    Mulrrone:   and    Merle  Painter,  advertising  manager. 
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vMERICAN    BAKERS    ASbOCIATION 
poonton  molding  company  .  .  . 
[alling  all  girls  magazine  .  . 
tolumbia  broadcasting  system 
ormica  insulation  company  . 
[ichard  hudnut  company  .  . 
lohn  loveton  organization  .  , 
:ompany  .  .  .  metro-goldwyn-mayer 
jroadcasting   company  .  .  .  national   disti^* 
>uerto  rican  rum  institute  .  .  .  rubico  bru 
locony  vacuum  oil  company  .  .  .  spaulding 
:orporation  .  .  .  univis  lens  company  . 

\MERICAN    BAKERS    ASSOCIATION    .    .    .    AME 
lOONTON  MOLDING  COMPANY  .  .  .  ROBERT  P 


.    .    AMERICAN    CAN    CUM^JANY    .    .    .    WILLIAM    L.    BARRgLL    gOMPANV 

ROBERT  BROECKMAN  PRODUCTIONS  .  .  .  BURLINGTON  MILLS  CORPORATION 

.    AL    CAPP    ENTERPRISES    .    .    .    CINCINNATI    MILLING    MACHINE    COMPANY 

.    .    .    COMMUNITY    CHESTS    OF    AMERICA    .    .    .    S.    W.    FARBER    COMPANY 

.   .   FRANKFORT   DISTILLERS  CORPORATION   .   .   .   GRUEN   WATCH   COMPANY 

INTERNATIONAL    SILVER    COMPANY    .    .    .    JOHNSON    &    JOHNSON,    INC. 

MacGREGOR  GOLDSMITH  COMPANY  .  .  .  MAHONEY-TROAST  CONSTRUCTION 

MUSCULAR  DYSTROPHY  ASSOCIATION  .  .  .  NATIONAL 

V^MPA^4Y 


:ALLING   ALL   GIRLS   MAGAZINE    .    . 
:OLUMBIA    BROADCASTING    SYSTEM 
ORMICA   INSULATION   COMPANY   .   . 
IICHARD    HUDNUT    COMPANY    .    .    . 
iOHN  LOVETON  ORGANIZATION  .  .  . 
:OMPANY  .  .  .  METRO-GOLDWYh 
BROADCASTING    COMPANY  .  .   .  N' 
^UERTO   RICAN   RUM   INSTITUTE   . 
iOCONY  VACUUM  OIL  COMPAN* 
CORPORATION   .   .   .   UNIVIS   LE' 
AMERICAN    BAKERS    ASSOCIA^ 
)OONTON  MOLDING  COMPA 
hALLING   all   GIRLS   MAGA 
pOLUMBIA    BROADCASTIN 
FORMICA   INSULATION   C 
lllCHARD    HUDNUT    CO 
JOHN  LOVETON  ORG/ 
COMPANY   ...  ME 
^RO^UXCASTING    C 
ICAN   R 


AL   C 


F^ 


ir 


USTRIES 

PAPER 

IVERSITY 

MPANY 

RATION 

MPANY 

MPANY 

MPANY 

N,    INC. 

UCTION 

lONAL 

MPANY 

USTRIES 

PAPER 

VERSITY 

*Ompany 


-w^v^,^^  .,Acur 
CcflB/QR^ION 

^MHJ\yt°A*<  f  B 

'OGTMlji^/r 


MacGREGOR 


^AZINE    .    . 

.asting  system 
^lation  company  . 
hudnut  company  .  . 
organization  .  . 
metro-goldwyn-mayer  .  . 
company  .  .  .  national  dist 
rlcan  rum  institute  .  .  .  rubico  br 
vacuum  oil  company  .  .  .  spaulding 
ion  .  .  .  univis  lens  company 

^M*ftlCAN    BAKERS    ASSOCIATION    .    .    .    AMERICAN 

ibONTON  MO'n'Mf^  rOMPAMY 

CALLING    ALL 

COLUMBIA    BR 

^ORMICA   INS 

RICHARD    HUD 


...  CORPORATION 

MACHINE    COMPANY 

6.    W.    FARBER    COMPANY 

.   .   .   GRUEN   WATCH   COMPANY 

....    JOHNSON    &    JOHNSON,    INC. 

ANY  .  .  .  MAHONEY-TROAST  CONSTRUCTION 

.KftYSTROPHY  ASSOCIATION  .  .  .  NATIONAL 

CORPORATION    .    .    .    PROCTOR    &    GAMBLE    COMPANY 

.,   MFG.    COMPANY    .    .    .    SOCIETY    OF    PLASTIC    INDUSTRIES 

.rJG  BAKERIES  .  .  .  SUN  OIL  COMPANY  .  .  .  UNION  BAG  &  PAPER 

mNY   .   .   .   WESTINGHOUSE  ELECTRIC  COMPANY   .   .   .   YALE  UNIVERSITY 

.    .    AMERICAN    CAN    COMPANY    .    .    .    WILLIAM    L.    BARRELL    COMPANY 

ROBERT  BROECKMAN  PRODUCTIONS  .  .  .  BURLINGTON  MILLS  CORPORATION 

.    AL    CAPP    ENTERPRISES    .    .    .    CINCINNATI    MILLING    MACHINE    COMPANY 

.    .    .    COMMUNITY    CHESTS    OF    AMERICA    .    .    .    S.    W.    FARBER    COMPANY 

.   .   FRANKFORT   DISTILLERS  CORPORATION   .   .   .   GRUEN   WATCH   COMPANY 

INTERNATIONAL    SILVER    COMPANY    .    .    .    JOHNSON    &    JOHNSON,    INC. 


CAN 


FILMS  FOR  INDUSTRY,  INC. 


ITH  COMPANY  .  .  .  MAHONEY-TROAST  CONSTRUCTION 

AR  DYSTROPHY  ASSOCIATION  .  .  .  NATIONAL 

ORATION    .    .    .    PROCTOR    &    GAMBL:    COMPANY 

MPANY    .    .    .    SOCIETY    OF    PLASTIC    INDUSTRIES 

.  SUN  OIL  COMPANY   .  .  .  UNION  BAG  &   PAPER 

HOUSE   ELECTRIC  COMPANY    .    .    .    YALE   UNIVERSITY 

COMPANY    .    .    .    WILLIAM    L.     BARRELL    COMPANY 

PORATION 
MPANY 
MPANY 
MPANY 
N,    INC. 
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♦  Si     I'KODl  <    rioN     l<  K\  Ih  Ml 


Compare  it  feature  for  feature  .  .  .  compare 
it  advantage  for  advantage  with  any  other 
projection-viewer— no  matter  what  the  price. 
Then  give  it  the  toughest  test  you  know  - 
right  on  the  selling  desk  in  ordinary  room 
light.  That's  where  you'll  prove  conclusively 
the  FR  Port-A-View  is  the  most  efficient . .  . 
the  most  economical ...  the  most  productive 
visual  selling  aid  your  dollar  can  buy.  That's 
why  you'll  agree  that  no  projection-viewer 
comparable  in  price  will  have  all  of 
these  features  .  . .  and  that  any 
projection-viewer  with  comparable  features 
costs  much  more.  A  demonstration 
will  convince  you  and  your  customers. 


automatic 
slide  changer 

A  mere  flick  of  the 
finger  changes  slides 
efTortlessly,  quickly, 
smoothly.  Accommo- 
dates up  to  36  slides. 


large,  brilliant 

pictures 

Slides  enlarged  4'/i 
times  in  diameter, 
clearly,  brilliantly  on 
large  "viewer"  screen. 
Plug  into  110  volts 
(AC  or  DC).  Screen 
lights  up  the  moment 
cover  is  opened. 


PORTAVIEW 


Automatic .  .  .  Portable  . .  . 
Compact  in  one  self-contained  unit. 

Carrying  case  may  be  purchased  separately: 
Holster  style  $12.50.  Eveready  style  $14.95. 


$/IQ95 
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Write  for  full  color  descriptive  brochure. 

The  FR  Corporation,  955  Brook  Avenue,  New  York  56,  N.  Y. 


really  portable 

Can  be  carried  any- 
where, anytime  .  .  . 
weighs  a  scant  4 
pounds  .  .  .  folds  like 
a  camera  to  fit  into 
carrying  case. 


REPORT  ALL  NEW  TECHNICAL  AND  TRAINING  FILMS  TO  BUSINESS  SCREEN 

♦   A  i.onipletc  rj'pistr)   of  all  existin';  lc<  hni(  al  and         any    new    pitlurcs  roniplctcd.   whether   for   internal 


training  motion  pictures  produced  by  and  for  busi- 
ness and  industrial  purposes  is  maintained  by  the 
Kditors  of   Blsiness   Scrken.    I'li-asc  notify    us  of 


or  external  use,  so  this  lislinp  can  be  maintained 
for  the  benefit  of  all.  Addre.ss  all  notices  to:  Index 
iif  Training  Films.  150  K.  Su|)erior.  Chicago  11.  III. 


Dramatic  Story  of  Tryptor 
Research  Produced  for  Armour 

*  ,\  dramatic  i  hapler  in  niedicai 
rewarcli  is  captured  by  the  coloi 
camera  in  Tryplar,  16inm  sound 
film  produced  by  The  Jam  Handk 
Ohc.amzatio.n  for  Armour  Labora* 
t<irics.  To  show  physicians  the  re- 
sults of  usinfi  Tryptar.  an  Armoui 
fiioducl.  in  the  treatment  of  wounds 
ami  lesions  by  siK'cding  the  healing 
process  through  the  removal  of  dead 
tissue,  the  film  integrates  o|)eralinp 
room  techniques,  animated  c-o|oi 
(iriiwirigs.  micro-sections  and  re- 
starch  procedures. 

An  unusual  circ-umslance  in  the 
making  of  the  film  was  the  ac 
cidental  appearance  of  a  case  whic 
presents  the  problem  of  traumatic 
wciund  trculMieiit  ideall)  and  wliicl 
adds  great!)  to  the  interest  in  thif 
phase  of  the  film.  At  the  time  tha 
the  Armour  research  staff  and  teeh 
nicians  of  The  Jam  Handy  Organi 
zation  were  plaiming  the  film,  ai 
inois  surgeon  called  the  .Vrmoui 
Laboratories  for  additional  infor 
malion  about  Tryptar.  He  reportec 
that  he  was  coMceriied  over  the  cas 
of  a  railroad  worker  who  lo  day; 
before  had  suffered  amputation  o 
both  legs  at  the  hips  in  a  railmac 
accident. 

.Arrangements  were  made  will 
the  plnsician  lo  record.  f<ir  th« 
film,  the  treatment  of  the  patien 
with  Tryplar  over  a  period  of  If 
days.  The  visualized  case  histor> 
shows  the  progress  of  the  patien 
from  the  time  treatment  liegan  tf 
the  time  skin  grafting  had  l>eei 
completed  and  the  patient  was  abU 
to  be  about   in  a  wheel  chair. 

Trvptar  is  a  highly  purified 
crystalline  form  of  the  natural  bod) 
enzyme,  trypsin,  which  is  secretec 
by  the  pancreas.  The  enzyme  ha 
the  property  of  hydrolizing  pro 
teins,  breaking  them  down  intc 
polypeptides  and  amino  acids.  Thij 
Armour  product,  used  only  under  i 
tlie  direct  control  of  the  atlendinj' 
physician,  is  presented  as  a  physio 
logic  debridement  agent  which  doe; 
not  injure  living  tissue. 

.\  particular  use  of  the  product 
treatment  of  tuberculous  empveiii.i 
is  emphasized  in  the  film  by  us«-  << 
animated  drawings,  live  photopr;i 
pliy.  microscopic  sections  and  sl.i 
tistics  on  case  histories.  Other  u>c 
('f  Tryptar  shown  in  the  film  includ- 
the  treatment  of  osteomyelitis,  di 
abelic  gangrene,  surface  ulcers 
post-o|H'rative  wound  infection^ 
skin  graft  preparation,  lye  bun 
debridement  and  traumatic  woum 
debridi-ment. 

The   29-minute   film    is  availahi' 
lo  medical  groups  from  the  .\rmou 
I   I-aboratories.  Chicago  11. 
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Gives  your  good  work 
the  presentation  it  deserves! 


OF 


•  No  matter  how  hijjii  the  quality 
of  your  orifjinal  Hhn.  your  work  is 
hkely  to  be  juclj^ed  by  the  tjuahty 
of  the  (lu|)heate  prints  you  deliver. 
That's  why  it's  so  important  to 
specify  Ansco  Color  lype  23S  Du- 
plicating Film  when  ordering 
i6mm  prints  from  your  labor. 1- 
torv.    You    can    count    on    Ansco 


A 


Type  238  to  give  you  a  "silver 
|>latter"  presentation  —  to  give 
your  ()rints  taithlul  color,  crisp 
images,  and  all  the  audience  im- 
pact your  .irtistry  .ind  ^kill  put 
into  the  original. 
I  liink  th.it's  a  big  order  to  de- 
liver: I  hen  st'c  tor  yoursf/J  ^on 
.Ansco  Q)lor  Type  238! 


ONLY  .\l5sCO  D.\RK.S  COMPARISON! 

Compare  .Ansco  I  vpf  2>S  soriu-  tor  sicnc 
with  any  other  color  diiphcatinf;  hhn  you've 
ever  seen! 

Cottlfxirc .  ..(ar  tiner.  sharpter  definition! 
Compare ..  .(or  faithful  color  reprinhiction! 
Compare... (or  cleaner,  u-htur  whiles! 
Compare ...  for  lifelike,  high-lidelity  sound ! 

KA.sl  PROCKSSINCJ  SKR\ICK  through 
New  ^'ork,  Chicago  and  llollywjxxl. 


nsco 


Uingh.imton.  New  ^'ork.  A  Division  ofCu-ner.d  Aniline  &  Film  Corpor.ition. 
"/'roiii  Rfsrarch  to  Rfalilw" 
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lAVA  Announces  Annual  Meelin 


FILM  LABORATORIES 

HILLSIDE  7471 
1161  NORTH  HIGHLAND  AVE. 
HOLLYWOOD  38,  CALIFORNIA 


lixlii'-trial    \ii<li()-\  ImiiiI 
;il  Hotel  Moraiiif.  .Near 

•^  I  III'  aiiiiiiul  iiift-tiri}-  iif  till'  liidus- 
liial  \ii(lii)-Visual  Assnciatiiin.  na- 
lioiial  <ir};ani/.atiiiii  nf  s|i(iii!<ors  of 
Imsiiios  liliiis  and  iitlii-r  audio-visual 
media,  will  he  held  mi  April  7,  8 
and  ')  at  the  faint-d  Hotel  Morainc- 
on-the-Lakc.  Highland  Park.  Illi- 
nois (just  north  of  Chicago  I.  Pre- 
siding oflieer  is  (iordon  Higgar. 
manager  of  pulilie  relations.  Shell 
Oil  (lom|iany.  and  head  of  IA\.\. 
Co-chairnieri  in  Chicago  handling 
meeting  arrangements  are  Vt .  C. 
Bastable,  Swift  &  Company,  and 
O.  II.  Coelln.  Jr..  editor  and  pul>- 
lisher  of  Bu.iINKSS  ScRF.EN. 

Program  chairman  for  IA\  A  tliis 
year  is  Joseph  Schieferly,  Standard 
Oil  Company  of  New  Jersey.  As- 
sisting in  program  arrangements  are 
John  HaHkiiison.  Illinois  Central 
Railroad,  who  is  I.W'A  treasurer 
and  Don  Steinke,  Dow  Chemical 
Company,   corresponding  secretary. 

As  before,  arrangements  have 
heen  made  to  accommodate  as  spe- 
cial guests,  members  of  companies 
who  qualify  for  membership.  The 
meeting  program  will  include  a 
broad  review  of  special  tools  for 
sales  and  service  training,  demon- 
strations of  new  and  special  audio- 
visual equipment  and  apparatus.  An 
entire  session  will  be  devoted  to  ex- 
ploration of  the  new  optical-mag- 
netic type  16mm  sound  projectors, 
first  shown  at  lAVA  meetings  last 
year  and  now  being  marketed. 

The  annual  lAV  A  dinner  will  also 
be  held  at  the  Moraine  on  Tucsdav 
evening.  A|)ril  8.  Installation  of  new 
officers  and  other  special  ceremonies 

will  take  place  at  this  dinner  event. 

*        »        « 

■¥  Lunch  Idhir  talk:  '"What  would 
you  sav  were  the  film  scenes  that 
stick  in  your  memory  more  than 
anv  other  during  1951?" 
.  .  .  "For  sheer  terror  you  couldnt 
beat  the  ten  car  crackup  scene  in 
till-  l.anghorne  auto  racing  film 
(ire.  sma>iic<l  cars  and  bodies  all 
over  the  plaie." 

.  .  .  "^  ou  couldn't  be  likely  to  for- 
get the  scene  of  the  birth  of  a  colt 
in  Grernlrt'e  Tlxiroiiiihhn'il.  That 
was  (crtainly  beaulifullv  lianilled." 
...  "I  liked  the  shot  of  the  cattle 
kicking  up  the  dust  in  the  forest  as 
they  moved  up  to  mountain  grazing 
lands  in  The  AnuTican  Cowhoy." 
.  .  .  "Nothing  could  top  practically 
anv  sequence  of  llie  Cinerama  dem- 
onstrations." 

.  .  .  "Or.  for  that  matter,  anv  big 
live  panel  shot  of  ('alvert's  Vita- 
rama-lv  pe  >liov»." 


Ar.s(»riatioii    W  ill    Meet 
(iliieago,  oil  A|»ril  "-•> 

.  .  .  "Did  \ou  all  catch  the  openii 
of  Thai  the  Deaf  May  Siieaky  Ah 
the  deaf  girl  almost  gets  run  do\ 
bv  a  taxi  and  the  driver  cusse«i  h 
out  "Vt  hatsa  rnatta.  ya  deaf?' 
she  answer  in  that  eerie  way  t 
deaf  have — 'Yes  -  I  -  am."  A  n 
shocker." 
.  .  .  "Some  of  the  shots  of  the  o 
wells  at  Hivadli  in  Saudi  Aral; 
with  the  donkeys  pulling  the  wat 
up  in  buckets  were  darn  good.  Th 
was  in  Miyah.  But  the  script  w 
the  best  part  of  that  picture." 
*        «        « 

Nationwide  Interest  In  Film 
Festivals  and   Av/ards   Indicated 
■¥■   During  the  past  month  we  ha 
noted   greatlv    increased    interest 
the  various  film  festivals  which  a 
held    annually     in     different    cit 
across  the  country.    Organizers 
the    festivals    will    find    thcmselv 
inundated     with     films    to    previ 
topping    all    expectations.     This 
certainly    to   the    good.     Films   < 
made  to  be  seen,  and  the  more  fil 
seen  at  festival  public  showings,  t 
more  other  showings  encouraged 
the    favorable    publicity    attend! 
the  affair,  the  greater  benefit  to 
concerned  in   the  business  film 
dustry. 

Dates  for  the  annual  festivals 
Boston  and  Cleveland  have  been  a 
nounced   as  early   in   May.    Deta 
of   the   next    Freedoms   Foundat 
Awards     (this     vear's    awards    d 
shortly  I   and  the  annual  Edinburi 
Film    Festivals   have   not   been   a 
nounced  to  date.    Plans  are  in  ro 
sideration   by  the  Screen  Directo 
Guild  in  New  ^ Ork  to  hold  a  Robi 
Flaherty   Memorial  Film  Festival 
that  citv  sometime  during  the  ve. 
but  nothing  definite  is  available 
this  at  present. 

We  ]ilan  to  publish  full  inforiii 
tion  in  the  next  issue  of  Bl  SINK 
Screen  on  when  and  where  fil 
festivals  will  be  held,  how  vou  nn 
enter  your  film,  when  and  In 
prints  must  be  shi|iped.  and  the 
side  story  of  how  the  festival  con 
mittees  o|>erate. 


HOT  SPLICERS! 

Giiswold  Hot  Splicers 
$65.00 

^'our  Griswold  Splicers,  Models  R2 
and    R<    convened    lo    Hot   Splicer 

sto.oo 

Camera  Equipment  Company 
1&00  Broadway,  N.  Y.  19,  N.  Y. 
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FINE  COMMERCIAL  MOTION  PICTURE 
DOES  NOT  COST...  JT PAYS 


SCENE  FROM 

"SUGAR  U.S.  A." 

PRODUCED  FOR 
WESTERN  lEET  SUGAR  PRODUCERS,  INC. 


MERCURY  INTERNATIONAL  PICTURES 


2330  WEST  THIRD  STREET 


The  Wonder-Working  Talking  Pictur 

A  series  of  film  illustrations  synchronized  with  recorded  soun 

Appeals  to  the  eye  and  ear  simultaneously 

Dramatizes  your  message 

Gives  the  mind  time  to  assimilate  your  story 

Has  grown  to  big  proportions  in 

— >■  Selling 

— >■  Sales  Training 

— >■  Foreman  Training 

— ►  Personnel  Training 
— »■  Safety  Training 

— >  Merchandising 
— >  Servicing 

— >  Personnel  Selection 
— ►  Public  Relations 

and  wherever  it  is  desired  to  put  a  message  over  and  have  it 


understood  and  remembered 


NOW 


it  takes  its  most  important  step  forward  by  the  use  of 

MICROGROOVE  RECORDS 
AND  MODERN  EQUIPMENT 

Note  these  far  reaching  advantages  of  this  new  combination 
— ►  More  program  per  record 
— >  Smaller  records 

— >■  Less  turning  of  records 
— ►  Smaller  machines 

— >  Lighter  machines  —  13  pounds 
— >■  Only  one  piece  to  carry 
— ►  Less  bulk  to  carry 

— >  Lower  record  cost 

— >  Lower  machine  cost 

•  THE   JOB   IS   SIMPLIFIED 

•  THE   COST   IS   REDUCED 

•  THE   SHOW   IS   BETTER 

Whether  you  are  usin^  sound  slide  or  not,  ^t  this  story.  Conside 
its   increased  profit    lor   you   now    with    this   new   set-up.    Ask   u 


MANUFACTURED  BY 


0.  J.  McCLURE  TALKING  PICTURES 


11151]  WEST  WASHINGTON  BOULEVARD.  CHICAGO  1 


Telephone  CAnal   6-4914 
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P" 


If  she  can't  hear  it, 
you've  wasted   money. 
Play  safe  and  sure 
with    RCA  VICTOR  slidefilm 

recordings. 


loo  often,  well-preparea  audio  material  comes  out  "Whooberjack 
obda  saddlecam  onda  upscray."  Even  a  trace  of  "mud"  in  your  slidefilm 
recording  puts  a  strain  on  listening  .  .  .  cuts  effectiveness. 

For  clean,  crisp  sound,  go  to  the  leader!  RCA  Victor  heads  the  field 
technically  and  servicewise,  in  all  phases  of . . . 


PROCESSING 


Contact  an  RCA  Victor 
Custom  Record  Office  today: 


630  Fifth  Avenue 

Dept.  E-20  New  York  20,  New  York 

JUdson  2-5011 

445  North  lake  Shore  Drive 

Dept.  E-20  Chicago  11,  Illinois 

WHitehall  4-3215 

1016  North  Sycamore  Avenue 

Dept.  E-20  Hollywood  38,  California 

Hillside  5171 


PRESSING 

.   loleil 


RECORDING 

■^    The    most   modern    sound-reproducing    equipment    and    facilities 
developments  in  automatic  frame-progression  recording 

•^f    Engineers,  specializing  in  slidefilm  recording,  to  assure  the  best  presentation 
of  your  slidefilm  story 

•^f   Pure   vinyl   plastic   records  — both    standard   and   microgroove     packaged    in 
speciol  slidefilm  shipping  cartons  when  desired 

•^   An  extensive  music  library  service 

•ff   Careful  handling  and  prompt  delivery 


Write  now  for  our  fact-filled  Custom  Record  Brochurel 


Custom   Record   Sales    ^lb 

RADIO    CORPORATION    OF    AMERICA     -     RCA   vlCtOI   DIVISION 
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=  ^AKK^ 


=  3^RR^ 


200    E.    56th    ST.  ,     NEW   YORK 
16    E.    ONTARIO    ST..     CHICAGO 


=   Film  Forecast 


rKKM)>   l\   MM    VI.S 

■^  \i  mis  TlMK  (if  luitiiiul  rfvii'w 
of  llif  cxiirririKfil  iiriifrssional 
-iiiirccs  (if  liusiiii'ss  film  |irciilu('li(in 
ill  liie  U.  S.  and  (lanailu.  an  infor- 
mal inventory  of  tcclinic-a!  develop- 
menis  and  (Tealive  trends  leads  to 
~c>mi'  interesting  conilusions  oti  the 
fiiliire  of  \  isiials: 

I.  TV  ImI.LKNCE:  the  helter 
\  ideo  conimercials  I  mori-  liudgct. 
for  exain|)le(  and  regular  packaged 
film  shows  are  coming  out  of  the 
estalilished  companies  listed  in 
these  pages.  Hut  the  whole  total  of 
t.v.  film  sales  of  more  than  50  com- 
panies reporting  in  the  BUSINESS 
ScRKKN  Production  Survey  was  only 
3'^.  million  dollars  of  21  million 
gross  sales.  TV  brought  in  less 
moncv.  "caused  more  production 
grief."  hut  was  becoming  a  new 
plus-factor  in  many  producer's 
sales  in  TV  areas. 

With  48  new  transmitters  ready 
to  use  and  other  hundreds  of  station 
applications  awaiting  FCC  unfreez- 
ing, tomorrow's  TV-Economy  could 
be  a  very  important  factor.  Cer- 
taiidy.  any  trend  toward  color  TV 
would  find  these  very  experienced 
color  film  creators  in  a  remarkably 
strong  position. 

2.  Fii-M  Di.sTRiBiTioN:  over  350,- 
000  16mm  sound  projectors  in  the 
U.  S.  field,  largely  concentrated 
among  group  owners  such  as 
churches,  schools,  industry,  etc.. 
were  running  up  formidable  audi- 
ence totals  for  sponsored  films.  TV 
has  been  no  detriment  to  such 
group  use.  Fihn  showings  are 
timed  to  specific  needs,  specific 
audiences,  specific  subje<t  matter. 
Auiliences  will  keep  on  multiplying 
with   the   population    trend. 

'.^.  Fyi  lE'MKNT  Trknds:  the  opti- 
cal-iiiagnetii-  16mm  sound  jirojector 
will  be  a  strong  factor  in  more 
small-industry,  small-business  use 
of  films.  We  predict  little  effect  on 
optical  (irinting  as  long  as  magnetic 
>triping  is  erasealile:  difficult  to  du- 
plicate. Hut  much  more  experi- 
mentation, leading  to  many  bad 
little  films,  many  more  good  little 
ones  w  ill  bring  in  thousands  of  con- 
cerns and  organizations  which  pre- 
\ionsl\  used  onh  stock  films.  Now 
the\    can   roll  their  own. 

Worlli  rcmeinbering:  exerv  new 
oplical-iiKignelic  projector  sold  anil 
in  use.  cri-ati's  a  new  audience  for 
conventional  sound  subjects. 

4.  Nkh  Tkciimqiks:  three-<li- 
inension   in  sound  and   picture  has 


been  uiMlcr(le\e|(ipeil.  Hu-iiies? 
Midiampered  bv  existing  tlieatr 
installations  and  could  road-sl 
clever  three-dimensional  prograj 
even  borrowing  a  leaf  from  I 
ney's  Fantasia,  with  three-din i 
sional  sound  setups.  As  si^l 
.sound  sales  competition  gets  kil 
er.  watch  for  long-needed  Sm 
.M\;\SHIP  from  some  business  soui 
\\  hat  other  new  ways  are  th 
to  make  a  strong  mental  imp 
sion  with  audio-visual  mean 
Greater  picture  size,  new  dimi 
sions  for  more  vivid  reality,  be 
and  more  flexible  color  proce* 
...  all  these  stir  the  iniaginalii 

5.  Creative  Ideas:  as  ever, 
final  and  most  significant  need 
for  more  and  better  ideas, 
ability  of  the  screen  to  meet  gr 
human  problems  was  never  bell 
demonstrated  than  in  traffic  saf 
subjects  like  And  Then  There  Wt 
Four,  Closeil  Book.  Last  Date.  Ne  f 
better  except  jjossibly  by  Breast  5. 
E.xamination,  the  American  Can  J 
Society  film  described  on  page  ', 

The    ideas   conceived    by    skil 
writers   for  the  factual  screen  » 
still  make  the  final  difference  in 
medium's  future. 

6.  Management  REcocMTict 
because  films  are  the  most  power  1 
media  and  a  real  provinggrou] 
for  thinking  and  planning,  therei 
a  tendency  to  avoid  this  seemil 
pitfall  in  advertising  and  sales 
partments.  A  trustworthy  source  1 
production  is  essential  to  the  gu 
ance  of  these  users  and  the  earl 
pioneering  davs  left  their  mark 
many    an    unwary   buyer. 

Today,  however,  the  competitii 
for   men's  minds  and   the  growi; 
domination  of  visual  media  on  I- 
communication  scene  has  left  bu 
ness   little  choice.     Wise  compan 
are     building     film     libraries    a 
plenty  of  experience  while  they  | 
more  than  their  money's  worth  \ 
consumer   attention   from   the  ma 
outstanding     new     films     product 

A   closing   word:    "top-brass" 
company  management  is  still  goi ' 
to  ha\e  to  back  up  the  line  in  g' 
ting  more  and  better  films  used 
their    companies.     They    alone   c 
lake  their  executives  "off  the  hoc 
and  compel  attention  to  a  mcdiu; 
they  just  can't  afford  to  do  iiilhoi- 
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^CTIOt*'' 
motion  pictures  for  business  and  industry 


'more  than  fifteen  years 
of  the  highest  quality 
of  pictorial  service 
to  industry" 


ROBERT   YARNALL   RICHIE   PRODUCTIONS,   INC. 

9   West   61sl   Street       •        New   York    23,  NY. 

GULF   COAST   FILMS,  INC. 
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j-r*  1  si.NKss  m.M  litoDLCKKs  tiad  a  l'J51  gross 
\   sales    volume    of    about    S45,(KK),0()()    ac- 
cording to  figures  projcited  from  the  first 
njI    sur\c\    of   the    iiidustr\    undiTlakiMi    liy 
I  ililors   of    Hi  SINKSS   ScKKKN.     No    |irf\  ious 
i   figures  exist  and  no  other  f)road  nicasure- 
n{  this  specialized  field  of  production  has 
,  r    lieen     undertaken     in     recent    years.     This 
■  irk-  another  "first"  in   research  efforts  liy  this 
ation     on     hehalf    of    the     industry     whose 
crealivi-  efforts,  and   sponsors'   interests   it 
.  ilmritalively  represents. 

I  ir-t  returns  in  this  1951   Survey  of  l'ro<luc- 
I   i   .ire   i)ased    on   the   solid    dimensions   of   the 
Itself  as   rellecled    in   the  2.S   pages  of   pro- 
listings    in   this   Production    Review    issue, 
iiing  on   Page  51.    These  listings  comprise 
(,d    of    143    producing    companies    in    the 
A   States   and   ')   principal   companies  siin- 
engaged    in    (!anada.      116    of    these    I  .S. 
.inies   reported    in   detail,    according   to   the 
ill-  specifications  submitted  to  them  by  the 
r-.    25  r-ompanies  either  submitted    incom- 
returns  i>r  (jualified  their  statements.   Fail- 

I  I    submit    a    representative    list    of    recent 

II  tions   and    sponsors,    which   a   pros|)ective 

!  might  check  for  references,  constituted  an 

inplete"    return    and    a    majoritv    <rf    such 

::■•  are  so   noted. 

l»o    other   concerns,   one    in    New    ^  ork    and 

;licr  in  .St.  Louis,  came  into  the  field  at  the 

of  1951   or  in  January.   1952  and  no  sta- 

dl  reports  on  these  were  solicited. 

Key  Group  of  116  U.S.  Studios 

This  Survey  of  Production  is  therefore  based 
a  net  measurable  business  film  in<lustrv  coni- 
ising    116   companies.     First    figures   disclosed 
this  preliminary  report  are  based  on  statistical 
ta   sup|ilied    in    detail    bv   55   of   these    l.   S. 
Wnpanies.     Canadian    industry    figures    will    be 
impleted    at    a    later    date.     The    I  .    S.    figures 
liniprise   about    one-half   of    the   total    industry 
id  the  most  careful  projections  were  made  to 
■ovide   the   "total    industry"  estimates. 
This    confidential    survey    (no    individual    fig- 
on    companies    l>\     name    or    geographical 
Uon  will  be  disclosed)   reflects  the  good  faith 
ted  in  this  publication  by  the  companies  re- 
rting.     Irom    present    indications    (at    pre.ss- 
I    it  appears  that   75';    to  KOS    of  the  total 
i-iirabli'    indu-tr\    will    have    ri'ported    figures 
-iil»lantiate  llic   final  >ur\ev   report. 

Survey  (^over-    Id   Main  Subjects 
Ten  key  r|uestions  were  a.sked  as   follows: 
I.   Number   of   permanent   employees    I  incliid- 
L'  paid  officers  I . 

Number    of    part-time    emplovees    engaged 
g    1951. 

Vour  total  capitalization. 
I.    |9.^I    gross   volume   of  sales    I  all    items!. 

Value  of  physical  e<|uipmenl   as  of   l)e<-pm- 
T  31.    1951. 

6.  Total    P'-^l    c\|pciHliluri-   for   material   pur- 
^asrs. 

7.  Film  con-umplion:  purihas«-s  of  raw  stock. 

8.  Does  vour   coMipuny    «ell   projection  eipiip- 
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SURVEY  OF  PRODI  CTION:  1151 
Advance  Stutistiral  Siiiiiiiiiiry  of  tin- 
Business  Film  Itidiistrv    in  tlie  U.  S. 


TiiK  Ten  Areas  covered  in  this  first  annual 
Survey  of  Production  are  backed  up  by 
detailed  figures  from  55  I.  S.  producers. 
Through  experienced  knowledge  of  this  special- 
ized field,  geographical  factors,  and  by  careful 
calculation  of  average  figures  whi<h  distount 
largest  facilities,  we  have  projected  a  number  of 
these  detailed  reports  for  preliminary  estimates 
of  the  field  in  general. 

Each  answer  is  given   in  two  main  [larts.  the 
first  is  based  on  actual  returns  and  the  second 
pari   noted  as  a  projected  estimate. 
*  •  • 

1.  NiMiilicr  of  i>rriitaiiiiit  employees  I  includ- 
ing /mill  officers)  on  -Imlio  rolN  iliiriiig 
I9.'>1: 

.55  I'.  S.  Companies  Reporting:  1594  employees 
were  engaged  in  the  creation,  production,  and 
processing  of  business  and  t.\.  films  in  these 
.studios. 

Projkction:  based  an  a  mean  average  of  20  or 
more  emplovees  per  company,  we  estimate  total 
permanent  employment  in  the  key  116  companies 

to  approximate  2.5(1(1  |>ersons. 

tt  «  • 

2.  Number  of  part-time  employes  engaged 
during    1951  : 

.5(1  I  .  S.  Companies  Reporting:  oyer  (>(MM) 
part-lime  employpps  were  hired  by  these  com- 
panies as  actors,   technicians,   etc.   iluring    19.->1. 

Projection:  this  figure  is  not  projeclc<l  liecause 
the  result  is  not  considered  a  very  significant 
factor    in   the   industry's  total   economy   as   now 


rcporli-d.  It  will  be  clarified  during  the  calender 
year  ami  a  special  supplementary  report  issucd- 
In  an\  case,  permanent  employment  is  consid- 
ered a  key  factor  in  the  industry's  stable  econ- 
omy and  ability  to  serve  clientele.  There  is  a 
strong  regional  slant  to  part-time  employment, 
with  considerable  numbers  reported  from  the 
Fast  and  West  Coasts  where  it  i>  a  definite 
characteristic   of  production   in   those   centers. 

•  •  • 

3.   Tlie    total    capitalization    of    lni-ine-«    film 
producer- : 

3!{  r.  S.  Companies  Reporting:  lapitalization 
of  the  companies  reported  showed  a  strong  base 
of  over  .<6.(MH).(HH).  M)  of  the  Mi  companies 
were  capitalized  over  S.5(1.(KHI;  If,  of  the  report- 
ing companies   were    capitalized   over   S1(KI.(1<K). 

Projection:  by  careful  calculation,  discounting 
the  very  largest  capitalizations,  an  estimate  of 
the  total  capitalization  of  116  key  companies 
would  approximate  .?19.(I(H).(KHI. 

•  •  • 

1.    riie    gro-.-   volume   of   ^ale^    lall    item- 1    in 
1951: 

51  r.  S.  Companies  Reporting:  over  S'2(l.tHK(.- 
(MM)  in  total  gross  sales  were  reported  by  slightly 
less  than  ime-half  of  the  active  companies  in 
busine-s  film  production  during  1951.  24  of 
these  companies  bad  sales  of  oyer  .*2(H).(HK1  la-l 
year:  -Hi  of  the  companii-s  exceeded  SKHt.lHHl 
in  gross  volume  of  all  sales  in   1951. 

Projection:  more  than  S45.(M)<).0(K»  in  gross 
sales  would  be  a  reasonable  estimate  of  the  vol- 
ume of  116  key  i-ompanies:  this  figure  would 
Itc  greatly  expanded  by  the  inclusion  of  another 
75  to  1(M(  miscellaneous,  unlisted  pro<lucers  with 
-ome  sales  acli\il\  lasl  year,  ll  -houlil  be  care- 
fully noted  that  only  film  production  is  include<l: 
sales  of  projection  e(|uipmenl.  aifes-sories.  and 
the   large   volume   of   optical   printing   done   by 

(lONTINlEII     ON     THE     KOLI. OWING     P\GKI 


9.  Does  your  lompain    proy  ide   non-lhc.ilrii  al 
iatribution? 

10.  1951   dollar  volume  of  I. v.  sales. 
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(CONTINUED     KRO.M     TllK     I'RKCKDING     PACE  ( 

lahoralorics  on  Imsiiiess  films  produced  last  year 
Would  sliiirjiK  incrcasf  tliis  fif-iirt'.  F.slimalcs 
will  lie  carried  forward  into  this  licld  as  soon 
as  tinie  permits.  The  volume  of  print  orders  on 
eurrent  suhjeets  is  redeetcd  in  such  films  as 
Breast  Sell-Examination  (see  I'.  1'' i  with  13(X) 
prints  ill  use;  manv  programs  now  cxccimI  KHMl 
prints   in  circululioii. 

•  •  • 

5.  The  \aliie  of  studio  phvsical  e(|iiipiiieiit  as 
of  DeceiiiI.er  HI.    I«>.'.1:' 

52  U.  S.  Companies  Reporting:  over  Sl.DOO.- 
000  in  phvsical  ei|uipment  such  as  fixtures, 
technical  apparatus,  cameras,  lenses,  lahoratory 
eipiipment.  etc.  was  reported  hy  these  concerns. 
This  is  estimated  to  be  the  actual  dc|)reciated 
value  as  of  December  'M.   1951. 

Projectio.n:  somewhere  near  SO.()(K).(K)U  is 
invested  in  physical  equipment  among  the  116 
companies  included  in  this  projected  estimate. 
Additional  millions  are  similarlv  invested  in 
carrying  out  the  work  of  this  field  through  lab- 
oratories, special  effects  and  service  organiza- 
tions, animators,  etc. 

*  •  « 

6.  Total   19.il    expenditures  for  material   pur- 
chases   (  all   items  I  : 

43  U.  S.  Companies  Reporting:  $2,500,000  was 
ex[>cnded  hy  these  reporting  companies,  not  in- 
cluding some  very  large  concerns.  22  studios 
expended  over  840,000  for  material  purchases; 
14  of  these  exceeded  S60.000  in  material  ex- 
penditures during  1951. 

Projection:  well  over  S7,000,000  is  spent  by 
116  producing  companies  alone  in  carrying  out 
business  film  production   in  the  U.  S. 


7.  Film  I'oiisiiiiiplioii:  ibdlar  piuiliasc^  of  raw 
film  stuck: 

•46  U.  S.  Companies  Reporting:  approximately 
S1.2.S().()()0  was  expended  hy  thes*-  reporting 
companies  for  raw  stock:  this  is  exclusive  of 
the   large   raw    stock   purchases  of  some  major 

business  film  j)roducers  also  maintaining  their 
own  laboratory  facilities.  It  also  does  not  lake 
into  account  the  \olume  of  raw  stock  consumed 
on  [)rinl  onh-rs  undirtaken  by  laboratories  other 
lluiri   ihc  iiriMiiii  ITS  own   facilities. 

I'KOJECTION:  an  extremely  low  estimate  of  basic 
raw  stock  purchases,  independent  of  outside 
print  |)urchases  and  several  large  producer- 
iaboralor\  situations  shows  that  116  key  pro- 
ducing idin|)anics  accounted  for  over  S3,00().0()0 
ill   raw   stock  purchases  in   1951. 

w  «  * 

8.  Does  your  company  sell  16nim  sound  pro- 
jection equipment? 

55  I'.  S.  Companies  Reporting:  41  of  these 
companies  said  "yes"  they  represent  various 
lines  of  projection  equipment  to  their  clients. 
14  other  producing  companies  indicated  that 
they  did  not  represent  any  lines  of  projection 
equipment. 

Projection:  a  majority  (about  75%)  of  I'.  S. 
business  film  jiroducers  undoubtedly  represent 
projection  equipment,  according  to  their  clients' 
interests.    The  remaining  25%  do  not. 


9.  Do    y<iu    jiroviile     iioii-llieatrical    disli 
lion? 

54  L'.  S.  Companies  Rei'orting:  only  2' 
these  companies  answered  in  the  afliriiiative 
U.  S.  companies  said  "no"  they  did  not  pre 
non-theatrical  distribution.  The  existent 
large,  specializing  sponsored  film  distribi 
networks  and  regional  film  libraries  avai 
to  clients  for  such  |)urposes  is  indicated  , 
major  factor  in  not  providing  such  ser 
which  were  originally  commonplace  as  an  e 
tial  adjunct  to  the  producer's  services. 
»  «  « 

10.  Dollar    \oluiiie    of    television    produc 
sales  during  1951: 

37  U.  S.  Companies  Reporting:  television 
duction  sales  directly  reflect  studio  o|)eral 
in  active  t.v.  areas,  with  a  corresponding 
centration  of  advertising  agencies  and  client 
vertising  departments  requiring  such  serv 
This  limited  number  of  companies  repor 
showed  fairlv  large  in  volume,  however. 
$3,500,000  in  sales  of  t.v.  spot  commercials, 
Another  important  factor  was  the  size  of  i 
vidual  dollar  volumes  since  18  of  the  cornp 
exceeded  S50.000  in  t.v.  sales;  only  5  did 
than  810,000  among  those  reporting. 

Projection:  because  of  the  special  and 
gional  characteristics  of  t.v.  production,  no 
jected  estimate  of  total  volume  can  he  ai 
ratelv  given.  A  fair  guess  would  approxii 
S5,(XJ0,000  with  the  volume  fast  increasing. 
The  shift  to  color,  when  it  comes,  will 
these  specializing  production  companies  abl 
provide  the  most  experienced  facilities  in  Al 
ica  for  such  film-making.  No  company  in 
entertainment  business  possesses  the  specia 
experience  for  this  kind  of  color  work;  regie 
location  near  t.v.  facilities  and  in  the  ci 
where  advertising  originates  and  experien 
staffs  are  other  key  factors  in  the  t.v.  film  si 
future  of  the  business  film  producer. 


The  U.  S.  Business  Film  Industry  In  Brief 

Nundjer  of  Companies:  143  concerns  are  are  listed  as  "primarily  en- 
gaged in  the  production  of  business  films.  Of  these,  116  supplied  com- 
plete reference  data  as  requested;  25  companies  made  incomplete 
returns;  2  were  "newly-organized." 

Types  of  Production:  of  104  company  returns  checked,  58  provided  both 
motion  picture  and  slidefilm  production:  44  specialized  in  motion  pic- 
ture production:  several  were  specialists  in  slidefilm  production  ex- 
clusively. 

Ex|)erienee  of  Companies:  10  firms  have  more  than  30  years  of  exj)eri- 
ence;  15  have  more  than  20  years:  21  producers  have  been  in  business 
more  than  15  years;  12  have  been  established  for  10  years  or  more.  A 
total  of  58  have  been  in  the  field  for  over  10  vears. 

Extent  of  Facilities:  52  companies  reported  actual  physical  equipment 
inventories  of  over  84,0(X),00U  as  of  Dec.  31,  1951.  A  fair  estimate  of 
116  making  detailed  listing  returns  would  total  over  S9.00().(MM»  in 
physical  studio  e(|uipment. 

Buying  Power:  43  companies  reported  actual  material  purchases  of  S2.- 
500,000.  A  projected  estimate  of  only  116  basic  companies  would  con- 
servatively figure  S7,(M)0,0(K)  in  purchases. 
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» /■"(•RK  Good  Pictures  Met   Problems  and    lielix-d   get 

W  I     |)i«siti\e  personal  acticm  from  iiirinlicrs  of  llicir  rnillion- 

fold   \ie\vin^  audiences  last  \ear  than    in  an\    previous 

Ml  .(!  in  the  history  of  the  business  film. 

Purveying  the  creative  efforts  of  the   nation's  business   film 

■uliiiers   in    I'JSl.   a   review    of  several   hunilred   niost-widely 

il.itcd  |)ictures  reveals  heavy  emphasis  last  year  on  public 

ons  and  public  service  themes.    Safety  education,   human 

ions,   consumer  education,   and   explanation    of    technical 

~ses  were  the   four   most   prevalent   areas  of   production. 

.  iices   for   sponsored    films   releasetl   to   large   segments   of 

_'eneral    publii-.    both    voulh    and    adults,    soared    to    new 

:d  heights  as  improved  distribution  techniques  joined  with 

'  ver-increasing   flow   of   projectors   to  create   a    vast    new 

!i  viewer  potential. 

Awards   and   Fe!-ti\ab    Kncoiirage   Film   Interest 

llri'ognition  of  the  sponsored  film's  public  and  business  role 

I  idea  communication  continued  to  grow  in   1951   as  regional 

'irn    festivals,    organization   awards   and   other   citations   were 

!i\eii  to  notew(irlh\    examples  of  the  medium.    Boston   joined 

.Cleveland  as  an  annual  site  for  a  community  film  fi-stival:  the 

'   rerdoms  Foundation.  Public  I'lililies  Advertising  Association. 

lalional    Conmiitlee    on    Films    for    Safely,    and    the    Motion 

r  1  iilure  Academy  of  Arts  &  Sciences  gave  national  recopiition 

!>  this    form   of   film   document   through   special   awards   and 

iher    honorary    citations. 

Sreenings  of  selected  sponsored  films  before  many  adver- 
isinp  and  sales  clubs  in  larger  cities,  at  annual  conventions 
f  such  groups  as  the  Association  of  National  Advertisers  and 
le  American  Association  of  Advertising  Agencies  further 
elped  to  remind  large  segments  of  U.  .S.  business  of  the  potent 
oree  of  this  medium.  The  film  activities  of  such  representa- 
ive  organizations  as  the  American  flankers  Association,  the 
J.  S.  Chandler  of  Commerce,  the  National  Safety  Council,  the 
uiifrican  Automobile  Association,  and  the  Association  of 
uiirrican  Railroads  also  brought  the  medium  to  the  attention 
t   the    nationwide    memlHTships    of   these    important    bodies. 

Pictures   Make   Direct    ('ontribution   to  VI  elfare 
The  specific  subject  areas   in   wliirji   lilins  pla\ed   an    impor- 
ml  role  last  year  are  most  revealing.    Ileallh  and  safet\  cduca- 
ion    were   probably    ihe    mosl    critical    fields.     Dread   enemies 

Pich  as  cancer  and  heart  disease  were  made  understandable 
rough  films  which  fought  apalhv  and  got  their  viewers  to 
lake  vital  [MTsonal  decisions.  Pictun-s  like  HrraM  Sflf- 
xaniinntinn  I  see  Page  l'>i  and  (iiiaril  Ynitr  llrnrl  hel|N-d  sa\c 
ve.i.  International  C.ellueotton's  Hoti  to  Cnlih  a  Cold  reduced 
«rsonal  and  business  loss  ihrouKh  dissmiination  of  fads 
bout  this  common   ailment. 

But  the  nation's  lieaw  toll  of  traffic  accident  fatalities  was  a 
lost  serious  concern  which  sponsors  iharcd  with  (ilniiiiaki-rs. 
•hrysler's  Case  of  Tomin\  Ttirkrr  entered  the  field  in  early 
951  to  liring  an  awareness  of  safe  habits  to  grade  school 
oungsters.  Within  two  months  of  its  release,  this  picture 
iroke  all  audience  records  with  thousands  of  s<'hoo|  bookings. 

The  motor  companies  and  allied  fields  such  as  trucking  and 
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insurance  brought  out  such  useful  films  as  Driver  Training, 
Series  I  Ford  (  :  A  I'rofessional  I'orlrail  (National  Highway 
I  sers'  Conference!  :  Too  Close  jor  Comjorl  I  American  Truck- 
ing Association!:  and  Day  in  Court  (International  Harvester!. 
Previously  released  films  such  as  Closed  Book.  Last  Date  ( for 
teen-agers  I  :  And  Then  There  Were  Four  ( for  all  ages !  con- 
liiuicd   to   swell   audience  totals  through   nationwide   showings. 

\')T){  was  a  good  year  in  the  field  of  human  relations  films. 
.Swift  &  Con\pan\"s  W//;  Idea  realK  belongs  to  this  (wriod  and 
was  widely  popular  as  were  Chevrolet's  humorous  but  pointed 
O'Mara's  Chain  Miracle  ( on  the  contagion  of  courtesy  I  :  and 
The  Challeniie.  a  non-business  but  widelv  used  subject  on 
anti-discrimination.  In  this  field  a  modest  but  [lowerful  film 
was  It's  Good  Business,  sponsored  by  the  Illinois  Stale  Cham- 
ber of  Commerce  to  deal  with  inter-racial  relations  in  em- 
ployment. 

(fcneral  public  relations  pictures  on  broad  tliemes  were 
outstanding  in  '51.  The  American  .Meal  Institute  set  a  high 
standard  in  its  interpretation  of  the  entire  meat  industr\  and 
its  worker  "team  "  in  This  Is  Lije;  the  .Vmerican  Petroleum 
Institute  told  its  economic  story  in  Man  on  the  Land.  I'nited 
Airlines  sponsored  a  top-flight  semi-technical  exposition  on  its 
safety-conscious  traffic  operations  in  I  nited  6.^.il.  (.eneral 
Klectric  told  the  story  of  electrified  railroading  in  Shininp 
Kails  and  made  a  positive  contribution  to  a  critical  national 
problem   (water  conservation  I    in  Pipeline  to  the  Clouds. 

Increa«iiig    Sale>    to    Coii>iinicr'-    \  i.i    Fducatioii 

More  direclK  applicable  to  o\cr-the-counter  purchasing 
habits  were  such  consumer  education  pictures  as  Armour's 
The  Clean  Look  which  featured  Dial  Soop  in  a  brilliant  color 
reproduction  and  an  ap|H-aling  feminine  interest  theme.  .Ar- 
mour now  has  one  of  the  largest  I6mm  audiences  in  the 
I'ounlry  as  millions  of  housewives  and  their  families  s<'e  the 
home-making  films  it  has  produced  in  the  past  two  years. 

Two  other  fields  were  of  ecjual  importance  an<l  well  repre- 
sented. On  one  hanil.  technical  process«'s  and  new  product* 
were  dcscrilwd  and  explained  in  numerous  films  such  as 
Doehler-Jarvis"  picture  on  die-«-asting  The  Shortest  Way:  Heni- 
ington-Mand's  I'rerision  Key  to  Qualify :  and  Fastman  Ko- 
dak's Functional  I'hotoiiraphy  in  Industry. 

Maintaining  u  stable  I  .  S.  e«-onom\  through  continued  gixid 
selling  was  the  job  given  to  many  convincing  sales  training 
films.  F'rigidaire  was  a  txpical  example:  Itexall  Drug  promotetl 
an  entire  package  program  among  its  retail  outlets  and  such 
itidi\idual  companies  as  lienjamin  Moore  Paints.  (!oo|iers. 
Marathon  Corporation  and  CiH-a-C'ola  brought  man>  new  mo- 
lion  pictures   and   sliilefilms   into  the  sales  field. 

riic    ItiiN  in;:    I'ulilii     |.    I'icliire-CunM-ioUf 

This  was  l'>51  in  a  too. brief  review  of  its  films.  \s  a  cro»»- 
section  of  creative  thinking  and  sponsor  interest,  the  pitiurrs 
mentioned  will  serve  only  to  remind  business  that  words  alone 
are  no  longer  enough.  A  picture-conscious  public  has  had  its 
ap|M-tite  whetted  for  visualiit^l  conmiunicati«>ns  and  it  must 
Ih'  served.    I')52's  film  budgets  show  that  it  will.  |f 
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*  m.M    MKIUT  AWARD 


"That 
the  Deaf 
May  Speak 


SPONSORED  BY  THE 
r.EXINGTON  SCHOOL 
FOR    THE    DEAF 


99 


"For  its  com  passionate, 
understandinff  treatment 
of  special  subject  matter" 
this  fdm  is  nominated 
for  Special  Merit  Award  by 
Business  Screen  Magazine 

FEBRUARY    •    19.i2 
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Ln  ILi;  CAKOL  ^va^  Ijorn  deaf.  Al  first,  ii.>  .. 
iiiiticfd  anything  wrung,  but  one  day  Iter  mot! 
rcali/od  that  Carol  could  hear  nothing.  A  lo 
time  ago,  this  could  have  meant  hut  one  thing — she  wou 
he  deaf  and  dundj.  and  shunned,  almost  as  a  mental  deft 
live,  for  the  rest  of  her  life.  As  things  are  working  oi 
however,  Carol  can  look  forward  to  a  happy,  constructi 
life,  liul  she  will  need  understanding  aiul  years  of  trainii 
lo  lake  her  place  in  the  world  of  the  hearing. 

How  she  begins  this  training  and  what  she  can  exp< 
to  accomplish  are  told  in  one  of  the  most  gripping  ai 
ctimpassionatc  films  on  the  problems  of  handicapp' 
people  ever  produced.  Spcmsored  by  the  Lexington  Schi. 
for  the  IJeaf,  and  produced  by  Cam|)us  Film  I'rtiductioi 
That  the  Deaf  Mar  Speak,  42  min,  color,  has  already  w 
wide  acclaim  from  dozens  of  newspapers,  child  welfa 
authorities  and  government  officials  in  the  few  short  weel 
since  its  release. 

Carol,  along  with  nian\  (jther  children  who  were  boi 
deaf  or  who  became  deaf  before  learning  to  speak,  is  just 
normal  child  at  the  Lexington  School — outside,  she  wou 
be  a  "s|)cciar"  child,  a  pitiful,  deaf  child.  -At  the  scho 
children  live  together  all  week  (they  go  home  week-endl 
and  work  together  at  the  main  problem  of  their  lives- 
learning  how  to  speak  and  to  understand  the  speech  < 
others.  They  must  start  the  long  travail  in  earliest  infanc 
for  if  speech  training  is  not  begun  early  it  may  never  1 
learned  at  all.  .No  sign  language  is  taught  at  the  scho 
and  none  is  permitted.  Training  in  speech  and  lip  readii 
is  made  a  part  of  every  subject,  for  the  children  are  taug 
a  full  school  curriculum  rather  than  just  that  concern! 
with  overcoming  the  handicap. 

\^Tiat  makes  That  the  Deaf  May  Speak  a  wonderfi 
experience  to  watch  is  the  acting  of  the  deaf  children  ai 
particularly  three-year-old  Carol.  The  New  }  ork  Tim 
called  her  performance  one  "that  would  put  most  HoU; 
wood  starlets  to  shame."  Other  comments  described  d 
picture  as  "an  artistic  triumph,"  a  "good  bet  for 
Academy  Award,"  a  "standard  against  which  all  films  < 
its  class  should  be  judged."  It  is  all  of  that.  But  it  was  ni 
made  this  way  by  lucky  chance.  The  children  at  tl 
school,  like  all  children,  are  self-conscious,  perverse, 
sometimes  possessed  by  tantrums.  Yet,  some  observers  < 
the  finished  film  felt  sure  that  it  must  have  been  photi 
graphed  by  "candid  camera"  techniques  (which  it  wasn't] 
so  lacking  are  the  children  in  camera  consciousness.  On 
a  deep  love  for  children,  the  patience  of  Job  and  50,00 
feet  of  film  enabled  producer-director  Nat  Campus  t 
bring  forth  such  a  beautifully  finished  film  in  both  spe 
and  sound. 

The  day  little  Carol,  Mike  and  Bea  say  their  first  word 
seems  truly  a  mighty  triumph  in  the  film.  It  is  a  wonderfi 
moment  for  tlie  audience,  too.  In  scenes  of  the  upp 
classes  in  the  school  we  can  see  the  direction  of  the  chi 
dren's  efTorts.  Carol's  speech,  like  that  of  most  congenitall 
deaf  people,  may  never  be  easy  to  understand  or  pleas 
to  listen  to.  but  what  a  tremendous  accomplishment  it  i 
that  the  speech  she  will  never  hear  can  be  learned  at  all 

The  narration,  written  by  Ralph  Schoolman,  is  surel 
one  of  this  top  film  writer's  best  scripts.  It  has  the  intimat 
and  moving  quality  of  telling  the  story  as  if  spoken  t 
just  one  person. 


The  Lexington  School,  probably  the  best  known  scho 
for  the  deaf  in  the  country,  sponsored  the  film  for  tw 
purposes:  primarily  to  give  a  greater  understanding  o 
the  |)roblems  of  the  deaf  to  the  general  public:  and 
ondarily,  to  demonstrate  its  methods  for  other  schools  an 
teachers  of  the  deaf. 

The  widest  possible  distribution  of  the  film  on  a  nationa 
basis  is  being  sought  through  Ideal  I'ictures  Corp..  whicl 
has  been  name<l  distributor. 


BISINESS    SCREEN    MAGAZINl 


r^NE  OF  the  problems  which  face  all  pro- 

I    Bflucers  and  distriliutors  of  liusiness.  eom- 

niiTcial    or    industrial    motion    pictures    is 

lat  iif  furnishing  tangilile.  documented  pruul  of 

11-  selling  power  of  this  medium. 

How  often  has  the  question  been  p<ised.  "Yes, 

's  a  very  fine  motion  picture  but  how  many  re- 

igerators  did  it  sell?"   Someone  else  said,  "We 

icreascd    our    sales    in    Denver    in    two    months 

ith   a    hfli-cn    minute   local    radio   program,     i 

ant  to  us<-  a  film  but  how  can  I  sell  it  to  the 

wss   without   .some    facts   to    prove    that    motion 

tictures  can  do  the  job?" 

!  Almost  every  producer  can  answer  those  tpies- 
ons  one  way  or  another,  but  it  is  seldom  that 
le  proof  of  elTectiveness  is  as  striking  and  con- 
incing  as  the  case  history  of  a  recent  medical 
roduetion  already  indicates.  For  its  very  real 
>ntribution  to  pul>lic  understanding  of  the 
robieni  involved  this  picture  has  been  noini- 
aled  by  BlsiNKS.s  Sckken  for  its  own  Public 
enice   Award,    now    being   originated. 

.Save-,  u  IJfe  Kacli  Day  in  I  se 
Since  its  release  15  months  ago  the  American 
ancer  Society's  film  Breast  Selj-Examinalion 
oduced  by  Audio  Productions.  Inc.,  has  saved 
least  one  woman's  life  everv  day. 
In  the  town  of  Anamosa,  Iowa.  po|)ulalion 
OOO.  the  lives  of  three  women,  who  otherwise 
ight  have  died,  were  saved  as  a  result  of  suc- 
seful  operations  following  examinations  that 
pre  directly  attributable  to  their  having  seen 
e  film. 

In  Polk  Countv.   Florida,  one  showing  of  the 
m  in   a  community   of  only   1.000  people  re- 
illed   in  eight  operations  for  cancerous  condi- 
pns. 

Examination   Leails  to  Treatment 
Dr.   Harold   Mever.    Medical   Director   of  the 
linois  Bell  Telephone  Company,  reports  that  in 
lat  company  alone  eighteen  women  discovered 
-t  rnnditi<ms  by  self-examination  after  seeing 
.lin.   The  companv  has  purchased  four  prints 
I  \  the   picturi-   and    made   the   viewing   of   it    a 
"ii-l"  in  all  departments. 
"   i  cnty-five  per  cent  of  the  breast  cancer  oper- 
I  in~  in  one  vear  in  Duluth.  Minnesota,  resulted 
'iiii   self-examination   by   women   who  had  seen 
rr,i^i  Selj-Examinalion  in   local  showings. 


CITF.n     \\\      ULS1.NE.SS     SCKKKN      HM;      I'lltllC     ^KHVICF.      \W\Rn 

LIFE  SAVER 

Ameriraii    CanctT   Suriely's    Film   on    "Hreast    Self-Kxamiiialion" 
Noiniiiated   as  "( Jiitstatuliiig    Kxample   of   Service  to   tin-    Piildir" 


There  are  several  recorded  cases  of  successful 
operations  for  the  removal  of  malignant  growths 
on  even  volunteer  Cancer  Society  workers  them- 
selves who,  with  all  their  familiaritv  with  cancer 
symptoms,  only  discovered  their  own  <'ondilion 
after  having  .seen  the  film. 

These  are  but  a  few  examples  taken  from 
hundreds  of  authentically  documented  proofs  of 
the  power  of  a  motion  picture  to  motivate  human 
beings. 

I.SOt)  I'liiil-  IS<ioked  Far  in  \rl\iince 
In  its  first  vcar  of  distribution,  a  million 
women  over  thirty-five  years  of  age  have  seen 
this  picture.  Audio  Productions,  Inc.,  has  alreadv 
delivered  over  thirteen  hundred  prints  to  the 
film's  sponsor,  and  each  print  is  booked  far  in 
advance.  Hunflreds  of  business  concerns  have 
shown  lirea.sl  Self -Examination  to  all  of  their 
female  employes,  usually  on  company  time. 
Among  them  are  Container  Corp..  Field  Publish- 
ing Enterprises,  Owens-Illinois  Glass  Co..  Armco 
Steel  Ci>r|>.  and  Interwoven  Mills.  The  manage- 
ment of  a  New  York  office  building  arranged  for 
several  screenings  as  a  tenant  service  so  that 
every  woman  employed  in  the  building  could  see 
the  film.  Department  stores  and  theater  owners 
have  (lonateid  facilities  for  free  showings  of  the 
film. 

In  one  rural  section  of  Southern  Illinois  the 
telephone  operators  called  everv  subscriber  to 
invite  the  women  in  homes  to  a  s|x'cial  showing 
at  a  local  theater.   Another  Illinois  countv  claims 


a  hundred  |K'r  cent  of  the  resident  female  audi- 
ence has  seen  the  picture.  .\l  Kockford,  Illinois, 
event  the  County  Court  House  was  used  as  a 
theater  and  all  female  employes  in  the  community 
were  asked  to  sp<'nd  fifteen  minutes  of  their  lunch 
hour  seeing  the  film. 

Those  business  concerns,  government  agencies, 
community  groups  and  schools  that  have  shown 
the  film  are  unanimous  in  reporting  that  Breast 
St'lj-Examinalion  is  so  important  that  it  should 
be  shown  everywhere  in  the  country  for  years 
to  come. 

The  aim  of  the  Society  is  to  have  every  adult 
woman  in  the  United  States  and  every  girl  as  she 
reaches  womanhood  see  the  film.  To  that  end 
distribution  will  be  accelerated  during  19.52. 
Prints  can  be  obtained  from  local  chapters  of  the 
.American  Cancer  Society. 

Motivates  People  to  Make  Decisions 
Here  again  is  proof  that  a  film  that  really  has 
something  to  say  will  to  a  large  extent  build  its 
own  distribution.  But  more  important  is  the 
proof  that  a  good  motion  picture  without  help 
from  other  media  will  motivate  people  to  make 
decisi(ms  and  take  action,  the  same  pro<-es,ses 
that  activate  a  human  l>eing  to  buy  a  refrigerator, 
life  insurance,  or  breakfast  food  proof  that  the 
most  powerful  and  eflet-tive  means  of  communi- 
cation we  have  is  the  combination  of  sight,  sound 
and  motion,  whether  it  be  received  through  the 
TV  knothole  or  on  the  Kadio  City  .Music  Hall 
screen,  |f 


BELOW:  TYPICAL  .SCENES  FROM  THE  »2-MlNLTE  SOUND  MOTION  PICTIRE:  "BREAST  SELF-EXAMINATION- 
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U.  S.  GOVERNMENT  STANDARDS 
for  the  Procurement  of  Motion  Pictures 

(.IIDA.NCK  lOK    rilK   FILM  Sl'O.NSOK    IN     IIIK    NW^.S    IU^I.N(,    Al'l'liOACH 


Kdimu  i((.li  h;m'I\  VI.  ka\ouiii;  was  litis  Ford 
Molor  (U>ini>an\  siilijfcl  in  the  sponsor's  "Amer- 
icans at  Home"  series;  niilfly  popular  in  I  .  S. 
since  its  creation  by  MPO  Productions,  N.   Y. 

Pictures  of  the  Year 

(CONTINUED  FROM  PACE  EICHTI 
pari"  llif  Stor\  oj  Steel  ontcred  by  the  lV!inistr\ 
of  Inforinatiiiii  and  Uriiailcasling  of  the  Govern- 
iiieiit  of  India  «illi  similar  subjcels  from  this 
country. 

We  should  mention  in  closing  that  The  El 
Centra  Story,  a  Navy  film,  was  the  sole  l'.  S. 
entry  screened  in  the  area  of  "miscellaneous 
documentaries." 

Medical  Film  Vl'idely  Shown  Abroad 
♦  Following  a  (iaia  IVrformance  uhere  it  was 
the  sole  U.  S.  film  represented  at  the  conclusion 
of  the  5th  Annual  Congress  of  U Association 
Internationale  du  Cinema  Scientifique  held  at 
The  Hague.  Molland  on  Se|)tember  17  last  year, 
the  -13-minute  color  and  sound  film  The  Em- 
bryology oj  the  Eye,  produced  by  Sturgis-(»rant 
Productions.  Inc.  was  taken  on  a  grand  tour  of 
Holland  medical  circles  by  the  Dutch  Govern- 
ment Information  Service. 

Ur.  George  K.  .Smelser.  technical  advisor  on 
the  film,  which  was  sponsored  by  the  American 
Academy  of  Opthalmology  and  Otolaryngology, 
also  showed  the  film  in  Paris  by  special  request. 
Two  of  these  screenings  were  at  the  l.'itli  ("(in- 
gress du  Film  Scientifique  &  Technique  at  the  In- 
stitute de  Cinematopraphie  Scientifique,  includ- 
ing a  special  preview  screening  presided  over  by 
the  president  of  the  Institute.  Films  of  this  type 
have  a  vers  im|)ortanl  effect  on  L.  .S.  goodwill 
abroad,  aiding  scientific  exchanges  between  na- 
tions. K" 

Sole  I".  S.  film  e.ntky  at  The  Hapue  last  year 
uas  this  Sturfiis-drant  medical  film  described 
in  the  brief  report  above. 


F<IH  THE  .SECOND  SUCCESSIVE  YEAR  we  reprint 
the  following  report  on  the  film  buying  ap- 
proach used  by  the  I'.  S.  Navy  in  the  pro- 
curement of  training  films.  Originally  written 
li\  our  ottn  slalT  corri-spondciil  in  Washingloii. 
it  is  considered  a  model  analjsis  of  this  agency's 
long-experienced  buying  habits. 

"In  selecting  the  Navv's  |)ro(uretnent  system 
to  describe  ...  it  ap|)ears  lo  be  model:  its  fea- 
tures, houever,  are  embodied  in  all  Govern- 
ment film  procurement,  and  the  same  steps  may 
well  be  employed  in  each  approach."  Here  are 
thosi-  steps,  reprinted  for  emphasis  on  the  stand- 
ards «lii(li  arc  iMipli<il  for  the  producer  of 
training  films,  whether  for  Government  or  pri- 
vate industry,  or  any  trade  group,  or  advertis- 
ing agency.  They  are  also  to  be  noted  with 
care  as  a  guide  to  prospective  sponsors  of  suc- 
cessful films  seeking  similar  services  in  the 
field.  (Ed.  note:  the  italics  are  ours,  for  just 
such  guidance.) 

These   Are   Steps   for   the   Bidder 

In  a  letter  in  triplicate,  addressed  to  the  Chief. 
Bureau  of  Aeronautics.  Department  of  the  Navy. 
Washington  25,  D.  C.  (Attention  Aer-Ph-5j, 
slate  the  following: 

1.  Give  a  resume  of  vour  organization,  in- 
cluding type  and  brief  history,  and  state  whether 
you  are  a  corporation,  a  |iartnershi|).  or  sole 
proprietor. 

2.  State  that  you  are  interested  in  doing 
Navv  motion  iiicture  work  and  the  type  that  you 
consider  yourself  best  suited  to  handle.  This  in- 
formation gives  the  procurement  officer  a  better 
understanding  of  vour  capabilities  and  the  kind 
of  work  on  which  to  give  vou  an  opportunity 
lo  bid. 

If  you  are  one  of  hundreds  on  a  list,  it  isii  I 
very  practicable  to  ask  you  to  bid  on  a  film 
which  will  emplov  techniques  in  which  you  arc 
not  exj)erien(e{|.  If  a  film  is  to  consist  largely 
of  animation,  do  \ou  have  an  animation  stand? 
Neither  is  it  pra<tifablc.  if  vou  are  on  the  West 
Coast,  to  ask  you  in  bid  nri  a  small  job  for  wliicli 
Norfolk  will  be  the  location. 

'A.  List  your  key  personnel  and  give  a  brief 
outline  of  their  experience  in  motion  pi<tiir<- 
work. 

4.  Slate  the  major  types  of  facilities  and 
equipment  owned  or  how  made  available  to  your 
I'ompany.  No  one  insists  that  you  own  outright 
a  studio  capable  of  producing  Gone  With  the 
If  ind.  No  one  will  look  askance  al  vour  having 
sound  re<-ording  done  in  a  studio  established  for 
that  |)ur|>ose.  Hut  if  the  major  portion  of  vour 
ecjuipment  is  not  owned,  you  are  in  eflecl  not 
in  the  inotioti  picture  business. 

Financial   Slabililv    A   Key   Factor 
.^.   Kn<lose  a   balance  sheet   listing  your  assets 
and    liabilities.     The   amiable   Scot.    W.    B.    Mc- 
Laren,   who   has   been    in   charge   of   the    Navv's 
motion   picture   procurement   desk    for   the   pa.st 


eight  years,  spent  five  years  of  his  life  as  a 
curity  analyst  and  knows  how  to  read  a  balan 
sheet.  In  other  words,  don't  show  under  "Assi-l 
a  sole  cash  item  of  S-l-.OIH)  and  an  etjuallv  s< 
item  under  "Liabilities"  of  "Hank  loan.  .S4.(KH 
Till-  \a\)  does  not  pay  in  advance  and  the  Gi 
ernment  cannot  sponsor  you  in  business. 

Neither  a  maximum  nor  a  minimum  is  US' 
as  a  criterion.  It  does  mean  that  the  empha: 
is  ii|i<iri   llic  word   "sound." 

Recent  Films  Must  Be  Submitted 

6.  Forward  samples  of  jiiclures  rwenllv  pr 
du<ed  by  your  company,  preferably  education 
or  training  films.  Here  the  emphasis  is  upi 
the  word  "recently,"  for  this  reason:  let's  a 
that  you  made  a  film  when  you  were  working 
a  producer-director  for  the  LMN  Conipan 
Maybe  it  even  won  an  award  of  some  kind.  15 
while  you  were  working  for  LMN  vou  h. 
plenty  of  time  in  which  to  be  creative.  Back^ 
by  a  large  sales  staff,  you  didn't  have  to  wor 
about  bringing  in  new  business.  A  large  admi 
istrative  section  looked  after  all  the  housekei- 
ing  details,  like  paying  the  tele[)liciiic  bill:  may' 
>ou  even  had  two  secretaries-  but  they  werer 
on  your  payroll.  The  Navy  wants  to  know 
you  can  produce  a  picture  of  the  same  quali 
when  you  are  wearing  six  hats  and  using  yO' 
own  capital. 

A  Summary  of  the  Key  Points 

In  a  brief  resume  of  these  points,  note  th 
the  emphasis  is  on  these  basic  qualities:  (lie 
pcricncc  (and  the  /.iW  of  experience):  (2l  k."l 
personnel  and  their  experience;  (.31  ph)sicj 
facilities,  in  terms  of  owned  equipment:  ('^ 
financial  stability:  and  (5l  the  films  you  ha 
produced   and   for  whom. 

It  is  no  coiiiiidence  that  the  listing  of  pr 
ducers  in  this  Review  Issue  of  PhodI  cTIf 
Resources  follows  such  an  outline  to  a  lar. 
degree.  It  is  the  sponsor's  responsibility  to  I 
in  any  missing  portions  of  especial  importan 
to  bis  organization,  such  as  credit  references 
establish  financial  responsibility. 

We  do  not  emphasize  geographical  advantage 
other  than  to  point  out.  as  the  Navy  does,  th 
icrtain  kinds  of  j)h\sical  work   naturally  grat 
late    to    the   most    convenient    qualified    sourt 
Rut   it  is  equally  important  to  note,  as  all  pr 
ducers  would   em|)haticallv  agree,   that  nation 
assignments     involving     considerable     distanc 
and  location  work  have  no  such  boundaries,  th 
Kastern.   Midwestern,   or   Viestcrn  companies 
listed,    work    over   a    considerable    geographif 
area  and.  in  fact,  the  largest  of  them  mainia  | 
excellent   service   offices   to   render    such    ser\ 
more  economically  and  more  cflicientK   for  -i 
clients,  their  branch  or  regional  offices. 

The  business  film  sponsor  can  profit  by  1 
criteria  set  forth  above  bv  which  thousands 
films  have  been  acc|uired  bv  the  Navv  in  rci  > 
\ears.    It's  a  good  safe  road. 
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I  A  GEOGRAPHICAL  INDEX 
I  TO  PRODUCER  LISTINGS 


New   Kii'ilaiid    Hi-frioii 
Connoilitul,   Massacliusfils  I 'age  52 

Metropolitan    New    ^  ork    Area 
Listings  on Pages  52.  53.  54,  55,  56,  57.  58.  5<^ 

Miiitlle  Allaiitii-   Ke-rion 

.Ni-w  York  Slate,  Pennsylvania, 

Washington.   D.  C Page  60 

Soiitlieastern   Refrion 

Georgia.  Kentucky,  Louisiana,  North  Carolina. 

Tennessee  Page  61 

East  Central   Rejiion 

Indiana.  Ohio  Pages  61.  62 

Michigan   Pages  62,  63 

Metropolitan   Chicago   Area 
Listings  on Pages  64.  65.  66 

West  Central   Region 

Illinois.  Iowa.  Minnesota  Page  66 

Missouri.  Wisconsin  Pages  66.  67 

Soulhwesteru  Region 
Texas     Page  67 

Mountain   State>   Rejrion 
Colorado    Page  68 

\\  est  Coast  Region 
Northern  California  Pages  W!.   70 

Metropolitan   I,o>   Aiif;flf>    Area 
Listings  on Pages  70.  72,  7.S.  74 

Pacific  Northwest  Region 
Oregon.  Washington  Page  74 

Canadian  Film   Producers Pape   Vt 


Business 
Screen 
National 
Survey 
of  Film 
Production 
Resources 
in  the  U.  S. 
and  Canada 


IV  EW   ENGLAND 


Coil  ii«><'lif  III 


Jon.N   A.  Hakski.kh 

Amity   Koad 
Woodbridge.   Connecticut 

(Reference  details  on  recent  priHluclions  & 
sponsors  not  submitted.) 

UOLAB    SllDlOS 

and  RoLAB  Photo-Scif.nce  Laboratories 

Sandv    Hook.    Connecticut 

Pbone:    Ncwlown    581 

Dale  of  Organization:    1928 

Henry  Roger.   Ouner-Dirertor 

Services:  Molion  pictures  and  slidefilms:  indus- 
trial, educational,  cultural,  civic  relations,  TV 
features  and  commercials. 

Facilities:  Large  sound  stage,  16mm  and  35mm 
cameras,  zoom  and  follow  track,  camera  truck, 
portable  generator:  complete  lighting  equip- 
ment; 16mm  sync  recorder,  magnetic  tape  re- 
corder, disc  recording  system;  microscopic 
laboratory  and  close-up  studio;  Shadowgraph, 
Inspectos<ope;  Interlock  film  projection  system; 
color  printing;  library. 

RECENT  SPONSORS 
Southern   New  England  Telephone  Company. 
Davis  &  Geek,   Inc..    United    Illuminating   Com- 
pany,  The  J.   M.   Ney  Company.   Sacred   Heart 
Church,  Wyatt  &  Schuebel,   Fairfield  Films. 

.>lassaohii  sells 

Dekko  Film  PitontcTioNs,  Inc. 

126   Darlinoutli   Street 

Boston.   Massachusetts 

Phone:    KKnniore  6-2.t11 

Date  of  Organization:    1946 

Joseph  Rothberg.  President  and  Treasurer 

Jerry  T.  Ballantine.  Fi'ce  President 

Herbert  F.  Lang.  Studio  Manager 

William  Weisberg.  Secretary 

Services;  Complete  16mm  production  services 
for  education,  science,  industry  and  television. 

Facilities:  Maurer  16mm  camera  and  recording 
unit,  magnetic  recording,  portable  generator, 
sound  studio,  editing  and  projection  rooms, 
creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Dangerous  Man  at  Larf^e  <  Liberty  Mutual  In- 
surance Company;  Sales  Report,  1951  (Gillette 
Safety  Razor  Company )  ;  Going  Places  with 
Gadabout  Gadilis  (TV  series  for  Beacon  Televi- 
sion Features  I  ;  Wonders  oj  the  Wild  (TV  series 
for  Borden  Productions);  Inside  Story  (Unit 
Fi\f   I'riMliiclirin- I . 


*  *  * 

DePIIOI  KE   StI  l)I(IS 

782  Conunonwi-allli  Avenue 

Boston  1.1.  Massachusetts 

Phone:  BF.acon  2-5722 

Date  of  Organization:  1935 


Oim.ERS  AND  DEPARTMENT  HEADS 

Joseph   I)<-pliourc.  Onner 

Kilward   Gilnian  I'uul   Coughliii 

Ksh'lli-   I).   Davis 

.^EKVICKS:  Industrial  and  public  relations  tiiolion 
pictures  and  slidi-lilnis:  tcli-x  ision  program  films 
and  conmiercials. 

Facilitiks:  Drive-in  sound  stage  and  produc- 
tion equipment;  automatic  film  processing;  syn- 
chronous magnetic  rec-ordiiig  and  sound  film 
recording;  projection  and  editing  rooms;  Koda- 
chrome  printing;  art  work,  animation,  script 
writing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Sport  oj  Sport  Show  (Stowe  Woodward  Co.)  ; 
Old  Rock — Our  Mutual  Friend  (New  Hamp- 
shire jockey  Club  I  :  Around  the  Town  (Town  & 
Country  Homes  I;  Christmas  in  Boston  (Boston 
Kdison  Co.);  TV  commercials  for  Cntt  Bever- 
ages. Pontiac  Dealers,  Victor  Coffee.  Chevrolet 
Dealers,  and  The  National  Shawmut  Bank  of 
Boston. 


Master  Motion  Picture  Company 

50  Piedmont  .Street 

Boston  16.  Massachusetts 

Phone:  HAncock  6-3592 

Date  of  Organization:    1925 

OFFICERS  AND  DEPARTMENT  HEADS 

Maurice  Master.  President  and  Treasurer 

S.  Grace  Master.  Secretary 

Irving  Ross,  in  Charge  of  Production 

Gerald  Chassee,  Studio  Manager 

Services:  Industrial  and  civic  relations  motion 
pictures  and  slidefilms;  theatre  trailers;  tele- 
vision commercials. 

Facilities:  16nim  and  35mm  sound  recording 
studio;  16mm  and  35nim  processing  laboratory; 
typesetters  and  artists  for  title-making;  anima- 
tion stands,  editing  and  projection  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Engineering  the  Successful  All  Plastic  Denture 
( Myerson  Tooth  Corporation  I  ;   The  Forest  and 
the  Woodsman    (The  Brown  Company  I  :    Tech- 


nology Works  for  Israel  ( American  Technil 
Society):  Rehahilitation  (Liberty  Mutual  Insil 
ance  Company  I  :  Parade  oj  Little  Criiipli'd  S\ 
diers  (Essex  Counly  Infantile  Paralysis): 
plitalion  oj  the  Automatic  Screw  Maclu\ 
(  Brown  and  Sharpe  Mfg.  Com|>any). 
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Hay  State  !•  ii.m  I'hoductions,  Inc. 
Box  129 

Springfield.  Massachusetta 

Phone:   4-3164 
Date  of  Organization:   1944 
Branch:    80    Bovlston    Street.    Boston.    Mai 
Phone':     Han.ock    6-8904. 


OFFICERS  AM)  DEPARTMENT  HEADS 

Morton  H.  Read,  President 

Eugene  N.  Bunting.  F.P.   (Prod.) 

David   Dovle.  y.P.  (SaUs) 

Milton  L.  Lew,  V.P.  {TV) 

Harold  O.  Stanton,  V.P.  (Dist.) 

Services:  Documentary,  sales  training,  publ 
relations  and  television  molion  pictures  ai 
slidefilms;  dramatic  dialogue  presentations. 

Facilities:  Camera  and  lighting;  sound  stag 
portable  generator;  Maurer  16mm  recordini 
synchronous  magnetic  recording;  Depue  prir 
ing  equipment:  16mm  black  and  white  deveio 
ing;   15  technicians;  art  and  creative  staffs. 

RECENT   PRODI  CTIONS   AND   SPONSORS 
Fireye   (Combustion  Control  Corp.);   A  Matt 
oj    Taste    (New    England    Confectionary    Co.] 
The  Blodgett  Story  (G.  S.  Blodgelt  Co.) ;   Yo\ 
Valley,  Your  Future  (Association  of  New  Eln 
land  Power  Companies)  ;  Cape  Cod  Coast  G 
( U.S.  State  Department  I  :   Bridge  to  the  Futi 
(Worcester  Polytechnic  Institute)  ;  Rescue  Sqiu 
(U.S.  State  Department). 


Worcester  Film  Corporation 

131    Central   Street 

Worcester  8,   Massachusetts 

Weld  Morgan,  President 

(Reference  details  on  recent  productions  & 
sponsors  not  submilted.  I 


.METROPOLITAN    NEW  YORK 


Affiliated  Film  Producers 
164   East   38tli   Street 
New   York    16,   N.  Y. 
Phone:  MUrray  Hill  6-9279 
Dale   of   Organization:    1946 
OFFICERS  AND  DEPARTMENT  HEADS 
Willard  Van  Dyke,  Secretary 
Irving  Jacoby,  Treasurer 
Kevin  Smith,  Production  Manager 
Thomas  Boyajian,  Editing  Department  Chiej 
Skkvicks:    Script   to    finished    film.     Specialties: 
documentary  and  educational  films. 
Facilities;    Production   equipment;    editing   de- 
partment; directors  and  script  writers. 

RECENT   PRODUCTIONS   AND   SPONSORS 
}  ears  oj  Change,  Prelude  to  a  \ation,  and  The 
House  in  Sea  Cliff  (U.S.  Deparlment  of  Stale). 


American  Film  Producers 

1600  Broadway 

New   York    19.   N.   Y. 

Phone:    Pl^aza  7-5915 

Date  of  Organization:    1946 

OFFICERS  AND  DEPARTMENT  HEADS 

Robert  Gross.  Executive  Producer 

Lawrence  .\.  Glesnes,  Executive  Producer 

David  Mathews.  Story  Dept. 

Lester  J.  Orlebeck.  Chiej  oj  Editorial 

Julian  C.  Townsend.  Superrisor  oj  Photograpl 

Sheldon  Abromowitz.  Production  Control 

Madeline  Stolz.  Office  Mgr. 

Charles  Seeman.  Comptroller 

Joseph  Miller.  Sales  Rep. 
AI  Slalil.  Animation  Supervisor 

Services:   Sponsored  motion  pictures  and  slid 
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ifilms  for  theatres,  television,  education,  training, 
sales. 

Facilities:  Portable  production  equipment. 
16nim  and  .Sonirn  with  sound,  stage  for  shooting 
small  sets;  special  effects;  animation;  storyboard 
personnel,  script  writers. 

RECENT  PRODICTIONS  AND  SPON.SORS 
Women  in  the  Air  Force  ( Department  of  De- 
fense) ;  I'roiully  They  Serve  (Grant  Advertising. 
Iiic.l:  Men  of  the  Forest  (U.S.  State  Depart- 
ni.iitl:  Radiosonde  Observation  and  Operation 
I  I  .S.  \avvl  :  Oj  Men  and  Medicine  (Grant  Ad- 
MTlising.  Inc.  I:  Operation  oj  Radar  AI'G-i() 
I  I  S.  Naw  I  :  TV  Commercials  for  Dodge.  Rinso. 
Howard  Clothes.  Autolite.  Lipton  Frostee,  Army 
and  Air  Force  Recruiting,  and  others. 


Ape.\   Film   Coki-okaiion.  231   K.  51st  Street, 
New  ^  ork  22. 
(Complete  listing  under  Los  Angeles  area) 


*  *  * 

Audio  Pkoolctio.ns.  Inc. 

F'ilni    Center    Building 

630  .Ninth  Avenue 

New  York  19,  N.  Y. 

Phone:    COlumbus  5-6771 

Date  of  Organization:    1933 

OFFICERS  .\NU  DEPARTMENT  HEADS 

Frank   K.   Speidell.  President 

Herman  Roessle,  f  ice  President 

Lawrence  W.  Fox,  Jr.,   Treasurer 

P.  J.  Mooney.  Secretary 

Services:  Motion  pictures  only,  all  commercial 
categories.  Specialties:  public  relations,  sales 
promotion,  merchandising,  training,  medical, 
|olher  technical  and  educational. 

Facilities:  Camera  and  lighting  equipment, 
I  four  16mni  and  35mm  cutting  rooms;  six  film 
vaults;  two  optical  printers;  16nim  and  35mm 
projection  room;  machine  shop:  music  director 
and  several  hundred  thousand  feet  of  original 
music  on  film;  seven  staff  writers  and  seven  staff 
directors. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Step-by-Step  Su  itch.  The  \alion  at  Your  Finder- 

'tips    (American    T<'lephone    il    Telegraph    Com- 

;panyi:    Meal  Time  Lt   I  ariety   Time   (Standard 

Brands,    Inc.  I;    Purebreds,    Remember    Judson 

^  Brown,  HavoUne — Two  Years  Later  (The  Texas 

Companvl  :  Ifaste  Sot     Want  Sot  (Wool  Stock 

Instituti-I  :   Fundamentals  of  Fuel  Knock  (Kthvl 

Corporation!;    The  (Continuous  Castinp  of  Steel 

(BalK-ock  ii  Vi  ilcox  (!om|ianyl:  Oxypen  Dosape 

\&     Techniifues     (  I  nion     Carbide     and    Carbon 

Corporation!;   .-/   Way  oj  l.ivinp  (U.S.   Depart- 

jment  of  .State!  ;  Films  for  the  American  Cancer 

i Society.    McCJraw-llill    Book    Company.    Wyelh 

j  Incorporated.    U.S.    Air    Force.    U.S.    .N'avs    and 

others. 

I  Sri-  iiii'titiiiM  ill  film  awards  section) 


John    HitANMn    I'kodlctio.ns 

122  VI .  55th  Street 

Neu  York  19.  N.  Y. 

I'lionc:  JUdson  6.26(M) 

OFFICERS  AM)  DEPVRTMENT  HEADS 

John  Hransby.  (General  Manager 

Mae  Revnolds.  Treasurer 


19S2    PRODUCTION    REVIEW 


Thomas  Draper.  Camera  Department  Head 
Julia  Knowlton.  Editinp  Dept.  Head 
Philip  Santry,  Art  Director 
."SERVICES:   Complete  motion   picture   production. 
Specialties:  training.  documentar>  and  industrial 
films. 
Facilities:  Complete  production  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
More  to  Look-  For.  (Juil  Stalling,  \rii-  )'t)rk. 
Island  Oddities.  South  Carolina,  liermmla  Hound 
(  Esso  Standard  Oil  Companvl  ;  Mississippi  Story 
(Textron  Inc.)  ;  The  Fun  oj  Gettinp  There  (Cun- 
ard  Steam-Ship  Company  Ltd. ! . 


The  Bray  Studios,  Inc. 

729  Seventh   .4venue 

New  York  19,  N.  Y. 

Plione;  Circle  5-4582 

Date   of   Organization:     1914 

OFFICERS  AND  DEPARTME.NT  HEADS 

J.  R.  Bray,  President 

M.   Bray,  Treasurer 

P.  .\.  Bray,  Secty..  Asst.  Treas.,  Prod.  Mgr. 

F.  F.  Sanford.  Sales  Manaper 

B.  D.  Hess,  Distribution  Manager 

Services:  Industrial  sales  and  job  training  mo- 
tion pictures  and  slidefilms;  training  films  for 
U.  S.  Armed  Forces;  theatrical;  educational; 
animated  cartoons  and  technical  subjects;  tele- 
vision films.    Distributor  to  schools. 

Facilities:  Studio  equipment  for  all  kinds  of 
motion  pictures  and  slidefilms,  sound  and  color; 
animation  department;  production  crews,  artists, 
script  writers;  film  library. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Billion    Dollar   Malady    (The    Common    Cold); 
Wonder  Enpine  of  the  Body  ( The  Heart)  :  Radio- 
logical Decontamination  (  Five  films)  ;  Accidents 
Don't  Happen  (Series  in  Spanish). 


Campus  I-ilm  Productions 

161   Henisen  Street 

Brooklyn  2.  N.  Y. 

Phone:     TKiangle  5-6296 

Date  of  Organization:    1934 

OFFICERS  AND  DEPARTMENT  HEADS 

Nat   Campus.   Executive   Producer 
l^e    R.    Bobker,    Production    Manager 

Services:  Motion  pictures  and  slidefilms  for 
business,  poveriiiiient  an<l  welfare  agencies;  also 
various  film  services  sciiaratclv.  including  trans- 
lations, sound  tracks;  finishing  service  for  com- 
pany photographed  films. 

Facilities:  (Camera  and  on-location  lighting 
equipment;  editing:  sound  recording  equipment, 
including  magnetic  and  optical  recorilers,  film 
phonographs,  svnc  projectors,  playbacks;  crea- 
tive staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Desipn  for  Today  (Valley  Furniture  Company)  ; 
//  Briphler  Da)  i  Industrial  Home  for  the  Blind  I  ; 
That  the  Deaj  Ma\  Sfteak  ( Ij-xington  School  for 
the  Deaf  I;  Glazed  Brick  and  Tile  (The  Hanley 
Company ) ;  Bunpe-\etv  York  ( The  Bunge  Cor- 
poration I  :  Rail  Steel  (Rail  Steel  Bar  Associa- 
tion). 


Caravel  Film'5.  Unc. 

730  Fifth  .\venue 

New  York  19,  N.  Y. 

Phone:  Circle  7-6110 

Date  of  Organization:     1921 

Studio:    132    Prospect   Street.    Hempstead,    L.    I. 

Akron     Representative:     Visual     Methods,    Inc.. 

336  Second  National  Building,  Akron,  Ohio. 

David  I.  Pincus.  President 

F.  Burnham  MacLeary,  f'.l'. 

Harold  M.  Manser,  V.P. 

Arthur  Kreeger,  Treas.    Claire  V.  Barton,  Sectv. 

Mauri  Goldberg.  .Mgr.  Prod. 

David  Kreeger,  Studio  Mgr. 

Jack  Semple.  .4nimation  ,Wgr. 

Arnold  Vogelsang,  Slide  film  Mgr. 

Charles  Moore,  Manager,  Still  Photography 

Services:  Sales,  dealer  and  vocational  training 
motion  pictures;  public  and  personnel  relations, 
educational,  religious  films;  television  commer- 
cials; slidefilms.  transparencies,  stage  presenta- 
tions, field   surveys. 

Facilities:  Own  motion  picture  studio  at  Hemp- 
stead. New  York  City  headquarters  have  slide- 
film  studio,  cutting  and  screening  rooms,  art 
and   animation  departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Vitamin  Rivers  (American  Can  Company); 
\eu-  Skyways  for  the  Telephone  ( American 
Telephone  &  Telegraph  Companv  I  ;  .4  Study  in 
Black  (Godfrey  L.  Cabot.  Inc.)  ;  Good  Company 
(Cabot) ;  Growth  Industry  (Clinton  Foods, 
Inc.);  Horse  Sense  (Pure  Oil  Company);  The 
Hottest  Buy-Line  oj  1951  ( Socony-Vacuum  Oil 
Company  ! . 


Coleman  Productions 

.56   ^est  45th  Street 

New    York    19.    N.  Y. 

IMione:    Murry    Hill  T.<>(12(l 

Date  of  Organization:    1935 

OFFICERS  AND  DEPARTMENT  HEADS 

llarr\  L.  Coleman.  Owner 

Everett  Hall,  Cameraman 

Richard  Roth.  Editor 

Services:  I6mm  and  35inm  motion  pictures, 
color,  black  and  white,  for  science,  indu.<try,  and 
television. 

Facilities:  Creative  staff,  lOmni  and  35mm  inu- 
lion  picture  cameras,  recording  equipment,  edit- 
ing and  projection  facilities.  Ii;:hting  e<]uipment. 

RECENT   PRODUCTIONS   AND   >PONSORS 
Sew   Horizons  for  Industry    (Austenal   Ijibora- 
loriesl  ;   Winps  to  I  iking  Land,  Wings  to  Italy, 
If  ings  to  Bermuda   (  Pan  American  W Hrld  Air- 
wa\s!:    Weather  lanes   (  Hanilmacher-Vogel  I . 


I  ><■    \ii\rrlisiiig   P;i):cs   in    1  iiis   l>sii<' 
*    *    ♦    Hold-fare   •i|iir«  ap|M-aring  above   listings 
in  this  seclicm  indicate  advertisements  of  these 
producers   in   other   pages  of   this   issue.    Thev 
furnish  other  valuable  reference  data. 
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:SE\V    VOllK  CITV 

DKiMcn)  Films.  Inc.. 

254  Vi  e^t  r>  hh  Street 

New  York  !•).  N.  Y. 

I'lioiu-:  r.Olniiil.u-  r.-7(>21 

Date  of  Or^uiii/.iitidii :     19(2 

OFFICERS  AND  DEI'ARTMENT  HEADS 

Jiilin  llaiis,  President 

Thomas  J.  Duiifind.  Kxeculive  lice  President 

Services:  Motion  pictures.  Slidefilnis,  Visualiza- 
tions. 

Fai:ii.1TIKS:  Sound  Sluilios;  Art,  Aniination  and 
Editing  Deparlnients. 

KKCENT  SI'ONSOKS 
Singer  Sewing   Maciiino.  Higclow-Satifi)rti,  Ken- 
tile,  Johns-Munville.  Minute  Maid.  Hoover  Com- 
niissioM.     .\.B.C..     Remington     Hand.     (General 
Foods,  General  Kleclric. 


Dynamic  Films,  Inc. 

112  W.  89tli  Street 

New  York  24.  N.  Y. 

Phone:  TKafalgar  3-6221 

Services:  Sound  motion  pietures. 

Facilities:  Froduelion  and  recording  facilities, 
animation  department,  mobile  location  units. 

RECENT  PRODI  CTIONS  AM)  SPONSORS 
Save  a  Tire,  Save  a  Customer  ( Socony-Vacuum 
Oil  Company);  Talk,  Talk.  Talk  (Borden  Com- 
pany): liva  Mexico  (American  Air  Lines); 
Shalom  Y  Israel  ( National  Committee  for  Labor 
Israeli  :  Your  Brother  and  I  (Fladassah).  Tele- 
vision programs  on  film:  Sjjeed  Classics,  Betsy 
and  the  Mapic  Key. 


Jerry  Fairbanks   Productions 
Jerry   Fairbanks  Productions,   551   F'ifth  Av- 
enue, New  York.  N.  Y.  George  Ellis,  Manager. 
(new  quarters  just  opened.) 

(Complete  listing  under  Los  .■\ngeles) 

Fakkkll   and  (^age   Films,   Inc. 

11  West  42nd  Street 

New  York   18.  N.  Y. 

Flione:   BRyant  9-6989 

Date  of  Organi/.ution:   19,t1 

OFFICERS   AND    DEPARTMENT    HEADS 

Matt  F'arrell.  I'res.,  in  Clwrpe  of  I'rod. 

Hugh  F.  Gage,  Exec.  V.  P.,  in  Charge  oj  Sales 

Lillian  Farrell.  Fice  President 

V^'alter   Doyle,  Secretary 

C.  Parke  Maslerson,  Treasurer 

Joseph  Faro,  Film  Editor 

William  McAleer.  Chief  Cameraman 

Services:  Production  of  motion  pictures  and 
slidefilms. 

Facilities:  16mm  and  35min  motion  picture  pro- 
duction, black  and  white  and  color,  slidefilms. 
animation  stand,  scoring,  sound  and  script  de- 
partments. 

RECENT  PRODICTIONS  AND  SPONSORS 
Hot    Spray    Lacquer — Toward    a    Belter    Finish 


(Hercules  Powder  Company):  Union  Manage- 
ment  Blood  Bank  ( New  York  Telephone  Com- 
pany) :  Natural  Gas-  On  the  Move  (New  York 
State  Natural  Gas  Corporation)  ;  Map  of  an  Em- 
pire (United  Gas  Corporation). 


Pail  J.  I'knnki.i.  (.(>mi"an\.  4(»  K.    KKli  Mn-ri. 
New    York    16,    N.Y.     MUrrav    Hill    9-4268. 
(Complete  listing  under  l.os  Angeles) 


Fii.mkax   Pkodi  t:Ti().NS 

10  Ka>t    I3rd  Street 

New  York  17,  N.  Y. 

Phone:  MlVruy  Hill  7-8876 

OFFICERS   AND    DEPARTMENT    HEADS 

Henry  Clay  Gipson,  President 

Eloise  Walker,  Script 

Muriel  Convers,  Research 

Jdlm   I.eiicicki.  Art  Director 

John   Oiiold.   I'roihulion 

Services:  Educational  fihnstrips  and  industrial 
slidefilms,  color,  black  and  white,  silent,  sound; 
also  16mm  industrial  motion  pictures. 

Facilities:  Specialized  e(]uipnient  for  filmstrip 
production,  35nim  standard  Bell  &  Howell  ani- 
mation stand  for  filmstrijis,  special  custom  built 
equipment  for  Kodachrome  duplication,  16mm 
motion  picture  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The   Cradle    of   American    Industry    (American 
Iron  &  Steel  Institute)  :  Report  on  the  Neivs  (The 
New  York  Times).    106  color  fihnstrips  for  edu- 
cational use  produced  in  1951. 


Films  for  Industry,  Inc. 

135  W.  52nd  Street 

New  York  19,  N.  Y. 

Phone:    PLaza  3-2800 

Date  of  Organization:   1940 

OFFICERS  AND  DEPARTMENT  HEADS 

Joseph  M.  M((]afTery,  President 

Hylan  Chesler,  I  ice  President 

Olle  Comsledt,  Director 

Cameraman 

Services:    Motion  pictures  for  business;  color; 
marionette  department. 

Facilities:    16mm  and  35mm  production;  loca- 
tion truck;  research  and  writing  staff. 

RECENT  PRODICTIONS  AND  SPONSORS 
A  Glassful  of  History  (Puerto  Rican  Rum  Insti- 
tute I  :  Gaylord  Hauser  (John  Oster  Companv)  : 
79.5.i  (Park  and  Tilford)  :  AlCs  Well  tliat  Ends 
If  ell.  By  the  Millions  (Aircraft  Marine  Prod- 
ucts )  :  Merchant  on  Main  Street  ( Sun  Oil  Com- 
pany ) . 


Film  Lists  Are  ^  our  References 

■¥■  Complete  listings  furnished  bv  production 
coin|>anics  of  recent  films  and  their  sponsors  are 
your  evidence  of  references  for  (|ualilv  and  char- 
acter of  production  services  remlered. 


FoRDEL  Films  Division  ok  Fordel     ( 

I'iLM     I.MIORAroitllS 
I  187  I  niversilv  Avenue 

New  York  52,  N.  Y. 

Phone   LI  dh.w   8-.'.100 

Dale  of  ( Irgaiiizuliun:    1941 

OFFICERS  AND  DEPARTMENT  HEADS 

C.  F.  Potts,  Executive  Producer 

Henry  Trairnan,  General  Manager 

William  P.  llornhcrger,  Produition  Managei 

Henry  C.  Grant,  Account  Executive        i 

W.  Edward  Downton,  Account  Executive 

Charles   H.   Hawkins.   Director  of  Photograph 

E.  .S.  Lewis,  Office  Manager 

C.  Douglas  Sawyer.  M.D..  F.A.C.S., 

Medical  Advisor 

Kmil  A.  Naclerio,  M.D..  F.C.C.P.. 

Medical  Advisor 

Services:  Medical,  scientific,  educational,  inst 
tutional.  promotional  and  television  motion  pi' 
tures;  slide  films.  Specialists  in  16mm  col( 
productions,  planning  to  prints.  Specialists  i 
foreign  version  adaptations. 

Facilities:  Studio,  camera,  animation,  soui. 
recording,  editorial,  and  release  printing  equi) 
ment. 

RECENT  PRODI  CTIONS  j 

Anemia  I  English.  Spanish,  and  Portuguese  ve 
sions)  ;  Dicrystirin — for  Effective  Coniliinr 
Antibiotic  Therapy  ( English.  Spanish,  an 
Portuguese  versions)  ;  Hog  Cholera  Conlm 
Aureomycin — The  Versatile  Antibiotic  (Englisl 
Spanish,  and  French  versions).  Spanish  an 
Portuguese  versions  of:  Yours  is  the  Land,  Bin 
of  the  Soil,  This  I  ifal  Earth.  Arteries  of  Lift 
Seeds  of  Destruction.  The  .'Strands  Grow,  . 
Strand  Breaks.  The  Forest  Grows,  The  Fore 
Produces,  and  Forest  (Conservation. 


W  II.LIAM  J.  GaNZ  l.tlMPA.NV 

40  East  49th  Street 

New  York  17,  N.  Y. 

Phone:    ELdorado  5-1443 

Date  of  Organization:    1919 

OFFICERS  AND  DEPARTMENT  HEADS 

William  J.  Ganz.  President 

E.   J.  Spiro.   Production  .Manager 

Herbert   R.   Dietz.  General  .Manager 

Jane  Page.  Comptroller 

Services:  Producer  and  distributor  of  16mr 
and  35mm  motion  pictures,  fihnstrips,  soum 
slidefilms.  visual  presentations  for  education 
advertising  and  television. 

Facilities:  Studio  e(|uipment;  cameras;  crcativ 
staff,  development  of  story  ideas  and  merchandif 
ing  campaigns. 

RECENT  PRODUCTIONS  AND  SPONSOR> 
First  Aid  for  Burns  in  Civil  Defense:  Checkinf 
for  Injuries  (films  produced  for  the  Americar 
Red  Cross  and  the  I  nited  Slates  Department  o 
State).  TV  connnereials  produced  for  llclhro 
Watch  and  Pain  Expeller,  and  others. 


.54 


BUSINESS    SCREEN    MACAZINI 


*  ♦  ♦ 

Gulf  Coast  Films,  Inc.,  9  W.  61st  Street,  New 
York  23,  N.  Y.    Phone:  Circle  6-0191. 
(See   complete   listing    in   Texas   section ) 


Paul  Hance  Productions,  Inc. 

1776  Broadway 

New  York  19.  N.Y. 

Piione:  Circle  5-9140 

Date  of  Organization:   1939 

OFFICERS    AM)    DF.PARTMENT    HEADS 

Paul  U.  Hance,  President 

Henry  A.  Sundquist,  V.P.,  Production 

Derniid  Maclean.   I'.P.,  Sales 

Doris  Hardingliam.  Editor 

Services:  Technical  and  educational  motion 
pictures:  institutional,  public  relations,  sales  and 
sales  training  films.  Distribution  of  films:  coun- 
seling service.  Kditing  and  photography  for 
other  producers. 

Facilities:  16mm  and  35mm  production.  Full 
lighting  and  location  equipment.  Research  and 
writing. 

RECENT  I'ROUUCTIONS  AND  SPONSORS 
The  Cranberry  Story  (The  NCA  and  ACE); 
Open  House  (General  Foods  Corporation  I  :  The 
Paint  Film  (The  New  Jersey  Zinc  Company): 
'Phosphorus.  Key  to  Life  (American  Agricultural 
Chemical  Company)  ;  The  Beatsall  Plan  (Kasco 
'Mills  Inc.)  ;  Poultry  Disease  Control  (.American 
Cyanamid  Company)  ;  Preparation  and  Use  oj 
Human  Plasma   (U.S.  Navy). 


The  Jam  Handy  Organization 
The    Jam    Handy    Orca.mzation,    Inc.,    1775 
Broadway.  New  York  19,  N.Y.  Phone:  JUdson 
2-4060.    Herman  Goelz,  in  charge. 
(Complete  office  facilities  and  projection  room 
with  service  staff  maintained  in  N.  Y.    For  com- 
ete  data   see   Detroit,   Michigan   listing) 


|pl 


HaRTI.KV     I'hoDI  CTIONS.    Ix. 

20  W.  47th  Street 

New  "\'ork  l'».  N.  Y. 

I'lione:  JLdson  2-3960 

(Reference  details  on  recent  productions  & 
sponsors  not  submitted.  I 


ilt.NMM.       VM)      ('.MEAUI.E.      InC.      'X\      Fast      6()tll 

Street.  New  York.  N.  Y.  Phone  TFmplrton 
3-.3070.  Charles  IJehynier,  manager.  Complete 
photographic  service  for  production  and  dis- 
tribulion. 

I  Ciinipli'lr  li-tinp  iiiulcr  Detroit  area) 


Imps,  Inc. 

International   Movie   ProdiKcr*'  Service 

515  Madison  Avenue 

New  York  22.  N.  Y. 

Phone:   El  ,5.6(>2(t 

Studios:    Hen    (iradus   ."Studios.    Ltd..    .!2l    West 

56th  Street,  New  York  19,  N.  Y. 


OFFICERS  AND  DEPART.MENT  HEADS 

Ben  Gradus.  President 

\  ictor  M.  Halner,  Partner 

Jean  Oser,  Editorial  Supervisor 

^  alter  Sachs.  Production  Supervisor 

Fzra  R.  Baker,  Promotion 

Services:  Producers  of  motion  pictures:  public 
relations,  industrial,  commercial,  educational, 
sales  and  personnel  training.  Short  films  for  TV 
commercials,  minute  movies,  community  sing 
films,  unique  purpose  films.  Slide-films:  public 
relations,  commercial,  sales,  etc. 

Facilities:  Fully  equipped  studio  including  two 
sound  stages  and  one  insert  stage,  including  re- 
cording, scenic  designing,  direction  casting, 
iMPS-designcd  lighliiirr  e(|ui|)nient.  production 
supervision,  riiinialures.  pri>|is.  sets,  music  re- 
cording, dressing  rooms,  lounge.  Complete  loca- 
tion filming  and  recording  equipment  and  per- 
sonnel. Interlock  projection  room,  fullv  equip- 
ped cutting  rooms.  .H5tnm  and  16mm. 

RECENT  PRODLCTIONS  AND  SPONSORS 
Tank  Ship  (The  Texas  Company);  Money 
Talks  (American  Rankers  Association)  Grape 
Juice:  An  American  Story  (Welch  (irape  Juice 
(Company  I;  A  Girl  from  Puerto  Rico  (Puerto 
Rican  Government — Labor  OfTice)  ;  Take  Tea 
and  See  (Tea  Bureau);  America's  Greatest 
Voice  (All-Radio  Presentation  Committee);  2 
Equals  3  (American  Petroleum  Institute)  ;  Ital- 
ian Festival  (R.  H.  Macyl.  TV  commercials  for 
Vitalis.  Pall  Mall.  Borden's  Instant  Coffee.  Mum, 
.\mmens  Medicated  Powder,  Gunther  Beer, 
Ipana.  Slidefilms:  This  Is  Americans  Army  and 
Air  Force  (U.  S.  Armv  &  Air  Force  Recruiting 
Service)  ;  \ARISC0-S']9:32  Sales  Program  (Na- 
tional liisciiit  Coinpanvl. 

Victor  Kayfetz  Productions,  Inc. 

130  E.  .S6th  Street 
New  York  22.  N.Y. 
Plume:  Mlrray  Hill  8-1707 
Date  of  Organization:  1947 
Victor    Kayfetz.    President.    Executive   Producer 
.Mian  P.  Snodv,  Client  Liaison  Dir. 
W  illiaiM  L.  Steinel.  Art  Director 
John  D.  Flanagan.  Sales  Manager 
Services:    Motion   pictures  and   slidefilms,   spe- 
cializing   in    slide-motion,    slidefilms    and    slide 
visual  presentations.    Alnmst  all  uork  in  color 
the  specially  of  the  organization. 

Facilities:  Finished  art  and  photography  de- 
partments, anitnation  c(|uipmcnt  including  stand 
for  16mni  and  .S5mm,  creative  staff,  story  board. 

RECENT   PRODUCTIONS   AND  SPON.SORS 

./  More  Productive  Life  for  Everyone  (  foreign 
version  (or  oversj'as  ri-leasel:  Mutual  Security 
Agency.  Promoting  the  Prescription  DcfMirtment 
(E.  R.  ."^quibb  &  Sons  I:  It's  Your  Move 
(C.C.N.Y.  School  of  Business  I  :  If  hat  Causes  the 
Seasons  (Young  America)  :  Alive  from  the  Deep 
(Marine  Studios):  Enchnnlnl  Holiilay  (anima- 
tion se<|ucnces  Moore  Mi'Corniack  l.iiiesl: 
Planning  Family  Life  Insurance  (  Institute  of 
Life   In-drin- ■•  I 


NOTE:  Bold-face  stars  ap|H-aring  over  listings 
indicate  advertising  a<-cepled  for  publication  and 
ap|)earing  in  this  issue. 


Hkrbkkt  Kkhkow.  Inc. 

480  Lexington  .Vvenue 

New  York  17,  N.  Y. 

Phone:    ELdorado  .^-0683 

Date  of  Organization:    1937 

OFFICERS  AND  DEPARTMENT  HEADS 

Herbert   Kerkow.  President,  Treasurer 

Rosemond   Kerkow,   Secretary 

Services:  Production  from  original  research  to 
finished  film.  Specialties:  Public  relations  films 
for  general  audiences,  educational  films  for 
schools. 

Facilities:  Sound  stage,  set  building  depart- 
ment, projection,  sound  recording  and  re-record- 
ing: editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Facts  About  Your  Figure  and  Figures  Are  Fash- 
ion (The  Warner  Bros.  Company):  Exchange 
Student  (  U.S.  Department  of  State )  :  Cargo  Crit- 
ical (U.S.  ,'\ir  Force):  Farewell  to  Childhood 
(National  Committee  for  Mental  H\giene):  Our 
Town  is  Our  Classroom.  The  Family.  The  Social 
Worker.  Hoard  of  Education  (U.S.  .Armv.  Re- 
orientation Branch  ) .  Training  aids,  slides,  large 
drawings  and  Iransiwrencies  for  the  U.S.  Navy. 
TV  commercials  for  Hills  Bros.  Coffee  and  Hires 
Root  Bwr. 


Knickerbocker  Productions,  Inc. 

16(H)  Broadwav 

New  York   19.  N.Y. 

Phone:   Circle  6-9850 

Date  of  Organization:  1947 

OFFICERS  AND  DEPART.MENT  HEADS 
Howard  A.  Lesser,  President 
Thomas  S.  Dignan,  Uice  President 
Mary  Morrissey,  Secty-Treas. 
Marion  Scalena.  .4sst.  Secty. 
James  Hannev,  Production  Manager 
Charles  R.  Senf.  Edit.  Chief 
David   Piel,  Slidefilm  Mgr. 
Services:  Production  from  original  research  to 
finished    film:    specialties:    documentarv    educa- 
tional and  public  relations  motion  pictures  and 
slidefilms. 

Facilities:   Production  equipment,  editing  and 
slidefilm  departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Prelude  to  Independence  (Colonial  \^  illiams- 
burg.  Inc.  (  :  First  Lessons  (National  Association 
for  Mental  Health.  Inc.  l;  Uhal  Is  the  VniUd 
\ationsy  and  Japanese  liride  in  America  (U.S. 
Army.  Orientation  Branch):  Psychology  for 
Living  (Series  for  McGraw-Hill  Book  Company, 
Inc.  (  :    I'liiii   iiir  ihc  Future   il    S     \ir  Fori-e). 

L  DE  R  (lORIHlRATION 

(  I.<)lli>   de    Hoclieniont  i 

35  We-t    I5lb  Street 

New    Y..rk    19.    N.Y. 

Plione:    LU   2-144(1 

Louis  de  Rochemont.  Executive  Producer 

Tllomas  Orchard.  Associate  Prinlucer 

l.othar  Wolff.  Associate  Prculucer 
F.  Borden  Ma»-e.  Executive  Assistant 
Martin  J.  Malonev.  General  Manager 
SkrM(  Ks:  lndu«lrial.  educational  and  civic  rela- 
tions   motion    pii'lures:    films   for    I  .    S.    .Armed 

(C0>TIMEI>    <»    TIIK    KOI.I.IIW  I  \(.    PACEI 
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XEW   VOKK  4  ITY 

L  DE  R  Corporation:  conlinuvd 
Forces  and  Governmental  agencies:  short  sub- 
ject.* in  color  for  theatres;  television  films. 
FAril.ITIKS:  Sound  and  color  equipment  for 
camera  work  on  locatiim:  |Mirtaipii'  generator, 
K.C.A.  sound  channel  on  chassis  and  ck-ctric 
truck. 

RKCENT  l'R«)l)l  CTIONS  AM)  SPONSORS 
//if  inendin^  (Jitvsl  I  K.  K.  .Si|uil>l)  &  Sons); 
Hon  Science  Series  )  on  (  Liggett  &  Myers  To- 
bacco C.ompan)  i  ;  M.I).  The  L  .  S.  Doctor, 
Here's  Health  I  American  Medical  Association)  ; 
A  Day  Kith  the  F.H.I.  (HD-DIi  Corporation); 
I  niori  Local,  ('rossroatls  -The  Philippine  l.slands 
(U.  S.  Department  of  Slate  I  :  liahy  from  Borneo 
(N.  Y.  Zoological  Society  and  J.  M.  Stackhouse 
Company  •  :  The  If  hislle  at  Eaton  Falls.  Walk 
F.asi  on  lienron   i(Mi|nrnlii:i  Piilurcs  release  (. 


Bernard  Livingston  Productions 

39V^   ^'ashiniilon   Square   South 
New   York   12 

(Reference  details  on  recent  productions  & 
sponsors  not  submitted.) 

LOLCKS   AND   .\0KL1N(.    StI  DIOS.   InC. 

245  W.  55th  Street 

New  York  19.  N.  Y. 

Phone:    COlumbus  5-6974 

Date  of  Organization:   1923 

OFFICERS  AND  UEI'ARTMEM  HEADS 

J.  A.  Norling.  President 

Wil  Marcus,  Vice  President 

Services:  Industrial,  job  and  sales  training, 
public  relations,  educational.  Government  mo- 
tion pictures  and  slidefilms. 

Facilities:  Studio  equipment  for  16mm  and 
35mm  productions;  animation  camera  and  art 
departments:  three-dimensional  still  and  motion 
pictures;  creative  staff  including  artists,  photog- 
raphers, writers,  film  editors,  directors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Radiant  Heating  (Revere  Copjjer  &  Brass,  Inc.) ; 
Fotosetter  i  Interlype  Corporation)  ;  Cleaner  Cot- 
ton the  Cyanamid  Way  (American  Cyanamid 
Company)  ;  Army  and  Navy  personnel  training 
films   ( I  .S.   Department  of  State  I . 


Lux-Brii.i.    Productions,  Inc. 

348   Livingston  Street 

Brooklyn  IT,  N.  Y. 

Date  of  Organization:  1952 

OFFICERS  AND  DEPARTMENT  HEADS 

Irving  Spector,  President 

Richard  S.  Dubelman,  Vice  Pres.  Sales 

Robert  Braverman.  Production  Supervisor 

Services:  Complete  production  of  live  and/or 
animated  motion  pictures  and  slidefilms  from 
idea  stage  to  screen  stage. 

Facilities:  Complete  animation  department; 
fullv  equip[)ed  studio  for  live  shooting:  location 
equipment;  editing  and  screening  rooms;  com- 
plete creative  and  technical  staff. 

RECENT  PRODICTIONS   AND  SPON.SORS 
(New  company,  organized  in  1952.) 


The  March  <»h    Iime 

369    Lexington    \\cniii- 

New  ^  ork   IT.   N.^  . 

Phone:   Jldson  6-1212 

Date  of  Organization:    1935 

OFFICERS  AND   DKl'Alt  I  MKNT  HEADS 

.\rlliur  l{.  Murpln.  Manuiier 
Arthur  Tourlcllot  and   Ircd   Keldkamp, 

Television  Producers 

Gilbert  Comte.  Commercial  Producer 

Wvnne  Keith.  Iiu.<iiness  Manager 

Frank  J.  Shea.   T\     and  Commercial  Sales  Mgr. 

I'.  A.  \\  illiains.  Theatrical  .Sales  Mf^r.  and 

Adv.  Dir. 

George  R.  Hlack.  Prodnclion  Manager 

John  Duliaghan.  Head  Film  Editor 

Jack  Glenn.  Senior  Director 

Services:  Producer  of  commercial  films  and  tele- 
vision film  packages.   Distributor. 

FACd.lTIKS:  F>(]uii)mi-iit  for  16rnin  aiul  ."^Smni 
production,  studio  and  location. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Formosa,  Strength  in  the  Free  World  (Economic 
Cooperation  Administration);  Powering  Amer- 
ica's Progress  (Bituminous  Coal  Institute): 
Working  for  Sears.  The  American  Customer 
(Sears.  Roebuck  &  Company):  Paris  Fashions 
(The  Philadelphia  Inquirer  I  :  Invitation  to  Har- 
vard (Harvard  University  I  ;  A  Voice  Shall  Be 
Heard,  End  of  Evening  (General  Electric  Com- 
pany) :  California  Heritage  (Bank  of  America)  : 
a  new  film,  untitled,  for  the  American  Red  Cross. 


-tt  -»  * 

MPO  Productions.  Inc. 

15  E.  53rd  Street 

New  York  22,  N.  Y. 

Phone:    MUrray  Hill  8-7830 

Date  of  Organization:    1946 

OFFICERS  AND  DEPARTMENT  HEADS 

Judd  L.  Pollock,  President  and  Treasurer 

Lawrence  E.  Madison,  V.P.  Stanley  Resor,  Secty. 

Irene  Wilson,  Prod.  Ed.  Erwin  Scharf,  Prod.  Dir. 

Jean  Oser.  .Associate  Producer 

Jack  Berch,  Sales  and  Promotion  Mgr. 

Services:  Films  for  sales  promotion  and  train- 
ing: public  relations:  information  U.S.  forces 
and  government  agencies:  color  sixirtsmens  films 
and  conservation.    Television  spot  and  films. 

Facilities:  16mm  and  35mm  cameras,  lighting, 
sound  truck,  wagons.  Reeves  sound  recorder. 
Cutting  and  proje<:tion  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Yale  (Yale  University)  :  Gunning  the  Flyways 
(Remington  Arms  Company)  ;  Plane  Captain 
(U.S.  Navy)  ;  Out  of  the  North  (Nash  Motors)  ; 
Krilium  (Monsanto  Chemical  Company); 
Shrimp  Fisherman  (U.S.  Information  Services)  : 
A  Day  with  Ford  Engineers,  American  Coivboy," 
Pride  of  Workmanship,  Steering  uith  Standards 
(Ford  Motor  Companv )  :  The  Double-Decked 
Clipper  (  Pan  American  World  Airways)  :  Rural 
High  .School  ( L.S.  Department  of  .State  I:  Tar- 
heel WildUfe  (State  of  North  Carolina). 

'Award  Edinburgh  World  Film  Festival.  Boston 
Film  Festival. 


MuRPiiv-LiLi.is,  Inc. 

723   Seventh    Avenue 

New  York   19.  N.Y. 

Phone:     PLaza  7-8144 

(lull   report   ill   following  issue  I 

Stanley  Neai.  Productions 

f  ■<(•>•  coiiiplclc  li'lin^  on  Page  93  i 

Ted  Nemeih  Sii  dios 

729  Seventh  Avenue 
New  York  19,  N.  Y. 

Phone:    Circle  5-5147 

Date  of  Organization:    1935 

OFFICERS  AND  DEPARTMENT  HEADS 

Ted  Nenieth.   Producer-Director 

M.   E.   Bute,   Associate  Producer-Director 

Services:    Motion    pictures    and    slidefilms    foi 

business,  TV  and  theaters. 

Facilities:    16m   and  35inm   production  equip 

nient.  optical  printer,  stages,  sound  truck. 

RECENT  PRODUCTIONS  AND  SPONSORS 

TV  commercials  for  more  than  40  clients  includ 
ing  The  Celanese  Theatre  ( Celanese  Corpora- 
tion I  :  General  Electric  TV  connnercial  serie^ 
(General  Electric  Company  I  :  Ronson  TV  com- 
mercial series  (  Ronson  Company  I  ;  and  Benru- 
Sea  Baron  TV  coiiiinercials   (  Benrus  Company  i 

*  «  * 

The  Pathescope  Company 
OF  America.  I.nc. 

(  Pathescope    Productions) 

58(1   Fifth   Avenue 

New   ^  ork.  N.  Y. 

Office  Phone:    PLaza  7-5200 

Studio:  21-29  45th  Rd.,  Long  Island  City,  N.Y 

Studio    Phone:    STillwell  4-3053 

Date   of  Organization:    1914 

OFFICERS  AND   DEPARTMENT   HEADS 

Edward  J.  Lamm.  President.  Exec.  Prod. 

Henry  Strauss,  J  ./'.  and  Exec.  Prod. 

Walter  Raft.  Production  Manager 

Robert   Wilmot.   Executive  Director 

Rogers  Keene,  Chief  Editing  Dept. 

Thomas   F.    Hale,    Boris   Kaplan,    Dun    Roman. 

Ralph   Schoolman,  Creative  Staff  Members 

Services:  Research,  production,  distributii^i' 
and  audience  testing  of  industrial,  attitude  me 
tivation.  sales  and  job  training,  public  and  in 
dustrial  relations  and  educational  motion  pii 
tures  and  slidefilms;  training  films  for  U.S 
Armed  Forces.  Television  commercials  and  tele 
vision  programing. 

Facilities:  Studio  with  completely  soumi 
proofed  shooting  stage,  full  complement  of  light 
ing  equipment,  sound  room,  synchronous  tap' 
equipment  including  studio  microphone  boom 
Background  projection  unit  and  process  screen 
Carpentry  and  paint  shops,  make-up  room,  dress- 
ing rooms  and  prop  rooms.  Editing  and  pro 
jection  equipment  and  facilities  for  both  16mri 
and  35nmi.  Permanent  creative  staff  of  writer?, 
directors,  art  directors,  film  editors  and  other 
technical  personnel. 

RECENT   PRODUCTIONS    AND   SPONSORS 
The    Inner    .Man    Steps    Out    (General    Electrii 
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i 


I'tillii'Siofx-  I'rtMlurtiim.s:  ti>iiliiiiir<l 

ICompany)  ;  Story  Without  End  (American  Tele- 
'phone  &  Telegraph  Coinpan\  I  :  This  Is  My 
IFriend  I  The  Coca-Cola  Ci)ni|iany )  :  There  Is  a 
Difference  (  Kthyl  Corporation)  :  Remote  Control 
Turret  System  ( I  .S.  Army):  Etiquette  (educa- 
tional series  for  McGraw-Hill  Book  Company)  ; 
The  Torch  (National  Board  of  Fire  Inder- 
iwriters)  ;  fartnership  jor  the  Future  (General 
iKoods  (!()r|ii)raliiin)  :  loice  oj  a  Choir  (U.S. 
.Stale  Dcpiirltiu-ntl  :  It  Came  of  Ape  (Seagram 
Distillers  Corporation  I  :  Hi!  Gardner  (P.  Ballan- 
tine  &  Sons  I  ;  Seein/;  in  the  Rain  (.Alias  Supply 
Company). 


♦  *  * 

Thk  Pki.nckto.n  Film  Center,  I.nc. 

300  Park  Avenue 

New  York.  N.  ^  . 

PLaza  .1-0322 

Branch:  171-1-  Chestnut  Street 

Philadelphia.  Penn. 

Princeton.  N.  J. 

OFFICERS  AND  DF.I'ARTMF.NT  HEADS 

Gordon  Knox,  Director 

Jack  Barlass,  Executive  lice  President 

Gordon  Blair,  Chairman 

L.  H.  Holton,  Assistant  to  President 

Sherman  Price,  Sew  York  Sales   Manager 

Col.  Edward  A.  I)a\  ies.  Philadelphia  Sales  Mpr. 

.Alfred  Califano.  Business  Manager 

Robert  Wei)l>  and  Carlo  Arcamoiie.  Film  Editors 

Sumner  Lyon  and  John  Capsis,  Scenarists 

ServicKs:  Producers  of  special  purpose  motion 
pictures,  >li(le  and  strip  films,  television  conuner- 
cials  and  T\  motion  pictures.  Nation-wide  dis- 
tributors of  sponsored  films.  Since  19-W>. 

Facilities:  16mm  and  35nim  cameras:  sound 
stage,  Vl'cstern  Klectric  sound  system,  mobile 
sound  location  truck,  mobile  generator. 

RECENT  IM<(»IH  CTIONS  AND  SPONSOR.S 
Open  Road  l  Bethlehem  Steel  Company  I  :  ABC's 
of  Decorating  I  Belter  Humes  and  Gardens  Maga- 
zine) :  Fahric  Magic  (  Deering,  Miiliken  &  Com- 
pany I  ;  Double  Feature  (Yale  &  Towne  Mfg. 
Company  I  :  Canaries  Are  Fun  (  B.  T.  French 
ICompany  I  ;  (Jape  Ann  Story  (  Vi  illard  Kobin- 
|Son);  Military  Surpeon  (  U.  S.  Navy  I  ;  Youth 
IHostels  (l.  S.  Department  of  Slate):  The 
\Demon  (  McDonnell  Aircraft  Corporation  I  ;  Care 
and  Maintenance  oj  Traction  Roller  Bearinps 
(Hyatt  Division  of  General   Motors  l. 


PKU.MOTIO.NAI.    llL.M.S    C.U.Ml'A.NV.    l.NC. 

149  W.  51»t  Street 

New  York  19,  N.Y. 

Phone:    PLaza   7-33.11-2 

Dale  of  Organization:   1917 

OFFICERS  AND  DEPARTMENT  HEADS 

Jack  Arnold,  Producer-Director 

Lee  Goodman,  Producer-Director 

Clinton   11.  (Jrei-n.  Business  Manager 

Martin  Harman.  Director  of  Sales 

Services:  Motion  pictures  for  business,  cduca- 
]lion,  civic  relations.  Government  agencies;  spe- 
jcialty:  human  relations  films. 

Facilities:  F.(|uipment  for  motion  picture  and 
.television  pnuluclions. 


tl 


RECENT  PRODUCTIONS  AND  SPONSORS 

The  Challenpe  (Civil  Bights  F'ilm  Commission)  : 
Fiftieth  Anniversary  Convention  )  International 
Ladies  Garment  Workers  I'nion):  Revenpe  Is 
Beautiful  (Tlu'alrical  Feature  in  production); 
Union  and  Coniiiiunity  (U.S.  Army  I  :  The  Test 
(Columbia  I  iiiversit)  )  :  Cleveland  —  79.5/ 
(United  Auto  Workers!;  /V  Like  To  Be  (tele- 
vision series). 


Motion  Picture  Stages,  Inc. 

3   East   .i7lli  Street 

New  York  City  22 

( Reference  details  on  recent  productions  & 

sponsors  not  submitted.) 


•»  -►  ♦ 

R.K.O.  Pathe,  Inc. 

625  Madison  Avenue 

New  York  22.  N.  Y. 

Plionc:     PLa/a    9-3600 

Sliidiii:     l(i:>    Ka^l    l()()lli    St..    New    '^  ork.    N.    >  . 

Phone:    SAcrainenlo   2-260(1 

Date  of  Organization:   1931 

OFFICERS  AND  DEI'ARTME.NT  HEADS 

Harry  J.  Michalson,  President 

Jay  Bonafield,  Executive  Vice-President 

Douglas  Travers,   Vice-President,  Charge 

of  Production 

Edward  R.  Evans,  Television  and 

Commercial  Consultant 

Services:  Industrial  motion  pictures;  television 
film  programs  and  commercials;  U.S.  Armed 
Forces  and  governmental  agencies  film  programs. 

Facilities:  Complete  studio  facilities  with  sound 
and  permanent  creative  staffs  in  New  ^  ork  and 
Hollvwood. 

RECENT  PRODUCTIONS  AND  SPONSORS 
A  Racing  Heritage  (New  York  Slate  Racing  As- 
sociation): Get  into  the  Act  (United  Defense 
F"und):  Electric  Typing  Time  I  International 
Business  .Machines  Corp.)  :  \eiphhorhood  House 
(U.S.  Stale  Department)  :  Working  uith  If  ings 
and  Food  for  Flying  (Trans-World  Airlines); 
Mothers  March  on  Polio  (National  Foundation 
for  Infantile  Paralysis)  :  Christmas  and  Mew 
Year's  Theatre  Trailer  (National  Screen);  Joe 
DiMaggio  Show  (Lionel  Trains!  ;  Faye  Emerson 
Program  (Pepsi  Cola):  and  teli-vision  commer- 
cials for  Swift  Ice  Cream.  International  Latex 
Corporation.  Libby  Food  Products,  Gulf  Brew- 
ing. .S.  C.  Johnson  &  Son,  Inc.,  and  tlie  Toni 
Company. 


KollKllT  ^   \HN\I.I.  KiciilK 

I'ltoin  (  iKiNs.  Inc. 

9  West  61»t  Street 

New  York  23,  N.  Y. 

Phone:    Circle  6-0191 

Date  of  Organization :    1939 

Bhanch:    .300  Oil  and  Gas   Building.  Houston, 
Texas.    Ph«>nc:  Blackstonc  S17L 


''<2    PRODUCTION    REVIEW 


Robert  Yarnall  Richie:  continued 
OFFICERS  AND  DEPARTMENT  HEADS 

Robert  Yarnall  Richie,  President 

Constance  Binford.  Secretary-Treasurer 

F.  W.  Bryant,  Jr.,  Vice  President 

Services:  Motion  pictures,  slidefilms  and  still 
photography,  black  and  white  or  color,  scripting 
and  story  board  treatments.  Counsel  on  distri- 
bution. 

Facilities:  Camera,  lighting  and  editing  equip- 
ment, recording  set-up,  location  truck  and 
model  animation  department:  staff  writers  and 
directors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Annual  Report  (.'^hell  Oil  Company)  ;  Problem, 
Solution,  Result  (Hercules  Powder  Company); 
Natural  Gas  Pioneer  ( Panhandle  Eastern  Pipe 
Line  Company);  Forests  for  the  Future  (Cel- 
anese  Corporation  of  America)  ;  Welding  Amer- 
ica (Texas-Illinois  Natural  Gas  Pipe  Line  Com- 
pany). 


Leslie  Roush  PnouicTio.Ns.  I.nc. 

333  W.  .S2nd  Street 

New  York  19,  N.  Y. 

Phone:   COliinibu-  ,'>-6130 

Date  of  Organization:     19-M 

Studio   and  Shops:    130  Herricks  Road, 

Mineola.  L.  I..  N.  Y. 

OFFICERS  AND  DEPARTMENT  HEADS 

Leslie  M.  Roush,  President 

Jules  K,  Sindic,  V.P.  Charles  D.  Elms,  Slidefilms 

Services:  Motion  pictures  and  slidefilms  from 
original  idea  to  finished  product. 

Facilities:  Equipment  and  staff  for  any  type 
production,  without  rentals;  sound  studio  in 
Mineola;  art,  animation,  projection  room  in 
New  York. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Institutional  and  public  relations  films  for  large 
industrial  clients;  U.S.  Navy  training  films;  tele- 
vision spots. 

♦  ♦  * 

Sarra,  Inc.  200  E.  56th  Su,  New  York  22, 

N.  Y.  Phone:    MUrray  Hill  8-0085. 
\  alentino  Sarra,  President:   Morris  Behrend, 
General  Manager,  and   full   staff   for   produc- 
tion   located    at    .N.    Y.    studios,    (see    listing 
under  Chicago,  Illinois) 

Sf.auoarii  Siii)U»>,   1m.. 

157  E.  09th  Street 

New  York  21.  N.  Y. 

Phone:  REpenI  7-9200 

Date  of  Organization:    1949 

OFFICERS  AND  DFPVRTMFNT  llFVIt> 

Sandford  R.  Johnson,  President 

.Arthur  B.  Chapman,  Vice  President 

Peter  J  unco.  Production  Manager 

Carl   Lcrner,  Director  and  Editorial  Supervisor 

Jacques  Bart,  Film   Editor 

Services:  Motion  pictures,  television  commer- 
cials, from  research,  script  and  story  board  to 

((ONTINIKI)    ON    the     I-  O  L  L  O  W"  I  N  C     1*  A  G  E  ) 
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Srahoaril  Sliiillos:  ronlinuod 
|irinl>.  Trainiii';  liliiis  fur  >iili'>  clf|iiirtm<'nts, 
(Iciilcrs.  and  |KTsiinnfl;  iircniinliDiial  lilins  for 
iiKlii.tlr\  and  as,-^i>rialioiis;  slidcdlins  for  educa- 
tional and  indu!ilrial  organizations. 
Fa(||.itiks:  Tlirrc  slafirs.  Iwn  entirely  sound- 
proiifcd.  with  street  access  to  ail  stages  for  ears 
or  lieaw  eqiiiprni-iil:  full  reioiding  facilities  to 
all  stages  including  Kairchild  pic-sync.  Western 
Electric  sync  disc  recorder.  8-channpl  VV.E. 
H5nnn  \arial)le  area  double  s\stem.  tape  re- 
corder, and  \{('.\  sxnc  film  phonographs;  cutting 
rooms  equipped  with  Moviolas;  16nnn  and 
35inin  screening  rooms;  carpenter  shop.  Coaxial 
cable  connection   to  all    television   transmitters. 

RKCF.M  PRODI  (TIONS  \M»  SPONSORS 
v.  S.  Kedettes  (  I  nited  Stat.s  Kubber  Co.)  ;  12 
Million  Brothers  (C.A.R.K..  Inc.);  New  Hi^h 
Level  of  Safety  I  Fisk  Tire  Division)  ;  TV  com- 
mercials for  Manhattan  Shirt,  Tintair.  Nash 
Nevvsreel.  Sthlitz  Beer.  Amrn-inent.  Hillman 
Minx,  "Something  New."  Hufleriti  and  slidelilms 
for  the  Nev>-  York  Times.  Talon,  etc. 

Al.AN     SlIII.IN     PllODlCTIONS,    InC. 

450  ^'.  56tli  Street 
Npv»-  York  19,  N.  Y, 
Phone:  PLaza  7-1270 
RECENT   I'KOni  r.TIONS   AND   SPONSORS 
Miracle  on  the    Mesa    ( P.   Lorillard   and   Com- 
pany) ;  Window  on  the  Sky,  Lipht  of  the  North, 
Giant  of  the  \orlh.  Fallen  Eaple,  A  World  to  be 
Won.  The  Rivers  Still  Finn.  The  Street.   Wings 
to  the  Word. 

Fletcher  Smith  Studios,  Inc, 

321  E.  44tb  Street 

New  York  17,  N.  Y. 

Phone:  Mlrray  Hill  .1-6626 

(Reference  details  on  recent  productions  & 
sponsors  not  submitted.) 

Science  Pictures,  Inc. 

5  E.  .'j7th   Street 

Nev*   York  22.  N.Y. 

Phone:   PLaza  9-8532 

Branch:    1737    "H"   St.    NW,   Washington   6. 

(Contact :   Siilney   A.  Gerbieh 

Phone:   EXecutive   1092 

officers  and  department  heads 

Rene  Bras,  President 
Francis  C.   Thayer,    V.  F.  and  Treas. 
John  H.  Lewis,  Production  Supervisor 

Services:  Motion  pictures  and  slidefilms  for 
business,  education  and  television. 
FaciUTIES:  .Sound  studio.  16mm  and  .'^5mm 
cameras,  two  animation  stands,  projection  rooms, 
,  cutting  rooms,  art  department,  machine  shop, 
patented  composite  unit  for  magnified  first  per- 
son photography. 

recent  PRODI  CTIONS  AND  SPON.SORS 
F'ilnistrip  series  (Life  Magazine);  Annual  Re- 
port (Pitney-Bowes,  Inc.)  ;  .Streamlined  Paintinp 
1  Ilanli.n  &  Goodman,  Inc.  I:  The  Mapic  Marhle 
(Owens-Corning  Fiberglass  I  :  The  Photo  Lihrary 
(Cities  Services  Oil  Company);  TV  station- 
breaks  (Bulova  Watch  Company). 


*  ♦  ♦ 

Sound  Masters.  Inc. 

165  West  46tli  Street 

New  York  19.  N.  Y. 

I'bone:     I'Laza  7-6600 

Dale  of  Organization:     l')37 

OFFICERS  AND  DEPARTMENT  HEADS 

W.  French  Cithens,  C.hairmnn 

Harold   K.  W  ondsel.  President 

Francis  Carter  Wood,  Jr.,  Vice  Pres.  and  Secty. 

Waller  Kulllierg.  Treasurer 

William   Forcsl  Crouch.  7)    A'.vec.  Producer 

Charles  Bellante,  Production  Manaper 

Kdlicrl   Rnsicn.  Sound  Knpineer 

Skrvicks:  Mnlion  pictures.  TV  spots,  slidefilms 
and  editorial  service. 

Facilities;  Complete  facilities  on  premises  for 
16mm  and  3,Sniin  rt-cording  and  re-recording  on 
film  or  tape. 

RECENT  PRODUCTIONS  AND  SPONSORS 

.-f«ay  itith  Fires  (American  Tel.  &  Tel.  I  :  .'^port- 
inp  Arms  and  Ammunition  (Oliii  Industries, 
Inc.);  An  American  Portrait,  Cape  Cod  (U.S. 
Department  of  State)  ;  Designs  for  a  Homemaker 
(Internalional  Silver  Company):  Kentile  Pro- 
duction (Kentile);  Customer's  Viewpoint  (Tide 
Wafer  1 . 

Special  Purpose  Films,  Inc. 

44  West  56th  Street 

New  York  19,  N.  Y. 

Phone:    JUdson  6-0020 

Date  of  Organization:    1946 

OFFICERS  AND  DEPARTMENT  HEADS 

John  Fox,  President 

Donald  H.  Brown.  Exec.  Prod.  Dir. 

Douglas  Miller.  Secretary 

John  Lepana.  /"/7m  Editor 

Mary  R.  Blake,  Stylist 

Services:  All  types  of  motion  pictures.  Special- 
ists in  films  for  television,  from  20-second  com- 
mercials to  one-hour  packages. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Open-end  TV  i)ackage  series;  TV  commercials 
for  Procter  &  Gand)le.  Old  Golds.  Silvercup 
Bread.  Playtex  Girdles.  Bowery  Bank,  Sealtest 
Ice  Cream.  North  American  Phillips.  Lever  Bros., 
F'laminL'i)  Frozen  Orange  Juice,  and  others. 


*  *  ♦ 

STunr.is-fJRANT  PnoDucTio.Ns.  Inc. 

314   East    I6lh   Street 

New  York  17,  N.  Y. 

Phone:    Mlrray  Hill  9-4994 

Date  of  Organization:    1948 

OFFICERS  AND  DEPARTMENT  HEADS 

Warren   Stnrgis.  President.  Prod.  Mpr. 

Dwinell  Grant,  lire  President,  ,\rt  l)ir. 

M.  C.  Romilly.  See. -Treas.,  Bus.  .Mpr. 

Harry  A.   llamsel,  Chief  .■Inimator 

Services:  Educational  and  technical  films  and 
filmslrips  in  the  medical  and  scientific  fields; 
animation  of  all  types. 


Stiirgis-Grnnt  Product imis:  continued 
Facilities:  Live  action  and  animation  camera 
crews  trained  for  medicinal,  surgical  and  sci- 
entific work;  16nnn  equipment;  studio;  sets; 
editing;  medical  and  scientific  script  writinj.' 
stall. 

RECENT  PRODUCTIONS  AND  SPONSORS 
EmbryolopY  of  the  Liver,  Gallliladder  anil 
Pancreas  (U.  S.  Army)  ;  Blooil  Pump  for  Intra- 
Arterial  and  Intra-Venous  Transfusions  (.Ameri- 
can Optical  (Company);  The  Periodic  Table 
(Slidefilm — Thomas  Y.  Crowell  Company); 
Glaucoma — What  the  General  Practitioner 
Should  Know  (National  Society  for  the  Preven- 
li<in  of  Blindness);  The  Manual  Preparation  o\ 
Tablet  Triturates  (American  Association  of  Col- 
leges of  Pharmacy) ;  Scoliosis — Method  of  Cor 
rection  and  Fusion  (New  York  Society  for  the 
Relief  of  the  Ruptured  and  Crippled);  Surpical 
Treatment  for  Conpenital  Pulmonary  Valvular 
Stenosis  (Columbia-Presbyterian  Medical  Cen- 
ter) ;  Splenlo-Renol  .-inastomosis  with  VeinGrajl 
(Louis  M.  Rou-s<-lot,  M.D.). 

*  *  * 

John  Sutherland  Productions,  Inc.,  60  E. 
42nd  Street,  New  York  17,  N.Y.  Phone: 
MUrray  Hill  7-7815.   Matthew  "Joe"  Culligan. 

(Coinplole  listing  in  Los  Angeles  section  I 


Paul  R.  Thoma 

37  East  49th  St. 

New  York.   N.   Y. 

Phone:    PLaza  8-3306 


ToMLiN  Film   Productions 

480  Lexington  Avenue 

New  York  17.  N.  Y. 

Phone:  PLaza  8-2827 

(Reference  details  on  recent  productions  & 
sponsors  not  submitte<l. ) 


Training  Films,  Inc. 

150  West  54th  Street 

New  York  19.  N.  Y. 

Phone:    COlumbus  5-3520 

Date  of  Organization:   1947 

OFFICERS  AND  DEPARTMENT  HEADS 

Rali>h   Bell   Fuller.   President,  Prod.  .Mpr. 

Robert  A.  Lightburn,  V.  P.  (Development) 

Henry  Morley,  Nat  Zucker:  M.P.  Div.  Chiefs 

Karl  Heitz,   Comptroller 

Elwood  M.  Frye,  An  Director 

Afliliated  with  Dynamic  Films,  Inc.,  112  West 
B9th  Street,  New  York  City  24.  Phone:  TRafal 
gar  3-6221. 

Services:  Filmstrips.  motion  pictures.  \  isual 
presentation  services,  consultation,  visual  equip- 
ment, distribution,  art  for  booklets,  leadi-r 
guides,  and  posters. 

Faciuties:    Still  photography  department,  pro< 
essing    for    black    and    white    and    color;    souml 
studios,  animation,  high  speed,  time  and  motion; 
creative  department  for  research  and  script  writ- 
ing;  art  department:   consultation  service. 
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Traininj!  Fitms:  ctmlinued 
RECENT  PROULCTIONS  AND  SPONSORS 
Fashions  for  Floors  f  James  Let's  &  Sons  Com- 
pany) ;  Fads  about  Fillers  (  Furolalor  Products, 
Inc.)  ;  Modern  Control  of  Poultry  Diseases 
(Lederle  Laboratories)  ;  Profitable  Facts  (Per- 
gonal Products  Corporation  I  ;  Israel;  Indonesia; 
The  .\avajo  l  Life  Majiaziiie  l  ;  f/ou  Strong  is 
Russia?  To  Promote  Belter  Life,  Germany 
Divided   l  Tlie   New    York   Times  I . 

«  *  ♦ 

Transfilm  Incorporated 

3.1  V^  .    l.ilh   .Street 

New  York   IV.  .N.Y. 

Phone:   LLxeiiihiirf:  2-1400 

Date  of  Organization:   1941 

OFFICERS  AND  DEPARTMENT  HEADS 

W  iiiiani   Miesegaes,  President 

Walter  Lowendahl,  Executive  I  ice  President 

William  Burnham,   V.  P.   (Sales) 

Peter  Schlenker,   Treas. 

Services:  StafT  of  90  in  departments  covering 
production  of  motion  pictures,  slidefilms  and 
still  photography. 

Facilities:  Studios,  shops  and  offices  all  in 
Transfilm  Building. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Conuay  Boy  (V.  S.  State  Department);  Master 
of  Metals  (International  Acetylene  Association)  ; 
Miracle  of  Decatur  (  L .  S.  Arm>  I  ;  The  Medium 
(theatrical  release)  :  Story  of  Thread  Manufac- 
ture ( Spool  Cotton  Company )  :  Disaster  Control 
(McGraw-Hill  Company):  Sales  Training  (Shell 
Oil  Company);  Lei's  Keep  it  this  Way  (United 
States  Brewer's  Foundation) .  220  television  spots 
for  27  clients  and  53  slidefilms  for  18  clients. 

*  «  « 

LMfilms 

134  E.  47tli  Street 

-New  York  17.  >.  Y. 

Phone:  Mlrray  Hill  R-932.S 

Studios:   134  East  47tli  St. 

Branch:   Haverford.  Pa. 

Phone:    AKdniore   74(M) 

Date  of  Organization:    IVIV 

OFFICERS  AND  DEPARTMENT  IIEVDS 

Charles  I'.,  (iailagher.  President.  Exec.  Prod. 

F.llioll   Pew.  I  ire  President.  Sales  &  Disl. 

James  H.  Townseiid.  Jr..  Vice  President 

James  K.  Lee.  Secretary  and  Treasurer 

Richard  Maury.  Script  Writer 

Henry  Showier.  Manager  of  .Agency  Services 

Mako  Oike.  Art  Director 

Doris  ."strong.  Personnel  and  Casting 

Services:   .Sound   motion   pictures   for   industry, 

institutions,  theatre  and  television.   Slide   films. 

Semi     and    full    eel    animation.   Specialty:    The 

narrative  drama. 

rACII.ITlES:  (.onferenre  and  projection  room, 
sound  stage,  sound  cutting  room,  film  cutting 
room,  art  department,  shop,  vault,  still-photo 
laboratory. 

RECENT  PR0DH:TI0NS  AND  SPONSORS 
The  Happ\  Lnaminlivc  (H.iltimore  »^  Ohio  Hail- 
I  road);  An  Investment  in  Human  U  elfare  I  Fed- 
eral So  urity  Agency )  ;  /Vo<  by  Chance  I  The 
Pennsylvania  Railroad);  Sun's  Only  One  (Tlie 
~    11  Oil  Cotnpany). 


*  *  ■¥ 

Venti-Davis.  Inc. 

I.')2    E.   40tli   Street 

New  York   16.   N.Y. 

Phone:    Ml  rray   Hill  <M68l 

Date  of  Organization:    l')r>\ 

Merger    of   Tony    Venti    Studios    and    e.xecutive 

staff  of  Robert  F.   Davis  .Associates 

OFFICERS  AND  DEPARTMENT  HEADS 

Robert  Davis,  President.  Executive  Producer 

Tony  Venti.  lice  Pres.,  Production  Director 

Edward  Venti,  Secretary -Treasurer 

.Mbert   Wasserman.  Script  Dept.  Chief 

\^'illiert   Davis.    .Irt  Production   .Manager 

Services:  .Motion  pictures,  slidefilms,  still  pho- 
tography and  graphic  materials  for  commercial 
and  educational  application:  specialties:  train- 
ing,   human   relations    and   motivational   media. 

Facilities:  Complete  studio  equipment  for 
35mm  and  16inm  motion  pictures  and  still 
photography;  two  stages,  three  art  production 
studios,  prop  construction  and  carpentry  shops, 
casting  and  dressing  rooms,  film  editing,  color 
film  laboratory,  still  development  and  printing 
rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Our  Golden  Opportunity,  Your  Golden  Coal, 
Leadership  al  Penney's,  Personal  Opportunity 
Unlimited  (J.  C.  Penney):  Richfield  Springs, 
U.S.A.  (L'.S.  Department  of  State):  Cla.ssroom 
I^ecture  Series  I  U.S.  Navy,  Office  of  .Naval  Re- 
search); C.\RE  Packages  (The  Advertising 
Council,  Inc.)  ;  Group  Prejudice  TV  Series  (The 
Advertising  Council,  hu. )  :  TV  Series  (National 
Federation  of  Women's  Clubs). 


*  »  * 

Video  Varieties  (^orporatio.n 

41  East  50th  Street 

New  Y'ork  22.  N.  Y. 

Phone:    Ml  rray  Hill  8-1162 

Owner  anil  Operator  of  ^'est  Coast 

Sound  Studios,  510  ^'est  57th  Street, 

New  York  19,  established  in  1932 

OFFICERS  AM)   DEPARTMENT  IIKVDS 

William  R.  Deering.  President 

Martin  Henry.  ('.  P.  in  Charge  of  Production 

A.  \\  .  Manchee.  Treasurer 

Otis  P.  Williams,  General  .^ales  .Manager 

Services:  hulustrlal  motion  pictures  and  slide- 
films;    television    film    shows   and   commercials. 

Facilities:  .Studio  equipped  with  RCA  sound; 
lighting  and  camera  equipment;  set  construc- 
tion shops;  television  shipping,  labeling  and  in- 
spection department. 

RECENT  SPONSORS 
Benrus  Watch  Ci>mpany,  Personna  Blades,  Shul- 
ton.  Inc..  Chesebrouph  Mfg.  Companv.  Falstaff 
Brewing  ("ompan\.  Thor  WashiJig  Machine  (iom- 
pany,  McKesson  \  Robbins,  Muellers  Macaroni. 
Firth  Carpel  ("onipany.  Proctor  Electric,  Great 
^iVeslern  Wines,  ("onli-Castile  Shampoo.  Argus 
('amer.is.  ArmMroiig  Cork  Companv. 

NOTE:  Producer  listings  in  these  pages  were 
compiled  through  diligent  staff  research  and 
with  the  cooperation  of  listed  firms. 


♦  ♦  ■•■ 

Wilding  Picture  Productions,  Inc. 
Wilding  Picture  Productio.vs,  I.nc,  385  Madi- 
son Avenue,  New  York,  N.Y.    Phone:   PLaza 
9-08Sk    J.  W.   Inglefield,  vice  president. 

(See  complete  listing  under  Chicago,  111.) 


»  *  » 

Viii.i.AKD  Pk:tures.  Inc. 

45  >X  e-t  45th  Street 
New  York  19,  N.  Y'. 
Phone:    Llxemhurg  2-0430 
Date  of  Organization:    1932 
Branch  Office:  EditoriaL  Cutting.  Pr..je<tion,  Re- 
cording, Animation:  550  Fifth  .\venue. 
New  York  City 

OFFICERS  AND  DEPARTMENT  HEADS 

T.  W.  W  illard.  President 

John  M.  Squiers,  Jr.,  I'ice  Pres.,  Gen.  Mgr. 

Services:  Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms; 
training  films  for  U.  S.  .\rmed  Forces  and  Gov- 
ernmental agencies;  theatricals;  television  film 
shows  and  commercials. 

Facilities:  Mitchell  NC  cameras  and  camera- 
top  station  wagons,  portable  generators,  field 
sound  recording  instruments:  pioneer  in  indus- 
try techniques  and  equipment;  color  production 
in  East  and  South  America  for  theatrical  pro- 
ducers; animation  department:  projection  and 
cutting  rooms;  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Illusions  Unlimited  (National  Broadca.sting 
Company);  Joie  Chiluood  (Ford);  Honduras 
f United  Fruit  Company);  Oriental  Fruit  Fly 
(Lnitcd  Fruit  Company);  Banana  .'stringing 
(United  I'ruit  Company  i  ;  Rearliialion  .'•series 
(U.  S.  -Navy);  Grumman  .-ivialion  (U.  S.  De- 
partment of  Stale);  Republic  Aviation  )  U.  S. 
De|)artment  of  State)  ;  .\aval  Flight  Surgeon 
I  I  .  S.  Navy )  ;  Citizens  Committee  for  the 
Hoover  Report:  Feature  Picture  for  ff  eisner  As- 
sociates; 7()  television  commercials  for  \arious 
clients. 


tMEKS().\     \oKKE    5TI  DIO 

215   W.   55th 

New    York    19.    N.    Y. 

Emerson  ^  orke.  Owner 

(Reference  details  on  recent  productions  & 
sponsors  not  submitted.) 


Raphael  (i.  ^'olff  Studios 

Raphael  G.  Wolff  Studios,  153  E.  45ih  Street, 
New  York  17.  NY.  Phone:  Pl^ia  5-5386. 
Dicran   Nahigian. 

(Complete  listing  in  Los  .\ngeles  section) 


Stars  Indicate  Producer  Atlvertisinp 

■¥■  ."small  bold-face  sl.ir>  ap|>oaring  over  manv 
producer  li.Mings  in  this  ivue  indicate  ad\erli»e- 
ments  accepted  for  publicaliim  from  reputable 
an<l  established  firms  in  this  spe<'ialiied  field. 


10- 
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MIDDLE  ATLANTIC 


>«>!%    1 4irk   .SiHl*> 

IVhl.AHT^    l'l<    11  Hi:   I'ltOhltlTIONS 

13-17  Sliiiilo)  Slrc«'t 

Hi.lTiilo  6.  New  York 

I'll. .11.-:  Tax  lor  0332 

Date  uf  (>r-:aiii/.al ion:   1934 

0FFU:KRS  AM)  DKI'ARTMKNT  HEADS 

Hi-iiry  D.  Mcl.arty.  Owner  and  Producer 

lielcii  .M.  Brayiiiaii,  Editorial  Department  Chief 

Rojicrt  Rifskr.   ■Is.'iistant  Producer 

Services:  Kxt-lusivt-ly  I6mni  industrial,  SL'ien- 
tifir  and  educational  films  and  high  speed  re- 
search pliotopraphy;  16inin  short  subjects  and 
spots  for  television. 

Facii.itiks:  Kquipnient  for  16nini  films,  anima- 
tion and  high  sf)eed  photography:  16nim  Maurer 
recording;  inohile  unit  for  remote  camera  and 
sound  work. 

RECENT  PRODUCTIONS  AND  SPONSORS 
More  Sales  with  ff'ildroot  (The  Wildroot  Com- 
pany. Inc.);  26  Episodes  of  The  Clue  murder 
mysteries  (Tempo  TeleFihns,  Inc.)  ;  Exploration 
with  the  High  Temperature  Microscope,  Appli- 
cation of  Coated  Abrasive  Products  ( The  Car- 
borundum Company  I  ;  Rochester  Community 
Chest  1952  campaign  film  (The  Rochester  Com- 
munity Chest)  ;  .\ew  Beauty  jor  Walls  (The  Na- 
tional Gypsum  Company);  Squier  Cane  Crush- 
ini:  Mill  (The  Squier  Corporation — Division  of 
the  HiilTalo  Forfie  Company  I . 

ROQLEMORE  FiLMS 

Headquarters:   44   Mt.  Vernon  Blvd. 

Hamburg,  N.  Y. 

Phone  FRontier  3876 

Studio:  42  Pearl  Street,  Buffalo  2,  New  York 

Phone  MOhawk  3512 

Date  of  Organization:  1940 

Everett  E.  Roquemore,  Director  and  Manager 

Services:  Industrial  motion  pictures,  16mm 
color  or  black  and  white,  sound  or  silent,  educa- 
tional and  television  films,  including  animation. 
Facilities:  Studio  with  "floating  walls,"  flats, 
MM)  amps,  of  lighting.  Hollywood  lights,  dollies, 
mike  booms,  moving  backgrounds,  single  and 
double  system  sound  plus  tape  recording,  port- 
able generator,  equipment  trailer,  movie  and 
still  cameras,  overhead  lighting,  script  writing, 
artwork,  library  of  recorded  music  and  sound 
effects. 

RECENT  SPONSORS 
American  Locomotive  Company,  Allegheny  Lud- 
lum  .Steel  Company,  Bedford  Products,  Inc.,  Buf- 
falo Hockey  Club,  Cease  Commissary  Service, 
Inc..  Crystal  Beach  Company.  Dunkirk  Chamber 
of  Commerce.   F.    1.   DuPonl  de  Nemours  &   Co. 


I*i>nn.s_vl%-ainia 

*  ♦  ♦ 

DeFren'es  (Company 

1909-11  Buttonwooil  Street 

Pliiladel[>hia  30,  Penn-ylvania 

Phone:     Rlttenhouse  6-1686 

Date  of  Organization:    1916 

Joseph  DeFrenes,  President 

Leon  .S.  Rhodes.  Production  Manager 

Services:    Sound  films  for  education,  training. 


Ih'Frt'nrs  ( .i>w\i(in\ :  conliiiiii'd 
niedical  and  surgery,  employe  relations  and  in- 
centiye.  public  relations,  safety,  documentary, 
industrial  and  commercial,  including  television. 
Facii.itiks:  1()iiwii  and  .H5iiim  cameras,  record- 
ing, editing:  sound  stage,  R.C.A.  sound  system, 
including  ,'{5mm  dubbers.  ,S5inm  tape  recorder; 
projectors;  film  vault;  animation  equipment  and 
staff,  technical  and  cartoon;  cutting  room;  cre- 
ative staff. 

RECENT  PROULCTIONS  AND  SPONSORS 
The  Richmond  Idea  (Federal  Security  Agency)  ; 
l.a  Mui^uina  Rcailing  Para  Fahricar  Medlas 
Mcnguadas  Complctas  (Textile  Machine  Works)  ; 
The  SR-4  Strain  Cage  I  Baldwin-Lima-Hamilton 
Corp.):  Visual  Flight  Rides  {V .  S.  Navy  I  :  Die 
Reading  C ottonmaschine  (Textile  Machine 
Works)  ;  7  Filmagraphs  on  naval  supply  and 
disbursing  {V.  S.  Navy  I  :  The  Milky  Fay  (Milk 
Industry  Foundation)  ;  Le  Metier  a  has  Diminues 
"Reading"  (Textile  Machine  Works):  DuPont 
Experimental  Station.  Films  for  U.  S.  Navy  and 
other  governmental  agencies  and  TV  commer- 
cials. 

Hathen  Productions 

264  So.   Van  Pelt  Street 

Philadelphia,   Pennsylvania 

(Reference  details  on  recent  productions  & 
sponsors  not  submitted.) 

News  Reel  Laboratory 

1733   Samsom   Street 
Philadelphia   3,   Pennsylvania 

(Reference  details  on  recent  productions  & 
sponsors  not  submitted.  I 

Welsh  Stidios 

1209.11    E.   Chclten   Avenue 

Philadelphia  38,   Pennsylvania 

(Reference  details  on  recent  productions  & 

sponsors  not  submitted.  I 


Mode-Art  Pictures,  Inc. 

1022  Forbes  Street 

Pittsburgh  19,  Pennsylvania 

Phones:  Express  1-1846-47-48-49 

Date  of  Organization:  1938 

OFFICERS  AND  DEPARTMENT  HEADS 

James  L.  Baker,  President 

Robert  L.  Stone,  Executive  Vice  President 

Barney  B.  Rogan.  Vice  President 

Florence  E.  Baker,  Secretary-Treasurer 

Services:  Producer  of  16mm  and  35mm  indus- 
trial, educational,  advertising  and  television 
films,  black  and  whii.e  and  color;  35mm  slide- 
films.  Also  distributor  of  ]6Mini  and  35mm 
films. 

Facilities:    Recording   and    television   studios; 
Mitchell.  Maurer.  and  Akeley  single  system  cam- 
era   ecpiipiuent:    RCA    35mm    magnetic    sound 
system,  35  and   16mm  photographic  sound:  cut- 
ting rooms  with  Moviola  35mm  and   16mni. 
RECENT  PRODUCTIONS  AND  SPONSORS 
(Reference  details  on  recent  productions  & 
sponsors  not  submitted.) 


♦  ♦  « 

J'lie  Jam  llamly  Orgaiiizulioii 

The  Jam   Handy  Organization,  Inc.,  9,30.932 

Penn    .Avenue,    Pittsburgh    22.    IVmi.     Phone: 

EXpress  1-1840.    Mac  Campbell  in  charge. 

(Complete  listing  under  Detroit  area ) 


Newman-Schmidt  Studios 

713   Penn   Avenue 

Pitlsbiirgli   22.   Pa. 

Phone:   (;Rant    I-.^IU 

Date   of  Organization:    1937 

Irving  J.  Newman,  Partner 

Herman   W.  -Schmidt,  Partner 

Services:  Motion  pir-tures  and  sound  slidefilms, 
principally  for  industrial  sales  and  training,  and 
for  TV  commercials. 

Facilities:  Camera,  lighting  and  sound  record- 
ing equipment  for  studio  and  location;  semi- 
automatic slidefilm  camera  of  own  design; 
processing  facilities  for  color  and  black  and 
white  slidefilms:  cutting  and  projection. 

RECENT  PRODUCTIONS  AND  SPONSORS 

The  Story  of  High  Speed  Tool  and  Die  Steel  I 
(Latrobe  Electric  Steel  Corporation);  Ceramics 
for  Electronic  Use  (Stupakoff  Ceramic  and  Man- 
ufacturing Company)  ;  Allegheny  County  Today 
(Allegheny,  Pa..  Democratic  Committee).  TV 
commercials:  additional  footage  for  insertion  in 
old  films. 


WaNliin{<lon.  11.  4'. 

*  ■»<  * 
Byron.  Incorporated 

1226  Wisconsin  .Vvenue.  ]S.W. 

Washington  7,  D.  C. 

Phone:  DuPont  1800 

Date  of  Organization:  1938 

OFFICERS  AND  DEPARTMENT  HEADS 

Byron  Roudabush,  President 

E.  M.  Russey,  Vice  President 

Alice  E.  Kloss,  Treasurer 

Peter  J.  Agnew,  Secretary 

Services:  16mm  sales  promotion  motion  pic- 
tures for  industries,  and  training  films  for  U.S. 
Armed  Forces  and  Government  agencies;  tele- 
vision commercials. 

Facilities:  Studio  and  laboratory  with  sound  I 
stage,  magnetic  and  negative-positive  recording! 
and  dubbing;  color  printing:  art  and  animation  j 
departments,  script  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Position  Fixing,  Sounding  it  Dragging  (  Hydro-  j 
graphic  Office  of  tlie  U.  S.  Navy);  Loriesome\ 
Boy  (D.  C.  Society  for  Crippled  Children) ;  y4r- 
resl.  Defensive  Tactics  (Federal  Bureau  of  In-j 
vestigation  )  ;  Washington  Spotlight  (  weekly  tele- 
vision release  I.  Also  T\  fi-aturettes  and  com-J 
men  ials. 

*  *  * 
Tlip  Jam  TLiikIv  Organization 

The    Jam     IIa.ndv     Okcanization,    Inc., 
Transportation  Building,  Washington  6.  D.( 
Phone:  District  061 1.    Harry  Watts,  in  charge. 
I  Complete  listing  under  Detroit,  Mich.) 
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SOUTHEAf^T 


iii'itrfilu 

*  ♦  * 

TllARLES  D.  Beela.m)  Compa.ny 

Wallon  Biiildin-: 

Atlanta  ;?,  (J«'or);ia 

Plione:  W  Aliitit  ((892 

Date  of  Organization:  1938 

OHICKRS  AM)  DEPARTMENT  HEADS 

C.  n.  Bff-land,  Owner 

H.  I..   (Chick)    \^'ilsnIl.  Sales  Manager 

Richard  P.  IJuch.  .tssociale  Fnidurer 

Khiio   KIlis  and   Bradford   Crandall.  Jr..   Writers 

Paul  Smith.  Film  Editor 

'     n.  B.-.-la.id.  I..  E.  McCumiImt.  V.  A.  Unibert, 

Cameramen 

Klizalicth   Beeland.    Makeup 

Kriic^t  Bangs.  Electrical  Supervisor 

Phillip  C.  Bangs,  Sound  Engineer 

^KK VICES:  Motion  pictures  on  sales  promotion 
and  training,  public  and  civic  relations;  theatri- 
cal and  television  short  subjects. 

Facilities:  16mm  and  35mm  cameras;  light- 
ing; magnclic  film,  optical  film  and  disc-  record- 
iiiL':  aerial  motion  picture  photographv:  creative 
If,  title  department,  editing  and  cutting  rooms; 
narration,  music. 

I  RECENT  I'KODICTIONS  AND  SPONSORS 
\Pouer  oj  the  South  i  The  Southern  Company): 
I  Meet  Outstate  Michigan  I  Consumers  I'ower 
Company):  Frontiers  I'nlimited  (Central  and 
South  West  Corporation  I  ;  Forecast — (Continued 
Prosperity  (Southwestern  Gas  &  Kleclric  Com- 
pany) ;  Daughter  of  the  Stars  (Shenandoah  \  al- 
ley, Inc.  I;  Hospitality  I  nlimiled  (Motel  Hoan- 
oke  (  ;  {'resenting  the  Brock  Huslers  ( series  for 
Bro<k  Candy  Compan\  I  :  Opportunity.  I'.S.A. 
(Jefferson  Mills!.  Other  current  titles:  Highland 
Heritage.  Partners  in  Progress.  Pouer  to  Save 
the  World.  Story  oj  a  Stocking.  Christ  The 
Only  Ansuer,  Pattern  for  Progress,  Pay-Day — • 
^   ■iieday.  Wings  to  New  York. 


H«>nliirky 

I    Bl<  KK^K    MoTKiN     I'iCIl  HK    PltODlCERS 
I  (  DiVIMD.N   l)j  (llAlt.-Kv.    ritOU.  (^O.) 

P.O.  Box  42 

\\  ilniorc.  kentnckv 

Phone:    ITJl 

Date  of  Organization:  1948  (in  Ohio) 

'  Keference  details  on   ri-cent   productions  & 

»|)oii~or~  not  '-ulirnitlcd.  I 

I 

l.iiuiNiann 

«  «  « 

<!nMMl-l«  K  I'm    I  1  HKs 

52.'>-.';27  Poydras  Street,  P.O.  B..\   152 

New  Orlean:),  Ix>iii!>iana 

Phone:    .M  Vpn.dia   r^WlU 

I'lIK  KH>   AND   DKI'VKIMEM    IIKXDS 

lii'lxTl  Wiegand,  President 

I  Walter  Hack,  Production    Koliert  I.auton.  Sound 

Phil  Heiss.   Ijihoralory 
'Services:     16mni     industrial     and    educational 


l.i>nimi'rcr  Pictures:  coiiliiiiii-d 
films;    3.5nun   theatre   short   suhject.s,   news   and 
sporLs,  and   a(l\erlising  films;    television  adver- 
tising films. 

Facilities:  Crcali\e  staff:  studios  and  sound 
stages;  s(K'cializing  in  sound-on-film,  double  sys- 
tem: projection  room:  laboratory  with  gamma 
control  and  continuous  process  developing  ma- 
chine; film  vault. 

RECENT   PRODI CTIONS   AND   SPONSOR.'^ 
(Jver  KX)  short  atlvertising  films  for  business  and 
industrv  in  1951. 


.Xorlli    4  aroliiia  • 

HOLLYSMITII     I'iCTlKES,    InC. 
106  So.  (Jiurch  Street 

Charlotte,  .\.  C. 

I'hone:  3-4302,  4-1127 

Date  of  Organization:  1940 

Holly  Smith,  President 

Services:  16rnni  industrial,  travel,  civic  rela- 
tions, and  documentary  motion  pictures;  color; 
35mm  coverage,  no  titling;  sound  slidefilms; 
television  spots  and  entertainment  films. 

Facilities:  Sound  studio,  disc,  film  and  tape 
recording,  including  Ranger  synchronous;  ani- 
mation:  .Maurer  camera  and  recorder. 

RECENT  PRODK.TIONS  AND  SPONSORS 

(  Reference  details  on  recent  productions  & 

sponsors  not  subiiiilled.  I 


Tl'Illll'N.SI'O 

«  *  * 

Sam  Oklkans  and  Associ.ates.  Inc. 

211  W.  Cumberland  .Vvcnue 

Knoxville  15.  Tennessee 

Phones:  3-8098  and  4-1301 

Date  of  Organization:  1946 

Sam  P.  Orleans,  Executive 

Services:  Motion  pictures  for  industry  and 
the  Armed  Forces;  public  relations  and  training 
films;  surgical  and  medicine  films;  tele\ision. 

Facilities:  Studio  with  production  equipment; 
editing  and   recording  iti  Chicago  or  New  York. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Share  the  Fun  Hreakjast  ( I  nited  Stat.-s  Rubber 
Company )  ;  General  Provisions  for  Shipping 
and  Receiving  ( I  niled  States  Air  Forces  I;  Sur- 
gical Treatment  oj  Congenital  Heart  Diseases 
(Dr.  \\ .  K.  .Swant;  Television  suh/cct  on  the 
new  coball  W)  lelelherpy  apparatus  I  General 
Kleilric  (!oMipaii\  i . 


K.XST  rK\Tlt.\L 

liiiliiina 

<'\IIIKE\TII    I'lCTlHE    ProDIC:TIONS.    InC. 

2'MI.-.   F.iirfiebl    \\rniir 

fort   W  a>  III',  Indiana 

I'lione:    Harrison  0T3I 

Dale  of  Or;:ani/ation:    |9I2 

OHH  KR>    \Nll   DU'VHIMKNT  HEADS 

Richard   K.  (talbrealh,  Prr\idrnt 

>ain  W  .   Fletcher.  I  icr  President 


EAST  CEIVTRAL 


(talbrealh    I'n  lures:    mnliiiiiril 

Tom  Berr\ .  .Secretary-Treasurer 

.\rthur  L.  Zapcl,  Writing-Direction  Chief 

Guy  P.  Fitzsimmons,  Editing  Chief 

^^'illiam  Swander,  Production  Chief 

Roger  B.  Stephenson,  Business  and  Sales  Mpr. 

Services:  Publi.  relations,  sale*  and  industrial 
training  motion  pictures;  sound  slidefilms;  still 
illustrations;  custom  and  package  television  pro- 
grams and  commercials. 

Facilities:  Color,  camera  and  lighting  equip- 
ment ;  synchronous  sound  and  re-recording 
equipment;  sound  stage;  laboratory:  editiling 
and  projection  rooms;  music  library;  carpenter 
shop;  executive  offices.  Permanent  creati\e  >tafl: 
writers,  directors,  art  director,  film  editors,  pro- 
ducers, sound  engineer  and  other  technical  |)cr- 
sonnel. 

RECENT  PRODI CTION>  AND  SPONSORS 
Homes  i  nlimited  (  .National  Homes  Corpora- 
tion)  ;  .\orlh  .America  Moves  .-ihead  (North 
American  Van  Liin-s,  Inc.  I;  Here's  Hou,  Pack- 
age Previeu .  Cuaranteed  Fair  Weather.  Cold 
Cash  (York  (iorporatinn  I  :  Five  .Harm  Follies 
(  W'estinghousc  Radio  Stations,  hic.)  ;  Extra 
Dairy  Dollars.  (Allied  Mills,  Inc.  I  ;  and  pack- 
age film  productions  for  television:  Here's  Houe, 
Dilemma.   I  lulrr   Susplciiin. 


Clarence  H.  Gutermlth 

4407    Drnry    Lane 

Fort    Wayne    6.    Indiana 

Phone:    Harrison   8032 

.Services:    I6nnn    and    H.Snun    sound   and   color 

industrial  sales  training  and  s«'rvice  instruction 

films.    Specializing  in  sound  slidefilms. 

Facilities:  16min  and  .3.5mm  camera  equipment. 
Still  department  for  color  and  black  and  white 
filmstrips. 

(Reference  details  on  rc-c-ent  productions  & 

sponsors  not  sulimiitcd.  i 

Mounts    SmITIKY     I'ltomCTIO.NS 

Sli-llliorii  Road.   Route   No.  9 

Fort    Wayne.    Indiana 

(Reference  details  on  ret  ent  productions  & 

sponsors  not  submitted,  i 

IMiio 

«  «  « 

Carnvol  I'liiii-.  Inr, 
Caravel  Films.  Inc.    Addr.-ss  Visual  Methods. 
Inc..   3.36  .Se<-ond    National    Huililing,    Akron, 

Ohio. 

iroln|i|<'|..    Il.lil,,.     I|I"I'T     N.»     ^..rl^     (""ilv  1 

Hut  I    .lull  Ns  I  ON    I'koih  imONS,   Inc. 

8201  Blue  Ash  Road 

<!ini'innali  3(i,  I  Ihiii 

Plione:  SYcaniore  6t00 

Date  of  Orsaiiizalion:  19H 

OEEICERS    VM>  liH'\KrMKNT  HEM»s 

James  B.  Hill,  Ceneral  Manager 

G.  Carlton  Hill,  I  ice  Presideiu 

(CO.NTIM-F.D    ON    THE    FOLLOWING    PACE  I 


I'.:     PRODI  CTKIN     KEN  I  K  \» 


61 


KAST  (  K.MIIAL 


Berl  Johnston:  continued 

George  Avril.  Vice  President 

Mary  J.  Kenii.  Treasurer 

Raviii<in<l    Kunkel.    Secrelary 

Jack  K.  K!il>iu*.  Dir.  of  Ctwiera  ami 

Sound  DefHirtinenli 

Services:  Industrial  and  civic  relations  motion 
pictures.   16miiii  i-olnr.  sound;   sound  slidcfilins. 

Facilitiks:  Maurcr  camera  equipment,  ligure 
animation.  Western  Electric  4~cl>annel  mixing 
console;  extensive  casting  files;  sets;  editing,  art 
and   script   departments. 

RECENT  TROni  C.TIONS  AND  SPONSORS 
An  American  Beauty  ( E.  Kahn's  Sons  Com- 
pany I  :  A  Giant  Aroused  (Tracy  Manufacturing 
Companv)  ;  Highway  for  the  Iron  Horse  (Ches- 
apeake &  Ohio  Railway)  :  Promise  of  Tomorroir 
I  Kroger  Com[)an\  I  ;  The  \'ein  Is  Rich  (Union 
Central  Life  Insurance  Company  I  ;  You  Are  My 
Neighbor   iChamhcr  of  Commerce). 

♦  ♦  ♦ 

Wilding  Picture  Productions 

Wilding  Picture  Productions,  Inc.,  Enquirer 
Building.  Cincinnati.  Ohio.    Phone:   G.\rfield 
0477.    I'nder  supervision  of  Jack  Rheinstrom. 
vice  president. 
(Complete  listing  under  (Ihicago.  Illinois) 

Clovplancl 

CiNECR.iFT   PrORLCTIONS,  InC. 

2515  Franklin  Avenue 
Cleveland  13,  Ohio 

Phone:  Sli.erior  1-2300 

Date  of  Organization:  1939 

OFFICERS  AND  DEPARTMENT  HEADS 

Ray  Culley,  President 

Robert  E.  Haviland.  M.  P.  Producer 

Frank  Siedel,  Scripts 

Hilton  Fletcher,  Slidefdm  Producer 

Robert  Welchans,  Director 

Harry   Horrocks,   Chief  Cameraman 

Paul  Culley,  Chief  Sound  Engineer 

Robert   Mowry,  Art  Director 

Ed  Perry.  Stills  and  Animation 

Charles  Toth,  Stage  Director 

Christine  Hofstetter,  Office  Manager 

Services:  Industrial  sales  and  job  training  mo- 
tion pictures  and  slidefilms;  civic  relations  films. 

Facilities:  Pioneer  in  3-camera  technique  with 
own  Cinescope  for  synchronized  sound  in  color 
and  black  and  white;  sound  stage,  blimps,  dol- 
lies, M  &  R  booms:  floating  studios  for  record- 
ing; still  and  animation  departments;  art  and 
creative  staffs. 

RECENT  I'RODLCTIONS  AND  SPON.SORS 

Working  Together  (Thompson  Products,  Inc.); 
Story  of  a  Morn-Out  Tire  (Seiberling  Tire  Co.)  ; 
The  Adm  of  Cores  (  ArchiT-Daniels-Midland 
Company!:  Firepouer  Production  (Denison  En- 
gineering Company )  :  5oi7  Conservation  Pays 
(  Federal  Reserve  Rank  I  ;  liuilding  Construction 
Safety  i  liiilii>lrial  (iommissinn  of  Ohio!; 
What's  the  Answer  ( Westinghouse  Electric 
Corp.  I  :  The  Easiest  Iron  You've  Ever  Used, 
Demonstrate  to  Sell  Rings  the  Bell.  Matchless. 
Sell  'Em  If  here  The)   I  se  'Em   I  W  estiiiphousci . 


♦  -H  ♦ 

FjScar  Motio.n  Picture  Service 

731.^  Carnegie  Avenue 

Cleveland  3.  Ohio 

Phone:  Kndicott  1-2707 

Date  of  Organization:  1912 

Ernest  S.  Carpenter,  President 

I^KRVICKS:  16mm  and  35mm  industrial  training 
and  promotional  motion  pictures,  advertising 
and  educational  filnislrips.  sound,  silent;  black 
&  while,  color. 

!•  xcll.lTlKs:  Sound  studio  with  facilities  for  lip- 

s)  nch  and  general  pliolographv :  lOmm  and 
35mm  li\e  recording  and  re-rei  ording  frcmi  tape 
or  disc:  complete  m4)dern  |>r(>(cssing  laboratory 
for  16nmi  and  33mm,  |)lus  optical  reduction 
printing  and  jdinm  to  lOmni  optical  printing; 
color  printing;  lOmm  and  35mm  lacquer  coat- 
ing; animation;  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Lesson  on  Human  Engineering  (Pathfinders  of 
America.  Inc.  I  ;  The  Willard  Heavy  Duty  De- 
Luxe  (Willard  Storage  Battery  Company); 
Jimmy  Dudley  Sports  Page  ( xveekly  TV  re- 
lease) ;  The  Magikolcr  (The  Kcnwill  Corpora- 
tion) ;  (Climax  (Cleaner  (Cleveland  Paste  and 
Cleaner  Company);  Walvet  Cleaner  (Cleveland 
Paste  and  Cleaner  Company)  :  Soldo  HQD 
(Standard  Oil  Companv  of  Ohio). 

-K  -»<  -X 

Jerry   Fairbanks   Productions,   505  Terminal 
Tower,  Cleveland.  Ohio.    James  LaMarr. 

(Complete  lislina  in  T.ns  Angeles  area.) 


Motion  Picture  Productions,  Inc. 

Rockefeller  Building 

Sixth  and  Superior  Streets,  West 

Cleveland  13.  Ohio 

Phone:  PRospect  1-4900 

Date  of  Organization:  1932 

Incorporation:  1941 

OFFICERS  AN!)  DEPARTMENT  HEADS 
Donald  C.  Jones.  President 

Claude  \.  Rakestraw.  Vice  President 

Clay  H.  Ilollister.  Dir.  Marketing  Research 

M.  C.  Jones.  Secretary 

Eliot  Ness,  Dir.  of  Sales 

Robert  R.  Carroll,  Production  Control 

M.  A.  Coolidge,  Music  Arrangements 

Services:  Industrial,  public,  labor  and  civic  re- 
lations motion  pictures:  sales  training,  television. 

Facilities:  Mitchell.  Bell  &  Howell,  Eymo  and 
Akeley  35mm  cameras,  Cine-Special  16mm 
cameras;  sound  stage.  60  lights:  R.C..\.  35inm 
sound  recorder,  33' •(  and  98  R.P.M.  scoring 
turntables,  van-type  truck  for  location;  two  Bell 
&  Howell  hot  s[)licirig  tables,  two  35ram  Movi- 
olas and  16mm  viewer,  synchronizers,  two  35mm 
carbon  arc  projectors  and  16mm  projectors; 
processing  laboratory,  automatic  35mm  and 
16mm  developer  and  drying  cabinet;  art  depart- 
mr-nt;   music  aiirl  sounil  elTecis  lilirar\  :  creative. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The  Labrador  Ungava  Iron  Ore  Development — 
/9.i/  (  M.  A.  Hanna  Coni|)any  )  ;  Hot  Spray  Way 
Sherwin-Williams  Company):  .S'«/e/>  for  .Small 
Ert:  Backstage  Baseball  uilh  Bob  Teller  15- 
miinile    I V    ^llow>.    13   in   package. 


*  *  * 

\\  ihling  Picture  Prixluctions 

Wii.in\(.  I'll  Ti  UK  pHODi'cTioNS,  Inc,  310  Swet 
land  Ihiilding.  (Cleveland,  Ohio.  Phone:  TOwci 
1-6^140.    Jack  Rheinstrom,  vice  president. 

(Compiile  li-liiig  imiler  Chicago.  Illinois  i 

Ilavl4»ii 

*  *         * 

Tlic  Jam  Handy  Organ i/.atioii 
The  Jam  Handy  Organization,  Inc.,  310  Tal 
bott  Building,  Dayton  2,  Ohio.  Phone:  ADam 
62fi9.    A.  M.  .Simpson,  in  charge. 
(Complete   listing  UM<ler    Detroit.   Mich,  i 

K  AND  S  Films,  Inc. 

Post  Offi.  e  Box  56 

Deer  Park,  Ohio 

Date  of  Organization:  1946 

OFFICERS  AND  DEPARTMENT  HEADS 

Jack  R.  Raliius,  President 

John  H.  Rabius,  Vice  President 

Services:  16mm  sound  and  color  industrial  am 
training  motion  pictures,  and  slidefilms;  tele 
vision  commercials. 

Facilities:  Complete  16mm  Maurer  equipment 

scripts;  film  service. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Along  the  Right  of  If  ay  (Kahnhach  Publishinf 
Company)  ;    TV    series    (Harry    Oliver   Tailor? 
Chambers  Range,  E-Z  Bake  Flour). 


U(>lruil,  >li««lii)<an 

-It  -K  -H 

Florez  Incorporated 

(formerly  Visual  Training  Corporation; 

815  Bates  Street 

Detroit  26.  Michigan 

Phone:  \^0  2-^1920 

Date  of  Organization:   1931 

OFFICERS  AND  DEPARTMENT  HEAD> 

Genaro  A.  Florez,  President 

Hans  A.  Erne.  Executive  Vice  President 

Paul  Kelcourse.  Secretary-Treasurer,  Gen.  Mgr 

J.  Raymond  Cooper,  Gen.  Prod.  Mgr. 

John   K.   Kleene,   Editorial  Director 

Ray  B.  Helser,  Dir.  Specialty  Services 

Stanley  W.  Williamson.  Dir.  Training  Division 

James  F.  Jackson.  Dir.  .Military  Training  Div. 

.*>ervi<:es:  Consultants,  creators,  producers  foi 
sales  and  service  training,  promotion  and  man 
agement:  product  presentation:  conventions  am 
exhibits:  emplove  and  consumer  relations:  eco 
nomics  information.  Planning  and  producing 
slidefilms.  motion  pictures,  transparencies,  Video 
gra|>h  presentations,  charts,  recordings,  model- 
and  exhibits,  stage  presentations,  conventions 
manuals,  texts,  questionnaires,  house  organs 
Offering  stock  shots,  a-v  equipment,  syndications 

Facilities:  Equipment  and  personnel  for  re 
search,  copv.  art.  photography  i?<lillsand  Idnin 
or  .S.Snnn  motion  I .  animation,  color  duping 
typesetting,  printing. 

RECENT   PRt)Dl(:TIONS   AND   .'SPONSOR? 
Special  Delivery,  Fine   Points   of  Fine   Envi'ir 
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BUSINESS    SCREEN    MAtiAZINI 


hliiri'Z.   Ill)  i>ri>i>ri>tril:    iimlinuvil 
(iNasli  Motursl  ;  Sales  urr  Made     .\i>l  Horn.  See 
I  Me  al   Mv   Best    ( Molnrola  I  :    From    the  Oilier 
Side  o)  the  Counter  ( S.  S.   Kri'sgcl:   The  Man 
I  the  Customer   Sees    I  Kcl\  iiialor  I  :     )  our    Direct 
Mail  /'ropram    (J.   W  altrr  Tliniiipsdii   ami    Ford 
Molor  I  ;    The  Motor   Oil  of   Tomorrow    (Giilfi. 
Programs  by  Sperialty  Services  Division:  How 
'   Our  Business  System   Operates    I  National  Asso- 
I  ciation  of  Maiuifacturersl  ;  Pouer  of  )  our  Vote 
I   (National     Ivlucation     program.     Hardin-;    Col- 
'  lege);   The  Sales  Loek   (  Kli   I.ill>  i;   Harvest  of 
Dollars      1951    (Hiram   Walker  I  ;   Key  to  Fuller 
■   Livinp    I  National    l-edcration    of   Professional   ^ 
Business    Women's   (llulisl;    I'luii    for  .lilequate 
Wiriufi    I  National    Kleetriial    Manufaetiirers    As- 
i   soeiationl;   Hastings  for  l'>52   (Hastings  I;   Pre- 
sentiuji    Phineas    T.    I'liirehall    and    Dinah    Flo 
I    (Buiekl.   Programs  by   Military   Training  Divi- 
'   sion:    Armored    Car   and    Armored    I  tilily   Car 
Ordnance   Department,    U.   S.    Army  I  ;    Accitlent 
Reporting  (  Department  of  Safety,  U.  S.  ArmyJ  ; 
The  Build-A-Board  Application  jar  !\aval  Per- 
sonnel (  Finrcaii  of  I'l-rsmincl.  I  .  S.  Navy  I. 


Henning  and  Cheadle,  Inc. 

1060  W.   Fort  Street 

Detroit    26,    Mieliigaii 

I'lioiie:    WOoduarcl    l-Td'^l 

BtiANCHES:   33  E.  60th  Street,  New  York.  N.  Y. 
Phone:    TEmpIeton    8-3070.     Charles    Behymer, 
branch    manager.     1140   So.    Michigan    Avenue, 
Chicago.  Illinois.  I'hone:  WAbash  2-0570.  F.  E. 
Harrold.     branch     manager.     Complete     photo- 
graphic   production,    editorial    and    distribution 
services  in  each  branch  office. 
L.  A.  Henning.  President 
George  R.  Cheadle.  lice  President 

Service.s:  Visual  cast  presentations:  soundslide 
films;  motion  pictures,  literature:  complete  pro- 
grams. 

Facilitiks:  F(|uipment  and  staff  for  black  and 
white,  Ektachrome  and  color  separation. 

RECENT  rRODlCTIONS  AM)  SPONSORS 
Eight-meeting  sales  course  for  Industrial  Supply 
Distributors;  eight-meeting  sales  course  for 
American  Dental  Trade  Association:  VisualCast 
sales  meeting  for  Frankfort  Distilleries;  service 
training  program  for  i'w.  K.  Ap|)lian(es;  scries 
of  slidelilms  for  Ford  Division.  Ford  Motor 
Compaii\  :  \  ixialCast  anil  >li<lefilms  for  intro- 
duction lieu    ki-l\  ifialor-. 


»  *  * 

The  Jam   IIand^   ()it<;A.MZ\Tiu.N.  1.n»:. 

2821  East  (Trand  Roiilevard 

Detroit   I  I.  Mil  lii<:aii 

Phone:    IHiiiity  ."i-2  150 

Date  of  Organization:  1917 

Bran<  iiEs:  New  York:  1775  Broadwav,  New 
York  19.  N.Y.  Phone:  JLdson  2-4060.  Her- 
man GocU.  in  charge.  Chicago:  2.30  N.  Michi- 
gan Avenui'.  Chicago  1.  Illinois.  Phone:  STatc 
2-6737.  Tom  K.  (Curtis,  in  charge.  Vl'ashing- 
ton:  17.iO  11.  Slre.1.  N  \\.,  Washington  «>.  D.C. 
Phone:  Dl-lriit  0<)ll.  Ilarr\  Walls,  in  i  harge. 
Dayton:  310  Talboll  Building,  Dayton  2,  Ohio. 
Phone:  ADams  (i2J!'».  A.  M.  Simpson,  in  charge. 
Lo.<  Angeles:  7(VM>  HolKwood  Boulevard.  I.os 
Angeliv"  2J{.  California.  Phone:  HFm|>«lead 
1580').      (Service    office,    not    sales.  I      Pillsburgh: 


Tlif  Jiiiii  Huiitiy  Or<;iini/.atioii 

930-932  Penn  Avenue,  Pittsburgh  22,  Pennsyl- 
vania. Phone:  EXpress  1-1H40.  Mac  Campbell, 
in  charge. 

OFFICERS  AND  DEPARTMENT  HEADS 

Jamison  Handy.  President 

Oliver   Horn,  Executive  I  ice  President 

John  A.  Campbell,  I'.P.  (Training) 

Everett  F.  Schafer.  I'.  P.  (Service) 

George  B.  Finch.  I'. P.  (Sales) 

William  G.  Luther,  V.P.  (Auto.  Cant.) 

Avery  W.  Kinney,  Secty. 

Allan  E.  Gedclman,  Treas. 

Anne  Jiofire,  Director,  Public  Impressions 

Services:  Motion  pictures:  commercial;  indus- 
trial; sales  training;  customer,  personnel  and 
public  relations;  minute  movies,  three-minute 
screen  advertisements,  sponsored  shorts,  safety, 
educational,  health  films;  television  commercials. 

Slidefilms:  Commercial,  industrial,  sales  and 
shop  training,  customer  and  public  relations, 
merchandising,  record,  cartoon,  reading,  chart, 
discussional,  quiz,  school  study  and  health, 
safety,  first  aid.  Glass  slides,  transparencies, 
slide  racks,  opaque  materials. 

Facilities:  Complete  studio.  Sound  stage,  re- 
cording, set  construction,  direction,  casting, 
scene  design,  mock  ups,  miniatures,  stage  man- 
agement, field  reconnaisance,  animation  studios, 
music  direction  and  orchestra,  rear  projection, 
prop  department,  speech  and  acting  coaching, 
slidefilm  studio,  film  processing  laboratories,  art 
department,  location  equipment,  creative  staff. 
Projection  sales  and  service.  Special  devices: 
Suitcase  projectors.  Shopper  Stoppers,  continu- 
ous loop  projection,  assessing  projectors,  syn- 
thetic training  devices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Power  to  Prosper,  Holiday  for  BiU  (Dearborn 
Motors)  ;  Celestial  \avipation,  Ifings  for  Roper 
W'indsoch  (U.  S.  Air  Force);  The  Head  Man. 
The  Rainbow  Is  Yours.  Jimmy  of  the  Safety  Pa- 
trol (Chevrolet  Motors)  :  Weight  Reduction 
Through  Diet  I  National  Dairy  Council);  A 
Story  about  You  (  Pontifical  Association  of  Thi- 
Holy  {iliildlioinl )  :  Metallurgy  in  Miniature 
I  llamiltnii  W  all  li  (ioiiipanv)  ;  Diana  Lives  (  Mul- 
lins    .Manufacturing    Company)  :    The    Story   of 

Moraine  Bearings  (United  Motors);  The  Right 
Slant  (General  Motors  Acceptance  Corporation)  ; 

Iccording  to  Plan  ( Asln-stos  Cement  Products 
Association  )  :  Something  to  be  Proud  Of  (  Vet- 
erans of  Foreign  Wars):  The  World  at  Your 
Call  (American  Telephone  &  Telegraph  (!<>m- 
panv )  :  Moving  to  Larger  (Quarters  I  .American 
Radiator  iL  Standard  Sanitary  Company  I  ;  Tryp- 
tar  in  Therapy    i  \rinoiir  l.-iboratoric..  Inc.  i. 

Klinc  Studios.   1m:..    192K  (>uardian   Building, 
Detroit,   Mich.    Stanley  Jack. 

((iomplclc  li-litiL'  iiiiil'T  I  liii  iig".   HI   ' 

«  «  « 

RocKKT    Pl(  Tl  U);s.    K<  ..    .iiM)")    Harvard    Roud, 
Detroit.     Mich.       Phone:      TUxedo     2-7762. 
George   Nelschke. 
(Complete  listing  under  Los  Angeles  area) 


Ross  Kov.  Inc. 
2751   E.  JelTiT-on  Avenue 
Detroit  7,  Michigan 
Date  of  Organization:  1929 
Branciie.s:    Ross  Roy,  Inc.,  of  California,  Holly- 
wood, Cal.    Ross  Roy.   Inc..   307  No.  Michigan 
Avenue,  Chicago.   Illinois.     Ross   Roy.   Inc..  270 
Park  -Avenue,  New  York,  N.  Y. 

OFFICERS  AND  DEPARTMENT  IIKAI)> 

Ross  Roy,  President 

T.  G.  McCormick,  Executive  lice  President 

E.   H.   Haass,   Secty.     L.   P.   Morse,   Treas. 

C.  F.  Sullivan,  I'.  P.  in  Charge  of  Contact 

J.  W.  llutton,  y.  P.  and  Dir.  Art,  Prod.,  Photo. 

K.  C.  Lovgren.  V.  P.  and  Copy  Chief 

W.  W.  Shaul,  V.  P.  and  Training  Copy  Chief 

G.  F.  DeBolt.  r.  /'.  and  Dodge  Truck  Acct.  Exec. 

J.  L.  Thornhill,  I  .  P.  and  .iccount  Executive 

J.  F.  Bernard,  Dir.  Photographic  Studio 

J.  A.  Roche.  Rec.  Dir.    K.  W.  Foster,  Pur.  Agent 

Services:  Production  and  distribution  of  serv- 
ice and  sales  training  sound  slidefilm  programs; 
more  than  2(K).(MK)  s<-ts  of  films  and  records  a 
vear  to  the  entire  Chrysler  C!orporalii>n  alone. 
.Also,  for  general  business  and  educational  use, 
producing  and  distributing  Land  of  the  Free 
program  of  sound  slidefilms  in  color. 

Facilities:  Photographic  studio  and  depart- 
ment, art,  animation,  recording  director  and 
staff,  and  creative  copy  personnel. 

RECENT  PRODICTIONS  AND  SPON.SORS 
Land  of  the  Free  (Ross  Roy,  Inc.):  Chrysler 
Easy  Does  It,  Oriflow  Best  on  the  Road.  Dram- 
atizing the  Demonstration  (Chr>sler  Sales  Divi- 
sion I  ;  De  Soto-Engineered  for  You  ( De  Soto 
Division  I;  Selling  the  Most  for  Your  .Money, 
Safety  Thrills  with  Dodge  (Dodge  Division); 
Comfiare  and  Sell  (  Dodge  Truck  Division)  ;  Put 
Texaco  to  Work  for  \  ou  (The  Texas  Company)  ; 
\  ahte  Far  lietontl  the  Price  (Chr\sler  CorjMira- 
tion,  Phmoutli  Division):  Sell  Tires  with  .itias 
.4BC   (Atlas  Supply  Company!. 

•»  ♦  •» 

Wilding  Picliiri-  Proiliictions.  Inc. 
Wilium;  PicTi  re  Proki  i  tions.  Inc.  IOOO  Dime 
Building.   Detroit.  Michigan.    Phone:    WOod- 
ward  3-9311.    l^ng  S.  Thompson,  vice  presi- 
dent. 
(Sludio  and  -ales  office  facilities  maintained). 

.>lifliit*iiii 

DOA.NE    I'liOlU  t    IIU.NS 
514  Division  Street 
East    Lansing.   Mich. 
Phone  H5714 
Dale  of   Incorporation:    1948 
Don  Doanc.  Producer 
Services:  Sales  promotion  and  public  relations 
with   16inni  sound   and   cobir   motion  pictures; 
personalized  service   from  seript  to  screen. 
FAril.lTlEs:    16mm  Cine  S|>rcial   and   svnchron- 
ous  cunii-ra  facilities:  studio;  synchronous  port- 
able   magnetic    film    recording:    Maurer    optical 
recording:     portable     lighting    equipment    with 
variable   transformers    for    accurate    color    con- 
trol:   editing:    color    work,    printing;    interlock 
projection. 


19S2     PRODI   (    I  ION     HK\  I  K  W 
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*  *  * 

Ati.as  Film  (".oiu'oration 

nil    South    lt<)iil(\aril 
Oak  I'urk.  lilinoix 

Phone:    Al  ;.liii  T-8020.  EVvVul  6-3100 

Date  of  Or^ani/.iitioii:    1913 

Branch  (Snl.-s^  :  228  No.  LaSallc  St..  Chicago 

OFFICERS  .VM)  UKI'ARTMFINT  HEADS 

L.  P.  Moniincc,  Vice  Pres.,  Secty.,  Gen.  Mgr. 

Alberl  S.  Rradisli.  I' ice  President,  Production 

Freilt-riik  K.  IJarhcr.  I'.P.,  Dir.  of  Adv.  and 

Sales  Prom. 

Edward  Si-hager,  /'./'..  Dir.  of  Sales 

Norman  C.  Lindquist.  /  ./'..  Dir.  of  TV 

Services:  16intu  am!  .S.iinni  pul)ho  relations  and 
training  motion  pictures  and  slideiilms;  color 
and  sound;  television  commercials,  short  sub- 
jects. 

Facilities:  Cameras.  16mm  and  35mm  R.C.A. 
sound  recording:  art  department:  time-lapse 
photography;  two  sound  stages:  laboratory; 
animation;  editing;  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  pictures,  sound  slidefiims  and  minute 
movies  i  35mm  Ansco )  in  both  color  and  black 
and  white,  and  TV  commercials  for:  Hotpoint, 
Inc.;  r.  S.  Air  Corps;  Bureau  of  Aeronautics. 
I  .  S.  Navy:  J.  I.  Case;  Servel.  Inc.;  Amana  Re- 
frigeration; Zenith  Radio;  Mishawaka  Rubber; 
Allis-Chalmers:  Sears  Roebuck;  Sunbeam  Cor- 
poration; Phillips  66;  Studebaker;  Greyhound; 
Perfex:  Folding  Paper  Box  Assmiation;  Mare- 
mont  Aulomotixc  Products;  Dr.  .Salsbury's  Lab- 
oratories: The  Coleman  Compaiu  :  Mavtap;  Ki- 
wanis  International:  VI  is<onsin  Alumni  Research 
Foundation:  Van  Merritt  Beer;  National  Safety 
Council;  Swift's:  Chase  Candy;  Manor  House 
Coffee;  Belle  Sharmeer  Hose;  Py-O-My;  Whirl- 
pool Washers:  .Vliller  Brewing;  .\BC-0-Matic 
Washers;  Bell  &  Howell:  Ar\in  Industries;  Rob- 
bins  &  Myers;  Anco  Windshield  Wipers:  Falls 
Citv  Beer. 


*  *  * 

Beri.f.t  Anderson  Marli.n,  Inc. 
549  W.  Randolph  Street 

Chicago  6,  Illinois 

Phone:    ANdover  3-1027 

Date  of  Organization:    1929 

OFFICERS  AND  DEPART.MENT  HEADS 

Stanlev  R.  Anderson.  President 

Joseph  P.  Mariin.  ('./'.     C.  Fverett  Sward,  V.P. 

Thomas  L.  Fenton,  V .P. 

James  Bannister,  V.P.,  Prod. 

Services:  Production  of  training  slidefiims  and 
accompanying  materials;  dealer  and  sales,  per- 
sonnel, job  training:  public,  industrial  and  per- 
sonnel relations;  [iroduct  information;  market 
analysis. 

Facilities:  Studio  e<]uipped  to  handle  six  to 
eight  complete  room  sets  at  one  time;  staff  of 
65;  photo  laboratory  technicians,  engineering 
draftsmen,  cartoonists,  artists,  directors,  retouch- 
ers, electricians,  carjicnters;  sound  recording  on 
contract  with  national  organization. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Increase   Your  Sales   with   the  Income  Purchase 


Plan.  Mii.ormick  drain  Drills  I  International 
llar\  ester  (iompany  I  ;  Easy  Docs  1 1  (  Deere  and 
Company);  Why  Sell  Uorf^an  I  Mor;:an  Linen 
Service)  ;  Yon  Take  it  from  Here  (The  National 
Council  of  Churches  of  Christ)  ;  Redeeming  the 
Time  (  Anieri<  an  l.ulhciaii  Clnirch). 


Bowman  Films.  Inc. 

360  No.  Michigan  .\veniie 

Chicago  1,  Illinois 

Phone:    DEarborn  2-6292 

OFFICERS  AND  DEPARTMENT  HEADS 

Wesley   Bowman.  President 

|{ul).rt  .Anderson.  Dir.  in  charpe  of  Prod. 

Services:  Visual  material  for  business  and  in- 
dustry and  television:  transparencies,  glass 
slides;  slidefiims,  sound  and  color;  motion  pic- 
tures, color. 

Facilities:  Sound  and  color  for  motion  pictures 
and   slidefiims. 

RECENT   PRODUCTIONS  AND   SPONSORS 

Airborne  Friction  Fijihlers  and  Accumeler  (  Stew- 
art Warner  Corporation  I  :  aiul  fihiis  for  Dei-Mar 
Enterprises.  Lien  Chemical  (^onipain.  Kraft 
Foods,  First  National  Bank.  Pure  Oil  Company. 
Palmer  Packaging.  M.  P.  Heinz  Machine.  Hot 
Point,  aiul   International  Harvester. 


Chicago  Film  Studios 
OF  Chicago  Film  Laboratory,  Inc. 

56  E.  Superior  Street 

Chicago  11.  Illinois 

Phone:   WHitehall  4-6971 

Date  of  Organization:   1928 

OFFICERS  AND  DEPARTMENT  HEADS 

A.  G.  Dunlap,  President 

R.  D.  Casterline,  Sales       Clare  McQuaid,  Script 

George  Jarrett.  in  Charge  of  Production 

Mike  Dale.  M.  P.         Ted  Lee.  Slide. 

Maurice  Manzoeillo,  Art  and  Animation 

Howard   Siemon,   Camera 

Howard    Schuyler,  Sound 

Dick  Car\er,  Editing         Walter  Rice.  Lab. 

Services:  From  initial  planning  to  release 
prints;  16mm  and  35mm  color  and  black  and 
white  motion  pictures  on  advertising,  sales  pro- 
motion and  job  training,  educational  and  travel; 
slidefiims.  color;  television  commercials. 

Facilities:  Two  sound  stages:  art  and  anima- 
tion: optical  effects:  RCA  .'i.Srmn  sound  record- 
ing on  film  or  .HSinm  magnetic  tape:  jjrojection 
theatre:  laboratory;  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Crass  Roots  Ambassadors.  Passing  of  the  I'unkin' 
Pine.  Clearing  the  Kay  I  Allis-(!lialmers  I  :  The 
Democracy  of  Baseball,  World  Scries  of  19!il 
(American  and  National  Leagues  of  Professional 
Bae<-ball )  :  Serves  You  Right  (Clark  Kquipment 
Com|)any  )  :  The  Wonder  of  a  Minute  (Com- 
inunit)  Fundi:  .Soil  Conservation  (  Oliver  Corpo- 
ration I  :  Eul-O-Pcji  for  '.t/-'.>2.  Puffed  Grains 
Promotion  for  '.>/-'.i2  (Quaker  Oats  Company)  ; 
In  Perfect  lialance  (Miehle  Printing  Press),  and 
TV  commercials. 


I'KA.N CISCO  I'lL.MS 

222  No.  Michigan  Avenue 

Chicago   I.  HI. 

Phone:    STate  2-0798 

Date  of  Organization:    1942 

OFFICERS  AND  DEPARTMENT  HEADS 

L.   Mercer    Francisco.   Owner 

Sehviiks:     Producer  of  sound   motion  pictures, 

.sound  slidefiims,  filmstrips. 

Facilities:  complete  photographic  facilities  for 
production  of  slidefiims  and  auxiliary  maleriabt 
and  ad\erlising  illustrations  in  black  and  white 
and  color  in  own  Chicago  studio,  centrally  lo- 
cated. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The  Ridiidand  Station  and  More  Power  to  You 
(Commonwcaith  F.dison  Company)  ;  sound  slide- 
films  for  Central  Foods  Corporation.  Helene 
Curtis  Industries.  The  Quaker  Oats  Company 
and  others. 


The  Jam  Handy  Organization 
The  Jam  Handy  Okga.mzation,  Inc.,  230  N. 
Michigan  Avenue.  Chicago  1.  Illinois.  Phone: 
STate  2-6757.  Tom  R.  Curtis,  in  charge. 
Extensive  creative  and  projection  service* 
maintained  for  the  convenience  of  clients  in 
the  Chicago  metropolitan  area.  *See  Detroit 
listing  for  complete  data  on  J  HO  services  and 
facilities). 

Kenning  and  Cheadle,  Inc..  1140  So.  Michigan 
Avenue.  Phone  WAbash  2-0570.  F.  E.  Har 
rold.  branch  manager.  Complete  photogra|)hii- 
service    for    jiroduction:    writer:    distribution. 

Dallas  Jones  Productions 

1725  No.  Wells  Street 

Chicago    14.   Illinois 

Phone:    MOhawk  4-5525 

Date   of  Organization:    1947 

Dallas   Jones.    Partner     .Marilou    Jones,   Partner 

W.   O.    Zielke.   Production   Manager 
Services:  Motion  |)ictures.  slidefiims  and  printed 
material    for    training,    public    relations,    adver- 
tising and   sales;   complete  package  service. 

Facilities:  Equipment  and  personnel  for  sound 
slidefihn  production,  including  laboratory,  ani- 
mation and  duplicating:  three  sets  of  lights  for 
slidefilm  work,  one  set  for  motion  pictures;  new 
sound  recording  studio:  magnetic  tajie;  18-piecc 
stroboscopic  assembly  for  high-speed  photog- 
raphy; three  camera  crews;  stylist,  artist,  five 
writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Nargus  Better  Stores  Program  (slidefiims  for 
National  Association  of  Retail  Grocers)  ;  Begin- 
ning .Sports  Series  (slidefiims  for  The  Athletii 
Institute):  Like  Magic  i  International  Har\ester 
Company);  The  Salesman  .Aluays  Rings  Tuicr 
(Sears,  Roebuck  and  Company) ;  A  Case  for 
Profits  (Swift  and  Company)  ;  Your  Share  of 
Ten  Million  Dollars  (("arrier  Corporation)  :  Th' 
Marmion  Story  (  Marmion  Military  .\cadcmy  i  ; 
Winter  Profits  uith  Sunkist  (California  Fruit 
Growers  Exchange  )  :  Three  Fundamentals  (  Na- 
tional Sporting  Goods  Association)  ;  Selling  Ice 
Cream    ( Paraflined    Carton    Research    Council).' 
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Ikrry  Fairbanks  Productions,  919  N.  Michi- 
i;aii  Avenue.  Chieago.  III.  Phone:  NtOhawk 
l-.S-I.SO.    H.  .\.  Darling. 

K.i,i.M,  Sri  oi()>.  Im  . 

601  Nortli  Fuirliaiiks  (loiirt 

Cliicago    I  I.   Illinois 

Phone:   DKIaware  T-OIOO 

Dalr  of  Organization:   193.5 

Re()resenlati\es:  New  Ynrk.  ,551  Kifth  Avenue. 
Suite  222.  New  York  Cit>.  Phone:  Murr\  lllil 
7-0477.  I?arr\  .'elevens.  Detroit:  1928  Guardian 
Building.  Detroit.  Mich.  Stanley  Jark. 

OKFICKRS  AM)  DEPARTMENT  HEADS 

Robert   Kirinherg.  Pre.sideril 

Lee  MIevins.  Secly-Treas. 

Fred  Niles.  I  .P..  Dir.  Tl    &  \tP  Division 

David  Savitt.  Cam.  Div.  Chief 

Thorlund  Thorson,  Scenario  Div. 

i^ERVlrKs:  Idnun  and  .HSinni  mutinn  piilure.-;,  in- 
|du»trial  training,  public  and  civic  relations,  edu- 
cational, technical,  slidefilnis.  television  commer- 
cials and  television  package  shows. 

Facilitiks:  Complete  studio  and  sound  stages 
as  well  as  new  Research  Council  Crane,  dollies; 
complete  line  of  .S.inuii  Mitchells  and  I6mni 
equipment. 

RECENT  I'RODICTIONS  AND  SPONSORS 
A  Midsummer  Mfilit's  Dream  (  Mitchell  Manu- 
{facturing  Co.  i  :  The  Profit  Clincher  (  Inlerna- 
itional  ."staple  &  Machine  Company  I  ;  The  Ten- 
Inessee  Story  (Tennessee  Products  &  Chemical 
ICorporation  I  :  The  Old  American  Barn  Dance 
|t  Half-hour  TV  show  I  ;  animated  and  live  action 
Itelevisicin  commercial?. 
I ^ 

Mervin  W.  La  Rle,  Inc. 

15'>    K.   (Chicago    \ venue 

Cliicago,   Illinois 

Phone:    SI'perior  7-8657 

Specializes  exclusively  in  medical  and  scientific 

films  for  professional  use. 

RECENT  PRODliCTIONS 

Congenital  Pulmonary  Stenosis  iiith  Intact  Inter- 
^ventricular  Septum.  Infiltration  Anesthesia  in 
First  .SVof'e  of  lAthor,  l)is.\ection  of  Parotid  Tu- 
mors. Modern  Technics  of  Hlood  Samplinfi, 
\Modern  Technics  of  Initialini-  Hlood  Cultures. 
\Demonstralion  of  Macro  and  Microcinematog- 
raphy. 


Miiiw  t>i   !■  iiM  S  1 1  nio^ 

68(m   No.   Clark   Street 

Chicago  2').  Illinois 

I'lione:    Sllelrlrake    .J-I2;V» 

Alfred  K.  !,evy.  Production  .Manager 

Servicks:    Slidefdms    and    motion    pictures    for 
training.  aiUcrti^ing  and  television. 

(Reference  details  on   recent  productions  & 

*|">ii>'iir''  not  •*ubmilli-i|   I 


«  «  « 

MtTciiry   liileriiiilioiKil    Pi<liirt's 
Merci  RY     Intkkwtionm.     I'k  Tl  hk>.    251     K. 
Cranil   \ve..  Chicago  II.  III.    Phone  DKIaware 
7-,39.il.    W  alter  H.  Wentzel. 
I  see  complete  listing  in  I..o»  Angeles  area) 


PaR.AGO.N    PlCTlKES,    I.NC. 

2540  Kastwood  .\venue 

Fvanston.  Illinois 

Phone:    UAvi»  8-5900 

Date  of  Organization:    1948 

OKKICERS  AM)  I)KI'\KT\1KNT  HEADS 

Robert  Laughliii.  President 

Walter  V.   Hardy,  Secly.-Treas. 

James  E.  Ford,  Sales  Mpr. 

Sherwin  Cazanov,  Production  Manager 

Servicks:  Motion  pictures  and  slidefdms  in 
sound,  lolor.  black  and  white  for  advertising, 
|)ublic  rclation>.  training  and  education,  sales 
improvement,  prodmt  promotion  and  television; 
client  planning  service. 

Facilitiks :  Sound  recording;  complete  photog- 
raphy; studios  with  sets;  editing;  animation 
artists;  script  writers;  music  library  and  art 
work. 

RECENT  PRODICTIONS  AND  SPONSORS 

Keep  Out  Infection.  Slop,  Look  and  Beuare, 
Grade  A  Drivers.  Close  Shaves,  The  Heart  of  Our 
Mation  (Zurich-American  Insurance  Com|)an- 
iesl:  You  Can  Take  it  with  You  (Trailer  Coach 
Manufacturers  Association). 

I*JI.«»T   Prodi  CTio.Ns 
6419    No.    California    .\venue 

Cliicago   45,   Illinois 

Phone:    AMhassador  2-1141 

Paul  T.  Dowty  and  C.  R.  Isely,  Partners 

(Reference  details  on  reient  productions  & 
sponsors  not  subniittetl.  i 

•»  -d  * 

Reid  H.  Ray  Film  Industries 
Reid   H.   Ray    Film    Indisthif.s,    Inc.,   208   S. 
LaSalle  St.    Phone:   Financial  6-0897.    Frank 
Balkin. 

I  Coiiiplele   li>itiiig  in    Si.    Paul   area  I 

■•■  *  ♦ 

Rocket  Pictures.  Inc. 
Rocket    Pktihes,     Inc.,     \M:\    W.    Congress 
Street.  Chicago  l.S.  111.   Phone:  SEeley  8-1511. 
J.  Harrv  Ebbert. 


CHIC AC.O  \Hi:\ 


(f 


complete  listing  in  Los  Angeles  area) 


«  «  « 

Sarra.  Inc. 

I(>  F.  ( >iitario  Street 

Chicago  1  I,  Illinois 

Phone:  W  Hitehall  4-5151 

Date  of  Organization:   19.37 

Hramh  Odiie:  2(MI  F.  5(>th  Street 

New  York  22.  N.  Y. 

Phone:  Mlrray  Hill  8-(K185 

OFFICERS  AND  DEPARTMENT  HEADS 

(At   New  York  City   Studios  I 

Valentino  Sarra,  President 

Morris   llchrrnd.  (general   Manager 

Robert  Jenness,   Director:   Rex   Cox,  Director 

John  Henderson  HI,  Producer-Director 

Stanlev  Johnson,  Director 

(ieorge  Altman.  Editor 

I)a\id  Fletcher,  .iri  Director 

(  At  ("hicago  Studios) 
ll.irrv   \\  .  Lange,  Production  Manager 


Sarra,  liic.:   conlinufd 

Joseph  C.  Betzer,  Director  of  Film  Planning 

Helen  Krupka,  Scenario  Sup. 

Vta)ne  Langslon.  Writer-Director 

Michael  Stehncy,  Director 

Ray  Mueller,  Director 

Karl  Oeser,  Director 

Gordon  Shi-ehan,  Animation  Director 

George  DeDecker,  Art  Director 

.Marvin  Bailey.  Editor 

Services:  Creation  and  production  of  motion 
pictures,  slidefilms  and  television  commercials 
for  sales,  sales  training,  product  promotion  and 
information,  employe  training  and  indoctri- 
nation, safety  training  and  promotion,  public 
information.    Armed    Forces    training    subjects. 

Fa(.ilities:  I6nun  and  .35nun  motion  picture 
cameras;  still  photographic  equipment  and  per- 
sonnel: 16mm  and  35mm  editing;  art  and  ani- 
mation; creative  staff. 

RECENT  PRODI  CTIONS  AND  SPONSORS 
Smooth  Operation,  Safety  Record!  ( National 
Safety  Council);  Kitchen  Tricks  ( Dormeyer 
Comparn  I.  Slidefilms:  Get  the  Customer's  Slant 
(Magic  Chef.  Inc.  I:  The  Red  Hand  (Outdoor 
Advertising  Association  I  :  Fried  Foods  for  Menu 
Magic  (Procter  and  Gamble);  The  Tender 
Touch  (Yes  Tissues);  Sealy  Poslurepedic  Story 
(Sealy,  Inc. )  ;  Two  Steps  to  Safely.  Let  Habit 
Help,  Get  a  Grip  on  Yourself,  Decide  to  be  Safe 
(National  Safety  Council). 

\  IKI.\(;  PiCTlRES  CoKIMUIAIION 
1728  Sherman  .\ venue 

Evanston.  Illinois 

Phone:  DAvis  8-1623 

Chii'ago  Office:   1415  Howard  Street 

Phone:  AMbassa.lor  2-6513 

Date  of  Organization:  1947 

(Reference  details  on  recent  productions  & 

sixmsors  not  subniilled.  i 

\  »)(;i  K-\\  KK.H  I   Sn  i)i<»s 

(Division  of  Electrograpliic  Corporation) 

469   E.   Ohio  Street 

237  E.  Ontario  Street 

(Chicago    1  I.   Illiiioi!. 

Phones:    MOIiawk    4-.5h(M).    >\  Hitehall     »-(l2U 

Date  of  Organization:    1931 

Branches:    New    York:    225   Fourth    Avenue. 

Phone:    ALg<in<|iiin    4-34IK). 

Robert  Shea.  /  ice-President 

OFFICERS  AND  DEPARTMENT  HFIAD- 

.Mlx-rt    W.   Dungan.  President  of  Electrographic 

(Corporation    and    Manager   of 

Vogue-Wright  Studios 

(ilintmi  (!<inrad.  Executive  I  ice-president 

William  Faixre.  I  ice-president  and  Gen.   Mgr. 

George   T.    Becker.    I  ice-president  in   charge   of 

film  sales  and  prtxluclion 

James  F.   Holme«.  .SV«</i<>   Manai:er 

SebvicJLs:  Motion  pictures,  slide-motion,  sound 
slide,  television  shorts  and  commercials,  charts, 
manuals,  booklets;  films  on  industrial  sale^  and 
IKrrsonnel  training,  safetv.  public  and  civic  rela- 
tions. 
(CONTINUED    ON    THE    FOLLOWING    PACK) 


il 


I"-'     I'HODI   (Tl(l\     HF\  IKW 


6.S 


niirA^ai  aiii<:a 


Wihli 


I'irllll  r    l'l'<Mlu<'lillll^  : 


Vogttr-ff 'right:    ronliniied 

Facilities:  I(X).(MH»  squjirf  feci  nf  (luor  space, 
Chicago;  40.(HMt  squan-  fiil.  New  York.  Staff  of 
230  fiii|il(i\<-cs.  <'(iMi|ili'l<-  nioliiiii  pii'liiri-  and 
slide  liliii  (■<|ui|>niciil.  Siniiid  >lii';r.  i-diliiif;.  aiii- 
Illation.  ireatiM-  staff. 

RKt.ENT  PROUnniONS  AND  SPONSORS 

Xew  Lig,ht  on  Your  Favorite  Siihjerl  I  GiMieral 
F-icctrir  lloiiipaiiv  I  ;  \ew  Era  in  I'liholsWrinp 
Fabrics  (  Firt-sloiio  I'laslics  (luiiipanv  I  ;  Tops 
Among  I'-H's  (Sliidi-haker  Corporation);  The 
Private  Life  of  Cliff  .\orlon  I  l5i-iiton  and 
Howies);  Pr.  Fixnni  i  liliiii-d  and  packaged  for 
TV  resale  I  ;  (.7icc.se  is  lion  )  on  Make  It  (Kraft 
Foods  Company  1  :  Dant^er  in  Reverse.  \\  ronji 
Side  Suicide,  Too  Fast  for  Conditions.  Too  Close 
for  Comfort  (  National  .Association  of  .Xutonio- 
ti\e  Mutual  Insurance  Coin|>anies  I  ;  More  Starts 
and  Less  Stops  I  \\  liitlock  Company);  Mengel 
Means  Mahogany  (The  Mengel  Company). 


Wilding  Picture  Productions,  Inc. 

lHI.'j  Argyle  Street 
Chicago  40.  Illinois 
I'hoiie:  LOngheach  1-8410 
Dale  of  Organization:  1914 
Incorporation:  l'>27 
Branches 
.New  York:  ,385  Madison  Ave..  New  York.  N.  Y. 
Phone:  Plaza  9-0854.  J.  W.  Inglefield,  Vice 
President. 
Detroit:   1000  Dime  Building,  Detroit,  Michi- 
gan.    Phone:     Woodward     3-9.311.     L.     S. 
Thompson,  Vice  President. 
Cleveland:   310  Swetland   Building.  Cleveland, 
Ohio.   Phone:   Tower    1-6440.   Jack   Rhein- 
strom,  ^'I'ce  President. 
ClNCIN.VATl:    Enquirer    Building.    Cincinnati, 
Ohio.  Phone:  Garfield  0477.   (Under  super- 
vision of  Jack  Rheinstrom.  I 
CniCA(;o:     Address     given     above.     George    L. 

Schuyler,  Vice  President 
St.  LoLls:  4378  Lindcll  Blvd..  St.  Louis.  Mo.. 
Phone:  Lucas  09.I6.  James  E.  Darst,  in 
cliarge.  ( Under  superx  isinn  of  Ofirge  L. 
Schuyler.  I 
Hollywood:  5981  Venice  Bl\d..  Hollywood. 
California.  Phone:  Webster  0183.  John 
Oser,  in  charge. 

OFFICERS  .AM)  DEI'.ARTMENT  HEADS 

C.  H.  Bradlield.  Jr..  President 

H.  W.  Fish.  Executive  Vice  President 

V.   A.  Burg.  Secretarx-T reasurer 

M.  W.  Gibney.  Production  Development  Dept. 

J.   M.  Constable.  Production   Development  Dept. 

J.   A.   Kellock.   Vice  President,  Production 

Walter  Tinkham.   Executive   Assistant 

JiTome  (!.  Dicbolrl.  Executive  Assistant 

Harold  Kiiizle.  l.ahoratory  Superintendent 

Gilbert  I.ec.  Art  Director 

A.  J.   Rradford.  Customer  .'>ervice  &  Equipment 

Duncan  Taylor,  Slidefilm  Dept. 
Jack  A.  Krieger,  Advertising  &  Sales  Promotion 

.'>ekvii:es:  Producers  of  sound  motion  pictures 
and  sound  slidcfilms  for  commercial  applica- 
tion and  films  for  television. 

Facilities:  60.000  sq.  ft.  of  floor  space  in  main 
studio,  Chicago;  27.000  ft.  given  over  to  three 
stages,  200x7.5.  I0f)x70  and  KH)  x  .50  ft.;  re- 
mainder  to  administrative   and   irealive   offices. 


still  and  motion  laboratories;  optical  and  ani- 
mation departments,  art  studio,  screening  rooms, 
sound  de|>artnient.  film  vaults,  carpenter  shop 
and  oilier  dcparlmeiil>.  Stage  fmilities,  screen- 
ing ro<iiiis  an<l  adiiiiiii>lrali\e  oilici's  also  avail- 
able at  ciiiiipaii\  °>  Detroit  and  lli>|!\wood  studios. 

RECENI    I'Kum  <  ri(»\>    \Mt    SPONSORS 

Big  Idea  (Swifl  \  Ccnnpany  I  ;  Calahad  Jones 
(Deere  &  Conipaiu  I  ;  The  Sun  Coes  ISorlh 
(Florida  Citrus  Coinniission  I  ;  Decision  (Ohio 
Oil  Company  I  Tiie  Story  of  .Stainless  (  Kej)ublic 
!>teel  (iorporation  I  ;  Arch  Against  the  Sky  I  Stran 
Steel  l)i\..  (Jreat  Lakes  Steel  Corp.);  in  Our 
Hands  I  Borg-W'arncr  ("orp.  &  Inland  .Steel  Com- 
paiu  I  :  Oregon  and  Its  \ntiirnl  Kcsoiirres  (Rich- 
lield  Oil  Corporaticiii  I . 


-*  -f  ■•< 

Raphael  G.  Wolff  Studios 

l!\iMiAi;L  G.  Wolff  Studios,  221  No.  LaSalle 
Street.  Chicago  1,  III.  Phone:  RAndolph 
6-4626.    Carl  Wester. 

(See  complete  listing'  in   Los  Angeles  area  I 


WEST  CEIVTRAL 


IlliiKiiM 

■X  *  -x 

The  Venaru  Or(;anization 

702  So.  Adams  Street 

Peoria  2,  Illinois 

Phones:  4-2490  and  8261 

Date  of  Organization:  1923 

OFFICERS  AND  DEPARTMENT  HEADS 

C.  L.  Venard 

Frances  B.  Venard 

Sebvices:  Production  and  distribution  of  indus- 
trial and  agricultural  fihns. 

Facilities:    Studio  equipment  and  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 

The  Fifth  H  I  The  Sears-Roebuck  Foundation); 
./  Community  in  Action  ( George  \X  ashinglon 
Carver  Connnunity  Center,  Peoria  I .  The  Sliadoiv 
of  a  Pioneer  (Keystone  Steel  &  Wire  Company)  ; 
Witling  Acres  (Keystone  Steel  &  Wire  Com- 
pany I  :  For  the  Common  Cood  (.Sears-Roebuck 
FiiundalioM  and  The  National  Grange  I. 

Iowa 

(iE.NERAI.  PlCTlKKS  PitODI  CTIONS,  InC. 

621  Sixth   \veiiiie 

Div-  Moines  9.  Iowa 

Phone :  ;M.").53 

Date  of  Organization:  1945 

Lal>orator\  :  Keinptori  Road 

Des  Moines.  Iowa.    Phone:  3-8275 

III!  K  KK.s  ,\M)  DEI'ART.MENT  HEADS 

\\  .  K.  Niemann,  Presitlent 

Ted  Sloanc,  lice  President 

D.  II.   Bonine,  Vice  President.  Laboratory  Chief 

W.  11.  Schultz.  /  iVe  President.  Production  Chief 

Services:  Industrial  sales  and  job  training  and 
livic  relations  films;  television  subjects. 

Facilities:   .Sound  an<l  color  camera  and  labora- 


tory ci|uipiiicMt :  -oiiiid  recording  and  re-recordJ 
ing.  <lirect-on-hliii.  magnetic  film,  tape;  coloi 
printing:   animation;   editing;   creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Statesmen  in  Overalls  (Christian  Rural  Overs 
Program  I:   Science  in  the  Corn  Rows   (  Pione 
lli-lired  (!orn  (iinnpaiu  I  ;  Drake  Relays  of  J9S1 
(  Ford  Dealers  of  Iowa  and  Drake  University).! 


Tele-\  1st  A  I.  I'iioductions 

9J3  \\  alnul  Street 

Des  Moines  9,  Iowa 

I  Reference  details  on  recent  productions  & 

s|)i)nsors  not  submitted.) 


.>liiiii«>.>t«>la 

American  Film  &  Televad  Company 

1273  Triiinan  Place 
St.  Paul  2.  Minnesota 
Phone:    KMer>on    1(170  ps 

Date  of  Organization:  1945 

(  Reference  details  on  recent  productions  & 
spiinsiirs  nut  subinittetl.  I 


Reid  H.  Ray  Film  Industries 

2269  Ford  Parkway 

St.  Paul  1,  Minnesota 

Phone:    EMerson  1393 

OFFICERS  AND  DEPARTMENT  HEADS 

Reid   H.  Rav,  President 

William  H.  Ringold,  V.P.    C.  H.  Nyquist,  Tre<a\ 

Alice  M.  Griswold,  Secretary 

Services:    16mni  and  35min  motion  pictures  and|  ( 
slidefilms;  color;  theatre  screen  advertising  pro 
duction    and    distribution;     television    commer-| 
cials  created  and  produced. 

Facilities:     Studio,    sound    recording,   creativ^ 
staff.    Distribution. 

RECENT  PRODUCTIONS  AND  SPONSORS 

The  Inside  Story   ( Gould-Natiimal  Battery  Cora^ 
pany)  ;  Aircraft  Ignition  Systems,  Mark  34  Top. 
pedo  (U.S.  Navy.  Bureau  of  Aeronautics)  ;  Wh 
You    Should   Know   .'ibout    Biological    Warfare 
Take  Cover  (Federal   Civil  Defense  ,\dministra-^ 
lion  I  :  .\orthwest  to  Alaska  (Northwest  .\irline 
Inc.  I:    History    of    the    Calendar.    Here's    Ho 
(  Brown  &  Bigelow  I  :  March  of  Harvest.  Odditiea^K 
in  Farming.  The  Big  Payoff  (  Deere  &  Company)^ 
TV   commercials    for    International    Shoe   Coill'^ 
panv.   llamm's   Brewing  Cumpaiu.   Internationa 
llar\ester  Cmnpam.  and   PilUbur\    Flour  Mills. 


.>liM*ii4iiiri 

The  Ualvin  Company 

1105  Truman  Road 

Kansas  City  6.  Mi--s<niri 

Date  of  Organization:  1931 

OIFK.ERS  AM)  DEPARTMENT  HEADS 

F.  O.  Calvin.  President 
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lUslNESS    SCREEN     MACAZINl 


WKST  CENTRAL 


Calvin  Company:  continued 
Lloyd  Thompson.  l\P.  Larry  Sherwood,  f  .1'. 
Ncal  Keehn,  Dir.  Services 
Frank  Barhydt,  Dir.  Prod. 
B.  C.  Calvin,  Secty.-Treas. 
Leonard  Keck,  Oper.  Mgr. 
Dick  Bulkeley,  Prod.  Mgr. 

Ken  Moran,  Bus.  Mjir. 
Maxinc  Covell,  Office  Mgr. 

Services:  16inni  color  sales  and  sales  training 
films;  service  work  for  other  producers  and  for 
.universities. 

'Facilities:  8.000  sq.  ft.  studio  space;  location 
equipment  for  three  crews;  hiboratory  with  out- 
;put  of  25,000,0(10  ft.  black  and  white,  20,000,- 
lOOO  ft.  color  a  year;  color  processing;  12  edit- 
ing rooms;  two  sound  studios  with  six  channels, 
four  phono,  recording  equipment  for  film,  tape, 
wax,  magnetic  film;  six  full-time  directors; 
creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Customers'  Relations  (.Gulf  Oil  Corporation)  ; 
Sound  of  Bells  (The  B.  F'.  Goodrich  Company)  ; 
Lucky  Day  (Warner-Patterson  Company);  The 
Next  300  (Lion  Oil  Company);  Heaven  Knows 
(Phillips  I'etroleuin  Company  I  ;  The  Trophy 
Case  (Globc-l  nion.  Inc. I  ;  Closing  Time  (Good- 
year Tire  and  Rubber  Company)  ;  Hired  Hands 
(E.  I.  Dul'ont  de  Nemours  &  Company). 


St.      l.4MliM 

CoNDOH  Films,  Inc. 

lOOh  Olive  Street 

St.  Loui^<  1.  Missouri 

Flioiie:  MAin  8876 

Date  of  Organization:  1951 

OFFICERS  AND  DEPARTMENT  HEADS 

Arthur  E.  Wright,  Jr.,  President 

Gus  G.  Kindervater.  Exec.  V.  P. 

Bra(lfor4l   Whitney,  I  ire  President 

Walter  S.  Craig,  Dir.  of  Photog. 

Otto  Rauhut,  Chief  Sound  Engineer 

Servicks:  16mm  and  .S5mm  commercial,  indus- 
trial. Iraitiing,  sali>i  and  television  million  pic- 
tures.   TV  commercials.    Sound  slidefilms. 

Fac:|I.itiks:  Sound  slaf;e:  Mitchell  cameras; 
doublc-svslem  and  nmlliplc-iluinncl  sound  re- 
cording complctelv  interlocked:  supersonic  gal- 
vonomeler-t\pe  optical  recording:  complete  cre- 
ative, writing  and  production  staiT. 

RECENT   PRODI CTIONS    \M)   ^PONSORS 

Firm   opened    for    business    in    Di-cendier.    l')51. 

Work    now    in    process    for    Internalional    Shoe 

iipain.   Anlicii-cr-Husch.  Inc..   l)'\rcy   .Adver- 

ini;  (!orn(i.iii\ .     Oilier   work   nou    |icii(liiie. 


W  IMin;:   I'lctiirc  i'rdilni-tioiis 
Wli-KiNt.  I'n  II  KK  I'liiiiii  <  noNs.  Im  ..   MT!!  Lin- 
dell    Boulevard.    St.    Louis,   Missouri.     I'honc: 
LUcas  0')86.    James  Darst,  in  rharge. 
Under  supc-rvision  of  Geo.  L.  Schuvler. 
(see  complete  listing  under  Chicago,  III.) 


^'i.s«M»nNin 

Vernon  J.  Kkakt  Film  I'rodictions 

8K)  N.  I'laiikinlon  Avenue 

Milwaukee  3,  \\  isconsin 

Phone:  Marquette  8-6172 

Date  of  Organization:   1937 

OFFICERS  AND  DEPARTMENT  HEADS 

Vernon  J.  Kraft.  Partner 

Frances  M.  Kraft,  Partner 

Services:  Industrial,  sales  and  job  training  and 
sports  entertainment  motion  pictures  and  slide- 
films. 

Facilities:  Maurer  and  Bell  &  Howell  cameras; 
lights,  stage  block  and  cables  for  interiors  and 
exteriors:  animation  department:  script  writing. 

RECENT  MOTION   PICTURES  AND  SLIDEFILMS 

(Reference  details  on  recent  |)ro<lu<tions  & 

sponsors  not  subrnilled.  i 

PeRRIEN     PlcniKES    l.NC. 

1032   N.  Sixth  Street 

Milwaukee   3,   Wisconsin 

I'honc:    DaK    8-.',670 
Date   of  Organization:    1951 

OFFICERS  AND  DEPARTMENT  HEADS 

Max  G.   Nohl,  President 

E.  H.  Nohl,  Vice  President 

Earl  MeLxner,  Secty.  and  Treas. 

Services:  Complete  16mni  and  35mni  motion 
picture  laboratory  and  production:  slidefilms 
and  slide  printing. 

F\(.ILrriKS:  For  16mm  production,  four  com- 
plete svnc  motor  dri\e  l)iint|)e(l  canii-ra  units; 
variable  area  and  \ariable  densitx  double  sys- 
tem film  recording;  Magnecord  tape  and  Fair- 
child  disc  recording;  B  &  H  automatic  printer; 
35-16mm  reduction  printer:  Movieola  and  sound 
readers,  and  four  gang  swichronizers:  complete 
processing  eciuiinnent.  35mm:  two  B  &  II  studio 
cameras  with  motor  drive  and  1000  ft-et  maga- 
zines; B  &  H  automatic  printer:  complete  edit- 
ing and  processing  equipment.  Approximately 
six  conqilele  set  stages:  editing,  screening,  ani- 
mation and  tilling  equipment.  Approximately 
100.000  watts  in  B  &  M  kleig  lighLs. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Green  Cold  I  Oconomowoc  Canning  Company); 
The  Clyman  Company  (Clymanl:  These  My 
Least  Brethren  iCatluilic  C'harilies  Council); 
Svndicaled  T\'  package  shows:  Minute  Medita- 
tion. Who  Am  I?,  ("ircus  Man.  Magic  Steed. 
Tillie   on    111.-   T-lepb...!.'.   S.oMi    S,,,|l 


«iOI  THWEST 


*  *  * 

(Ji  i.F  (".OAST   Films.   Inc. 

.30<>   Oil    and    (ias    Building 

Houston   2,  Texas 

IMione:    HLu-kstonc   .^171 

Bram  It:    ')  W.  (list  Street,  New  York  23,  N.  V. 

I'hone:   Circle  6-0191. 

Date  of  Organization:    19,50 


SOLTUEAST 


Robert  Yarnall  Richie,  President 
Virginia   G.   Richie,   Secretary -Treasurer 
Services:    Motion  pictures  and  slidefilms,  black 
and  white  or  color. 

Facilities:    Camera,  lights,  equipment  for  loca- 
tion work. 

(See  Richie  Productions.  Inc..  .New   York  City, 

for  cdiiiplilc  lisliiiu.  I 


*  *  * 

Jamieson  F'iim  Company 

3825  Bryan  Street 
Dallas.  Texas 

Phone:  TKnnieon  8158 

Date  of  Organization:  1916 

OFFICERS  AM)  DEPARTMENT  HEADS 

Hugh   V.   Jamieson.   Manager 

Bruce  Jamieson.  Manager,  Sound  and  Laboratory 

Hugh  V.  Jamieson.  Jr.,  Production  Manager 

Dean   Babbitt,   Writer-Director 

Robert   Alcott.    Camera    Department 

Hope  Earned,  Kodachrome  color  correction 

Services:  Industrial,  educational,  training  and 
sales  promotion  motion  pictures,  16mm  and 
35mm;  short  advertising  subjects  for  theatres 
and    television;    sound    adding    service. 

Facilities:  Studio  and  sound  stage,  RCA  16mm 
and  35mm  sound,  synchronized  sound  shooting, 
16mm  and  35mm:  laboratory  service;  Koda- 
chrome printing  with  scene-to-scene  color  cor- 
rection;  animation;   creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The  Evolution  of  the  Oil  Industry  ( Sinclair  Oil 
Corporation  I  :  Sulphur  (Texas  Gulf  Sulphur 
Company  )  ;  In  Coil's  Service  (  Henger  Construc- 
tion Company  I ;  Quadrangle  Construction  (Hen- 
ger Construction  Company  I  ;  Key  to  Progress 
(Texas  Power  and  Light  Company  I. 

«  ♦  « 

Robert  Yarnall   Richie    Productions,    Inc., 
300  Oil  and  Gas  Building.  H.iuston  2,  Texas. 
Phone:   Blackstonc  .>HI. 
(see  complete  listing  under  New  ^  ork  City) 

Tl\  VS  I  Mil  s  I  HI  VI     111  M  (ioMI'AN^ 

<)|<i  M  \  M  Hiiilding 
Houston  2.   Icxas 

Phone:  Charter  9371 

Dale  of  Organization:  1945 

N.  Don  Macon,  Ouner  and  Operator 

Service-S:  Industrial  training  and  sales  promo- 
tion motion  pictures,  16inni  sound,  color;  3Smin 
sound  sliilefilms. 

Facilities:  lOmm  camera  and  lighting  equip- 
ment; disc,  magnetic  ta|K;  and  16mm  optical 
sound  recording:  picture  and  sound  editing; 
printing  equipment  for  U>nnn  motion  pictures 
and  35mm  slidclilms.  Personnel  for  writing  and 
direction. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Welcome  to  the  Shamrock  (."^hamnx-k  Hotel); 
Cotton  Insects  and  Their  ('onlrol  (Hercules 
Power  Companv  I  :  Hell  at  llollry  So.  1  (Pan 
\M  Produilion  Company  I  :  Harvesting  the 
Years  uilh  Esso  ( Ewo  Standard  Oil  Company  1. 


I'l- 


PRODUCTION     RF\  IKW 


MOUIVTAIIV   STATKS 


4'<tlitrjiil4» 

Thos.  J.  Bakbre 
Motion  Pictikk  Productions 

1215  K.  Virginia  Avciiiif 

Denver  9,  (Ailnriido 

Phones:  RAre  46(tr>  ami  Ki(U» 

OFFICERS  AM)  UEPARTMKNT  IIKADS 

Thos.  J.  Barhre.  Ouner,  Manajier,  Producer 

Hi>rriian    I  rsilii'l.    RfcorJinp    Director 

R.  (i.  Zrllcrs.  .tssislunt  Camera  Chief 

Services:  16niin  production  from  script  to 
screen;  color;  sound:  [luMic  relations  and  sales 
films. 

Facilities:  Maurer  Cameras  and  100,000  watts 
lighting  equipment;  souiid-uii-filtn  recording. 
16nnn  magnetic,  disc:  sound  truck  and  genera- 
tor: editing:  anitnalion  atid  titling  e(|uipment 
and  slalT:  recorded  nuisic  library  and  staff  or- 
ganist: editors;  script  writer. 

RECENT  PRODrCTION.S  AND  .SPONSORS 
The  Samson  Slory  (Shwadyer  l?rcis..  Inc.); 
Man  .Hive.'  I  Jefferies  Truck  Line  I:  Ditifonp 
Holes  Sitlirif^  Down  i  Danuser  Machine  Com- 
pany): Welded  Wire  Fabric,  TV  Commercial 
Spots  (Colorado  Fuel  &  Iron  Corporation); 
l(  hat's  Xeiv  in  'S2  t  Great  Western  Sugar  Com- 
pain  I . 

Jean  M.  I".  Diuois  Motion  Pictures 
(The  Jean  Dubois  Company^ 

22M  Dahlia  Street 

Denver  7,  Colorado 

Phone:  East  8122 

Date  of  Organization:  1929 

Branch  OfTicc  and  Laboratory: 

927  -  21st  Street.  Denver  1.  Colorado 

Phone:  Main  5401 

Jean  M.  F.  Dubois,  Owner 

Services:  .35mni  and  16mm  motion  pictures  for 
theatres  and  television;  newsreel  coverages,  gen- 
eral interest  and  civic  relations  features  and 
short  subjects;   promotion  trailers. 

FAni.lTIES:  ."{Sinin  e(|uipment  for  black  and 
white  motion  pictures,  16nim  for  black  and  white 
and  color  productions. 

recent  PRODI  CTIONS  AND  SPON.SORS 
Newsreels  for  Movietone  News,  Lniver.fal  A>i<5- 
reel,  Warner-I'athe  News,  l\ews  of  the  Day. 
Telenews  Prtnluctions  and  \BC  TV  Sews  and 
Sportsreel:  Camp  Stonehenpe  Urailer  for  Colo- 
rado Society  for  Crippled  Children )  ;  Korea 
Callinp  (trailer  for  Red  Cross);  Camp  Tahosa 
I  short  for  Boy  Scouts  of  Ameriia  I  :  Suppose 
This  lfa.s  VOIR  Child  (trailer  for  March  of 
Dimes  Denver  I'olio  campaign  I  ;  Denver  Wel- 
comes the  K  orld  (trailer  for  Denver  C<mvention 
and  Visitors  Bureau,  Inc.);  Local  NewsreeU 
(Fox  Inter-Mountain  'nicalrr- l . 

A   1952  I'roiluilion  Clie<  k-LisI 
*   Companies   submitting  names  of  recent   pro- 
ductions and  sponsors  furnish  thes<'  as  references 
of  current  activity  and  ly|)e  of  accounts  served. 


Arthur  (l.  Rippey  and  (Company 

33U  Fir>l  .National  Bank  Building 
Denver  2.  Cidorailo 

I 'bone:   rAbor0221 

Dale  of  Organi/.alion:   \')\3 

oificeks  and  department  heads 

Arthur  G.   Rippey,  Manapinp  Partner 

Clair  G.   Henderson,  General  Manager 

Gilbert   N.  Bucknuin.   Partner,  Production  Head 

Harry    A.    Lazier,   Partner 

Services:  Industrial  and  civic  relations  motion 
pictures,  color  and  sound,  both  voice-over  and 
lip  sync'lironi/alion :  sound  slidcfilrns,  black  and 
white  and  color:  glass  slides,  black  and  white 
and  color. 

Facilities:  ]6nnn  camera  equipment,  portable 
recording  and  recoriling  supervision,  editing, 
creative  staff. 

recent  productions  and  sponsors 

Faith — A  Story  of  Triumph  ( Wheat  Hidge 
Foundation):  Lonfier  Pole  Life  with  Increased 
SafelY  ( Caniose  Wood  Preserving  Co..  Inc.); 
Photoiieolopy — A  New  Look  for  Oil  (Geophoto 
Services )  ;  How  to  Sell  the  Iowa  Drug  Market 
(Des  Moines  Register  and  Tribune). 


SoNO<:iii{():\iE  Pictures 
2275  Glencoe  Street 
Denver  7,  Colorado 

Phone:  East  3192 

Date  of  Organization:  1942 

Branch:  Multichrome  Laboratories 

760  Cough  .Street.  San  Francisco,  California 

officers  and  department  heads 

R.   B.  Hooper,  Owner-Producer 

George  E.  Perrin,  Director  of  Photography 

Herbert  McKenney,  Otvner,  Mullichrome 

Laboratories 

Services:  Industrial  and  civic  interest  motion 
pictures,  tourist  promotion  and  safety  films. 

Facilities:  Sound  and  color  camera  and  mobile 
generator  equipment,  sound  and  tape  recorders, 
animation,  title  and  effects  departments,  color 
printing,  art  and  writing  departments. 

RECENT   PRODI  CTIONS  AND  SPONSORS 

Here's  /low.  On  Time,  We've  Been  Working  on 
the  Railroad.  Resourceful  Colorado — Part  II. 
Journey  to  Yesterday,  Denver  &  Rio  Grande 
(Denver  &  Rio  Grande  Western  Railroad):  The 
Colorado  Slory  (Colorado  Advertising  and  Pub- 
licity Bureau  I  :  new  TV  version  of  Miracle  in 
Wood:  and  two  films,  untitled  as  \ct.  fur  Doug- 
las Fir  I'lvwc.od    \'^so(iali(iii. 


WEST  COAST 


mmmsmsmsmi 


!Vorlli«>rn    California 

Motion  Picture  Service  Company 

125  Hyde  Street 

San    Francisco   2,    California 

Phone:    ORdway   3-9162 
Dale    of   Organization:    1935 

OFFICERS  AND  DEPARTMENT  HEADS 

Gerald    L.    Karski.    President.   General   Manager 
Harold  A.  Zell.  Production  Manager 


Motion   Picture  Service:   coiiliniicil 

Boris  Skopin,  Manager,  Title  and  Trailer  Dept. 
Albert   Niggemever,  Manager,  Laboratory  Dept. 

Services:  Industrial,  connnercial  and  puiilic 
relations  films,  including  series  for  Standard  Oil 
Company  of  (lalifornia,  on  outstanding  events 
ill    western    states    for    theatrical    release;    also 

special  aniioiinc  c-iiicMil  IrailcTs  for  theatres,  pro- 
motion trailers  and  '\'\  commercials. 

Facilities:  16mm  and  .H5miii  laboratories;  title< 
and  aiiimatioM  c'<pii|iiiieiil:  art  clcpartment;  pre- 
view and  cutting  rooms:  Staiicil-llolfman  Mag- 
netic Tape  Recording.  Uimiii  &  35iiini  firm  re- 
cording;  script-lo-release  print   facilities. 

RECENT  PRODUCTIONS 

China  li\  the  Golden  Gale:  Sports  Car  Road 
Racing:  Rodeo  Time  in  Reno:  Seattle's  Sea^ 
fair  (Standard  Oil  (^omjianv   of  California). 


W.  A.  Palmer  I'icms,  Inc. 

611  Howard  Street 

San  Francisco  5,  (California 

Date  of  Organization:  1936 

OFFICERS  AND  DEPARTMENT  HEADS 
W.  A.  Palmer,  President 
H.  B.  Butler,  V.P.-Treas. 
F.  E.  Boothe,  Comptroller 
Florence  II.  Dieves.  Prod.  Dir. 
Joseph  P.  Dieves,  Camera 

Services:  Industrial  public  relations  and  sales 
training  films:  sound  slidefilms;  television  films 
and  spot  comiiiercials:  kinescope.  16mm  and 
35mm. 

Facilities:  Studio  and  location  photography; 
sound  recording  iiiclucling  film,  magnetic  film, 
tape  and  disc,  multiple  channel  dubbing  and 
Inlcrlock:  color  and  black  and  v\liite  printing, 
and  16nim  optical  printer:  Kinescope:  35mm 
Moviola  and  editing  equipment:  animation  art- 
ist; writers  and  editors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Teamwork  in  the  Cling  Peach  Industry  (Cali- 
fornia Cling  Peach  Advisory  Board)  :  Behind  the 
.Shield  (California  Packing  Corporation);  Night 
Editor  ( W.  A.  Palmer  Films.  Inc.).  Recording, 
editing  and  jirinting  of  the  following:  .Irgentina 
Today,  lirazilian  Tapestry.  Dancing  Silver  Spurs 
(Standard  Oil  Company  of  California):  Oi 
.Across  Arabia,  .M-lnch  (Bechlel  Internalion. 
Cor|)oration )  :  Junior  Grand  National  Livestoci 
Kxposilion  19^1  (Pacific  Gas  &  Electric  Com- 
pany); FMC  Highlights  I  Occidental  Pictures. 
Inc.):  Life  Cycle  of  the  Alfalfa  Weevil  (Shell 
Chemical  Company)  ;  Water  for  the  City  ( I  ni- 
versity  of  California).  Television:  Standard 
Symphony  Hour  ( Standard  Oil  Company  of 
California):  .Science  in  Action  (.San  Francisco 
\caciemy  of  Sciences):  spot  commercials  for 
Nob  Hill  coffee.  Biirgermeisier  beer.  Kiipatrick 
Bakc-ric-s.  Roman  Meal  bread.  Kolor  Ireet  hair 
preparations.  Wedgewood  stoves.  General  Paint, 
and  the  Oakland  ("hamber  of  Commerce'. 


«  *  * 

Rocket  Pictures.  Inc. 

RcuKET  PicTiRES.  Inc..  555  Sutter  Street.  >an 
Francisco,  California.    Phone:  Yl'kon  2-3625. 
Harry  Swift. 
(Complete  listing  under  Los  Angeles  area  I 
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Dedicated  to... 


THE  ALL-COLOR  SCREEN 


TECHNICOLOR 


IS     THE     TRADE     MARK     OF 


TECHNICOLOR  MOTION  PICTURE  CORPORATION 

HERBERT  T.   KALMUS,   PRESIDENT  AND   GENERAL  MANAGER 
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METROPOLITAN  LOS  AXGELES 


Northern    rallfornia 

Photo  *  Soi m)  I'kodi ctions 
116  Natoiiia   Street 

San     Fr;iii<-isc«>   5,   California 

Yl  koii   2-3<)8() 

Date  of  Organization:    I<)38 

In  a-i«oiiation  with  Graphic  Films  Corporation, 

1618  N.  I.as  Pahnas  Ave..  Hollywood.  California. 

Phone:  GRanite  2191 

OFFK  KKS  AM)  DKI'MMMKM    IIKMIS 

Donal.I  M.  HatficKI.  rn-sUlent 

William  C.  Eymann,  Vice  President, 

General  Manager 

Louis  \.  Humason,  Director  of  Sales 

Caryl  Coleman,  Director,  Television  and  Radio 

Charles  .\.  I.arrance,  Chief  Editor 

Fred  \\  Barker,  Art  Dir. 

Kenneth   Patten,  Chief  Cinematographer 

Services:  hxlustrial,  sales  and  jol>  training, 
public  relations,  educational,  medical  motion  pic- 
tures; slidefilms,  filmstrips;  television  program 
and  commercial  films. 

Facilities:  Maurer  cameras  and  recording  sys- 
tems; sound  and  silent  stages:  Moviola  editing 
equipment;  animation  department:  creative 
staff;  contract  script  writing. 

RECENT  I'ROUl  CTIONS  AM)  SPONSORS 
Destination,  America  (Western  Pacific  Railroad 
Company  )  :  If'hile  Harvest  (  Leslie  Salt  Com- 
pany) ;  The  Last  Gold  Spike  I  Western  Pacific 
Railroad  Company  I:  A  .\ormal  Birth  (Medical 
Films,  Inc.  I:  Communications  Crossroads  (Pa- 
cific Telephone  &  Telegraph  Company)  ;  One 
Minute  A  Day  (.San  Francisco  Community 
Chest) 


Ge.ne  K.  \\  alker  Productions 

465   California   Street 
San   Francisco   4.   California 

Phone:    Yl  kon   6-2891 
Date   of  Orpanizalion:    19.38 
Studio  at  629  Commercial  Street.  San  Francisco. 
California.  Phone:  YUkon  2-4181 
OFFICERS  AM)   DEI' \RTMF.NT   HEADS 
One  K.  Walker.  Sole  Ouner 
J.  Phili|.  Ku-kirk.  I'rn,l.   Mar. 
J.  Terrv   Briekley,  Editorial 
Russell  Meyer.  Dir.  of  Fhotog. 
Bruce  S.  Sedlev.  Chief  Sound  Tech. 
Services:  Camera,  lighting,  titling,  editing,  ani- 
mation, sound,  color  service  for  industrial  and 
documentary     motion     pictures;     slidefilms    and 
filmstrips;  corollary  visual  aids. 

F'acimties:  I -unit  Stancil  •  Hoffman  ITV^min 
magnetic  ta|ie  recording,  plus  interlock;  I6nmi 
film  recording;  laboratory:  Ty[>e  A  and  B  ani- 
mation ci|ui|)nient  and  ^-tafT;  creative  staff  with 
two  full-time  writers. 

RECENT  I'RODICTIONS  AM)  SI'ON.SORS 
Chicago  Market  Report  ( I  nion  Stock  Yard  & 
Transit  Company):  Safe  Every  Second  (Stand- 
ard Stations,  Inc.  I  ;  Junior  Dog  Judging  (Inter- 
national Kennel  Club  I  ;  It's  Veirr  Dirt  Cheofi 
(Standard  Oil  Company  of  California)  ;  In  Your 
Hands   I  California  Redwood   Association). 


Apex  Film  Corporation 

(Jeiiera!  Service  Studios 

lOtli    No.    \.u^   Palmar 

Hollywood  38,  California 

Dale  of  Organization:   I91.T 

Uraiicli  (Klice:  3«  K.  .">:tli  Si..  New  York,  N.Y. 

OFFICERS  AND   DEPARTMENT  HEADS 

Jack  Chertok,  President 

Harrv  H.  Poppe,  Associate  Producer 

William  J.  Thiele,  Director 

Ches  Cobb,  Director  of  Animation 

Jack  Ruggiero.  Film  Editor 

Robert  Pittack,  Head  Cameraman 

Eddie  Petzoldt,  Electrical  Department  Head 

Services:  Industrial,  educational.  Governmental, 
civic  relations  and  theatrical  and  television  mo- 
tion pictures. 

Facilities:  By  annual  contract:  stage  space, 
cameras,  electrical  equipment,  sets,  special  effects, 
opticals,  titles.  Produced  78  half-hour  television 
shows  and  250  commercials  in  1950. 

RECENT  PRODUCTIONS  AND  SPONSORS 

(Reference  details  on  recent  productions  & 

sponsors  not  submitted.) 

George  Cajullo.n   I.ncokpokateu 

Goldwyn   Studios 

1041    North   Formosa 

Hollywood  46.  California 

Branch  Representation:  Chicago,  Detroit,  Dayton 

Phone:   GRanite  5111 

Date  of  Orfranizalioii :    195(1 

OFFICERS  AND   DEPARTMENT   HEADS 

George  Carillon.   Pres.  and  Exec.  Prod. 

Francis  M.  Reiter,  I'ice  President 

Ralph  Nelson,  Production  Manager 

Oscar  Lau,  Unit  Manager 

Herb  A.  Lightman.  Story  Dept.  Head 

Henry  M.  Fine,  Public  Relations 

Carl  Pingitore,  Supervising  Film  Editor 

Gene  Grant.   Western  Sales  Manager 

Kay  Bradley,  Office  Manager 

Services:  16mm  and  35mra  color  and  black  and 
white  motion  pictures  for  industry  an<l  televi- 
sion. TV  program  features  and  commercials. 
Also  produces  theatrical  release  features. 

Facilities:  Executive  and  production  offices 
established  in  Samuel  Goldwyn  Studios.  Eight 
sound  stages  available.  Wi-stern  Electric  sound 
recording  equipment;  scoring  and  dubbing 
stages.  Complete  16nim  and  3,5mtn  film  editing 
facilities. 

HK.i  KNT  I'UODl  (  TIONS    \M)  >l'ONSORS 

My  Father's  House  (I'.  S.  Gypsum  Company); 
U  ithin  These  If  alls  (.American  Ro<-k  Vl'ool  Com- 
panv  1  ;  The  Professor  If  as  a  .'^alesnian  (Insula- 
tion Board  Institute)  ;  Make  Room  for  Tomor- 
row (Wood  (!onversion  (Company):  7'/ii-\  Way 
I'p  (National  G\"psum  Company). 

«  «  * 

Note:  lilms  and  spiin>or.>>  listed  in  these  pages 
are  for  vour  reference  use. 


«       *       ♦ 

(Iatk  it  .Mc(h,one 

1521  Cross  Roads  of  the  World 

Hollywood  28.  Calif. 

Plione:  GLadstone   1118 

Date  of  Organization:   1947 

OFFICERS  AND  DKI'VltTMINT  III  \l>- 

T.  W.  Gate.  Partner 

E.  D.  .McGlone,  Partner 

Services:  Sales  prcmioiion.  training,  public  re 
lations,  informational  motion  [)ictures  and  r\; 
films;  color  films  and  location  work. 

Facilities:  16min  photographic  equi|)ment.  portj 
able  lighting  e(|uipnieiit,  creative  staff  for  writi 
ing.  photographing.  dire<:ting  and  editing. 

RECENT  PRODICTIONS  AND  SPONSORS 
United  6'^:it   (United  Air   Lines);   King  of  th 
Cotvboys      (Roy      Rogers      Enterprises.      Inc.) 
Joseph  Doakes  and  the  rt-Quart  Gallon  (Genera 
Petroleum    Corporation  I  ;    Skiing    Is    Fun    ( Yo 
Semite   Park   and   Currv  Company). 


Pat  Dowling  Pictures 

1056  So.  Robertson  Boulevard 

Los  Angeles  35,  California 

Date  of  Organization :  1940 

Pat  Dowling.  Owner 

T.  J.  Stanton.  Production     Ray  Lockert.  (^iitlinf. 

Services:  Industrial  job  training,  public  anc 
civic  relations,  educational  and  theatrical  niotioi 
pictures  and  slidefilms. 

Facilities:  Equipment  for  production  of  sounc 
and  color  motion  pictures  and  slidefilms;  ar 
department  and  creative  staff. 

RECENT   PRODI  CTIONS  AND  SPONSOK- 
Letlers  from  Hauaii   ( Matson  Navigation  Com 
pany)  :    Breeding    Champion    !>ugar    (Umes    foi 
Hawaii  i  Hawaiian  Sugar  Planters'  .Association  I 
How  to  Be  a  Bell  Ringer  ( Honolulu  Communit) 
Chest);    Water  in   the   West    I U.  S.   Dcpartmenli 
of  the  Interior,  Bureau  of  Reclamation)  ;  llauai 
Calls    (T\').     Three    new    s«-ries    of    educations 
fdnistrips    for    schools:    Trees    and    lores!    (Utn 
servation:  Water  and  Soil  Conservation:  Oceari 
Freighter. 

Dudley  Pictures  Corporation 
AND   Dudley    Television    (;oRPORATlo.^ 

9908  Santa  Monica  Boulevard 
Beverly  Hills,  California 

Phone:  CRestview  1-7258 

Cable  address:  Diidleypie 

Date  of  Organization:  1947 
Dndlev  Television  Corporation:   1951 

Branch  OfTice:  501  .Madison  Avenue 

New  York.  N.  Y.    Phone:  ELdorado  5-1076 

OFFICERS  AND  DEPART.MENT  HEADS 

Carl  'W.  Dudley,  President 

Don  McNainara.  Vice  President 

Herman    Boxer.    Vice   President 

Eugene  H.  Barnes.  Secretary  and  Treasurer 

Writers:    James    Blood  worth,    Charles    Tedford, 

David  Chandler.  Carl  Dudley.  Herman  Boxer 

(C4INT1MEI)      ox       PACE      seventy-two) 


BUSINESS    SCREEN    .MAGAZINE 


Throufsh  llic  yi'ar.s  then'  has  lifcii  an  increasirif: 
niinilxT  of  prodncvrs  who  hare  selected  Color 
Reproduction  Company  as  first  choice  for  finest 
finality  I6nim  color  prints.  For  over  a  decade  this 
company  has  specialized  exclusively  in  Kodachrome 
iliiplications.*  1  on  can  always  depend  on  finest 
ifnolitv  and  dependaldc  fast  service  at  Color  Repro- 
duction Company.  2  l-hoiir  service  on  II  ork  Prints 
and  Answer  Prints.  Release  Prints  delivered  on 
dale  promised! 


"EXCEPTION:   Black  and  white  reversals  from 
color  prints  for  TV  projections. 


Telephone:  HILLSIDE  8225 
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Dudley    I'mdliftions:    fonliiiiinl 

Directors:   Will  Jason.  Harvi-y   Dwifihl.  Hiriiian 
Boxer.  Arthur  Pierson  and  Carl  Dudley 

Services:  Industrial,  tliealriial  and  television 
motion  pictures  and  slidefdms. 

Facilities:  Own  studio,  stage,  lights,  cutting 
riioni.  sound  and  color  |)rodurtion  ciiuipnient, 
cameras,  printing;  color  film  library;  creative 
stafT. 

RECENT  PRODKTIONS  AM)  SI'ONSOR.S 
Railromls  anil  \alioiial  Dejrnse.  Rijiht  oj  Way 
IS. A.  Research.  Railrtntds  on  Parade  I  Associa- 
tion of  American  Hailroails  •  ;  7V.v«.'i.  the  Bif. 
Stale.  Sotithueslfrn  S/nirt.s.  it  Your  Service, 
Let's  lisit  ('/iicii^o  I  Santa  Fe  Railway  I  En- 
chanted Islands  I  \\  arner  Bros.  (  ;  A7/p/i/  to  Israel, 
Flight  to  Germany,  Flipht  to  India  (Trans- 
World  Airlines):  Let's  iisit  the  Philipi>ines 
I  Philippine  Air  Lines  I:  A  Place  Called  Home 
(Boys  Town).  Hifih.  Wide  and  Handsome 
(.Southwestern  Puhlii-  Ser\  iie »  ;  A'icrv  Ihiy  a 
Holiday  (  Lake  Suiwrior  District  Power  Com- 
pany) ;  //  Can  Happen  to  You  (Union  Pacific)  ; 
/  Love  Lucy  (TV  commercials  for  Philip  Mor- 
ris) . 

♦  «  * 

JkRKY    l'AIKliA.NK>    PkoDI CTIONS 

6052  Sunset  Boulevard 

HolNuood   2a.  <°aliroriiiu 

Phone:    lU dson  2-1101 

Date  of  Orjianization:    1929 

New  York  Studio:  l.">7  K.  ()<>tli  Street.  New 
York  21.  N.  Y.  Phone:  TKafal-:ar  <)-33.i2. 
Koliert  Lawrence.  Chica-io  i  Sale>  I  :  419  N. 
Michi-;an  Ave.  Phone:  MOliawk  4-.i45(). 
B.  N.  Darlin-:.  Clevclan<l  i  Sales )  :  .505  Ter- 
minal Tower.  Janie-  LaMarr.  Los  Angeles 
(Sales)  :  WMM)  Siin-et  Blvd..  lx»s  Angeles. 
•Calif.  Phone:  HI  d-on  2-1101.  H.-rlicrl  W  i\- 
-on.    Mj:r. 

OFFICER.-^  AND  DEPARTMENT  HEADS 

Jcrrv   Fairbanks.  President.  Exec.  I'rod. 

Sid  Hogcll.  /  ./'.  Chfio.  Studio  Operations 

Austin  Sherman.  Secretary 

Raoul  Page!.  Prod.  Chiej 

Kidiert  Lawrence.  East  Prod.  Chiej 

Ralph  Cattcll.  \  .P.  and  Gen.  Sales  Mf^r. 

Services:  Industrial,  theatrical  and  television 
motion  pictures. 

Facilities:  IP.  camera  unit*:  16mm  and  35mm 
sound  recording:  Multicam  i)rocess:  editing; 
animation:  16mm  and  .'iomm  optics:  Duoplane 
process;  film  and  iioi-it  lihrarie*:  art  and  cre- 
ative staffs. 

RECENT  PRODI  CTION.S  AND  SPONSORS 
The  Mount  Clemens  Story  ( I  .S.  Air  Forces); 
The  Lady  and  the  Rocket  I  Oldsmoliilc )  :  Flyinfi 
Fi.diermen  ( Laslern  Air  Lines):  Sonn  of  .Mid- 
America  (Illinois  Central):  The  Bip  Delivery 
Kapon  (H.  J.  Heinz);  The  Why  of  Automohile 
l.uhricalinp  Oil  'Standard  Oil  of  Imliaiiai. 

Ilie   Prodiii'lion   Buyer  .-<  (>iiid<' 
♦    Listings   in    tliesj-   pages    include   only   exjH'ri- 
eiiced  and   qualified   producer*  of  films   for  lel>-- 
vision,  husiiie— •  .iiid  inilu-lrv. 


I'\i  I   J.  Iknnki.i.  (.<>. 

Il.')9    No.    Highland    Avenue 

Hollywood   38.   California 

Phone:    (iLadstone    1657 

Branch:    K)  K.  tOtli  St..  New  York  16,  N.  Y. 

Phone:  MUrray  Hill  9-t268 

Dale   of   Orfianizalion :    1917 

III!  ICKKS  AND   DEPARTMENT   HEADS 
Paul  J.  Fcnnell.  Producer 

Services:   Public  relations  and  U.S.  Navy  train- 
ing films;  specializing  in  television  commercials. 
(Reference  details  on  recent  productions  & 

sponsors  not  -ubinillcd.  I 


The  George  Fo.\  Organization 

6626  Roinaine  Street 

Holhwood    38.    California 

Phones:   Adniini-tration :   llllUide  2212 

Produ<-tion:    (iLadstone  2435 

Studio:    Hollywood   9-2895 

Editing   and    Laboratory:    HOllywood    9-1441 

Date  of  Organization:    1935 

OFFICERS    AND    DEPARTMENT    HEADS 

(ieorge  S.  Fox.  President 

Fray   Hobson.  Secretary 

D.  R.  Fox.  I  ice  President 

R.  Krasney.  Service  Manager 

Services;  Sponsored  motion  picture  production, 
35mm  and  16mni. 

Facilities:  Mitchell  camera  equipment;  tape 
and  film  recording:  dubbing  rooms:  music  scor- 
ing rooms;  6.000  square  feet  production  stage, 
standing  sets;  editing,  art.  and  scrijit  depart- 
ments. 

RECENT   PRODI  CTIONS  AND   SPONSORS 
Campaipn     Fire     (California    Division     of    For- 
estr\  I  :    organizers    of    filming    unit    for    I    Love 
Luc\     I  Columbia   Broadcasting  .System):    weekly 
producers  tor  Los  Angeles  Times. 


Gkapiik;  1  ilms  Cokpokaiion 

( Associalc'd  witli  Pliolo  &  Sound  Prodiiclions, 

San   Francisc-ol 

1618  North   Las   Palnia*   Ave., 

Hollywood  28,  California 

Phone:    GRanite   2191 

Addrci.*  of   Photo  &  Sound   Productions: 

116  Nalonia   St..  San   Francisco  5.  Cal. 

Phone:    Yl  kon  2-3166 

Date   of   Organization:    1941 

OFFICERS  AND  DEPARTMENT  HEADS 

lister  Novros.  President 

Julius  Berle.  Secretary  Trea.furer 

Fdward  Levitt.  Director  oj  Aninxilion 

Noel    l.c-igh- Taylor.   Sales   Representative, 

Script  .idviser 

Services:  Production  of  animated  and  live- 
action     films     for     industry.     Government     and 

schools. 

F\<:ll.rriEs:  Complete  facilitic's  for  35mm  and 
Himm  animation  and  Ii\e  ailion  |irodui'tii>n  and 
sound  slidelilno. 

RECENT   PRODI CTlON.s   AM)   SPONSORS 
The   Case   oj   the   Disappearinp   City    (Stanford 


Graphic  Films:  continued 
Rc'search  Institute-)  ;  The  Story  oj  the  PurpL 
Motor  (HI,  Tank  Truck  Salesman,  Your  Fxin 
Salesman,  The  Black  Hand,  Let  Your  Profit  Bi 
Your  Guide.  T-r>-\,  (  Union  Oil  Company  o 
(iaiifornia)  ;  Oil  and  Taxes  (Westeni  Oil  anc 
(Jas  Association);  Chemical  Instruments  i  Fishei 
(Ihemical  &  Iniversit)  of  Southern  Calibirnia) 
Drup  Aildiction  I  itamins  (animation  >c'quence- 
for  LiKjclopaedia  Britannica  Films)  Emhry 
olopy  &  Palholopy  oj  the  Intestinal  Trad  (Fc 
Drs.  SiimIit  and   (llKiflin.  (!hililren'>  Hospital). 

♦  ♦  * 

The  Jam  Handy  Organization 

The    Jam    Ha.ndv    ORciAMZATioN,    Inc.,    704/ 
Hollvwdod   Boulevard.   Los   Angeles  28.  Call 
fornia.     Phone:    HFm|)steacl    .5809.     (Servia 
office,  not  sales.) 
(see  complete  listing  under  Detroit.  Mich.) 


■x  *  * 

Mercury  International  Pictures,  Inc 

2330  West  3rcl  St. 

Los  Angeles  5,  Calif. 

Phone:  Dunkirk  75258 

Date  of  Organiation:   1948 

Branch:  251  E.  Grand  Ave..  Chicago  11.  Illinois 

Phone:    DElaware   7-3934.     Walter    B.   Wentzd 

Representative. 

OFFICERS  AND  DEPARTMENT  HK\DS 

V.  E.  Ellsworth.  President 

David  L.  Monahan.  lice  President 

G.  C.  Cable.  Secretary 

Beatrice  A.  T.  Mcdes.  Treasurer 

Creative;  Lyle  L.  Robertson  and  David  L 
Monahan:   others  through  .'screen  Writers  Guild 

Services:  Industrial,  sales  promotion,  civic  re 
lations.  theatrical  and  television  motion  picture*; 
animation,  product  and  puppet. 

Facilities:  16mm  and  35nmi  Mitchell  am 
16mm  Cine-Special  cameras.  X^'estern  dcdly;  an 
and  incandescent  illumination;  grip,  interim 
and  exterior  production;  sound  stage  60'  x  150' 
shooting  stage  25'  x  40';  screening  and  cuttinf 
rooms;  dark  room;  dressing  and  makeup  room* 
trucks.  Sound  recording  on  35nnn  film  bv  Glei 
Glenn  Sound  Company  of  Hollvwiiod. 

RECENT  PRODICTIONS  AND  SPONSORS 
Supar.  U.S.A.  (Western  Beet  Sugar  Producer 
Association):  Lije  uilh  Elmer  (S  i,  W  Fim 
Foods.  Inc.);  Winps  jor  Industry  (Slick  Airi 
ways.  Inc.);  Sales  shorts  and  TV  commercial 
for  The  Birtcher  Corporation.  Signal  Oil  Com 
pany.  California  Fruit  Grower-  \s««ciation 
Bullock's  l)c-parlment  Slores. 


New    \\  (iiti  II   I'lioDi  c  iioNs 

5746    Siin.-cl    Boulc-\ard 

Hollywood,   California 

Phone:    HOllywood   <^5827 

Date   of   Organization;    1939 

Bkwches:     224    N.    Glenwood    Street.   Peoria 

Illinois.    49  W.  12lh.  New  York.  N.  Y. 

OFFICERS  AND  DEPARTMENT  HEADS 
T.  C.  Robinson,  in  Charpe  oj  Production 

BUSINESS    SCREEN     M\(.\/IN1 


Tommy  Atkins,  Production  Manager 

Michael  Road,  Casting  Director 

Art  Scott,  Animation  Director 

Sterling  Barnelt.  Heoil  Cameraman 

Services:  Industrial,  educational  and  television 
notion  pictures,  16mm  and  35nun  sound  and 
:oIor;  live  action  and  animated  cartoon  films. 

•"ACILITIES:  Camera  and  lighting  equipment;  ani- 
nation  department;  creative  staff. 

RECENT  PRODICTIONS  .VND  SPONSORS 
The  High    Uall    ( Anii-Uefamation   League,   Co- 
iimbia  Foundation,  State  of  Illinois)  ;  Oil  Tills 
the  Soil  (Pacific  Supply  Cooperative!  :  The  Best 
Things  in  Life  i  TV  1 . 


Poi.vHis  I'icTlRES,  Inc. 

58.V>    W.   Third   Street 

Los   Angeles   36,   California 

Phones:    York  8058  and   WEbster  34608 

Date   of  Organization:    1946 

OFFICERS  ANU  l)EP.\RTMENT  HEADS 

^uan  C.  Hutchison.  President.  General  Manager 
Perrv  King.  I  ice  President.  Executive  Producer 
Art  Scott,  Animation  Producer 
Jack  Johnston,  Camera 
Harris  Gable,  Script 
Willard  Sheldon.  Production  Control 
SERVicKS:  Kquipment  for  live-action  and  anima- 
:ion    productions;    contractors    to    L'.S.    Army, 
Navy    and    Air   Force;    industrial   and   training 
I  {films. 

'Facilities:  Animation  deparlment,  still.  16mni 
and  35mm.  sound  and  lolor  cquipmerit  owned 
for  normal  schedule;  additional  space  and  equip- 
ment rented  for  heavv  production  requirements. 

RECENT  PROULCTIONS  AND  SPONSORS 
Radiac  I  U.  S.  Navy  I  ;  laridrive  Sales  I  L'.  S. 
Electrical  Motors)  :  Win  With  Richfield  (Rich- 
field Oil  Cor[)oration  I  ;  Parotic  of  Miracles  (  Phil 
Green  Cc)nq)an\  I  :  Challenge  of  Grottth  ( South- 
ern (^aifornia  4.  Soulhern  Counties  Gas  Com- 
pany i  :  llarilest  Working  Water  (Southern 
California  tdison  Company).  San  Juan  to  San 
Francisco  (El  Paso  Natural  Gas  Company). 


Roland  Rf.ed  Productions,  Inc. 

275   So.    Heverlv    Privp 

Beverly    HilU.  (California 

Phone:   CRcstview  6-1101 

Date  of  Organization:   1932 

OFFICERS  AND  DEPARTMENT  HEADS 

Roland  n.  Reed,  President 

Guy  V.  Thayer,  Jr.,  lice  President 

Hazel  Hall,  Director 

Walter  Strenge,  Director  of  Photography 

Roy  Luby,  Editorial  Supervisor 

I  Services:  Sponsored  training,  public  relations, 
[consumer  sales  and  religious  filtns;  television 
'  conimerciiiis  and  features. 

Facilitiks:    Major   studio   equipment  and  tech- 
nicians:  creative  staff. 

RECENT  PRODICTIONS  VND  >P(»NSORS 
Dollars  and  .SVn.ic  i  Slandanl  Oil  Company  I; 
t  future  oj  Faith  I  Lutheran  La)  men's  Ix-ague)  ; 
Ifs  the  Comeha<-k  that  Counts  (Stewart-Warner 
Corporation);  Steel  oj  a  Thousand  Qualities 
(Lebanon     Steel     Foundrv ) .     Television     series 


Ridand   Kfi-il  Productions:    continued 

Trouble  with  Father  (Cicneral  Mills,  Inc.); 
lieulah  .^how  (Proctor  &  Gamble!;  Myslerv 
Theatre  (Sterling  Drug  Company). 

*  *  ♦ 

P'rederick  K.  Rockett  Company 

6063    Sunset    Boiilevanl 

Hollywood    28,    California 

Phone:    Hillside   3183 

Date   of   Organization:    1924 

OFFICERS  AND  DKPAHTMENT  HEADS 

Frederick  K.  Rockett,  General  Manager 

Bcttv  King,  Production  Head 

Eric  Strutt.  Editorial 

James  Conley,  Studio  Superintendent 

Alfred  Higgins,  Camera  Department  Chief 

Services:  Industrial  motion  pictures,  slidefilms 
and  television  programs  and  commercials,  16mm 
and  33mm. 

Facilities:  Studio  with  camera  and  sound  re- 
cording equipment;  sound  stage;  standing  sets, 
lighting  and  electrical  equipment,  animation  and 
trick  film  apparatus;  dressing  rooms;  cutting 
and  projection  rooms;  wood  and  metal  shops; 
location  trucks;  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The  Big  Game  Hunt  ( Richfield  Oil  Corpora- 
tion (  ;  There's  a  Better  Ifav  (Richfield);  Free- 
dom's Highways  (  Auto  Club  of  So.  (ialif.  I  ;  Fol- 
low the  Leader  (  Plondi  Tool  (Company  )  ;  Caii- 
jornia  and  Its  Natural  Resources  (  Richfield  Oil 
Company). 


Rocket  Pictures,  Inc. 

6108   Santa   Monica   Boulevard 

Hollywood   38,    California 

Date   of  Organization:    1943 

Branches:  5800  Harvard  Road,  Detroit,  Mich- 
igan; Phone:  Tuxedo  2-7762;  (icorge  Netschke. 
1313  W.  Congress  Street,  Chicago  13,  Illinois; 
SEeley  8-1511;  J.  Harry  Ebbcrt.  5.S5  Sutter  St., 
San  Francisco,  Calif.  Phone:  ^  I  kon  2-3625; 
Harry  Swift. 

OFFICERS  AND  DEPARTMENT  HEADS 
J.  Richard  Westen.  President,  Gen.  Mgr.. 

Production  Head 
Harlow  Wilcox,  Executive  I'.P..  Treas., 

Sales  Head 

J.  Harry  Ebbert,  I  ice  President,  Eastern 

Sales  Mgr. 

Kay  Shaffer,  Secretary 

Parker  Slough.  Marketing  Counselor 

Courtney  Anderson,  Creative  Director 

Don  Bartelli,  Production  Manager 

Services:  Counselors  and  producers  of  indus- 
trial, sales  and  personnel  training  motion  pii-- 
tures,  slidefilms  and  television  programs. 

Facilities:  Shooting  stages;  16mm  and  35niin 
sound  recording:  animation  department  and 
artists;  creative  staff;  affdiated  with  laboratories 
used  bv  major  studios. 

RECENT   PRODlCTIltNS   AND   SPONSORS 
(Career  Training  Program    -Retail  Personnel  Hu- 
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Rocket  Pictures:  continued 

man  Relations  (  Rexall  Drug  Company  )  ;  Human 
Relations  Series — Hank  Per>oiini'|  Training 
(Hank  of  America);  Public  R<-lations — Con- 
sumer Education  ( Prudential  Life  Insurance 
Company);  Product  Selling  —  Distributor, 
Dealer  and  Consumer  Product  Selling  (  McCul- 
loch  Motor  Cor[)oration  )  ;  Product  .'^elling  i  Rob- 
erts (Company):  Sales  Personnel  Development 
Series — Selling  and  Product  Information  )  Pa- 
cific Mutual  Life  Insurance  Company!.  T\  com- 
mercials for  -Shell  Oil  Company,  Johnson  Wax, 
Wvnn  Oil,  Fruit  Industries. 


John  Sutherland  Prodi  ctions.  Inc. 

201    INo.    Occidental    Boulevaril 
Los   Angeles   26.   (California 

Phone:  DLnkirk  8-5121 

Date  of  Organization:    1943 

Branch    (Eastern   Sales):    60   E.   42nd   Street, 

New  York  17,  N.  Y.  Phone  Murray  Hill  7-7815 

OFFICERS  AND  DEPARTMENT  HEADS 

John  E.  Sutherland.  President.  Gen.  Mgr.,  Writer 

Ross  M.  Sutherland.  £".vec.  lice  Pres. 

Matthew  "Joe"  Culligan,  Vice  Pres., 

Eastern  Sales 

True  Boardman,  Writer  and  Director 

George  Gordon,  Associate  Producer,  Animation 

Roger  M.  .Andrews.  .4ssoc.  Prod.,  Live  Action 

(Charles  IC.   Bordwell.  Editorial  Dept.  Heatt 

Services:  Production  of  industrial,  educational 
and  television  films;  live  action  and  animation. 

Facilities:  Owners  and  operators  of  studio 
with  sound  stage;  cameras  and  projection  equip- 
ment; animation  camera;  mill  and  paint  shop; 
flats  and  sets;  editorial  department;  creative 
unit. 

RECENT  PRODICTIONS  AND  SPONSORS 

Of  Many  I  aires  (  American  Telephone  and  Tele- 
graph Company  )  ;  A  Magazine  Story  (  Magazine 
.\dvertising  Bureau.  Inc.!  Inventory  for  a 
Golden  1  ear  I  J.  C.  Penney  Company!;  .Assign- 
ment for  Penny  (General  Electric  ("ompany); 
ff  ho  Buys  )  our  livestock  (Swift  &  Company); 
Frcih  Laid  Plans  and  Dear  I  nilc  i  Hanling  Col- 
lege!. T\  commercials  and  minute  movies  for 
Wilson  &  (Company,  (iruen  Watch  Company, 
Kroger  Coffee.  Kais<"r  Frazer.  DeSoto  and  Proc- 
ter &  (iamble. 


Telefilm.  Incohporated 

6()3<)    Hollywood    Boulevard 
H<dl\wooil    28.    (California 
Phone:    Hollywood   9-7205 

Dates  of  Organization:    l*>38.  (California: 
I<M(i,    New    York 

OFFICERS  AND  DEPARTMENT  HEADS 

Joseph  .\.  Thomas,  President 

Peter  Comandini.  Executive  Producer 

IVter  (fiogn.   I  .  /'..  Sound  Drfxirlmrnt  Chief 

Don    llarndd.  Production   Manager 

t  CONTIMJCD  ON   PACE  SEVENTY-FOl'R  ! 
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Telefilm,  Inc.:  rontinueii 

Services:  ConipU-lc  studio  uml  production  MTV- 
icM. 

Facilities:  Ibnun  and  35mni  cameras;  sound 
stage,  recording,  dulibing,  magnetic  and  sound 
on  film;  disc  music  library;  laboratory  process- 
ing negative,  positive,  reversal;  color  du|>licat- 
ing;  anitnatioii:  title  jiress;  editing;  storyboards, 
creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 

(Reference  details  on  recent  productions  & 

sponsors  not  submitted.) 


\\  ilding  I'icture  Productions,  Inc. 
Wilding  Pk  tlhe  Productions,  Inc.,  5981  Ven- 
ice Boulevard,  Hollywood,  California.  Phone: 
WEbster  0183.  John  Oser,  branch  manager. 
(Studio,  stage  facilities  and  screening  rooms 
besides  administrative  offices.) 
(see  complete  listing  under  Chicago,  111.) 


Raphael  G.  Wolff  Studios 

.^631    llollvvvooil   Houlevard 

Hollywood    28.    (".alifornia 

Phone:   GRanite   6126 

Date  of  Organization:    1930 

Representatives:    New  York:  Dicran  Nahigian, 

153  E.  45th  Street.  New  York  17,  N.  Y.:  phone: 

PLaza  5-5.386.  Chicago:  Carl  Wester.  221  North 

La  Salle  Street.  Chicago  1.  111.:  phone  RAndolph 

6-4626-7. 

OFFICERS  AND  DEPARTMENT  HEADS 

Raphael  G.   Wolff,  Ouner,  Executive  Chairman 

Lester  W.  Johnson,  Comptroller 

MacDonald  MacPherson,  Exec.  Dir., 

Creative  Dept. 

Arthur  W.  Treutelaar,  Exec.  Studio  Supervisor 

David  Lurie.  Exec,  Editorial  Dept. 

James  Moore,  Exec.  Director,  Animation 

Sally  Assin,  Executive  Secretary 

O.  Gail  Papineau.  Supervisor,  Director 

Ben  .Muiisey,  Supervisor,  Director 

Services:  Industrial,  training  and  institutional 
motion  pictures,  sound  and  color;  television  pro- 
grams and  commercials. 

Facilities:  Stages  and  general  production  equip- 
ment; mobile  generator  units  and  e<|uipnu'nt  for 
location  work;  permanent  staff  of  editing,  ani- 
mation, music  and  creative  personnel. 

RECENT  PRODUCTIONS  AND  SPONSORS 
This  Is  Life  (American  Meat  Institute);  Pipe- 
line to  the  Clouds  I  General  Electric  Company )  ; 
Portrait  of  a  City  (Ford  Motor  Company)  ;  The 
Picture's  the  Thing  i  Collins,  Miller  &  Hutch- 
ings.  Inc.  I;  Beauty  by  the  Yard  (Armstrong 
Cork  Company  )  ;  The  Mapic  Cycle — Kflvinalor 
Version  (Kelvinalor  Division  of  Nash-Kel\  inator 
Corporation  )  ;  The  Magic  Cycle  l.etmard  Ver- 
sion I  Leonard  Division  of  Nash-Kelvinator  Cor- 
poration I . 
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Leonard  Delano  Studios 

(  Western  Color(ilnis) 

1,'>3()  .S.K.  KIcvenlli    \veniie 

PorlLiiKl   II.  Oregon 

Phone:  E.Mpire  2139 

Date  of  Organization:  1937 

Leonard  H.  Delano,  Owner-Manager 

(Reference  details  on  recent  productions  & 
sjM)nsors  not  submitted.) 


Northwest  Motion  Pictures 

1716  Thirtieth  Avenue  West 
Seattle  99,  Vi  ashinfiton 

Phone:  GArfield  6391 

Date  of  Organization:  1927 

officers  AM)  DEPARTMENT  HEADS 

Ray  Paulsen,  President 

Edna  C.  Paulsen,  Vice  President 

Services:  Industrial,  agricultural  and  civic  re- 
lations motion  pictures,  16nini  and  35mm,  color 
and  sound. 

Facilities:  16mm  and  35mm  cameras.  Bell  & 
Howell:  animation  department;  recording  stu- 
dio; dubbing  and  music;  sets;  16mm  and  35mm 
laboratory;  printing,  duplication;  script  writing. 

RECENT  productions  AND  SPONSORS 
Ezra  Meeker  Trail  by  Jeep  (Northwest  Motion 
Pictures)  ;  Pacific  Power  Serves  (.Pacific  Power 
&  Light  Company). 

Photo-Art  Commercial  Studios 

420  S.W.  Washington  Street 
Portland,  Oregon 

Phone:  BR  5411 

Founded  1925;  Not  Incorporated 

officers  and  department  heads 

Claude  F.  Palmer,  Owner  and  Manager 
Stivers  W.  Vernon,  Assistant  Manager 

Services:  Production  typical  of  area  require- 
ments, i.e.,  agricultural,  recreational  and  indus- 
trial subjects. 

I'acii.ities:  E()uipnient  and  personnel  for  "pack- 
age" productions  or  specialized  services  in 
sound,  pliolographic  and  laboratory  fields; 
proven  still  photography  methods  applied  to 
motion  |)irture  |)rodu('tion.  (  Motion  pictures  in 
the  area  are  largely  small  budget  operations). 
F"ilms  produced  by  staff  technicians  and  [iroduc- 
tion  executives  in  cooperation  with  afliliated 
writers  and  directors. 

RECENT  PRODI CTIONS  AM)  SPONSORS 

(  Reference  details  on  recent  productions  & 

sponsors  not  submitted.) 
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Motion   Picti  ki    (Company 
5514  Iniversity  \V  av 
Seattle  5,  Washington 

Phones:  KFnwood  7K)0,  7401 
an«l  \  Ermont  6888 


Unrig  Moliiiii   l'i(  liirrs:   rtmtinued 

Dale  of  «»r(;anizalioM:   1935 

liicurpuratioii:  1946 

(Reference  details  on  recent  productions  & 

sponsors  not  submitted.) 
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Ashley  &  <litiiM'E.N  Limited 

190  IMoor  Slreel  Vi  est 
Toronto,  Ontario 

Phone:  KIngsdale  7904 

Dale  of  Orfianizalion:  1942 

officers  and  department  HEADS       | 

Dan  Gibson.  President 

W.  R.  Gibson  &  W.  H.  Gibson, 

/  ice  Presidents 

G-  J.  Campbell.  Secly.-Treas.,  Gen.  Mgr. 

Joel  Aldred,  Sales  Mgr.  &  Creative  Dir. 

Services:  Industrial  and  Government  public  r' 
lations  motion  jiictures. 

Facilities:  16inm  Cine  Special  and  35mm  Arr 
flex  cameras:  tape  recording,  both  synchronoi 
and  non-synchronous;  16nim  printer,  3,000  wa 
Bell  &  Howell  Model  J:  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
(Reference  details  on  recent  productions  &  . 
sponsors  not  submitted.) 


Associated  ScuthN  .News  Ltd. 

2000   Northeliffe   .\venue 

Montreal.    Ouebec 

Phone:   DExter  1186  ' 

Branches:  Vancouver,  Winnipeg,  Toronto 

OFFICERS  AND  DEPARTMENT  HEADS 

B.  E.  Norrish,  President.  Managing-Director 

W.  J.  Singleton.  General  Manager 

L.  R.  Avery.  Secretary-Treasurer 

Maurice  Metzger.  Tech.  Sup'r. 

J.  W.  Campbell,  Com'l.  Prod.  Mgr. 

Gordon  Sparling.  Short  Subjects 

Eleanore  Dunne,  Art  Director 

Services:     16nim   and    35mm    industrial,    sale 
and  educational  motion  pictures  and  slidedlm! 

Facilities:    Sound  recording,  titles,  animation 
laboratory.  Ansco  Color  laboratory — 16  &  35mn; 

RECENT   PRODUCTIONS  AND   SPONSORS 

The  Cat  that  Oacks  the  Crude  (Shell  Oil  Con 
paiiv  of  (Canada  I  ;  High  Pouder  (Canadian  Pi 
cific   Railway   Company )  ;    The  Royal   Tour  o  \ 
Canada     (.A.S.N.)  ;     Doorstep     of    Opporlunit   J 
(Hamilton    Chamber    of    Commerce);    Kiioug    ( 
and    for    All     ( Masse\ -Harris    ('oin|)any  I  :    Ou    j 
School  Children's  Health   (Canadian  Life  Iiisui 
ance   Underwriters!:    .^noutime  Holiday   ( Ciana 
dian   Pacific   Railway   Company):    Investing  i. 
Canada  (Jas.  Richardson  &  Sons  I;  Service  Sla 
tion  Operation  (Shell  Oil  Company  of  Canada) 
The  Long  Furrow   ( Cockshult  Plow  Company) 
Three  jor  Health  i  Milk  Foundation  of  Ontario) 
Stanley     Cup     Highlights     of     19.^0     i  \ationa 
Hockey    League);    Food  for   Thought    (Qu<'be< 
Government)  ;  Banff's  Golf  Challenge  (Canadiat 
Pacific    Railway    Company);    jackpine  Journe} 
(Canadian  Pacific  Railway  Company)  ;  Ad  He 
tours   (.Mbcrt  Jarvis  Ltd.). 
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A  motion-picture  camera 
for  any  assignment 

With  the  16mm,  Cine-Kodak  Speciol  II 
Comero,  you  con  make  moviei — top- 
quality  films  for  training,  telling,  dem- 
onstrating, and  for  research.  Almost  as 
simple  to  operate  as  a  home  movie 
camero,  the  Cine-Kodok  Speciol  II 
gives  you  professional  results  .  .  .  with 
all  the  controls  needed  for  fades,  mask 
shots,  dissolves,  multiple  exposures,  and 
animations.  Write  for  "I6mm.  Motion 
Picture  Making  with  the  Cine-Kodok 
Speciol  It." 


For  training,  selling,  or  demonstration, 
the  Kodascope  Pageant  Sound  Projector  is  tops 


These  junior  salesmen  are  engrossed  in  a  sound  movie  depicting  how  to 
close  a  sale.  Step  by  step,  with  all  the  conviction  and  dramatics  that 
movies  afford,  thev  see  how  the  "old  hands"  do  the  job.  Each  one  shares 
the  experience.  Effective?  No  medium  is  as  forceful  as  movies  in  getting 
ideas  across  .  .  .  black-and-white,  in  full  color,  with  or  without  sound. 
And  statistics  prove  they  stick. 

Whether  vour  interest  is  in  sales  training,  employee  education,  public 
relationi,  or  customer  promotion  .  .  .  using  either  your  own  films  or 
those  "readv-made"  films  available  from  many  film  libraries  today  .  .  . 
you  can't  beat  the  Kodascope  Pageant  Sound  Projector  lor  eas\  opera- 
tion and  dependable  performance,  ^'ou  can  set  it  up  ijuickly.  So  simple, 
anyone  can  thread  it  in  30  seconds.  Lifetime  lubrication  simplifies  the 
maintenance  of  the  Pageant,  tt)o. 

The  optical  svstem  in  the  Pageant  always  gives  you  sharp,  clear  pic- 
tures from  corner  to  corner,  whether  in  color  or  black-and-white.  A 
unique  sound  svstem  permits  you  to  control  tone  value  at  all  volume 
levels.  Projector  and  speaker  form  a  durable  single  case  weighing  onl\ 
!>^  lbs.  Equipped  with  ct)nnections  for  microphone  or  phonograph  for 
multiple  usefulness.  List  price,  only  $400.  Let  your  Kodak  Audio-Visual 
dealer  demonstrate  it  for  vou  or  send  for  new  booklet. 


EASTMAN  KODAK  COMPANY,  Rocheiter  4,   N.  T. 

Pfeose  s«nd  booJr/ers:         Kodascope  Pogeanr  io\}nd  Profectof 


Price  is  suhjetl  to  chjtigt  uilhoul  notice. 
Consult  your  Kot/ai  AuJio-Visual  dealer. 

BUSINESS  FILMS 

.  .  .  demonstrate,  train,  dramatize,  sell 
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\tmm.  Motion  Haurt  Making  with  the  CirM-Kodok  Sp«<ia(  II 


NAME. 


I     COMPANY. 

I      STREET 

I      CITY 
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Capital  Km  m  Pkoiu ctions 

iS<)VKRKii.\  Fii.M  Snuiosi 

16-UI  The  C^)iu'eii!>way 

Ilollywoud.  Dnturio 

Dale  of  Organization:    1")45  as  Instructioiiul  \ 

Sales  Productions.  Ltd.;  19-16,  name  changed  to 

Queenswav  Studios.   I.td.    (afliliatc  of  J.  Arthur 

Rank     Organisation  I  ;      l')50.     Sovereign     Film 

Studios.    1*)51:  Capitol  Khn  I'roduitions. 

OFFICERS  AM)  DKI'AKTMKNT  HKAD.S 

F.dward  I,.  Harris.  President 

Frank  Shiister.  \  ice  I'resideiil 

Johnn\   Wayne.  \  ice  President 

Frank  E.  O'Byrne,  General  Manager 

Servicics:  Fihn  production,  16min  and  .35niin, 
sound  and  color;  television. 

Facilities:  Cameras,  lights;  sound  stage;  the- 
atre for  recording  and  re-recording;  editing; 
16mni  processing  and  printing:  .JSnini  proces- 
sing by  Shellv  Film  laboratory. 

RECEM  PRODICTIONS  AND  SPONSORS 
Santa  Clous  Parade  (T.  Eaton  Company  Lim- 
ited); The  Chrystal  Ball,  and  Oil  (Imperial  Oil 
Limited  I;  Roail  Block  (General  Motors  of  Can- 
ada!; Marshall  of  the  Mounties  (TV — George 
Hirliman  Productions!. 


Crawley  Films.  Limited 

]•>    F'airniont    Avenue 
Ottawa,    Ontario 
Phone  8-1285 
Date   of  Organization:    1939 
Branch  Offices:  21    Dundas  Square.  Toronto. 
Phone:  EMpire  4528.S.    Dominion  Square  Build- 
ing. .Montreal.    Phone:  H Arbour  5005. 

OFFICERS  AND  DEPARTMENT  HEADS 

F.  R.  Crawley.  C.A..  President.  General  Manager 

Graeme  Eraser.  Assistant  General  Manager 

Stewart   Reburn.   Mgr.  Toronto  Office 

Alasdair  Fraser,  .Mgr.  Montreal  Office 

Senior  Producers:  George  Gorman,  Peter  Cock, 

Quentin  Brown.  Stanley  Moore 

Earl  Valley.  Head.  .Sponsored  Film  Dist.  Div. 

Gerry  Kedey.  Business  Manager 

Tom  Glynn,  Camera  Department  Head 

Rod  Sparks,  Sound  Department  Chief 

William  Gee,  Art  and  .Animation 

Irving  Dooh,  Commercial  Still  Div. 

William  McCauley.  I)ir.  of  Music 

Betsy  .Mosbaugh   Mackay,   Publicity 

Services;  Motion  pictures  and  slidefilms  for 
Canadian  and  United  States  industry.  Govern- 
ment and  education;  sound  and  editing  for 
smaller  producers,  independent  cameramen,  six 
provincial  governments  and  other  organizations 
from  coast  to  coast.  Distribution  department. 
Produced  51  films  in  1951. 

Facilitiks:  Maurer.  Cine-Special.  Bell  &  Howell 
and  Eyemo  cameras:  blimps,  dolly;  250,000 
watts  of  lighting  equipment  with  mobile  genera- 
tor; sound  stage.  Western  Electric  35mm  record- 
ing system,  Maurer  16mm  equipment  and 
six  mixing  channels,  2  Rangertone  syn<hronous 
magnetic  tape  recorder.  16mm  and  35mm  (lub- 
bers, turnlabli's.  disc  re<'ordrrs;  16nmi  optical 
effects  printer;  16rnm  and  35mni  animation  de- 
partment;   stills    department,    extensive    casting 


('.raiclfx   t'ihus:   c<inliiiiicd 

lilr.  music  library  and  staff;  »cri|)t  department 
with  research  librar).  Electronic  service  depart- 
ment. Equipment  sales  division. 

RECENT  PRODl'CTIONS  AND  SPONSORS 

Seujoundlaud  Scene  (  Idiperial  Oil  Limited); 
Challenge  of  the  Lahrudor  ((Jretifi'll  Association 
of  .America);  Something  to  Crow  Ahout 
((^•uaker  Oats  Conq)any  )  ;  Water  on  Tap  (Ca- 
nadian Institute  of  Plumbing  i^  Heating);  Trad- 
ing in  the  \orth  (Hudson's  Bay  Company); 
Carrying  the  Torch  for  Jim  (National  (iarboii 
l^imiled )  :  Packaged  Power  (Aluminum  Lim- 
ited ) . 


Peterson  Productions 
337-9  King  Street  West 

Toronto  1.  I  Intario 

Phone:  EMpire  3-.5.'.10 

Date  of  Organization:  1947 

OFFICERS  AND  DEPARTMENT  HEADS 

S.   Dean   Peterson.  President 

L.  L.   Cromien.  General  Manager 

Stanley   (Clinton.  Dir.  of  PItotog. 

Arthur   H.   Kyle.   Director   Tl    .\ews 

Facilities;  Associated  on  a  production  rental 
basis  with  Sovereign  Film  Studios.  Hollywood, 
Ontario,  Peterson  Productions  maintains  a  per- 
manent creative  staff  of  five;  does  not  operate 
laboratory  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
From  the  Rockies  to  the  Atlantic  (Canadian  Oil 
Companies  Ltd. ) .    Exclusive  representatives  for 
N.B.C.    television    news    and    special    events    in 
Canada. 


Quebec  Productions  Corporation 

57  St.  James  Street  West 

Montreal.  Quebec 

Phone:    Harbour   5168 

Studios:  St.  Hyacinthe.  Quebec.  Phone:  1960 

Date  of  Organization:    1947 

OFFICERS  AND  DEPARTMENT  HEADS 

Rene  Germain.  President 

Paul  L'Anglais.  Fice  President,  Exec.  Prod. 

Paul  Eniile  Poirier.  Secretary 

Richard  Jarvis.  I  ice  President.  Exec.  Prod. 

J.  L.  Trudel,  Studio  Manager 

Oscar  Marcoux,  Sound  Department 

Services:  Production  of  motion  pictures;  sound. 

Facilities:  Cameras,  lighting,  sound  recording; 

cutting  and  projection  rooms. 

RECENT  PRODI CTIONS  AND  SPONSORS 

(  Reference  details  on   recent  productions  & 

sponsors  not  submitted.) 

SllKII.^     FlI.M^     I.IMITKI) 

Toronto   14,  Ontario 

Phone:   LYndhurst  8431 

Date    of   Organization:    1926    (as   Vancouver 

Motion     Pictures.     Ltd.!:     Incorporated     1945 

Oil  KK.KS  AN!)  DEPARTMENT  HEADS 

I.«on  C.  Shelly,  President 

1).  \\  .  Zufelt.  Compt.     Edna  Logan.  Offfice  Mgr. 

Clifford   Bourne.   IaiIi.  Bud   Burrows,   Prod. 

Ernie  Kirkpatrick.  Camera  Depl. 

Services:  16mm  and  35nun  films,  industrial  and 
theatrical;  complete  service  from  writing  to  re- 
lease  prints;    color. 


.S/ii7/cy  t  iliiis:   continued  ■  ' 

Facilities:  16nnn  and  35mm  cameras,  soun 
recording  and  re-recording;  Technicolor.  Ko(L 
chrome  and  Cinecolor  shooting;  editing;  lalior^ 
lory,  16mm  and  3.5mm  black  and  white  relea> 
prints;  creative  staff.  . 

RECENT  PRODUCTIONS  AND  SPONSORS      \ 
.\ow  in  pr'iiluclion:  Canada  Carries  On    ( Serii 
for   National   Film    Board   of  Canada):    des<ri| 
live  film  on  Halifax.   No  productions  in  1951  du 
to  concentration  on  lalmralorv  work. 


Thatcher  Film  Productions 

10  Parkview  Hills 

Toronto    J 3.  Ontario 

Date  of  Organization:  1939 

Leslie  P.  Thatcher,  Owner  and  Producer 

Services:    Producers  of  commercial  and  indu- 

trial  16mm  motion   pictures. 

F.\CILITIF,S:  Cameras,  lighting  and  recordin 
equipment;  art.  animation,  titling,  editing.  N 
laboratory. 

RECENT   PRODUCTIONS   AND   SPONSORS 
Let's  Look  at  Your  J  oh.  Freedom  Is  If  orth  Pre 
tecting   ( The  Toronto  Star  Limited )  :   On  Tou 
I  The  Salvation    \rm\   of  Canada). 


Vega  Films 

770  St.  .Antoine  Street 

Montreal,  Quebec 

Phone:  UMversity  6-3295 

(After  June  1st,  LTNiversity  6-2781  ) 

Date  of  Organization:  1946 

Alan  Moorhouse,  President 

Reginald   V.    Gillman,    Vice  President 

K.  E.  Samuelson.  Scripts 

Services:  Production  of  16mni  motion  picture 
and  35mm  slidefilms. 

Facilities:  8.000  sq.  ft.  of  studio  and  darkroon 
space;  40,000  watts  lighting;  photography,  se 
building,  cutting;  sound  recording  acquired  <■' 
contract:  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS  ! 
The  Vinylite  Story  (Canadian  Resins  and  Chein 
cals  Ltd.);  Management  of  Burns  (Charles  1 
Frosst  &  Co.  Ltd.)  ;  Surgical  Treatment  of  d' 
onary  Artery  Insufficiency  ( Winthrop-Steari, 
Ltd.);  Sceptered  Isle  (for  own  account). 


An  Etlilorial   Stmmiary 
of  the  1952  Proihutioii  Review 
-♦f    In  the  24  pages  of  this  section  now  concluded 
we  have  included   the  detailed   listing  of  9  busi 
ness   and    factual    film    |)roducing    i-ompanies    ii 
Canada  and  143  producers  in  the  I  nited  Stale- 
In  addition  there  is  a  fairly  complete  roster  ■ 
the   principal   branch  oflices  of  the  leading  C" 
cerns  engaged  in  this  business. 

These  listings  comprise  important  details  aboui 
these  companies  submitted  h\  them  for  ihi-  guid 
ance  of  present  and  prospective  sponsors,  'llii- 
listing  of  only  152  concerns  presents  what  »■ 
believe  to  be  as  nearly  accurate  a  representatii'' 
of  the  exijerienced  and  qualified  producti' 
sources  as  is  possible  for  this  |iubli>'atioii  I' 
compile.  Pleas*-  note  special  conditional  listiiig- 
where  companies  have  failed,  after  three  '■ 
quests,  to  suppiv  complete  details.  U 
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BUSINESS    SCREEN     MAGAZINt 


how  modern 

is  your  school? 


Small  or  large,  new  or  old,  your  school  is  modern  only  if 
your  teaching  methods  are  up  to  date.  In  recent  years,  one  of 
the  most  important  educational  innovations  is  the  ever- 
growing use  of  the  Revere  Tape  Recorder 

With  Revere,  learning  is  faster,  more  efficient,  more  enjoy- 
able. Students  hear  their  own  voices  played  back  with  life- 
like clarity  —  detect  their  own  mistakes  more  readily  than  by 
any  other  method.  For  language  courses,  musical  instruc- 
tion, stenography  practice  — in  fact,  for  almost  any  class  — 
the  Revere  Recorder  is  the  most  versatile  teaching  tool  a 
modern  school  can  own!  See  it  at  your  dealer,  or  write  direct 
for  further  information. 

Sensational  New  Revere  Deluxe 

LONG  PLAY  Tape  Recorder 
Miracle  of  Electronic  Achievement 

At  Last!  Developed  after  years  of  electronic  research,  this 
sensational  Long  Play  recorder  embodies  outstanding  fea- 
tures found  in  no  other  recorder    Note  these  advantages. 

ULTRA-LIGHTWEIGHT— The  lightest-weight  and  most  port- 
able of  any  automatic  long-play  recorder 

EXCEPTIONAL  FIDELITY— Superb  tonal  quality  has  won 
praise  of  leading  musicians  and  critics. 

EXTRA-ECONOMICAL  — Records  two  full  hours  of  voice  or 
music  on  .'i-inch  reel  —  using  only  one-half  the  ordinary 
amount  of  tape. 


D 


TAPE     RECORDER 


MODEl  1-500  —  Delu«e,  2-hour  ploy.  Complete  with  microphon*.  rodle 
oHochmenI  cord,  2  reel*  (one  with  lope),  ortd  corryinfl  cot*.  $l7f.$# 

MODEl  Tt-iOO  — 0*lu<a,  with  built-in-radio.  $}H.59 

MOOIL  T-100 — Stondord,  1 -hour  ploy.  Complete  with  microphone,  rodio 
ottochment  cord.  2  reelt  (one  with  tope),  and  corrying  coie.  SliV.M 

MODIl  TR-IOO  — Stondord.  with  bvill-in-rodio.  STOt.M 


REVERE    16mm 

SOUND    MOVIE 

PROJECTOR 


Shows  cducntionnl  films  at  thrir  best.  Bright,  dear  screen  imago  and 
finest  "Thcnlor  Tone"  sound.  For  silent  mo%'io8.  too.  Extremely  simple 
to  set  up  nnd  operiile.  Slip-over  c/ise  holds  nccessorics,  doubles  iis  a 
speaker.  Complete  unit  weighs  only  33  pounds   MJMMI.rjO 


Revere  Camera  Company  •  Chicago  16,  Illinois 


I' KOI)  I  «  TION     RK\  IKW 


Wilding  Names  Jack  A.  Krieger 
Sales  Promotion  Manager 

♦  Jack  A.  KhIKGKU  h;i*  Iwi-ii  iiamril 
advertising  and  sales  promotion 
manager  for  Wii.DINC  I'lcTl  KK  l*RO- 
dui;ti(i\s,  Im:.  He  replaces  |{ol>ert 
E.  Husted  wliu  lias  joined  the  pui>lie 
relations  firm  of  Zurlinden-Orr  As- 
sociates of  Columbus.  Ohio. 

Mr.  Krieger  comes  to  W  ilding 
from  Hichard  1).  Irwin.  Inc..  puh- 
lishers  of  textliooks  in  the  fields 
of  economics  and  business,  where 
for  more  than  five  years  he  was  ad- 
vertising manager  and  director  of 
direct  mail  sales.  He  joined  Irwin 
immediately  following  release  from 
the  army  as  a  Major.  During  si.xty- 
ihree  months  in  the  anti-aircraft 
branch  of  the  coast  artillery  he 
served  as  a  special  service  and  in- 
formation and  education  oflicer. 
•  *  • 

Important  Role  for  Ampro  In 
Premiere  of  "My  Favorite  Spy" 

*  At  the  world  premiere  of  My 
Favorite  Spy,  a  Hob  Hope  feature 
picture,  held  at  the  home  of  Mrs. 
M.  J.  Kuchinka.  in  Hellaire,  Ohio, 
November  27.  two  of  .Ampro  Cor- 
poration's "Stylist"  models  were 
used  to  present  the  fibn. 

Mrs.  Kuchinka  was  the  winner  of 
Paramount  Pictures"  My  Favorite 
Spy  contest  with  her  letter  on  the 
subject.  "V^'hy  1  would  like  to  have 
My  Favorite  Spy  premiered  in  my 
home."  Bing  Crosby  and  Luella 
Parsons  were  the  contest  judges. 

The  picture  was  shown  in  the 
living  room  of  the  Kuchinka  home 
to  approximately  200  guests  in- 
cluding Governor  Frank  Lausche 
of  Ohio,  and  Governor  Okey  L. 
Patterson  of  We.st  Virginia,  and — 
of  course — Bob  Hope.  The  picture 
was  projected  approximately  55 
feet  onto  a  52  x  70  Radiant  screen. 

In  honor  of  the  event  Bellaire's 
mavor  declared  a  holiday,  and  the 
entire  town  turned  out  to  greet 
Hope,  members  of  his  radio  troupe, 
and  screen  stars  Rhonda  Fleming. 
Jan  Sterling.  Gloria  Grahame,  and 
Jerry  Colona. 

Hope's  PBF.MiEBr.,  projected  on  Ampro- 
sounds,  brought  together  (I.  to  r.)  Winner 
Mrs.  M.  J.  Kurhinha:  a  friend  Mrs. 
■fnrlii>n\  ViTi  itleni :  and  Boh  Hope  iit 
■         !  'ri'l\  (see  above t 


JURY    SELECTS    THE    YEAR'S    BEST    PUBLIC    UTILITY    PICTURES 


JlD(;iN(;  Tills  YEARs's  KE.ST  I'lcTUKKs  entered  for  honors  in  the  annual 
selections  made  by  the  Public  Utilities  Advertising  Association  at  Clevelnmi . 
Ohio  on  February  6  were  these  audio-visual  experts:  (pictured  above,  I. 
to  r.)  Lewis  Lash,  president.  Enpleman  Visual  Education  Service;  O.  H. 
Coelln.  Jr..  editor  and  piihlislier  nj  Business  .Screen:  Frank  J.  Ryan,  Cleve- 
land Electric  llluminalinii  Company  and  chairman  of  arrangements;  and 
Patrick     Fay,     staff     director,     DuMont     Television     \etwork     IWABD). 


CAMPUS   FILM  PRODUCTIONS 

cordially  invites 

MR.  BUSINESS  EXECUTIVE* 

to  attend  a  private  screening  of 

That  the  Deaf  May  Speak 

at  our  studios.  161  Remsen  Street.  Brooklyn  2.  N.  Y. 
or  in  your  own  office 

any  time,  at  vour  con\enicnce 


That  the  Dvaj  May  Speak  is  a  new  motion  picliirc  produced  for 
The  Lexington  School  for  the  Deaf.  It  has  been  acclaimed  as 
"the  finest  film  ever  produced  in  tlic  Inini.in  relations  field." 


*  If  e  sinierely  regret  ue  must  limit  this  intitatiun  to  business  exe>  utiles.  Hut. 
ue  hope  other  readers  will  see  the  film  soon,  through  the  facilities  oj  its 
national  distributor.  Ideal  I'ii  tures  Corp. 


Several  New  Members  for  lAVA 

♦  >i-\cral  new  nicmliirs  lia\r  !«■, 
accepted  by  the  I.M)USTRIAL  AuDIij 
Visi  AL  Association,  as  announccl 
by  I).  F.  .Stkinkk,  secretary.  The! 
are  H.  Frank  Brown,  manager  i 
the  visual  aids  department  at  She 
Oil  Co.;  Al.hRKI)  Y.  LyTI.K,  of  ll 
Motion  I'iclure  Department  of  il 
Kaylheon  Manufacturing  Co.,  an 
formerly  a  member;  MARSHALL  ( 
Bahnks.  |iromotion  engineer  of  ll 
Mcriiis  Brothers  Bag  Co.;  Dan 
luHRKsr*!..  assistant  director  i 
public  relations.  Monsanto  Chemic. 
Co.;  and  LtTllKR  Hkkd,  director  < 
motion  pictures,  Johns-ManviI| 
Corporation. 

•  •  •  I 

Beeland  Releases  Two  Rims 

♦  Distribution  will  begin  o 
Charles  D.  Beeland's  Daughter  c 
the  .Stars.  24-minute  16nim  soun 
and  color  film  produced  for  Shei' 
andoab  Valley,  Inc.  The  Atlanl! 
producer  has  also  recently  con 
pleted  Hospitality — L'niiniiled  U\ 
the  Hotel  Roanoke  of  RoanoLj 
Virginia.  This  16mm  sound 
shows  the  hotel's  facilities  for  a' 
lommodating  and  entertaining  coi 

\etition  groups. 

•  •  • 

New  Film  on  Microcast  Techniqi 
Being  Made  by  Aostenal  Labs 

♦  ArSTKNAI.   l.AlidRATURIKS   is  SpO 

.soring    a    new    film    on    niicroca 
techniques   of   precision   castin, 
\eiv  Horizons  for  Industry,  20  mi^ 
color,  is  being  photographed  i 
Dover.  N.  J.  and   Chicago  by  CoW 
man   Productions  in  New  York.  1 
tended  audiences  for  the  picture  a 
industrial   designers,   producli 
specialists  and  professional  school 


Jam  Handy  Organization  to 
Distribute   "Waves  of  Green" 
♦    liiK   J\M    Handy    OrcanizatioH 
will  now-  distribute  ff'ares  oj  Ore' 
through  its  11  regional  dislributin 
centers.    An   estimated   one  niilli' 
|jeople  have  already  seen  this  16ni 
color  and  sound  presentation  of  tl 
origins    and    purposes    of   the   lai 
grant  colleges  and   universities. 
The  film,  sponsored  by  Dexrbi 
Motors  Corp.,  pictures  the  j 
vances  made  by  farmers,  farm  i'  I 
dustries.  scientists  and  farm  edui 
tors    to    improve    the    crops    ai 
livestock   of   .American   farms.    Pr 
viously  distributed  by  the  sponso 
Waves  oj  Green  is  now  available  > 
a   free  loan   basis  to  high   scho" 
c<dleges.  Oange  organizations.  1 
clubs,    service    clubs    and    other   " 
ganizations   in   agricultural   centei 
For    further    information    write 
The  Jam  Handy  Organization.  28i 
F.ast  Grand   Boulevard.   Detroit  1 
Mich. 
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BLSI.NtSs    SCREEN     .MAli.VZI 


"We  a/  Gu^ma  (le^eaAxi^U 

would  like  to  thank  the  following  customers  for  their 

confidence  in  placing  their  valuable  productions  in  our 
hands,  during  the  past  year,  to  make  35mm  THEATRI- 
CAL COLOR  PRINTS  and  Separation  Negatives." 


OPTICAL  PRINTING 

35mm     to     35mm 

35mm     to      16mm 

1 6mm     to      1 6mm 

1 6mn>     to      35mm 

[ff[CTS 

FADES   -    DISSOLVES 
WIPES   -    ZOOMS 

MONTAGES 
16mni   or   35nim 


DARREL  BRADY 

Minneapolis  Moline 

"Havens  of 
Peace" 

PRODUCTIONS 

TITLES 

JOHN  FORD 
PRODUCTIONS 

U.  S.  Navy-Republic 
Pictures  Release 

"Korea" 

16nicn  or  JSmm 

ROLAND  REED 
PRODUCTIONS 

Lutheran  Laymen's 
League 

"Venture  of 
Faith" 

ANIMATION 

GREAT  COMMISSION 
FILMS 

Billy  Graham 

"Mr.  Texas" 

COLOR  or  BLACK  &  WHITI 
16mm  or   35mm 

DUDLEY  PICTURES 
CORPORATION 

GAMA  PRODUC- 
TIONS (MEXICO) 

Republic  Pictures 

Release 
(10  1-recl  short  subjects) 

Mexican  Government 

"This  World  of 
Ours" 

Six  3-reel  docu- 
mentaries 

$iiD[  m  mim 

COLOR  or  BLACK  &  WHIT 

CASCADE  PICTURES 

Community  Chest 

"Chain  Reac- 
tion" 

COLOR 

We  have  been   supplying   the  above 

35mm   COLOR 

KODACHROME    -    ANSCO 
DUPONT 

BLOW-UP  SERVICES  from  16mm  Kodac 

hrome  to  meet 

the  producers'  requirements,  irrespecfi 

ve  of  the  num- 

her  of  prinfs  desire 

d. 

ma  &  WHITL 

Cinema  Research  Corporation 


ISMM    THIATRI   QUALITY 
SIOWUP    PRINTS 

FROM 
I6MM    OIICINALl 


HAROLD    A     SCHEIB.    Pr«ti<lent 

7000   ROMAINE    •    HOLLYWOOD   28.   CALIF. 
HUdion    2-7464 


■  &W      ANSCO    COLOR 
KODACHROMI . DUPONT 

2  OR    1   COLOR 
tfPARATION    NICATIvn 


,x*   ^^., 


\  Researeh  > 


The  Goininercial  Newsreel 


Tt\.*n>  Ta.nm.k  proiidis  the  mnin  ihriiir 
fur  ihii  "slill  life"  jrom  the  cumpan\\ 
neu'  /i/m  "Tunk  Ship"  desiriheil  in  ease 
history  below. 

The  Texas  Company  Films  the 
Complete  Story  of  Modern  Tankers 
Sponsor:   Tho  Texas  Company- 
Titlo:    Tank-  Ship.    19  miii.  color. 

produtetl  !)>   International  Movie 

I'rodiiccrs  Service,  supervise*!  In 

Kiliu  Counselors. 
■¥  Tank  .S/ii'p  tells  the  story  of  a 
modern  oil  tanker,  from  the  draft- 
ing hoard,  through  its  construction, 
launching,  and  operation  as  an  oil 
carrier. 

The  Texaco  tank  ship  "Delaware" 
was  used  as  the  subject  of  the  film. 
.She  is  of  14.(KH)  deadweight  tons. 
513  feet  long,  and  averages  lielter 
than  16  knots  in  speed.  She  like 
her  sister  ships,  known  collectively 
as  the  "Colorado"  type-  -is  distin- 
guished by  the  fact  that  she  can 
carry  up  to  twentv  diflerent  grades 
of  cargo  in  her  tanks.  Her  total 
capacity  is  nearly  four  and  half 
million  gallons. 

The  "Delaware"  completes  the 
1,728-mile  vovage  from  Port  Ar- 
thur. Texas,  to  Bayonne.  New  Jer- 
sey, in  four  and  a  half  days,  and 
make?  an  average  of  a  little  better 
than  two  such  trips  a  month. 

The  film  portrays  a  tvpical  voy- 
age: loading  at  Fort  Arthur,  activ- 
ity at  sea.  and  docking  at  Bayonne. 
It  shows  life  aboard  the  tanker,  and 
gives  the  landlubber  a  good  picture 
of  the  operation  of  these  ships. 

Items  that  one  landlubber  had 
not  realized  before:  that  a  loaded 
tanker  had  thai  little  fri-eboard-  -or 
rode  that  high  going  home  empty: 
that  the  living  (]uarters  of  a  modern 
tanker  for  ')  officers  and  .34  crew- 
men seem  to  be  as  sumptuous  as 
a  floating  hotel. 

Texaco  envisioned  this  film  as  a 
straightforward,  factual  documen- 
tary completely  lacking  in  frills, 
advertising  or  dramatic  overtones. 
The  result  is  pretty  much  along 
those  lines,  except  that  any  film 
about  the  sea  has  an  inherent  dra- 
ma, and  the  producer  has  thought- 
fully made  the  most  of  it  within  the 
limitations  set  forth  for  him.         ^ 


Case  Historii's  and    Release  Data  <iii   IN'ew    HiiKiness  Pirtiinv 


Kelvinotor's    "Magic    Cycle" 
System  Seen  in  Sales  Film 


Sponsor:     Kebinalor     Division    of 

Nash-KeU  inator  Corp. 
Title:    77ic    \taiiir  Cyrlr.   produced 

b\  Kapluiel  C.  WoltT  .Studios. 
♦  7'/ie  \t(iiiic  Cyrle  is  the  name 
Kcl\  inator  applies  to  its  new  auto- 
malic  refrigerator  defrosting  sys- 
tem. The  picture  opens  with  an  e\- 
(•(  llent  cartoDM  inlroduclion  which 
s\nthesizes  the  picture  and  llie  nar- 
ration in  a  way  that  is  reminisceni 
of  some  of  the  outstanding  scene 
transitions  in  Citizen  Kane. 

The    film    goes    on    to    point    out 
some  of  llie  Kelvitiator  firsts  in  re- 


frigeration ajlvances,  and  the  "Mag- 
ic ("ycle"  is  the  most  recent  of  llu-se 
de\clopments.  Then  with  a  c<imbi- 
nation  of  animation  and  live  action, 
llie  picture  de\elops  some  of  the 
problems  inherent  in  getting  a  goofl 
(iefrosling  method.  It  shows  the  de- 
fects in  using  heating  coils  or  in 
liialing  the  refrigerant  willi  electric 
roils.  This  is  a  very  good  build  up, 
and  leaves  the  audience  wondering 
liow  Kclvinator  could  have  solved 
llie  problcMii. 

The  answer  is  in  the  Magic  Cycle 
in  which  the  refrigerant  simply  by- 
passes the  condenser  system  and 
flows  through  the  coils  without  be- 
ii>g  cooled  first.  As  developed  it 
seems  xery  simple,  and  one  wonders 


WHEN  YOU  HEAR  THE  CLAIM 

"as  Good  as  DA-LITE'I 


REMEMBER 

Da-Lite's  12  year  record  of  "first-^"  in  pro- 
jection screen  improvements  has  never  been 
equalled.  Only  Da-Utc  Screens  have  such 
important  feature!-  as 

•  OCTAGON  CASE 

The  Jlat  hack  permit-,  the  fabric  lo  unroll 
from  the  case  without  tonchinf;  it.  Since  the 
fabric  ne\er  rub*  against  the  edges  of  the 
ease  openinp.  it  lasts  longer.  No  round  case 
can  equal  this  non-rubbing:  feature  of 
Ua-Lile's  octafion  case. 

•  GABLE-TOP  LEGS 

.\rrhid  on  tup  like  a  tfahlr  roof,  the  tripod 
leps  on  the  Ua-Lile  DeLuxc  Challenger  can 
\%ithstand  strains  that  would  bend  leg^  of 
conventional  de-^ign. 

•  DA-LITE  CRYSTAL-BEADED 
Fabric  for  Brighter  Pictures 

Because  of  their  superior  light  reflective 
qualities.  Da-Lite  Crystal-Beaded  Screens 
are  preferred  by  many  of  the  most  critical 
projectionists — visual  educators,  lecturers, 
and  industrial  film  users  as  well  as  advanced 
amaleur-i.  The>  are  made  better.  Here*-*  whyl 

A.    Three  opoque  coolingi. 

6.  Non-iagging,  non-crocking 
fabric  of  uniform  weave  ancP 
highest  teniile  strength. 

C.  Highest  qualify  Pyronylin 
facing. 

D,  Cooting  fuses  beads  to 
Pyroxylin. 

C.  Da-Lite  Cryitoi  Beads  for 
moximum  brightness. 

YOUR  DIALER  HAS  DA-LITE 
SCREENS  FOR  EVERY  NEEDI 


The  Screens  EXPERIENCE  Bt 
—famoui  for  quality  since  1909 


The  DeLuxe  Challenger  ® 

can  b«  lal  up  quickly  and  eailly.  Foldt  com. 
poctly  for  eoiy  ilorogo,  Moderoteiy  priced. 
Avaiiablo  in  iquoro  and  roctongulof  tizei  from 
30"  «  40"   llirauah   70"  «  70". 


Send ^^x  FREE 

Da-liie  Cryilol-Beoded 
jcreen  fabric  end  copy  of 
helpful  brochure  "Plonnir^g 
for    Effective    Projection 


\.vkkiAjJ^ 


DA-LITE  SCREEN  COMPANY,  INC. 


3  703  N.  Puloihi  Doait  ■  Chicago  19,  illinoil 
I'Icjsc  send  1-KKK  sample  Of  Ua-Litc  Cryslal-Br.idcd 
screen  fabric  and  your  brochure  "PlinninR  for  Kffec- 
iivc  Projection." 


/^TrFfmr^ 


uli\  no  one  else  thuuglil  i>l  It  fir<  \ 
Then  a  series  of  four  tests  ai  < 
shown  which  compares  the  ne 
Kelvinator  system  lo  the  niethoc 
used  by  fithcr  defrostitip  systett 
and  in  eadi  of  the  tests  Ki-Mtiali 
shows  a  marked  advantage. 

Another  point  develope<l  i)y  ih 
picture,  and  put  in  no  douiit  to  e? 
plain  to  Kelvinator  dealers  an 
salesmen  why  Kclvinator  has  n< 
been  im  the  niarkel  earlier  w  ith  a 
automatic  defrosting  system,  ig  th 
explanation  that  l>cfore  this  was  n 
leased  for  general  public  consuni| 
tion.  a  thousand  models  of  the  ne' 
autoiiialic  defrosting  Kelvinat< 
were  built  and  used  in  homes,  an 
then  the  bugs  ironed  out  of  tho< 
systems,  and  an  additional  tw 
thousand  thoroughly  tried  out  b< 
fore  all  the  new  Kelvinator  mode. 
Here  equipped  with  the  autofnali, 
defroster. 

An  interesting  side  light  on  th 
making  of  this  picture  is  that 
was  rotiipleted  in  five  weeks  froi; 
the  starting  date,  with  the  aniitii 
tion  being  turned  out  in  a  nigl. 
and  day  marathon  in  three  weekr. 
The  film  certainly  does  not  belra 
^in\  hurry  in  its  production.  Thi 
27  minute  color  film  is  primarily 
dealer  and  salesmen  training  pic 
lure  for  Kelvinator.  but  it  will  b 
used  as  a  cotisumer  sales  aid  i. 
rniitn    cases.  I 

New  Color  Film  Ready  fo  Show 
Model  Railroad  Hobbyists 
♦  llong  ihe  Right  of  If  ay.  a  I6mr; 
color,  sound  movie  on  the  hobby  o 
scale  model  railroading,  has  juf 
been  produced  by  Modkl  Railkoa 
Mag\zine.  Miluaukee,  Wisconsir 
and  is  ready  for  distribution. 

The  21-minute  film  descril)es  th 
hobby  of  model  railroading  am 
follows  the  progress  of  a  tvpics 
model  railroad  hobbvist  througl 
the  stages  from  an  interested  on 
looker  to  the  operator  of  a  modf 
railroad  "empire."  It  has  scenes  o 
many  t\  pes  of  locomotives  and  roll 
iiip  slock  and  action  shots  of  tnod* 
railroad  activiu  on  club  and  privat 
layouts. 

It  also  depicts  the  growth  of  th 
hobby  from  4.0(K)  hobbyists  in  193 
lo  more  than  2(M).tMMl  todav.  in  a 
walks  of  life.  Il  shows  the  ituhistr 
now  embracing  more  than  15(1  man 
iifacliircrs.  competing  for  sales 
the  model  railroad  market,  an" 
making  jobs  for  thousands  of  em 
ployes. 

Prints  are  available,  for  transpot. 
tation  costs,  for  showing  to  sclioob 
clubs,  service  and  church  organiia 
tioiis,  from  the  Film  Bureau.  Modf 
Hailroader  Magazine,  Milwaukee  3 
\\  iMiinsin.  ': 
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BUSINESS    SCREEN    MACAZINI! 


FORDEL  FILMS 


PRODUCTION-  ^/S3 


SCENE 


TAKE 


16mm.  color-sound 


JSow  eng.ag.ed  in  making  our  i 53rd production 

(Name  of  Client  on  request) 

Expert  personnel  and  every  facility  for  making 

EDUCATIONAL  •  MEDICAL  •  SCIENTIFIC 
PROMOTIONAL  •  INSTITUTIONAL  •  TELEVISION 
MOTION      PICTURE      PRODUCTIONS 

A^oy  we  "s/afe"  you  for  additional  information  without  obligation? 


FORDEL     FIL 

1187      University      Avenue  New      York      52,     N.     Y. 

Telephone    LUdlow  8  5100      •      Cables    Fordelabs,  N    Y 


s 


:   rKiiin  I  rioN    h k\  ikw 
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BUSINESS  SCREEN  EXECUTIVE 


Stewart  New  TDC  Represenfotive 

♦  Jack  Stewart,  formerly  sales 
manaper  of  OfTuial  Films,  has 
joined  Three-Dimension  Com- 
pany as  eastern  represenlalive.  He 
will  eall  on  plioto-iraphic  and  vis- 
ual education  dealers  throughout 
the  eastern  stales  in  support  of  the 
TDC  line  of  slide  and  filmstrip  pro- 
jectors and  accessories.  Mr.  Stewart 
will  also  work  with  TDC's  eastern 
distributors  to  maintain  additional 
liaison  with  the  company's  offices  in 
Chicago. 

♦        •        » 

Du  Pont  Promotes  W.  Allan  Toft 

♦  W.  Allen  Taft  has  been  ap- 
p<iinted  assistant  district  manager 
of  the  Uu  Pont  Company's  Chicago 
sales  office.  Formerly  assistant  man- 
ager of  the  photo  products  depart- 
ment of  the  company's  Parlin,  N.  J. 
plant,  he  will  assist  Robert  K.  Per- 
rine,  manager  of  the  Chicago  office. 

Mr.  Taft  has  been  with  I)u  Pont 
since  his  graduation  from  Massa- 
chusetts Institute  of  Technology  in 
1935.  Besides  experience  gained  in 
the  Parlin  photo  products  plant,  he 
has  worked  in  the  company's  Gibbs- 
town,  N.  J.  explosives  plant  as  well 
as  their  special  products  division  in 
Wilmington,  Del. 

*        *        • 

Knudsen  Joins  S.V.E.  Sales  Staff 
♦  Al  Knudsen  has  joined  the  sales 
staff  of  the  Society  for  Visial 
Education,  Inc.,  of  (^hii'ago.  ac- 
cording to  an  announcement  by 
John  C.  Kennan.  vice  president  and 
director  of  sales. 

He  is  a  grarluate  of  Iowa  State 
Teaihers  College  and  was  formerly 
with  (>eneral  Mills.  Inc..  in  a  sales 
adjustment  capacity.  He  will  con- 
tact photo  and  audio-visual  trade 
in  the  midwest. 

Al  and  his  wife  .ind  daughter  re- 
side at  Tinlcy  Park.  111.  He's  rather 
a  busy  fellow  about  the  village  for 
he  holds  the  office  of  mayor  of  this 
new  community  southwest  of  Chi- 
cago. 


RCA  Announces  Field  Assignments 
♦  Niii.'Ic.M.  lie!.!  >alcs  ai.p"inlin(-nl>. 
inxolving  promotions  or  ad.lition> 
to  the  field  staff,  were  announced 
at  the  aimual  general  sales  meeting 
of  lU.A  Kn(.inkkri\(;  Pkouucts  De- 
i'vhtmknt  recently  in  (iamden.  N.  J. 

Among  those  names  were  R  I.- 
Donahue,  Cleveland  and  K.  M. 
Keating.  New  York,  for  visual 
equipment;  and  J.  V.  Leahy.  New 
York,  for  film  recording.  At  the 
same  meeting.  '^2  salesmen  were 
named  members  of  the  dcpartnienl  s 
Sales  l^-aders  Club  for  exceeding 
quotas  during  1951. 

F.xpanded  product  lines,  includ- 
ing Kt.A's  new  magnctic-t\i)e  16mm 
sound  projector,  indicate  that  1952 
will  be  a  good  sales  year. 


Frank  B.  Rogers,  Jr.,  Heads  Sales 
for  Reeves  SoondcrafI,  New  York 

♦  iuwk  U.  id". Kits.  Jk..  iormcr 
vice  president  of  the  Ampro  Corp.. 
has  joined  Reeves  Soundcraet 
CoKl".  as  vice-president  in  charge  of 
sales. 

Sales  of  the  complete  Reeves  line 
of  sight  and  sound  c(]uipmcnt  arc 
now  under  Mr.  Rogers'  supervision. 
This  includes  recording  discs  and 
tapes.  Magnastri|X!.  picture  tubes 
for  television.  Air  Design  trans- 
formers. Bergen  «ire  rope  prod- 
ucts, and  Light  Metal  Alloy  draw- 
ings, spinnings  and  stampings. 

Reeves  Soundcrafl  is  now  under- 
going a  planned  expansion  pro- 
gram, of  which  Mr.  Rogers'  ap- 
pointment is  a  part. 


Convenient  Everywhere 

NEW  YORK,  NY. 

Pterltsi     film     P'OC,     Corp 
De    Lui*    LdborAtoriei 

Pdthc     L«boraloritt 

Mov!*l4b    Film    Labt 

Fordel    film   Labi 

Cincgue   Coloffilm    Labi 

FT.   Lit.   N.    J. 

Coniolidatcd    Film    Indt- 


CHICAGO.    ILL. 

Chicago    Film    Lab. 

Creic«nt    Film    Labi 

Ideal   Pictures  Cofp 

Wilding     Picture     Prodi 

OAK    PARK.    ILL. 

Atlat    Film    Corp 

DETROIT.    MICH. 

Jam   Handy  Organiiation 

ST.    PAUL    MINN. 

R*  d     H       Pay     Film     Indi 

KANSAS  CITY,   MO 

The  Calvin  Company 

CLEVELAND.    O 

Motion    Picture    Prodi 

DAYTON.     O 

WrightPatterion      A  F  B 
Film    Aiiociatei 


ATLANTA.  GA. 

The    Diltributori   Group 

DALLAS.    TEXAS 

Southweit     Soundtilmi 


HOLLYWOOD.     CALIF 

Peerleis    Film    Proc.    Corp 

Acme     Film     Labi. 

Columbia  Picturei  Lab. 

Consolidated    Film    Indi 

Hollywood    Film    Ents 

Pathe    Laboratories 

Teleliim,    Inc 

BURBANK.    CALIF 

CintCO'o'     Co'porarion 

SAN   FRANCISCO.  CALIF 

W     A      Palmer    F.lmi 

PORTLAND    ORE. 

Sa-yer  s      Inc 


TORONTO.  CANADA 

Peerless     Laboratories 

LONDON.    ENGLAND 

Peerless    Film    Proceising    Ltd 

BRUSSELS     BELGIUM 

Leborr  .ne 

BERNE.   SWITZERLAND 

Schwari    F-imtechnik 

SYDNEY.    AUSTRALIA 

Hai-ard  C    Par.sh 

MEXICO  CITY.   MEXICO 

Jach    Smith    e /o    '  Tepeyac 


EERLESS 


mm  lUAimtNi 


IS  AVAiLAUt  mom  coast  to  coast 

Peerless -treated 
film  gives  you... 

3  great 
advantages 

1 .  Moisture-stabilized  — 
not  "green"  or  brittle 

2.Toughened  —  to  resist 
scratches  and  wear 

3. Lubricated  —  to  ease  projection 

"Peerless-treated 
prints  screen  better 
ond  last  longer." 

Writ*  for  fr**  lilsralur* 


EERLESS 

niM  PROCESSING  CORPOIUTION 

Its  WEST  44TM  STtECT.  NEW  YOIK  M,  NEW  YMK 
*S«  SEWARD  STREET,  HOllYWOOO  31.  CALIFORNIA 

CompUu  Aim  d(ttribiiti.ii  Mrvking  and  elh«e 
tputM  MfvicM   I.  .M   pniitun  and  dhtribuMra. 


Mark  I .  Maktin,  Jk. 

Mark  T.  Martin,  Jr.  Becomes 
Ross  Roy  Vice-President 

♦  Mark  T.  Martin,  Jk..  «' 
known  midwestern  advertising  ma 
has  liecn  made  a  vice-president 
Ros.s  Roy's  Chicago  ofTice.  Thouj 
he  v\'ill  operate  from  Chicago,  h 
work  will  be  closely  connected  wi 
the  agency's  headquarters  in  D 
troit  and  its  other  branches  in  N« 
York  and   Hollywood. 

A  graduate  of  St.  Louis  Univ« 
sity,  Mr.  Martin  started  his  bu: 
ness  career  with  the  Des  Main 
Register -Tribune.  Later,  he  w 
with  the  Gardner  .Vdvertising  C 
of  St.  Louis  and  Washington. 
•        #        • 

John  W.  Morrisey  Joins  Staff  of 
Allen  B.  DuMont  Laboratories,  In 

♦  John  W.  .Morrisey.  who  has  e 
tensive  experience  both  as  a  sal 
executive  and  an  electronics  en( 
neer.  has  joined  the  staff  of  t 
television  transmitter  division 
.•\i.LEN  B.  Du  Mont  Lauoratoris 
Inc..  as  a  sales  representative, 
has  been  announced  by  James 
Timri'E.  division  sales  manager. 

For  three  years,  Morrisey  w 
director  of  sales  and  engineering  i 
the  Automatic  Projection  Corpol 
tion  and  prior  to  that  was  sal 
engineer  for  General  Electric  X-P 
Ciir|)oration  and  assi.stani  manag 
of  that  organization's  Buenos  .\ir 
branch.  For  five  years  he  was 
engineer  for  National  Broadcast! 
(!onipan\  a.ssigned  to  liaison  wo 
with  aflilialed  stations  in  slandai 
izing  operating  procedures  ai 
etjuipment. 

He  is  well  known  as  a  private  ( 
suiting  engineer  for  industri 
plants,  schools  and  hospitals, 
has  written  extensively  for  techi 
cal  iiiiblications  in  the  engineeril 
ti.ld. 

e  •  • 

Cornell  Names  Ad  Monager 
♦  .^\\i  J.  Kki  M1IOI.Z.  formerly  wi 
Olfsel  Reproductions.  Inc.,  h 
joined  CoRNEI.1,  FiLM  Co.  as  ■ 
\erlising  manager. 
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BUSINE.SS    .SCREEN    M.AGAZIJ 


A    COMPLETE 
VISUAL    EDUCATION 
I.  SERVICE 


•  TV  Spots 

•  TV  Shorts 

•  TV  Package  Shows 


•  Motion  Pictures     •  Training  Manuals 

•  SlicJe  Films  and  Booklets 

•  Art  and  Photography 


I'H  on  I    I    T  I  II  \       It  k   \   II.  M 


Men  Wh(»  Make  Picdires 


William  Forest  Crouch  Heads  TV 
Department  for  Sound  Masters 
♦  William  luiu:>i  Cjioii.ii.  mo- 
tion picture  protlucer-direi-tor.  has 
joined  Sot  nd  Mastkrs.  Inc.,  as  ex- 
ecutive producer  of  a  iiewlv  organ- 
ized television  film  deparliiienl.  il 
was  announced  l>v  IIakolii  K. 
WoNDSEL,  president  of  the  company. 

Mr.  Crouch  has  produced  and 
dire<-ted  more  than  2tM)  films  for 
television  during  the  past  three 
vears,  ranging  from  .spot  commer- 
cials to  half-hour  programs.  Prior 
to  that.  Mr.  (Irouch  was  executive 
producer  of  Filmcraft  Productions. 
where  he  made  more  than  500  musi- 
cal shorts  and  a  number  of  longer 
films  for  l)i>th  theatrical  and  non- 
theatrical  release. 

With  this  new  division,  set  up 
specifically  for  TV,  Sound  Masters. 
Inc.,  is  equipped  to  do  toi)-flight 
television  film  work  in  addition  to 
their  regular  non-theatrical  and  in- 
dustrial  films. 


J.  A.  Love  and  J.  B.  Lalley 
Enter  New  York  Producing  Scene 
♦  Ja.mks  a.  L(i\k  and  John  B.  Lal- 
ley, formerly  with  Cineffects  Pro- 
ductions, recenti)  established  a  new 
film  producing  company  in  New 
York  at  3  East  57th  St.  Lali.ey  and 
Love,  Inc.,  is  a  wholly-owned  corpo- 
ration and  has  been  established  to 
produce  television  commercials, 
package  television  programs  and 
indu.strial  motion  pictures. 

Mr.  Love,  president  of  the  firm, 
has  been  in  the  motion  picture  and 
television  producli<m  field  for  more 
than  14  vears.  He  was  production 
director  for  Cineflcits  Productions, 
chief  film  editor  {or  Princeton  Film 
Center:  he  spent  four  years  with 
the  motion  picture  unit  of  the  I  .S. 
Coast  Guard  during  \Xiirld  War  II 
and  was  with  Warner  Bros,  for 
three  years. 

Mr.  Lalley.  secretary-treasurer, 
has  gained  more  than  ten  years  ex- 
perience in  the  film  and  television 
field  as  sales  manager  at  Cineffects 
Productions,  sales  and  publicity  di- 
rector at  the  Princeton  Film  Center. 


Paul  deFur  and  David  Osborn 
Appointed   to  Transfilm  Staff 

♦    lllVN^IILM    Im  ulll'lll!  M  1  II  i.f   \i-U 

^  ork  has  announce<l  the  appoint- 
ment of  Pai  L  deFi  It  as  manager  of 
lelevision  sales.  During  ihe  last 
ihrcc  \ears  he  has  produci-d  sonic 
.500  lixc  and  filmed  television  pro- 
grams, incluiiing  a  series  over  CBS 
»ilh  Bill  Leonard. 

Before  heading  up  liis  own  jiru- 
(luction  unit.  Mr.  di'Fur  was  with 
llic  J.  Waltkh  Tiiomi'son  Company 
as  radio  and  tele\  ision  producer  on 
the   Ford  account. 

Another  appointment  announced 
I>v  the  New  ^  ork  film  cimipan)  was 
that  of  David  D.  Osmokn.  who  was 
luinied  direclor  of  pul)li('  relations. 
Mr.  Osborn  was  forincriy  with  I'hil- 
co  Television  Broadcasting  Com- 
pany and  the  Earle  Ferris  Company. 


Sherman  Price  Named  N.  Y.  Sales 
Manager  for  Princeton  Film  Center 

♦  MH.KMV.N  I'uii  K.  wrilir.  dircrlof 
and  producer  of  industrial,  educa- 
lional  and  Iclcxision  films,  was  re- 
crnllv  appointed  New  ^  ork  sales 
manager  of  Pkinceton  Film  Cen- 
TKlt,  iNr:.  Active  in  the  audio-visual 
field  for  more  than  17  years,  Mr. 
Price  until  rei-enllN  was  prcsidcril 
of  'Pklkthan,  Inc. 

Mr.  Price  pioneered  in  llic  dc\ci- 
opnieni  of  a  new  use  for  a  familiar 
medium  In  introduiing  '"discussion 
(ilnistri|)s""  to  adult  and  conununit\ 
group  audiences  intrested  in  eco- 
nomic and  social  problems.  During 
WciriTTWar  II  he  produced  and  dis. 
Iriliutcd  a  nundier  of  widely  shown 
public  information  films,  including 
Fight ing  the  Firebomb. 


Jesse  W.  Greenlief 


Greenlief  to  Direct  Chicago 
Sales  Operations  for  Jam  Handy 

♦  New  (lirec  tor  of  TiiK  Jam  H  w 
Okcamzation's  sales  operations 
the  Chicago  area  will  be  Jesse  ' 
Greenlief,    who    recently    join 
the  company.    Mr.   Greenliefs  p 
vious    positions   have    been    that 
assistant   general    sales   manager 
Remington  Rand  and  vice-presidi 
of  Gray  Audograph  Corp.,  distril 
tors    of  electronic   recording  equ 
ineiit   in  (ihicago. 

Jerry  Fairbanks  Sets  National 
Television  Distribution  Division 

♦  Auginenling  its  produttion  a 
sales  departments.  Jkkry  Fairban 
Productions  has  announced  pla 
to  create  a  large  new  national  d 
tribution  division  to  service  tele 
sjon  outlets  and  sponsors. 

To  be  headed  by  Rm.ph  C\ 
tell,  vice-president  and  genei 
manager  of  the  Fairbanks  firm,  I 
new  division  not  onlv  will  distribii 
Fairbanks  video  programs  but  tli" 
produced  bv  other  companies. 

The  producer,  in  a  joint  a 
nouncement  with  Official  Filv 
has  also  revealed  the  complete  sep 
ration  from  the  eastern  sales.d 
tribution  organization.  Offici 
wliich  has  been  the  sales  agency  f 
a  number  of  Fairbanks  films  sin 
the  split  of  the  two  corporatio 
last  year,  is  returning  all  product- 
the  produi'er  in  accordance  with  ; 
agreement  reached  between  fa 
banks  an<l  Vi  illiam  Goodheart.  pr> 
idcnl   of  Oflicial. 

McGraw-Hill  Names  Sales  Chief 
Modern  Talking  Picture  Sh 
ICE.  one  of  the  largest  dislribuln 
agencies  in  the  commercial  fil 
field,  will  handle  print  shi|)ment  ar 
inspection  for  the  new  Fairban 
division   through    its  29   excliang' 

♦  David  Leake  has  been  appoint' 
sales  manager  of  the  Text-Fm 
Department  of  McGraw-IIh 
Book  CfiMPANY.  Mr.  Ix;ake  li 
been  a  College  Department  Travel 
for  McGraw.flill  for  five  years  ai 
was  formerly  with  Benton  &  Bowb 
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Ill-I\KSS     SCRKKN      MV(;AZI> 


AVA    Holds    Midwinter    Meet 
i  Edgewater  Park  On  the  Gulf 

[  The  inidwiiitfr  iiiefting  of 
lie  -National  Aidio-Vi.sl al 
ssociATioN.  Ill-id  at  thf  Ktlgp- 
laler  (iuif  Hotel  at  Ldgewater 
|ark.  Mississippi.  Jamiarx  31. 
I'bruary  !  and  2.  was  well  al- 
Inded,  enJDvaldc  and  prufil- 
!)le,  aerordinf;  to  Don  W  iiitk. 
et'utive  vice-president. 
Frotti  the  get-ae<]uainted  par- 
on  Thursday  to  the  haMi|uet 
iturday  evening,  the  program 
as  filled  with  interesting, 
[artical  material  that  included 
I'lnonstralions.  sales  training 
ssions.  discussions,  the  screen- 
g  of  films,  audio-visual  sel- 
le,  and  the  outlook  for  the 
|ture. 

I  The  uelcoine  was  given  bv 
EitsciiEL  Smith,  of  Herschel 
nith  Co.,  Jackson,  Miss.,  the 
neral  chairman  of  the  nieet- 
g.  Nathan  I).  Golden,  di- 
clor.  motion  picture  and 
lotographic  products  di\ision. 
itional  Production  Authority, 
ashington,  I).  C.  talked  upon 
lie  Outlook  for  .Vudio-V'isua! 
{(uipincnt  Manufacture."  A 
lies  training  session  was  con- 
icled  hy  Prof.  John  C. 
IICKNKK.  Distributive  Kduca- 
m  Department.  Indiana  I  ni- 
rsity,  Bloomington. 
The  sound  slidefilms  l.ft  Me 
ve,  and  Those  First  Feu  Min- 
es, together  with  the  fibn. 
ou  to  Make  Your  Sales  Story 
•U,  were  interesting  highlights 
the  program. 

\-\  e<|uipnient  manufactur- 
1  were  well  represented.  I'art 
Friday  morning  was  reserved 
r  sales  meetings  of  dealers 
d  distributors  of  16mni  pro- 
:iors. 

The  board  of  directors  met 
nuarv  M.  Announcements 
ncerniii;;  tlic  1952  National 
stitute  for  Audio-Visual  Sel- 
ig  were  made  by  Adolimi 
ERTllKiMKR.  chairman  of  the 
stituti-    Hoard    of    (jo\ernors. 

:bruary  2. 

•        •        • 

aining  Directors  Meet 

The  !>th  Annual  (ionference 
the     American     Society     of 

aining  Directors  will  be  hebl 
arch  12.  I.'i  and  II  at  French 
rk,  Indiana.  TIK)  participants 
e  expected  tu  attend. 


SPLICES  NOT  HOLDING? 

Try 

Jelrona  All-Puipose  Cement! 


Writt   lor   jrte   Mmp/« 
Camvro  Eqalpm«Rt  Cempany 
1400  Broodwoy.  N.  Y.  19.  N.  Y. 


MAXIMUM 

PICTURE 

BRILLIANCE 

REALISTIC 
SOUND 

PREVENTS 

FILM 
DAMAGE 

LIBERAL 
GUARANTEE 


N'cw  developments  in  optical  design 
give  maximum  picture  brilliance  .  .  . 
.tssure  a  sharp  image  over  the  full 
picture  area. 


Tailored  amplifiers  provide  abundant, 
realistic  sound  .  .  .  five  different  pro- 
jector-speaker combinations  are  avail- 
able   to   meet   any   audience   situation. 


Victor's  exclusive  film  trips  avoid  costly 
film  damage  .  .  .  eliminate  film  breakage 
and  rethreading  by  stopping  projector 
instantly  in  case  of  film  emergency. 


\ictor  projectors  are  fully  guaranteed 
.igainsi  defective  materials  for  life  and 
workmanship  for  a  period  of  one  year. 


I'/i/or  proicclorf  are  atiiilable  in  three 
popular  moJels  —  Soiereig",  Uicorl  ami 
LileW'eighl  Sr,  —  each  Jeiigncd  lo  meet 
the  critical  rec/uirements  Jor  film  shou- 
i'tfif  in  tchooh,  hutiiiets,  inJuilry, 
churches,  inslilulioHt  and  homes. 


J 


YOUR  FILM 

PROGRAMS  WILL  BE 

DEFINITELY  BETTER 


WITH    A 


VICTOR  PROJECTOR 


You  can  be  certain  that  \our  films 
will  be  shown  most  eflfcclively,  that 
they  will  be  safe  from  damage 
and  that  you  will  get  hundreds  of 
hours  of  uninterrupted  projection 
when   you    use    a    \'tctor    Projector. 


"27-SECOND 
THREADING" 

STURDY 
DEPENDABLE 

NATIONWIDE 
SERVICE 


Simple,  "27-second  threading"  is  so 
ca^y  even  a  child  can  master  it 
quickly  ...  a  Victor  proictior  can 
be  completely  set  up  for  operation 
in  less  than  two  minutes. 

Quality  workmanship  and  maicriaK 
make  N'icior  a  leader  for  stunline%s 
and  dependability  .  .  .  tliou>and\  of 
N'ictor  projectors  have  been  in  loo- 
stani  use  for  lU  lo  1)  years  or  mure. 

Victor's  nationwide  service  organiza- 
tion offers  fast,  cionomiial  aiicniion 
thus  assuring  \f>u  adilevl  \rars  of  de- 
pendable,   trouble-free    performaiHe. 


Phone  or  write  to  your  Victor  Uisirihutur  or  lo 
Depl.  BS-37,  ViiTo*  .Xmsiathi.kapii  C'o«r««A- 
TM)N,  Davenjiort,  Iowa,  for  complete  int'omutioii. 


//r/c/A.  //^///////of/rf//j//  y /jr///j/Y////w 


DAVENPORT.    IOWA 
NCW    YORK— CHICAGO 
Oiifribvrori  TkrwfkMf  >k«  MTwM 


^ 


IIIIIU)  KDIIIoN  Id    nil.  IMil  \  OF  IKMNINt,  FII.M>  NOW    \\  Mi  Mil  F 
*  The  Third    Edition   of  The   Index   of  Training  training  and  vocational  claMroom  use  is  now  avail- 

Films,     widely-used     and     authoritative     reference  able.    Nearly   2800  title.*  are  liste<J.  together   with 

lilting   all    free-loan,    rental    and    low-rost    purchase  complete  sources.    Tiir    Indf.X    lists  at   onlv    52.00. 

-ound    films   and    ••lidffilins   avail.ible    for    indu«tri:il  Order  todav   from   III  sfNtss  ScrkFN.  Chicago  11. 


C%     no  tfA  ■«  t    ,-•*,! 


USDA  Reports  Considerable 
Film  Activity  during  1951 
♦  riu-  I  .  >.  |)c|iarliiu'iit  of  Agri- 
iiiituri-V  iiiiilioii  iiiclurc  scrx  ice  rt'- 
ccntly  ri-porlcil  mi  llie  (lislriliulion 
of  its  films  during  1951.  At  year's 
end.  12,702  prints  of  173  suhjprts 
were  in  circulation.  A  lolal  nf 
132..SH  sirc-nings  of  ISDA  lilms, 
uith  attcmlanrt-  iif  K.()0K.I20  ua.< 
reported  during  the  year.  Consider- 
able additional  attendance  was  un- 
reported and  no  information  is 
available  on  the  audiences  \ie\ving 
the  thousands  of  purchased  prints 
nor  on  the  numbers  viewing  the 
hundreds  of  televised  showings. 

.Analysis  of  reports  from  the  74 
cooperating  film  libraries  shows 
that  the  following  ten  films,  in  or- 
der, were  the  most  [Mipular  on  the 
basis  of  the  greatest  number  of 
showings  per  print:  Smokejumpers. 
Somethinii  You  Didn't  Eat.  Every- 
man's Empire.  Fire  Bandits  of  the 
Cotton  Crop.  Realm  of  the  If'ild.  A 
StepSaiinf;  Kitchen,  Battlinji  Bru- 
cellosis, Adventures  of  Junior  Rain- 
drop. The  Forest  Ranger.  There's 
More  Than   Timber  in   Trees. 

Thirteen  hundred  and  seventy- 
five  prinU  were  sold  during  1951 
as  compared  with  1,619  during  the 
previous  year.  Contributing  to  the 
drop  was  the  withdrawal  from  sale 
and  circulation  of  2H  obsolete  sub- 
jects, mostly  black  and  white.  .Most 
films  withdrawn  were  released  dur- 
ing the  late  thirties  and  had  served 
tlieir  usefulness  in  programs  of  the 
department. 

The  ten  most  popular  films  in 
sales,  in  the  order  shown,  were: 
The  River,  Realm  of  the  ff'iU.  A 
Tree  Groiis  for  Christmas.  A  Heri- 
tage ff'e  Guard.  Meats  uith  Ap- 
proval. .Soil  and  Water  Conserva- 
tion, Erosion.  Topsoil,  The  Life  of 
Plants,  Everyman's  Empire. 

•  •  • 

Veterans  of  Foreign  Wars  Screen 
Story  of  Activities,  Achievements 
♦  There  isn't  a  bit  of  ■•make  Ih-II.s,' 
in  the  new  16mm  sound  film  Some- 
thing to  Be  I'roud  Of.  with  which 
the  Veterans  of  Foreign  Wars  will 
tell  the  nation  about  the  activities 
and  achievements  of  the  Vf'Vt  na- 
tional home  at  Katon  Rapids.  Mieh. 
Prfiduced  in  Kodachroriie  bv  TllK 
Jam  Handy  Orgamzatio.n.  the  film 
tells  the  actual  story  of  a  son  of  a 
World  War  I  veteran.  It  pictures 
his  boyhood  at  the  VF\X'  home  and 
his  development  into  a  citizen  de- 
voted to  his  h<mie.  community  ami 
countrv. 

All  "actors"  in  the  picture  are 
real  persons.  Frank  Bonta.  veteran 
of  Pacific  combat  with  the  Navv  in 
World  War  II.  plays  himself  as  the 
background    of    his    life    at    F.atoii 


SA 


Whals  New  in  Factual  Films 


I'alls  is  re-enacted.  Small  boys 
now  li\ing  in  the  VF^'  national 
home  play  the  jiart  of  iSoiita  and  his 
brother  during  their  first  years  in 
the  home.  Scenes  in  the  picture 
were  filmed  at  Katon  F'alls  itself. 

Backgrounds  of  Pacific  battles  are 
shown  when  vouiig  Hontas  ex|x-ri- 
eiHC-.  (luring  World  War  II  are  pic- 
tured. The  stor\  returns  to  Katon 
Kapids  where  the  young  man  de- 
cides to  propose  marriage  to  the 
girl  he  met  while  attending  Albion 
College.  The  actual  marriage  is  then 
re-eria<ted. 

Somi'/hing  to  Be  I'roud  Of  has  a 
running  time  of  28  minutes.  To  be 
distributed  to  VFW  state  depart- 
ments, the  film  will  be  made  avail- 
able to  all  local  posts.  It  will  also 
be  shown  to  the  general  public  by 
direct  projection  and  television. 


Warner  Company  Presents  Color 
Film  in  New  York  Fashion  Prevue 

♦     W  AHM.It    lino  III  I   US    CoMl'XNY, 

manufacturers  of  bras,  girdles  and 
foundations,  presented  its  new  fash- 
ion film  Figures  Are  Fashion  at 
Town  Hall  in  New  ^  ork.  last  month 
before   an    audience   of   2.tKM). 

This  film  is  the  first  of  its  kind 
to  be  released,  and  is  expected  to 
find  most  receptive  audiences.  Il 
deals  with  the  ways  and  means  of 
hgure  grooming  and  its  importance 
to  fashion  for  all  women  regardless 
of  age  or  figure. 

In  New  York,  seeking  inspiration 
for  her  annual  fashion  show,  a 
)oung  stylist  funis  the  pattern  for 
a  new  approach  among  the  interiors 
at  the  city's  .Art  Museum.  High- 
lighted   with    Warners    spring    line 


What's  the  style  of  your  hat? 


Recently  we  were  asked  to 
wear  the  raiiroader'.s  hat— 
and  the  result  is  a  compel- 
ling 33  -  minute  narrative 
drama  focusing  on  the  mo.st 
vital  possession  the  Penn- 
sylvania Railroad's  Main- 
tenance of  Way  worker  has : 
His  Life. 

The  Pennsy's  only  in- 
structions were  to  use  our 
alchemy  of  imagination  to 
create  a  color  film  that 
would  help  build  safe  work 
habits  without  preachment ; 
that  would  grip  and  build 
interest  without  recourse  to 
the  soap  opera. 

To  make  every  frame 
speak  the  crew-man's  lan- 
guage, Unifilms'  team  trav- 
elled some  4,000  miles  over 
the  road's  far-reaching  net- 


work of  rails.  Into  the 
scenario  were  blended  the 
modern  concepts  of  safety 
psychology,  expressed 
through  the  balance  of  nar- 
rative and  dramatic  se- 
quences. Dialogue  and  sound 
effects  build  up  to  the  cre- 
scendo of  climax,  or  whisper 
softly  to  drive  the  picture's 
message  into  the  mind  of 
the  worker. 

Whether  your  hat  is  the 
oil -worker's  liner  .  .  .  the 
salesman's  fedora  ...  or  the 
railroader's  cap  you  will 
find  Unifilms'  creative  staff 
at  home  under  it. 

What  is  the  style  of  your 
problem?  Unifilms'  narra- 
tive dramas  get  action.  A 
letter  or  call  will  bring  you 
complete  details. 


UNIFILMS,  INC. 

146  East  47th  Street, 
New  York  17,  N".  Y. 
Murray  Hill  8-9326 


of  bras,  girdles  and  cor>elettes  (. 
all  figures,  are  the  seasons  top  fas 
ions  in  ready-to-wear. 

The  color  film  was  produii-d  f. 
Warner's  b\  Herbert  Kerkow,  In 
and  will  be  shown  to  the  public  I 
department  stores  throughout  tl 
country.  Il  will  also  be  availalu 
upon  request,  on  a  loan  basis 
Women's  clubs,  civic  and  religic.i 
■  prganizations  in  the  I  nited  Stj; 
and  parts  of  Canada,  via  .Modi 
Talking  Picture  Service  exchan^i 
•  *  • 

Hawaiian  Planters'  Association 
Releases  Four  Sugar  Cane  Films 

♦  Four  Kmiin  sound  films  were  r 
leased  recently  by  the  Hawaii 
Si  GAR   Planters'  Associatio 

HciNOI.l  I.t'. 

Breeding  Champion  Sugar  Cut> 
for    Hawaii    (20    min.,    color)     r 
counts  the  history  of  sugar  cane  ;r 
illustrates   in   detail  the   technii]i. 
of   cross   breeding.     The   source- 
the    island's    wealth    is    shown 
Hawaii  —  The  Land  of  Sugar   < 
min.,  b/w).    A  picturesque  descr 
tion  of  the  production  of  sugar 
Hawaiian    plantations    is   shown 
Hawaii  —  Paradise  I'lus    (28  nn 
color)   and  Mill  If  heels  Rolling  > 
min..    color)    depicts    the    story 
modern    Hawaii,    stressing    h" 
mechanization   has   resulted   in   Ik 
ter   jobs    and    how    security    is 
tained    through    advanced    meth.. 
used  in  the  sugar  industry. 

Three  of  the  films  were  produ' 
li\  lUr  l)(H\LIN(.  PiCTLRES  of  I 
Angeles,  the  planters'  associali' 
having  filmed  Breeding  Champi< 
Sugar  Canes  for  Hawaii.  Compl- 
information  may  be  obtained  fr^' 
the  Hawaiian  ."^ugar  Planters'  A 
sociation.  P.  O.  Box  2450.  Hoi 
lulu  4.  Hawaii. 

•  •  • 

Dallas  Jones  Makes  Slidefilm 
for  Linen  Supply  Association 

♦  Cleanliness    at    Your   Servt^ 
sound    slidefilm    in   color,   has    Ik 
completed     for    the    Linen     Supc 
,\s.sociation    of    .\merica    b\     H^ 
L\s  Jones  Prooictions  of  Chica;; 

With  a  running  time  of  14-iiii 
ules.  the  film  traces  the  growth 
the  industry  and  relates  its  serv  !■ 
to  the  many  aspects  of  ever\  d. 
living,  particularly  emphasizing  ll 
eiintribution  of  linen  supply  scr 
ii-es  to  public  health.  Part  of  ll 
film  is  a  "behind  the  scenes"  toi 
of  a  modern  laundry  plant. 

A    booklet    reproducing   the   i' 
plete  film  in  black  and  white  is  i 
eluded    in    the    package.     Inquir' 
regarding   bookings   should   be   - 
to     Linen     SuppU      Association 
.•\merica.  22  West  .Monroe  St..  CI 

•  a-o  X  111. 
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|!W  Jam  Handy  Film  Illustrates 
!>el  Processes  in  Technicolor 
•Steel  mill  magic  is  made  under- 
indahie  tn  the  layman  in  a  new 
jinni  sound  film,  If'aJIs  uithoul 
kids.  It  was  recently  produced  in 
tee  color  Technicolor  for  The  Na- 
tnal  Tuhe  Division  of  Initk.d 
.•Jates  Steel  by  The  Jam  Manhy 

QCAMZATION. 

The  making  of  seamless  steel  pipe 
jd  tubing,  outstanding  technical 
ijhievemeiit  of  the  steel  industry, 
ij  shown  in  step-by-step  procedure 
i)m  the  time  the   iron   ore   is  re- 

ived  from  the  mine  until  the  fin- 
ed  pipe   is  delivered   to   the  cus- 
t|ner. 

To  make  the  27niiMiilc  film,  the 

■  ricramen  work  close  to  the  glow- 

i;  metal  as  the  ingots,  blooms  and 

I'lrts    are    processed    in    the    mill. 

.^ich  of  the  photography  was  done 

i'  till-    mill,   the    largest   completely 

'ritained    pipe    mill    in    the 

i.  located  at  Lorain.  Ohio.  .\ni- 

ii'  .1  drawings  supplement  the  mill 

_raphy.    These    make    it   clear 

audience  how  the  wall  thick- 

■f   a   pipe   is    reduced   at    the 

■    lime  the  diameter  is  being  re- 

■ '  cl  and  how  solid  steel  bars  are 

.1  at  the  start  of  the  pipe  and 

l^rocessing  operation.    Testing 

t^hni()ues  shown  in  the  picture  in- 

,«ide  crushing  tests  and  the  testing 

id  pipe  under  a   water  pressure  of 

'  pounds  per  sijuare  inch. 

I   products  of  the  mill  opera- 

-   at  the  Lorain  Works  and   at 

'.ary.     Indiana    works,     where 

f   the   iilin   was  made,   range 

-'(•■inch  seamless  pipe  used  for 

'i  gas   lines   to   the  small  tub- 

liich  carries  oil  in  an  airplane 

v-.iiC. 

jThe  National  Tube  Division  of 
.liited  States  Steel  will  present  the 
llpturc  to  engineering  and  architec- 
ilral  organizati<ms.  trade  and  tech- 

ral  societies  and   similar  groups. 

I  will  also  Ix^  shown  as  an  cduca- 
(•nal  production  for  high  schools 
(M    universities    and    will    be    made 

Oiiiable  by  National  Tube  to  ni>n- 


I  copy 

WRITER 

•fm«n»n*    »t*ff    writer    (o    prepare    rt- 

Kl«d  printvd  m«t«ri«lt  In  n«t!on«l  or- 
if4nii«tion  producing  audio  viiuals. 
^•qu>r*d   background:  varitd  copywril- 

"1   '"  machanicai,   industrial,    and   satas 

->g     ftaldt:     working     knowladga 

■;)htc   *rii  production.     Graat  oppor- 

Ijunity    lo    laarn     Tim    writing.      Datroit 

'ocation.     Sand    raiuma.      Rapliat    kapt 

ionfidantial.  Qualifiad  writart  will  ba 
flar.i.wad.    Writa   Boi   2A.   BUSINESS 

fCREEN.     ISO    E.    Suparior     St..    CSi- 

uago   1 1 


theatrical  audiences  as  a  technical 
subject  with  popular  treatment. 

"Wings  to  Bermuda"  Gives 
Viewers  Unusual  Sequences 

♦  Two  ingeniously  contrived  se- 
ipicnccs  make  Pan  .\merican  World 
Airways"  ni-w  film.  If  inps  To  lier- 
rniiila.  M)  min.  color,  an  unusual 
ulTeriiig  for  pros|M'ctive  travelers 
who  will  soon  be  seeing  the  film 
through  the  airline  and   its  agents. 

For  one  part  of  the  picture  show- 
ing tropical  fish  and  |)laiits  of  the 
(julf  ."stream  producer  Harry  L. 
Coleman  (Coleman  Productions, 
New  York  I  designed  a  waterproof 
plastic  housing  large  enough  to  con- 
tain a  Cine  Special,  its  motor  and 
batteries,  an  exposure  meter,  and 
an  optical  glass  window  kept  free 
from  condensation  by  silica  gel.  By 
adding  ballast  to  give  this  unit  a 
weight  greater  than  its  displace- 
ment, the  camera  could  be  glided 
smoothly  through  difficult  undersea 
movements,  creating  the  illusion  of 
floating  through  some  softly-lit 
"other  world"  as  helmeted  figures 
explored  the  strange  coral  forma- 
tions on  the  ocean  floor. 

Wings  To  Bermuda  opens  with 
an  exciting  aerial  traveling  shot 
filmed  by  mounting  an  electrically 
operated  camera  above  and  behind 
the  nose  wheel  of  a  Lockheed  Con- 
stellation. Fading  in  with  the  sud- 
den opening  of  the  landing  gear 
hatches,  and  gliding  to  the  runway, 
the  nose  wheel  drops  down  before 
the  lens,  slowly  straightening  its 
knee  as  the  runway  rushes  up  into 
the  camera.  Then  a  breathening 
pause  as  the  plane  levels  off  just 
above  the  ground,  hovering,  speed- 
ing down  the  runway,  until,  with  a 
whine  and  burning  of  rubber  the 
wheel  spins  madly  as  it  at  last 
touches  ground.  ^ 

•        •        • 

Peterson  Productions  Makes  New 
Film  for  Canadian  Oil  Company 

♦  From  the  Rockies  to  the  illiinlic, 
-logan  of  C.ANADIA.N  On.  (!omi-\mes, 
Ltd.,  is  the  title  of  a  new  16mm 
color  and  sound  film  being  com- 
pleted by  Peterson  pRoni  ctions 
of  Canada.  Tin-  film  lonibincs  the 
l>eaiitv  of  (lanadian  scenery  with 
an  extensive  road  test  that  begins 
in  the  Rocky  Mountains  of  Canada 
and  ends  in  the  quaint  French- 
Canadian  scerier>  of  Ouebec  and 
the   Marilinies. 

To  be  distributed  to  several  thou- 
sand dealers  across  Canada,  the 
film  is  designed  to  show  them  how 
the  greatest  |x>ssi|ile  effort  is  made 
to  provide  llirir  ciislmners  with  the 
highest  ipialilv  oil  products  through 
constant  laboralorv  research  and 
practical  trial. 


CAMART   PRODUCTS 


R*«r  K«ndl«  fof  directional  mil* 
contfol.  Sturdy  I)'  aitaniion  arm. 
Entir*  unit  fotdi  to  fit  in  yowr  c«r. 


OPTICAL  FX  UNIT  ead  PRISMS 

for  16mm.  3Sn>m.  «nd  TV  c«m. 
•'•t.  Will  rcprodwcs  multtpl* 
<m«9«i     in     rotatron.     EicclUnt 

'or  TV.  animation,  or  Tilm 
commcrcialt. 


CAMART    TRIPOD 

Lightweight  friction  h««d 
tripod  for  t«mi-prof«ttion«l 
l6-)Smm  c«m*r«i.  Smooth, 
wcll-b«lanc«d  p«n  «nd  tilt 
action.    Rigid    lag    lockt. 


STUDIO     AND     LOCA. 


it  CAMART  ILIMP  for  ARRIFLEX  3Smni  CAMERA 


G««r«d    follow    foewt    control. 
Raflai    yi«wing    through    tho 
blimp    oliminatet    par«ll«i 
problem.     1 10     volt     60 
cyct«   tingle    pheie   lync 
motor.   Geered    footega 
counter.    Acceptt    cam- 
•r«  with  400'  magaiinai. 


New  •d<r«'K*d  gbdo  itaarin^.  PUl- 
fo«'i(i     for    auittant     end     acceikorioi. 

Adjuttabl*  iwi««l  »«a*.  Rigid  cUmpi 
for  tri  pod  Ugi.  For  Iri  pod.  b«  b^ 
tripod,  and  hi  hati.  S.n  IS  i  44 
inchot,   it   comet    apart. 


*    CAMART    CAMERA    DOLLY 

Profettional  motion  p'Clvf*  or  TV  tt*^***  doRr. 
Two  taatt  for  operator  and  ati'ltanl.  Geared  kff 
for  imooth  operation  of  boom  arm  from  24  '  t« 
te*en  feat.  30'  width  wil  90  tkrowgh  ttandard 
door.    We<ght     ISO    powndi.    tatily    tranipoHod. 


%/*^  ^*  2>e^<idi 


aciauaJUe   la\ 


SALES    •    RtNTALS    •     REPAIRS 


TKE    cflmffifl«iniifiT   INC. 

MOTION    PICTURE    AND    TV    PRODUCTION    EQUIPMENT 


IMS  IROADWAY 
NEW  YORK  23.  N.  Y. 


PhoM:  CIrcl*  4-«t30 
C«bl«  AMr«M  CAMERAMART 
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American  Optical  Company  Moves 
Production  to  Chelsea  Plant 
♦  The  American  Optical  Com- 
pany of  Soutlibritlgo.  Mass..  is  now 
using  its  new  farti>r\  facilities  at 
Chel.sea.  Mass..  for  the  production 
of  still  projection  equipment  and 
other  optical  products.  For  the  past 
several  months  assembly  and  ship- 
ping have  been  in  progress  at  the 
new  plant  and  early  in  January  the 
complete  projection  operation,  in- 
cluding manufacturing,  develop- 
ment and  sales,  was  transferred  to 
Chelsea  from  the  company's  instru- 
ment division  in  Buffalo.  New  York. 
An  increasing  sales  volume, 
coupled  with  several  government 
contracts  for  projection  equipment. 
necessitated  this  expansion  of  man- 
ufacturing facilities.  These  facil- 
ities are  ideallv  available  at  the  new 
Chelsea  location  which  provides 
adequate  space  for  even  greater  ex- 
pansion. 

Since  the  turn  of  the  century 
American  Optical  Company's  instru- 
ment division  (formerly  the  Spencer 
Lens  Company  I  has  been  engaged 
in  the  production  of  still  projectors. 
The  trade  name  Delineascope  is 
well-known  throughout  the  visual 
education  and  photographic  fields. 
The  company  manufactures  a  com- 
plete line  of  still  projection  equip- 
ment, including  opaque,  fibnstrip, 
2"  X  2"  colorslide,  lantern  slide  and 
overhead  projectors. 

R.  W.  ScuMADER  will  continue  to 
head  up  sales  on  this  equipment.  A 
graduate  of  the  University  of  Buf- 
falo, he  has  been  with  American 
Optical  since  1945  and  has  conduct- 
ed extensive  research  analyzing  the 
needs  and  requirements  of  educa- 
tors, visual-aids  dealers  and  photo- 
graphic retailers  in  the  still  projec- 
tion field.  Mr.  Schmader  is 
presently  a  member  of  the  board 
of  governors  of  the  National  Insti- 
tute of  .\udio-Visual  Selling  and 
the  Visual  Education  Committee  of 
the  National  .Association  of  Photo- 
graphic Manufacturers. 

Plans    have    been    made    by    the 


(i>nipan\  for  several  new  and  im- 
proved projectors  and  accessories 
which  will  lie  available  in  the  future. 
rhrs<-  new  instruniciits  will  be  dis- 
tributed, as  are  present  AO  i>ro- 
jivtors,  through  visual  education 
dealers,  wholesale  photographic  dis- 
tributors and  retail  camera  stores. 


Hal  Secor 
.  .  .  to  Alias  creative  staff 


Ho!  Secor  Joins  Atlas  Stoff 

♦  Hal  Secor,  a  screen  writer  with 
several  award-winning  |)ictures  to 
his  credit,  has  recently  joined  the 
Atlvs  Film  Cohpokvtion'.s  cre- 
ati\c  stuff,  according  to  atinounce- 
ment  by  L.  P.  MoMlNEK,  vice 
president  and  general  manager. 

While  writing  for  the  Oenver  and 
Rio  Grande  Western  Hailroad.  his 
picture.  I  se  Your  llenil.  won  an 
auard  from  the  National  ."safety 
Council.  In  the  Atlas  creative  de- 
partment he  will  l)e  engaged  in  the 
development  of  ideas  and  writing  of 
scripts  for  motion  pictures,  slide- 
films,  theatrical  shorts,  and  TV 
coninicriials. 

Aetna  Films  "Good  Housekeeping" 

♦  hKKll  KiKliKL.  of  the  AKI.NA  Ca.-.- 
UALTY  AND  SlRETY  COMPANY,  has 
aniiouncpd  the  |)r()duction  of  a  new 
motion  picture  in  cob^r  entitled 
Good  Housekeepinp  For  Men  Only. 
to  be  released  in  1952. 


RKO-PATHE,  Inc. 

Veteran  Showmen! 


1.  rom  the  dawn  of  the  motion  picture  in- 
dustry, the  name  PATHE  has  stood  for  top 
quality — in  features,  in  newsreels,  in  short 
product,  in  commercial  and  educational 
films. 

Alert,  and  in  tune  with  the  times,  RKO- 
PATHE  has  also,  since  1946,  adapted  its 
superb  resources  of  studios  and  equipment, 
creative  talent,  technicians  and  showman- 
ship  knouhow  to  the  field  of  industrial  and 
television  film  production. 

With  its  proud  tradition  of  success 
through  the  years  as  a  foundation,  it  is  ob- 
viously no  accident  that  RKO-PATHE 
product  is  always  outstanding  in  its  field. 
For  with  RKO-PATHE  . . .  "Quality  Comes 
First." 

Addrtti: 

Edward  R.  Evans 

RKO-PATHE,  INC.,  625  Madijon  Avt.,  New  York  22.  N.  \. 

Phone:  PLaza  9- 5600 


Carl  Wester 


Carl  Wester  Named  Midwestern 
Representative  for  Wolff  Studic 

♦  (Mil.   \\l^l^:l<.   «cll-kiiown  racl 
producer,   has  l)een   ap|)oiiiled  ml 
western  representative  for  Kapha 
(;.   WoLKF  Sti  IJIOS.     Replacing  l| 
late  Jack   Carnrick.   who  died 
denly  last  December,  he  has  hea 
his  own  company  since  1938,  p| 
ducing  j)ackage  radio  programs  ll 
Procter   &   Gamble.    General   W 
Woodbury  Soap  and  others. 

Mr.  Wester  started  his  career  I 
advertising  with  Meredith  Publii 
ing  Company  in  1926.  later  cha 
ing  to  the  MacFadden  publicatiol 
.\n  account  executive  with  the  fl 
lional  Broadcasting  Company  ll 
ihe  following  eight  years,  he  in 
ated  his  own  business  in  Janua 
1938.  In  1946  the  company 
moved  to  Hollywood  and  five  yei 
were  spent  in  the  production 
radio  and  television  films. 

Present  offices  of  Carl  X^'ester 
Company,    established    the    first 
this  year,   are  located  at  221  t 
I.aSaile  St..  Chicago   1.  111. 
Mrs.  Nonie  Hunter  Joins  Ampro 

♦  Ampro  Corporation  has  appol 
ed  Mrs.  Nonie  Hunter,  fonr 
public  relations  director  for  Mi 
necord.  Inc..  to  handle  its  custon 
relations  and  publicity  prograi 
Mrs.  Hunter  will  handle  sales  o 
respondence.  publicity  releases,  a 
the  preparation  of  bulletins  a 
sales  messages  to  .\mpro's  deal 
and  distributor  organization. 
Sarra,  Inc.,  Produces  Series  of 
TV  Commercials  for  Hudson 

♦  A  series  of  TV  film  connnercil 
for  the  1952  Hudson  Hornet  and 
running  mate,  the  new  Hud 
Wasp,  have  been  produced  in  1 
New  York  studio  of  Sarra.  Ii 
for  the  Hudson  Motor  Car  Comp 
through  its  advertising  agen 
Brooke.  Smith.  French  and  D 
ranee.  Inc. 

The  twelve  20-second  conim 
cials  and  one  60-second  cominer 
present  glamour  shots  of  both  m 
models.  In  addition,  Sarra.  W 
has  produced  a  series  of  six  60-« 
ond  animated  TV  commercials 
the  same  Hudson  models. 
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1951 

Year  of 
Achievement 


Durin»  the  past  year,  an  iiirreasiiif; 
niiiiibtT  t)f  important  sponsors  becunic 
satisfiffl  rlitiit-  <>r  (!ate  &  McGlone. 
Thr%  fi)iiii(l  in  this  orfiaiii/.ation  an 
ideal  coinbination  of  personal  service. 
integrity  of  purpose  anil  a  liiiilily  de- 
velopeil  al)ilil>  to  ereati-  films  whose 
Mieeess  can  he  nieasureil  not  only  in 
audience   \ahies.    hut    in    actual   sales. 

^e  ha\  e  room  in  our  19.i2  schedule  for 
two  or  three  added  productions  and 
iii\  ite  inipiirii>  from  spon>or,--  who  are 
lookin;!  for  inipro\enient  in  film  ipial- 
ity  anil  results.  \  iewin^  copies  of  our 
I9S1  films  are  available  upon  request. 

"SKii.\<;  IS  n  >" 

22  niinulr^.  ?-niinil-ci>liir 

^osemile  I'ark  &  (.iirr\   ( .o. 

• 

".lOSKIMI   IIO.IKKS  .%M» 

Tlll<:  .V«|l  .\ltT  4..\LM».\" 

30  minutes,  sound-color 

General  Petroleum  Corporation 

• 

"I  .MTKII  «.-.;ii" 

M)  miiuites,  sound-color 

L  niled  Air  Lines 

• 

"KI.X;  OF  TIIF  rO\\  HOW 

2H  minutes,  hiack  ami  white 
Ron    Holier^  Knierpriscs 

• 
"O.W   l.>   roi  HT" 

Mt  minute-.  -i>iind-coliir 
Intern. iliiiii.il  ILirve-ter  <  omp.iin 


C  ATE  &M<(;  LONE 

1.'>2I  <lrii«s  KoiiiU  of  the  World 
ilolUwood   2!t.  (  alifoniia 


SaJety  Film  Awards 

ENTRIES  CLOSE  ON  FEBRUARY  22  FOR 
SELECTIO.NS   OF   NATIONAL   COMMITTKI. 

•¥  Entries  are  heinj;  received  in  the  1'^.52  safel\ 
film  contest  of  the  National  Safety  Council  at 
the  hcad<|iiarters  of  the  National  ("oinniittee  on 
Films  for  Safety.  125  .North  Michigan  Ave..  Chi- 
cago, according  to  William  Englander.  secretary 
of  the  conmiittee. 

The  deadline  for  receipt  of  entries  is  February 
22.  while  the  deadline  for  the  receipt  of  the  films 
entered  is  Fchruarv  27.  All  films  will  he  returned 
early  in  April,  as  soon  as  possible  after  final 
judging. 

.\ wards  will  be  made  for  selected  motion  pic- 
tures, theatrical  .'i.Smm  and  non-lheatrical  Kimni. 
dealing  with  safely  in  each  of  four  fields:  occu- 
patiiinal.  hnnie.  trallic  and  transixirlation.  and 
jieneral.  Separate  awards  will  he  made  for  sound 
slidefilms  in  the  same  four  fields.  However,  the 
conmiittee  may.  at  its  discretion,  give  awards  to 
.several  productions  made  by  or  for  particular 
industries,  including  the  transportation  indus- 
tries, or  others  of  special  significance. 

Anyone  who  produced  or  released  a  produc- 
tion during  the  calendar  year  of  1951  is  invited 
to  enter  that  motion   picture  or  sound  slidefilrn. 


GOVEKNMLN  1  S  LIST  OF  L.^SKNTIAL  JOBS: 
(continued    from    pace    twenty-four  I 

11.  Production  of  machinery  and  equipment. 

12.  Production   of  communication   e(|uipfnent. 

13.  Production  of  cliemical  and  allied  products. 
I-!.     Production  of  ruhlx-r  and  rubber  products. 

15.  Production  of  leather  and  leather  products. 

16.  Production  of  stone,  clay  and  glass  products. 

17.  Production   of  petroleum,   natural  gas,  and 
petroleum  and  coal  products. 

18.  Production  of  transportation  equipment. 

19.  Production  of  shipping  containers. 

20.  Industrial  services. 
Transportalior  services. 
Connnunication  services. 
Heating,    power,    water   supply    and    illumi- 
nating services. 

.    Health  and  welfare  services. 

.    Educational  and  research  services. 

,-\  review  of  these  essential  activities  and  con- 
tact with  industries  so  engageil  is  indicated  for 
film  I  i>nipanies  experienced  in  the  production  of 
training  inalirij!«.  Q* 


Training  Slidefilms 

Thai  get  re-ulls  while  saving 
you  time,  saving  you  money. 
May  we  screen  some  of  our 
recent  productions  for  you? 

Beriet    Anderson    Marlin 

549   WEST   RANOOIPM   SI. 
CHICAGO    6,    lUINOIS 


21. 

22. 

21. 
25. 


Your  Pictures 

Look  Twice 

as  Good 


AND  RADIANT  SCREENS 
ARE  GOOD  SCREENS 

Radiant's  "Million  Mirror"  screen  surface 
makes  all  pictures  more  brilliant,  sharper 
—twice  as  bright!  Millions  of  liny  mirrors 
rejiect  pnjjccccd  IikHi  p<»werfully  instead  of 
absorbing  ii.  As  a  result,  your  pictures 
fairly  leap  from  the  screen  with  startling 
realism,  added  brilliance,  new  clarity  and 
depth. 

There's  a  Radiant  5icreen  for  nvrr  need, 
from  30  inches  to  30  feet.  Ask  your  dealer 
today! 

Send  for  FREE  Sample 


Aak  your  dealer  for 
demonatration.' 
Send  coupon  for 
frrr  »ampie  a{  Radi 
ant  "Million  Mir- 
ror" wrcon  f.ilirlc 


RADIANT 

Projection  Screens] 

■  ■Jiut  Ml«.  C*rp.,  I  2  73  S.  Tolmaa,  Cliic*««  t.  III. 
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ON  THE  PRODUCTION  LINE 


T\'        I  I  Hi:      DlSKNTKI.RATFS      in       lUmalil 

srenr  capluted  iv  ultra-high  speed  phu- 
tofraphx  in  neu-  Knilak  htm  (see  helowJ. 

High  Speed  Photography  Shows 
Explosion  of  Television  Tube 

♦  Miiiiiiijun^  Time,  a  U)mm  iim- 
tioii  (liclurc  jusi  ri'k-ii.'fd  l)\    Kast- 

MAN     koDAK    (;()MI'\N\.    gril|>lli(';lll\ 

illustrali>s  \vh;il  ha|i|)ciis  in  lalmra- 
t(>r\  tests  wlii'ii  ail  uiishiclded  10 
inch  circular  television  tube  is 
delilierately  linikcii. 

Taken  at  .S.lll'l)  frames  pit  seniinl 
— at>i)Ut  2IK>  times  faster  than  home 
movies  the  picture  was  made  to 
show  how  ultra-iiipli-s|ice(l  motion 
pictures  can  he  used  to  slow  down 
even  the  fastest  action  to  a  snail's 
pace  for  intensive  studv  and  an- 
alysis. The  action  they  depict  in 
this  case,  however.  <-annnt  occur  in 
television  sets  for  home  use  since 
the  lulies  in  such  sets  are  tliori>ugh- 
ly  shiehled  to  prevent  breakage. 

Magnilyinji  Time  is  available  on 
loan  without  charge  to  businesses, 
industries,  organizations,  and 
schools  interested  in  high-speed 
motion  picture  photograph).  The 
film  is  16mm  black  and  white 
sound,  and  has  a  running  time  of 
15  minutes.  Bookings  can  be  ar- 
ranged by  addressing  Camera  Club 
and  School  Service,  Eastman  Kodak 
Company.  Rochester  4.  New  'tCrk. 
•  •  * 

Williamsburg's  Promotional 
Program  Features  Color  Film 

♦  \'irginia"s  cil\  <■(  Williamsburg 
continues  its  program  to  make  the 
old  colonial  capital  a  center  of  his- 
toric and  cultural  studv  with  release 
of  a  16mm  color  and  sound  film  en- 
title<l  If'illiamshurfi  Restored.  To 
depict  the  history  and  restoration 
of  this  significant  city,  the  Julien 
Bryan  International  Kilni  Founda- 
tion was  selected  to  prixluce  the  film 
as  part  of  a  proje<ted  series  on  the 
cily  and  the  IKth  century  life  that  it 
represents. 

The  film,  documentary  in  treat- 
ment, pictures  historii-  events  of  the 
18lh   centurv    in    W  illiamsburg.   the 


NOTES  ON  Ol'TSTANDlNG  NEW  HI  ^IM 


I'lc  I  I  i{i:s 


start  of  the  restoration  work  of  a 
i|uarter-renlury  ago.  detailing  the 
actual  lerliniipies  employed,  and 
ends  with  scenes  of  tvpical  visitors 
seeing  the  old  citv  t<>da\.  Included 
aie  sienes  of  the  l'(2(l"s  showing 
the  early  cars  and  high  fashions  of 
the  period  the  age  of  flivvers  and 
llappers  when  the  cit\  was  in 
<liingiT  of  losing  the  last  vestiges  ol 
lU    colonial    appearuiKC. 

Uireiied  by  Francis  Thompson 
and  narrateti  by  actor  Walter  Abel. 
II  illitiiiishiirji  Kfstoreil  has  a  run- 
ning lime  of  i-l-niinutes.  Other  film 
i'nd  color  slidefihns  already  avail- 
aide  ihriiugh  the  new  audio-visual 
dc|iarlmcnt  of  Colonial  \\  illiams- 
burg include  the  44-minule  sound 
color  film.  Eiphleenlli  Century  Lije 


in  U'illiamsl>iirii.  I  ir/iinia,  and  sets 
of  color  slides  with  narrative  texts 
on  the  historv  and  restoration  of  the 

cilv. 

•  •  • 

Crane  Company  Makes  Sales 
Picture — "The  Very  Idea" 
♦    Production  is  under  wa\    on   the 
Crank    Company's    new    sales   pic- 
lure.  The  I  ery  Idea,  at  the  studios 
of    Wll.DINI,    I'KTI  l(K    I'llODtCTIONS, 

Inc..  on  (ihicagos  north  side. 

In  the  leading  roles  are  two 
Ibdhwood  stars:  Chick  Chandler 
and  Jennifer  Holt.  Chandler  is  play- 
ing in  current  Iloliywuod  feature 
productions  .SVee/  Toun,  Aaron  Slick 
<>j  I'unkin  Crick  and  ImsI  Continent. 
Miss  Holt,  of  radio,  screen  and  tele- 
vision, has  more  than  sixty  "west- 
ern" features  to  her  credit. 


DE  FRENES 
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1909  BUTTON  WOOD  STREET -PHILA.  30,  PA. 
RIttenhouse  6-1686 

35  MM-16MM-C0L0R-BLACK&  WHITE 


SOUND 


SYSTEM 


Roland  Reed  Produces  Dealer 
Film  for  Westinghouse   Electric 

*  1(1    show    priipir    use    ul    (lf;i 
promotion  and  sales  material   w    i 
be  the  purpose  of  a  new  -U)-mimi 
16mni   color   and    sound    fdm    u 
being  made  by  Roland  Wy.v.m  i'l 
DL'CTIONS.     Entitled    Frerdoin    Jr 
Nouseuork,    the   film    is   sponsMi 
by  WESTlNCIIOirSE  Kl.KCTRIC  Coi 
Pittsburgh.     It    will    be   shown 
the  first  lime  on  March  ,31  to  a  rr 
western    sales    meeting   of   Weslji 
house  oflicials  and  dealers.  Natioi    | 
Freedom    from    Housework    Wi     ' 
will   be  nb.served  the  first   week 
April. 

•  •  « 

Recording  "Never  Say  Horses" 
At  Princeton  Film  Center,  Inc. 

♦  1'KIN(  KION     Ill.M     CkNIKH,     I\ 

sound  studio  is  a  busy  place  w 
the  recording  of  the  full  inusi 
score  of  the  Princeton  Triau 
Club's  current  picture  Never  > 
Horses. 

Other  recent  us<-rs  of  the  recoij 
ing   facilities  of  the  Princeton 
New  ^  ork  film  production  firm 
elude  the  New  Jersey  Manufactu 
Association   and  the  United  St 
Navy.    The  association  did  a 
of  transcribed  radio  shows  on  Nq 
Jersey  industry.    The  Navy  assi) 
nient  called  for  Spanish  and  Por 
guese  sound  tracks  for  26  trainq 
films. 


Transfilm   Produces  Dealer 
Film  for  Brewer's  Four>dation 
♦  The    United    States    Brewb 
Koi  N[i\T!()\    has    recently    rele 
ils    first    full-length    motion   pic 
Produced  by  Transfilm  Incoh 
RATED  of  New  York,  the  film 
Keep  It  This  Jf^ay  follows  two  ] 
vious  slide  films  used  as  visual 
in   the   foundation's  self   regulati 
program. 

Besides     pointing     out     that 
maintenance  of  high  retailing  sti 
ards  is  good  "horse-sense"  that  | 
off    in    both    increased    profits 
better  community  relations,  the  I 
illustrates    the    importance    of 
brewing    industry    as    part    of 
American  scene. 

Transfilm     staff     writer     Jos^ 
KouKST     and     Director     Ma 
KoTMKNiil  RC  have  woven  the  sp 
of    the    entire    In-er    industry, 
fields    of    grain    right    down 
foaming  glass,  into  a  film  specif 
Iv  directed  to  better  tavern  busii 

I  SHF  oflicials  estimate  that 
Keep  it  this  If  av  will  be  seen  by 
estimated      fifty-thousand      retaj 
and  wholesalers  in  the  coming 
The  film  was  premiered  to  dele 
of  the  brewer's  foundation  at 
76lh  annual  convention  held  in  ! 
Orleans  on  Januarv  2'^. 
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Majority  of  22,000  Churches 
Hove  Shown  "A  Wonderful  Life" 

♦  A  iiiajorilv  of  tin-  22.(MK)  local 
I'ohurilies  in  five  sponsoring  denoin- 
linations  have  now  shown  llie  film 
i  Wonderful  Lije  which  spearheads 
a  campaign  for  the  reaffirmation  of 
|Christian  faith.  It  has  heen  so  suc- 
|(-essful  that  it  is  now  being  released 
[for  churches  other  than  those  of 
|the  sponsoring  groujis  through  the 
I  IReligious  Film  Association. 
!  The  story  of  the  film  is  taken 
.from  real  life.  Henry  Wood,  played 
|by  James  Dunn,  is  a  small-time  hus- 
lincss  man  in  a  typical  American 
town.  He  was  the  friendly  sort  who 
Iwas  always  loaded  with  the  church 
'and  community  offices  that  take  time 
land  effort  hut  give  no  glory.  But 
jin  this  service,  in  his  (|uiet  sacri- 
ifirial  gifts,  and  in  his  devotion  to 
ifamily  and  church,  Henry  Wood 
found  a  deep  inner  satisfaction. 
Only  at  his  death  did  his  friends — 
and  even  his  family  -  realize  that 
his  was  a  "wonderful  life." 

A  Wonderful  Life.  45  minutes 
long,  was  produced  by  the  Protes- 
tant Film  Commission  in  Holly- 
wood. It  was  super\'ised  by  the  Rev. 
Messrs.  S.  F.  Mack,  Alexander  Fer- 
guson and  Oscar  Runipf  of  the 
Presbvteriaii,  Congregational-Chris- 
tian and  the  Evangelical  and  Re- 
formed Churches,  resptxtively,  the 
sponsors  of  the  fibn.  Cooperating 
with  the  sponsors  were  the  Augus- 
tana  Evangelical  Lutheran  and  the 
Evangelical  United  Brethren 
Churches  which  have  also  used  the 
film  in  their  programs.  U' 


American  Medical   Assn.   Confirms 
Hospital    Projector    Survey    Figure 

*  \  "tali'iiieiit  received  last  month 
from  Ralph  P.  ('reer.  Secretarv  of 
the  CoMimittec  oti  Medical  Motion 
Pictures,  American  Mcilical  .Asso- 
ciation confirms  that  as  early  as 
194«  there  were  alreach  .i.fKK)  U.mni 
projectors  among  the  (i.X^r)  largest 
U.S.  liii><pitals  sur\e\cd.  It  is  esti- 
mated that  ibis  figure  has  already 
increased  about  l.S'r  in  the  ensuing 
three  years  since  the  study  was 
conducted  under  the  asupices  of  the 
Commillcc.  Further  checks  are  e\- 
|icrtrd  III  be  niadc  at  a  later  date. 
•         •         • 

TV  Commercials  for  Seidlitx 

♦    St.llll.ll/      I'VIM       ,VNU      \aK.M.-<11 

CoMi'ANY.  Kansas  City,  Mo.,  has 
eiiosen  Sakka.  Int..  to  produce  a 
series  of  20-spcond  and  60-second 
television  commeriials  for  the  <-om- 
|>any's  first  use  of  the  T\  medium. 
The  films  are  In  pri-,<-nt  the  con- 
sumer advantages  of  Seidlitz  .Satin 
Tone,  new  rublier-base  interior 
paint  which  the  dealer  mixes  fre?*h 
for  each  customer. 
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JAM    II  \  M)^    HONORS   KI.KN  KN   W  I  r  II   o  I!  (,  \  M  /  \  I  I  O  N    0\  KK   2.i  YEARS 


(^)rARTKR  Cknti  RY  IIoNORS  TO  Jam  Handy  Me.MBKRS:  (above)  President  Jamison  Handy  (stand- 
inii)  addresses  coiniHiny's  full  slafj  of  nearly  rtOO  at  recent  ceremony  honoring,  11  uho  have  served 
Jam  Handy  Organization  for  more  than  2.5  years.  Seated  1 1,  to  r.)  they  are  .-trthur  Crendahl,  Ed 
.^atory,  executive  vice-president  Oliver  Horn.  Ruth  .4.xlinp.  Otto  Simunich  (art  director).  Max  Sta- 
plefeldt.  (Mr.  Handy).  Ford  Pearson  (slidefilm  department  head),  Edwin  Seeger,  Dorothea  Boudi- 
not.  and  Jack  Simpson,  chief  retouch  artist.  At  left  below  Mr.  Simpson  receives  commendation 
and  rifiht   below,  president  Handy   extends  greetinps  to   Mr.  Simunich.    t.^lnry  on  another  jmjie.i 

Kl DOS    TO    \FTFR\N'S   SIMf'SON.   SIMIMCH 


• 

* 


E.  B.  FILM>  A.N.NLAL  BOARD  Ml-.Ell\t, 
Below:  in  attendance  at  recent  board  of  directors' 
meeting  of  Encyclopa-dia  liritannica  Films  in  Chi- 
cago tcere:  (I.  to  r.)  Dennis  Williams,  vice-president 
in  charge  of  sales  and  a  netv  board  member;  Dr. 
I  .  ('..  Arnspijier.  vice-president  and  member  i>l 
hoard:  licardsley  Ruml.  R.  //.  Macy :  Eli  Films' 
jiresident  Walter  Colmes,  and  Robert  MaynanI 
llulihins  of  the  Ford  Foundation. 


Mi;   I  (»i;(:i;.  n  \\  ^    i;i «  i  i\  i    m  w    i  ii  \i 


\liii\e:  Roiini  iV  Hans  i .onijMiny ,  l'lr\if^iti\  inarm- 
lacturer.  receiuly  presented  its  neu  film  "Eyes  of 
Flifiht'  to  the  Air  Force  and  Vnn  for  training 
use.  .Shown  above  receiving  first  prints  are  (I.  to  r.) 
Hrip.   den.   Rrnoke  E.   .Wen.  commanding   general 

tir  Pictorial  Service,  iSAF:  Dr.  F.  Olio  Haas. 
Rohm  &  Haas  vice- president:  and  ('.apt.  L.  O.  Fox. 
Jiriilor.    Mninlrnnnt  I-   Di\i\ii'n.    lUi  Irr..    I  S\ 
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Complete  Studio  Farilitics 

20  \rars  E\|M'ru'iic<' 

Coiiiplctr  (^ii>toiii(>i'  C<>o|M'i-alioii 


If  you  are   interested 
in  the  production  of 
fine  quality  motion 
pictures,  we  invite 
your  inquiry. 

VIDEO  VARIETIES  CORPORATION 

41   East  50th  Street      •      New  York  22 

Owners  and  Operators 

of  West  Coast  Sound  Studios 

New  York 


Depend  on  WINN 


SOUND 
ENGINEERS 

for 

SALES 

and 

SERVICE  ON 

ILLUSTRAVOX 

SOUND 

SLIDEFILM 

PROJECTORS 

U  inn  will  fiivc  ;i  lilnTal 
trudi'-in  allowiinrp  on 
any  nurliine  towurdM 
ihe  purrhase  of  any 
make  or  model  IlluKlra- 
vox  Sound  Slidefitrn 
Projerlor. 

Vliy  nol  trade  in  your 
olfl  mai-hine  now  for  the 
new  llluHtravox,  the 
projrrlor  ihal'w  ready  lo 
roll  in  Iri-h  than  3 
minute*. 


\\  inn  Sound  Engineers  can 
offer  one  day  service  for 
repairs  on  iiio^t  machines. 
For  fast  effirient  i^ervice 
■•rrul  \our  next  repair  job 
lo    \MN\. 


No  Reason  for  Inferior  Quality 
In  Today's  Slide  Presentations 

*  "Make  Slides  Worth  While'"  was 
iho  siilijcil  aid)  jircMMiti'd  in  a 
])ainT  liy  Hi:u.SAltl)  A.  Jo\i;s  of  tin- 
l/riiu.  Cdld'oKAlloN  at  tin-  riMcfil 
annual  meeting  of  llie  S<k.ii;tv  in 
Automotive  Encinkkk.*;  held  re- 
cently in  Detroit. 

Mr.  Jones  pointed  mit  thai  it  has 
often  lieen  the  praetice  for  authors 
of  teehnieal  i)a|)crs  to  lay  out  their 
own  slides,  rather  than  turn  the  joh 
over  lo  a  professional  in  the  praphic 
arl.s  field. 

"Partially  as  a  result  of  this,  the 
slides  projected  at  technical  meet- 
ings are  sometimes  of  limited 
value,"  Jones  said.  "Occasionally 
they  are  illegible,  and  frequently 
they  are  confusing.  .  .  .  Oidy  rarely 
are  ihey  so  outstanding  as  to  bring 
an  enthusiastic  response  Iroiii  the 
audience." 

Observing  that  tremendous  strides 
have  been  made  in  the  perfection 
of  motion  pictures,  filmstrips  and 
other  visual  aids.  Jones  said  there 
was  no  justification  for  the  medioc- 
rity of  technical  slides,  "since  the 
people  who  use  them  are  normally 
thorough  and  demand  perfection  in 
other  phases  of  their  work." 

He  called  for  minimum  quality 
standards  and  made  specific  recom- 
mendations. That  slides  be  distinct- 
ly appealing  through  use  of  lines, 
lettering,  colors  and  other  produc- 
tion aids.  That  they  be  legible  — 
eliminating  small  lettering  and  too 
much  material  on  one  slide.  That 
they  present  one  idea  at  a  time. 
That  color  be  used  instead  of  differ- 
ent kinds  of  lines  and  symbols. 
That  graphs  be  substituted  for  long 
and  iinobed  tables.  That  each 
slide  be  on  the  screen  long  enough 
for  the  audience  to  grasp  the  full 
meaning. 

Suggestions  for  improving  the 
actual  presentation  were:  dress  re- 
hearsal before  small,  critical  audi- 
ence:    use    of    modern     projection 


e(|uipnient;    use    of    a    partialh 
diiidy  lit  room. 

"Sjieakcrs  should   bear    in    rm 
that    the   illustrative    part    ol    ili. 
pr<-sc'ntatioti  is  as  iniportanl  as  i 
spoken  material,"  Jones  conchi'l 
"(jood   slides   mean    attenti\e   .m 
ences,  just  as  bad    ones  encour 
drowsiness.     The    slight    additii> 
effort  and  expense  required  in  |> 
ducing  attractive,  colorful  and 
derstandable     slides     arc     <-erlai! 
more   than   offset   by   the    favor.il 
atid  lasting  impression  thev  rnak' 

Jewish  Church  Group  Sets  Up 
New  Film  Producing  Center 
♦    SaMLKL    GkAND,    veteran    Jewi 
educator,    has    been    appointed    . 
rector  of  a  new  audio-visual  cent 
recently   opened   by   the   L  .MO.n   ■ 
AMh;KicAN  Hebrew  Co.ncrecath' 
parent  body  of  Reform  Judaism 
the     United     States,     Canaila     ai 
Latin  America. 

The  center,  located  in  the  I  in 
House  of  Living  Judaism-Berg  M 
niorial.  838  f'ifth  Avenue.  Ni 
York,  will  s|x-cialize  in  the  produ 
tion  of  educational  films  and  i 
cordings  dealing  with  varim 
phases  of  Jewish  life  and  histor 
It  will  also  guide  Jewish  religii" 
schools  in  establishing  audio-visu 
programs  as  part  of  the  curricuhii 

Productions  sponsored  by  li 
center  will  concern  themselves  « 
subjects  for  which  no  exist  ii 
audio-visual  material  is  availabl 
In  line  with  this,  a  color  film  sir 
now  being  produced  and  schedul 
for  release  in  March  has  for 
subject.  The  Jews  Settle  in  A' 
Amsterdam — 1654. 

When  fully  equipped,  the  centi 
will  house  a  library  containing  r 
cordings,  film  strips  and  16mm  filii 
on  various  Jewish  themes.  .An  <■ 
tensive  file  of  reference  materia 
for  teachers  will  also  be  includi 
and  it  will  have  a  projection  roi' 
anil  audio-visual  workshop  for  r 
search  and  experimental  projects. 


WINN  Sound  Engineers 

1703  W.  DIVISION  ST.  CHICAGO  22 

BRuntwick  8-4545 


Burke  &  James  Issues 
New  Photo  Catalog 
♦  .A  72-page  catalog  of 
photo  equipment  has 
just  been  issued  by 
Hurke  &  James.  Inc.. 
Chicago  photographic 
distributor,  and  is  avail- 
able to  business  users 
free  on  re<|u<'St.  Of  spe- 
cial interest  in  this  5ilh 
annual  publication  are 
such  items  as  the  Screen 
Scriber.  the  new  Polar- 
oid Commercial  Cam- 
era Hack,  new  Taylor- 
Ilobson  Cooke  lenses, 
.^lereo  cameras,  and  a 
full  lens  line. 


ARE  DIES   USED 

IN   YOUR   BUSINESS? 

If  so,  you  should  see 

"POTOMAC  HOT  DIE  STEELS" 

produced  by 

Mode-Art  Pictures,   Inc. 

for 

Allegheny  Ludlum  Steel  Corporation 

Write  or  wire  today  for  booking 

information  on  this  picture  to: 

SYNDICATED  FILMS 

1022  FORBES  STREET 

PITTSBURGH  19,  PENNA. 
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This  basic  Selectrodide  projector 
is  the  heart  of  Selectrotision  unit. 


ipindler  &  Sauppe  Features 
Jew,  Folding  Display  Cabinet 

■  The  imrcasiii'r  iim-  >'f  iiHxlt-rn 
isplay  ti-chnitiiies  as  part  of  sue- 
essful    salt's    proinotiun    programs 

:s  reflected  in  Si'INDLKR  &  Saii'PE's 

bent    additions    to    their    line    of 
.ectroslide   accessories. 
!  The    Selectrovision    folding    dis- 
'lay  cabinet  is  a  pood  looking  light 
iood   display   cabinet    with    non-re- 
lecting  black  screen  for  use  in  win- 
ows  or  lighted  areas,  which  can  be 
pided   up   for  easy   transportation. 
t  is  small  enough,  when  folded,  to 
e  carried  in  any  passenger  car  and 
■  light   in   weight.    The  setting   up 
f  the  cabinet,  which  contains  pro- 
iction  mirrors,  screen,  etc.,  for  the 
eleelroslide    projector,    takes    only 
few   minutes  so   that   deinonstra- 
ons  can  be  given  at  short  notice, 
(intensions    of    the    cabinet     are: 
eight     46":     width     25";     depth 
folded^    '":    depth    (set   up  I    20". 
i'eight.  including  the  large  built-in 
lirface  coaled  mirror,  is  41  pounds, 
creen  size  is  17  x   17   inches,  for 
ither    vertical    or    horizontal    pic- 
ires.   Price  is  S1%.00. 
This  cabinet,  which  may   be  car- 
led  in  one  hand  while  the  Selectro- 
de    projector    is    carried    in    the 
iher.  makes  it  easy  to  set  up  a  sub- 
:antial  continuous  slide  display  to 
luslrate   lectures,   or   for   the   con- 
nuous  showing  of  merchandise  or 
nnounccments. 
Another  addition   lo  the  Spindler 
Saup|)e  line  is  the  Sclcctrovision 
arrying  case.   This  is  a  special  car- 
ving case  combining  the  Selei'tro- 
Jide  projector  and  a  Scleclrovision 
isplay     screen     in     one     compact, 
asily  portable  unit.    The  12  \    12 
ich  "black"   translucent   screen    is 
'  in  one  siile  of  the  carrying  ca.xe. 
•it  up  a  desk  showing,  the  .Selec- 
roslide    is    removed    from   the   cas«- 
nil  placed  l)eside  it,  the  rellecting 
ror  is  opened  at  an  angle,  and 
u'  unit  is  readv  lo  go.    The  special 
llark  screen  absorbs  interfering  re- 
'lons.  and   the   reflecting   mirror 
urfjire  coated  lo  insure  clear  and 
■II  defined  pictures  even  in  broad 
■  light.   The  display  can  be  s«'t  up 
1  space  of  .34  X  1')  inches.    Price 
iliis    Scleclrovision    combination 
'  i-n  case  is  .$.^7. 
I   Other  recent  items  in  the  Seleclro- 
>»\e  line  are  the  new   "black"'  pla,«- 


tic  rear  projection  screens  in  vari- 
ous sizes.  The  screen  material  is 
$2.50  per  square  fool.  A  .'<6  x  Mt 
inch  screen,  in  a  hardwood  frame, 
is  $40.0U.  Another  addition  is  a 
lens  mount  for  adapting  the  East- 
man Kodak  Ektar  projection  lenses 
lo  the  .Seleclroslide  for  auditorium 
projection. 

The  Seleclroslide  comes  in  vari- 
ous sizes  and  models.  The  standard 
model  contains  a  48  slide  magazine, 
a  750  watt  projection  lamp,  and 
niav  be  used  for  automatic  slide 
projection,  or  may  be  controlled  bv 
a    hand    held    slide-changing-button 

for  lectures  and  demonstrations. 

•        •        • 

Modern  Talking  Picture  Service,  Inc. 
Establishes  Exchange  Supervisors 
♦  To  meet  the  increasing  need  for 
more  effective  liaison  between  its 
headi|uarlers  in  New  \  ork  and  its 
27  operating  film  exchanges  in  the 
field.  Modern  Talking  Picture  Serv- 
ice. Inc..  national  16mm  film  dis- 
tributor, has  established  the  post  of 
exchange  supervisor. 

The  national  network  has  l)een 
split  into  four  regional  operating 
divisions:  Norlheast.  Southeast. 
Central  and  Western.  Mrs.  Vivian 
Allen  handles  the  Southeast  terri- 
tory: John  Cook  is  in  charge  of 
Northeast  exchange  su|)ervision: 
\^'illiam  Oard  has  been  transferred 
from  Modern's  head(|uarlers  lo 
handle  the  Central  Division  out  of 
Chicago.  William  MacCallum.  .Mod- 
ern's vice-president  in  charge  of 
West  Coast  activities,  also  super- 
vises exchanges  in  thai  region. 
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lischfeger 
Allis- Chalmers 
Cutler- Hammer 
Northwest  Airlines 
International  Harvester 
De  Forest 
Masonite 
Acme -Steel 
John  Deere 
U.S.  Air  Force 
U.  S.  Navy 
Micro  Switch 
Gwierai  Mills 
and  Many  Other  < 
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Yes,  it  takes  good 

skill  to  produce  fine  m^ioii  picturai.^1 


FILM  INDUSTRIES,  INC 


2269  Ford  Parkway 
St.  Paul  1,  Minnesota 


208  Sa  LoSalle  . 
Chicago   4,   Illinois 


^^>Si«  tUe  Go-nuiamf.  ^Iie4f  Keepf\ 


In  1951,  Abbott  Laboratories,  Aetna  Life  Affiliated  Companies, 
Charles  Allmon  Picture  Productions,  Federal  Security  Agency, 
Gulf  Coast  Films,  Inc.,  Lukens  Steel  Company,  New  York  Tele- 
phone Co.,  The  Port  Of  New  York  Authority,  Robert  Yarnall  Richie 
Productions,  Inc.,  Southern  Pocific  Lines  In  Texas,  and  Valvoline 
Oil  Company  joined  the  growing  list  of  clients  who  have  employed 
us  lo  plan  and  write  more  Ihon  250  films  that  sell  the  products 
of  American  industry  and  tell  the  story  of  Americon  enterprise. 


Sc/Ufiti  Bh  Oeoedie  Q^ia^iAucci 


709    ATLANTIC    BIOG. 


THE     COMPLETE     FILM     WRITING     SERVICE 
GUARANTEED    ACCEPTABILITY 

930    r    STRUT    NW         *         WASHINGTON    4.    0      C  -tl         (XICUTIVI    S941 

*    IN    NIW     YORK,    fNTERPRISI     6S3S    * 
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Hkki-  Menu  _'ii-'.  iiii-  niii  Hill  A  lion- 
ell  Ihnim  uptirul-  miiniielic  recorilitlf: 
sound  itrojector  described  in  ihr  an 
nouncemeni  story    below. 

Bell  &  Howell  Unveils  Model  202 
For  Optical-Magnetic  Projection 
•¥■  Mi-i-liiif;  llif  iiili-MSf  iiilcri'sl  of 
business  and  indiistr)  in  llic  wliolr 
field  of  nia-inrtic-rtfiirdin';  sound 
projection.  Hki.i.  &  Hovvki.l  has  now 
offirially  unveiled  its  contribution 
to  this  new  field,  the  lOinm  MoDF.l. 
202  opticai-niafinetie  sound  projee- 
lor.  announced   February   25. 

A  development  which  the  com- 
pany's president.  Charles  H.  Percy, 
calls  "the  greatest  single  advance  in 
the  art  i>f  motion  picture  projec- 
tion since  the  original  advent  of 
16mni  sound-oM-films  in  1932."  the 
Model  202  inaugural  was  accom- 
panies! bv  announcement  of  a  pro- 
cess called  SoL'NDSTRil'K  through 
which  Bell  &  Hottcll  v\ill  iiermanent- 
ly  coat  film  for  magnetic  sound 
through  its  own  facilities.  Thus,  the 
complete  system  which  includes  a 
projector  which  records  and  plays 
back  bv  means  of  magnetic  striping 
on  film  and  the  service  for  striping 
the  film  is  made  available  through 
a  single  source. 

The  new  portable  unit  with  pro- 
jector, amplifier,  speaker  and  micro- 
phone is  contained  in  a  single  case. 
(For  larger  audiences  a  separately 
cased  12-inrh  sjieaker  is  a\ailable.  I 
A  special  feature  includes  an  auto- 
matic safetv  interlock  which  pre- 
vents accidental  erasing  of  a  track 
to  be  kept,  flost  of  adding  the  slriite 
to  existing  films  or  lo  new  prints 
is  .'JVyc  a  fihn  loot. 

The  following  general  features 
are  noted  for  the  Model  202 :  (1) 
records  magnetic  sound-on-filni ;  ( 2 ) 
magnetic  recordings  can  be  erased, 
re-recorded  urdimited  mimber  of 
limes.  {.3  I  plays  baik  recorded  mag- 
netic sound-on-film:  l4l  plays  and 
projects  c<inventi<inal  16mni  op- 
tical sound  films;  (5l  lan  l)e  MseA 
as  a  publir-  address  system:  I  6 1  pro- 
jects regular  Kiinni  sib-nt  films:  and 
(1)  can  be  us<-<l  as  a  regular  mag- 
netic  reiorder. 

The  new  projector,  which  makes 
possible  sound-on-film  for  a  multi- 
tude of  special  u.sr-s  not  meriting 
more  elaborate   optical   printing    of 


AUDIO-VISUAL  PROJECTION  EQUIPMENT  AND  ACCESSORIES 


smind  track,  will  also  handle  all 
conventioruil  sound  films.  The  an- 
nounced list  price  is  SOVW.OO. 

F.xamples  of  useful  adajilations 
for  llic  Mi'w  oplical-magnclic  pro- 
jector iiri'  numerous.  One  sales  film 
with  M  magnetic  track  can  be 
adapleil  to  fit  into  a  sales  preseiila- 
lion  for  single  customer.  latiT 
changed  to  fit  the  ne«-ds  of  another. 

*r  •  • 

Sound  Slidefilm  Carrying  Case 

*  \  \\-\s  lugf;;i;^c-l\  |ic  (  ai  r\  iiif;  case 
which  holds  up  to  eleven  16-inch 
records  and  as  many  sound  slide- 
films,  plus  meeting  guide  manuals, 
etc.  has  been  announced  by  the  Jack 
C.  CoFFICY  Co..  ('hicago  6,   Illinois. 

Case  is  made  of  reinforced  pl\- 
wood.  covered  inside  and  out  with 
leather-like  grey  fabricord. 

Fairchild  Recording  Equipment 
Shovi/s  New  Tape  Marking  Device 

♦  The  Fairchild  Recording 
Kyi'll'-MENT  CoRPOR.\TlON  demon- 
strated a  tape  marking  device  last 
iiioMlh.  utii(li.  incorporated  in  the 
Fairchild  I'ic-.SNUc  Tape  Recording 
and  Playback  System,  permits  the 
\isible  marking  of  quarter  inch  tape 
so  that  it  may  be  accurately  edited, 
frame  bv  frame,  with  sprocketed 
niotion  picture  fihn. 

Visible  markings  are  made  on 
the  tape  by  the  new  device,  includ- 
ing footage,  take  or  scene  number, 
frame  identification  and  the  equiv- 
alent of  sprocket  holes.  While  the 
Fairchild  svstem  has  used  ""mag- 
netic  sprocket  holes"  on  the  tape 
since  the  inception  of  the  Pic-Sync 
technique  several  years  ago,  the 
lack  of  visible  identification  of  the 
frame  on  the  sound  tape  has  been 
a  major  obstacle  in  editing  the 
la|H'  (juicklv  and  accurately.  With 
this  new  ta|ie  marking  ilevice  it  is 
now  possible  to  employ  the  same 
techniques  of  editing  sound  and 
picture  tracks  as  have  been  in  use 
for  many  years. 

The  equipment  is  designed  for 
film  laboratory  use  and  is  presently 
axailable  in  the  form  of  a  tape 
marking  service  for  producers  who 
Use  Fairchild  Pie-Sync  tape  record- 
ers or  the  <dntrol  track  generator. 
It  is  |>lanMe(l  lo  make  the  equip- 
ment available  lo  producers  of  mi>- 
liou  piiiuri*>  and  television  films  at 
a  future  date.  It  is  m>t  an  attach- 
ment or  gadget  that  can  be  attached 
to  other  tape  recorders. 


DeVry  Corporation  Announces 
DeVrylife  "5"  and  '15  '  Models 
♦  li.e  UicVrylite  "5"  is  UeVkv 
((•ki'ohation's  new  16mm  sound- 
on-film  projector,  carried  in  a  sin- 
gle, streandined  luggage-type  case 
finished  in  l)row  ii  material  with  a 
leather-like  grain.  The  complete 
unit  with  t)rojector,  amplifier  and 
l(judspeakcr  in  one  case  weighs  only 
,32'i;  pounds,  including  power  cable 
and  reel  arms. 

DeVry  is  calling  particular  atten- 
tion to  its  positioning  of  the  loud- 
speaker, permanently  within  the 
projector  case  at  the  front,  with  the 
case  acting  as  a  "natural  sounding 
board."  The  speaker  is  a  six-inch 
ainico  permanent  magnet  type.  The 
front  mounting  projects  the  sound 
direct  to  the  audience  with  a  fidel- 
ity of  tone  that  is  exiremcl)   lifelike. 

Another  feature  is  the  utilization 
of  the  newly  developed  lead  sul- 
phide photo-conductive  cell  (Pb'sl 
in  the  soundhead.  This  new  cell  is 
the  same  type  specified  in  DeVry 
projectors  for  the  armed  services. 
The  unit  is  entirely  clo.sed  during 
operation,  affording  exceptionally 
quiet  operation.  Front  door  is 
hinged  for  easv  opening  or  removal 
as  desired. 

Other  features  are:  safe,  motor 
driven  rewinding  without  transfer 
of  reels:  pilot  light  facilitates 
threading  operation  in  darkened 
rooms;  large  two-element  optical 
condensing  lens  system  and  fast 
projection  lens,  with  all  glass-air 
surfaces  high -light  transmission 
coated.  ConvenieiilU  lo|)  mounted 
reel  arms  accommodate  2000-foot 
reels  without  special  attachments; 
a|x?rture  plate  and  pressure  plate 
easily  removed  for  cleaning:  finger- 
tip lilt  control  raises  or  lowers  pro- 
jc(  lor  to  desired   projeclion   height. 

OtVHV's  Moui.l.  "15"  duul-iase  16mm 
sound  projector  designed  to  handle  larg-r 
audiences  in  auditoriums,  etc. 


Till  Nkw  Dkvhvi.iik  ".V  is  u  single-au 
seliconlained  Ibmm  sound  projector  ft 
luring  direct-beam  sound  from  jrm 
mounted  speaker. 

0))erating  cimtrols  are  convenient 
grouped  on  one  panel. 

The  DeVrylite  "5"  retails 
S4.34.00.  This  price  includes  a  16( 
foot  reel  and  a  protective  cover  i 
the  projector,  plus  a  fast  2-iiM 
F/1.6  coated  projection  lens. 

Also  being  introduced  is  the 
DeVry  "1.5"  dual  case  16mm  equi 
ment,  complete  with  two  loudspea 
ers.  One  case  holds  a  compk 
16mm  sound  motion  picture  pr 
jector.  with  a  self-contained  7  tul 
AC  amplifier  and  a  6-inch  perm 
nent  magnet  loudspeaker,  fro 
niounted  within  the  projector  cm 

The  DeVry  "15"  might  be  call 
the  two-in-one  projection  uni 
\\  hen  16mm  sound  films  are  to  I 
shown  to  small  audiences,  the 
jector  with  the  built-in  6-inch  la 
speaker   will  do   an  admirable  jl 

.Mounted  within  the  front  pi] 
jector  door  along  with  the  po¥ 
cable  and  reel  arms  are  the  fuUo^ 
ing  spares  and  accessories:  ap 
lure  brush,  bollle  of  lubricating  Ol 
rewind  or  take-up  belt,  excifl 
lump,  fuses  and  threading  lamp.  < 

The   DeVry  "15"  is  designed  f| 
operation  on   56-60  cycle  AC  on 
10.5-12')  \ol|  lines.    It  is  fully 
anleeil  b\    DeVry  and  approved! 
I  nderwriter's    Laboratories.     Pli 
for    projeclion    e(|uipment    with 
inch    loudspeaker    in    separate 
is    :<5.S5.     Helail    price    for    the  1| 
inch  loudspeaker  in  a  s<'parate 
is  8540.    More  detailed  inforniati4 
on  both  the  DeVry  "5"  and  DeV| 
"15"  mav  be  obtained  from  the  . 
Vrv    (lorporation.     IIII     Armiti 
Ave..  Chicago  14,   111. 
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The  tfu    PuKiine  "300"  automatic 

ew  Automatic  Sound  Slidefilm 
ojector  Announced  by  DuKone 

TlIK     DlKvNK    COKI'ORATION.     <if 

;.  Charles,  III.  (formerly  Opt-radio 

anufa('turin>;  Co.)   has  announced 

e  priiiluction  of  the  new    DlKwE 

.'hlucij;ht.   (iiin|ja(l.  .'i(X)-\vatt.   au- 

III-   souiirl   slidefilm   projector. 

iipleteK     redesigned     for    de- 

ii'l.iMe   ap|ilication   of  automatic 

fUiiii  slidefilins.  the  new  projet'tor 

corporate*  the  latest  and  most  re- 

il)le     circuits     and     mechanisms. 

impany  ollicials  state.   Pictures  are 

lanped  in  a  Iweiilieth  of  a  second 

,  the  ■■S\ncliro\\  ink"  film  advance. 

oni    the    inaudilile   signal    on    the 

rd  or  hy  the  use  of  a  push  hut- 

■  ritrol. 

Loalcil     optics     throughout     and 

cial   condenser  lenses  for  single 

me  projt^iioti.  together  with  the 

l<d    lamp    and    the    shadow-l>ox 

M.  allow  color  films  to  be  dis- 

t<d    in    daylight    conditions.     It 

ill  also  produc<-  hrilliaiit  pictures 

larger     screens     in     darkened 

cms. 

The  instrument  will  play  standard 
long-pla)  ing  records  from  16- 
ch  to  7-inch  through  a  self-con- 
ined  speaker;  or.  there  is  pro- 
siori  for  plugging  in  a  remote 
caker  if  desired. 

Condenser  lenses,  aperture  glass, 
id  ol>jecli\e  lenses  can  he  removed 
r  cleaning  without  tools.  Huilt  for 
lick  and  easy  service,  all  electronic 
id  meihanical  parts  are  readily 
ailalile  lo  the  service  man.  The 
rrying  case  [)rovides  storage  for 
)Wcr  cord,  film  cans,  and  up  to 
ur  12-inch  re<-ords. 
The  1)1  Kank  C»)Ki'OK\TH».\  ( for- 
rrly  Operadio).  St.  Charles,  llli- 
i»  receniK  purchas<-<l  the  owner- 
ip  of  the  .{(l-.^O  Mullin  patent  from 

.  A.   I'ai.mkk    Films.   In<.    This 

itenl   relates   to   pres<'nt-day   aulo- 

itir  sound  sliilefilm  .systems  eon- 

I  illrd   liv   signals  on   either   record 

la|N'. 

OldE  Producing  a  Complete 
«w  Slide  Projection  Unit 

I  A  complete  >lide  pri>jection  unit 
Ir  home,  oflice  or  laclor\.  provid- 
e  for  projector,  slide  changer  and 


slide  storage,  has  just  been  an- 
nounced by  the  Goi.dE  .VIanlfac- 
TlKl.VG  CuMi'ANV.  makers  of  blower- 
(iioled  slide  projection  ei|uipnient. 

The  new  unit  pro\ides  for  inte- 
grated storage  of  the  Manumatic 
Projector,  Index  Slide  Changer,  and 
20(1  2x2  slides  in  five  slide  film 
drawers.  It  is  completely  portable 
and  features  ten-second  setup  from 
the  Gold!',  combination  deluxe  case 
for  showing  2x2  slides.  The  case  is 
felt-lined  and  sound  proofed  to  pre- 
vent damage  or  rattling.  Closed,  it 
is  a  handsome  piece  of  luggage; 
open,  it  is  a  coinpact.  self-contained, 
complete  projection  unit. 

Further  inforiiuilion  may  be  ob- 
tained from  GoldF  .Manufacturing 
Co.,  1220  West  Madison  St.,  Chi- 
cago. 

•  •  • 

Air  Force  Purchoses  23  Western 
Flectric  Single-Film  Recorders 

♦  Wk.strkx  ('.(iKiMiRATioN,  of  New 
York,  has  completed  negotiations 
with  the  Department  of  the  Air 
Force.  \^right-Patterson  Air  Force 
Base,  Air  Material  Command.  Day- 
ton. Ohio,  whereby  the  department 
acquires  twenlv-three  Vi'es'.ern  Elec- 
tric single-film  newsreel  recording 
systems  with  accessories. 

Kai-h  of  the.se  Western  Electric 
2.S.1-D  newsreel  recording  systems 
consists  of  microphones,  amplifier- 
noise  reduction  unit,  power  unit, 
modulator,  and  interconnecting  ca- 
bles. 

Features  of  these  compact.  light- 
weight, rugged  systems  are  film 
noise  reduction,  low  impedance 
moving  coil  microphones,  magnet- 
ically sealed  light  valves,  100  mill 
standard  densitv  sound  track,  gene- 
motor  for  plate  su|)ply.  airplane- 
type  storage  battery  for  power  for 
system  and  camera. 
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PROTECTS 

YOUR 

FILM! 


FILM 

SEPARATOR 

RACK 


The  ideal  filing  and  storage  unit  for 
Film  Libraries. 

Tfie  Seven  Tiers  of  Separator  Raclc 
liolds  250-400  ft.  16mm  reels. 
Many  models  to  choose  from. 
For  complete  Film  Equipment; 
Film  Cabinets  Projection  Table* 

Rewinds  Editing  Aids 

Splicers  Reels-cans 

Write  for  FREE  Illustrated  Catalog. 

JVsiu/maae, 

PRODUCTS   CORPORATION 

330  West   4^nd   Slre«l 
New   York    18.   N.  Y. 


FILM 

SCKATCHES 

REMOVED 


For  over  o  dvcod*.  pio«*«rt  la  ScrotcJi 
Removal,  ft*  juv*  nation,  ond  Pr*i*rva- 
fion    of    old.    ii*w,    and    ut*d    Aim. 

Cor>tinu*d  p«tron«gt  by  tcjding  bui>n«u 
rirmi,  univortitioi,  film  libr«ri«(.  and  othar 
film  uicrs,  <n*iti  to  th«  iucc«»ful  rviu'tt 
w«  dr«  achi«winq  In  procattlnq  th«ir  l^m, 
35mm,  Or[g!n«ls.  Kod«chrom«i.  N«gatlv«t 
and    PrlfTti. 

For  fmtl   Information,    writo   for 
booklwt  IS. 


RAPID  FILM   lECHMQUE  INC,    21  w. mh st..  new  yo«k  i».  n.y 


TV  COIV1IV1ERCIALS 
AND  BLSIIMESS  FILIV1S 

IM  MOIIERIV  IMEW  STtDIOS 

CONVENIENTLY  LOCATED    NEAR    LOOP 

•  Film-wise  creative  planning  •    Adequate  studios  and  sound  stoges 

•  PRODUCTION-WISE  SCRIPTS  •   HIGH  FIDELITY  RCA  SOUND 

•  Imoginalive  direction  •    Expert  art  work  and  animation 

•  EXCELLENT  PHOTOGRAPHY  •   COMPLETE  LABORATORY  SERVICE 

.  ALL  coordinated  in  one  organization  that  con  solve  your  television 
film  problemi  with  experience  gained  from  o  quorter-century  of  pro- 
fetsionol  film  production. 

CHICAGO    FILM    STUDIOS 

o(    CHICAGO    fllM    LABORATORY,    INC. 
56  E    SUPERIOR  ST     CHICAGO  PHONE  WHITEHAtt  4  6971 
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VfoJuctm 


Complete  Technical  and  Editorial 
Services  to  16  mm  Business,  Educa- 
tional and  Religious  Film  Producers 


-ra 


SCRIPT  PREPARATION 

TITLES  AND  ANIMATION 

PHOTOGRAPHY 

SOUND  RECORDING 

RE-RECORDING 

from  magnetic  tape  or  film 

MUSIC  LIBRARY 

EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6,  ILIINOIS 

Edge-\ymbereil  Work  Priuls— Color  Masten— 
Duplicate  Segaliies — Release  Prims 


"HOLLYWOOD     PRODUCTION 
WITH  NEW  KN(;i.AND  ECONOMY" 


.  ^,Dts  WO  SHOE  nms 

.  lemm  and  35min 


DEPtiOUflE>^i)U 

782  Commonwealth  Ave. 
BOSTON,  MASS. 

Phone:  BEacon  2-5722 


'WS 


Westin^house  Films 

51  TITLES  KE.VCll  11  MlLLlU.N  l.\  \EAK 


WIIKN  11.0(10.000  |,,>rsoiis  in  one  \ear  vii>w 
till-  industrial  lilni.s  of  a  sponsoring  com- 
pany there  is  strong  evidence  of  both  a 
iia.sir  realization  of  the  power  of  the  liusiness 
screen  and  a  Iranslalion  of  liiat  recognition  itito 
insistence  on  )ii<!h  film  production  standards. 
That  the  Westinpiiousc  KIcclric  Corporation's 
fdin  policy  pays  dividends  in  constantly  increas- 
ing audience  interest  is  attested  hy  the  fact  that 
the  1950  record  was  2.(K)0.000  above  that  of 
the  previous  vear. 

The  operations  of  the  company's  film  program 
are  solidly  founded.  When  a  <iivision  of  West- 
inghouse.  say  the  Transformer  Division,  decides 
upon  a  visual  presentation  of  its  story,  or  the 
promotion  of  a  new  product,  a  meeting  is  ar- 
ranged between  a  representative  of  that  depart- 
ment and  the  Film  Division. 

First,  (he  best  means  of  presentation  is  de- 
termined— motion  picture  or  slidefihii.  Scripts 
are  written,  the  film  is  produced  and  prints  are 
distributed  to  the  company's  eight  district  sales 
promotion  offices  for  a  period  of  six  months. 
Thereafter  the  production  is  released  for  gen- 
eral distril)Ution  through  the  Westinghouse  Fihii 
Librar) .  It  is  imijortant  to  note  that  tiie  distribu- 
tion to  organized  groups  by  the  Westinghouse 
Film  Ivibrary  does  not  include  schools  and  school 
groups.  These  are  handled  exclusively  by  the 
company's  School  Service  Division. 

Films  strictly  institutional  in  character,  are 
usually  distributed  by  the  Westinghouse  Film 
Library,  and  the  most  active  consumer  films  of 
Westinghouse  are  distributed  nationally  through 
the  26  film  exchanges  of  the  Modern  Talking 
Picture  Service. 

K.  A.  Roxas  is  manager  of  the  Film  Division: 
Lou  Stark  manages  the  School  Service  Division. 

Free  loan  to  organized  groups  is  the  general 
policy  of  Westinghouse.  A  group  or  organiza- 
tion desiring  extended  use  of  a  print  may  pur- 
chase it  at  cost.  Calls  for  prints  come  not  only 
from   every   slate   in   the   I'nion    but    also   from 

many  foreign  countries. 

•  •  • 

Two  reasons  why  the  Westinghou.se  catalog 
is  outstanding,  in  addition  to  its  comprehensive 
coverage  of  the  product,  are  the  classification  of 
films  and  the  typographical  appearance,  in  lively 
blue  and  orange,  with  telling  use  of  white  space, 
and  liberal  illustrations.  Listings  of  special  in- 
terest groups  are  set  off,  details  of  size  and  type 
of  film,  running  time  and  shipping  weight  are 
printed  in  bold  type  against  a  block  of  orange 
background,  and  the  description  of  each  film 
is  held  lo  a  minimum  of  wonls.  in  large  type 
and  generously  spaced  for  quick  reading. 

Films  are  grouped  in  three  sections  and  so 
listed  in  the  Table  of  Contents:  1.  General  in- 
terest Films:  2.  Product  Information  Films;  3. 
Training  Films  and  Instruction  Courses. 

I'ifty-one  motion  pictures,  24  of  them  in 
colf>r.  and  16  slidefilms  and  courses  are  listed 
an<l  described  in  the  <urrent  catalog.  The  three 
instruction  courses  are  purchase  items. 

The  new  motion  pictures  of  general  interest 
include  The  Banshee  (jet  plane).  Electrical 
f'rovinp  Ground  I  swilchgear  testing),  and  More 


■"Vkka  1I\s  IIku  \\ Vi"  is  a  lifihl-hearleJ  ci^ 
sumer  film  featuring  Slerlinf:  Holloway  and  Ve 
Vague  (Produced  by  Roland  Reed  Production^ 

Time  for  Living  (farm   electrification). 

Among  product  films  (of  general  inters 
tool  appearing  in  the  catalog  for  the  first  lii 
are  these:  Applications  of  RF  Industrial  //<■• 
ing  (radio  frequency  I .  The  Hundys  Hm 
Through  (Mobilaire  fan(.  The  Centra/ire  ip 
cision  combustion),  It's  CSP  for  Me  idislril 
lion  transformer),  CSP's  in  Service,  Demi 
strale  lo  Sell  (refrigeration).  Frank  Marl 
Dairyman  (milk  refrigeration!.  Lije-Lincstii 
crs.  Look  for  the  Inside  Story  ( television  set- 
Lubrication  Ain't  .No  Problem  (mistakes 
greasing),  Metal  Miracles  (electric  furnace  br, 
ing),  So  Much  for  Henry  (home  refrigerator- 
Synchro-Glide  Landing  jor  Elevators,  This 
the  Way  (laundromat  and  dryer  I.  Type  E  li 
bines.  Type  I  Disconnecting  Switches,  I  < 
Has  Her  If  ay  (comedy  on  servicing  laundi 
mat  and  drverl.  and  If  hat  Price  Motors^ 

A   new   training   motion   picture    is   Hints 
Electrical  Servicing  in  the  Air  Conditioning  , 
dustry.  Save  Our  Sight  and  Making  Your  Kili 
en  Efficient  are  new  slidefilms. 

Films  in  the  1951  Westinghouse  progr; 
which  are  handled  by  Modern  Talking  I'icti 
Service  are  Adventures  in  Research,  The  Da 
of  Better  Living,  Electronics  at  Work.  On  i 
Air,  Vera  Has  Her  Way.  What  Is  Electricit\ 
your  Ticket  to  Better  Buying,  and  The  Buni 
Breeze  Through. 

Film  orders  and  requests  for  current  catai 
should  be  addressed  to  Film  Division.  Vtesti^ 
house  Electric  Corporation.  Box  86S,  511  W  > 
St..  Pittsburgh  30.  Penn. 
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TELEVISION  ART 
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340  EAST  39rli  ST. 
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Color  Film  Laboratory  Maintains  Quality  Control 
Through  Specialization;  Gives  Producer  Guarantee 


*  "VI  I-  lia\c  specialized  in  eulor 
)rinting  ever  since  we  opened  our 
Joors  over  thirteen  years  ago."  says 
>ARRY  L\YOS,  president  of  Color 
UpRodLCTION  Co.,  Hollywood, 
'and  that,  I  believe,  is  one  of  the 
)ig  reasons  for  our  success  in  the 
6niin  field.  And  we  have  special- 
zed  in  I6nini  color  because  we  felt 
ve  would  be  better  ofT  doing  one 
;ind  of  printing  and  doing  it  as  well 
IS  it  could  be  ilone  than  to  spread 
lUt  in  all  sizes  and  kinds  of  rilni 
Printing." 

Kacililies    K\|>and   Since   '3V 

I  >'\oT   Reproduction   was   started 

\     l.ayos    in     V)'.i')    in    a    garage. 

N.M    it    has    expanded    to    include 

•  \ iral  large  cutting  rooms,  print- 
iig  rooms,  a  half  dozen  projection 
ind  viewing  rooms,  and  a  number 

-niall    individual    cutting   rooms 

[■lete    with    Moviola   equipment, 

that  are  available  for  producer 

.ind  rental. 

I  olor  work  is  critical  at  best,  and 

•  s  stresses  the  importance  they 

upon   testing  thoroughly   every 

liatch  of  emulsion  that  they  re- 

i.r.   They  test  it  not  only  when  it 

-    first    received,    but    at    various 

imes  while  it  is  in  stock.    Willi  this 

esting   program,   the   best   in   print- 

ng  machines,   and   spotlessly   clean 

vorking  areas.  Layos  feels  that  they 

lave  most  of  the  problems  affecting 

irint    <]ualitv    under    control.     The 

oni|>aii\  prefers  to  print  from  origi- 

lal    film     whenever     possible    and 

las  made  up  to  a  thousand  prints 

rom  the  original  footage.    In  such 

ases,   a   master  copy   is   made   for 

■mergency  use.  but  almost  never  has 

in  original  been  damaged  in  print- 

ng. 

i'rini  (Miarantee  on  <^)iialilv 
Another  reason  that  Color  Re- 
>rodurtion  can  claim  |)rint  <|uality 
their  print  guarantee.  Thejr 
inswer  copy  and  first  final  copy  are 
guaranteed  to  be  salisfactorv.  or  the 
rk    is    done    over    until    the    work 


is  salisfactorv  to  tin-  producer.  And 
everv  foot  of  film  that  leavi-s  the 
printers  is  individuallv  inspected  by 
projection. 

Although  the  laboratory  makes 
color  prints  almost  exclusively, 
they  do  make  16mm  black  and 
white  reversal  prints  when  occ-asion 
deniatids  it. 

Congoleum:  No  TV  Until  Color 

♦  It  wouldn't  be  necessary  for  CoN- 
(.oi.kim-Nairn.  Inc..  Kearny,  N.  J.. 
to  wait  for  color  television  to  dis- 
piav  their  Congoleum  product  fa- 
vorably— color  motion  pictures  can 
do  the  job  effectivelv  and  beauti- 
iully. 

Company  representatives  in  Chi- 
cago for  the  winter  furniture  mar- 
ket, said  that  Congoleum  dropped 
the  Kate  Smith  show  at  the  end  of 
19.t1  because  TV  without  color  did 
not  allow  for  "favorable  exploita- 
tion of  its  products." 

The  company's  director  of  ad- 
vertising and  sales  promotion. 
Mark  K(;an,  announced  the  greatest 
full-c<dor  ad  campaign  in  the  com- 
panvs  history,  saying,  "You  can't 
sell  color  unless  you  show  color." 

Successful  Year  Reviewed  by 
Alexander's  Annual  Convention 

♦  Ar.KXANUKR  Film  Company  field 
officials  and  salesmen  from  all  over 
the  country  met  recently  in  Colorado 
Springs  to  attend  the  company's 
Xird  annual  year-end  sales  ctinven- 
tion. 

In  his  address  to  the  lonvention 
gathering,  President  J.  Don  Ale.X- 
ANDKK  slated  that  the  film  company 
had  f.uid  exhibitors  some  .<:<.1(M).(XX( 
for  screening  time  in  I'J.il  which 
amounted  to  a  12  per  cent  increa.se 
over  19.S0.  He  also  pointed  out 
that  2.'i.<M10  local  si-reen  advertising 
campaigns  had  been  sold  in  addi- 
tion to  substantialh  increasing  na- 
tional bookings  throughout  the 
country.  The  company  is  currently 
servicing  some  2.i.<HH)  theatre  screen 
advertisers. 


You   should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 
HENRY    CLAY    GIPSON 

President   of 

FILMFAX    PRODUCTIONS 

Filmfax  produces  motion  pictures  and  slido- 
fllms  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
220  titles)  In  color  filnnstrips  for  use  In 
education. 

$4.50  po.tp.ld  (fom  FILMFAX  PRODUCTIONS.   10  E««  43rd  St..  N.«  York  17,  N.Y. 


Another  Farm  Film 

for  the  Sears-Roebiiek 

Foundation 

By 
THE  VENARD  ORGANIZATION 

PEORIA  2,  ILLINOIS 
Farm  Film  Specialists  Since  1924 


Put  a  5ELECTR0SLIDE  to  work 


Let  a  Sflcctroslidc  procnl  your  %.ilc>  mcs.s.igc  —  illus- 
trate your  (r.iining  progr.im  —  dr.in).iiizr  your  rcjioits. 
It's  operation  is  complclcly  .iiKonulir.  or  cm  br  oprraf- 
cd  by  remote  control.  4S  Slides  in  Morv-tcllinj;  scijiicncT 
rc[H'.Tt  over  .«nd  over  when  necessary.  The  superb 
I0O0-W.1IC  projector  produces  large  brilli.int  in>aj;cs  in 
the  largest  auditoriums.  Complctciv  ptirtablc,  Selcctro- 
slide  is  easy  lo  operate,  efTcctivc  to  use.  5>clcct  the 
best  —  Sclcctroslidc. 


1  H^<yX«H4ltc<XH 


SPIRDbER  &  SnUPPE 

2201    BEVERLY    BOULEVARD 
lOS    ANGELES    4,    CALIFORNIA 


J'RODI  «;TI()N     H  K\  IKW 


tl 


...there's  no  substitute 
for    EXPERIENCE 


Pioduclioii  Review 


BAY  STATE  FILM  PRODUCTIONS 

INCORPORATED 

IN     BOSTON,     MASSACHUSETTS 

H  A-6-8904 

IN     SPRINGFIELD,     MASSACHUSETTS 

SPR-4-3 1 64 


SINCE  1932 


WILLARI)  PICTURES,  INC. 

45   West   45th   Street 
New  York  19,  N.Y. 

I.l'xemberff  2-0430 


I'mdiiclidii  llcvicw  (Opics 
A\ailabli'  in  Limilcd  ^m\\W{) 

■¥■  hulk  and  sinple  copies  of  ihis  1952 
I'nidutlion  Rexiew  Issue  may  l>e  ob- 
tained for  a  limited  time  ( while  the 
supplv  lasts  I  at  SI. 00  per  copy,  post- 
paid; discount  on  quantities  of  10  or 
more  i-opies  on  a  single  order. 

Order  today  from 
BISINKSS  SCRKEN  MAGAZINE 

I.SO  Kv^T  Si  I'KiinR  St.  •  CHtrAco.  Ii.i.. 


The  listing  below  sup|>lements  the  main 
sec'liiiii:     ci)|>v    rerrixrd    jifler    rinsing. 


StAM.KV      .Nl.AL     l'KOUL(.ll(t.N>     I  .N  (  . 

I.i  Roekefeller  IMaza 

N.w   York  20.  N.  Y. 

IMione:    COIunibiis  .V833.S-6-T 

Chicago    sales   oHice:    435   No.    Michigan   Ave.. 

Chicago    11,    III.     I'hone:    Wllilehall    1-3360.    C. 

P.    Goetz.    midwest    representative.     Production 

Studios:  Neal  Pictures  Inc.  Culver  City,  Calif. 

Phone:  TF.xas  0-2761. 

OKKICKRS  .\NI)  UEfARTMENT  HEADS 

Stanley  Neal,  President 

Donald  j.  Lane.  V.P.,  Sales 

B.  J.  Kohn.  I'.P.,  Pub.  Relations 

Sobey  Marin.  Prod.  Supervisor  -  Dir. 

Edith  Martin,  Script  Director 
Charles  W.  Cromer,  Creative  Dept. 
Services:  Sponsored  training,  public  relations, 
sales  training  and   consumers  sales  films;    tele- 
vision  films;    specialized    filtns   in    Kodachrome 
color. 

Facilities:  Major  studio  equipment:  mobile 
generator  unit  and  equipment  for  location  work; 
creative  personnel  and  technical  directors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Clean  Look.  Let's  Talk  Turkey,  Festival  in  Cheese 
(Armour  &  Co.):    Magic  Box    (Folding   Paper 
Bi>\  Association  i . 


ANIMATION  SERVICES 

These  listings  include  only  services  specializing 
in    animation   art.    for   producers    or   sponsors. 

metropolitan  chicago  area 
Cal  Dunn  Studios 

104   So.    Michigan    Avenue 
Phone:    STate  2-0427 

The  Cartoonists 

4.30   No.   Michigan    Avenue 
Phone:    SI  pcrior    7-27.1.T 

KlCHAKD    ^  .     KlF.IDON 

Animation  Studio 

159   E.  Chicago   Avenue 
Phone:  SUperior  7-8886 

Spinn  and  Associates.  Inc. 

623    So.    'Wabash    Avenue 
Phone:    WEbster   9-73.34 

METROPOLITAN    NEW   YORK 

CiNEFFECTS.    InC. 

160(t   Broadway 

New   Y'ork.   N.    Y. 

Maxwell  Desser 

424   Madison    Avenue 
New   York.    N.    Y. 

Ted  Eshbauch  Studios 

109   W.   6.ilh    Street 

New  York  23,  N.Y. 

Ted  F.shbaugh,  President 

Famous  Studios 

25    \\  .    l.'ilb    Street 
New   York    l<».   NY. 

*  *  * 

Stars  api>earing  over  a  produi  er  listing  indicate 
advertising  copv  ap(K'aring  elsewhere  in  this 
issue. 


Til  LE   SEK\  ICES 
Knicht  Studios 

3H    E.    Ohio    Street 

I'lioni':    SI  perior    7-.")(M)9 

Im-imI  Krohn,  Owner 


FILM  MUSIC 
Emu,   \  ei.asuo 

723    .Seventh    Avenue 
New   York    19,   N.Y. 


let  Review  Siiijpleineiit  Next  Month 

*  The  Editors  frankly  acknowledge  poMUb 
omissions  and  some  line  errors  in  this  19! 
Production  Review.  Wherever  these  occur, 
reclion  data  will  appear  in  the  following  (March 
publication    in    full    detail. 


FILM    PRODUCTION 

FOR    SCIENTIFIC    EDUCATION 
AND    RESEARCH 


You    Are   Cordially    Invited    to    Discuss 
Your  Film  Program  With  Us. 

• 
Special    production    facilities 
for   visual    aids    in   — 

MEDICINE  BIOLOGY 

SURGERY  CHEMISTRY 

PHYSICS  PSYCHOLOGY 

•  Etpert   technical   staff 

•  Live   action   and   animation 

•  Color  and   sound 

All  films   produced   to   meet  highest 
scientifc     and     technical     standards 

For  further  details  see 
listing     in     this     issue. 

• 

STURGIS-GRANT 
PRODUCTIONS.     INC 

314  EAST  46TH  STREET 
NEW  YORK    17,  NEW  YORK 


MR.  T.V.  PRODUCER 

IN  NEED  OF  A 
FULLY  EQUIPPED 

SOUTHERN 
PRODUCTION  UNIT? 

CALL  or  write 

SAM     ORLEANS 

21  I    West  Cumberland  Ave. 
Knoxville    15,  Tenn. 

"fiperience    since    I9M" 
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jference  Guide  to  Government 
.  Jms  Recently  Published 

\    iiM-ful    n-ftTfim-   guiile   to   all 

vrrriiniiit  films  was  recently  pub- 

,hfil  h>   the  r.  S.  f)llicf  of  F.iluca- 

m.      Climtaiiiiii';     infnnnation     nri 

rnrit    governiuenl    motion    |)ie- 

r.>,    filmstri[)s   or    slidefilms,    the 

u   1  atalog  carries  the  self-explan- 

^.ry   title  .U.it   U .  S.  Government 

Ims.    It  may  be  purchaseii  for  7()r 

.  ■om   the    Sii|)i'riiiten(lent   of    Docu- 

.  ients,  Washington  25.  1).  C. 

llAlso  a\ailali!e  for  general  refer- 
)  ice  use  is  tlie  new  Directory  of 
12  16mm  Film  Libraries.  This 
a  state-l)y-state  and  city-by-city 
It  of  sources  from  which  16nini 
nis  can  lie  liorniwcd  or  rented. 
nder  eaili  library  listed  is  shown 
e  approximate  numl)er  and  t>pes 
i  films  it  distributes  and  its  dis- 
r  ibution  areas.  Available  from  the 
lilMTintendent    of    Documents    for 


r 


EFERENCE       SHELF 


\    Factbook  No.   14,  published 
Iclevision    Digest,    Washington. 

I 

Is    new     edition     is    the    four- 

riilh  in  the  semi-annual  series  and 

Irludes    such     reference    materials 

l><Tsonnel  and  facilities  data,  with 

-Is  r(f  rate  cards  of  all  networks 

•  f  the   W)  TV  stations. 

1 1   lists  TV-radio  production   fig- 

|i>.    sets-in-use    estimates,    market 

Bla  on  1  \    and   other  areas  of  the 

'   d   Stales,   illustrated   by  a   wall 

in  color.    It  has  the  tabulation 

I  111-  -i'')  applications  for  new  TN 
.itimis.  full  text  of  the  code  of 
Icvision  |>raciiccs,  and  lists  organ- 
alioio  ami  publications  dealing 
ith   TV. 

I I  has  a  complete  directory  of  TV 
MT  nianufaiturers.  the  F("('. 
jressional  (!ominitlees  handling 

N  -radio    matters.   c<insulting   engi- 


neers, attorneys  specializing  in  TV- 
radio,  and  NPA  Electronics  Divi- 
sion. 

The  book  is  available  from  Tele- 
vision Digest,  Wyatt  building, 
Washington,  D.  C;  price,  $5.00. 

•  •        • 

Film  Guide  for  Dki-art.ment  and 

Si'F.<;i\i.TY  Stores  —  published  by 
Film  Research  Associates,  150  East 
52nd  Street,  New  York  22,  N.  Y., 
price  S2.()0. 

♦  The  catalog  provides  details  on 
2W  motion  pictures  and  slidefilms 
selected  from  ll.'i  indicated  sources. 
The  directory  was  edited  by  three 
sijccialists  on  retailing  and  films, 
and  also  contains  useful  suggestions 
on  and  id- visual  methods  by  Dr. 
Louis  S.  (joodman,  executive  direc- 
tor of  FRA. 

Categories  indicate  films  suitable 
for  general  store  and  operations 
training,  salesmanship,  supervisory 
training,  and  merchandising  infor- 
mation on  many  types  of  products. 
Among  the  films  described,  more 
than   half   are   available   on   a   free 

basis. 

*  •        * 

♦  Films  From  Britain,  the  new, 
illustrated  1952  catalog  of  the  Brit- 
ish Information  Services  Film  Di- 
vision is  now  available  free  on  re- 
i|uest  from  B.I.S..  M)  Rockefeller 
I'laza,  New  York,  or  from  any  of 
the  regional  offices.  ,300  16inm 
sound  films  are  listed  in  the  catalog 
as  well  as  descriptions  of  such  spe- 
cialized films  as  the  77ii.s  /,«  Britain 
series  of  half-reel  subjects,  civil  de- 
fense. World  War  II  and  former 
Academy  Award  winners. 

*      •      • 

♦  MooKSHEi.F  List:  A  free  list  of 
selected  volumes  on  audio-visual 
subjects  is  available  on  written  re- 
quest to  the  Business  Screen 
Bookshelf,  150  Ka.st  Superior 
.Street,  ('hicapo  11.  Illinois.  Nearly 
all  tlics<-  \olnmes  are  obtainable  di- 
rertl)  from  the  bookshelf  at  reason- 
able cost 


GENE    K.  WALKER 


DMU 


PRODUCTIONS 


SALES  •  SERVICE  .  RENTALS 

35  mm.  •16  mm. 

€AMERAS*MOVIOLAS*DOLLYS 

Complet*  Line  of  Equipment  for  Produnion  AvaiUble  for  Renlsl 

Mitchell:  Standard  -  Hi-Spced  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  -  Shif  tover  -  Eyemos 

Maurer:  16  mm.  Guneras 

Moviola:  Editing  Machines  -  Synchronizers 

SOCIALISTS  IN  ALL  TYPES  OF  CAMERA  REPAIR  WORK.  LENSES  MOUNTED 


PMANK     C.     lUCKIl 


(7flni6Rfl€ouipm€nT(o. 


Motion   Pictures 

Slidefilms 

TV  Films 

Visual  Aids 


Public  Relations 
t,\ff      Employee   Relations 
Dealer  Relations 
Market  Promotion 


Serving  leaders  in  business  and  industry  since 
1938.     For   screening   samples,    write   or   wire 

GENE    K.   WALKER    PRODUCTIONS 

465  California  Street 
San  Francisco  4 


The  Preferred  Hotel  in 

f  NEW  YORK 

4  CITY 


At  Times  Square. 

Walling  distance  to 
everything  worthwhile. 
I  1400  Roomj.  each  with 

"?!^         private   bath,   jhower. 

11       $050 

I'lllf  PromW 

■',','•''1 

■'■'"  '•  Special  rates 

for  servicemen 


HOTEL 

LINCOLN 

44th  to  4Sth  Sts.  at  8th  Av. 
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BUSINESS     SCREEN     IS     THE    STANDARD    REFERENCE 
ON     HLMS    FOR    MORE    THAN     7,000    U.S.     FIRMS 


CIO  Acquires  New  Films 


l'ROMOTE.S  U.ST  OF  26  ACQIISITIONS 

*  Till-  tiiajiir  portion  of  nintcrial  for  films  being 
liromoled  \<\  llii-  CM)  to  its  local  iii('iiilirrslii|)  is 
ln-iiig  {lalliiTcd  from  liroaci  soiirco  us  illustrated 
li\  a  listinj-  of  2(>  suili  films  recently  announced 
hy  George  T.  Guernsey,  associate  ilirector  in 
charge  of  the  union's  educational  program. 

The  first  group  of  seven  films  deals  with  the 
union  and  iLs  relation  to  the  community  and 
other  groups  within  society.  The  second  group 
is  from  the  United  Nations,  and  the  KCA  fur- 
nishes six.  There  is  one  hy  the  I  .S.  Army,  and 
there  are  seven  di>igned  to  hold  tin-  interest  of 
the  children. 

Due  I'rocess  of  Law  Denied,  a  film  on  civil 
rights,  is  adapted  from  the  Hollywood  movie, 
77ip  Ox-How  Inchlent.  Local  100  is  the  story  of 
the  discharge  of  a  worker  that  leads  to  the  forma- 
tion of  a  union  and  the  signing  of  a  contract.  It 
was  produced  originally  by  the  National  Film 
Board  of  Canada. 

Union  and  Communily  is  the  story  of  a  com- 
munity service  program.  It  was  produced  by 
the  U.S.  Army  and  does  not  identify  the  CIO  liut 
Mr.  Phillip  Murray's  picture  is  very  prominent. 
Your  Neu-  Social  Security  was  produced  in  l'J51 
l.\  the  Federal  Social  Security  Administration  to 
explain  the  survivors'  and  old  age  benefits  pro- 
vided  under  the   new   law. 

I'rosiH'rily  Harvest  is  a  film  produced  by  the 
Democratic  Party  reviewing  its  position  on  the 
farm  question.  It  is  recommended  for  use  on 
farm-labor  discussion  programs.  Farm  and  City 
makes  the  point  that  what  is  good  for  one  is  good 
for  the  other. 

Continued  promotion  on  its  own  productions 
as  listed  in  the  CIO's  film  catalog  is  aimed  to 
build  the  regular  use  of  the  visual  medium  as 
part  of  the  local  union  meeting  programs.       S' 


Trans-World  Film  Laboratories 
Begins  Operations  In  Montreal 
♦  Tu\Ns-\\  oiu.i)  Film  Laborato- 
ries Ltd.,  headed  by  J.  L.  Lemire:. 
president  and  A.  Prefontaine. 
managing  director,  recently  began 
operations   in  Montreal,  ('anada. 

The  organization  will  handle  lab- 
oratory work  for  the  proposed  tele- 
vision stations  soon  to  be  set  up  in 
the  Dominion.  Their  facilities  will 
make  possible  all  services  from 
scri|>l  writing  to  the  final  release 
prints. 

Trans-World  expects  to  broaden 
activities  in  both  the  16mm  and  the 
2.'imm  educational  and  industrial 
fields.  Much  of  the  company's  new 
equipment  came  from  the  .S.O.S. 
Cinema  .Sup|)h  Corp..  of  New  York, 
which  recently  shipped  two  Micop 
Printers.  Ifmiin  and  .'i-iinm:  auto- 
matic light  change  contnds.  DC 
su|iplv  for  picture  and  sound  print- 
ing. Art  Keeves  Sensitester.  Aulo- 
matii-  Kastman  Film  Waxing  Ma- 
chine. Netimade  <-ombination  film 
cleaner.  16miii  and  .'i.^mm  (>riswold 
heat  splicers. 


LOW  BUDGET 

Producers  of 
Motion  Pictures 

FOR  BUSINESS 
AND  INDUSTRY 


OUR  OWN  COMPLETE 

FACILITIES 

35mm 16mm 

STUDIOS  AND  LABORATORIES 


i^ 


^ii 


4um^.-^ 


COMMERCE  PICTIRES 

cA^iJ)  Orleans 

MAGNOLIA  5026     •     CANAL  I  140 

525  POYDRAS  ST. 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Qualify 

guaranteed.     Complete   studio   and 

laboratory   services.     Color   printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE. 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


Director  of  Film  Productiiin 

LeadiniE  manufuiluring  organization  requires 
individual  with  8  lo  I.i  year/  experience  di- 
reding  ;ind  editing  16mni  color  and  ••ounfl  pro- 
motional motion  picliire>  in  the  medical,  drug, 
agri  cull  II  Till,  cheniiral  and  puldic  relatione 
6eld>.  Should  he  aide  !«>  work  harmoniously 
with  free  Ian<e  cameramen  and  othe^^.  Tamera 
and  culling  evperieiice  desirable.  \\\\>\  be  able 
lo  work  on  exireniely  low  budget.  Salary  $H.(M>0 
to    $10,(KIO   per   year. 

Write  staling  age.  education  and  expeririire  lo: 

Box  2B,  »l  SINKSS  SCRKKN  Magazine 

150  E.  Superior  .S|^  Chicago  11 
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BUSINESS    SCREEN     MAGAZINI 


Southwest's  Largest 

COMPLETE  PRODUCTION 
FACILITIES 

Color  —  B  &  W 
35mm       16mm 

k  RCA  Soiiiul  S\.-«ttiii 

k  SOOO  Sq.  Ft.  Sound  Stage 

1^  Coiiiplftc   Laliorutory 

k  StT\  icf>  for  Producer* 

k   16iniii    Kddarliroiiif    I'riiitiii^    willi 

iiidi\idiial     scene-by-scene     color 

correction 


QUALITY    PRODUCTIONS 
For  35  Years 

lAMIESON  FILM  CO. 


825    BRYAN    ST. 


DALLAS.    TEXAS 


ins  ISSl  E  OF  BISINESS  SCREEN  SERVES 
>  \  I'RODICTION  SOLRCE  CHECKLIST  FOR 
lORE    THAN    7,000    BUSINESS    FILM     USERS 


For    16mm,    Film  —  400'    to   2000'    R**lt 

Prefect   your   films 
Ship  in  FIBERBILT  CASES 

Sold    at    Uading    d»«Ur« 


Film  Calalo^iii^  Pi'ojji'am 

IlllltVia     nl    CONGRESS   PREPARING    CARDS 

■^  A  proposed  new  inforriiation  form  and  other 
asjjwts  of  till'  film  cataloging  program  Iieing 
dcvelo|H'«i  i)y  llic  Library  of  (longrc^s  were  dis- 
cussed at  a  meeting  Feliruary  I.  arranged  iiy 
Kaipli  Career.  se<retar\  of  the  committee  on  Medi- 
cal Motion  Pictures  of  the  American  Medical 
association,  at  the  association  headquarters  in 
Chicago. 

Richard  S.  Angeli.  chief  of  thi-  descriptive 
cataloging  division  of  the  Library  of  (iongress. 
\X'a-hitigton.  I).  C.  attended  as  the  official  gov- 
ernment representative.  O.  H.  Coelln.  pulilisher 
of  Business  Screen,  ser\ed  as  one  of  the  dele- 
gated authorities. 

.\ll  Copyrighted   Siihject-  On  Cards 

Under  this  plan  file  cards  would  be  available 
to  the  public  for  all  copyrighted  motion  pictures 
and  film  strips,  recorded  each  year  at  the  Library 
of  Congress.  On  the  basis  of  present  experta- 
tions.  the  approximate  number  of  titles  for  which 
cards  would  be  available  each  year  in  some  of 
the  calagories  is:  -100  for  government  and  L60() 
for  current  copyrighted  films — 8(M)  theatrical 
and  8(M)  non-theatrical.  In  addition,  cards  for 
approximately  :i..5()0  government  films  are  ex- 
pected to  be  in  print  by  the  end  of  I'J.S2. 

This  plan  would  make  available  for  purchase 
to  any  industry,  office,  school,  or  individual  a 
complete  set  of  file  cards  of  all  copyrighted 
films,  or  an\  desired  part  thereoL  upon  the  pay- 
ment of  the  nominal,  scheduled  prices  for  the 
same. 

Four  (;ard>   In  Set  For  Each  Title 

The  cards  w  ill  be  sold  in  sets  for  the  individual 
titles  cataloged.  A  set  consists  of  one  main  card 
for  identification  by  title,  an  additional  card 
with  an  overprinted  heading  for  each  subject 
wliich  the  film  covers  and  for  each  added  entry, 
such  as  the  prodicer.  author,  and  other  neces- 
sarv  information  for  identification:  and  two  ad- 
ditional cards  without  overprinted  headings 
which  the  |(urchaser  can  use  for  his  own  identifi- 
cation, special  files,  or  other  purposes. 

F'urther  detailed  information  about  this  new 
service  mav  Ih-  obtained  by  writing  the  Card 
Division.  Library  of  Congress.  Washington  2r>. 
These  prices  will  prevail:  orders  for  cards  for 
s|)ecific  titles  (by  title  I  -with  headings  over- 
printed: 2()c  per  s<-l.  Orders  for  all  i-arils  for 
films  on  a  specific  subjeii:  5<-  per  card.  It  should 
be  i\oted  that  non-rnpyriphlert  films  will  not  l>e 
included.  W 


16  mm 


FREE 


CAMIRA.    LINS 
and   EQUtPMiNT 


CATALOG 


UST    OFF    PRESS     72    p«9«t 
crommcd    With    THOUSANDS 
cf    rcwrtt    PHOTO    TOOLS, 
CAMERAS,    (Prcn,    Studio. 
Condtd,    ip^ciol    Purpoir, 
,    cfc  >,    LENSES.    PROJEC- 
TORS.    Lighting      Equip- 
mcnf.  Developing  Equip- 
ment, ENLARGERS,  cic. 
for    the    omotfur    ond 
profciiionol,    in    trttf 

dor,  icicnttfic  or  In- 
dutlrigl  work. 


Burke  «  James,  Inc. 

fma  •wotoetaniK  iowmmm*  to*  ovta  >«  nut 
311  t.  Wakath  Av«.,  CMc«««  4,  IN.  U.S.*. 


"his  MoJtl  1  19 
Compco  reel  in  the 
iitw  600  ft.  (16mm.) 
size  holds  1  comp/tU 
15-minute  sound  or 
25-minutc  silent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes ...  is  durably 
made  of  high  grade  tempered  steel, 
finished  in  scratch-resistant,  baked-on 
hammertone  gray  enamel  .  .  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threadine  fast  and  easy,  even  in 
the  dark  I  MoJel  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  for  catalog. 

Trw,s,Po„iA.,    rCORPORATION 


Train  in  fn  Fiims 

INCOirOIATI 


Specialists  in 
Audio  and  Visual 
Presentations 


150      WEST      54TH      STREET 
NEW     YORK      19     •      CO      53530^ 


WOULD  YOU  UKI 

FASTER  and  BETTER 

WHII   LABOKATORY 
SIRVICI  T 


I 


0 


0) 


•  Ansco  Color  typ«  238  duplicuiinq 

•  B  &  W  and  color  work  prinb  • 
Block  and  whil*  prinHnq  •  R>uh»< 
— 3  hour  Mrric*  •  Sound  track  pro 
coasinq  •  N»9atiT«  procvninq  •  R* 
Tvraol  proc—Inq  •  Dup*  ovqotlTM 


FISCHER  PHOTOCRAPNK 


«?1)   M.   MOMU   avi..  CMKAOO  «• 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 

•  COIVNECTICrT   • 

Rockwell  Film  &  Projection 
Service,  182  Hij;h  St.,  Hartford  5. 

Eastern  Film  Libraries,  148  Gr.ind 
Street.  U'aterbury  5. 

•  DISTRICT  OF  COLUMBIA  • 

Jam   Handy  Organization,  Inc., 

1730  H  Street.  Washington  6. 
The  Film   Center,  915   12th   St. 
N.W.,  Washington. 

•  MARYXAND   • 

Robert  L.  Davis,  P.  O.  Box  572, 

Cuinherland. 
Howard  E.  Thompson,  Box  204, 

Mt.  Airy. 

•  MASSACHUSETTS   • 

Bailev  Film  Service,  59  Chandler 
Strwt.  Tel.  4-0214.  Worcester  8. 

Cinema,  Inc.,  2.34  Clarendon  St., 
Boston  16. 

•  NEW   HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 

•   NEW  JERSEY   • 

Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes.  N.  J. 

•  NEW  YORK   • 

Association  Films,  Inc.,  35  West 

45th  Street,  New  York  19. 
Buchan    Pictures,    79    Allen    St., 

Buffalo. 
Charles  J.  Ciegerich,  42-20  Kis- 

sena  Blvd.,   Flushing. 
Comprehensive  Ser\'ice  Co.,  245 

W.  55th  St.,  New  York  19. 
Crawford  &  Immig,  Inc.,  265  W. 

14th  St.,  New  York  City  11. 
The   Jam   Handy   Organization, 

Inc.,  1775  Broadway,  New  York. 
Ken    Killian    Sd.    &    Vis.    Pdls. 

P.  0.  Box  364  Hempstead.  N.  Y. 
Mogull,  Film  and  Camera  Com- 
pany, 112-114  W.  48lh  St.,  New 

York  19. 
Paromel  (;o.,  4f)-18  Astoria  Blvd., 

South,  Long  Island  City  3. 
S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St..  N.w  York  19. 
Sp<;cialize<l  Sound  Products  Co., 

.551  Fifth  Ave..  New  York  17. 
United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  .599BS  Suffern. 

•  PENNSYLVANIA   • 
Jam  Handy  Organization,  Inc., 

9.30  Penn  Ave.,  Pittsburgh  22. 
J.  P.  Lilley  &  Son,  277  Boas  St., 

Harrisburp. 
LippincotI    Pictures,    Inc.,   4729 

Ludlow  St..  Philadelphia  39. 


•  KIIODK   ISLAND   • 

>^'estcolt,  Slade  &  Italcom  Co.. 
95-99  Empire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

Haley    .\udio-Vi.sual    .Service, 

Box  703.  Charloton  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

United  Specialties,  816  \^'.  Vir- 
ginia St.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 
Phone  24043.  Box  1389,  Hunting- 
ton. 


SOUTHERN  STATES 


•    ARKANSAS   • 

Democrat    Printing    and    Litho- 
graphing Co.,  Little  Rock. 
Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock.    ■ 


•  ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North.  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 
Southern  Photo  and  News,  608 
E.  LaFayette  St.,  Tampa. 

•  GEORGIA   • 

Colonial  Films,  1118  W.  Peachtree 
St..  N.W..  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  V^ .,  Atlanta  3. 

•  LOUISIANA   • 

Stanley     Projection     Company, 

2IIV2  Murray  St.,  Alexandria. 
Stevens  Pictures,  Inc.,  1307  Tu- 

lane  Ave.,  New  Orleans. 
Stirling   Visual   Education    Co., 

1052  Florida  St.,  Baton  Rouge. 
Delta   V'isual   Service,  Inc.,   815 

Povdras  St.,  New  Orleans  13. 
HarFilms,  Inc.,  600  Baronne  St., 

New  Orleans.  Since  1915. 

•  MISSISSIPPI   • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 
Jasper  Ewing  &  Sons,  227  S.  State 
St..  Jackson  2. 

•  TENNESSEE   • 

Southern  Visual  Films,  687 
Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA    • 

Capitol  Film  &  Radio  Co.,  Inc., 

19  W.  .Main  St.,  Richmond  20. 
Tidewater  Audio-N'isual  Center, 
617  W.  35th  St.,  Norfolk  8,  Phone 
51371. 


MIDWESTERN   STATES 

•  ILLINOIS   • 

American   Film   Registry,  24  E. 

Eighth  Street,  Chicago  5. 
Association  Films,  Inc.,  79  EUist 

Adams  St.,  Chicago  3. 
Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 
Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 
Swank  Motion  Pictures,  614  N. 

Skinker  Blvd..  St.  Louis  5,  Mo. 

•  INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Wav  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 
Ryan  Visual  Aids  Service,  517 
Main  St.,  Davenport. 

•   KANSAS-MISSOURI   • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker  Bros.  Optical  Co.,  610 
Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•   MICHIGAN   • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 

Detroit  1. 
Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 
Capital  Film  Service,  224  Abbott 

Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 
Academy  Film  Service  Inc.,  2300 

Payne  Ave.,  Cleveland  14. 
Carpenter  Visual  Service,  Inc., 

13902  Euclid  Ave.,  East  Cleveland 

12,  Ohio. 
Fryan  Film  Service,  3228  Euclid 

Ave.,  Cleveland  15. 
Sunray  Films,  Inc.,  2108  Payne 

Ave..  Cleveland  14. 
Jam  Handv  Organization,  Inc., 

310  Talbo'tt  Building.  Dayton  2. 
Twyman    Films    Inc.,    400    West 

First  Street,  Dayton. 
M.    H.    Martin    Company,    50 

Charles  Ave.,  S.  E.  MassiUon. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  N 
St.,  Milwaukee  12. 


WESTERN    STATES^ 

•   CALIFORNIA   • 
Donald  J.  Clausonthue,  1829  I 

Craig  Ave..  Altadena. 
Coast  Visual  Eilucation  Co.,  56' 

Hollywood  Blvd..  Hollywood  28l 
Hollywood    Camera    Exchang 

1600  N.  Cahuenga  Blvd.,  Holl 

wood  28. 
Jam  Handv  Organization,  Inc 

7040  Holivwood   Blvd.,   Los  A 

geles  28. 
Ralke  Company,  829  S.  Flower  S 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  Sever 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc.,  351  Tu 

St.,  San  Francisco  2. 
C.    R.    Skinner    Mannfacturii 

Co.,  292-294  Turk  St.,  San  Fra 

Cisco  2. 

•  COLORADO   • 

Home  Movie  Sales  Agency,  28 

Ninth  Ave.,  Denver  3. 

•  OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahon 

City  6. 
H.   O.    Davis,   522   N.   Broad" 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Bost 

Ave.,  Tulsa  5. 

•  OREGON  • 

Moore's  Motion  Picture  Servi< 
306  S.  W.  Ninth  Ave.,  Portland 

•  TEXAS   • 

Association  Films,  Inc.,  1915  I 

Oak  St.,  Dallas  1. 
George  H.  Mitchell  Co.,  712  . 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    241 

Guadalupe    St.,     Phone    8-57j 
.Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  !l 

Temple  St.,  Salt  Lake  City  10.  1 


JTANADA-FOREIGh 

Audio-Visual  Supply  Compai- 

Toronto  General  Trusts  Buildi 
W  innipeg,  Man. 
Distribuidora    Filmica    Vene:- 
lana  De  16M.M.,  S.A.,  Aparta> 
706  Caracas,  Venezuela,  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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BUSINES.S    SCREEN    MACAZI 


ames  LaMarr  and  Herbert  Wixson 
lead  Fairbanks'   Regional   Sales 

j  James  I.aMakk  heads  llic  new 
iranch  ofiice  opened  in  Cineinnati 
y  Jerry  Fairha.nks.  Inc..  the  pro- 
ucer  has  aniiiiuMced.  LaMarr  holds 

vice  presidency  with  (lie  firm, 
his  is  the  stnond  of  a   nuinher  of 

w  offices  planned  by  Fairhanks. 
.  Detroit  office  was  also  opened 
[•cently. 

Herbert  Wixson.  \eteran  sales 
<eculive.  has  been  named  head  of 
acific  coast  sales  for  the  film  com- 
nnv,  it  has  been  announced  by  the 

iirbanks    officials.      Wixson     was 

rriierly  assistant  );eneral  manager 
1  .  Iiarge  of  sales  for  KMPC  and 
,1  account  executive  for  Don  Lee- 
jutual.  lie  will  be  in  charge  of  the 
i-oduccr's  expanding  coast  sales 
,afl. 


>ddi 


itional  Personnel  and  New 
quipment  for  Kling  Studios,  Inc. 

I  Kreu  NlLES,  diriHtor  of  the  mo- 
on   picture-television    division    of 
iNG  Studios,  Inc.,  of  Chicago, 
jinounces     recent     personnel     and 
(uipment  additions. 
The    companv     has     ailded     Uou 
'M.INI,  Ja(  K  Fknimore.  Norman 
DLSON,  John  Coli.ira  and  Mark 
Elder  to  the  creative  and  produc- 

Ein  staff.  The  company  has  pur- 
ased  a  new  Research  Council 
anc,  onlv  one  in  the  midwest,  ex- 
^pt  for  WNHQ.  that  will  add  tre- 
lendously    to    the    possible    visual 

fgles.     They    have    also    recently 
rehased  a  new  Houston   Fearless 
illy  and  geared  head. 

liderson  Now  with  Bowman  Films 

iioHERT  Anderson,  motion  pic- 

fe  photographer  and  dire<-tor.  was 
entlv  appointed  director  of  pro- 
'!  in    for   Bow.MAN    Films.    Inc. 
hicago.   Ftecognizcd  for  his  ani- 
^1    film.*    that    include    over    50(1 
'  i.i'hromcs    for    the    Society    of 
il     F.<luciition.     Mr.    Anderson 


THRU 


4CUUIII4H 


*■  ^tii  Ftrmi,  librofiet,  Adverliting  Com. 
^••t.  Film  Diilribufort,  stc,  Vacuumot* 
Cporotion  oflvri  quick  r«Ii*f  (or  film  htod- 

I        BY  TAKING  OVEI  COMPLETE 
„   I        rilM   HANOUNC   PtOSlEMS 

•    FIIM  PROCESSING 
•  CLEANING 
•  REPAIRING 
•  SHIPPING 
•  STORAOf 
All  booking,  promplly 
Bll.d 


'xMr  o 

■•'*!' 

•1      •>      ~o"y. 

o.. 

(M      Mrv*      vow 
»».     W,i.,    (o, 
1  iaitfmation 

'      NOW 

^•gUia^.jijK!!  m.M  tff  a<^:n'» 


^Uj 


has  also  produced  such  films  as 
1  he  Sranli   anil  ('eri-hral  /'«/.<>. 

Bert  Johnston  Productions,  Inc. 
Announces  New  Staff  Lineup 

♦  .New  olh(  ers  elected  to  head  the 
stafT  of  Bert  Johnston  Tkoduc- 
TIONS,  Inc.,  Cincinnati,  following 
the  death  of  the  president  and 
founder,  Bert  Johnston,  were  recent- 
ly announced. 

James  B.  Hill,  who  joined  the 
firm  late  in  l)e<-ember  as  chief  di- 
rector, has  been  appointed  (ieneral 
.Manager  in  additiim  to  his  former 
duties.  Mr.  HilTs  many  years  of 
experience  in  the  industrial  motion 
picture  and  television  field  include 
directing  and  writing  in  HolKwood. 
Chicago  and  Cincinnati. 

Other  officers  elected  at  the  an- 
nual shareholders'  meeting  are  G. 
Carlton  Hill,  vice  president; 
George  Avril.  vice  president; 
Mary  J.  Renn.  treasurer;  and  Ray- 
mond Kink  EL.  sti-retary.  Directors 
for  the  new  year  are  G.  Carlton  Hill. 
George  Avril.  Raymond  Kunkel. 
Allen  Brown  and  Mrs.  Hert  Johns- 
ton. 

Kodak  Appoints  Austin  OfTice 
Manager  of  Los  Angeles  Branch 

♦  Hkico  M.  Al.sTlN  IS  liie  new  of- 
fice manager  of  EASTMAN  Kodak's 
branch  in  Los  .Angeles.  With  the 
companv  since  his  graduation  from 
Dartmouth  in  Vi'-V).  Mr.  Vustin's 
duties  have  included  assignments  in 
Kodak's  I'hiladelphia  and  Los  An- 
geles advertising  departments  as 
well  as  work  in  the  statistical  de- 
partment in  Rochester. 

After  serving  with  the  Na\>  as 
photographic  officer,  he  returned  to 
Kodak's  sales  department  in  1946, 
working  first  in  New  Orleans  and 
later    in    inelro|iii|itaii    l,n-     \n^<'les. 

Form  Times  Square  Productions 

♦  Times  Syi\RE  I'rodi  <  iions  has 
been  formed  in  .New  York  at  1-15 
West  l.Slh  Street  by  (juri.es  W. 
Clrran    and    Steimien     K.     Fitz- 

GIBBON. 

Mr.  Curran.  president  of  the  new 
firm,  is  a  former  ad  exeiulive  and 
Hollywood  s<rei'nwriler.  Mr.  Fitz- 
gibbon,  \  ice-presidi-nt.  has  U-t-n 
studio  manager  of  2lltli  ('entiirv 
lo\  in  New  York. 
Issues  Recording  Rate  Card 

♦  \l  lilci   \  ini  II      ItKliKIHM.      (!oM- 

PANV  ha.s  issued  a  new  rate  card 
covering  costs  and  services  of  its 
new  studios  at  7.30  F'ifth  Avenue. 
New  York. 

Five  studios  are  available  at  rates 
ranging  from  $20  to  $-U^  {tor  hour. 
( )ther  .M-rv  ic«-s  include  recording 
from  line,  air  or  studio  on  over  .30 
.■\ni[>«-x  model  .'{OO  tape  recorders  or 
Fuirchild  and  Srullv  di«c  ei|uip- 
ment,  editing,  le-rn unling.  remote 
rr<<irilinc  and   di«<'   pre»«ing. 


RflDlflNT  LAMPS 


RADIANT  LAMP  CORPORATION,  300  JellifT  Avenue,  Newark  8,  N.  J. 


WORLD'S  LARGEST 

LIQUIDATORS  AND  RETAILERS 

SPONSORED     •     TELEVISION     •      INDUSTRIAL 
INSTRUCTIONAL  and  ENTERTAINMENT 

I6^H^H.    Sociitd    fcC^H'l 

Well  \MX\  cu\h  ff>r  \oiir  wilKclrawn  l(inim.  miiiimI  prinft 
iiihI  itvd  pmir(-|or%.  l.rt  \\\  Liinw  wlut  voii  ha%r.  THctr 
\.ilu«*    hHl.i\    mav    \iin>riM*    \tMil    \ii\    r|ii.inlilv    —   nnr   or   a 

thiMtN.iiitl* 

BLACKHAWK  FILMS  INC. 

A  D/v/siON  oi  laMiM  ncruBls 

DAVENPORT,    IOWA 

JLJLlLlLlLlLiLilLiLklLklLlLiL 


•     I'KOhl'CTION     Kt  \  IKW 


un 


IN^I   I   \  I  ION    UOAIU)    INSnn   IKS    1)1   Vl.-ri  KI'OSK    FILM 


1 1  .-.  I!a(  K.  TO  Sciiooi.  for  ihesf  yoiinu.  mm  timl  iiomen  oj  the  lumher  rrlail- 
ing  business  as  ihey  attend  one  oj  the  .'id-day  short  courses  sponsoreil  by  the 
\alional  Retail  Lumber  Dealers  Assoeiation.  A  scene  in  "The  I'rojessor 
\\  as  a  Salesman"  i>roiluceil  for  the  Insulation  Board  Institute. 


"¥■  There's  an  ingeniuus  ■'film-wilh- 
in-a-film"  treatment  used  with  good 
effect  in  a  newly-released  38-niinute 
color  motion  picture  sponsored  by 
the  Insulation  Hoard  Institute, 
trade  association  of  the  insulating 
hoard  manufacturing  industry. 
Titled  The  I'rojessor  IT^as  a  Sales- 
man, this  story  of  the  development 
and  uses  of  a  modern  building  ma- 
terial was  produced  by  George 
Carillon.  Inc..  in  Hollywood. 

The  picture  combines  fundamen- 
tal product  information  with  prac- 
tical lessons  in  selling  as  the  "pro- 
fessor" in   its  story   is  called   upon 


to  instruct  the  students  in  a  t\pical 
30-day  short  course  such  as  is  spon- 
sored by  the  National  Retail  Lumber 
Dealers  Association.  To  introduce 
his  subject  he  shows  a  film  to  the 
class  which  covers  the  broad  storv 
of  the  product,  its  raw  materials 
and  their  manufacturing  |)rocess. 

Fhotomicrograph\  and  animation 
are  employed  to  deliver  a  vivid  im- 
pression of  the  product's  charac- 
teristics; closing  sequences  are  of 
practical  value  to  everv  lundier 
dealer  I  for  whom  the  first  showings 
are  primariK  intended)  as  they  il- 
lustrate a  « ide  varietv  of  uses. 


PROJECTION    SM.FS    CONFFRFNCK    ITFT  D 


CHICAGO 


Ami'Hos  MiuwiMl.lt  >\j.i.>  (..iMi.iii.M.K  ,„  Ch,<  Of,,,  i„„„j^ht  together  these 
projection  and  tape  recorder  sales  chiejs  (and  some  Indians).  Front  row 
(sealed.  I.  to  r.)  Carl  Smock,  south  midwest  sales:  T.  K.  Hart.  Rocky 
Mountain:  If  illiam  Haas.  Michigan:  (,eorge  .Schcctman.  upper  midwest: 
R.  li.  I'hillips,  western;  and  Lou  Fallon.  mid-Atlantic.  Second  row:  Ken- 
neth Fay,  A.  i.  office;  S.  J.  Seijried.  A.  Y.  city;  Frank  I'erry,  southeast: 
Arthur  Weiss,  New  England;  and  U  illiam  Hess,  advertising  mgr.  Standing 
are  1 1,  to  r.)  J.  J.  Graven,  dealer  sales  die:  6".  Worthiniiton  Hippie,  tape 
recorder  division:  Howard  Marx,  general  sales  manager:  R.  II.  Knutson.  ex- 
port division:  Fran  Cutrich,  Chicago  ojjice;  Robert  Craig,  vice-president 
Craig  Movie  Supply.   Ampro  distributor;   H.  H.   Ifilson,  service  manager. 


l(!mm  Standards 
&  llevicw  lldoms 


U .11.  Ii     \l..iru.l    hy    K.    W  .    1>  \rry 

riiirf    y.tntiui'rr,    l)r\ry    (lurpunilion 

■¥■  It  is  obvious  that  since  16nun 
films  an-  produced  by  so  many  in- 
de|>cndenl  produiers  located  at  the 
lountrv's  plnsiial  extremes  that  no 
means  exist  bir  the  establishment  of 
i>ne  single  cenlral  standard  ri-\  iew 
room. 

Therefore  a  tnodification  <i{  the 
I'slablisbed  .S.Smm  |>ractices  nmst  be 
made  in  order  to  create  any  lf)mm 
-ounil  ipialit\  standardization.  Tb" 
proiilems  involved  were  understood 
b\  the  sub-committee  of  the  Society 
of  Motion  Picture  and  Television 
Kngineers  responsible  for  standard- 
ization of  film  reproduction  condi- 
tions for  the  evaluation  of  16mni 
|)riiils.  It  was  decided  that  the  only 
practical  approach  to  the  matter  was 
In  select  certain  standard  profes- 
sional theatre  speaker  svstenis  and 
to  specify  the  projection  equij)- 
ment  and  amplifier  performances  in 
some  detail  with  recommendations 
as  to  the  acoustics  of  the  room  be- 
ing somewhat  secondary  in  nature. 
This  work  culminated  in  the  is- 
suance of  an  SMPTF,  pamphlet 
ti'led  "Tentative  Heconimendations 
for  16mm  Review  Rooms  and  Re- 
producing Equipment."  This  deals 
oureK  with  sound  quality  evalua- 
tion of  Ifinim  |)rints  and  does  not 
consider  the  pictorial  aspects  of  re- 
view rooms.  But  it  is  important  to 
note  that  the  committee  which  estab- 
lished these  reconmiendations  had 
active  representation  from  the 
Armed  Forces,  the  Research  Coun- 
cil, industrial  film  producers,  man- 
ufacturers of  16mm  projection 
equipment,  laboratories  and  feature 
film  producers:  it  is  the  oidv  pub- 
lished recommendation  at  this  time 
for  the  judging  of  16nnn  print 
•^laind  (pialit\. 

I'irluri'  (,»ualil\  Exalualion 
I  licre  has  not  been  an  equivalent 
rcMill  as  III  means  for  evaluation  of 
the  picluri-  quality  of  16mm  prints. 
The  basic  factor  here  of  projecting 
a  picture  of  standard  size  on  a 
screen  of  a  known  value  of  reflect- 
ance with  a?)  established  value  of 
picture  brightness  is  an  essential 
prerequisite  to  any  consideration  of 
picture  quality  evaluation.  A 
marked  difference  of  opinion  exists 
between  the  variims  producing  lab- 
oratories and  film  manufacturers  on 


rop-oi  M.nv  sf:KFF^I^ 


"TcnlallTK  n«H>inmrail>llanri  for  lemn  Il<-Tli.« 
Rnoma  anil  Ri-pr<>dni'lnii  Equlpmrnt":  SMI'TK 
Ji'tinml.   Jntiiinr.T    IIWI,     Vol,   .1«, 


I'nuDi  CKR    Rkview    Rooms 
itigii-precision.    fdm-safe   proj, 
to  protect  valuable  color  film  - 

these  points.  Color  film  j)roi . 
for  example,  require  vastly  dit! 
degrees  of  brightness  for  best  -' 
results. 

Tentative    16niiu  StandanI 
A    survey    conducted    of   van 
commercial    16mni    motion    pi'  ' 
producers  and  their  laboratori' 
\ealed  that  a  majority  would 
to  a  standard    brightness  of  .'; 
lamberts  which   is  in  keeping 
the   present    widely    accepted    i 
tice  as  to  a  suitable   value  fm 
termining  mean   print  densitv 
.'i5mm     theatres     have     a     i 
standard    for   screen    brightm  - 
lO-foot    lamberts.    minus    one. 
two.    Field   measurements  ha\' 
dicated.  however,  that  few  thr 
have    a    screen    brightness    of 
level. 

Projector   light   sources   uscil 
such  a  print  evaluation  to  be  »\ 
candescent   filament  tvpe.    Thi- 
is  noted  in  view  of  the  fad  tli.i 
most  widespread  use  of  16nmi  i 
in   the   field    is   with   mazda   lai. 
therefore,   color   prints  have  toX 
color-balanced  for  such  a  projeoi 
conditioti. 


Ki>itor's  Note:  The  SMPTE  fl 
Committee    of   the    16-    and    8-1 
Committee   is   under  the  chaiml 
ship    of    Mr.    n'.\rcy.     His    prcl 
sional    status   as   chief  engiiieeijl 
charge  of  pro<luct  development 
design    at    the    DeV'rv    Corporal 
has  brought  deserved  recognitioj 
his  part  in  the  high-precision  i 
mcnl    manufactured    by    that 
ji-ctor  concern  for  the  Armed  Foi 
as  well  as  civilian   users  in  edi] 
tion   and    industrv.    The  J.\N 
jeclor    which    DeVry    produies  i 
the  Armed  Forces  is.  for  exampJj 
basic    tool    for    such    review   rl 
considerations  raised   in  this  piM 


ONLY    BYRON 
CAN    MAKE 
COLOR-CORRECT* 
PRINTS 


color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color- f>or  fed 

colgrf-correct 

cotor-correct 

c&for-correct 

cohrzcojj'^tf 

color-correct 

color-correct  Ty?" 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 
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*     TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,    n.  w. 
Washington    7.   d.   c. 
dupont    1800 


24    hour    service    on    aniwer   prints 


"Parade  of  the  Relays" 

Tin-  telephone  relay  fits  siiii(rl>  in  llie  paUii  i»f  ><>ur  luiii«l.  lint, 
to  tell  the  story  of  liow  thi>i  mighty  little  ileviee  handles  IKO 
million  ralU  daily,  in  the  nation's  telephone  evehan^es,  is 
quite  a   project. 

On-the-»cene    photography,    animation    and    stop    motion 

l<(liniquc>.  an-  eomhiii<-(l  in  I'.'.r  t:!<;ti<;ii  [lictisr -.  "I'imm.Ic  of 
the   Relavs,"   produced   for   the   Bell   Telephone   System,   liy 

JAM  HANDY 


SUALIZATIONS 


lEW  YORK  19 


.     PRESENTATIONS 

WASHINGTON.  D.C.  6  I 


EDUCATIONAL    MOTION    PICTURES 


SLIDEFILMS 


PITTSBURGH   22 


DETROIT  11 


DAYTON  2 


CHICAGO  I 


TRAINING     ASSIST/; 
LOS  ANGELES  I 


BUSINESS 


A 
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Feature:  Film  Award  ^  inners 

The  National  Business  Journal  of 
Vudio -Visual  Comniunieations 


SIE     XIMBKR     2     OF     VOLI'.MK     I  :i     •     inrr2     •     IMIirK     FIFTY     CKIVTS 


America  Bowls  W 


features  such  famous  champions  as  Ned  Day,  Buddy 
Bomar.  Marion  Ladewig,  Joe  Norris,  and  others.  More 
than  275  prints  of  the  picture  are  currently  in  constant 
demand! 


Plan  to  screen  AMERICA  BOW  IS  at  your  Annual 
Bowling  Banc/uet!  Requests  for  prints  should  be  ad- 
dressed to:  Mr.  A.  L.  Ehersole,  Executive  Secretary- 
Treasurer,  National  Rouling  Council,  1420  New 
York  Ate.  N.VT..  Washington,  D.  C. 


s  Chairman  of  the  National  Bowling  Council  Film  Committee,  I 
should  like  to  express  my  appreciation  to  your  able  staff  for  the 
production,  AMERICA  BOWLS.  Not  an  easy  job  because  of  the 
many  technicalities  involved,  the  end  result  is  serving  the  purpose 
for  which  it  was  designed — an  entertaining  film  on  the  funda- 
mentals of  bowling." 

JOHN  C  GIBBONS 

The  Brunswick-Balke-Collender  Companx 

"We  are  very  pleased  with  the  product,  as  well  as  with  the  service 

and  the  many  courtesies  extended  to  us  in  the  making  of  this  film.' 

A.  L.  EBERSOLE 

Executive  Secretary-Treasurer 

National  Bowling  Council 

"The  pin  action  photography  and  freeze  frames  showing  how  the 

pins  mix  on  different  hits  have  been  especially  appealing  to  our 

members  who  have  seen  the  film." 

FRANK  K.  BAKER 
Secretary-Treasurer 
American  Bowling  Congress 


^k 


ATLAS   FILM  CORPORATION 

ESTABLISHED    1913 
1111     SOUTH     BOULEVARD,    OAK     PARK,    ILLINOIS     •     CHICAGO     TELEPHONE     AUSTIN    7-8620    ^ 

Producers  of  Quo/ify  Motion  Picfurcs,  Sound  Sl/defi/ms,  Theofricol  Shorts,  TV  Commercials 


WANTED 

More  and  Better 
SALES  TRAINING 


Too  MANY  companies  still  seem  to  think  that  the  one 
way  to  get  more  sales  is  to  hire  more  salesmen. 

But  if  trained  salesmen  outsell  untrained  men  25  to 
100%  (and  that's  what  a  survey  of  547  companies  very 
clearly  shows),  why  shouldn't  the  emphasis  be  put  on 
training? 

We  submit  it  should!  We  know  many  highly  com- 
petent Sales  Training  Executives  who  could  do  a  terrific 
job  ...  (1)  if  the  importance  of  their  work  in  terms  of 
potential  profits  were  more  clearly  recognized,  (2)  if  they 
were  given  the  leeway  to  initiate  and  execute  top-flight 
training  programs. 

We  can't  do  the  work  of  these  men,  and  we  wouldn't 
attempt  it.  Our  job  is  chiefly  this:  to  provide  the  training 
tools  —  slidefiims,  motion  pictures,  graphics  —  that  will 
help  these  training  experts  build  more  sales  per  dollar 
in  a  shorter  period  of  time.  AND  THIS  WE  DO. 

Ask  us  to  give  you  concrete  proof  of  what  our  serv- 
ices can  mean  to  your  company.  Write  on  your  business 
letterhead,  or  telephone  Circle  7-61  10,  TODAY. 


CARAVEL 


730       FIFTH       AVENUE 


FILMS.  INC 


NEW      YORK    -TEL.      CIRCLE      7-6110 


A  NEW  ERA  in  color  slide  fi 


•  •• 


crim/uirifu         f/ni'/ormifu 
•J'it/eiitu       Wcotiamu 


3z2 

■Mof/fifn  rot/If 


Cfiifar/iro/fif 


^ii/l  /jo/or 

{mmy  sizt) 


Eastman 

Color 

Negative 


with 

Automatic 

Masking 


Eastman 

Color 

Positive 


Slide  nim 

Release 

Print 


^■■■l.-SLl^WfVltl 


■y     You  prepare  your  original  art  or  color  shots  .  .  .  any  subject,  any  color  method. 

^-j  We  (or  you)  photograph  them  on  the  new  Eastman  Color  Negative  (with  its 
,^^  built-in  Automatic  Masking)  making  as  many  negatives  as  the  print  order  will 

require. 

(Oy    We  make  color-corrected  Release  Prints  on  the  new  Eastman  Color  Positive. 

That's  all!  The  prints  are  ready  for  projection  with  color  more  faithful 
than  any  you've  ever  seen. 

y     This  process  permits  superimposed  captions  anywhere  you  desire. 

C)   Complete  uniformity  is  assured  because  this  is  a  straight-forward  negative-positive 
=^    system  with  all  colors  produced  in  a  single  developing  step. 


,yifHfK  before  such  perfection  in  color  slide  film  by  any  process  at  any 
price!  Like  most  great  inventions,  this  provides  a  method  that  is  better 
and  cheaper. 


Masking:  Eosltnon  Color  Negoliv*  it  the  only  35mm  color 
film  thot  outomoticolly  ond  without  Ofror  correeti  for  tho  im- 
perfeclioni  of  the  color  image.  Without  motking  you  con't 
have  faithful  color  duplication  of  color  originals.  The  intrica- 
cies of  masking  would  take  a  year  to  discuss;  with  Eastman 
Color  Negative,  this  discussion  is  unnecessary. 


THE  WORLD'S  MOST  COMPLETE  LABORATORY  SERVICE  ^  /rm,»      i'.mn,       yiU/i  /    '/('/.i/.      %/.,      .'A'a,/ari^om*     ^/,>«/ r^yf«yj      JitU 
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Film  Awards  Kcfh'ct  Interest 

EA(;H  YKAK  the  niiiiilier  of  award  ccrc- 
nionies  an<i  other  se lections  of  ispon- 
sored  films  liy  ii;iti(iiial  ami  regional 
groups  increases,  reflecting:  uilli  credit  ii|i(in 
tlie  ((ualily  of  this  medium  and  the  prowin<; 
interest  in  its  niessajje  hy  those  whom  it  en- 
deavors to  serve.  This  issue  contains  news  of 
several  national  scleclions  wliicli  liaxc  widcl\- 
|iid)licized  the  useful  role  of  U>min  sound 
motion  pictures. 

What  is  it  that  distin<:uishes  one  film  from 
another  in  the  minds  of  these  judges?  Oh- 
viously  there  are  some  •:uidin<:  criteria  which 
can  help  both  sponsors  and  producers  to  im- 
prove their  product  and  it  is  equally  ohvious 
tiiat  there  are  almost  as  many  films  which 
merit  special  attention  as  those  selected  hv 
existing  juries.  One  important  consideration 
which  sponsors  themselves  will  not  overlook 
is  what  these  films  have  nrronijilisht'd  for 
them  to  earn  their  cost.  This  need  not  only 
l>e  measured  in  sales  results  or  in  other  forms 
of  tan<zilde  income  hut  definite  clues  will  he 
found  in  the  sizes  t>f  andienies  artiiiilly 
reached  in  proveahle  figures  and  the  thariir- 
ter  nf  the  response  from  these  audiences  in 
nundicrs  of  letters,  literature  recpiests  or 
similiar  tangible  evidence. 

In  -lime  of  these  award  selections,  juries 
are  influenceil  hy  what  is  pleasing  to  the  eye. 
The  least  effective  film — for  the  sponsor — 
might  well  receive  high  honor-  hccause  of 
its  inherent  i/isinterc-t  in  real  im\i(irt.  We 
may  he  safely  guided  hy  definite  standards 
set  hy  the  \atitmal  Committee  on  Film-  for 
Safety  and  hy  the  degree  of  u-eful  material 
found  in  films  judged  for  the  Frccdntiis 
Foundation  .\wards. 

Pleasing  though  they  are.  we  are  not  over- 
infliienceil  hy  film  awards  hut  consider 
ihcin  a  further  reflection  of  the  growing  gen- 
eral puhlic  itilere-t  in  this  medium.  W  c  can 
all  profit,  of  course,  hy  their  stinnilu-  in  im- 
proiing  the  f/iifility  of  film-  hut  we  are  never 
unmindful  of  the  ^pon-or'-  lia^-ic  intcre^l  in 
terms  of  making  films  that  make  sales,  and/or 
influencing  auilience  reaction  in  terms  of 
measiiruhle  response.  This  meiliuni  has  tre- 
mendous power  to  get  results.  Let  us  applv 
it   wi-icly   and   improve  it  cim-lanlly .        (HIC 


lAVA  Annual  Meeting 

IM)1  STHI M      \l  IIIO-VISIAI.   ASSOCIATION 
1  I  Ills    HiMllRtHI)    AS   Mil    I'HKSIUKNT 

Tni:  Si\in  \nm  \i.  VIkkiim.  of  the  Indus- 
trial Audio-Visual  Association,  prolcssion- 
al  organization  whose  membership  is  com- 
posed of  cMTUlivcs  ill  business  and  industry 
concerned  uilli  audio  and  visual  coiiununica- 
tions.  was  held  al  llic  lliilcl  Moraine,  Highlaiiil 
I'ark.  III.,  on  Aj.ril  7,  8  and  <).  Daniel  Uc.ch- 
ford  of  the  Standard  Oil  Company  of  New 
Jersev  was  elected  president  to  succeed  G.  Gor- 
don Biggar.  Shell  Oil  Conipany  manager  of 
public  rclalioiis.  rcliring  chief  cxeculi\c  of  the 
group.  Leo  Hccbc.  Ford  .Motor  Company  film 
chief,  is  the  new-  first  vice-president  of  lAVA 
while  Frank  Howe,  who  holds  a  similar  posi- 
tion al  I'an-Anierican  World  Airways  is  the 
second  vice-president  elect. 

Two  Officers   Re-Elected    for  '.i2 

Frank  .'^.  Rollins.  E.  R.  Squil)!!  &  Sons,  suc- 
ceeds Willis  H.  Pratt.  Jr.,  American  Telephone 
&  Telegraph  Co..  as  corresponding  secretary. 
L'naniniously  chosen  to  carry  on  the  posts  they 
so  ca[)ai)K  filled  in  the  past  vear  were  Don 
Steinkc.  l)ov\  Chemical  Conipanv.  as  recording 
secretary,  and  John  Hawkinson.  Illinois  Central 
Railroad,  as  treasurer.  Regional  directors  for 
the  coming  year  are  Marshall  Barnes.  Bemis 
Bag  Conipany  (northern  district)  :  Fred  Beach. 
New  York  Central  Railroad  (eastern  I  :  John 
Powers.  Illinois  Bell  Telephone  Co.  (central  I: 
C.  Richard  Coneway.  Humble  Oil  &  Refining 
Co.  ("southern)  :  and  Vincent  Hunter.  L^nion 
Pacific  Railroad   (^western). 

Although  iiiecling  attendance  was  handicapped 
by  labor  problems  among  some  of  the  member 
organizations,  some  forty  large  users  of  films 
were  represented  during  the  proceedings.  Eight 
new  members  were  admitted  into  the  organiza- 
tion. Principal  speakers  during  the  .sessions  in- 
cluded Marvin  Caniras.  senior  phvsicist  of  the 
.Armour  Research  Foundation  who  di.scusscd  the 
new  implications  of  magnetic  recording  tech- 
niques: Walter  Colmes.  president  of  Encyclo- 
paedia Britannica  Films,  who  described  that 
company's    recent    and    iriipcnding    film    |irndui- 


tinns  for  business  and  industrial  acquisitioi 
I..  (!.  Ilajduk  and  George  Oakley  of  Bell 
IbitM'll.  with  a  demonstration  of  film  pnidu 
tioii  ulili/ing  new  optlcal-magnetii'  sound  pr 
jeclion  i-i|uipmcnt;  and  Maurice  \V'cl/c|  i 
Musicolor,  Inc.  who  presented  a  luncheon  den 
onslration  of  mobile  light  abstractions  whit 
<'ombiiie  color  light  projection  with  sviu  liro' 
ized  music.  George  Rogers.  American  Econoni 
Foundation  r<'prcseiilative.  dis<'usscd  industi 
experiences  with  the  In  Our  Hands  education, 
program  whii-h  was  premiered  at  the  previoi 
annual   inccliiig   in    1051. 

A  liighlighl  of  ihe  inecting  was  a  x  isit  In  tl 
visual  aid-  ccriler  of  the  '>lU  Naval  District  . 
Great  Lakes.  Illinois,  arranged  through  the  ecu 
tesy  of  the  (^immandant. 

Co-chairmen  of  the  annual  meeting  progri' 
were  W.  M.  Bastable.  Swift  &  Companv.  an 
O.  II.  Coelln.  Jr..  editor  and  publisher  < 
Blsi.NKS.s  ScRKKN.  An  exhibit  of  auilio  and  vi 
ual  equipment  was  a  sidelight  feature  of  ll 
program. 

Another  sjiecial  feature  of  the  three-da\  riiec 
ing  were  member  presentations  of  preview  an 
conqiaiiy  theatre  facilities  including  those  at  tl 
New  KnglanrI  and  New  York  Telephone  Coi 
panies,  Dow  Chemical  Company  (presented 
visual  form  by  Mr.  Steinkel  :  Swift  &  Compan 
facilities  (described  by  Mr.  Bastable"!  and  thos' 
at  the  Cater|)illar  Tractor  Company  (presente 
by  Dean  Blomeyer I  were  other  elements  of  th 
JAVA  workshop  program.  Mr.  Hawkinson  di 
scribed  the  internal  and  mobile  projection  faci 
ities  of  the  Illinois  Central. 

Biggar  Receives  President's  Plaque 
Climaxing  the  sixth  year  of  lAVA's  histor 
was  the  annual  banquet  at  which  retiring  pres 
dent  Biggar  received  the  president's  plaque.  H 
brief  address  gave  full  credit  to  the  helpfi 
exchanges  gained  in  this  society  for  person:' 
progress  in  his  professional  post.  In  the  closii 
hours  of  the  business  meeting.  I.WA  menilx^i 
set  October  6  as  the  working  date  for  the  o 
ganization"s  fall  meeting  in  New  York  Cilv  an 
recognized  the  interest  shown  in  the  Nation 
Audio-Visual  Association  convention  by  del 
gating  midwestern  regional  members  to  set  ii 
a  concurrent  meeting  date  during  that  ear; 
\ugu.st   trade  show  and  convention.  ', 
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WINS    FREEDOMS    FOUNDATION    TOP    HONOR 

FOR  16mm  MOTION  PICTURES 


At  the  recent  Freedoms  Foundation  Award  Ceremonies  "Big 
Idea,"  written  and  produced  by  Wilding  for  Swift  %  Com- 
pany, received  the  top  16mm  motion  picture  award  "For 
Outstanding  Achievement  in  Bringing  About  a  Better 
Understanding  of  the  American  Way  of  Life." 

Last  year,  at  the  Boston  and  Cleveland  Film  Festivals.  "Big 
Idea"  was  similarly  honored  as  the  best  film  of  the  year  on 
freedom  and  industrial  relations. 

I 

Since  November.  1951.  when  a  concerted  distributional 
effort  began.  "Big  Idea"  has  been  televised  over  47  stations: 


several  have  shown  it  twice,  including  the  NBC  station  in 
Chicago,  and  one  station  three  times;  and  these  showings 
have  been  at  no  cost  to  Swift  because  the  picture  was  tele- 
vised as  a  public  service.  There  have  been  2573  public 
screenings.  The  total  audience  that  has  seen  this  dramatic 
story  of  our  country  in  only  four  months  is  5.910,958. 

Swift  wished  a  picture  in  which  the  people  of  America  could 
speak  for  themselves.  It  was  the  privilege  of  Wilding  to  bring 
this  concept  of  liberty  to  the  screen  as  'Big  Idea  "  A  show- 
ing can  be  arranged  through  any  Wilding  studio  or  office 
listed  on  this  page. 
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Compare  it  feature  for  feature  .  .  .  compare 
it  advantage  for  advantage  with  any  other 
projection-viewer— no  matter  what  the  price. 
Then  give  it  the  toughest  test  you  know  - 
right  on  the  selling  desk  in  ordinary  room 
light.  That's  where  you'll  prove  conclusively 
the  FR  Port-A-View  is  the  most  efficient .  .  . 
the  most  economical ...  the  most  productive 
visual  selling  aid  your  dollar  can  buy.  That's 
why  you'll  agree  that  no  projection-viewer 
comparable  in  price  will  have  all  of 
these  features  . .  .  and  that  any 
projection-viewer  with  comparable  features 
costs  much  more.  A  demonstration 
will  convince  you  and  your  customers. 


automatic 
slide  changer 

A  mere  flick  of  the 
finger  changes  slides 
eflfortlessly,  quickly, 
smoothly.  Accommo- 
dates up  to  36  slides. 


large,  brilliant 
pictures 

Slides  enlarged  4V4 
times  in  diameter, 
clearly,  brilliantly  on 
large  "viewer"  screen. 
Plug  into  110  volts 
(AC  or  DC).  Screen 
lights  up  the  moment 
cover  is  opened. 


PORTAVIEW 


Automatic  .  .  .  Portable  .  .  . 
Compact  in  one  self-contained  unit. 

Carrymg  case  may  be  purchased  separately: 
Holster  style  J 1 2.50.  Eveready  style  $14.95. 
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Write  for  full  color  descriptive  brochure. 

The  FR  Corporation,  955  Brook  Avenue,  New  York  56,  N.  Y. 


really  portable 

Can  be  carried  any- 
where, anytime  .  .  . 
weighs  a  scant  4 
pounds  .  .  .  folds  like 
a  camera  to  fit  into 
carrying  case. 


Judge  Recent  Safety  Films 

♦  llll       NUIUSM,     (^ilMMiriKK    (I 

Fii.Ms  FOR  Saket^   is  now  jud 
entries  received   for  variou.*  cli 
fiialions   in    its   1952  awards. 
niiuri('('iiu-nt  i>[  winning  films  will] 
inadi-    liN    early    MuN.    armrding^ 

W  illiaiii    Flngjander,  secretary. 

«        •        * 

Beseler  Co.  Wins  Patent  Suit 

♦  Frdiral  Judge  William  H.  At^ 
dfciiicd     Friday.     Mareh     7, 
CiiAHi.Ks     Bksklkr     Company 
.Newark,  .\.  J.,  holds  a  valid  pat 
on  an  opaque  copy  projector  co 
hincd    with    an    optical    pointer   il 
that   a   spot   of   light   may   be 
jfctcd     onto     any     portion     of 
image  on  the  screen. 

Beseler  brought  the  action  again 
J.  Y.  Taylor  and  Co.   of  Carta 
and  Squibb- Taylor,   Inc.  of   Ua 
Texas,   charging  that   they   had  il 
fringed  upon  Bcseler's  patent. 

Judge     Atwell    held     the    pati 
valid     and     that     the     Taylor 
>quilih-Ta\lor    companies    had   i| 
fringed  on  the  patent.    He  awar 
damages     of     S13,700.(X)     to 
plaintilT  and  ordered  an  injunctiij 
against  further  infringement  by 
defendants. 

w  «  • 

English  Film  Authority  to  Speak 
on  "British  and  American  Films" 
♦  Dk.  Kookk  Mannkll.  director   , 
the  British  Film  .Academy,  will  li 
presented   t«   American   fihn-inake; 
and  others  interested  in  film  devi 
opnient  at   the   Museum   of  Model 
Art  .\uditorium  the  night  of  .Mc 
day,  April  7,  by  the  Screen  t 
RECTORS  Glll.D  in  cooperation  wi'; 
the  Hmrisii  Inkormation  ServiceJ 
""Britisii   and   .■Xmerican   Films"  w 
be  the  subject  of  Dr.  Manvelfs  tal| 
which   he   will   illustrate  with   fibi: 
designed  to  contrast  the  feature  ai. 
documentary     styles     of     the     t»; 
countries. 

Dr.  Manvell  is  arriving  in  tl 
United  Slates  March  29  for  a  sev« 
weeks"  lecture  lour  of  the  .-Vmerici 
continent  under  the  auspices  • 
British  Information  Services.  .' 
director  since  1947  of  the  Britii 
Film  Acadeinv.  Or.  Manvell  rcpr 
scnls  the  iinporlani  filrn-niakers 
Britain  in  |iromotiiig  researc 
>lud\ing  the  latest  developments  ■ 
llic  screen  and  encouraging  film  a 
l.v  a  system  of  awards.  Among  b 
wideK-reail  books  is  "Film,'"  pu 
lislicd  in  the  Pelican  Series,  whii 
has  sold  o\er  3(H).n(X)  copies  and 
iised  as  a  text  book  as  far  afield 
the  University  of  Southern  Ca 
fornia. 

The   program  will   start   at   8:« 
p.m.     .'Vdmission    is    by    invilatil 
oiilv.  which  mav  be  obtained  fi 
the    Cuild    office    at     1.3.S    F. 
•^Ireel.    There  will   be  no  charge. 
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CORPORATION 


666  WEST  HARVARD  STREET*  OLENDALB  4,  CALIFORNIA  •  CABLE  ADDRESS:  "MITCAMCO" 
IS%  %\  thf  mttUn  pUtvrti  f howH  in  thtatrts  tkreugheat  tht  world  ore  filmed  wilN  a  Mitchell 


THE     NKWS     IN     I' 1  (TIRES 


Film  Council  ok  America  trustees  have  ap- 
pointed Dr.  Paul  -1.  Waf.ner  as  Executive  Direc- 
tor. Coniiralulaliiifi  him  on  his  neir  appointitieni 
in  the  picture  ahove  are  I  left  to  rifihl)  Robert 
M.  Huti-hins.  Associate  Director  of  the  Font 
Foundation:  Paul  C.  Hoffman.  Director  of  the 
Ford  Foundation:  Dr.  Wapner:  and  C.  Scott 
Fletcher.  President  of  the  Fund  jor  Adult  Edu- 
cation.   1'.5  national  groups  are  affiliates. 


Dow  l'iu:\u:\\.s  in  LIIILago  us  the  company's 
new  color  fdm  "Treat  Wood  Ripht"  is  released 
to  aid  the  cause  of  wood  preservation.  .'>hown 
above  (left  to  ripht)  are  Eugene  Perrin.  public 
relations:  W.  A.  Melching,  Dowicides  Sales,  both 
of  the  Dow  Chemical  Company:  and  George 
Finch,  vice-president  of  The  Jam  Handy  Organ- 
ization.  producers  of  the  fdm.  Press  showing 
was  attended  by  150  editors  and  company  ex- 
ecutives.   (See  feature  article  next  month). 


Ecd.NO.MK  Kl»l  CATION  via  rail  car  as  tin-  Utn  k 
Island  Lines  cooperates  with  the  American  Eco- 
nomic Foundation  in  trachside  showings  of  the 
"In  Our  Hands"  discussiimgroup  program. 
George  Rogers,  the  AEF's  midwestern  director, 
accompanied  the  car  during  presentations  in 
Joliet,  Peoria  and  other  Illinois  cities. 


National  Safety  Film  Awards  Announced 

Jl  IKiKS    SK1.KCT    TWENTY.KI(;ilT    IILMSIOH   I'l.  \OUES  AM)  CKKTIFICA TKS 


TWKNTY-KK.IIT  iiiiit'uiii  pictures  and  slide- 
films,  pnuluced  or  released  in  \')r>\.  were 
aniii>iinc<-d  winners  of  firsl-award  plaques 
and  lioiiuralili-  im-nlion  or  award  of  merit  cer- 
tilicales  (or  their  conlrihulion  in  various  areas 
of  safel\  eiluiation  as  selected  1)V  tlie  National 
C.onimitlee  on  Films  for  Safety  and  released  to 
UlSI.NKSS  ScKKKN  at  presstime  for  this  issue. 

First  award  winner  in  the  General  eiassifica- 
tion  for  non-theatrical  motion  pictures  was  Pipe- 
line on  If  heels,  a  2«-minute  ci>lor  film  sponsored 
liy  E.  1.  <hil'<«nt  de  Nemours  Conipan\.  Petroleum 
Chemicals  Division,  and  produced  li\  A|»'\  film 
Corporation.  Sharing  to|)  honors  in  this  classifi- 
cation with  a  first-award  plaque  was  Tony  Learns 
About  Fire,  a  16-minute  color  film  sponsored  by 
the  National  Board  of  Fire  I'nderwriters  and 
produc<'d    l)\    Southern   P'ducationai    Films. 

"Day  in  Court"  Wins  Traffic  Award 
Winner  of  first  place  in  the  Occupational  films 
class  for  non-theatrical  motion  pictures  was  The 
Story  of  Pierre  &  Marie,  a  .35-minute  color  pic- 
ture sponsored  by  the  Quebec  Pulp  &  Paper 
Safety  Association.  Inc.  and  produied  In  Craw- 
ley Films.  Ltd.  of  Canada. 

In  the  important  field  of  Traffic  &  Transporta- 
tion, non-theatrical  films,  the  first-award  plaque 
was  given  Day  in  Court,  a  29-minute  color  sub- 
ject sponsored  by  the  International  Harvester 
Company  and  produced  by  Cate  &  McGlone. 

Motor  Mania,  a  7-minute  short  subject  pro- 
duced bv  the  Walt  Disney  Studio,  was  first-award 
winner  in  the  classification  for  theatrical  motion 
pictures. 

Three  sound  slidefilms  won  "honorable  men- 
tion" certificates  and  an  equal  number  were 
accorded  "award  of  merit"  certificates  by  the 
Committee  but  the  first  place  ph^iue  went  to 
Pattern  for  Tragedy,  a  15-minute  black  and  white 
.sound  slidefilni  produced  for  Zurich-American 
Insurance  Companies  by  Paragon  Pictures.  Inc. 

API  Picture  Gets  Honorable  Mention 
An  '■honorable  mention"  c<'rtificate  went  to 
Farm  Tractor  Safety,  an  18-miiiute  color  subject 
in  the  General  16mm  films  group.  Sponsoring 
this  film  on  the  principles  of  safe  operation  of 
farm  tractors  was  the  Committee  on  Agriculture 
of  the  Ameriian  Petroleum  Institute  and  cre<lited 
for  production  is  the  George  ^  .  Colburn  Labora- 
tory. Awards  of  mi-rit  in  this  classification  went 
to  the  Baltimore  &  Ohio  Railroad  for  The  Happy 
Locomotive,  a  17-niinute  color  film  produced  by 
the  Stephen  Fitzgerald  Company  and  to  Small 
l5oat  Disaster  Prevention,  sponsored  by  the  V .  S. 
Navy  and  produced  at  the  V.  S.  Navy  Photo- 
graphic Center. 

In  the  Occupational  safety  field,  a  Sarra.  Inc.. 
production  titled  Accident  Prevention  I  16  min- 
utes, b/w  I  won  honorable  mention  for  The  Great 
Atlantic  &  Pacific  Tea  Company. 

\ot  liy  Chance,  a  .S.'i-minute  color   film  spon- 

[  sored  by  the  Pennsylvania  Railroad  an<l  pro- 
duced by  I'nifilnis.  Inc.  (reviewed  in  this  issue), 
was  the  other  lop  "honorable  mention"  winner 
in  this  occupational  films  grou|i. 

I  Awards  of  merit   for  occupational  safet\    films 


were  shared  by  three  pictures.   Don't  Drop  Yow 

Guard,  produced  for  the  Aetna  Casualty  &  Suret 
C<impany  by  Aetna's  motion  picture  <lepartment 
Hauling  Logs,  sponsored  by  the  Pacific  NorA 
west  Loggers  A.ssocialion  and  produced  by  Hari 
Motion  Picture  Company  and  //  Can  Happen  I 
You.  sponsored  by  the  1  nion  Pacific  Hailro» 
and  produced  by  Dudley  Pictures  Corporatio 
v\crc  the  three  "award  of  merit"  winners. 

Borrowed  Power,  a  16-minute  color  film  spot 
sored  by  Foundation  for  Trallic  Safety  of  th 
American  Automobile  Asso(  iation  and  produce 
at  Pennsylvania  State  College  won  "honorabl 
mention"  in  the  traffic  &  transportation  classif 
cation  which  saw  "award  of  merit"  honoi 
shared  b\  A  Professional  Portrait,  also  sponsors 
by  the  ,\mcricari  Automobile  Association,  an 
produced  by  Wilding  Pictures  Productions,  Im 
and  the  Safe  Driving  Series  of  three  films  pn 
duced  by  Coronet  Instructional  Films  for  sale  t 
schools.  ^ 

Two  programs  won  "awards  of  merit"  in  thj 
home  safety  film  group.  These  were  Accidentall> 
Yours,  a  2()-minute  color  subject  produced  fc^ 
Molson's  Brewery.  Ltd.  and  produced  by  Crawlel 
Films,  Ltd.  and  fire  Prevention  (In  the  Home 
produced  by  Encyclopaedia  Britannica  Films  fc 
general  sale. 

Theatrical  Trailers  Win  Merit  Award 
Atlas  Film  Corporation  won  the  "award  ( 
merit"  honors  for  a  National  Safety  Counc 
theatrical  trailer  series  titled  1951  Operatic 
Safety.  In  this  group  a  series  of  three  minul 
movies  titled  Signs  of  Life  also  won  an  "awar 
of  merit"  for  I'nited  Film  Service.  Inc.  and  M« 
tion  Picture  .Advertising  Service  as  producers  «i 
these  theatrical  subjects.  i 

Zurich-American  Insurance  Companies  alsj 
won  "honorable  mention"  in  General  group  < 
sound-slidefilms  with  Close  Shaves.  This  LS-mih 
ute  program  was  also  produced  by  Paragon  Pi 
tures.  Inc. 

Honorable  mention  went  to  Get  a  Grip  c 
Yourself,  a  National  Safety  Council  sound  slid 
film  produced  by  Sarra.  Inc.  This  was  in  ll 
occupational  safety  class  for  slidefilms  whit 
saw  Pass  the  Word  Around,  sponsored  by  U 
Gypsum  Association  and  produced  by  Spinn 
Associates  win  an  "award  of  merit.' 

Honorable  mention  in  the  .sound  slidefilni  cla;( 
for  Irairu-  and  transportation  subjects  was  give' 
Wrong  Side-  Suicide  sponsored  by  the  Nation 
Association  of  .\utomotive  .Mutual  Insuram 
Companies  and  produced  by  Vogue- Viright  St 
dios.  The  two  final  "awards  of  merit"  in  th 
group  went  to  Hike  Behavior  produced  for  sa 
by  Cathedral  Films.  Inc.  and  to  Willie's  FL- 
Story,  sponsored  by  the  California  Motor  Trui 
Association  and  produced  by  Rinaldo-Hill  t.nle 
prises. 

Formal  presentation  of  plaques  and  certificat 
will   be  made  at   a   later   date  to   be   announce 
according  to  William  F.nglander.  secretary  of  tl 
Committee.    John  B.  McCullough  of  ih.-  MotiC, 
Picture  Association   of   Ameriia   is  diairman  '^ 
the   National    Committee    on    Films    for    Safety 
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I  N  K  S  S    SCREEN    M  .\  C  A  Z  F  N 


Is  Your  Sales  Force 

Sufficiently  Fructiferous? 


We  do  mean  to  pry  into  your  business. 

Prying,  searching,  analyzing  .  .  .  these  are  the  first  stages 
in  our  business. 

Then  planning,  producing,  putting  to  work  the  tools  to  do 
a  job  .  . .  these  are  the  secondary  stages. 

The  tools  may  be  film  strips  or  motion  pictures.  And  there 
will  probably  be  supplementary  materials. 

They  all  [wint  to  the  f\ml  stage . . .  your  sales  force — aaively, 
increasingly,  measurably,  hearing  jruit. 


PATHESCOPE      PRODUCTIONS 

THE        PAIHESCOPE         COMPANY        OF        AMERI  »  **   C 

580   FIFTH  AVENUE,    NEW  YORK    19,   N.    Y. 
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OOUCERS     OF     •     MOTION     PICTURtS     •     fUM     STRIPS     •     TtlfVISION 


lEW! 
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MMNA-STRIPE*' 

The  magnetic  sound  frark  that  ushers  in  a  whole  new  era  of  movie  making. 

NOW,  sound  movies  can  be  made  as  quickly,  easily  and  inexpensively  as  silent  films! 

NOW,  an  amateur  can  make  his  own  sound  tracks  with  sound  quality  far  superior  to  most 
professional  tracks. 

NOW,  films  can  be  shown  indefinitely  without  deteriorating  in  sound  quality. 

NOW,  va>t  libraries  of  silent  movies  can  be  converted  to  sound  films  at  small  cost. 


[developed  and  |)erfected  exclusively  by  the  Heeves  Soundcraft  Corporation,  is 
a  thin  stripe  of  magnetic  oxide  bonded  to  motion  picture  film.  On  this  stripe,  by  means  of  a 
magnetic  sound  projector,  sound  can  be  recorded  as  easily  as  on  a  tape  recorder. 


The  BALANCING  STRIPK 


another  Reeves  Soundcraft  first,  is  a  thin  25  mil.  stripe  of 
magnetic  oxide  bonded  to  the  sprocket  edge  of  the  film  to  perform  three  important  functions. 

(1 )  Makes  film  lie  flat  on  reel  w  ithout  dishing. 

(2)  Prevents  shrinkage  of  sprocket  edge  of  film  due  to  looseness  on  the 
roll; 

(3)  Prevents  film  from  uncoiling  like  a  spring  when  wound  during 
editing. 

The  possible  applications  of  Magna-Stripe  to  education,  home  movies, 
business  and  industry  are  limitless.  See  your  projector  dealer  or  write 
today  for  full  details. 

WRITE  FOR  FREE  BOOKLET  For  a  complete  description  of  Magna-Stripe  and 
what  it  can  do  for  you,  write  for  this  free  new  8-page  booklet  on  the 
most  revolutionary  new  development  in  movie-making  since  "Talkies". 


^-'^''-■^ 


'TRADEMARK  BY  REEVES  SOUNDCRAFT  CORP. 

REEVES 

SOUNDCRAFT 

10  East  52nd  Street,  N.  Y.  22,  N.  Y. 

THE  ONLY  RECORDING  MATERIALS 

PERFECTED  AND  MANUFACTURED 

BY  RECORDING  SPECIALISTS 

Please  write  Reeves  Soundcraft  for  additional  information. 


RKF'ORT  All.  NEW  TECHNICAL  AND  TRAINING  FILMS  TO  BUSINESS  SCREEN 

♦   K  complete  registry  of  all  existing  technical  and  any  new  pictures  completed,  whether  for  internal 

training  motion  picture;*  produced  by  and  for  busi-  or  external  use,  so  this  listing  can  be  maintained 

ness  and  industrial  purposes  is  maintained  by  the  for  the  benefit  of  all.  Address  all  notices  to:  Index 

Editors  of  Business  Screen.  Please  notify  us  of  of  Training  Films,  150  E.  Superior,  Chicago  11,  III. 


Sixty  Papers  to  Be  Delivered  c 
SMPTE  Semiannual  Meeting 
♦  SMI'TF.'s  71st  scmiuiiimi 
I'orivcnlion  has  bfcn  sclirdule 
t<i  take  place  (luring  the  wee 
April  21-25  at  (;hicag<»">  Drak 
Hotel,  it  was  announced  rcceni 
ly-  Gkoik.k  W.  {^olblr.n,  pn 
gram  chairman,  reports  ther 
will  be  11  or  more  se.-isioiis  c 
the  .■<pririg  convention,  durin 
which  time  60  paper-;  are  to  b 
delivered. 

The  talks  will  comt  a  wid 
range  of  important  subjerts  ir 
chiding  color  TV.  theatre  an 
industrial  TV,  three-dimensior 
al  effects,  new-type  screen: 
high-speed  photography,  th 
future  of  films  in  educatioi 
motion  picture  exhibition 
sound  recording  and  film  proc^ 
essing. 

One  get-together  luncheoij 
will  be  held  April  21  and  oi] 
the  2.3rd  there  will  be  an  eve 
ning  cocktail  hour.  foll(j»ed  b' 
a  banquet  and  dance. 


M-M  Film  Stresses  Conservatior' 
of  Soil  and  Mineral  Elements 

♦  The  importance  of  iniiicra 
elements  in  the  soil  and  ih^ 
need  of  conserving  these  ele 
ments  as  well  as  the  soil  itsel 
is  the  theme  of  The  Good  Earll 
For  a  Better  Life,  new  16iii- 
sound,  color  motion  pictu 
produced  by  MINNEAPOLIS  M' 
LINK   (.ioMl'ANV. 

The  film  shows  the  part  a;. 
cultural  colleges,  county  agei  : 
and  farm  youth  organizati" 
arc  placing  in  the  program 
conserx  ing  and  improving  i: 
soil. 

Prints  are  now   availall 
through    Minneapolis- Mol: 
dealers    and    will    be    avaihil 
for  general  use  in  the  fall. 
«        «        • 

"Science  of  Milk  Production" 
Attracting   Interest   Overseas 

♦  The  Science  of  Milk  I'rodue- 
tion.  16mm  color  motion  pk 
ture  produced  by  the  Rai_stOM 
Pi  KIN  \  ('OMI'ANV  with  the 
sislance  of  the  Jam  HaNDV  0«- 
CANI/ATION.  has  received 
(|uests  for  bookings  from  eigh 
foreign  countries. 

In  this  film,  based  on  re- 
search at  the  Purina  Experi'* 
mental  Farm  and  Laboratory 
and  the  I  niversity  of  Minne- 
sota, the  camera  catches  the  in-" 
ternal  action  resulting  from  the 
milking  of  a  dairy  cow.  .\ni-< 
mated  drawings  supplement  the 
photograph)  to  show  the  origin, 
of  milk  in  the  cow. 
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BUSINESS    SCREEN    MAGAZINI 


AHastf 

A  16mm  projector 


you  can 


THREAD  IN  16^ 


It's  true.  *Hundreds  of  time  tests 
have  proved  it.  With  this  amazing 
new  RCA  "Thread-Easy"sound  pro- 
jector, you  can  actually  thread  the 
film  in  less  than  halj  a  niinnte. 

You  can  thread  it  with  one  hand. 

Thread  it  while  you're  lecturing. 
Or  thread  it  in  the  dark. 

"i'oungsters  can  thread  it. 

It's  just  plain  easy  to  thread! 

It's  double-extra  dependable,  too 

The  show  goes  on  and  stays  on  every  time 
with  (his  prcijcctor.  Here  are  just  a  few  of 
the  many  reasons  why: 

Without  stopping   this  projector,   you 


can  open  and  clean  the  picture  gate.  Or 
the  sound  optics. 

You  can  replace  a  burned-out  projec- 
tion lamp  in  less  than  -/5  seconds  ...  an 
exciter  lamp  in  less  than  20  seconds. 

You  can  rewind  a  lO-minuic  film  in 
only  66  seconds,  uilhoul  shijiing  bells, 
pulleys,  or  reels. 

And  you  can  project  the  same  precious 
film  50  or  SOO  or  /  'illO  limes,  uilhoul 
appreciable  u  ear  or  damage  to  film. 

It's  the  kind  of  simple-to-operate,  de- 
pendable sound  projector  you've  always 
hoped  mi);hi  some  day  be  developed.  And 
it's  aiailable  nou   from  RCA. 

Before  you  buy  any  projector  at  any  price, 
make  this  simple  comparison 

Compare  this  new  RCA  "Thread-Easy" 
with  any  oilier  Idmm  sound  projector  at 
any   price!   Thread    the    RCA    projector. 


Here's  the  jamout  "Ihrrad-Lasy"  projector  meth- 
unitni.  It's  u-ide  open,  easy  to  get  at.  So  wonder 
you  can  tijreati  it  in  less  than  30  seconds! 


Time  yourself.  Now  try  threading  any 
other  projector.  See  what  vse  mean.'  Like 
hundreds  of  other  people,  you'll  quickly 
discover  that  the  RCA  is  by  far  the 
Easiest  Projector  io  Thread,  jnsi  iry 
it  and  see  jor  yoitnell 


473  actual  time  tests  prove 
RCA  projector  easier  to  thread 

At  a  receni  trade  show.  l~  s  persons 
tried  their  hand  at  threadinf;  this  new 
R(!A  !6mm  Projector. 

*  Some  thr*ad«d  il  in  only  7  seconds 

*  Many  threaded  it  in  /ess  than  20  seconds 

*  Most  of  fhem  ftireoded  il  in  /ess  than  30 
seconds 

Think  of  it!  Hundreds  of  people,  ac- 
tually threaded  this  R(  A  projector  in 
tess  tlyan  t'>  seconds.  No  wonder  it"s 
called  "Thread-Easy"...  its  the  Easiest 
TllRFAI)IN(.    I'ROJFtTOR   InTK   lit  in' 


RCA  "400' 
"Throod-losy."  I|jn,l. 
some  hlurnrccn  tpjifcr 
finish.  Vl°ci(hs  \>,'  •  lbs. 
"wall  amplifier.  H-inch 
speaker.  Eor  classrooms, 
small  audiforiums. 


■CA  "400"  Sonlor  "Tllroad-iaty."  A  irulr 
Orltisr.  I**!  CISC-  projriltn  lis  lO-wjd 
jmplihrr  and  to  inih  sp<.4l,rr  make  It  ideal 
for  larner  riHims.  audiloriums.  road  shows, 
etc  Proletlur  case  wet Iths  .^<»'*  lh».  Speaker 
case  weiflhs  ^f>  Ihs.  Proleclor  nnish  is  hand- 
some blue-srern  spader  effeci. 
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Other  accessories  for  your  audio-visual  shows 


MICROPHONIS 


FREE    BROCHURE 


■AFFll 

SPIAKIRS 


HO*N 
SPIAKfIS 


MAIL    COUPON    NOW 


r 
i 
i 
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Vittial  Products  D«»<.   2S-C 

Radio  Corporation  of  America.  Gimdm.  N   ) 

Without  otiliKJlton.  please  send  mc  full  uorv  on 
the  nev>      Thread  Easy     RC.\  '  <00  '   16mm  projector. 
I  m  interested  in 

n  Junior  mcxiel  for  classrooms,  small  auditoriums 
Q  Senior  model  for  laritrr  auditoriums 


VISUML   fRODUCTS 

RADIO  CORPORATION  of  AMERICA 

aHOIMIIRIMCi    RROOUCTS    Ol PA  RT M t MT    C MM Ot  M   M  J . 

In  Canada     tCA   VICTOI   Cam^ny   l.m.lad,   Ma«K«al 


V.«M. 

r.iy 
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We  Manufacture 
the  Largest  Ljne 

of  Sound 
Slide-film 

Machines 


We  make  the  smallest  machine. 

We  make  the  largest  machine. 

We  make  the  lightest  machine — 13  pounds. 

We  make  the  lowest-priced  machine. 

We  make  the  highest-priced  machine. 

In  1951  we  were  in  first  place  in  number 

machines  made  during  that  calender  year.      I 

We  have  played  microgroove  records  sinctj 

their  inception. 

We  never  put  anything  on  our  machines  tha 
is  not  practical. 

Our  assembly  is  the  only  one  that  makes  possi 
ble  a  competent  machine. 

The  Picturephone  is  pre-eminently  the  fines 
machine  ever  made. 
Numerous  users  have  switched  from  old-styk 
machines  to  the  Picturephone. 

We  have  never  heard  of  a  Picturephone  use: 
switching  to  any  other  make. 

The  Picturephone  is  guaranteed  for  one  yea 
instead  of  the  usual  ninety  days. 

For  fifteen  years  we  have  manufactured  this 
type  of  equipment  exclusively.  It  is  not  a  side 
line  with  us.  It  gets  our  full  attention. 

BE  SURE  TO  GET  IN  TOUCH  WITH  US  BEFORE 
YOU    BUY    SOUND    SLIDE-FILM    EQUIPMENT. 


MANUFACTURED  BY 


0.    J.    McGLURE    TALKING    PICTURES  msv^  west  Washington  boulevard.  Chicago )| 

Telephone  CAnal  6-4914 


LUMBIA 


»*':»'*X>«OOVl 


,00000f^' 


SLIDE  FILM 


10"  rAicrogroove 
-fuU  15  minutes 


per 


side'. 


per  s/rfe/  ^"""«^ 


for  your  slide  films  . . . 
COLUMBIA'S  great  new 


MICROGROOVE  TRANSCRIPTION 

stands  you  head  and  shoutaers  above  the  field! 


These  great  Columbia  Microgroove  discs 
are  tops  in  the  slide  film  field.  They're 
absolutely  unbeatable!  More  and  more 
slide  film  people  enthusiastically 
agree  that  they're  head  and  shoulders 
above  all  other  transcriptions  for  quality, 
for  economy,  for  ease  of  handling. 

And  how  they  cut  your  costs! 

•  Cut  processing  and  pressing  costs  —  up  to  50%! 

•  Cut  packing  costs  —  up  to  50%! 

•  Cut  shipping  costs  —  up  to  50%! 

•  Use  half  the  storage  space! 

•  Now  all  records  may  be  carried  in  projector  case! 

See  and  hear  the  amazingly  fine 
Microgroove  Record  before  you  start 
your  next  slide  film! 


i..^irV: 


(cuts  costs  up  to  50%,  too!) 


CASE  HISTORY* 

See  How  One  rii«   .  o  ' 

"*  Clienf  Saved  47%  n     « 

^^^  °"  One  Series! 

Preceding..  iHili^im. 

Pressing.  $5,760 

'7,472 

$23,232  $23^232 

1^2^ 

^'°'^"Sovi„g,p.,y,^^    ^^^ 


''"11  d„a;i. 


°"  ''cii/^it 


HniM,  wir«,  writ*  for  full  datoilil 

COLUMBIA 
TRANSCRIPTIONS 

lot  Ang>l*i— 8723  Ald*n  Driv*.  tRadi>ia»  3-54II 

Naw  YoHi  — 799  S««<ni«i  Aytnu*.  CIrcU  5-7300 
Chkogo  — 410  No.  Mkhigon  A>*..  WHit*«ioll  4-6000 
TrvrfrMvU     C»»Mt  a.       MaMnrcrti.     «X  •  lag  U  S  ft*  Oi  Mvm 
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"Optical  Gaging"  Picture 
Shows  Principles  of  Use 

♦  Modern  Ga^in^,  a  lOiiiin 
!i((Uiicl  million  picturr.  22  inin 
utcs.  explains  the  priiiripii's  o 
oplical  gaging  as  used  in  niod< 
i-rn  mass  iiriiducliiin  ami  in 
s|)<'cli<in.     It   was   |irii'luii'il   b» 

KVSTMAN  KolJAK  CoMI'Wi.  Ho 

•  lioslcr,  N.  Y. 

The  film  opens  uitli  tk 
tliiiupht  that  inspection  is  limi 
(  oMMiiniiif;  and  that  modiTti  in 
■.|Hrtiiiii  nifthixls.  surh  as  op 
lical  gaging,  ofler  advantage 
in  speed,  accuracy,  and  ec- 
om\.  Optical  gaging,  the  fibl 
shows,  requires  less  time  to  de 
sign  than  conventional  method 
since  an  optical  gage  can 
pla<-e  a  number  of  mcchanica 
ones. 

The  film  is  available  on  loai 
to  industrial,  educational,  an 
professional  groups  ill  mug! 
Knpinecr  Specialties.  '>H<I  KIK 
olt  Street.  Buffalo.  N.   V 


"Ignition  and  Spark  Plugs,' 
New  Film  of  Champion  Co. 

♦  Ifinilion  and  Spark  Plui^s  i 
the  new  16mm,  sound  lilacl 
and  while,  motion  picture  o 
ihe  Chamhon  Si'ARK  I'l.fJ 
Company  that  is  now  availabh 
from  Ideal  Picti  res  CoRi-itRA 
TION.  6.T  East  South  Water 
Street.  Chicago  1.   Illinois. 

Here  is  the  interesting,  graph 
ic  story  of  an  ignition  svsteir 
and  the  importance  of  sjiarl 
plugs  in  the  operation  of  i 
gasoline  engine.  It  also  showJ 
the  servicing  and  testing  o 
spark  plugs  for  eflicient  an« 
economical  motoring.  The  filrt 
is  available  for  high  school* 
colleges  and  adult  groups. 


New  Picture  on  Orchard  Pests 
Ready  for   Canadian   Farmers 

♦  Orchard  Pests-  -Tlu-ir  hlfii 
li/ication  and  Control,  Ihmm 
color,  sound  motion  picture  i:i 
being  shown  to  Canadian  frui 
farmers.  It  is  sponsore<l  b' 
Green  Cross  Insecticides  anr 
was  produced  by  (^RWvl.El 
Films  Limited. 

Dramatic  close-ups  of  the  dif 
ferent  Ivpes  of  bugs  were  taker 
at  noniinion  F.xperimcnia 
I'arms  iir<liar<ls.  .Some  of  tin 
scenes  were  shot  with  spccia 
sets  built  for  the  actor-hugs 
im|H>rted  in  suitcases  fron 
nearhv  orchards.  The  pirlun 
will  be  shown  to  fruit  gmweP 
from  coast  to  coast. 
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•  Are  your  16  mm  auditorium  showings  haunted  by  the  ghost  of  details 
that  are  sharp  and  clear  on  the  film  but  never  reach  your  screen/  The 
carbon  arc  —  four  limes  brighter  than  the  next  best  source  —  will  reveal 
details  you  never  suspected  in  your  trade,  promotional,  and  educational 
films  .  . .  bring  dramatic,  new  fidelity  of  color  to  your  screen. 

•  Actually,  the  carbon  arc  is  THE  ONLY  MEANS  of  providing  optimum 
visibility  and  color  balance  for  16  mm  audiences.  And  it's  demonstrably 
cheaper  to  operate  —  by  ^3  —  than  the  next  most  economical  source. 


Whtn  you  buy  projector  carbons 
-BUY  "NATIONAL!  " 


•  The   "NATIONAL"  Carbon  Arc  is  safe,  simple,  dependable.  lt"s 
the  accepted  way  to  give  your  16  mm  films  a  "professional""  showing. 


FOR  COMPlBli  DETAILS,  WRITE  TO 
NATIONAL  CARBON  COMPANY,  DEPT.  X 


The  term  "S^iom^"  it  s  rttiiterrti  irsJrm^k  •/ 

I'miom  Csrhide  snd  C^bon  Cnrpor^finm 

NATIONAL  CARBON  COMPANY 

A  Diviiion  of  Union  Corbido  ond  Carbon  Corporation 
JO  ioif  42nd  Slrxl,  N«w  Torh    17.  N«w   rorh 

DiilTict  5Wri  Ofttfi:  Allanla.  Chicago.  Dallai,  Kamu  City. 
New  York.  Piittburgh.  San  FraniiKo 

/■  Csmitds:  National  Carbon  Limilrd.  Monirral,  Toronto,  Winnipcc 


N  U  M  R  K  R 
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<Mysi/ 


Thousands  of  dollars  in  film 
damage  have  been  saved  by  this 
exclusive  Victor  design,  which 
brings  you  these  safety  features: 


SAFETY  FILM   TRIPS 

stop  the  projector  inManily  before  damage  can 
occur  in  the  event  of  lost  film  loop  from  careless 
threading,  bad  splices  or  torn  sprocket  holes, 


180^  SWING-OUT  LENS  MOUNT 

provides  easy  access  to  film  channel  and  apcrature 
plate  for  removal  of  dust  and  grit. 


DUAL  FLEXO   PAWLS 

(famous    cushioned    action)    slide    into    film    per- 
forations accurately  instead  of  punching  new  holes. 


A  Victor  projector  treats  film  gently  .  .  .  handles   film  safely.    New  and  ex- 
perienced operators  alike  prefer  this  extra  security. 

You  can  also  be  sure  of  maximum  picture  brilliance  .  .  .  abundant,  realistic  sound 
.  .  .  and  years  of  dependable,  trouble-free  performance  with  a  Victor  projector. 

For  complete  injormallon  and  the  name  of  your  nearest  Victor  distributor  or 
dealer,  tirite  today  to  Debt.  BS-.'iS 


VICTOR 


aiMIM/lTOGRAPH   CORPORATtON 


DAVENPORT.    IOWA 
New    York         •         Chicago 


Olsfributori    Tkronghoat   fk*    Werfd 


NOW  THERE'S  A  COMPLETE  FARM  FILxM  GUIDE  FOR  REFERENCE  USE 


■¥  .Nearly  I.KX)  availalilc  fn-c  and  low-cost  motion 
pictures  and  >iidelilins  and  their  sourres  are  lifted 
in  the  new  Farm  Film  Guide  recently  added  to 
iho   Film   f.iiidt-   lijir.irv   of  Rusincss    Screen.   Sent 


postpaid  at  only  .SO^"  per  copy  (on  receipt  of 
stamps,  coin,  money  order,  or  company  check  I. 
Order  your  copy  today  from  Business  Screen,  150  E. 
Superior,  rhicapo  11.  Discount  on  quantitN   orders. 


American  Sugar  Beet  Industry 
Tells  Story  in  Color  Film 

♦  Sugar  U.  S.  A.,  a  2H-miiiui  , 
color  film  telling:  tlir  slorv  i 
the  sugar  heel  indii>tr\.  h.i 
just  been  released  hy  the  \X  em 
ERN  Si  CAR  BkF.T  I'koIH  i  KK.- 
Inc.,  and  is  availahle  thrnugl 
the  27  film  lihraries  of  .MuDEU 
Txl-KlNt,  PlCTl  KK  SKKVlcr 
Vlerciir)  Iiilernatioiial  I'irlure 
produced  this  lOiiim  sound  ino 
tiun  pifrture  that  is  ofTered  ti 
schools,  colleges  and  all  type 
of  adult  audiences  at  no  coa 
iilliiT  lliaii  transportation 

The  film  opens  with  spectacu 
lar  shots  of  Napoleon's  arraie 
on  the  march.  The  scene  shift 
to  the  I'nited  Slates  and  fol 
lows  the  in<lustr\'s  pioneer 
from  IH'M)  through  their  Ion) 
struggles  to  the  estalilishmen 
of  the  all- American  product 
Animated  sequences  explaii 
modern  refining  processes 
Booking  requests  should  be  ad 
dressed  to  Modern  Talking  Pii 
lure    Service.    Inc.,    4.5    Rocke 

feller  Plaza.  New  York  20.  N.  Y 

»        «        ♦ 

"Animal  All-Stars"  Released 
by  Harvester  for  General  Us* 

♦  Animal  AU-Star.s  oj  the  Si 
Louis  Zoo.  16mm.  color,  soiini 
motion  picture  on  the  spect 
lar  animal  acts  of  the  St.  LouL 
Zoo.  has  been  released  for  gen 
eral  use  by  I.nternationai 
H.\RVESTER  Company.  The  two 
reel.  2()-minute  film,  is  a\ail 
able  to  schools,  colleges  and  al. 
adult  groups  without  chargi 
except  transportation. 

These  unusual  animal  act? 
which  have  been  the  subject  o 
many  ncwspa|)er  and  niagazim 
article*  that  brought  world 
wide  recognition  to  the  zoo 
feature  elephants  bowling  atu 
playing  baseball:  lions,  tiger 
and  bears  in  spectacular  acts 
and  chimpanzees  and  ponies  if 
laugh-pro\ oking  performances 
The  film  is  entertaining  am 
educational. 

Prints  may  be  obtained  b; 
writing  Motion  Picture  Section 
International  Harvester  Com 
pany.  I'ill  NUrth  Michigan  .Vve 
nue.  Chicago  1.  Illinois. 

.\  list  of  other  subjects  avail 
able  from  International  Har 
vestcrs  film  library  uill  be  sen 
on  request. 


SPLICES  NOT  HOLDING? 

Try 

Jefrona  All-Puipose  CementI 

Write   lor   free   iample 

Camera  Equlpmsnt  Company 

ItOO  Breodwoy,  N.  Y.  1?,  N.  Y. 
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BUSINESS    SCREEN    M.^GAZINI 


When  your  work  is  judged 

by  a  duplicate  print 


•  •  • 


You'll  be  glad  you  specified  AN  SCO  Color  Type  238! 


No  matter  how  fine  the  photog- 
raphv  of  your  orij^inal  film — how 
pleasing  the  color,  how  sharp  the 
definition,  how  life-like  the 
sound — your  |)ictures  are  judged 
over  and  over  again  solely  on  the 
basis  oj  your  duplicate  prints. 


i6mm  prints  from  your  labora- 
tory. You  kiiozc  that  Ansco  Type 
238  will  give  your  prints  faithful 
color,  crisp  images,  and  will  pro- 
ject to  audiences  all  the  skill  and 
artistry  of  your  original  pro- 
duction. 


That's  why  it's  so  important  to  If you'rethekindofmanwhosays 
insist  on  Ansco  Type  238  Color  "seeing  is  believing",  arMrg^yoK/o 
Duplicating  V\\m  when  ordering         seeforyourselj,onAnscoType2i8l 


COiMPARE 
FOR  QUALITY! 

Only  ANSCO  dares  comparison... 
urges  you  to  match  Type  2.?K  against 
any  color  duplicating  film  you've 
ever  seen! 

Compuri' . . . for  sharper  definition! 

Compare ...  for  faithful  color! 

Compare . . .  for  cleaner,  whitfr 
whites! 

Compare ...  for  high-fidelity  sound! 

FA.ST  PROCESSING  through 
Nfw  York,  Chicago  ami  Molly- 
wood. 


Ansco 


Hinghamton,  New    York. 

\  Division  of  CJeneral  Aniline  &  Film  Corpor:ition.  "Front  Rrsran/i  to  Reality. 


tUMBER 


•     V  0 1,  f  M  E     13     •     19  5: 
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Iti  your  baby! 


B 


'V 


jA»f?tv 


-<;b     C3> 


WITH  OUR  MODERN  EQUIPMENT 
WE  CAN  GIVE  YOUR  "FILM  BABY" 
PROPER  FORMULAS,  SUPERVISED 
CARE  AND  GUARANTEED  DELIVERY. 

YOU'LL  BE  A  PROUD  FATHER! 

•  B&W   Daily  and  Release   Printing 

•  B&W   Developing 

•  B&W   Reversal  Work  Prints 

•  B&W   Dupe    Negatives   from   Color  or   Reversal 

Originals 

•  16mm  B&W  Reductions  from  35mm 

•  Electronic  Recording  of  Sound  Tracks  to  Color 

Release  Prints 

•  Magnetic    Recording   Truck   for    Motion    Picture 

and  TV   Production 

•  Expert   Timing   for   Exposure  Correction — Color 
or   B&W. 

Both  1&  and  35mm  Complete  Facilities 

C>«LL  OR   WRITE  FOR   OUR  H^'ti 
COMPLETE  PRICE  UST 

mm 


FILM  LABORATORIES 

HILLSIDE  7471 
1161  NORTH  HIGHLAND  AVE. 
HOLLYWOOD  38,  CALIFORNIA 


National  Advertisers  Convention 
Sees  "American  Harvest"  Debut 

♦  MiMiihers  of  the  Association  of 
Naliiiiial  Advcrliscrs.  uifcliiig  at 
1  in-  ll<>iiK-slcii<l,  Hot  Sjiriiigs,  Va., 
last  month  were  preview  guests  at  a 
special  .SSiiim  dchut  showing  of 
Amrrifun  Harvest,  sponsored  by  the 
C.lievroict  Division  of  General  Mo- 
tors and  produced  l)y  The  Jam 
Handy  Organization  in  full  Techni- 
I  olor. 

The  new  30-minute  production  is 
now  being  exclusively  released  to 
the  nation's  theatres  prior  to  later 
16niiii  release  next  fall. 

Instructed  to  make  ati  authentic 
record  of  the  nation's  genius  for 
geltirif;  out  the  goods  for  the  com- 
fort and  convenience  of  all.  camera- 
iiieii  of  the  producer's  organization 
went  from  coast  to  coast  to  make 
American  Harvest  an  eye-catching 
documentary  with  no  punches  |mlled. 
The  s|)OMsor"s  feeliii};  behind  this 
epic  alteni|)l  to  capture  the  produc- 
tive might  of  the  nation  was  that  our 
technology  has  been  moving  along 
at  such  a  pace  that  it  is  now  difTicult 
to  see  the  forest  for  the  gadgets. 
\^  ith  this  in  mind,  the  film  starts  its 
oO-minute  run  with  the  plow  cutting 
its  rich  furrow,  the  timber  moving 
to  the  mill,  and  the  deafening  blast 
that  rips  open  a  mountainside  of  ore. 

The  raw  materials  of  industry  are 
followed  by  the  camera  through  the 
manifold  operations  of  agricultural 
chemistry  and  all  component  indu.s- 
tries  right  through  to  the  production 
of  a  new  product,  which  is  shown 
coming  off  the  final  assemblv  line  to 
join  the  superhighway  parade. 
♦  *  « 

71st   SMPTE  Convention  Opens 
in  Chicago  April  21  to  25 

'T^nK  71st  semi-a.n'.nlal  conven- 
-*-  HON  of  the  Society  of  Motion 
I'iclure  and  Television  Engineers 
will  be  held  at  Chicago's  Drake  Ho- 
tel on  April  21-25.  Of  special  inter- 
est to  business  film  production  and 
utilization  cxecutixes  are  numerous 
papers  on  stereoscopic  motion  pic- 
tures and  projection,  armed  forces 
production  and  magnetic  projection. 
On  Tuesda\  morning.  April  22, 
W  .  W  heeler  Jetmings  of  Chicago 
and  Pierre  Vanel  of  Paris.  France. 
will  have  as  their  subject  "A  New 
Direct-Vision  Stereo  Projection 
.Screen."  This  paper  will  discuss  the 
recent  development  of  a  new  direct- 
x  ision  stereo-projection  screen  which 
permits  the  audience  to  see  third- 
dimension  color  motion  pictures  and 
slides  without  the  aid  of  conven- 
tional Polaroid  viewing  glasses.  In 
ihi-  afternoon  i>f  that  dav  1).  Max 
Heard  of  the  Naval  Ordnance  I.ab- 
oralorv.   White  Oak.    Md..   will   de- 


scribe the  facilities  of  the  aud 
toriuin  at  the  Laboratory,  seatin 
550,  which  has  been  designed  f( 
optinmm  acoustics  and  to  permit  tf 
use  of  audii)-\  isual  aids  for  the  ai 
comniodation  of  lectures,  svmpoti 
and  scientific  meetings. 

The  .Navy's  training  film  produi 
tion  program  will  be  the  subject  < 
another  Tuesdav  paper  by  W.  1 
Cronenwetl,  I  S.\,  which  describf 
the  functions  of  the  Navy's  Fib 
Board  of  Review,  film  production  b 
commercial  film  producers  and  i 
the  Naval  Photographic  Center  an 
the  services  rendered  by  the  Nav 
Motion  Picture  Film  Librarv  to  th 
film  and  television  indu.stries.  L 
Colonel  Charles  F.  Hoban  an 
James  A.  Moses,  Motion  Pictui 
Branch.  .Army  Pictorial  Service,  wi 
present  techniques  used  for  econom 
cal  and  rapid  training  film  produi 
tion  for  the  Army. 

George  W.  Colburn  of  Chicago 
program  chairman.  According  I 
Peter  Mole,  president  of  SMPTI 
the  first  day  of  the  convention  wi 
be  dcMited  exclusively  to  telcvisio 
in  all  its  ramifications. 

Included  in  this  television  pn 
gram  is  a  special  presentation  o 
closed-circuit  TV  for  industrial  a| 
plication. 

•  •  • 

"The  Silent  Voice"  Describes 
Public  Relations  Functions  at  Fori 

■¥  The  Sileru  Voice,  a  "home-made 
movie  recently  produced  by  the  m 
lion  picture  department  of  the  For 
Motor  Company,  has  been  added 
lord  motion  picture  libraries 
will  be  distributed  free  to  intereste 
groups  who  request  it. 

The  film,  which  .shows  the  pu 
pose  and  operations  of  a  public  r 
lations  staff  in  a  large  industrii 
organization,  grew  out  of  a  discu 
sion  in  Ford's  Public  Relations  Di 
partment  on  how  the  function 
public  relations  might  be  illustrate 
in  a  motion  picture.  After  hashin 
it  over  with  Charles  E.  Carll.  Publ: 
Relations  Director  at  Ford.  Le 
Beebe.  Ford  motion  picture  supe 
visor,  took  the  germ  of  an  idf 
(  C  O  V  T  I  N  U  E  D    O  .\    PACE    22 


REGIONAL    REPRESENTATIVE 
WANTED 


Sell  EDNALITE  PROJECTION  POINT 
to  Institutions  and  Industrial  Organizatio 
Hot  item.  First  In  line  of  revolutions 
instruments  for  visual  education,  Eicellfli 
commission.  Write  direct  giving  full  n 
erences,  other  lines  carried  and  territori' 
covered. 

Chess-United  Co.,  Inc. 
200  N.  Water  St.  •  Peekskill,  HA 
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BUSINESS    SCREEN    MAGAZIN' 


THi  PROOF  OF  THE  PUDDING- ■■ 


For  a  number  of  years  Sound  Masters  productions  lia%c 
consistently  won  first  awards  in  open  competitions. 

Now  we  have  just  learned  that  we  have  won  another  award. 

In  tlie  1 95 1  Freedoms  Foundation  Awards  Program,  the 
National  Awards  jurv  has  designated  an  Honor  Medal  Award 
to  the  L'nited  States  Information  Service  as  sponsor  and  Sound 
Masters  as  producer  ot  the  motion  picture  "An  American 
Portrait." 


Thi.  saml  skills  and  hue  tjualities  that  have  impressed  oHicial 
juries  are  included  in  all  pictures  made  bv  Sound  Masters. 

This  is  so  because  over  the  \ears  wc  have  built  up  a  staff  of 
highl\-  talented  people,  who  have  Iwth  the  "know  how"  and 
"can  do"  which  assures  that  creative  abilitN'  and  sound  crafts- 
man.ship  essential  to  sujxTior  performance. 

LET  US  MAKE  YOUR  NEXT  PICTURE 


SounJ  Jhstefis,  one. 

165  WEST  46TH  STREET  —  NEW  YORK   19  .  .  .  PHONE  PLAZA  7-6600 


UMBF,  R     2     •     VOMMK.     13     •     I  Q  3 : 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 

10 


get  200%  to  500% 
more  brilliance  from  your 
color  slides  and  movies 
WITH  A 

Da«Lite 


PROJECTION  SCREEN 


whiter, 
brighter 

STAYS 


whiter, 
brighter 


MAKES  COLOR   SLIDES 
AND   MOVIES 


P 


NEW!  Exclusive!   "WHITE- 
MAGIC"  .  .  .  the  miracle 
cryscal-beaded  projection 
screen  surface  that  IS  whiter, 
brighter  and  STAYS 
whiter,  brighter!  Special, 
adhesive  properties 
enable  the  screen 
cloth  to  hold  more  crystal 
beads  for  200%  to  500% 
mart  reflective  power  ...  no 
fading  or  yellowing! 
There's  a  complete  line  of 
Da-Lite  "WHITE-MAGIC" 
Screens — all  with  dozens 
of  exclusive  features — from 
S3.iO  to  $104.50.  Now 
featured  at  leading  photo 
stores  everywhere! 

New  aid 

Exciting 

FREE  BOOKLET 

"WHITE-MAGIC" 

.  .  .  podwd  with  lip< 
on  getting  n«w  brit-  I 
lianc*  and  color  from 
your  ilidn  end  mov- 
In.  Moil  thi>  coupon 
today   for  your   FREE 


Oo-llta  01  LUXE  CHAllENCE(lg> 
Now  with  "WHITE-MAGIC"! 
Quick,  Miy  lo  Ml  up.  All-m*lal 
iTlpod  Willi  (xlra  rigidity.   In  all 


DA-LITE   SCREEN   CO,   INC.         Dept.   BU  3 
2711   N.  Pulaski  Rd  ,  Chicago  39,  III. 

Pleoje    rush    me    a    FREE    copy    of    the    new 
WHITE  MAGIC"  booklet  that  tells  me  how 
to  improve  my  movie  and  slide  shows. 


OA-tfff  .  .   .  Amefito'i  fllSr  an6  flNfST 
Pre/tcfien  S<r«*nf 


Death  Takes  Wiilard  B.  Cook 

♦  I'lliii    inakiTs    ucre    saddciK-d    by 
1    tilt-  di;illi  of  \\  II. LAUD  |{.  Cook.  pi<>- 

TiciT  ill  llif  di-vfl<i|)incnl  of  narrow 
};auf;f  inoliiiii  piiiuri-  iiliiis  and  pro- 
jpc-tors.  who  died  at  the  age  of  80  on 
Fi'liruary  21. 

Mr.  Cook  had  liecn  former  presi- 
dent of  the  Pathi'scope  Corpiiratioii 
(if  AiiK'iiia.  fieiieral  iiiaiianer  nf  llie 
Kiidasrope  l.iliraries  of  New  York 
and  president  of  the  Society  of  Mo- 
tion Picture  Engineers. 

Born  in  Eric,  Penn..  he  had  made 
his  home  in  New  Rochelle,  N.  Y., 
since  1917.  He  was  a  graduate  of 
the  University  of  Virginia,  class  of 
liW2.  On  June  29  this  year.  Mr. 
and  Mrs.  Cook  would  have  cele- 
brated their  56th  wedding  anni- 
versary. 

•  *       « 

Kodak  Announces  Substantial 
Increase  in  Sales  and  Earnings 

♦  Eastman  Kodak  Company  had 
a  substantial  increase  in  sales  and 
in  earnings  before  taxes  for  19.51. 
Perlev  S.  Wilcox,  chairman,  and 
Thomas  J.  Hargrave,  president,  re- 
cently reported.  Net  earnings,  how- 
ever, were  below  those  of  1950 
chiefly  because  of  higher  taxes. 

Tlie  report  listed  1951  (52  weeks 
ending  December  30.  1951)  net 
sales  of  S512.284..510.  ISl^  percent 
over  last  vear  and  the  largest  in  the 
history  of  the  company.  Sales  in 
1950  (53  weeks  ending  December 
31)  were  $457,778,775. 

The  Kodak  officials  pointed  out 
that  the  national  security  program, 
which  stimulated  business  activity 
in  general,  was  partly  responsible 
for  the  company's  record  sales. 
«       «        « 

Crawley  Awarded  for  Ad  Brochure 

♦  The  booklet  "Films  Are  Made  by 
People,"  produced  and  distributed 
last  year  by  Crawlky  Films.  Lim- 
ited, has  been  judged  the  best 
service  advertisement  of  the  year  in 
an  Ottawa  advertising  contest  spon- 
sored jointly  by  the  Men's  Adver- 
tising and  Sales  Club  and  the 
Women's  Advertising  Club  of  the 
capital  city. 

Five  categories  were  open  for 
competition  to  advertisers  in  Ot- 
tawa and  sterling  silver  desk  bowls 
were  awarded  as  prizes.    Crawley's 

winniii"   brochure   describes    the 

o 

company's  personnel  and  their  qual- 
ifuations. 

•  •        « 

NAVA  Delegates  Brush  Up  on 
Soles  Methods  at  Western  Meeting 

♦  Audio-visual  selling  was  the  sub- 
j<-<t  of  a  sjK'cial  short  course  con- 
ilucted  by  John  C.  Bricknkr,  in- 
structor in  salesmanship  at  Indiana 
I  niversity.  at  the  Western  Meeting 
of  the  National  Audio-Visual  Asso- 


ciation held  in  Los  Angeles  i 
March  6  and  7.  Designed  for  i 
branches  of  the  business — film 
liraries.  fdm  and  filmstrip  sales,  ai 
(■(|iiipment  sales,  the  refreshi 
iMiurse  included  several  selling  del 
onstrations  along  with  the  present 

tion  of  selected  films  and  filmstrif 

«        •        ■ 

National  Cine  Equipment  Moves 
to  Larger,  Improved  Quarters 

*  Because   of   a   greatly    increi 
sales  volume,  .National  Cixe  Eqi 
MKNT,     Inc.,     recently     moved 
larger   quarters   at    209   West   48. 
Street,  New  ^'ork  (iity.    An  eidar| 
and  scientifically  equipped  inachi 
and  tool  shop  will  be  in  operatic 
at  the  firm's  new  location. 

Among   the   company's   produi 
are    "Hvdrolly."    TV    and    camei 
dolly,     .Synchro-Film-Ed     Synchn 
nizers    16mm    or    35mm,    portal 
microphone     booms,     studio     s; 
slates,  animation  equipment,  phot 
micrographic  time  lapse  motion  pij 
ture      equipment,      variable      spi 
motor  with  tachometer  for  Cine  S; 
cial  and  Maurer  Cameras,  lens  co 
ing.  "T"  stop  calibration,  lenses  fi 
motion  picture  and  TV  cameras  ai 
designing    and     manufacturing 
lens  mountings  and  camera  equi 
ment  for  16mm  and  35mm  earner 
♦        ♦        » 

Civilian  and  Military  Aircraft 
on  Display  in  New  British  Film 

♦  Achieieinenl  in  the  Air,  16m| 
sound  film  released  by  British  I 
formation  Services,  records  the  bi 
gest  aviation  show  in  the  world- 
the  annual  display  by  the  Socie' 
of  British  .\ircraft  Constructor 
Exhibited  in  this  film  are  the  vei 
latest  types  of  civilian  and  militai 
aircraft,  such  as  the  Vickers  Vi 
count,  the  Blackburn  Univers 
freighter,  the  Nomad  Lincoln  ar 
the  Westland  Sikorsky   S  51. 

Purchase  or  rental  of  the  fil 
may  be  arranged  through  Britis 
Information  Services.  30  Rockeft 
ler  Plaza.  New  York  20,  N.  Y. 


DISTRIBUTION 
MAN 

Experienced  in  planning  solicitatioj 
and  supervision  of  non-theatric, 
motion  picture  circulation.  Nation; 
organization.  Middle-Vl'est  heai 
quarters,  serving  leading  indtistri 
motion  pii-ture  users.  Opporlunil 
geared  to  jjerformanie.  Write  con 
[dete  details  in  confidence  to  Be 
3\.  F.nclose  [ihotograph.  Qiialifi* 
men  will  be  interviewed. 

BOX  3X 
Bl  SINESS  SCREEN 

1.50  ¥..  Superior       •        Chicago  1 
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BUSINESS    SCREEN    M  A  C  .\  Z  I  N 


Ou   N  J  ^^^^^  ^^^  ^- '-  ^^^^  Company 


No  Sprocket  Hole  Damage 

Exclusive  Sak'-Lock  spmck- 
ets  literally  stand  guard  over 
film!  Incorrect  film  thread- 
ing is  prevented.  Film  dam- 
afie  cannot  possibly  occur. 
This  new  construction  makes 
Filmosound  even  easier  to 
thread  than  before. 


Single-Case  Filmosound 

For  IBmm  sound  or  silent 
films.  Governor-controlled 
gear  drive  assures  constant 
film  speed.  Metered  lubrica- 
tion. Weight  only  35' i  lbs. 
with  6-inch  built-in  speaker. 
Other  models  also.  Write  for 
further  information. 


Owofonl««d  fef  lif*.  During  life 
nf  tUe  prnducl  any  drfcctjt  In 
worktnnn<«hip  or  mntrriitl^  will 
t>c  rrmrdl«<i  free  (cxcppt  trnn.4. 
porta  tlon ) . 


Employtei  of  J.  I.  Cas«  Company  viewing  film  on  modern  farming 

THE  J.  I.  Case  Company  of  Racine.  Wisconsin  has  prepared  a  number 
of  movies  showing  the  most  modern  and  progressive  farming 
techniques.  These  movies  are  shown  to  company  jjersonnel,  community 
groups,  and  students.*  Case  dealers  use  the  fihns  at  farmer  meetings. 

And  for  these  extensive  showings,  the  J.  I.  Case  Company  uses 
more  than  30  Fihiiosounds.  This  company  has  found  that  these  precision- 
made  projectors  mean  more  hours  of  clear,  lifelike  pictures,  the  best 
in  full,  natural  sound.  The  Filmosound  is  easy  to  carry,  simple  to  operate. 

To  use  iTiovies  to  best  advantage  in  tjonr  company,  make  sure  you 
show  them  with  Filmosound.  Your  nearby  Bell  &  Howell  special 
representative  will  be  happy  to  explain  to  you  the  many  advantages 
of  using  Filmosound. 

•Sound  and  silent  films  alike  arc  olTered  free  of  charge  to  teachers,  county  agents, 
program  chairmen  nf  farm  groups  and  others  interested  in  advancing  farming 
methods.  Write  to:  J.  I.  Case  Company,  Racine.  Wisconsin. 

You  buy  for  life  when  you  buy 

lU^U  K  lloucll 

Chicago  4j 


U  M  R  F.  R 


•     voir  ME    13 


Its: 
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For  Instant  Movability 
and  Advanced  Design 


"HYDROLLY" 

(TV    OR    CAMERA    DOLLY) 

Hydraulic  lilt  type  ior  last  up- 
ward and  downward  motion 
ol  TV  and  Motion  Picture 
cameras.  Lightweight— sturdy 
— easily  transported  in  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
head.  In-line  wheels  lor  track 
use.  Steering  wheel  and  floor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35  mm 
IMMEDIATE  DELIVERY! 

Any  combination  of  sprockets  assembled  to 
your  specifications.  Sturdy  cast  aluminum 
construction.  Foot  linear  type,  with  frame 
divisions  engraved  on  sprockets.  Contact 
rollers  adjusted  individually  for  positive 
film  contact.  Fast  finger-tip  roller  release, 
sprocket  shaft  slip  lock,  complete  with  foot- 
age  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  and  Maurer  Cameras 


115  V.  Universal  Motor— AC-DC 
Variable  Speed  8-64  Frames 
Separate  Base  tor  Cine  Special 
Adapter     for     Maurer     Camera 

INTERCHANGEABLE    MOTORS: 

12   Volt   DC   Vorioble   Speed    8-64   Frames. 
115    Volt    AC    60    Cycle,    Synchronous    Motor, 
Single  Phase. 

Animation  Motors  for  Cine  Special,  Maurer, 
B  &  H,  Mitchell  Cameras,  Motors  lor  Bolex  and 
FUmo    Cameras,    and    Time    Lapse    Equipment. 

m  LENS   COATING 

•  "T"   STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of   lens   mountings   and   camera   equipment 
ior   16mm  and   3Smm  cameras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  <3nd  others  for  Motion  Picture  and 
TV    Cameras 

•  RENTALS   —    SALES    —    REPAIRS: 

Mitchell,    Eyemo,    Bell    &    Howell,    Wu: 
Cine   Special    Cameras. 

Write   tor   full  information   ond   prices 


CAMERA  EYE: 

(CO.NTINUED    KROM    PACE    18) 

lidiiif  with  him  for  a  wcpk-ciid  and 
liriiufzlit  ill  Mirli  an  iiitiTi-.'-tiiig  script 
on  Miiiuia\  iiKiniiii^  iIkiI  tin-  stafl 
(IrliTiiiiiicd  to  tC!*l  till-  itifa  li\  aclu- 
allv  producing  tlic  filiii  using  Kord 
pliotoprapliic  pt-rsonncl. 

A  Coiicepl  of  Service 
While  Mr.  Bcebe  emphasizes  that 
il  docs  not  measure  up  to  the  strin- 
{;ciit  production  .standards  set  for 
oilier  l-ord  filiiis.  the  Ford  Company 
has  actually  no  cause  for  apology  to 
audiences  viewing  The  Silent  Voice. 
It  is  a  remarkably  good  movie.  It 
lakes  public  relations  out  of  the 
realm  of  cocktail  parties  and  press 
handouts,  with  which  it  is  often  ex- 
clusively associated,  and  describes 
it  as  a  concept  in  tenns  of  personal- 
ity and  character  of  a  company, 
f'ublic  relations,  according  to  The 
Silciil  Voice,  is  the  way  a  company 
speaks  in  its  advertising,  the  way  it 
treats  its  employees,  the  way  it  acts 
as  a  part  of  its  community.  If  it 
does  all  these  things  well,  it  is  a 
good  citizen  —  it  has  good  public 
relations. 

The  Functioning  Department 

Having  established  a  concept  of 
public  relations,  the  25  min.,  color 
film  goes  back  to  reveal  how  a  pub- 
lic relations  department  is  organized 
and  how  it  functions.  It  shows  pub- 
lic relations  men  and  women  at 
work  interpreting  the  personality  of 
their  company  through  mass  com- 
munication, and  through  such 
things  as  dramatic  special  events 
and  plant  tours.  Reports,  photogra- 
phers, speech  writers,  movie  makers, 
special  events  men,  community  re- 
lations people  and  other  specialists 
are  seen  in  kaleidoscopic  on-the-job 
sequences. 

The  Silent  Voice  was  produced 
primarily  for  showings  within  the 
company,  part  of  a  plan  to  show 
Ford  workers  what  men  and  women 
in  other  departmcnls  and  plants  of 
ihe  company  are  doing  —  iitling 
in  each  j(di  lo  the  whole.    But  be- 


luiisc    of    the    growing    inlercsl 
publii'  rclalions  work  in  .schools  ar 
industr).  il  has  been  added  to  Ford 
six    regional    libraries    for    publ 
use.  I 


Universal  Language  of  Pictures 
Emphasized  by  French  Canadiam 
■¥  .\ccording  to  tlie  CllAWLtV  CO! 
.ME.VIAKV,  excellent  newslctler  < 
Canadian  film  doings  issued  1 
Crawley  Films,  Ltd.,  in  Ottawa,  fil 
sponsors  should  ponder  the  liungi 
for  good  French  language  films 
Canada. 

The  Frencli-s|x-akiiig  market 
about  five  million,  one-third  of  |] 
total  population,  and  80%  of  tb 
is  concentrated  in  Quebec  provinc 
Despite  the  fact  that  only  lO'/o 
non-theatrical  films  distributed 
Canada  are  in  French,  Queb) 
province  provides  by  far  the  large 
and  most  efficient  film  distributio 
The  big  Bureau  de  Cine-Photogi 
|>hie  in  .Montreal  and  Quebec  G 
serves  the  province  with  5,0t 
prints  of  2,000  subjects,  all  on 
free  basis.  The  Union  Catholiqi 
des  Cultivateurs  provides  800  rur 
]>arishes  with  16inm  projectic 
c(|uipmeiit.  The  National  Fil 
Board  and  the  .Montreal  Public  1 
brary  also  provide  scr\'ice 
French-speaking  audiences.  All  1 
results  in  a  much  higher  audie 
])er  print  in  French  versions  thl 
in  English  versions  in  Canada. 

Crawley  Films  produces  in  Fre 
or  English  language  versions 
manv  times  in  both,  using  diflere 
voice-over  narration  (.about  20 
more  expensive)  or  shooting  vfi 
a  bi-lingual  cast  (costs  about  50 
more  than  a  single  language  film 
F'rench  versions  are  made  by  Crai 
ley  for  American-produced  filn 
sponsored  by  such  companies 
Bell  Telephone,  Nash-Kclvinat^ 
and  others.  Even  lip-synchronii. 
tion  of  French  speech  to  Englif' 
actors  presents  no  insurmountab 
dilTicullies.  Many  French-Canadu 
films  have  been  found  quite  accep 
able  in  France,  despite  different 
in  accent. 


NATIONAL  CINE  EQUIPMENT,  Inc. 

^Nofe  New   Address:  209  WEST  48th  ST..   NEW  YORK   19.   N.  Y. 


You  should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY: 

by 

HENRY    CLAY    GiPSON 

President  of 

FILMFAX    PRODUCTIONS 

Filmfax  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
220  titles)  in  color  filmstrips  for  use  in 
education. 

J4.50  poitpsid  from  FILMFAX  PRODUCTIONS.   10  E«it  43rd  St.,  New  York  17,  N.Y 
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BUSINESS    SCREEN    MAGAZIM 


are  hundreds 
of  training  films 
to  help  you  do 
a  better  job 


Defense  speedups  make  training  films  more  important  to  your  busi- 
ness than  ever.  Personnel  learn  faster,  remember  longer  .  .  .  that's 
why  progressive  business  firms  are  using  audio-visual  aids  to  train 
new  defense  employees  in  new  skills  and  production  techniques,  in- 
creasing worker  efficiency  and  production. 

Nearly  3000  training  films  already  exist  to  help  you  with  this  work — 
all  listed  m  the  1951-52  "The  Index  of  Training  Films.  ■Subjects  range 
from  drill  press  and  lathe  instruction  to  supervisor  training  of  work- 
ers, and  personnel  management.  Nearly  every  industry  is  represented 
and  most  films  are  available  on  a  "free  loan"  basis. 

You're  certain  to  find  this  book  helpful  and  it's  yours  for  the  asking. 
Simply  sign  and  mail  coupon  below. 

BUSINESS    FILMS  .  .  .  demonstrate,  dramatize,  train,  sell 


Show  Your  Film  with  the  16mm. 
Kodascope  Pageant  Sound  Projector 

Film»  are  icrccned  with  unuluol  brilliance  wilh 
Hi*  16mm.  Kodofcope  Pageont  Sound  Proi«c- 
tof.  A  »up«rb  oudio  lyttem  givei  ur>equall«d 
Mvnd  reproduction  from  tound  film  of  oil 
typet.  No  more  oiling  nuisance  ...  it  it  lubri- 
cated for  life.  Portable  and  eaiy  to  use.  it 
R<l>  at  only  S400.  See  or  coll  your  Kodak 
AudiO'Vituol  dealer  for  a  demonttration,  of 
tend  the  coupon  for  a  free  booltlet. 

Price  mkjtcl  to  change  uithoMt  notice. 


<UMBER    2    •    VOLUME    13    •     19S2 
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Simple  lO-Minute  Demonstration 
Proves  AMPRO  Stylist  Projector 
Best  for  Industry! 


Just  10  Minutes  Will  Prove  These  Claims... 
Call  Your  Dealer  for  a  FREE  Demonstration! 


You'll  find  uses  for  this  truly  light- 
weight projector  almost  endless 
within  your  organization  —  helps  cut 
costs,  hike  your  sales  curve,  expedite 
production,  jobtrain  men  faster,  bet- 
ter, easier.  If  this  sounds  like  a  big 
order,  just  give  this  remarkable 
1 6mm  projector  a  fair  trial  and 
judge  for  yourself. 

You'll  find  the  Stylist  so  light  (29 
lbs.)  that  your  secretary  can  carry  it 
with  ease.  You'll  like  Ampro's  pat- 

REMlMBiK:  Th«  Stylist  comvt  complete  with  milce/piiono  input  For  adding  sound  to  silent  pictures. 

AMPRO  CORPORATION 

(General  Precision  Equipment  Corporation  Subsidiary) 

2835  No.  Western  Avenue,  Chicago  18,  III. 

8mm  Cameras  and  Projectors     *     Slide  Projectors 
16mm  Sound-on-film     •    Tape  Recorders 


ented  film  cradle  that  makes  dam- 
aged film  almost  impossible  .  .  . 
makes  threading  so  foolproof  that 
anyone  can  learn  to  thread  and  op- 
erate it  in  minutes.  Add  other  ad- 
vantages like  fast,  simple  set-up, 
centralized  controls,  full  hour  reel 
runs  .  .  .  and  you'll  agree  Ampro's 
Stylistgives  you  more  ^-  ^^  ^^ 
for  the  money.  K  in.  $7QQ00 
speaker  and  carrying  %0  #  # 
case  included  at  .  .  .        complete 


-MAIL  COUPON  .  .  .WRITE  NOWI- 


AMPRO   CORPORATION,  Oepl.  BS-3-52 
283S   N.  Western  Ave..  Ctiicogo  18,  III. 

Rush  me  FREE  itiusiraied  liieraiurc  on  ihc  liKhiweifthl  Stylist  Projector. 


Same. 


Addrtii 

(  ity '/one Slalr . 


Society  ond  the  "Air  Age" 
Examined  in  U.  S.  Air  Force  Film 
♦  I'll  sliinuiutc  an  awareness  of  avi- 
alion'.s  ini|i(irtuiii'e  In  modern  so- 
I  lii'ly,  tile  U.S.  Air  Forre  has  re- 
I  ii'iiM-d  a  lf)inin  sound  film  ciilitled 
U  infi.s  fur  Holier  U  inthock,  now 
available  for  public  non-profit,  tlie- 
atric:al  and  TV  screenings.  Telling 
llic  story  of  Kopcr  Windsoek,  child 
of  the  air  age.  the  film  takes  the 
young  iiiun  into  a  world  of  aero- 
funlasy  -  -  through  time  to  the  first 
successful  airplane  (light  of  the 
Wright  Brothers.  Itoger  progresses 
ihriiugh  the  di'vi'lopnient  of  aviation 
as  he  (Ks  plane  aflcr  |)lane.  until  In- 
is  (lying  the  iiiiisl  aiKaiiccd  ainraft 
of  today. 

The  exciting  experiences  Roger 
undergoes  while  in  his  world  of 
fantasy  are  varied  and  many  —  as 
a  forest  ranger  palrolliiig  by  air  a 
great  wooded  reserve,  he  discovers 
and  puis  out  a  raging  forest  fire:  on 
a  rescue  mission,  he  saves  the  life  of 
a  polar  scientist  who  had  been  given 
up  for  lost:  to  a  town  which  has 
been  cut  od  from  civilization  by  a 
devastating  (lood.  Hoger  flys  in 
badly  needed  food,  clothing,  and 
medical  supplies.  Realizing  how 
aviation  has  changed  the  world, 
Roger  then  tells  his  friends  how  the 
industry  has  sjieeded  up  commerce 
and  travel,  brought  progress  to  re- 
mote areas,  created  new  industries 
and  careers  and  brought  the  peoples 
of  the  world  closer  together.  More 
and  more  the  airplane  is  creating  a 
better  world  for  everyone  and  daily 
changing  their  lives. 

Wings  jor  Roger  Windsock  is 
available  on  free  loan  from  public 
information  officers  of  the  following 
Air  Force  film  libraries:  1612  S. 
Cameron  St.,  Harrisburg.  Penn,; 
Tinker  Air  Force  Base,  Oklahoma 
City,  Okla.:  Brookley  .\ir  Force 
Base.  Mobile,  Ala.:  McClellan  Air 
Force  Base,  Sacramento.  Calif.;  Hq. 
Warner  Robins  AM.\.  Robins  Air 
Force  Base.  Ga.:  Hill  Air  Force 
Base,  Ogden,  Utah:  and  Kelly  Air 
Force  Base,  San  Antonio,  Texas. 
Within  the  near  future,  prints  may 
be  purchased  through  I'nited  World 
Films,  Inc..  11-1.5  I'ark  Ave.,  New 
York  City. 

«        «        « 

Jones  to  Produce  Public  Service 
Slidefilm  for  Parents-Teachers 

*   1  he  .\aliunal  (^iiii;r(»  of  Parents 


HOT  SPLICERS! 

Griswold  Hot  Sphceis 
$65.00 

^'our  Griswold  Splicers,  Niodels  R2 

and    R^    converted    to    Hot    Splicer 

S^O.OO 

Camera  Equipment  Company 

1600  Broadway.  N.  Y.  19.  N.  Y. 


;iijil  Teafhers  is  entering  the  tra 
ing  film  field  for  the  first  time  w 
a  sound,  color  slidefilm  promoti 
the  use  of  various  congressioi 
|<ublications.  It  has  commissior 
Dallas  Jones  Productions  of  C 
cago  to  produce  the  slidefilm,  wh) 
IS  designed  for  use  at  slate  convi 
tiuns.  district  conferences  and  coi 
cil  parent-teacher  meetings.  1 
film  will  suggest  to  local  groi 
many  ways  in  which  they  can  wt 
more  effectively  for  educatioi 
and  community  improvement.  P 
ductiun  has  already  begun  and  t 
film  is  scheduled  for  April  release. 


Story  of  Chemical  Research 
Told  in  Du  Pont-Sponsored  Film 

♦  Clii-Miiiai  rcManh  how  it  woi 
and  what  it  does — is  the  absorb! 
theme  of  a  new  16mm  sound  a 
color  film  entitled  A  Story  of  I  I 
search.  Sponsored  by  the  Du  Po 
Company,  the  20-niinute  film 
the  story  of  a  research  project 
Uu  Pont,  which  is  a  typical  exara] 
of  one  of  the  many  ways  in  whi 
chemical  research  is  initiated  a 
carried  out. 

To  emiihasize  the  need  for  tea 
work  by  men  of  many  skills  in  mt 
em  research,  the  film  highlights  t 
different  types  of  research,  purpo 
of  the  work  and  techniques  e 
ployed.  It  explains  how  the  idea  I 
this  particular  project  began  a 
where  it  ended,  how  the  resear 
was  done,  its  success  and  how  d 
success  affects  our  standards 
living. 

A  Slory  of  Research  is  of  genet 
interest,  dealing  as  it  does  with  t 
industrial  work  which  has  broii^ 
about  so  many  of  the  modern  thin/ 
for  Itetter  living.  It  should  be 
great  interest  and  value  to  coUd 
students  of  chemistry,  physics  ai 
enginr^ring  as  well  as  to  high  scho 
students. 

.Available  on  free  loan,  the  fil 
niav  be  obtained  on  request  fro 
the  Du  Pont  Company,  Wilmingti 
"«.  Dei. 


FILM  EDITOR— 
DIRECTOR 

desires  permanent  position  with  i 
tablished  motion  picture  firm,  bu 
ness,  commercial  or  enterlainme 
field.  Fifteen  years  experient 
presently  employed. 

BOX  3Y 
HISINESS  SCREEN 

1  .lO  I'.  Superior        •        Chicago  '. 
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How  do  you  do,  Ladies 

and  Gentlemen, 

Hoiv  Do  you  Do  ? 


with  cm  announcement  of  Interest 


"On  \[>ril  1st.  a  lu-w  low-hiidgcl  'l"\ 
show.  I'hr  Ihindv  Mini,  in  wliicli  I 
appear,  will  lie  rfa(l%  for  release  hv 
riir  I'rinci'lon  Film  Center,  Inc. 
And  it's  reallx  top-  in  its  class.  I.el 
me  tell  \  ou  about  it. 

"ihc  llnndx  Mini  i-  a  WrantI  urw 
series  of  'how -lo-do-ii"  -liows.  Kaeli 
is  complete  in  itself — 3'j  minutes 
long — just  right  for  a  .'t-minutc  spot. 

"There  will  he  a  total  of  2().'>  films, 
aggregating   l.'j'.'  hours  of  'V\    pro- 


gramming. Kach  one  deals  with  a 
prohl<-m  of  the  householder — how  to 
refinish  walls,  repair  furniture,  hiiild 
-lieKes.  Ii\  pluinhing.  repair  the 
faniiK  ear.  etc..  ete.  In  -liort.  tlie-e 
films  are  brimful  of  the  easy  methods 
of  |)erforming  the  eomitless  chores 
around  the  home.  \-  I  -ai<l  before, 
folk-.  the\"re  realK    top-. 

"YVic  lliimlv  \liin  -erii"-  i*  ideal 
for  local  -pon-or-lii|i  i>\  bank-,  de- 
partment    -tore-,     paint     and     wall- 


|>aper  lirms.  hardware  businesses;  in 
fact,  almost  an\  advertiser  could  use 
tlic  -eric-  to  advantage  because  of 
their  very  wide  appeal  and  imusual 
inlere-l.  I'roduci'd  bv  The  Princeton 
Film  Center.  Inc.  and  David  l.o\»n 
Productions.  >ou  KN(>\\  the\  are 
top  ipiality . 

"I  suggest  you  write  immediately 
for  an  audition  print  and  complete 
information.  This  series  is  just  what 
\ou"re  looking  for." 


THE  PRINCETON  FILM  CENTER.  INC. 


C        \        H        T        K        H 


300  Park   Avenue,  New  York-PLozo   S-0322 
H        u         \        l»    .  !•        U        I        N        C        K        T        O        N     . 


NEW 


J        I         It        S        K        Y 


N  U  M  B  i;  R     2     •     \  O  1. 1;  M  K     13     •     1  ">  3  2 
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16  mm 


Tins  .\l  .../■/  /  19 
Ciinipto  red  in  the 
new  (.00  tc.  (16mm.) 
sue  holds  a  complete 
15-minute  sound  or 
25-minutc  silent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes  ...  is  durably 
made  of  high  grade  tempered  steel, 
linished  in  scratch-resistant,  baked-on 
hammertone  gray  enamel  .  .  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threading  fast  and  easy,  even  in 
the  dark!  MuJel  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. VC'rite  for  catalog. 

l5?rw.s,.Pc.rAv,    I  CORPORATION 


Another  great  nome  on  the  list: 

E.  R.  SQUIBB  &  SONS 

In  sponsored  film  distribution, 
the  trend  is  to 

•Ideal  Pictures 

because  Ideal  delivers  o  much  greater 
percentage  of  adult  audiences. 

Ideal  Picture!  Corporotion,  Dept.  A-113 
65  i.  South  Water  St.,  Chicogo  1,  lllinait 


WOULD  YOU  UKE 

FASTER  and  BETTER 

#  MM    LABORATORY 
SERVICE  ? 


cr 
0 


0) 


Release    printing    •    Dupe   Neqa- 
lives    •    Low    Contrast    TV    prints 

•  B    6    W    &    Color    work    prints 

•  Color    Masters    •    Color    print 
inq     •     Sound     track     processing 

•  Negative     processing     •     Re 
versal    processing. 


FISCHER  PHOTOGRAPHIC 
UBORATORIES 

17]]    N.    MOtlU    «VI.,    CHICAOO    1* 
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BEHIND  THE  SCREEN 


Marginal  Notes  at  the  Dog  Show 

"♦*  Wf  like  l<i  visit  ihr  ili)^  show  pvt;ry  year  about 
this  tiiiii-  in  New  York.  Inti-rrsl  in  tin-  Wfstiuin- 
sicr  Kcniiil  (!liili"s  show  this  ^rur  iit  Madison 
S<|uarc  (iiirilfii  was  csiiccialK  hci-jhlrni'i!  by  tin- 
great  itcrforiiiancc  of  .Mrs.  W.  Kri-iich  Githeiis' 
beautiful  poodle,  Ch.  Kiisarr  Glace.  (Mr.  Githens 
is  Chnirnian  of  Sound  Masters.  Inc.)  The  big 
wliile  standard  |ioodlc  was  a  group  winner,  one 
of  ihc  si\  (iiiali-ts  and  onh  lii-atcn  by  the  Itest-in- 
-lioH  clobiTiiiaii  |)iiis(her.  (!h.  Hancho  Dolic's 
.'^torin.  owned  l)\   Len  Carey  of  15. M. I).  &  O. 

(ioinniereiai  exhibitors,  as  usual,  made  good 
use  of  motion  picture  and  slide  projectors.  How- 
cMT.  with  llie  cafophoin  of  canine  velping  and 
Imiiian  f,'urf;les  of  adultatioii  sound  films  could 
not  be  fiilK   appn-ciated. 

One  exhibitor,  (iaiiies  Dog  Meal,  a  division 
of  (General  foods  Corp.,  pointed  with  pride  to 
its  Gaines  Kcsearch  Center,  outstanding  informa- 
tion and  public  relations  bureau  serving  the  en- 
tire dog  World.  Its  function  is  to  collect,  collate, 
interpret  and  distribute  facts  on  dogs,  dog  feed- 
ing, care  ami  training  in  a  manner  that  will 
practically  meet  the  needs  of  the  dog  owning 
public.  Founded  in  1944,  its  many  and  varied 
activities  have  already  won  for  it  recognition  as 
one  of  the  great  dog  institutions  in  the  I'nited 
.Stales  toda\ . 

Ihc  Center  maintains  the  largest  dog  film  li- 
brary in  the  country.  Films,  most  of  them  iu 
color,  arc  available  on  free  loan  to  any  respon- 
sible group  which  is  agreeable  to  paying  two-way 
express  charges  from  the  nearest  depository 
point,  is  willing  to  take  good  care  of  the  films 
and  to  maki-  a  report  on  the  attendance.  Gaines 
is  currently  distributing  se\en  outstanding  dog 
films:  Traininp;  You  To  Train  Your  Dog  (Basic) 
and  (Advanced),  Bringing;  Up  Your  Puppy,  Bird 
Dogs,  Man's  Best  Friend,  Way  of  a  Field  Cham- 
pion and  F.rery  Dog  a  Gentleman. 

Thousands  of  people  who  never  knew  a  beagle 
from  a  boxer  before  ha\e  become  avid  dog  fans 
as  they  wat(  li  the  exciting  finish  of  this  World's 
Series  of  dogdom  on  television  each  year.  Proof 
of  the  heightened  interest  is  the  constantly  in- 
creasing attendance  not  only  at  the  Westminster 
sh<iw  but  at  other  bench  shows  and  field  trials 
all  over  the  country.  Dog  fanciers,  spending 
millions  of  dollars  each  year  for  foods  and  ac- 
cessories, make  up  a  fertile  pasture  for  cannv 
film  sponsors  to  graze  upon.  Man's  best  friend 
has  beciune  big  business.  \J 


/        Growth  of  U.S.  Fihii  Libraries 
Piirallcis    Increased    Projector    Use 

■¥■  .Matching  the  phenomenal  growth  in  lf)inni 
sound  projector  ownership  in  the  I  .  S.  are  the 
growing  number  of  I6mm  film  libraries  of  all 
ty|H"s  now  serving  these  audiences. 

I  he  number  of  film  libraries  shows  a  re- 
markable growth  from  lOlO  to  19.51,  increasing 
from  897  to  2002:  distribution  libraries  are 
more  strategically  located  to  sa\e  transportation 
time,  and  sponsored  film  distributors  are  pro- 
ducing outstanding   results. 

A  recent  bulletin  of  the  Federal  Securitv 
Agency,  Oflice  of  Kducation.  is  entitled.  ".A  Di- 


rector) of  2002  I6111111  Film  Libraries."  It  li« 
the  libraries,  tells  the  t\pe  of  filins  tlie\  hand 
an. I  gives  their  restrictions.  It  is  intended  onl 
as  a  directory  "(ompili-d  for  use  of  ti'aclier 
school  adniinistralor>.  librarians,  and  coinnii 
nit)  leaders"  who  w  i«h  to  use  motion  piclu;-i 
in  their  program^. 

Sponsored  Films  Kaiik  High 
Frtini  a  purely  numerical  .standtioint,  the  li|p 
librarie-  engaged  in  hanilling  educational  filtr 
oulnuiiilier  all  others.  \\  hen  all  factors  are  coi 
sidered.  liowe\er.  sptuisored  films  are  a  clo- 
second. 

For  this  survcN.  a  film  librarx  was  define 
as  an\  "icimpany.  institution,  or  organi/atio 
which  lends  or  rents  I6inm  films  within  ih' 
I  nite.l  States."  So.  included  in  the  total  figure; 
are  libraries  that  have  only  one  film  and  thot 
which   have  thousands  of   films. 

Two  tables  of  figures  and  the  sidelights  (ht 
pla\  upon  them  will  give  a  more  com|irehensiv 
picture.  Heporls  from  the  21)02  film  libraric 
show  that  the)  handle  the  following  cla.ssifici 
lions  of  films.  An)  library  may  book  only  on 
t)pe  or   it   ma)    handle  all   five. 

Classification  Number   I.ibranr 

of  film  Handlin-: 

Fduiatioiial      1.H.5I 

Sponsored    952 

Informational    757 

Entertainment    698 

Religious    6:w 

The  .-.erond  table  shows  state  leaders  in  term 
of  total  outlets  with  California  in   the  lead  aoi 

the  tenth    ranking  state  far  below. 

Niiniber  of 
State  Film   Libraries 

1.  California    217 

2.  New    York    196 

3.  Illinois    134 

4.  Ohio    112 

5.  Virginia    102 

6.  Texas    9*.) 

7.  Pennsylvania    95 

8.  Wisconsin   81 

9.  Indiana    67 

10.   Michigan     64 

Additional  pertinent  facts  put  a  different  ligb 
upon  the  naked  numbers.  In  the  state  of  Calk 
IIONTIMEI)     0.\     P.^GE    twenty-eight) 
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Our  Top  Flighr  Creative  Writers.  Directors  and  Artists  Can 
Help  You  Tell  a  Better  Public  or  Hmployee  Relations  Story  — 
A  IVtier  Sales  Promotion  or  Ad\erfising  Story  in  Hither 
Animated  or  Live  Action  Motion  Pictures. 


kH\/w 


yMuiwlxvnJL  (I  ^uHUtcUen^  clHvc. 


orth  Occidental   HlvJ..   L..s  An.ucles  26.  Calif.    '   60  F.ast  Torty  Second  St..  New  York  17.  New  York 


201  N 

NUMBK  R     :    •     \  nl.l   M  K     n     •     1  "i2 


SEE  "You  Con  Take  If  With  You  '*  Paragon 
production   for   Trailer   Coach    Mfrs.    Assn. 


Paragon 
Makes  Films* 
That  Make 
People  React . . . 
Such  Pictures 
Are  Beyond 
Price  ...  in  the 
Ordinary  Sense 
.  .  .  For  They 
EARN  Far  More 
Than  They  Cost. 


'complple  produrlion  of  niiirioii  pictures. 
.Hltdcfilni^.  ;irul  T\  ronini«Tri;iK.  from  f*rripl 
to  srrern.  i'uru|ton  invili->  you  to  »ee  ex- 
anipl>>«  of  rdent  prnijuction:-  for  Zurich- 
Amcriiun  Insurunre  Coinpunies,  Trailer 
(loarh  \Iunufarlurer>«  A^nn.,  Jolln^on  Out- 
board Motors  Sliriner"."  Hospital,  among 
others.     Kemember,    Parafton    offers    you  . . . 

•  Complete  Studio   Facilities 

•  Permanent   StaflF 

•  Years  of  Experience 

Any    Paragon    picture    witt    convince    you... 
Let    us    arrange    a    screening. 


Paragoning  Pictures 


2540  Eastwood  Avenue  ^-^  fhC . 

Evanston,  Illinois  •  Phone  DA  vis  8-5900 
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(  C  O  i\  T  WW.  i)      K  K  <)  .M      !■  A  (,  K      I-  W  K  .N  r  \  -  .S  I  \    i 

fonila.  60  of  llip  217  are  .«ch<i()l  liliraries  thai 
cither  serve  a  county  or  u  city  school  system. 
Most  of  ihciii  are  for  ediicalioiial.  classroiuii 
pictures  alllioiifih  several  of  lliciii  iiaii<lle  "soiiii- 
spoiisoreil  liliiis."  Ill  Virginia.  70  of  the  local 
lihraries  are  hruiiches  of  Tin-  Virpiiiia  .State 
Deparlinciit  of  Education,  Bureau  of  'IVachin;; 
Materials.  They  are  all  listeii  as  handling  r^lass- 
room  films,  ••xclusively.  In  Wisconsin,  .'i.'?  of 
thosi-  listed  are  pnlilic  .school  jiliraries  that  are 
limited  to  classroom  films  onl\.  Three  of  them 
use  sotne  sponsored  films. 

Although  the  city -to -city  and  state- to -state 
listings  in  the  hulictin  are  cotivenient  for  the 
user  thev  do  result  in  considerable  repetition. 
For  instance.  .Singer  Sewing  Machine  Company 
is  listed  .SI  times  in  as  many  cities.  J.  I.  Case 
is  listed  24  times.  General  Electric  13  times  and 
Pan  American  Airways  13  times-  On  the  other 
hand.  International  Harvester  Company,  with 
71  districts  that  distribute  films  within  their 
territories,  was  listed  only  at  the  Chicago  office. 
Caterpillar  Tractor  Company  of  Peoria,  III.,  and 
General  Motors  of  Detroit,  Mich.,  each  had  but 
one  listing.  And  there  are  scores  of  other  com- 
panies that  distribute  their  own  sponsored  films 
that  were  not  listed  at  all. 

An  Outstanding  Record 

Probably  most  significant  in  the  overall  dis- 
tribution picture  is  the  fact  that  data  from  the 
survey  does  not  show  the  number  of  prints  of 
the  respective  subjects.  Nor  can  it  take  into 
account  the  volume  of  business  handled  by 
sponsored  film  distributors,  such  as  .Modern 
Talking  Pictures,  Ideal,  and  Association   Films. 

The  practice  of  stocking  up  a  list  of  subjects 
in  a  film  library  with  a  few  prints  is  outmoded 
in  the  light  of  present-day  nation-wide  distri- 
bution. For  example.  Modern  with  27  regional 
offices  that  handle  requests  within  their  respec- 
tive regions  from  approxiniatelv  150  different 
subjects,  reported  almost  50.000  bookings  last 
inimth.  Yet.  from  the  standpoint  of  numerical 
listing  only,  these  exchanges  count  no  more  than 
someone  distributing  a  single  print. 

Restrictions  on  Film  Service  Noted 

Restrictions  that  limit  distribution,  especially 
noticeable  with  .school  libraries,  are  a  factor 
that  also  keep  numerical  count  alone  from  pre- 
senting a  true  picture.  Of  the  2002  libraries, 
1026  have  distribution  restrictions  that  are  def- 
initely limiting.  Some  restrictions  limit  film 
usage  to  a  county,  a  city,  or  even  a  school 
within  a  city.  Then,  apparently  \\(}  libraries 
do  not  impost  strict  geographical  limitations  on 
booking  requesLs,  while  the  remainder  impose 
no   restrictions  at  all. 

All  in  all,  there's  activity,  healthy  growth, 
timely  development.  Films  are  more  readily 
available  for  the  thousands  of  audiences  that 
are  si-!f-e<|uipped  with  the  more  than  .SOO.OOO 
sound  motion  picture  projectors.  .More  com- 
panies and  people  are  telling  their  stories 
through  the  medium  of  motion  pictures  and 
more  audiences  are  being  eittertained.  educated, 
and  informed  by  these  films.  |f 


\60 


hoJucfm 

SBftVICBS 


Complete  Technical  and  Editorial 
Services  to  16  mm  Business,  Educa- 
tional and  Religious  Film  Producers 


SCRIPT  PREPARATION 

TITLES  AND  ANIMATION 

PHOTOGRAPHY 

SOUND  RECORDING 

RE-RECORDING 

from  magnetic  tape  or  film 

MUSIC  LIBRARY 

EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6,  ILLINOIS 

Edge-Numbered  Work  Priiils— Color. Masters— 
Duplicate  Segaliies — Release  Prints 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.     Complete   studio   and 

laboratory   services.     Color   printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 
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how  modern 

is  your  school? 


Small  or  large,  new  or  old,  your  school  is  modern  only  if 
your  teaching  methods  are  up  to  date.  In  recent  years,  one  of 
the  most  important  educational  innovations  is  the  ever- 
growing use  of  the  Revere  Tape  Recorder 

With  Revere,  learning  is  faster,  more  efficient,  more  enjoy- 
able. Students  hear  their  own  voices  played  back  with  life- 
like clarity —  detect  their  own  mistakes  more  readily  than  by 
any  other  method.  For  language  courses,  musical  instruc- 
tion, stenography  practice  — in  fact,  for  almost  any  class  — 
the  Revere  Recorder  is  the  most  versatile  teaching  tool  a 
modern  school  can  own!  See  it  at  your  dealer,  or  write  direct 
for  further  information. 

Sensational  New  Revere  Deluxe 

LONG  PLAY  Tape  Recorder 
Miracle  of  Electronic  Achievement 

At  Last!  Developed  after  years  of  electronic  research,  this 
sensational  Long  Play  recorder  embodies  outstanding  fea- 
tures found  in  no  other  recorder    Note  these  advantages. 

ULTRA-LIGHTWEIGHT— The  lightest-weight  and  most  port- 
able of  any  automatic  long-play  recorder 

EXCEPTIONAL  FIDELITY  — Superb  tonal  quality  has  won 
prai.-ie  of  li-,\clinp  musicians  and  critics. 

EXTRA -ECONOMICAL  — Records  two  full  hours  of  voice  or 
music  on  5-inch  reel  — using  only  one-half  the  ordinary 
amount  of  tape. 


o 


TAPE     RECORDER 


MODEl    T-SOO  —  Dvlux*,   ?-hour   play.   ConipUt*   with    micropHon*.  rodio 
ottochment  cord,  7  r««U  (on*  with  lap*),  ond  carrymg  cot*.  )I79.S4 

MODEL  TR-MO  — D*LuJi*.  with  built-inrodk).  $3I9.S0 

MOOU  T-lOO  —  Stondord,  1 'howr  ploy.  CompUt«  writh  mkropHon*.  rod^ 
attachm«nt  cord,  3  r**lt  (on*  with  top*),  and  carrying  coi*.  $14f  .S9 

MODEl  TR-700  — Sfandord.  with  builtmradK>.  S709.M 


REVERE    16mm 

SOUND    MOVIE 

PROJECTOR 


Slu>w8  rducationnl  films  at  thpir  best.  Bright,  clear  screen  imafco  ond 
finest  "Thcntor  Tone"  sound.  For  silent  movies,  too.  Kxtremely  simple 
to  set  up  nnd  o|xTnte.  Slip-over  case  holds  nccessorica,  douhlos  ns  n 
speaker.  Complete  unit  weighs  only  33  pounds fCI'^.'i.fNI 


Revere  Camera  Company  •  Chicago  16,  Illinois 


NUMBER 


•     \  O  I   1  M  F     11     •      1  1  -,  2 
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Send  for 
A  FEW  FACTS  ABOUT  AUDIO" 
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AUDIO    PRODUCTIONS,    IR 

PRODUCERS     OF     MOTION     PICTURES 

630    NINTH    AVENUE    •    FILM    CENTER    BUILDING    •    NEW    YORK 


FOK  TiiK  Third  Si  ccessive  Year,  a  ilisliii- 
guishfd  jurv    of  notable  Aniericans   hfadcci 
1  by  I'r.  Maroici  C.  Case,  presiiieiit  of  Boston 

University    and    by    the    Honorable    Charles    K. 
I  Hayes,    presiding   judge    of    the    South    Dakota 
'Supreme  Court    i  105O-1951  »    has  honored  spon- 
sored motion  pictures  whith  made  an  "outstand- 
ing contributicm  to  freedom   in    1951." 

The  Freedoms  Foundation  Awards,  made  at 
Vallev  Forge.  Fa.  on  Vt'ashington's  Birthday, 
brought  one  principal  Honor  Medal  Award  anil 
fourteen  other  Honor  Medals  to  K)nHn  motion 
pictures,  including  those  of  eight  business  and 
industrial  organizations.  In  addition.  Certificate 
of  Merit  Awards  were  made  for  five  other  I6mm 
motion  picture  films. 

Swift    Picture    ^  ins   Top    Award 

The  lop  award  ft>r  I6mtn  motion  pictures  went 
lo  Swift  \  Company  for  the  dramatic  story  of 
personal  freedom  and  enterprise  titled  Hip  Idea 
and  produced  by  \^'ilding  F^icture  Productions. 
Inc.  «lio  shared  the  top'  award  honors.  This 
preM-ntation  was  made  at  impressive  ceremonies 
condui'ted  on  the  grounds  of  the  Freedoms 
Foundation  center  at  V'allc)  Forge  with  Dr. 
Robert  A.  Millikan.  distinguished  physicist  of 
the  California  Institute  of  Technologv.  presiding. 
Honor  Me<lals  anil  Certificates  of  Merit  were  be- 
sti>we<l   in   later   regional  ceremonies 

Among  the  eight  business  and  industrial  or- 
ganizations whose  films  received  Honor  Medals 
were  the  American  National  Cattlemen's  Asso- 
iation  of  Sheridan.  \^'yoniing  for  l.amf  nj  Our 
Fathers,  produced  bv  Va- 
rationland  Studios;  Dun  & 
Bradstreet,  Inc.,  for  Credit: 
Man's  donfiilence  in  Man, 
produced  by  Wilding:  II. 
I.  dul'ont  (leNemours  Com- 
pany for  The  dul'ont  Story. 
produced  by  ,\pex  Film 
Corporation:  the  Ford  Mo- 
tor Companv  for  I'orlrail 
of  a  (lity.  prixluced  bv 
Raphael  G.  Wolff  Studios; 
the  General  Electric  Com- 
pany for  And  a  I  oice  Shall 
Be  Heard,  produced  by  The 
March  of  Time:  The  Ohio 
Oil  Companv  for  Deii.sion. 
also  produced  by  Wilding: 
the  Oil  Industries  Informa- 
tion Connnitlee  (  American 
IVlroli-um  Institute)  for 
Man   (hi    the  Land,  pro- 


VAI  I  FY    FHRT-P 

Impressive  flag-raising  ceremonies  opened  the  Freedoms  Awards  program  at  ^  aUey  Forge. 

Freedoms  Foundation  Honors  Films 

SWIFT  &  COMI'W^    HKCKIVKS  FIKST  .\WAKI)  K<t|{    MolloN   PlCTl  KK  "BK;  IDEA*^ 


l)l(.  KoIIKRT 
.  .  .  i/istin/iiiished 
awards    at    I  alley 


duced  by  I  nited  Produc- 
tions of  America:  and 
(>oodwill.  Inc.  of  Racine. 
W  isconsin  for  A  Letter 
From  Mom.  produced  by 
James  J.   Sieger. 

Among  other  producers. 
Coronet  Inslruiliimal  Films 
received  ihi-  Honor  Medal 
for  A  Day  of  Thanksgiiini: 
I  produced  for  schools  I: 
the  Crusade  for  Freedom 
for  The  Hifi  Truth  :  the 
(iirl  Scouts  of  the  I'.S.A. 
for  their  documentarv  The 
li  rouin  ji  Years:  Grace 
Films  for  Our  Fathers' 
Faith:  Harding  College  for 
If  /i>  /'/«>  I. flip! roil,  pro- 
iliii  I'll  li\  John  Siillicrland 
Productions.  Inc.:  and  the 
I  .  S.  Information  Service  for  An  American  Por- 
trait, produced   bv   !^ound   Masters.    Inc. 

Certificates  of  Merit  (»iven  to  Five 
1  be  John  Ham  ock,  Mutual  Life  Insurance 
(!ompaii>.  as  sponsor  and  Bav  Slate  Film  Pro- 
ductions, as  producer,  received  a  (j-rlificnle  of 
Merit  for  Faith  In  Our  Future.  The  Lutheran 
I. a> man's  League,  sponsor  and  Kolnnd  R<-«-d 
Productions.  Inc.  produier.  receivetl  the  (!er- 
lificale  for  I  rntiire  of  Faith  as  did  Southern 
New  F.ngland  Telephone  Co.  and  Rtdab  Stu<lio« 
for  Telephone  Pioneers. 

The  American  Association  of  Railroads'  (ilm 
On  the  Trark,  produced  b\  Dudle\  Pictures  (Cor- 
poration   and    F.ncyi'lopaedia    Brilannica    Films. 


A.    MlI.I.IKAN 
physicist  presented 
Forge    ceremonies. 


Inc..  also  rei-eived  Certificates  of  Merit,  the  lat- 
ter for  the  production  of  W'orUI  Trade  for  Belter 
Liiinp. 

Supreme   Court   justices  Select    W  iiiiiers 
Four  chief  justices  and   two  justices  of  slate 
supreme  courts  serve  w  ith  25  other  distinguished 
Americans  on  the  Freedoms  Foundation  Awards 
Jurv   which  made  lhes«-  selections. 

Previous  first-award  winners  include  Enter- 
prise, the  IMuett-Peabodv  sponsored  film  pro- 
duced b\  Caravel  Films  which  was  the  first 
vear  selection  and  In  Our  Hands,  jointly  spon- 
soreil  bv  Borg-W  arner  and  Inland  Steel  as  a 
iliscussion-group  program  and  pro<luced  by 
Wilding  Picture  Productions. 
MONTIMEU    ON    THE    KOLLOWtNC    PACE) 

Top  Awakii  Medal  for  the  production  of  "Big 
Idea"  is  given  lo  C.  H.  BrmI field.  Jr..  (center) 
president  of  Wilding  Picture  Productions.  Inc. 
In  Kenneth  I).  If  ells.  Freedoms  Foundation  pres- 
ident 1 1-         ..    h-     ','    ■  (     Millikan  looks  on. 
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THESE  SPONSORKI)  MOTION  I'M  Tl  KKS  RECEIN  E  D  FREEDOMS  FOUNDATION  1951  HONOR  AWARD} 


to:    A.MKRICAN    .\aT10.\AL   Ca  11  I.KMK.NS   AsSN. 

Producer:  Vacationland  Studios 


PORTRAIT 


to:  Ford  Motor  Company 
Producer:  Raphael  G.  Wolff  Studios 


to:  John  Haslcmk   Mi  ti  m,  Likk  Ins.  Co. 
Producer:   Bay  State   Film   Productions,   Inc. 


to:  American  .Association  ok  Haii.koads 
Producer:   Dudley  Pictures  Cor])oration 


-AND  A 
VOICE  Si  ' 


to:  l)i  N  i>  Bkadstkkkt.  Inc. 
Producer:    Wilding   Picture   Productions.    Iik  . 


to:  General  Electric  Company 
Producer:  The  March  of  Time 


to:  Girl  Scouts  of  The  U.S.A. 
Director:  William  Resnick 


to:   Harding  Coi.lkcic 
Producer:  John  Sutherland  Productions.  Inc, 


to:  TiiK  Ohio  Oil  Company 
Producer:   Wilding  Picture   Productions,   Inc. 


lo:  On.  Indisikiks  Information  Committee 
Producer:   I  nited  Productions  of  America 


In:  SoiTiiKKN  New  England  Telephone  C( 
Producer:  Rolab  Studios 
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BUSINESS    SCREEN    MACAZI.N 


Boston's  Film  Festival 


SECOND  ANNUAL  EVENT  ON  MAY  3 

K  To  promote,  fnci>urage  and  assist  in  the  wide- 
pri-ad  use  of  16rnni  motion  pictures  and  other 
isual  material  has  been  the  purpose  of  the 
ihn  ("ouiicil  of  (Jrealer  Hoston  sinie  its  orpan- 
/alioii    in     l')V>.      Uecupnizing    that     lihiis    are 

(tip  the  most  important  tools  of  learning  al 
lur  disposal  today,  the  eouneil  will  hold  ils 
ieeond  Annual  Film  Festival  at  the  Sheraton 
'laza  I  formerl>  the  Cople\  Plaza  I  Motel,  all 
lu)   Salurda).   \Ia\    3.    I')52. 

Though  the  deadline  for  film  entries  had  In-en 
xtended  to  April  1,  seven  preview  eomtnittees 
lilreadv  have  heen  viewing  films  in  the  following 
■lassiliiationv:  adult  education,  ilassrooni.  pul>- 
ic  relations  (  industrial  I .  recreation  and  arts  and 
rafts,  and  religion  (Catholic.  Protestant  and 
cwishi-  Mend>ers  of  the  festival  auilience  will 
elect  by  l>allot  first  award  films  in  each  cate- 
(ory.  All  other  films  shown  during  the  day's 
ictivities  will  be  given  .\wards  of  Merit  in 
ecognition  of  the  fact  that  only  fdms  of  high 
|uality   will   be   included   in  the  program. 

The  festival  will  open  with  registration  and 
1  coffee  hour.  Film  screenings  will  take  place 
rom  \0:'M)  a.m.  to  12:.'i()  p.m.  and  from  2:'M) 
>.m.  to  4:30  p.m.  Registrants  may  view  any 
ilni  in  any  section.  Commander  Robert  P.  Noe. 
lireelor  of  the  Navy  Special  Devices  Center. 
I'ort  Washington.  N.  \  ..  is  to  be  the  luncheon 
pcaker.  Co-chairmen  of  the  festival  arc  James 
■V.  Petrie,  director  of  Cinema  U.S.A.  and  George 
^".  Hoghaar.  president  of  New  England  Film 
vrvice.   Inc. 

Individuals  or  organizations  that  ha\c  pro- 
luced  or  sponsored  16mm  educational  fdms 
nav  submit  or>e  or  more  titles  produced  since 
lanuary  1,  1951.  However,  in  a  given  category 
•nlv  one  film  from  a  sponsor  will  be  shown. 

All  entries  were  to  be  mailed  to  the  Secretar\ 
>f  the  Greater  Boston  Film  Council,  .Mrs.  Muriel 
].  Javelin,  Boston  Public  Library,  Boston,  Mass. 
'review  prints  will  be  ri-turncd  as  soon  as  pos- 
ible  after  April  1.  at  which  lime  all  <ompanies 
liaving  films  selected  for  showing  at  the  festival 
ivill  be  notified.  l" 


MEDM,  \W\nDTO  "Tins  IS  \MFRIC\- 


Awar<led  to:   "  I'he  MacArthur   ."^torv" 

by  The  Freedoms   Foundation 

Producer;    MKO-Paihe 


lloNoK  Mkom.  Win.nkk  Rd/iluu'l  (i.  U  ol/j  re- 
ceicrv  //((■  Frrrdoin.t  hoiiinlalion  award  for  "I'or- 
trail  of  a  City"  from  Reese  H.  Taylor,  president 
of  I'nion  Oil  Co.  and  Foundation  board  member. 
Anionfi  other  Calijornians  honored  at  the  special 
Los  .iniieles  reremonr  was  cinema  actress  Ginger 
Rogers  seated  in   right  foreground. 


Where  to  Send  Film  Entries 

For  the  Cleveland   Film   Festival 

*  Ten  classifications  of  fdms  are  being  accepti-d 
u[>  to  May  1  for  the  Cleveland  Film  Festival. 
Send  prints  in  these  classes  to  the  following  com- 
mittee chairmen: 

Free  Enterprise  &  Eeononiic  Education 
Films:  C.  J.  Dover,  Cliairnian.  e/o  Gen- 
eral Electric  Co.,  Nela  Park.  East  Cleve- 
land  12.  Ohio 

Supervi.sory  Training  &  Employee  Training 
Films:  Robert  E.brigbt.  Cliairnian.  c/o 
^'liite  Sewing  Machine  Corp.,  11720  Berea 
Road,  Lakewood   7,  Ohio 

Sales  Promotion  &  Marketing  Films:  Earl  P. 
Carpenter,  Cliairnian.  e/o  Carpenter  \  isual 
Service.  Inc.,  13*>20  Euclid  Ave.,  East  Cleve- 
land  12,  Ohio 

Informational  Films:  Elizalielli  Ilunady. 
Chairman,  c/o  Cleveland  Public  Library. 
Film  Bureau.  32.i  Superior  Ave.,  N.F.. 
Cleveland  1  L  Ohio 

Cultural  Arts  Films:  Ada  B<l  Bcckwitli. 
Cliairnian.  c/o  Boaril  of  F^iliicalion.  1  170 
Warren   Road.  Lakewood  E,  Ohio 

Mental  Health  Film<:  Mr^.  Riilli  \.  Matron. 
(Jiairiiiaii.  c/n  Clcvclainl  Mi-nlal  ll\;;iciii- 
.\ssociatiori.     IIHII     Huron    Road.    Clevel.iiid 

Lx  Ohio 

Civil  Defense  Films:  Mrs.  Elizabeth  M.-\- 
ailder.  <!liairman,  c/o  C.ivil  T)efeii»e  llead- 
<iuarlers,  Publii-  Vinliloriuin.  ('Icvelaml. 
Ohio 

Travel  Films:  Mariell.i  Dar-ic.  ( '.li.iirm.in. 
e/o  Cleveland  Ili-iglil*  Boaril  of  Fdiic.i- 
tion.  1710  I.«-e  Road,  ('levelalld  IleiglitK. 
t^bio 

.Snfelv  F'ilm»:  ^.  T.  Fdiilz.  Chairmnn,  c/o 
E.  I.  dii  Poiil  de  \emoiir-  <'o..  F.\|ieri- 
meiilal  Laboratory,  liidepeiideiice  Road. 
Cleveland.  Ohio. 


tievelands  film  Festival 


FIFTH    \\\(   U    •SHOWINGS  JI  NF   12 

CI.KVKl.ANU  IM.ANs  TO  (.OMILLT  its  Fifth  .Vn- 
nual  Film  Festival  this  year  on  June  12 
with  a  program  that  is  in  keeping  with  standards 
that  have  attracted  national  attention  during  the 
past  four  years.  This  noteworthy  film  occasion — 
an  example  of  civic  cooperation  in  which  busi- 
ness, educational  and  coiiiinunitv  leaders  work 
together  in  Cdinmon  purpose  entails  a  detailed 
organizational  pattern  that  niav  be  of  special  in- 
terest to  other  communities  and  organizations 
that  have  contemplated  similar  affairs. 

Spimsored  bv  the  Clevelan<l  Film  Council,  the 
festival's  screening  program  will  consist  of  two 
three-hour  sessions  at  Clevelan<rs  Hotel  Carter. 
The  audience  will  select  by  ballot  the  outstand- 
ing film  in  each  of  ten  categories  that  have  k-en 
classified  for  consideration,  and  at  a  dinner  meet- 
ing in  the  evening,  the  council's  traditional 
"Oscars"  will  Ix'  awardeil  to  the  winners.  Cli- 
maxing the  dav"s  activities  will  be  an  address  on 
"New  llorizoiis  in  Idea  Ci>inmunication."  by  O. 
H.  Coelln,  Jr.,  publisher  of  Bi  sink.ss  Scrken. 

All  films  to  be  screened  during  the  festival  will 
be  of  exceptional  merit.  To  facilitate  their  selec- 
tion from  the  manv  entries  that  have  been  sub- 
mitted, and  those  that  are  vet  to  arrive.  Kenneth 
Vermillion,  festival  chairman,  has  appointed  a 
<'liairmaii  for  each  of  the  ten  film  categories. 
For  the  guidance  of  those  who  wish  to  submit 
films  for  screening  at  the  festival,  a  list  of  the 
selected  film  areas  is  given  below.  It  is  advisable 
to  write  the  apjiropriate  chairman  lu-fore  sending 
a  film  to  his  committee  for  consideration.  Dead- 
line for  all  entries  is  May  1. 

Films  should  be  sent  tt>  the  committee  prepaid: 
thev  will  be  returned  immediately  after  the 
sireening.  Thos*-  whose  films  are  stdeited  for 
MTceiiing  at   the  festival  will   lie   notified.  Jf 


VENICE    AWARD    Tit    BYRON 


\  V  V  ^  Ski  RETARY  D*>  KlMB*I.I. 
(right!  presents  the  first  [Jace  (Silver 
Medal)  award  of  the  l.'th  I  rnice  Film 
Festival  to  Ryron  Roudabush.  president 
of  Ryron.  Inc..  prtnlucer  of  "l.ompli- 
calrti  Exoilontia"  a    Voi-y    picture. 


'NfMBKR     2 


\  «)l   I    M  K     11     •     113  2 
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Documenting  Indian  Life 

LOKILLARD  SKKIKS  GETS   BIG   PLAY 

Sponsor:  I'.  I.nrillard  &  Co. 

Titlec:  Fallen  Eafile  and  Giant  of  the  \urlh.  21 
mill  each,  color,  produced  bv  Alan  Shiliii  Pro- 
ductions. 

■¥  These  are  ihe  fourth  and  fifth  films  of  a  con- 
tinuing series  of  pictures  Old  Golds  began  spon- 
soring several  years  ago.  The  basic  idea  of  the 
series  is  to  document  the  history  and  present  dav 
lives  of  Indian  tribes.  Bcjiinning  with  Sfininolfs 
of  the  Eterplades.  two  other  films  now  in  circu- 
lation have  been  I'liehla  Heritage  and  Miracle  on 
the  Mesa,  on  the  Pueblo  and  Ilopi  Indians. 

P.  Lorillard  chose  the  Indian  theme  because  it 
ties  in  with  the  company's  wooden  Indian  trade 
mark,  because  Indians  gave  tobacco  to  the  world, 
and  because  producer  Alan  Shilin.  who  first  sold 
the  company  on  a  film  program,  specializes  in 
documentary  treatment  of  primitive  peoples. 

Indians  were  a  happy  choice  of  subject — the 
films  I  now  about  150  prints  of  each  I  have  been 
booked  solid  since  the  day  they  were  released. 
Producer  Shilin  also  handles  distribution,  largely 
through  some  hundrnl  public  film  depositories, 
and  now  estimates  attendance  at  Old  Gold  films 
at  something  like  two  million  in  churches,  two 
million  in  industrial  firms  and  four  million  in 
schools.    This    is   rathi-r   astounding  considering 

Slot  X  KATHI:k>  smoke  ceremonial  pifie  lo  seal 
marriape  contract  in  "fallen  Eaple." 


REVIEWING  THE  NEW  FILMS 

that  tobacco  films  have  never  been  as  welcome 
iimong  church  and  school  groups  as  those  of 
other  sponsors.  Television  su|)plies  another  large 
au<licnce:  Seminoles  oj  the  Ei  erf^hulrs  has  been 
telex  isetl  I2.T  limes  to  dale.  alwa\s  willicujl  dele- 
tion of  Old  (iold  lille  crc(iil>  and  brief  adxrrlis- 
ing  se<piences. 

P.  Lorillard  leaves  choice  of  subject  and  treal- 
iMcnt  prett)  much  up  to  the  producer,  though,  it 
would  seem,  di-mamliiig  at  least  a  few  .scenes  in 
each  film  showing  llie  familiar  \ellow  |)ackage 
ill  close-up.  Vi  lietlier  the  aiKcrlising  value  of 
lliis  device  is  worth  mu<li.  oni\  the  Old  Gold 
people  can  say,  but  the  incongruity  of  the  scenes 
in  otherwi.se  excellent  films  is  certainly  not  an 
allractive  feature. 

Fallen  Ea^le  tells  the  stor\  of  the  might \ 
Sioux,  once  rulers  of  the  great  plains  but  now 
"tameh  walking  in  the  wake  of  heroes."  Filmrd 
at  the  Hoscbud  Reservation  in  South  Dakota,  the 
picture  shows  modern  Sioux  re-enacting  the  cere- 
monies and  manner  of  living  of  their  fathers.  It 
shows  them  now  as  a  restless,  unhappy  |K>ople. 
defeated  "not  bv  the  carbine,  but  the  combine: 
not  war.  but  wheat.  "  A  hope  for  the  future.  Fal- 
len Eafile  savs.  lies  in  the  harnessing  of  the  Mis- 
souri River,  bringing  industry,  cheap  power  and 
the  need  for  labor.  This  progress  gives  promise 
of  restitution  to  the  Sioux. 

(riant  oj  the  Sorlh  deviates  from  the  purely 
Indian  theme  of  pre\  ious  Lorillard  films.  It  is  a 
handsome  pictorial  round-up  of  Alaska.  A  con- 
siderable portion  of  the  picture  records  the  life 
and  customs  of  Alaskan  Indians  and  Eskimos, 
iiut  till-  land  and  progress  of  Alaska  is  the  prin- 
cipal subject  covered.  ^ 


Texaco  Dealer  Training 

."sponsor:   The  Texas  Company. 
Title:  I'ho  Years  Later,  15  mill,  color,  produced 
liv  Audio  Productions. 

■¥■  Two  years  ago,  motor  oils  of  practically  all 
refiners  were  improved  by  the  addition  of  sub- 
stances designed  to  prevent  rust  and  wear  and 
capable  of  cleaning  the  engine  and  carrying  off 
dirt.  These  oils  are  generally  termed  "heavy 
dutv"  tvpes  and  are  now  specificallv  recommend- 
ed bv  most  automobile  manufacturers. 

This  film  reviews  the  experiences  of  the  Texas 
Company  with  its  Heavy  Duty  Havoline  after 
two  vears  of  use  under  all  coiidilions  b\  a  great 
variety  of  users.  Produced  for  dealer  instruction. 
Tuo  Years  Later  reviews  the  reasons  whv  better 
oils  were  needed  higher  compression  engines, 
closer  tolerances  throughout  and  particularly  in 
valve-lifting  mechanisms.  It  refers  to  militarv 
spi'iificalions  for  Ileav  v  Dutv  oils  and  states  thai 
11  ivojini-  piissed  all  re(|uireiiients  for  this  rating. 

Ihe  experience  of  operators  of  large  (Icets  of 
dairv  and  bakerv  delivirv  trucks  is  lited.  These 
stop-aiid-go  vehicles  were  fimnd  to  be  in  far  bet- 
ter conditiim  after  long  periods  of  use  than  be- 
fore  bi-ing  ei|uipped   with   II. I).   Havoline. 

Service  station  operators  are  urged  to  be  sure 
their  cuslomi-rs'  cars.  es|H'ciallv  new  ones,  are 
filleil  Willi  II. 1).  Havoline  as  being  mightv  cheap 
insurance  for  long,  trouble-free  operation.         U 


Heal  people  act  in  this  Fennsy  picture. 

Motivating  Rail  Safety 

•NOT  BY  CHAiNCE"  A  STANDOUT  VIV. 

Sponsor:   The   Pennsylvania   Railroad. 
Title:  A'o/  liy  (Ihance.  35  iiiin..  color,  produce 
bv    I  nifilms.   Inc. 

■¥■  This  is  a  film  that  could  have  been  as  prosa 
as  an  embroidered  homily  on  the  wall.  It  coul 
have  been  a  welcome  addition  to  a  hundri' 
other  vvorthv  preachments  on  safety  and  nothin 
more. 

Hut  this  is  something  different,  soinethin 
that  will  be  seen  from  the  edges  of  chairs, 
has  a  dynamic,  punchy,  almost  nervous  qualil 
that  lifts  it  above  the  humdrum.  Not  all  of  i 
to  be  sure,  but  enough  to  make  it  one  of  the  bes 
most   memorable  safety   films  ever  made. 

It  is  ail  this,  but  not  with  the  universality  < 
Miracle  in  Paradise  I  alley  or  A  Closed  Boot 
Not  By  Chance  is  a  railroad  man's  picture,  pu 
and  simple,  and  will  probably  never  be  seen  b 
non-railroad  audiences,  much  the  pity. 

The  problem  involved  in  Not  By  C.haince  Wl 
not  to  tell  the  men  hole  to  be  safe  the  ru 
books  take  care  of  that  but  to  motivate  the 
to  apply  the  rules,  and  want  to  apply  them  at  a 
limes.  Since  motivation  depends  on  identifio 
lion,  as  many  actual  railroad  men  as  possib. 
were  used,  as  actors,  as  narrator,  as  uns 
voices  and  at  work,  dealing  with  routine  pro! 
lenis  of  safety.  By  identifying  themselves  wil 
the  film  characters — who  are  working  toward 
safety  goal  of  no  injuries — the  audience  is  If 
to  identifv  themselves  with  that  goal.  The  lit 
belween  safety  and  the  work  breaks  down 
the  two  become  interchangeable.  Safety  is  tt 
work,  and  the  work  is  safety. 

To  insure  realism,  hence  believability  to  t 
men.  the  flavor  of  the  railroad  was  captur 
through  authentic  sound  effects  and  continuOl 
moveinent  from  location  lo  location.  FiftC 
out  of  nineteen  divisions  of  the  road  were  co 
cred.  Nearly  a  thousand  railroad  men  eithi 
ap|)cared  in  the  film  or  substantially  aided 
production.  The  rails  provide  the  largest  co' 
ceivable  dolly  track  for  a  camera,  and  Sot  I 
Chance  porlravs  the  broad  sweep  of  Pennsy 
vania   Railroad   operations. 

Ise  of  the  actual  railroad  men  as  a<-tors  D 
onlv  helped  create  realism,  but  also  stirred  •- 
vaiice  interest  in  sei'ing  the  film.  On  the  sp( 
shooling  instilled  safety  consciousness,  as  L.  t 
\  illella.    technical    supervisor,    made   a    point 


%\ 
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Lplain  1"  llif  ini'ii  "li;il  safi-t\  factor  was  iii- 
|)ive<l  in  llii-  sci'iii-  iM-in-;  filmed.  In  this  \va\. 
e  actual  slionlinp  fixuscs  attention  on  the  suh- 
cl  of  safctN.  The  men  rememhered  sceinj;  the 
iniera  <reH  and  ha\e  lieiume  curious  to  see 
e   result.  W 


Of  Sliip:^  and  Builders 

CAI'K    \NN    STOKV    A  I    I'KINCKION 

rodiieer:    I'rineelon    ]•  ilm  ( !enliT. 

ille:   Tlif  C.a(>e  Ann  Story;  25  nnn.  hiaek  and 
I  while  motion  picture. 

:  The  huilding  of  sound  wooden  ships  has  l)een 
tradition  on  Cape  Ann  in  Massachusetts  since 
e  first  shipNard  was  founded  in  166!!.  Durinj; 
le  had  times  of  the  I'WO's.  however.  hardU  a 
•el  was  laid  shipliuililiM;;  was  almost  a  forgot- 
n  craft.  Skilled  shipwrights,  caulkers  and  rig- 
;r»  had  to  go  back  to  the  land,  set  up  antique 
io[>s  or  carve  wooden  novelties  for  the  tourist 
ade. 

Even   the   hcginning  of  the   pre-war   prepared- 
■ss   hoom    missed    Cape    Ann    until    one    day    a 


A  sli>r\   (If     tnimcan  initialur      "(nfir  Ann" 

)unp  man  with  foresight  of  the  need  for  ships 
ion  to  come  arrived  at  Ipswiih  on  Cajie  Ann 
nd  revived  the  old  industrv. 

The  storv    (d  the  man.   William   A.   Kohinson. 

liphuilder.   is  tolil   in  a  new    film   recently  com- 

leleil   v»ilh   Mr.   Hohinson's  cooperation   liy  The 

rinceton  h  ilm  Center.    The  Lajif  Ann  Story.  2.5 

I  lin,  b  w.  shows   how   the   new    yard   gradually 

rnught   the   old   artisans   back   to   shipbuilding. 

I  ilh  the  old-time  skill,  but   new    tools  and   new 

(or  even  sturdier  craft,  the  Kobinson  yards 

soon    launching   ships    for    (iloucesier    and 

oston  fishermen. 

When  the  war  came,  wiioilen  mini'  sweepers 
ere  built,  fire  boats,  and  strange,  unlovely  steel 
iniling  «hips  for  Omaha  Meach. 

Thf  (n/H-  Inn  .S'/(>r>  is  a  telling  coninienlary 
n  the  elTert  of  initiative  and  enler[irise  in  bring- 

n  .1  lost  pros|K-riIv  back  to  a  community.  It 
riy  portrays  the  scene  as  it  appeared  to  the 

irrwil.  appraising  Ca|)e  Anners.  themselves, 
arker  Kenellv.  "Mr.  Moodv"  of  radio  fame. 
|>eaks  some  of  the  narration,  and  other  di-tails 
f  production  are  hanilled  with  a  "New  Kngland" 
ualilv  that  makes  the  story  more  a  part  of  Cape 
■  nn  than  if  it  were  viewed  from  the  outside  by 
n-CajK'  |M-ople.  Jf 


^1   MBKR     2     •     VOIIMF,     13     •     1932 


I'roducers,  cast  iiml  tfchnirians  iilto  i>nrtiiii>ntfil  in  making  "A    Maf^azine  Story 

Magazine  Adverlising  Dramatizes  Us  Sales  Story 


Sponsor:   .Ma;.'a/inc  .\dverlising   Bureau. 
Title:    .-/    Magazine  Story,   20    min.   color,   pro- 

iluied  by  Johti  Sutherland  Productions. 
•¥  Ihe  purpose  of  this  2t)  minute  cidor  film  is 
to  promote  magazine  advertising.  The  story 
around  which  it  is  built  is  that  of  a  very  beauti- 
ful and  very  Southern  girl  who  visits  the  ofTices 
of  an  advertising  agency  to  get  material  for  her 
Masters  thesis  on  the  importance  of  advertising 
in  our  economy. 

The  bachelors  in  the  agency  oflice.  and  prcd)- 
ablv  some  who  are  not  bachelors,  fall  all  over 
themselves  to  give  her  the  information  she  wants, 
and.  of  course,  to  date  her  up.  The  material  they 
give  her,  and  the  film's  audience,  is  on  magazine 
advertising.  The  girl  pleads  loo  much  work  on 
her  thesis  to  accept  any  social  engagements  at 
the  time,  but  promises  more  free  time  when  her 
ihois  is  completed.  The  pavolT  on  the  story 
comes  at  the  end  of  the  film  when  the  girl  in- 
vites each  of  them  by  a  personal  note  to  her 
apartment  for  dinner  and  after  each  of  them 
has  gotten  over  his  chagrin  that  it  is  not  to  be 
a  teti--a-ti'te  caps  the  climax  with  the  introdu<- 
tioii  of  her  husband  bv  saying  "I  guess  I  just 
plain  forgot  to  mention  my  'lil  olc  husband  to 
you." 

The  film,  by  its  entertaining  story,  got  more 

\n   \mi  sim;  I'l.iiT  thfinr  help.i  .irt  u\>  Inisic  fads 

iihiiiit  nilt  rrlising  in  our  rinnnins. 


chuckles  from  its  audience  than  most  sale^  films 
do.  A  cartoon  sequence  within  the  film  entitled. 
"Adventures  of  an  Addie"  carried  the  greatest 
impact  of  the  sales  points  in  the  film.  The  ani- 
niatirin  film-within-a-film  illustrated  how  maga- 
zine advertising  creates  many  impressions  on  the 
prospect's  mind  so  that  recognition  is  achieved 
and  brands  are  bought  by  known  names  as  a 
result  of  familiarity   and  association. 

The  film  is  verv  professionally  produced.  ha« 
beautiful  color,  and  will  be  interesting  to  all 
kinds  of  audiences.  It  was  made  by  the  Maga- 
zine .\dvcrtising  Bureau  primarily  for  group 
showings  to  manufacturer,  distributor  anil  retail 
salesmen  to  show  then\  how  magazine  advertis- 
ing helps  them  sell  known  brands. 

For  this  purpose  it  is  ideal,  as  it  is  an  amus- 
ing film  which  would  be  a  welcome  addition  to 
any  meeting  anil  does  not  bludgeon  its  audience 
with  facts  and  figures.  It  was  not  nitanl  (or 
media  buvers  and  the  advertising  trade,  allho 
as  entertainment  it  would  l>e  welcome  for  an\ 
group.  .Several  major  companies  are  already 
using  it  to  sell  their  own  representatives  on  the 
value  of  their  magazini-  advertising.  Copies  of 
llie  film  ma\  be  obtained  from  the  Magazine 
Advertising  Bureau.  271  Madison  Ave..  New 
York  City.  Wt 

(J.KXKR  AM)  WKI.L-Tmji,  "A  \fauazinr  Sl:>ry" 
lias  ilesignril  lor  lifalrr  ami  ilislrihiilor  foUouup. 
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"StaKT  ShooTIM."  sniilex  It  esley  I.  \iinn  (  riiilil )  hi  i  filiMiiii  Mdnw^tT  iif 
the  Standard  Oil  Coinixiin  of  Indiana  to  adman  Sydney  A.  U  ells  (center), 
vice-president  and  head  of  McCann-Erickson's  Chicago  office.  Bowman 
Kreer  (left).  M-E  vice-president,  wrote  the  script  for  the  picture. 


l'll.MlN(.  TliK   AcF.NCVS   Fkese.ntatio.n   included  liolh   indoor  and  local/ 
shooting  bY  Bob  Smyth,  agency  copywriter.    The  "Route  339"  picture  u 
completed  and  projected  for  its  intended  limited  conference   use  in 
twelve  days  from  its  inception. 


Agency  Coskekence  Koo.m  serves  as  recording  studio  while  McCann-Erick- 
son  copywriters  use  the  new  Filmosound  "202"  magnetic  projector. 


Finale  of  "Route  339"  as  Robert  Bretvster.  managing  director  of  rod 
and  television  at  McCann-Erickson,  helps  center  title  with  aid  of  Anita  fad' 


Visualizing  tiie  Agency  Presentation 

McCANN-ERICKSON  PIONEERS  USE  OF  OPTICAL-MAGNETIC   FILM   TECHNIQIE 


The  Chicago  Office  of  McCann-Krickson. 
national  advertising  agency,  has  pioneered 
the  new  optical-magnetic  film  techni(|ue  on 
behalf  of  its  client,  the  ."standard  Oil  Company. 
Standard  of  Indiana's  WKI-foot  (ten  minute  I 
movie  in  sound  and  color  has  several  '"firsts' 
to  its  credit.  Although  Standard  is  a  large  user 
of  sales  and  training  movies,  this  is  the  first 
time  they  have  us<'d  a  film  covering  one  par- 
ticular advertising  and  sales  promotion  cam- 
paign, it  is  also  the  first  time  McCann-Erickson 
their  advertising  agency,  used  this  technique. 

Route  339,  a  film  slanted  to  agents  and  drivers 
who  call  on  farmers,  was  made  possible  first  by 


the  development  of  a  method  of  adding  u  mag- 
netic .Soundslripe  I  similar  to  that  used  on  a 
magnetic  rccorrler  I  directly  to  the  film  itself. 
and  second,  by  the  company's  inlrnduction  of  a 
magnetic  recording  projector,  enabling  the  ad- 
vertising agency  to  add  a  magnetic  sound  track 
to  the  film  without  the  use  of  sound-proof  rooms 
and   with   inexperienced  personnel. 

The  movie  was  made  in  recor<l  time.  Started 
on  a  Thursday  morning  in  January  in  McCann- 
Erickson's  Chicago  oflices,  the  film  was  shown 
in  Kansas  City  at  a  meeting  of  Standard  di\  i- 
sion  managers  on  Tuesday,  twelve  days  later. 

After  making  interior  shots  Thursday  morning. 


Bob    Snnth.    .McCann-Erickson    copywriter    ai 
cameraman  for  the  Route  339  film,  looked  " 
the  window  and  saw  the  sun   shining   briglitl 
Since   good   weather  can't   last   long   in  Jaiiuar 
he   decided    to    get    out    tt)    Liberty ville.    lllin" 
scene  of  the  farm  shots  and  get  his  pictures  f.i 
On  Thursday  afternoon  and  Friday  morning; 
finished    the    farm    scenes    and    returned    to    I 
ollici'.    The  indoor  filming  was  completed  Sali 
(lav    mori\ing.     The    film    was    then    proce-- 
editcd    and   sent   to    Bell   Al    Howell   Conipanv 
have  the  magnetic  Soundstripe  applied.    It  v 
back  in  McCann-Erickson's  offices  by  the  foil" 
iiig   Fridav.    On   Fridav   the  soun<ltrack  was  i 
((irilfd   bv    three   McC^ann-Erickson   copywriter 
Dick  Slade  and  Jerry  Birn  doing  the  voices,  jn 
George  L^kas  running  the  phonograph  and  o\» 
ating  the  202  optical-magnetic  projector. 
After   a    showing   to    McCann-Erickson   exii 
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lives,  the  film  was  flown  to  Kansas  Cily  iMonila> 
or  showiiij;  on  'Iuf><la\. 

According  to  original  plans  (or  the  film,  llii> 
iiet-lin"  (plus  a  few  similar  meetings  I  was  tin- 
nil  of  llif  line  for  Roule  .i.i'J.  But  Standanl  of 
ndiana  and  MiCann-F.rickson  had  undi-rc.-li- 
nated  its  rlffi  t  on  the  division  and  sales  man- 
igcrs.  So  urgent  were  their  requests  for  eopies 
if  the  film  to  show  in  their  own  territories,  that 
hirty  optieal  prints  were  made.  The  film  has 
low  heen  shown  in  each  of  the  28  sales  divisions 
if  Stanilard  of  Indiana's  fourteen  midwest  an<l 
lorth  rentral   states.  W 


Better  Homes  &   Gardens 
Presents   "ABC's  of  Decorating" 


^pon»o^:  IJetter  Homes  &  Gardens  Magazine. 
Title:   The    tliCa  of  Dfcoralinp.  30  niin,  color, 

produicd  l>y  The  Princeton  Film  Center,  Inc. 
*  This  film  is  part  of  Better  Homes  &  Gardens' 
long  range  program  to  assist  families  in  hon\e 
.)lanning.  It  is  also  a  merchandising  picture  for 
he  entire  home  furnishings  field,  and.  not  in- 
•onceivahlv.  an  excellent  promotion  film  for  big 
3H\G.  itself.  Other  uses  than  that  of  consumer 
lervicc  are  entirciv  incidental,  however,  as  the 
ilni  contains  no  adverlisinj;.  even  of  particular 
vpi-s  of  products,  and  the  service  function  is 
jaraniounl.  throughout. 

The  ABC's  .  .  .  poses  the  prolilen\  of  the  serv- 
ceahle,  typical  but  unattractive  living  room; 
»hat  can  be  done  with  it?  Where  to  start?  As 
he  picture  emphasizes,  color  is  the  first  consid- 
•ralion.  and  it  is  easier  to  choose  an  attractive 
■ondiination  than  most  people  might  believe.  It 
ihows  how  to  combine  warm  and  cool  colors; 
Kcent  with  small  objects  of  brightness,  repeat 
ihe  colors  of  a  favorite  painting  in  walls  and 
le<iiralions.  Other  hints  for  home  makers:  read- 
ing lamps  should  he  Kl  to  4.3  inches  from  the 
iloor:  unattractive  objects  or  moldings  should  be 
[lainted  the  same  colors  as  the  walls  to  de-empha- 
>ize  them. 

The  AliC's  of  Uecoraling  has  been  seen  in 
railing  department  stores  throughout  the  country 
ind  at  the  I'hiladelphia  Home  Show.    It   will  be 

icatiired  at  the  National  Home  Kurnisliings  Show 
n  New  \  ork.  this  fall.  Club  and  other  group 
bowings  will  be  scheduled  following  the  initial 
fthowings  in  retail  stores  and  at  special  events.  5R' 
I 

BH&G  Film  ("onferkes  (I.  to  r.)  below  are  Flor- 
ence Hyerly.  Ilimif  Fiirnishinps  Editor;  Strnart 
Rolterts.  (irntTiil  I'mniotion  Mantiper  of  maf^a- 
zine  with   Conlon   Knox,  rxnittivr  produrer. 


Westinchol'SK  Film  Ballet  Climax  to  "Ellis  in  Ereedomland"  with  choreography  by  Ales  Ro- 
mero is  part  oj  a  complete  $250,000  film  package  produced  hy  Roland  Reed  to  help  train  30,000 
dealers  and  their   salesmen  in   the  electrical  household  appliance  field. 

Westin^liouse  Promotes  Beder  Retail  Selliiijj 

.NEW   MAJOK   FILM   PK0(;KAM  CRF.ATKD    AS    BACKBttNK    OF    CAMI'AK.N 


TllK  ELECTRIC  HOUSEHOI.K  AI'I'LIANCE  BUSI- 
.NESS.  which  needs  a  hvpo  now,  is  getting 
one  this  month  as  the  \X  cstinghouse  Flee- 
trie  Company  begins  a  million  dollar  training 
program  to  teach  retail  salesmen  how  to  stop 
taking  orders  and  get  in  there  and  SFLL. 

The  training  program  for  some  3().(HH)  sales- 
men is  part  of  a  twelve  million  dollar  promotion 
Westinghouse  is  putting  on  this  year  to  back  uf> 
its  faith  in  the  consumer  goods  part  of  its  busi- 
ness and  relle<l  its  confidence  in  the  future  of 
the  electrical  industrv. 

Select    Films   As   Best   of   Media 

Backbone  of  the  training  program  is  a  big 
hour  and  tiftv  minute  tiliii  program  pro<luccd  in 
Hollywood  bv  Holand  Keed  I'roductions  and 
supervised  by  the  Division's  motion  picture  head. 
Gil  Baird.  Westinghouse  fiildled  with  the  idea  of 
a  "live"  caravan  lo  slump  the  lountrv.  or  a 
closed  circuit  television  program,  but  film  seemed 
a  more  eliicient  and  striking  wa\  to  ilo  the  job — 
and  economical  as  well.  The  Flectric  Appliance 
Division  put  S2.S(t.(MMI  into  the  film  and  expects 
it  to  do  the  best  training  job  the  "while  line" 
ap|iliances  indu'-trv    has  ever  seen. 

The  film  and  supplementary  promotion  aids 
with  their  emphasis  on  hard-hitting  sales  methods 
lead  up  lo  a  big  Freedom  Fair  drive  to  Ih'  held 
bv  \^  eslinglious<-  dealers  across  the  country  Ih-- 
ginning  April  I  Ith.  "Freedom"  in  this  case 
means  freedom  from  druilgerv  for  the  little 
woman  iM-hind  the  sink,  and  the  methods  of 
achieving  this  Utopian  state  are  Westinghouse 
kitchen  appliances. 

(ioMipleie   Movie  I'rograiii  I  tilizcd 

Hie  more  than  UK)  meetings  held  were  based 
on  a  full  movie  program  from  a  "coming  al- 
Iraclions."  a  newsreel.  sports  rifl.  to  the  feature 
show,  Ellis  in  Freedomland, 

The  newsreel  is  based  on  the  Westinghous«- 
S2"H'>.00().(K)0  expansion  program  and  is  narrated 
bv  Sam  Haves,  a  West  Coast  commcntalor.  The 
sports  reel  is  told  bv  Mel  .Mien,  the  "Voice  of 
the  Vanke«-s."  who  shows  tin-  lop  records  lioing 
nindr  in  ten  sports.    The  sp<>rl.«  review  illustrates 


in  sports  the  Westinghouse  Appliance  Division's 
1'>.52  sales  theme:  "Don't  meet  competition  .  .  . 
Make  it."  .\  three  minute  coming  atractions 
trailer  gives  an  advance  report  on  the  Westing- 
house-CBS  television  and  radio  coverage  of  the 
jMdilical  conventions,  the  13-week  Get-Oul-Thc 
Vole  lampaign  and  election  night  coverage. 

"KIlis  in  Freedomland"  Main  Kvent 
Ihe  feature  picture,  F.Uis  in  Freedomland,  no 
artistic  drama  but  a  high,  wide  and  handsome, 
lOO't  sales  pitch,  is  based  on  the  importance  of 
the  "demonstrati'-lo-sell"  sales  l«-chnique  for 
eight  products.  The  stories  for  each  appliance 
are  told  by  the  voices  of  outstanding  movie  and 
television  stars.  The  appliances  and  their 
"voices"  are:  electric  range.  Edward  Arnold: 
refrigerator.  James  Mason;  \Xaste-Away  food 
disposer.  Jerrv  Colonna:  electric  water  heater. 
.Vndy  Devine:  dehumidifier.  Percy  Kilbride; 
dishwasher.  Maureen  O'Sullivan;  Laundromat 
automatic  washer.  Lucille  Ball;  and  rkftric 
clothes  drver.  Marie  M^  ilson. 

,\fti'r  the  ap|)liani'e  "demonslratc-to-scll"  story 
is  told  thiTc  is  a  quick  review  of  the  Freedom 
Fair  spring  promotion,  and  the  ideas  in  the  plan 
book  for  the  event  are  carried  out.  The  film  end-s 
with  an   impressive  ballet  s«"quence.  ff 

.Sports  Reel  Theme  for  the  Westinghouse  cam- 
paign is  "don't  meet  competition  .  .  .  make  it." 
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A  scene  in  "Superrisor  Training  in  Human  Ri-lalions"  siimmdrizi's  a  hroad  nhjeclive. 

The  American  Supervisor- Who  Is  He? 


A  NKW    Kl(;m.I'\Kr  COIRSE  MSI  A  LIZES  SOMK   PKACTICAL  ANSWERS 
THAT    W  II.I.    AID    SIPERVISOKY  TRAINING  IN  MANY  FIELDS 


E 


VKKYONL   KNOWS   SI  PERVISORS   are 
niportant.    but    who.    really,    is    a   super- 


visor?    Is   he   a    foreman 


iti 


a    factory? 


Well,  "foreman"  is  what  the  word  usuallv  i)rit)g;s 
to  mind  first,  hut  it's  an  extremely  limited  mean- 
ing if  we  stop  to  think  a  moment.  For  while 
all  foremen  land  forewomen)  are  supervisors, 
not  all — or  even  most — supervisors  are  foremen. 
For  instance,  there's  the  supervisor  of  teachers 
in  a  school.    And  the  principal. 

There's  the  police  sergeant.  And  the  police 
chief. 

There's  the  battalion  chief  in  the  fire  depart- 
ment.   And  the  fire  chief. 

There's  the  local  head  of  any  of  the  multi- 
farious federal  or  state  or  municipal  govern- 
ment departments  you  deal  with  in  your  busi- 
ness. And  there's  the  Mayor :  and  the  Governor : 
and  the  President  of  the  I'nited  Stales. 

And.  to  repeat  it  once  more,  there's  the  line 
supervisor  in  the  department  store  or  factory. 
And  there's  also  the  head  of  the  company, 
whether  it's  a  small  concern  measuring  its  l)usi- 
ness  in  terms  of  thousands  a  year  or  a  huge 
multimillion  lor  even,  in  these  days,  mullibil- 
lioni    corporation. 

Now.  offhand,  the  forewoman  in  a  women  s 
dress  goods  establishment  and  a  corporal  in  the 
Army  wouldn't  seem  to  have  much  in  common 
with  the  president  of  the  United  Slates  Ste<-I 
Corporation-   hut  they  do. 

For  during  working  hours  all  three,  as  well 
as  all  these  other  p«'ople  we've  named,  have  the 
same  basic  job: 

They  are  responsible  for  the  work  of  others. 
Thev  are  su|KTvisors  because  they  are  respon- 
sible for  people  and  what  they  lio.    This  is  whal 
makes  them  supervisors  and  as  such  part  of  the 
management  team. 

Workers  are  responsible  for  things:  the  ph\s- 
ical   production  —  automotive   parts,   sales,   ar- 


rests, or  public  order,  whatever  it  ma\  happen 
to  be.  Supervisors  may  sometimes  do  some  of 
this  work  themselves,  but  primarily  they  are 
responsible  for  the  people  who  do  the  work. 

Obviously,  therefore,  good  supervision  is  so 
incaiculabU  important  that  there  is  no  way  to 
measure  it.  For  no  matter  hou  willing  the  work- 
er is,  if  the  supervisior  does  not  know  what  his 
own  job  is.  and  how  to  do  it,  snafus,  grievances 
and  confusion  will  accumulate  all  along  the  line 
and   production   will   suffer. 

As  an  article  in  Fortine  magazine  puts  it. 
".  .  .  .  the  developing  of  workers'  skills  is  inereK 
one  step  in  a  process  that  needs  to  be  carried 
up  through  all  levels  of  management".  And  the 
writer  adds  significantly  that  "training  in  skills 
and  knowledge  may  be  much  less  important  than 
training  in  attitudes."  I  FoRTl  NE.  .April.  l'J.51. 
page  118.1 

But  how  can  organizations  train  their  super- 
visors— not  in  the  details  of  the  job  which  are 
peculiar  to  the  organization  and  are  best  learned 


The  First  of  a  Series  of  Eight 
Two-Hour  Conference  Sessions  Deals  With 
Basic  Fundamentals  of  the  Supervisor's  Job 


on  the  job      but  in  the  fundamentals  of  manage 
rnent.  organization  and  supervision? 

\   Practical  Siipervi»or  Training  Course 

After  more  than  two  years  of  research  anc 
consultation  with  outstanding  training  directon 
and  leading  organizations  all  over  the  country 
Koikel  Pictures.  Inc..  of  Los  Angeles,  has  mad< 
availabU-  for  lop  managenn-nl.  a  manpower  de 
velopmenl  program  tilled  Supervisor  7  raininf 
On  Human  Relations  which  contains  evcrythinj 
necessary  for  a  training  director  —  or  anyoiu 
else  delegated  by  management  ti>  conduct  a 
iiimplele  lof)  (|ualily  Iraining  course  for  super 
V  isors.  regardless  of  ihe  type  of  business  or  or 
ganization  or  the  level  of  supervision. 

The  course  is  thoroughly  practical.  The  tech 
niijues  used  and  the  material  presented  are  basec 
on  extensive  first-hand  experience  of  what  realU 
works   within   an   organization. 

The  course  is  designed  to  be  conducted  b) 
llic  "controlled  conference"  method,  sometimes 
kncjwn  as  the  "planned  conference."  which  b 
generally  accepted  as  the  most  popular  and  most 
successful  Iraining  method  with  supervisors  be- 
cause it  keeps  discussion  on  the  subject  yet 
avoids  the  "classroom"   feeling. 

Titles  of  Eight  Conference  Programs 

ll  (i>nsists  of  eight  two-hour  sessions  dealinp 
with:    1.    The   Supervisor's   Job;   2.    Interpreliiu 
Company  Policies:  .3.  The  Supervisor  as  a  R> , 
resentative    of    Manapenient:    4.    Induction   an: 
Job    Instruction;    5.    Handling    Grievances;    (j 
Maintaining  Discipline;    7.   Promotions,   Transi 
jers    and   Training   for    Responsibility;    and   8 
Promoting  Cooperation. 

The  material  supplied  as  pari  of  the  packagt 
includes  everything  the  course  leader  needs  t( 
organize  and  give  the  course:  the  necessary  text 
material  he  uses  himself:  chart  material:  qw- 
tions  and  other  materials  to  start  discussioi 
and.  to  make  the  course  complete,  a  six-ciall. 
produced  15-minute  sound  slide  film  to  be  showi 
at  each  session,  summarizing  the  major  point 
and  conclusions  of  the  conference. 

The  follow-up  material  even  includes  "dipl' 
mas "  and  congratulatory  letters  from  manat: 
menl  which  can  I  and  should  I  be  sent  to  sup^ 
visors  completing  the  course! 

New    Material  Ba.seil  on  Practical  Experieiln 

The  subjects  chosen   for  the  eight  conferem 
making  up  the  course  were  selected  on  the  ba- 
nf   the   experience    of   training   directors   givin: 
actual  courses  all  over  the  country  for  a  perl' 
of  years. 

As  a  result,  some  real  problems  made  Ou ; 
selves  evident.  In  spite  of  the  need,  no  films  hi 
ever  been  made  by  anyone  dealing  with  soni' 
of  the  most  important  subjects  which  a  soli' 
supervisory  course  should  include  for  instan< ' 
ilefinllion  of  good  organization  and  mana^' 
menl    proci'dures. 

On  some  subjects,  there  were  not  even  print 
ti'xts.     Their    importance   had   been    recogni/' 
lull    no  one   had   as  yet  gone  about  the  job 
» riling  and   publishing  the  necessary  textbook- 

\\  here  films  did  exist,  they  tended  to  deal  will 
factory  foremen  in  specific  industries  and  wrr 
thus  useless  for  training  supervisors  in  olhi 
fields,    such    as    department   stores,    governmen 
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m  SUPERVISOR  AS 
A  REPRESENTATIVE 


men  to  management -management  to  men 


lcparlrmiit>.  c oiiiincrcial  c.-lal)!!.-!!!!!!!!!*,  polire 
nd  fin-  (Icparlinenls,  arul  thr  enormous  variety 
if  orpaiiizalions  in  Business  and  Industry  in 
t'hich  su|>ervision  is  vitally   important. 

Fortunately,  Rwkct  had  met  and  solved  this 
vpe  of  problem  l>i-fore  in  its  "AflGRFSSIVK 
^ELLING"  program,  wliirh  dealt  with  proMems 
>f  salesmanship  in  such  a  way  that  they  were 
qually  useful  regardless  of  the  type  of  product 
)r  service  sold. 

In  the  supervisiiry  program,  part  of  the  film 
irolilem  lay  in  the  fact  that  the  fdni  is  neces- 
arily  a  specific  medium,  and  many  supervisors 
end  lo  he  literal  minded. 

For  instance,  it  is  nut  too  hard  l<i  urilc  a 
rxt  so  that  its  lessons  apply  e(|ually  to  a  de- 
larlmenl  store  supervisor,  a  police  olTicer  and 
I  factorv  line-foreman — but  if  vou  show  a  fac- 


tory foreman  and  a  factory  situation  on  the 
screen,  supervisors  in  other  ty[)es  of  organiza- 
tions are  likely  to  say.  "That  doesn't  apply  to 
me  because  I  don't  work  in  a  factory — or  that 
kind  of  a  factory." 

\\  hat  kind  of  picturized  su[)ervisor  anil  work- 
er Would  lie  eipialK  recognized  and  accepted 
as  such  by  the  department  store  executive,  the 
steel  company  foreman,  the  police  lieutenant, 
the  ollice  manager,  the  section  head  in  a  city 
department  and  the  supervisor  in  a  flour  milling 
rotnpaiu  ? 

What  kind  of  supervisor's  working  place  can 
be  shown  which  will  suggest  equally  well  any 
kind  of  supervisor's  working  place? 

W  hat  kind  of  j<d>  can  be  shown,  when  we  re- 
mi'ndier   that    the   job   or   product   may    involve 

(    C  O  \  T  I   \   I    K  I)       ON       PACE       sixty) 


Soiinil   ^hJ-lil'ii  ^   lirlfi  i>rr\rni    Inrh   in   "Snprni.sor"    fmrhntiril   iirncrani    clearly    anil   concisely. 


Our  S(cel  Highways 

iniJlLKHKM  I'HLSK.MS  "(Jl'L.N   KOAD" 

Sponsor:  The  Bethlehem  Steel  Company. 
Title:  The  Oprn  Road,  HO  min.  color,  produced 

by  The  Princeton  Film  Center. 
♦  This  is  an  account  of  the  building  of  the  great 
Now  Jersey  and  Pennsylvania  Turnpikes,  show- 
ing how  the  steel  jiroduct-  of  Bethlehem  Steel 
form  an  important  part  of  modern  super-high- 
ways. 

A  technical  film  for  engineering  societies  and 
schools,  highway  commissions,  etc..  The  Open 
Road  describes  the  building  of  road  surfaces, 
bridg<-s,  the  moving  of  ton*  of  earth  to  conform 
to  highway  plans  and  how  steel  is  milled  exactly 
for  the  specifications  of  the  job.  |^ 


Hacteriology   aii<l    Pharmacy   Served 
Hy  Two  New  Color  Pictures 


Sponsor:  Society  of  American  Bacteriologists. 
Title:    Gram's  Slain,   10  min.,  color,   produced 

by  Sturgis-Crant  Productions. 
•♦^  This  motion  picture  deMrilH-*  how  the  stain- 
ing procedure  of  Dr.  Christian  Gram  divides 
bacteria  into  two  classes:  gram-negative  and 
gram-positive.  The  steps  in  the  procedure  are 
illustrated  using  close-ups  throughout.  An  un- 
usual feature  is  the  introduction  of  photomicro- 
graphs to  -.how  the  appearance  of  both  tvpes  of 
bacteria,  if  the  smear  were  examined  under  the 
microscope  after  each  important  step. 

This  is  a  film  dealing  solely  with  technic  in 
the  laboratory,  for  the  instruction  of  bacteriol- 
ogy students.  It  is  specificallv  stated  that  the 
theories  behind  the  procedure,  and  its  many 
uses  are  best  learned  from  studying  the  litera- 
ture of  bacteriology.  A  brief  studv-puide  is 
a\ailable  with   the   film.  |^ 

Sponsor:  American  Association  of  Colleges  of 
Pharmacy. 

Title:  The  Manual  ('reparation  of  Tablet  Tri- 
turates. 17  min.,  color.  Produced  by  Sturgis- 
Grant    Pnxluctions. 

■♦f  In  layman's  language,  this  film  shows  how 
to  make  pills.  Purely  a  technical  picture,  it  was 
made  for  the  instruction  of  students  in  phar- 
macy. It  shows  the  technical  details  in  one 
method  of  preparing  tablet  triturates.  Many 
variations  are  possible,  but  the  procedure  illus- 
trated has  lM-«'n  found  to  !«■  simple,  practical 
and  eflicient.  Extensive  discussion  of  the  types 
and  uses  of  tablet  triturates  has  not  bern  in- 
cluded, but  is  found  in  textbooks,  to  which  stu- 
dents are  referred. 

The  demonstrator  first  -hows  the  preliminary 
steps  in  the  pnM-»*ss:  s»"le<'tion  of  the  proper 
mold  and  other  equipment,  finding  the  weight 
of  the  total  capacitx  of  the  mold  lo  l>e  used,  and 
figuring  the  correct  amount  of  diluent  and 
medicament  noessarv.  Mr  then  prorerds  slowly 
and  dearlv  lo  show  the  technic:  weighing  the 
ingredients,  triturating  using  the  method  of  geo- 
metric dilution,  moistening  with  the  proper 
amount  of  excipient,  filling  the  mold,  and  eject- 
ing the  tablets.  Stress  is  lai<l  on  chr<-king  the 
mali'rials  as  well  as  the  final  prmlurt  ag.iinst 
the   presrriplion.  5f 
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This  display  shows  the  exteHsive  materials  in  the  J.  C.  Henney  retail  education  program. 


Better  Future  Is  Penney's  Jubilee  Goal 

"GOLDEN    GOALS"    PACKAGE    PROGRAM    AIMED    TO    HELP    75,000    ASSOCL\TES 


A  Combination  of  Lmacination,  vision, 
and  good  common  sense  always  pays  off. 
When  applied  to  the  fields  of  personnel 
management  and  training  these  principles  can 
produce  s|x'ctacular  results.  This  unwritten  ax- 
iom is  emphasized  in  the  instance  of  the  J.  C. 
Penney  stores  which  celebrate  their  fiftieth  an- 
niversary this  year. 

Fifty  years  ago.  James  Cash  Penney  opened 
his  first  store  in  the  little  mining  town  of  Kein- 
merer,  Wyoming.  At  that  time  he  established 
two  basic  doctrines  which  have  been  in  practice 
ever  since:  to  give  his  customers  good  merchan- 
dise at  fair  prices;  to  treat  each  emplovec  as 
an  associate  and  potential  jiartner.  That  the 
formula  has  been  successful  is  convincingly 
shown  by  Penney's  millions  of  customers  who 
last  year  spent  over  a  billion  dollars  in  the  1.62.5 
stores  that   now  constitute  the  chain. 

It's  a  Good  Place  to  Work 
As  a  direct  result  of  this  practical  philosoph\. 
Penney's  is  not  only  one  of  the  country's  largest 
merchandisers,  but  also  a  good  place  to  work. 
In  addition  to  |>ioneering  in  emplovec  benefit 
anil  bonus  plans  that  are  a  model  for  the  retail 
industry,  the  chain  has  maintained  the  practin 
of  encouraging  individual  growth,  of  providing 
full  training  facilities  for  learning  nmre  and 
doing   belter.     Ml   promotions   are   from    within 


the  company.    This  alone  provides  a  strong  in- 
centive for  all  Penney  personnel. 

With  this  sound  and  successful  personnel 
structure  as  a  base  of  operations,  the  J.  C. 
Penney  Co.  has  been  laying  plans  for  over  a 
year  to  celebrate  the  company's  Golden  Jubilee. 

New  heights  o/  personal  achievement  are  made 
possible  through  Penney's  program. 


Part  Mile  of  Two  Feature  Articles 
(hi   llie  J.  C   Penney  Jubilee  Profirain 


The  keynote  of  this  Jubilee  Celebration  is  th 
(Golden  Coals  incentive  program  prepared  fo 
the  coinpanv  bv  Venti-Davis,  Inc..  and  super 
vised  by  the  I'ennev  I'crsonnel  ile|iarttneiit  unde 
I,.   I.   I'ish.   Training   Director. 

Ilie  (>iddi'n  (,otds  program  was  conceived  a 
much  more  than  a  drive  to  spur  sales  on  a  short 
term  basis.  The  main  objectives  of  the  progran 
are  to  get  every  one  of  the  75.(MJ()  Penney  asso 
ciales  (selling  and  non-selling  I  "into  the  act' 
and  have  each  one  make  an  honest  and  realisti> 
effort  to  "do  his  job  belter".  This  seems  lik< 
an  ambitious  schedule  but  actually  it  is  in  lin> 
with  the  Penney  personnel  policy  and  with  thi 
company's  continuous  and  intensive  traininj 
program. 

Working  System  of  Communication 

Through  a  carefully  <hanneled  system  of  com 
inuiiication  between  t<ii)-level  management,  stori 
managers  and  the  thousands  of  men  and  womei 
behind  counters  and  desks,  the  enthusiasm  an( 
drive  originating  at  the  top  of  the  organizationa 
pvramid  can  be  transmitted  directly  to  the  veri 
base  of  the  structure.  If  such  a  system  realb 
works — and  the  Penney  one  does — any  well  or 
ganized  company  dri\e  is  bound  to  succeed.  1 
is  only  when  communications  are  fouled  up  o) 
inoperative  that  the  man  or  girl  behind  th( 
counter  might  say  "Here  we  go  again — that  olc 
stuff." 

For  these  reasons.  Penney's  drive  for  everyone 
to  do  their  job  better  is  getting  far  more  atten 
tion  than  the  average  incentive  program.  In  nr 
place  from  the  president's  office  to  a  stockroom 
in  Podunk  can  the  communication  break  down. 
Management  and  associates  are  written  into  the 
script  of  the  Golden  Goals  plan  and  each  plays 
an  equally  important  role. 

Flexible  Materials  Aid  Each  Other 
The  materials  of  communication  are,  in  each 
case,  fitted  to  the  specific  job  at  hand.  Venti- 
Davis.  producers  of  audio-visual  training  mate- 
rials including  films.  ( Robert  Davis  produced 
the  .Academy  .\ward  Winner  "First  Steps") 
have  designed  and  prepared  the  posters,  book- 
lets, phonograph  records  and  films  used  in  the 
Pennev  program.  Flexibility  in  the  u.se  of  mate- 
rials has  produced  good  results  and  provided 
both  variety  and  drama  to  the  program.  In  one 
instance,  posters  were  used  as  teasers,  films  as 
introduction,   booklets  as   follow-up. 

The  Golden  Goals  program  is  divided  into  a 
logical  number  of  steps  in  which  each  associate 
examines  his  job.  decides  what  is  needed  to  do 
it  belter,  maps  a  plan  of  action,  checks  the 
practicality  of  the  plan,  and  then  goes  ahead  to 
execute  it.  One  feature  that  makes  this  program 
realistic  is  the  active  cooperation  of  manage- 
ment in  seeing  that  each  goal  selecte<l  is  sub- 
stantial an<l  attainable.  The  goals  are  recorded 
on  special  cards,  discussed  with  the  manager  in 
private  interview  and  then  retained  by  the  man- 
ager for  follow-up  interviews. 

Penney's  Golden  Goals  was  first  introduced 
at  conventions  for  store  managers  earlv  last  fall. 
In  November,  a  sound  slidefilni  Our  Golden 
(  «:  o  N  T  I  N  r  E  D    on    pace    f  o  r  t  V  -  t  w  o  ) 
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I*^;^^^:^■s  "(miidi  \  (,(im.-~"  iirofiram  /ic//w  rarli 
employee  work  toward  self -improvement. 

PENNEY'S  JIBILEE  PROGRAM: 

(  C  I)  .\  T  I  .\  V  K  I)      K  K  O  M      !•  A  G  E      K  O  K  T  Y    I 

Opportunity  and  two  booklets.  Management's 
Guide  to  the  Golden  Goals  Program  and  the 
"Golden  Goals  Timetable  were  delivered  to  all 
stores  for  showing  and  further  study  by  man- 
agers and  their  key  assistants.  In  Decenihcr. 
six  posters  were  put  up  on  store  bulletin  boards 
to  cause  anticipation  of  ■"soinctliing  coming  up". 
The  last  shipment,  at  the  end  of  December,  con- 
tained a  recording  for  managers.  Golden  Goals 
Sample  Interviews,  an  associate  sound  slidefilm. 
i  our  Golden  Goal  and  booklets  explaining  the 
program  and  containing  goal  cards  for  all  as- 
sociates. 

Interview   Reeordin<;s   Airl    Managers 

Since  the  interview  between  manager  and  as- 
sociate is  a  make-or-break  point  for  the  whole 
program,  the  recording  of  sample  interviews  has 
proved  a  great  help  for  managers  in  handling 
the  matter  smoothly  and  in  dealing  with  a 
number  of  ticklish  situations  that  could  (and 
did  I   come  up. 

Regardless  of  what  an  emplovee  mav  think 
of  management's  efforts  to  increase  his  efliciencv. 
the  very  act  of  personally  writing  a  self-improve- 
ment commitment  is  a  powerful  stimulus  to  ful- 
fillment. Actually,  the  Penney  program,  with 
its  emphasis  on  common  sense  instead  of  intra- 
mural hoop-la.  has  been  completelv  successful 
in  getting  the  Golden  Goals  show  off  to  a  fast 
start.  The  final  proof  of  its  success  will  de|)end 
upon  maintaining  at  a  high  level  the  current 
individual  self  •  improvement  and  enthusiasm. 
Step  two  in  the  program  is  about  ready  to  go 
out  now.  and  a  consistent  follow-up  with  more 
films,  records  and  booklets  will  be  undertaken 
at  regular  intervals  throughout  the  vear.  (f 

Motion  ['iclnre-'  Hole  in  Purl  Twii 
TTie  first  of  a  two-part  revieu  of  the  J.  C 
Penney  Jubilee  \ear  \isual  iirogram  deals  with 
the  in-store  training  |)hase  which  centers  around 
the  sound  slidefilms  and  related  materials  de- 
scribed in  this  article.  A  second  part  will  de- 
scribe two  important  motion  pirtures  and  the 
part  which  they  have  pla\ed  in  these  operations. 
Qunlily  Control  in  Modern  Mrrrlinndisinp. 
produced  for  Pemie\  bv  The  Jam  Handy  Organ- 
ization, deals  with  laboratorv  backgrounds  on 
merchandis*'.  \  John  .'Sutherland  production  In- 
ventory for  a  Golden  Year  tells  Pennev's  historv. 
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I'ardicr  in  Progress 

MdUIHNS    (KNTHAI.    l)l\l>IO\    t»l  IH  KS    AM) 
(  MM   \(;o   EXCIIANCJE   .MODKI.  Ol    Kll  ICIE.NCV 


TIIK  PIIKNOMKNAI,  (iHOWTll  of  lf)M)m  fdm 
audiences  who  own  and  operate  sound  pro- 
jectors in  their  clubs,  rliun  lie>.  factorie>. 
lodge  halls,  and  schools  has  created  an  apparent- 
K  insatiable  demand  for  sponsored  films.  This 
liiMiiand.  translated  in  terms  of  print  handling. 
liookiiig.  insiK'clion  and  audience  services,  is  a 
forniidalile  operations  problem  and  the  poten- 
lial  is  being  further  sliniulaled  by  sustaining 
television  .station  interest  in  better  sponsored 
pictures  as  well  as  the  recurrent  demand  for 
35mm  short  versions  of  simi- 
lar films  bv  entertainment 
theatres. 

Translating  this  huge  mil- 
lion-fold audience  potential  in 
terms  of  practicality  and  effi- 
ciencv  are  such  national  film 
distribution  .services  as  Mod- 
ern Talking  Picture  Service. 
Inc.  -Vnd  -Modern's  answers 
to  this  growth  potential  comes 
into  closer  focus  on  a  visit  to 
one  of  the  model  exchange 
setups  among  the  2"  regional 
libraries  in  this  network.  New- 
ly-modernized and  expanded 
Chicago  offices  at  140  E.  On- 
tario, occupving  an  entire 
second -floor  on  the  famed 
"Magnificent  Mile",  house  a 
complete  16mm  film  exchange 
for  this  region,  a  television 
film  exchange  and  head(]uar- 
ters  of  the  Central  Division 
which  is  directed  1)\  Richard  M.  Hough  as  Di- 
vision Manager. 

Increased  demand   for  sponsored  films   is  re- 
flected  in   this   single   exchange    by   over  3.300 


I.\SPF:CT-()-f'il.\l  <  I 
electronic  mathine: 
derpone  successful 


Thu  In.-.I'K(  r-(J-l''iLM  elfclronic  fdm  in.^jin  t 
machines  were  acquired  hy  Modern  to  impr 
quality  of  all  outgoing  16mm  prints. 

film  shipments  handled  in 
recent  month.    (The  great 
jority  of  these  shipments  »• 
more  than  one  audience.  I    I 
rate  of  growth  is  reflecteil 
the    18.500  approximate  i 
of  shipments  for  the  last  U 
year.     The   Chicago   excli.i 
hou.ses   about    l.(KX)   print- 
some    1.50    different    subj' 
handling  as  little  as  a  si? 
print  for  one  client  to  an 
crage    of    25    or    more    pi 
f(jr  sponsors  using  the  full  n 
work   to    its   maximum    juit. 
tial.     Progress    in   such 
changes  is  measured  by  emi 
film  racks  which  indicate  ni. 
itnuni  print  movement  and 
diences  being  served. 
iiM  I  !•  ^Iiiiiis  the  -Nine    midwestern    film    ■ 

uliicli  lime  un-      changes  are  in  the  Central  I 
tests.  \  ision  and  their  operation>  . 

constant!)  coordinated  and  ■ 
pervised  by  William  Oard.    Mrs.  C.  F.  McLcll 
is  the  Chicago   exchange   manager   with   a   -' 
of  experienced  bookers  and  secretarial  assista: 
But    it   is   in   the   basic,   critical   task   of   \\ 
filing   the   thcmsands  of   films   which   must   nu' 
out  of  this  exchange  each  month  in  i>erfect  ci     " 
dilion    for   showing   that    maximum   efricienc\ 
C(jnstantly    sought.    First    iti    the   nation   to    y. 
chase    outright    two    complete    Insp«'ct-0-Fi 
electronic  film  inspection  machines.  Modern  I 
proven    the   value  of  this   new    equipment   in 
search  conducted  at  its  Chicago  exchange. 


(Abovk)  Division  Manaci;k  Rich- 
ard M.  Hough  who  directed  plans 
for  the  many  improvements  and  in- 
novations at  Central  Division  head- 
quarters of  Modern  in  Chicago.  The 
efficient  aiul  well-designed  reception 
center  and  main  booking  office  is 
shown  at  right. 


COMBINATION  SLIDE.  SINGLE  and  DOUBLE  FRAME  STRIP  FILM  PROJECTOR 


It's  so  easy  fo  use,  foo.'  Designed  for  extreme  simplicity  of  operation 
combined  with  maximum  efficiency.  Finger  tip  tilt  control,  instantaneous 
framing  and  clear,  needle-sharp  focusing  all  combine  to  moke  Viewlex  top 
choice  for  slide  or  filmstrip  projection  before  sizeable  audiences.  The  quiet 
and  powerful,  motor-fan  model  gives  utmost  protection  and  safeguards  the 
life  of  voluoble  films  and  slides. 


J^^-d/y^ 
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ON  THE  PRODUCTION  LINE 


C.  J.   Dover  Heads  Community 
Relations  for  GE  Lomp  Division 

*  .Nuw  in  charjic  ul  plant  iDniniu- 
nity  relations  and  communications 
services  for  the  lamp  division  of 
General  Kleclric  Co.  is  C.LARENCK 
J.  DovKK.  wlio  has  lieen  community 
relations  siH-^ialist  for  the  lamp  di- 
vision since  June.  1948.  Working 
with  him  will  he  H.  W.  ANDERSON, 
editor  of  the  lamp  division's  em- 
ployee magazine,  who  will  be  as- 
signed responsibilities  in  plant  com- 
munications in  addition  to  his 
editorial  activities. 

In  his  new  work.  Mr.  Dover  will 
provide  services  to  the  lamp  divi- 
sion plants  in  Oakland.  Calif.:  Mat- 
toon.  III.:  Lexington.  Kv.;  East 
Boston,  Mass.:  Jackson,  Miss.;  St. 
Louis.  Mo.;  Newark.  N.  J.;  and 
Goldsboro.  \.  C.  In  Ohio,  the 
plants  he  will  serve  are  Andover, 
Bellevue.  Bncyrus.  Circleville,  Con- 
neaut.  Dover.  Jefferson.  Logan. 
Niles,  Warren  and  Youngstown. 
Other  plants  are  Bridgeville,  Pa.; 
Providence.  R.  I.;  and  Memphis. 
Tenn. 

A  native  of  Memphis.  Tenn.  and 
a  graduate  of  Kent  State  Univer- 
sity. Mr.  Dover  between  19.S8  and 
1942  worked  on  the  editorial  staffs 
(>f  the  Cleveland  Press,  the  Cleve- 
land News  and  the  -Xkron  Beacon 
Journal.  During  the  war  he  served 
in  the  army  for  18  months  as  an 
enlisted  man.  40  months  as  a  com- 
missioned officer,  rising  to  the  rank 
of  captain.  He  was  public  relations 
director  during  1945  and  1916  for 
I'nited  Nations  Relief  and  Rehabili- 
tation in  Austria  and  Czechoslo- 
vakia. In  19.51  he  served  as  civil 
defense  director  for  East  Cleveland 
while  "on  loan"  from  General  Elec- 
tric Co. 

«        • 

New  DeFrenes  Film  Demonstrates 
Effectiveness  of  "Tolserol" 

•  The  medium  of  motion  pictures 
is  effectively  employed  to  demon- 
strate the  effects  of  a  new  drug  in 
the  color  film  Toherol  in  Rheumatic 
Diiea.ses,  proiluced  by  DkFrENES 
Company  of  Philadelphia  for  E.  R. 


Squibb  &  Sons.  With  narration  by 
the  doctor  who  supervised  the  treat- 
ments, the  film  grujihically  demon- 
strates how  Tolserol  brings  relief 
from  five  painful  conditions  result- 
ing from  muscle  s|)asm. 

Dr.  Richard  Smith  of  the  Ben- 
jamin Franklin  Instilulc  explains 
the  results  of  extensive  tests  with 
the  new  drug,  and  describes  the  ani- 
mation sequence  which  illustrates 
the  action  of  Tolserol  in  interrupt- 
ing the  "pain-spasm-pain"  cycle. 

The  film,  intended  for  distribu- 
tion to  doctors  and  hospitals,  makes 
an  honest  evaluation  of  Tolserol's 
effectiveness  in  a  variety  of  rheu- 
matic diseases,  using  actual  patients 
in  scenes  illustrating  patient's  re- 
stricted movements  and  discomfort 
before  treatment,  then  comparative 


scenes  after  ihe  administration  of 
the  drug. 

A  patient,  for  example,  is  shown 
with  a  condition  in  which  one  arm 
is  stiff  and  extremely  painful.  After 
an  appropriate  dose,  the  patient  ex- 
ecutes with  discomfort  the  gestures 
indicated  by  Dr.  Smith. 

Sturgis-Grant  Produces  Film  on 
Blindness  for  General  M.D.'s 

♦  The  National  Society  for  the  Pre- 
vention of  Blindness  has  announced 
the  release  of  a  new  motion  picture 
designed  to  help  physicians  in  gen- 
eral practice  to  detect  early  symp- 
toms of  glaucoma,  an  eye  disease 
that  causes  one-eighth  of  all  blind- 
ness in  the  United  States. 

'"The  general  practioner  is  in  the 
niost   strategic    position    to   help   in 


•1^ 


V 


\\e^ 


it's 


P<> 


The  sponsor  wants  his  message 
perfectly  projected.  He  wants  no  long 
unsightly  scratches,  or  long  stretches 
with  the  look  of  "rain"  all  over  them. 
He  wants  no  smudges,  smears  or 
"Screeches".  The  sponsor  is  right, 
because  these  defects  distract  audience 
attention  and  interest  -  they  result 
in  irritation  which  is  the  opposite 
of  what  he's  paying  for. 

He's  entitled  to  ask  for  and  get 
maximum  results.  To  have  a  happy 
sponsor,  to  keep  him  happy  —  specify 
Peerless-Treated  film.  Peerless-Treated 
prints  screen  better  and  last  longer. 

Peerless 

FILM  PROCESSING  CORPORATION 

l»J    WHil   «*|H  IIIIIT     NIW   YO»«    U     NfW   TO«K 
tStUWAIDSTIIIT   HOtlTWOOO)!   CilllOtNlA 


the    control    of    blindness,    partic  u 
larly    blindness    from    glaucom 
since  he  sees  these   patients  earlh 
and   more   frei|uently   than  the  opl 
thalmologisl.'  said  Dr.  Franklin  M 
Foote,  executive  director  of  the  .\a 
tional    Society,    in   announcing   tli< 
film.    "Too  often  patients  go  to  thi 
('phihalmoliigist    after    considerabli 
sight  has  been   lost." 

The    National    Society    estimate; 
that    800,000    Americans    over    4( 
years  of  age  (2  out  of  every  50 
are  losing  sight  from  glaucoma  anc 
do  not  ktiow  it. 

The  film.  Glaucoma  —  What  th 
General  I'ractioner  Should  Knou 
22  min..  color,  was  made  througf 
a  grant  by  the  W.  K.  Kellogg  Foun 
dation,  and  produced  by  StI'RCIS 
Grant  Productions.  It  present 
the  facts  of  glaucoma,  dis<;usses  in 
dications  of  the  two  kinds  of  glau 
coma  (acute  and  chronic),  demon 
strates  the  proper  technique  foi 
using  the  tonometer,  the  ophthal 
mosco|)e  and  other  instruments  usee 
in  making  examination  for  gl; 
coma,  and  summarizes  methods 
treatment  and  types  of  surgery  usee 
to  control  the  disease. 


Sol  S.  Feuerman 


Medico!  Film  Producer  Elects 
Sol  S.  Feoerman  President 
♦  MtuiGKAi'iiKs.  Inc..  New  Yorl 
City  creative  organization  devote* 
to  graphic  communication  in  th' 
medical  sciences,  has  elected  to  it 
presidency  Sol  S.  Fkierman.  for 
mer  director  of  the  medical  dixisioi 
of  .Audio  Productions. 

The  new  organization  has  fuse* 
into  one  unit  a  skilled  group  of  spe 
cialists  and  technicians  in  the  fieli 
of  motion  pictures  and  phiitoniicro 
graph\  as  well  as  medical  and  scien 
lilic  illustration,  animation.  nuxleL' 
exhibits  and  television  productions 
It  is  the  purpose  of  Medigraphics  t" 
weld  into  a  single  functioning  uni 
physicians,  researchers,  cameramen 
medical  sculptors  and  illustrators 
who  will  use  neu  and  existing  iiicdii 
to  disseminate  scientific  knowledge 
Headquarters  are  at  23  West  4.ith  Sli 
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BUSINESS    SCREEN     MAGAZINU 


r  PONT- Hide  the  Picture,  or  Squint  into  the  Light,  or  Wield  a  Stick 


]4iSMJHi 

use  an  arro\V 


\\\ 


\\ 


Old  customs  die  hard.  Many  lecturers  still  seem  to  think  they  must  stand 
before  the  screen  and  wave  a  wand. 

That's  outmoded  . . .  passe  . . .  inefficient,  since  Hescler  put  the  I'OINTEX  f 
PROJECTION  POINTER  on  the  VL  -LYTE.  Now  the  speaker  stays  behind 
[he  projector,  views  an  undistorted  picture  just  as  the  audience  sees  it,  and 
points  out  details  by  a  moving  arrow  of  light.  A  convenient  control  knob  at 
the  front  of  the  projector  enables  the  speaker  to  direct  the  arrow  anywhere 
on  the  screen  just  exactly  where  he  wants  it. 

This  patented  POlNTEXt  PROJECTION  POINTER  is  only  one  of 
many  of  Vl'-LYTE's  novel  features  directly  devised  to  meet  the  modern  needs 
of  visual  education  teachers  and  lecturers. 


Btcaust  VV-l.YTr.  is  replete  uilh  teHeJ  inuoiuliom  to  make 
both  lecturing  ami  viewing  eaiier,  it  is  the  unriialleJ  leader  for 
opaque  projection  in  schools,  churches,  clubs,  auJ  business. 

1  .  YOU  CAN  ute  the  VU-IYTE  In  a  partlolly  lighted  room.  Totol 
darknetft  it  not  necetsory  in  order  to  obtoin  clear,  sharp  images 
ond  brilliont  colors      because  VU-LYTE   provides  extra  illumination. 

7.  YOU  CAN  feed  mixed  or  continuous  copy  through  smoothly, 
without   light   flashes,    by    meons    of   the    Beseler    FEEO-O-MATIC 


METAL  BELT  CONVEYOR.  At  new  copy  It  fed  In  at  the  left  tide  of 
the   projector,   preceding  copy   is  ejected  from  the  right  side. 

3.  YOU  CAN  use  copy  "as  is"  without  mounting  or  inserting 
into  any  special  holding  device.  The  unique  Beseler  VACUMATIC* 
PLATEN  holds  oil  copy  obto/ule/y  Aot  during  projection.  A  full 
8'/i  X  1  1  page  letter  or  o  postage  stomp  con  bo  pre|«cted  with 
equal  ease,   without  curl  or  flutter. 

4.  YOU  CAN  use  VU-LYTE  on  on  uneven  surface  project  on 
small  or  large  screens.  In  addition,  VU-LYTE  is  on  amoiingly  quief 
and   cool-operotlng  opaque   projector. 


•Pit.  Pending 
tPstentrd 


U^- 


VU-LYTE 

OPAQUE  PROJECTOR 


These  advanced,  exclusive  features,  plus  others, 
are  incorporated  in  a  projector  that  weighs  only  .<^  lbs. 
and  is  REI)r(  EO  IN  PRICE    .Ask  for  free  demonstration 
of  the  precision-built  Vl-L^'TE  in  your  own  projection 
room.  And  for  more  information  regarding 
this  truly  new  concept  in  opacjue  projection, 
ask  f(»r  bcioklel   K. 


CHARLES 


CS£:d<5&^ 


COMPANY 


60      Bodgor      Avonuo,      Nowork      S,      N.     J. 

t  >>t    World's    lorgrit    Moniifocfarer    of    Opoqii*    Projecfloe    fqelpa 


!■» 
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Here's  a  New  Fishing  Film 

♦  //.n/ii;i^  iiilli  III  /'<>/((•/•  (.7n.<.», 
22-niinutc  Kodiiclironio  M>iirul  liliii 
showing  thf  slcp  by  sli"|i  iiianufar- 
turing  process  of  producing  solid 
iiiid  lulxilar  glass  fishing  rods,  was 
rtHcnily  released  by  the  llorrocks- 
Ibliolson  Co.  of  Uliea.  New  \  ork. 
The  fdni  brings  Ui  life  the  nation- 
ally kiuiwn  trade-niark  of  the  com- 
pany, "Old  Hi."  a  legendary  char- 
acter whose  advice  and  counsel  to 
(ishernien  is  i-arried  in  luindrcd>  of 
newspaper  columns  ihrougliout  tin- 
country. 

Outdoor  scenes  were  filmed  at 
Prospect  f'alls  on  West  Canatia 
Creek  in  upstate  New  York,  where 
trout  fishing  is  explained  by  Old 
Hi  and  the  use  of  Tubular  glass 
rods  is  demonstrated:  other  scenes 
were  taken  at  Otsego  Lake,  in  the 
heart  of  James  Fenimore  Cooper's 
Lealherstocking  Tales  country, 
where  the  wily  bass  is  sought  and 
the  solid  glass  rod  demonstrated  in 
bait  casting. 

Manufacturing  processes  shown 
include  methods  used  in  creatinf; 
solid  glass  rods  from  glass  thread 
and  the  cutting  of  material  from 
glass  cloth  to  obtain  tubular  rods. 
Plastic  impregnation  and  liquid  ny- 
lon immersion,  heat  treating  by 
electronic  control,  precision  grind- 
ing, hand  sanding,  manual  winding 
of  the  guides,  testing  and  inspec- 
tion, are  all  shown  in  a  clear,  easi!\ 
understood  manner. 

Kodachrome  prints  are  available 
to  sportsmen  groups  and  service 
clubs.  Black  and  white  prints  are 
available  for  school  showing.  The 
film  is  available  on  a  free  loan  basis 
from   ibc   cum|ian\    at    I'tica.   N.  Y. 

Fairbanks  to  Make  Firestone  Film 

♦  Jerry  Fairbank.s  Productions 
has  signed  John  Deiiner,  veteran 
screen  actor,  to  narrate  a  new  TV 
film  to  be  produced  for  Firestone 
Tire  Corp.  The  special  15-minute 
show,  a  public  service  presentation 
that  will  deal  with  highway  safety. 
i«  scheduled  for  telecasting  during 
till-  ^uiiitnir. 

Household  Finance  Slidefilm 
Analyzes  Family  Shopping  Habits 

♦  W  is<-  shopping  is  llie  subjeit  of  a 
new  .'i.5mm  filmstrip-leiture  released 
re<-ently  by  the  Consumer  Kducation 
Department  of  l!ous<'hold  Finance 
Corp.  Intended  to  show  that  what  is 
economical  for  one  family  may  lie 
extravagant  for  another.  If  hat  Is 
Your  Shopping  Score?  answers  the 


^acTr(!i)K^  m^^^ 


NEWS      ABOUT      FILMS      AND      PRODUCTION      TECHNIQUES 


i|ui'slion>  id  what  to  Imi\  and  how  In 
l>u\. 

Problems  in  shopping  for  fi\e 
l\pes  of  households  are  drainati/ed 
by  a  career  girl,  a  bride,  a  young 
mother,  a  mother  of  teen-age  daugh- 
ters, and  an  old  homemaker.  The 
adage  about  pennies  growing  into 
(hillars  has  modern  importance  for 
all  kinds  of  buyers.  .\  savings  of 
otd\  a  few  cents  apiece  on  weekly 
grocery  items  can  inulliply  into 
fifty  dollars  or  more  b\  the  end  of 
the  year. 

\X  ith  M  frames  and  a  10-ininule 
Mjrralion.  the  new  filnistrip  may  be 
i.li|iiine<l  on  free  loan  from  House- 
hold Finance  Corp..  91'^  No.  Michi- 
gan Ave.,  Chicago  11,  III. 


Transfilm  Makes  Model  Railroad 
Film  for  A.  S.  Gilbert  Company 
*  Model  railroading  is  the  subject 
of  a  new  Ittnun  sound  Idm  com- 
pleted recently  b\  Thanshlm.  1n<  . 
To  be  distributed  through  Assoc, ia- 
TiON  Films,  Inc.,  Boys'  Railroad 
Cluli,  was  sponsored  by  the  A.  S. 
Gilbert  Co..  manufacturers  of  Amer- 
ican Fl\er  Trains,  and  tells  the  story 
of  a  bo\s"  hobb\  club  where  the 
niend>ers  operate  their  own  model 
railroad  system. 

The  small-scale  railroad  is  realis- 
tic down  to  the  last  spike,  with  re- 
mote control  switches,  freight  \ards, 
lighted  stations,  tree-lined  streets, 
trestles,  tumiels  and  even  locomo- 
tives   that    puff   smoke.    The   high- 
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1909  BUTTONWOOD  STREET -PHILA.  30,  PA. 
RIttenhouse  6-1686 
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light  of  the  film  is  a  visit  to 
clubhouse  b\  a  prominent  railroa| 
who  gives  the  boys  .some  firsl-h;'l'| 
information  about  running  the  "vj 
ones."  He  points  out  that  the  Siicj 
principles  can  be  ajiplied  to  ||  A 
own   system. 

Live  shots  of  real  trains  in  act 
are  used  to  illustrate  what  the  r 
reader  is  saying.  Trains  are  she 
rounding  bends,  on  the  strai{ 
away,  roaring  through  tunnels  i 
in  the  yards.  The  audience  is  f 
given  an  "engineer's  eye  view" 
railroading  from  the  cab  of  a  i 
streandiner. 

Hoys'  Kailroail  Cluh  may  be  I 
rowed  at  no  charge  except  tra 
portation  from  Association  Fil 
35  W .  45th  .St.,  New  York  City; 
E.  Adams  St.,  Chicago;  351  T 
Street.  San  Francisco:  or  19151 
Oak  Street,  Dallas. 


Safety  for  Chemical  Workers 
Subject  of  Indiana  U.  Release 
*  Indiana  Universitv  recently 
tered  the  industrial  .safety  field  v 
its  production  of  flan  to  L 
16mm  sound  film  which  tells 
story  of  Bob  Carter,  a  gradi 
chemist  who  obtains  a  resea 
position  w  ith  a  large  chemical  t> 
panv. 

Before  lea\  ing  the  university 
young  man  talks  with  Dr.  Madit 
his  professor.  He  notices  the 
er's  emphasis  on  safety  and  beg 
to  realize  that  thinking  and  pi 
ning  ahead  in  research  is  goir 
be  a  large  part  of  his  future  w« 
At  the  chemical  plant.  Bob 
William  Duncan,  the  laboratory 
pervisor.  who  takes  him  on  a  I 
of  the  plant.  Here  he  sees  nic 
chemical  operations,  such  as  n 
ing  chemicals,  pouring  acids,  ii 
dling  charged  chemicals  and  b 
and  low  pressure  hydrogenation. 
each  case  he  observes  the  sal 
practices  necessary  for  a  » 
healthful  working  environment. 

Duncan  points  out  the  chain 
safetv  responsibilitv  which  links 
building  su|ierintendent.  the 
search  chemist  and  the  chem 
production  worker.  He  further 
dicatcs  that  a  link  in  this  chl 
broken  through  poor  planni 
careless  instructions,  or  negligei 
can  endanger  not  onlv  the  indii 
ual  involved  but  also  the  ot 
workers  in  the  plant  and,  in 
instances,   the  entire  connnunit 

Back  in  his  room.  Bob  drean 
success  in  his  new  position.  As 
thoughts  wander  back  over 
days  tour  of  the  plant,  he  fin 
resolves  to  put  safety  and  caul 
foremost  in  his  thinking  on  the  j 
He  fully  realizes  that  onlv  in  I 
way  can  he  successfully  plan  to  1 
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lOPPET   IIKkSTFRS 

I  Art    i>l     .loop    <><'f-ink 

I  Boon    lo    \  i<l<o     I'iliiis 

ikNK  antidote  lut-ded  lu   revive  a 

''  puhlic     nt-arl)      (Kiisoned     liy 

liierican   ailverlisiiif:   lechniques 

.11  Kiiiu-  frmn  tin*  VriisliTilain 

-    (if    JiM>p    (;<-i-sink.    luli-iilfd 

ijii;  Dulrh  artist. 

jtfsink  1!^  one  !jpiritiiul  fallier  of 

ll  "|>u|>|>eloons,"  short  coniniereial 

fins  that  have  alreailv  proved  their 

rtliviness   on   ine   l'.uri>|ii'an   con- 

ijent.     Adverlisinf;    men    here   «ho 

^e   lieen    introduied    to   iJtvsink's 

rts    through    the    Duteh    firm's 

Iclusive     I.    S.    representative. 

nstihn.   Ineorporated.  are  enthu- 

lic.     Ihev    feel  the  pnppel   hiick- 

•9  will    introdure   a   sellinj;   ti'ili- 

^ue  that  not  only  will  attract  but 

1   holil   naggin<:    interest    of   the 

ing  audicnee.    International  Salt 

Ciilfialel'alinolive-I'eet.   atnong 

ers.    will    present    examples    of 

ink     artistry     on     television 

ais  in  the  near  future. 

orerunner   of   the  Geesink   pup- 

oons   was  an   animated   advertis- 

short   whiih  he  hel|MMl  produce 

1  1  for  the  Dutih  railways.    Al- 

._ii    exe^-lleiil    in    its    style,    and 

I  MIL'!!    r.ccsink    was    pleased    with 

In    .1-    art    medium,    he    was    not 

('M|i|etelv     satisfied.      While    he 

\Mticl    111    continue    working;    with 

111-   visualized  a   new    kind   of 

i-ing  that  could  employ  both 

•   ,inii  three  dimensions. 

II  w.isnt  until  an  associate  hap- 
I'k'iI  into  his  oflice  one  dav  with  a 
I  piip|x't  under  his  arm.  that 
•  ••-ink  struck  upon  his  answer — 
xjprts  on  film.  (!arrying  his  idea 
:  Phillips  Fiindhoven.  an  extensive 
IT  of  films  for  advertising.  (lee- 
ik  p«Tsuaded  the  company's  skep- 
:il  advertising  men  to  give  him  a 
:  uice  to  put  it  into  practice.  He  set 

O  >  T  I  N  f  F.  D    n  \    PACK    4  8  ( 


'dUce  rraliMii   in  Cefsink  />H/>/>e/. 


MOVING     GREAT     PICTURES 
TO     GREATER     AUDIENCES 

W/7  Senses  the  yt/mmJ 

lIKl  STKI)  with  the  (]i«tril)iition  of  awar«l-winniii}i  films  is  a  matter 
if^n-at  |»ri(lt'  to  Motleni.  Ainoiij:  the  sponsors  ^vllose  films  have  heen  accord- 
ed Kitional  honors  hy  the  Freedoms  l''i)iiiidatioii :  Tlie  Anu'ritan  Pulilic  Kelation- 
.Association:  Ihc  National  Connnittee  on  Film-  for  Safety;  the  Boston.  Chicago 
and  Cleveland  Film  Festivals:  and  Financial  W  orlil  Ma-jazine  (among  others) 
and   will)--*'   piclnr«'s  we  are  privileged  to  distrihnte  are: 

Wi^  Idea Swift   and  Company 

The  DitPont  Slorv K.  I.  DuPont  de  Nemours  &  Co. 

Credit.  Man's  C.nnfideiice  in   Man Dun  and  Bradstri-et.  Inc. 

Derision 1 1'«'  '  *l''"  ^il  Company 

In  Ralanrp Hurroufihs  Addin;:  Machine  Company 

h'.nlvritrise Cluetl.  I'eahody  and  (.om|>any.  Inc. 

Letter  to  a  Rebel Small  Business  Kconomic  Foundation 

And  Then  There  Vi ere  Four Sorony-\  acuum  Oil  Company.  Ine. 

Last  Date Fundieniicii-   Mutual  Casualty  Company 

Cheese  Family  Hhnni Kraft  Food-  ( lonipanv 

Hon   lo  Make  a  Good  Impression Ilarris-Seyhold  Company 

Assinnment  General  MUls (;eneral  Mills.  Inc. 

The   \ew  California Bank  of  America 

Proof  Thron^h  thv  \iiihl .  ..Nash  .Mt)t«us  Division.  Nasli-Kel\  inator  Corp. 

Trees  and  Domes \l'eyerhaeuser  Forest  Products 

Make    Mine  Freedom Harding  College 

FOUR     CHANNELS     OF     CIRCULATION 

develope«l  hy  Modern  for  spon-ored  films  are  hringing  these  award 
winners  and  more  than  l.^iO  other  outstandin-:  pictures  to  millions  of 
.Americans  each  month  through  ill  non-theatrical  showings:  (2  I  thea- 
trei*:   (3  I    16mni  outdoor  roadshowings;  and   (4  I   television. 

n  rill'  l€Mla\  fur  fartx  and  infnrmnlioii   an 
hint-    Miulrrn   inn    lerre   your  film    m-rds  — 


MODERN  TALKING  PICTURE  SERVICE,  inc 


4S     ROCKEFEllER     PLAZA 


45«OCKEFIllflll'l.AZA          •  NEWTOIKCITY70,      NY            •          JUd%«n  6-31)0 

140     lASI     ONIAIIO      STdEtT  •       CHIC  AC  O      1).     IlllNOlS  •       Otiowor.  7-JJ57 

61J      SOUTH      HOWt«       ST«£ET  •       lOS      ANOtlES      17.     CAIIF         •       MAdii.n  9.J171 

J43      SOUTH      »«OA0      ST«IIT  •          P  H  I  I  A  0  I  l  P  H  I  A       7,       PA 


MAdiian     9-7I71 
Klngilcy        S-I500 


I    M  It  K  R     :     •      \  (>  I    I    \l  K     11 
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Imagination  and  detail  characterize  this 
typical  Gersink  puppet  scene. 

PUPPET     HUCKSTERS 

I  I  O  .N  T I  N  i:  K  I)  K  K  O  M  1'  A  <;  K  4  7  I 
up  headquarters  in  a  small  building 
in  Amsterdam  and  there  produced 
the  first  of  h's  now-famous  pup- 
petoiiMs,  a  short  filiii  employing  one 
puppet. 

Since  that  day  six  years  ago  when 
his  tiny  puppet  took  its  first  stagger- 
ing steps  across  film  strip.  Geesink's 
idea  has  grown  to  mammoth  propor- 
tions. His  uitty  and  original  pup- 
peloons  have  fascinated  millions  of 
theatre-goers  in  their  triumphal 
march  through  the  Netherlands. 
Belgium,  Spain,  and  just  recently. 
the  United  States. 

With  the  hirlh  of  the  puppetoons 
has  come  an  entirely  new  concept  of 
advertising.  Geesink's  short  film? 
combine  the  human  appeal  of  a 
Punch  and  Judy  show  with  the  color 
and  originality  of  a  \X  alt  Disne\ 
cartoon.  The  result  is  advertising. 
but  advertising  that  takes  a  back 
seat  to  art  and  entertainment. 

Puppet  films  are  not  original  with 
Geesink.  George  Pal,  also  a  Dutch- 
man, is  doing  much  the  same  sort 
of  work  in  Hollyw  ood.  'RTiat  is  orig- 
inal with  Geesink.  however,  is  his 
technique.  Vi'here  Pal  creates  a  new- 
figure  for  each  action  in  each  frame 
in  order  to  keep  rigid  control  over 
the  looks  and  movements  of  the  pup- 
pets, Geesink  uses  only  one.  Kach 
of  his  figures  is  made  with  pains- 
taking care  to  make  it  as  lifelike  as 
possible. 

It  takes  an  average  of  three  or 
four  months  to  make  a  one-minute 
spot  commercial  and  Geesink's  prize- 
winning  Kermesse  Fantastique,  a 
]()-minute  film,  took  14  months. 

.No  matter  how  short,  each  of 
Geesink's  films  has  an  engaging 
story.  In  most  cases,  the  advertis- 
er's name  doesn't  appear  until  the 
last  few  seconds  of  the  short,  and  in 
some,  the  only  product  push  is  a 
credit  line  flashed  on  the  screen  at 
the  end  of  the  show.  Although  this 
practice  is  in  opposition  to  most  of 
American  advertising,  Geesink's 
clients    are    finding   that    the   subtle 


approach  pays  off.  Besides  Phillips, 
he  has  turni'd  out  shorts  for  such 
well-known  continental  companies 
as  .Shell,  Garand  Ache,  Per^il. 
Dralle,  KLM,  Hols,  Van  Houten. 
and  Gillette  and  ISorden  in  l''ngland. 
Now  .'<)!.  (icoink  lia>  big  plan>  for 
lii>  "I  )o|K  wood"  sluilios  and  his  art 
medium,  llventually  he  ho|(es  to  ex- 
tend his  pup|>et  work  into  the  con- 
>lruction  of  a  European  industry  of 
"small  art."  lie  is  also  eyeing 
\iiii'rican  telcy  i-<ion  as  an  outlet  for 
both  advertising  and  entertainment 
films.  In  a  month-long  promotion 
trip  to  the  I'nited  States  last  fall. 
Geesink  and  representatives  of 
Transfibn.  Inc.  explored  the  market 
for  possible  puppetoon  sales  not 
only  in  television  but  in  full-length 
sponsored  subjects  in  16min. 


Excerpted  from  the  article  by  Barbara  L. 
I.rnox  in  the  Ni'tlierlands  Courier. 


DeVry  Corporation  Chief  Executive 
Unveils  Optical-Magnetic  Projector 

♦  On  March  31  and  April,  at  the 
.Slioreham  Hotel  in  Washington. 
I).  C..  W.  G.  Di-Vhv.  president  of 
the  DkVhv  GoKI'OHATIO.S,  pioneer 
Ghicago  maker  of  sound  motion 
picture  projection  equipment,  dem- 
onstrated improved  16Mnn  e(|uip- 
ment  wbicb  he  dci-med  "i'(|uiyalcnt 
in  pcrformanie  to  that  now  acci-pted 
as  standard  in  the  motion  pii-ture 
entertainment  field."  Utilizing  a 
color  print  with  optical  sound  track 
allowing  this  improved  (|uality.  Mr. 
DeVry  demonstrated  new  lf>inm 
equipment  <lesigned  to  match  the 
performance  of  that  accepted  by 
large  theatre  installations. 

During  these  demonstrations. 
DeVry  unveiled  a  16mm  magnetic 
sound  recorder-projector  suitable 
for  use  by  the  armed  forces  and  eco- 


'TMtir    BtAllY   WATCH   SARRA   COMMERCIAU* 


AKRf^r^, 


N*w  Yoik:  200  EaX  S6  Sireel 
Chicago:  16  Eoil  Ontario  Sircel 

SPECIALISTS  IN  VISUAL  SELLING 


nomical  conversion  of  their  in^i 
tional  films  for  overs<-as  u.st-. 

Hepresentatives     of     the     ar 
forces  as  well  as  foreign  diplon 

iifiicials  attended  the  demonstrati 

•  «  < 

Atlas  Film  Corporation  Begins 
TV  Operations  on  West  Coast 
♦   Aii-\s  lii.M  Ci)Kr(jnAiio.\  of  (kl 
Park.   III.,   recently   completed   |  >■{ 
duel  ion    of   a    TV   eonwneriial 
feature    bir    Pure   Oil    Gompan 
the  llal  Koacli  studio  in  (^uKer  I 
Galif.    -Mthough   the   producer 
operated  in  Oak  Park  since  191  '■ 
ture    West    Coast    productions 
planned    because    of    economies 
talent  and  facilities  that  are  reali) 
according  to  Albert  .S.  Hradish,  ' 
president  and  executive  producei 
Louis  Marlowe  directed  the  ret 
productions.     Oliver    Goldsmith 
Pure    Oil's    advertising    departit 
and    Warren    Ambrose    of    the 
Burnett  agency  of  Chicago  were  i 
on  the  scene  part  of  the  time  to 
vise  in  the  shooting. 


MOTION  PICTURES-  SLIDEFILMS-  TELEVISION  COMMERCIALS 


Bates  Manufacturing  Co.  She 
"The  Disciplined  Story"  in  16nM 
♦  A  new  14' ^.minute  16mm  sO' 
and  color  motion  picture  The  I 
ciplineil  Slory  has  been  announ 
as  available  on  free  loan  from 
Bates  Fabric  Film  Library.  » 
ice  bureau  for  this  well-known 
tile  manufacturer.  The  new  filn 
based  on  development  and  manii 
ture  of  the  sponsor's  "discipli 
fabrics"  and  describes  "coinple 
new  fabric  constructions,  built 
take  the  fibre-deep  treatment  I 
makes  them  .  .  .  easy-upkeep  1 
rics." 

Preview    requests    should    l>e 
reeled    to   the   above   source   at 
East  37th  Street,  New  York  16. 
tail  sales  organizations  desirinpi« 
use  the  film  for  store  training 
advised  to  request  a  special  ver 
which  contains  a  6-minute  prolol 
for    sales    people,    providing 
points  and  training  material. 


United  World  Adds  43  Titles 
to  Government  Film  Releases 
♦  I  MTKD  World  Films,  Inc. 
added  43  new  sound  motion  pictlj 
to  its  list  of  films  distributed  for 
I  nited  States  Departments  of  Ai 
culture.    .Air    Force.    Army, 
merce.  Defense.  Interior.  Navy,  S 
and  Treasury;  Office  of  Educati 
Public  Health  Service;  and  Veter 
Administration. 

."Subjects   range  from   agricull* 
films   on    fruits    and    forests.    AlV 
technical  training  pitcures,  Keor  I 
tation  films  produced  for  (ierni 
and    Japan.    Navy    training    fii 
medical  films  of  the  Publii    Mr 
and  the  Veterans  Administratio 
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A  New  Method  of  Restoring  Shrunken  Film  Is 

Developed  by  Peerless  in  "Peer-Renu"  Process 

t  For    iiiaii)     years    llie     iilea     of  (o  be  (listiIlgui^<llallll■  li\    iimsl  vicu- 

Iretchiiig    film    that    had    lost    its  ers. 

riginal  dimensions  through  shrink-  As    a    matter    of    fact,    negative 

'\g  of  the  base  and  emulsion   was  shrinkage   up  to    I'V'   tan   often   bo 

onsideri-d  a  stoek  joke  in  the  mo-  handled    normally    without    damage 

on    picture    industry.     As    absurd  to  the  negative  ami  usuallv  will  pro- 

i  uns('rand>ling  an  egg.  duee  prints  considered  c  oinmerrial- 

The  joke  is  no  longer  valid.  .After  |y  acceptable,  although   not  always 

)ng  research  and  testing,  I'keri.ESS  too    satisfactory    as    to    definition. 

ILM  Froces.si.\c  CoKPOHATiON  has  Any    negative    shrinkage   over    I'/f 

evelo|K-d   Vn-r-Ri'nu      a  n\ethod  of  not    only    mav     |)rodu<e    prints    of 

-eating    shrunken    fdni    and    restor-  poor  <|ualily.  but  also  there  is  great 

]  ,ig  it  to  usefulness.  <langer    that    the    negative    may    be 

i  I  The  di.scovery   is  important  both  damaged    by    ripping    out    of    per- 

j  >  the  motion  picture  industry  and  forations  on  the  sprocket  teeth. 

I  'I   others    interested    in    the    use    of  Vccr-Rcriii   has  been  successful  in 

Im.     It    may   return   to  productive  reducing  shrinkage  by  25-30'  y ,  and 

se  once  priceless  negatives  or  color  in  some  cases  as  much  as   lO'i  .  For 

riginals  stored   for  years  in  vaults  example,    one    35nim    nitrate    nega- 

id    believed    unusable    because    of  five  with  a  shrinkage  of  1.40%  had 

tcessive  shrinkage     shrinkage  too  ibis    brought    down    to    .95'{.      A 

reat    to    permit    making    of    com-  lOmm   Kixlachrome  original  had  its 


lercially  acceptable  prints. 

Facts    .\bout    Shrinkage 

When    film   is   printed,   developed 

id  dried,  a  small  amount  of  rapid 

irinkage    takes    ]>lace.     The    initial 

irinkage   of   the   negative   is   com- 

ensated  for  by  the  fact  that  in  an 

itomatic  continuous  contact  print- 

',   the    negative   and    a   strand    of 

-Ii    positive   travel   over    a   large 

ket   approximately   four  inches 

i.imeter.     The   negative    is   next 

ir  sprocket  and   is  overlaid   by 

positive.     Only    three    to    five 

■  ni>  of  negative  and  positive  are 

I  a<  tual  contact  at  any   one  time. 

The  ideal  printing  combination  is 

1    have    the    positive    normal     (no 

irinkage)    and    the    negative   with 

irinkage  of  0..W ,' .    This  amount 

r  shrinkage  compensates  the  curva- 

>d    the    s()ro(ket     itself,     with 

i.il  pitch   of  the  sprocket  teeth. 

rn    negative   with   more   shrinkage 

■     this    ideal    condition    tends   to 


shrinkage    reduced    from    .80%    to 

.46-^;. 

The  extent  of  restoration  varies 
with  dilTerent  types  of  film  stock, 
(liflerent  ages  of  film,  diflerent  stor- 
age conditions  and  different  degrees 
of  shrinkage. 

By  restoring  shrunken  film  con- 
siderably nearer  to  its  original  di- 
mensions, VccT-Kenu  has  enabled 
economical  production  of  prints 
commercially  acceptable  from  such 
material  that  wt)uld  otherwise  have 
bien  impracticable  or  forbiddinglv 
expensive  to  iluplicate.  This  has 
been  verified  by  extended  tests  in 
which  Peerless's  technical  staff  had 
the  cooperation  of  skilled  observers 
from  outside  its  organization  to 
check  its  findings. 

New    I'alciit    l^    i'ending 

I'vi-T-Renii.  on  which  a  patent  is 
pending,  is  the  invention  of  Victor 
C    Krupa,    vice    president    of    Peer- 


in  pro|,«rtion  to  the  amount  '"■*"•  ^^'-  '^"'I«'  i"v«'"li-fl  the  com- 
-Mrinkage.  Therefore,  theoretic  i"'")"-''  Peerless  film  treatment. 
^    :.l   least,   a  .  ertain   lack  of   per-      "'"'"''   *>«*  •»**"   '"   w«l«^sP'-ead    use 


by  the  motion  picture  industry 
since  19.34  to  protect  film  against 
damage  and  deterioration. 

."Subsequent  shrinkage  of  the  neg- 
i>ry  prints,  sin<e  the  technical  "''*<'  continues  to  occur  after  prints 
k  of  perfect  focus  is  not  sulli-  n^''  "•'«dc.  and  its  extent  depends 
111,  when  tlic  print  is  projected,      (to.NTI.SLEU    0.\    THE    .NEXT    PACE) 


focus  exists  in  prints  made 
negatives  shrunken  -.iiore  than 

•  .  However,  up  |o  l».60%  ncg- 
shrinkage  prod'ices  «|uite  sat- 


NO  OTHER  PROCESS 


No   mottar   whot   other    flrmi    may    toy. 
only    lh«    KAPIO   FILM    TECHNIQUE    con 
achi«y*  POSITIVE  SCRATCH  REMOVAL, 
_  <«^^  «,».^..^^     pre»«rvolion    and    r*ivi»nolion    of    old 

REMOVES  SCRATCHES  --  -"  "'- 


FROM  FILM! 


RAPID  FILM  TECHNIQUE  INC.     Ji  w 


for   over   o  d«cad«,   the   Uoding   pro<- 

«<iiOri      of       I6fnm,      3Jmm,      originalt. 

Kodochromvi,   nf>qaltv«i  ond  prinli. 

Pmr  tmll   Imformaftom.    wrif*    for 

bott&Uf  tS. 

44lh  ST  .  NEW  YOKX  U    N    Y 


Hollywood  or  /-/c»v,4j  K 


d»Tl 


AURICON  16mm  SoiiDd-Oii-Film  for  Teleuisi 


^ 


A 


^MJ^^ 


i 


*i. 


Clete   Roberts  ami  tm  cameraman  Russell  DoiJ 
use  the  AURICON- PRO  for  their  worU-w'uie  coverage  of  the  ne 


Clete  Roberts  "WORLD  REPORT"  produced  by  U.S. 
Television  Hews  Reels  lor  INSTelenews  is  i}Ow 
being  televised  over  23  CBS  stations  in  the  East, 
plus  complete  TV  coverage  in  the  Western  States 

Clete  Roberts  says . . .  "OUT  Of  50,000  FEET  OF 
16  MM  FILM  SHOT  WITH  THE  AUKICONPRO 
SINGLE  SYSTEM  SOUND  CAMERA,  NOT  A  SINGLE 
FOOTOFFILM  WAS  LOST.  THIS  INCLUDES  130  ISSUES 
OF  "WORLD  REPORT''  FILMED  FOR  TELEVISION  IN 
EAST  ASIA,  THE  SOUTH  PACIFIC,  AND  ALASKA. 
WITH  TEMPERATURES  RANGING  FROM  SUB-ZERO 
TO  THE  HEAT  OF  THE  TROPICS  AND  UNDER  THE 
ROUGHEST  OF  TRAVEL  CONDITIONS  THIS  FINE 
PERFORMANCE  PROVES  ONCE  AGAIN  THAT  THE 
AURICON  PRO  CAN  'TAKE  IT'." 


BERNDT-BACH,  INC. 

7387  BEVERLY  BLVD.,  LOS  ANGELES  36,  CALIF, 
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MANUFACTURERS  OF  SOUNO-ON-FIIM  RECORDING  EQUIPMENT  SINC 


Ill  M  I!  K  >  I  •  »!<  V  1  I  O  .N  : 
(CONTINUED  FROM  I'HKCEDINC  PACE) 

on  llu-  ago  i>f  lliP  film  ami  tin"  con- 
ditions under  which  tin-  m-galive  is 
stored.  Generally,  storage  condi- 
tions are  not  too  desirable.  Film 
vaults  (or  nitrate  film  have  to  be 
fireproofed.  but  taniiot  be  properly 
air-conditioned,  due  |o  fire  regula- 
tions requiring  vents  to  the  outside. 
In  the  case  of  35nnn  negative  on 
the  new  acetate-base  stock  and  all 
of  16iiim  film  neither  of  which 
has  to  lie  kept  ill  fireproof  vaults 
storage  conditions  are  freipientiy 
much  worse.  In  tests  made  by  Peer- 
less several  examples  of  16mni  films 
less  than  three  years  old  were  en- 
countered, which  were  already  too 
badly  shrunken  to  permit  satisfac- 
tory du|>lication  under  normal 
printing  conditions.  With  the 
amount  of  acetate  film  in  storage 
that  will  be  rapidly  increasing,  the 
pioblem  is  becoming  even  more 
formidable. 
Acme  Labs  Adds  3Smni  Equipment 

♦  AcMK  Film  Laboratokiks.  Hol- 
lywood, until  now  16iiim  specialists. 
have  installed  complete  3.5min  equip- 
ment in  their  Hollywood  plant.  The 
new  c(]uipinent  will  be  able  to  han- 
dle the  negative-positive  35nim  color 
film  as  well  as  black  and  white 
printing. 

Acme  has  been  specializing  in 
16mm  work  since  its  inception,  but 
since  all  its  film  specialists  came 
from  the  35mni  field,  the  addition 
of  the  .'i.5mm  equipment  »ill  be  im 
problem  to  the  staff. 

The  company  makes  16mm  black 
and  white  and  color  prints,  black 
and  white  prints  from  color  orig- 
inals, reductions  from  .'}.5mni  to 
16mni  black  and  white,  and  with 
the  addition  of  the  new  facilities  will 
also  be  able  to  make  35mm  black 
and  white  prints  and  color  prints. 

Accr>rding  to  Sam  Sawf.i.son. 
president,  this  equipment,  together 
uilti  their  3.5niin  trained  technicians, 
will  make  Acme  one  of  the  best- 
equipped  film  laboratories  on  the 
West  Coast. 

New  Color  Slldefilm  to  Help 
Farmers  Keep  Tractors  Moving 

*  Rfefi  )i>iir  'I  raiior  U  Orkinn  /"'' 
1  nu  is  till-  title  of  a  new  silent,  color 
slidefilm  produced  by  DaIJ.as  Jonks 
Prodi  (TiONS.  Chicago,  for  the  Ma.s- 
sky-Harris  Co..  farm  equipment 
manufa<turers  of  Racine.  Wis.  This 
71-frame  film  is  devoted  entirely  ti« 
the  preventive  maintenance  activities 
necessary  to  keep  the  farm  tractor 
operating  at  f>eak  performance. 

Distribution  will  be  handled 
through  the  Masscy-Harris  Co..  its 
dealers  and  state  educational  film 
libraries. 


Filmslrips  Play  llsel'ul  Hole 


ECONOMICAL   VISUAL   MEDIUM    .SEKVES   U.   S.   BUSINESS 


♦  To  help  homeinakers  gel  the 
most  value  from  their  food  dollars, 
the  consumer  education  department 
of  HoUSKllOLD  FiNA.NCE  COKP.  has 
engaged  Sarra,  Inc.,  to  prepare  a 
new  all-color  filnistrip  on  the  sub- 
ject of  Money  Mantifiement,  Your 
hood  Dollar. 

The  new  film  will  become  part  of 
Hi.usehold's  consumer  education 
material  available  to  homemakers, 
schools,  colleges  and  various  wom- 
en's clubs  throughout  the  United 
States  and  Canada. 

Using  a  practical  food  budget  as 
a  starting  point,  the  film  will  pre- 
sent these  four  important  steps  to 
reduce  and  control  food  costs:  plan- 
ning meals  in  advance,  preparing 
food    skillfully:    storing    food   prop- 


erlv   and  learning  what   to  look  for 
wh<-n  buying. 

Waynk  a.  1,\\»;stii.\  is  siripting 
the  film  under  the  direction  of 
Joseph  G.  Betzeh,  Sarra  director 
of  film  planning.  The  new  filmstrip. 
complete  with  manual,  will  be  avail- 
able from  the  consumer  education 
(leparlinent  of  Household  I'  iriance 
Corp.,  919  N.  Michigan  Axe..  Chi- 
cago 11,  III. 


Publishing  Company  and  Machine 
Mfgr.  Release  Training  Filmstrip 

*  lo  siiow  the  use  of  ija.-<ic  shop 
machines  such  as  the  circular  saw. 
drill  press,  band  saw  and  shaper. 
the  audio-visual  division  of  PoPl- 
i.Mt   Science  Plblisiiinc  Co.   has 


Business  film 

producers  for  over  a 

quarter-century 


Slide  films  •  Motion  pictures  •  Films  for  TV 
Frederick  K.  ^m/^^l^^^l Company 

MM3   Sun»l    Boultvord.    Hollywood   38      •       HrlU.de   3IS3 


prepared  a  color  filmstrip  scries  t 
titled  Till'  I  se  of  Machines  in  O 
liiiluslrial  Lije.  Designed  primar 
for  junior  and  senior  high  schc 
industrial  arts  programs,  vocation, 
industrial  schools  and  apprcnti 
training  programs,  the  series  also 
ex|«"cled  to  help  the  skilled  sh 
worker  in  the  operation  of  his  n 
chines. 

The  series,  prepared  in  coopei 
tion  with  the  Walker-Turner  Di 
sioii  of  Kkahney  &  Tkeckkk  Cor 
consists  of  six  filnistri|>s  which  to 
to  300  C(dor  frames.  With  the  seri 
an  illustrated  teaching  guide  is 
eluded  to  offer  practical  suggestio 
for  getting  the  most  from  eve 
frame  presented.  Price  of  the  < 
lire  unit,  including  container. 
.S.'!1..S0.  Detailed  information  m 
be  obtained  from  Popular  Scier 
Publishing  Co.,  353  Fourth  Av 
New  Y  iirk  City. 

*  •        « 
New  Sound  Slidefilms  Help 
Retailer  Merchandise  Ice  Cream 

♦  Merchandising  ice  cream  is  I 
theme  of  two  recent  releases 
Dallas  Jones  Productions,  C 
cago.  Selling  Ice  Cream  in  Fo 
Stores  and  Selling  Ice  Cream 
Drug  Stores  are  companion  soui 
color  slidefilms  produced  for  I 
Paraffined  Carton  Research  Coun 
through  Ivan  Hill  Advertising.  In 
of  Chicago. 

These  films  demonstrate  the  i 
vantages  of  using  attractive  par 
fined  cartons  to  build  inviting  d 
plavs  of  pre-packaged  ice  crea 
One  film  is  designed  for  grocers  a 
the  otJier  is  slanted  for  retail  dri 
gists.  Thev  show  how  to  let 
cream  sell  itself. 

Both  films  are  available  in  1 
"bell"  version  and  the  automa 
I  inaudible  signal)  version.  All 
quiries  and  requests  for  showirl 
should  be  directed  to  ParaflinI 
Carton  Research  Council,  111  W 
\\  ashington  Street.  Chicago  2.  II 

*  «        « 

C.  H.  Wirth  Named  Engineering 
Representative  by  Audio  &  Vide 

♦  Cn  vHI.ES  H.  \^'irth  has  been  ; 
pointed    engineering    represental 
for  the   AiDio  &   \  ideo   Prodi  < 
Corp.,   730  Fifth   Ave..  New   Y. 
19.  N.  Y..  it  was  announced  rece 
Iv.    His  activities  will   inc-lude  e\ 
uation  of  instrumentation  record  i 
appliiations.     installation  -  engine 
ing.  operating-in.struction  and   fil 
service  of  special  purpose  magnt' 
tape  recorders  manufactured  by  " 
Ampe\  Ij.ectric  Corp..  and  rep 
seiited   bv   Audio  &  Video. 

Auiliii  \  \  ideo  also  annoinn  i 
that  Pai  L  A.  Hilton,  formerly  o 
troller  and  assistant  general  m< 
ager  of  the  Crosley  Dislributi: 
Corp.  of  New  York,  was  appoin' 
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Every  producer,  ut  one  lime  or  unnther.  requires 
serriee  more  quickly  than  usual  .  .  .  or  needs  extra 
quality  in  Release  Prints.  If  you  fiel  in  this  \tosi- 
tion — on  either  count — send  your  films  to  Color 
Reproduction  Company!  2t  hour  service  on  W  ork 
Prints  and  insucr  Prints.  Release  Prints  delivered 
on  date  promised!  For  over  a  decade  Color  Repro- 
duction (UtmiKun's  complete  facilities  have  Iteen 
exclusively  devoted  to  the  production  of  Hiuh  Qiud- 
ily  16mm  Color  Duplications 


•EXCEPTION:   Black  and  white  reversals  from 
color  prints  for  TV  projections. 


Telephone:  HILLSIDE  8225 


MBER    2     •     vol)    MK     1.1     •     I  OS  2 
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HI'SINESS  SCREEN  EXECUTIVE 


H.  G.  Swift  Forms  San  Francisco 
Distributing  Company  for  Rocket 
♦  IIaKKV  G.  SvMKT  will  licail  llie 
new  sales  ami  distributii>ii  oflices 
recently  established  in  the  San  Fran- 
cisco and  Bay  areas  by  RocKKT  Pic- 
Tt'RES.  Inc.  of  Hollywood.  The 
new  operation  will  be  carried  under 
the  name  Harry  ("..  Swift  &  Co..  .5.5.S 
Suiter  Street.  San  Francisco. 

Harry  Swift  has  been  active  on 
the  Pacific  Coast  in  the  development 
and  training  of  sales  and  agency 
personnel  for  '.i5  years.  As  agenc\ 
manager  and  intprnational  repre- 
sentative for  the  Marchant  Calcu- 
lating Machine  Co.  for  the  past  12 
years,  it  was  his  job  to  train  sales- 
men. In  addition,  for  many  years 
he  has  been  in  demand  as  a  speaker, 
lecturing  under  the  auspices  of  the 
Sales  Executives'  .\ssociation  and 
the  San  Francisco  State  Departmenl 
of  Adult  Education.  Hundreds  of 
executives  have  been  trained  by  Mr. 
Swift  to  become  successful  publir 
s|)eakers  in  the  sphere  of  salesman- 
ship and  human   relations. 

One  of  Mr.  Swift's  proteges. 
Hicii.ARO  C.  Wagner,  will  be  vice 
president  of  the  newly  formed  coni- 
panv.  After  serving  five  years  willi 
the  U.S.  Army,  he  joined  the  Mar- 
chant  Calculating  Machine  Co.  in 
1946.  Under  the  guidance  of  Harrv 
Swift,  he  soon  became  one  of  thr 
company's  lop  salesmen.  Both  men 
hoj)e  to  enlarge  their   influence   in 


Richard  C.  Wacmcr 


the  field  of  manpower  development 
ihrouph  the  Rocket  Pictures  audio- 

\  i~u;il    priif;raiii». 

George  Ellis  to  Head  New  York 
Office  for  Jerry  Fairbanks 
♦  Iwu  rtc  i-nl  appiiiiilnifiils  iiidiiale 
thai  jKltin  Fvimi^Nks"  expansion 
piograin  continues  In  full  swing. 
(.k<)Ki;k  El.I.ls  was  named  manager 
of  the  company's  New  York  divi- 
sion and  Leo  S.  Rosencrans.  vet- 
eran film  and  radio  writer,  will  be 
the  head  of  a  m-w  creative  depart- 
ment. 

Mr.  F.llis.  fornierK  general  sales 
manager  of  Ziv  Radio-Television 
Productions,  will  be  manager  of  the 
large  new  sales  and  service  offices 
now  being  established  in  New  York. 

Mr.  Rosencrans.  with  the  Fair- 
banks    organization     for     the     past 


year,  had  been  an  execulivi'  writer 
for  Wilding  Pictures  for  11  vears. 
His  new  responsibilities  will  be  de- 
voted to  the  development  and  script- 
ing of  important  lonirm-rcial  |)ic- 
turcs. 

Buch  to  Head  Atlanta  Office 
♦  Recently  named  to  head  the  At- 
lanta division  of  Jerry  Fairbanks 
Productions  was  Riciiaki)  Bi cm, 
former  sales  manager  of  Charles 
D.  Beeland  Company  of  .Xtlanta. 
Before  his  a.ssoeialion  with  the  Bee- 
land  company.  Mr.  Buch  was  direc- 
tor of  motion  picture  activity  for 
the  Du  Pont  corporation.  During 
the  war  he  was  director  of  a  train- 
ing film  branch  attached  to  the 
Naval  Air  Operational  Training 
Conunarid.  Jacksonville.   Florida. 
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HEADQUARTERS: 

UNIFILMS,  INC. 


WHY  RAM  IT  DOWN  THEIR  THROATS? 


TO    INSTRUCT    YOU   MUST    FIRST   ENTIRTAIN 


UNIFILMS,  INC 

HOME    OF   THE    BEST    IN    QUALITY 
MOTION    PICTURE    ENTERTAINMENT 


i 


146    EAST   47TH    STREET 

NEW    YORK    CITY,    17 

MU    8-933S 


.  .  .  riLMS  LIKE 

"THE    HAPPY    tOCOMOTIVE" 

B&O    RAILROAD 


*  SOCIETY    fOR    PREVENTION    Of    CRUUTY    TO    CAPTIVE    AUDIENCES 


UNIFILMS       UNIFILMS       UNIFILMS        UNIFILMS 


Pathescope  Productions 
Establishes  Cleveland  Office 

♦   PATIIKSCOI'K  I'uoin  CI  IONS  of  ^ 

York  recentiv  announced  the  o| 
ing  of  a  midwest  office  at  2 
Euclid  Avenue.  Cleveland. 

In  charge  of  the  new  office  wi 
Bob  Poi-ATSEK,  for  the  past 
\ears  account  executive  and  ass 
ate  film  and  television  producei 
Filler  &  Smith  &  Ross.  EJel 
his  association  with  the  latter  c 
pany.  Mr.  Polatsek  was  editor 
American  Camera  Trade,  a  publ 
tion  for  photographic  dealers.  E 
ing  the  war  he  spent  four  years 
Arinv  Air  Force  public  relations 

Unifilms  Sets  Up  Branch  OfRce 

♦  L  Ml  II, MS.      Im  .      "f      New      \ 

City  has  opened  a  new  office  \ 
projection  facilities  in  Philadelj 
for  the  convenience  of  a  grow 
list  of  clients.  ELLIOTT  Pew, 
president  in  charge  of  sales, 
head  up  the  new  branch,  loci 
at  2418  Lewis  Tower  Building.  ] 
and  Locust  Streets.  Philadelphii 

Robert  Lawrence  Productions 
Opens  New  Offices  and  Studie 

♦  lidllllil    I.VUIU.MK    I'miDllTH 

Inc..  o[)cned  its  offices  and 
studio  facilities  for  the  produc 
of  motion  pictures  at  418  \^  est  f 
street.  New  York  Cily.  on  Marc 
George  Jistin  was  recently 
pointed  |)roduction  nianager-di 
lor  and  Lot  is  Mlccioi o  was  nai 
studio  manager. 

Story  of  TV  Film   Distributor 
Covered  in  Newsweek  Magazil 

♦  Sterling  Television  Compa 
phenomenal  growth  was  recentlj 
counted  in  Newsweek  Magazi 
Kadio-TV  section.  The  article 
the  storv  of  a  two  man  home 
ilistribuling  outfit  (set  up  five  y- 
ago  bv  Sail  Tlrell  and 
RllOADKSI  that  grew  into  a  iw 
TV  company  which  distributes  S" 

:.(X>()  films  to   107  of  the   1(19  I 
\  ision  outlets  in  operation  toda; 
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Iinsfilm,  Inc.  Appoints 

(sndt  Enos  Business  Manager 

\M>r    Km)S    was    recfiitly    ap- 

I  liiisiness  inaiiagcr  <jf  Tr.\.ns- 

I NCORPOKATED.    He  was  form- 

,i>socialt'fl     with    Time,     Inc., 

'if  li  of  Time  division,  where  he 

li-iiiess  manager  and  a  senior 

'  r  of  the  management  execu- 

■  rnmitlee.     Prior   to    liis   nine 

association    with   Time,    Mr. 

\»as  with  the  New  York  Tele- 

("oni[>anv. 

:,(orsky  Films  Via  Marathon 
^  MARATHON  TV  Nf.wsreel  is  con- 
uirig   its  special   services  for 
lited     Aircraft    Corp.'s    .Sikorsky 
.^vision.    Guardian  Anpel,  a  Sikor- 
film    produced    by    Marathon 
it  year,   has  played   to   big  audi- 
in    television    and    newsreels. 
A    film.   The  I'ouer  To  Fly.  is 
out  to  be  released. 
Marath(m     distributes     helicopter 
ms,  or  parts  of  them,  for  Sikor- 
y,  lo  television  networks,  stations, 
wsreel     conipanii-s     or     wherever 
•c  audiences  may  l>e  obtained  for 
■ws    of    helicopters.     The    visual 
iblic    relations    project    will    con- 
in  a  regular  newsreel  service, 
'picrs  in  the  Neux. 


DISTINGUISHED 

MOTION    PICTURES 

FOR 

INDUSTRY 

AND 

TELEVISION 


Seaver  to  Head  Carovel  TV  Unit 

♦  Ihc  .lolii.M  o(  I  i{vNK  Skvvkk  a> 
vice-president  of  t^ARAVKi.  Films  in 
charge  of  all  film  production  for 
television  has  been  announced  by 
|)\\ll>  PlNcl  S,  president  of  the  com- 
panv.  Production  supervisor  will 
be  (lal  McKean  and  Jeanne  Becker 
has  been  named  executive  assistant 
in  the  television  department. 

«        •        • 

Tronolone  Leaves  Paihe  Labs. 

♦  Nick  Tronolone,  vice-president 
in  charge  of  |>roduction  for  Pathe 
Laboratories  during  the  past  15 
vears.  recentlv  resigned  in  order  to 
lake  a  much  needed  rest. 

•        •         • 

Archer  Productions  to   Set  Up 
English-Dubbing    Operations 

♦  Leo  M.  Lanclois.  president  of 
Archer  Prodlctio.ns.  Lnc,  New 
York,  has  announced  that  he  will 
add  another  branch  of  service  to 
his  television  film  company,  when 
present  plans  are  completed  to  equip 
the  company's  Long  Island  studios 
for  dubbing  of  foreign  -  language 
films  into  English. 

Harold  Sicarman  v\ill  head  up 
this  new  department.  A  pioneer  in 
this  work,  -Mr.  .Sugarman  started 
his  activities  in  the  dubbing  field 
in  1928  when  talking  pictures  were 
first  introduced  to  non-Engli.<h 
speaking  audiences. 

Langlois  feels  that  producers  and 
distributors  of  foreign-language 
films  are  now  realizing  more  than 
ever  the  potentialities  of  the  various 
world  markets  available  to  their 
films  when  and  if  those  films  are 
dubbed  into  English.  TV  stations 
are  also  regarded  as  an  excellent 
outlet  for  the  English-dubbed  fiims. 

The  studio  in  Lonjr  Island  City, 
measuring  60  feet  bv  6.5  feet  by  25 
feet,  has  been  approved  by  sound 
technicians  as  suitable  for  dubbing. 
All  that  remains  for  the  studio  to 
begin  operations  is  the  extra  equip- 
ment  re(|uirrd   for  the  work. 


OWCC  AG4fM  KADIAMT  IS  FfffST... 


BS^^r^.  An  Efficient 

Practical  Screen 

for  Daytime  Projection ! 


MiiA.fxluf.-£iilu  PijCuLtciiatU 

;.sccfir(_  cATtD 
7J3  SEVENTH  AVENUE    •    NEW  YORK  )9.  N.  Y. 


Muzak  Handles  TV 
on  Britannica  Films 

♦  All  tclevi>ion  film 
clearances  and  rentals 
on  the  extensive  library 
of  Encyclopaedia  Brit- 
annica Films,  educa- 
tional film  {iroducer. 
ore  lioing  handled  ex- 
clusively by  Muzak 
Corporation.  New- 
York.  Films  arc  avail- 
able on  a  TV  rental 
basis  and  a  catalog  of 
available  releases  may 
be  obtained  on  requi-st. 


Eliminates  Need  for  Room  Darkening 

Here  is  the  answer  to  the  problem  of  daytime  projection.  Now  you  con 
increase  the  effectiveness  of  your  films,  filmsfrips,  slides  by  projecting  in 
normally  lighted  rooms  fo  audiences  of  up  to  50  persons.  Industrial  users— 
who  have  tested  this  new  Rodiont  Screen  — report  they  obtoin  clear, 
brilliant,  daytime  pictures  for  the  important  jobs  of  troining,  selling,  pro- 
motion and  entertainment. 


Permits  More 
Effective  Projection 

Enoblps  you  to  enjoy  perfect  ptojettion  in 
conference  ond  meeting  rooms,  ofRcet, 
cofcterioi,  hotel  tuitei,  exhibits,  clou- 
rooms  .  .  .  under  ordinory  lighting  con- 
ditions without  sacrificing  normal  room 
ventilation.  Permits  simultaneout  use  of 
charts,  models  and  other  supplementary 
material — allows  note-taking  during  pro- 
jection and  enables  better  audience 
control. 


Write  for  Circular 


Provicles  Full  90° 
Viewing  Angle  .  , 


90  Degrees 


Utiliitng  a  new 
principle  of  light  refteclion — 
ttiis  new  Radiant  Screen  pro- 
vides bright,  clear  pictures  for 
the   full   90**   viewing  ongle 

Radiont  Classroom  Screens  ore  avoiloble 
for  immediate  shipment  in  three  sites  up 
to  40"  I  40".  Write  todoy  for  special 
circular  giving  prices,  full  description  and 
speciftcotions. 


RADIANT  Projection  Screens 

Radiant  Mfg.  Corp.,  1 24  J  $o.  Tolman,  Chicago  S,  III. 

A  Strr-r^n  for  •vory  neod  —  from   30  inchrs   lo  30  fret 


Bl  SINKSS   SCIUIN    WMUNCKS    NEW    CHICVtit)  OFFICE 

♦    I//.T  May   I  please    a.blri«s  all  7IH4     ."^hcridan     Hoad.    Chicago 

subscriplion  and  other  impiiries  26.  I'rompI  s<-r\  ice  will  l>e  fniili- 
|o  the  new  Chicagit  headquarters  toted  bv  usin^:  the  iien  nililr<-«. 
aildres*     i«f     Bi  sixts*     ScREKN.  for  all   future  . nrreopondem  e. 
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\Mrnii\  ncH  ni'tualmiignetic  projection 
equipment    and    accessories    are    shown 

llintv*-. 

Ampro  Corp.  Announces  Magnetic- 
Optical  Sound  Projection  Model 

♦  I'm  \\ii'iii)  Ckhi'iium  ION  will 
soon  make  availalilc  a  profcssioiial. 
llipatrc-qualily  iiiapnctic  souiul-on- 
filni  recorder-proji'itor  lluit  will  pro- 
vide an  econoiiiical  iiicaiis  of  rc- 
corditiji  musical  accompaniment  and 
commentary,  separately  or  simul- 
taneously on  otherwise  silent  16nnii 
film. 

The  quality  and  features  of  the 
Ampro  ■■Premier"  projector  will  lie 
retained  and  improveil  with  the 
added  llexihilily  of  the  magnetic 
recording  and  erasing  heads.  The 
projector  has  all  of  the  hasic  fea- 
tures including  silent  and  sound 
speeds,  reverse,  still  picture  and  fast 
motor  rewind. 

An  important  feature  will  he  the 
playing  of  both  magnetic  and  op- 
tical recording  on  the  same  film 
without  the  necessity  of  switching. 
Recognized  high  standards  in  studio 
lecording  require  physical  separa- 
tion of  the  recording  system  mech- 
anism and  amplifier  sections.  Start- 
ing and  stopping  the  projector  can 
he  controlled  remotely  or  at  the  ma- 
chine. For  plav-hack  only  the  oper- 
ator has  all  controls  at  the  projector. 

The  record-projector  will  consist 
of  two  leatherette  luggage-type  car- 
rying cases  that  will  provide  for 
carrving  the  projector,  specially 
haffle<l  high  quality  12"  speaker, 
microphone,  head-set  for  monitor- 
ing and  a  remote  control  unit. 

Prices  and  delivery  schedules 
will  he  announced  in  the  near  fu- 
ture. Detailed  information  may  he 
obtained  from  Anqjro  Corp..  283.5 
N.  Western  Ave.,  Chicago   18,   111. 

CoMPCO  DEitlcNS  a  new  corrugated  car- 
ton to  hetfi  slinmlate  reel  and  ran  sales. 


O— f* 


AUDIO-VISUAL  EQUIPMENT  FOR  PRODUCTION  &  PROJECTION 


Auricon  Sound-On-Film  Camera 
Introduced  at  Photographic  Show 

♦  riie  lirsl  jiulilic  showiiif;  of  llic 
.ViiticoN  Sri'KH  12(10  souncl-oM-lilm 
camera  look  place  at  the  National 
Photographic  Show,  held  in  New 
^ork  late  February.  Berndt-Bach 
Inc.,  tlie  manufacturers,  had  previ- 
ously trade  shown  this  n<-w  l(>nnn 
equipment  six  months  ago  at  the 
New  York  salesrooms  of  S.O.S. 
CiNicMA  Supply  Corp.,  eastern  dis- 
triltutors. 

The  Super  1200  was  later  ^llowrl 
at  the  liiivcrsily  Film  Prnduc-crs 
Association  Conference  in  Blcioin- 
ington,  Ind.,  since  which  time  dem- 
onstration clinics  have  taken  place 
in  various  West  Coast  cities.  S.O.S. 
Cinema  Sujiply  Corp..  who  manned 
the  Hi-rndt-l5ach  booth  at  the  Na- 
tional Photographic  Show,  announce 
first  deliveries  of  the  new  camera 
are  now  being  made  to  TV  stations, 
documentary  film  producers.  TV 
conmiercial  and  industrial  film  mak- 
ers, universities  and  freelance  cam- 
eramen. Among  the  first  recipients 
are  to  be  University  of  Nebraska, 
Columbia  Broadcasting  System, 
Fred  Hamp  Studios.  Fletcher  Smith 
Studios  and  Cine  Video  Produc- 
tions. 

w  *  « 

Radiant  Mfg.  Corp.  Announces 
Coated,  Washable  Screen  Fabric 

♦  Pkk.ma-White,  a  new  process 
that  retains  the  whiteness  and  reflec- 
tive qualities  of  glass-beaded  projec- 
tion screen  fabrics  for  many  years, 
was  introduced  recently  by  Radiant 
Mam FACTiRiNc  Corp. 

The  fabric  is  put  through  a  spe- 
cial coating  treatment  which  gives  it 
a  permanent  whiteness  riiat  is  guar- 
anteed for  ten  years.  According  to 
the  manufacturer.  Perma-White  is 
wasliable.  flame  and  mildew  proof, 
making  it  adaptable  to  any  climate. 

Virile   Radiant    Mfg.   Corp..   Chi- 
cago, for  a  detailed  data  sheet. 
«        •        « 

Corrugated  Carton  Designed  to 
Stimulate  Commercial  Film  Sales 

♦  To  lirlp  oM-rconie  tlii'  custom  of 
sflling  film  reels  and  cans  in  single 
units  only,  the  Compco  Corpora- 
tion is  now  supplying  a  corrugated 
c-ontairjcr  with  a  purchas«'  of  six  sets 
of  reels  and  cans  at  no  extra  charge. 
The  Rekixmkst-Pak  also  helps  cus- 
tomers to  store  their  films  in  an 
orderly,  inilexed  fashion.  Further 
ii'formation  niav  be  cibtainetl  from 
the  companx  at  2231  West  St.  Paul 
Ave..  Chicago  47,  III. 


AiiovK :  the  AVic  Viiichx  .'>n()-tvatl  com- 
bination slide  and  filmslriii  projector. 

VIewlex  Unveils  500  Watt 
Slide  and  Filmstrip  Projector 

♦  Viewlex  has  introduced  a  new 
500  watt  combination  slide  and 
filmstrip  projector  that  has  been 
sijccifically  designed  to  operate  at 
.500  watts.  Guaranteed  for  a  life- 
time, Model  V-23C  includes  such 
features  as  the  "Airjector,"  w'hich 
guides  cool  air  under  control  to  the 
specific  hot  points  within  the  pro- 
jector body,  and  the  ""Venturi" 
principle,  which  breaks  up  insulat- 
ing air  adhering  to  hot  surfaces. 

The  "Light  Multplier"  optical 
system  aligns  glass  optical  parts  to 
assure  focus  at  all  times.  Simple 
in  construction,  the  projector  can 
be  changed  from  slides  to  filmstrips 
in  a  matter  of  seconds,  the  company 
announced.  Projection  lenses  are 
available  in  3,  7,  9  and  11  inch 
sizes.  Further  information  may  be 
obtained  from  Viewlex.  Inc..  .35-01 
Queens  Blvd..  Long  Island  City   1, 

N.  Y. 

«       •       « 

Jack  C.  Coffey  Co.  Introduces 
Filmstrip  Projector  Stand 

♦  A  projector  stand  built  exclu- 
sively for  filmstrip  projectors,  com- 
bined with  a  filing  cabinet  for  film- 
strips  or  2"  X  2"  slides,  has  been 
announced  by  the  Jack  C.  Coffey 
Company,  Chicago. 

The  filmstrip  projector  stand  is 
built  around  the  Standard  Filmstrip 
Library  Plan  cabinet  which  accom- 
modates 270  filmstrips  in  indix  idual- 
Iv  indexed  compartments,  or  1.152 
glass  slides  (or  .3.456  readymounts). 
One  or  more  drawers  can  be  fitted 
for  sliiles.  using  lift-out.  swing-out 
indexed  plastic  slide  tra\s.  This 
makes  it  possible  to  have  a  library 
of  filmstrips  or  slides  near  the  pro- 
ji'clor  when  they  are  used,  safely 
filed,  (piicklv  accessible. 

The  stand  is  35"  high  by  Ifv'l" 
deep  by  15"  |)lus  the  imt-swing  of 
the  legs  and  ca.-tcrs.  It  is  finished  in 
silver    grey    hiiiiinicrloid    In    niati  h 


the  cabinet,  lour  one-piece  h' 
steel  angle  iron  supports  run  I 
the  casters  to  the  corners  of  the 
shelf.  The  supports  are  bolte* 
times  to  the  three  shelves  to  a* 
a  sturdy  stand  with  steady  pici 
on  the  screen. 

One  pair  of  hard  rubl>er  ca 
remains   in    place    and    locks 
thumb-screw  brakes  when  the 
jector  is  used.  The  other  two  cai 
swing    free    for   steering    when 
caster  stand  is  being  removed. 
;her   information   may   be  obta 
from  the  company  at  205  W.  W 
IT  Drive.  Chicago  6.  III. 


Model    60-4    Victor    projector    is 
litlhtiveight  16mm  stnind  equipment. 

New  Victor  Projector  AdaptabI 
to  Large  and  Small  Audiences 

♦  Films  may  be  shown  to  audie 
ranging  from  conference  size  to 
eral  hundred  people  with  the 
16mm  sound  projector  releasee 
Victor  .Ammatocraph  Corp.,  1 
enport.  Iowa.  Designated  as  m 
60-4.  the  new  lightweight  proje 
incorporates  all  Victor  features, 
eluding  safety  film  strips,  dual-f 
pawls.  180-degree  swing-out 
mount,  large  single  drive  sproo 
instantilt.  finger-tip  controlled 
wind  and  safety  fihn  path. 

It  can  be  operated  at  either  so 
or   silent   speeds  and  provides 
picture   and    reverse   operation, 
lamination  is  provided  by  stano 
750    watt    projection    lamp, 
portability  is  maintained  by  stre 
lined  design  and  by  use  of  tenip«» 
aluniiimm  oase  and  aluminum  hi:^ 

The  model  features  a  full-fi.l 
amplifier  with  output  of  four  » 
.\  built-in  plug  for  either  nn 
phone  or  record  player  jacks 
vides  facility  for  use  as  a  pi 
address  unit. 

Model  6U-4   is  priced  at  83'' 
with    9-inch    top-mounted    spe;i  i 
With    a    12-inch    separately    i 
speaker  it   is  ?U7.00. 

\  iriur  Xniriialograph  A'-. 
llir(iu;:lioiil  the  I  .S.  are  now  -I 
wvi  till'  Oil- 1. 


HI    -  I  N  K  S  .>^     S  (;  R  E  K  .\     M  \  < ;  \  /  1  k 


I  am  a  NAVA  Dealer 

-a  trained  audio-visual  specialist . . . 


Wherei/er  you  are , . , 

I  can  help  you  get  more  results 
from  your  AUDIOVISUAL  program 

I  belong  to  NAVA — the  long-established  nation-wide  organization  of  audio- 
visual dealers.  My  NAVA  membership  is  your  assurance  of  my  reliability 
and  competence.  I  can  render  many  valuable  services  for  YOU.  Some  of 
them  are: 

CONSULTATION   AND   ADVICE  on  your  problems  involving  audio-vitual  equipwrti  and  mofeno/i. 
FILMS — educaliortal,  religiout,  tnlarlainmenl,  induslrial. 

REPAIR   SERVICE  for  your  equipment  —  electronic  and  mechanical  repairs  by  trained  teclinicians, 
with  adequate  stocks  of  replacement  parts. 

EQUIPMENT   RENTALS   AND   PROJECTION   SERVICE  for  special  occasions  of  all  types. 
DEMONSTRATIONS   OF    THE    NEW   ITEMS    of    audiovisual    materials    and    equipmeil    as    rhey 
become  avai7ob/e 

INSTALLATIONS  of  your  new  cquipmeni  fo  mote  sure  it  functions  properly  and  that  your  operators 
are  properly  trained  in  its  use. 


MEMBER ! 


for  a   list  of  NAVA   members,  write  .  .  . 

The  National  Audio-Visual  Association 

EVANSTON.    ILUNOIS 


THE    NATIONAL   TRADE   ASSOCIATION    OF    SELIERS   AND    MAKERS   OF   AUDIOVISUAl   MATERIALS   AND   EQUIPMENT 
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Koitak*s  \eu    f'lnstir  film  Container 

New  One-Reel  Plastic  Case 
for  Films  Made  by  Kodak 

♦  A  now  oiH--rffl  container,  com- 
pletely transparent  so  that  film  titles 
can  he  read  easily,  has  heen  an- 
nounced by  the  E.\stman  Kodak 
Company. 

The  new  product  is  made  of  poly- 
styrene plastic,  known  for  its  qual- 
ity and  wearahility.  Titles  pasted  on 
the  reel  are  readable  at  a  glance 
and,  what  may  be  of  more  impor- 
tance, a  movie  maker  can  see  in  a 
moment  how  much  space  is  left  un- 
fille<l  on  any  reel. 

The  new  Kodascope  plastic  trans- 
parent reel  container  will  be  priced 
at  S1.60  including  one  400-foot  reel, 
or  it  will  l>e  available  separately 
for  90  cents,  at  all  Kodak  dealers. 
•  «  « 

IDC  Announces  New  "Duo" 
Models  for  2  X  2  Slide  Use 

♦  Koll.iwing  up  the  Stuk\mi.inkr 
500  projector  for  2x2  slides. 
Three  Dimension  Company  has 
introduced  similar  models  in  the 
'"Duo"  type  designed  for  projection 
of  both  2x2  and  2'  i  x  2'  i  slides. 

The  TDC  Streamliner  500  Duo 
has  500-watt  illumination,  AC 
blower  cooling  and  a  6"  f/3.5  coat- 
ed anastigmat  lens,  w  ith  other  focal 
lengths  available.  (!hanpers  for  both 
2x2  and  2'  i  x  2'  ,  slides  (2'':i  x 
2-V)  mounts  I  are  included.  Price  is 
$89.50. 

The  Streamliner  SOfl  Duo  comes 
with  3()0-watl  lamp.  AC  blower.  5" 
f/3.5  coated  anastigmat  lens  and 
214  X  2\'\  changer.  The  tax-in- 
cluded price  is  $69.50.  A  2  x  2 
changer  is  $2.50  additional  for  the 
manual  type  or  812.51)  for  the  Selec- 
tron-Semimatic  tray-loading  chang- 
er. A  carrying  ca.se  which  fits 
either  of  the  Streamliner  Duo 
models  costs  S9.50. 

Both  TDC  .Streandiner  Duo  mod- 
els employ  a  lift-out  larlridge-type 
optical  unit  stated  to  gi\c  the  best 
illumination   and   coolest    operation 


Data  on  liir   l,at<->t   in   l'](|iij|>iiii'rii   Mini    \cc(>s!Sorie>> 


e\er  achieved  in  2  x  2-2',.i  x  2':| 
projectors.  No  conversion  optics 
are  required. 

f.rilire  body  of  the  TDC  Streani- 
liiiiT  ilcsign  is  a  single  aluiniiiurn 
(lie  casting,  finished  in  silver-gray 
wrinkle.  A  micro-tilt  adjustment  is 
provided. 

Projection  Screen   Sets  Up 
in  Fourteen  Seconds — Or  Less 

>  n>-  \-\\  \\  i>  till-  iKiiiii'  gi\en  to  a 
new  projection  screen  that  can  be 
removed  from  its  case  and  set  up 
for  use  in  less  than  LI  seconds.  The 
36"  X  36"  screen  unrolls  automati- 
cally by  its  own  weight  and  stays  up- 
right by  means  of  a  bracing  arm 
lliat  straightens  out  as  the  screen 
opens. 

Two     rubber-padded     horizontal 


feet  are  used  when  the  screen  is  set 
on  a  bench,  table  or  desk  for  pro- 
jection. It  may  also  be  hung  on  a 
wall,  from  a  single  book  and  levels 
il^^clf  auloiiiatically.  Weighing  6'  i 
pounds,  the  carrying  case  is  tube- 
style,  37"  in  length  and  3"  in  diam- 
eter. The  picture  surface  is  mat- 
^vhite.  Developed  by  Commercial 
Picture  Equipment,  Inc.,  1.567  W. 
Homer  St..  Chicago  22.  III.,  the 
screen  sells  for  S11.95  with  case. 

Wisconsin  Producer  Premiers 
Film,  New  Arc  Projector 

♦  Gai,i.\(.iikk  t'n.Ms.  Im  ..  of  .Mil- 
waukee. Wis.,  held  a  double  pre- 
mier in  Green  Bay.  Wis.,  on  Febru- 
ary 9.  A  new  16nnn  sound  and 
color  film  entitled  The  Home  Com- 
ing,   produced    for    the    Wisconsin 


"^^4e . . .  !)lH't. . .  eixUed!" 


CLOSING    THE    SALE  — IS    WHAT    COUNTS 
COMING    CLOSE  — IS     NOT     ENOUGH  .  .  . 

/n  your  next  sales  meeting  show  your  sales- 
men how  to  .  .  . 

"ASK    FOR   THE    ORDER!" 


STICK    UNTIL    IT'S    CLOSED!" 


c/ose  more  sales  with 


n 


CLOSE  ISN'T  CLOSED 
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One  of  the  eight  outstanding  sound  slidefilms  in  our 
"AGGRESSIVE  SELLING"  program  designed  to  solve  the 
major  problems  encountered   by  salesmen. 

ADDRESS    REQUESTS    TO: 


6108   SANTA   MONICA  BLV 


°-     jfe^ 


« 


I     HOUYWOOO  38,   CALIFORNIA 


Oilcj  fellows,  was  shown  fur  I 
lirsl  lime  along  with  the  first  pub 
>liowiiig  of  the  new  arc  projector 
c<ir|Hirating  the  s|><fcial  RCA  a 
head  projector  assembly  with  str<i 
hi-inlensity  lamp  and  rectifier.  I 
arc  projector  it-cIf  looks  like  35ii 
eipiipini'iit  and  has  many  35ii 
features  built  in. 

More  than  1500  peojjle  saw  a. 
heard  the  picture  in  Kiversiile  Ba 
room  which  is  247'  long.  Lar 
Kleig  lights  were  used  inside  ai 
out  in  true  llolKwDod  fashion  f 
the  premier.  The  cast  and  state  oi 
cers  were  introduced.  A  talk  by  t 
mayor,  the  introduction  of  the  ci 
and  officers,  a  song  and  part  of  t 
film  were  carried  over  a  half-ho 
radio  broadcast  direct  from  t 
stage  at  Hiverside. 

Audio  &  Video  Corp.  to 
Distribute  M.  B.  Paul  Backdrops 

♦  .\I.  15.  I'all  (JJMl'ANV.  <  reators 
one-piece  translucent  backdrops.  1 
cently  appointed  The  Audio 
Video  Frodl  cts  Corporation.  7^ 
Fifth  Ave..  New  York  19,  N.  Y..  e 
elusive  agent  in  the  area  east  of  tl 
Mississippi. 

The  1950  .Xcademy  Award  wj 
presented  to  .M.  B.  Paul  Co.  for 
translucent  backdrops,  which  ai 
huge  photo  enlargements  process* 
through  a  patented  technique  onl 
an  extremely  sturdy,  seamless  m. 
terial  and  suspended  in  whee 
mounted  aluminum  frames. 

The  backdrops  are  pigmented  0 
the  back  surface  so  thai  with  froi 
lighting  they  are  black  and  whil 
and  with  rear-lighting  they  becom 
full  color  "sets." 

Castle  Names  Craig  Movie 
Supply  Co.  West  Coast  Agent 

♦  Ml  RR\h  (,i)(ii)\UN.  vice-presider 
of  IMted  World  Films.  Inc..  n 
centlv  announced  the  appointmer 
of  Craic  Movie  Supply  Compan 
as  exclusive  West  Coast  distributd 
for  Castle  Films.  Their  activities 
the  pronu>tion  of  the  line  will  b 
augmented  by  Castle  Films'  o» 
representatives  in  the  area.  Fran 
Harrington,  Alex  Kushner  and  La« 
rence  M<Ginley.  who  will  also  via 
photographic  stores. 

\  continuous  Mow  of  new  filnif 
backed  by  a  thorough  promolions 
program  in  the  form  of  newsf)ape 
mats,  a  coo|)crative  advert  isin 
plan,  attractive  window  and  counte 
displays,  illustrated  catalogs  cor 
taining  complete  film  listings,  plu 
railio  and  TV  advertising  is  plaiinc, 
to  help  dealers  move  Castle  films. 

Craig  Movie  Supply  Compan 
also  is  now  offering  a  one-stop  sale- 
source  at  its  warehouse  for  all  type! 
of  film  e(|uipinent.  including  soUH' 
and  silent  propeclors.  screens  an< 
ihe  Mellon  Movie  Viewer. 
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BUSINESS    SCREEN     .MA(.  AZIN? 


Bund  Masters  Begins  TV  Series 

♦■Mil  M>  Masters,  Inc.,  New  York, 

i   bfguii    (irniliKtiiin    mi    a    seru's 

TV    film    c-.iiiiiiHTiials    fur    Hi  K- 

UN    tlirniigli    the    Yniiiij;    &    I{ulii- 

I  ageiirv.  William  Forest  Cruucli 

xwutivp  producer. 

«        •        • 

Elaban  and  Howell  Named  to 
P)niote  TV  Sales  for  Paramount 

♦•'■   :\\lul.M     TkLKMSIoN   i'ltDUlC- 
Inc.,    New    York,    has    an- 
il   the   a|i[M>inlmeiit!i  of   Bl  KT 
vN  asilireitor  of  |irograiiimiiif; 
I  produelion  and  JoilN   llowKl.l, 
director  of  sales  and  nierchandis- 
Mr.  Balahan  previously  headed 
■  lint's    TV     film     department 
liii  llotvell  was  a  inerchaiidis- 
I      •  \iMiili\e     with    the    compain- 
I       -  of  both  men  will  he  to  ohlain 
to    film    properties,    to    pro- 
ii  '     I  V  programs  and  to  sell  these 
]  <L't.iins    on    a    national,    regional 

al   liasis. 

.  announced  was  the  resigna- 

\^  of  George  T.  Shupert.  for- 

■  -'     director  of  commercial  oper- 

who    has   left    the  compaii\ 

III    a    new    association    in    the 

I   lele\ision. 

«         «         t> 

Srra,  Inc.  Makes  Series  of  TV 
Cmmercials  for  New  York  Bank 

man\     personal    ser>  ices    of 

ijsi-    National    Bank    of    New 
^'k   >  lime  to  life  in  a  new  series 

lit    2<)-second    TV    film    com- 

lU    produced    liy   Sarkv.    Inc. 

Ling  animation,  the  first  threi- 

inmercials    stress   the    importance 

1  saving   wisely    for    future    needs 

•living  bills  by  check. 

live-action  coinmercials  com- 
I  ;■  llie  series,  using  a  simple,  di- 
'  I  .i[i(>roach  to  show  how  practital 
I  — IMS  use  the  bank's  checking  ac- 
'  nil  and  personal  loan  .■wrvices. 
'i:;li  James.  Milton  Cross  and  Dan 

'ur  arc  the  narrators. 


Olin  A.  Saunders,  Dean  Coords 
and  William  Shallow  of  Hewitt, 
Ogilvy.  Benson  &  .Mather,  Inc.,  su- 
pervised during  production  at  Sar- 
r.i's   New    York  studios. 

Stock  Shot  Division  Formed 

by  Sterling  Television  Company 

♦  Icirinaliiiii     of    a    ~rpar.ilc    slock 

shot  division  of  Sterling  Televi- 
sion Co.,  Inc.,  has  been  announced 
hv  Saul  J.  Tirell,  president  of 
the  company.  Named  to  heati  the 
new  unit  is  HiciUKli  CvUl.TON. 
former  National  Screen  Service 
edvertising   executive. 

The  stock  shot  division  will 
draw  upon  Sterling's  two  million 
feet  of  general  film  material  for 
sjiecialized  backgrounds  catering 
to  TV  stations.  TV  producers,  ad- 
vertising agencies,  film  producers 
and  other  film  users.  SjKM-ial  em- 
phasis is  being  placed  on  film  foot- 
age adaptable  for  sports,  news, 
conmiercials  and  live  show  back- 
grounds. 

Cataloging  and  classification  of 
subject  matter  has  been  under  way 
for  several  weeks  anil  requests  for 
specific  film  footage  are  given  im- 
mediate attention  according  to  Mr. 
Carlton.  In  addition  to  perform- 
ing the  usual  functions  of  a  stock 
film  library,  plans  are  being  formu- 
lated to  service  TV  stations  on  a 
contract   basis. 

Jerry  Fairbanks  to  Tell  Story 
of  Transportation  for  Fruehaof 

♦  Tra«  iii^  the  >tor\  of  American 
transportation.  The  McCurk  Way.  a 
public  service-information  picture 
III  be  sfionsored  bv  Fruehauf  Trailer 
Co..  has  been  siheduled  for  filming 
late  this  month  by  Jkhhv  Kairhanks 
PRoniCTIONS  in  Hollywood.  The 
special  .'^O-niinule  video  and  com- 
mercial film  is  being  s<-ripted  by 
Leo  S.  Rosencrans. 


Another  great  name  on  the  list: 

HOTPOINT 

In  sponsored  film  distribution, 
the  trend  is  to 

•  I<l«'<il  lectures 

because  Ideal  gives  more  bookings 
per  print — at  lowest  cost. 

Id«al  Ptcturvt  Corporation,  D«pl.  B-113 
65  E.  Soulh  Water  St  .  Chicago  I.  lllinoit 


Budweiser  Sponsors 
Film  on  Horses 
♦  \  new  |(l-minute 
sound  motion  picture 
on  the  famed  team  of 
eight  Budwcis<>r  world 
champion  CKdesdale 
horsi-s  has  been  spon- 
sored by  Anheuser- 
Busch.  Inc..  St.  Louis. 
Premier-Hordcaslle 
produced  the  film;  dis- 
tribution is  via  Modern 
Talking  Picture  Serv- 
ice. 


^jumtdcUi 


PROTECTS 

YOUR 

FILM! 


FILM 

SEPARATOR 
RACK 


Ttic  ideal  filing  and  storage  unit  for 
Film  Libraries. 

Tlie  Seven  Tiers  of  Separator  Rack 
tiolds  250-400  ft.  16mm  reels. 
Many  models  to  ctioose  from. 
For  complete  Film  Equipment ; 
Film  Cabinets  Projection  Tables 

Rewinds  Editing  Aids 

Splicers  Reels-cans 

Write  for  FREE  Illustrated  Catalog. 


PRODUCTS    CORPORATION 

330  West  43nd   Street 

New    York    )8,   N     Y. 


Depend  on  WINN 


SOUND 
ENGINEERS 

for 

SALES 

and 

SERVICE  ON 

ILLUSTRAVOX 

SOUND 

SLIDEFILM 

PRO.IE(  TORS 

\X  inn  \s\\\  )civr  .i  lilirr.il 
tr;i(l('-in  al  Iov»  .inri*  on 
any  nij  r  h  i ii r  l o \«  a r d  t 
llir  |iurrh:i«f  of  any 
mnkr  nr  modrl  Illuftlra- 
Tox  Sound  Slidrfilni 
Projrrlor. 

Why  not  trade  in  your 
old  RKirliinr  now  for  ihr 
nrw  llluftlravox.  thr 
projrrtor  lh.it'*  rrudy  to 
roll  in  lr*«  ill  .in  ^ 
minulr^. 


W  inn  Smnd  (In^inrrr*  r«n 
oflrr  on«*  day  wr^ir**  for 
rrpair*  on  nio*l  niarhine*. 
Kor  fii»l  rffirirnt  •rrricr 
*rnfl    vour    nrxl    rrpair    yoh 

lo  uiw. 


WINN  Sound  Engineer* 

1703  W.  DIVISION  ST.  CHICAGO  22 

BRunswicli  1^545 


fMBKR 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

•   COiVNECTirilT   • 

Rockwell   Film   &    Projection 
Service,  182  High  St..  Hartford  5. 


•  DISTRICT  OF  COLUMBIA  • 

Jam  Handy  Organizalion.  Inc., 

ll'Mt  II  Str.Tt.  Washington  6. 
The   Film    Center,   915    12th   St. 
N.W.,  Washington. 

•  M.4RYLAND   • 

Howard  K.  Thompson,  Box  204, 
Mt.  Airy. 

•  MASSACHUSETTS   • 

Bailev  Film  Service,  59  Chandler 
Street.  Tel.  4-0214.  Worcester  8. 

Cinema,  Inc.,  234  Clarendon  St., 
Boston  16. 

•  NEW^   HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 

•   !VEW  JERSEY   • 

Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes.  N.  J. 

•  NEW  YORK   • 

Association  Films,  Inc.,  35  West 
45th  Street.  New  York  19. 

Buchan  Pictures,  79  Allen  St., 
Buffalo. 

Charles  J.  Ciegerich,  42-20  Kis- 
sena  Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 

Vi .  55th  St.,  New  York  19. 

Crawford  &  Immig,  Inc.,  265  W. 

14th  St.,  New  York  City  11. 

The  Jam  Handy  Organization, 
Inc.,  1775  Broadway,  New  York. 

Ken    Killian    Sd.    &    Vis.    Pdls. 

P.  O.  Box  3r>l  Hempstead.  N.  Y. 

Mogull,  Film  and  Camera  Com- 
pany, 112-114  W.  48th  St.,  New 
York  19. 

S.  O.  S.  Cinema  Suppiv  Corp., 

602  W.  52nd  St..  New  York  19. 

Specialized  Sound  Products  Co., 

.551  Fifth  Ave..  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  599B.S  SufFern. 

•   PENNSYLVANIA   • 

Jam   liandv  Organi/.alion,  Inc., 

930  I'enn'Ave..  I'iltjburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harrisburg. 

LippincotI  Pictures,  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 


•  KIIODE  ISLAND   • 

Vl'eslct>tt,  Slade  &  Balconi  Co., 

95-'W  Empire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

Haley     .\udio-Visual    Service, 

Box  703,  Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

B.  !^.  Simpson,  1!!!!  Virginia  St., 
W.,  Charleston  2. 

Theatre  Service  &  Suppiv  Co., 

Phone  24fl43,  Box  1.389,  Hunting- 
ton. 


SOUTHERN   STATES 

•  ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

Southern  Photo  and  News,  608 
E.  LaFayette  St.,  Tampa. 

•  GEORGIA   • 

Colonial  Films,  1118  W.  Peachtree 
St.,  N.W..  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA  • 

Stanley     Projection     Company, 

211^^  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling   Visual    Education    Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta   Visual   Service,  Inc.,   815 

Poydras  St.,  New  Orleans  13. 

•  MISSISSIPPI   • 

Herschel    Smith    Company,    119 

Hoach  St..  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  Stale 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  BIdg.,  Memphis. 

Tennessee    Visual    Education 

Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA   • 

Capitol  Film  &  Radio  Co.,  Inc., 

19  «  .  Main  St.,  Richmond  20. 

Tidewater  Aiiilio-N'isual  Center, 

617  W.  3,')ili  St..  N,.rf<,lk  8,  Phone 
51371. 


•   ARKANSAS   • 

Demcjcrat    Printing    and    Litho- 
graphing Co.,  Little  Rock. 
Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTERN    STATES 

•  ILLINOIS   • 

American   Film   Registry,  24  E. 

Eighth  Street,  Chicago  5. 
Association  Films,  Inc.,  79  Elast 

Adams  St.,  Chicago  3. 
.\tlas     Film     Corporation.     Ill  I 

."South  l!iiul(\anl.  Oak  Park. 
Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 
Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 
Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDL4NA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 
Ryan  Visual  -Aid.s  Service,  517 
Main  St.,  Davenport. 

•  KANSAS-MISSOURI  • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker  Bros.  Optical  Co.,  610 
Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•   MICHIGAN   • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 

Detroit  1. 
Jam  Handv  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 
Capital  Film  Service,  224  Abbott 

Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 
Academy  Film  Service  Inc.,  2300 

Payne  Ave.,  Cleveland  14. 
Carpenter  Visual  Service,  Inc., 

13902  Euclid  Ave.,  East  Cleveland 

12,  Ohio. 
Fryan  Film  Service,  3228  Euclid 

Ave.,  Cleveland  15. 
Sunray  Films,  Inc.,  2108  Payne 

Ave..  Cleveland  14. 
Jam  Handv  Organization.  Inc., 

310  Talbo'tt  Building,  Dayton  2. 
Tw^man    Films    Inc.,    400    West 

First  Street.  Dayton. 
.M.    H,   Martin    Company,    111!! 

Lincoln  Wav  E.,  .Massillon. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  N  d 
St..  Milwaukee  12. 


WESTERN    STATES 


•   CALIFORNIA   • 
Donald  J.  Clausonthue,  182 

Craig  Ave..  Altadena. 
Coast  Visual  Eilucation  Co., .' 

Hollvwfiod  Blvd..  Hollywood    . 
Hollywood    Camera    Exchat  " 

1600  N.  Cahuenga   Blvd.,   II 

wood  28. 
Jam   Handy  Organization,  I  .. 

7046   Hollywood   Blvd.,  Los  n 

geles  28. 
Raike  Company,  829  S.  Flowc 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  BcvJt 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc.,  351  i 

St.,  San  Francisco  2. 
C.    R.    Skinner    Manafactuitg 

Co.,  292-294  Turk  St.,  San  Fn- 

cisco  2. 

•  COLORADO   • 

Home  Movie  Sales  Agency,  2  . 
Ninth  Ave.,  Denver  3. 

•  OKLAHOMA   • 

Vaseco,   2301    Classen,  Oklahc  a 

City  6. 
H.   O.   Davis,   522   N.   Broad 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Bo>^ 

Ave.,  Tulsa  5. 

•   OREGON  • 

Moore's  Motion  Picture  Serve, 

306  S.  W.  Ninth  Ave.,  Portlan  5. 

•  TEXAS   • 

Association  Films,  Inc.,  1915  ItC 

Oak  St.,  Dallas  1. 
George  H.  Mitchell  Co.,  7121. 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    228 

Guadalupe    St.,     Phone    8-5'7, 
.Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  "• 

Temple  St.,  Salt  Lake  City  10 


CANADA -FOREIGI 


Audio-Visual  Supply  Compa'. 

Toronto  General  Trusts  BuilH 
Winnipeg,  Man. 
Distribuidora    Filmica    Veno- 
lana  De  16MM.,  S.A.,  Apart  o 
706  Caracas,  Venezuela,  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION  SERVICE 
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B  U  S I  .N  E  S  S    SCREEN    M  A  G  .\  Z 1  E 


Rns  Distributed  by  Bureau  of 
4ies  Climb  to  Ail-Time  High 
•[Screenings  of  business-sponsored 
liis  under  jurisdiction  of  the  I  .S. 
breau  "f  Mini'-  ciiinhed  to  an  all- 
he  higli  duririf;  l''SI.  Sli.. wings 
u  Bureau  <>f  Mines  tdncalional 
Ens  have  inereased  lit)  percent 
■  I  the  recorded  altendance  has 
ijnhed  !!2  percent  in  the  past  fi\e 
(lirs. 

i'hosf  lilnis  dealing  with  inin- 
Ms,  fuels,  natural  rcsoun-es  of 
rlcji  and  other  related  subjects 
Jre  shown  last  yar  im  l')7.8Ji}{ 
MS  to  audiences  ti>kiling  12,- 
.  't  persons.  An  additional  W.- 
lll.(HH>  iKTsons  are  estimated  to 
be  seen  the  films  on  TV. 

16inni    \tidience    Doulileil 

In  19-t6  —  five  years  earlier  — 
«/iwings  tiptaled  94.-l-tl  and  the  re- 
futed altcnilance  was  6.087..S96. 
Hrinp  the  period  1')I6-51  the 
treau's  free  loan  library  was  ex- 
uded to  include  many  new  sub- 
jrls  and   thousands   of    additional 

Is  of  him. 

•H-hools    and    colleges    continued 

be  the  principal  borrowers  of 
It  bureau's  films  but  many  mem- 
h-s  of  civic  and  service  clubs, 
llhnical  and  scientific  societies, 
[triolic,  religious  and  wDrkers"  or- 
(iTiizations,  industrial  training 
(Isses  and  defense  plant  forces  saw 
l(-  pictures  in  lO.Sl.  Any  organ- 
rd  group  is  eligible  to  borrow 
\reau  fdnis  by  paying  onlv  the 
tmsporlalion  charges. 

flureau  of  Mines  films  are  spon- 
ed  bv  industrial  concerns  which 
ray  all  costs  incidental  to  pro- 
liction  and  providing  the  bureau 
'th  prints.  At  the  clos«"  of  last 
;ar,  ().298  prints  of  HH  subjects 
"re  carried  in  the  film  library. 
jThp  most  popular  fdms  in  the  li- 
lary  last  \ear  were  those  depicting 
I-  natural  resounes  an<l  oilier  fca- 
iri-s  of  various  slates  an<l  those 
laling  with  mineral  cotnmodilles. 
•xtu  and  Its  \atural  Resources 
laded  the  list  with  8,871  shouingii 


immediate  cash 
'amera  equipment 

I  NEED    EYEMOS    (SINGLE    LENS    AND    TURRET). 

'  MITCHELLS.  ARRIFLEX,  DE  BRIES,  B»H  STAND- 
ARDS AND  HI. SPEEDS,  WALLS.  AKELEYS.  CINE 

I  SPECIALS.      AURICONS,      MAURERS.      FILMOS. 

j  ALSO  BALTARS.  COOKES  AND  OTHER  LENSES. 

I  SOUND  STAGE.  LABORATORY  AND  EDITING 
EQUIPMENT  OF  ALL  TYPES  REQUIRED.  PLEASE 

I  SHIP  INSURED  OR  FORWARD  DESCRIPTIONS 
AIRMAIL.     IMMEDIATE    PAYMENT 

GORDON     ENTERPRISES 

142  N    CAHUENGA   •    NORTH   HOLLYWOOD    CAL. 


belore  audiences  aggregating  62.3.- 
A'H)  persons,  and  Arizona  anil  lis 
\aliiral  Resuurres  was  second. 
Third  and  fourth  on  the  list  in  num-  [ 
bers  of  showings  were  The  Drama 
of  Steel  and  Sulphur. 

Oil    Films    Are    i'opiilar 

Films  dealing  with  petroleum 
and  its  products  —  The  Story  of 
(Jasoline,  The  Evolution  of  the  Oil 
Industry,  I'elroleitm  and  Its  Uses, 
l.uhricaliiin.  and  The  Story  <>/  l.uh- 
riialinfi  Oil  enjoyed  great   pop- 

ularit\.  Two  first-aid  films.  Help 
if  anted  and  First  Steps  in  First 
Aid.  also  stood  high  on  the  popu- 
larity list,  as  they  have  for  many 
\ears.  Other  highlv  popular  films 
were  those  dealing  with  such  com- 
modities as  copper,  aluminum, 
glass,  synthetic  rubber,  alloy  steels, 
lead,  zinc  and  magnesium.  V\ing 
with  these  commodity  films  for  pop- 
ularity were  the  other  '"state"  films 
—  those  on  California.  .Missouri, 
Nevada,  Ohio.  Oklahoma.  Oregon, 
and  ^X'est  Virginia. 

•        «        « 

Radiant  Mfg.  Enlarges  Quarters 

♦  With  the  addition  of  a  new  finish- 
ing plant  and  executive  oflices, 
Radiant  M  wlfacturinc  Corp., 
Chicago.  111.,  has  increased  floor 
space  ca|>acitv  bv  2(1  i)ercent.  The 
new  building  houses  sales,  advertis- 
ing, and  additional  engineering  of- 
fices. 

■         •         • 

Cinemart  and  Cinemart  Int'l 
Change  to  Larger  Quarters 

♦  ClNKMVRT.    Inc.    and    CiNKMART 

International  Coki'okxtidn.  New 
^  ork  ("il\.  will  mo\e  to  new  cp'ar- 
ters  around  April  I.  The  second 
and  third  floors  of  a  building  at  .S22 
Fast  With  Street  will  provide  the  two 
companies  with  approximately  10,- 
(MKl  s<(uare  feet  of  air-conditioned 
s[)ace.  in  which  lhc\  plan  to  i-stab- 
llsh  motion  picture  production  of- 
fiies  and  extensive  sound  recording 
facilities.  Their  new  telephone  num- 
ber will  1h-  OK.^oii  ')-U.<(). 

EB  Film<  Shows 

Insurance  Film 

♦  I nsuranie  Against 
Fire  Fosses,  a  new 
jfimm  sounil  film  de- 
signetl  to  give  a  broad 
background  on  the 
ba«li'  principles  of  fire 
in-urance.  both  for  fire 
undci writers'  employee 
clasws  and  for  upper 
levels  in  high  school 
and  college  is  now 
available  on  a  purchase 
or  rental  basis  froiil 
Rritannica  Kilms.  V(  il- 
mette.  Ill 


WORLD'S  LARGEST 

LIQUIDATORS  AND  RETAILERS 

SPONSORED     •     TELEVISION     •     INDUSTRIAL 
INSTRUCTIONAL  and  ENTERTAINMENT 

/6ffUH,    ScHUtcC   ^ci*H^ 

We'll  |);iy  cu-th  for  your  uitlulrjwn  lOinm.  Miiind  printf 
and  used  pri»ii"ctc>rs.  I,c(  us  kn(»\%  wlia(  you  have.  Their 
vuluf   today    inuy    surpri.so    you!    Anv   (|uantity    —  one   or  a 

(Iiousaiid! 

BLACKHAWK  FILMS  INC. 

>»  D/VISION  Of  f  AST/N  PICTURf  S 

DAVENPORT,    IOWA 

JLiilLlLiLiLiLlLiLilLlLiLiiL 


SALES  •  SERVICE  •  REIVTALS 

35  mm.  •16  mm. 

CA]UERAS*MOVIOLAS*DOLLYS 

Complete  Line  of  Equipment  for  Prodwtiom  AvaiUblt  for  Rental 

Mitchell:  Standard  -  Hi-Speed  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  -  Shif  tovcr  -  Eyemos 

Maurer:  16  mm.  Cameras 

Moviola:  Editing  Machines  -  Synchronizers 

SPECIALISTS  IN  ALL  TYPES  OF  CAMERA  REPAIR  WORK.  LENSES  MOUNTED 


rNANK    C.    ZUCHKK  _ 

(7flni€Rfl€ouipni€nT(^.| 


One  Sourt-c  for  All  Film  Reft'iviu-e  Books 

Build  a  solid  reference  library  of  the  "best  books"  on  all  audio- 
visual subjects  through  the  complete  one-stop  source  now  offered 
bv  the  BisiNESs  Screen  Bookshelf.  Selected  titles,  passed  bv  our 
own  Kditorlal  Board  of  Keview,  are  stocked  for  direct-mail  distri- 
bution as  a  special  service  to  our  readers  in  business,  industry  and 
the  schools.  Ask  for  s|>ei'lal  up-to-the-nilnute  lists  on  the  fidlow- 
Ing  material: 

1.  liusiness  Screen  Bookshelf  List:  includes  all  selected  books 
and  special  reports  from  U.  S.  and  overseas  sources  offeretl  at 
standard  retail  costs  with  special  discounts  on  many  titles  for 
iiuanlity  orders.  Ask  for  the  BISINFISS  SCRKF.N  B(>OK>HK.I.F 
I.I.ST  today. 

2.  Business  .S-reon  Film  (iuiile  Library:  our  own  special  Him 
(juldes  on  suih  important  subject  areas  as  Tilt.  InDKX  ok  TRAIN- 
ING Films  (lists  2.f{00  films  and  filinstrips  for  job-training  I  Na- 
tion M.  I»IKK<  TORY  or  Safety  Films;  F\rm  Film  Gude:  and  The 
New  Si'orts  Film  C.i  ihe  ia\ailable  In  Ma\.  I'>.i2i.  V'k  for 
the  Film  Ci  ii>e  Library  I.i.st.   Roth  lists  are  free. 

Tilt  lU  SINESS  SCREEN  \U  H  JKSHEEF 

150  KASI    .SI  PI.I<H>I{  SIUKKI        t.llli.Vt.ti    II.  IIIIMUS 

.     f/f.r      W/f\       Iw        '((/,/     s/i,  rl./iill     l\,;fl.     (   lliiili:it    ."'>.     /// 
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For    16mm.   Film  —  400'    to  2000'    Reeli 
Protect   your    films 

Ship  in  FIBERBILT  CASES 

Sold  at  leading   d«aUri 


TKADE 
MARK 


The  American  Supervisor: 

(CONTINUED      KHUM      I'AOK      TH1HTV-KH.H1  I 

anvlliiiip  from  iiir|ilaiics  and  aiiloinobilcs.  to 
salfs.  lo  fiiiMir  ordrr.  to  llic  <-xrm(;uisliiiig  of  a 
Wxv! 

Tin-  aii.-wcr  whirli  taiiiiot  he  given  here — 
[.roved  remarkably  effective  and  in  some  details 
proviilitl  llii-  kind  of  humor  which  i>UMches  home 
the   |ioiiit   rallirr  than   iii-iii{;  dislrailinp. 

The  iin|Mirlaiil  aii<l  [xThaps  utiii|iie  feature  of 
llic  lii.c 111  |.roj;raiM.  howexcr.  is  that  it  is  a  rom- 


Sixi  II  i'KO(;ii\M  in  the  neu  series  is  this  subject 
titled  "Maintaining  Discipline." 

plcle  tailor  made  packaged  training  projiraiTi 
for  business  and  industry  rather  than  simply  a 
series  of  sound  slide  films.  Important  as  the 
audio-visual  medium  is,  in  this  case  it  has  been 
integrated  into  the  course  as  one  carefully  en- 
gineered part  of  a  training  course  designed  to 
produce  a  desired  result  with  maximum  ease 
and  pnicicncy  for  the  company  using  it  ...  an 
important   i)art.  but  nevertheless  only  one  part. 

The  Rocket  program  supplies  the  fundamen- 
tals. Naturally,  the  individual  organization  using 
it  can  then  su[)pK  the  specifics  for  that  company 
and  that  job.  15ul  the  point  is.  with  su|)ervi9or 
training  in  most  organizations  in  its  very  in- 
fancy, it  can  be  appreciated  that  training  in 
basics  is  the  essential  foundation  upon  which 
specific  details  take  on  meaning.  Until  this  has 
been  done,  discussion  of  details  of  a  particular 
job  arc  more  likely  to  confuse  than  clarify. 

Therefore,  the  supervisor  program  is  the  nat- 
ural and  logical  starting  point  for  any  organiza- 
tion's supervisory  training  activities  .  .  .  and 
because  of  its  completeness  it  becomes  nearly 
indispensable  for  any  organization  attempting 
to  do  a  suiK-rvisor  training  job. 

Has    .XrotiMMl    (Considerable    lnliTr-.| 

\  management  development  package  of  com- 
pleteness. ba.s<'d  on  such  intensive  research,  was 
bound  to  arouse  interest  in  pri>gressive  manage- 
ment circles,  jiarlicularlv  among  training  di- 
rectors. 

Accordingly,  both  Rocket  personnel  and  its 
program  were  represented  on  the  agenda  of  the 
Kighlh  Annual  Conference  of  the  American  So- 
ciety of  Training  nirectors  held  al  French  Lick. 
Indiana.  March  12.  !.'<  and  14.  as  pari  of  the 
sectional  meeting  on  "Human  Relations  for  .'su- 
pervisors." 

.Simultaneously,   '"premieres"   of  the   program 


SkvKNIII     I'uni.KAM     ilcals     with     ihi-     imjturi 
problems  oj  fiftlinii  ahead  on  the  job. 


were  being  presented  in  nearly  every  primi 
city  and  stale  in  an  effort  to  comply  as  far 
possible  with  the  hundreds  of  requests  Un  \ 
views  which  came  from  corporations,  indu- 
groups  and  governmental  units. 

Human  Relations   Primary  Concern 

More  and  more  it  is  coming  to  be  reah 
that  the  su|x;rvisor  needs  training  in  the  fun 
mental.s.  esjjecially  the  human  relations.  as|v 
of  his  job.  Beyond  this  is  a  growing  realizal 
that  even  top  management  in  many  organizali 
can  benefit  by  improved  procedures  of  organ 
lion  and  management. 

Inderstanding  of  both  need  to  be  dcvelo 
in  the  supervisor — whatever  his  level — and  • 
sciously  understood  and  practiced  by  him  as 
essence  of  his  daily  job. 

First  Sew  Program  In  This  Fii-bl 
Thus  Rocket  may  be  able  to  claim  a  "fii 
in   a   vitally    important   field;   the  creation  ■ 
new  complete,  thoroughly  researched  and  t<- 
tailor-made   supervisory  training  course   in 
man   relations  employing  every  up-to-date  !■ 
nique.    from    the    controlled    conference    to 
sound  slide  films. 

Kiwi-  Program  in  the  new  series  summar 
the  tasks  of  "promoting:  cooperation  and  If' 
work. 


REBUILT  PROJECTORS 

AC-DC   With   New   Guarantees 

14  Rddlads  @  $45  and  5  lllustravox  @  $61 

20  Record  Cases  @  $7.50  each 

DELTA   MANUFACTURING   DIVISIOK 

ROCKWELL     MFG.    CO..     Milwaukee     1.    Wl$ 


60 


BUSINESS    SCREEN     MM.  \ZI 


ONLY    BYRON 
CAN    MAKE 
'COLOR-CORRECT'* 
PRINTS 


color-correct 
color-correct 
color-correct 
color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color-porfect 

colQf-correct 

coiior-correct 

c&ior-correct 

cotoTzjonir^ct' 

color-correct 

color-correct  ■•y?" 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 


*    TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,    n.w. 
Washington    7.   d.   c. 
dupont    1800 


24   hour   service   on   answer   prints 


Yoo  tan  moke  sales  — or  lose  them —  depending 

on  how  your  staff  uses  — or  misuses  — that  powerful 

little  instrument,  the  telephone. 

Likewise,  a  visual  presentation  must  be  tailored  to, 

and  used  for,  maximum  effectiveness.  It  must 

ring  the  bell  and  go  on  from  there. 

"Tel  'N'  Sell,"  the  new  sound  slidefilm  produced 

for  the  Minnesota  Mining  &  Manufacturing  Company 

by  The  Jam  Handy  Organization,  points  the  way. 

To  get  new  business,  to  hold  old  customers, 

and  to  increase  orders,  present  your  message 

to  both  the  eye  and  the  ear  of  that  all-important 

person  — the  man  or  woman  who  makes  your 

calls  and  works  with  your  customers. 


Ti 


ELLand^eLL 
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ANSWER 
PROMPTLY. 


U^^. 


JAM  HANDY 


TIONS 


PRESENTATIONS 


EDUCATIONAL    MOTION    PICTURES 


SLIDEFILMS 


TRAINING     ASSISTiiCE 


BROADWAY 


WASHINGTON,  D.C.  6 
1730  H  STHEET.  N.W. 


prrrsBUBGH  Vi2 


DETBorr  11 


DAYTON  2 


CHICAGO   1 


LOS  ANGELES  j 


930-932  PENN  AVE.  2821  E.  GRAND  BLVD.         310  TALBOTT  BLDG.        230  NORTH  MICHIGAN  AVE.  7046  HOUYWOCOP; 
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In  Slidef ilms . . . 

...it  takes  Know  HOW  and  Know  HOW  NOT!! 


=  ACTION  PACKED  RESULT 

May  we  screen  some  recent 
productions    for    you? 


ATLAS   FILM  CORPORATION 


ESTABLISHED    1913 


nil     SOUTH     BOULEVARD,     OAK     PARK,     ILLINOIS     •     CHICAGO     TELEPHONE     AUSTIN     7-8620/^\ 


IS  KNOWN 
BY  THE  COIUPANY  HE  KEEPS 

Ve  could  fill  many  pages  with  commendatory  letters  from  Caravel  clients.  The 
ollowing  excerpts,  from  just  a  few  of   these   letters,   tell   their   own   story  .  .  . 


AMERICAN  CAN  COMPANY:  "VITAMIN 
KIV  KRS  in  cnlor.  the  lr>mm  show  \ou  made 
for  us  liisl  year,  bids  fair  to  set  an  all-time 
high  in  school  demand  " 

ASSOCIATED  MERCHANDISING  CORPORA- 
TION: "We  found  the  people  at  Caramel  to 
he  e\tremcl\  cooperati\e  at  all  times,  gentle- 
men of  their  word,  and  sticklers  for  detail. 
Of  equal  importance,  thev  never  lost  interest 
in  our  complicated  problems  and  put  consider- 
ably more  lime  and  effort  in  our  production 
than  their  contract  called  fi>r." 

AMERICAN  TELEPHONE  AND  TELEGRAPH  COM- 
PANY, LONG  LINES  DEPARTMENT:  "Let  me 
express  lo  \ou  pcrsi>n.tlK  the  .ipprecialion  of 
us  all  for  the  craftsmanship,  patience  and  un- 
derstanding uhich  \ou  have  displayed  eyer 
since  that  first  disiani  meeting." 

GODFREY  L.  CABOT,  INC.:  "I  am  really  very 
happy  about  our  two  new  films.  A  STl'D^' 
IN  BLACK  and  GOOD  COMPANY,  which 
Caravel  produced  for  us,  Ihc  superior  qual- 
jly  which  your  competent  staff  built  into 
these  two  productions  is  in  a  great  way  re- 
sponsible for  their  success  as  sales  and  public 
rcl.ilii>ns  aciiv itics." 

FULLER  BRUSH  COMPANY:  "I  can't  think  of 
anything  which  would  evprevs  more  siitis- 
faction  than  the  fact  that  we  have  just  con- 
tracted with  \ou  to  do  a  second  picture." 

CLINTON     FOODS,     INC.     (AGENCY- MAXON, 

INC.):  "It  has  been  the  general  consensus  of 
opmion  that  this  industrial  motion  picture. 
GROW^rH  INDL  STRY.  is  one  of  the  finest 
ils  viewers  have  ever  seen  ...  I  want  to  ex- 
tend m\  thanks  lo  you  for  a  very  superior  job 
of  cooperation      by  a  group  of  people  who 


have  demonstrated  that  they  know  the  busi- 
ness of  making  color  motion  pictures  from 
A  lo  /." 

CLUETT,   PEABODY    &   CO.,   INC.:    "We   are 

mighliK  pleased  to  ha^e  been  honored  with 
first  prize  for  the  best  16mm  motion  picture. 
ENTERPRISE,  which  your  organiz;ition 
helped  us  produce  .  .  .  Congratulations  lo 
Carayel!" 

THE  GENERAL  FIREPROOFING  CO.:  "You  will 
iimJoiihledlv  be  gl.id  lo  know  ihat  our  latest 
film  .  .  is  being  excellently  received  in  the 
field.  During  the  first  sixty  days  we  arc  able 
to  trace  a  large  number  of  direct  orders  lo 
the  film." 

NATIONAL    LUTHERAN    COUNCIL:    "We    have 

been  ple.ised  wilh  t  ar.isel  lilms  for  the 
understanding  manner  in  which  they  have 
assisted  and  cooperated  with  us  in  ihe  prep- 
aration of  the  script,  the  filming  of  the  stories 
and  diKumenlancs  and  the  final  production. 
We  have  been  aided  in  these  film  productions 
b\  the  stimulus  of  your  artistic  imagination 
and  your  scnsitivin  to  the  particular  religious 
needs  of  our  appeal.  We  have  been  completely 
satisfied  with  your  cooperation  in  these  films 
and  unhesitatingly  recommend  your  work  for 
consideration  of  olher  religious  groups." 

NEW  YORK  TELEPHONE  COMPANY:  "The  two 
lilms  h.i\e  been  shown  lo  many  thousands  of 
our  people,  and  iheir  reactions  seem  lo  con- 
firm our  high  hopes.  They  have  been  favor- 
ably received  and  very  favorably  commented 
upon." 

THE  PURE  OIL  COMPANY:  I  oday  we  showed 
our  new  color  sound  motion  picture.  lO- 
MORROW  BEGINS  TODAY,  lo  the  Chair- 


man of  our  Executive  Commillec.  Chairman 
of  the  Board.  President  of  the  Company, 
three  vice  presidents  and  a  half  do/en  more 
assistant  vice  presidents.  Without  exception 
thev  are  extremely  enlhusiastic  about  the  film, 
and  feel  it  is  the  best  thing  the  company  has 
ever  had  along  this  line." 

RAYBESTOS-MANHATTAN,  INC.:   "It   is  a   rare 

thing  ihese  d.i\s  l«»  fiave  vt»ur  business  ap- 
preciated; and  lo  gel  such  willingness  and  co- 
operation in  exchange  is  indeed  a  great  satis- 
faction and  pleasure.  We  do  want  to  thank 
you  all  for  the  fine  Caravel  service." 

ROYAL    TYPEWRITER    COMPANY,    INC.:   "We 

want  lo  express  oui  apprecialion  lo  each  staff 
member  of  C  aravel  films  who  assisted  in  the 
development  of  our  movie  RIGH  I'  AT  THE 
ST.'XRT  for  their  excellent  cooperation  and 
persiinal  interest  displayed  during  and  since 
production.  Reports  from  various  parts  of 
the  country  indicate  that  the  film  is  being  well 
received  bv  Uping  ediic.ilius  " 

SOCONY-VACUUM     OIL     COMPANY,     INC.: 

"Many  verbal  commcnls  from  directors,  man- 
agers, salesmen,  dealers,  and  consumers  as- 
sure us  of  another  hil.  Once  again  C  aravel 
came  through.  Of  course,  after  eighteen  year^ 
and  about  fifty  pictures,  we  should  be  accus- 
li>med  to  this  sort  of  thing." 

TOWLE     MANUFACTURING     COMPANY:     'Ihe 

sound  slidelilin  which  vi'U  h.ive  )iisi  com- 
pleted for  US.  ONE  K)R  IHE  BOOK,  has 
been  very  well  received  by  our  management 
and  sales  organization.  The  entire  produc- 
lion  is  a  top-quality  job  and  we  are  proud  lo 
show  it  lo  our  dealers  a»  a  Towle  and  Cara- 
vel Privduclion." 


The  people  responsible  for  the  foregoing  statements  (names  on  request)  speak 
from  personal  experience.  We  are  immensely  grateful  for  their  confidence  — 
and  for  their  generous  appreciation  of  Caravel  service  and  Caravel  teamwork. 


CARAVEL  FILMS 


»30       FIFTH        AVENUE 


INCORPORATED 
NEW        YORK 


TEL 


CIRCLE        7-6110 


When  the  print  decides  who'll 

get  the  next  job 

...you'll  be  glad  you  specified  ANSCO  Type  238! 


Yo 


-OU'LL  never  get  lull  credit  for 
the  fine  picture  you  made,  unless  tht- 
quality  of  the  original  comes  througli 
on  the  rcle;ise  prints  you  deliver! 
I  in)e  and  time  again  important 
people  in  your  clients'  organizations 
are  going  to  judge  your  work  soldy 
on  the  hasis  of  these  prints,  and  the 
iudgments  they  make  may  deter- 
mine whether  you  or  someone  else 
gets  that  customer's  next  joh! 

Make  certain  your  next  U>mm  color 
production  gets  the  presentation  it 
deserves  hy  insisting  on  Ansco  Type 
238  Color  Duplicating  film  when 
you  order  voiir  prints  from  the  laho- 
ratory.  You  knozv  that  Ansco  1  ype 
238  will  reproduce  faithfully  the 
colors,  the  crisp  images,  and  the 
overall  quality  of  your  original  film. 

See  the  difference  for  yourself  .  .  . 
on  Ansco  Type  23S! 


COMPARE! 

Only  ANSCO  dares  comparison  urges 
you  to  compare  Ansco  Color  I  ype 
238  point  by  point  against  any  f>rher 
color  duplicating  film  made! 


COMPARE  ...  it. r  iaitlitul  color! 

COMPARE  . . .  for  liij^h-fidelity  sound ! 

COMPARE  .  .  .  for  i leaner,  ^r/iitrr  whites! 
COMPARE.  .  .tor  sIkiviht  (li-linition! 


FAST  PROCESSINC  THROVCH  SEW  YORK.  CHICAGO  AND  HOLLYWOOD 


.L\^1^  ^\^\J  [iinKhamton.  N.^'.  A  Division  otdeneral  Aniline  &  F 


ilm  Corjioririon.  "/'rom  Research  to  Reality. 
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If  she  can't  hear  it, 
you've  wasted  money. 
Play  safe  and  sure 
with    RCA  VICTOR  slidefilm 

recordings. 


Contact  an  RCA  Victor 
Custom  Record  OfTice  today 


I  oo  often,  well-prepared  audio  material  comes  out  "Whooberjack 
obda  soddlecam  onda  upscray."  Even  a  trace  of  "'mud"  in  your  slidefilm 
recording  puts  a  strain  on  listening  .  .  .  cuts  effectiveness. 

For  clean,  crisp  sound,  go  to  the  leader!  RCA  Victor  heads  the  field 
technically  and  servicev^ise,  in  all  phases  of . . . 

RECORDING  PROCESSING  PRESSING 

•^   The    most   modern    sound-reproducing    equipment   and    facilities  .  .  .   latest 
developments  in  automatic  frame-progression  recording 

-ff   Engineers,  specializing  in  slidefilm  recording,  to  assure  the  best  presentation 
of  your  slidefilm  story 

-^   Pure   vinyl   plastic   records— both   standard   and    microgroove  — packaged   in 
special  slidefilm  shipping  cartons  when  desired 

■^   An  extensive  music  library  service 

■^   Careful  handling  and  prompt  delivery 


630  Fifth  Avenue 

Dept,  E-50,  New  York  20,  New  York 

JUdson  2-5011 

445  North  Lake  Shore  Drive 

Dept.  E-20  Chicago  11,  Illinois 

WHitetioll  4-3215 

1016  North  Sycamore  Avenue 

Dept.  E-20  Hollywood  38,  California 

Hillside  5171 


Write  now  for  our  fact-filled  Custom  Record  Brochure! 


Custom   Record   Sales    ^^^ 


RADIO    CORPORATION    OF    AMERICA 


RCA   VICTOR  DIVISION 


I 


Toiiir   Tw.i,    Vc.lumr    Thirtr»Ti    ..(    Ilii.inr..   S<  rrrn    .XLigafinr   tiulili.hr.l    Mav    .'I     ]■•'■■> 


hiraso  office  o(  pulilication. 


««Cff 

1  C. 


'CHICAGO 

1345  Argylc  Street 


OlSIiVESS  MKN  TODAY  anirt  talkiii"  alioiil  a  seller's  niarktl  or 
a  buyer's  market.  It's  anybody's  market  wbo  ran  raptnre  it.  Sales  man- 
agers are  concerned  uitli  biiil(lin<>;  a   force  of  salesmen   \*  ln)  sell. 

Tbis  involves  1).  indoctrinatin*;  prospective  salesmen  witb  the 
conviction  tbat  retail  selling  is  not  a  "<jame"*  but  a  career  in  \^bicb 
intelligent  effort  brings  ricb  rewards:  and  2).  then  training  tbeni  to 
make  a  knowledgeable  presentation  of  tlie  product  and  to  kno>> 
ulien  and  /i«ic  to  ask  for  tbe  order — mid  to  ye/  it! 

Sales  nianajn'rs  tell  us  tbev  bave  found  no  means  mor<-  effective 
for  training-to-sell  than  our  nieilium.  Motion  pictures  and  slidefilms. 
written  and  produced  by  Wilding,  bave  long  been  outstanding  for 
proved  results  in  sales. 


NEW  YORK 

385  Madison  St. 


*DETROIT 

4925  Cadieux  Rd. 


CLEVELAND 

1010  Euclid  BIdg. 


HOLLYWOOC 

5981  Venice  Blvd. 


ST.  LOUIS 

4378  Lindell  Blvd. 


•        CINCINNATI 

C  Enquirer    Bldg. 


WILDING 

PICTURE  PRODUCTIONS.  INC. 


5       PITTSBl^RGM 

Law  &  Finance  Bldg. 


k 


"StuJio  Facilitici 
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FOR  O  SOUND  REASONS! 


1.  Soundcraft  Magnetic  Recording  Tape 

You  get  superlative  quality  with  Reeves  Soundcraft  Tape,  the  only 
tape  manufactured  by  specialists  with  20  years  of  continuous 

experience  in  the  sound  recording  field.  Reeves  Soundcraft  Magnetic 
Recording  Tape  outperjorms  all  others  .  .  .  and  outlasts  all  others! 


2.  Soundcraft  5  Drawer  Tape-Chest 

You  get  a  permanent  filing  cabinet  for  your 
reels,  absolutely  free,  with  the  purchase  of  5  reels  of  Soundcraft  Tape 
The  remarkable  pyroxylin-coated  Soundcraft  Tape-Chest,  constructed 
of  durable  lined  boxboard,  stores  either  5  or  7  inch  reels 
horizontally,  each  in  an  individual  drawer. 

"Patent  applied  for. 

3.    Soundcraft   Magna-Stripe**  The  most  rerolutionary 

development  in  movie-making  since  "talkies"!  Soundcraft 

Magna-Stripe  is  a  new  method  of  permanently  bonding  a 
magnetic  sound  track  to  motion  picture  film.  IS'ow  you  can 

make  sound  movies  as  quickly,  easily  and  inexpensively  as 
silent  films.  You  can  also  add  Magna-Stripe  sound 
tracks  to  old  silent  films,  giving  them  new  life  as  "talkies". 
You  can  erase,  and  change  a  Magna-Stripe  sound 
track  as  easily  as  you  change  your  mind! 

**Trodemark  Reeves  Soundcraft. 


REEVES 


SOUNDCRAFT 


CORP. 


10  East  52nd  Street,  New  York  22,  N.  Y. 

»THE   ONLY    RECORDING    MATERIALS   PERFECTED 
AND   MANUFACTURED   BY    RECORDING    SPECIALISTS 

Please  write  for  additional  information. 


lUSI.NKSS  SCREEN    NOW    iJM.AIED  IN   NEW    CHK  A(,(>    IH  HI.IC.ATION    HUI.I)1N(. 

♦  Ihf  cciitiirial.  advertising  and  circulalicm  depart-  .Shore.  opiMir^ite  Lake  Michigan  and  L<i\<ila  I'ark. 
im-nl«  of  Hi  siNKS.s  ScHKEN  are  now  incated  at  71164  The  new  huilding  aisn  houses  ihi-  Dircit-Mail  Divi- 
■^hcrldan    Koad.    Chicapo    '2f<    "n    itml    <ilv'-    North       -ion  anri  thi-  grouiiig   Film  f",iii<lc   I.iliriir\. 


Cleveland  Film  Festival  Com  j 
on  June  12;  Full  Day  Event 

*  I  III'    annual    ( .li'Mlatid    I 
FVslivai.    sponsored    liy 
(iieveland  F'ilni  Council,  will, 
held  again  on  June  12  and  t 
tun-v  a  full  (lav  of  screcningi 
llic  lalol  lOiiiiii  motion  pictu 
in  various  suhjcrt  groups.  1 
showings   will    be    held    at 
Carter    Hotel    from   9   a.m. 
.5  p.m. 

•  •        • 

Magnetic  Re<ording   Seen 
Boon  to  Medical  A-V  Educoti 

♦  Writing  in  the  May,  19. 
issue  of  the  Journal  of  MB 
CAL  EiJL'CATioN,  Dr.  David 
Ruhe.  director  of  the  Medi 
Audio-Visual  Institute  of 
Association  of  American  !^« 
cal  Colleges,  looks  for  exiens 
use  of  magnetic  sound  reco 
ing  in  the  field  of  medical  et 
cation. 

Dr.  Kuhe  likens  the  magni 
iron  stripe  to  the  tape  rccor 
and  feels  that  similar  flexibil 
will  be  possible  in  film  co 
mentary.  Medical  teachers  * 
be  able  to  adapt  sound  strips 
different  audiences.  A  film 
for  medical  students,  for 
ample,  may  be  erased  and 
recorded  for  use  with  a  gro 
of  nurses. 

Many  medical  centers  pon 
silent  films  of  surgical 
cedures  and  rare  clinical 
H  hich  may  now  be  adapted  e 
ily  for  classroom  use.  Proj 
tion    time    is    gained    with 

omission  of  titles. 

•  •        • 

"Twine  from  Around  World' 
Released  by  IH  for  Public  I 
♦  Showing  the  production 
liber  and  its  manufacture  i 
twine  for  balers  and  bind 
Tuine  from  Around  the  Wo 
a  two-reel.  16nun.  color,  sot 
motion  picture  has  been 
leased  by  International  B 
vester  for  public  use.  Pri 
are  available  without  charge 
cept  transportation  to 
schools,  colleges,  and  ac 
groups. 

Filmed    on    location    on 
henequen   plantations  of  Ctt 
on  the  manila  plantations  of 
Philippines,   at   the   twine  m 
of  llatnilt<in.  Ontario,  and  (1^ 
(■ago.  the  film  is  a  colorful.  '- 
thentic  story.    Other  sequ. 
tie  up  the  importance  of  t^ 
to    the   average   person    in 
production   of   foods   and   fi  I- 
The    film    may    be    obtai  u 
from     the     companvs     MoIB 
Picture  Section,  180  N.  Mi«- 
gan  Ave.,  Chicago  1,  III. 


Ill   SI  NESS    SCREEN    MAG.\ZI 
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«  Are  your  16  mm  auditorium  showings  haunted  by  the  ghost  of  details 
that  are  sharp  and  clear  on  the  film  but  never  reach  your  screen?  The 
carbon  arc  —  four  times  brighter  than  the  next  best  source  —  will  reveal 
details  you  never  suspected  in  your  trade,  promotional,  and  educational 
films  . . .  bring  dramatic,  new  fidelity  of  color  to  your  screen. 

•  Actually,  the  carbon  arc  is  THE  ONLY  MEANS  of  providing  optimum 
visibility  and  color  balance  for  16  mm  audiences.  And  its  demonstrably 
cheaper  to  operate  —by  73  —  than  the  next  most  economical  source. 


Whtn  )rou  buy  pro/ecfor  carboni 
-BUY  "NATIONAL I" 


•   The  "NATIONAL"  Carbon  Arc  is  safe,  simple,  dependable.  Its 
the  accepted  way  to  give  your  16  mm  films  a  "professional"  showing. 


FOR  COMPim  DETAILS,  WRITE  TO 
NATIONAL  CARBON  COMPANY,  DEPT.  X 


Thr  tenm  "Ssliomst"  ii  s  rrgitlfrrJ  tr^rm^tk  of 

NATIONAL  CARBON  COMPANY 

A  DivUton  of  Union  Corbid*  and  Corbon  Corporation 
JO  loir  43nd  Strm^t,  N«w  Tork    17.  N«w  fork 

Ditiriil  5Wri  Offiftt:  Atlani*,  Chicago.  D«U«».  K^omb  Oct. 
Nrw  York.  Piitiburfh,  San  FtMKifco 

/«  C^m^s:  Nanocul  Carbon  LiitiiinJ.  Moatrral.  Toroaio.  Wioaiprg 
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THRILL  to  amazing 

life-like  realism  from  your 
Color  Slides  and  Movies  with  a 

Da-Lite^ 


TRADC   mm   MARK 


\        CHYSTAL-BCADeD 

PROJECTION  SCREEN 


Oa-lite  DELUXE  CHAL- 
LENGER     <R)      Screen. 
Now    with    ■    WHITE 
MAGIC    I   Quick, 
COIY    lo   >«'    Up.    All 
metal  tripod  for 
•xtro  rigidity. 
In  oil  stondord 
lizoi. 


•WHITE  MAGIC"  ...  the  miracle  crystal- 
beaded    projection    screen    surface    that    IS 
whiter,  brighter  and  STAYS  whiter,  brighter! 
Special  adhesive  properties  enable  the  screen 
surface  to  hold  iiiort  reflectise  power  ...  no 
fading  or  \ellowingI  Da-Lite  offers  a  complete 
line  of  WHITH  iNlAGIC  Screens  priced   from 
S3. 50  to  SI04.50  at  leading  photo  stores. 


fxdtiRf 


FREE  BOOKin 


brllllaiic*     CBrf 


ill    rtilt    coupon 
today    f*r    your 


DA-LITE  SCREEN   CO,   INC  Depi.  B.S.S 

7767  N     Pwlotk.  Rd  ,   Chicago  39.   III. 

Pleoie    rush    me   a    FREE    copy    of    the    new 
WHITE  MAGIC"  booklet  that  tellt  me  how 
fo  improve  my  movie  and  slide  showi. 


_2ono,„.^Siaio_ 


DA-trrr  Americo'i   fttST   and   ftNfST 

^'Of*clion   Scieenf 


Camera  Eye 


A  NiMliKR  of  iiulional  iiiapazinps 
■^^  are  working  on  husiiicss  film 
feature  article*  for  upcoming  issues 
and.  as  usual.  Bl  SINKSS  ScKKEN  re- 
search files  and  slalT  mcmlicrs  have 
liccn  lending  a  liel[iing  hand  so  thai 
an  accurate  portrayal  of  this  grow- 
ing field  can  he  reflected  to  the 
fiirtnidahle  cond)iricd  readerships 
of  these  periodicals. 

We've  aL-^o  eontrilmted  directly 
to  various  business  journals  includ- 
ing Institutions,  Hotel  Monthly, 
etc.  .  .  .  not  to  mention  a  few  forth- 
coming personal  appearances  as 
guest  speaker. 

The  ap|>carance  of  a  l>rand-new 
Si'ORTS  Film  Guide  listing  nearly  a 
thousand  subjects  in  that  widely- 
active  field  coincided  with  the  re- 
moval of  our  Chicago  offices  to  new 
and  greatly  enlarged  facilities  here 
at  7064  Sheridan. 

All  this  bv  way  of  explanation  if 
you  haven't  had  our  usually  prompt 

acknowledgement  of  correspondence. 

•  *       * 

A  Note  of  Correction 

♦  The  recent  note  aliout  HlCIIARD 
Buch's  switch  to  Jerry  Fairbank's 
newly-opened  Atlanta  office  incor- 
rectly lisled  him  as  former  sales 
manager  of  the  Charles  Beeland 
Company  of  that  city. 

H.  L.  Wilson  is  Sales  Manager 
of  the  Beeland  organization  and  has 
been  for  many  years;  Mr.  Buch  was 

an  associate  producer. 

*  *        « 

Crawley  Films  Completes  Story 
of  Ontario's  Natural  Gas 

♦  Ckwvi.ky  Fh.ms  of  Ollawa.  Can- 
ada, is  putting  finishing  touches  to 
the  cinematic  slorv  of  how  natural 
gas  is  piped  into  Ontario.  Produced 
for  the  In  ion  Gas  Co.  of  Canada 
Ltd..  the  film  presents  the  laving  of 


a  pipe  line  from  Windsor  to 
town  of  Dawn  in  Southwestern  <| 
tario.  The  story  is  told  through 
exjierienies  of  one  of  the  workil 
a  gas  man.  played  by  Frank  IVdil 
The  I.5-minule  film  will  be  (I 
tributed  by  the  Lnion  Gas  Co. I 
schools  and  clubs.  It  is  expe('ted| 

be  a\ailaliie  by  the  end  of  May. 

•      ■      • 

Rohm  &  Haas  Release  Acrylic  F| 
for  Non-Military  Showings 
♦  Eyes  of  Flipht,  1 6mm  sound  a) 
color  film  currently  being  used 
the  Air  Force  and  Navy  as  an  ( 
cial  training  film  on  the  mair 
nance  of  transparent  acrylic  p| 
tic  enclosures  on  aircraft,  is  n 
available  for  non-military  showin 
The  film  was  sponsored  bv  KoHk 
Haas,  manufacturer  of  Plexigl 
and  was  presented  to  the  anr 
services  for  inclusion  in  their 
ing  programs. 

Kssenlial  operations  in  the  c« 
and  maintenance  of  acrvlic  plai 
are  presented  in  the  film.  Indue 
are  scenes  showing  approved 
ods  of  cleaning,  buffing.  polishL 
and  patching:  the  correct  and 
correct  u.<es  of  handsaws,  circu 
saws,  and  drills  are  illustrated; 
formation  is  given  on  proper  st 
age.  simple  forming  techniques, 
installation  of  aircraft  windows,  s 
the  ap|ilication  and  removal  of  p 
lecti\e  coatings  on  canopies,  don 
and  other  transparent  enclosures. 

Background  scenes  include 
bat  sequences  showing  aerial  ac 
in  Europe  and  the  Pacific  in  Wo 
\S'ar  H.  To  make  the  film,  can 
crews  visited  \^'right-Patterson  J 
Force  Base.  Dayton;  Olmsted 
Force  Base.  Middletown.  Pa.;  N 
folk  Naval  Air  Station.  Norfo 
Va.:  and  the  Niagara  Falls.  N. 
plant  of  Bell  Aircraft  Corp. 

Arrangements  for  loan  of  the  fi 
may  be  made  by  writing  to  the  PI 
tics  Department.  Rohm  &  Haas  C 
Washington  S(|uarc.  Philadelphia 
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,r-:if-: 


and    extend    th 


for    jieipmg    < 
"iieedom   pbilosophy  of  Amexicanism" 
'    the  medium   of  motion  pictures. 


mm  wMi  ^ 


LYWOOD     28,     CALIF 


Compare  it  feature  for  feature  .  .  .  compare 
it  advantage  for  advantage  with  any  other 
projection-viewer— no  matter  what  the  price. 
Then  give  it  the  toughest  test  you  know  - 
right  on  the  selling  desk  in  ordinary  room 
light.  That's  where  you'll  prove  conclusively 
the  FR  Port-A-View  is  the  most  eflBcient . . . 
the  most  economical ...  the  most  productive 
visual  selling  aid  your  dollar  can  buy.  That's 
why  you'll  agree  that  no  projection-viewer 
comparable  in  price  will  have  all  of 
these  features  . .  .  and  that  any 
projection-viewer  with  comparable  features 
costs  much  more.  A  demonstration 
will  convince  you  and  your  customers. 


automatic 
slide  changer 

A  mere  flick  of  the 
finger  changes  slides 
effortlessly,  quickly, 
smoothly.  Accommo- 
dates up  to  36  slides. 


large,  brilliant 

pictures 

Slides  enlarged  4'/i 
times  in  diameter, 
clearly,  brilliantly  on 
large  "viewer"  screen. 
Plug  into  110  volts 
(AC  or  DC).  Screen 
lights  up  the  moment 
cover  is  opened. 


PORTAYIEW 


Automatic  .  .  .  Portable  .  .  . 
Compact  In  one  self-contained  unit. 

Carrying  case  may  be  purchased  separately: 
Holster  style  $12.50.  Eveready  style  $14.95. 


$/IQ95 


Write  for  full  color  descriptive  brochure. 

The  FR  Corporation,  955  Brook  Avenue,  New  York  56,  N.  Y. 


49 


really  portable 

Can  be  carried  any- 
where, anytime  .  .  . 
weighs  a  scant  4 
pounds  .  .  .  folds  like 
a  camera  to  fit  into 
carrying  case. 


THIRD  KDITION  (H   THF  INDKX  OF  TRAIMNG  FILMS  NOW  AVMI.ABI.E 

*     I  he     Ihirii     Kilition    nf    Tlii'     Index    nf     I  rairiiiif;  Miiuliiiiiai    clussruuin    use    i.s    nou    a\ailuLilt'.    .Nt-arl) 

F'ilm.s  widely-usK-d  and  authoritative  reference  lislinj;  2!{00  lilies  arc  listed,  together  with  complete  sources, 

all  free-loan,  rental  and  Inw-cosl  purchase  sound  films  TllK    I.MiKX    lists    at    only    S2.00.    f)r«ler    lodav    from 

aiul    ••iidehltn-.    avniialiji-    for    indu^lrinl    Irainiiif;    and  Hi  siNKSs  S(  hkkn.  Chitn'ro   26. 


Photographic  Society  Announc< 
Details  of  August  Convention 

♦  hive  da\s  <>(  roearch  pa| 
demonstrations,  and  discussion 
many  aspects  of  the  science,  l  i 
nique,  and  application  o(  ph(><. 
raphy  have  been  scheduled  liy 
technical  division  of  the  I'll 
(.'rii|iliic  Society  of  .Vinerica  for 
sociclNs  .New  York  coiiveiitioi 
the  Hotel  New  Yorker  from  An 
12  through  August   16. 

F"irst  day  of  the  convciilion. 
gust  12.  will  be  devoted  to  a  syn 
siuin  on  photography  in  niedi 
and  biology,  to  be  presenle<i  I 
group  of  leading  workers  in 
application  of  photographic  I 
niques  to  medical  and  biologitai 
searrh.  clinical  practice,  and  n 
cal  education.  .\  sympf)siuni  on  | 
tography  in  engineering  and  sch 
will  occupy  the  following  day.  ( i 
forum  discussion  will  be  pan 
both  symposia. 

Highlight  of  the  technical  i 
sions  program  is  planned  to  I 
lecture-demonstration,  "Crealivi- 
rections  in  Color  Photograiihy.' 
Friday  evening.  August  l.S.  n 
senting  the  results  of  long  iii\e>l 
tion  by  Ralph  M.  Evans  of  1 
man  Kodak  Co.  into  the  basic 
chological  principles  involved  in 
creative  act  of  making  a  photopr 
and  the  perceptual  act  of  loi.. 
al  the  result. 

All  sessions  will  be  at  the  H 
New  Yorker  and  will  be  open  t" 
public  for  a  registration  fee  oi 
•        «        • 

Biological  Photographic  Assn. 
Holds  Annual  Meeting  in  Sept. 

♦  The  Biological  Phologra; 
Association.  Inc..  composed  of  i 
ical.  biological,  clinical,  sciei 
and  research  photographers,  is  i 
ing  plans  for  its  22nd  annual  n 
ing  to  be  held  at  the  Hotel 
Yorker  in  New  York  from  Sep' 
bcr    lOlb   through   12th. 

Illustrated     papers    will    be 
sented  on  three  dimensional  m^ 
picture  applications  in  medical  | 
tographv.    recent    development- 
color  motion  picture  processes,  ' 
speed   photographv   and   other 
jecls.    One    special    feature    wiii 
a   lecture   on    how   the  eye  cat 
used  as  a  camera  to  take  an  ai : 
(iliolograph.  Photographic  nianul  ■ 
lurers  will  exhibit   latest  equipm  I 
a|ipli(al)|c  to  the  medical  pliotop- 
)>h\   field.  Vi'arren  ."^turgis  of  Stu: 
Grant  Productions  is  program  cl 
man.  The  National  Secretary  of 
Biological     Photographic     .\s-" 
tion.    Lloyd    K.   Varden,   of  Pa 
Color.   Inc..  S:^^  West  .57lli  Si- 
New  York,  has  registration  bl.i 
for  non-members  who  wish  to  | 
ticipale. 
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BUSINESS    SCREEN    MAG.AZI1>1 


I 


HliHcn 


a  new  color  motion  picture  produced  by 
The  Princeton  Film  Center  Inc.. 


|n  falirics  uiiii  fusliioii.  tlic  grt-ulcsl  news 

of  rrtvnt  M-ars  has  l)pcn  ihc  cli*vclo|iiii(-iil  of 
Orion*.  DaiToii*  and  N\lon*.  Now.  llirsc 
'nrw.  nian-inadi-  I'iImts  arc  liring  lili-iidcil 
willi  uiMil   li\    l)<-iTin<2.   Mdlikfii  <!(   (loinpain    to 
rn-ali'  •(ill  ni-w  and  liner  fatirios. 

Iliiu    was  this  slors    of  niodrrn   falirirs 
111  he  ;:ra(>hir;dl\  draniali/rd  for  retail  |>er'»onnel 
and  the  inlere.-ted  |iiihli('.'' 

Milliken  found  the  answer  in  "Kalirie  \Ia};ie." 
a  riilnr  lilni  \\\>\  released.    The  I'hoiie  for 
prtMliieing  (he  fdni  was,  lo^i«;all\.  the  Princeton 

I'ilni  (leiiter.  inc..  with  tlie  <;real  teelinieal 
resourie"  and  •kill  it  has  hiiill  u|>>er>in;: 
ihc  lradiT»  of  Ameriean  liiisiness  and  iiidii-lr\  .  .  . 
with  its  aliilil>    lo  deli\er  more 
motion  |iie(ure  \ahie  |ier  dullar  than  an\  oilier 
i|(ialil\   (irodneer.  Write  for  M-rernii);; 
[irinl  of  "I'ahrie  \laj;ie"  loda\. 


<: 


^ 


THE  PRINCETON  FILM  CENTER.  INC. 


R  I  N  t:  K  T  <►  N  .      \   I    «       I  I    u  s  I    ^ 


I'MRKR     .)     •     \  ()  I   I    M  K     13     •     IQ32 


300  Park  Avenoe,  New   york-Plaia   5-0322 

1  7  I  I     t:  II  i:  .s  T  N  I  T     s  T  K  I.  K  I  .  i-  II  1  I,  \  ii  I    I.  r  II  I   \  .     r  a 
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THE   PICTUREPHONE 


These   are  the   words  of  a   producer  of  sou; 
slide-film  programs,  in  a  letter  to  us  dated  Man 
18,  1952. 

He  knows  what  he  is  talking  about  because  ' 
his  wide  experience  with  sound  slide-film  n- 
chines. 

This  producer  has  kindly  consented  to  revtli 
his  identity  to  you  and  to  tell  you  more  about  \Si 
machine  experience  if  you  will  make  your  requet,  . 
through  us. 


Out  of  his  wide  experience  he  could  tell  you 
the  pitfalls  to  avoid  and  vital  points  to  look 

This  offer  is  directed  to  producers  and  us 

alike. 


BE  SURE  TO  GET  IN  TOUCH  WITH  US  BEFORE 
YOU    BUY    SOUND    SLIDE-FILM    EQUIPMENT. 


fa 


MANUFACTURED  BY 


0.  J.  McCLURE  TALKING  PICTURES 

Telephone  CAnal  6-4914 
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1115'  3  WEST  WASHINGTON  BOULEVARD.  CHICAGCl 


BUSINESS    SCREEN    MACAZIl 


10"  Wicrogroove 
-»uU  15  minotes 


per 


side'. 


rCOLUMBIA                   ^ 

^^^^H 

^^3 

SLIDE  FILM  :^^ 

^P 

^fPer  side! 

w'ej 


for  your  slide  films 

COLUMBIA'S  great  new 


VIICROGROOYE  TRANSCRIPTION 

stands  you  head  and  shouKJers  above  the  field! 


These  great  Columbia  Microgroove  discs 
are  fops  in  the  slide  film  field.  They're 
absolutely  unbeatable!  More  and  more 
slide  film  people  enthusiastically 
agree  that  they're  head  and  shoulders 
above  all  other  transcriptions  for  quality, 
for  economy,  for  ease  of  handling. 

And  how  they  cut  your  costs! 

•  Cut  processing  and  pressing  costs — up  to  50%! 

•  Cut  packing  costs  —  up  to  50%! 

•  Cut  shipping  costs  —  up  to  50%! 

•  Use  half  the  storage  space! 

•  Now  all  records  may  be  carried  in  projector  case! 

See  and  hear  the  amazingly  fine 
Microgroove  Record  before  you  start 
your  next  slide  film! 


pi 

"ilXl 


(cuts  costs  up  to  50%,  too!) 


CASE  HISTORY 

See  How  One  Clien,  Sovd 


«%  On  One  Series.. 


16" 
Processing..  £!li£l^ 

Pressing..       $5,760 

17,472 

$23,232  $23^232 

-'2,480 


es.' 

n»w   12" 

$2,400 
'0,080 

1^2^480 


on  r«Qt;*tr 


PSonv,  wir*.  writ*  for  full  d«tailtt 

COLUMBIA 
TRANSCRIPTIONS 

loi  Ang*l*i— 8713   Ald«n  0>.t«.  Bi!od>>tu«   ^.^411 

N«w  York  — 799  S>«*nlti  A«»nv*.  CIrd*  5-7300 
Oiicaao— 410  No.  MkMgon  Av*,  WHitakotl  4-6000 
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The  New   .   .   . 

DuKane 

Sound  Slidefilm   Projecfor 

■  DESIGNED  SPECIFICALLY  FOR  YOU  ! 

As  Sound  Slidefilm  has  become  more  and  more 
impoaant  in  Sales  and  Training  . .  the  need  has  grown 
for  a  Sound  Slidefilm  Projector  designed  functionally 
for  the  purpose.  After  years  of  research  and  develop- 
ment, particularly  in  the  basic  field  of  low  frequency 
control,  DuKane  can  offer  you  a  patented  reliable 
system,  magnificently  styled,  in  this  new,  lightweight, 
automatic  projector.  There  is  a  deep  satisfaction  in  an 
instrument  such  as  this . .  .  built  to  get  the  utmost  out 
of  the  record  and  the  film  for  an  unexcelled  sound  slide- 
film  performance.  Mail  coupon  today  for  additional 
information. 


CUP  THIS 
COUPON 


DUKANE  CORPORATION 

Depl.BS    S2    Sr.  Chartei,  Illinois 
EiiobliiKvd  at    "Opvrodio"    in    1923 


[~1  Wifhoul  coti  or  obligotion  pleose  tend  ma  complete  detailed 
illuttroled   circular  on  your   DUKANE  Audio-Viiuol  equipment. 


Nam* 

Addr«u_ 
Cify__ 
Slal* 


TRAIN  WITH  DUKANE 


More  Than  1,000  Attend  SMPTEs 
71  sf  Semi-Annual  Convention 
♦  The  .Sociflv  of  Motion  I'iiliirc 
aiul  Telr\  ision  KhjiIiicits'  71st  Srmi- 
annual  Convi-nlion  took  plaic  in 
Chirago  from  April  21  tlirou^li 
April  25  and  prcs»-nlL-(l  a  record- 
breaking  series  of  papers  or  talks. 
More  llian  54  papers  were  read  be- 
fore the  largest  -lathering  of  mem- 
bers and  guests  in  tlw  71  meetings 
of  the  organization.  Over  1()(X)  at- 
tended. 

Television  accounted  for  almost 
25  per  cent  of  the  talks  delivered. 
Twelve  sessions  were  devoted  to  TV 
on  the  opening  day  of  the  meeting 
over  whiiii  E.  M.  Stifle  presided  as 
chairman.  M.  C.  Banca.  of  KCA's 
industrial  equipment  section,  spoke 
on  industrial  television,  and  a  re- 
port was  given  by  J.  A.  Norling  on 
Stereoscopic  motion  pictures. 

Discuss  Service   Films 

April  22.  second  day  of  the  meet- 
ing, was  devoted  to  talks  by  17 
speakers  on  screens  and  control  of 
brightness;  armed  forces  produc- 
tion; magnetic  projection;  film  in- 
specting; and  future  film  uses. 
LCDR  W.  R.  Cronenwett.  of  the 
U.  S.  Naval  Photograi)hic  Center, 
described  the  Navy's  training  film 
production  program  and  Lt.  Col. 
Charles  F.  Hoban  and  James  A. 
Moses,  of  the  Army's  motion  pic- 
ture branch,  discussed  cameo  film 
production  techniques. 

High-speed  photography  was  the 
subject  considered  during  the  fol- 
lowing day's  sessions.  Charles  W. 
Vt'yckoff  and  H.  Edgerton  acted  as 
chairmen  of  the  morning  and  after- 
noon sessions  during  which  11 
speakers  covered  various  aspects  of 
the  subject.  Included  among  the 
speakers  were  D.  Muster  and  E.  G. 
Volterra.  Illinois  Institute  of  Tech- 
nology; J.  L.  Tupper.  Eastman  Ko- 
dak Co.;  N.  W.  Rodelius.  .\rmour 
Research  Foundation:  P'upene  I.. 
Perrine,  Zonolite  Research  Labora- 
tories: and  Briant  O'Brien.  Gordon 
Milne  and  William  Covel!  of  the 
l'ni\ersity  of  Rochester. 

Color  and  I.ab  Se.ssions 
One  of  the  most  diversified  days 
of  the  convention  was  held  on  .\pril 
24.  which  was  given  over  to  color 
and  laboratory  sessions  which  in- 
cluded foreign  language  dubbing, 
connncrcial  binaural  tape  recorders, 
photographic  (le\elo|)i'rs  and  non- 
sil\er    pholographic    processes. 

The  final  day  of  the  convention 
introduced  sound  and  eiliting  speak- 
ers as  well  as  new  equipment  ses- 
sions. Malcolm  G.  Townslcy  and 
Herbert  Barncit  presided  as  chair- 
men over  the  morning  and  after- 
noon si'ssions.  during  which  l.'l  talks 
and   demonstrations  were  given. 


FCA  Coordinates  Screening  for 
Edinburgh    end   Venice   Festivals 

♦     Till-    Ill.M     (JH   N<  II.    (»K    AMkHI 

is  now  coor<liiiating  the  submiui 
of  American  noii-go\ernmental,  ni 
tliealriial  films  (or  this  year's  Ed 
hurgli  and  Venice  film  festiva 
Ueadline  for  entries  to  thi-se  fi 
events  was  May  15. 

Film  juries,  chosen  by  the  F( 
will  select  films  to  represent  I 
I  niled  Stale-  at  these  inlemalini 
coni|»elilion>.  It  is  hoped  that  FC 
screening  of  American  entries  w 
eliminate  much  of  the  confiui 
that  has  arisen  in  the  past  u 
result  of  entries  from  nunieri 
sources  in  the  United  Slates.  Fil 
from  all  other  <-ountries  are  ch; 
neled  through  a  single  agency. 

Coordination   of  entries  throu 
the   Film   Council   will   assure  mi 
adequate    representation    of    Aine 
can     films     at     these     internatioij 
screenings.    The  directors  have  :'■ 
dicated    that    they    will    not   acc<| 
non-governmental,  non-theatrical  «> 
tries  except  those  submitted  throa 
the  FCA. 

All   inquiries  concerning  {e«ti\ 

entries   should    be   directed   to  M 

Charles  Bushong,  Film  Council 

America,  57  E.  Jackson  Blvd.,  O 

cago  4. 

•       •       • 

Eastman   Kodak's  First  Quarter 
Sales  Total  $119  Million 

♦  Eastman  Kodak's  prelimina 
consolidated  sales  for  the  first  qui 
ter  of  10.S2  (  12  weeks  ending  Mar 
23.  l')52(  were  ap|>roxiniately  81 
million.  This  compares  with  repo 
ed  sales  of  approximately  8120  m> 
lion  for  the  corresponding  period 
l').Sl. 

Thomas  j.  Harcrave.  preside 
told  share  owners  at  the  anni 
meeting  in  Flemington.  N.  J.,  th 
compared  with  what  was  a  go. 
first  (juarter  last  year,  the  compa 
held  its  own  very  well  in  total  sal, 
in   the    1952  quarter. 

»        *        • 

TV  Commercials   Destroyed  in 
Booth   Fire  at  New  York  Agency 

♦  Several  hundred  cans  of  TV  coi 
mercials  went  up  in  smoke  1. 
month  when  a  fire  started  in  I 
film  storage  booth  of  the  J.  \^. 
ter  Thompson  Company  in  N' 
York.  Firemen  equipped  with  p 
masks  because  of  the  acrid  smn 
finally  brought  the  blaze  under  co 
Irol  but  only  after  much  l)hol 
graphii'  ei|uipment  was  destroy 
anil  100  employees  on  the  10 
and  11th  (loors  of  the  Grayh 
Building  were  forced  to  leave  thi 
desks.  A  fireproof  door  confined  t 
fire  to  the  storage  booth,  savii 
the  agency's  adjacent  project!' 
room. 


i 
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BUSINESS    SCREEN    MAGAZI> 


The  Urge  To  Buy 

Comes  From  Within  . . . 


A  yearning  for  comfort  sold  a  percale  sheet. 

A  sense  of  vanity  sold  a  bottle  of  shampoo. 

A  desire  for  affection  sold  a  jewelled  bracelet. 

A  gastronomic  craving  sold  a  package  of  cheese. 

No  mancr  what  the  prcxluct,  it  is  sold  to  satisfy  a  desire  that  has 
been  aroused  uithin  an  individual — emotionally. 

We  have  had  a  good  deal  of  experience  in  the  motivation  of  people 
toward  an  idea,  an  attitude  or  a  product.  We  do  it  with  the  medium 
most  suitable  to  emotional  appeals — films. 


PATHESCOPE      PRODUCTIONS 

THE         PATMESCOPS  O'.'i'AMi         f'l  AvfBfCA.         INC 

580  FIFTH  AVENUE,  NEW  YORK  19,  N.  Y. 
PLAZA  7-5200 


PRODUCERS     OF     •     MOTION     PICTURES     •     FIIM     STRIPS     •     TflfVISION 


11 


L  V-25C 
COMBINATION 

SLIDE  &  STRIP  FILM 

PROJECTOR 

COOL  —  Venturi  and  Airjector  cooling  is  the  new  revolutionary  cooling  system  designed  by  Viewiex  to  make 
this  the  world's  coolest  projector.  A  stream  of  cool  air  is  forced  through  the  Airjector,  which  guides  the  flow 
to  specific  hot  spots  within  the  projector  body.  The  Venturi  chimney   breaks  up  the   barrier  of  insulated  air     ] 
which  adheres  to  hot  surfaces  and  bathes  the  lamp  with  a  constant  changing  flow  of  cool  air.  ] 

VH  I L  L I A  N  T  —  Spa\T\ca\\y  designed  and  engineered  for  500  watt  operation,  yet  delivers  far  greater 
screen  illumination  than  most  750  watt  projectors  can  produce.  The  exclusive  LIGHT-MULTIPLIER  opticdl  sys- 
tem plus  automatic  condenser  allgnmenf  for  perfect  focus  every  time  ~  proves  Viewlex's  right  to  projector 
leadership.  Each  condenser  is  coded  and  individually  mounted  for  ease  in  cleaning  —  just  another  indication 
of  the  quality  that  is  built  right  into  Viewiex  projectors. 


One  projector  handles  both  single  and  double  frame  film  strips,  vertical 
and  horizontal  2x2  and  bantam  slides. 

Professional  quality  3",  7",  9"  and  11"  projector  lenses  available. 
It  cannot  tear  or  scratch  your  films. 


uca/wx 


%J^,uc. 


35-01     QUEENS    BOULEVARD, 
LONG    ISLAND    CITY    1,    N.    Y. 


'^ 


"HOjt, 


^'^>a,,4,, 


/i  /*- 
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BUSINESS    SCREEN    MAGAZIN 


Record  your  own  souni 


^j  on  16  mm  film ! V4f| 


New  RCA  Magnetic  RccorJcr- 
Projccior  records  viund  on 
1 6mm  lilm.  projects  movie* 
and  reproduces  either  magnetic 
or  optical  sound  track.  Can 
al^o  operate  as  tape  recorder 
or  public-address  s>stem. 


Anoiher  RCA  First! 

Amazing  new  RCA  recorder-projector 


Think  of  it! 


^n  eiisy,  low-cost  way  to  put  your  oirn  sntitid 
'rack  on  any  sinftle-perforation  Ibnini  movie 
|ilm  . . .  thanks  to  RCA's  revolutionary  new  mag- 
letic  recorder-projector.  Now  you  can: 

•  Record  voice  or  music  or  both 

•  Play  back  instantly 

•  Krase  mistakes  and  re-record 
.  and  it's  all  so  simple  that  anyone— yes  oHy- 

bn«— can  do  a  top-quality  job  riiiht  from  the 
^Urt! 

Records  on  Magnetic  Stripe 

It's  magnetic  sound— recorded  on  a  narrow  stripe  of 
tnagnetic  iron  oxide,  applied  along  one  edge  of  your 
Mnglc-pcrforution  movie  tilms.  (If  your  tilm  is  ilouhle 
(perforated,  u  sin^A'-perforalion  duplicate  print  must 
Ibe  made).  Once  this  magnetic  sound  stripe  has  been 
^dded.  you  can  do  all  sorts  of  wonderful  things.  For 
iiulancc.  you  can  .  .  . 

1.  .\il(l  Mtiintl  to  »lt  your  old  nllpnt  Ibnini  tllniH,  at 
flihrr  16  or  24  frame  upeoil. 

2.  Ri'fortI  iu'w.  iip'to-iliitt.'  Aoiind  on  all  >oiir  ohl 
Ibnini  noiifiil  niovlcfi. 

3.  Adtl  flic  ni'w  rnntint'tii'  itoiiiiil  trai'k  Hlthtnit  tir- 
Htroylnil  iht*  oUI  t)pficat  ruiiind  track.  TIiiik  Vfiii 
can  play  back  either  wiunil  track  from  flir  Mimr 


film.   (Example:  Have  Enftllsh  and  .Spanish  on 
the  same  film.) 
4.    Erase  and  re-record  ihe  magnetic  sound  when- 
ever necessary  to  keep  h  up  to  tiate  or  to  adapt 
it  to  any  reiiiiiremeni. 

All  this  and  superb  movies  too! 

It's  really  two  machines  in  one:  a  complete  magnetic 
recorder  plus  a  16mm  tilm  projector.  It  projects  lilm 
with  clean  sharp  professional  quality  and  it  reproduces 
sound  (from  either  optical  or  magnetic  track)  with 
clear<ut  lifelike  realism.  It's  the  kind.of(/(/«//M' you'd 
expect  from  RCA  builder  of  big  theatrical-type 
35mm  movie  projectors  — world  famous  for  sound  and 
lilm  recording. 

Best  of  all .  .  .  it  pays  for  itself. 

You'll  save  enough  on  your  first  few  lilm-recording 
jobs  to  pay  for  this  new  RCA  machine.  You  can  put 
new  sound  on  a  10-minutc  movie  for  a  cost  of  only  a 
few  dollars  .  .  .  actuallv  about  1 1  "„  of  the  cost  of 
optical  sound!  Siihagf  all  your  olJ  nunifj  make 
them  useful  again.  Here  indeed  is  the  greatest  ttxil 
ever  developed  for  folks  who  use  16mm  lilms.  .Ml 
built  and  Kicked  by  RC-'A  foremost  pioneer  in  16mm 
sound-lilm  projection.  Performance  proved  by  months 
of  tests  and  on-the-job  use. 


Here's  hoiv  easy  it  is 

No  spiccial  facilities  needed.  .Anyone  can  do  it  'most 
anywhere.  Here's  how  : 

First — yon  ha\e  a  Hfri|H>  of  niatineiic  iron  ovidr  a«lde<f 
to  your  evistinA  Ibnim  sintllr-perforaiion  films. 
(Tills  service  is  now  available,  coats  only  a  few 
cents  a  fool.) 

.Seccmd— you  project  this  film  in  the  new  RC\  MaC- 
nefic  Recorder- Projector. 

Third  —  as  \4iu  watch  ihe  prtijecieti  picture,  yon  speak 
itito  a  microphone  and  recor*l  vtnir  riiin  stmnj 
track  on  the  lilm.  .\dd  recorded  backitround  music 
if  desireti.  Erase  mUiakes  and  re-record.  Play  back 
instantly. 

And  that's  all  there  is  to  it.  It's  actually  so  simple  you 
can  .wmiil  like  a  professional  the  first  time  you  do  it! 


Mt)re  infortnationf  Mail  coupon  TODAY 


RADiO  CORPORATtON  of  AMERtCA 


\  isusi  Product!.  IVpl.  J.SF.B 
RCA.  Csmden,  N.  J. 

Wiihoul  obhgiiion,  picsw  >cnd  mc  full  ilorv  on 
RCA  Ms»nclK  Recorder  Projector  Ihsl  puts  mf 
wuiut  trmk  on  16mm  movie  film. 


N«me_ 


P(i«ltMM1_ 


('f*mpsn>  . 
Addros 


CMjr. 


For  Instant  Movability 
and  Advanced  Design 


"HYDROLLY" 

(TV    OR    CAMERA    DOLLY) 

HydiauUc  lilt  type  ior  fast  up- 
ward and  downward  motion 
oi  TV  and  Motion  Picture 
cameras.  Lightweight — sturdy 
— easily  transported  In  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
head.  In-line  wheels  ior  track 
use.  Steering  wheel  and  floor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35  mm 
IMMEDIATE  DELIVERY! 

Any  combination  oi  sprockets  assembled  to 
your  speciiicalions.  Sturdy  cast  aluminum 
construction.  Fool  linear  type,  with  frame 
divisions  engraved  on  sprockets.  Contact 
rollers  adjusted  individually  ior  positive 
iilm  contact.  Fast  fingertip  roller  release, 
sprocket  shaft  slip  lock,  complete  with  loot- 
age    counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  and  Maurer  Cameras 


115  V.  Universal  Motor— AC-DC 
Variable  Speed  8-64  Frames 
Separate  Base  for  Cine  Special 
Adapter     for      Mourer     Camera 

INTERCHANGEABLE   MOTORS: 

12  Volt   DC   Variable   Speed    8-64   Frames. 
IIS    Volt    AC    to    Cycle,    Synchronous    Motor, 
Single  Phase. 

Animation  Motors  /or  Cine  Special,  Maurer, 
B  &  H,  Mitchell  Cameras,  Motors  lor  Bolex  and 
Filmo    Cameras,    and    Time    Lapse    Equipment. 

•  LENS  COATING 

•  "T"   STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of    Ien«    mountings    and    camera    equipment 
ioT    16mjn   and    3Smm   cameras 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  ond  Others  for  Motion  Picture  and 

TV   Cameras. 

•  RENTALS    —   SALES    —    REPAIRS: 

Mitchell,    Eyemo.    Bell    &    Howell.    Wall. 
Cine  Special   Cameras. 

Write   for   full   Information    and  prices 


M 

^ 
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NATIONAL  CINE  EQUIPMENT,  Inc. 

♦  Nofe  New  Addrea:   209  WEST  48th   ST.,   NEW  YORK   19,   N.  Y. 


Busy  Schedule  Planned  for 
NAVA's  Convention,  Trade  Show 
♦  riir.-i-  iiiuiii  lliiiiic-  will  In-  <i>ii- 
>iii.-rc(l  l)y  (iricKUlfs  t-)  l')r>2'-  rc.n- 
vention  of  the  National  Audio- 
Vistial  Association  to  be  held  Aug- 
ijsl  :\  llirougli  .August  5  at  Chicago's 
I  Intel  SliiriiiiiM.  Ideas  and  methods 
uill  lit-  e\|ilc.re(l  Id  itiiprove  servile 
to  audio-visual  users,  to  learn  to  use 
and  sell  new  products,  and  to  solve 
trade  prohlenis  in  the  audio-visual 
business. 

According  lo  plans  laid  down  by 
the  convention  coniiiiittee.  headed 
by  Mackey  Barron,  this  year's 
NAVA  meeting  will  be  a  "working 
convention."  with  all  program  time 
given  over  to  group  discussion  ses- 
sions. There  will  be  twelve  of  these 
held  on  Monday  and  Tuesday  morn- 
ings, August  4  and  5,  six  per  morn- 
ing. Three  groups  will  meet  simul- 
taneouslv  during  each  of  two 
periods  on  these  mornings,  begin- 
ning at  9  a.m.  and  10:45  a.m. 
Meetings  Begin  on  August  3 

Meetings  will  begin  with  the  as- 
sociation's annual  business  meeting 
at  9  a.m.  Sunday.  ;\ugust  .H.  The 
president's  reception  will  take  place 
at  9  o'clock  that  evening.  Conclud- 
ing the  convention  will  be  a  dinner- 
dance  on  Tuesday  evening.  August 
.5.  at  which  time  the  new  officers  of 
the  association  will  be  installed. 

The  accompanying  National 
Audio-Visual  Trade  Show  will  open 
on  August  2,  one  day  ahead  of  the 
NAVA  convention  program,  and 
also  will  conclude  on  August  5.  At 
this  year's  trade  show  a  total  of  118 
exhibit  booths  will  be  available,  oc- 
cupying more  than  16.000  square 
feet  of  exhibit  space  on  the  air-con- 
ditioned mezzanine  floor  of  the  Ho- 
tel Sherman.  Audio- Visual  products 
of  all  types  will  be  exhibited,  includ- 
ing projection  equipment:  recorders 
and  reproducers:  sound  systems  and 
equipment:  films  and  filmstrips; 
puMicalions:  and  similar  items  for 
audio-visual  use  in  schools,  liusi- 
nesses,   churches   and    institutions. 

3-Dimension  System  to  Show 
Several  iniporlant  new  products 
are  scheduled  to  be  shown  at  this 
year's  trade  show.  ,\  three-dimen- 
sional motion  picture  talking  and 
|)rojecling  system  will  be  demon- 
siralcd.  There  will  be  8nim  and 
U>mm  magnetic-film  recording  and 
rcproduiing  e<|uipment.  some  of  it 
combined  with  three-dimensional 
projection.  .>\  new  three-dimensional 
still  picture  projector  will  also  be 
dcmoiislraled.  as  will  a  new  tv|ie  of 
low -cost  tilmslrip  and  projector.  In 
addition,  there  will  be  many  new 
models  and  makes  of  projectors, 
recorders  and  other  audio-visual 
e<|uipment  items. 


A    record    number    of    new    fil 
and   fdmslrips  will   be   released  ; 
previewed  at  the  19.52  show.  In    ■ 
ever-growing     religious     film     fie, 
several   major   productions   will    . 
ceive  first  showings,  and  a  nuitil- 
of  new  educational  films  and   fil 
strips  will  be  iiremiiTcd.  Ni-w  cdu 
tional  and  religious  pr<i<luction  y 
grains  to  be  announced  at  the  sli 
are  expected  to  schedule   for   1' 
the    largest   audio-visual    output 
history. 

Other  Groups  Hold  Session 
Many  educators  and  other  auii 
visual  s|)e<'ialists  will  be  on  ha 
attending  concurrent  conventions 
their  own  associations.  These  a 
Kducalional  Film  Library  Assoc 
tion.  July  31-August  2;  Film  Coi 
cil  of  .America.  August  .3:  a  new 
ganlzution.  the  Catholic  Audio-Vi 
a!  Educators.  August  4-5:  and  i 
Industrial  .Audio- Visual  .Asso< 
tion,  August  4. 

Information    about    available  ' 
hibit  space,  prices,  etc..  in  N.A\ 
trade  show  may    be   obtained   ft' 
.National  Audio-Visual  .Associati' 
Inc.  2540  Eastwood  Ave.,  Evanst' 

III. 

«       »       « 

Viewlex  Offers  Scholarship  to 
A-V  Soles  Institute  at  Indiana 

♦  Viewlex,  Inc.,  Long  Island.  N 
York     manufacturer     of     still    ,i 
slidefilm    projection    equipment. 
ofTeritig    a    scholarship    to    the    ^ 
lional     Institute     for    .Audio-Vi> 
Selling,  to  be  held  at  Indiana  l 
versity.     Bloomington,     July 
through  July  .31,  to  the  NAVA  m< 
her    or    employee    who    writes    ■ 
best  letter  on  the  subject  of  "W  i 
I  Want  to  Get  Out  of  the  1952  I 
stitute    for    .Audio-\  isual    Sellini 
All  expenses  will  be  paid,  incluil) 
travel  expense,   tuition,   meals.   ,i 
room. 

Judges  of  the  contest  will  be  L. , 
Larson,  direitor,  .Audio  \  isual 
ter.  Indiana  I  niversity:  K.  C  Ru 
chairman.  Institute  Planning  Bo 
Indiana  I'niversity;   and  John 
sell.   Instilule   .*^tafT    Assistant, 
ana  I'niversity  .Audio-\'isual  Cen 
F.nlries   should    be    mailed    dir 
to   Mr.   K.   C.   Rugg.  chairman,] 
stitute  Planning  Board.  Indiana  I 
versitv,   Bloomington.    Indiana, 
should    arrive    there    no    later 
Jtilv  5.    The  winner  will  be  notilil 
diri'(  ll\   1>\  the  judges  on  Jid\   10. 
•        •         • 

Announce  Equipment  Buyer's  Guii| 

♦  Iti-uriipliuii     .if     the      pre-w; 
.Auilio-\isual   K(|uipmcnt    Hi-view, 
complele     Buyer's     Guitle    to    ■ 
Audio-Visual  equipment  and  acal 
sories     has     been     announced     1| 
Business  Screen    for   early  pu 
cation. 
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WARNING! 


HE  MAY  BE  JUST  AN  ORDER-TAKER 


^DAY  it  is  the  consensus  of  informed  opinion  that  more 
1  better  SELLING  will  be  increasingly  necessary  to  profit- 
i  business  in  the  days  ahead. 

Irt  sales  managers  well  know  that  their  salesmen,  old  and 
s,  must  be  given  intense  training  and  a  broader  knowledge 
f  heir  business  so  thev  mav  be  fullv  ec|uipped  to  win  the 
Momic  battles  which  %vill  be  fought  out  on  the  front  lines 
f|>ELL!NG. 


The  strategic  value  of  a  well  planned  training  film,  for  enthus- 
ing and  training  salesmen,  is  a  well  established  fact. 
We  have  had  experience  in  this  t)'pe  of  work  and  can  make 
important  contributions  to  vour  sales  training  program  with 
a  slide  film  or  motion  picture,  which  will  supply  just  the  impact 
and  firepower  that  vou  need. 

LET    US    MAKE    YOUR    NEXT 
SALES     TRAINING     FILM 


Souna  (jHasie/is,  unc. 

165   WEST  46TH   STREET  —  NEW  YORK   36  .  .  .  PHONE  PLAZA   7-6600 


rj*^  "-*+*   ■-. — -me 
MOTION      PICTURES 
SLIDE      FILMS 
TV      SHORTS      AND 
COMMERCIALS 


I'MBER 


\  o  I  I  M  K    11    •    I  •>-. : 
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soys   ROBERT   MUELLER,    Sa/es  Monoger, 

Distributor  Oiv.  Centrolob — A  Division  of  Globe-Union  Inc. 


\ 


I      i_  CENTRALAB  manufactures  compontnt  parts  for 
.  .  1.  .  I     the  electronics  industry.  Although  the  individual 


items  are  small,  many  of  the  finished  products  —  television 
sets,  for  example  —  are  large.  Centralab  salesmen  cannot 
carry  TV  chasses  around  in  order  to  show  their  products  in 
use.  Nor  can  they  be  sold  with  ordinary  photographic  prints. 
Sterco-REALIST  slides  —  in  full,  natural  color  and  true-to- 
life  depth  —  have  proven  to  be  a  dramatic  answer  to  Centra- 
lab's  visual  selling  problems.  Each  salesman  is  now  equipped 
with  a  Realist  sales  kit,  which  includes  a  Realist  Viewer 
and  a  set  of  slides  in  a  compact  carrying  case.  Prospects  lan 
study  every  detail  of  construction  without  leaving  their  offices. 
And  Realist  transparencies  always  get  their  undivided  atten- 
tion, too. 

Present  commercial  users  proclaim  the  Realist  to  be  "the 
world's  finest  visual  selling  aid."  It's  the  ideal  personal 
camera  as  well.  But  you  must  see  Realist  slides  to  appri-ciate 
their  full  impact.  Ask  your  ni-arest  camera  dealer  or  commer- 
cial   photographer   to   show    vou    some  or   for   catalog   write 

Pavid  White  Company.  319  V('.  Court  Street,  Milwaukee 

12.  Wisconsin. 


Comera    ond    Viewer 
J)78.75    (tox    inc.) 


Realist 


STEREO 


THE  CAMERA  THAT  SEES  THE  SAME  AS   YOV 

SltrcoRtlALIST    Cameras.    \'ieutr$,    Projeclorl.    and   Acctltorui   art   products 
o]  the  Datid   While  Comfiaiiy.  Miliiaukee  12,   K'hromhi. 


ST63 
•EAIIST 
HANOI  VIEWEt 


NEW,   LOW-COST    REALIST    HANDI-VIEWER 

Introduction  ot  the  Realist  Handi-Vawer  means  that  commercial  users  of 
stereo  can  now  effect  a  considerable  saving.  Although  the  price  is  low, 
quality  is  high.  The  Handi-Viewer  has  the  same  fine  lens  .  .  .  same  brilliant 
illuminating  system  .  .  .  same  picture  size  as  the  ST61  Realist  Viewer. 
Lights  up  with  slight  finger  pressure  on  the  slide.  Focussing  knob  is  cen- 
trally located.  Convenient.  piKkct  size.  Attractively  styled  and  sturdily 
constructed  of  heavy-duty  plastic. 


FOR  BETTER   SHOWS   LSE    'THE  AIDIO-VISUAE    PROJECTIO.MSTS    II.\M)H001v' 

♦    .Many    large    U.    S.    business    firms   now    u.«e    tin-      manual   i-imlains  step-by-step   lessons  on   good   slunv- 


Audiii-Visual     Projectionist's     Handbook     to     train 
ein|)lovc<-    ipriijorti'ini'^t*.    This    ;;  r  a  pli  ii-,     illii«lratrd 


nianship:    sells    at    only    81.00    per    copy,    postpaid. 
Order    today    from    Bl  sivEss    ScREEN.    Chicago    26. 


New  Law  Requires  Governm 
to  Adopt  Industry's  Stando 
♦  Ihe  federal  {jovenimeiit  i 
military  services  will  now 
nationally  recognized  Indus 
and  technical  society  sta 
ards  "to  the  maximum  exl|t 
practicable"  in  developing  f 
eral  and  military  speeificatiii 
and  standards,  it  was  recerf 
announced. 

Public  Law  152  has  given  • 
General  Services  Adminigl . 
lion  overall  responsibility  > 
the  whole  area  of  standardi- 
tion  without  regard  to  type! 
material,  supplies  or  equipmcj. 
It  is  not  GSA's  intention  to  • 
rect  its  efforts  in  the  field  f 
military  combat  or  special  in 
tary  items  but  to  concentrate* 
program  on  items  in  comnn 
use. 

General  Services  Adminisli. 
tion  has  adopted  45  .•\ineri<)l 
standards,  chiefly  in  the  fieldji 
photographic  supplies,  whli 
has  resulted  in  a  considerai 
standardization  over  items  uii 
under  preceding  specificaticlj 
•        •        * 

J.  M.  Royal  &  J.  K.  Lee  Adet 
to  ANA's  Headquarters  Stcj 
♦  Recently  added  to  the  hel- 
quarters   staff   of  the  Assoti- 

TION  OF  NaTION.U.  AdVERTIsIi 

were  John  M.  Royal,  formejf 
with  Dow  Chemical's  adverk- 
ing  department,  and  John  ^ 
Lee.  former  advertising  pK 
duction  manager  of  The  Giit 
Rubber  Co. 

Mr.  Royal's  duties  will  c*- 
sist  primarily  of  strengthenjg 
ANA's  member  relations  fk- 
gram,  serving  also  as  secrety 
to  the  association's  industiil 
advertising  and  films  steerg 
committees.  Cy  Norton.  A^ 
vice-president,  is  the  staff  ra<K 
her  in  charge  of  these  corart- 
tees. 

Mr.  Lee  will  serve  as  se<^ 
tary  of  ANA's  radio  and  if": 
vision  and  display  steerg^ 
committees.  Cy  Norton.  A  \ 
vice-president,  is  the  staff  ran- 
ber  in  charge  of  these  comrt- 
tees. 

Mr.  Lee  will  serve  as  seiv 
tary  of  ANA's  radio  and  t- 
vision  and  displav  steerg 
committees  which  Lowell  .> 
Elrov.  vice-president  in  cha* 
of  media  and  research,  ham*' 
for  the  headquarters  staff. 

Sports  Film  Guide  Avaiiabl 
♦  .\  mw  Sl'UKls  iiLM  Gf  ■-. 
listing  nearly  LOOO  motion  ^ 
tures  in  this  subject  area.)* 
now  available  at  SLOO  per  c,f 
from  Hi'siNEss  Screen.  ChicjV 
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•(ow  to  cracka'f](l/i\[^lD)"nut 


Your"HARD">ilm  prublcmii  in  public  or  employee  relations, advertising, 
sales  proinoiiiin,  .ind  education  can  be  solved  by  our  organization.  We 
maintain  a  permanent  %ta(f  of  outstanding  professional  writers,  directors, 
artists,  and  technicians  to  prinluce  lop  qualil\  animation  an  I  live  action 
pictures  at  compclitise  prices  for  man\  of  America's  leading  industries. 


60  East  42nd  Street 
New  York  17,  New  York 


mvn 


\idKc^vuanfiJL  II  -WauAJievt^  cKivc . 


201  No.  Occidental  Blvd. 
Los  Angeles  26, California 


CAMART    PRODUCTS 


&*«r«d    follow    focui    control. 
Rtfl*i    viewing    fhrougk    th« 
bl'H^p    tliminatst    p«r«l1«i 
problom.     110     volt     60 
cycl*    tingi*    ph«t*    lync 
motof.    G««r«d    foot«9» 
counter.    Accvpti    c*m- 
•f«  with  400'  m«9«iin«i. 


Ntw  «dv«nc«d  qlida  ttetring.  Plat- 
form for  «itiitant  and  •cctttori*t. 
Adjuitabl*  fwlvvl  te**.  Rigid  cUmpi 
for  tripod  Ugt.  For  tripod,  b«by 
tripod,  «nd  hihatf.  S!i«  35  i  46 
incKtt,  it  com«t  apart. 


ir    CAMART   CAMERA    DOLLY 

Pro(»iiIo«aI  motion  picture  or  TV  camera  dolly. 
Two  t«ali  for  operator  and  aiiitlant.  Geared  lift 
for  imooth  operation  of  boom  arm  from  26"  to 
leven  feet.  30"  width  wil  go  through  itandard 
door.    Weight    350    pound*.    Eaiily    traniported. 


'W'uUlfi^  :hei<uU 


SALES 


RENTALS 


REPAIRS 


THE        CflDKfiflomflflT       INC. 

MOTION    PICTURE    AND    TV    PRODUCTION    EQUIPMENT 

1845  IROADWAV  Pho».:  Circle  6-0930 

NEW  YORK  23.  N.  Y.  Cabl.  Addr«»  CAMERAMART 


Sound  Slidcfilm  Explains  Bonking 
Amendment  to  Illinois  Voters 
♦  Issues  involved  in  Illinois'  Hluc 
Hullnl  Miinking  Anii-ndini-nt  will  hi- 
carrii-il  in  tin-  stale's  voters  tlirougli 
the  irieiliuin  of  a  I5-niinute  color 
sound  slidelilni  produced  liy  Sarra, 
Im;. 

Kntitled  The  'A"  i  ou  Mark  ,  the 
liliii  is  sponsored  by  the  Citizen's 
Cunirnillee  for  the  Hanking  Amend- 
ment. Its  primary  purpose  is  to  ex- 
plain the  fourth  amendment  to  be 
offered  Illinois  voters  in  the  Novem- 
ber 4tli  election  the  double  liabil- 
ity clause  in  the  state  constitution  in- 
volving  state   banks. 

Tracing  the  growth  of  Illinois 
since  the  adoption  of  its  state  con- 
stitution in  1870.  the  film  portrays 
the  many  changes  that  have  taken 
place  in  po|)ulatioii.  in<lustrv.  farm- 
ing, and  the  general  mode  of  living 
in  the  intervening  80  years.  It  then 
shows  how  these  changes  have 
served  to  antiquate  certain  provi- 
sions of  the  Illinois  constitution. 
The  film,  narrated  by  Ken  \or- 
dine.  will  be  shown  throughout  the 
stale  to  various  civic  groups,  wom- 
en's clubs,  PTA  organizations, 
luncheon  meetings,  and  similar 
groups. 

Produced  through  Bozell  and 
Jacobs,  Inc.,  The  "X'  You  Mark- 
wan  scripted  by  Helen  A.  Krupka, 
with  [)hotography  and  direction  by 
Michael  C.  Steiiney  and  artwork 
by  George  DeDecker.  The  film  was 
produced  by  Joseph  G.  Betzer.  di- 
rector of  film  planning,  and  Harry 
\^ .  Lance,  production  manager,  of 
Sarra's  Chicago  studios. 

Woman's  Home  Companion 
Filmstrlp  Series  on  Pix  Features 
♦  The  Woman's  Home  Compan- 
ion has  issued  the  first  of  a  series 
of  filmstrips  based  on  Companion 
picture  stories.  The  first,  available 
either  as  a  stripfilm  f S2  I  or  set  of 
slides  ("$201  with  accompanying 
script,  is  a  two  part  story.  The  Slory 
of  the  Cinderella  Kitchen  and  The 
Spacemaker  Kitchen. 

The  Companion  is  aiming  the  se- 
ries at  home  economics  classes,  util- 
ity   companies   and    women's   clubs. 


DIRECTOR-CAMERAMAN 
WANTED  IN  TOP  INDL-^TRY 

A  leading  national  manufacturer 
offers  exceptional  opportunity  to  ex- 
perienced industrial  film  director 
with  field  camera  experien<-e.  Salarv 
and  advancement  commensurate 
mIiIi  ability.  Send  full  details  in 
complete  confidence  prior  to  per- 
sonal inler\iew.  Midwest  office  base. 

Box     XA:       Bl  SIVKSS    .ScRKEN 

7061    ShrriiKiii     KikkI.    (:iiii;i(!,>    2h.    111. 


MiLKS    BlSliONC 
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FCA  Names  C.  C.  Bushong  A$$'t 
Director  of  Adult  Education 

♦    (Jl  Mills    C.     Ijl  .SIIONG    has   b( 

appointed     assistant      director 
charge  of  adult  education  prog 
for  the  Film  Coi'ncil  of  Ameri 
according  to   an   announcement 
Dr.  Paul  A.  Wagner,  executive 
rector. 

Formerly  Assistant   Professor 
Adult  Education.  General  Extent i 
Division,  I'niversity  of  Florida,  f 
Bushong  will  be  responsible  for 
organization's    Foreign   Film   Fe- 
val.   Local    Film   Council,   and  fi 
discussion  programs. 

Mr.   Bushong  is  the  author  c 
■'Manual  for  the  Film  Forum  Li 
er."    He    is    at    present    secreta-| 
treasurer  of  the  Southeastern  A=    ' 
ciation  for  Adult  Education. 

Films  in  Radio  and  Television: 
*  I'red  Allen,  perennial  foe  of  r.i 
vice-presidents,  has  turned  up  a 
veep.  himself,  in  a  new  sound  si; 
film  sponsored  by  the  Nati. 
Broadcasting  Company,  .\lleii 
cast  as  vice  president  in  chargi 
"summer"  in  the  network's  proi 
tion  of  radio  opportunities  dur 
the  summer  season. 

In  interviews  with  research  , 
rating  experts,  network  moguls  . 
agency  men.  somewhat  in  the  f.i 
ion  of  "Allen's  Alley."  Fred  fn 
that  things  look  good  for  adverti^ 
on  NBC  during  the  hot  weather,  i 
♦  The  Lnited  Aircr.aft  Corp  < ' 
garnering  a  good  deal  of  free  t 
\ision  time  with  a  new  film,  ; 
Pimcr  to  Fly.  IV .,  min..  b  w,  | 
duced  and  distributed  bv  Marall 
T\    Newsreel. 


To  Serve  You  Better 


c^TV. 


ew  an 


a  Jjart 


rffer 


A7, 


UC1 


159  East  Chicago  Aven  j 


CHICAGO    11 


THE  KNIGHT  STUD!) 

Distinctive  Type  Titles  1: 
Motion  Pictures,  Slidefilnis, 
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transliliii 


,  producers  of  effective  films  for. . . 


INCORPORATED 


public  relations 
industrial  relations 
sales  promotion^ 
education  and  training 


TRANSFILM'S  Motion  Picture  Department  and  WESTERN  UNION 
Explaining  new.  miracle  communications  facilities  to  the  American  public. 


TRANSFILM'S  Slide  Film  Department  and  the  "Jet  99" 

A  sale*  promotion  film  introduclni  the  nm  Universal  vacuum  cleaner. 


Transfilm's  motion  picture  department  has  blazed 
trails  in  producing  Salts  Promotion  films  because  it 
believes  that  the  function  ot  a  dim  is  to  seli  goods 
or  ideas;  that  a  film's  effectiveness  is  measured  by  its 
ability  to  sell.  Transfilm's  permanent  staff  of 
productioneiperienced  Writers.  Directors.  Producers, 
and  Account  Executives  were  handpiciied  to  tielp 
clients  increase  sales  For  Transfiim  knows  that  the 
success  of  a  Salts  Promotion  film  depends  on 
the  producer's  firm  grasp  of  selling  problems  and 
techniques,  as  well  as  on  the  problems  and  techniques 
of  film  making 


TRANSFILM'S  Television  Department  and  FAB 

Hard  hitting  TV  soots  that  are  helping  FAB  tntonit  •  household  nord 


TRANSFILM    INCORPORATED  •  35  W.  45  ST..  NEW  YORK  19.  NY. 

LU.  2-I400 


U  M  R  f  K 


\  O  L  I  M  K     II 


I9S: 
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^      SPECIALISTS  IN 


Leslie  Roush  Acquires  Vitarama 
Equipment;  Enlarges  for  Production 
♦  Lksi.ie  Hoi  sii  I'koductions,  Inc. 
has  acquired  llu-  physical  equip- 
nii-nt  ami  licences  for  the  Vitarama 
process,  formerly  one  of  the  activi- 
ties of  the  Vitarama  Corp. 

The  process,  which  projects 
-iiiple  or  inulliplc  pictures  on  a 
xrecn  12  feet  hinh  hy  40  feet  wide, 
has  heen  used  in  the  past  by  Life 
Magazine,  Calvert,  Seagram's,  Lord 
&  Taylor,  the  Association  of  Eastern 
Railroads  and  the  Eastman  Kodak- 
Company.  It  has  been  acclaimed  as 
the  most  impressive  visual  presen- 
tation ever  accomplished  with  film. 

The  Roush  studios  at  Mineola, 
Long  Island,  first  new  studios  to  be 
built  in  the  east  from  the  ground 
up  in  many  years,  are  being  en- 
larged to  take  care  of  production 
and  demonstration  of  Vitarama,  as 
well  as  to  provide  additional  space 
for  the  company's  motion  picture 
and  slidefilm  activities. 

With  the  increased  efficiency  of 
having  production  and  the  special 
equipment  now  available  from  one 
source,  it  is  expected  that  Vitarama 
will  solve  the  needs  of  many  new- 
sponsors  for  big  convention  and  ex- 
hibit shows  during  the  coming 
year. 

American  Airlines  "Viva  Mexico" 

♦  Viva  Mexico,  22  min,  color,  is 
one  of  a  host  of  sponsored  travel 
films  that  find  popular  reception 
every  day  across  the  country.  This 
new  one  does  a  thorough  and  pleas- 
ant job  on  Mexico  from  getting 
there  via  the  sponsor's  American 
Airlines  DC-6  Flagships  to  coverage 
of  the  principal  points  of  interest  in 
the  country. 

Eight  location  trips  were  made 
out  of  Mexico  City  to  accumulate 
7.000  feet  of  film  finally  edited 
down  to  800  feet.  These  included 
Cuernavaca.  Taxco,  Spa  Penefiel, 
Fortin  des  Flores,  Paracutin,  Mon- 
terrey and  Acapulco.  The  story  was 
framed  around  plot  continuity  of  a 
reporter-photographer  on  assign- 
ment in  Mexico. 

I'iva  Mexico  was  filmed  in  Mex- 


i(  (1    liv    Luis    Osorno    Harona   a 
produied    by    DvNAMH     Iml.ms, 
New    York.     It   was   supervised 
Tom  F.  Huphes  of  American  Ai 
lines.     Color    print-    will    lie    ma| 
availabli'   for    frroup   showings  fi 
of  charge   through    any   A.A.  sa 
office.    Black    and    uhite    prints   i| 
available  for  television. 


Georce  Myi.es 


NamecJ  FCA  Public  Relations  Ch 
♦  George  P.  .Myles  has  been  i 
pointed  assistant  director  in  chai 
of  public  relations  for  the  Fd 
Cou.NCiL  OF  America,  according 
an  announcement  by  Dr.  Paul 
Wagner,  executive  director. 

Formerly  administrative  assisb 
and  editor  of  the  Film  Counsel 
the  organization's  monthly  publi< 
tion,  Mr.  Myles  will  be  responsil 
for  the  organization's  public  n 
tions,  publications,  and  promotioi 
programs. 

Su|)ported  by  funds  from  1 
Ford  Foundation's  Fund  for  Ad 
Education  and  by  contributic 
from  industry,  the  Film  Council 
America  is  now  undergoing  a  pL 
ned  expansion  program  of  whi 
Mr.  .Myles'  appointment  is  a  part 

A  graduate  of  the  University 
Loyola,  he  began  his  work  in  I 
audio-visual  field  with  Films  Inc 
porated,  film  distributor.  Duri 
World  War  II,  as  an  .\nny  traini 
instructor,  he  made  extensive  use 
audio-visual  aids,  gaining  expe 
ence  in  their  application. 

Mr.  Myles  is  an  enthusiastic 
teur  movie  maker,  an  interest  wrk 
he  shares  with  his  wife  Lois,  edi 
of  Panorama,  Bell  &  Howell's  pi 
lication  for  the  home  movie  field 


MOTION   PICTURES  •  SLIDEFILMS 
TELEVISION    COMMERCIALS 


NfW    YORK  •  CHICAGO 


You  should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 
HENRY    CLAY    GIPSON 

President  of 

FILMFAX    PRODUCTIONS 

Filmfax  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
lies  (with  a  production  background  of  over 
220  titles)  in  color  filmstrips  for  use  in 
education. 
$4.50  poi«pa;d  from  FILMFAX  PRODUCTIONS,   10  E.s*  43rd  St.,  N«w  York  17,  N 
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Bf  SI  NESS    SCREEN     M.\G.\ZI 


4ueK  aaali^ 


Designed  for  theater-quality  perform- 
ance even  under  difficult  conditions,  this 
new  precision-tnade,  heavy-duty  sound 
projector  gives  you  the  ultimate  in 
Ifimm.  sound  and  image. 

Its  design  principles  are  unique.  A 

gene\a  movement  operating  in  a  sealed 
oil  bath  is  the  intermittent  mechanism. 
It  transports  films  surely  and  gently. 
Separate  motors  drive  the  geneva  move- 
ment, the  inain  projector  mechanism, 
blovver,  and  reel  arms — eliminating  belt 
and  chain  drives — isolating  the  projec- 
tor from  the  shock  sources  these  create. 

The  screen  Image  is  flawlessly  bril- 
liant.   Kodak's    fiiitM    opiii.il    s\MiMi  — 


IN  16mm. 
MOVIES 

The  Eastman 

•  •  ;<" 

\M*£\  J    16mm.  Projector, 

MODEL  25 


The  complttt*  high.lntsnslty  Model  3  5  arc 
unit,  ready  for  use.  While  designed  and 
constructed  to  be  your  permanent  16mm. 
installation.  It  is  nevertheless  portable  with 
minor  disassembly.  (The  tungsten  model, 
shown  below,  will  be  found  adequate  for 
overage-sized  halls  and  auditoriums.) 


Lumeiiized  Kodak  Projection  Ektar 
Lenses //l. 5  (in  a  choice  of  four  focal 
lengths) — provides  a  picture  in  sharp 
over-all  focus,  with  a  complete,  natural 
range  of  color  tones. 

The    sounci    is    amazingly    faithful. 

Kodak's  optical  and  electronic  engi- 
neering provide  high-fidelity  sound,  and 
exceptionally  stable  sound  drive  elimi- 
nates mechanical  flutter.  Sound  optics 
may  he  focused  to  get  the  best  reproduc- 
tion from  all  types  of  prints. 

In  short,  the  Model  .2  5  will  stand  up 
and  deliver  the  very  best  in  sound  and 
image,  )ear  after  year.  For  complete  de- 
tails, see  your  Kodak  Audio-Visual 
Dealer — or   mail   us    the  coupon   below. 


EASTMAN   KODAK   COMPANY,  Rochester  4,  N.  Y 


MOTION  PICTURES 

. . .  teach,  train, 
entertain 


I       P/eose  send  me  a  copy  oi  your  new  boolk/et  describing 
I      the  fostmon  16mm.  Proi»€tor,  Mode/  35. 


NAME 


UMBER     3     •     \  »)  1,1    M  K     I 
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Medical  Pictures 
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Send  for 
"A  FEW  FACTS  ABOUT  AUDIO" 

AUDIO    PRODUCTIONS,    III 

PRODUCERS     OF     MOTION     PICTURES 

630    NINTH    AVENUE    •    FILM    CENTER    BUILDING    •    NEW    YOR 


ICW'T'HEN  Clevela.nus  Kilm  Festival  is  o\er 
J  »^  on  June  12.  most  of  this  year's  phenome- 
i  nal   crop   of  sponsoreil    film   awards   will 

Lave  been  liarxeslod.  Only  tin-  foreign  film  ffsli- 
(■als  at  K(linl)urgli  and  Venice  remain  for  late 
lummer  notification  and  entries  to  these  have 
ong  since  closed.  Now  in  the  record  are  the 
inniial  Freedoms  Foundation  Awards,  the  Bos- 
on Film  Festival  (see  page  %l:  the  s»'lections 
if  the  National  Committee  on  Films  for  Safetv 
see  pages  37  and  Ii8l  :  the  four  films  selected 
p\  the  judges  for  the  Public  Utilities  Adver- 
ising  Association  I  see  below  I  :  and.  most  re- 
■ently.  the  Canadian  Film  Awards.  Add  to  these 
he  favorite  sponsored  films  among  school  audio- 
isual  people  as  selected  last  month  for  the  first 
iciioi.A-STic  Magazine  citation  (see  page  -161. 

Each  of  these  are  indicative  of  the  special 
nterests  of  the  groups  making  the  selections: 
lone  should  be  over-weighted  for  individual  iin- 
Mirlance.  Uut  they  do  follow  interesting  patterns 
md  set  goals  for  perfection  and  audience  inter- 
•St.  Thev  also  carry  some  extra  significance  in 
Ihc  case  of  the  safety  film  awards  for  the  cause 
We  is  vastlv   important   to  the   general  welfare. 

There  are  also  some  interesting  repetitions  to 
lote.  as  in  the  case  of  Day  in  Court  and  the  nu- 
iierous  past  awards  given  such  films  as  Miracle 
n  Paradise  \  alley  and  American  Cowboy.  The 
ubstance  of  universal  acclaim  given  such  films 
s  "let's  have  more  like  them!"' 

'ublic  L'lilily  Film  Awanh  Given 

t  Four  motion  pictures  widely  used  in  public 
itilities  field  were  announced  winners  in  that 
ection  of  the  Public  I'tilities  Advertising  Asso- 
ialion's  l'J52  Better  Copy  Contest. 

First  award  went  to  the  Pennsylvania  Water  & 
'ower  Company  for  the  color  film  Harnessed  jor 
I  or  se  power.  Second  place  was  given  to  the 
'outhweslern  Gas  &  Electric  Company  for  Fore- 
nst:  Continued  Prosperity.  |)rodu<ed  by  the 
Iharles  Beeland  Comjianx.  Third  place  honors 
(ere  shared  by  Consumers  Power  Company  for 
fie  film  Meet  Outstate  Michigan,  also  produced 
i\  B«-<-land.  and  by  the  F'acifie  Gas  &  Electric 
!i)nipan\  for  Ir.  Crand  Motional  Livestock  Shon 
'I  IO.il  produced  bv   ^X'.  A.  Palmer  Films. 

Judges  for  the  I  tililies  Awarils  film  selections 
{nrluded  Patrick  Fav.  staff  director  for  the  Du- 
>lonl  Television  Network:  Lewis  I^ash.  president 
^f  F.ngl<-man  Visual  Education  Service:  and  ().  H. 
.iH-Wn.  Jr..  editor  ami  publisher  <>i  BUSINESS 
iCREEN. 

tnniial  Cnniiitinii  Film  Si'lerli4>ns   \tadr 

*  Two  (!rawle\  Films  productions  won  top 
lonors  in  the  re<'entl\  announced  l').S2  (Canadian 

ilm  Award-.  The  motion  picture  Sewfoundland 
erne,  sponsored  b)  Imperial  Oil  Limited,  wa- 
elrrled  a.t  the  "Film  of  the  Year"  and  Packaged 
'ouer,  produieil  for  Aluminum.  Limited  won  the 
w«rd  for  "the  best  iniluslriallx -sponsored  film." 

■  iMtfic.i.i   Srri'rn    in     Neir   (Jinirli-rs 

•  We're  now  lo<-aled  in  our  new  Chicago  build- 
ig  at  7(>f>l  Sheridan  lionil.  o\erlooking  Lake 
liehigan  on  the  \\  ind>  Citvs  north  shore.  Lltra 
nodern  lighting,  new  and  efficient  spare  arrangr- 
lenls  and  ailded  area  for  «uch  activilie*  a«  our 


Direct  Mail  Division  and  reference  library  will 
make  it  possible  to  give  much-improved  service 
|o  an  expanding  readerslii|>  and  the  industry. 

Ai'ic  i  ink  Prodiirrrs  Form  ts-iiH-iation 
■^  Sixteen  New  York  film  producers,  who  have 
constituted  an  informal  working  group  for  sev- 
eral vears,  formally  organized  last  month  as  the 
Film  Producers'  Association  of  New  York.  Of- 
ficers of  the  association  are  Peter  J.  Mooney 
(Audio  Productions!,  president;  David  Pincus 
(('aravel  Films  I,  vice  president:  Edward  Lannn 
( Pathescope  Productions),  treasurer:  and  Wal- 
ter Lowendahl  (Transfilm),  secretary. 

The  as.sociation   will   devote   itself  to   the  ad- 
vancement  of   the   non-theatrical    film    industry. 


and  intends  to  establish  liaison  with  other 
craft,  talent  and  industry  groups  having  similar 
objectives.  The  sixteen  member  firms,  who  are 
said  to  account  for  about  75%  of  New  York 
production,  will  [lublicize  the  New  York  area  as 
a  source  of  the  best  in  non-theatrical  films. 

Members  of  the  organization  are:  .Affiliated 
Film  Producers,  Inc.:  .Audio  Productions,  Inc.: 
John  Bransby;  Caravel  Films,  Inc.;  Film 
Graphics,  Inc.;  Films  For  Industry,  Inc.:  Wil- 
liam J.  Ganz  Co.;   Paul  Hance  Productions.  Inc. 

Herbert  Kerkow.  Inc.:  Murphy-Lillis.  Inc.; 
Pathesco[>e  Company  of  .America.  Inc.:  I^-slie 
Roush  Productions,  Inc.;  Sound  Masters.  Inc.; 
Transfilm.  Incorporated;  Video  Varieties  Corp.; 
and  Willard  Pictures,  Inc.  if 


Summer  Audiences  for  Sponsored  Filing 


ONCE  I'PON  A  Time,  the  coming  of  summer 
almost   meant   the  end   of   the   film   distri- 
bution   business    until    fall.     People    said, 
"the  schools  are  all  closed  and  no  one  wants  to 
look  at  movies  in  the  sununer  anyway." 

Well,  let's  face  it — distribution  does  fall  off 
in  the  summer,  but  there  are  audiences  and 
thev  can  be  found  if  you  go  about  it  right. 
Last  summer.  Modern  Talking  Picture  Service 
had  more  business  by  jar  than  in  any  previous 
hot  season.  Association  Films  knew  that  people 
did  want  to  see  films  and  found  new  and  en- 
thusiastic audiences  that  had  never  ever  been 
approached  before  enough  so  that  this  year 
promotion  to  the  sununer  market  is  a  major 
and  rewarding  activitv.  For  instance,  .Association 
now  circularizes  almost  .5.(XK)  summer  camps, 
.5.(MH)  country  clubs.  10,000  resorts,  1.000  civic 
recreation  directors,  everv  sunmier  school  in 
the  countrv  in  addition  to  such  regular  large 
groups  of  viewers  as  industrial  organizations. 
Legion  posts,  churches  and  television  stations, 
riiis  pattern  of  promotion  is  also  followed  by 
Ideal.  Institute  of  Visual  Training  and  the 
Princeton    Film  Center.    Com[>anics   distributing 

Film    hk    TIIK    ^  ear    in    the    .tnnual    Canatlian 
Awards  was  Crawley's  "S'eitfoundland  Scene." 


llieir  own  films,  such  as  Shell  Oil  and  the  \.  \.M. 
are  finding  that  past  seasons  when  distribution 
would  fall  off  as  much  as  80'1  are  no  longer  the 
case.  There's  plenty  of  film  interest. 

Summer  distribution  does  re<|uire  somewhat 
different  techniques  than  in  other  seasons.  Bor- 
rowers, for  one  thing,  often  want  films  for  rainy 
days  only,  can  not  determine  screening  dates 
in  advance.  Association  Films  meets  this  prob- 
lem by  stating  that  "films  may  Ik*  kept  one  week 
for  possible  rainy  day  use."  .Another  thing, 
summer  audiences  are  more  than  usually  recep- 
tive to  light,  humorous  or  pictorial  subjects  and 
these  should  be  promoted  most  hea\ilv.  Nature, 
sports  and  outdoor  safely  films  are  a  natural, 
of  course. 

Koadshow   Circulation    \  i.i    Modern 

Modern  Talking  Picture  Service  has  arranged 
with  reliable  roadshowmen  in  the  midwt-st  to 
cover  some  2,000  towns  for  film  sponsors.  Movie 
roadshowmen  are  a  middle  states  phenomenon. 
Traveling  from  place  to  place  with  full  eiptip- 
inent  to  put  on  a  big  evening  of  movie*,  they 
arrange  in  advance  with  bx-al  merchants  in 
-mall  towns  to  "sponsor  "  the  show  (a  few  sliorls 
and  a  feature  I.  ami  then  set  up  in  park*,  vacant 
lots.  or.  as  often  as  not.  right  in  the  main  street. 

Boadshows  bring  in  |)eople  from  all  the  sur- 
rounding regi<m.  The  stores  are  all  o|ien.  and 
after  -hopping  an  average  of  about  .'{50  »tav  on 
for  the  movies.  'Ilie  cost  to  film  s|»<>ns<>r»  is 
-iiiiii'whal  more  for  this  tv|ie  of  show  than  for 
regular  bookings,  but  audienrrs  are  pmportion- 
alclv  laigi-r  ami  are  often  in  a  svmpalhetic, 
"holiday"  miiod.  Dealer  tie-ins  plus  Modem's 
nd\ance  notices  and  I'onlrols  make  this  a  good 
film  oullcl. 

I'elei  isioii  slalions  have  more  sustaining  time 
ill  the  summer  and  most  of  them  are  quite  will- 
ing to  show  interrsling  business  films  at  no 
MONTIMED    OM    THE    FOLLOWIM;    |'\r.EI 


'  r  M  R  K  R     .1 
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(CONTIXLED     FROM     TIIK     PRKCEDINC     PACE) 

thargf.  ill  fart   iiiaii\    slalii>ii>  aili\flv  spt'k  this 
kind    of    program    inatrrial. 

\\  liilr  tluTc  is  no  iicfd  to  sit  liaik  and  rcla\ 
wlii-n  tluTf  art'  audifiici-s  to  lie  found,  5i>u  will 
find  more  prints  than  usual  on  your  shelves, 
and  suniim-r  is  the  best  time  to  pel  every  print 
in  the  l>i-sl  possible  condition  hefore  fall.  Kvery 
print  should  he  rarefulK  rliecked  anil  screened 
to  see  that  it  is  worthy  to  represent  your  eoiii- 
pany.  Particularly  watch  the  first  5l(  feet  when- 
most  of  the  seralclu's  and  lorn  sprocket  holes 
are  likely  to  occur.  Even  if  leaders  are  not 
completely  heat  up.  if  they  look  worn,  replace 
iheni  now.  Ulieck  cans  and  niailiiig  cases  if 
they  look  dirty  or  covered  with  old  torn  labels, 
wash  them  off,  make  the  package  look  good,  as 
well  as  the  fihn. 

Time    for    l'i<-\('iili\c    M;iiiit<'ii;iiice 

Some  companies  find  it  worth  while  to  send 
all  films  and  e(|uipinent,  that  can  he  spared, 
away  for  thorough  preventive  maintenance. 
Man\  laboratories  and  film  treatment  plants  of- 
fer a  complete  serx  ice  of  cleaning,  scratch  re- 
moving, lubrication  and  summer  storage.  For 
instance.  Peerless  Film  Processing  Corp.,  in  New 
^  ork  and  Hollywood,  will  handle  all  this  service 
— cleaning,  complete  rejuvenation  and  scratch 
reino\al.  Peerless  Treatment  and  summer  stor- 
age for  approximately  S6.!!0  per  400  ft.  color 
reel,  and,  if  scratch  removal  is  not  necesary,  the 
price  is  considerably  less. 

Summer  is  a  good  time  to  re-evaluate  your 
whole  program.  Are  you  reaching  the  people 
you  want  to?  enough  of  them?  are  you  spend- 
ing \our  distribution  money  wisely?  To  get 
you  thinking,  one  of  the  most  helpful  books 
available  on  reaching  audiences  with  films  is 
77ie  liifi  Market  jor  U>mm  Films,  published  by 
the  Motion  Picture  Department  of  the  National 
Association  of  Manufacturers,  14  West  49th 
Street,  New  York.  Try  to  get  the  NAM  to  send 
you  a  copy  before  the  supply  runs  out,  or  bor- 
row  one  somewhere.     It   is   really   excellent.    1^' 

This    Famii.iar    Poster    heralds    the    weekly 
movie   pmsrani    in    a    myriad    nj    small    louns. 

FREE  MOVIES 
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BALLPARK 


NIGHT 


EVERYBODY  WELCOME 

Come  and  Bring  the  Family 

li  Ar^rccltllii  if  Y«ir  Pilrtiife  Ike  Hcrckiil  DlifltTiil  Tkli  Ctrl 
ii  Syii(«rli(  Tkcic  Sktwi  tar  Y<i 


Films  That  Humanize  Retail  Selling 

PAKT  II  OF  A  SERIES  ON  J.  C.  PENNEY  COMPANY'S  Jl  BILEE  PROtiRAB 


THE  J.  C.  Penney  Company,  whidi  is  cele- 
brating its  Golden  Jubilee  this  year,  has 
made  films  an  important  element  in  carry- 
ing the  firm's  1952  sales  plans  and  business  phil- 
oso|ihy  to  eacli  of  the  75,000  "associates"  in  the 
chain's  1,625  stores. 

Penney  management  is  niUch  heartened  at  the 
enthusiasm  with  which  the  film  program  has  been 
received  thus  far.  The  Golden  Coals  program 
(Ik'SlNESS  Screen,  #2,  1952)  has  had  striking 
results  in  setting  up  employee  partici|)alion  in 
the  50th  anniversary  year  improvement  cam- 
paign. A  motion  picture,  Inventory  jor  a  Golden 
Year,  is  now  being  shown,  on  company  time,  to 
every  Penney  associate.  This  film,  about  45  min. 
b  w'.  produced  by  John  Sutherland  Pnxluctinns. 
tells  the  story  of  a  typical  Penney  manager — how- 
he  got  into  the  business  and  what  it  has  brought 
him  over  the  years.  Penney  olTicials  were  frankly 
afraid  of  the  film  in  its  planning  and  production 
stage,  for  it  is  unabashedly  sentimental  and  could 
have  been  as  cloying  and  corny  as  an  1890 
melodrama.  Happily,  it  is  not — the  sentiment 
rings  true,  and  with  such  honesty  and  good 
humor  that  Pennev  audiences  are  finding  it 
much  more  true-to-life  than  fictional  stories 
usually  are. 

f!oii>iimer   Distribution   Will   Follow 

Inventory  for  a  Gohlen  Year  will  be  distrib- 
uted nationally  by  Association  Films  (probably 
with  a  changed  title)  after  it  completes  the 
rounds  of  all  Penney  stores.  It  will  probably 
make  more  friends  for  Penney's  than  a  picture 
designed  particularly  for  the  general  public. 
Tliere  is  something  about  talking  with  the  public 
from  within  the  company  instead  of  at  the  public 
that  is  exceptionally  appealing. 

Another  motion  picture.  Quality  Control  in 
Modern  Merchandising,  is  just  in  the  process  of 
completion  (by  the  Jam  Handy  Organizationi 
and  will  then  be  sent  through  the  chain  for  show- 
ing to  all  associates.  It  shows  the  laboratory  test- 
ing that  all  merchandise  sold  in  Penney  stores 
must  jiass  before  a  Penney  label  can  be  placed 
on  it. 

Styled  For  You  is  a  sound  slidcfihn.  produced 
by  Caravel  Films,  Inc.,  that  explains  the  activ- 
ities of  Penney's  22  style  specialists  who  buy. 
and  frequently  originate,  the  dress  fashions  that 
will  be  sold  in  the  nationwide  chain.  One  out 
of  fifteen  dresses  sold  in  the  U.S.  is  a  Penney 
dress.  To  capture  this  market  some  250  to  500 
salesmen  swarm  down  on  Penney's  New  York 
office  every  day. 

Styled  jor  You  was  a  feature  of  Penney's  six 


regional  conventions  of  store  managers,  is  nc 
being  shown  throughout  the  stores.  !t  is,  incida 
ally,  one  of  the  first  slidefilms  produced  on 
mass  basis  in  the  Tri-Art  process  on  Eastnii 
negative-positive  color  film. 

Sizeable   Investment   in   Pictures 

Although  films  have  not  been  used  with 
regularity  by  Penney's  in  past  years,  outside  t 
timates  indicate  that  the  company  w-ill  inv« 
something  over  8250,000  in  films  for  1952,  i 
eluding  the  two  movies,  several  slidefilms 
special  filmed  presentations  for  conventioi 
However,  if  the  enthusiasm  of  Penney  associat 
for  the  Golden  Jubilee  pictures  thus  far  is  ai 
indication  of  future  results  on  the  selling  floc 
the  investment  will  be  harvested  many  tim 
over  in  the  years  to  come. 


CASE   HISTORY  REVIEV 

''Inventory  For  A  Golden  ^  ear' 

Sponsor:  J.  C.  Penney  Company. 

Film :  Inventory  jor  a  Golden  Year,  45min,  b/i 
produced  by  John  Sutherland  Productions, 

■^  This  keynote  Penney  Company  Jubilee 
ture  translates  the  company's  employee  "succ 
story"  into  human,  familiar  terms  with  a  stro 
flavor   of  sentimentality   that   is  never  maud 
Its   warm   and   friendly   atmosphere  brought  ll 
enthusiastic  reception   from   store  managers  ll 
over  the  country  to  whom  it  was  a  wholly 
sonal  recital  of  their  own  trials  and  tribulatioil 
as  well  as  their  progress. 

A  family  tale.  Inventory  For  a  Golden  Ye 
is   told   in   a   scries   of  flash   backs  covering  1 
typical  manager's  years  of  service  with  the  corl 
pany.      Humor    and    human    interest    are    wi| 
meshed  in  its  45-miiiutcs  of  good  entertainme 
It   would   have   been   impossible  to  deliver 
kind  of  message  in  any  company  that  did  n| 
possess  the  basic  spirit  to  which  it  is  re 
.    .    .   this    film   catches   the   Penney   Compa 
relatiiuisiiip   with  its  peojile  and  is  almost  a 
iiiofiraphical   despite   its  professional   casting. 

Technically,  this  Penney  film  is  top-draw 
stuff  with  all  the  production  finesse  of  goi 
theatrical  entertainment.  This  "box-ofTice"  a 
|)eal  helps  n-ach  bi-yond  the  immediate  |H^rson 
interest  of  the  managers  and  into  their  famili 
and  friends  who  join  the  audiences  at  loi 
l>reiniere  showings  now  currently  being  held. 

John  Sutherland  has  produced  a  model  f 
I  omi)any  relations"  films  but  the  original  of  tt 
dramatic  piece  had  already  set  the  stage. 
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BUSINESS    SCREEN    MAGAZI> 


Report  on  Research 

•E)xsi'Mm:i{   im  hiisiikhs  phintinc; 

jESEAKCII  I'HtH.KLSS  .M)\\    I'ICI  I  KKl) 

lionsor:   The  American  Newspaper  Publisliers 
I  Association. 

'ille:  A.\.I'.A. — Research  I'roiiress,  30  niin, 
jcolor,  proiiui  cd  by  Sound  Masters,  Inc. 
j  Newspaper  publishers,  though  basically  inter- 
itcd  in  tlir  nieclianiial  aspects  of  publishing, 
le  pritnarliv  editorially-niindcd.  They  are  ever 
iiek  to  adopt  new  methods  of  newsgatheriiig 
id  presentation,  while  sometimes  overlooking 
i?  tremendous  advances  being  developed  in 
■wspaper  manufacturing. 

I  In  seeking  a  method  of  getting  these  develop- 
t-nts  across  to  pulilishers.  the  American  News- 
jper  Publishers  Association's  Research  Lab- 
^atory  chose  "the  most  powerful  medium  avail- 
tic  to  them — a  motion  picture."  While  en- 
^ely  expository,  the  film  has  the  effect  of  en- 
^uraging  individual  jiublishers  to  solve  their 
n  mechanical  problems  as  well  as  to  support 
d  adopt  the  developments  of  the  A.N.P.A. 
ratory. 

Research    Efforts   Cover   N\  iilc    Field 

A.N.P..\.'s  Research   Laboratorv   develops  im- 

vements  in     the    mechanical    processing    of 

wspapers.     Its    line    of    activity     encompasses 

ything  that  will  help  newspapers  to  print  with 

proved  quality  and  at  a  lower  cost.  It  operates 

aboratorv  at  Easton.  Pa.,  hires  outside  labora- 

ies  for  various  projects  and  encourages  manu- 

turers    of    ])rinting    e(|uipment    to    undertake 

ivclopment  programs  that  they  had  not  consid- 

i»d  before. 

A.N. P. A. -Research  Propress  shows  a  new 
"thod  of  controlling  a  roll  of  paper  as  it 
•ds  through  the  presses  with  a  vacuum  box 
1  automatically  regulate  tension  and  reduce 
eakage.  A  plastic  blanket  developed  at  the  lab- 
latnry  enabli-s  a  |)ublisher  to  reduce  the  width 
'  his  paper  without  reducing  length,  thus  sav- 
J  on  newsprint  cost.  .An  innovation  still  in  de- 
'lopnient  stage  makes  newspapers  water  re- 
'  tant  so  the  paper  carelessly  thrown  on  the 
«n  bv  the  newsbov  is  not  a  soggv  mess.  Molds 
'r  making  printing  plates  mav  eventually  be 
nde  bv  a  hvdraulic  press  muili  more  simplv 
1  another  A.N.P..A.  research  project  proves  sue- 
i*sful   in   large  scale   operation. 

.\   IVrnianeiil.  Continuing   Record 

A.\.P..4. — Research  Propress  has  not  been 
impleted  and  according  to  presetit  jilans,  never 
^11  be.  It  is  a  permanent  and  continuing  record 
\  accciinplishment  of  the  A.N.P.A.  Researcli 
Ihoralory.  Currently  running  .^O  minutes  in 
rgth,  it  may  from  time  to  time  go  as  long  as 
minutes  as  filmed   records  are  made   of  new 

ojects    while    (d>so|ele     portions    are    deleted. 

Inrr  tliiin  use  a  professional  announcer.  Clar- 

re  M.  Hint.  A.\.P.\.'„  Director  of  Research, 
irrates  the  film.  This  will  prove  valuable  l>c- 
^usc  he  is  personallv  known  to  a  majoritv  of 
r  future  audience,  because  he  can  narrate  fu- 
V*  filmed  projects  without  hunting  up  the  same 


narrator  for  each  insert  and  because,  it  should 
be  added,  his  audience  finds  him  a  darn  good 
speaker. 

Tlie  film  was  shown  for  the  first  time  recent- 
ly at  the  A.N.P.A.  convention  in  New  York.  It 
will  be  screened  at  the  A.N.P.A.  mechanical  con- 
ference in  San  Francisco  on  June  10th,  and  at 
regional  and  Kical  publishers  associations  across 
the  country.  It  will  be  made  available  to  pub- 
lishers for  showing  to  mechanical  staffs  and  to 
printing  schools  and  graphic  arts  classes  from 
the  A.N.P.A.  Ftesearch  Laboratory,  Easton, 
PennsxKania.  Jf" 

ANPA".s  Rkskakch  Eaboratory  at  Easton,  Pa., 
is  the  key  location  in  this  progress  report  film. 


Siinofo  Dealer  Films 

TWO  NE\^  SI  N  OIL  COMPANY  FILMS 
SHOW    DEALERS  BETTER  TECHNIQUES 

M  The  Sun  Oil  Company,  a  regular  user  of 
film  for  ic.imnunication  of  new  sales  plans,  op- 
erating techniques  and  other  information  im- 
portant for  dealers,  has  just  received  two  new 
pictures  for  intra-company  use  produced  by  Uni- 
films.  Inc. 

One,  Sunoco  Leads  .4pain,  10  min.  color,  in- 
troduces a  unique  credit  card  system  called  Sun 
Chex.  bv  which  customers  pay  for  purchases 
with  "checks" — IBM  cards — which  simplify  ac- 
counting for  the  dealer,  the  company,  and  pro- 
vide constant  information  on  the  amounts  and 
limes  of  purchases  for  the  customer.  Audience 
reaction  as  typified  by  one  Sunoi-o  dealer:  "All 
■  of  the  boys  were  complctelv  sold  on  it." 

The  second  film,  an  untitled  screen  message 
on  the  value  of  advertising,  1-1  min,  color,  intro- 
duces a  dealer  day-dreaming  about  the  opening 
of  his  new  station  the  next  dav.  Hardly  a  cus- 
tomer comes  in  the  station  (in  the  dream  I  and 
the  dealer  franlicallv  goes  from  newspaper  to 
radio  station  to  billboard  company  to  learn 
what  it  will  cost  him  to  advertise  and  lure  cus- 
tomers to  his  station.  It  costs  him  a  whopping 
amount,  but  luckilv.  only  in  his  dream.  The  air- 
ways, highways  and  newspa|iers  are  full  of  at- 
tractive .'^unoeo  sponsored  advertising  designed 
to  find  and  hold  customers  for  the  company's 
dealers,  as  the  dav-dreamer  finds  out  the  next 
dav  when  his  station  ojiens  to  a  steady  stream 
of  traffic  in  the  driveway.  ^ 


Engineering  at  Ford 

DESIGN     EMIIBITION     FILM     TI  RNS 
INTO  AN  EXCELLENT  COLOR  REVIEW 


Sponsor:  Ford  Motor  Company. 
Title:   Tomorrow  Meets  Today,  25  min,  color, 
produied   hy  MPO   Productions. 

*  Last  January,  the  Ford  Motor  Company  in- 
vited .300  reporters  and  automotive  editors  to  an 
exhibition  of  the  engineering  work  that  went 
into  the  1052  line  of  Ford  products.  It  was  or- 
iginallv  planned  to  produce  a  motion  picture 
record  of  the  exhibition,  but  as  production  be- 
gan, it  could  be  seen  that  a  much  more  compre- 
hensive film  on  Ford  engineering  could  be 
fashioned  frf)m  the  structure  of  the  exhibition, 
so  plans  were  revised  and  the  "full  scale"  To- 
morrow  Meets  Today  is  the  result. 

The  picture  goes  behind  the  charts  on  the 
walls  of  the  exhibit,  the  demonstrations  of  lest 
e(pii|)menl.  the  scale  models,  mmk-ups  and  blue- 
prints. It  shows  the  engineering  department  at 
work  from  advanced  styling  sections  through 
final  blueprints,  tool  making  to  completed  plans 
for  mass  firoduction  of  the  12.000  parts  that 
make   up  the  new   Ford. 

Convincing  Documentation  for  Uii\ers 

Tomorrow  Meets  Today  is  a  "nuts  and  bolts" 
picture  in  the  familiar  pattern.  It  explains  the 
whvs  and  hows  of  auto  production  to  schools 
and  adult  groups — the  usual  Ford  film  audi- 
ence. It  does  this  with  much  more  than  usual 
taste  and  competence  than  is  typical  in  factory- 
run-around  movies — in  fact,  it  is  quite  elegant. 
The  Ford  plant  appears  as  spic.  shiny  and 
dressed-up  as  a  fashion  salon. 

But  there  is  more  to  it  than  that  it  is  just 
about  as  forceful  a  sales  tool  as  the  Ford  Com- 
pany is  likely  to  get,  though,  on  the  record,  it 
is  not  designed  as  such.  How  much  more  con- 
\  incing  it  is  to  see  why  a  car  is  designed  in  de- 
tail as  il  is.  and  how  it  meets  rigid  specifications 
set  forth  fr>r  il.  For  instance,  is  the  ignition  sys- 
tem waterproof?  In  addition  to  scenes  of  Fords 
splashing  through  proving  ground  "creeks."  one 
engine  is  shown  as  it  appears  purring  away  en- 
lirelv  under  water  with — and  this  is  a  nice  touch 
of  ingenuity — goldfish  swimming  about  the 
spark  plug  wires.  Far  more  than  magazine  ad- 
vertisements extolling  the  merits  of  Supcr- 
Goozer  construction  and  Hyper-Feelicr  brakes,  it 
makes  you  want  a  new  Ford. 

Here'-     Vn    Example   for   the    In<Iiistry 

♦  Good  as  Tomorrow  Meets  Tcnlay  is,  it  is  onlv 
a  step  in  a  direction  that  automobile  manufac- 
turers have  l>een  most  reluctant  to  follow.  Auto- 
mobiles, as  ilifTerent  from  most  other  expensive 
nia.ss  produced  articles,  are  more  than  a  necrs- 
silv.  convenience  or  luxurv  to  a  great  manv 
people  thev  are  a  hobby  and  a  sp<irt.  Yet.  with 
verv  few  exceptions.  American  manufacturers 
have  complctelv  failed  to  realize  what  an  in- 
trinsicallv  exciting  thing  a  car  is  to  million*  of 
(•eople  l>e\ond  its  merits  as  transportation.  Wit- 
ne««  the  burgeoning  circulation  of  the  automo- 
tive  magazines  such   as  Road  &  Track.   Motor 
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(CONTINUED     KKOM     TlIK      l-HKCKUINC     I'ACKl 

Trend  anil  olhrrs.  cr  tin-  "rnuil  ti-sl"  sttli»ii^» 
whicli  liavi-  l)C((iinp  titr  iiinsl  widi-lv  read  features 
of  such  million  copy  circulatii>ii  iiuipaziiif>  as 
Popular  Science,  Popular  Mechanics  and  Me- 
chani\   Itluslraled. 

Perhaps  it  is  a  ffcliiij:  tiial  ihf  less  the  puh- 
lir  kiintts  about  the  tar  the  jielter  for  the  ileal- 
er's  service  departinenl.  perhaps  it  is  a  fear  of 
associating  with  holrod-isni,  or  perhaps  it  is  a 
feeling  that  the  public  really  isn't  interested  in 
cars,  but  the  Ford  fdin  catalog,  and  it  is  tvpical 
of  the  industry,  at  present  lists  some  M)  films. 
Manv  of  them  extol  travel  or  Americana  )<•/- 
loti stone,  American  Cowboy;  some  describe  the 
Automotive  industry  in  general — as  in  (),0(K) 
Partners:  or  provide  education- -as  in  Pride  oj 
Workmanship,  hut  of  all  these,  only  two.  the 
new  Tomorrou-  Meets  Today  and  The  Human 
Bridge,  devote  any  appreciable  amount  of  time 
to  the  basis  of  the  entire  industry,  and  the 
dreams  of  millions  of  motor  fans — the  car.  it- 
self. It  seems  a  decided  lack.  W' 


AR(.MlTKt;T  Fk\.nklin  describes  new  school  plans 
to  board  members:  a  scene  jrom  the  new  H  ild- 
inp  film  titled  "Design  for  Learning." 

Case  for  Modern  School  Construction 
"Desifiii    for   i>earnin<!:"'  Presents 

."Sponsor:  Herman  NeUon  Division.  American 
Air  ?"ilter  Co..  Inc. 

Title:  Design  for  Learning,  25  min..  color,  pro- 
duced  by   Wilding   Picture   Productions.   Inc. 

■*  The  little  red  schoolhouse  of  fond  American 
tradition  has  been  giving  away,  for  many  years 
now.  to  spacious  and  light-filled  buildings  thai 
have  been  designed  to  help  today's  student  learn 
with  as  little  pain  as  possible.  Toward  this  end. 
many  a  school  board  is  scanning  architectural 
plans  and  specifications  in  what  is  turning  into 
the  largest  school  building  boom  in  U.S.  histor\ . 
Design  for  Learning  is  concerned  « ith  school 
buildings  and  what  goes  into  them  more  to 
the  point,  with  the  heating  and  \entilating  s\s- 
tern  that  is  part  of  the  modern  s<;hoi>l.  The  film 
has  as  its  setting  a  meeting  of  a  school  board 
that  is  studying  plans  for  a  new  sc-hoo|.  Vn 
architect,  to  prove  that  the  building  plan  he  ad- 
Vf>cales  is  complete  in  every  detail,  lakes  as  an 
example  the  heating  and  ventilating  system  he 
has  >pecificd  and  describes  it  to  the  board.  I  sing 
animation  and  demonstration,  the  architerl  win- 
school  board  approval.  emphasizin<;  the  iinpurl' 
ance  of  the  right  selection  of  ei|uipmenl  for  tin- 
comfort  and  well-being  of  the  students.  y^ 


Tilts  Is  Penta — the  new  Dow  product  featured 
in  the  company's  fdm  "Treat  Wood  Right"  now 
being  offered  for  national  distribution  to  users  of 
uood  products. 


Pkevieh  Al  dikm.k  at  Chicago's  Hotel  Shcral. 
included  (I  to  rl  Dab'  Chapman,  Chapmi, 
Chemical  Co.:  J.  M.  Alkey.  Date  Canada:  M., 
Hudson,  George  Olson,  G.  W.  Morrison  of  Dc\ 


The  Case  for  Wood  Preservation 

DOW    CHKMICAL  COMPANY  SHOWS  HOW  IN    COLOKFIL   "TKKAT   WOOD    HK.HJf 


Sponsor:  The  Dow  Chemical  Company. 

Title:   Treat  Wood  Right,  23  min.,  color,  pro- 
duced by  The  Jam  Handy  Organization,  Inc. 

-K  l-ur  the  past  fifty  years,  research  chemists 
have  worked  i|uietly.  but  liffectively.  to  preserve 
wood  from  the  attacks  of  destroying  insects. 
I'rid)lems.  and  they  are  many,  still  remain  Imt 
ihc  vMiod-preserving  industry  looks  confidcnth 
Ici  the  day  when  America's  timber  suppiv  will 
he  extended  three  or  even  four  times  with  proper 
chemical  treatment  of  wood  before  it  is  pul  to 
use  in  the  field. 

Treat  Wood  Right,  produced  by  The  Jam 
Handy  Organization  for  Dow,  is  the  cinematic 
stor\  of  the  ingredients  that  make  for  right 
Ireatmeiil  of  wood:  the  equipment,  the  preserva- 
lixes  and  the  experts  that  serve  the  industry. 
Following  the  lumber  wherever  it  goes,  from  th-^ 
forest  tree  to  its  ultimate  use  as  a  railroad  tie  or 
public  utility  pole,  the  film  outlines  the  methods 
used  to  protect  wood  from  rot  and  insect  attack. 

Developed    al    Forest    Products    laboratory 

Pentachlorophenol.  or  Penta.  is  the  iniplirit 
star  of  Treat  Woor/  Right.  Developed  1>\  chem- 
ists working  with  the  Forest  Products  Laboratory 

liil.LiioAKi)  Dktkkiokation  IS  oue  critical  prob- 
lem clearly  shown  in  "Treat  Wood  Right." 


of  the  Department  of  Agriculture  at  Madi-' 
Wisconsin,  the  chemical  has  b<"en  instrumen 
in  saving  some  millions  of  cubic  feet  of  w( 
every  year.  One  instance  is  cited.  Fifty  ye. 
ago,  304  railroad  ties  were  used  for  every  n 
of  bedding:  today  the  number  has  been  reduil  < 
to  117.  an  annual  saving  of  70  million  railrc 
tics. 


'lOO  years 


Two  Methods  of  Treatment  Are  Shown 

Illustrated  in   the  film  are  two  recommeni,.    ^ 
ways   of   treating   wood.    In    the    first,   steam t    ' 
a|)plied   under   pressure   in   a  cylinder  as  a  fi  ' 
seasoning  step.  The  Penta  solution  then  is  fori 
under    an   even   greater    ])ressure   into   the   vi 
cells  of  the  wood.  The  second  type  of  treatni'i 
is  the  hot  and  cold  process.  The  wood  is  plai 
in  a  tank  and  advantage  is  taken  of  the  fact  1 
wood  contains  a  high  percentage  of  air.    Hot 
is   pumped    into    the   tank.   The    heat   causes 
air  to  expand  and  to  escape  as  it  bubbles  throi 
the  oil.  The  hot  oil  then  is  withdrawn  and  a  c 
solution  is  introduced  which  cools  the  remain 
air    causing  it  to  contract.  A   vacuum   is  forn 
and  tile  Penta  is  drawn  into  the  wood. 

Wood  treated  for  preservation  amounLs 
227  million  cubic  feet  every  year.  Thus  far  nea 
all  Ireatmenl  has  been  confined  to  such  item- 
raiiroail  ties.  |)ublic  uliiitv  poles  and  cross-an 
bridges,  piling,  fences,  buildings,  grade  crossii 
and  farm  equipment.  Despite  what  must  si 
a  large  figure  to  the  uninitiated.  227  mill 
cubic  feet  is  but  two  percent  of  the  wood  cut  i  ■ 
year's  time. 

A  Clear-Cut  Teclinieal  Exposition 

.Accurate  color  and  a  clear,  logical  appro, 
leaves    this    film's    intended    audience    with 
facts   it   needs   to  take  action.     Its   mission   i^ 
sell  I'enla  and  il  does  that  admirably. 

Treat  Wood  Right  shows  that  one  tree  can 
the  work  of  .several  if  treated  properly  befor' 
is  put  to  use.  In  other  words.  .America's  tini! 
I'onscrvalion   program   is  well  served  with   Pi 
anil  llie  industry  that  has  made  it  possibic 
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Industry's  Waste  Problem 

|ioii>or:    Thf   Dciw    (ihciiiiiul   (!oin|iany. 

itlc:  Air,  If  ater  ami  Industry.  25  iiiiii.  Koda- 
cliroinc.  produced  jciiniK  li\  Ddh  Cliftnical's 
waslc  dispiisal.  j)hi)l<igra|)liii-,  and  puhlic  re- 
lations departments. 

:  The  hi>li>r\  of  the  16mni  color  motion  picture 
i>,  K  uter  anil  Industry  dates  liack  some  ten 
?ars  or  more.  At  that  time  frecpient  visitors 
oni  various  industries  confronted  with  waste 
isjiosal  prohlems  came  lo  the  Dow  Chemical 
iini()anv"s  (  Mich.  I  plant  to  see  what  could  be 
ariied  from  their  waste  disposal  methods.  \ 
i5-niinute  film  which  descrihed  |)ow"s  relation- 
lip  to  the  Saginaw  Valley  watershed  and  the 
Lmpany's  two  main  waste  disposal  plants  was 
lown  to  these  \isitors.  This  [)roved  to  he  a 
ery  serviceable  introduction  to  waste  dispo.sal 
efore  the  visitors  were  taken  to  the  plant  it- 
•If. 

After    World    War    II     Dow     olli.  ials    decided 
lat  the  film  could  be  of  wider  use  to  industrv 


Modrrn   waste  disposal  plant  at  Dow. 

it  could  be  loaned  out.  so  new  footape  was 
ikrii  and  a  sound  track  was  put  on  the  film.  It 
as  at  that  time  tin-  film  pot  its  present  title, 
/idespread  interest  in  the  film  proved  to  be 
ratifying.  Two  years  ago  when  it  was  neces- 
iry  to  make  new  prints  of  the  fdm.  the  Dow 
rople  ilecided  that  it  should  be  done  over  in 
rder  to  broaden  the  Ireatinenl.  to  make  it  less 
chnical  as   indicated   by   audience   reaction. 

Aimed  for  an  audience  that  will  not  be  ex- 
lusi\elv  industrial,  the  film  attempts  to  sell  an 
lea  that  varies  in  content  inli-re-^t  according  to 
le  audience  viewing   it. 

The  general  public,  it  is  ho|)ed.  will  sec  that 
iduslrial  wastes  arc  an  inevitable  result  of  in- 
ustrial  growth  and  progress  to  our  living  stand- 
rd.  Stressing  the  complexities  of  waste  dis- 
the  Film  also  tries  to  poitil  up  that  respon- 
I'ompanies.  and  particularb  The  Dow 
.heniieal  Company,  recognize  |)ollution  abate- 
lent  as  one  of  their  social  rcs[)onsibilities. 

Within  industrv  the  film  is  iiilcii<led  to  suggest 
liat  an\  companv  not  assuming  its  ri'spmi-'ibilitv 
or  waste  dispo.sal   is  out  of  step  with   the  times. 

And  to  the  employe*'*  of  The  Dow  Chemical 
onipan\.  .lir.  U  airr  and  Industry  is  inlen<le<l 
n  rontribute  toward  belter  unilerstanding.  and 
"ration,  in  the  companv's  elTorls  lo  cond>al 
'    control   prid>lems.  ^ 


Autlientic  Colonial  setting  of   II  ashinfiton's  headquarters   in    "The  Mark  of  C" 

The  Sa^a  of  (he  Remarkable  Baker 

'THE  MAKK  OF  C"  IN  TKCHMCOLOK  IS  SPONSORED   lO     \  MIEl  SEK-Bl  SCH.   INt 


Sponsor:  Bakerv  Products  Department  of  An- 
heuser-Uusch.  Inc. 

Film:  The  Mark  of  C.  30  min.  color.  Produced 
ip\  Wilding  Picture  Productions.  Inc.  Dis- 
tributed l>\    Modern  Talking  Picture  Service. 

•♦f  I'ollowing  Napoleims  adage  that  an  army 
travels  on  its  stomach,  the  sponsors  of  The  Mark 
of  C  have  as  their  leading  character  one  of  the 
kev  figures  in  the  success  of  Washington's  Hevo- 
lutionarv  forces.  He  is  the  "remarkable  baker" — 
one  Christopher  l.udwick  of  Philadel|>hia  who 
became  ISaker  (ii-neral  of  General  Washington's 
Colonial  .\rni\.  It  is  his  example,  as  a  pioneer 
baker  who  tried  each  day  to  "make  his  bread 
better"  and  as  a  defender  of  freedom  that  ihi- 
Bakerv  Products  Department  of  Anheuser- 
Bu.sch.  Inc..  .selected  to  kevnote  this  film  tribute 
to  the  baking  industrv  of  today. 

Interwoven  into  this  historical   background   is 

Enriciikd  WllITK  Bread:  the  "best  in  the  uorld" 
is  a  prndurl  of  hakery  leseareh. 


the  modern  story  of  baking  industry  technology, 
its  research  toward  better  products  and  the  rea- 
sons wh\  the  modern  I  .."^.  baker's  enriched  white 
breail  is  among  the  worlds  In-st. 

.Supporting  the  baking  public  relations  effort 
are  widespread  bookings  in  schools  and  among 
clubs  and  women's  organizations  arranged 
through  the  distribution  network  of  Modern 
Talking  Picture  Service.  Production  b\  W  ilding 
is  exemplified  by  the  full  Technicolor  treat- 
ment accorded  this  film;  historically  accurate 
settings  and  a  In-lievable  professional  ca.«t.  The 
audienc<-  attraction  is  deservi-dl\  high  as  these 
factors  combine  to  make  The  Mark  of  C  excel- 
lent fare. 

The  Mark  of  CY  It's  the  symbol  which  baker 
l.udw  ick  impressed  on  each  honest  loaf  out  of  his 
ovens  ...  a  symbol  of  quality  and  of  an  un- 
ceasing aspiration  to  do  something  l>etter  with 
all  of  his  life.  K- 

"TiiK  Mark  of  C"  api>eared  in  each  loaf  of 
Chris  l.udivirk's  bread  in  Colonial  days. 


*f  UM  BKR     i     •     \  (I  1   I    M  K     II 


1  or. ; 
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ADDITION Al.  LISTINGS  ()|    I'Konic  KRS    FROM    NATIONWIDK    SOURCES 


AS  PKODUCEKS  COMIM.V  «illi  minimum 
ri-(|iiir<'mcMt.s  fur  |irii(lii<ii<iii  lisliii^>  in 
this  rcftTfiice  guiilc.  llii'ir  r<'|H)rl>  will  lir 
published  from  lime  to  tiiiif  in  theso  suppli-mi-iit- 
ary  pages  nnd  incorporatt'il  in  the  next  uvailalilr 
Annual  Hf>ii-u.  Additional  listings  will  appear 
in   these  pages  next  month. 

rAIJFOII.MA 

Paul  J.  Fennell  Company 

ll.S'>    \.    Mijililand     Vvenue 

llulUuood  .'{8.  California 

New    York    ( mice 

40   E.   4()tli   Street 

New  York  16,  N.  Y. 

OFFICERS   AND   DEPARTMENT   HEADS 
Paul  J.  Fennell.  I'residcnl-l'roducer 
M.  H.    iMi(ke\  I    Dubin.  /./'..  in  Charge  of 
Eastern  Productions 
John  E.  Burks,  V. P. -Technical  Director 
Services:    Industrial,    public    relations,    educa- 
tional and  training  lilins:  TV  commercial  films 
with  emphasis  on  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV   commercials    for    Shell    Oil    Co..    Cam[)liell 
Soup    Co..    Kellogg's    Cereals.    Schmidt's    Beer. 
Grape-Nuts  Flakes;  training  films  for  the  I.  S. 
Navv. 


Mllllll.liiWKST 

ViKi.NC  Pictures  Corporation 

1  H.5    Howard    Street 
Chicago    26.    Illinois 
Phone:    AMbassador   2-6800 
Date    of   Organization:    1947 
OFFICERS    AM)    DF.I'AKTMKNT    HFVDS 
Sullivan  C.  Richardson,  President 
Arnold  Whitaker,  Vice  President 
Scott  Vl'hitaker,  /'.  P.  West  Coast  Prod. 
Karl  B.  Brink,  Board  Member 
John  K.  Edmunds,  Serty.-Treas. 
Services:   Industrial,  documentary,  travel,  edu- 
cational, animation,  medical  films. 
Facilities:  Slorv  development  and  script  writing 
staff;    storyboard:    animation:   color.     Full   field 
crew  for  location  shooting  and  synchronous  lip 
sync  or  sound  recording,  anywhere  in  the  coun- 
try.   Portable   lighting  equipment  adequate  for 
large  color   interiors.    Representative's  office   on 
Hal  Roach  lot  in  Hollywood. 

RECENT   PRODUCTIONS   AM)    SPONSORS 
Slor>'  of  Hire.  Story  oj  iMmher.  The  Sugar  Story. 
Potatoes.    L'.S.    Forest    Ranger    (Encyclopaedia 
Britannica  Film*i. 


Kent  Lane,  Inc. 

716  East  (iray  Street 

Louisville  2.  Kentucky 

Phone:  JA.kson  6.304 

OFFICERS   AND    DEPARTMENT    HEAI)> 

Kent  I^^ne,  President  and  Producer 

Marry  Hicks,  I' ice  President 

Julia  Lane,  Treasurer 

Ijinvaril  Hunt.  Secretary 


Jacquelyn  Clark,  Ass't  to  the  Pres. 

&  Ass't  Producer 

(Jrover  Page,  Jr.,  Art  Director 

l.ciu  Block,  Writer 

John   Murray.  Director  of  Photography 

Tom  Mulvey,  Cameraman 

.Skrvk.es:  16min  and  35mni  motion  pictures, 
color,  black  and  white;  sound  slidcfilms,  sales 
training,  public  relations,  and  TV  commercials. 
Facii.itie.s:  Creative  stafL  Mauer  or  Mitchell 
cameras,  lip  sync  recording,  animation  stand. 
Bell  &  Howell  splicers,  complete  lighting  equip- 
ment, sound  stage,  studio  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 

Freemasonry  in  Action  and  l^est  We  Forget 
(Grand  Lodge  of  Kentucky)  :  The  Forge  Shop 
(Ajax  Mfg.  Co.  I  ;  Induction  Heating  for  Forg- 
ing (Toledo  Uiv.,  Ohio  Crankshaft  Co.,  Cleve- 
land): In  His  Path  (Mount  St.  Francis  Semi- 
narv)  :  Cleaning  &  Maintenance  of  Soft  Floors 
(  National  Sanitary  Supply  Assn.)  ;  Green  Pas- 
tures for  Kentucky  ( Green  Pastures  Commit- 
tee) ;  All  Are  Served  (Dept.  of  Economic  Secur- 
ity) ;  Basketball  by  Ru-pp  (Coach  Adolph 
Rupp)  ;  Four  and  Forty  (Kentucky  Highway 
l)ei)artnient).  Now  in  production:  The  Finest 
Product  (Louisville  Board  of  Education)  :  Rivers 
to  Cross  and  More  Per  Mile  (Kentucky  High- 
way Department). 


IVKW  YOIIK  riTY 

MuRPHY-LiLLis,  Inc. 

(Murphy-Lillis   Productions) 

723  Seventh  Avenue 

New  York  19,  N.  Y. 

Phone:  PLaza  7-8144 

Date  of  Organization:   1946 

OFFICERS  AND  DEPARTMENT  HEADS 
Owen  Murphy.  President 
James  M.  Lillis,  Vice-President  &  Treasurer 
Elwood  Siegel,   Production   Manager 
Jo.seph  Josephson.  Chief  Film  Editor 
George  F^.  Wolf,  Assistant  Production  Manager 
Services:  Motion  pictures  for  industry  and  tele- 
vision.   Scripts,  cinematography,  editorial;  com- 
plete production:  live  and  animation. 
Facilities:    Mitchell   and   Bell   &   Howell   .3.5mm 
and  16mm  cameras;  lighting  etpiipment;  Reeves 
magnetic  recording;   mobile  location   unit:   cut- 
ting  rooms;    sound    stage.     Permanent   creative 
staff — writers,  directors,  cameramen,  editors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
The  First  Fifty  Years  (The  Firestone  Tire  &  Rub- 
ber Company);  Harvey  S.  Firestone  Memorial 
(  F'irestone)  ;  Highway  Safety  (Firestone);  This 
We  Own  (American  Telephone  and  Telegraph 
Company)  ;  Communications  For  Civil  Defense 
(A.  T.  &  T.) ;  Green  Promise  (New  Holland 
Machine  Division,  Sperry  Corporation)  ;  River 
Roadway,  Man  of  Steel,  Family  Farm.  Rigged 
For  Oil.  Round  The  Mountain.  Pampered  Porter- 
house (TV  documentary-commercials  for  Ford 
Motor  ('ompany  I  :  TV  spots  for  Firestone, 
Chesterfield,  .Arrow,  Packard,  aiul  others. 


Lewis  Sound  Iil.ms 

75  >X  e^t  4.itli  Street 
.New  York  19,  N.  Y. 
Phone:     LI  xend)urg  2-1322 
Date  of  Organization:    1941 
OFFICERS  A^D  DKfAKTMKNT  HEAD.i 
Vernon  Ix'wis,  Owner-Producer 
lillcn  Lewis.  Ass't  Producer 
RoImtI  .^(liniidt.  Sound  Engineer  &  Editor 
Richard  Eichner,  Production  Mgr. 
Lorelei  I..ew'is,  Office  Manager 
Albert  Demers.  Scenic  Designer 
Services:    Complete   motion    picture   product! 
and  sound   recording.   16mm   ami   .3.5mni,   col 
and    b w;    TV    commercials,    industrial,    edui 
tional,  scientific  and  promotional  films  and  lii 
matie  dialog  presentations.  Consultation  servic 
Facilities:    Oeative    staff,    two    complete    11 
sound    shooting    stages;    optical,    disc   and    m^ 
netic  sound  channels,  full  location  shooting  a 
recording    e(|uij)ment.    cutting    room,    project! 
and  interlock  screening. 

RECENT   PRODUCTIONS  AND  SPONSORS 

Ba^hy  thermographic  Observations;  Occupyi 
an  Oceanographic  .Station  (U.S.  Navy  I  :  /f/i. 
Food  Is  Finest  (American  Gas  Association 
3,0OU  Pounds  Per  Square  Inch  (Taylor-Whart 
Iron  &  Steel  Company)  ;  CO-2  Fire  Extinguish 
(CO-2  Fire  Equipment  Co.):  TV  commercii 
for  B.  F.  Goodrich.  Polaroid-Land  Camera.  Go. 
Luck  Margerine,  Chrysler  and  others. 

PACIFM     AOICTIIWEST 

Orbit  Films 

1737    Westlake    North 

Seattle  9,  Washington 

Phone:  GArfield  0920 

Date   of  Incorporation :    1949 

OFFICERS   AND   DEPARTMENT   HEADS 

Robert  G.  Gardner,  Pres.  &  Exec.  Prod. 

Ainslie  A,  Gardner,  Secly  &  Director 

Barbara  Kennedy,  V.P.,  Charge  of  Distrib. 

Ann  Ray,  Advertising  and  Promotion 

Morris  E.  Dowd,  Sound  Engineer 

Services:  Production  of  16mm  motion  pictui 
in  all  commercial,  educational  and  documents 
categories;  TV  programs;  16mm  film  distrih 
tion;  35nmi  theater  trailers.  For  other  prodt 
ers,  recording  and  mixing  for  sound  trad 
editing,  writing  and  titlins:  ]6mm  film  d 
tribution. 

Facilities:  16mm  and  35mm  cameras;  sinf 
and  double  system  sound  narration  and  editii 
rooms;  Stancil-Hoffman  magnet  film  record 
and  dubbcrs  with  selsyn  interlock  system. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Sport  Fishing  for  Salmon  (Washington  St« 
Department  of  Fisheries)  ;  Salmon  Crisis  (Was 
ington  State  Department  of  Fisheries)  ;  Vi 
Stripping  (Dean  K.  Crystal,  M.D.)  ;  Creati 
Art  of  Japan   (Seattle  Art  Museum). 

ANIMATION   \   TITLE  SERMCES 

ViDEART,  Inc. 

240  East  39th  Street 

New  York,  New  York 

Phone:  LExington  2-7378 

New  Chicago  Address  \oled : 

Knight  Studio 

1.59  East  Chicago  .4ve, 
Chicago   11,  Illinois 
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Vhal  II  Takes 
0  Make  a  Piclure 

k  a  lilt  iif  priift'*!-iiiiial 
viity    and    know-how    plus 
>kI>I  rONS  .if  lif-hliiig  and 
li.. I. ■graphic  equipnieiil  to 
ire  this  scene  (  right  I  in 
.•w    color   motion    picture 
From    Mine  to  Metal 
-ircd  by  the  St.  Joseph 
lead    Company    and    produced 
\tlas  Film  Corporation  for 
■  ulion  liy  the  L  .  S. 
Ill  of  Mines.  36  units 
liljIiM?   200.(100   wall?  and 

mile   iif   caiilc   went   4»HI-feet 
nderground  for  color  shots 
f  niiriin';  operations.    This 
'••  shows  a  mine  train  pass- 
I  rough  a  st(i|>e  and  was 
lot  from  the  upper  le\el  of 
nother    part    of   the   track. 
pr<>fe<>iionnl  16inm  Mitchell 
i~cil  fur  all  shooting. 


•I.KM):    moM    MINK    ro    Ml  1  M.     SPtlNSOKKD   HV    TMK   ST.   JOSKI'H    I.KAH  T.O. 


rj^OK  I'KODl  t  ll<)\  ..f  a  highly-useful  new 
tcchnii-al  film  under  diflicult  circumstances, 
ihi-  recent  Vtla*  Film  ("orporation  color  picture 
Lfad  t  rum  Mini-  to  Mflal  merits  >|)ecial  notice. 
Most  of  the  key  sequences  in  color  were  tilnied 
in  the  St.  Joseph  l.«-ad  {!ompan\"s  mine  100  feet 
unilerground.  In  addition  to  .'{(>  Ii):liling  iiiiit« 
(enough  to  light  a  town  of  4.(H)0  people)  the 
sound  was  la|K'-rei urdeil  with  utmost  fidelity  to 
capture  realistic  sound  effects  of  mining  o|)era- 


lions.  Premiered  at  New  York's  Park  Ijine  Hotel 
to  more  than  200  rrprrs«Mitali\€>  of  husiness  and 
government,  honored  gursU  tshouii  louer  If  ft) 
induded  '/  to  r)  Kdward  Schager.  vii-e-pre»i- 
dent  \tlas  Film  ("orporation:  \ndre»  Fletcher, 
president,  St.  Jos<-ph  l-ead  I'ompany  :  Allan 
Sherman,  i  liief.  Office  of  Mineral  HejMirls.  I .  S. 
Bureau  of  Mines;  Felix  K.  Wormser.  \ii-c-pre»i- 
dent.  St.  Joncph  I>ead:  and  I^wrenrc  P.  Momi- 
nee,  \  ire-president  and  general  manager  of 
Atlas  Film  Corporation,  the  produter.  R* 
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Now  you  can  mate  hy 


BelUHowell 

brings  you  great- 
est motion  picture 
development  since 
"talking  pictures'... 
a  16mm  recording 
projector,  the  new 

Filmosound 


Not  since  the  introduction  of  sound  movies  has  there  been 
a  motion  picture  development  of  such  importance! 

Now  Bell  &  Howell  brings  the  making  of  sound  movies 
within  your  reach.  Here  is  the  new  16mm  Filmosound  202  — 
not  just  a  sound  movie  projector  —  not  just  a  magnetic  sound 
recorder  —  but  a  combination  of  both  for  making  and  show- 
ing sound  movies.  To  make  your  own  sound  film,  you  will 


need  no  expert  knowledge,  no  costly  professional  equi| 
With  the  Filmosound  202.  your  own  sales  presentati 
be  put  on  film  and  the  message  directed  to  your  own  !b 
client.  The  same  film  can  be  used  again  and  again  sinj| 
changing  the  message  to  fit  the  new  situation, 
magnetic  sound  movies  is  this  possible  at  but  the  co 
film  and  soundstripe. 


Indimtru  and  buKinvHx,  both  large  and 
biMull.  will  find  the  Filmusuund  202  an  indis 
])ons^ble  sales  and  training  tool.  Films  can 
be  re  used  fre<iuently  .  .  .  with  a  change  of 
message  to  suit  a  jwrtlcular  situation,  or  to 
add  a  personal  touch. 


Schools  and  chnrche*  can  use  the  Filmo 
sound  202  to  record  individual  interpreta 
tion  of  subject  matter  already  on  the  film— 
for  example,  in  reaching  groups  of  different 
age  levels-  and  to  replace  obsolete  sound 
tracks  with  current  commentary. 


In  the  home,  the  ways  in  which  tl 
sound  202  will  add  to  family  enjoyii 
unlimited.  Vacations,  travel,  all  of  *■ 
portant  family  occasions  you'll  wan' if 
ture  on  film  will  be  so  greatly  enhaitr 
adding  your  own  sound. 
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I 


ost  sound  movies!!!! 


mimmikn/i 


you  save  on  your  first  sound  film  will  more  than  pay  for  the  cost  of  equip- 
With  your  Filmosound  202,  you  can  add  sound  to  old  16mm  silent  alms 
sound  to  a  film  with  an  obsolete  sound  track  . . .  and  project  any  16mm 
silent  or  sound,  black-and-white  or  color. 

the  coupon  for  full  details  on  how  you  can  use  magnetic  sound  movies  . . . 
{economical  it  is  to  own  the  Filmosound  202.  Or  see  your  Bell  &  Howell 
[r  today !  Ask  for  a  demonstration ! 


'  ing  featurr  prevents   accidental 

'  rcvnrrlings.  This  button  must  be 

'  put  machine  in  recording  iKwi 

•nly  then  will  previous  recording 

•  i   Simple  controls  make  the  Filmo- 

-'"2  almost  foolproof. 


"Clutch" permit*  »topping  film  with  pic 
ture  on  .screen  for  "cue"  markmg.  Optical 
and  magnetic  sound  pick  up.  record  and 
emse  heads  are  alt  positioned  together  as  a 
unit.  S.vnchroni/ntion  of  sound  with  pic- 
ture Is  easily  achieved. 


Easy  an  lalkini/  mi  tin  Uh  /tluui,  .  u  re 
cord  sound  onto  magnetic  track  while  pro 
jecting  picture  with  Filmosound  202.  Ii\stant 
playback  or  correction  of  recording  errors 
with  flip  of  reverse  switch.  Magnetic  sound 
track  will  last  for  life  of  film. 


Add  sound  to  »ilenl  16mm  film,  then  play 
back  at  silent  speed  to  retain  normal  action. 
Add  new  sound  to  optical  sound  film  with 
out  harming  original  sound  track.  Change 
from  magnetic  to  optical  track  without  vary- 
ing sound  quality.  Musical  background  and 
sound  efiFects  easily  mixed  with  voice. 

You  biiif  for  life  when  you  buy 

Bell  ^Howell 


(luamntrrd  tor  lite:  Durtnj{  the  life 
of  ihe  product,  any  defect  in  work- 
manship or  material  will  be  reme- 
died fret?    (except  transportation). 


B«ll  &  How*!! 

710B  McCormick  Rood.  Chicogo  45,  III. 
without   co^t   or 
;>in  on  the  new   (■ 

„   ,;    )i-cutr    I  -iin  tntert     ^^   -- 

use  for: 

n  Church  n  School 

D  InduBtry  Zj  C«ner«l 

O  70  DL  Movie  Camera 


Norn* 

Addrvtt  

Orgoniiotion  (if  oily) 

City  ^**— y 


MAIL 

tki&  Coupovi 
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Speaker's  Table  Notables  il  id  r)  arc  Mrs.  Muriel  C.  Jdielin.  secretary ; 
Rer.  John  E.  Tlioiiins.  Mass.  (^(iitncil  of  (Churches:  C.nminandcr  Rohl.  A'oc; 
Ed  I'nlmer.  tice-presulciit:  Dr.  Dfiinis  C.  Daley  {slandinii)  suijerintendeiit 
oj  schools;  George  E.  Roghaar.  co-chairman :  and  Rev.    llberl  Low. 


LlNCHEON  Guests  and  Previewers  ,«7  in  rapt  attention  as  guest  speaker 
Commander  Robert  A.  A'oe,  director  of  the  I  .  S.  \avy  .Special  Devices 
Center  lidlis  and  demonstrates  on  "The  \aval  Approach  of  Ando-l'isual 
l.earninii  at  the  .Second  Annual  Boston  Film  Festival  held  in  early  May. 


Boston's  Second  Annual  Film  Festival 

AW  \KI)S  Jl  KIKS  SKLECT  FOIRTKKN  MOTION  PICTIRKS  FOR  FESTIVAL  HONORS 

THE  Second  Anmal  Film  Festival,  spon- 
sored by  the  Film  Council  of  Greater 
R()«li>n.  hriiuglil  iiwards  to  fourteen  spon- 
sored, edutational  and  religious  niolion  pictures 
selected  bv  infiuentiai  citizens  from  school,  busi- 
ness, church  and  civic  organizations  who  at- 
tended the  all-day  screening  sessions.  There  were 
a  total  of  203  registrations  at  the  Saturday, 
May  3  event  held  at  the  Sheraton  Plaza  Hotel 
in  Boston. 

Five  main  classifications  of  films  were  offered 
in  the  fields  of  1 1  I  Adult  Education:  (2l  Class- 
room Films;  (3l  Public  Relations — Industry; 
(4 1  Recreation  and  Arts  &  Crafts:  and  (5) 
Religion.  The  latter  category  was  separated 
into  Catholic.  Jewish,  and  Protestant  film 
groups.  A  formal  luncheon,  highlighted  by  the 
address  of  Commander  Robert  A.  Noe  of  the 
U.  S.  Navy  Special  Devices  Center,  was  a  fea- 
tured event  of  this  years  Festival. 

First   award   in    the    field   of  adult   education 
films    went    to    High     li  all.    sponsored    by    the 
Anti-Uefamation  League  of  B'nai  B'rith  and  dis- 
tributed   by    McGraw    Hill    Textfilms.    Second  .4war(l  Winner>  al  Bo.-ton 
award  in  this  group  was  made  to  Day  in  Court,  Adult  Edlc4TI0.n 

.       ,  ,,  ,     ,  ,  First    Award:    High    If  all.    sponsored    by 

An    Informal   Moment  at  one  oj  the   several  ..•!»/•         •        i  i>-     •    r>-  •  i 

_.,,..,       ,    ,  .  ,      ...  „,  Anti-iJelamation    League.    B  nai    B  nth. 

tihn  teslival  exhiliils  at  the  Sheraton  rlaza. 

Second    \uai(l:    Day  in   Court,  sponsored 
by     International    Harvester    Company. 

Public  Relations 

First  Award :  I'owering  .4nierica's  Progress, 
s|)onsored  by  Bituminous  Coal  Institute. 

Second  Auard:  I  nited  6S34,  sponsored  by 
L  nited  Air  Lines. 

Recreation    Fii.vis 

First   Award:    Lije  Along   the  ff  alerways, 
produced    by    Roy    Wilcox    Productions. 

Second     Award:     Cunning     the     Fhntiys. 
sponsored  by  Remington  Arms. 


Coumil  Vice  President  Edward  Palm- 
er speaks  at  the  festival  luncheon. 

(.All  Photos  bv  Alan  Lvdiardi 


sponsored  by  the  International  Harvester  Com- 
pany and   produced  by  Cate  &  .VlcClone. 

In  the  all-industry  classification  of  jiublic 
relations  films,  the  first  award  went  to  the 
Bituminous  Coal  Institute  for  Powering  .imeri- 
ca's  Progress.  Cate  &  McClone  received  anothei 
second  award,  which  the\  share  with  L'nited 
Airlines,  sponsor  of  i  nited  6534. 

Another  sponsored  film  won  the  second  award 
in  the  group  of  recreational  films  when  MPO 
Productions.  Inc.  recei\ed  this  honor  for  Cun- 
ning the  Flyways,  sponsored  by  Remington 
Arms. 

Life  Along  the  Waterways,  produced  by  Ro) 
Wilcox,  a  former  governor  of  Connecticut  and 
MOW  vice-president  of  International  Silver  Com' 
pany.  won  first  place  honors  in  the  recreationa 
films  class.  It  is  distributed  b\  Fncyclopaedil 
Britannica  Films. 

Top  honors  in  the  classroom  films  group  weni 
to  Encyclopaedia  Britannica  Films  for  PeopU 
Along  the  Mississippi,  a  doc  umenlarv  on  life 
along  the  rixer  which  was  written,  directed  and 
photographed  by  EOF  associates  John  W 
Barnes  and  Gordon  Weisenborn  with  the  col 
laboration  of  Clarence  W.  Sorenson.  Ph.D. 
High  School — Your  Challenge,  produced  by 
Coronet  Instructional  Films,  was  awarded  second- 
place  honors   in  this  classification. 

First    award;-    for    outstanding    religious   mo- 

Committee   Chairman    aid   in    registration 
over  2(H)  guests  attend  Boston's  festiiat. 
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tion  pictures  wciil  In  Si.  lienedicl.  a  Catholic 
Sim  produicd  by  the  Siiiipcx  Kflations  Classics 
Company  and  Hol\  Sm-rifwe  of  the  Mass,  a 
United  \\ drld  Film.   Jewish  films  which  received 

nors  were  Tfnt  Cll\.  whiih  wnn  first  award 
for  the  I  iiitfd  Jewish  Appeal:  and  7/ie  Earth 
Sinfis,  sulimitteil  l>v  Hrandnn  Films,  Inc. 

In'  the  Protestant  lilm  group,  first  award  went 
:o  Strength  of  the  Hills,  sponsored  by  the  Na- 
tional Council  of  the  Protestant  F.piscopal 
Church  an<l  produced  by  Alan  Shilin  Produc- 
tions. Th^  Rivers  Still  Hon .  >nl>tnittcd  bv  the 
American  Baptist  Cornention.  won  the  second 
ward  in  this  classification. 

Two  months  of  preparalorx    preview  vvork  l>\ 


"Peoi'le  Along  the   Mississippi"   was 
first  among  classroom  films. 

Film  Festival  connnittees  were  required  to  sift 
approximately  200  entries  down  to  the  final  5') 
films  screened  in  all  classes  during  the  festival. 
All  films  honored  by  these  screeninfis  received 
awards   for  merit    from   the   festival. 

The  Rev.  Timothy  V.  OLeary,  head  of  the 
department  of  education  of  the  Archdiocese  of 
Boston,  is  president  of  the  Film  Council;  Kdward 
W.  Palmer,  .\ew  Kngland  Telephone  and  Tele- 
graph   Company,    is    vice-president;    Muriel    C. 


"Life  Along  the  Waterways"  tvas  rec- 
reational films  winner  at  Boston's  festival. 

Javelin  of  the  Boston  Public  Library,  its  secre- 
tary; and  .Man  F.  Lydiard.  John  Hancock 
■Mutual  Life  Insurance  Co..  treasurer. 

Co-chairmen  of  the  Second  Viinual  Film  Festi- 
val Were  James  A.  Petrii-  of  Film  Series  Ix-itiires 
and  Ceorge  K.  Koghaar,  head  of  New  England 
Film  Service,  Inc.  Typical  of  film  sj-lection  chair- 
men were  Kmile  F.  Ix-Nin,  of  the  Department 
of  Justice  who  s«-rvcd  for  the  Adult  F.ducation 
film  group  and  Lyman  Thurston.  New  F.ngland 
Pov*er  Service  (lompany,  who  headed  the  com- 
mittee on  Public  Kelalions  and   Industrial  films. 

A    follow-up    s<-reeninp    of    first    award    films 

from  the  f.sti\.d  was  held  in  the  I.<tture  Hall  at 

the  Bosliin  I'ulilii    Library  on  Mondav  afternoon. 

1''.     The   formal    presentation   of   first  and 

■lid  aw.ird  cerlificales  took  place  at   1:1.1  p.m. 
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Jldck   Koi.er  .Alto\   Pfaff  uf  Los  Angeles  is 
a  featured  member   of   "Day  in   Court's"  cast. 


"I  HE   GRAliliEK"  is  a  character  you'll  meet  in 
this   outstanding   new  safety   picture. 


Traffic  Safety  Picture  of  tlie  Year 

HVRVKSIKKS  "DAY  IN  COURT"  CAMPAIGNS  AGAl.NST  L.S.  TKAFFIC  TOLL 


Sponsor:  International  Harvester  Company. 

F"ilni:  Day  in  C.ourl.  2')  inin,  b  u,  produced  by 
Cate  &  McClone.  Distributed  by  .Modern  Talk- 
ing Picture  Service,  Inc. 

LOS  ANGELES  TRAFFIC  COURT  Judge 
Roper  Alton  PfafT  is  a  featured  performer 
in  this  new  and  already  widely  popular 
safety  motion  picture  Day  in  Court,  produced 
for  the  International  Harvester  Company  as  a 
public  servic-e  and  to  assist  in  the  Safety  ami 
Courtesy  campaign  of  The  .American  Trucking 
-Associations,  Inc. 

A  typical  day's  proceedings  in  Judge  Pfaff's 
famed  courtroom  is  the  essence  of  its  plot  story 
as  seven  typical  Americans  make  their  appear- 
ance before  the  bench  for  violating  the  tratlic 
laws.  All  of  them  are  guilty  of  violations  that 
could  have  caused  serious  injury  to  themselves 
or  their  fellow  citizens.  One  of  them  actuallv 
caused   a   death. 

Has  Received  Two  Rciciil  Vwards 
This  is  llie  |)lot  story  of  Day  in  C.ourl.  But  the 
"bchinrl  the  screen"  story  of  what  makes  a  mo- 
tion picture  move  and  what  moves  audiences  as 
only  a  good  movie  such  as  this  one  can  is  worth 
telling  about  Day  in  Court.  The  current  first 
award  for  the  best  tralTic  and  transporlalion  film 
of  the  year  which  was  recently  awarded  by  the 
National  Committee  on  F'ilms  for  Safety  is  one 
indication  of  its  acceptance;  the  secon<l  award 
in  the  adult  education  films  group  at  the  recent 
Boston  Film  Festival  is  another.  But  llie  lives 
it  will  save  and  the  accidents  it  niav  prevent 
through  its  coin|Hdling  mes.<age  are  more  im- 
{xirtant  aims  than  any  of  these. 

\nd  that  is  why  an  idea  craftsman  like  Charles 
(Cap!  Palmer,  who  wrote  Day  in  Court,  a  pro- 
duction team  like  Cate  &  .McCloni-  who  put  those 
ideas  into  a  film  that  never  mis.ses  a  trick,  and 
a  public-spirited  sponsor  such  as  Harvester  share 
honors  for  a  most  eventful  Day. 

To  iH-gin  with,  this  picture  had  to  l>e  a  realis- 
tic re-enactment  of  Judge  I'falFs  court  in  ac- 
tion. Either  vou  believe  the  events  and  the  prob- 
ability  of  their  hap|iening  or  ,  .  .  no  message. 


You  believe  alright — for  a  half-dozen  times  dur- 
ing these  scenes  the  picture  is  \our  storv.  the 
violaticms  are  yours,  the  guilt  your  own.  For 
every  driver  of  a  motor  car  on  the  highwavs  and 
•Streets  is  completely  human  and  our  human  fail- 
ings and  lapses  as  well  as  our  occasional  flaunt- 
ing of  the  traffic  laws  are  the  real  bases  of  traffic 
deaths,  injuries  and  a  multi-million  dollar  toll 
each  year  in  property  damage. 

Yon  Play  a  Part  in  Tlii-  Picture 
In  Day  in  Court  you  play  a  dual  role:  you  sit 
on  the  judge's  bench  and  the  guilty  seven  step  up 
before  you.  .\nd  again,  you  l>ecoine  one  with 
each  of  them  and  share  their  tralfic  ex(i«'rience-. 
Your  bond  of  familiar  relationship  U-gins  when 
the  camera  peers  into  the  faces  of  tluiM-  in  the 
courtroom.  These  are  people  vou've  seen:  their 
emotions  are  recognizable  and  therefore,  true 
It  s  the  truth  of  the  thing  that  a  good  manv 
factual,  ^poll>iored  films  too  oflen  fail  !■>  go  after. 
This  one  does  and  it  winds  up  with  a  solution 
that  is  natural  to  most  Americans — the  proctical 
theory  that  courtesy  is  contagious.  .And  that's 
(CONTI.MKD    0\    TIIF.    FOLLOWING    PACE) 


CIIARLL.N  Pm.MI.K  ufolt  iht  screen 
story  for  "Day  in  Court"  protluceil 
h\  ('air  &■   McClone. 
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Hkst  >i>t  Ml  M.ll>KHi.M  in  the  jirlil  of  Iriijjic  & 
transpDrlation  iiiis  the  iil'oie  I'arafiDii  production 
for  Zurich  Insurance  Co.  (see  below) 

(continued    from    the    preceding    page) 

what  it  sells  as  the  antidote  to  selfish,  thought- 
less and  incompetent  driving. 

That  is  the  essence  of  Day  in  Court.  It  marks 
a  new  milestone  in  the  sponsor's  40  years  of 
film  utilization.  Kor  International  Harvester,  the 
immediate  popularit)  of  Day  in  Court  liroke 
a  long-eslahlished  precedent  of  film  dislriluilion 
through  its  own  branch  office  facilities.  The 
a\alan('he  of  hooking  requests  required  the  de- 
centralized, professional  film  han<lling  services 
of  Modern  Talking  Picture  Service.  Inc.  who 
will  handle  distribution  of  Day  in  Court  on  a 
nationwide  basis. 

Show  it  to  a  group  yourself  and  earn  a  double 
dividend.  You'll  never  forget  its  nies.sage  and 
you'll  learn  a  lot  about  what  sponsored  films  can 
deliver    when    \ou    jtut    the    right    combination 

together.  S' 

•  •  ♦ 

National   Safety   Plaques  Awarded 

*  As  previously  reported  in  these  pages  (  Busi- 
ness Screen  No.  2.  Vol.  13)  a  total  of  five  mo- 
tion pictures  and  one  sound  slidefilm  have  been 
chosen  by  the  National  Omimittee  on  Films  for 
Safely  as  the  outstanding  accident  prevention 
films  produced  in  1951. 

Other  first-place  winners  (  in  addition  to  Da) 
in  Court  I  were  Pipeline  on  Wheeh.  produced 
by  A|>ex  Film  Corp.  for  K.  I.  du  I'ont  de  Ne- 
mours &  Co..  which  tied  for  first  in  the  general 
group  with  Tony  Learns  About  Fire,  produceil 
by  Southern  Educational  Film  Production  Serv- 
ice for  the  .National  Hoard  of  Fire  I  iiderwriters. 

First  place  award  in  the  field  of  occupational 
films  went  to  The  Story  of  I'ierre  and  Marie, 
produced  by  Crawley  Films.  Ltd.  of  Canada  for 
the  Quelwc  Pulp  anil   Pajx-r  Safety  Association. 

I'allern  for  Tragedy,  produced  by  Paragon 
Pictures  of  Evanslon,  III.,  for  the  Zurich- Ameri- 
can Insurance  Companies,  was  the  sole  first 
award  pla(|ue  winner  in  the  field  of  sound  slide- 
films. 

Kighl  additional  films  were  gi\cii  honorable 
mentions  and  14  others  were  picked  for  mcril 
awards.  The  committee,  which  repres<-nts  2ii 
national  organizations,  makes  annual  awards  in 
the  fields  of  traffic,  occupational,  home  and  gen- 
eral safety.  VI  illiani  Knglaiider  of  the  National 
Safetv  Council  headc|uarters  staff  is  its  secre- 
tar\  and  active  spokesman.  W 


UNF    OF     \    CONIIMIM,    SERIES    ON      •MKI-IINt,    Till.    P  K  Ol)l  CERS' 

WolH  Studios:  A  Model  of  Americana 


FoK  \i  \\^  m:\hs  iii,-  xu^um  (,.  Wniii 
Studios  have  been  noted  for  the  |iii>diiition 
iif  fine  documenlar)    and   industrial   motion 
piilwics    in    color,    portraying   the    America    of 
our    time     its    people,     its    industries    and    its 
problems. 

The  \meri<an  heritage  —  our  history,  tradi- 
tions and  way  of  life — is  a  theme  that  runs 
-Strongly  through  these  films.  It  was  therefore 
fitting  and  proper  that  when  the  time  came, 
early  in  I'^.Sl.  for  the  studio  to  undergo  an 
expansion  program,  the  Americana  theme  would 
be  incorporated  in  the  design  and  furnishings 
of  its  new  quarters.  The  need  for  more  working 
space  and  better  production  facilities  came 
about  coincidentalK  willi  the  Wiilfl  Studios' 
2<Mli  Mruiiver.sary. 

Ideal    Hollywood    Location   Found 

The  stiidi<i  management  made  an  a|)praisal 
of  a  new  office  building  being  built  just  a  block 
away  on  the  corner  of  Holl)wood  Boulevard 
and  Gramerry  Place  and  decided  that  it  would 
sup|)l\  more  than  adequate  space  with  an  abso- 
lute minimum  of  construction:  involving  only 
the  re-arraiigcmenl  of  rooms  and  offices  to  fit 
the   studios'   needs. 

With  the  physical  layout  of  the  studios  de- 
termined, particular  thought  and  care  was  given 
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PUDKl  CKK  Kay  Woi.ff  and  his  exrculiie  secre- 
tary in  the  early  American  seltinji  of  Mr.  Wolff's 
private  office  at  the  lloUyuood  slu<lio.s. 


lo  llic  inlcriiir  decoration,  tlic  fiii  nishings,  an 
the  color  schemes  of  the  nifw  oflii  i-s  and  worl 
ing  space,  liaphacl  Wolff,  a  longlime  coniioi) 
seur  and  collect4ir  of  Americana,  wanted  sui 
roundings  to  reflect  the  decorative  traditions  c 
earlv  America  in  the  overall  decor. 

Tlienie  (Carried  Tbroiigli   in    Vci-essories 

As  a  basis  for  the  overall  color  siheme.  th 
mellow  warmth  of  a  typicall) -American  wooc 
maple,  was  selected.  All  doors  and  wall  |>anel 
ing  were  fabricated  from  this  wood,  as  well  a 
the  custom-made  furniture,  which  also  feature^ 
upholstering  that  gave  a  wool  homespun  clot 
effect  in  a  \ariel\  of  shades  and  patterns  t 
blend  with  the  color  schemes  of  the  office* 
Wallpaper  patterns  were  adaptations  of  earl 
American  designs.  19th  century  brass  lighlin 
fixtures  were  converted  from  kerosene  to  ele( 
tricity.  A  midwestern  butter  churn,  a  crocker 
milk  jug.  and  a  hand-cranked  coffee  mill — 
llicir  original  fuiKlions  long  outmoded  —  got 
new   lease  on  life  as  modern  light  fixtures. 

At  the  main  entrance  to  the  studios,  brass 
knobbed  maple  doors  framed  in  hand-hewi 
beams,  set  the  stage  for  the  atmosphere  o 
warmth  and  informality  in  the  reception  room 

The  executive  office  of  the  studios'  creativ 
department  again   reflects  a   preoccupation   will 


.Stldio  Cc).\FEREM:k  1{oi)M  nuiinlains  Anierutn 
theme  with  shuttered  tcindous.  sau'buck  tall 
Mote  story  board  nail  at  left  rear. 


Section   ok    Animation   ytARTEKs   ivith    If  olff 
layout  and  backp.round  artists  at  u-ork. 


l'ni\\rK    Phkmkw     Tmeathk   featured   snu" 
proofed  comfort  as  its  keynote. 
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Americana  —  with  emphasis  on  tin-  era  of 
weslern  expansion  —  the  robust  period  typified 
by  dolt's  Patent  Revolvers,  baHoon-stack  wood- 
burning  Knotnotives.  placer  niining  and  hard 
ridln<!  plainsmen.  Memorabilia  from  (dd  min- 
ing towns  aii<l  iif  the  (>iddrii  Age  of  railroading 
highlight  the  decor  of  the  office.  On  one  wall 
hangs  a  unique  reminder  of  one  of  the  epics 
of  pioneer  history  —  the  rusted  and  eroded  re- 
mains of  a  percussion  shotgun,  found  only  last 
year  during  a  studio  location  trip,  along  the 
very  route  taken  bv  the  Maidev  Party  of  emi- 
grants across  Ueath   \  alley   over  a  century  ago. 

Three  Key  Factors  Are  Considered 

Modern  interior  decoration  practice  places 
great  emphasis  on  the  proper  utilization  of  three 
factors- -color,  light,  and  spaie  in  relation  to 
working  efficiency  and  comfort.  These  factors. 
when  properly  balanced,  can  exert  utmost  influ- 
BDce  on  the  productivity  of  writers,  artists,  film 
editors  and  others  concerned  with  motion  picture 
production  in  studios  such  as  Wolff's. 

In  the  cutting  rooms,  the  critical  job  of 
assembling  all  the  thousands  of  strips  of  film 
that  make  up  a  picture  recpiires  not  only  the 
best  of  equipment,  but  the  proper  arrangement 
of  the  cutting  tables.  Moviolas  and  splicers  in 
relation  to  good  lighting  and  working  comfort. 
Wall  colors  were  chosen  that  were  easy  to  look 
at,  unobtrusive,  and  non-ri'ilerling.  The  ceiling 
of  the  cutting  rooms,  as  well  as  in  all  the  rooms 
in  the  studio,  is  covered  with  sound  absorbing 
in-ulation  for  perfect  acoustics. 

Increased    Facilities    for    Aniniulioii 
All  this  new  working  space  gave  an  unprece- 
i>-d  opportunity  for  Wolff  Studios  to  operate, 
iuclionwise,   on  a   scope   never   before  possi- 
i)lc.    This   parlicularK    applies  to  the   Animation 
Department — one   of   the   largest    in    the    indus- 
trial film   field.    The  medium   of  animation   has 
assumed    increasing    importance   in   this   field    to 
tell    stories    impossible    to    porlra\     with    the   live 
action  camera.    The  studio   had   realized  this   in 
vears   past,   utilizing  the   power  of  documentar\ 
animation  in  some  memorable  films  for  General 
Klectri<-.    Kelvinator.    International    Paper   Com- 
|)an\.  The    I  iiited   States   Air   Force,   and    many 
oilier  sponsors  with  vital  stories  to  put  on   film. 
It    was   an    opportunity    to    make    the    best    of 
new   talent,  to  design  new  equipment,  to  develo|) 
"■■«   styles  and  techniquj's  in  animation.    A  new 
nation  camera  crane  was  designed  and  built. 
IP  orporaling    many    new     features    to    make    it 
•  III-    of    the    most    versatile    in    the    business:    a 
lil\    licxilile   and   adaptable   pii-ce  of   mechaii- 
-    I  geared  to  the  uni(|ucl\   critical  requirement- 
ijof    photographing    the    type    of    industrial    and 
'     uinenlarv   animation    produced    b\    the   Wolff 
lios  for  American  industr\. 

Motif  Expresses  u  Working  Pliili»opliv 

Kut  the  new  working  space  has  meant,  and 
will  contiinie  to  mean,  more  than  additional 
riM)m  and  greater  comfort  for  the  craftsmen  and 
artists.  IV-hind  it  all  there's  most  cerlainlv  a 
lot  of  thai  old-fashioned,  perli.ips.  but  tvpicalU 
Vmerican  thinking  which  invoUeo  faith  in  the 
future  and  a  confidence  that  the  i  reati\c  atid 
lerhnical  resources  of  the  Wolff  Stinlios  will 
continue  to  .set  new  trends  and  new  high  marks 
of  quality  in  sponsored  films  in  the  years  to 
come.  W 


THIS  SMART  MODERN  PREVIEW  THEATRE  serves  employees  of  the  New  York  Telephone  Com- 
pany  at  Manhattan  headquarters  offices  where  films  are  on  almost  hourly  showing  schedule. 

Fuiiclional  Desiijns  for  Good  Viewing 

THESE  LI.  S.  BUSINESS  THE.ATRES  AiND  CLASSK(M»MS  MKI.P  FILMS  DKI.IN  F.R 


MI.MHKKS  (»K  the  Industrial  Audio-Visual 
Association,  executives  in  charge  of  film 
departn\ent  activities  in  U.  S.  business,  re- 
centK  displayed  a  pii  torial  exhibit  at  their  1052 
annual  meeting  whi.  h  featured  the  growing  trend 
toward  modern,  ellicient  projection  facilities  in 
plant  auditoriums  and  classrooms. 

Shown  in  wall  exhibits  and  described  by  com- 
pany representatives  in  attendance  were  the  fa- 
cilities of  New  Kngland.  New  York  and  Illinois 
Bell  Telephone  Companies,  the  installations  of 
film  pioneer  Caterpillar  Tractor  Company  at 
Peoria.  Illinois,  the  Illinois  Central  Railroad. 
Dow  Chemical  Company's  model  theatre  ai\d 
i-lassn>oms.  and  the  conference  room  at  >wifl 
&  Company   in  Chicago. 

Previously   pictured   in   these   pages  were   the 

ENTRANCE  FOYER  :o  the  N.  Y.  Telephone  pre- 
view room  enempllfies  its  clean,  efficient  modern 
linps  find  design  carried  into  the  theatre. 
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facilities  at  New  England  Telephone  and  Swift; 
shown  here  are  the  .New  York  Telephone  Com- 
pany's theatre  and  facilities  at  Caterpillar  and 
Dow  Chemical.  The  advantages  which  industry 
derives  from  its  investment  in  this  kind  of  re- 
modeling or  new  construction  are  fairU  evident 
but  a   few   points  will  bear   re|M"lition; 

(  1  1  W  ell-produced  company  films  and  \  isual 
presentations  are  presented  in  a  setting  condu- 
cive to  their  best  reception.  Top  proje<-lion  qual- 
ity, adequate  ycntilation.  comfortable  seating  and 
enough  room  when  needed  arc  key  points  to 
consider. 

(2>  Such  facilities  do  not  disturb  plant  pro- 
dui'lioii  or  offices  routine.  Mtvling  grou|>»  can  be 
scheduled  with  a  maximum  of  s(>ace  and  a  min- 
imum of  time  loss  whenever  any  educational 
effort  requires. 

( .S I  The  "inlegrateil"  us«'  of  related  or  sup- 
porting audio  and  visual  tools  is  simplified. 
Visual  wall  displays  or  charts  are  ■"relaleil"  to  a 
motion  picture  or  slide  pri-xMitalion:  slidefilms 
support  discussions:  lantern  slides  illustrate 
te<-hnical  data.  Any  one  of  these  or  other  looU 
such  as  the  Vu-Graph.  Visualcasl.  etc.  niav  he 
put  into  action  within  a  few  s<><-onds  b>  trained 
projiTlion  |H'rsonncl. 

ii\  \  cenlrali/ed  l<H-ation  for  training  ma- 
ti-rials  implies  the  pre»eni-e  of  skilled  |)cople  to 
prepare  or  purchas*-  these  Uw\»  for  various 
coinp.iiiy  di-|>artmenls.  Ilie  projection  facilities 
Imus«-  film  storage  and  shipping  actiyitie^:  se- 
lection and  testing  of  modern  audio. >i«ual  equip- 
renter.  Supplementary  production  of  materials 
nient    is   a   natural    interest    of   the   audiovisual 
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COMPANY  AUDITORIUM  AT  CATERPILLAR:  this  plant  theatre  at  the  Peoria  Illinois  tractor  works 
is  a  spacious  ana  airy  setting  which  seats  several  hundred  In  moveable,  nnetal  chairs.  The  large  pro- 
jection screen  provides  ample  viewing  area  for  the  full  audience;  chalkboards  behind  and  flanking 
the  screen  are  in  frequent  use.    Note  supplementary  speakers  for  Ideal  sound  reproduction. 


CATERPILLAR'S  CONFERENCE  ROOM  "A"  is  In  sharp  contrast  for  size,  seating  30  to  40  persons  on 
the  semi-circular  desk  arrangement.  Note  the  Individual  desk  lamps  at  each  place;  the  rising  tiers 
for  Ideal  viewing  conditions.  Glass  window  at  rear  left  separates  projection  room  with  all  necessary 
projection  apparatus  and  turntable.  Speaker's  rostrum  at  front  Is  moveable  and  has  Individual  light 
system.    Cholkboards  line  the  front  walls  behind  speaker. 


Projedion  for  Business: 

(CONTINUED  FROM  THE  PRECEDING  PACE) 
can  lie  carried  out  in  nearby  ofliccs  or  a  plioto 
laboratory. 

(5)  There  are  countless  special  uses  (or  the 
pliint  auditorium  or  preview  theatre.  Noon-hour 
liliM  sliowinfis  aid  ein|iloyee  morale:  the  plant 
llicalrc  makes  these  showings  inexpensive  and 
(  iirnenicnt  to  hold.  Safety  meetings  profit  by  the 
extensive  number  of  ready-made  safety  fil 
which  can  be  borrowed  for  the  occasion:  otheil 
plant  interests  are  equally  well-served  by  the  loan 
or  rental  of  other  types  of  films. 

\  Model  For  Training  Cla.ssrooms 
•¥  Conference  Room  "A"  at  the  Caterpillai 
Tractor  Company's  main  plant  in  Peoria.  Illinois' 
(see  front  cover)  is  a  model  of  its  kind,  espci  ial- 
ly  designed  for  the  ideal  training  class  of  about 
'.i2  persons.  The  companv  also  makes  good  and 
regular  use  of  its  plant  auditorium  (also  pic- 
lured  in  these  pages)  for  larger  grou])s  but  the 
reigning  favorite  is  "A"  and  for  good  reason. 

Seating  is  a  first  consideration.  Arranged  in 
lecture-hall  fashion  in  a  semi-circle  and  on  rising 
tiers,  each  man's  place  has  an  individual  light, 
built-in  ashtrav  and  name  jilale.  The  lights  are 
useful  for  note-taking  during  projected  pro- 
grams. 

Projection  equipment  is  in  a  booth  setup  be- 
hind noise-proof  plate  glass  and  the  booth  con- 
tains all  types  of  projection  equipment  plus  a 
phone  turntable. 

The  projection  room  for  "A"  also  contains  the 
public-address  amplifier,  an  automatic  slide  pro- 
jector (controlled  from  the  front  of  the  class- 
room outside)  and  storage  facilities  for  all  audio- 
visual material.  Light  switches  are  also  located  in 
the  projection  room. 

Room  facilities  include  a  movable  speaker- 
rostrum,  equipped  with  a  battery  for  the  light- 
so  that  no  trailing  cords  are  necessary.  .\t  th' 
front  of  the  room  a  sliding  projection  screen 
can  be  pushed  up  to  reveal  a  chalkboard  beneath: 
all  chalkboards  are  of  an  efficient  green  shade 
and  look  like  part  of  the  wall. 

The  projection  screen  is  mounted  on  a  short 
wall  thai  cuts  the  front  corner  of  the  room  form- 
ing a  closet  for  the  storage  of  the  overhead  prci 
jeclor,  charts,  etc.  Lighting  is  also  controlled 
from  within  the  conference  room. 

Dow's      Multi-Piirpose      Auditorium 
•♦f  The    Dow    Chemical    Company    at    Midland 
Michigan  exemplifies  the  good  citizenship  whii  li 
iniliistrv  can  exhibit  both  inside  and  outside  ihi 
])laiit  community. 

Dow's  clean-lined  modern  plant  auditorium, 
sealing  .'?25.  is  located  just  outside  the  plant  gate- 
and  is  shared  by  the  company  and  citizen  group- 
of  Midland  with  real  benefit  to  both.  Communis 
Fund  or  Red  Cross.  PFA's  or  Elks  can.  if  tli- 
need  arises,  reserve  the  use  of  this  efficient  com- 
fortable room  for  their  meetings. 

At  noon  hours  the  auditorium  belongs  ti 
Dow's  people  for  double  shows  held  for  their 
recreation,  information  or  relaxation.  At  other 
working  hours,  the  room  becomes  a  model  lec- 
ture hall  from  its  built-in  laboratory  equipinenl 
(demonstration  table)  at  the  front  of  the  rooti 
to    the    uell-e<iuip|)cd    projection    booth    at    the 
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Irear.  The  deiiionstralioii  talile  has  l>uilt-in  inicro- 
;phonf  fatililies,  sink  with  running  water  and 
(ilhcr  auxiliary  i-qui|)nK-nt  for  laboratory  deinon- 
j.stratii>ns  essential  to  the  eonipanys  line  of 
;business. 

I  Dow  projeetion  equipment  fur  the  auditorium 
provides  doulile  I6mni  and  35nun  sound  motion 
picture  projcetion:  slide  and  slidefdm  and  audio 
Ifaeilities    for  dise.   tape   or   wire    recordings. 

Also  pictured  in  these  pages  is  a  typical  class- 
room-preview room  of  which  there  arc  several  at 
IDow  in  various  educational  departments  of  the 
companv.  Visual  aids  are  provided  when  needed 
'on  special  dollies  which  are  rolled  into  position 
as  ordered.  ."Screens  are  built  in  these  rooms  for 

ronvenient  use. 
Behind  all  this  physical  equipment  lies  the 
jrompany's  enthusiastic  and  long-time  interest  in 
;thr  film  medium  itself.  Hecent  Dow-sponsoreil 
.films  like  Treat  U  oo<l  Rifchi  and  Air,  W  ater  and 
:U aste  (see  pages  30  and  31 J  serve  specialized 
pntercsts  while  a  broader  consumer  film  Treasure 
from  the  Sea  tells  the  storv  of  magnesium.  With- 
|in  the  company,  however,  countless  hundreds  of 
technical  and  informational  films  on  everv  con- 
eivable  subject  are  borrowed,  rented  or  pur- 
ha.sed  to  fill  an  insatiable  appetite  for  the  idea- 
wer  thev  generate.  ^ 


DOW  PROJECTION  ROOM  with  Its  complete 
iouble  set-up  for  both  16mm  (arc)  and  35mm 
oond  motion  picture  showings  as  well  as  slide 
ind  slldefilm  projection.  Note  turntable  and 
3ublic  address  facilities  at  extreme  rear  of  photo. 
Tape  and  wire  recordings  are  provided  for. 


>RGE  TRAINING  CLASSROOM  at  Dow  show- 

ng  use  of  school-type  aesks  and  chairs.  Over- 
ead  projector  Is  set  up  ready  to  use  at  the 
rent  of  the  room  and  the  projection  screen  Is 
in  integral  part  of  these  classroom  facilities. 
is  also  frequently  In  use  in  these  rooms. 
•  ng  is  evenly  spread  for  perfect  reading 
'•e  as  a  pleasant  and  worknr>anlil(e  classroom. 


MODERN  DESIGN  AND  FUNCTIONAL  PERFECTION  combine  to  make  the  Dow  Chemical  Com- 
pany  aualtonum  at  MIoland,  Michigan  a  piace  of  beauty  and  efficiency.  This  325-seat  theatre  Is 
in  use  throughout  the  plant  day  for  company  programs  and  noon-hour  film  showings  for  plant  em- 
ployees.   After-hours  It  serves  the  community  groups  of  Midland  and  the  Saginaw  Valley  who  bene- 

•!-  hv   Dow''  rtlprf  public  relations  and  good  citizenship. 


TYPICAL  DOW  COMPANY  PREVIEW  ROOM  wth  ,ts  b^iit  ,n  screen,  gcca  ..qht.r.q  a.-c  cc.Ti'or:- 
able  furniture.  The  crojectlon  equipment  is  furnished  from  a  company  pool  and  rolled  In  on  dollies 
when  needed.  Preview  rooms  similar  to  the  one  below  are  In  the  Advertising  Department,  Plastics 
and  Sales  Departments  where  films  have  become  an  Integral  part  of  many  presentations  in  this  lead- 
ing U.S.  Industry.    Dow  films  are  reviewed  on  pages  30-31  of  this  Issue. 
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Fl  Nt:Tlo\s   AMI    Nki-.k  «/  (he  Acii    York  Sto<li 
Exchan^r  is  //ic  ihfmr  ol  this  exhibit. 


TllK  Kol.K  OK  Sr()(.K>  III  our  jrcc  economy   and 
their   iriilesiireail  ownership  is   shotvn. 


Graphic  Exhibils  Visualize  Investment  Story 


'T'iikkk's  \  .NKW  a|i|>ri-- 
ciatioii  »>f  visual  ed- 
ucation methods  at  work 
in  the  New  York  Stock 
Exchange  which  recent- 
ly combined  the  pre- 
miere of  its  latest  film 
( see  column  three  I  w  ith 
the  opening  to  the  public 
of  its  higlils -visual  new 
Reception  and  F.xhibi 
tion  Hoom.  The  neu 
quarters  arc  on  the  se<- 
ond  floor  of  20  Broad 
St.  adjoining  the  famed 
visitors  gallery  over- 
looking the  floor  of  the 
Exchange  which  has 
been  visited  by  millions  of  people. 

The  Reception  Room  includes  a  model  42-seat 
"little  theatre"  where  visitors  may  see  the  new 
picture.  The  exhibits  include  displays  prepared 
by  .American  Telephone  &  Telegraph  Company. 
General  Ele<lric.  Standard  Oil  (New  Jersey  I  and 
the  .Association  of  American  Railroads.  While 
each  exhibit  is  highU  individual  they  have  the 
common  theme  of  telling  the  story  of  their  in- 
dustry and  of  the  part  plaved  by  investments  in 
them  in  the  building  of  our  cumilrv. 


A.SSN.    OK    .AMKKH.AN    KAIUiUAD.s    rxllihil 
tizes  railroads'  service  to  the  nation. 


"The  Kxcliange  s  oh  n 
exhibits."  says  G-  Keith 
Funston,  president  of 
the  .New  York  financial 
center,  "'highlight  the 
functions  and  impor- 
tance of  this  national 
market  place.  Ojiening 
of  the  Reception  Room 
represents  another  step 
in  the  Sto<k  Exchange's 
|)r(igram  of  taking  its 
storv  to  the  people. 

Mr.  Funston  said  that 
he  expected  about  300,- 
000  jieople  to  visit  the 
Exchange  next  year.  Its 
film  program  is  mean- 
while being  shown  to  millions  of  Americans 
through  nationwide  film  distribution.  Planning 
and  construction  of  the  new  display  quarters 
were  under  the  personal  supervision  of  Hans 
Oberhamnier  of  the  firm  of  Hans  Oberliannner. 
Eugene  Holman.  jiresident  of  the  Standard  Oil 
Company  (N.J.)  puts  it  this  way:  "The  strength 
of  our  country,  and  thus  the  strength  of  its 
business  units,  directly  depends  upon  active  par- 
ticipation b\  the  American  people."  This  is  the 
kevnote  and  ol>je<tive  of  these  exhibits.  Q' 


ilrnma- 


Graphic,  uelldesigned  modern  exhibits  at  the  I\ew  York   Stock  Exchange 


What  Makes  Us  TitI 

AMMVTKI)    TKCHNICOLOH    Kli.M 
IKI.I.S  STOCK  EXCHANGK  STORY 

Spon-or:   The   New    York   Stock   Exchange. 

litle:  If  hat  Makes  Us  Tick,  12  min,  color,  pro| 
duced  by  John  Sutherland  Productions. 

-K  East  December,  the  New  York  Stock  ExI 
change  opened  a  new  exhibit  room  and  theatrJ 
adjoining  the  gallery  overlooking  the  tradin 
floor.  Visitors  who  come  to  the  exchange  (it  i| 
one  id  the  sights  of  New  York  I  view  the 
inglv  hectic  proceriings  on  the  floor,  look  at 
hibits  and  models  of  the  operations  of  the 
change  and  usually  visit  the  theatre  for  a  sho 
inp  of  a  film  which  goes  on  every  half  hour. 
Beginning  this  month,  the  Exchange  will 
place  an  older  film.  Money  Al  Work,  that 
been  fairlv  satisfactory  but  did  not  exac 
"tick"  as  it  should  have,  with  a  new  pictur 
What  Makes  Us  Tick,  that  is  completelv  diffe 
Tit.  Gone  is  the  sombre  voice  of  the  March  o| 
Time  in  favor  of  a  7.anv  little  cartoon  characU 
"Mr.  John  Q.  Public." 

Humor  Helps  Tell  the  Story 

"Humor,  cartoon  treatment,  would,  you  mig 
think,    divert    attention    from    the   information 
r-ontent  of  the   film."   said   Richard   M.  Crook 
Chairman   of  the   Exchange,   as   he   presented   i| 
for   the   first   time,   "however,   we   have   been 
couraged  to  believe  that  the  contrary  is  true.  Anil 
mation  can    get  across  relatively   abstract   ide 
with  greater  penetration  than  is  possible  with 
live  action  film  of  equal  length." 

While  this  is  not  always  the  case.  Mr.  Crook 
has  ?.  good   basis  for  his  statement   in  the  Ex| 
change's  new  picture.  It  is  not  only  pretty  funny 
but   it  tells  a  very  comprehensive  story  so  tha 
just  about  overvone  can  imderstand  it. 

Film   Answers  These  Questions 

Without    hurrying    a    Kit.    and    bv    using 
amusing   but   not   outlandish   hypothetical   ca9 
the  film  answers  such  questions  as  these: 

\T'here  does  business  gel  the  money  to  woi| 
with? 

Is  there  any  lood  reason  for  the  existence 
the  New  York  Stock  Exchange? 

Wliat  is  a  corporation — why  is  it  formed? 

What  is  the  Securities  and  Exchange  Commi?" 
•ion? 

Vi'hat  is  the  connection  between  labor.  tlM| 
nation's  industrial  growth  and  the  securitir 
markets? 

How  does  a  company  meet  demand  for  a  goo< 
product? 

Does  the  Stock  Exchange  protect  the  investo 
in  •'in  way?  J 

How  do  vou   buy  and  sell  stocks? 

What  can  a  broker  do  for  the  man  in  th< 
street? 

John  (,).  Public  learns  a  lot  he  didn't  know  be 
fore.  He's  bug-eyed  with  enthusiasm.  "Rut  re 
member.  John  Q.."  the  narrator  conclude^ 
-tcrrdv.  "then-  is  a  risk,  as  well  as  an  advantap- 
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lin  owning  any  kind  of  property.  So  get  the  facts 
ibcfore  you  put  your  money  to  work." 
I  Animated  pral-falls  do  not  prevent  the  pic- 
iture  from  slicking  to  the  facts.  There  is  no  at- 
tempt to  ■■sell"  Free  Enterprise,  nor  is  the  Stock 
i  Exchange  presented  as  the  Shining  Knight  of 
Capitalism.  Tlic  film  does  try  to  show  how  busi- 
ness works  and  how  the  Exchange  does  play  an 
important  part  in  making  business  work.  Smart 
sponsors  li.ickiiif;  an  honest.  intcHigent  film. 

IS.OtMUMMI  Audience  Is  Estimated 

Prints  of  the  film  are  available  immediately 
|for  puhlic  showing  all  over  the  country  and  may 
be  had  without  charge  from  the  New  York  Stock 
lExchange.  anv  member  firm  of  the  Exchange,  or 
'from  Modern  Talking  Picture  Service.  The  Ex- 
;rhan,!.'e  estimates  that  about  five  million  people 
Iwill  see  the  film  in  the  first  year  it  is  shown.     ^ 

PicUirc  of  Inflation 

NAM  FILM  EXPLAINS  ITS  CAUSES 

♦  Audiences  who  can  take  their  economic  edu- 
cation straight,  with  no  sugar-coating,  will  en- 
joy a  new  picture  just  released  by  the  National 
.Association  "f  Manufacturers  to  explain  where 
46c  of  our  dollar  has  gone  since  19.39. 

lour  Money  Is  What  You  Make  It.  .36  min, 
color,  is  a  film  version  of  a  flannel  board  lec- 
ture that  N.VM's  Community  Program  Develop- 
ment Department  has  been  putting  on  for  some 
months.  Demand  for  speakers  grew  to  be  so 
heavv  that  NAM  has  had  the  program  filmed 
(by  Apex  Film  Corp.)  and  will  have  300  prints 
available  in  the  national  and  12  regional  of- 
fices to  sometimes  substitute  for  the  speakers. 

Desifined   In    \r<iii-e   I'eixiiiai    V<li<)ii 

The  film  is  a  clear  exposition  of  inflation — its 
causes  and  cure-  -designed  to  arouse  in  the 
viewer  a  personal  concern  with  the  evils  of  in- 
flation. Rising  prices  and  shrinking  dollars  are 
shown  as  bv-products  of  inflation — not  inflation 
it.«elf.  Inflatiim  is  pictured  as  resulting  from  a 
lack  of  balance  between  the  supplies  of  goods 
available  and  the  monev  available  to  buy  thos<- 
goods.  Graphicallv.  the  picture  shows  bou  gov- 
ernment actions  and  panic-buying  by  individuals 
create  inflation,  and  what  other  actions,  nolablv 
higher  production  and  balanced  government 
budgets,  can  do  Id  help  prevent  inflation. 

N.-\M  makes  a  neat  package  of  materials  to 
acrompativ  bookings  of  Your  Money.  .  .  .  Pro- 
motion leaflets  are  available  for  program  chair- 
men to  s«Miil  out  as  invitations  to  see  the  film: 
the  .A.ssoiiation  supplies  suggested  introihictorv 
and  closing  remarks  for  the  local  speaker:  and 
illustrated  Ixxiklels  are  provided  for  each  mem- 
ber of  the  audience  to  lake  home. 

Rll   Million     \iiilien<'e    W  illimil    \  iden 

NAM  has  announced,  concurrenllv  with  re- 
lease of  the  new  film,  that  its  twelve  prcviou,-" 
movies  have  now  reached  an  audience  of  over 
180  milliiin.  Thai's  a  lot  of  ix-ople.  And  that 
does  nol  lake  into  consideration  television  and 
film  audiences  for  ils  8<1  industrial  newsreels 
which  Would  account  for  manv  millions  more.  JJ* 


■"//  tirliiiiii  Tniiflher"  he^im   in  strijr 


as  it  retail's  lahnr-rniiiiai^eiiifnl   hi\t(iry. 


Labor   organization    begins   among   the    uorkers 
at  American  Lead  Pencil  Company^  plant   .  .  . 


.  .  .  ami  cuiitinues  until  uell-e stablished  uorhing 
arrangements  result   in   better  productivity. 


"Working  Together  for  Prodiiclivily 

2(iTH  CENTURY  FUND  PICTURE  WILL  BE  DISTRIBUTED  BY   BRITVNMCA  FILMS 


MANY  Interesting  Films  have  been  made 
on  the  relations  of  labor  and  manage- 
ment. .And  most  of  them,  it  can  be 
added,  have  been  predominantly  honest  and 
fair  in  treatment  of  both  sides  of  the  question. 
Still,  ihev  have  been  sponsored  films,  bv  cor- 
porations or  bv  unions,  and  one  point  of  view 
has  been  emphasized,  much  as  speakers  would 
argue,  alternatively,  in  a  very  polite  debate. 

This  background  makes  a  new  film  of  the 
rwentielh  Cenlurv  Fund  all  ihe  more  exieptional 
as  it  walks  a  |iatli  right  down  llie  middle  with 
aid  and  abettance  from  both  labor  and  manage- 
ment. Working  Together.  20  min,  b/w,  produced 
bv  Eddie  Albert  Productions,  is  based  on  a  19-19 
re|M>rl  of  ihe  Labor  Commiltee  of  the  Twentieth 
Cenlurv  Fund,  the  committee,  eminentlv  "un- 
loadecl."  In-ing  composed  of  businessmen,  labor 
leaders,  economists  and  public-minded  citizens. 
The  Fund  is  less  inhibited  than  most  economic 
agencies  and  makes  a  practice  of  seeking  out 
controversial,  "hot"  subjj-cls  for  res<-arch  and 
dissemination.  Its  labor-management  findings, 
published  as  a  report.  Partners  in  Proilurtion. 
were  widelv  hailed  as  a  pioneering  aid  to  under- 
standing of  the  subject. 

First  efforts  at  u riling  a  film  to  ilrumalize 
till-  report  were  failures.  The  commitlee  fell  that 
a  slii-k.  "Ilollvwood"  treatment  of  fictionalized 
situations  and  imaginarv  characters  was  not  the 
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wav  to  make  a  Irulv  useful  film.  Both  producer 
and  the  Fund  then  sought  some  specifii-  labor- 
management  story  and.  luckily,  found  it  at  the 
Hoboken  plant  of  the  American  \jeaA  Pencil 
Company. 

Holh  labor  and  management  agreed  to  coo|>- 
erale  in  making  the  film  in  the  compan\"s  plant, 
and  with  onlv  two  exceplions  all  parts  are  plaved. 
with  exceptional  skill,  by  the  actual  persons  in- 
volved. The  storv  traces  the  historv  of  the  com- 
pany from  the  grim  strifes  Iwlwi-en  manage- 
ment and  workers  in  19.37  to  the  pres«'Ml  da\ . 
The  plant  was  organized  in  1937  as  Lm-al  77.\ 
of  the  Textile  V^'orkers  Union,  CIO.  (The  shop 
steward  joke«l  at  a  rec-ent  showing  of  the  film, 
"We  make  Velvet  pencils."*  Management,  sud- 
denly ci>nfronled  with  a  unified.  IM-Iligereni  la- 
bor force,  had  no  choice  but  to  ilis<-us.s  the  un- 
iim  demands  and  a  compromise  agreement  was 
achieved. 

\  little  later  ihere  was  a  long  and  hitler 
argument  lH-lw<-en  union  and  management  over 
a  pa\  detluction  for  time  lost  during  a  small 
fire  in  the  plant.  Again  management  and  labor 
finally  reached  a  compromise  that  was  ac«-r)>led 
l>%    both. 

In  19-14^  a  strike  was  calleil  b\  ihe  union  Ite- 
cause  of  ihe  management's  refusal  to  grant 
further  wage  increa.*es.  After  eight  hitler  weeks, 
in   which  neither   side  )icldc(i.  the  unii>n  r.'iine 
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Working  Together: 

(CONTINIED      FROM      THE      PRECEDING      I'ACE  I 

u|)  ttith  c.iR-  last  sufigt-slion.  Since  the  crux  of 
the  |iri>|i|fiii  M'fined  to  bi-  tin-  iiffil  to  iiiiTcasf 
uut-put  per  man-hour,  the  union  apreed  to  re- 
turn to  work  provich'il  tliey  were  jK-rinitteil  to 
make  suggestions  on  increasing  output  and  that 
the  Workers  he  given  a  sliare  of  the  savings 
achieved.  The  company  accepted  tiiis  proposal 
and  the  strike  ended. 

I  iiion    Siigfiestioiis    Increase    Output 

Sonic  wurkers  and  forcmcM  resented  llir  pLiii 
as  a  "s|M'edup"  idea,  hut  the  union  coinniillee 
IH'rsisted  and  came  up  with  one  hundred  sugg<-s- 
tions  for  increasing  the  productivity  of  the  plant 
-  -more  effective  machinery,  better  tralfic  inelh- 
ods.  rigid  standards  of  (|uality.  etc.  15' ',  of  the 
union's  suggestions  were  accepted  liy  the  coin- 
pan),  with  the  result  that  hourly  output  was 
increased  by  15%  and  wages  were  raised. 

After  nine  vears  of  give-and-take,  both  sides 
are  now  as  satisfied  as  can  reascmably  be  ex- 
[MMlcil.  I'roilijcliv  it\  is  up  and  so  are  wages. 
I^bor  has  a  fair  day's  pay  and  greater  security. 
The  film  concludes  w  ith  management  and  labor 
agreeing  that  "although  we'll  probably  always 
have  some  differences,  we're  both  profiting  bv 
working  together." 

This  picture  joins  with  other  recent  labor 
films  such  as  ff'itli  These  Hands.  Loral  100,  etc.. 
as  evidence  of  a  forthright  and  constructive  ap- 
proach which  can  be  taken  in  labor-management 
films. 

Prints  Can  IJc  I'lircliased  or  Kciilcd 
Prints  of  Working  Together  for  rental  or 
purcha.se  may  be  obtained  from  all  offices  of  the 
distributor,  Encyclopaedia  Britannica  Films. 
Inc.  llcad(|uarlcrs  are  at  1150  \X  ilinette  Ave.. 
\X  iliiictte.  111.  .\  growing  library  of  similar  films 
especially  useful  in  business  and  industry  is  be- 
ing developed  by  this  producer-distributor.        5^ 


■HvcKHitK"  shoHs  liy  exami>le  iihnt  happens 
iihvn  Marxian  theory  is  put  to  work  (see  hclow). 

Economics  Lesson 

AMKKICAN    ECONOMIC    FOIM)ATION 

FIEMS  ANSWER  TO  MARXIAN  THEORY 

*  The  American  Economic  Foundation  has  a 
new  film.  Backfire.  IS^  2  min.,  b/w,  produced  by 
The  Princeton  Film  Center,  Inc.  that  is  based 
on  an  actual  classroom  incident  that  seeks  to 
prove  the  fallacy  of  the  Marxian  line:  "From 
each  according  to  his  ability;  to  each  according 
to  his  need." 

Thomas  J.  Shelly,  an  economics  teacher  at 
Yonkcrs  High  .School,  devised  a  unique  system 
of  grading  tests  in  his  classes  as  an  experiment 
to  disprove  collectivist  ideas  that  some  of  his 
students  seemed  to  support.  He  averaged  all  the 
marks,  taking  from  the  best  papers,  giving  to 
till-  failures,  until  all  the  papers  were  exactly 
cijual  and  just  barely  passing. 

A   Practical   Lesson  to  Students 

Putting    this    socialistic    system    into    actual 

practice  provided  a  clear  lesson  to  the  students 

that  no  two  human   beings  are  ever  born  with 

equai  talents  and  abilities  and  that,  because  of 


RKAnilNC  THE  E.MI'I.OVEK  FamM.v  anil  friends  irilh  mobile  projerlion  is  beinp  successfully  car- 
ried on  by  the  audio-visual  department  oj  the  lll-nois  Central  Railroad.  Shown  above  is  a  DeVry 
16mm  "Super"  projector  being  set  up  to  handle  an  Iowa  community  audience  later  in  the  evening. 
\ote  the  ''throw"  which  this  equipment  will  handl-  with   brilliant  clarity. 
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this,  iheir  performance  in  life  is  bound  to  be  1 
cipial.    It   presents  the   proposition   that   the  ide 
of   proleding   mediocrity   from   its   inevitable 
suits  is  so  plausible  and  charitable  that  million/ 
of     people     support     it     without     thinking     ii 
through.    Hut,  they   fail  to   see  that   talent   doet| 
mil  iiierciv  elevate  the  individual      it  elevates 
riilirc    iialion. 

How   Many   Rflivtu-  This  Theory? 

In  discussion  of  Backfire,  the  question 
raised:  how  many  people  actually  subscribe  tc 
the  phrase.  "'From  each  according  to  his  ability: 
to  each  according  to  his  need"?  The  film  \- 
based  entirely  on  negating  the  phrase,  and  i 
seemed  to  one  reviewer,  at  any  rate,  that  th» 
theory  is  not  completely  basic  to  even  our  mos 
avid  "social  planners."  The  American  F.conomii 
Foundation,  however,  has  found  that  in  one  c 
our  largest  industrial  plants,  for  example.  T>SJi 
of  employees  interviewed  endorsed  the  statemen' 
as  being  eminently  sensible. 

In  fact,  the  very  innocuousness  fif  the  Marx 
ian  theory,  according  to  the  AEF.  creates  ; 
strong  tendency  to  classify  it  as  simple  humani 
tarianism.  It  is  just  this  misconception  tha 
brought  about  the  filmed  counterweapon 
Backfire. 

Should    Be    Accompanied    by    Discussion 

Impressive  as  it  is  in  its  steadfast  resolutioi 
to  one  theme,  the  film  will  perhaps  be  most  sue 
cessful  when  considered  as  an  analogv  and  in 
corporaled  in  a  general  discussion  on  the  eco 
nomic  facts  of  life.  The  AEF.  while  convincec 
that  it  can  successfully  stand  alone  before  an) 
audience,  has  prepared  booklets  and  discussiot 
suggestions  to  be  distributed  with  the  film. 

Prints  of  Backfire  will  be  sold  to  industria 
firms  for  use  in  intra-company  programs,  am 
then  loaned  to  schools,  service  groups  and  tele 
vision  stations.  || 


CASE  HISTORY  REVIEW 

Army  Orientation   Picture  Shows 

Career  of  Japanese  War  Bride 
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Sponsor:  V.  S.  Army  Orientation  Branch. 
Title:  Japanese  Bride  in  America.  25  min,  b/l 
produced  by  Knickerbocker  Productions. 

■K  This  is  the  true  story  of  Miwako  Lut2,  I 
Japanese  girl  who  married  Walter  Lutz.  a  set? 
iceman  in  Japan,  and  came  back  to  live  with 
him.  as  she  first  says  it,  in  "Creverand,"  Ohio 
People  are  pretty  nice — polite,  anyway— It 
Miwako  from  the  day  she  arrives.  But  she  il 
shy.  and  it  takes  lime  for  her  to  feel  at  hoOM 
and  learn  to  speak  English  as  she  thinks  ihl 
should. 

liiii  Walter  and  Miwako  Lutz.  and  their  tW 
c  liii(lr<-n,  are  now  solid,  happv  and  popular  cili' 
zens  of  Cleveland. 

Japanese  Bride  ....  made  for  Jajianese  re- 
orientation, will  probably  continue  to  be  shoWI^ 
under  the  auspices  of  the  U.  S.  Information  Sen< 
ices  now  that  the  armv's  reorientation  branch  It 
defunct.  It's  a  heartwarming  film,  should  N 
popular  among   main    audience  groups.  R 
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For  BIG  Messages 
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Fo  BIG  Audienees 


VlTARAMA 

LARCiE-SCRKKN    Lv 
COLOR     KKPRODIMITION 
AND  EXHIBITION 


N(m   Exrliisi>rl>    tlinmi;li   LESI.IK    |{()l  SH    I'lU  )l)l(:  I  1(  >NS.  INC. 

338  Wrst    r>2iul    Sirrrl.    Nrw  York    l*>.   \.  ^  . 
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Award  to  "AMt.MHAN  (.owmn"  is  pre- 
sented fcv  Vera  h'alcuner  <>/  SrhoUislic 
Trnchrr-.  t„  Jack  Brrch  (rff.t  <>/  MI'O 
iinil  John    Salllrr.   Fnril  .Motor   ('■•>. 

Scholastic  Magazine  Gives  Awards 
♦  Trn  sponsornl  filnis  were  rhi)sen 
as  outslaiidirif;  from  ainnng  150 
pligible  in  Scholastics  Magazines' 
third  annual  Film  Awards  an- 
niiunrpd   last   month    in   NV-w   '^  ork. 

Sponsored  films  wit<>  judged  hy 
Scholastics'  panel  of  leading  audio- 
visual educators  throughout  the  na- 
tion for  the  first  time  this  year. 
Eleven  unsponsored  information  mo- 
tion pictures  won  awards  as  well 
as  ten   filmstrips. 

The  ten  winning  sponsored  films 
were:  Adventure  in  Telezonia.  spon- 
sored hv  the  American  Telephone 
&  Telegraph  Companv.:  American 
C.ouboy.  Ford  Motor  Companv.  pro- 
duced hv  MPO  Productions:  And 
Then  There  Were  Four,  The  Mobil- 
gas  Oil  Companies,  produced  by 
Roland  Reeil  Productions:  Arizona 
and  lis  \atural  Rexourcef:.  Phelps 
Dodge  Corp.,  produced  by  Atlas 
Film  Corp.:  Driver  Education 
Series.  General  Motors  Corp..  pro- 
duced bv  General  Motors  Photo- 
graphic: For  Some  Must  Watch.  In- 
stitute of  Ijfe  Insurance,  produced 
by  the  International  Film  Founda- 
tion; How  To  Catch  a  Cold.  Inter- 
national Cellucotton  Products  Co., 
produced  bv  Walt  Disnev  Produc- 
tions: .Scminoles  of  the  Everplade.t, 
P.  T-orillard  Co..  produced  bv  Alan 
Shilin  Produclir)ns:  Thnnk.%  for 
I.isleninp.  American  Telephone  & 
Telegraph  Co..  produced  bv  Pathe- 
scopc  Productions;  and  With  These 
Hands.  International  Ladies'  Gar- 
ment Workers"  I'nion.  produced  bv 
Promotion  Films  Co.  Runner-up  to 
the  ten  prize  winners  was  William.t- 
hurp  Restored.  Colonial  Williams- 
burg, produced  by  the  International 
Film   Foundation. 

Scholastics'  Film  Awards  are 
judged  oil  the  basis  of  all-around 
excellence,  originality,  production 
to  a  purpose  and  stimulation  to 
mental  aclivitv.  Onlv  those  spons- 
ored films  available  to  schools  were 
considered. 


ON  THE  PRODUCTION  LINE 

reailicr-    Ma;:a/.ini-    \dd-    to    (Ffowing    l.i^l    of    I'iliii 
Award  K\cnt-  \\  illi   Honors  to  Id  Sponj-oreil  Pictures 


Rotarians  Honor  Eastman  President 

♦  h'l  lii»  '■.iiil't^iMiiiMg  (onlril)U- 
tion"  to  the  Rochester  communit>. 
Thomas  J.  Margrave,  president  of 
Kaslman  Kodak  Co..  has  been 
named  winner  of  the  l'>52  award 
from  Hochesler  Kotarians. 

The  award  has  been  given  an- 
nually by  the  group  since  1936.  It 
goes  to  the  Rochester  area  resident 
who  "has  madi'  an  outstanding  con- 
Iribution  to  the  inli'lli-cliial.  cultural, 
industrial,  or  ci\ii-  life  of  the  com- 

nuinitv." 

«  «  tt 

Story  of  Food  and  Distribution 
Recounted  in  Food  Chains'  Film 

♦  Modern    marketing   of   food   sup- 


plies is  the  subject  of  a  new  I6mm 
sound  and  lolor  film  recently  pre- 
pared by  thi-  National  .Associa- 
tion OK  Food  Chains.  Thirty  min- 
utes in  length.  The  Sjuid  and  You 
tells  the  story  of  marketing  from 
the  grower  to  the  super  market  - 
where  and  how  foods  are  grown, 
how  they  arc  shipped  to  canners 
and  other  processing  establishments, 
how  they  arc  processed  and  distrib- 
uted to  super  markets  so  that  the 
consumer  is  able  to  choose  fresh, 
rapidly  distributed  merchandise. 

The  Spud  and  You  is  available 
on  free  loan  from  Sidney  Biel- 
FIELD,  public  relations  firm.  741) 
Free  Press  Bldg.,  Detroit  26. 


ROADSHOW  CIRCULATION 

Keep  Idle  Prints  Busy  During 
The  Coming  Summer  Months 

1 6mm  Rural  Roadshow  brings  regular  Hollywood  feature  film 
programs  to  theatreless  towns  each  week.  This  activity  is 
underwritten  by  local  merchants,  banks,  service  stations,  etc. 
who  stay  open  on  "show  night"  to  serve  the  audience. 

During  the  1951  summer  season,  Modern  established  more 
than  25,000  play-dates  for  sponsored  films  with  as  many  as 
1500  towns  for  an  individual  picture.  This  channel  of  circula- 
tion offers  the  lowest  per-capita  cost  distribution  available 
and  reaches  a  rural  and  summer  resort  audience  which,  for  the 
most  part,  cannot  be  reached  by  motion  pictures. 

Merchant-sponsored  Roadshow  and  Modern's  advance  no- 
tices and  control  make  point-of-sale  impressions  and  dealer 
tie-lns  possible. 

I)  rite    loiltiy    for    jacls    anil    inforniatiitii 
tin  /loK    MihIitii  Clin  srrvr  \iiiir  film  iiccils 


MODERN  TALKING  PICTURE  SERVICE,  .nc 

45  Rockefeller  Plaza    ■    New  York  City  20 

IN  PHILADELPHIA:  2  ■»  3  SOUTH  BROAD  STREET 
IN  CHICAGO;  140  EAST  ONTARIO  STREET 
IN      LOS     ANGELES:     612     SOUTH      FLOWER      STREET 
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CHOSEN  BY  A  PANH.  OF  AUDIO  VU/JAJ.  « 
AS  AN  OUTSTANWNG  1951  PROOUCnON  F.  C 
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."stjIOLASTM;   AwARi»  ff/i  fn   '\4rizinia"   prii 
iluced    l>\    Atla\     Film    Corporation    /t 
Phelps    Dodge    Copper    Co.    and    I.    .'L 
Bureau  oj  Mines. 

R.  A.  Lightburn:  Business  Sales 
Programs  Need  More  Showmanshii 

♦     UoHKKT       A.        I.K.mHlRN,        \  jr. 

president  in  charge  of  develo|iiii.  i 
for  TuAiMNG  Films,  Inc.,  n-. 
declared     that     American     bu- 
could  undoubtedly  get  tens  of  ti 
sands  of  dollars  worth  of  extra  m| 
pact     annually     from     audio-visu 
sales  programs  by  the  use  of  a  lil 
showmanship. 

Lightburn  cited  a  series  of 
managers'  conferences  conducted  bl 
the  l^derle  Laboratories  Divisio 
of  the  Amkrican  Cyanamid  Cob 
I'ANV  of  New  York.  The  conference 
staged  by  Training  Films.  In 
were  aimed  at  bringing  to  Leder 
representatives  the  latest  in  resear 
on  the  '"wonder  drug."  Aureomy 
cin.  The  visual  slide  program  an 
discussion  elaborated  on  fo 
points  about  Aurcomycin  impor 
to  the  medical  profession: 
cost.  less  side  reaction,  most 
cient,   widest   range." 

Throughout  the  meeting  the  foil 
points  were  kept  continually  befoq 
the    I^derle    representatives    by 
liuge  poster,  six   bv  eight   feet, 
projection   screen   for  the  slide  fiL 
which    de\ eloped    thes«>    four   poii 
was   of  a   matching   shape   and 
sign   and   was  set   up   on   the 
stage. 

The    poster    used    in    the    \jiAt 
presentation  is  a  new  portable 
developed  by  Commkrciai.  Picti 
Equipment,  Inc.,  Chicago,  in  coo 
eratioii    with    Mr.    Lightburn.    It 
sold    under    the    trade    name    Fa 
I'oi.D  sales  poster  and  is  available! 
matching  sizes  with   Fast-Fold  plj 
jeclion   screens. 


L.  Check!  Joins  Robert  Lawrence 
♦    l.iiunMNK  (!iin  Ki   has  licfn  add 
ed    as   production    assistant    to 
staff  of  RoBKRT  Lawrenck  ProdO 
TlON.s,    Inc.,    New    York    film    pr 
■  Inccr  located  at    UK  West  SUh  ! 


46 


BUSINESS    SCREEN    M.AGAZINI 


N  U  M  B  K  R    ^    •    \  n  I  1  M  F    13    •    I  •* :. . 


RCA's  New  Magnetic  Recording 
System  Demonstrated  at  SMPTE 
♦  A  iiftt  (tiirlalili-  iiiagni-ti<'  rciord- 
iiig  sysleiii  that  nlTi-rs  iinitioii  pic- 
ture studios  and  tin-  ti-lcvision 
broadcastiiif;  industry  rccluclii»ns  in 
film  cost  was  given  its  first  pul)lic 
ilcinonstration  rccenllv  at  Cliicapo's 
Drakf-  Ifoti-I.  Till-  dcnionslratiDri 
featured  an  exhibit  of  motion  |)ic- 
lure  and  TV  equipment  presented 
l.\  ilie  HCA  VuTOR  Division,  Ra- 
r>iii  Coiii'diixrinN  OF  Amkrica.  eon- 
currentlv  with  the  71st  semiannual 
ennvenlion  of  the  SociF.TY  OF  Mo- 
tion PicTiKE  AND  Television  En- 
gineers. 

The  saving  in  film  cost  is 
arhieved  iiy  using  half- width  film 
(17' o  nini  I  at  half  of  the  standard 
release  fihn  speed  (45  feet  per  min- 
ute, instead  of  90  feet).  Adoption 
of  the  split  35mni  film  at  "split 
speed"  has  also  allowed  a  40  per 
cent  reduction  in  recorder  weight 
and  a  50  per  cent  shrinkage  in 
equipment  size. 

The  new  equipment,  designated 
the  RCA  PM-64  Portable  Magnetic 
Kecorder-Reproducer,  meets  the 
film  industry's  need  for  a  smaller 
and  lighter  recorder-reproducer  for 
location  work,  and  at  the  same  time 
provides  a  studio  sound  system  cap- 
able of  recording  a  full  .30-minute 
TV  film  program  on  one  reel.  On 
the  basis  of  previous  design  stand- 
ards, it  would  be  necessary  for 
the  recorder  to  accommodate  3000- 
foot  reels  for  TV  material  and  1000- 
foot  reels  for  location  work.  The 
present  equipment  need  accommo- 
date only  1500-foot  and  500-foot 
reels,  respectively.  A  substantial  re- 
duction in  film  storage  space  is  also 
achieved  bv  use  of  the  new  system. 

The  equi|)ment  demonstrated  con- 
sists of  three  units:  the  portable 
magnetic  recorder-reproducer,  a 
mixer  amplifier,  and  a  power  sup- 
ply. All  are  enclosed  in  convenient 
metal  carrying  cases. 

Man^     combinations    of    film 


width    and    s|M-eds.    motor    system- 
and    power    supplies    are    available 

with  th (uipnienl.  For  35nmi  au': 

IT'^jtnm     film      wiilths.     recordinj; 
speeds  of  90  or  4.5  feet  |«-r  minutel| 
may  be  used,  and  for  16mm  fihn,  a> 
speed  of  .36  feet  per  minute  is  em-,  I 
ployed. 

Thi-  audio  amplifiers  meet  the 
e>^lalili«lie(i  studio  requirements  for 
hi^h-fidelity  sound  of  full  frcquencyn 
range.  High  level  mixing  is  pro-{l 
vided  for  two  microphones,  with 
four  steps  of  dialogue  equalization 
The  mixer  operator  mav  use  either 
direi-t  or  magnetic  monitoring,  ami 
facilities  are  available  to  enabi' 
him  to  communicate  with  the  n- 
cordist  or  the  microphone  boon 
operator.  The  system  may  be  uppi 
ated    from    AC    outlets    or    balterv 

Victorlite  Announces  Overhead 
Projector  with  5x5  inch  Area 
♦   An    overhead    projector    with 
|)rojection  area  of  5  x  5  inches  wi 
recently  made  available  by  ViCTi 
LITE  Indlstries,  Inc,  Los  Angel 
Small,    compact,    and    lightweigl 
the  newly-devised  projector  folds 
make   its   own   carrying  case. 
5x5   projection    area   allows   f( 
the  projection  of  standard  4x5 
smaller    transparencies,    or    read 
lends    itself    for    spontaneous   pn 
entation  by  utilizing  the  plastic  nU' 
terial  and  grease  pencil. 


SCRIPT  PROBLEMS? 

Services  of  a  top-notch  free- 
lance writer  now  available  to 
you,  anywhere,  on  fee  or 
weekly  basis.  Eleven  years  in 
documentary,  theatrical  shorts 
and  all  types  of  industrial,  irf- 
stitutional  and  sales  training 
films. 

Write  Box  129 

BUSINESS   SCREEN 

489  Fiffh  Av*..  N*w  York.  N.  T. 


FILM  LABORATORIES 

HILLSIDE  7471 
1161  NORTH  HIGHLAND  AVE. 
HOLLYWOOD  38,  CALIFORNIA 


SALES  .  SERVICE  .  REJVTALS 

35  mm.  •16  mm. 

€A]llERAS*MOVIOLAS.DOLLYS 

Complete  Line  of  Equipment  for  Produrtion  Available  for  Rental 

Mitchell:  Standard  -  Hi-Spced  -  NC  -  BNC  -  16  mm. 

Bell  &  Howell:  Standard  -  Shif  tovcr  -  Eyemos 

Maurer:  16  mm.  Cameras 

Moviola:  Editing  Machines  -  Synchronizers 

SPECIALISTS  IN  ALL  TYPES  OF  CAK«IERA  REPAIR  WORK.  LENSES  MOUNTED 


rRANHC.ZVlCKKPI 

(7flm6Rfl€ouipm€nT(o. 

T^     leco  saccxfli  \  new  (iSPK  ciT^j    ^— '  I 
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A  Sound  Investment 
for  Every  School 


HiVEN  small  schools  with  limited  budgets  find  the  Revere  Tape 
Recorder  a  worthwhile  educational  investment.  Besides  saving  valu- 
able teacher-time,  it  pays  off  in  added  efficiency  and  interest  for  almost 
every  class. 

Students  of  all  ages  enjoy  hearing  their  own  voices  played  back  with 
Revere's  incomparable  fidelity,  respond  enthusiastically  to  this  new 
study  method.  They  learn  faster  and  retain  what  they  learn  more 
thoroughly. 

In  addition.  Revere  broadens  the  scope  of  your  entire  teaching  pro- 
gram. With  it,  you  can  preserve  important  lectures  for  future  use  .  .  . 
build  your  own  musical  library  without  purchasing  expensive  record 
albums  .  .  .  bring  the  voices  of  outside  experts  into  any  classroom  or 
study  group. 

See  this  versatile  equipment  at  your  Revere  dealer  now,  or  write  for 
further  information. 

New!  Revere  Deluxe  LONG  PLAY  Tape  Recoriler 

Records  Iwo  full  hours  on  each  five-inch  reel  —  using  only  half  the 
ordinary  amount  of  tape.  Reproduces  every  sound  with  incomparable 
fidelity.  Espyecially  suitable  for  school  use  because  it  is  the  lightest 
weight  and  most  portable  of  any  automatic  long  play  recorder  .  .  .  and 
ia  extra-economical  and  simple  to  operate. 


o 


TAPE     RECORDER 


MOOIl  T-SOO — Deluie.  2-hovf  ploy.  Complau  wirti   microphoo*.  fodio 
a)lachm*nl  cord,  2  r««l»  lone  with  lap*),  ond  corrying  cot*.  JI/*.J# 

MODCl  TI-MM— D«lu>*.  with  buill-in-rodio.  t2ltJ0 

MOOEl  T-100  —  Slondord,  I -liour  ploy.  Compt*)*  oilh  miaophon*.  rod>o 
otlocHmtnt  cord,  2  f««U  (on*  v-ith  top*),  ond  corrying  COI*.  SIW.SO 

MODIl  l*.700  — Stondord,  wilti  bvllt-in.rod«.  STVf.M 


REVERE    16mm 

SOUND    MOVIE 

PROJECTOR 


Shows  educnlion:il  films  at  their  best  Hrighl,  clear  srrwn  imago  and 
finest  "Theater  Tune"  sound.  Kor  silent  movies,  too.  Kxtremely  simple 
to  .set  up  and  o|M'ra(e  Slipover  rase  holds  aci-essorics.  doubles  ns  a 
speaker.  CompU'te  unit  weighs  only  33  pounds  9325.00 


Revere  Camera  Company  •  Chicago  16,  Illinois 


NIMHI-K     1 


\  U  I    I    \1  V       1 


•      I  •) ,-,  2 
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Alum  ".  Ill  f  '  '''  /imr/  Wii/iif//.  Ill 
reclor,  British  h  ilm  AiaJrnis;  Mn. 
kaihrrinr  \orl  I'arker.  Dirrrior,  t'llmi 
IHtision.  British  Information  Services; 
Arthur  IteBra  iMI'AI;  and  I  back  to 
camera  t  lack  Glenn,  President,  Screen 
Directors  Guild,  at  recent  au-ard  cere- 
monies f  see  belou  >. 

Dr.  Roger  Manvell  Honored  by 
Screen  Directors  Guild 
♦  Dr.  Roger  Mav\ell.  director  of 
the  Rrilisli  Film  Academy,  film 
critir  ami  author,  was  recently  pre- 
sented by  the  Screen  Directors 
Glll-l)  with  a  Certificate  of  Honor 
and  an  Honorary  Life  Membcrshi|' 
for  "his  world-wide  leadership  in 
the  development,  appraisal  and 
documentation  of  motion  pictures.  ' 
The  award  was  presented  by  Guild 
President  Jack  Glenn  at  New 
York's  Museum  of  Modern  .\rt  on 
the  occasion  of  Dr.  Manvell's  lec- 
ture on  "British  and  .American 
Films." 

The  lecture,  illustrated  with  ex- 
cerpts from  feature  and  docu- 
mentary motion  pictures,  was  fol- 
lowed bv  a  discussion  period  in 
which  many  film  leaders  and  other 
working  cinema  people'  of  the  pre- 
dominantly professional  audience 
took  part.  .Among  those  participat- 
ing were  Terry  Ramsaye.  veteran 
film  man  and  historian  of  ihi" 
movies;  Jean  Benoit-I-evy.  famous 
French  director  now  producinf:  in 
America:  Pare  Lorentz.  celebrated 
director  of  The  Phupli  thai  Broke 
ihr  I'lains:  Robert  Montgomery, 
actor -proiluccr-dinTtor.  and  Sir 
Gladwyn  Jebb.  United  Kingdom 
delegate  to  the  United  Nations.  Paul 

Falkenberg  served  as  chairman. 

•        •        • 

C.  V.  Bradford  Named  Manager  of 
RCA  Victor's  Eost  Central  Area 
♦  C.  V.  Bradford,  veteran  of  ihi 
RCA  Victor  Division,  has  been  ap- 
pointed manager  of  the  company's 
Fast  Central  region,  with  headquar- 
ters in  (ileveland.  Included  in  the 
region  is  the  greater  portion  of 
Michigan,  and  the  Rochester.  Buf- 
falo. Pittsburgh,  and  Vl'heeling. 
W.  Va..  distributing  areas.  Mr. 
Bradford  had  repres«-nted  lU.V's 
home    instrument    department. 


BUSINESS  SCREEN  EXECUTIVE 


Union  Carbide  and  Carbon  Elects 
Morse  G.  Dial  As  President 
♦  Mkksk  C.  Dui,  has  been  i-lcilcil 
lircsideiil  of  I  NU>\  CaKIIIIIE  AM> 
(AHRON  CoHl'.,  according  to  an- 
nouncement made  recently  by  Fred 
II.  HaggersoM.  chairman  of  the 
liourd.  Mr.  Dial  as  president  suc- 
1  i-cds  Mr.  Ilaggcrsoii.  who  continues 
;i-  chairman  of  the  board. 

Mr.  Dial,  graduate  of  Cornell 
Iniycrsily,  was  elected  executive 
vice-president  of  I'nion  Carbide  in 
1"j51.  He  joine<l  the  corporation  in 
l')2*).  iM^-ame  assistant  secretary 
and  assistant  treasurer  in  19.S9.  sec- 
retary and  treasurer  in  1945.  vice 
president  and  director  in  1949.  and 
.1  member  of  the  executive  commit- 
tee of  the  corporation  in  1951. 


♦  Edward  "Ted"  Gknock.  recent- 
ly associate  editor  of  Paramount 
News,  has  been  appointed  editor- 
in-chief  of  Telenews  Productions. 


UNIFILMS        UNIFILMS         UNIFILMS        UNIFILMS         UNIFILMS 


i 


i 


i 


I 


i 


TH;$  &/«J>  ^AYi:     r^OMBTIMB^  aii>&Ul€,B 
My  HJcACTiON    To  Pil-Mi,   I   PB'SPISB 

EAT  IT  UP?     WHY,  OH  »-f5  . . . 

BUr  S^VALLOtV  T»E  MBi>6?! 
BOID^  THAT  DO^  OOfJ'r  CIOE^T^  ThISV  JE^T  PIB^!.'"' 

UNrFrLM$,  INC. 

r46    EA&T  47tm  ^TftECT,    NtfcV  VORK.  17,  NEW  YOftK.     MU.   8-9'525  ^ 

•soc't  rr  roK    rwc    PRtvsNTroN   u*^    cRueurr    to   CAprrvc    AupitNCE*. 


UNIFILMS       UNIFILMS       UNIFILMS       UNIFILMS        UNIFILMS 


John  Gaskell,  Jr.,  Named  Sales 
Manager  of  Instructional  Films 
*  John  Gaskkix.  Jr.  lias  Itcen 
named  sales  manager  for  INSTRUC- 
TIONAL K'lLMS,  an  Encyclopaedu 
Britannica  Films'  subsidiary,  it  was 
recently  announced  by  Walter' 
Colmes.  president  of  F.BF. 

.Mr.  Gaskell.  \eteran  of  the  thea' 
tre  business  in  Des  Moines,  was 
formerly  sales  manager  for  Cl'R- 
HicLLi  M  Films,  Inc.  He  was  di- 
rector of  visual  education  at  Chi- 
cago's Navy  Pier  during  the  war. 
and  established  the  visual  e<lui°a- 
tion  department  of  Watland  Broth- 
ers photographic  stores  before( 
going  to  Curriculum. 


1 

^^^ 

1 

^^         ' 

i 

fi^^ 

\ 

^K-w^ 

li 

AT^fe 

H\KKV    POLLAY 

Radiant  Mfg.  Corp.  Appoints 
Harry  Pollay  Sales  Specialist 

♦  Announced  recently  was  the  ap-j 
pointment  of  Harry  Policy 
sales  specialist  for  Radiant  MAN^^I 
FACTiRiNC  Corp.,  Chicago  produc 
of  projection  screens.  Mr.  PoUaj 
was  formerly  division  service  ma 
ager  for  the  INDEPENDENT  BaKE 
Council  of  America.  In  associa 
tion  with  the  council,  he  set  up  and 
installed  complete  merchandising 
programs  for  many  wholesale  firms 
in  the  middle-west  and  southern 
states. 

A  resident  of  Chicago,  Mr.  Pollay 
studied  economics  and  accounting 
at  the  University  of  Wisconsin  and 
spent  several  years  in  the  .Army  .Air 

Corps  stationed  in  the  Far  East. 

*      •      • 

Join  Caravel's  Television  Staff 

♦  Dorr.LAS  Newman  and  Robert 
Melahn     have     joined     Caravel 
Films  as   production    assistants  in 
the   television   department. 
Barcus  to  Visual  Media,  N.  Y. 

♦  H.  Htnkt.e  Barci's.  former  Ideal 
Pictures  Manager  in  New  York,  is 
now  sales  manager  of  Visual  Me- 
dia. Inc.  in  New  York. 

L.  A.  Rental  Studio  Facility 

♦  New  motion  picture  studio  rental 
facilities,  the  Major  Independent 
Producers  Studios,  have  been  or- 
ganized in  Los  .Angeles  by  station 
KTTV.  The  organization  was  pre- 
viously named  Nassour  Studios. 
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PON T"  Hide  the  Picture,  or  Squint  into  the  Light,  or  Wield  a  Sticit 


...use.  an  arrow 
of  lighi^^^v 


Old  customs  die  hard.  Many  lecturers  still  seem  to  think  they  must  stand 
before  the  screen  and  wa%'e  a  wand. 

That's  outmoded  . . .  passe  . . .  inefficient,  since  Beseler  put  the  POINTEX  f 
PROJECTION  POINTER  on  the  VU-LYTE.  Now  the  speaker  stays  behind 
the  projector,  views  an  undistorted  picture  just  as  the  audience  sees  it.  and 
points  out  details  by  a  mo%'ing  arrow  o(  light.  A  convenient  control  knob  at 
the  front  of  the  projector  enables  the  speaker  to  direct  the  arrow  anywhere 
on  the  screen  just  exactly  where  he  wants  it. 

This  patented  POINTEXf  PROJECTION  POINTER  is  only  one  of 
many  of  VU-LYTE's  novel  features  directly  devised  to  meet  the  modern  needs 
of  visual  education  teachers  and  lecturers. 


Because  VC-LYTE  is  replete  with  teste*/  itiuoiatious  to  make 
both  iecturiug  atid  vieuitig  easier,  it  is  the  unrivaiieti  leaJer  for 
opaque  projection  //;  schools,   churches,   cluhs,   and  business. 

1  ,  YOU  CAN  use  the  VU-LYTE  in  a  partially  lighted  room.  Total 
darkness  is  not  necessary  in  order  to  obtain  clear,  sharp  images 
and  brilliant  colors  —  because  VU-LYTE  provides  ex  fro  illumination. 

2,  YOU  CAN  feed  mixed  or  continuous  copy  through  smoothly, 
without   light    flashes,    by    means   of   the    Beseler    FEEO-O-MATIC 


METAL  BELT  CONVEYOR.  As  new  copy  is  fed  in  ot  the  left  side  of 
the  projector,   preceding   copy  is  ejected  from  the   right   side. 

3.  YOU  CAN  use  copy  "as  Is"  without  mounting  or  inserting 
Into  ony  special  holding  device.  The  unique  Beseler  VACUMATIC* 
PLATEN  holds  all  copy  obsofutefy  ftaf  during  projection.  A  full 
8V]  X  1  1  poge  letter  or  a  postoge  stomp  con  be  projected  with 
equol    eose,    without   curl   or   flutter. 

4.  YOU  CAN  use  VU-LYTE  on  an  uneven  surface  -project  on 
small  or  large  screens.  In  addition,  VU-LYTE  is  an  omoiingly  quiet 
end    cool-operating    opaque    projector. 


•Pit.  Pending 
t  Patented 
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THE  NEW 

VU-LYTE 

OPAQUE  PROJECTOR 


These  advanced,  exclusive  feaiures,  plus  others, 
are  incorporated  in  a  projector  thai  weighs  only  AS  lbs. 
and  is  REOI  CFD  IN  PRICE.  Ask  for  free  demonstration 
of  the  precision-built  Vl-L^'TK  in  your  own  projection 
room.  And  for  more  information  regardinfc 
this  truly  new  concept  in  opaque  projection, 
ask  for  booklet  F. 


r*»^ 


C3<^<s&^ 


CHARLES     L/^  <Z</ OUCy'Cy      COMPANY 

60      Bodgar      Av»nu«,      Nvvi^ark       8,      N.     J. 

The    Worfd'i    lorgcif    Manufocfursr    of    Opaqwc    Pro/*cfJon    Cqiifpm«iif 


NUMBKR     3     •     \(>l   I    \|  K     11     •     1932 
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Screen  rroiiiolion  of  Sea  Travel 


MOOHK-M.COini  \(  K    I  IMS   SHOW     -KNCII  \M  K.l)    IKH.IDV^ 


NkI'I  I  M:    (^KHtMOW    IS    ()«<■    ul    llir 

highliphts  of  a  Southern  cruise. 

"l^NCHANTED  IIDUDAV",  a  new  33- 
■^  niiiiulc  color  film  of  Moorc- 
McConnack  Lines'  38-day  cruise  to 
South  American  East  Coast  ports 
was  christened  recently  iluring  a 
"Land"  cruise  on  one  of  llic  tiiree 
"Go<h1  Neiphhor  Liners" — a  com- 
prehensive promotion  that  brought 
three  hundred  travel  agents  to  New 
^  ork  from  points  as  far  west  as 
Dallas.  Texas.  The  agents  were  treat- 
ed to  a  simulated  one  dav  at  sea 
aboard  the  S.S.  Uruguay,  typical  of 
the  luxury  and  gaiety  to  be  found 
in  shipboard  life.  A  forum  on  travel 
promotion  in  the  ships  lounge  pot 
the  cruise  underway  and  was  fol- 
lowed bv   the  premiere  of  the  film. 

As  seen  and  related  by  a  success- 
ful businessman  and  his  wife.  En- 
( hanted  lloliilay  is  the  story  of  3tS 
relaxing  days  at  sea  and  in  such  ro- 
mantic ports-of-call  as  Trinidad,  Rio 
lie  Janeiro.  Santos,  Montevideo  and 
liuenos  .■Mres.  with  side-trips  to  Sao 
I'aulo  and  Petropolis.  Highpoint  of 
shipboard  life  is  the  detailed  ac- 
count of  the  Neptune  Ceremony  per- 
formed on  uninitiated  neophytes 
during  their  first  crossing  of  the 
K(|uator. 

Twelfth  Year  in  Films 
Since  l'>40  when  James  F.  Roche. 
Director  of  .Advertising,  produced 
the  first  Moore-McCorn)ack  film, 
commercial  plugs  have  been  limited 
to  titles  and  a  few  subtle  references 
throughout  the  film--.  The  lure  of 
far-away  places  and  the  U-autv  and 
excitement  of  a  ship  at  sea  have 
been  suOicient  "sell"  to  Moorc-Mc- 
Cormack's  way  of  thinking. 

Taking  this  tack  has  paid  off  in 
the  popularity  of  the  films  an<l  in 
their  wide  distribution,  esix-ciallv 
im  TV  during  the  last  few  years.  In 
New  York  City  alone  every  station 
has  shown  each  of  the  films  at  least 
once  and  some  as  many  as  three 
times. 

.Ml  still  and  motion  picture  pro- 
duction was  handled  by  an  outside 
service  until  several  years  ago  when 


Moore-Mc(!ormack  i  iico  r  p  o  ra  led 
part  of  their  stalf  and  equipment 
into  its  own  organization.  When 
production  was  un<lertakeii  on  the 
new  film  the  first  problem  was  lo 
work  out  a  continuity  to  which  a 
fitting  story  could  be  written  from 
a  vast  amount  of  nmrr  or  less  uji- 
lelali-d   footage. 

Larpe  Vt'cuniiilalion  of  Footage 
rile  lapse  of  >e\eral  years  active 
film  production  had  resulted  in  the 
scrambled  condition  of  some  25.- 
(KX)  feet  of  film  shot  by  different 
photographers  aboard  three  differ- 
ent ships  -the  S.S.  Argentina,  the 
S.S.  Hrazil.  and  S.S.  Uruguay — 
various  South  .American  cameramen 


iiijii  l>)  l!a\  (.lianaud,  Chici  I'lio- 
tograpber. 

There  were  plenty  of  technical 
pnililrms  such  as  shrunken  footage, 
dilfercnce  in  frame  lines,  shiitler 
Hash  in  footage  shot  b)  variou> 
makes  of  cameras,  off-color  in  scenes 
vitally  important  to  the  conlinuitv. 
and  scratches.  Hy  going  lo  a  step- 
prinler.  using  a  duping  a|>erture  to 
cut  the  size  of  the  frame,  by  care- 
fully correcting  the  color  balance 
in  printing,  and  by  cleaning  and 
rejuvenation  of  the  original  surpris- 
ingly satisfactory  results  were 
attained. 

Prints  of  Enchanted  Holiday  will 
be    distributed    through    the    com- 


FREEDOM'S   HIGHWAYS 


l.n  F      (l\     MIlF'liilMtll    «■.    lllrlllnil    It 

Moorr-Mfi^orniatk's      latest     trai< 
film.  "Enchanted  Holiilay." 

pany's  twelve  district  offices.  I'asscn 
gcr  and  travel  agents  use  the  film  a- 
a  selling  aid  in  soliciting  potentij 
passengers.  Distribution  to  school- 
is  not  encouraged.  .\  2H-minute  vei 
sion  will  he  offered  to  TV  statior 
and,  as  in  the  case  of  previous  film- 
it  is  expected  that  the  absence  oi 
(omniercial  message  and  the  enter 
tuining  subject  matter  will  secure  r 
a  ready  reception. 

Television   I^jonis  Important 

Television  has  become  so  impor- 
tant to  Moore-McCormack's  filri' 
program  that  a  library  is  maii 
taincd  to  supply  footage  for  use  i; 
dramatic  shows.  CBS  has  recentl. 
used  scenes  in  The  Web,  Crinv 
.Syndicate,  and  as  background  nia 
tcrial  for  a  fashion  show. 

Present  films  in  distribution  ar^ 
Enchanted  Holiday.  South  to  ih' 
Sun.  Great  Carfioes,  Rio.  the  Cil^ 
Marvelous,  and  Safety  at  Sea,  thi 
latter  for  use  in  training  sea-goin>: 
personnel. 

Production  has  started  on  a  13V:;- 
minute  (to  fit  TV  programming' 
color  film  of  Rio  dc  Janeiro's  fa- 
mous Carnival  and  release  is  ex- 
pected sometime  in  the  fall.  H* 
•      *      • 

Girl  Scouts  of  America  Show 
"Let's  Go  Troop  Camping"  Film 
♦  The  Girl  Scouts  of  the  U.Sj\ 
released  the  latest  in  a  series  oi 
films  on  the  distaff  side  of  scouting 
last  month — a  new  one  titled  Let's 
Co  Troop  Campinp,  20  min.  h  w. 
It  shows  the  step  by  step  prepara- 
tions of  a  group  of  Girl  Scouts  and 
their  leaders  for  a  camping  trip. 
Purpose:  to  bolster  up  Scout  I-ead- 
ers  who  get  the  willies  at  the 
thought  of  taking  a  bunch  of  girU 
out  camping.  It  says  it  isn't  as 
rough  as  it  might  sound.  Looks  like 
fun  in  the  film. 

.\  previous  GSA  film.  The  Grott- 
inf,  }  ears,  has  received  award  com- 
mendation, indicating  the  high 
<|uality  of  this  organization's  screen 
efforts  in  recent  years. 
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Above;  Sarra,  Inc.  ttirector  Muhatri  (-. 
Slehney-  (lell)  checks  scrnn  on  LMiiolin 
TV  commrrciali  (srr  btluw). 

New  Series  of  TV  Shorts  for 
Lanolin  Producing  at  Sarra 

♦  Consolidated  Cosmelics,  makers 
of  lanolin  Plus  produi-ls.  has  en- 
tered TV  in  a  number  of  eastern 
and  midwestern  cities  with  a  new 
series  of  three  60-sccond  film  com- 
mercials produced  by  Sarra.  Inc. 

Each  of  the  commercials  features 
an  individual  product:  tine  on  Lan- 
olin Plus  Liquid,  one  on  Lanolin 
Plus  Hand  Lotion,  and  the  third  on 
Lanolin  Plus  for  the  hair.  Anima- 
tion coupled  with  live-action  photog- 
raphy dramatizes  the  consumer  ben- 
efits of  each  product  in  each  minute- 
long  film. 

Frank  Duggan,  account  executive 
for  Tim  Morrow  Advertising,  su- 
per\ised  for  the  agency  during  pro- 
duction at  Sarra's  Chicago  studios. 
Michael  C.  Stehney  directed  photog- 
raphy of  the  series  which  v*'as  v\rit- 
ten    by    Helen    Krnpka    of    Sarra's 

creative  staff. 

•        •        • 

MIPS  Distributes  Highway  Film 
for  North  American  Van  Lines 

♦  American  highway  history  and 
the  iranscimtinental  service  made 
possible  bv  coast-to-coast  van  lines 
reach  the  non-theatrical  screen  in 
a  new  16mm  sound  color  film  en- 
titled \orth  America  Moves  Ahead. 
Released  bv  North  American  Van 
Lines.  Inc..  through  the  27  regional 
film  libraries  of  Modkrn  Talking 
PiCTiRE  Service,  the  20-minutc 
subject     was     produced     by     Gai^ 

BREATH      PiCTIRE     PkODI'CTIONS     r.f 

Fort  Wayne,  Ind. 

Opening  with  a  youngster's  dis- 
covery of  an  arrowhead  near  a  fill- 
ing station,  the  film  traces  the  evo- 
lution of  highways  from  Indian 
tai's  "o  {•■  nri  -s  liirni'ike^.  T'-e  ■•lo'-v 
then  turns  to  motor  transport  prog- 
ress, and  jiicks  up  a  survey  of  a 
lransc<intinenlal  moving  company'.s 
past,  present  and  proji-cted  activi- 
ties. Pictorial  comment  on  early  dif- 
ficulties caused  by  state  regulations, 
modern  training  programs  in  )>ack- 
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ing  lc(  linii|Ui-s.  and  the  control  sys- 
tem wliiili  keeps  every  van  on  the 
road  in  touch  with  the  di^palclier's 
ollice  add  lo  the  interest  contained 
in  the  hlin. 

\  Drill  America  Moves  .'theail  is 
offered  on  a  free-loan  basis  to 
schools,  colleges,  church,  com- 
nuinilv.  and  industrial  "Movie 
Day"  audiences.  Hookings  may  be 
requested  from  Modern  Talking 
Picture  Service,  Inc..  -15  Rockefeller 
Plaza.  N<-w  "^  ork  2(t.  N.  '^ . 

RCA  Victor  Highlights  New 

Film  in  Third  TV  Soles  Clinic 

♦   A    .'?0-minute    16nim    sound   film 

entitled  The  Most  \aliiral  Thing  in 

liic   h  (trill    was  the  highliiiiil   ol   ihe 


third  RCA  Victor  Tki.evi.sion 
SaI.K.s  ClJMt,  recently  held  in  all 
lelrv  ision  market  areas.  Produced 
bv  Vtll.l.lAM  J.  (iA.NZ  Co.  of  New 
York,  the  film  is  intended  to  show 
TV  dealers  how  high  (piality  stand- 
ards are  maintained  at  the  RCA  Vic- 
tor planls. 

The  sail's  clinics,  which  were  at- 
tended by  thou.sands  of  TV  dealers 
and  their  sales  staffs  in  all  parts  of 
the  country,  were  a  series  of  pro- 
grams designed  to  provide  retail 
sales  people  with  ideas  that  will  in- 
I  rca^c  tlicir  rale  of  sale  and  factual 
information  regarding  the  RCA 
Victor  product. 

Films  and  slides  used  in  earlier 
sales    <-linics    presented    factual    in- 
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formation  on  salesmanship,  and  il- 
luslraled  proven  sales  techni(|ue8 
Tile  purpose  of  using  an  iiistilu- 
lional  film  in  llic  third  sales  i  lini( 
was  lo  give  dealers  an  over-all  pic- 
lure  of  the  various  activities  thai 
make  up  R(JA.  and  thus  to  brin^ 
home  to  ihem  the  extent  of  the  elec 
Ironic  resources  and  exjierience  ol 
the  company. 


Caterpillar  Explains  Tractor  t 

Maintenance  with  Film,  Booklet      \ 

♦  MainliriaiK  (■  of  cati'r)iillar  diese' 
tractors  is  presented  by   Caterjjill.i 
Tractor   Co.   in   the  form  of  a  2 1 
page  booklet  in  combination  with  , 
film  entitled  A  Thing  or  Tuo. 

In  the  booklet,  color  cartoons  tei 
what  happens  when  an  owner  anc 
service  technician  compare  jol| 
notes.  The  two  men  discuss  basiijj 
methods  of  making  tractors  las' 
longer  and  do  better  work  at  lowe. 
cost. 

Requests  for  a  film-booklet  pr 
pntation  may  be  made  to  the  lo 
Caterpillar    dealer.    Copies    of 
booklet  are  also  available  from 
crpillar  Tractor  Co..  Peoria  <">.  III. 

Home  Economics  Film  Made  for 
Milk  Institute  by  Dallas  Jones 

♦  Cookini:  uilh    Nonjat   Dry  M^ 
Solids    is  the   title   of  a   new   sou 
cojiir  siidcfilm  produced  bv  DaLI 
Jo.NEs  Prouictions  of  Chicago 
the  American  Dry  Milk  Instii 
Designed  for  consumer  groups, 
film    will    be   shown    through   hoi) 
(lemonstralion       agenls.      extens 
>ervices.  libraries,  schools,  and 
dry  milk  manufacturers. 

The      new      production      demo 
slrates  the  use  of  nonfat  dry 
solids    in    the    preparation    of   v« 
ous   main    dishes    and    deserts, 
shows    methods   of   making   "ql 
mixes"  which  simplify  cooking  pP 
cedures.    Also  shown   is   a   brief 
i|ucMcc  devoled   to  the  manufactlU. 
of  iir\   milk. 

Inquiries  and  requests  for  sere 
ings  may   be  directed  to  the  An 
ican    Dry    Milk    Institute.    221 
l.a  Salic  Si..  Chicago  1. 

Music-on-Film  Library  Formed 

♦  \nnounced  was  the  formationl 
a  Mi-w   music-o[i-film  librarv  in 
^(>HK.  (;<iK\Ki.i.i-J\( oils  Film 
SIC.  Inc..  16(HI  Rroadwav.  will  h^ 
available     a     coinplele     library 
background  music  for  motion 
tures.      slidefilms.      and     televia 
hims.    All    seleitions   are   copyi 
clear. 
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Stamford  Holds  Third  Festival 
l»  Connecticut's  Stamford  Film 
Council  lontinucrl  to  jiromotc  po- 
lentialilit's  "f  tlic  (ilin  im'iiiiiiii  when 
It  held  its  third  annual  liirn  festival 
l.n  Tuesdav.  May  (>  at  the  rity's 
Waller  K.  H'-lan  J  n  ii  i  u  r  lli^li 
School. 

I  Subjects  of  till-  filtns  shown 
I'overed  the  fields  of  industrial  ri-la- 
ions,  education,  religion,  art  and 
)olitics.  Distrihulion  of  films  in 
Stamford  is  handled  by  the  Fergu- 
son Library. 

NAVA  Holds  Eastern  Regional 
Meeting  on  16mm  Problems 
•  Over  2.50  nieiid)ers  and  guests 
iittended  a  two-day  eastern  regional 
[neeting  of  the  .Natio.val  Aidio- 
^iSUAL  Association  in  New  York 
ast  month.  .^5  speakers  discussed 
)roblenis  pertaining  to  all  jihases  of 
I6mrn  business.  I  luler  the  general 
hairnianship  of  Harold  Bauin- 
itone,  president  of  Almanac  and 
laldion  Filtns.  Inc.,  who  also  su- 
lerviscd  the  entertainment  film 
lanel,  Ted  Morehouse,  vice  presi- 
Jent  of  Young  America  Films,  led 
he  discussion  of  educational  films 
ind  W.  L.  Rogers,  president  of  the 
{eligious  Film  Association,  con- 
lucled  the  panel  on  religious  films. 

^ar-Rovaged  Nations  Request 
<Vudio-Visual  Aids  Vic  UNESCO 
^  According  to  UNESCO  Head- 
!|uarters  in  Paris,  audio-visual  aids 
ire  among  the  most  insistent  re- 
|)uests  from  many  war-ravaged  na- 
ions. 

Maps  of  all  countries,  globes, 
graphs,  slides,  films,  projectors, 
anguage-teaching  records,  magic 
anterns  and  similar  items  are  re- 
'luested,  and  although  the  countries 
welcome  English  materials,  they 
dso  need  money  to  purchase  such 
'upplies  in  their  own  languages. 

Pooled  giving,  to  help  establish 
kudio-visual  centers  in  foreign 
leachers  colleges  where  students 
from  war-devastated  areas  can  de- 
■elop  proficiency  in  this  field,  is 
leing  stressed  liv  the  1'.  S.  Comniil- 
ee  on   Educational    [{econstrurlion. 

For  SI.IMIO.  a  deinoristralion  een- 
;er  can  be  equipped  with  a  chart 
bnd  graph  service,  a  35mm  camera 
nnd  film,  a  filinslrip  projector,  a 
twrcen.  a  stundanl  slide  projector. 
an  opB<pie  projector,  a  16nnn  j)ro- 
jector.  n  record  [ilaver  nnd  sets  of 
records,  films) rips  and  slides,  an 
"asel,  a  portable  blackboard  and  a 
:>ullrtin  board.  More  advanced  pro- 
grams  require    funds   ranging   from 

?-i,noo  to  sio.ixMi. 

More  di-taileil  itiformation  on 
needs  and  means  of  transi>ortntion 
ran  be  supplied  by  the  UNESCO 
Liaison  Officer. 
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OTION    PICTURE    PROCESSING    EQUIPMENT" 


NOW  THERE'S  A  (  OMl'LETE  FARM  FILM  (Jl  IDE  FOR  REFERENC  E  ISE 

■*  Nearly   1, 1(H)  available  free  and  lou-iost  motion  postpaid    at    onlv     M>(    pei    lopv     i  >in    rtveipt    of 

pictures  and  slidefilms  and  their  sources  are  listed  stjimps,   coin,   money    order,   or  company  check*. 

in    the    new    Farm    Film    Guide    reccntiv    added    to  Order  your  copv  lodav   from  l^isin<-ss  .Nrr.-n    TlVvl 

the   Film   (".uide   Librarv    of   Uu«iness   S<-reen.   Sent  Sheridin.  ("hic.igo  2<>.    Mi«ciiuiit  im  iiuantil\   order*. 
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PEOPLE  WHO  MAKE  PICTURES 


"liii"  WisM.ti:  shoun  ahoir  (I.  in  r.l 
are  vrterttn  producer  l-'rfil  Hockelt,  his 
able  young  jrmininr  itirrvtor  tmd  "Lulu" 
winner  Hetty  Kin/;,  receiving  commenda- 
tion from  Joseph  A".  Hnvenner,  represent- 
ing the  Automobiie  C.hib  of  Southern 
Calilornia. 

Betty  King  of  F.  K.  Rockett  Co. 
Receives  "Lulu"  As  Film  Director 

♦  Bftty  King,  of  the  Frkdkhick 
K.  RocKFTT  Co..  Int..  Hollywood, 
was  presented  with  a  "Lulu"  on  Sun- 
day, .\pril  20  for  her  direction  of 
the  film  Freedom's  Hiphuays  for 
the  .\ulomobile  Club  of  Southern 
California.  The  awards  were  made 
in  the  Sixth  Annual  Frances  Holmes 
Awards  Contest  sponsored  jointly 
by  the  Los  Angeles  Advertising 
Women's  Association  and  the  Ad- 
vertising Association  of  the  West. 

The  "Lulu"  for  tlu-  best  ((imrncr- 
cial  film  entered  in  the  contest  wa< 
presented  to  Miss  King  by  Barbara 
Stanwyck  at  the  presentation  lunch- 
eon held  in  the  Cocoanut  Grove  of 
the  .Embassador  Hotel.  Los  Angeles, 
on  Sunday.  April  20,  1952. 

The  film.  Freedom's  Highivays, 
was  directed  by  Miss  King  and  pro- 
duced by  the  Frederick  K.  Rockett 
Co.  Mr.  Joseph  K.  Havenner,  Man- 
ager. Department  of  Public  Safety 
of  the  Automobile  Club  of  .Southern 
California  represented  the  sponsor 
at  the  luncheon. 

The  Frances  Holmes  Awards  are 
named  for  the  first  woman  to  open 
her  own  advertising  agency  in  the 
United  Slates.  Miss  Holmes  opened 
her  office  in  Los  .Xngeles  in  I'XW. 
Purpose  of  the  awards  is  to  recog- 
nize the  contribution  of  women  in 
business  and  advertising. 
Joseph  Forest  Named  Coordinator 
of  Tronsfilm  TV  Production 

♦  Transfii.m,  Incorporatf.d  has 
appointed  JoSFPlI  pORFST,  veteran 
TV  "spot"  producer,  as  coordinator 
of  television  production  to  meet  in- 
cieasing  IV  commercial  a<'tivitie> 
resulting   from   the   FC(^   freeze-lift. 

Opening  of  new  stations,  the  com- 
pany believes,  will  place  greater 
emphasis  on  advanced-schedule  dis- 
tribution of  prints  in  order  to  meet 
development  in  local  "spot"  strategy 
by  nalir>nal  nd\rrtiM'r>. 


Fronk  Vander  Helden  and  Lloyd 
Brady  Join  Sloff  of  EB  Films 
♦  .\nnounred  recently  by  Encyclo- 
I'XKiiu  Hhitanmca  Films  were  the 
a|i|)oiiilnirnls  of  FltWk  Vandkii 
llniiFN  H>  u(l\crlising  director  and 
l.l.tiM)  Hr\iiv,  public  relations  di- 
rector. 

Mr.  Vandcr  Heideii  formerlv  was 
\  ice  president  and  gi-iicral  manager 
of  T\pograplii(  CraflsMicri.  Inc.  \ 
graduate  of  Mari|ucll<-  I  niversit\  in 
Milwaukee,  he  taught  journalism  at 
the  university  for  fwc  \ears  before 
going  to  Loyola  I  niversity  Press  in 
Chicago  as  superinleti<lcnt.  Succes- 
sively he  has  been  an  advertisin<;  ac- 
count executive  for  agencies  and 
production  superintendent  for  John 
Mailer  Printing  (^>.:  and  advertis- 
ing scrx  ice  manager  for  lii'liiap  and 
Thompson  and   S.   Huclisiiaum. 


Mr.  Hradx  has  been  advertising 
and  publi<'il\  manager  for  Chicago 
Title  and  rru>l.  Prior  to  his  asso- 
ciation with  the  banking  company 
he  was  a  publicity  account  execu- 
tive with  Nccilliam.  Louis  &  Hrorby 
and  an  eiiilor  in  the  (!liicago  jiureau 
of  the  Asso<ialed  Press  for  seven 
\cars.  He  has  worked  on  papers  in 
Rloominglon.  111.:  Dayton.  Ohio: 
I'lihl.  Mich.:  and  for  the  \cw  ^  urk 
Dailx    News. 

E.  C.  Motyl  to  Pathescope  Prods. 

♦  Ernest  C.  Motyl,  recently  with 
the  J.  Waller  Thompson  Company, 
has  joined  pA  IllKSCdl'K  Pkodi  c- 
TIONS  as  New  York  television  sales 
representative.  Mr.  Motyl  will  also 
contiime  to  serve  as  director  of  vis- 
ual education  for  the  National  Rec- 
ords  Management   Council. 


CONSIGNS  FILMS 


10  OBLIVION 


RESTORES  THEM 

TO  LIFE... 

and  EARNING  POWER 


let  us  review  your  shrunken 
negatives  ond  color  originols... 
Peerless  will  tell  you  If  they 
con  be  restored  to  usefulness. 

Write  for  PEER -RENU  folder: 
"Thar'sGoliJ  in  Them  OW  Films" 


EERLESS 

FILM  PROCESSING  CORPORATION 

lU  WEST  4tTH  STtEET,  NEW  YORK  36,  NEW  YORK 
J       t5»  SEWARD  SIREET.  HOUVWOOO  3<,  CALIFORNIA 

Prttectlve  film  Ireotments  . .  complete  film  distribution  servicing 
...i«d  ether  specMl  servicts  to  tid  produceri  ond  dittribulors. 


Eakl  Plikce 


Earl  Peirce  Named  as  Head 
of  Audio's  Medical  Division 

♦    Kaki.  PkiHi  k  has  been  ap|)ointi 
director  of  the  .Medical  Division  > 
.'ViDio  Productions,  Inc.,  of  Ne« 
^  ork.    according    to    an    announi  i 
iriiMt  ii\   Frank  K.  Speidell,  presi 

ciciil. 

Mr.  Peirce  has  been  in  the  edu 
cational  film  field  since  19.S9.  Hi 
served  in  the  Navy  from  1941  tiji 
1945  and  was  assigned  to  the  Mo 
tion  Picture  Laboratory  of  the 
Naval  Medical  School  at  Bethesda 
Marvland.  with  subsequent  servin 
as  medical  photographer  and  writci 
«ilh  the  Pacific  Fleet. 

Joining  Audio  in  1946,  he  ha- 
specialized  for  the  past  six  year' 
ii!  professional  and  lay  educationa 
films  on  medical  and  allied  sub< 
jects. 

His  present  production  activities 
as  head  of  Audio's  Medical  Divi 
sion  include  motion  pictUrc^s  ir 
I  olor  for  the  .American  Cancer  So 
ciety.  the  National  Cancer  Institute 
McCraw-lliil.  Johns  lli>|ikins  Hos- 
pital, Merck  &  Co..  and  others. 


100th  Screen  Credit  for  Meltzer 
♦  Newton  E.  Meltzer,  New  York 
filmwriter,  recently  passed  the  hun 
ilrrd  mark  in  screen  credits  with 
the  completed  script  for  Civil  Serv 
ant.  now  in  production  for  the  U.S. 
Information  Service  by  \^'arnef 
News.   Inc. 

Mr.  .Meltzer  is  former  president 
of  A.s.socialed  Film  \^  riters  and  is 
now  free  lancing  in  sponsored  film 
writing.  He  has  enjoyed  his  ter 
years  as  a  scenarist,  but  believ 
the  greatest  nuisance  confrontinj: 
the  film  writer  todav  is  the  occasion- 
al producer  who  wants  a  script  on 
speculation,  or  as  he  puts  it,  "to  en- 
ter a  scriptwriting  contest  with  »i\ 
other  guvs." 
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IH[  SUPERVISOR  AS 
A  REPRESENTATIVE 


to  management -management  to  men 


■  IJB  I 


SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS 


H()<:kkt  I'lCTi  RKs,  <Tfalor«  uiul  ihoiIikits  of  MunpiMver  J)<'v<-lo|>- 
iiioiil  |lI'<l;:ralll^  for  iiii-inc--  ami  iiii|ii!<try,  aniioiinoc  aiiotlu-r 
"First"  ill  tile  \ilall\    iiii|iorlaiit   lii-lil  of  "Hiiinaii   Kplationri." 

It  i-  a  <  iiiiiplcle  aii<l  |i<Tiiianciit  |iro;!raiii  llial  i-  Imtli  flcxilili' 
ami  iirartical:  <ri-alr(l  frotii  the  aitiial  cxiiiTicinr"  of  Icailin;: 
I  raiiiiii):  I)irr<lor.«  tlu'ou^lioiit  lln-  coiiiitr).  It  lia>  iicpii  <Ji-?i':ijfil 
to  l)f  ii.icd  pflrpctiv«-l\  l>\  liolli  lar;;r  uriil  -mall  organization)-. 
rc(iarill«'s'*  of   llir   t\|ir   of   llll!^ine.'>^•  or   tin-    l(\<l   of   -upervisioii. 

I  111'  inatiM-ial  |iro\iil('(l  i.«  ha.-ii-  t-iiou^li  for  ii-c  in  «ol\in:; 
'•|HTific  prolilciii-  in  >our  organization,  ami  flrxilili-  i-noiigli  -o 
llial    \(>ii   can   x'l    ii|i   ilrlinili-  objectives   and  follow-iip. 

Complete  and  PerniaiK'iit  Program 

•A:  The  "Supervisor  Training  On  lliiiiian  Relations"  program 
I'oiitain-  cvcrytliing  a  training  director  needs.  It  is  eo  complete 
and  alnio?t  automatic  in  its  use.  that  management  mav  delegate 
any  responsihle  person  to  eoniluct  the  entire  training  program, 
with  complete  confidencr  that  every  desired  result  »ill  lie 
arliie\ed. 

The  course  consists  of  eight  two  hour  sessions  employing 
every  up-to-date  techniipie.  from  the  controlled  conference  to 
the  sound-slide  film.  The  eight  pictures  you  see  on  this  page 
represent  the  vilall\  important  -ulijecis  wliicli  ari>  tliorougliK 
covereil  In   the  eight  two-hour  se^^ion^. 

The  conference  leader  will  he  supported  with  all  the  "tool-" 
necessary  to  <'onduct  an  effccti\c  meeting.  Thev  include  a 
guiding  text  of  appropriate  commciitar\ .  rexi-aling  (pie-lion-  to 
-limiilate  di-cii--i<>ii.  illii-lrali\e  chart  material  to  point  out  the 
highlight-,  ami  to  n:.ik.c  the  course  complete,  a  speciallv  pro- 
rimed  !.■>  minute  -oiind  -lide  film  which  ilramali/.e-  each  of  the 
eight  -ulijecl-.  The  films  vividi)  hring  to  life,  and  dri\e  home 
the  major  point-  and  eonelusionx  of  the  conference. 

l-'iiialK.  to  assure  maximum  pciiclration  and  ri'tentioii.  fol- 
low-up material  i-  pro\idcd  for  management  to  -end  out  t«i  the 
supervi-or-.  It  inclmlc-  pcr-onali/.ed  letter-  re-caping  each 
session    anil    a    certificate    recognizing    salisfaclor\     eoniplelion 


of  (I 


le  course. 


*  The  complete  program  i-  axailahle  for  immcdiati-  ilcli\er\ 
upon  receipt  of  your  purchase  order  for  S.12ll.(MI.  \\  here  multi- 
ple -et-  will  eiiahle  \oii  to  cover  your  organi/iition  more  ipiickK 
and   aile<piatel\ .   a    i|uaiitit>    price    i-   a\ailalile. 

If  for  all)  rea-oii  \oii  find  the  policies  of  voiir  organization 
should  coiillici  with  the  "SliPKR\l«i(>n  Ihmmm.  on  III  \mn  Rk:i.\- 
TIONs"  program.  m>u  mn\  return  the  m.iteri.il  willmut  ohligalioii 
in  five  da\-. 
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AUDIO-VISUAL  EQUIPMENT  FOR  PRODUCTION  S.  PROJECTION 


Academy  Award  fo  Scene  Tester 

*      I  lit-    All.-lij    Color    Si. KM.     ll.M  Kit, 

a  device  that  determines  proper  fil- 
lers uiid  exposure  lights  for  luakiiig 
prints  (roin  a  roioi  niotloii  pii'lur>' 
originnl.  I>r>>uglit  a  rereiit  iiwanl 
from  tlie  Academy  of  Million  Pic- 
ture Arts  and  Sciences  in  Holly- 
wood to  three  men  connected  with 
its  development. 

The  auard.  for  "accomplislimcnt 
important  to  the  progress  of  the 
fdm  industry."  was  presented  to 
(•arland  C  Misener,  Technical  Serv- 
ices Manager  of  the  Professional 
Motion  Piilurc  Department,  Ansi-o, 
Hinghamlon;  Kidiard  II.  llatT,  Tech- 
nical Serxiics  Manager,  Hollywood; 
and  Frank  llerrnfield.  former  Ansco 
man  now  in  husincss  for  himself. 

The  Scene  Tester  enahles  16  dif- 
ferent combinations  of  filters  to  be 
used  on  16  consecutive  frames  of 
film  with  3  or  -1  light  intensities. 
After  processing,  the  timer  selects 
the  best  fillers  and  exposure  lights 
with  which  to  make  projection 
prints. 

Reveres  New  Tape  Recorder 

♦  Tilt,  Hknkuk  Cvmkka  Comi'any 
recently  introduced  its  new  "Bal- 
anced-Tone" tape  recorder.  Modkl 
T-700.  Features  included  in  the  new 
model  are  automatic,  fingertip  con- 
trol, and  the  newly  devised  index 
counter  which  provides  selectivitv 
and  immediate  location  of  any  part 
of  a  recorded  reel.  This  enables  the 
us«'r  to  "catalog"  anything  he  re- 
cords and  to  turn  to  it  without 
listening  to  unwanted  portions  in 
order  to  locate  the  desired  spot. 

Elach  7-inch  reel  of  tape  accom- 
modates two  full  hours  of  voice  and 
music.  Recordings  may  be  retained 
indefinitely.  Lightweight  and  port- 
able. Revere's  new  model  costs 
S225.  complete  with  microphone, 
radio  attachment  cord,  two  reels 
I  one  with  case)  and  carrving  case. 

Ret  err    Model  T'OO  Rrrorder 
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Beseler  Co.  Shows 
23-lb.  Jr.  Vu-Graph 

Tun  lints  llrll  iiiul  rinht) 
illuslnilr  llie  new  2.ilb. 
Junior  VuGrapli  rerenlh 
inlniiluieil  by  llie  ('.has. 
Ileseler  (.omimny  and  ile- 
SI  rihed  in  ihe  luluinn  lie- 
low. 


-   r' 


♦  Introduced  by  Chari.ks  Bf:si;i.KH 
CoMl'ANY  of  Newark,  N.  J.,  is  the 
JlNiOK  Vi:-Graimi.  a  lightweight 
pi«rlalilc  M-rsion  of  the  company's 
Vu-Ciraph  overlu-ad  (iroji'clor. 
Weighing  2.S  pounds,  including 
carrying  case,  the  Junior  Vu-tJraph 
projects  transparencies  prepared 
from  maps,  photographs,  drawings, 
sketches,  etc..  onto  a  screen  while 
the  speaker  faces  his  audience  and 
paces  his  lecture  as  he  wishes,  in  a 
fully  lighted  room. 

The  Junior  Vu-tiraph  has  a  full 
7"  .\  7"  projection  stage,  and  gives 
screen  images  ranging  in  size  from 
39"  X  39"  (from  a  distance  of  6 
feet  from  screen)  to  98"  x  98" 
from  a  distance  of  15  feet).  It  is  not 
necessary  to  darken  the  demonstra- 
tion room  under  ordinary  condi- 
tion!-. 

A  roll  attachment,  accommodat- 
ing a  cellophane  roll  7\A"  x  100".  is 
built  into  the  projector  as  standard 
e(|uipnicnt.  A  sequence  of  prepared 
material  can  be  written  or  drawn  on 
the  cellophane  and  projected  im- 
mediately: or  diagrams  and  notes 
can  be  made  by  the  speaker  as  he 
talks — a  built-in  arm  rest  facilitat- 
ing extemporaneous  writing. 

The  instrument  is  constructed  of 
aluminum  and  the  carrying  case, 
consisting  of  a  rigid  envelope,  slips 
over  the  projector  and  clips  to  the 
ba.se  <if  the  instrument.  To  operate, 
it  is  only  necessary  to  remove  from 
the  case,  snap  the  folding  head- 
piece into  position  and  plug  into 
nearest  110  V-AC  outlet. 
tt        •        • 

Ampex   Introduces   New   Console 
for  Audio  Magnetic  Recording 
♦  Ami'f.x  Ki-KfTKic  Corp.  of  Red- 
wood City,  Calif.,  has  announced  a 

new    type   console   for    audi ag- 

netic  recording.  First  Ampex  con- 
sole to  be  espcciully  designed  for 
llic  medium  price  market,  the  new 
model  features  professional,  dual- 
s|)eed  recorder,  all  push  buttim  con- 
trol. 

Kxclusive  Ampex  15.(HH)  eps  re- 
sponse at  the  7' -J  inch  speed  has 
been    incorporated   as   uell   as  such 


other  performance  features  as  con- 
tinuous service  dependability,  ex- 
tremely wide  dynamic  range,  negli- 
gible speed  variation  and  low  noise 
level.  At  present  two  models  are 
available:  model  ■U)2  has  half-track 
heads  and  model  403  utilizes  the 
full  width  of  standard  quarter-inch 
tape.  Complete  details  and  specifica- 
tions  are   available   by   writing  the 

company   at   Redwood   City.  Cal. 

«        *        « 

Brumberger   Slide  Viewer   Centers 
All  Slides  from  35mm  to  2  'A   In. 

♦  Bin  MliKHi.KK  Sm.ks  Coiu'.  lias  an- 
nounced that  a  patent  has  been 
granted  to  its  side  viewer  which  has 
an  adapter  that  automatically  cen- 
ters all  slides  from  35nim  to  2V|- 
inches,  providing  an  illuminated 
and  enlarged  image  through  use  of 
an    ojitically    ground   lens. 

Price  is  $6.50.  complete  with 
bulb,  on-off  switch,  and  cord.  De- 
tailed information  may  be  obtained 
from  the  company  at  34  Thirtv- 
Foiirth  St..  RrookKii.  N.Y. 
^        *        * 

GoldE  Manual  Index  2x2 
Slide  Changer  Now  Available 

♦  The  new  GoldF.  Mam  \r.  Indkx 
2x2  slide  changer  which  fits  all 
model  GoldE  Manumatics  and  most 
other  2x2  projectors,  is  now  avail- 
able at  phot<>gra|)hic  dealers  and 
camera  sho|)s  throughout  the  coun- 
try, it  was  aiinouiKi'd  by  the  Chi- 
cago manufacturer.  The  Manual  In- 
dex retails  at  $17.50  complete  with 
ime  Index  Slide  File. 

The  new  Manual  Index  Changer 
is  identical  in  construction,  appear- 
ance and  design  to  the  Automatic 
Index  Changer,  but  allows  the  op- 
erator to  control  all  the  action  fea- 
tures manuallv.  Like  the  Automatic 
Index,  the  Manual  Index  shows  40 
slides  in  sei|uence.  skips,  repeals, 
selects,  rejects,  will  go  backward 
and  forward — and  utilizes  the  GoldE 
Index  Vis-A-File.  the  usable  storage 
file.  The  GoldF,  Manual  Index 
Changer  is  indiv  idiiallv  packed  and 
with  a  simple  adapter  will  fit  vir- 
tually any  other  2x2  slide  pro- 
jectors. 


New   Projection   Lamps  Released 

*  \  iicH  line  of  HI2  piojcilion 
laiiip«  has  been  announced  b\  H\- 
m\M  I.AMi-  Corp..  .3IMI  Jcllill  Axe.. 
Newark  8.  \.J.  The  lamps  are 
made  in  150  W  and  200  \\  sizes  de- 
signed for  the  Three  Dimension 
Company  "Project-Or-View"  and 
llie  (/-.VI  Laboratories  "."^kan"  pro- 
jcilors.  Radiant  liullelin  52.  receiil- 
i\  published,  gixes  complete  speci-  i 
Illations,  and  a  copy  will  be  sent  bjr  I 

llie    manufacturers   upon    request. 

*        »        • 

DeVry  Corporation  Introduces  16nii{ 
Magnetic   Sound   System   Projector 

♦  ;\  nevN   magnetic  sound  system  for  j 
recording     and     reproducing     mag* 
netic  sound  on    16nun  motion   pic- 
ture film  has  been  developed  by  ea- 
gineers  of  the  DeVry  Corporation,  j 
Chicago    manufacturer    of    motion  | 
picture     equipment.     According    to) 
W.    C.    DeVry,    president,   the   new 
sound  system  has  been  adapted  to  I 
the     standardized     U.     S.     Armed  j 
Forces  16mm  sound  motion  picture] 
equipment,  as  developed  and  manu- 
factured  In    DeVrv. 

The  recorder-projector  records] 
and  plays  back  sound  by  means  of] 
a  narrow  stripe  of  magnetic  iron] 
oxide  bonded  on  the  edge  of  either] 
16mni  sound  or  16mm  silent  motion | 
"'■'  picture  film.  Operating  with  proper- 
ly processed  film,  the  new  equip-] 
ment  performs  the  following  funo-] 
lions. 

(1 1    It  records  voice  commentary] 
and  musical  accompaniment  on  thaiJ 
magnetic  coated  16mm  film,  as  de 
sired.     (2)     It    affords     immediati 
playback    of    the    magnetic    sound 
track.    (3)     It    plays    back    optic 
sound-on-film  recordings.  (4)  It  in 
eludes  a  means  of  erasing  the  ma 
netically    recorded    sound    so    tha 
changes  can  be  made,  or  the  entir 
film  erased  for  re-recording.   (5l   I|j 
provides  the   means   for  immediata 
change-over  from  magnetic  track  tO.| 
optical   track   as   often   as   desired 
(6)  It  may  be  utilized  as  a  tape 
corder.     reproducing     a     magnetic] 
sound  track  onlv. 

Below:  Auiv  personnel  al  .Inacoslim, 
.\tJ..  use  the  neii  l)e\'r\  nitliiidmaiinelic 
priijertiir. 
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BUSINESS    SCREEN    MAGAZINK 


For  more  than  a  dccddr  Color  Rrjirodnrtion  Com- 
pany has  specialized  exclusively  in  Ifinuii  Koda- 
chrome  tlnplicalions.*  Only  specialized  skilled 
craflsnicn  itilli  nifniy  years  experience  handle  your 
film,  it  Color  Reproduction  Company  yon  can  al- 
uays  depend  on  finest  quality  and  dcpcndalde  fast 
service.  21-hour  service  on  li  orh  I'rints  and  An- 
steer  Prints.  Release  Prints  delivered  on  date 
promised! 


'EXCEPTION:  Black  and  white  reversals  from  color 
prints  ■for  TV  projections. 


Telephone:  HILLSIDE   8225 


NIMBKR     .1     •     vol  IMF     II     •      I ') :,  2 
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Lens  Aberrations  Measured, 
Aligned  by  California  Optical  Co. 
♦  On  llu-  hasi*  that  lenses  are  rari-- 
ly  cniciiMiI  in  transffrriiip  tin-  >liur|i- 
ncss  of  an  kIiJitI  t.i  tin-  |jIii>I"- 
graphic  i-niuision.  Oith  \l.  St\M)- 
ARDS  Co.,  of  Iloll\ttoinl.  i)lT<'rs  l"> 
make  optit-al  alignnicMl  ami  lran>- 
inission  iii«'a>urcMU'iil!i  on  iainiTa>. 
projei-lors.  ami  fnlaffStT  len,*<'S,  an<l 
to  rit-oninicnil  sellings  (or  niiniiiiuin 
optical  abln-ration. 

The  filtering  action  of  cenicnled 
surfaci.'s.  coating  eflicienc).  color 
casts  in  relation  to  film  sensitivitx. 
and  other  factors  that  optically  in- 
fluence the  quality  of  a  piiture  nia\ 
thus  1h"  known  and  i-onlrolleil. 

Cost  of  the  service:  to  determine 
the  aperture  of  minimum  distortion 
— $5;  to  determine  color  transmis- 
sion characteristics  S.S.  Inquiries 
may  he  directed  to  Optical  Stand-' 
ards,  1350  No.  Highland  .Ave., 
HidKwood  Hi. 

•        •       * 

Four-Thousand  Square  Feet  Used 
in  Camera  Mart's  New  Showrooms 

♦  The  CvMKRv  Mart's  new  show- 
rooms are  now  located  at  1843 
Broadway.  New  York  23.  Located 
in  the  heart  of  New  York's  film  and 
television  industry,  the  company 
now  has  available  more  than  -t.OIMl 
square  feet  of  space  to  display  pro- 
fcivsional  film  and  TV  production 
equipment. 

Included  among  Camart  Pkou- 
UCTS  are  two  new  camera  dollies. 
mike  booms,  tripods,  optical  efTects 
units,  and  camera  blimps.  New 
Mitchell  16nnn  and  35mm  cameras 
and  blim|)s.  Maurers.  and  Moviola 
film  editing  equipment  have  also 
been  made  available,  and  repair  fa- 
cilities have  been  installed  in  a  com- 
pletely equip|>ed,  modern  shop. 

Koyfetz  Signs  to  Distribute 
French  Kinoplik   16mm  Lenses 

♦  VicTOH  Kaykkt/,  New  York  Gty, 
will  distribute  a  new  16mm  lens 
series  manufactured  by  the  klNOI'- 
TIK  Co.,  Paris.  France.  Available  in 
C-mounts  for  standard  16mni  mo- 
tion picture  camera  equipment  arc 
the  20nim.  2.5inm.  .■i2mm.  SOmm. 
and  75rnm  Kimiptik  lenses. 

Use  of  Negative-Positive  Process 
for  Sponsored  Pictures  Growing 
■#  .Spoii>ored  lilm>  in  ne;;alive- 
positive  lolor  processes  are  begin- 
ning to  apiM-ar  with  some  regular- 
ity. Although  the  system  is  not 
exactly  new — most  producers  and 
laboratories  have  licen  experiment- 
ing with  it  for  a  year  or  two — pro- 
duction on  a  major  scale  has  oiilv 
re<'entlv    been   accomplished. 

('hevrolet    and    ForrI    havi-    more 


CAMKRA  MAKI    (U'K.NS  ENI.AK(,i:i)  N.   V  SIKtW  Hut  (MS 


TllKSK  MOIIKKN  1  \(  M.ITIKS  III  1  Hlrt  linxiiliiay  lintisf  ihe  enlariird  shon  rooms 
of  The  Ciimira  Marl  and  its  cxlensivi-  slock  oj  film  i>ro(ltiilion  rqui pmPiil 
for  liiisincss  and  lelciision  (/.«". 


than  a  thousand  print-  of  shoi 
adverti>itig  |>laylel>  that  are  iioi 
being  seen  in  theatres.  |iro<lu<ed  <i 
I'.astman  negative-positive.  re-|)ei 
lively  by  The  Jam  Handy  Organi/.i 
tion  and  MI'O  I'rodui-lion>  an 
processed  by  Tri  Art  Color  (!or) 
Caravel,  l^-slie  Hoiish.  Kncvclupai 
ilia  Itiitaiinica  Films.  Kye  (>al 
House.  Filmfax  and  Science  I'ii 
lures  have  recently  produced  slid' 
films  in  negative-positive. 

Iidierent    t^tualilv    of  Color 

What  are  the  advantages  of  lli 
process';'  For  one,  the  color  qualil 
can  be  surprisingly  good.  Hoi 
films  of  the  royal  journev  in  Cat 
ada — one  on  Eastman  and  the  othi 
on  Ansco  negative  -  positive  wci 
widely  hailed  as  ''amazingly  reali- 
lic."  "breathtaking."  MGM's  77 
K  ild  North,  made  on  Ansco,  tliou^ 
a  dramatic  turkey,  was  very  goi' 
in  color  quality.  On  the  other  haw 
some  producers  have  declared 
iiierelv  "satisfactory  and  inexpei 
-ivc.  but  certainly  not  as  good  .1 
Kodachrome." 

Consensus  seems  to  be  that  tl: 
quality  is  inherently  there  in  lli 
emulsion,  and  whether  the  result 
are  good  or  bad  depend  to  a  gre.i 
extent  on  laboratory  care,  vvhici 
admittedly,  is  apt  to  be  spotty  ur 
til  more  ex{)erience  and  extensiv 
I'otilrols  are  available  to  assui 
regularity. 

Though  most  laboratories  ha\ 
done  some  work  with  negativepo> 
tive,  verv  few  are  presently  cquipp' 
lo  handle  production  in  any  quai 
litv.  Tri  Art  Color  Corp.  in  Ni  i 
York  seems  to  have  enough  e\per 
encc  and  facilities  in  the  proce^ 
to  undertake  practically  any  re. 
soiiable  amount  of  work,  and  ha 
turned  out  some  notably  successfu 
prints. 

Speed  in  Processing  Cited 

Other  advantages  in  the  proce- 
include  quick  availability  of  con 
pleted  prints  (only  35mm  for  tli 
lime  being  I.  Tri  Art  processes  fill 
Iwo  or  three  times  a  week,  can  su| 
|ilv  "rushes  '  probably  more  qiiiikl 
ihan  can  be  done  with  any  othc 
kind  of  color.  The  stock  is  slurd 
enough  that  3.50  or  more  prini 
have  been  made  successfullv  fror 
one  negative.  Its  ASA  exposure  ii 
dex  is  a  fast  daylight  16. 

\^'hcn  16mm  color  |)osilive  prin' 
become  available,  and  this  ~\w\\ 
nut  be  too  long  away,  the  pos- 
lulilies  of  negative-positive  lan  I 
explored  more  thoroughly  in  tli 
business  film  field.  Cost  will  be  on 
factor  that  will  seem  attractive,  11 
|iiisitive  prints  will  be  offered  a 
-oinewhal  lower  prices  than  anv 
lliing  comparable  in  reversal  coloi 
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II 

''hree  New  Films  Announced  by 
Religious  Film  Association 

•  The  Kfligious  Film  Association 
-  rflcasiiig  three  new  films  this 
ridiith.  1  wii  (if  thein,  K'e  Hold 
''heie  Truths,  30  iniii.,  and  The 
challenge  of  Africa,  30  niin.,  were 
ponsored  by  the  National  Council 
i)(  Churches  of  Christ.  U.S.A.,  and 
1  third.  An  End  To  Darkness,  30 
Inin..  was  prnduccd  for  the  Meth- 
iilisl  Church. 

He  Hold  These  Truths  tells  of  a 
,(>UM}»  Ncpri)  soldier,  about  to  em- 
lark  for  Korea,  who  uses  his  leave 

to  visit  W  ashinfitoii  and  New  York, 
n  the  nation's  capital  and  in  the 
ihadow  of  her  shrines  to  freedom, 
le  finds  vicious  slums  and  race 
«grepalion  in  forms  which  cause 
lim  lo  question  his  country's  right 
o  call  herself  a  "Christian  nation" 


nd  to 


if  the  churches  ha 


ina  to  wonder  it  the  c  hurcnes  have 
nnv     interest     in     these     problems. 

vtntually  his  questions  bring  him 
,o  New  York's  Harlem  where  a 
■ouple  of  former  GIs  have  brought 
he  minislr\  of  the  church  to  bear 
lirecllv  on  the  peoples  need.  He 
lees  conditions  etjiially  vicious  as 
hose  in  Wash  in-;  Ion  but  comes  to 
t     realization     that     the     Christian 

hurihes  are  acting  under  a  convic- 
ion  that  God  cares. 

The  (ihal/rnpe  of  Africa  tells  how 
lative  Christians  are  waging  a  bat- 
le  for  the  survival  of  Christian 
ideals  in  Africa's  cities  in  the  face 

f  sinister  communist  infiltration, 
rhe  film  was  made  to  stimulate 
•tudics  of  the  African  mission  field. 
;he  Foreign  Mi-ssions  emphasis  for 
;hi9  Near.  It  was  photographed  in 
French  Cameroun. 

An  End  Tit  Darkness  is  the  story 
of  an  African  bov  in  Liberia  who, 
in  spite  of  the  |>ersecution  and 
threats  of  tribal  leaders,  seeks  an 
"ducation  in  a  Christian  school  and 
returns  to  scr\e  his  jieoplc.  The  film 
was  produced  in  Liberia  by  .Man 
hhilin. 


ISolzburg  Produces  Documentary 
Film  on  FDR's  Family  Background 
I*  FDK  IhiiK  l'\KK.  a  K>  minute 
Jocnnienlarv  on  the  family  back- 
ground of  the  late  president,  has 
been  presented  to  the  Library  of 
Congress  by  J.  Milton  Salzburg, 
president  of  Pictorial  Films,  the 
rompanv  that  made  it. 

Non-controversial  poliiicallv,  tlii^ 
film  shows  scenes  of  Hy<le  Park, 
closely  associated  with  the  presi- 
den's  boyhood.  It  explains  how  his 
barkground  hi'Iped  formulate  his 
social   and    political   concepts. 

FDR  Hyde  I'ark  is  now  being 
hooked  in  theatres  prior  to  eventual 
release  in  16mm  version  for  clubs 
■nd  whools. 


providtb  tai>  a'.icss  In  tilm  ihannil  atul  .ipir.i(ure 
plaie  for  removal  of  dust  and  grii. 


DUAL  FLEXO   PAWLS 

(famous    iushii>ncd    anion)    slide    into   film    per- 
furalions  accurately  insieail  of  punching  new,-  holes. 


A  Victor  projector  treats  film  gently  .   .  .  handles  film  safely.    New   and  ex- 
perienced operators  alike  prefer  this  extra  security. 

You  can  also  be  sure  of  maximum  picture  brilliance  .  .  .  abundant,  realistic  sound 
.  .  .  and  years  of  dependable,  trouble-free  performance  with  a  Victor  projector. 

For  complete  information  and  the  name  of  jour  nearest  Victor  diifributor  or 
dealer,  tirite  today  to  Depl.  BS-i9 


VICTOR 


ANIM/ITOGRAPH    CORPORATION 


DAVENPORT.    IOWA 

New    fork         •         Cklcago         •         Oh*rlbmter$    Tkreafkoat    fk*    Warfrf 


A   lu  siNK.ss  1  iLM   Ki;i  i:ui;.N(,i;  and  kkslaiu.h  i.ihhak^ 

Vi  rile  todav  fr>r  complete  details  on  the  Film  (iuiib-  services  ha\e  now  l«Tn  inipnued  to  iniTt  your  nr«'«ls. 

Library    and    the    Husiness    Film    Hooksh.-lf    .N-rvicr*  Addrev:    Film  lluide  Librar\.   Business  S  re«-n.    TKvl 

The«e    f<  niioniii-.il    ref<T<'Mi  i' 


,1%  .11  I.I  I 


|. 


•.llliTfilier-. 


A  I     ^(H  K    M.K\I(.L 

iproird  III  iniTt  your  nr«'«ls. 

xiMK^-.    I  11111  ........    .'ar\.   Husine«s  S're«-n.    TKvl 

■>li.Ti<l,ii!  H..;iil    (liii  ML'"  '.-''i    Wril.- lodnx       doii'l  <lela\  I 


N  t    M  II  K  R     1     •     \  ( I  I   I    M  J      I  J 


1  '» .-I  2 
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J^MJuntaBu 


PROTECTS 

YOUR 

FILM! 


ALL   STEEL 

FILM   STRIP  AND   SLIDE 

CABINETS 


MF-6 


•  Holds  336  \\'i~  Film  Strip 
cans.  Each  can  is  held  in  sepa- 
rate compartment.  Individual 
and  Master  index.  Six  remov- 
able  drawers  with   back  stops. 


Five  removable 
drawers  with  back 
stops  hold  all  types 
of  2"  X  2"s.  Each 
slide  held  in  posi- 
tion. Instant  selec- 
tion. Individual  in- 
dexing. Holds  1250 
slides.  Beautifully 
finished  in  olive- 
grey  baked  enamel. 


SF-5 


FOR    COMPLETE    FILM    EQUIPMENT 
SEND    FOR    FREE    CATALOG 

PRODUCTS   CORPORATION 

330  West   42nd   Street 
New  York    18.  N.  Y. 


Depend  on  WINN 


SOUND 
ENGINEERS 

for 

SALES 

and 

SERVICE  ON 

ILLISTRAVOX 

SOUND 

SLIDEFILM 

PROJECTORS 

U  inn  will  (tivp  a  lil)«ral 
lradr-in  allowance  on 
any  machine  loward« 
the  purchase  of  any 
makr  or  modrl  llluAtra- 
vox  Sound  Slidefilni 
Projector. 

Why  not  trade  in  your 
old  machine  now  for  the 
new  Illu»travoK,  the 
projector  tbat'i  ready  to 
roll  in  lett  than  3 
minute*. 


VI' inn  Sound  Engineers  can 
offer  one  day  service  for 
repaint  on  mo»(  machines. 
For  fa*t  eflficienl  service 
ftend  vour  next  repair  job 
In    WlW. 


WINN  Sound  lnq\neer% 


The  Commercial  Newsreel 

NEWS  AND  COMMENT  ON  FILMS  AND  THE  PRODUCTION  LINE 


Montreal  Branch  of  Crawley 
Films  Moves  to  Larger  Quorters 

♦  The  Monlri-;il  l.randi  <>f  Ciivw- 
LEY  Films  Limitkd,  formerly  in  the 
Dominion  Square  Ruiiding,  has 
moved  one  block  north  to  the  G.  R. 
Locker  Building,  1467  Mansfield 
St. 

Larger  quarters  have  been  re- 
quired because  of  a  busy  produc- 
tion schedule  for  such  Montreal 
clients  as  C.LL..  Molson's,  Alumi- 
num Ltd.,  Sherwin-Williams.  Mar- 
coni. Dominion  Textile.  Green 
Cross  Insectifidos  and  the  Montreal 
Department  of  Public  Works. 

Alasdair    Fraser    is    Montreal 
manager  of  Crawley  Films. 
»        *        « 

MTPS  Begins  Distribution  on 
Bigelow-Sanford  Decorating  Film 

♦  Some  interior  dcrorating  ques- 
tions are  answered  in  a  16imn 
sound  and  color  film  entitled  Mir- 
acle Under  Fool,  now  being  distrib- 
uted by  Modern  Tai.kinc  Picture 
Service.  Sponsored  by  Bigelow- 
Sanford  Carpet  Co.,  Inc.,  the  film 
explores  a  problem  common  to 
manv  voung  couples — what  to  do  to 
their  living  room  to  make  it  more 
attractive  and  more  liveable  with- 
out great  expense.  With  the  help  of 
a  Bigelow-Sanford  decorating  con- 
sultant, the  young  people  are  en- 
abled to  make  their  home  one  of 
warmth  and  beauty. 

Miracle  Under  Foot   is  available 
on   free-loan   from   Modern  Talking 
Picture  Service.  Inc..  45  Rockefeller 
Plaza,  New  York  20,  N.  Y. 
•       *       * 

C.  R.  Crakes  Talks  to  CanacJian 
Aucjiences  on  Modern  Education 

♦  (;ii\iu.i;s  K.  Ckakk.s.  t-ducatioiial 
director  of  the  DeVry  Corp..  Chi- 
cago manufacturer  of  .3.5nmi  and 
16nim  motion  picture  projection 
(■<|uipineiit.  re<ently  was  guest  speak- 
er at  the  annual  convention  of  the 
Columbia  Teachers'  Cofcderation, 
Vancouver.  British  Columbia.  His 
topic     was     "Our     Responsibility — 


Modern  Educatir)n."  In  the  cvenir 
he   addressed    niiTidiers    and   gue 
of   the   Columbia    Board   of  Trad 
Mis  topic:  "Effective  U.se  of  Motioi 
Pictures  in  Industry." 

On  the  following  day,  Mr.  Craki- 
spoke  on  the  "Current  Trends  i 
Modern  Education,"  at  a  nieetin 
sponsored  by  the  National  Filr. 
Board.  Other  talks  were  given  b. 
fore  educational  and  civic  group 
in  .Saskatoon.  Moose  Jaw.  Rcgiti 
and  \X  inni|)eg. 

«        •        • 

Dallas  Jones  Makes  Slidefilm 
for  Gas  Appliance  Manufacturers 
♦  Selling    advantages    of    gas    {•■ 
cooking    is    the    subject   of   a    n<> 
sound  and  color  slidefilm  produd 
by  Dallas  Jones  Productions  > 
Chicago.  Sponsored  by  the  Gas  Ai 
pliance   Manufacturers  Associ 
TION,  the  20-minute  film  teaches  a 
pliance   salesmen   how   best   to   ii- 
these     advantages     in     selling    g 
ranges.     The    film    is    accompanii 
by   a    handout    booklet,    which    r^ 
produces  the  film,  and  a  guide  f' 
screening  instructions. 

Inquiries  and  requests  for  scree: 
ings  should  be  directed  to  Gas  A; 
pliance  Manufacturers  Associati"; 
60   East  42nd   St.,   New  York   K 


NOW  AVAILABLE 

WRITER  -  PRODUCER 
DIRECTOR 

(Films   &  TV   Coinmercials) 

10  years  experience  with  minute- 
movies,  slide  films  and  TV  commer- 
cials for  studios,  advertising  agen- 
cies and  networks.  Also  some  longer 
stuff  (sales  &  training  flms).  For- 
mer Broadway  stage  director  and 
playwright.  Presently  writer-pro- 
ducer for  medium  Chicago  adver- 
tising agency.  Will  leave  here  if 
and  when  offered  an  "opportunity 
job"  which  presents  a  real  challeng* 
to  my  talents.  Age  33.  College 
graduate.    Veteran. 

Box  SA 
BUSINESS   SCREEN 
70M   Sheridan   Road 
Chicago  26,  Illinois 


1703  W.  DIVISION  ST.        

BRunswick  8-4545 


CHICAGO  22 


THE  ONLY 
GUARANTEED 
SCRATf  H 
HE>IOVAL 
PI{0(ESSI 


Don  t  fool  oround  with  holf  - woy 
meosurei.  Rapid  Film  Technique 
will  take  that  "roin'out  of  your  film. 
For  over  a  decode,  leodert  in  scratch 
removal,  preiervolion,  and  rejuveno- 
lion  of  old  and  new  film. 
16mm,  35mm,  Originals,  Kodo- 
chromes,  Negotlvet.  and  Prints.  For 
full  information  write  for  Booklet  tS. 


I{  VI'II)   FILM  TKCHMyl  E   INC.  •    21  V^e.t  46th  S.  ,  N.w  York  36.  N   Y. 
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BUSINESS    SCREEN    MAGAZIKI 


II 

Eastman  Discontinues  Processing 
Professional  Sheet  Film  July  31 
♦  Tlic  Ka>lrn;iM  Kndak  (iurnpaiiy 
,  'has  announced  that  it  will  no  longer 
Iprocess  Koilaclirome  professional 
sheet  film  after  July  31,  1952.  Sale 
of  this  film  was  disrontinueii  in 
June.  1'>5I,  and  all  liim  ship|x-d  at 
that  time  liore  a  sticker  stating  it 
iwould  be  necessary  to  return  the 
Ifilm  for  processing  prior  to  July, 
1952.  Film  shipped  in  June,  1951. 
had  an  expiration  date  of  June. 
|1952. 

I  The  company  has  stated  that  after 
July  31.  1952,  processing  facilities 
for  Kodaclironie  professional  sheet 
film  will  !)(•  non-existent  and  it  will 
be  impossible  for  photographers 
who  have  any  of  this  fihn  in  their 
ipossession  to  have  it  processed  at 
lany  point,  anywhere. 
!  Kodachmme  professional  sheet 
Ifilm  which  remains  in  photogra- 
phers" possession  must  be  sent  di- 
rectly to  Eastman  Kodak  at  Roch- 
ester, N.  Y..  for  processing  at  the 
present  time. 

The  company  will  continue  to 
offer  processing  service  for  Koda- 
chrome  film  in  the  l.'i5mm  and  828 
amateur  film  sizes  and  for  8mm  and 
1 16mm  motion  picture  films. 


V.  W.  Eimicke  Speaks  at  Stephens 
♦  "Kxiciicliiig  \ii(li(i-\  isual  Serv- 
ice to  the  Business  Community"  was 
the  title  of  a  talk  given  by  Victor 
W.  Eimicke.  head  of  .\udio-Visual 
Service  Center  of  the  City  College 
of  New  ^  (irk  School  of  Business,  at 
the  fourth  annual  conference  on 
"Effective  I  tilization  of  Audio- 
Visual  Materials  at  the  College 
Level."  The  conference  was  held  at 
Stephens  College.  Columbia.  Mo.. 
April  23. 

o  •  • 

Sterling  to  Distribute  Bray's 
Animated  Cartoons  for  TV  Use 

:♦  >rKui.i.\(,  It.i.KMMuN  Co.  has 
gained    exclusive    TV    distribution 

I  lights  for  a  package  of  53  animated 

I  cartoons  from  Bray  Sti'dios,  Inc. 

I  The  films  were  produced  bv  J.  K. 
Bray,  film  pioneer  of  the  animated 
cartoon. 

The  cnrtoiiii   package   includes    a 

group  of  IM  of  the  well-knowfi  "Out 

of   the    Inkwell  '    cartoons;     11    I  n- 

natural  llislur).  12  Dinkey  Doodle. 

and  20  Bobby  Bum^io  cartoons. 

Originallv  used  in  35mm  theatri- 

d   distribution,  the  cartoons  have 

l)ccn     re-edited,     atid     new      sound 

tracks  have   been   added   for   televi- 

»ion.  A  complete  listing  of  the  titles 

»nd  full  information  as  to  TV  avail- 

ihilitv  may  Iw  (ditained  from  .*^ler- 

I  ling  Television  Co..  Inc.,  316  West 

I  57th  St.,  New  York. 


Social  Service  Groups  Sponsor 
"The  High  Wall"  Tolerance  Film 

♦  y/ie  llifih  II  ,ill.  '.Vl  iriiii.  b  w.  a 
new  film  on  the  effects  of  racial 
prejudice,  has  been  released  under 
the  joint  sponsorship  of  the  Anti- 
Defamation  League  of  B'nai  B'rith. 
the  Slate  of  Illinois  I)e|>artmcnt  of 
Public  Information  and  Mental 
Health  and  the  Columbia  Founda- 
tion of  San  Francisco. 

The  film  is  a  case  study  of  two 
families  whose  lives  are  suddeedy 
entangled  as  a  result  of  a  bitter  teen- 
age gang  war.  A  social  caseworker 
finds  the  cause  of  the  troubles  in  a 
high  wall  of  prejudice  built  up  by 
the  parents  of  one  of  the  families. 
He  describes  how  narrow,  bigoted 
thinking  can  be  passed  along — from 
parents  to  child,  from  teacher  to 
pupils,  from  gang  member  to  gang 
member  —  when  regimented  living 
and  sterile  activity  have  prepared 
the  way. 

The  film  states  that  our  best  hope 
for  breaking  the  hate-chain  is  to 
allow  children  to  express  themselves 
creatively,  let  them  get  rid  of  ag- 
gressions and  resentments  harmless- 
ly, get  them  accustomed  to  different 
faces  and  accents  through  play  as- 
sociations, and  above  all.  surround 
tliem  with  love  and  security.  These 
are  sure  wavs  of  building  confident 
adult  personalities  who  do  not  need 
to  trample  on  others  to  feel  sure  of 
themselves. 

The  Hifh  U  all  is  available  on 
rental  from  film  libraries  or  the 
Anti-Defamation  League,  or  may  In- 
purchased  from  McGraw-Hill.  N.  Y. 


BRIDGAMATIC  Film  Developing  Mactiin 


Removes 
fhe  guess 


BRIDGAMATIC  costs  litlle 
more  than  old-tcuhioned.  cum- 
borsome.  slow  actinq  rock  and 
lanic  processing  methods.  This 
automatic  film  developing  ma- 
chine  removes  the  guess, 
saves  valuable  time,  protects 
your  precious  negatives. 
Speeds  up  your  entire  produc- 
tion routine.  Straight  16mm  or 
16,  35mm  combination  models, 
negative  positive  or  reversal 
from  S995  to  S9950.  Develop 
and  dry  ready  for  showing 
your  own  spot  newsreel  same 
day  events  occur.  TV  stations, 
small  labs.,  educational  insti- 
tutions. TV  (ilm  producers,  mi 
crolilmers  have  proven  BRIDG- 
AMATIC in  the  field  for  sev- 
eral years. 

Completely  self  contained  with 
patented  overdrive,  air  squee- 
gees, built-in  dryboz,  heating 
elements,  stainless  steel  tanks. 
No  special  skill  required  for 
operating  attoch  rubber  hose 
and  plug  in. 


Awarded  Tedrral  Supply  Srnricf  Contract.  U    S 

Govt.     Agfncm     for     2ntJ     \tra.qhl     ,fjr     tfinj 
Jurw  30.    1953 


liKllXUMAin:   216  H.  positiv   film 
spppii    IHIHY    Iter    huiir,    $'J*f^!i    'uithont 


BRIDG.VM.UK  JR.  $109-) 

for  imoll  labt., positive  film  tpcMl  600'p«r  Kowr 


AGENTS  FOR:  Acme  Antmolion.  Blue  Srol  tecordcrt.  Orpu«  fnnftt,  F»orl»tt  Oolliet.  Awrtcon 
Super  1200  Comc-rat,  Bordwell  i  McAlltiter  Spoil,  Mognetorderi.  Moviola*:  Colortron  Lttei, 
Century  Lighting,  Bodde  Bock  ground  Screen*,  Hollywood  Prtnlert,  Studio  Synchroniieft, 
Kinevox  Synchronout  Magnetic  Recorders,  toby  Blimpi  i  Dolliet.  Mole  Rtchordton  Lighli 
MANY  ITEMS  AVAILABLE  ON  JIMt  PAYMENTS. 


S.O.S.CINEMA  SUPPLY  CORP. 


601  W  52nd  ST..  N.  r 
Coble:  SOSOUNO 


BUSINESS  SCREKN  L()C.\TED  IN  NEW  CHI(:A(;()  OFFICE 


♦  As  of  May  1.  1952  the  new- 
Chicago  headquarters  of  Busi- 
ness Screen  are  located  at  7()6-l 
Sheridan   Road   on   Lake   Michi- 


gan opposite  Loyola  I'ark.  1  In- 
building  houses  a  Direet-Mail 
Division  as  well  a*  editorial,  cir- 
culation,   and    production    dept.'<. 


One  o/  ^  27/. . . 

"Life  Lines  Of  Defense,"  a  public  relations  film  to  ac- 
quaint New  Yorkers  with  their  civil  defense  program, 
just  released  by  The  New  York  Telephone  Compony,  is 
one  of  the  271  motion  pictures'  planned  by  our  staff 
for  American  institutions.  Designing  films  that  do  the 
job  they  ore  supposed  to  do  is  our  specialty. 

*  OS  of  May  7 

THE     COMPLETE     FILM     PLANNING     SERVICE 

GUARANTEED       AC C E  PT  A B I  I  I  T Y 

'*  IXICUTIVI     S941 


709    ATLANTIC    BLOC. 


930    t    ITBIIT    NW  -k  WASHINGTON    4,    0.    C 

•k  IN    NIW    YORK.    INTIRPRISt    6S3S  -* 
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160 


"PfoJucfion 


Complete  Technical  and  Editorial 
Services  to  16  mm  Butinets,  Educa- 
tional and  Religious  Film  Producers 


SCRIPT  PREPARATION 

TITLES  AND  ANIMATION 

PHOTOGRAPHY 

SOUND  RECORDING 

RE-RECORDING 

from  magnetic  tape  or  film 

MUSIC  LIBRARY 

EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6,  ILIINOIS 

Edge-KumhtreJ  Work  Prints— Color .Maittri— 
Duplicate  Segaliiei — Release  Prints 


Another  great  name  on  the  list: 

LEXINGTON  SCHOOL  FOR  THE  DEAF 

In  sponsored  film  distribution, 
the  trend  is  to 

•Ideal  i'itlurcs 

because  Ideal  delivers  increased 
ixjmmer  booking  activity. 

Ideal  PJc1ur«t  Corporation,  Dapl.  D-113 
65  E.  South  Water  St.,  Chicogo  I,  lllinoii 


(^deaot) 

MOTION   PICTURE 

AND 

TELEVISION  ART 

Animation  -  Titles 

5«r  *7?2ot4i»M  *^ictar« 
^reducmra 

UO  EAST  39ch  ST. 
LExinston   3-7371 

National  Association  of  Manufacturers 
TV  Newsreel  Gets  Widespread  Shovt^ings 

*  Km-m  Moinliiy  iiiglil  at  eight  o'clotk.  WKY- 
r\  ill  Okiali.iiim  Cilv  hroiult  aMs  a  15  iiiiiiuti- 
iiiiitistrial  iit-wsn-i-l  su|i|ilifil  to  thi-  station  ii\ 
the  National  Assmialioii  of  MaiuifacluriTs  and 
sponsored  loiallv  l>\  the  (iilv  National  Hanlc  \ 
Tnisl  ('oiii|iaiiY.  Acrordinj;  to  Wk^-TV,  it  is 
iIk-  "niiinlifr  oiif  (•iliicalionai  new  ffaturo  show- 
on  liif  station."  Tlic  liaiil^  sponsor  is  trcnicn- 
douslv  pifascd  with  the  rcailion  <)[  il.s  customers 
lo  the  program,  thinks  the  scries  is  also  doing 
a  "great  joh  for  all  Americans."  After  the 
program  each  week,  the  newsreel  film  is  given 
to  the  school  system  of  Oklahoma  City,  where 
it  is  used  re<:iilarly  hy  soi  ial  science,  science 
and  economics  classes,  and  lieing  timeless,  will 
be  useful  for  years  to  come.  To  dale.  Okla- 
homa City  schools  have  79  of  these  films. 

Oklahoma  City  is  hul  one  of  55  cities  where 
the  NAM  newsreel.  Industry  on  Parade,  is  do- 
ing a  jol)  for  .American  liusiness  and  supplying 
a  need  for  industrial  information  in  the  schools. 
In  each  television  city  one  station  has  exclusive 
righu  to  the  weekly  films  and  may  offer  them 
for  sponsorship  or  run  them  as  sustaining  pro- 
grams. The  films  arc  supplied  free  by  the  NAM 
and  shipfied  prepaid.  It  is  also  stipulated  that 
although  stations  may  sell  the  show-  for  air  time 
costs,  the  fibns  are  free  to  the  sponsor. 

"Industry   on   Parade"   Shows   in   Plants 

Typical  companies  now  sponsoring  Industry 
on  i'arade  arc:  The  National  Bank  of  Tulsa,  on 
KOTV;  K.  S.  Dickson  &  Co.  I  Investment  Securi- 
ties! on  WBTV.  Charlotte:  the  Electrical  Asso- 
ciation of  Philadelphia,  on  WCAU-TV:  and  the 
Marshall  lllsley  Bank,  on  WTMJ-TV,  Milwaukee. 

In  addition  to  those  films  which  are  donated 
by  stations  to  local  schools  or  public  libraries, 
the  NAM  network  of  film  libraries  in  twelve 
cities  is  now  offcriiif;  Industry  On  Parade  news- 
reels  as  regular  features  among  the  association  s 
motion  pictures  for  clubs,  industrial  plants, 
churches,  as  well  as  schools. 

I>>t's  look  at  one  film  picked  at  random  from 
the  group.  Industry  on  Parade  ^M.  Treasure 
Hunt,  first  of  four  parts  to  the  picture,  tells 
about  a  successful  s<  rap  drive  for  metal  carried 
out  by  citizens  of  Racine,  Wisconsin.  Under- 
pround  CU\  shows  the  International  Salt  Com- 
pany's salt   mining   operations   1100   feet   below 


DISTINGUISHED 
MOTION    PICTURES 
FOR 
INDUSTRY 

AND 
TELEVISION 


MuAfUuf-'JliUu  Pnoductio*U 

INCOHPOIIAIED 

723  SEVENTH  AVENUE    •    NEV/  YORK  19,  N.  Y. 


Ihc     streets    of     Detroit.      Manchester     Medicilu\ 
Man  tells  how  local  cooperation   made   possiblilj 
new  textile  methods  and  cipiipment  in  the  AmMJ 
keag    Cotton    &    Woolen    Mills    of    Manehest 
N.H.    Sip.ns  oj  the  Times  depicts  the  bchind-th 
scenes  actixities  of  the  Arlkraft  Strauss  factor 
in  Manhattan  when-  spectacular  signs  are  mad 

(»\er  300  Subjects  Already  Filmed 
Close  to  .120  such  subjects  as  these  have 
filmed  for  Industry  on  Parade  b>   NBC  camerJ 
men  for  NAM.  And  what  a  wealth  of  fascinatl 
information  they  are! — seaports,  book  matche 
day  nurseries,  photographic  film,  bouncing  ' 
ties,  windows,  restaurants,  diamond  drilling,  bol 
stockholder,   harmonicas,   oysters,  midget  aut 
baseball  bats,  fishing  rods,  razor  blades,  bubbl 
gum   and   the   Bible.    .Nothing   about   the   N/* 
on  television. 


Eisenhower  Coinpaign  Picture  Opens 
Political  Program  Screening  Run 


■K  Ike  fans,  and  perhaps  some  adherents  of  "Mi 
Republican,  '  as  well,  are  now  viewing  the  fira 
of  the  many  campaign  movies  that  usually  pol 
up  cverv   four  years.   Obviously  aimed  at  ind 
pendent  voters,  as  well  as  Republicans,  the  f 
is  titled  Mr.  American — Duight  D.  Eisenhou 

Written  by  radio-TV  and  newspaperman  Tel 
McCrary,  certainly  the  General's  most  vocife^^ 
ous  supporter,  the  film,  14V.j  min,  b/w,  is  con 
posed  of  newsreel  clips  of  several  of  Eisenho* 
er's   speeches   made   while   President   of  Colu 
bia  University,  as  well  as  scenes  of  his  boyho 
home  in  Abilene  and  other  background  mater 
on  his  life. 

.\n  initial  order  of  100  prints  is  now  cir 
lating  about  the  country  and  should  be  availabi 
on  loan  from  most  of  the  local  '"Ike"  clubs  il 
each  state.  Mr.  American  .  .  .  was  produced  bl 
the  commercial  department  of  Movietone,  Inc.  U 


Motion  Picture  Editing 

COMPLETE 
PROFESSIONAL 
SERVICE 
directed  by 

BORIS  YAKOVLEFF 


I 


roM\H:itri\L 

ILLLSTIinOKS 


(tl  NOIIII  It  StlU  SI 
CHICICO  10   lUINOIS 
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BUSINESS    SCREEN    MAGAZIN 


I 


bOOft 


16  mm 


'/i 


WITH 
EXCLUSIVE 

COMPCOCLIP 


HOLDS       ^ 

COMPLETE 
15-MINUTE 
SOUND 
PROGRAM! 


This  MuJit  1  19 
Compco  reel  in  the 
new  600  ft.  (16mm.) 
size  holds  a  complete 
15-minute  sound  or 
25-minute  silent  program.  It  is  clearly 
marked  with  scales  for  footage  and  for 
running  time  in  minutes ...  is  durably 
made  of  high  grade  tempered  steel, 
finished  in  scratch-resistant,  baked-on 
hammertone  gray  enamel  .  .  .  and  has 
the  exclusive  "Compco  Clip"  that 
makes  threading  fast  and  easy,  even  in 
the  dark!  MoM  120  Film  Can  fits  this 
reel.  Fibre  Shipping  Cases  also  avail- 
able. Write  for  catalog. 


1^  s-.Po-,,*..   fcORPORATION 

Chicoso  *7   m 


SEE  the  Selectroslide 


I  iilly    jiiliimulir    projrrlor    •     *     *    18    2x2    slide 
i|..iril>    :'>lt.I(HM(   watt    |priij«'rIor    •    •    •    Ri<rnuU- 
<  onlrnj. 

I '.r  itrr^onnrl  in-lnirtion.  »;ilfs  nift^tinffs.  «lii»v%- 
room*  and  Cunlomer  Srrvic*'  prc*cnlation^. 
X-k    fur    a    df nionAtration    and    be    convinced. 

Ti/'u/elo^     SPINDLER&  SAUPPE 

2201      BEVERLY      BOULEVARD 
4.    CALIFORNIA 


A     I  J.  2201       BEVERL 

JnftxtJHaitOM    LOS    ANGELES 


iridgamatic  Processes  Films 
Faster  and  Cuts  Costs 


I  to««  •«i«>m<in  lob — onyon*  tan  run  111  S«lf 
lfrtvln«d  outemahc  proc«iieri,  1 6*Tim  or  t6/3S 
>(  (*»o<hin«t  for  TV  Sloliertt.  Small  lobi.  Pre- 
xoft,  Mitrofilmcri  Rvvrriol  ond  Color  model* 
[■JlobU,    ilondord   or  <uilom   bwilt     Pri<»«   ilo'l 

ms. 


WRITE   FOR 

DETAILED 

INFORMATION 


O.S.  CINEMA  SUPPLY  CORP. 


<i  w><i  i2„a  str>*t 


N>w    fork    It 


Cobli    SOSOUNO 


Marriage  of  Film  and  Television 
Brings  Confusion  in  Technical  Terms 

■¥■  Businessmen  and  producers  in  tin-  spiwisorcd 
(or  husiiii'.*.-*.  industrial,  ciiintnercial.  narrow- 
gauge,  iion-llicalrical.  s|H'<ializi-d  and  docuincn- 
lary  l  liliii  iinluslry  have  fre<]iieTitl>  been  eon- 
cerned  uilli  tlie  inexact  iioMieiiclalure  coinnionly 
used  in  referring  to  technical  as|)ccts  of  film 
production.  Bad  as  the  situation  was  before 
ttlevisinii.  it  became  a  great  deal  worse  when 
swarins  of  udvi-rtisin;;  agency  people,  dealing 
with  motion  picture  production,  were  confronted 
with  terms  they   had   never  heard  of. 

Ill  fact,  sonic  ad  shops  were  known  to  assign 
su|HTvision  of  the  new  medium  to  the  hep 
characters  with  most  facilit\  in  the  new  film 
lingo.  Armed  with  improviseil  glossaries,  the 
boys  in  the  ad  game  descended  on  producers 
with  great  demands  for  more  wipes,  dissolves, 
montages  and  every  other  device  on  the  chart. 
If  thev  didn't  kimw  the  right  word  for  some- 
thing, a  new   one  was  (|uickly   iii\ciite<l. 

This  confusing  situation  was  recognized  last 
month  in  a  paper  given  by  William  M.  Olfen- 
hauscr.  Jr.  before  the  semi-annual  convention 
of  the  Society  of  Motion  Picture  and  Televi- 
sion Knginecrs  in  Chicago.  Mr.  OITenhauser.  a 
consulting  engineer  for  Telenews  Productions. 
Inc.  claimed  that  the  "marriage"  of  the  televi- 
sion and  motion  picture  industries  has  produced 
nianv  terms  of  indefinite  or.  at  best,  varied 
meanings.  .Among  examples  he  cited  were  th;- 
terms  "negative"  and  "positive"  each  of  which 
has  four  definitions  in  common  use. 

Mr.  Offenhauser  did  not  deprecate  the  termi- 
nologv  being  used  bv  advertising  people  in  ra- 
dio and  TV  as  not  ha\ing  \alue  in  certain  in- 
stances. "We  engineers."  he  said,  "must  admit 
that  the  agency  people  have  l)een  coining  terms 
of  their  own  to  describe  processes  for  which 
engineers  are  responsible.  If  we  don't  like  some 
of  them  we  can  blame  onl\  ourselves  for  hav- 
ing   failed    to    provide    adequate    nomenclature.  ' 

To  solve  the  nec<l  for  more  exact  terminology 
the  SMPTK  has  asked  Mr.  Offenhauser  to  super- 
vise the  compilation  and  publication  of  a  direc- 
tory of  teihniral  terms  currentlv  u.*e<l  in  the 
motion  picture  and  lele\  i'^ion   industries.  )f 


V4CUUin4Tt 


Buiinett  Firmi,  librori«i.  Advarliijng  Com- 
pani«i.  Film  Diitributori,  ate.  Vocuumot* 
Corporation  ofTvrt  quick  r*li«f  for  flim  haod- 
ochas. 

lY  TAKING  OVER  COMPLETE 
FILM   HANDLING   PROBLEMS 

•    FILM  PROCESSING 
•  CLEANING 
•   REPAIRING 
•  SHIPPING 
•  STORAGE 

All    bookin^l    promptly 


If  enlr  o  linfla 
root  or  many. 
Vacwwmalo 

will     !•(«•     vow 

••H.      Wr.io    for 

infer  ntalion 

NOW 


Your  Pictures 

Look  Twice 

as  Good 


AND  RADIANT  SCREENS 
ARE  GOOD  SCREENS 

Rat.liji)t's  "Million  Mirror"  screen  surface 
makes  all  pictures  more  brilliant,  sharper 
—twice  as  bright!  Millions  of  tiny  mirrors 
rejtect  projectcJ  Upht  powerfully  inMcad  of 
absorbing  it.  As  a  result,  your  pictures 
fairly  leap  from  the  screen  with  siarilinK 
realism,  added  brilliance,  new  clarity  and 
depth. 

There's  a  Radiant  Screen  for  every  need, 
from  30  inches  to  30  feet.  Ask  your  dealer 
today! 

Send  for  FREE  Sample 


Aak  your  dealer  for 
demonstration.' 
Scad  coupon  for 
free  tarn  pie  of  Rndi 
ant  "Million  Mir- 
ror"  n-rrrn   fihnc 


RADIANT 

Projection  Screens] 

■  ■diMl  mr,.  C«rf.,  <  U*  S.  TaliMa,  (U(a,«l,  IIL 

S.N,i    f^   fr*.    uinipl*    of    lodKknf    '  MMi^m  tUrrm 
fabr>c— and  bfoctv*  oa  iod.aMt  Im«. 


Enmnnm; 


m 


utrmtrn'MrmnTn 


I  \i  It  K  R    ^ 
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This  is  the  Symbol 

OF  A  TRAINED  AUDIO-VISUAL  SPECIALIST! 


MEMBER 
NATIONAL 

AUDIO- 


VISUAL 


//  identifies  the 

NAVA  dealer  — 

who  can  render  many  Services 
for  you — WHEREVER  you  are! 


He  belongs  to  NAVA — the  long-established  na- 
tion-wide organization  of  audio-visual  dealers. 
His  NAVA  membership  is  your  assurance  of  his 
reliability  and  competence.  He  can  render  many 
valuable  services  for  YOU. 

Some  of  them  are : 

1.  Consultation  and  advice  on  your  prob- 
lems involving  audio-visual  equipment  and 
materials. 

2.  Fi//n«— educational. religious.entertainment, 
industrial. 


3.  Repair  Service  for  your  equipment — elec- 
tronic and  mechanical  repairs  by  trained  tech- 
nicians, with  adequate  stocks  of  replacement 
parts. 

4.  Equipment  rentals  and  projection  service 
for  special  occasions  of  all  types. 

.S.    Demonstrations    of   the   new   items   of 

audio-vi!iual  materials  and  equipment  as  they 
become  available. 

6.  Installations  of  your  new  equipment  to 
make  sure  it  functions  properly  and  that  your 
operators  are  properly  trained  in  its  use. 


For  a  list  oj  NA  VA   members,    tirite  .  .  . 

NATIONAL      AUDIO-VISUAL      ASSOCIATION,      INC. 

EVANSTON,       ILLINOIS 

THE  NATIONAL  TRADE  ASSOCIATION   OF   SELLERS   AND   MAKERS   OF   AUDIO-VISUAL   AAATERIALS   AND   EQUIPMENT 
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BUSINESS    SCREEN    M\<;\zn 


A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


JASTERN   STATES 

1 

•  CONNECTICUT  • 

bckwell   Film   &   Projection 
jSerrice,  182  High  St.,  Hartford  5. 


^DISTRICT  OF  COLUMBIA  • 

III   Handy  Organization,  Inc., 

;i(  H   Strt'ft,   Washington   6, 
1.    Film    Center,   915    12th   St. 
\.\\'.,  Washington. 


1 1         •   MARYLAND   • 

lowanl  E.  Thompson,  Box  204, 
Mt.  Airv. 


•  MASSACHUSETTS   • 

(nema.  Inc.,  234  Clarendon  St., 
r...<ton  16. 


•  NEW   HAMPSHIRE   • 

H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 

•   NEW  JERSEY   • 

idei-raft   Co.,   142   Morris  Ave., 
Mountain  Lakes,  N.  J. 


•  NEW  YORK   • 

isociation  Films,  Inc.,  35  West 
45th  .Street,  New  York  19. 

luchan  Pictures,  79  Allen  St., 
I  Buffalo. 

harles  J.  Giegerich,  42-20  Kis- 
sena  Blvd.,   Flushing. 

JDrnprehensive  Service  Co.,  245 

,  W.  55th  St.,  New  York  19. 

rawford  &  Imniig,  Inc.,  265  W. 

14lh  St.,  .New  York  City  11. 

he  Jam   Handy   Organization. 

Inc.,  1775  Broadway,  New  York. 

jen  killian  Sd.  &  Vis.  Pdls. 
P.  0.  Box  364  Hempstead,  N.  Y. 

ngull.  Film  and  Camera  Com- 
pany. 112-114  W.  48lh  St.,  New 
York  19. 

O.  S.  Cinema  Suppiv  Corp., 

602  W.  .52nd  St.,  New  Y(')rk  19. 

pecialized  .Sounil  Products  Co., 

551  Fifth  Avr..  New  York  17. 

iDiled  Specialiitts,  Inc.,  Pawling. 
limal  Sciences,  .59')|IS  Suflern. 


•   PENNSYLVANIA   • 

^m  llandv  Organiyialion,  Inc., 

j  930  IVnn'Avr.,  I'lllsl.urgh  22. 

[  P.  Lilley  &  Son,  277  Boas  St., 
Harriiibiir);. 

ippincoll    Pictures,    Inc.,    4729 
I  Udlow  St.,  Philadelphia  30. 


•  RHODE  ISLAND   • 

Westcott,  Slade  &  Balcom  Co., 

95-99  Empire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

Haley    Audio-Visual    Service, 

Box  703,  Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

B.  S.  .Simpston,  818  Virginia  St., 
W.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 

Phone  24043,  Box  1389,  Hunting- 
ton. 


SOUTHERN   STATES 

•   ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 


•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGIA   • 

Colonial  Films,  1118  W.  Peachtree 
St.,  N.W..  ATwood  7,588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA   • 

Stanley     Projection     Company, 

21U/^  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tn- 
lane  Ave.,  New  Orleans. 

Stirling   Visual    Eilucation    Co.. 

10.52  Florida  St.,  Baton  Rouge. 

Delta  Visual   Service,   Inc.,  815 

Poydras  St.,  New  Orleans  13. 

•  MISSISSIPPI   • 

Herschel    Smith    Company,    119 

Hoa.h  St..  Ja.ks.)n  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  BIdg.,  Memphis. 

Tennessee    Visual    Education 
Service,  416  A.  Broad  St.,  Nash- 


•    MK(,IM\    • 

Tidewater   \udi«>-\  i»ual  Center, 

617  W.  XnU  St.,  N..rf..lk  K.  Phone 
51371. 


•    ARK.\NSAS   • 

Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  N.  3d 
St.,  Milwaukee  12. 


MIDWESTERN   STATES      -WISTlRhTSTATK 


•  ILLINOIS   • 

.Vmerican   Film    Registry,   24  E. 
Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  79  East 

.Adams  St.,  Chicago  3. 

Alias    Film     (iorporalion,     1111 
South  Boulrvaril.  Oak  Park. 

Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDIANA   • 

Burke's  >Iotion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films.  Inc.,  720  3rd 

.\ve.,  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  .\ids  Service,  517 
Main  St.,  Davenport. 

•   KANSAS-MISSOURI   • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    610 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•   MICHIGAN   • 

Engleman    Visual    Education 

Service, 47.54-56  Woodward  ,\ve., 
Detroit  1. 

Jam  Handv  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  I^nsing,  Michigan. 

•  OHIO  • 

Ralph    V.    ilaile    &    Associates, 

215  Walnut  St.,  Cincinnati. 

.\cademy  Film  Service  Inc.,  2300 
Pavne  .\ve.,  Cleveland  14. 

Fryan  Film  Service,  3228  EucUd 
Ave.,  Cleveland  15. 

Sunray   Films,   Inc.,   2108   Payne 
Are..  Cleveland  14. 

Jam  Handy  Organization,  Inc., 

310  Talbott  Building.  Davton  2. 

Twyman    Films    Inc.,    400    West 

rir.ll  Street,  Diivton. 

M.    H.    Martin    ((.mpim>.    111: 
Liiii'olri   \\  .i\    F...   \la*.HilloM. 


•   CALIFOR.MA   • 

Donald  J.  Clausonlhue,  1829  N. 
Craig  Ave.,  Altadena. 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd..  Hollywood  28. 

Hollywood  Camera  Exchange, 
1600  N.  Cahuenpa  Blvd..  Holly- 
wood 28. 

Jam  Handy  Organization,  Inc., 
7046  Hollywood  Blvd.,  Los  An- 
geles 28. 

Ralke  Company,  829  S.  Flower  St., 
Los  .Angeles  17. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  .Angeles  4. 

Association  Films,  Inc.,  351  Turk 
St.,  San  Francisco  2. 

C.  R.  Skinner  Manufacturing 
Co.,  292-294  Turk  St.,  San  Fran- 
cisco 2. 

•  COLORADO   • 

Dale  Deane's  Home  .Movie  Sales 
-Agency,  2!'.  F.  Ninth  .\\r..  Den- 
ver 3. 

•  OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahoma 

City  6. 
H.    6.    Davis,   522   N.   Broadway. 

Oklahoma  City  2. 
Kirkpatrick.  Inc.,  1634  S.  Boston 

Ave.,  Tulsa  5. 

•   OREGON   • 

Moore's  Motion  Picture  Service, 

306  S.  W.  Ninth  Ave.,  Portland  5. 

•  TEXAS   • 

Association  Films.  Inc.,  1915  Live 

Oak  St.,  Dallas  1. 
George  II.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    2428 

Guadalupe    St.,     Phone    8-5717, 

Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  So. 
Temple  St.,  Salt  Lake  City  10. 


CANADA -FOREIGN 

.Audio-Visual  Supply  Company, 

Toronto  Oncral  Trusts  Building, 
Winnipeg,  Man. 
Distrihuitlora    Filmic*    Veneso- 

Innn   I '<■   IfMM  .  S.A.,  .Aparudo 
706  Caracas,  Venezuela,  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION  SERVICE 
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^  RELEASE      p.  ture 


fory 


,tM^^ 


QV3^ 
or 


.0^^ 


\br^f^ 


m^M^^r 


For   14mm.  Film  —  400'   to  2000'    Reels 

Protect  your   films 

Ship  in  FIBERBILT  CASES 

Sold  «t  leading  dealers 


M(i(hi  Aiidid -Visual  Cenler 


KIMISIKI.VCI.VKK   SKTS   A.\    EXAMPLE 

■¥■  \\  iiiit  lo  sec  one  of  the  most  inodorn  audio- 
visual sales  ami  Irniriing  centers  in  llie  nation? 
Then  visit  the  ri'ceiitlv-riinipleti'tl  inslullalion  of 
KlMliKltl.V-Cl.AKK  CoKi'oitATloN  at  Neenali,  Wis- 
consin. 

liasically.  this  neu  display  center  of  this  lead- 
ing paper  manufacturer  comprises  an  auditorium 
area  seating  .'WO  persons  which  can  he  sub- 
divided hv  sliding  Modernfold  partitions.  When 
closed,  the  [lartilioiis  |M'rmit  siniiiltaneous  pro- 
grams in  each  of  the  divisions. 

An    All-Klectronie    Installation 

The  Kiniherlv -Clark  installation,  designed  and 
engineered  by  Gallagher  Films,  Inc.,  of  Green 
Bay  and  Milwaukee,  Wisconsin,  provides  all 
electronic  projection  facilities  nonnally  associ- 
ated uilh  audio-visual  work.  To  a  great  extent, 
the  entire  center  is  laid  out  around  the  use  of 
electronic  equipment.  RCA  sound  and  motion 
picture  projection  e<iuipment.  Da-Lite  Llectrol 
screens,  and  GoldE  slide  projectors  were 
selected. 

.'\  unique  feature  of  the  amplification  and 
projection  etjuipmcnt  is  the  way  sound  illusion 
is  obtained  in  the  auditorium  during  projection. 
All  speakers  are  ceiling  concealed  except  tiie  one 
console.  When  the  full  auditorium  is  in  use  for 
motion  pictures,  the  front  pair  of  ceiling  speakers 
operate  at  normal  volume,  and  each  successive 
pair  of  ceiling  speakers  operate  at  successively 
reduced  volume — creating  a  very  real  illusion 
that  sound  is  coming  from  the  screen. 

(,)iialily    \\  itii    a    Three-Fold    Purpose 

The  auditorium  includes  a  stage  that  would 
do  justice  to  a  fine  theater.  There  are  power 
driven  drapes,  an  electrically  operated  Da-Lite 
screen,  and  stage  microphone  for  sound  rein- 
forcement. 

Magnetic  tape  recording  facilities,  for  the 
principal  purpose  of  recording  conferences,  func- 
tion in  any  part  of  the  center.  For  background 
music  in  the  areas  desired,  AM  and  FM  radio 
and  automatic  record  changing  equipment  is 
provided. 

The  purpose  of  this  ultra-modern  installation 
is  three  fold:  to  use  visual  education  in  selling 
the  company's  pr<iducts  by  the  use  of  motion 
picture,  slide,  sound  slidefilms  and  opaque  pro- 
jection; the  use  of  visual  education  in  training 
sales  personnel:  and  the  training  of  company 
sales  personnel  to  make  use  of  visual  education 
methods  in  their  sales  work. 

So  visual  aids  are  destined  to  become  a  factor 
of  ever-increasing  importance  in  the  program  of 
education  and  sales  of  the  Kimberly-Clark  Corpo- 
ration. thrr)ugh  the  |ilanning  and  foresight  of  the 
company  in  providing  these  up-to-date  facilities. 


Develop  Your  Own  Films 

with  BRIDCAMATIC  —  itpoysfor itself ! 


A  truo  one  man  )ab  anyone  can  run  il! 
S«li  conlainad  automatic  procoBior*.  IGmrn 
or  16  3Smm  machine*  lor  TV  Slotiont.  Small 
Laba.  Producorv.  MicroHlm«rft.  R«v«rftal  and 
Color  mod«U  avaUabI*.  Btandard  or  custom 
buUt.  Pric*ft  start  at  S995. 

S.O.S.  CINEMA  SUPPLY  CORP.oErr  h 

602   Wnf   52nd   Strrcl.    Now   York    \1 .   N     Y  .   Coble     SOSOUNO 


WRITE    FOR 
DETAIIED 

INFORMATION 


Another  great  name  on  the  list: 

NATIONAL  SAFETY  COUNCIL 

In  sponsored  film  distribution, 
the  trend  is  to 

» Ideal  Pklures 

because  Ideal  produces  a  higher  percentagf 
of  wage-earning  audiences. 

Ideol  Pictures  Corporafion,  Dept.  C-113 
65  E.  South  Woler  St.,  Chicago  1,  lllinoit 


SOUND  RECORDING 

□t  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.     Complete   studio   and 

laboratory   services.     Color   printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTORE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


FREE 


CAMERA.    LENS 
ond   EQUIPMENT 


CATALOG 


OFF    PRESS.    72   pojts 
imcd   with   THOUSANDS 
newest    PHOTO   TOOLS, 
CAMERAS,   (Press,   Studio, 
Candid,    Special    Purpose, 
etc),    LENSES,    PROJEC- 
TORS,    Lighting     Equip- 
ment, Developing  Equip- 
ment, ENLARGERS,  etc. 
for    the    amateur    and 
professional,    in    every 
day,  scientific  or  In- 
dustrial work, 


Burke  &  James,  Inc. 

riNi  PHOTOCIAPMIC  (OUirMNT  rOI    OVia   i*  TIAIl 

321  S.  Waboih  Ave.,  Chicago  4,  III.  U.S.A. 


IMMEDIATE  CASH 


FOR 


CAMERA  EQUIPMENl 

NEED  EYEMOS  (SINGLE  LENS  AND  TURRET), 
MITCHELLS,  ARRIFLEX,  DE  BRIES.  B&H  STAND- 
ARDS AND  HI. SPEEDS.  WALLS,  AKELEYS.  CINE 
SPECIALS.  AURICONS.  MAURERS.  FILMOS. 
ALSO  BALTARS.  COOKES  AND  OTHER  LENSES. 
SOUND  STAGE.  LABORATORY  AND  EDITING 
EQUIPMENT  OF  ALL  TYPES  REQUIRED,  PLEASE 
SHIP  INSURED  OR  FORWARD  DESCRIPTIONS 
AIRMAIL.     IMMEDIATE    PAYMENT. 

GORDON    ENTERPRISES 

5342   N    CAHUENGA   •    NORTH   HOLLYWOOD,  CA 


ONLY    BYRON 
CAN    MAKE 
COLOR-CORRECT'* 
PRINTS 


color-correct 

color-correct 

color- cor  red 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 

color- correct 

colQff-correct 

color-correct 

c&ior-correct 

cohrzcojj^ect 

color-correct 

color-  correct  ?  X  ■'  ?  " 

color-correct 

color-correct 

color-correct 

color-correct 

color-correct 


our  exclusive  process 

introduced  in  1945 

is  recognized  as  the 

highest  standard  in  the  industry 


*     TRADE-MARK    EXCLUSIVE    WITH 


Studios  and  laboratory 

1226   Wisconsin    avenue,    n.  w. 
Washington    7.   d.   c. 
dupont    1800 


24   hour   service   on   answer  prints 


01  that    is    daily  becoming    more    important    to    our    econoo 
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ISUALIZATIONS 


PRESENTATIONS 


EDUCATIONAL    MOTION    PICTURES 


SLIDEFILMS 


TRAINING     ASSIST 


NEW  YORK  19 


WASHINGTON,  D.C.  6 


PirrSBURCH    22 


DETROIT  11 


DAYTON  2 


CHICAGO  1 


L0SANGELE&5 


BUSINESS  SCREEF 


The  Airlines  Pnuiiole  Travel  Business  Willi  Films 
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WANTED 

More  and  Better 

SALES  TRAINING 


Too  MANY  companies  still  seem  to  think  that  the  one 
way  to  get  more  sales  is  to  hire  more  salesmen. 

But  if  trained  salesmen  outsell  untrained  men  25  to 
100%  (and  that's  what  a  survey  of  547  companies  very 
clearly  shows),  why  shouldn't  the  emphasis  be  put  on 
training? 

We  submit  it  should!  We  know  many  highly  com- 
petent Sales  Training  Executives  who  could  do  a  terrific 
job  ...  (1)  if  the  importance  of  their  work  in  terms  of 
potential  profits  were  more  clearly  recognized,  (2)  if  they 
were  given  the  leeway  to  initiate  and  execute  top-flight 
training  programs. 

We  can't  do  the  work  of  these  men,  and  we  >vouldn't 
attempt  it.  Our  job  is  chiefly  this:  to  provide  the  training 
tools  —  slidefilms,  motion  pictures,  graphics  —  that  will 
help  these  training  experts  build  more  sales  per  dollar 
in  a  shorter  period  of  time.  AND  THIS  WE  DO. 

Ask  us  to  give  you  concrete  proof  of  what  our  serv- 
ices can  mean  to  your  company.  Write  on  your  business 
letterhead,  or  telephone  Circle  7-61 10,  TODAY. 


CARAVEL 


30       FIFTH       AVENUE 


FILMS.  INC 


NEW      YORK     'TEL.      CIRCLE      7-6110 
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FOR    BYRON 

FIRST  PLACE  AWARD  AT  THE  VENICE  INTERNATIONAL 

FILM    FESTIVAL    FOR    THE    MOTION    PICTURE 

"COMPLICATED   EXODONTIA  ,' PRODUCED  FOR  THE 

UNITED  STATES  NAVY. 


byron 


studios  and  laboratory 

1226  Wisconsin  avenue,  n.  w. 
Washington  7,  d.  c. 
dupont  1800 
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TRAOK   ■■   HARK 


^        CltrST4L.fE4DED 

PROJECTION  SCREEN 


Da  •Lite 

Exclusive... to  project 

the  most  effective  story 

ever  told! 


Da-Lile  DELUXE  CHAl- 

lENCEII    l«l    Scr>»n. 

Now     wilh      "WHITE 

MACIC'I   Ouicli, 

eaiy   to    let    up.    All 

metol    tripod    for 

extra    rigidity. 

all   itondord 

tizei. 


Show    a    more    brilliant,    effective   story    in    the 
schoolroom,  at  sales  meetings,  presentations  .  .  . 
enjoy  home  color  movies  and  slide  shows  more 
than  ever  before — through  the  magic  of  WHITE 
MAGIC!    Controlled    manufacture   enables    the 
screen  surface  to  hold  many  more  glass  beads.  Re- 
sult ...  a  whiter,  brighter  screen  that  stays  whiter, 
brighter  longer!  And  WHITE  MAGIC  has  a  wider 
viewing  angle! 

Do-lire  offers  a  complete  line  of  WHITE  MAGIC 
Screen]  priced  from   $3.50   to   $104.50. 


OAIITE    SCREEN    CO,    INC  D.pl.    8S6-1S 

2/03    N.    Puloikl   Id.,   Chicago   3f.    Illlneli 

Pleote    ruih    m«    o    FREE    copy    of    the    new 
WHITE  MAGIC"  bookret  that  telll  me  how 
to    improve    my    movie    and    llicie    ihows. 


AHrf,... 

City 

OA-iirf  . 

7an«           Stata 

.   .   AmtrUc'i  fllST  and  HNt%T 
fre/ectjon   Screen/ 

SIGHT  &  SOUND 


*  NATIOiNVl  IDF.  I'l  HIJCn  Y  for 

ihf  liusiiii-ss  filiii  iiiciliuiii  has  lii-en 
piling  u|>  thmtigh  rcci'iit  articles 
and  fi-alurcs  a|>|>caring  lor  s<lic<l- 
ulcd  to  a|j|H-arl  in  sucii  |jul>lications 
as  Steel.    Metalworkinc-  Occu- 

IMTIONAI.      HaZAHDS.      I.N.STITITIONS. 

lldTKi.  Monthly.  Tide  and  innuin- 
craidf  irilt-nial  house  organs  nf  iia- 
lionai  companies. 

Maintaining  a  long-estahlished 
piilicN  of  open  cooperation  with 
su(  li  ellorls.  the  Hditors  of  BlSINES.s 
ScREE.N  have  given  freely  of  lime 
and  material  to  researchers  and 
writers  in  addition  to  supplying 
urillcn  text  for  some  of  the  many 
(diuiiiiis  written  about  this  me- 
dium. Hut  the  groundswell  of  busi- 
ness interest  is  of  its  own  making; 
the  number  and  extent  of  recently 
produced  business  films  of  unusual 
merit  and  the  widespread  showings 
of  such  films  for  all  purposes  with- 
in industry  itself  as  well  as  to  con- 
sumers is  largely  responsible. 
»        *        * 

The  Awards  Parade  Continues 

*  \\  c  report  ill  detail  this  month 
the  choices  of  the  audience  juries  at 
the  respected  and  now  traditional 
Cleveland  Film  Festival.  But  one 
event  which  took  place  there  de- 
serves re-emphasis.  We  refer  to  the 
recognition  and  subsequent  affilia- 
tion of  the  Cleveland  Film  Council. 
sponsors  of  that  event,  with  the 
Cleveland  Chamber  of  Commerce. 
The  Chamber's  recent  move  in  the 
direction  of  a  film  information 
service  and  the  services  of  a  full- 
time   secretarv    to   answer   business 


film  ini|uiries  in  that  region  is 
Molablc   forwaril  step. 

Oilier  (!hainliers  of  Commer 
particular!)  in  large  industrial  a 
lers  like  Cleveland,  will  do  well 
emulate  this  service.  To  am  a 
all  We  offer  our  full  coo|HTatiiin  a 
physical  assistance  in  setting  up 
de|KMidable  check-list  service 
available    film    titles    and    th< 

sources. 

•        •        • 

Industrial  Advertisers  See  A-V 
Demonstration  at  Annual  MeeKr 

♦  Members  of  the  .National  Indi 
trial  Advertis»Ts  .Association,  me 
ing  in  Chicago's  Palmer  Hoi 
through  JuK  2  witnessed  a  gro 
demonstration  of  audio- visu 
equipment  arranged  on  that  date. 

Five  difTerent   lines  of  eipii|>m( 
were  dcmonstrale<l  on  the  progra 
including    magnetic    sound    moti. 
picture     projection      (shown 
George  Oakle)'  of  Bell  &  Howell 
automatic  slide  projection    I  demt 
strated    by     Maurise    Mummert 
Admatic  Projector  and  .M.  C.  Bn 
president      of      Adslide      Project 
Co.  I  :     continuous    motion    pictu 
projection      I  show  n      by      Kennt 
Ford   of   Triangle    Projector  (.o. 
and    sound     slidefilm    equipn 
I  demonstrated     by     Robert     M 
maker    of    the     OuKane    Corp' 

.tion  I . 

«        •        « 

NAVA  Convention  Opens  Aug.  '. 

*  1  he  .Seventh  .\iiiiuul  Coin  cut  i 
and  Trade  Show  of  the  Natii>: 
Audio-\  isual  .Association  o()eii> 
Chicago's  Hotel  Shermaii  on  Sal 
day.  August  2  and  runs  throu 
Tuesday.  .August  .Sth.  .A  special  . 
day  meeting  of  Industrial  .Ami 
Visual  .Association  members  will 
held    on    Mondav.    August    4. 
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Awarded  to  AnRpjUser-Busch  and  to 
The  Farm  Bureau|m|urance  Companies 


^tot/ttcetA  e^'  aua/t'/y  nic^'on  /nWuit'-i, 


At  the  fifth  annual  Cleveland  Film  Festival 
"The  Mark  of  C"  sponsored  by  Anheuser- 
Busch  and  "A  Closed  Book"  made  for  The 
Farm  Bureau  Insurance  Companies  won  top 
honors  in  the  ^puhWc  te\a{'\oni  and  sofeti^ 
classifications  respectively.  Only  six  films  of 
commercial  producers  were  so  honored  and 
Wilding  was  the  only  producer  to  have  two 
films  win  the  first  place  awards. 


•CHICAGO  NEW  YORK  'DETROIT  CLEVELAND  ST    LOUIS  CINCINNATI        -HOLLYWOOD  PITTSBURGH 

IJ45  Ar^yUSr.  ilS  MadKan  Av«.  1000  DImr  BU4.  iO\0  lueUi  tUo  4)71  lindrll  Bli>4  (n^ulrfr  RMo  <>9ti  \intctt\»i  lav  t  Flnunc*  8U« 


'  Studto  FdcJiitiM 


•  DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 

•  COLOR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 


11801   W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

'WORLDS  LARGEST  MANUFACTURER  OF  MOTION    PICTURE   PROCESSING    EQUIPMENT" 


New  York  City  Producers 
Fight  Loss  of  TV  Revenue 

♦  New  \«rk  (!il\  faces 
luss  of  twu  billiun  (lullart> 
television  film  productiuii 
Hollyuoud  within  the  next  t 
years  urili's>  a<]ei|uali-  stU' 
facilitii-s  are  corDitrucli-d.  T 
was  the  essence  of  a  r-talein 
made  recently  to  New  Voi 
City  Commissioner  of  C< 
merce  hy  David  I.  I'inc 
president  of  (iaravel  Fihnst 
chairnian  of  an  indu.>tr\-w 
producers'  conmiittee. 

Mr.  I'incus  and  H.  J.  I.an 
|jresidenl  of  the  Fatiiesci 
Co.  of  America,  pointed  < 
that  between  80  and  K5  p 
cent  of  all  television  shows* 
he  broadcast  from  film  wit) 
five  years.  Lnless  New  Yt 
is  geared  to  cotiihat  the  ca 
paign  already  launched 
Hollywood,  the  city  faces 
loss  to  the  West  Coast  of 
bulk  of  this  recognized  p 
duction  potential  which  is 
pected  to  reach  the  two  billi 
dollar  level  by  1957. 

Recommendations  made 
the  Commissioner  of  Cc 
merce.  Walter  T.  Shirley,  we 
1 1  That  a  |>ermanent  auth 
ity  be  establi-licd  to  -upei 
a  program  for  the  developmi 
of  necessary  production  fai 
ities:  2  I  That  a  survey  he  i 
dertaken  immediately  to  loc 
sites  in  mid-Manhallan  wh: 
may  be  adapted  for  sou 
stage  use  by  New  York's  3 
film  producing  companies 
a  cooperative  basis:  3  I  Tha 
public  relations  program 
formulated  to  combat  Hoi 
wood  propaganda  aimed 
luring  television   film  activ 

from  New  Y  ork. 

«  •  ♦ 

Herman  Nelson  School  Filn 
Showing  to  Sales  Personnel 

♦  Dt'siiin  jor  Learn  in  v..  rcce 
ly  produced  by  W  ilding  P 
tures  for  the  Herman  Neb 
Division  of  American  Air  \ 
ter  Co..  Inc..  during  the  fi 
month  it  was  available  had 
screenings  with  a  total  all 
ence  of  more  than  1500  ()eop 

In  a  three  pa_!;e  letter  lo  I 
sales  force  the  sponsor's  I 
vertising  and  sales  departn 
stressed  the  sales  a|>plicabfl 
of  the  film,  quoting  the  pra 
of  architi-<ls  and  enginei 
»lio  saw  the  company's  he 
ing  and  ventilating  system  p 
sented  in  the  film. 

Di>triliution    to    s<'hool 
lhoriti<-s   will   begin   when  t 
fall  tiTin  oi)ens  in  Sept. 


B  I  SI  NESS    SCR  K  E.N     MAGAZIf 


WHEREVER  a  hundred  or  more  people  gather  for  16  mm  showings, 
the  "National"  Carbon  Arc  is  a  must  for  that  optimum  screen 
lighting  so  essential  to  comfortable  auditorium  viewings. 

Your  prospects  and  customers  —  if  it's  a  sales  film  —  will  feel  more 
"at  home",  more  receptive  to  a  comfortably  lighted  picture. 

Medical  students,  athletes,  trainees  and  educators  of  all  sorts,  get 
more  from  the  sharp,  brilliant  details  render.-d  by  the  carbon  arc. 

Audiences  of  industrial  and  institutional  motion  pictures  are  much 
more  impressed  by  the  high-light-level  action  and  fidelity  of  color  that 
mark  16  mm  carbon-arc  projection. 

Users  everywhere  are  pleased  with  their  safe,  simple.  16  mm  carbon- 
arc  equipment.  They  are  quick  to  appreciate  the  economy  of  -/  times  as 
much  light  at  '  "i  the  operating  cost  nj  the  next  best  light  source. 


FOR  COMPLETE   DETAILS,  WRITE  TO 
NATIONAL  CARBON  COMPANY,  DEPT.   AA 

When  you  buy  projector  carbons  -BUY  "NATIONAL"! 


1  br  term  "S^tfnal" 


•*"V-    f*;/  C^rkom  Corfiorstiom 


NATIONAL    CARBON    COMPANY 

A  Division  of  Union  Corbide  and  Corbon  Corporotion 
30  toil  42nd  Strmml,  Nmw   York   17.  N.Y. 

Oiilrict  Smitt  Ogicet:  Ailant*.  Chicajp*.  DuHm.  Kmium  Ory.  New  York,   Picttbursh.  San  Fr«nci»co 
/■f   C^m^Jii:    Nationul   ('arhon   Litnitrtl.   Monircal.  Torunio.  Wmmprc 
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For  Instant  Movability ,  camera  Eye 

and  Advanced  Design 


NOTES  AND  EDITORIAL  COMMENT 


(( 


HYDROLLY" 


(TV    OR    CAMERA    DOLLY) 

Hydraulic  Hit  type  lor  lait  up- 
ward and  downward  motion 
oi  TV  and  Motion  Picture 
camcrai.  Lightweight — aturdy 
— caiily  transported  in  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
bead.  Inline  wheels  lor  track 
use.  Steering  wheel  and  floor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35  mm 
IMMEDIATE  DELIVERY! 

Any  combination  of  sprockets  assembled  to 
your  speciiications.  Sturdy  cast  aluminum 
construction.  Foot  linear  type,  with  irame 
divisions  engraved  on  sprockets.  Contact 
rollers  adjusted  individually  for  positive 
film  contact.  Fast  finger-tip  roller  release, 
sprocket  shaft  slip  lock,  complete  with  foot- 
age  counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  and  Maurer  Cameras 


lis  V.  Universal  Motor— AC-DC 
Vorlable  Speed  8  •  64  Frames 
Separate  Rase  for  Cine  Special 
Adapter     for     Maurer     Camera 

INTERCHANGEABLE    MOTORS: 

12   Volt   DC   Variable   Speed    8-64   Fromes. 
IIS    Volt    AC    60    Cycle,    Synchronous    Motor. 
Single  Phase. 

Animation  Motors  lor  Cine  Special,  Mauzei. 
B  &  H,  Mitchell  Cameras,  Motors  lor  Bolex  and 
Tilmo    Cameras,    and    Time    Lapse    Equipment. 

•  LENS   COATING 

•  "T"   STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of    teas   mountings   and    camera    equipment 
lor    16mffl   and   35mm  comeras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  and  others  for  Motion  Picture  and 
TV   Cameras. 

•  RENTALS    —   SALES    —    REPAIRS: 

Mitchell.    Eyemo.    Bell    &    Howell.    Well. 
Cine   Special   Cameras. 

Write    for   futl    Itiformaflon    and   prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 

209    WEST    48th     STREET.     NEW    YORK     19.     N.  Y. 


AEC  Releases  35mm  Stock  Footage 
of  Unclassified  Atomic  Material 

♦  .'^piiiriU  ami  ii|iiTiiliiiiiiil  ( iiii>i<l- 
•■rations  oflcii  iiuikc  it  cliflicult  if  imt 
iinpussibic  for  coinmercial  and  gov- 
crnini-iit  units  to  film  atomic  energy 
inshilialioMs.  \\  illi  tliis  in  mind,  the 
Aloniii-  KniTgv  ( J>mnii.>-sioii.  re- 
lentK  announced  tin-  availaliility  of 
approximately  1(H),(K)0  feet  of  un- 
edited, assembled.  H5mm  black  and 
white  stock  film  footage  (without 
sound  track  I  to  encourage  graphic 
education  in  unclassified  fields  of 
atomic  energy  by  both  commercial 
and  government  organizations. 

The  material  covers  unclassified 
AK(;  and  contractor  activities  na- 
tionwide in  the  fields  of  medical, 
biological,  physical  and  agricultural 
research;  engineering,  radiation 
chemistry,  nuclear  reactors,  par- 
ticle accelerators,  radioisotope  pro- 
duction and  use.  radiation  detection 
instruments,  health  physics,  meteor- 
ologv.  communities,  construction, 
nietallurgy  and  remote  control  de- 
vices. The  footage  was  shot  by  a 
photo  crew  of  the  U.  S.  .Army  Sig- 
nal Corps. 

The  AEC  is  ready  to  give  techni- 
cal advice,  and  will  cooperate  in 
making  available  the  footage  on  re- 
((uest  pro\  ided  the  proposed  use 
will  accurately  present  atomic 
energy  information,  and  will  not 
hinder  the  operations  or  progress 
of  the  national  atomic  energy  pro- 
gram or  the  I  .  S.  government.  He- 
((Ucsts  for  information  should  be 
directed  to  the  Chief.  Public  Infor- 
mation Service,  USAEC,  Washing- 
ton 2.5.  D.  C. 

tt  «         « 

Trade  Association  Executive 
Writes  on  Use  of  Sponsored  Films 

*  Till'  spoiixired,  ])iili|ii'  relaliiins 
(iirn  recently  received  a  brief,  but 
kern,  analysis  in  Here'.s  How. 
American  Trade  Association  Execu- 
tives" newsletter  which  spe<ializcs  in 
case  histories  on  association  activ- 
ities. Written  by  C.  C.  Pf.ttet.  gen- 
eral manager  of  Canadian  Faint 
Varnish  and  I^acquer  Association, 
the  article  points  up  the  iiundier  one 
re>ult  of  a  public  relations  film  to 
be  the  development  of  an  instrument 
uhich  brings  the  trade  association 
closer  together  in  a  common  pro- 
gram. 

Ifcferring  t"  an  association's  spe- 
cific film  program.  Mr.  I'ettel 
writes:  "...  memlM-rs  of  the  asso- 
cialiim  saw  the  results  of  the  asso- 


ciation activity  in  |>ackage  form, 
cause  of  the  film  copies  placed 
their  disposal,  they  uere  prii\i 
with  a  means  for  furthering  || 
program  in  their  own  way.  addi 
trailers  |iointing  up  their  own 
terests  in  a  number  of  case> 
sales  |ironiotion.  employee  trainir 
public  education  or  other  purpose 
A  copy  of  the  article,  contain! 
in  Vol.  2,  No.  2  of  Hkke's  IIoI 
may  be  obtained  from  Americ 
Trade  Association  Executives.  H 
Dupont   Circle    Kuilding.    \X  ashir 

ton  6.   IJ.  C.  The  supply  is  limit) 

•  •  • 

Health  Groups  to  Study  A-V  Aidij 

♦  Lsc  uf  audio-\  isual  aids  will 
one  of  the  subjects  covered  at  tl 
80th  atmual  meeting  of  the  Amil 
ican  Public  Health  Association  ail 
the  annual  meetings  of  'Wi  relati 
organizations  to  be  held  in  Cli 
land  October  20  to  24.  More  thJ 
5.000  professional  public  lieall 
workers  from  all  parts  of  the  frl 
world  w  ill  attend. 

«  •  • 

Museum  of  Modern  Art,  Eastman| 
House  Combine  Film  Collections 

♦  Two  famous  film  collection-  we 
combined     recently     to     form     tl 
world's  largest  archive  of  films  rl 
voted  to  the  study  and  preservatii 
of    historical    motion    pictures.   Tl 
MlSElM   OK   MODKK.N   .*\RT    EiLM   1| 
BR.\RY  in  .New  York  and  the  GeoR 
Eastman  House  ok  PhotocrapiI 
in  Rochester  agreed  recently  to  coij 
bine  their   film   libraries  as   well 
to  coordinate  their  efforts  to  loca 
and   acquire  the   still   missing   mill 
stones  of  motion  picture  history. 

Already  on  loan  to  Easlnid 
House  are  the  Eastman  Historicl 
Photographic  Collectioji.  lent  by  til 
Eastman  Kodak  Co.  and  llie  Janil 
Card  collection,  lent  by  the  assisj 
ant  curator.  The  major  archive 
films  at  Eastman  House  is  the 
("orrin   Strong  collection. 

Wheti  the  films  belonging  to  tl 
Museum  of  .Modern  .\rt  Eilm  I 
brary  arrive  at  Eastman  House,  tl 
combined  collections  will  inclu( 
nearly  every  outstanding  pic  tUi 
produced  from  the  time  of  Kili? 
and  l.umiere  films  of  1894  to  son 
of  the  most  recent  Academy  \wai 
winners. 

Eilms  of  both  collections  will  I 
available  for  study  at  Easltna 
House  through  showings  to  ii 
dividual  stu<lenls.  film  societies,  an 
to   mendiers  uf  the   motion   pictui 

industry. 

•  »  • 

Audio-Visual  Equipment  Guide 

♦  ,\  broad  review  of  all  audio-xisui 
equipment  is  currently  in  pri-|>ari 
tion  bv  BtsiNEss  Screen. 
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UR  deep  appreciation  to  the  ^ 

Jury  of  the  Milan  Fair  International  Film 
Competition  for  adjudging  "Pipeline  To 
The  Clouds"  *  the  "best  foreign  film"  of 

192  entries  from  15  countries.  A  distinctive 
honor  for  America's  sponsored  film  industry. 


LJ2j.l/kJ^ 


STUDIOS 


HOLLYWOOD    28.    CALIFORNIA 

NEW     YOUK     •     DETROIT     •     CHICAGO 


A  dramatized  documenlory  color  film  on  Ih*  U.  S.  wolar 
problem,  produced  for  The  General  Electric  Company. 


Compare  it  feature  for  feature  . .  .  compare 
it  advantage  for  advantage  with  any  other 
projection-viewer— no  matter  what  the  price. 
Then  give  it  the  toughest  test  you  know  - 
right  on  the  selling  desk  in  ordinary  room 
light.  That's  where  you'll  prove  conclusively 
the  FR  Port-A-View  is  the  most  efBcient . . . 
the  most  economical . .  .  the  most  productive 
visual  selling  aid  your  dollar  can  buy.  That's 
why  you'll  agree  that  no  projection-viewer 
comparable  in  price  will  have  all  of 
these  features  . .  .  and  that  any 
projection-viewer  with  comparable  features 
costs  much  more.  A  demonstration 
will  convince  you  and  your  customers. 


automatic 
slide  (hanger 

A  mere  flick  of  the 
finger  changes  slides 
effortlessly,  quickly, 
smoothly.  Accommo- 
dates up  to  36  slides. 


large,  brilliant 

pictures 

Slides  enlarged  4Vi 
times  in  diameter, 
clearly,  brilliantly  on 
large  "viewer"  screen. 
Plug  into  110  volts 
(AC  or  DC).  Screen 
lights  up  the  moment 
cover  is  opened. 


PORTAVIEW 


Automatic  .  .  .  Portable  .  .  . 
Compact  in  one  self-contained  unit. 

Carrying  case  may  be  purchased  separately: 
Holster  style  $12.50.  Eveready  style  S14.95. 


$/IQ95 


Wr'ite  for  full  color  descriptive  brochure. 

The  FR  Corporation,  955  Brook  Avenue,  New  York  56,  N.  Y. 
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really  portable 

Can  be  carried  any- 
where, anytime  .  .  . 
weighs  a  scant  4 
pounds  .  .  .  folds  like 
a  camera  to  fit  into 
carrying  case. 


i 


World-Wide  Film  Practices 
Discussed  at  Two-Day  ISO  Meetin* 

♦  I )flogati-s  (ruin  2.5  nations  al 
ti'iulcd  a  twii-ilay  oiinMiitlci-  nieel 
ing,  Monday  and  Tuesday.  June  S 
10,  in  order  to  discuss  wurld-wid 
standards  of  practice  and  i-tjuip 
nicnt  in  the  fii-ld  of  motion  pirtureti 
'I  111-  Iwo-day  rnL-eting  was  held  al 
(ioluinltia  University  in  conjunrtio; 
with  the  second  triennial  Genera 
As.sembly  of  the  33-natiun  Interna 
lional  Organization  for  Standardiza 
lion  (I.SO). 

Robert  E.  Gay,  president  of  tb 
.American  Standards  Associalior 
was  host  at  all  ISO  meetings  durin, 
the  month  of  June.  Mr.  Gay.  presi 
dent  f)f  lirislol  iJrass  Company 
IJristol.  Conn.,  reports  that  the  Unit 
ed  Stales,  through  the  AS.\.  hold 
the  secretariat  of  the  Committee  oi 
Cinematography.  Some  nations  rep 
resented  in  the  discussions  in  Ne» 
'lork  City,  included  the  l.nitei 
Kingdom,  L.  S.  S.  R..  Belgium 
Czechoslovakia,  France,  Hungary 
Italy,  Netherlands.  Switzerland. 

F.  T.  Bowditch  ot  National  Cat 
bon.  Cleveland.  Ohio,  acted  as  chaii 
man  of  all  motion  picture  conimil 
tee  meetings.  Chairman  Bowditch  I 
engineering  vice  president  of  th 
Sorietv  of  Motion  Picture  and  Tele 
vision  Engineers,  which  sponsor 
the  work  carried  out  in  .America  b 
ASA  Sectional  Committee  on  Stand 
ards  for  Motion  Pictures. 

Chairman    of  the   .\nierican 
tinii    picture   delegation    was    D. 
W  hitp,  Photo  Products   Dept.,  E. 
du  Pont  de  Nemours. 

Members  of  the  American  del 
lion  included  Joseph  E.  Aiken.  Nai 
l)p|)t.:  Paul  Arnold.  .\ns(o:  Herl 
Barnelt,    General    Precision    Eq 
ment  Corp.:  F.  E.  Carlson.  Eastmai 
Kodak:  E.  K.  Carver.  Eastman  Ko 
dak:   Raymond  Davis.  National  Bu 
reau   of  Standards:   Lt.   Colonel  Al 
plioris  Dillinger.  Dcpl.  of  the  .\rmy 
G.  L.  Uimmick.  RCA  Victor:  J.  K 
Milliard.  Altec  Lansing  Corp.:  H.  J 
Mood.  Eastman  Kodak:  I).  E.  Hvh' 
man.  Eastman  Kodak:  W.  F.  Ki-llrv 
.Motion    I'iiture    Research   Council 
Henry  Kogel.  SMPTE:   Dr.  W  .  W 
I.ozier.     National     Carbon:     J.     A 
Maurcr.  J.  A.  Maurer.  Inc.:   Bo\< 
N.in.c.    SMF'TE:    M.   G.   Townslev 
Bell  i.  Il..well:   Dr.  D.  R.  While.  I 
I.  du  Pont  de  Nemours  &  Co.:  an 
J.  G.  Slott,  Du   .\rt   Film   Labori 
tories. 

National  Audio-Visual  Association 
In  New  Evanston  Headquarters 

♦  The  National  .Audio-Nisual  .Xss'' 
cialion  recentlv  moNcd  into  new  f! 
ficcs  at  2SU)  Eastwood  .\ve..  E\  an- 
ion. III.  Telephone  nund>er  is  Da»i 
8-3.396. 
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/tf/j^cAe//  Canferof  coRPORAmj 

666  WEST  HARVARD  STRUT  •  GLENDALE  4,  CALIFORNIA  •  CABLE  ADDRESS:  -MITCAMCO" 

lASTIIN    ■IfllSINTATIVI:    THIOOOII    AITMAN    •    S3I     VlfTN    AVINUI    •    NIW    TOIR    CITT    17  •    MWMAT    Nlll    a-70at 


'   8S%  of  the  motion  picturos  shown  in  fktatrts  throughout  the  world  are  filmed  with  ■  Mitchell 


'I'MBER     J    .    VOLUME    13 


195! 
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Don't  Make  You 
Salesman  a  Beas 


of  Burden 

THE  PICTUREPHONE  HAS  BEEN  THE  FINEST 
MACHINE  ON  THE  MARKET  FOR  FIFTEEN  YEARS 


THE  PICTUREPHONE 


— ONE  OF  TEN  MODELS 


The  days  of  lugging  heavy  sound  slide-film  ma 
chines  around  are  past. 

Today  you  don't  have  to  make  a  beast  of  burdei| 
out  of  your  salesman. 

He  always  objected  to  those  over-weight,  ov( 
size,  awkward  machines  with  heavy  screen  an(| 
separate  record  case. 

They  always  did  make  sound  slide-film  unpopu| 
lar,  and  still  do. 

Today  you  can  have  a  Picturephone  that  weigh] 
only  13  pounds  including  built-in,  shadow-boxed 
sci-een  and  compartment  for  eight  records  anq 
eight  films — 

A  complete  unit  with  everything  enclosed, 
you  don't  even  need  a  zipper  bag  to  keep  the  dii 
out. 

Abundant  sound  is  evenly  distributed  througli 
out  the  room. 

You  don't  have  to  sit  in  one  certain  place 
understand  the  words.  Every  syllable  is  clear 

crystal. 

Projector  at  operator's  finger-tips — no  pull] 
cord  nuisance. 

Plays  microgroove  and  standard  records. 

No  latches  to  come  open  and  collapse  the  ma 
chine  on  the  floor. 

No  immediate  damage  if  plugged  into  direc 
current. 

No  sound  deadening  material  in  front 
speaker. 

Many  other  features  that  cannot  be  incor 
porated  in  old-fa.shioned  sound  slide-film  machine^ 

The  Picturephone  is  basically  diff"erent  from 
other  sound  slide-film  machines  and  covered 
basic  patents. 

Nothing  else  is  similar  to  it,  could  not  be,  unde^ 
the  law. 

If  you  buy  sound  slide-film  machines  without  con- 
sidering the  Picturephone,  you  will  load  yourself 
up  with  a  lot  of  serious  disadvantages  that  are 
hanging  over  from  the  old  days. 


M>«NUf>»CTURfD  Br 


0.  J.  McCLURE  TALKING  PICTURES 


Telephone  CAnal   6-4914 
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ni5V2  WEST  WASHINGTON  BOULEVARD,  CHICAGO 
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to  mdnsgenient  -  inanagement  to  men 


SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS 


KocKF.T  PlCTLRES,  creators  and  proiliiccr!^  of  Manpower  Develop- 
ment pro{;rani.>i  for  lnisine>is  anil  inilii-.try,  annoiinc-c  another 
"First"  in  the  vitally   important  field  of  "lliiiiiaii   Kelation-." 

It  is  a  eomplete  and  permanent  program  that  is  hoth  flexihii- 
and  practieal:  created  from  the  actual  experiences  of  leading 
Training  Directors  tliroii<:hoiit  the  country.  It  has  heen  desi^Lincd 
to  he  used  cflectively  hy  hoth  larfie  anil  small  or<:anizations. 
regardless  of  the   type  of  husine^s  or  the   level  of  supervision. 

The  material  provided  is  hasic  enou^-h  for  use  in  solving 
specific  prohleuis  in  your  organization,  and  flcxihle  enough  so 
that  you  can  set  up  definite  ohjectives  and  follow-up. 

Coiiipletr  and  Permain'iit  Program 

•k  The  "Supervisor  Training  On  Human  Relations"  program 
contains  everything  a  training  director  needs.  It  is  so  complete 
and  almost  automatic  in  its  use.  that  mana;;eiiient  mav  delegate 
any  res|)onsihle  person  to  conduct  the  entire  training  program, 
with  complete  confidence  that  every  desired  result  will  be 
achieved. 

The  course  consists  of  eight  two  hour  sessions  emploving 
every  up-to-date  technique,  from  the  controlled  conference  to 
the  sound-slide  film.  The  eight  pictures  you  see  on  this  page 
represent  the  vitally  important  subjects  which  are  thorougliK 
covered  by  the  eight  two-hour  sessions. 

The  conference  leader  will  be  supported  with  all  the  "tools" 
necessary  to  conduct  an  eflfective  meeting.  They  include  a 
guiding  text  of  appropriate  coninientary.  revealing  questions  to 
stimulate  discii^-inn.  illustrative  chart  material  to  point  out  the 
liiglili^lil>.  and  In  uiakc  tiic  course  complete,  a  speciallv  pro- 
duced 13  minute  sound  slide  film  which  dramatizes  each  of  the 
eight  Mdijcct-.  The  films  vividly  lirin;;  to  life,  and  ilrive  home 
the  major  point-  and  cniiclusions  of  the  conference. 

Finally,  to  assure  maximum  penetration  and  retention,  fnl- 
low-up  material  is  provided  for  management  In  send  out  to  the 
-upcrx  i«ors.  It  includes  personalized  letters  recapping  eaili 
session  and  a  certificate  recognizing  satisfaclorv  completinii 
of  the  course. 

■*•  The  lomplcle  program  is  available  for  immediate  ilcli\iT\ 
upon  receipt  of  sour  piirrliase  order  for  S.'12ll.<l(l.  W  here  multi- 
ple sets  will  enable  you  to  cover  \our  organization  more  qiiickb 
and   adequately,   a   quantity    price   is  available. 

If  for  any  reason  you  iinil  the  pidicies  of  your  organization 
should  conflict  with  the  "Si  I'KKMsoK  Tr^imm;  (>\  III  m\n  Hh.\- 
TIONs"  program.  w>ii  iiiaN  return  the  material  uilhniil  nldigation 
in  five  ilavs. 


Ki 
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FILM  LABORATORIES 

HILLSIDE  7471 
1161  NORTH  HIGHLAND  AVE. 
HOLLYWOOD  38,  CALIFORNIA 


The  CoininercialJIewsreel 

NEW   SPONSORED    FILM    PROGRAMS  OF  THE  CURRENT  PERIC 


Role  of  Savings  and  Investments 
Analyzed  in  New  Bankers'  Film 

♦  Oi>ii<>rliinih  I  .S..t.  is  tin-  till"' 
of  a  m'i>  Hiiiirn  Miund  filtii  sponsor- 
ed l>v  till-  iiivi'slmeiit  Hankers  As- 
.sueiation  of  America  and  viewed  by 
members  for  the  first  time  at  the 
Spriiif;  Meeting  of  the  Board  of 
(iovernors.  May  14-17.  the  Grcen- 
liricr.  White  Sulphur  Springs,  West 
Virginia. 

The  tilm  develops  the  saving-in- 
vesting ihenic  and  in  narrative  form 
porlravs  the  role  of  the  investment 
hanker  in  that  process.  It  shows 
how  the  investment  hanker  channels 
the  savings  of  the  nation  into  use 
by  business  and  government  to  pro- 
vide a  constant  flow  of  modern 
tools  so  essential  to  an  expanding 
economy.  Running  time  of  the  film 
is  27  minutes. 

Prints  of  Opporliinily — U.S.A. 
uill  be  made  available  in  June  for 
the  use  of  members.  General  circu- 
lation   will    begin    in    .September. 

The  film  project  was  initiated  by 
Joseph  T.  Johnson,  of  The  Milwau- 
kee Co..  president  of  the  association, 
as  pari  of  the  public  education  di- 
rection of  XoRMAN  Smith.  Merrill 
Lvnch.  Pierce.  Fenner  &  Beane. 
chairman  of  the  I.B.A.  education 
committee. 

U.S.  Foreign  Policy  Studied  in 
Quaker's  "A  Time  for  Greatness" 

♦  To  stimulate  tiiiiiking  and  dis- 
cussion of  the  fundamental  issues  of 
American  foreign  policy,  the  Amer- 
ican Friends  Service  Committee  has 
released  A  Time  jor  Greatness. 
16mm  sound  film  based  on  the  com- 
mittee's pamphlet  "Steps  to  Peace." 
Analyzing  the  moral  problems  posed 
by  America's  dej)endence  on  mili- 
tary strength,  the  27-minute  film  is 
an  exposition  of  the  Quaker's  point- 
of-view  toward  U.S.  foreign  policy. 

A  Time  for  Greatness  may  be 
borrowed  from  any  of  the  14  local 
offices  of  the  Friends'  committee  la 
small  service  fee  is  charged  in  a 
j  few  of  the  ofTices)  or  it  may  be 
purchased  outright  for  S25.  Detailed 
informati<m  may  be  obtained  from 
ll.e  American  Friends  Service  Com- 
mittee. 20  .South  ]2lh  St..  Philadel- 
phia 7.  Penn. 

Sharp  4  Dohme,  Dept.  of  Defense 
Sponsor  Blood  Plasma  Film 

♦  I'hiladelphians  soon  will  see  the 
complete  story  of  IiIihkI  plasma  on 
television  in  a  13-minute  film  joint- 
l>   sponsored  by  Sii  vki-  i   DonMK. 


l.\<:.,    largest    processors    of    bloj 
plasma  in  the  world,  and  the  U 
Department  of  Defense. 

To  be  presented  on  WFIL-TV.I 
film  will  record  every  phase  in  t 
development  and  use  of  whole  \)\o 
and   blood   plasma  —  collection 
blood  at  local  centers,  the  operali 
of  Sharp  i  Dohme  facilities  in  p 
jiaring   the    blood    for   di.stributic 
and   the  eventual  use  of  the  wlu 
blood  and  plasma  on  battlefields. ' 
impress   the   |>eople   at   home  w 
the  tremendous  importance  of  blol 
plasma  to  .America's  fighting  mi. 
films  of  blood  actually  in  use  on  I 
front  lines   will   be   integrated  lU 
the  film. 

The  com|)leted  film  will  be  mat 
available  at  cost  to  other  televisit 
stations,  and  additional  prints  v| 
be  set  aside  for  use  by  county  m<- 
ical  societies,  conventions,  and  ci : 
organizations.  Additional  infom 
tion  may  be  obtained  from  Sha 
Dohme.  Inc..  640  .No.  Broad 
Philadelphia  30,  Penn. 

Bakelite  Sponsors  Plastic  Rim 

*  Modern    uses    of   plastic    are 
viewed    in    Flight    to    the    Fu 
color  and  sound  film  sponsored  I 
Bakelite  Co.mpany.  a  division | 
I  nion   Carbide   and   Carbon 
Premiered  recently  at  Chicago's  | 
quire  Theatre,  the  film  explains  I 
deeply  plastics  have  entered  into  j 
lives   of  everyone  —  both  in 
home  and  in  business. 

Modern   Talking   Picture  Ser 
will    distribute    the    new     film 
tionallv  for  the  Bakelite  Co. 

Film  Program  to  Serve  200,000 

♦  The  nation's  capital  has  a  < 
munity  film  program  that  is  joi: 
sponsored  by  the  city's  Eveninp  .' 
newspaper,  recreation  departtn 
and  "The"  Film  Center,  headed 
C.  T.  Chandler,  former  memht' 
the  .\AV.\  board  of  directors. 

This  summer  the  program  is 
pected  to  serve  more  than  2(K).i" 
|K-ople   with   its  pictures. 

To  Serve  You  Better 


c/w. 


ew  an 


JJ^i 


arger 


StUi 


159  East  Chicago  Aveo  i 


CHICAGO    11 


THE  KNIGHT  STUDll 

Distinctive  Type  Titles  i 
Motion  Pictures.  Slidefilms,   ■ 
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BISINES.'^    SCREEN     M  \  r.  V  Z  I 


Thought 'Fill 


'  ^;l||l1lt|nKiiiiii'iiii'im'iiK<  iNaiiiqujUj 


mjlilWIIIKMIlSIiliinSIE'llllJGIII 


Commonly,  the  word  "thoughtful"  is  applied  to  personal  relation- 
ships between  people  who  are  extremely  close  to  each  other  —  con- 
noting heedfulness,  attention  to  comfort,  consideration  of  feeling. 


In  our  work,  we  think  of  "thoughtful"  as  meaning:  full  thought 
to  the  problems  and  needs  of  our  clients. 


•  Vull  thought  requires  studious,  intelligent,  knowledgeable  ques- 
tioning .  .  .  analysis  .  .  .  application  of  our  experience  to  each 
individual  situation  we  encounter. 


Only  after  this  do  we  apply  our  tools  —  motion  pictures  and  film- 
strips— in  the  clients  behalf. 


PATHESCOPE      PRODUCTIONS 

THE         PATHf5COPf  COMPANY         OF  AMERICA,  INC 

580    FIFTH    AVENUE,    NEW    YORK    36,    N.    Y. 
PLAZA  7-5200 


PRODUCERS     OF     •     MOTION     PICTURfS     •     FILM     STRIPS     •     TELEVISION 


Compelling  Photography 


Specialists  in   Visual  Soiling 


MOTION     PICTURES      •      SLIDEFILMS 
TELEVISION     COMMERCIALS 


duPont'i  1  50fh  Anniveriory  Now 
Being  Observed  by  Ceremonies 
♦  I  III-  l.idth  iiiiiiiviTsury  <>f  the 
iMlMKlill):  of  K.  I.  1)1  l'o\T  OK  Ne- 
Mol  IIS  AM)  CoMl'ANV  is  licinn  oil- 
mtmmI  litis  year.  S|m-i  iai  urciimiiics 
at  ihi-  silt-  (if  llif  ((imiiany"!*  firsl 
iiiill  on  Brandywine  Creek  are  f)einp 
iillrnili-il  liv  ciniiloM-s  aiKJ  ruoinliers 
c.f  llir  iliil'oiil  faniiK  on  Ji)l\  IK.  An 
iUidii-iHV  of  nearly  T.Oun  |M-o|)le. 
nio^ll)  active  anri  retired  duPont 
eni|)l<iye».  many  of  them  selected  to 
ri-|iresent  each  of  duPimf's  71 
[ilarils  and  many  of  its  lahoratiirics 
and  sales  odices.  located  in  25 
stales  will  he  in  the  audience. 

77ie  tlul'oni  Story.  Technicolor 
sound  inolion  |)i(|ure  production 
de|)i(ling  the  eventful  history  of  the 
company  since  its  founding  has  al- 
readv  played  an  important  i)art 
through  nationwide  family  show- 
ings. lOnim  general  release  of  the 
picture  has  also  now  hcen  arranged 
through  the  facilities  of  Modern 
Talking  Picture  Service.  Apex  Film 
Corporation  of  Hollywood  was  the 
producer. 

The  Brandywine  ceremonies  will 
include  an  historical  dramatic  pro- 
iigue  depicting  the  company's 
founding.  In  the  jirologue  the  roles 
of  KIcuthere  Irenee  duPont  de  Ne- 
mours, founder  of  the  company, 
and  his  wife.  Sophie,  will  he  por- 
IraNcd  liy  Eduard  Franz  and  Miss 
Sigrid  (iuric  who  played  the  same 
roles  in  The  tlul'oni  Story. 

Other  nienihers  of  the  duPont 
employee  family  will  hold  local 
(clcliraliotis  and  hear  the  program 
which  will  111-  hroaclcast  over  the 
NBC  radio  nrluork  fi<iMi  '.\  to  l 
ii.ni.    (KI)Tl. 


Drive-ln  Theatre  Audiences 
See  Armour  Product  Pictures 
♦  Tlir  phenomenal  rise  of  the  drive- 
in  theatre,  from  less  than  .'iOO  in 
Muinlier  four  years  ago  to  nearly 
H.()()0  operating  this  year  has  heen 
an  important  factor  in  Hollywood's 
lomehack.  It  has  also  provided 
liusiiiess  with  some  excellent  lie-in 
oppiirlunities  and  at  least  one  na- 
tional food  concern  has  met  the 
challenge. 

Ui-fri'shnii-nl  intermissions  form 
an  integral  |iart  of  the  ilrive-in  |)ro- 
gram  and  Armour  and  Company 
has  produced  a  scries  of  lively,  one- 
minute  color  shorts  to  announce 
ihese  inti-rvals.  Catchy  jingles  sung 
hy  Bing  Ooshy's  Starlighters  of  ra- 
dio fame  remind  viewers  "its  time 
to  stretch  their  legs,  perk  up  with  a 
cooling  drink,  a  hox  of  popcorn 
and  a  delicious,  sizzling  Armour 
Star  Frank  mi  a  luin!" 


Original  nmsic  for  the  shorts  wi 
iiiiriposed  hy  Charles  \.  Shaw  i 
ihe  Armour  merchandising  dcjiat 
ment.  who  also  wrote  the  won 
with  ihe  aid  of  department  men 
hers.  The  Armour  films,  made  ; 
Hidlywood  l)\  Stanley  Neal  I'rodu 
lions,  were  prcniii-red  in  \tlan 
this  spring  and  are  rapiilly  gaiiiir 
(-in-ulation.  The  list  already  includi 
theatres  in  Birmingham,  Jackso 
ville.  Chicago.  Portland,  an 
throughout  Texas  an<l  Oklahom 
Wherever  the  films  are  shown,  dri' 
in  operators  are  enlhusia.sti<-  aho 
reported  hig  jumps  in  their  refres 
ment  husiness. 

The  pay-olT  is  in  direct  sales  i 
creases.  A  Portland  drive-in  e 
hausted  a  four-day  week  end  supp 
in  two  days:  called  for  eniergcm 
supplii's.  Tests  made  at  other  loc 
lions  showed  douhled  sales  and  r 
tailcrs  in  drive-in  areas  also  repo 
increases  in  home  sales  after  the 
"samplings"  and  hrand  idenlific 
lion   at  the  drive-ins. 

•        •        • 

The    Index   of   Sponsored   Films 

♦  I'lihiii  cilii'M  ill  the  forthroini 
issue  .5  of  BisiNKSs  Sckkkn  is  a 
nounced  for  the  semi-annual  listi 
of  recently-produced  sponsor' 
films  reviewed  in  these  pages.  1 
Index  of  Sponsored  Films  w 
appear  here  next  month. 


WANTED 

STUDIO  PRODUCTION 

SUPERVISOR 

by  naiionalty  known  sludiof  tocai. 
in  Midwest.  Opportunity  for  expfi 
enced  executive  witli  motion  pi> 
ture,  slidefilm  and  possible  TV  r- 
perience  to  head  Films  Division  *•" 
profit-sharing  possibility.  Send  d 
particulars  in  confidence  for  aner 
tion  president   only.     Address: 

BOX  7B 
BUSINESS  SCREEN 
7064  Sheridan  Road,  Chicago  : 


Learn  More 
About  Your  Lenses 

Aperture   of   minimum  di$tortlo« 

Color   Transmission 

Extent  of  color  correction 

OPTICAL  STANDARD! 

1350   North    Highland   Avenue 
Hollywood   28.   California 
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BUSINESS    SCREEN     M\i.\/-I 


Use  the  RCA  MAGNETIC  Recorder-Projector 


OW,   MAKE  YOUR   ENTIRE   FILM    LIBRARY  Sell 

harder,  train  faster,  explain  more  clearly 

.  let  every  16mm  film  you  own  tell  a  brand- 

:w slory  with  the  new  RCA  magnetic  recorder- 

ojector  that  puts  your  own  sound  on  film  for 

slant  playback. 

Look  at  these 
5  important,  new  business  aids 


I .   Make  your  own 
sound  films 

Now  you  can  actually  make  your 

own  sound  films  — without  studio 

I'acilities  — al  ama/mgly  low  cost. 
Jk>ol  lilm  with  vour  present  camera.  Add  sound  to 
(f^elopcd  print  vMlh  the  new  RCA  recorder-projector. 

2.   Add  sound 
to  silent  films 

■  V  lilms  the  iniiiK'diacy  and  im- 
itt  of  sound  and  \oicc.  Record     k  \  ■   i  f 

flresh  messiipc  minutes  before  a     VNr' 
Miwing.  Or  prepare  a  script,  complete  with  music  and 
sjind  effects. 

Gel  tlarled  on  your  now  film  program  today  —  Mail  Coupon  NOW 


3.   Make  sound  films 
tell  a  new  slory 

Revamp  distracting,  out-of-date 
Ar^  I  commentan.'.  Replace  scratched 
^^— ^  sound  track  with  sparkling,  new 
magnetic  sound  — sound  you  never  dreamed  possible  on 
16mm  film.  {80-  to  7200-cyclv  rcspon.st).  Rcmvc  old,  ex- 
pensive films  that  are  gathering  dust  on  your  shelves. 

4.   Make  your 
message  specific 

Personalize  your  message.   Men- 
tion  the   purchasing  agent,  sales 
manager,  foremen,  or  trainees  by 
name.  Quote  this  morning's  price  change,  current  de- 
livery schedule,  or  your  bid  on  the  job. 

5.   Lei  your  films 
speak  two  languages 

>  our  presenl  optical  sound  track 

plus  new  magnetic  track  do  double 

duty,  give  films  two  tongues.  I  or 

<.\.nnplc.   icclinical  and  non-technical,  shop  talk  and 

formal  presentation,  English  and  Spanish  .  .  .  both  on 

thf  soiih  film  ' 


Her*'*  all  you  do  .  .  .  Have  a  narrow  magnetic  stripe 
added  to  MHir  Ih-  or  ;4-framc  sound  or  siicnl  16mm  film. 


i 


RADIO    CORPORATION  of  AMERICA 


Laboratory  services  are  set  up  to  do  this  quickly  and  expertly 
~  without  destroying  your  present  optical  sound  track  -  for 
a  feu  cents  a  foot.  (Films  with  perforations  on  tioth  edge* 
must  tie  duplicated  on  single-perforation  stock.) 

Project  film  in  your  RCA  recorder-projector.  Speak  into 
the  microphone  as  you  uatch  the  film.  Play  it  tvick  instantly, 
keep  It  as  long  as  you  want  it.  Erase  and  re-record  al  any 
lime.  (Here's  sound  on  film  for  1 1  °.  of  the  cost  of  optical 
sound!)  It's  simple  as  that. 

It's  three  equipments  in  one... 

(1)  It's  an  cxccllcnl  inslriinu:nl  for  projecting  and  reproduc- 
ing 16mm  sound  motion  picture  film  recorded  both  opti- 
cally and  magncticall).  It  has  all  the  operating  conveniences 
of  the  RCA  "400"  line  including  llic  famous  "thread-easy" 
feature  (2)  It's  an  unequalled  desice  for  recording  your  own 
sound  track  on  16mm  film.  (3)  It  cmn  serve  as  a  public 
address  system. 


LISTEN   BEFORE  YOU   BUY 


Iteforc  >fHi  tHj\  tin>  Ivpt-  of  Mtund  proiccti»f.  lislrn  lo  the 
supiTh  nm^m-tic  ri'prtidiiclion  of  tht-  K(  \  rrvordcr-projc*\-tof. 
llK>rv''»  nothing  lit^r  il  unvHlK'rr  un  lltmm  tilni.  I  i\lrn  .  .  .  Mnd 
conipuri'  .  .  .  Ik  fort"  \ihi  Ihjv  . 


Visual  I'riHlucls.  IXpl    -?FH 
RCA,  Camden.  N   J 

Without  ohiigation.  picav:  send  nK  the  full  stors  on 
new  RCA  Magnetic  Recorder-Projector  that  puts  my 
own  sound  track  on  16mm  movie  film. 


I 

I 

I      Name. 

I 


I 


Position- 


I      Company. 

I      Address 

!     Citv. 


.^Ulc- 


Idvol  for  profvctiM  visual  ed- 
ucation and  training  lubject 
il)d*%. 


Projffctt  a  civon,  tharp,  clearly  defined  picture, 
even  on  lorqeit  icreent,  witti  motion  picture  brilliancy 
oHoined    on    screens    up    to    22    feet    wide. 

Projects  an  intense,  quiet,  fticherless  spot  with  a 
sharp  edge  front  head  spot  to  flood.  Just  the  ticket 
for  conventions,  eiposltions  ond  trode  shows.  Fast 
operating    6-slide    color    boomeronq. 

Plugs  into  any  110-volt  outlet.  No  heovy  rotating 
equipment  necessory.  Adjustable,  self -regulating 
transformer  is  on  integrol  part  of  the  bos*.  Auto- 
motic   ore   control.     Trim   of   carbons   burns  80   minutes. 

Write    lor    trtr    lltrrofurt    and    prices. 

THE  STRONG  ELECTRIC  CORPORATION 

i'f    Cllr    Park    AVENU6  lOLtDO    i     OMiO 


I'  M'l.li     l.\l  I   I    I  l\  1-     >  I  I   !>'>      1  ll.\l> 

TOI'  KXI'XITIVKS  of  patKT  iiianufacluring 
rcim|ianii's  wlm  arc  iim-imImts  of  the  Wisioii- 
>iM  l'a|H-r  Iiiduslrv  liiforiiiation  Scrviic  and 

who   Miaiiitain   a   stalcwitic   n nutiily    rclalion-. 

uctivilN  that  has  l)ec<>iiic  a  ruodel  of  its  kind 
throu(;houl  the  nation  joined  with  representatives 
of  till-  Anu-rican  Paper  and  Pulp  Association's 
Coinniunilv  Hehitions  ((inunittee.  as  visiting 
puests.  lo  hear  an  all  da\  program  on  the  ■"Siir- 
cessful  Application  of  Sifjhl  and  Sound  Media 
to  the  Internal  and  Kxlernal  Problems  of  the 
Paper  Industr). 

With  O.  H.  Coelln.  Jr..  editor  and  |jiil>lisher 
of  IksiNKSS  .ScKEKN.  who  handled  t)reparalion- 
for  this  sjjccial  forum,  were  eo-parlicipanis  Dr. 
Waiter  \.  Wittich.  head  of  the  Bureau  of  Visual 
Instruition.  I  niversity  of  Wisconsin  and  Richard 
M.  Hoiiph.  midwest  manager  of  Modern  Talking 
Picture  Service.  Inc.  as  the  program  was  jire- 
sented  at  the  .North  Shore  Golf  Club,  near  Men- 
asha.  Wisconsin,  on  June  19th.  OfTieially  desig- 
nated as  the  Industry's  ninth  company  com- 
munications conference,  arrangements  were  un- 
der the  direction  of  John  T.  McCune.  as  program 
coordinator.  Arrangements  for  .Mr.  Cocllns  par- 
ticipation were  handled  bv  Robert  iSeweondi 
and  Marge  Sammons,  nationally-known  industrial 
relations  counsellors  and  advisors  to  the  Indus- 
try   group. 

""."^hort  Course"  in  Business  Films 
Nathan  Bergstrom.  president  of  the  Bergstrom 
Paper  Com|)any.  presided  and  M.  J.  Schulenbiirg. 
dirwtor  of  public  relations  for  the  kind>erlv- 
Clark  Corporation,  was  chairman  of  the  con- 
ference program. 

Screenings  of  selected  films  together  with  pro- 
gressive discussion  of  film  production  |)roblcms. 
e<|uipment  progress  and  film  distribution  pro- 
cedures were  highlights  of  the  all-day  forum.  A 
"short  course  in  sponsored  fdm  success"  was  the 
aim  of  the  program.  Dr.  Wiltich's  special  topic 
coticerned  the  interest  of  \\  isconsin  school  chil- 
liren  in  the  proper  delineation  of  the  paper  in- 
dustry's role  in  state  aflairs  through  the  screen 
medium.  He  reviewed  acceptance  standards  for 
such  sponsored  film  material  and  cited  numerous 
examples  of  pood  fdms  now  being  circulated  to 
schiHds  throughout  the  state. 

Mr.  Hough  pres<'nted  the  picture  of  progress 
in  effective  sponsored  film  distribution  through- 
out the  r.S.  The  standards  and  sin-ciai  material 
devi-loped  liy  Mod<-rn  Talking  Picture  Service  in 
assuring  both  sp<insors  and  audiences  of  the 
"right  fdm  at  the  right  time."  were  highlights  of 
his  presentation. 

Reviews    Frogres.s;    Cile^    Buyer's    (i  ;ide 

Mr.  Coelln's  presentation  included  a  review  of 

general    |>rogress    in   sponsoreil    film    pr'iduction 

in  recent  years,  the  acceptance  of  these  films  not 

'iidy  by    Uimm  audiences  but  as  regular  program 


fare  in  theatres  and  as  sustaining  material  un 
television.  .Spe<-ific  rules  for  the  successful  acipii. 
^ition  of  sponsored  pictures  I  through  such  stand- 
ards as  those  developed  by  the  Films  Committee 
of  the  Association  of  .National  Adverti.sers  co- 
operating with  established  film  producers)  were 
ri\ii-«ed  in  detail  for  thes*-  prospective  buyers 
III  Idiii  productiim. 

The  evolution  of  media  toward  greater  pre- 
ponderance of  visual  tools,  also  stimulated  b\ 
t.v.  and  pictorial  media,  was  traced  as  the  dial- 
lenpe  for  greater  and  more  effective  use  of  visuab 
by  the  pa|)er  industry  was  laid  before  the 
audience. 

Films  Ko:.nil  Out   (^ununiinii-alion  Tools 

■  The  challenge  for  success  in  the  visual  me- 
dium is  not  ours  alone,  Mr.  Coelln  stated,  "but 
one  which  you  cannot  escape  if  you  wish  all 
phases  of  \our  business  to  progress  ...  as  well 
as  to  maintain  the  understanding  and  coo|)eratioii 
of  the  general  jiublii-  in  your  conuuunities."  The 
u.sefulness  of  films  in  community  and  labor  re- 
lations; as  educational  material  throughout  the 
graphic  arts  (  where  much  new  material  is  needed 
to  stimulate  both  employment  and  higher  stand- 
ards! and  in  product  ])romotion  generallv  ua- 
the  text  of  his  concluding  remarks.  ^ 

Ncic  \  ork  Sliilr's  I'risiin  Kihtcalion  Chii'j 
Asks    Cooiwration    in    Uhluiiiing    Films 

■¥  There's  an  open  request  for  film  loan  assist- 
ance from  Howard  L.  Briggs,  vocational  educa- 
tion director  of  .New  York's  Stale  Departmeril 
of  Education.  That  state's  prison  system,  which 
annually  trains  SO.tlOO  individuals,  needs  fihii> 
dealing  with  trades  and  skills.  The  long-term  loan 
or  outright  gift  of  prints  is  requested,  after  a 
preview  and  check  of  suitability. 

Industrial  film  sponsors  are  asked  to  send 
copies  of  film  catalogs  or  descriptive  circulars  to 
Mr.  Briggs  in  the  above  de|)artment.  State  Oliice 
Building.  Albany.  New   York. 

Mendjers  of  the  Industrial  Audio-\'isual  .\s- 
sociation  have  been  asked  to  cooperate  in  this 
important  project.  It  costs  S1-W)0  a  vear  to  kc<'p  a 
man  in  prison:  the  social  gain  in  his  return  to 
|)roductive  and  self-sup|)orting  civilian  life  is 
well  worth  industry's  whole-hearted  coo|>eration. 
John  Flory.  chairman  of  the  Films  Committee  of 
the  Association  of  National  -Vdvertisers.  is  also 
cooperating  in  this  effort. 

Industrial     Iniliit-f  isiiiil     issocialion    to 
lliiltl  Onc-Diiy  Mfrtinji  During  .\.-ir.l  Slum 

•¥■  .Mendjcrs  of  the  Industrial  .\udio-Visual  .\s- 
sociation.  representing  leading  users  of  spon- 
sored films,  will  actively  |iarticipate  in  the  forth- 
coming atumal  convention  program  of  the  Na- 
tional Audio-Visual  .Association  to  be  held  at 
Chicago's  Hotel  Sherman  from  Saturdav.  August 
2  through  Tuesday,  August  5. 

.\  special  IAV.\  program  committee,  headed 
by  John  Powers.  Illinois  Bell  Telephone  ('oni 
pan\.  has  prepared  a  one-dav  meeting  schedule 
b>r  Monday,  .August  4.  I.'W.A  mcml)ers  will  reg- 
ister on  that  morning  and  continue  through  a 
full  day  of  sessions.  From  lfl:-t5  to  12:1.5  a.m.  a  '. 
joint  meeting  with  mend>ers  of  N.W.A  will  fe-a- 
ture  discussion  of  '"Sc-rvinp  Industrial  Audio- 
visual  I  sers."   Bernard  Cousino  of  Tcdedo   will 


represent  the  dealer  group. 
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Bl.SINESS    .SCREEN    MAC.\ZINE 


WHAT  IS  THE  ANSWER? 


'i'ith  both  defense  and  civilian  production  expanding,  industry  needs 
lore  competent  help  than  it  can  get — and  this  need  is  increasing, 
specially  in  the  technical  and  research  fields  there  is  a  drastic  short- 
and  discouraging  turnover  of  trained  personnel.  Technological 
uvances,  new  processes  and  radically  changing  operations,  all  call 
or  thorough  training  and  new  skills. 

lut  in  facing  this  problem  modern  business  and  industry  know  that 
ic  medium  is  at  hand  which  can  greatly  help  with  the  solution 


Carefully  produced  and  well  used  training  films  supply  the  answer. 
Such  use  of  the  screen  quickly  yet  thoroughly  instructs  large  or  small 
groups  already  on  the  payroll,  as  well  as  indoctrinating  new  employees. 
We  have  had  a  wide  experience  in  this  type  of  work  and  can  make 
important  contribution  to  your  specific  training  problems,  with  just 
the  impact  and  fire  piwer  you  need  to  produce  results. 

LET    US    PLAN    YOUR    NEXT 
TRAINING    PROGRAM 


Ssuna  Jiasiefis,  Jnc. 

165   WEST  46TH   STREET  —  NEW   YORK   36  .  .  .  PHONE   PLAZA   7-6600 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 


^  I    M  II  K  R     I     •     \  ( »  I   I    M  K     I  i     •     I  '>  5  2 
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Do  V(Mi  \('«'(l  a  HKi  Producer? 


(.'wOt  (I  Jiliii  lliiil  only  (I 
prodiurr  with  full-size 
studio  faiiliiit's  can  handle? 


Leslie  Rotish  F'nuJiirJions* 
has  a  roiiipietc  intxlcrii  ^(iiilio. 
new  from  the  groun<l  up. 


Bill  \>aiil  IVrsoiial  Attention? 

Planning  a  special  film 
loo  important  to  be 
handled  by  a  production 
line  "movie-factory?" 

Every  film  produced  by 
Leslie  Roush  Productions* 
gets  the  first  team.  We 
don't  farm  anything  out 
or  assign  a  .^rd-string 
production  crew. 


Have  a  CONVEIVTION 
orE\HIBIT(;omiii.rlP? 

!\eed  a  show  that  is 
really  impressive;  plants 
a  sales  or  public  relations 
message  like  nothing  else 
has  ever  done? 

Then,  of  course,  its 
VITARAMA.  the  giant-screen 
color  production,  now 
cx(lu>i\tl)   through 
Leslie  Roush  Productions.* 


*333  Wsl  :>2iid  Sim'l 

ISew  York  l'>.I\.  Y. 
Studios  at  Mineola.  L.  I..  New  York 


J 


Are  WE  Listening? 

*  1  lull' \  iiri'ii  a  nrrul  ileal  >aiil  in 
recent  nuiiillis  iihoiit  the  iinjiortUMee 
of  hiisiiiess  films  in  rinniiiunicaling 
fuels  unil  ullituiles  ul)<>ut  mir  uav 
iif  life  as  a  slep  toward  a  more  en- 
lightened citizenry.  Toward  that 
end  large  and  ever  growing  film 
hudfjels  are  lieing  allocated  liy  an 
inrreasinp  numher  of  iinportant 
firms.  An  enormous  amount  of  well 
paid  talent  is  employed  in  the 
search  for  new  and  better  tech- 
niques for  producing  films  to 
arouse  the  interest  of  the  layman. 

In  the  almost  frantic  search  for 
new  material  there  is  a  good  possi- 
bility that  the  basic  two  way  avenue 
of  cominunications  between  the  pri>- 
ducer-sponsor  team  and  the  audi- 
ence has  been  minimized  and  over- 
looked to  a  serious  degree.  Films 
are  written,  produced,  and  placed 
in  circulation  without  consulting 
that  final  arbiter  of  success  or  fail- 
ure .  .  .  the  prospective  film  user 
...  as  to  his  likes  and  dislikes  as 
expressed  in  hundreds  of  thousands 
of  comments,  many  of  a  searching 
and  well  thought  out  nature,  which 
are  a  matter  of  record. 

One  large  sponsored  film  dis- 
tributor feels  so  strongly  about 
this  expression  of  audience  prefer- 
ences that  it  supplies  its  clients  with 
quarterly  reports,  prepared  at  its 
own  expense,  tabulating  comments 
and  actually  quoting  those  of  a 
more  than  cursory  nature  giving 
names  and  addresses  of  the  com- 
mentators. Brickbats  and  bouquets 
alike  flow  in  a  steady  stream  and 
are  available  for  guidance  in  plan- 
ning future  films. 

\  study  of  representative  com- 
ment reports  discloses  many  more 
of  a  complimentary  nature  than 
otherwise.  Wliile  this  is  encourag- 
ing, we  should  bear  in  mind  that 
Americans  are  probably  the  most 
polite  group  audiences  in  the 
world:  the  film  was  free  and  they 
are  inclined  to  pay  the  sponsor  a 
compliment.  However  ea<h  report 
also  includes  a  small  but  im|>ortant 
number  of  thought-provoking  com- 
ments which  demonstrate  an  aston- 
ishing insight  and  willingness  to 
analyze  films  for  weak  spots  and  ob- 
jectionable material. 

The  fact  that  these  documented 
comments  and  non-professional  an- 
alyses arc  available  puts  squarely 
before  the  producer-sponsor  team 
the  challenge  of  reviewing  their 
past  efforts  in  the  light  of  expressed 
user  preference.  We  are  collecting 
increasing  amounts  of  data  from 
the  great  laboratorv  of  mass  audi- 
ences. I^t  us  seriouslv  ask  our- 
selves.  ".\re  WE   listening?" 


National   Advertising   Tie-in 
Promotes  Puerto  Rico  Rum  Film 
♦   I'"our-color    national     advertisin 
of  HiMs  OK  I'lKKTO  Rico,  current 
l\   appearing;  in  mass  media  such  a 
I. IKK    has   contained    original   coin 
scenes    from    the    sponsor's    recei 
sound   and  color  motion  picture  . 
Classful    of    History,    produced    by 
Kii.MS    KOH    Indi'stry,    Inc.,    New 
York. 

.Scenes   are  credited   with  a   lie-in 
announcement  that  the  film  is  avail- 
able for  a  limited  number  of  show- 
ings,    without     charge,     for     adult' 
groups  where  slate  regulations  per-| 
mil. 

Institute  of  Design  Class  Picks 
Six  Pictures  for  New  Awards 

*  Preferences  of  a  class  of  film 
makers  taking  advanced  courses  at 
the  Institute  of  Design,  Illinois  In- 
stitute of  Technology,  were  ex- 
pressed in  favor  of  six  non-theat- 
rical motion  pictures  designated  as 
the  "nation's  best"  in  a  later  award 
ceremony  held  at  Chicago's  Hotel 
Ambassador.  Final  judging  of  the 
class-selected  films  was  made  by  a 
panel  of  experts  headed  by  class  in 
struclor  Boris  YakovlefT,  a  commer 
cial  film  producer  in  his  own  right 

Given  trophies  and  cerlificatc^ 
for  their  "Excellence  in  Audio 
Visual  Communication"  were  Th> 
Story  oj  Menstruation,  made  for  In- 
ternational Cellucotton  Products  Co. 
by  \\  alt  Disney  Productions;  Kuhla. 
Fran  and  Ollie  —  Lemonade  pro- 
duced by  Burr  Tillstrom  and  NBC 
for  the  Radio  Corporation  of 
.America:  The  Loon's  Necklace 
produced  by  Crawley  Films.  Ltd.  ol 
Canada;  Brotherhood  of  Man,  pro- 
duced for  the  lAW-CIO  by  Inited 
Productions  of  .America:  The  Shoot- 
ing oj  Dan  McGrew.  |)roduced  h\ 
F"lorez.  Inc.;  and  a  kinescope  Thi 
I'iano  Player  made  for  the  Arthriti- 
Foutidalion,  Chicago,  by  Television 
.Airshows,  Inc. 

President  John  T.  Retlaliata  ol 
Illinois  Institute  of  Tcchnologi, 
made  the  awards  presentation  on 
Friday,  June  27. 


FILM  WRITER 
WANTED 

Permanent  staff  writer  experienced 
in  industrial  motion  picture*  and 
slideHlms.  Chicago  location.  Send 
full  resume  and  salary  desired  in 
first   letter.     Address: 

BOX  7X 

BUSINESS  SCREEN 

7064  Sheridan  Road,  Chicago  26 
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BUSINESS    SCREEN    MAGAZIN 


for  your  slide  films  . . . 
COLUMBIA'S  great  new 


MICROGROOVE  TRANSCRIPTION 


stands  you  head  and  shoulaers  above  the  field! 


These  great  Columbia  Microgroove  discs 
ore  tops  in  the  slide  film  field.  They're 
absolutely  unbeatable!  More  and  more 
slide  film  people  enthusiastically 
agree  that  they're  head  and  shoulders 
above  all  other  transcriptions  for  quality, 
for  economy,  for  ease  of  handling. 

And  how  they  cut  your  costs! 

•  Cut  processing  and  pressing  costs  —  up  to  50%! 

•  Cut  packing  costs  —  up  to  50%! 

•  Cut  shipping  costs  —  up  to  50%! 

•  Use  half  the  storage  space 

•  Now  all  records  may  be  carried  in  projector  case 

See  and  hear  the  amazingly  fine 
Microgroove  Record  before  you  start 
your  next  slide  film! 


COLUMBIA 
TRANSCRIPTIONS 

loi  Ang*Ui— 8723  Ald*n  Dri.a.  Bliodt.>iu»   2   6411 

New  York— 799  S«««nrti  A«*t<u*,  CIrcl*  5-7300 
Chkogo— 410  No.  MkNgon  Ay*,  WHii*)>all  4-6000 

fro^Moli     Coh»t»>.        MnMrwoli.     W.  S '•«   U   S   r<ji  Of  Marm  I 
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BUSINESS   SCREEN   EXECUTIM 


emd-U-mi^ 


service 


BBBBT 


TV  spots,  shorts,  package 

shows  Interesting  TV  shorts  and  package 
shows  thot  sell  merchandise  .  .  -  unusual  and 
ingenious  effects  for  any  length  TV  spots  .  .  . 

motion  pictures  Vogue  Wright  has 
some  of  the  ablest  script  writers  in  the  business 
.  .  .  plus  producing  facilities  in  Chicago,  New 
York  and  Hollywood  .  .  .  resulting  in  new  ap- 
proaches in  films  such  as  the  new  safety  film 
just  completed  for  Kaiser-Frazer  Sales  Corp.  .  .  . 

slide  films  Expert  counsel  and  guidance 
in  all  forms  of  visual  training  aids  ...  of 
particular  interest  in  these  days  of  "hard 
selling"  ...  let  our  representative  arrange  a 
screening  of  slide  films  produced  for  some  of 
America's  lorgest  and  best  known  companies  .  .  . 


U         eivtlion  0(    lilcitociA^Hic  cotro«iiio« 
CHICAOOi   lar  lait  Onlarl*  »fr<«l 
HOllTWOOO:   »•">  O^Moyn  Stll««t.  104  J  N.  fanMM  *««nw* 


Thomas  J.  Hargrove  Is  Chairman 
in  Kodak's  New  Executive  Lineup 

♦     Till-     l.\.MM\N     Koink    CllMF'WV 

has  recently  aimouiirfd  in-»  liigli- 
level  appiiintmcnls  of  three  of  ils  key 
oflii-ers  f<tli<>wirig  elections  al  the  an- 
nual meeting  of  the  conipany's 
board  of  direclors.  The  elections 
reflcilcil  the  ih>iri-  of  I'kklkv  S. 
Wilcox  to  retire  from  the  chair- 
manship of  the  hoard,  a  post  he  has 
held  since  1945.  Tiioma.s  J.  IIau- 
CRAVK.  president  of  the  companx 
since  V)\\.  has  succeedi-d  him  as 
chairman  of  the  hoard. 

Ai-UK.KT  K.  Chapman  was  elected 
president,  and  Donald  McMastkk 
president  and  assistant  general 
manager  since  1947  was  advanced 
to  Chapman's  former  post. 

llargrave.  youngest  chairman  in 
Eastman  Kodak's  history,  empha- 
sized in  accepting  the  chairman- 
ship he  intended  to  continue  active 
in  the  affairs  of  the  company.  He 
begati  his  presidency  on  the  eve  of 
U.S.  entry  into  World  War  II.  and 
headed  the  company  during  the  war 
and   postwar  periods. 

The  company's  new  president.  .M- 
bert  K.  Chapman,  has  been  asso- 
ciated with  Eastman  Kodak  since 
1919  when  he  organized  Rochester's 
home  development  de|)artmeiit. 
Three  years  later  he  became  assist- 
ant to  the  vice-president  in  charge 
of  manufacturing,  and  in  19.'i4  as- 
sistant to  the  president  and  general 
manager.  In  May.  1941.  he  was 
elected  vice-president  and  assistant 
general  manager,  and  in  1943  he 
became  general  manager  and  a  di- 
rector of  the  company. 

Donald  McMaster.  with  Kodak 
since  1917,  became  factory  manager 
of  Kodak's  factory  in  Harrow.  Eng- 
land, in  19.39.  Abroad  for  six  years., 
he  returned  to  the  l'..^.  in  1947 
when  he  was  elected  a  vice-president 
and  assistant  general  manager. 


Mu.   \i.iiKitr  K.  I'liAi'MW 


NkW     ClUlltMAN    IIF    KoDVKS   \ioat\ 

oj  Direclora  i.v  Thomas  I.  Hargrav 

C.  H.  Percy  Named  Vice-Chairmaijj 
of  Fund  for  Adult  Education 

♦  CiiAHl.Ks  II.  I'krcv.  president 
Hkli.  ik  IIdwkll.  was  recently  elect! 
ed  vice-chairman  of  the  hoard  o 
directors  of  the  Fund  for  .\dult  EdL|| 
cation.  Paul  H.  Helms  of  Los 
geles  was  elected  chairman. 

An    independent   organization 
tahlished   by    the   Ford   Foundatioii 
the    Fund    for    Adult    Education  i| 
engaged  in  research  and  in  develop 
ment  of  pmgrams  of  liberal  educ 
lion    for   adults.   Offices  are  hicati 
in     Pasadena.    Chicago,    and    N« 

^ork. 

*  *  « 

Dr.  H.  P.  Jenkins  Addresses 
Midwest  Pharmaceutical  Group 

♦  An    illustrated    talk    on    medic 
motion   pictures   was  given  by 
llll.CKR  P.  Jknkins  at  the  May  nie 
ing  of  the  Midwest   Pharmaceutic 
Adxertising  Club,  Dr.  Jenkins  illu; 
trated    his    address    with    excerptg 
from  a  number  of  his  own  teaehin 
fdms.  including.  Gelatin  Sjionpe  fo 
C.iinlrol  oj  Ueiiiorrhape.  Diseases  ol 
llie    Gall   Bladder,   Diseases   of 
Stomach  and  Duodenum,  and  Afe 
enteric    Thrombosis    and    AdhesUt^ 
Hand  Strnniiulation. 

Opportunities  for  pharmaeeulie 
firms  to  participate  in  the  film 
<lium.  Dr.  Jenkins  |ioinled  out. 
bring  both  direct  and  indirect 
fits  to  the  drug  producers.  Dire 
it  can  |)resent  their  preparatifl 
conditions  for  which  tlie\  arc  ind 
cated.  and  the  results  obtained  i 
clinical  investigations.  Indirect! 
motion  pictures  can  add  immea 
uralil\  to  the  prestige  of  the  con 
panics  b\  providing  instruclixc  <hIi 
cational  information  to  ph\siciai 
that,  in  some  cases,  can  be  presenle 
in  no  other  wav. 
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,  producers  of  effective  films  for. . . 


A  Public  Relations  film  nnusi  be  built 
around  humon  values  to  create,  then 
hold,  audience  ottenlion  and  interest.  The 
lens  of  the  camera  must  bring  to  the 
screen  emotional  warmth  and  sympathy. 
TRANSFILM  is  proud  of  the  response 
earned  by  its  Public  Relations  motion 
pictures. They  ore  successful  films 
because  of  TRANSFILM  S  ability  to  find 
human  interest  in  unexpected  places 
and  moke  it  work  forcefully  toward  each 
porticular  Public  Relations  objective. 


sales  promotion 
industrial  relations 
public  relations 
education  and  training 


TRANSFILM'S   motion  picture  deportment  ond  ttie 
U.S.  DEPARTMENT  OF  DEFENSE.  "TV.  A.  Todov" 
— TV.  A.'t  effect  on  o   imoll  Americon   town. 


TRANSFIIM'S  motion  picture  deportment  ond  Itte 
U.S.  INFORMATION  SERVICE.  "Americon  Fomily" 
—  A  yeor  in  ttie  life  of  on  Americon   tiiqti-tchool  boy. 


TRANSFILM 


35  W  45  ST.  NEW  YORK  19.  N.Y. 


LU.  2-I400 
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Oifce  used  At  sef/iiffi , . . 
sf fifes  are  fff(ffspeifsa6fe 


Comera   ond   Viewer 
(}I78.7S  Tax  Inc.) 


Jonetville,  Wis. 

pou/wdL  S(V"vp^  aL<5£<j  ftrv  40-otiATce/  ^jwJuM) 
klfc ovvoL  /jTxoujtja'  /mat*-  A<iStd 

\J[  ORE  and  more  sales  executives  are  turning  to  Stereo- 
^^^  Realist  slides  of  their  products  or  services  to  increase 
their  sales.  The  Parker  Pen  Co..  for  example,  has  found  both 
buyers  and  salesmen  enthusiastic  about  Realist  sales  kits. 

Realist  pictures  cant  be  beaten  for  true-to-lifc  rc-alism 
and  sales  effectivi-ness.  The>'  show  products  as  they  actually 
are  —  in  full,  natural  color.  Salesmen  report  the  Realist 
Viewer  to  be  the  one  indispensable  piece  of  equipment 
they  carry. 

Professional  photographers  can  greatly  increase  their 
sales  volume  by  promoting  Realist  sales  kits  in  industry 
and  business.  Once  the  initial  commercial  sale  is  made, 
others  follow.  And  it's  a  continuing  source  of  revenue  as 
sales  kits  are  improved  or  changed  to  meet  different 
market  conditions. 

Writm  now  for  this  fREE  informohVe 
foMer  on  "Commercial  Applicoliom 
ol  fhe  S/«r*o  KEALISXr  Fill  in  and 
moil  the  coupon. 


Winner  ol  I95I   U.  S.  CAMERA 
Cold  Medal   Achievement   Award 


Realist 


STEREO 


TIIK    CtiltHA     71141    >f.t..s     lilt.    >tstt    J.s     MIV 

Sitrto-RFAtJST   Camrrai,    Vitu-ers,   Projrclort  and  At€t$lor$tt 
mre  /rrodutti  of  ibt  Datid  Vbili  Company,  Mituauktt  12,  Wit, 


Stereo  Club  Handbook 
DAVID    WHITE    COMPANY 
J..    W.  Court  Street,   Mllwoukee    12,   Wis. 

Please  send  free  "Commercial  Applications  of 
the  Stereo-REALIST." 
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AN     OUTSTANDINC     FniTORI.\L     EVENT     FOH     lU  SINFSS     SCREEN     RE.4DERS! 


♦  The  rc-publiralioii  of  our  own  original  Ai  l>l(>- 
Visual  Kolipmknt  Rf.vikw,  (ligrsting  and  pictorialix- 
ing  all  inake-i  and  niodt-l.s  of  current  audin-\isiial 
equipment,  including  slide,  slidcfilm,  opaque,  displa) 
and  motion  picture  projectors,  screens  of  all  types, 
production    and    projection    acccs.sories    and    pre\iew 


tlicalrc  plaii^  i>  announced  for  early  fall  release. 
^  ou  arc  invited  to  send  reserxatioii  requests  now  for 
lliis  iiiiportant.  exclusive  Bl  siNF.ss  Sf:REKN  feature 
nuiiilter.  Single  copies  Sl.(M)  each;  special  discounts 
for  quantity  orders.  Send  to  Business  Screen,  70fvl 
Sheridan   Road.  Chicago  2ft. 


California  Poll  Shows  Trend 
Toward  Creeping  Socializotio 
♦  The  (California  Maiiufartui 
ers  .Association  has  reporte 
results  of  a  recent  stateuid 
poll  on  the  trend  lowaril  -< 
ciali/.alioii.  yucr>ing  a  jji  . 
of  iiiaiiufaclun-rs.  the  a^-' >  i 
tion  wanted  to  know  how  pi-. 
pie  viewed  the  current  pictur< 
Mere  are  some  of  the  not-g< 
surprising   answers: 

To  the  (|uestioii  "do   you 
lieve  that  graduates  of  sch 
and    colleges    are    equipped 
pre\ent  a    trend  toward  socii 
zaiioM?"    the    answers    sho' 
thai  oiiIn    D!  per  cent  said  "yi 
while  69  per  cent  said  "no"  am 
13  |)er  cent  had  no  opinioi 

,\skiiig  "do  you  think  that 
cialislic   tendencies  arc   inaki 
headway    in    our    schools 
colleges?"     the     associatioi 
found    that    70    per    cent 
"ves"  and  only  18  per  cent  sal 
"no."  12  per  cent  had  no  opin| 
ion. 

The      next      question     wa 
whether  business  was  articulal 
enough  in  "selling"  the  free 
terprise  system. 

7.3  |)er  cent  thought  husines 
had  fallen  down  on  the  job:  2 
per  cent  thought  business  wai 
doing  all  right  and  six  per  cenj 
had  no  opinion. 

Executives  answering  th' 
question  "should  inanageinen 
assume  more  responsibility  fo 
explaining  to  employes  thi 
benefits  of  our  economic  sy 
tein?"  were  strongly  in  the  af| 
firmative.  90  per  cent  sai( 
"yes"  and  only  seven  per  cen 
said  it  should  not.  Only  ihri 
per  cent  had  no  opinion. 

A    final    revealing    answer   I 
the   question    "docs  your  com 
pany    now    participate    in    an 
kind    of    program    to    sell    thi 
competitive     system"     showe 
that  only  .36  per  cent  adiniltet 
doing  anything  along  that  linel 
64  per  cent  said  they  were  dol 
ing  nothing  at  all. 


16MM  SPECIALIST 

Seven    years    experienced.     Age    27| 

Camera-Production      man      availab 
for    position    needing    creative    cani-l 
eraman.      Experienced     in     handling 
production      from     filming     to     final 
editing.     Address:  . 

BOX  7D 

BUSINESS  SCREEN 

7054  Sheridan  Road.  Chicago  2<l 
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Stock  Exchange  Film  'What  Makes  Us  Tick' 
Is  Well  Received  in  Theatre  Preview  Here 
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will  be  mighty  few  at  Broad  and 
Wall  Streets  if  this  kind  of  thing 
continues — the  theatrical  expies- 
sion  above  means  that  the  new- 
New  Yoi k  Stock  Exthanpe  luelve- 
mmutp  animated  Technicolor  short. 
•'What  Makes  Us  Tick."  had  an 
unadvertised  premier  showine:  at 
tile  New  Ynvk  Parajipunt  Theatre 

Boffo'     means     that     it     was  . 
"socko  '    "whammo."    a    "smash. 
Only  the  ultra-conservative  would^ 
call  it  a  liit. 

o-ood    nift"- 
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N.  Y.  TIMES 

Animated  Technicolor  Film 

For  the  New  York  Stock  Exchange 
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little   movie.    The   film,   titled   "We're 

^lc  an  Odd  Lot,"  is  one  of  the  gayest  in- 

or  dustrial  movies  ever  produced  (pictures, 

iiat  above).    It  traces  the  complicated  prog- 

17  ress  of  an  odd-lot  order  and  was  made 

ding  primarily   to  show   to  brokers  all   over 

m  the  country. 

^  •  To  the  "Post"-\\hcp  -  1: 


BUSINESS  WEEK 

"We're  An  Odd  Lot" 
Animated  Film  in  Cokur  for 
Carlisle  &  Jacquelin 
Membeia  oi  New  York  Stock  Exchange 


60  Ernst  42od  Street 
New  Yotk  17.  New  York 
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A  FEW  FACTS  ABOUT  AUDIO" 
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AUDIO    PRODUCTIONS,   IK( 

PRODUCERS     OF     MOTION     PICTURES 

650    NINTH    AVENUE    •    FILM    CENTER    BUILDING    •    NEW    YORK 


A\IKI{I(;\>  MI{I,INF„S  span  III.-  Miami.. 
I'a.iti.-  an. I  \r.li.-  O.eaiis  and  lra\ci>f  the 
CariMi.aii  with  .I...  kliki-  r  .-^iiilarilx .  I'll.' 
largiT  part  .)f  the  \\  i-sti'rn  WUriil  and  .if  Asia 
filonp  llii'ir  flight  paths  is  lirDiight  t.i  the  screen 
|)y  the  s.iuiitl  and  ..ilor  films  of  the  various 
fivstems  wli.iM-  lilin  [ir. .grains  are  reported  in 
those  cnsuiii;;  paragraf)hs. 
Il  The  pattern  .alls  f.ir  culor  lilins  in  a  \a-l 
llnajurilv  of  all  titles  reported  in  this  Bl'SINEss 

-  ::i  EN  editorial  roiind-iip  .>f  airline  promotional 

a('tivil\.      The    pattern    einphasi/es     Utniin 

-  Miiiil   l.nl    reflects,   in   all   hut   a  single   inslan.i'. 
.  .    liltle   .-.(xerage   of  th.-   xasl    aiidicn.e    p.ilcn- 

awaiting  such  deeply  interesting  pictorial 
rial.  Pan-American  appears  to  lie  one  major 
ii-r  taking   advantage  of  this  consumer   po- 

More    I  lian  Jiisl  (iolor    I  ravclogs 

Mthiiugh  travel  promotion  i-  llic  .ilivious  goal 

ilicM-    airline    films,    wise   script    counsel    has 

I, tiled    in    several    rclateil    areas.     The   saf.'t> 

ind    inainlenance    fa.tors    are    well-explain. ■.!    in 

'■■ilfd    Airlines"    L  nileil    O.i.ih    and    in     TW  A"s 

''■r  lo  a  Pilot,  as  outstanding  examples;  voca- 

i.jiial  enthusiasm  is  stimulated  1>n   I'nited's  most 

I    ecent  stewardess'  stor>  Scotty  If  ins  Hit  if  inps. 

Kasterns    Air    I'oiii'r    Is    I'riuf    I'diiit    assumes 

..nil.'  of  the  in.liistrv's  inher.-nt  ri-spiinsiliilit\   for 

il.rt    citizenship    and    Delta's    forthcoming    The 

•  Inilustrial  Soiilh    helps    pr.mi.ile   the   welfare   of 

he   region    from    whi.h    it   draws   its   economic 

.Irength. 

Most  of  ihc  airline  film  pr.igrams  are  still  in 

I   he  horse  and  buggy  stage  of  personal  showings. 

lejM-ndent  on  the  |)ersonal  time  and  promotional 

1.  umen    of    lo<al     sales    representatives.      With 

loarlv    a    half-milli.>n     Ifimm    sound    project. irs 

^iiiw   in  use  am.ing  gr.iii|is  through. >iit  thi'  I  .  S.. 

reported   showings  which   run   into  several  thou- 

*ands   per   year   at    most   per   line   are   the   pro- 

lerhial  drop  in  the  bucket.    The  going  average 

i>f  .'i.5  sh. .wings  (M-r  firint  per  in. .nth  in  use  may 

well    be    rea.hed    in    wcckK    showings    made    li> 

I   lhes<'    sales    representatives    but    thi'    number    of 

|irint»  in  use  is  now   reslriiled  t.i  the  number  of 

iiii-ii  who  can  make  and  keep  these  showing  dales. 

Oiilv    Partial    .\uilipiice   Yet    Reached 

;       Off-line    prom.>tion    is   at    a    minimum,    there- 

f.ire.    and    the    sizi'able    travel    potential    lo    be 

■  III. lied  bcvoiid  ticket  ..llice  cities  is  a  jiiml  as 

iiiireiilizril   hy   a   iiiajorily   oj  thrse  rarrifrs. 

\iidience  interest  in  air  line  motion   pictures 

1  lie  great  natural  as>el  which  emphasizes  their 

li-liibiilion  jHilcntial.    Thi'  fa-i  iiiali.ni  of  distant 

ili.s  anil  of  safi-  an. I  ^pcedv   travel  which  brings 

n    dislani    points    within    range   of    a    two-week 

ilion  arc  characteristics  of  these  colorful  air 

I. IV el  subjects.    The   fad  that   a  strong  civilian 

air  eronoinv  is  a  vital  kev  to  the  nation's  ilcfen>c 

makes  the  air   travel  storv    even  more  important 

I.I  all. 

(."^harp,  professional  pr.iducli.m  bv  c\|htI  an. I 
iiitercstivl  rilm-nuikers  is  nolew.irlhv  in  most 
.  iirreni  air  line  films.  Thi-  inev  itabli-  .urn  rears 
il"  lassi'led  IiimiI  but  brillianl  hues  of  ko.la- 
■  lir.inie  sh.iwing  r.iinanlic  vacation  »pols  make- 
'M'li  this  seem  highlv  palatable.  Aiidieme  .1. 
"land,  report  all  the  airlines,  ronlinues  heav  \ 
and   unabal.'.l      an  unrealized   opp.irtiiiiilv  I 

The  paradov  of  all  this  is  that  every  showing 
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The  lure  oj  jaraway  places  pives  TW  A  films  utile  audience  api>eal. 

Mm  Mwm  Proniolc  Travc 
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seems  lo  bring  dii.-ct  travel  booking  results.  The 
kind  of  efT.irl  that  vvould  bring  capa.itv  business 
— in  terms  of  first-class  luxury  space  filled  the 
vear  around — is  an  untried  potential  which  may 
vet  surprise  the  traflic  department  of  the  first 
alert  carrier  matching  audience  demand  with 
enough  available  prints  and  a  distribution  sys- 
tem to  match  ihi-iM. 


American   Airlines  Feature  Travel 

■¥■  American  Airlines  activelv  promotes  the  dis- 
tribution of  six  travel  films  available  from  li- 
brarii's  at  key  points  along  this  line's  svstem. 
Titles  of  these  Idnim  sound  land  niostlv  c.ilorl 
are:  .SAvicnv  lo  Mexico.  Acapulco  Ritiera  o/ 
the  Americas,  Arizona  Sun,  California  Holiilay. 
Winps  lo  Hawaii,  and  live  Mexico. 

As  the  titles  indicate,  the  films  are  designed  to 
attract  p.itential  tourists  t.i  p.iints  s<'rved  bv  Amer- 
ican. Scenes  are  feaurcd  of  persons  and  place* 
that  are  far  removed  fr.im  the  vvork-a-dav  world. 
an. I   v\licllicr  the  audience  is  treated   to  summer 

lioMVNTli  JwiAICA  -one  of  the  seltinps  .teen 
in    Chicago   &   Southern's    "if'esi    Imlies.   Ho!" 


sport  se(|ueiiccs  at  Acapulin  or  t.i  winding  strecU 
in  an  obscure  Mexican  village,  the  purpose  re- 
mains to  stimulate  intense  interest  land  ticket 
sa les I . 

In  most  instances,  an  American  Airline  sales 
representative  acts  as  combination  projectionist 
and  master  of  ceremonies,  answering  anv  ques- 
tions that  may  aris*-.  V^'hen  an  organization  ha* 
its  own  projector,  a  trans|Hirtation  and  travel 
consultant  is  present.  In  either  case,  an  effective 
good-will  ambassador  is  on  the  job.  helping  to 
acquaint  the  audience  with  the  c.unplex.  and  fas- 
cinating, activities  of  a  busy  airline. 
•  •  • 

HranifT  Pirlures  Tiirii  to  tiie  .Simtli 
M  liraniff  flies  the  international  airlanes  out  of 
America's  mid-and-southwest  into  l^tin  America 
and  this  carrier's  interest  in  promoting  travel 
into  th.ise  lands  to  the  s.iulh  is  reflated  in  thir- 
teen sound  and  color  motion  pictures,  twelve 
of  which  have  been  narrated  in  the  familiar 
voice  of  James  A.  Filzpatrick.  known  to  i;verv 
movie-goer  as  llollvwuod's  most  widelv -publi- 
cized  professi.inal   Iravid.-r. 

RranilT  Intcrnalional  Airwavs'  lale-t  venture 
is  a  .'{ll-miniite  sound  and  color  subje«'t  Honey- 
moon in  Havana,  produced  bv  Horace  Koren 
of  the  companv's  publicity  de|>arlmrnt  and  fea- 
turing T\  stars  Rob  and  Agnes  Sanford  .m  a 
visit  to  that  toiirisi  Mec<  a.  From  the  ouls<'l  of 
its  film  bo.ikiiig  activilv  in  Februarv.  I'>.S<I. 
RraiiitTs  department  of  publi.'  relations  has  kept 
a  card  report  hie  on  its  audiences  I  M-nl  in  b\ 
IrafTic  represenlativoK  showing  films  I  but  a  lim- 
ited print  suppiv  re«]uires  that  thes*-  titles  be 
UM  d  as  "sab^t  tools.  "  ."so  RranifT  re|>orts  "we 
so  far  an-  not  able  to  loan  them  out  to  the  gen- 
eral public  .  .  .  they  are  shown  to  anv  busine»». 
travel,  club,  or  civic  group  in  any  of  our 
llraniflf-served  cities,  and  our  .  .  .  rcprewnta- 
MONTIMEn     ON     TIIF     FOLLOWING     PACK! 


DlNNKR  Al.OKT:  a  scene  from  (Ihicdfio  X-  .South- 
ern  Airlines'  travel  film  "West  Indies,  Ho!" 

Airlines  on  tlie  Screen: 

(continued  from  the  preceding  page) 
live  haiullos  the  showing,  supplies  projector.  ;iii(l 
emcees   the   occasion. 

■■\\  e  have  (leliiiite  figures  to  |iro\e  th;it  the 
movies  in  many  instances  have  dinclieil  South 
American  travel  sales  and  also  are  certain  that 
the  many  who  have  viewed  them  now  think 
of  BranilT  ;ind  South  American  travel  synon\- 
mously." 

Fitzpatriek's  titles  released  by  Braniff  as  of 
1951  indicate  the  general  direction  of  this  pro- 
gram: Across  the  Andes  to  Brazil:  lieautijul 
Buenos  Aires:  Play  lands  of  Arg^entina:  and 
Glimpses  of  Chile.  '>3' 

Chicago  &   Southern  Features  Indies 

♦  Chicago  and  Southern  .\irlines  goes  one  step 
further  in  its  promotion  of  air  travel  for  the  tour- 
ist who  works  50  weeks  of  every  year.  Not  only 
does  its  film  West  Indies,  Ho!  feature  the  usual 
exotic  scenes,  the  sequences  of  vacationists  splash- 
ing in  the  surf,  but  it  includes  a  suggested  air- 
cruise  wardrobe,  correct,  comfortable,  and  in- 
expensive. 

This  points  up  an  important  factor  in  air 
travel  promotion:  no  vacation  trip  by  air  is  sim- 
ply a  trip — it  is  the  trip  of  a  lifetime,  a  memory 
to  be  treasured. 

C  &  S"s  29-minute  technicolor  film  was  made 


wilh    lliiit    (act    i iiid.     Produced    by    Hurke 

Howling  Adams  of  Monlclair,  \.  J.,  in  assi>cia- 
tioM  with  Mini  Production  Servii-e  of  New  ^  ork 
(!il\.  tin-  slorv  of  U  e.tt  Indies,  Ho!  is  centered 
around  two  career  girls  who  make  a  tour  of 
Cuba  ihev  later  visit  Jamaica  and  find  that  it 
can  be  done  uilhin  their  niodci^t  budget. 

\  frank.  o|M-n-ariiie(l  sales  jiitch,  Indies  balks 
al  lillli-  to  induce  ihr  viewer  lo  board  the  first 
plane  heading  Kast.  Iiilcrlanlcd  between  scenes 
of  sixteenth  centurv  cathedrals,  lush  tropical 
country,  mountains,  and  posh  hotels,  is  a  brief 
love  interest  betwwn  the  gals  and  a  couple  of 
Cuban  romeos  who  conveniently  enter  the  pic- 
ture. The  cmpluisis  of  the  film,  however,  is 
placed  on  the  fact  that  anv  budget-minded  work- 
ing girl  can  enjov  tin-  c\hilirating  pleasures  of 
the  Caribbean. 

One  e<-onomical  aspect  of  the  film  is  that  each 
of  its  two  reels  is  self-contained.  Either  the 
Cuban  or  Jamaican  portion  of  the  holiday  may 
be  shown  without  the  thread  of  the  story  being 
lost. 

Prints  of  West  Indies,  Ho!  are  stocked  in  prin- 
cipal cities  served  by  C  &  S.  The  line's  general 
ollices  at  the  Municipal  Airport  in  Memphis, 
Tenn..  supervises  general  distribution  of  the  film 
which   is  obtainable  from  C  &  .S"s  district  sales 

oHices.  ^ 

«  *  • 

Delta  Varies  Its  Picture  Subjects 

■♦f  Delta's  I)C-6"s  cast  their  swiftlv-mo\  iiig  sha- 
dows across  the  Old  South  into  Miami.  New 
Orleans,  and  Dallas  from  Chicago's  Municipal 
Airport.  Three  current  16mm  sound  and  color 
motion  pictures  attract  travel  prospects  to  Delta 
Air  Lines'  ticket  offices  and  make  friends  for 
this  airline  as  they  are  shown  in  the  twelve 
states  within  the  territorv  of  its  svsleiii.  Althoiigb 
most  of  the  limited  number  of  prints  are  booked 
and  shown  by  Delta  city  sales  managers  within 
this  geographical  area,  several  are  also  in  use 
as  far  away  as  the  San  Francisco  region. 

Tale  ()/  Six  Cities,  latest  Delia  film  in  current 
release,  tells  the  "home-town  pride"  stories  of 
six  typical  travellers  who  describe  Charleston, 
the  Smokies  region  near  Knoxville,  historic  New- 
Orleans,  tropical  Miami,  and  industrial  Chicago. 
Somewhat  different  is  Inside  Story  of  An  Air- 
line,  in  \^hi(ll  airline   operations  are  explained 


Production    nn    n    I'll/I     limniiin    II  nihl     liiiim^    Itliti    lir^ins   al    home  port. 


to  a  tic-w  sli'Wardess.  This  dual-purpi>se  subjec 
"helps  ai'ipiaiiit  prospeclive  passengers  as  wel 
a-  coiiipanv  eiiiplovees  with  Delta's  sNsteni  am 
^■•neral  oliice  in  Atlanta.'  This  "iii>lrucliona 
liliii  gives  a  complete  picture  of  airline  llighi 
(lulies  and  maintenanci-  facilities  while  it  poinb 
nut  the  mail)  types  of  skilled  workers  necessaf) 
for   the   operation   of   Delta.  " 

lliiliila^  in  Miami  Beach  di-livers  a  package 
vacation  story  on  the  advantages  of  that  city 
a  fourth  .'{()-ininute  subject  is  now  being  fihnei 
in  southern  business  districts  by  Delia's  adver 
tising  agency.  Burke  Dowling  .Adams  in  asso 
ciation  with  Film  Production  Service,  Inc.  oi 
New  York  Cit\.  It  will  lie  titled  The  Industrio. 
South.  1 


Eastern  Air  Lines"  president.  Capt. 
Eddie  Rickenbacker,  takes  an  active 
role  in  his  comjMiny's  films. 


Eastern  Airlines — Citizen  &  Salesman 

■¥  Eastern  Air  Lines'  film  program  reflects  thi 
personalilv  of  the  company.  Eastern  spares  nothi 
ing  to  get  the  best  air  transportation  availabli 
anywhere  and  lavishes  unending  maintenana 
care  to  keep  it  the  best :  on  the  ground  its  admin 
istration  is  efficient  to  the  point  of  penuriousness 
That  this  frugality  pays  off  is  shown  by  the  com 
pany's  earning  record — good  year  or  bad,  Elait 
ern  stays  in  the  black,  which  can  be  said  of  fe« 
other  lines. 

Eastern  Air  Lines  believes  in  films  -  the  tw 
the  companv  has  made.  .4ir  Power  Is  Pea 
Power  and  The  Flying  Fisherman  are  as  succ« 
ful  as  any  sales  promotion  venture  Eastern  hat 
undertaken.  Air  Power  .  .  .  has  been  seen  by  of 
five  million  people  in  addition  to  uncounted  an 
diences  who  have  viewed  it  in  theatres  and  or 
television.  Firing  Fisherman  continues  to  bi 
booked  solid  ever  since  its  release  two  years  ago 
Both  films  are  of  excellent  quality  ( jiroduced  bj 
Jerry  Fairbanks  Productions)  and  Eastern  is  if 
tcrmined  to  see  that  they  go  a  long  way  befon 
being  re|)laced. 

Eastern  .Air  Lines  has  found  an  intereslinf 
point  in  that  about  90^  of  the  film  audience  I* 
a  new  market  for  air  travel.  WTiile  10'  t  of  tin 
audience  is  usually  made  up  of  traveling  businew 
men  and  regular  seasonal  vacationists  (NY  tc 
Florida^  of  which  Eastern  carries  a  big  share 
I  he   remainder,   composed   of  PTA.   s<-liool  ant 


Scene  in  "Holiday  in  I'lierto  Rico" 

service  groups,  are  ihe  very  people  the  company 
seeks  til  reaeli  and  convert  to  air  travel. 

Eastern's  president.  Capt.  Eddie  Rickenbackcr, 
takes  a  great  interest  in  the  company's  films.  He 
appears  in  both  of  them,  narrates  Air  Power  .  .  . 
and  introduces  The  Flyinp.  Fisherman. 

About  120  prints  of  each  of  Kastern's  films  are 
circulated.  Each  Eastern  office  has  at  least  one, 
and  much  of  the  distribution  and  promotion  of 
the  films  is  left  to  the  responsibility  of  the  ollice 
manager.  W  hen  |)o.ssible,  a  company  re|)resenta- 
tive  will  be  on  hand  to  answer  cjueslions  or  other- 
wise ingratiate  himself  to  the  audience. 

Eastern  also  distributes  the  Puerto  Rican  Vis- 
itor's Bureau  film.  Holiday  in  I'lierto  Rico.  ^ 
•  •  • 

Nortliwcst"s   Films   Raiifie  tlu-   Pacific 

♦  Three  films  have  been  produced  for  Northwest 
Airlines  and  are  currently  being  used  by  the 
company  as  part  of  its  program  to  stimulate 
travel  along  its  line,  .\orlhuest  to  the  Orient, 
Hawaiian  Exjiress.  and  yorlhwesl  to  Alaska  are 
all  16mm  color  and  sound  films  of  approximately 
22-minut('^  duration. 

Sorlhwest  to  the  Orient,  filmed  in  1916  and 
I'MT.  depicts  a  passenger's  trip  from  the  States 
to  Japan  and  the  Philippines.  Somewhat  out- 
dated now  that  (ihina  is  no  Icmger  the  tourist 
attraction  it  was  in  1947,  the  film  outlines  tradi- 
tionally interesting  facets  of  life  in  China. 

The  strond  film,  Hawaiian  Express,  is  aimed 
»quarelv  at  the  workinpman  tourist  with  an  aver- 
age income.  (ioNcriiig  what  a  tourist  might  sec 
in  taking  a  twci  weeks'  vacation  to  Hawaii,  the 
film  was  produced  when  Stratm-ruiser  service  to 
Hawaii  was  first  introduce<l.  Colorful  scenery  of 
the  islands  is  combined  with  in-flight  scenes  of 
Northwest's  planes. 

Northwest  to  Alaska  fulfill-  tin-  same  function 
as  the  Hawaiian  film,  intended  for  people  who 
have  two  wei-ks'  vacation  time  and  who  have 
reached  the  travel  poster  stage,  the  film  shows 
what  a  tourist  is  able  to  do  in  Alaska.  Anchorage 
is  us«m1  as  hi-adipiartcrs.  but  fishing  enthusiasts 
doubtless  will  welcome  scenes  that  fan  out  to 
Nome  and  kotzebue,  inland  to  Fairbanks  and 
Katmai  National  Monument,  where  anglers  can 
find  some  of  the  best  light  tackle  fishing  in  the 
world. 

The  stimulation  of  scenes  that  are  different 
romhinei)  with  the  added  appeal  of  a  plane  in 
flight  help  make  Northwest's  film  program  ap- 
pealing enough  to  have  been  witness«'d  by  an 
audience  that  is  estimated  to  be  in  the  millions. 


i'aii- Aiiii-ricaii    Pictures    i{ea<°li    .Milliitiis 
Willi  :\Mm  Triiils  of   19  Films   In   I  se 

*  Pan  American  World  Airways  is  the  biggest 
film  sponsor  in  llic  transportation  field,  proliably 
docs  more  than  all  other  air  lines  put  together, 
anil  IS  one  of  tlie  largest  in  the  country  in  an) 
category.  Out  of  -15  productions  the  coinpaii) 
has  made  since  1929,  19  are  now  in  circulation 
and  several  more  are  in  preparation  for  the  1952- 
1953  season. 

Pan  .\mericaii  is  chielly  interested  in  promot- 
ing travel,  secondarily  air  travel,  and  thirdly 
travel  by  Fan  American.  This  is  a  long-range 
policy  based  on  the  company's  confidence  tliat 
tlie  more  travelers  the  more  who  will  inevitably 
go  b\  fan  .American.  Its  list  of  films  lonstitutcs 
a  prettv  good  course  in  geograph)  on  most  of 
the  countries  frequently  visited  by  Americans: 
Alaska,  Hawaii,  South  America,  Cuba  and  the 
Caribbean,  Mexico  and  Guatemala,  Bermuda, 
Ireland.  England,  Belgium,  Eraiice,  Scandinavia, 
Italy  and  many  others.  General  films  depict  the 
double-decked  Clipper,  air  cargo  handling,  model 
airplanes  and  others. 

K-limale    .Monthl\     Audience   of   :i.()(ll).l)()0 

Frank  N.  Howe,  Director  of  Visual  Sales,  esti- 
mates that  every  one  of  the  3,000  prints  now  in 
circulation  is  shown  somewhere  at  least  once 
ever)  week  and  averaging  six  times  a  month. 
This  means  18,000  shows  a  month,  and  at  200 
audience  per  showing,  3,600,000  people  every 
month  si-c  a  PAA  film.  Pan  American  has  some 
100  distributors  in  the  L  .S.  and  an  equal  number 
outside  the  country.  In  a  policy  radically  dif- 
ferent from  that  of  other  sponsors.  Pan  .Vinerican 
films  are  not  olTcred  for  free  loan  but  arc  rented 
by  distributors  at  fees  ujiward  of  •'J2.50  per  book- 
ing de|)eii(ling  on  the  length  of  the  subje<t.  llu- 
company  sells  prints  to  distributors  at  about  halt 
print  cost.  According  to  Frank  Howe,  this  system 
enables  the  company  to  distribute  films  economi- 
call)  enough  that  a  great  many  more  and  better 
films  can  be  made  on  a  budget  that  would  other- 
wise cover  less.  In  addition,  the  system  encour- 
ages individual  promotion  on  Pan  .American  films 
b\  distributors  and  gets  a  higher  quality  audi- 
ence than  might  be  obtained  by  free  loan  films. 

In  addition  to  the  3,1100  prints  in  circulation. 
Pan  American  maintains  a  library  of  lOO.CKHI 
feet  of  film  that  is  made  available  to  film  pro- 
ihircrs  and  television  stations  at  no  charge.    This 

P\>-Am's  Dihkctor  of  Visual  Sales.  Frank  Howe 
(left),  confers  on  set  with  Rofsers  Keene.  f'athe- 
scope  director  oj  a  rccml  \iicture. 


distribution  puts  P.\A  equipment  and  destina- 
tions before  millions  of  viewers  every  year  at  a 
\er\  reasonable  cost  to  the  company.  I^st  year, 
over  2,<HK)  television  programs  used  Pan  Ameri- 
can features  or  film  material. 

Iraii-luled    Into  22   Foreign   Toiiguci- 

Pan  American  films  have  lieen  produced  in  as 
man)  as  22  foreign  languages.  However,  only 
slightly  over  50'.  have  been  made  in  foreign 
versions  as  well  as  English,  and  then  principally 
ill  Spanish,  Portuguese  and  French. 

Kesulls  of  Pan  American's  film  o|>erations 
•  ant  be  measured  in  dollars  and  cents,  but  the 
compaii)  can  lake  jiride  in  being  one  of  the  lead- 
ing factors  behiixl  the  risi-  in  air  travel,  and  mo- 
tion pictures  have  taken  no  small  part  in  this 
promotion. 

Currently.  Pan  American  is  involved  in  nine 
dilTerent  and  new  productions,  including  sales 
training  films  that  are  part  of  the  lompanv's  five 
year  plan  for  employees.  This  pr<igram,  one  of 
the  most  extensive  ever  produced,  will  be  covered 
in  a  forthcoming  issue  of  Business  Screen.     |f 
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7  M    •/  shall  s  tifuriiliiins  in  "Letter  In  a  I'ilot" 

rVi  A  (iiirreiitly  Sliowiii}:   11   Pirtiin-- 

■¥  Trans-W  orUI  Airlines  descriln's  one  of  its  films 
thus:  "The  heritage  of  all  our  yesterdays  comes 
into  vivid  life  on  the  motion  picture  screen  as 
you  hear  the  voices  of  the  past  and  walk  the  high- 
ways of  history  in  this  T\X  A  27-minute.  .  .  ." 
Lush  language  to  des<ribe  a  colorful  motion  pic- 
ture, but  only  one  indication  of  what  is  probably 
one  of  aviation's  most  enthusiastic  film  pro- 
grams. 

Fiiurtern  films  are  distributed  by  TWA.  Eleven 
of  them  are  travelogs  which  picture  cities  in  the 
I  .S.  and  o\ers<'as  that  are  on  the  line's  32,(KX) 
mile  system.  Ihc  otln-r  four  are  black  and  white 
documentaries  that  deal  with  the  training  and 
work  of  pilots,  hostesses,  and  mechanics. 

The  most  interesting  film  in  the  latter  class  is 
Letter  to  a  I'ilot  which  in  many  wav*  follows  the 
trail  l>lazi*d  \>\  I  nited  tt.'i.it.  Soon  to  l>e  trans- 
lated into  fourte<-n  languages  I  including  I  rdu 
and  lagalogi.  the  film  will  Im*  distribuird 
throughout  the  world  by  the  U.S.  Stale  Depart- 
ment. Il  is  the  story  of  the  progress  of  a  TWA 
('onstcllation  (light  from  l.os  Angeles  to  Nr%»' 
^  ork  and  i>>  narrati-il  b\  the  pilot.  Captain  I  .  J. 
Kampseii  of  Kansas  City. 

Captain  Kampsen  |M)ints  out  that  he  is  jusl  one 
meml>er  of  a  team  of  12.000  employers  whoso 
I  I  II  s  I  1.1  II  K  II    UN    iM  i;  i:    s  I  n  T  Y-K  •>  r  R  * 
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oi    KKciN  I    lu  sim;ss   I'lcri  kks 

"Hit'  New  Paul  iJiinvair 

S|itiiiMir:      W  cmtIiiu-hmt     Koh'sI     I'lniliiit^. 

Tillr:  The  \fii  I'liul  Hunyaii.  '!'■)  niin.  Techni- 
color. Produced  hy  Wilding  Picture  IVikIuc- 
tioiis.  Inc.  Distributed  i  after  Septeiuher  li 
l)\    Modern  Talking  Picture  Service. 

■¥■  \^'e\erhaeu!ier  has  prohaldx  done  the  most 
extensive  job  of  all.  among  private  enterprise,  in 
educating  the  American  public  on  the  impor- 
tance and  extent  of  our  nation's  number  one  re- 
source .  .  .  wood.  This  educational  program  has 
reached  untold  millions  through  such  previous 
hims  as  (ireen  Harvest  and  Trees  and  Homes 
and  is  continued  in  the  forthcoming  general  re- 
lease this  fall  of  The  Sew  Paul  liiinyan.  a  29- 
minute  Technicolor  production  b\  \\  ildirig  Pic- 
lure  Productions.   Inc. 

The  transition  from  the  expanding  frontier 
economy  of  the  last  century,  when  the  old  Paul 
Runvan  cut  a  wide  swath  through  our  virgin 
forests  for  the  homes  and  industries  of  todav 
is  the  basic  thesis  of  this  Aeic  Paul  Banyan.  The 
later  legends  are  being  written  around  vast  pro- 
grams of  reforestation  and  improved  methods 
of  wood  production.  In  this  new  era  the  labora- 
torv  and  the  mill  emphasize  conservation  to  the 
nth  degree;  utilize  everything  including  the  knot- 
holes. 

Of  particular  interest  are  the  scenes  which 
show  these  lab  and  mill  operations  in  thorough 
detail.  The  careful  selection  and  grading  of  logs 
is  carried  along  in  these  finishing  stages  as  no 
previous  forest  products"  film  has  ever  shown 
them.  Rich  Technicolor  photography  adds  life- 
like dimension  as  these  giants  of  the  forest  are 
seen  in  tree-farming  sequences  as  well  as  the 
manv    phases  of  production. 

Adding  to  the  audience  millions  who  have 
seen  previous  \^  eyerhaeuser  films,  will  be  a  con- 
certed attempt  bv  the  national  distributor  (  Mod- 
ern Talking  Picture  Service  I  to  reach  new- 
groups  through  theatrical,  sustaining  television 
use  and  the  wide  range  of  iionlhcatrical  audi- 
ences. There's  no  age  limit  to  The  A  etc  Paul 
Banyan's  appeal  so  the  result  should  be  obviou-K 
widespread  and  gratifying,  both  to  the  sponsor 
and  to  the  audiences  who  borrow  and  see.       1^ 

"Paul  Bunyan"  hepins  in  the  jrontier  era. 


Tkchmcai.    Animation    makes    clear   industry's 
liroiiress  in  the  luhe  fahriralion. 


National    Tl  Uk's    f^real  mill    at    Loram.    Ohio 
shown  in  'ff^aJIs  Without  l(  elds." 


New  Light  on  Industrial  Teclmology 


sponsor:  The  National  Tube  Division  of  I  nited 
States  Steel  Company. 

Title:  Walls  Without  Welds,  27  min.,  color,  pro- 
duced by  The  Jam  Handy  Organization. 

•K  Making  seamless  steel  pipe  and  tubing  has 
been  regarded  as  one  of  the  f^reat  technical 
achievements  of  the  steel  industrv.  Walls  With- 
out W  elils  makes  the  process,  involved  and  tech- 
nical   as    it    is.    understandable    to    the    lavinan. 


American  Gas  &  Electric  Film 
Profjress   Report   to   Customers 

.sponsor:  American  Gas  &  Klectric  Com- 
pany. 
Fitle:  In  Our  Part  of  the  Country,  24  min. 
color,  produced  by  Audio  Productions. 
M  Stretching  from  Ohio  down  through 
Tennessee  and  covering  parts  of  seven  slates 
is  the  greatest  single  interconnected  power 
system  in  the  world.  It  is  operated  bv  the 
American  Gas  &  Electric  Companv  and  its 
six  subsidiary  operating  companies. 

A.G.&F...  justly  proud  of  its  service  rec- 
ord in  its  part  of  the  countrv.  has  recentiv 
been  showing  its  customers  how  the  com- 
pany operates  and  w  hat  it  plans  to  do  in  the 
future  to  maintain  its  service  and  meet 
growing  demands  for  more  power.  Set 
within  a  plot  involving  the  men  of  A.G.&E. 
in  their  dailv  routine  and  cmcrgencv  activi- 
ties, an  insert  film  shows  how  electric  power 
is  made,  points  out  how  modern  engineer- 
ing has  enabled  as  much  power  to  be 
created  now  from  one  pound  of  coal  as  used 
to  be  made  from  eight  pounds. 

Ihcre  are  several  possible  uses  for  In 
Our  Pari  of  the  Country  and  it  is  possible 
the  company  mav  find  manv  wavs  to  em- 
plov  it.  First,  as  a  general  itiforinalive  fdm 
about  the  A.(>.\K.  for  adult  and  school 
groups:  second,  as  a  background  to  the 
company  for  all  employees:  and  third,  as 
an  inducement  for  new  industries  to  settle 
in  the  area. 

.S'parate  versions  have  been  prepared  for 
each  of  the  six  operating  companies  of 
\.(».&K.  to  use  in  their  res|x'ctive  areas.    5}' 


Stcp-by-step.  everything  is  coven-d:  from  the 
mine's  iron  ore  to  the  customer's  finished  pipe. 

.Much  of  the  shooting  took  place  at  National 
Tube's  Lorain.  Ohio  plant,  largest  completely 
self-contained  pipe  mill  in  the  world.  Close-up» 
are  shown  of  white-hot  metal-  -ingots,  blooms, 
and  billets — being  processed  in  the  mills.  Ani- 
mated drawings  make  clear  how  wall  thickness 
is  reduced  along  with  the  diameter  and  how  solid 
steel  bars  are  pierced  at  the  start  of  the  pi|)e  and 
tube  processing  operation.  One  test  used  on  the 
finished  pipe  is  to  place  it  under  a  water  pressure 
of  2,000  pounds  per  square  inch. 

Another  part  of  the  film  takes  place  at  the 
Garv.  Indiana  works.  End  products  of  mill  op- 
erations at  Garv  and  Lorain  range  from  26-inch 
seamless  pipe  used  for  oil  and  gas  lines  to  the 
small  tubing  which  carries  oil  in  an  airplane 
engine.  W 

Future  of  Minnesota's  Iron  Ore 
Resources  Told  in  Industry  Film 

Sponsor:    Minnesota's    Iron   Mining   Industry. 
Title:  Iron  Country — Iron  Ore  and  Minnesota's 

Future.  10  min..  produced  by  The  Jam  Handy 

Organization.   Inc. 

+  The  great  source  of  anv  peoples'  wealth  is. 
ultimately,  their  land  and  what  comes  out  of  it. 
This  film  is  concerned  with  Minnesota's  iron  ore 
— what  it  is.  how  it  is  mined,  and  what  it  means 
to  the  future  of  the  state. 

The  enormous  size  and  many-sided  operations 
of  Minnesota's  iron  ore  industry  are  evident 
when  the  famed  Mesabi  Range  is  seen  with  it- 
huge  open-pit  operations  which  produced  or<' 
for  twii-thirds  of  the  101)  million  tons  of  sled 
used  (luring  World  War  II.  One  impressivi 
scene:  18  tons  of  ore  are  removed  at  a  single 
bite  and  loaded  on  railroad  trains  running  on  ;i 
dozen  levels. 

Another   sid<-   of   iron   ore   mining    is   tai-onilc. 
This  hard,  iron-bearing  rock  is  blasted  from  the 
ground  and  crushed  to  a  smooth  powder.  Power- 
ful magnets  then  separate  the  iron  mineral  froml 
the  powili-red  rock  and  the  particles  are  formed! 
into   pellets   for   shipment   to  the   blast    furnaces. 

Othi-r  little-known  operations  covered  are  the^ 
mining  of  ore  deep  underground — some  shaftsl 
extend   over  2000  feet   below  the  earth's  surface! 
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I and    i;iaMl   "washing   machines"   which   refine 

low-grade  ore  prior  to  shipment. 

Onc-i|uartiT  of  a  million  Minnesolans  arc  dc- 
i>cndent.  dircctU  or  indirectly  on  their  stale's 
iron  ore  resources.  I  run  Country  .  .  .  pripves 
that  the  resources  of  the  state  coupled  with  the 
development  of  new  mining  and  concentrating 
processes  makes  the  future  \er\  hright  in- 
deed. U' 


Modern  "Fabrk  Magic" 

Ideeki.ng  film  show.s  nkw  tkmii.ks 

i  .  ^  ^ 

Sponsor:    Di-erinp.   Milliken   ik  Co. 

Title:  l-'ahrir  Miifiir.  \()  min,  color,  produced  by 

The  Princeton  Film  Center. 

•♦  The  phrase  "100' i  wool."  long  a  symbol  of 
textile  ijualit).  has  outlived  its  truthfulness.  No 
less  a  symbol  of  quality  than  one  of  the  largest 
(29  mills!  woolen  manufacturers  in  the  coun- 
try. Decrinp.  Milliken  &  Co..  no  longer  boasts 
exclusively  of  "KM)',  "  but  speaks  prcuidK  i>f  its 
blends  t>f  wool  with  man-made  fibers. 

To  help  retail  sales  people  understand  the  revo- 
lutioti  in  textiles.  Deering.  Milliken  is  showing  a 
new  film.  Fabric  Maicic.  that  documents  the  ad- 
vantages of  n\li>n.  orlon  and  daeron  bli-nded 
with  Wool.  The  man  behind  the  counter  can  now 
pass  on  a  visual  image  of  scenes  showing  how 
15' i  of  strong  nylon  in  wool  acts  just  like  the 
steel  mesh  in  a  roadbed  to  increase  strength. 
The  nylon  mixture  reduces  abrasion  damage  and 
adds  a  "stretch  and  return"  ijuality.  .\s  the  film 
shows,  it  helps  prevent  worn  out  elbows  and 
baggy  knees. 

Orion  and  wool  is  a  textile  that  looks  and  feels 
like  pure  wool,  but  it  washes  without  shrinking 
and  magically  retains  its  shape.  A  pleated  skirt 
of  this  material  dries  after  washing  to  look  just 
as  if  it  had  come  from  the  store  racks. 

Dacron  and  wool  provide  particularly  fine 
summer  suitings.  Two  men  are  sprayed  with  a 
hose  in  the  film — one.  in  his  fortified  suit,  re- 
mains neat  and  nattv  while  the  other's  ilrenched 
tropical  worsted  looks  like  a  potato  bag. 

Fabric  Mapic  will  play  an  important  part  in 
the  biggest  trade  promotion  the  company  ha< 
ever  undertaken.  It  may  be  released  for  con- 
sumer showings  at  a  later  date.  ^ 


Styi.k    (Comforts     illustrated    in     scene    jrom 
"Fabric    Miipir"    new    Drrrinf^-Millikrn    film. 


Ski.F-SkkvicK    OfkICKS    arc    one    (if    U  rslcrn 
I  nion's  conveniences  for  cuslorners. 


I'kKss  (!i>\KI<\i,k  ()/  major  nrn  v  eicni.s  is  anollier 
of  It  cslern  I  nion's  bifi  jobs. 


Western  Union  Reports  lo  America 


Sponsor:  The  Western  I  nion  Telegraph  Com- 
pany . 

Title:  Telciiram  jar  America,  20  niin.  b  w.  pro- 
duced by  Transfilm  Incorporated. 

■♦*  There  is  a  saying  that  the  belter  a  company 
is  known  the  better  it  is  liked.  Helatedly.  the 
Western  Union  Telegraph  Company  is  getting 
around  to  making  itself  better  known  after  some 
ten  years  of  hiding  its  light  under  the  proverbial 
bushel.  The  company  frankK  admits  that  some 
younger  businessmen  seem  to  have  fell  that  tele- 
graphic progress  ended  shortly  after  the  demise 
of  the  pony  express. 

One  step  in  remedying  this  sad  state  of  affairs 
is  a  new  film  which  shows  that  Western  I  iiion 
has  developed  a  great  many  new  service  improve- 
ments and  is  stepping  along  the  road  of  com- 
municalions  progress  taking  no  dust  from  anv 
competitors.  It  harks  buck  a  hundred  vears  lo 
the   da\s   when   the   telegraph   was  the   only   fast 


.Maiiiifartiire  of  Cast  Iron  Pipe 
D.'tailed    for    Proffs«i<.iial    l.se 
Sponsor:   Ca>l   Iron   I'ijic   Kcsearch  Assn. 
Title:   The  Manufacture  of  Cast  Iron  Pres- 
sure I'ifte.  27  min,  color,  produced   by 
Audio  I'roductions. 
•*  Tlii>  film  stays  very  close  to  lieing  purely 
informalixe.   with   no  attempt   to  sell  cast 
iron  pi|>«"  as  oppose<l  to  other  types  of  con- 
duit for  gas  an<l  li<|uid. 

It  e\[>lain>  in  detail  how  pipe  of  variou- 
size  diameters  and  lengths  are  cast  bv  the 
two  main  svstems  centrifugal  and  sand- 
line<l  mold.  Beginning  with  the  raw  mate- 
rials: iron.  coke.  lime,  strap,  soda  ash  and 
alloN.  ihe  film  shows  melting  furnai'es.  cast- 
ing, heat  trealmi-nt.  testing  and  handling  of 
the  finished  product. 

The  resulting  product,  which,  they  say, 
"ne\er  wears  out,"  is  us«-d  principals  for 
>ewer,  gas  and  water  lines.  The  film  will 
lie  shown  lo  nuinicipal  engineers,  |Hiwer 
I'onipanies  and  other  us«'rs,  as  well  as  stu- 
dents of  pressure  pipe  construrlion,  H* 


means  of  communication  and  compares  the  old 
key  operator  with  the  speedy  transmission  of 
today. 

Here  are  some  of  the  things  \X'eslern  Inion 
has  up  its  sleeve  or  actually  in  service  today: 
Telecar  service — a  delivery  car  that  receives  mes- 
sages by  radio  from  a  central  olTice  in  printed 
form  and  lakes  them  swifllv  to  the  adilressee; 
direct  coinbox  telephone  connections  to  VI Cslern 
I  nion  for  bus  and  railroad  stations:  Telefax,  a 
small  automatic  facsimile  printer  for  installation 
on  a  businessman's  desk — sends  drawings,  hand- 
writing practically  anywhere  on  the  W  I  svslem; 
or  high-speed  Fax  which  transmits  photographs 
or  drawings  rapidly. 

Telepram  for  America  shows  the  operations  of 
Vt  eslern  I  nion's  special  communications  for  the 
armed  forces,  the  press,  slock  and  conunodity 
marki'ls.  s|x>rts.  weather,  big  industrial  concerns 
and  the  interconnected  banking  wire.  Thousands 
of  messages  travel  from  point  to  point  simultane- 
ously <m  micro-wave  beam  transmission. 

Telcjiram  for  America  will  be  distributed  to 
\\  eslerri  I  nion  ollices  throughout  the  countrv. 
It  will  be  shown  lo  business,  social  and  school 
groups  as  an  educational  feature.  Croups  inter- 
ested in  viewing  the  film  may  obtain  it  on  free 
loan  from  A.  k.  Mitchell.  Western  I  nion  Tele- 
graph Compan\.  M  Hudson  Street,  New  York 
l.{.  New  York.  1^ 

• 

Dksk-Fax.  a  small  facsimile  machine  puts  tele- 
!:rai>li  offnes  on  the  businessman's  ilrsk. 
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Now  you  can  make  hn 


Bell&Howell 

brings  you  great- 
est motion  picture 
development  since 
"talking  pictures'... 
a  16mm  recording 
projector,  the  new 

Filmosound 


Not  since  the  introduction  of  sound  movies  has  there  been 
a  motion  picture  development  of  such  importance ! 

Now  Bell  &  Howell  brings  the  making  of  sound  movies 
within  your  reach.  Here  is  the  new  16mm  Filmosound  202  — 
not  just  a  sound  movie  projector  —  not  just  a  magnetic  sound 
recorder  —  but  a  combination  of  both  for  making  and  show- 
ing sound  movies.  To  make  your  own  sound  film,  you  will 


need  no  e.xpert  knowledge,  no  costly  professional  equ 
With  the  Filmosound  202.  your  own  sales  presentati 
be  put  on  film  and  the  message  directed  to  your  own 
client.  The  same  film  can  be  used  again  and  again  si 
changing  the  message  to  fit  the  new  situation.  Only] 
magnetic  sound  movies  is  this  possible  at  but  the  cost 
film  and  soundstripe. 


iti.  ... 

ran 
ilyl 
>st<l 


hidiititrfj  iind  bttsiniMH,  botl,  1.iij,;l-  .iihI 
small,  will  find  the  Filmosound  202  an  mclis 
l>onsablc  sales  and  training  tool.  Films  can 
be  re  used  frequently  .  .  .  with  a  change  of 
message  to  suit  a  particular  situation,  or  to 
add  a  personal  touch. 


SchiMtls  anti  churchiH  can  u.se  the  Filmo- 
sound 202  to  record  individual  interpreta 
tion  of  subject  matter  already  on  the  film— 
for  example,  in  reaching  groups  of  different 
age  levels  and  to  replace  obsolete  sound 
tracks  with  current  commentary. 


Jn  titt    hiiiiu  ,  the  ways  in  sviiu  ! 
sound  2U2  w  ill  add  to  family  enjuymi  •" 
unlimited.  Vacations,  travel,  all  of  I  i" 
portant  family  occasions  you'll  want  J 
ture  on  film  will  be  so  greatly  enh 
adding  your  own  sound. 


BUSINESS    SCREEN    MAGAZINE 


Bost  sound  movies!!!! 


h  you  save  on  your  first  sound  film  will  more  than  pay  for  the  cost  of  equip- 
(I.  With  your  Filmosound  202,  you  can  add  sound  to  old  16mm  silent  films 
t  lave  been  transferred  onto  single  perforated  stock  .  .  .  new  sound  to  a  film 
t  an  obsolete  sound  track  .  .  .  and  project  any  16mm  movie,  silent  or  sound. 
I  -and-white  or  color. 

I*'  the  coupon  for  full  details  on  how  you  can  use  magnetic  sound  movies.  Or 
e  our  Bell  &  Howell  dealer  for  a  demonstration  of  the  Filmosound  202 ! 


kitiQ  feature  prevents  nccidcnliil 
'■  rccording.i.  This  button  must  be 
'  put  machine  in  recording  (losi 
>nly  then  will  previous  rccordmg 
Simple  controls  make  the  Filmo^ 
•ilmost  foolproof. 


"Clutch" prrmitn  ntnpping  Him  with  pic 
ture  on  .icrcrn  for  "cue"  marking.  Optical 
and  magnetic  sound  pick  up.  record  an<< 
erase  heads  are  all  (jositioned  together  as  a 
unit.  Synchronization  of  sound  with  pic 
ture  is  ea.iily  achieved. 


Easy  as  talkiiii/  nn  thr  it  It phmn  . 
cord  sound  onto  magnetic  track  wiiile  pro- 
jecting picture  with  Filmosound  202.  Instant 
playback  or  correction  of  recording  errors 
with  flip  of  reverse  switch.  Magnetic  sound 
track  will  last  for  life  of  film. 


1'/'/  ^'iiind  to  nilent  Ifimm  film,  then  play 
t^.iv  t^  ..L  silent  speed  to  retain  normal  action. 
Add  new  sound  to  optical  sound  film  with 
out  harmmg  original  sound  track.  Change 
from  magnetic  to  optical  track  without  vary 
ing  sound  quality.  Musical  background  and 
sound  effects  easily  mixed  with  voice. 

You  buy  for  life  when  you  buy 

Bell  &Howell 


(•uarantrrd  tor  U$w:  DurtnK  Ihr  life 
"f  Uic  product,  any  defect  In  work- 
manship or  material  will  be  reme- 
>lled  free    (except  transportation). 


B*ll  ft  How«ll 

7108  McCormick  Rood,  Chicogo  45,  111. 

}    -      r   sciul   mc    without   conl  nr  obligation. 
•  'V  tnfomtatlon  on  the  new   Flln)aM>und 
J'  J  :!.LurdlnA  projector    I  am  Interested  In  lU 
use  for: 

a  Church  a  School 

D  Industry  G  General 

O  70  DL  Movie  CAmcra 

Noma 

Addr*t» 

Orgoniiotion  (if  Ofiy) 

City  County  Slot*  , 


iWjOwirriioTi 


MAIL 

tki&  Coupon, 
toda^ ! 


M    M  H  y  l<     t 


\  <  I  1    I    \|  K.     I  .1 
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♦  I- 1  III  It>  I'llODllCTION 
<il    till'   <illlslllllllillg   Mill- 

liiiii  |iiiliirr  An  AmiT- 
iriin  I'orlniil.  Souiiii 
Ma?.liTs.  I  111',  was  re- 
cTiillv  iiwardoil  an 
Honor  Award  Mi-ilal 
li>  till-  !•'  r  c  f  d  II  III 
Foundation.  Harold  K. 
W  i>  n  d  s  I-  1.  I  rifilil  i 
|ircsi<lciil  of  S  o  u  II  il 
Ma-liTs  riTi'i\cs  llic 
iiii-ila!  froiii  I'aul  Mill- 
iiif;.  nifinher  of  itii- 
Hiiaril  of  Trustees  as 
Ki'iiMi'lli  Wells.  Free- 
dom loiiiidation  presi- 
ilt'iil.  looks  on. 


BUSIIVESS   SCRE 


♦  Phodicim,  "Woki)  iik  Hiimik."  new  kl-  -afi-i 
film  isrc  Page  .'W I  were  (left  to  riylil  l  H<t 
Hall.  Kaiser-Frazer  Sales  Corp:  George  lierki  i 
vice-pres.  Vopur-Wriplit  Studios:  Wally  Hark 
president  National  Hot  Hod  .Assn.:  and  (iordu 
M.  Hrowninp.  traflir  education  officer  of  the  L4 
Angeles    Police    IJcpartment. 


era 


♦  The  Fi.:ll  Story  of  Cleveland's  Fifth  .-Xnm  u.  Film  l-i>ri\AL  is  told  mi  oihci  pages  of  this 
issue  but  here  are  the  officers  of  the  Cleveland  Film  Council  who  helped  make  this  event  another 
notable  success.  Left  to  right,  below,  they  are:  Dale  Cannon,  president:  Mrs.  Margaret  Savior,  sec- 
ond vice-president:  Elizabeth  Muiiad\.  member  of  the  Board  of  Directors:  Mrs.  Helen  Stein,  corre- 
sponding secretary:  Ada  Beckwith.  recording  sccrctar\  ;  and  Kenneth  R.  Vermillion,  first  vice- 
president.  Several  hundred  members  and  guests  attended  the  dav"s  e\ciits. 


♦  V,y.  Film  \\  ins  Fkkkdom  Award  as  kennel 
Wells  I  left  I  pres.  of  Freedom  Foundatioi 
presents  Honor  Medal  to  Rov  D.  Jordan  I  center 
and  Neal  F.  Harmon  I  right  I  both  (general  Flee 
trie  employees  active  in  civil  defense  work 
Award  was  made  for  documentary  film  ("'/ 
/  oiVe  Shalt  Re  Heard. 


♦  Tklkmsiii.n  skrils  sii.NKl)  with  Mari'li  of  I  iin 
as  Vern  .Mullen,  ad  manager  of  Miller  Hrc«inf 
Co.  ( left  I  contracts  for  TV  series  as  Frank  Shea 
MOT  Sales  Director  looks  on. 
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BUSINESS    SCREEN     .M  A  (;  A  Z  I  N  E 


I^LLNK.N    (J>CAK>.    sviiiliclir    ..1    auiliciiLC- 

H  .   jury  preferente  during  the   Fifth   Annual 

Cli-vclaiiil   Film   Feslixal.  tt»-rc  UKardcil  Ici 

ike  nuMiht-r  of    16nini   snunil   motion   jiiiluro 

Ilhf   award-    dinner    leremoin    sponsored    li\ 
f  Cleveland  Film  (Council  at  the   Hotel  Carter 
I  that  city  on  Thursday.  June  12.  O.  H.  Coelln. 
..  editor  and  publisher  of  BlsiNKSS  ScKEEN  was 
le   oufnt   speaker,    liut    honors    for   the   evening 
ere  ilivided  lielween  sponsors  and  producers  of 
ni'-e  prize-winning   films  and   the  alTahle   presi- 
I    of   the   Cleveland    Chamber   of   Commerce. 
jr.  Curtis  Lee  Smith. 
Mr.  .'^mitli  welcomed  iueml>ers  of  the  Cleveland 
ilni    ("ouncil    into    afliliate    membership    in    the 
hamber    of    (iommerce    and    congratulated    llii- 
iiicil  on  the  widespread  publicity  it  has  earn<'d 
ihe  "liest  location   in   the  nation."   He  called 
iition  to  the  establishment  of  a  film  informa- 
service  at  Chandier  of  (^mimerce  hcadiiuar- 
-    an  activity  eticouraged  by  the  Council  an<l 
iliated  b\   Kenneth  Nash. 

\rnong  sponsored  films  receiving  the  tradition- 
"Id  "osear"  from  Ward  Marsh,  Cleveland  film 


ILM  ('kitk  W  \ki)  Mvksh  presents  a  Cleveland 
rsliial  "Oscar"  to  \lr^.  Hirman  [ins.i  on  hehalj 
i  prize-H  inning  /Urn  "The  Hii^h  If  nil." 


ritic.  were  Tlif  Mark  of  ('..  sponsored  bv  thi- 
lakcrv  i'roducts  Division  of  AnheusiT-|{us<-h. 
nc.  and  I  Closed  Book,  sponsored  bv  The  Farm 
iurran  Insurance  Companies.  These  twn  V\  ilding- 
rrnluced  subjects  won  honors  in  the  public  ri'- 
itions  and  safetv  classifications,  respectivelv.  and 
'P  award  in  the  field  of  iniluslrial  training  fdms 
enl  to  7/ie  Inner  Man  Steps  Out.  sponsored  b\ 
le  General  F.lectrie  Company  and  produred  by 
'athe»<-o[>«'  Productions. 

Baekfire.  sponsored  for  direct  print  sali-  In  in- 
uMr>  bv  the  \inericaii  Kconomic  Foundation 
ml  produced  bv  the  I'rincelon  Film  Center  won 
irsl  place  amimg  free  enterprise  and  economic 
duration  films.  Sponsored  films  went  to  Arizonn 

Land  <>/  Color  and  Contrast,  prmlucefl  for  lln 
•landard  Oil  C.nnpanv  of  Calib>rniu  b\  I'aul 
loeller  Productions.  (Calvin  Produ<  tions*  Thr 
>irty  Look,  sponsoreil  by  the  (iulf  Kefining  Com 
any,  was  the  other  and  final  "osiar"  winner 
mong  sponsored  films. 

Best  among  mental  health  film-  wa-  adjurlged 
•  Ik-  77i.-  HiuI,  Unit.  produ<<-.l  In  Ted  iiobin 
on's  New  V^orb!  Pmdudions  and  joinllv  spon- 
hfd  b\  the  Anti-Defumation  !.eague.  lllinoi- 
Mfpt.  of  Public  Welfare,  Menial  Health  \ulhoriU 
ind   the    C.lund.ia    Foundatiim.    Maurv    (daub- 


Caniera  glimpse  oj  some  oj  fiuests  ami  ineiiiliers  at  the  Annual  Awards  Dinner. 

OevHiiiid  Holds  .nil  Film  Fdival 

AiniKNCK  Jl  I{1KS  SKLKCT  OIT."^  IVNDINt;  FlIMS  Fi>K  IIO.NOKS 
AS    VNNl  AI.  FILM  FKST1\  \L  I'l.VI^  K)  LAKCKK  ATTKNDANCE 


man  of  the  Anti-Defamation  Ix'ague.  B'liai  Brith 
supervised. 

In  the  field  of  informational  motion  pictures. 
Drusi  Addiction,  produced  by  Fncvclopaedia 
Hritannica  Filtns.  and  the  uni(|ue  I'rivale  Life  of 
a  Cat.  produced  independently  by  Alexander 
Mammid  were  co-winners.  The  cultural  arts  "best 


film"  was  Guatemala.  Land  of  Looms  produred 
for  sale  b\  Allen-M<K>re  Productions,  Inc. 

The  eleventh  "oscar"  of  the  Festival  went  |o 
If  akiufi  Point,  lu-st  among  civil  defens*-  film-, 
produced  for  the  British  Information  Services. 

In  preparation  for  the  Festival,  ten  hard-work- 
(  C  O  \  T  I  M  F.  D       ON       K  ()  1. 1. 0  W  I  \  C       P  A  C  E  S  I 


Representing  "Oscar"  \^'inners  (left  to  riphi  h?lou)  are  Paul  Tag.  for  Enc\cloj>aedia  Briiannica 
films:  I).  H.  Coelin.  Editor  of  Business  Screen  and  i:uesl  speaker:  injormalional  committee  chair- 
man F.lizalieth  Hunady:  Martha  Heisinfi  (I'aul  Hoefler  Productions)  :  Ada  Bel  Beckuilh.  cultural  arts 
chairman:  Mrs.  Herman  Bass  I  B'nai  Brith):  George  Tamblyn  (American  Economic  Foundation! ; 
Moll)  Strachan  I  British  Information  Services);  and  Robert  Ebripht,  industrial  training  committee 
chairman.    Committee  chairmen  hold  "Oscars"  to  b^  sent  to  absent  winners. 
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Screening  Program 

Fillh  \i 

11111^)1  Piliii  festival 

X   xM.  VIM.    1  \.M 

.  J.  J.  J.  I^Cl'.l.      X    J.J.J.XJ.     M.    \^ij%,JL  Y  UX        L 

PUBLIC  RELATIONS 

MENTAL  IIKAITII                   INDUSTRIAL  TRAINING 

SAFETY 

TRAVEL 

Avialion  Room 

El  Kuncliu  Uuuui 

KiiKlit*!!   Room 

Harvest  Room 

North  and  South  Georgian  RoM 

Chairman: 
Dale  Cannon 
While  Srwinc  Machine  Corp. 

Chairman: 

Ruth   A.  Matson 
(:lr\eland  Mental  llyuienr 
.\ssoc. 

Chairman: 

Robert  II.  Ebright 

While  Sewinc  Machine  Corp. 

Chairman: 
W.  T.  Fouhz 

E.    I.   (Ill    Pont    (le    Ncmoiir-'   & 
Co. 

Chairman: 
Marietta   Darsie 
(ilrvejanil    Heights   Board  o( 

Kilucation                                   I 

Oil,  The  InvisibU  TraveUr 

18  minutes  ■  color 
Shell  Oil  Co. 

Breakdown 

10  minutes 

Natiiiniil  Film  Kuanl  i>f  Canada 

A  Way  with  Fires 

28  minutes 

The  Bell  System 

Mary  Learns  Her  Traffic 
Lesson 

H  minutes  •  color 
Cornell  Film  Co. 

Viva  Mexico 
22  minutes  •  color 
American  Airlines 

This  Is  Life 

29  niiniiles  ■  color 
American  Meat  Institute 

Fears  of  Children 

27  minutes 

International    Film    Foundation 

Good  Company 
28  minutes  -  color 
Cabot  Carbon  Co. 

Jimmy  of  the  Safely  Patrol 
10  minutes 
General  Motors 

Youth  and  Summer  in  Swedm 
21  minutes  -  color 
Films  of  the  Nations 

Mount  Clemens  Story 
15  minutes 
U.  S.  Air  Force 

Faretiell  to  Childhood 

20  minutes 

\I.iii«l  Health  Film  Board 

The  Inner  Man  Steps  Out' 
32  minutes 
General  Electric  Co. 

A  Closed  Hook' 
26  minutes 

Farm  Bureau  Insurance 
Companies 

Arizona  -  Land  of  Color  and 
Conlras!' 
25  minutes  ■  color 
Standard  Oil  of  California 

American  Harvest 
30  minutes  -  color 
Chevrolet  Motors 

The  High  a  nil' 
32  minutes 
Manry  (>laul>inan  of 
AntlDrfamalion    League 

In  These  Hands 

27  minutes  -  color 
Eli  Lilly  and  Co. 

Day  in  Court 

29  minutes  -  color 
International   Harvester 

Flight  lo  North  Africa 

.30  minutes  ■  color 
Air  France 

The  Mark  of  C* 
32  minutes  -  color 
Anheuser  Busch,  Inc. 

Alcoholism 

22  minutes 

Encyclopaedia  Britannica 
Films,  Inc. 

Precision  ■  Key  to  Quality 
20  minutes   (sound  Slidehlni  1 
Remington  Rand,  Inc. 

Personal  Side  of  Safely 

15  minutes  -  one  of  a  series  (5) 
National  Safety  Council 

Mountain  Moods 
7  minutes  -  color 
Canadian  National  Railways 

China  by  the  Golden  Gale 

22  minutes  •  color 
Standard  Oil  of  California 

An  Investment  in  Human 
Welfare 

18  minutes  -  color 
Federal  Security  Agency 

Don'l  Drop  Your  Guard 

10  minutes  ■  color 
Aetna  Life  AITiliated 
Companies 

Balloons  in  the  Sky 
.30  minutes  •  color 
Esso 

Sugar  U.  S.  A. 
28  minutes  -  color 
Western  Beet  Sugar  Producers 

Steering   with   Standards 
20  minutes 
Ford  Motor  Co. 

Rubber  Risks 

12  minutes 

The  Goodyear  Tire  and 
Rubber  Co. 

High  Powder 

22  minutes  -  color 

Plan  To  Live 

17  minutes 

Indiana  University  Productions 

•DENOTES   WINNER    OF   "OSCAR" 

Fnrm   Trader   Safely 
18  minutes  -  cnlor 
.American    Petroleum    Institute 

Tonv  Learns  about  Fire 

16  minutes  -  color 
National  Board  of  Fire 
Underwriters 

• 

INFORMATIONAL 

CIVIL  DEFENSE 

FREE  ENTERPRISE  • 
ECONOMIC  EDUCATION 

CULTURAL  ARTS 

SALES  PROMOTION   & 
MARKETING 

Aviation  Room 

EI  Rancho  Room 

English  Room 

Harvest  Room 

North  and  South  Georgian  Root 

Chairman : 

Elizabeth  Hunady 
Cleveland  Public  Library- 

Chairman: 

Mrs.  Elizabeth  .Alexander 
Cleveland  Civil   Defense 

Chairman: 
C.  J.  Dover 

General  Electric  Co.  -  Lamp 
Division 

Chairman: 

Ada  Bel  Beckwilh 

Lakev\ood  Board  of  Education 

Chairman: 

Earl  P.  Carpenter 

Carpenter  Visual  Service,  Inc. 

Voice  of  a  Choir 
25  minutes 
U.  S.  Slate  Department 

Duck  and  Cover 

10  minutes 

FCDA  •  Owner  Archer 
Productions 

The  Forge 

29  minutes 
Freedoms  Foundation 

Brief  Discussion  of  16mm 
An   Films 

The  Browns  Build  a  House 

20  minutes 

Celolex  Corporation                   j 

Grand  Design 
10  minutes 
United  Nations  Film  Board 

Modern  Minute  Men 
23  minutes 
The  Ohio   Bell  Telephone  Co. 

Man  on  the  Land 

16  minutes  -  color 
Oil   Industry  Information 
Committee 

The  Photographer 

26  minutes 

.Afliliated  Films  for  Department 
of  State 

The  Willard  Heavy  Duty  DeLu 
Battery 

10  minutes 

Williard  Storage  Battery  Co. 

1 

Losing  To  Win 

10  minutes  -  color 
Metropolitan  Life  Insurance 
Co. 

Survival  under  Atomic  Attack 

10  minutes 

FCDA  -  Castle  Films 

Borfe^re* 

15  minutes 
American   Economic 
Foundation 

Making  of  a  Mural   (Thomas 
Benton  1 

10  minutes  •  color 
Encyclopaedia  Britannica  Films 

Young  Man's  Fancy                     | 
.30  minutes  -  color 
Jam  Handy  Organization 

FDR  ■  Hyde  Park 
17  minutes 
Pictorial  Film.",  Inc. 

Red  Cross  Report  ■  1952 
13'/4  minutes 
National    .American    Red   Cross 

Decision 

28  minutes  •  color 
Ohio  Oil  Co. 

Pen  Point  Percussion 

7  minutes 

National  Film  Board  of  Canada 

The  Very  Idea 
28  minutes  ■  color 
Crane  Co. 

Oxford  Student 
13  minutes  -  color 
International  Film  Foundation 

Waking  Point* 
20  minutes 
British  Information  Services 

Communism 
11  niinnli'S 
(Coronet    Instructional   Films 

Guatemala,  l^and  of  Looms* 
30  minutes  -  color 
Educator  Films 
Allen-Moore    Productions    Inc 

Pipe  Line  lo  the  Clouds         mi 
25  minutes  ■  color                   H 
General  Electric  Co.             ■ 

The  Shoemaker  and  the  Hatter 

16  minutes  ■  color 
Economic  Coopi-ration 
Administration 

Target  VSA. 
21  minutes  -  color 
Cornell  Film  Co. 

1 

Your  Money 
35  minutes  -  color 
National   Association  of  Mfrs. 

The  Idyl 

10  minutes  -  color 
Cinema  ■  16 

The  Dirty  Look*                       ^ 
24  minutes  -  color 
Gulf  Refining  Co. 

DruK  Addiction' 

23  minutes 

Encvrlopaedia  Britannica 
Fiifn-*.  Inc. 

A  Voice  Shall  Be  Heard 
22  minutes 
General   Electric  Co. 

Economics 
10  minlites 

E.SSO 

Uncommon  Clay 

20  minutes 
Thomas  Craven 

Figures  Are  Fashion 
18  minutes  -  color 
Warner  Brothers 
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il 
l(CONTINUEU 

ing  screening  comniillees  covering  each  of  the 
Jesignalfil    fi.-l<ls    Icok.-.l    al    nearly    450    films. 


[rhe  acccplanix-  of  the  *M  films  finally  txliihitcil 
during  ihc  Festival  is  the  first  honor  accorded 
:hese  pirlures  and  is  perhaps  as  significant  for 
many  as  the  atlual  '"oscars"  themselves.  For 
example  the  foremen  of  the  \\  hite  Sewing  Ma- 
jrhine  (Company  in  Cleveland  helped  committee 
jchairnian  Robert  H.  Ebright  screen  industrial 
training  films.  Safety  pictures  were  screened  by 
members  of  the  Central  Safety  Committee  of 
the  Grasselli  Chemical  Department  of  E.  I. 
duPont:  mental  health  films  were  screened  by 
;professional  social  service  agency  heads  in  Cleve- 
jiand  and  travel  films  were  first  checked  by  30 
'committee  members,  including  15  teachers  and 
lis  parent-teacher  members.  Such  organizations 
las  the  Ked  Cross,  Junior  League,  Chamber  of 
klommerce,  Ccmncil  on  World  Affairs,  and  local 


Clevei.am'  Cmvmbkk  of  Commerce  president 
Curtis  Lee  Smith  congratulates  Festival  officers 
for  civic  conlrihulion  ami  notes  recent  affiliation 
of  luo  ^rottps. 


•ichuols   and   colleges   furnished   screening   com- 
mittee members  for  this  thankless  task. 

(>uriitf<  See  a  Finished  Performance 

The  several  hundred  guests  and  members  who 
attended  Cleveland's  fifth  annual  affair  and  its 
windup  dinner  saw  a  smooth  and  efficient  per- 
formani  e  throughout  the  day.  Council  president 


HMiD-WoKKiNC  Screening  Committee  Chairmen  flefl  to  ripht  o... ,..  .Ii^.liuih  Matson  (men- 
ial hralllii:  Roherl  Ehri^lit  I  in.luslrial  training):  U' .  T.  Foullz  t  safety  I :  Ada  lie!  Reckuilh  (cultural 
arts):  Marietta  Darsie  I  travel  films  I :  Elizabeth  Hiinad\  ( informational  films  i :  F.arl  Carpenter  ( sales 
promotion  and  marketing):  C.  J.  Dover  ( free  enterprise  and  economic  education):  Dale  Cannon 
(public  relations  films).  


Dale  Cannon  spoke  briefly  at  the  dinner,  thank- 
ing the  many  parliiipants.  Harold  Nissley.  man- 
agement consultant,  served  as  toastmaster  of  the 
evening.  Publicity  in  Cleveland  newspapers  and 
national  magazines  was  arranged  by  Fern  Long. 
super\isor  of  the  Adult  Kducation  Department. 
Cle\elan(l  Public  Library.  A(tive  as  usual  in 
nearly  e\ery  phase  of  the  program  were  \'irgini.i 
Beard,  head  of  the  Library's  Film  fiureau  and 
Elizabeth  llunady.  also  of  the  Film  Bur.au  staff, 
who  served  as  chairman  of  the  Informational 
Films  ■icrtion. 

Kenneth  K.  Vermillion,  as  first  vice-president, 
was  active  in  direction  of  the  Festival  program: 
Mrs.  Margaret  Say  lor  is  second  \  ice-pre«i<lent  of 
the  Cleveland  Film  Council.  Ada  Bel  Beckwilh 
is  its  reiording  s<'irelary  and  Mrs.  Helen  Stein. 
correspon<ling  secretary.  11.  G.  Jim  Mays  is  treas- 
urer of  the  ("ouncil.  Directors  incluile  Mrs.  Myrtle 
Carran  and  \\  illiam  S.  Moekman  in  addition  to 
Miss  Hunadv. 


Festival  Pictures  On  These  Pages 

by    Donald  Booth.  Cleveland  Public  Library 


Screening  committee  chairman  are  named  in 

the  full  screening  program  shown  in  these  pages. 

As  guest  spi-aker  at  the  \nimal   \waril-  Dinner 

\  (.  E      S  I  \  T  V  -  O  N  E  ) 


I  C  O  N  T  I  N  I    E  I>      ON 


Festiv\i.  f^ECISTliATlON  tvos  increased  sizeably 
over  the  previous  >ear;  screening  audiences 
came  early,  stayed  late  to  rieir  the  many  films. 


Part    Tyxn  of  llir  (  M<-\  flailil  Film   i'l'sliyiil"-  ( ioiiiplete  .Screeiiiiifr  Program 


INtOKMMloN  \l 


(  l\  II     llH  KN->K 


S»ory  o/  Tinu! 

10  miniim  •  color 
Cornrll  Film  Co. 


Thr  Prirair  l.ifr  of  a  Cnl* 

'3i  niiiuilr4  •  <.ilrn! 
Alrxanilrr  Mumniid 


Setl-Prenervnlion    in  an    Atomic 
Bomb  Atlnrk 
IK  miniitrs 
U.  S.  Depl.  of  Detente 


A  Neu>  Bfflnninit 
2*'  niiniitr.. 
r    .S  Arm) 


T<ifc»  Cof»r 

5  mlniilr* 

KCDA  ■  Rcid  H.  Rny  Film 
Indiutries 


I  IIIK  KM  KUI'HI>K 
ECO.NO.Mir.  EUtCATION 


1  I  III  H  M     \HT» 

Hefrartiuns  \o.  I 
1 1  miniilr«  -  color 
A-K  Kilm»,  Inc. 


•  W  K>    I'HiiMdl  |(l\    i 
M  \UKKHNt; 


Birth  of  an  Idol 

IJ  niiiiutr*  -  color 

Mr«ina  Drparlmrnl. 

Baylor  Inirrruly 


Thrrr  1%  a  IhOrrrnr* 
28  ininiilrk  -  color 
.Amrlia  K.irhart  Ijiwafr 


Terhniqur  of  Paprr  Srulpturr 

10  ntinti|c«  .  color 
\llrnMiMirr    I'roiliiciion*.    Inc. 


•DENOTF-S   WINNER   OF  -ns(  \H" 


Sirvm  Ooltanot  PaiHIt  a  Cor*r 
for  the  Solurilav  Eveninf  Poti 

20  minuter 

'*!rrlili(;    ^Ilffl•.    Il»r 


NUMItKH      I 
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P  I  <   T  (►  H  1  \  I.    S  ^  \  OPS  I  S    OF 


I  II  K  sr  o  iM    o  I    I)  i;  I)  N  o  \  " 


I'ltdDl  <  T    KlIKATllIN   lA  lllf  liu.sif  aim  oj  tills    y.)- 
ininiile  shiiikI  anil  rnlor  film  for  Sjiririi:  /'arkini:. 


ClSTO.MKIt    Loss   caii.spil   ihroiifili    moislun-   imi- 
ilensalioii  is  lold  in  openinn  seiitienrc. 


K\II.K()AD  Claim    Agk>T  listens  as  Dednox  rep- 
resentative tells  his  story. 


Mr.   Co.nde.nsatio.n    holds   his   head   in   jiriej  as 
Mr.  Dednox  ^oes  to  work. 


Hiiiii 


Actual  Demonstration  scene  sliows  application        Cartoon  Characters  sing  original  theme  song 
of  product  on  car  roof.  in  closing  sequence. 

Helping  the  Railroads  Fight  Cargo  loss 

M  W     -I'IJIN(.    I'MMNC    (nUIV    I'lCTl  KK    IM.KS    IIIK  CISTOMLKS   LANGLAGh 


S|M>ni-or:  Spring  Hacking  C«r|)<irali<>n. 
lillc:  The  Story  of  Dednox,  15  mill.  C^ol'ir. 
Produicfl  in  Hollywood  by  the  Telcpix  Cor- 
poration for  Dick  Ixwis  Studios.  Chicago. 
■¥■  Anii-rica"s  nios^l  precious  and  sizcalilc  cargos 
nio%e  along  the  nation")*  raiirnads  Imt  getting 
them  from  point  of  origin  to  final  destination  in- 
volves methods  and  materials  little  known  to  the 
average  citizen.  Sometimes.  e\en.  too  little  known 


among  railroaders  themselves  with  resultant  joss 
to   liolli  the  roads  and  the  economy. 

Costly  and  destructive  moisture  condensation 
inside  railroad  freight  cars  is  one  of  the  caust-s 
of  cargo  destruction.  Helping  the  railroads  light 
this  moislure  danger  i»  the  Spring  Packing  Cor- 
poralions  >  hemicullized  I'ork  product.  Dednox. 
And  helping  Spring  Packing  show  how  Dednox 
Works  and  saves  is  the  com|>any's  first  film  vcn- 


lure,  a   15-minule  color  film  ;ippropria|cl\    h:. 
77ic  Story  oj  Dednox. 

No  dull  Ircatnicnl  of  manufacturing  pro<  > 
hut   an   i-xlriincl\    interesting  visual   sales   pi.  ■ 
The  S(or\  of  Dednox  was  written   in   terms 
llii-   customer's    interests    and    prohlems.    AniinaJ 
lion,     colorful     and     undcrslandalile.     interpre 
uith  humor  and  claril)   the  product's  merits  and 
applicaljoii. 

Animation.    Live    Action    Will    Halaiiceil 

Two  cartoon  characters  point  up  the  stor]rl 
line  and  dramalizc  suhject  matt<'r  against  au-f 
tlii'iilic  railroad  haikground.  Background  musici 
in  keeping  with  the  rail-interest  theme,  keepti 
ihc  pace  moving  along  as  plenty  of  usi'ful  da 
is  delivered  to  (Mitential  prospects  for  the  treat 
ment  process. 

Kxterior  scenes,   filincd   in   Chicago   and   Cain 
fornia,  are  well  integrated  into  the  film's  mai 
technical    theme,    enhanced    li\    reproduction    ill 
the   iLastman   color  process. 

According  to   George   L.  Green.   Spring's  ex-j 
ecutive  vice-president.  The  Story  oj  Dednox  wi 
be   shown   at  a  series  of  luncheon   meetings 
railroad    centers    throughout    the    \  tiitcd    State 
and  Canada. 

"It   is  our  intention   to   invite   interested  rail^ 
road  executives,   bankers,  and   |)rominent   indi 
trialists  to  see  this  unique  film  .  .  .  we  have  had 
a  mar\eious  reception  on  its  initial  showing. ' 

Feature-.   \^ell-Known   Hollywooil   Cast 

From    its   opening   sequeiue.    wherein   a   larg 
bakery's  manager  is  dismayed  by  the  loss  of  fo 
out  of  six  carloads  of  flour  through   mildew   i 
shipment.    77ic   Story   oj  Dednox   lakes   the   c 
tomer's  point  of  view   on   avoidable   losses.  T 
film  is  enhanced  throughout  by  excellent  aniina 
tion  and  cast  from  among  Hollywood's  best,  in' 
eluding  ^X'illiam   Frawley.   as  the  harrassed  rail 
road  ilaim  agent:  Russell  Conwa>.  Ralph  Dun 
and  the  voices  of  Mel  Hlanc   (  Bugs  Bunny  I   an 
Pat    McGeehan    (from    the    Red    Skelton   show) 
who  do  vocal  patterns  for  the  cartoon  characte 
"Mr.  Espey"  and  "Mr.  Dednox." 

Dick  Lewis  Studios.  Chicago,  handled  the  pro 
duction  arrangements  as  midwest  representative 
of  Telepix  Corporation.  Hollywood,  the  pr 
ducer.  Spring  Packing  Corporation.  Chicago,  i 
handling  its  own  distribution  arrangements 
the  s|M-cialized  audiences  within  the  industry  t 
wlioiii   the  film   is  directlv   aimed.  I 


Editorial  Cooperation  Given  Magazines 

■¥■  The  Editors  of  Business  Screen  are  <  oo|)er- 
ating  with  the  magazine  Mktai.  WoKKIm;  as  ii 
initiates  a  regular  column  on  films  for  its  reader- 
ship in  this  spe<  iai  field.  Recent  assistance  wa 
also  given  through  our  New  York  and  Chiiagq 
bureaus  to  the  editors  of  Tide,  advertising  jour 
nal  which  carried  a  special  cover  story  on  th« 
commercial  film  industry. 

Requests  from  Occupational  Hazusiis. 
the  safety  film,  and  INSTITUTIONS  and  HoTEl 
MdNTiil.Y  co\ering  the  hotels,  restaurants,  and 
similar  institutions  have  also  been  reccixed.  Sev- 
eral full  pages  in  InsTITITIONS  were  filleil  by 
article  material  prepared  b)  O.  II.  Coelln.  Jr., 
editor  of  Blsine.ss  Screen. 
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BUSINESS    SCREEN    MAGA/INl 


^'^]\\■.  \l  TOMOl'IN  K  IM)l  SIKV  has  fjr.nvii 
iiiiL-t;inll\  iin'if  auaie  of  it>  it>iii>iisiliililit's 
;  ■  as  well  as  ils  business  future  as  the  hoiiihle 
[oil  of  trafli"-  tiealhs  antl  injuries  ciinibcil  to  new 
lieighls  in  reci-nl  \ears.  i)ri\er  ethieatiiMi  pro- 
liranis.  |>artliiil.irl\  ihoc  direited  to  teen-agers, 
■lave  helped  to  hold  his  traflie  line  as  sponsors 
l,..|ic  to  implant  good  dri\ing  hahils  from  the 
-larl  and  thus  serve  the  dual  objectives  of  halt- 
ling  the  hotrods  while  raising  a  new  generation 
f  load-wisc,  careful  drivers. 

I.aunelioil  "(Jooil   Driver"   Agreements 

Kaiser-Krazer  Sales  Corporation  has  accepted 
a-  -hare  of  this  respon>iliilil>  ever  since  it  be- 
I  ame  part  of  thi-  automotive  industrv.  Convinced 
>hat  "the  ho|H-  of  building  a  nation  of  better 
lii\crs  lies  with  the  proper  training  of  the  youth 
I  \inerica."  KK  launched,  through  its  nation- 
niilc  dealer  famiK.  the  now  familiar  "Man  to 
Man"  afid  "Dad  to  Daughter"  driver  training 
jgreenients.  This  sunnner,  joining  »\ith  the  Inler- 
induslry  Highway  Safety  Committee,  the  Na- 
tional Safetv  Council  and  other  organizations 
interested  in  highwav  safetv.  KF  has  completed 
he  production  of  a  24-ininule  black  and  white 
iound  motion  picture  K  ord  of  Honor  which  im- 
|)lenienls  ils  driver  agreement  program  as  well  as 
felivering  some  potent  arguments  to  its  prospec- 
ive  teen-ager  audiences  on  the  wisdom  of  being 
imart,  safe  drivers. 

Word  oj  Honor  is  a  first-rate  professional 
iroduction.  cast  with  well-knoun  MolKwood 
layers  and  apparently  destined  for  an  all-out 
lealer-dislrdiulion    push    this    coming    fall    and 


Puis   2^^Il^l  TK    motion   i>irture   iias    fnoiliiifil 
•jiir  KF  l>\    I  i>fiiie-U  rifilil  Stiulios  in  Hiilhii  oo<l. 


Dfiilli  liirk.\  on  lite  /i(^/iir<n\  ii\  Imlroil  lulilids  jriiil. 


Raiscr-Frazer  Joins  Crusade  for  Safety 

I'OWKKUL  NEW  DRIVER  EDICATION    FILM    FOR    TF:KN.A(;KK.S 
Will.     Ml)     NMIOWI,    CAMPAIGN    .AGAINST    TRAFFIC    Tt)LL 


winter  season.  Backed  by  an  ample  suppK  of 
prints,  the  production  job  by  Vogue-Wright 
.Studios,  under  the  supervision  of  film  chief 
(ieorge  T.  Recker.  is  top-billing  material  for 
both  teen-age  and  adult  audiences,  such  as 
PTA's  and  civic  groups.  Donald  \X  oods.  as  Duke 
Marshall,  is  the  featured  player.  Harry  Franklin 
directed  for  Vogue-Wright,  following  the  origi- 
nal screen  storv    1>\    Bruce  Menrv.  the  Chicagoan 


H ho.se  screen  treatment  for  Last  Dale  has  won 
several  film  awards,  including  a  National  Safety 
plaque. 

Location  scenes  were  laid  in  California  with 
the  full  coo|)erati<m  of  the  Trallic  Department  of 
the  Los  Angeles  Police  Department,  the  Na- 
tional Hot-Rod  Association  and  the  California 
Highwav      Patrol.      The      TralTic      Institute     at 

((ONTIMKI)     ON     TIIK     FOLLOWING     l'\CEI 


llor-Koi)    \l(rivi    IttiLr    Miirshall    cutilirs    ii-rn- 
njlfrs  uho  ililrhril  liis  car. 


I)i  KK   \n'Kvi>  /()  iHiirni^  III  Ac//)  liini  .»/i>p  sit^r 
III  rra:\  Hrivine  hi   their  rhildren. 


WiSK  Cm  NsKI.  /ifflill/,  .!<    Ili,i.,     I.  ,   i. 

"Good  Driver"  agreements. 


(>Nh     Ikkn- \(.LK    liriitks    hii    (ilrdf.i-    and   nievls         \'\H\  \\>  \\\KL\7\.  ihrir  indulfience  really   caused 
death  on  the  hi/ihuay  in  climactic  scene.  son's  death  .  .  .  Ion  lair. 


M    MRKR      ^     •     VOIl    MF.     13     •     19S2 


.■»<) 


KF  JOI.NS   SAltT\    l,Kl>Al)L 


(eoNTIMKD     KROM      THE     PRECEDING     PACE) 

Northwestern   University   was  uiiolher  cooperat- 
ing agency. 

UonI  of  Honor's  |)lot  story  l>riiigs  Dultc 
Marshall,  racing  driver,  into  a  |irelty  typical 
I.  S.  coniMiuiiil\  whiTc  lie  cMciuintrrs  some  wild 
youngsters  on  llie  highwa\  enroule  to  a  race 
meeting.  Shrugging  off  a  first  brief  encounter, 
he  is  both  enraged  and  concerned  as  a  second 
meeting  forces  his  car  idf  the  road  and  causes 
a  near-tragedy. 

"M^ord  of  Honor"  1  alk^  Kids'  l-anfiiia-ie 
Duke's  experience  changes  a  c)nical  b\  slander 
into  a  one-man  crusader  for  safe  driving.  Get- 
tini;  little  cooiK-ralion  at  the  outset  from  the 
parents  of  the  reckless  vouiigslers,  Duke  takes 
his  campaign  to  the  Miuiigslcrs  lliemselves.  His 
professional  standing  and  their  respect  for  the 
veteran  auto  racer's  knowledge  of  the  rides  of 
the  road  wins  plenty  of  converts. 

Talking  language  the  kids  understand,  Duke 
explains  KF's  driver  agreement  program  and 
thev  "bu)"  it.  Hut  it  takes  a  smashing  story 
climax  with  a  tragic  final  twist  to  drive  home 
the  realization  that  safe  driving  isn't  a  matter 
of  pa|K-r  and  ink  and  good  intentions  but  life 
insurance  based  on  future  safe  performance  on 
the  road.  A  famiU  loses  a  \oungsler  in  this 
unforgettable  sequence  but  plenty  of  real  and 
permanent  safe  drivers  will  be  won  to  the  cause 
and   their  lives  spared  as  a   result. 

Modern  Talking  Picture  Service  will  handle 
nationwide  distribution  of  (ford  of  Honor, 
backing  up  strong  KF  dealer  promotion  this 
fall. 

Reference  Note-  for  ^  our  Program 
Vital  statisties:  Word  of  Honor  was  fibned 
at  Vogue-Wrights  Hollywood  studios.  George 
T.  Becker  was  executive  producer:  Harry  Frank- 
lin directed.  Story  by  Bruce  Henry.  Cast  and 
crew  totaled  75  jK-ople.  Running  time  of  final 
version  is  24  minutes. 

Distribution  notes:  a  general  audience  which 
includes  high  school  age  youth,  mens"  and  wom- 
ens'  clubs,  PT.A's  and  service  organizations  will 
be  widely  c<mtacted  by  dealers  aided  by  Modern 
Talking  Picture  Service.  Sustaining  television 
and  theatrical  bookings  are  also  forecast.       53" 

Cast  and  Crew  Members  of  "Word  of  Honor' 
production  on  location.  Featured  jiUiyers  shoun 
at  center  with  George  Becker,  execuliie  \>roducer 
for  Vogue-Wright  Studios. 


5       !fB|    "    ]■!   E 


Aini-riciin   iniieniiily  lirin^.s  dream  houses  to  reality  in  "Ihn-.i..   L  ::!iniitril 

Prefabricated  Housing  Tells  Its  Story 

N\TI(»N\I,    IIOMF.S   DKVl.KKS   (;KT   S\LES   KESLLTS   WITH  -'HOMES  UNLIMITED' 


Sponsor:    National  Homes.  Incorporated. 

rille:  Homes  Unlimited,  29  min.  color,  pro- 
dimd  by  Galbreath  Picture  Productions.  Dis- 
Iribiilcd  b>  Modern  Talking  Pi<ture  Service, 
In.. 

■¥.  Thomas  Edison  laid  down  the  principles  of 
picfabricated  housing  and  the  great  inventor  was 
among  the  first  to  see  the  waste  and  incllicicncN 
ill  most  conventional  building  methods.  But  not 
until  the  full  impetus  of  America's  postwar  hous- 
ing shortage  had  made  itself  felt,  did  this  field 
achieve  the  solid  fooling  rcdeiied  in  National 
Homes'  piodiictioii  line  facilities  at  I.afayelte, 
Indiana  and  in  this  company's  exposition  of  its 
thesis  which  is  shown  in  the  29-minute  color 
motion   picture   Homes   I'nlimited. 

Homes  I'nlimited  has  averaged  a  house  sale 
per  showing  for  at  least  one  National  Homes' 
dealer;  idivioiisly  it  is  a  popular  and  undoubt- 
edly potent  weapon  in  this  highly  competitive 
business.  For  the  homes  depicted  are  liveable, 
believeable  and  jlesirable  to  any  of  the  millions 
of  renters,  boarders  and  other  victims  of  the  high 


cost  of  modern  housing.  Every  detail  along  tli> 
production  line  and  on  an  actual  building  site  i- 
shown  with  painstaking  care.  Step  by  step,  rea 
son  by  reason.  Homes  Unlimited  builds  up  soni 
formidable  arguments  for  prefabricated  hoiisin. 
and  for  National  Homes'  part  in  it. 

These  arguments  are  pre-planning.  exp<-il  lii 
signing,  mass  buying  (of  materials,  utilities 
etc.  I.  streamlined  production  and  time-sa\iii 
erection  methods.  They  have  to  stand  up  again- 
the  average  citizen's  inherent  desire  for  original 
it\  and  trade-unionism's  natural  prejudin 
against  such  labor-saving  ideas. 

Galbrealh    Picture    Productions    handled    tin 
interesting  production   assignnient    with   comp' 
tence  and  has  achieved  a  high  degree  of  audien. 
interest.  Groups  are  being  reached  by  Nation. ( 
Homes'  dealers,  some  of  whom  have  purchasi 
jirinls  of  their  own.  But  the  bulk  of  distributioi 
and     audience    promotion     is     being     done     b\ 
Modern   Talking   Picture   Service,    Inc.   thrmigl 
most  of   its  exchange  network   (excepting  are.T 
where  dealer  facilities  arc  not  yet  established  ' 
Plentv  of  audience  interest  is  indicated.  W 
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Of  Glass  and  People 

JKIMBLE  GLASS  FILM  TELLS  SCIENCK 
STOKV    WITH   SHARPNESS   &   CLAKII^ 

-|pi)n.s«)r:  The  Kimble  Glass  Company  Division 

of  Owens-Illinois  Glass  Company. 
Title:   Class,  Science  &  People,  20  min,  color, 

produri'd  by  The  Princeton  Film  Center. 

■♦t  Beakers,  graduated  test  tubes  and  containers 
of  every  size  and  sliaiK-     volumetric  glass  objects 

are  the  interest  in  this  colorful  science  film. 
Designed  for  laboratory  people,  students,  chem- 
jists,  etc.,  it  shows  the  manufacture  of  precision 
laboratory  glass  from  blowing  to  packing. 

Although  as  much  machinery  is  packed  into 
the    Kimble    plant    as    in    most    manufacturers' 

•  iblishments,  scientific  glass  making  is  pretty 

ir\\  a  hand  o|>eration  from  beginning  to  end. 
I  In-  film  shows  blowers  swinging  their  long  tubes 
\tilli  globs  of  molten  glass  at  the  etui,  then  blow- 
ing to  specified  shapes  in  molds.  Girls  with  liny 
jlubes  and  pipes  join  and  seal  delicate  part:-.  But 
the  most  meticulous  work  of  the  laboratory  glass 
maker  is  in  marking  the  containers  accurately 
for  volumetric  content.  Each  piece  is  individual- 
ly marked  and  carefully  tested — in  fact,  the  final 
tester  gets  a  bonus  for  each  piece  rejected  as  not 
up  to  standard. 


The  whole  pur|>osc  of  a  "factory"  fihn  is  to 
visualize  and  make  understandable  a  complex  in- 
j  (lustrial  prwess.  Mundane,  run-of-the-mill  pho- 
tography may  visualize,  but  lacks  the  spark  to 
really  explain  what  is  going  on  or  convince  the 
I  viewer  that  the  activities  pictured  represent  some- 
jthing  exciting. 

David  L.  Ouuid,  who  pliolographed  Glass,  Sci- 

nee  and  I'eople.  is  one  of  the  rare  cameramen  to 

ways  leave  his  own  mark  on  an  industrial  film. 

uaid's  forte  is  not  in  the  special  "ginunick"  but 

ather  in  a  crispness  and  brilliance  that  imparts 

fresh  approiK  h  to  this  dillicult  type  of  photog- 

aphy.    It.x  not  hard  to  find  a  cameraman  who 

an  find  human  interest  in  people,  but  very  hard 

o  find  one  who  can  make  machines  seem  alive. 

here  are  few  better  than  Dave  (^uaid.  If 


Hiiiiian   Side  of    Irailcr  (IducIi    l.ifi- 

•f  Housing  difficulties  are  still  acuti-  in  most 
>arts  of  the  nation  but  a  new  film.  IGmm  sound 
ind  color,  offers  one  workable  solution.  Spon- 
lor  is  the  Trailer  Coach  Manufacturers  Associa- 
ion  and  the  title  is  You  CAS  Take  It  uith  You. 
\dvice  to  transients  who  are  wearv  of  bucking 
lie  housing  shortage  is  evident:  a  trailer  leads 
'  onifort  and  independence. 
Produced  by  Paragon  Pictures,  Evanston,  111., 
he  film  deals  with  some  rather  interesting  trailer 
•els  in  its  27-minutes,  and  incorporates  a  bit  of 
Mde  interest  by  recounting  the  relationship  be- 
tween a  boy's  kite  and  the  construction  of  Hock 
River  Bridge  in  the  Cntskills. 

Modern   Talking    Picture  Scnice   is  distribut- 

,    fng  you  C.fV  Take  It  with  You.  Bookings  may 

.irrnnged   through   their    New    York   office   at 

Hi"  kifeller  I'lii/u,  New  Vi>rk  2(1  i.r  2<i  other 

■  v'hanges  in  principal  cities. 


BkkiKK;  Junior  finds  il  loufili  to  get  liis  li-29's 
rolling  in  glaring,  uneven  light. 


BkkiKK:  fxtor  lighting  puts  this  otheruise  happy 
family  in  a  bristling  mood. 


.\ftkr:    light   conditioning   tii<ls    Junior's    study 
and  play  in  "Bright  Future." 


After:   gloom    is    dis/>elled    for 
family  through  better  lighting. 


Simmons 


GE  Presents  Case  for  Beller  Li|jlillii^ 

•HUK.III    IITLHE'    IN    I'ICTLKES    AIDS    THE    I.IGH  I    (.( >M)I  I  K  »MN(,    (.VMl'Alt-N 


Sponsor:  The  General  Electric  Company,  Lamp 

Division. 
Title:  Bright  Future.  2')  min.  color,  produced  by 

Depicto  Films,  Inc. 
•¥  Actording  to  GEs  Lamp  I)i\ision.  the  aver- 
age American  home  is  only  slightly  better  illu- 
minated than  a  coal  bin.  Dim  lamps  and  heavy 
shades  in  the  run-of-the-mill  home  spoil  its  ap- 
pearance and  make  the  family  as  grouchy  as  a 
lair  of  hungr\   bears. 


GE's  answer  to  the  dimly  lit  home  is  "Light 
(!onditiiiiiing.  "  a  system  of  tested  recipes  for 
making  every  home  brighter,  more  attractive  and 
a  better  place  to  live.  GE.  and  the  utility  com- 
panies, electrical  manufu<'turers  and  home  build- 
ers with  whom  the  svstem  has  In-en  ti>tetl.  iM-lieve 
there  is  a  big  future  in  brighter  homes.  It  isn't 
overlv  expensive  to  meet  all  specifications  for  the 
perfectly  lit  home,  and  frequently  the  results  are 

M.ONTIMKII     ON     TIIK     KOI.I.OWIVr.     IMCKI 


■■Bright  Fitikk'  TKAM  included  ll.  to  r.)  G.  J.  Herschfuld  I  cameraman):  Joseph  F.  Ilenaltary 
(director):  Harold  II.  Green  and  Eugene  Commcry  of  G.  F.'s  iMmp  Division:  C.  F.  Stephenson  I  set 
designer):  J.  T.  Dunford  I Depicio  v.p.);  Elliot  Baker  (writer):  Charles  Hans  (special  effects). 


y 
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GE  SHOWS   'BRKJHT   FlTl  RE" 


(COMIMEU      KKOM       rilK      l'HK<  KIIIM.      PKi.S.) 

as  slnrlliii-:  as  u  major  inipniMiiK  nt  ilia"  uoiild 
cost  mail)  tiiiH's  iiiort-. 

Tlire*"  rases  in  poinl  are  iiilri><lii<i-»l  in  u  ni'»> 
ccilor  film,  jusl  rtlrast'd  l>y  the  i-onipuny  ant! 
litlcil  Hri^hl  Future.  It  shows  the  tribulations  of 
three  families  sulli-rin^  from  <liml>  lit  homes  ami 
not  realizing  it.  Mrs.  Hreiil  hasn't  i  noufih  li|ilil 
to  see  what  goes  on  in  her  kitchen.  Imrns  the 
ehops:  Mrs.  Simmons  tndlessl\  moxes  furniture 
that  ne\er  looks  right:  while  young  Mrs.  Rogers 
puts  on  too  nmeh  make-up  In-eause  she  ean  t  see 
well  etiough  to  ilo  a  good  jol>.  Hut  these  and 
inanx  other  trouhles  \anisli  when  Miss  Williams, 
the  lighting  eonsullant  from  the  utility  eompain. 
introiluees  them  all  to  Light  Conditioning. 

liriiiht  Future  has  a  l>ig  and  well-handled  cast, 
it  is  just  "homey"  enough  to  he  convincing  and 
a  lot  of  fun  to  watch.  Special  credit  is  certainly 
due  the  technical  crew  who  managed  the  "before- 
and-after"  lighting  efTetis  without  spoiling  the 
color  balance  or  overdoing  the  job  so  that  the 
diml\  lit  rooms  would  look  like  anything  other 
than  normal.  It  would  have  been  awfully  easy 
to  draw  the  parallel  so  wide  that  a  xiewer  might 
say — "Vl'ell.  my  h<mse  certainly  isn't  as  dark  as 
that." 

After  first-run  showings  by  GE  before  such 
groups  as  homebuilders.  electrical  contractors, 
retailers,  wholesalers,  utility  companies  and  lamp 
manufacturers,  the  film  will  reach  its  ultimate 
audience  I  through  Modern  Talking  Picture  Serv- 
ice)   of   home   makers   in   women's  and   service 

clubs,  schools  and  churches. 

•  •  • 

♦  Briiiht  Future  presented  technical  problems  to 
its  makers.  Depicto  Films.  Inc..  that  few  who  see 
it  will  ever  realize.  First  problem  was  to  under- 
light  and  over-light  the  sets  while  still  maintain- 
ing perfect  color  balance  and  creating  no  false 
shadows.  With  color  film.  .S2<»(I'K.  light  had  to 
be  used,  and  no  tricks  could  get  around  that. 
Forty  or  fifty  times  the  amount  of  light  indicated 
was  used  to  simulate  the  exact  effects  perfectly, 
which  re(|uired  elaborate  care  and  liberal  use  of 
asbestos  to  prevent  burning. 

Ceilings  and  reflected  light  from  them  were 
called  for  by  the  script  yel  il  was  necessary  to 
light  the  set  from  above.  Solution  was  a  special 
lens-axis  camera  mounting  and  a  scale  miniature 
ceiling  placed  in  the  foreground  just  above  the 
lens.  This  |)ermilted  panning  the  camera  to  fol- 
low action  in  what  seemed  to  be  a  ceilinged 
room.  This  is  an  unusual  stunt  rarely  done  even 
in  major  theatrical  productions. 

If  the  s«ril)t  had  |>ermitted  reilecorating  the 
rooms  concurrently  with  Light  Conditioning  a 
lot  of  headaches  could  have  l>cen  avoided,  but 
it  would  have  busted  the  story's  believability  wide 
open.  The  painted  walls  had  to  have  the  same 
color  under  extreme  variations  in  lighting.  So 
special  paints  of  closely  controlled  reflectance 
were  devise<l  and  pre-tested  to  secure  exact 
match. 

Rriphl  Future  was.  indeed,  a  long,  hard  job. 
but  |H-rhaps  the  best  key  to  how  convincing  it 
lurni-d  out  was  that  the  elwtricians  and  grips 
who  worked  on  the  film  are  now  the  most  enthu- 
siastic devotees  of  Light  Conditioning  in  their 
own  homes.  Sf 


SIMl'LK  NKW    LLKCIHOMC  DKMCK 
MIVSl  KI.S    OI'IMONS    OF    (;i«)lI'S 

Al  |lir,\(:Kll.>riN(.  and  mea-uringe<|uip- 
iiieiil  ha-  been  received  with  interest  in  the 
past  among  users  of  sponsored  films  but 
enthusiasm  has  been  dampened  by  the  cost  and 
complexity  of  most  of  these  devices. 

.Now  comes  the  coniparalivelx  inexpensive  and 
practical  testing  unit  whiih  the  llarwald  Com- 
pany, its  manufacturer,  calls  the  Group-Tliink- 
omi-ter.  By  means  of  an  electric  meter  plus  ten 
push-button  (or  foot-pedal  I  iriilividual  "sta- 
tions." the  favorable  and  unfavorable  reactions 
of  a  group  of  ten  or  less  persons  can  be  scored 
continuously,  instantly  and  anonymously.  The 
device  does  not  record  these  reactions  but  does 
furnish  a  visual  scoring  of  acceptance  and  re- 
jection unhampered  by  psychological  hesitation, 
particularly   in  the  presence  of  "top  brass." 

Beneficiaries  of  the  Group-Thinkonieter  are 
members  of  public  speaking  classes,  business 
conferees,  trainers,  and  producers  and  sponsors 
of  business  films  and  t.v.  programs.  In  fact, 
wherever  the  opinion  of  a  group  is  valuable,  the 
Thinkonieter  has  a  high  degree  of  usefulness.  It 
was  born  of  an  idea  which  came  to  Bob  Grun- 
wald.  Harw aid's  inventive  president,  while  at- 
tending an  adull  public  speaking  club  session  in 


"(iroup  Thinkonieter"  Shows  Ingenuity. 
\  i-ion    of   Creative    Audio- V^isual    Firm 

■¥■  Out  there  just  beyond  the  bright  lights 
of  publicity  and  promotional  fanfare,  the 
audio-visual  field  has  more  than  a  few  indi- 
viduals whose  ingenuity  and  vision  have 
helped  advance  idea  communication  and  in- 
directlv  benefited  ail  who  use  visuals  for 
education  and  information. 

Names  like  Jamison  Handy.  Alexander 
Victor  and  the  late  Herman  DeVry  ars 
«idelv  known  but  have  you  met  Bob  Grun- 
wald.  president  of  the  ffarwald  Company  V 
Here's  a  comparative  youngster  in  the  busi- 
ness whose  small  but  growing  Fvanston. 
Illinois  company  has  contributed  such  de- 
vices as  the  Admatic.  continuous  slide  pro- 
jector: the  lns[x'cto-0-Film.  automalii-  film 
inspection  e(|uipn)ent  i  from  original  idea 
and  designs  bv  Don  White):  and  now  has 
brought  forth  the  Group-Thinkometer.  an 
i-lectrical  device  which  measures  the  opin- 
ions of  a  group  of  people  and  registers 
their  total  degree  of  approval,  etc. 

We're  looking  to  Bob  Grunwald  for  more 
ideas  like  this  one.  .Audience  measuring 
equipment  has  been  expensive  and  overly 
complicatfHi.  Maybe  this  one  will  prove  the 
eco[ioniical  answer  and  improve  our  real 
knowledge  of  situations  where  it  ean  be 
used.  In  any  cas<;.  ideas  come  from  a  fertile 
source  and  the  field  in  whiih  this  one  was 
s«'wn  and  harvested  will,  we  predict,  pro- 
duce a  bumper  crop  as  time  g<K>s  by.         ^ 


GKOtp  Thinkometer  testinp  unit  in- 
cluding meter  and  ten  "stalionsJ"  f 


I'ark  Hidge.  Illinois.  Observing  that  one  of  U 
problems  in  public  si)eaking  is  the  s|)<-aker'*  i 
ability  to  obtain  an  accurate,  unprejudiced  crit 
cism  and  evaluation.  Bob  decided  thai  comparii 
accurately  the  opinions  of  ten  members  of  tl 
listening  "roup  would  be  an  ideal  way  to  evalua 
its  acceptance.  The  answer  lay  in  electronics  «i 
the  Thinkonieter  was  the  result. 

Here  are  some  of  its  advantages,  besides  eco 
omy  (the  whole  apparatus  sells  for  only  $4 
f.o.b.  Evanstoii.  Illinois)  : 

1.  Personal  embarrassment  is  eliminated  b 
cause  there  is  no  individual  identification  of  i 
spondents.  This  promises  to  reprieve  a  who 
generation  of  "ves  men."  at  least  in  Hollywoo 

2.  The  speed  of  reaction  enables  a  designato 
"data  taker"  to  follow  the  script  of  a  copy  of 
speech  or  other  data  being  discussed  and  to  mai 
the  meter  readings  opposite  reaction  points.  Tl 
meter  dial  reads  from  one  to  ten.  These  nunibei; 
high  or  low  on  the  scale  indicate  degrees  of  rj 
ceptivity  to  the  material.  Nothing  has  to  be  r 
membered.  the  numbers  are  simple  but  uiideni 
able. 

.3.  Conference  or  meeting  "lags  can 
checked  by  meter  readings.  Buttons  are  d 
pressed  when  conferences  lose  interest  to  the 
members  and  the  conference  leader  is  ail\is« 
without  interruption  or  embarrassment  to  pr 
ceed  to  new  material. 

Group  Thinking  is  an  important  phase  of  w 
democracy,  social  or  industrial.  As  manifi-str 
in  the  participation-film  program  of  In  Oi 
Hands,  it  has  enabled  workers  to  express  thei! 
selves  without  imion  or  management  interfercnc 
Anv  device  which  furthers  that  cause  means  \h] 
progress  is  advanced  by  frank  expression  of  ho' 
est  feelings.  That's  a  lofty  way  to  look  at  * 
electric  meter  and  its  components  but  it's  a 
in  the  right  direction. 

The  Group-Thinkometer  is  a  streamlined  halt 
lite  case,  with  self-contained  batteries  (  use  it  an 
where,  in  field  or  factory):  complete  wil 
switdies  and  all  it  weighs  oidy  two  and  one-ha 
pounds:  the  cord  length  is  5(t-fcet:  with  thn- 
and  one-half  feet  of  cord  between  each  of  ll 
ten  switfhes.  Price:  .«45.0<1  f.o.b.  Harwald  Cor. 
panv.  Kvanston.  Illinois  and  by  golly,  we  oU{ 
111  gi-l   one  ourselves.  Or 
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You  can  use  the  Kodascope  Pageant  Sound  Projector 
for  both  small  and  large  audience  showings! 


SounJ  iiu)\ics  sa\c  you  coMly  proJuctiiin  time  in  explain- 
ing new  pruduciion  techniques,  safety  procedures  and 
belter  plant  huusckveping.  l-^mployees  learn  faster  and 
better  .  .  .  remember  longer,  lor  noon-time  entertain- 
ment and  employee  KCi-togethcrs,  there's  nothing  like  a 
good  mo>  ie  to  boost  plant  morale. 

Now,  you  can  show  your  16mm.  black-and-white  or 
color  mo»ies  in  small  rooms  or  large  auditoriums  with 
ihe  same  portable  projector!  Tor  nn>st  requirements,  the 
Kodascope  Pageant  Sound  Projector  and  its  single 
speaker  provide  effective  sound  distribution.  Hut  in  large 
auditoriums  with  difficult  acoustical  conditions,  simply 


add  the  Kodak  .Multi-Speaker  I  nit.  This  gives  you,  at  low 
cost,  a  versatile  fnur-npeakvr  setup  that  eliminates  distor- 
tion from  over  amplification. 

Light  in  weight,  and  easy  to  carry,  the  Pageant  can  be 
set  up  and  threaded  in  a  matter  of  minutes  .  .  .  projects 
your  films  with  sparkling  brilliance,  with  superb  quality 
of  tone.  It's  rugged,  dependable,  easy  to  use  .  . .  and  it's 
lubricateJ  for  life. 

The  Pageant  ./«</  the  Multi-Speaker  Unit  together  list 
at  $-»92.5().  1  he  Pageant  with  its  single  speaker  lists  at 
$100.  I'or  a  demonstration,  call  your  Kodak  Audio- 
Visual  dealer — or  mail  the  coupon  for  more  details. 


For  large  auditoriums  . . . 

Ih*  thr*«  •atra  ip«ak«ri  of  tti«  n«w 
Kodak  Mutti'Speaker  Unit  provide  vvvn- 
f«v#f  found  dtifribufion,  no  mottvr  ftow  dif- 
Rcult  ocoutticol  conditions  moy  b*.  Th« 
MuHi-Sp*ak«r  Unit  pockt  into  on«  bond- 
lom*  co««  Iflot  matctiet  tti«  Pogtonl 
•xoctly  in  oppsoronc*,  ond  fioi  ipoc*  for 
a  2000fl.  r«*l  of  Mm.  litl  price,  $92.50. 


BUSINESS   FILMS* ••demonstrate,  train,  dramatize,  sell 

Piiivi  iiibjtti  to  chtiiige  witl)OUI  iiolice. 


EASTMAN  KODAK  COMPANY.  Rocheiter  4,  N.  Y. 
Pl*a\*  l»nd:         bookfer,  "Kodotcop*  Pog«ont  Sound  PrOf'«rfOf"j 
compfot*  informolion  on  Kodak  Muf>i-Sp«afc*r  Unit. 


NAME 


COMPANY. 


ADDRESS 


I    M  H  K  R      I 


\  I »  I   I M  E     13     •     1  "» ■ 


n 


A  i>rol(>l\i>f  ol  lomorrou's  motor  car  is  the  "star"  of  this  slioic. 

Car  of  Tomorrow  in  Screen  Debut 

FOKD    DEALKK    PKKMIEKES    FOK    COLORFl  L     -TOMORROVi     MKKTS    TODAY" 


■¥■  Among  the  lop-flight  motion  pictures  to  be 
viewed  by  at  K-asl  part  of  the  50.(100.000  esti- 
mated audience  seeing  Ford  Motor  Company 
films  in  this  year  is  Tomorrou  Meets  Today. 
latest  addition  to  that  sponsor's  fihn  library.  Re- 
viewed in  BisiNKSS  Screen  last  month  (No.  3, 
Vol.  13,  1952  I  Tomorrow  unlocks  the  doors  of 
Ford's  engineering  laboratories  to  show  the  con- 
sumer public  where  and  how  its  automobile 
models  of  tomorrow  are  conceived. 

Premiere    Showings    Held    in    June 

Premiere  showings  were  being  completed  in 
June  throughout  the  country,  follow  inp  an  initial 
Detroit  showing  on  June  V)  at  which  Ford  vice- 
president  I.  A.  Duffy,  in  charge  of  purchasing, 
was  the  featured  s|K'aker. 

Tomorrou  \frets  Today  was.  in  a  sense,  one 
of  those  happy  ac(  idetits  wherein  fate  and  linesM- 
combine  with  fine  results.  Starting  with  <  are- 
full  y -balanced  color  and  ex|M-rt  camera  work. 
Tomorrou:  was  originally  destined  to  be  a  news 
report  on  the  Design  Fngineering  exhibition 
which  is  its  central  thcnu-.  Hul  it  fini>hed  as  a 
self-contained  and  cxtremcK  interesting  complete 
picture  thai  is  one  of  the  best  expositions  of  the 
skills  and  creative  genius  behind   today's  rnotoi 


A   Skillful  Job   of   I'lo.bKlion 

\ll'(>  I'r.xlur  tii.ns.  New  ^  c.rk.  pio\i<led  llic 
production  skills  that  distinguished  this  25-min- 
ute  sound  and  color  subject;  supervision  by  I-<o 
Beebe.  who  heads  up  Ford's  film  activity,  in- 
sured the  scope  and  interest  of  the  piece.  In 
summary.  Tomorrow  Meets  Today  follows  the 
creation  of  the  "car  of  tomorrow"  through  en- 
gine design  and  build-up,  chassis  design,  electri- 
cal engineering  and  into  the  body  deparlmenl. 
It  shows  how  prototype  cars  arc  built  and  tested 


before  they  are  appro\ed  for  mass  production. 
From  a  dramatic  testing  sequence  on  the  track 
and  in  the  laboratory,  the  film  finally  moves  into 
research  where  Ford  engineers  plan  for  the 
future.  W 


Producer's   Record   Perforinance  Gets 
Reptiltlican  Campaign  Film  on  T\ 

•¥  Time  was  when  November  elections  rolled 
around.  olTice-seckers  would  dust  off  the  old 
speech,  limber  up  the  hand-shaking  muscles,  and 
lake  off  on  a  helter-skelter  tour  of  the  hustings. 
Much  of  this,  no  doubt,  will  always  be  a  healthy 
part  of  our  political  life,  but  with  the  advent  of 
radio,  and  lcl<-vision.  both  politi<'al  parties  grad- 
uallv  have  become  conscious  of  what  a  visual. 
dramatic  jiresenlation  can  do. 

f)ne  case  in  point  is  NBC's  coverage  of  the 
presidential  race.  Holh  |)olilical  parties  were  of- 
fered time  on  "Hals  in  the  Ring,"'  the  network's 
television  and  radio  scries  designed  to  publi- 
I  i/e  the  candidates  and  issues  of  the  current  po- 
lilical   bat  lie. 

The  Republicans  were  the  first  to  present  their 
ap|M-al  to  the  people.  It  was  done  in  the  form 
of  a  courtroom  trial,  complete  with  judge,  pco- 


pic's  counsel,  and  defense  counsel  ( representinj 
the  Democrats,  of  course) .  "The  Case  for  a  Re 
pul>li(un  Congress"  is  a  clawing,  no-punchea 
pulled  political  tract,  written  to  Ih-  understood 
and  yet  s(piarely  coming  to  grips  with  iiuportan 
issues  of  our  day.  It  combines,  and  with  not  ; 
little  success,  the  partisan  fervor  of  the  stumi 
campaigner  and  the  dramatic  intensity  of  thea 
trical  showmanship. 

Production  of  the  film  for  its  TV  presentalioi 
was  accomplished  in  what  must  be  near-recon 
time.  The  Hip  of  a  coin  gave  the  Republican 
less  than  ten  days  for  the  entire  job. 

Byron    Studio   Ols    Assignment 

Kirby  Hawkes  wrote  the  script  for  the  Kepuh 
Mean  Congressional  Committee  in  24  hours.  aa> 
Byron  Studios  was  engaged  to  produce  th 
show.  While  casting  was  done  in  New  York,  . 
set  was  being  built  in  Byron's  Washingtoi 
studios.  It  was  strictly  a  weekend  proposition 

Almost  no  time  was  available  for  the  actor 
to  learn  their  parts,  but  shooting  began  Mond« 
morning  and  continued  for  a  day  and  a  hab 
Actual  time  used  in  filming  the  show  cout 
have  been  decreased  but  for  the  delay  caused  b 
waiting  for  Congressmen  who  acted  as  witnesse 
before  the  court. 

Production  Coni|>leted   in   Fi\c   Days 

Photographv  was  done  with  four  camera 
three  Maurers  and  one  Bell  &  Howell  Specialill 
all  adequately  blim|)e(l.  Recording  was  done  O: 
Reeves  16mni  magnetic  tape  and  later  le-n 
corded  on  a  Maurer  recorder.  16mm  negativ 
was  used  with  s|)ecial  processing.  With  a  rui 
ning  time  of  28''2  minutes,  the  finished  fill 
was  delivered  exactly  five  days  after  Byron  ha 
been  contacted  to  do  the  fibn.  Eightcei\  add 
tional  prints  were  delivered  the  followini 
day.  I 
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United  Gas  Promotes  the  Gulf  South 

as  Good  Location  for  Industry 

Sponsor:  United  Gas  Corp. 
Title:  Map  oj  an  Empire,  20\-2  min,  color,  pre 
duced  by  Farrell  &  Gage  Films,  supervised  b 
Film  Counselors. 

*  This  is  a  "Chamber  of  Commerce"  sort  c 
thing  extolling  the  progress  of  the  "Gulf  South, 
home  grounds  of  the  United  Gas  Corp.'s  exter 
sive  grids  of  pipelines.  Point  is  that  the  Soul 
Central  States  want  new  industries,  new  peoph 
and  they  are  getting  them. 

Inducements?^in  addition  to  inexpensiv 
and  efficient  natural  gas  for  power — the  spor 
sor's  own  stock  in  trade — the  Gulf  South  ha 
timber,  reawakened  and  diversified  agricultun 
minerals,  foreign  trade,  petroleum,  beef  an 
hefty  looking  workmen  with  plenty  of  savvy.  It 
handsome  and  powerful  looking  country,  old  • 
New  Orleans'  Vieux  Carre  and  new  as  Houston 
skyline. 

Pushing  its  own  bailiwick  is  not  a  new  acth 
ity  for  Iniled  Gas-  -for  some  time  it  has  be© 
speaking  out  in  magazine  advertisements,  m 
this  is  its  first  film  in  a  great  many  years,  ail> 
is  the  first  of  a  series,  by  the  way.  I 

BUSINESS    SCREEN    MAGAZINE' 


ONLY 


GIVES 
YOU 

THESE 

EXCLUSIVE 
FEATURES 


MODEL  V-22CL 


LIGHT-MULTIPLIER"  optical  system  adds  more  brilliancs  to  the  rated 
capacity  of  the  lamp. 

"DOUBLET"    switches  protect  the  lamp!    It  will  not  light  unless  the  motor- 
driven  cooling  system  is  in  operation. 

All  lenses  are  of  professional  quality  mounted  in  ALUMINUM  BARRELS! 
Each  condenser  lens  separately  marked  and  mounted  in  an  individual  die 
cast  holder.  Easily  removed  for  "jiffy"  cleaning. 
3",   7",   9",    1 1 "   interchangeable    lenses   available. 


The  finest  films  cannot  do  justice  to  your 
material  if  they  are  only  "half  illuminated." 
The  famous  Viewlex  "Light-Multiplier"  optical 
system  actually  increases  the  brilliancy  of  the 
image  far  beyond  the  rated  capacity  of  the 
lamp.  It's  sharp  and  clear,  too— right  out  to 
the  very  edges  of  the  screen  —  without  blur 
or  fuzz. 


No  other  projector  equals  its  matchless  per- 
formance. It's  so  easy  to  operate — so  sturdy 
and  so  DEPENDABLE!  That's  why  so  many 
schools,  churches  and  other  institutions  insist 
on  Viewlex  projectors.  They  know  that  Viewlex 
protects  their  projector  investment. 
Write  for  FREE  illustrated  brochure  describing 
this  projector.  


^emcHtJiefi  Y/0r^  ^itfC^  tfou  <t  lifetime  (^tum^uttee  f 

1^    INC.    35-01     QUEENS    BOULEVARD,    LONG    ISLAND   CITY    1,    N.    Y. 
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More  EB  Films  for  Industry 


>i  1  M      r^l'"l  M.cilliilIsM        ,,,,.■     ,,f     hit 

films   1^32  relfasfs  ithirh  is  finttinf!  use- 
lul   iilnre    i-    iniluslria'    /i.'m    pruarams. 


Encyclopaedia  Brilannica  Films 
Issues  Progress  Report  on  '52 
*  Stepping  u|i  its  production  pace 
during  the  first  six  nunillis  of  1952. 
Kncyci.oi'KDIa  Bkii'xnmcv  Films. 
I\<  ..  U-ading  producer  of  eduiatinn- 
al  films  for  classroom  use,  has  an- 
nounced the  release  of  25  new  sub- 
jects to  schools,  industry,  adult 
groups  and  related  film  users.  An- 
other 22  films  were  reported  as 
completed  at  June  30  hut  awaiting 
final  printing.  An  additional  23 
subjects  were  in  the  final  editing 
stage  and  eight  more  were  in  pro- 
duction. 

Films,  filmstrips  and  recordings 
released  and  in  production  covered 
a  wide  range  of  subject  matter  from 
basic  tools  for  impro\inp  children's 
rcadiiif;  habits  to  broadening  of 
adiill   education. 

■'Niw     I  iioU    for    Learning" 

One  film,  produced  bv  FRF  for 
the  I  niversily  of  Chicago  Audio- 
Visual  Center,  was  titled  New  Tools 
for  Learninp.  It  assumes  the  |)rin(i- 
ple  that  the  great  and  imperative 
task  confronting  modern  eduiation 
urgently  requires  almost  universal 
use  of  the  indelibly  effective  new 
tool  of  communication  the  sound 
motion  picture. 

The  film  demonstrates  this  effec- 
tiveness through  comparative  pho- 
tography showing  how  moti(m  pic- 
lures  bring  richness  and  vitality  to 
teaching.  Classroom  si-cnes  from 
Cincinnati.  Evanston.  and  Labora- 
tory schools  of  the  I  nivcrsities  of 
Chicago  and  Indiana,  make  this 
point  in  terms  of  pressing  contemp- 
orary neird  for  citizens  with  broad 
understanding  and  wide  g<  neral 
knowledge. 

Two  other  contem|«(rary  prob- 
lems, attacked  in  film*  for  the  up- 
p«T  high  s<hool  levels  but  which  are 
receiving  wide  use  in  industry  and 
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business,  are  in  Drug  Addiction 
.ind  .■iU-oholism.  Both  are  21-minute 
pictures  in  black  and  while  pro- 
iluceil  i>nl\  after  the  ciireful  docu- 
riieiilalion  and  exp<-rl  consulting 
which  characterizes  all  KISF  |)ro- 
ductions.  They  are  dramatizations 
iif  whal  iiap|>ens  to  a  high  s<  liool 
sludent  cir  a  man  if  he  allnws  him- 
self 111  becdiiie  enmeshed  in  either 
habit,  .'situations  wliich  might  have 
instructed  neophytes  in  the  use  of 
drugs  were  carefully  avoided. 

Several  Vk'iii  .\\vard  Honors 
Both  films  were  widely  ac- 
claimed. Drii/i  Addiction,  in  addi- 
tion to  other  firsts  and  honorable 
mention,  tied  for  first  place  as  the 
best  educational  film  at  the  Cleve- 
land Film  F'estival  early  in  June. 
Another  prize  winner,  at  the  Bos- 


Ion  Film  Festi\ai  a-  llic  best  educa- 
tional film  and  nominated  for  the 
Hollywood  "Oscar"  in  the  docu- 
mentary class,  was  /Vo/j/e  Aioiifi 
till-  Mississipiji.  Producers  of  the 
film.  John  Barnes  and  Cordon 
Wcisenhorn,  travelled  more  than 
1(1.0(1(1  miles  bv  every  conceivable 
form  of  transportation  —  rafts  to 
airplanes  in  making  the  picture. 

Films  on  f»real  Americans 
The  demand  from  industrialists 
and  businessmen  for  unbiased  films 
retelling  the  American  heritage  in 
contemporary  terms  continued  to 
prod  F.BF"  into  producing  pictures 
for  this  explicit  use.  in  addition  to 
historical  films,  such  as  its  26  biog- 
raphies of  Great  Americans.  EBF 
also  scheduled  and  produced  films 
on  problems  ranging  from  adult  so- 


\ 
Business  film  ? 

producers  for  over  a 

quarter-century 

Slide  films  •  Motion  pictures  •  Films  for  TV 


Frederick  K 


M63   S(int<l   touloord,    HoMvwood   28      •       H.lli.d'   31  S3 


cial  adjustment  to  the  controver 
themes     of     Comfielition     and 
lUisiness. 

\  late  release  in  this  field  > 
iniliistriid  I'uriitasiitji.  wliich  I 
the  story  of  the  funi  lions  and 
portance  of  the  purchasing  agent 
the  framework  of  American  bi 
ness.  Insurance  A/iainst  Fire  Los. 
Working  Tojiether.  the  story 
management  labor  didiculties,  i 
others  also  entereil  this  field. 

For  noon-hour  and  other  ind 
trial-conununity  recreation  p 
grams,  the  EB  Film  lilirar\  ad( 
such  titles  as  Morninp  Star,  col 
ful  desert  adventure  story:  films 
lands  such  as  India  aii<l  Italy 
another  program  niche.  Of  unus 
importance  is  a  forthcoming  sei 
on  atomic  energy,  including  its  r 
in  agriculture,  medicine  and 
duslry. 

Available  films  are  specificj 
listed  for  industry  in  a  new  b 
chure.  It  may  be  obtained  on  w 
ten  request  from  Encyclopae 
Brilannica   Films.   Wilmette.    ill. 

E.  J.  Sperry  Bakery  Schools 
Ask  Films  on  Baking  Industry 

*  Film  producers  and  sponsors 
being  contacted  by  the  E.  J.  SpEI 
Bakery    Schooi.s.    Chicago, 
are  requesting  data  on   films  wh 
have  a  bearing  upon  the  baking 
dustry  and  its  products.  Materia 
being  solicited  for  inclusion  in 
regular   curriculum    of   the   schw 
which     include     top     manageint 
production    management    and    p 
duction   workers,  sales  managem 
and     supervision,     route     salesn 
and  other  selling  personnel. 

Subjects  covered  include  l>ak 
production,  safety  in  the  fact< 
and  on  the  highways,  selling  i 
public  relations.  The  school  is  « 
compiling  a  film  bibliography  to 
sist  local  bakeries  in  their  o 
training  programs.  .-Vddress  Ui 
R.  Wolfe,  managing  director.  E. 
Sperrv    Bakerv    Schools.    Ill    W 

Washington    St..    Chicago   2. 

it        «        * 

Contemporary  Silversmithing  Rb 
Released  by  Handy  &  Harmon 

♦  Tlic  (!rafl  Ser\  ii  e  Dipartnicnt 

HvMiv  &  IIarman.  New  York  C 
has  announced  the  release  of  a  n 
I6inm  sound  and  color  film  C< 
teniporary  Sihersmithinji  -  ^ 
Stretchinp  Method.  Intended  | 
marily  for  art  education  classes 
schools,  the  film  shows  slepby-s 
fabrication  of  a  triangular  sai 
boat  from  a  thi(  k  sheet  of  sterii 
silver. 

For  terms  of  purchase  or  loan  • 
dress  the  Craft  Service  Ilepartmi 
llandv  &  Harman.  .'12  Fulton  ■ 
New  York  38.  N.  Y. 


HI    M  N  K  S  S     .SCREEN     \l  \  ( .  \  Z I ' 


i 


NEW  Beseler 


TEACHING  AID 


Mailed  WL 

FREE   i 

to  you  «sf~ 
on  request    * 


1 


OPAQUE  PROJECTION  PRACTICES  is  a  free  service  bulletin;  a  literary 
clearing-house  of  visual  teaching  practices  in  all  grades  and  for  all 

subjects.  It  discusses  many  applications  of  opaque  projection  to  improving  student 
interest  and  understanding.  It  is  a  medium  of  exchange,  between  classroom  teachers, 

relating  to  specific  usages  of  the  opaque  projector  at  all  teaching  levels.  It  is  a 
continuing  study  of  current  information  on  the  growing  place  and  use  of  the 

opaque  projector  in  modern  visual  education.  Its  frequent  listing  of  free  source 
material  alone  is  invaluable  to  teachers  with  limited  budgets. 

Fill  out  and  mail  the  coupon  below,  and  we  shall  gladly  send  you  with 
our  compliments  the  current  issue  of  OPAQUE   PROJECTION   PRACTICES,  and  mail 
you  regularly  forthcoming  issues. 
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Audio -Visual  Trade  Fare 


Cologne  Confmees  labove)  are  Profes- 
sor EhrharJt.  minister  of  rnmomic  af 
lairs  of  thr  Federal  Kepublic  of  <U  est 
em)  Germany  tmd  Mr.  Curt  Mnnelnh. 
first  president  of  the  German  Pholii- 
graphir  Manufarturers  .Issn.  (letl)  talk- 
ing  uith  Adolph  gertheimer.  denier) 
lice-president  .>/  Radiant  Screen  at  the 
recent  International  I'hoto  Show. 

Radiant  Exhibits  at  Cologne 

♦    ilM>l\M      NUm  h  \l    IIKINC.     ('.OKI-. 

recently  exhibited  its  screens  at  the 
International  Photographic  Show. 
I'holokina  1952.  held  in  Cologne, 
Germany.  Photographic  manufac- 
turers and  dealers  from  countries 
west  of  the  iron  curtain  attended  the 
show,  which  is  the  largest  of  its  kind 
in  the  world. 

To  increase  the  effectiveness  of 
its  exhibits.  Radiant  employed  as 
assistants,  linguists  who  spoke  a 
total  of  seven  foreign  languages 
without  dilTiculty.  During  the  nine 
day  exhibition,  over  110.000  people 
visited  the  company's  booths. 

One  feature  of  the  40-foot  display 
was  the  execution  of  all  sales  mes- 
sages in  the  three  most  widely  used 
languages:  English.  French,  and 
German.  Over  20,000  foreign  lan- 
guage folders,  describing  Radiant 
products,  were  distributed  to  inter- 
ested photographic  dealers,  import- 
ers   and    users    from    all    over    the 

world. 

•  *         » 

GoldE  in  New  Chicago  Plant 

♦  GoldK.  Mam  ka(  tikim.  Co..  man- 
ufacturer of  the  Manumatic  and 
Reflex  projector,  recently  moved  to 
larger  quarters  on  Chicago's  north 
side. 

The  new  location  provides  for 
future  expansion  of  the  modern, 
single-floor  building  which  houses 
the  company's  plant  and  general 
offices.  The  new  address  is  4888  N. 
Clark  St..  Chicago  U). 

•  •        • 

Kodak  Announces  Staff  Changes 

*  AiiniiunciMJ  ri'(rfitly  «ir«-  llin-i- 
changes  in  Kastman  Kodak's  sales 
organization.  J.  Winton  Icemen  has 
been  named  manager  of  the  photo 
press  division:  Kendrick  O.  Rich- 
ardson, manager  of  the  photofiiiish- 
ing  and  school  division:  and  AUin 
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\\  .  Slreitmaller,  manager  of  profcs- 
siuiial  pho|o;:ra|iliic  division.  Mr. 
Slreilmutler  will  roiiliiiue  also  as 
>u|>«'rvisor  of  the  company's  sales 
(lepartment  studios  and  professional 

convention  aitivitics. 

«         «         « 

Church  Promotion  of  Audio-Visual 
Grows  as  Projector  Purchases  Rise 

*  Gmuing  rc^ili/.ullun  lliat  a  Hiiiiiii 
.sound  projector  (and  sound  slide- 
niin  priijeclioti  as  well  I  is  un  im- 
portant part  of  church  education 
and  recreational  programs  was  em- 
phasized with  the  recent  widespread 
interest  in  this  medium  shown  at 
the  Intertialional  (Churchman's  ex- 
position held  in  Chicago's  Conven- 
tion Building  and  International 
Amphitheatre. 

New  church  liuildin<2  projects  let 


in  1051  totaled  nearly  ?.'«)()  million 
for  .H.0;i4  new  buildings.  There  are 
2H.S.8.VI  (hurclie*  in  the  Iniled 
Stales  with  a  total  \aluc  of  .S3.2.'il,- 
'->7'J.5yJi.  Induding  ministerial  resi- 
<lencc9,  church  schools,  and  homes 
tin-  value  is  said  to  be  in  excess  of 
7  billion  dollars.  Recent  estimates 
Uiisr  placed  church  ownership  of 
Kmini  simiid  projectors  in  excess  of 
.50.000  units. 

Cathi)li<-  Audio-Visual  F'ducators 
will  liiilcl  llicir  first  annual  conven- 
tion at  Chicago's  Hold  Sherman  on 
August  4-5.  Sponsored  by  the 
Catholic  Educator,  trade  publi- 
cation, the  meetings  will  follow  the 
annual  convention  of  the  National 
Audio-Visual  .Association  and  many 
of  the  same  trade  show  exhibits  will 
be  held  over  for  this  [)urpose. 


UNIFILMS        UNIFILMS         UNIFILMS         UNIFILMS         UNIFILMS 


S.tCX^J^.   I 


i 


i 


I 


i 


"Unifllms  has  captivated  my  captive  audience!" 


The  Good  Sultan  might 
he  holding  any  one  of  a 
dozen  safety,  sales  training, 
or  public  relations  films  re- 
ceiiflv  produced  in  our  com- 
plete studios. 

Anyone  can  see  he's  a 
stickler  for  ([ualitv.  Hut  most 
of  all.  he  looks   for  crf.iti\c 


imagination,  and  quickly 
spots  the  difference  between 
a  film  of  routine  interest  and 
one  which  inspires  action. 

That's  why  he,  and  more 
and  more  sponsors  who  know 
that  only  capti\  ated  audi- 
ences really  respond  to  their 
story,  are  turning  to: 


i 


i 


UNIFILMS,  INC. 

146  East  47th  Street.  New  York  17,  New  York.  MU  8-9:325 
225  South   15th  Street,  Philadelphia  2,   Pa.    Kl   5-8013 

•  Society  for  the  Prevention  of  (irucltv  to  (.'aptivc  .Vudicnccs 
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Editorial   Note  of  Credit  and 
Author's   Acknowledgement 

♦  The     interesting    feature    arti<  i 

"Screen  Promotion  of  Ocean  Tra 

el"   which   described   the   fdm   pr. 

gram    of   Moore-McCorinack    Line 

in   the    preceding    Issue    .H    of   Bhsi 

.\ES.S  ScKEE.N  should  have  been  crec 

iled  to  its  author.  Joseph  C.  Boil 

MA.N.    Film    Production    Superviao 

of  Moore-McCormack.  Similar  coi 

tributions    from    film   executives  i 

industry   are   invited  and  are  full 

credited  where  desired. 
•        •        • 

Northwestern  Film  Rolls  Along 

♦  (Jnc  liundred  years  of  railro* 
progress  is  described  in  Song  c 
llie  Pioneer.  16mm  color  and  soim< 
film  distributed  by  Modekn  TaU 
ING  PicTLRE  Service.  The  film  wa 
produced  for  the  Chicago  and  Nort 
Western  Railway  by  WiLDINC  Pl( 
TLRE  Productions,  Inc. 

First  locomotive  to  operate  out  o 
Chicago  and  into  the  Western  plain 
is  pictured  with  its  first  crud 
coaches,  sleeping  car  and  diner 

Song  of  the  Pioneer  is  availaU 
on   free  loan  from   Modern  at  U 
Rockefeller  Plaza.  New  York  20 
other  exchanges. 

March  of  Time  to  Begin  Foil 
Series  of  Television  Newscasts 

♦  I  nder  tlie  sponsorship  of 
Miller  Brewing  Company, 
March  of  Time  will  reappear  o 
television  with  a  half-hour  new 
show  that  will  mark  a  return  to  tb 
well-known  MOT  format.  Each 
important  people,  places  and  evert 
will  be  spt)Uighted  while  the  fam'" 
voice  of  Westbrook  Van  Voorhi 
outlines  the  news  of  the  week 

This  television  presentation  is  tb 
third  major  co-venture  of  the  Maic 
of  Time  and  the  Miller  Brewing  Ct 
It  will  appear  for  26  weeks,  begii 
ning  in  October.  The  last  time  tfc 
two  companies  joined  forces  wa» 
the  production  and  sponsorship  c 
Crmade  in  llie  Pacific.  Fred  Fdl 
kanip.  director  of  Crusade,  will  ab 
(lirci  t  the  new  series. 

Jerry  Fairbanks  Begins  Work  or) 
Film  for  National  Cash  Register 

♦  Production  is  now  underway  i 
the  studios  of  Jerry  Fairbam 
I'kouii:tions  on  a  special  .'iO-minitt 
motion  picture  for  tlie  Natiow 
Cash  Register  Co.  To  be  entitle 
Tlie  .»/ogic  Wheel,  the  film  will  I 
photographed  in  Technicolor  ft 
theatrical  and  conmiercial  releas 
with  black  and  white  prints  mac 
for  television. 

Leo  Rosencrans  is  preparing  tf 
original  .script,  which  will  be  UK 
Id  show  how  big  business  contlil 
ules  to  America's  culture. 
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was  proclucea  ror  tlie 

KAISER-FRAZER  CORP. 
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V  STUDIOS 

DIV      OF     ElECTROGII  APHIC    COUP 

CHICAGO   •    237   Ea«t  Ontario  Street 

NEW     YORK    .    225   F..urll,   Avenue- 

HOLLYWOOD    .    (S.,ni  Goltlwyn  Stu<lio«) 
1041    NortM   Foriiiiiaa 
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CBS  Radio  Previews  Film 
On  Meaning  of  Sounds 

♦  lli.ri-'~  .1  n<»  I'jininutc 
I  oliir  and  !<ouiul  visualizution 
of  llie  nifaning  of  siiuniis  as 
ihey  come  up  in  network 
l>roa<l('ar<lin|;.  Sponsor  of  llu- 
novel  llirine  is  C'.ol.l  MlllA 
Hhoaihastinu  SvsTt.M;  its  a 
colorful  aniniateil  suhjeel  em- 
ploying a  semi-abstrail  treal- 
iiu-nt  proihueil  by  I'nileil  Pro- 
(luclions     of     Aineriiu.     West 

Coast  filmaker. 

•  •  • 

Atlas  Film  Corporation  In 
Remodeling  Program  at  Studio 

♦  I  .illtiMiiif:  llu-  gri'uiiif;  tn-iid 
in  business  lowuril  the  univer- 
sal vaeation  plan.  Atl.\s  I'ilm 
Corporation's  Oak  Park,  Illi- 
nois' slu<lios  ilosi'il  iloun  frtini 
June  27  to  Jul\  14  anil  a  gen- 
eral remodeling  program  was 
innnediately  started. 

A  sparkling  clean  studio  and 
numerous  technical  improve- 
ments will  greet  studio  work- 
ers on  their  return,  labora- 
tory facilities  were  included 
in  the  shutdown,  allowing 
time  fi'r  a  general  tuneup.  A 
new  Mitchell  35mm  camera 
has  also  been  added  to  tlie 
-ludios"  equipment  within  re- 
I  enl  weeks.  During  the  period 
of  dosing,  a  skeleton  office 
force  maintained  contact  fa- 
cilities for  customer  service. 

•  •  • 

National  A-V  Selling  Institute 
Enrollment  Closing  This  Month 

♦  Uic  (..urlh  National  In-li- 
tute  for  Audio-Visual  Selling 
will  take  place  at  Indiana  Uni- 
versitv.  Bloomington.  Ind., 
July  27  thr..ugh  31,  1952. 
I  he  institute  is  a  joint  project 
of  ilie  National   .Audio-Visual 

\ssociation  and  the  Audio 
\  isual  Center  of  Indiana  I  ni- 
vcrsity. 

S|)ecialized  courses  will  be 
uflered  in  Business  Manage- 
ment. Salesmanship.  Sales 
Management,  and  Film  Li- 
brarv  Operations.  On  success- 
ful completion  of  the  course 
the  student  will  be  awarded  a 
certificate. 

Admission  is  open  to  NAVA 
members  (dealer  and  advi- 
sory t     and    their     employees. 

.•\  brochure  which  dewrilM-* 
all  courses  and  gives  detailed 
information  regarding  all  as- 
pects of  the  institute's  pro- 
gram may  be  obtained  by 
writing  to  Mr.  K.  C.  Kugg, 
Indiana  lniversil\.  Hloom- 
inpton.   Ind. 
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BUSINESS    SCREEN    MAGAZINE 


WHAT  A  STORY  fOR  YOUR  BUSINESS! 


If  you  own  a  Victor  I6mm  sound  projector,  you 
can  easily  enjoy  recording  voice  or  music  (or 
both)  on  magnetic  oxide  coated  film  without 

THE    EXPENSE    OF    BUYING    A    NEW    PROJECTOR! 

You  can  add  sound  to  existing  I6mm  film,  to 


new  film,  or  you  can  enjoy  both  optical  and 
magnetic  sound  on  the  same  film.  You  can  re- 
cord and  play  back  immediately.  Erase  and  re- 
record  in  one  operation.  And  you're  sure  of 
unequalled  sound  fidelity,  regardless  of  volume. 


UNLIMITED  SALES  AND  TRAINING  OPPORTUNITIES! 


Now  you  can  slant  your  sales  films  to  fit  specific 
selling  situations.  Sound  for  these  films  can  be 
easily  revised  as  often  as  you  wish.  Personnel 
can  be  trained  more  efficiently  by  fitting  nar- 
ration to  specific  groups.  Small  industrial  or 
business  organizations  with  limited  budgets  can 


now  record  voice,  music  and  sound  effects  at 
minimum  cost.    Yes,  Magnesound  is  the  most 
important,  yet  inexpensive,   development 
in  current   I6mm   history!    And   it's 
another  Victor  exclusive  .  .  .  for  a  more 
effective  sales-training  program! 


VICTOR  ANtMATOGRAPH   CORPORATION 

DAVENPORT.    IOWA    D«pf.  BS-ii 

New    York      •      Chicogo      •      Disfribufors    Throughout    the    World 


General  Motors'  Film  Catalog 
Lists  Four  New  Sound  Filmt 
♦  G^n.ral  M..t..r»  19521'J53 
motion  picture  catalog,  issued 
recently,  announces  the  addi- 
tion of  four  new  subjects  to 
its  free  loan  library  of  forty- 
eight  16mni  Mjund  filni>. 

.Added  to  thi-  GM  library 
this  year  are  Lei's  Cet  Out  of 
the  Muddle,  an  appraisal  uf 
the  country's  highMay  prob- 
lems and  what  can  lie  done  to 
correct  them,  and  )  our  I'rr- 
mil  lo  Drive,  emphasizing  the 
privileges  and  responsibilitie* 
attached  to  a  driver's  license. 
Koth  films  are  in  black  and 
white. 

Color  films  added  to  the 
roinpany's  list  are  American 
Harvest,  an  inspirational  and 
epic  dcH-utneiitary  of  America 
— ■  its  natural  r»-sources,  fac- 
tories, and  [leople  I  to  be  re- 
leased in  Sept.  I ,  and  Grand- 
ma Goes  to  School,  portraying 
modern  culinary  arts. 

The  film  pri>gram  itwif  con- 
tinues to  attract  large  audi- 
ences. More  than  U.IKHUMX) 
persons  last  year  witnessed 
22.5.IHHI  screenings.  The  two 
most  popular  older  films  con- 
tinue to  be  Disney's  The  ABC 
oj  Hantl  Tools,  I  and  II,  in 
color,  showing  proper  use  of 
common  hand  tools.  Last  year 
these  two  films  were  shown 
more    than    .Wi.tKXt    times    to 

more  than  2.(XKUI*tO  persons. 
•  •  • 

SMPTE  Issues  Bibliography  of 
Technical  Reprints  Available 
♦  ( •ul?Iaiiiliiig  arlii  li>  i>r  re- 
ports reprinted  frwn  the  Jour- 
nal of  the  Society  of  Motion 
Picture  and  Television  Kngi- 
ncers  are  listed  in  a  conris** 
bibliograph)  Itring  distributed 
by  the  society.  Also  included 
in  the  pamphlet  are  notes 
about  nienilxTship  informa- 
tion. American  ."standards,  and 
the  Journal. 

All  items  are  now  available: 
some  are  free  while  others  car- 
rv  a  nominal  prirr  tag.  The 
|>aMiphlet  may  Ih-  obtained  by 
wrilinj:    In    the    "(KielN    at    Kt 

West  UKh  St..  Nett  York  IH. 

•  •  • 

Lou  Lilly  Productions  Formed 
by  Former  Foirbankj  Chief 
♦  1  orinatiDU  <A  l."U  Lill>  Pro- 
ductions, new  TV  ««d  com- 
mercial film  producer,  has 
been  announced  In  the  fornirr 
head  <if  the  v-rnario  ilepnrt- 
nient  and  production  sujirr- 
vi»or  at  Jerry  FairlMinks.  Inc. 
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Educators  Cite  Preference  for 
Visual  Aids  on  Nutrition 

♦  A  rfi  ftil  >tu(l\  of  llir  ti-ui'liing  of 
iiutrilioii  ill  llic  piililir  s'liouls  iiiade 
liy  Elinii  Kiipcr  in  imi'  liiindrfd 
tuwns  and  lilics  tlirou^lumt  the 
country  showed  a  strong  preferenee 
for  \  isual  aids,  according  to  a  re- 
port just  releas<-d  liv  llie  Cereal 
Institute. 

Motion  pirtures  and  fihnstrips 
rated  lirst  among  all  inelhoiU  nf  get- 
ling  students  interestetl  in  nutrition 
in  grades  one  to  six;  they  were 
rated  second  in  grades  seven  and 
eight  as  well  as  in  junior  high 
schools  and  high  schools.  Appeal 
to  students'  interest  in  tlieniselves 
was  rated  hrst  in  tht-se  upper  grade 
levels. 

•        •        • 

Bell  &  Howell  Expands  Magnetic 
Striping  Service  to  Hollywood 

*  lu'icnll)  uiiiiDUiiccd  was  the  ex- 
pansion of  Bell  &  Howell's  mag- 
netic film  striping  service  to  its 
Hollywood  plant.  The  company's 
Soundstripe  process  prepares  16mni 
film  for  magnetic  sound  recording. 
This  service  was  previously  avail- 
able only  from  the  company's  main 
Chicago  plant. 

Bell  &  Howell's  Soundstripe 
method  of  applying  a  magnetic 
coating  to  film  was  introduced  this 
year  at  the  same  time  its  Filmo- 
sound  202  optical-magnetic  record- 
ing projector  was  announced.  Single 
perforated  16nmi  film,  striped  after 
processing,  is  then  ready  for  the 
recording  of  a  magnetic  sound 
track.  Voice  and  music  are  added 
as  the  film  is  projected  on  the 
screen.  The  new  system  of  record- 
ing sound  on  film  is  regarded  as 
economical  and  requires  no  special 
equipment  other  than  a  magnetic 
recording  projector. 

Cost  of  Soundstripe  is  .3'  ^c  per 
film  foot  for  either  full  or  half 
track.  Film  may  he  mailed  to  Bell 
&  Howell  at  716  North  LaBrca, 
Hollywood,  or  TUMI  McCormick 
Road.  Chicago. 


Werner  Jannsen  Productions 
Is  Formed  in  Hollywood 
*  Aiiiillicf  producing  company  to 
enter  the  California  s<-ene  is  Wer- 
ner Jan.s.sen  Phodittions.  I\<:.. 
whiih  recently  filed  incorporation 
papers.  Stanley  Neal  is  listed  as 
president-treasurer:  Werner  Janssen 
as  vice-president,  and  Sobey  Mar- 
tin as  vice-presi<lent-s<Tretarv.  The 
(irm  is  capitalized  at  815<J,00O. 

The  company  recently  completed 
the  first  10  of  a  series  of  100  .3- 
minule  color   films  based  on  classi- 


ON  THE  PRODUCTION  LINE 


cal  music  for  television,  theatrical 
and  educational  use.  Stanley  Neal 
was  the  producer.  Sobey  Martin 
the  director.  Janssen  conducts  his 
Tll-picce  svmplioiiy  orchestra  and  is 
in  I'harge  of  all   musical  phases  of 

the  productions. 

•        *        • 

Nash  Announces  Lob  Services 
♦  .Nash  Color  Lahoratory.  I.nc. 
has  announced  that  it  is  now  ready 
to  make  dupe  negatives  from  Koda- 
chroine  or  Ansco  masters  on  East- 
man color  negative  stock.  This  will 
make  prints  available  on  the  new 
Kastman  negative  color  process 
without  the  necessity  of  reshooting 
the  originals. 

.Normal  delivery  service  is  three 
days.  Price  lists  and  detailed  infor- 
mation regarding  additional  serv- 
ices may  be  obtained  from  254  West 
54th  St..  New  York  19. 


Sorra  Producing  Three  Sofety 
Training  Films  for  Safety  Council 

♦  I'roducliciii  iif  three  iicv\  sulct\ 
Iraiiiing  film-  for  the  .National  .Safe- 
ly (Council  is  underway  at  Sarra. 
Inc..  (Chicago  producers.  The  films, 
which  will  be  produced  both  in 
Riiiim  niolioii  picture  and  35inm 
>lidcfilm  versions,  are  entitled:  An 
Acciilfiil  ll(ii>i>i'ns  lo  Sam.  A  Gray 
Day  for  O'Craily,  and  I'ick  Your 
Safely  Target. 

A  portraval  of  the  industrial 
nurse's  slant  on  safely.  An  Accident 
lla/ipens  In  Sam  will  stress  the  need 
for  plant  workers  to  get  prompt  and 
correct  first  aid  care.  The  film  also 
will  depict  the  iiiiporlant  role  the 
industrial  nurse  jilays  in  making  the 
First  .Aid  Dcpt.  the  soothing,  com- 
forting place  that  it  is. 

The  second  film,  A  Gray  Day  for 
O'Gratly.    will    dramatize   the   high 


150,000  ATTENDANCE 
PER  SHOWING 

of   Sponsored    Films   on   Television! 

Modern  Talking  Picture  Service,  Inc.  recently  certified  301 
television  showings  of  sponsored  motion  pictures  with  a  re- 
ported circulation  of  46,285,993  televiewers.  TTiese  films,  deal- 
ing with  subjects  in  the  public  Interest,  were  shown  by  TV 
stations  on  a  free,  sustaining  basis. 

A  well-organized  Television  Division,  distributing  many  of 
the  popular  dramatic  film  programs,  as  well  as  spot  commercials 
for  leading  advertising  agencies,  enables  Modern  to  maintain 
regular   contact   with    all   operating    stations. 

For  well-made  business-sponsored  films  which  have  content 
material  of  special  Interest  to  large  public  audiences,  this 
channel  of  circulation  offers  a  unique  opportunity.  Modern's 
experience,  nationwide  facilities  and  specialized  TV  personnel 
provide  a  genuine  service  In  this  growing  field  for  both  sta- 
tions and  sponsors. 

Lfl  IIS  jirfvii'tc  your  film  mttl  siihmil 
ri'cowmt'mlalion    for     Tl'    n-lraxi: 


MODERN  TALKING  PICTURE  SERVICE, 

45  Rockefeller  Ploxa    •    New  York  City  20 


INC 


IN  PHILADELPHIA:  1 
IN  CHICAGO:  140 
IN      LOS      ANSEIES       ^  > 


O  SOUTH  BROAD  STREET 
EAST  ONTARIO  STREET 
7      cr,  LiTM      FLOWER      STREET 


lost  of  accidents  as  seen  throug 
the  eyes  of  a  foreman.  W  uve 
around  a  series  of  hunian-iiitcre! 
events,  the  central  theme  of  the  fih 
i-  that  it  takes  time  and  money  t 
prevent  accidents,  but  it  takes  a  Ic 
more  time  and  more  money  to  liav 
accidents. 

I'ick  Your  Safely  Target,  thir 
film  ill  the  series,  will  use  an  a[ 
pealing  cartoon  treatment  lo  \  isua 
ize  accident  causes.  It  will  present 
tested,  successful  method  of  detei 
mining  the  true  causes  behind  ace: 
dents  Ml  lliat  effeitivc  preventive  a( 
lion  mav    then   be  taken. 

Helen  A.  Krupka  of  Sarra's  crea 
live  staff  wrote  An  AccitlenI  Hap 
pens  lo  Sam  and  A  Gray  Day  fo 
O'Graily.  Wayne  A.  Langslon.  wh- 
wrote  f^ick  Your  Safety  Target,  alsi 
will  direct  the  series  which  will  b. 
photographed  by  Ray  Mueller  will 
artwork  by  George  DeDeckcr.  (ileiii 
Griffin.  NSC  director  of  industria 
training,  will  supervise  fur  the  Na 
ti<mal  .Safety  Council. 
Crawley  Making  Investment  Film 

♦  A  20Miiiiutc  film  on  Canada" 
wealth  of  resources  and  induslri> 
is  being  produced  for  the  Toronr 
Slock  Exchange  by  Crawley  Film 
Limited.  I'sing  well-known  radi 
actors,  the  film  will  demonstral 
how  Canada's  economic  progress  i 
closely  connected  with  investmei! 
in  her  future.  It  will  give  Canadian 
a  clear  idea  of  the  workings  of  . 
stock  exchange  and  o|»eralions  of  , 
broker.  It  is  expected  the  film  «i! 
be  ready  for  distribution  bv  miii 
summer. 

Caterpillar  Film  for  Dealers 

♦  Far!  of  a  package  program  !■ 
help  Caterimluar  Tractor  dealer- 
to  instruct  their  customers  in  en 
gine  maintenance  is  a  new  souin 
and    color    film    entitled    Dountim: 

I  he  film  takes  an  actual  job  silu.i 
lion  and  shows  how  proper  engiin 
care  would  have  prevented  "down- 
lime."  Including  dealer  service  mci, 
and  field  service  facilities,  the  filn 
gives  instruitions  on  keeping  smali 
industrial  engines,  electric  sets,  and 
marine  engines  in  top  running  con- 
dition. 
Zion  Hospital  Sponsors  Film 

♦  A  ureal  hospital  and  medical  cen- 
ter, the  Ml.  Zion  Hospital  of  San 
Francisco,  was  recently  covered  in 
a  new  16mni  sound  and  color  film 
entitled  A  Hosi>ilal  fs  People.  Pro- 
duced  by  W  alter  A.  Hivers  &  As- 
sociates, the  film  stresses  the  im- 
portant part  played  by  the  "W  omen 
in  \ellow."  voluntary  workers  who 
give  freely  of  their  lime  and  effort 
to  help  the  sick.  In  relating  this 
story  almost  every  phase  of  hospital 
aclivitv  is  included. 


BUSINESS    SCREEN    MAG.AZINE 


ate  &  McGlone  Make  Recruiting 
Im  for  United  Air  Lines 

Id   atlrurt    >i>uii{;    wonit-n    to   ca- 

is  ill  a%ialiim.  I'mtkd  Air  Lines 

IN   sponsurt'd    a    snuiul    and    color 

III)  showing  how  girls  are  trained 

I   hceoinc   Mainliner   stewardesses. 

L  Entitled  Scolty  (fins  tier  U'inps, 

'\e  2tl-ininute   story    was    filmed   at 

ileds   stewardess   training  school 

(:he\eiine,  \\>o.,  with  a  cast  of 
!■•  airline's  stewardesses.  The  title 
.|e  is  enacted  by  "Scotty"  Sinclair. 
Imported  liy  Sylvia  Montgomery, 
iilin  Kcrmedv.  radio  and  television 
tiiiouMcer,  is  narrator. 

'■icotly  .  .  .  was  produced  by  Ted 

lie  and  Kd  MctJIone  of  Hollywood, 

hose  prex  ious  films  for  I  nited  in- 

liide    thi-    prize-winning    Hijih-Way 

■  llannii  and  I  niled  6.i.V/.  Ik'rnard 

v'ivnat.    manager    of    display    and 

Miotional  advertising,  supervised 

•  iui  lion   for  I  nited. 
i'rints   may    lie   obtained   on    free 
111    from    the    airline's    personnel 

'  es  at  New  York.  Chicago.  Deii- 

.    Los    Angeles,    San    Francisco. 

I  Seattle. 
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irra  Announces  Opening  of 
Special  TV  Film  Laboratory  ' 
*  I  Ipening  of  a  modern  film  pro- 
-iiig  laboratory  to  supply  "Vide- 
J-riginal"  prints  of  TV  commer- 
■ials  is  announced  by  Valenti.no 
Sarra,  president  of  Sakr.\,  Inc.,  film 
.iroducers  with  studios  in  New  York 
and  Chicago.  The  new  laboratory 
is  believed  to  be  the  nation's  first 
built  by  a  film  producer  for  the 
specific  processing  of  TV  film  pro- 
[luction>. 

Ojieiiing   of    the    new    laboratory 
gives  complete  control  of  quality — 
from  camera  to  finished  prints — to 
Sarra.    Inc.,    which    has    produced 
li    TV    films    as    Luck\     Strike's 
trilling    cigarettes"   and   the   Hit 
Harade    program    opener:     award- 
winning   commercials    for   .Arniour, 
Swift,  (Jold  .Seal.  Glass  Wax,   Uni- 
-.il  Cas  Hange.  Mystik  Tajie  and 
nnaii.    and    films    for    scores    of 
other      TV      advertisers      imluding 
Sunoco.  I'hili  o.  Stopette.  [iailaiitine, 
Ipana,     Klgin,     Studebaker.     and 
others. 

The  laboratory  is  designed  es- 
pe«iallv  for  the  making  of  TV 
prints.  Sarra  pointed  out.  F.ach 
print  will  reieive  individual  atten- 
tion "all  along  the  way." 

TV  Film  Production  in  Brooklyn 

>parc  .iiid  i'i|uipiiiciit  (or  the  pro- 
duction of  films  for  televi.sion  are 
now  available  in  downtown  Brook- 
lyn from  Sol  NDViKw  Stidios.  2*' 
rlalbush  Avenue.  Telephone  num- 
ber is  S  lerling  9-2150. 


Make  Sure  Your  Projector  Dollars 
BuyThese  5  Important  Benefits! 


LIGHT  AND  EASY  TO  CARRY! 

The  Ampri)  SiyliM  I  C>mm  Sound  Pro- 
jector weighs  only  29  lbs.  complete 
with  self-contained  8"  speaker — a 
woman  can  carry  it  anywhere. 


SIMPLE  TO  THREAD  AND  RUN! 

Anyone  can  set-up.  thread  and  run 
the  Ampro  Stylist  Projector  after  a 
few  simple  instructions  .  .  .  and  reel 
arms  are  permanently  attached.  Pat- 
ented film  cradle  pampers  (ilm,  tool 


THEATRE-QUALITY  PICTURES  AND  SOUND! 

(onipare  the  Ampro  MyliM  Pro- 
jector for  sharp,  brilliant  pictures 
and  regular  "muvie  house"  sound, 
^'ou'll  he  amaied  at  its  professional 
performance! 


FULL  HOUR  MOVIE  SHOWINGS! 
Sit  hack  and  relax  to  lull  hour  movie 
showinjjs  with  the  Ampro  .Stylist — 
no  jumping  up  and  down  H)  change 
reels  ...  or  to  interrupt  continuity 
of  movies! 


SWISS-LIKE  PRECISION,  HIGHEST  QUALITY!        AMPRO  Stylist  16ain  SOUND  PROJECTOR 


Precision  craltsmanship  rellecling  20 
years' experience  insures  w  his  per- soli 
operation  .  .  .  ends  service  worries. 
See  and  hear  it  demonstrated   now! 


fjives  you  .ill  lite  and  then  some! 
(  omnare  the  Stylist  leulure  lor  feature 
.  .  .  dollar  for  dollar  with  all  others 
before  you  buy    (  all  your  dealer! 

Compi«««  writ,  ■'  Ipiifcii 
and  CMrrvtn*  C««« 
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AMPRO  sx^£ut 

I6mm  SOUND   PROJECTOR 


MAIL  COUPON  NOWl 


I     Ampro  Corp    (A  C«n«*al  Prvotion  IqMtp    Cofp    Swb«rdio«T> 
I  3I3S  N    Wotlvrn  Av«  .  C*ilc*go   II,  lllmott 

I   Ku%h  FREE  literature  on  ainauas  Ampro  St>lii<  Proicdor! 


lOKHIITKK   SII»»WS   USE    "THK   .MDIO-MSIAI.    I'K(»JK(  TIONISTS    1I\M)H(»<»K' 

*  Maii>  large  I  .  S.  business  firms  now  use  the  manual  contains  slep-by-sirp  le>.»on»  on  good  jihow- 
\iidio-Visual  I'rojerlionisl's  Handbook  to  train  manship:  s<'lls  at  onlv  $1.(X)  per  copv,  postpaid, 
employee    projerlioniMs.    This    graphic,    illustrated      Order    l«Mlay    from    Bl'SINFAS    Screen,    Chicago    26. 
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NEWS       ABOUT       FILMS       AND       PRODUCTION       TECHNIQUES 


Fuel  Knock  Fundamentals  Seen 
in  Ethyl  Corporation  Picture 

♦  I  111-  "liu\\>  ami  uln.-.'  of  fuel 
ktKH-k  an-  studied  in  a  new  16nini 
stiund  film  recentiN  releawd  1>\  tlie 
trilM.  (;oHl'iin\TloN.  \\ailul)le  In 
i>il  and  auli>nii>li\e-induslr\  lei-hni- 
eal  personnel.  Fundamentals  oj  Fuel 
Knock  is  a  progrt'ss  report  on  a 
eoinhuslion  reM-arcli  project  wliieli 
Kill)!  is  sponsoring;  at  tlie  Sloan 
l^lxiralories  of  Mussaclui.setls  In- 
stitute of  Teehnolog\ . 

Fast  researeh  has  established  a 
definite  connection  between  knock- 
ing coinliustion  and  certain  chemi- 
cal reactions  which  take  [ilace  in 
what  is  technicalK  known  as  the 
"end-gas."  In  a  spark-igniliun  en- 
gine, end-gas  is  defined  as  the  por- 
tion of  the  fuel-air  mixture  which 
remains  ahead  of  the  llainc  as  it 
travels  across  the  combustion  cham- 
ber. End-gas  reactions  occur  in  an 
even  shorter  period  of  time  than 
complete  combustion,  which  itself 
takes  place  in  a  fraction  of  a  sec- 
ond. The  current  work  at  M.l.T.  is 
being  concentrated  on  these  ex- 
tremely brief,  but  very  important 
end-gas  reactions. 

New  Research  Device  Used 

To  aid  them  in  this  new  phase  of 
knock  research,  the  men  at  M.l.T. 
have  utilized  an  unusual  piece  of 
equipment  known  as  the  Rapid  Com- 
pression Machine.  By  means  of 
driving  and  compressing  pistons,  the 
machine  squeezes  the  fuel-air  mix- 
ture until  its  temperature  and  pres- 
sure approximate  those  of  end-gas. 
Spark  ignition  is  not  used  in  the 
process,  so  the  entire  mixture  ma\ 
be  considered  as  end-gas.  and  is 
studied  as  such.  Thus,  with  the 
Rapid  Compression  Machine  it  is 
possible  to  gather  information  which 
is  unobtainable  with  a  conventional 
engine. 

A  permanent  record  of  each  test 
is  made  by  a  spe<ial  high  s|)ee<l 
can)era  through  a  quartz  window  in 
one  end  of  the  machine.  At  a  rate 
of  10,000  frames  per  second,  it 
photographs  the  comliuslion  reac- 
tions as  they  take  place.  The  new- 
film  contains  sequences  from  a  num- 
iK-r  of  tests,  showing  these  split- 
second  reactions  in  "slow  motion." 

Test    Findings    Kxplained 
Findings   of   the   test.s    are    illus- 
trated   in   the   film.     When    fuels   of 
high  antikniH'k  i|ualilv  were  tested, 
pressure-time  mea-urcnients  revealed 


a  relatively  long  delaN  period,  fol- 
lowed li\  a  gradual  rise  in  pressure 
as  burning  of  ihe  end-gas  pro- 
gressed. Fuels  with  poor  resistance 
to  knock  I'xhibited  a  short  delav  |>e- 
riod.  followetl  b\  a  more  abrupt 
pressure  rise.  Tctraellul  lead,  it 
was  noted,  .softened  the  explosion  In 
causing  fore  of  the  end-gas  to  burn 
slowly,  leaving  less  of  it  to  burn 
rapidly  enough  to  cause  knock. 

("opies  of  Fundamentals  oj  Fuel 
Knock  are  available  from  the  com- 
pany's regii>nal  ollices  at  .New   York. 

Chicago,  Tulsa  and  Los  ,-\ngeles. 

•        «        • 

History  of  Stainless  Recounted 
in  Republic  Steel  Color  Picture 
♦  Republic    Steel   Corp.    is   the 


sponsor  of  a  rei-ent  16mm  soun<l 
and  color  film  which  recounts  the 
history  of  one  of  steel's  shiniest 
achievements.  The  Story  of  Stain- 
less show-s  what  happens  when  in- 
\cntive  genius  is  (-ornbined  with  the 
organizing  power  of  modern  indus- 
Ir\.  Result:  a  new-  product  like  stain- 
less steel. 

The  film  begins  w  ith  the  efforts  of 
a  )oung  Mictalluffxist  lo  find  a  steel 
that  would  resist  corrosion  and  ends 
with  sequences  of  stainless  railway 
trains  roaring  across  the  country. 
It's  a  success  story,  pure  and  simple, 
measured  in  terms  of  new  jobs,  new 
consumer  benefits  and  human  prog- 
ress. Wilding  f^icture  I'roduclions  is 
the  producer:  distributed  by  Ideal. 
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1909  BUTTONWOOD  STREET -PHILA.  30,  PA. 

RIttenhouse  6-1686 


35  MM-16  MM-COLOR-BLACK  &  WHITE 


SOUND 


SYSTEM 


MoUKKN    I'ACKAkING   melhod.1   are  uraph 
tiiily  shitun  in  this  Intrrriiitiimal  (.n.  fltn 


Proper  Packaging  Cuts  Costs — 
New  Film  Shows  How  It's  Done 
♦  Im'kk.nathinm.  SpaI'LE  A.M)  M 
(  lll.NE  Co..  of  Ilerrin,  111.,  manufa< 
turer  of  industrial  stapling  etjuij 
ment.  recently  released  a  16mi 
sound  film  which  exjilains  the  prir 
ciple  of  the  retractable  an\  ii  slaplit 
machine.  Produced  b\  kl.l.NC  Sli 
i>ios,  Chicago,  Package  for  Froi 
shows  how  the  machine  drives  an 
clinches  staples  to  close  corrugali 
or  fibre  bo.xes. 

A  series  of  scenes  shows  actu. 
installations  of  retractable  an\ 
stapling  equipment  and  explait 
how  many  different  manufacturt  i 
are  using  the  equipment  to  clo- 
center  slotted,  partial  overlap,  fu 
overlap,  and  telescope  cartons.  Oii 
fact  stressed:  users  of  the  equipmcr 
have  substantially  cut  packagin 
costs  as  a  result  of  time  savings,  ii 
creased  labor  efticiencv,  conserM 
floor  space,  and  reduced  losses  fnu 
damage  during  shipment. 

Close-ups  are  shown  of  boxes  b' 
ing  closed  from  the  outside  aft. 
they  are  filled,  both  top  and  botloi 
being  closed  automatically.  Also  c\ 
plained  are  the  automatic  centerin. 
device  and  the  floating  roller,  an' 
how  they  automatically  function  I 
accommodate  boxes  of  varying  ■ 
mixed  sizes. 

Prints  are  available  on  free-loa: 
from  International  Staple  and  Ma 
chine  Co.,  KOI  East  Ilerrin  Si.  H.r 
rin.  111. 

Shenandoah  Valley's  Scenic  Story 
Told  in  Beeland  Color  Film 
♦  Shcnaruloah  \  all(-\  landmark- 
as  the  natural  bridge,  skyline  drive 
Monlicello.  and  Spotswood's  Monu 
ment  are  shown  in  a  16mm  souml 
and  ccdor  film  recently  produceii  h\ 
C11ARLE.S  U.  Beeland  Co.,  Atlanta 
Entitled  Daughter  of  the  Stars,  th. 
2-l.-minule  film  is  available  for 
screenings  without  charge  except 
transportation.  Loans  mav  be  ar- 
ranged through  Shenandoah  Valley, 
Inc.,  Stonewall  Jackson  Hotel. 
Staunton,  Va. 
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ilfitionol  Cotton  Council  Shows 
</\e  Trends  for  '52  on  Streen 

«\\  Linen's   slylf    trends    for    1952 

risentfd  in  an  8()-frainc  .'iSinin 

tilnislrip  t-nlitl.-d  Th,-  Maid  oj 

n.    which    fcalurt-s    thi-   65.1  HK) 

lour    made    by    I'alritia    Ann 

,rkey.  Southern  Methodist  Uni- 

i    coed  who  won  the   14th   an- 

Maid    of   Clotton"   contest. 

jllie    young     lady's    42     costume 

i.  Irobe.     created     by      American 

I'arisian  designers,  is  featured 

ih,    film   along   with   a    15-piece 

II. rn    wardrobe    of   costumes    de- 

:ri.(i  for  home  sewing. 

\  mimeographed  comnienlary   ac- 

iiipanies  this  free  filmstrip.  Prints 

mailable  to  schools,  etc.  on  re- 

:   from   the  National  Cottov 

■  I  M  II..  271  Church  St..  New  ^..rk 
j.  New  ^  ork. 

1  .  •  • 

ipervisory  Film  Lists  Seven 
jjes  for  Smooth  Humon  Relations 
-  \en    rules    for    improving    the 
!\  to  handle  others  are  covered 
new    16nnn  sound  film  entitled 
Be   Human.   One   hundred   se- 
es of  simplified  animation  arc 

■  A  to  illustrate  positive  and  nega- 

,1-ipects  of  su|HTvisory  relation- 

I  Kules   specifically    dealt    with    in- 

ude   perfecting    one's    self-control. 

)preriation    and    praise,    stressing 

rewards   and   avoiding   of   pun- 

nments.     consideration     of     one's 

^'•sts.   the  ability   to   listen,  and 

\|>lain   thoroughly. 

Offered  for  direct  sale  only,  price 

the  film  is  S9().  Further  informa- 

i)n  niav  be  obtained  from  H  K  V  A. 

producer    and    distributor.    lO-l 

I   l(>ih  St..  New  York  2.5. 


.dvision    Associates    Produces 
ilm  for  Washington  College 

Another   s<hool    to   make   use   of 


NOW  AVAILABLE 

WRITER  -  PRODUCER 
DIRECTOR 

(Films   &   TV    Commerciali) 

10  ytars  eipArltnc*  with  minui*- 
movisi,  tlid*  ftlmt  and  TV  commar* 
clalt  for  itudloi.  advartislnq  agan- 
ciat  and  natworkt.  Alio  loma  longar 
(tuff  (taiat  &  training  films).  For- 
mar  Broadway  staga  diractor  and 
playwright.  Praiantly  writar-pro- 
ducar  for  madium  Chicago  advar- 
tiling  agancy.  Will  laava  hara  if 
and  whan  offarad  an  "opportunity 
job"  which  prasants  a  raal  challanga 
to  my  talants.  Aga  33.  Collaga 
graduata.    Vataran. 

Bo«  SA 
BUSINESS   SCREEN 
7064  Sheridan  Road 
Chicago  26,  Illinois 


the  motion  picture  as  a  promotional 
medium  is  the  Washington  Mission- 
arv  Clollege.  Takoma  Park  12, 
.Maryland.  Advision  ASSOCIATES 
I.NC,  of  Akron,  Ohio,  was  the  pro- 
ducer. 

Introductory  material  includes 
airviews  of  Washington,  D.  C. 
home  of  the  college,  with  scenes  of 
the  campus  and  adjoining  areas. 
Cameramen  worked  for  two  weeks 
with  J.  Leonard  Taylor,  executive 
director  of  A(U  ision  .\ssiK-iates,  in 
filming  students  and  teachers  in 
class  and  engaged  in  extra-curricu- 
lar activities.  College  industries 
such  as  the  mill,  press,  laundry,  as 
well  as  the  campus  radio  station 
\^  AE"T  were  also  covered. 
•  *  • 

Dephoure  Studios  Produces 
Bowling  Film  for  Stowe-Woodward 
♦  Srowt-W  iH)i)\\  AKIi.  iNt...  manu- 
facturers of  the  well-known  line  of 
Ebonite  bowling  balls,  is  the  spon- 
sor of  a  new  15-minule  sound  and 
color  film  entitled  Sport  oj  Sports 
Show.  Produced  />v  Dki-moikk  Sti - 
DIdS,  Uoston.  Mass..  the  film  features 
Lee  Jouglard.  the  ABC  singles  rec- 
ord holder  for  1951.  and  Bill  Shaul. 
the  'Old  Professor"  of  bowling. 

Thirt\-fi\e  |)rints  have  been  made 
bv  the  Dephoure  Studios  on  the 
new  Ansco  color  film.  Prints  are 
being  distributed  through  the  office 
of  George  Stafford,  Advertising 
Manager.  Slowe- Woodward,  Inc. 
•  •  • 

Murphy-Lillis  Makes  Agriculture 
Film  for  New  Holland  Machine  Co. 
♦  To  point  up  tile  irii|iorlant  role 
grass  plays  in  modern  agriculture. 
.Nkw  IIoIJ.AM)  M\<.lilNK  Co..  is  the 
sponsor  of  a  sound  and  color  film 
entitled  Green  Promise.  Produced 
by  Mlrphy-Lilus,  New  York  City, 
the  film's  distribution  to  farm 
groups  is  now  being  actively  pro- 
moted \>\  New  Holland's  salesmen 
and  dealers. 

Four  main  points  emerge  from  a 
screening  of  the  film.  1  I  Grass  pro- 
tects the  land;  2)  it  increases  the 
vields  of  rtUated  crops;  3>  more 
livestock  fe«-ding  value  |M-r  acre  is 
obtained  with  use  of  gra.*s:  and  4) 
grass  is  easily  me<-hanized. 

.Acting  in  the  film  are  farmers 
who  have  learned  the  value  of  gra.ss- 
laiid  farming  and  scientists  and  ed- 
ueatorx  who  have  pionei-red  in  the 
development  of  S4>il  cons«-rvalion. 
Dr.  Hugh  Hi-nnetl,  former  chief  of 
the  I  .S.  .Soil  Cons«'rvation  Service. 
app«>ars  in  the  film  as  well  as  other 
prominent  agricultural  leaders. 

An\  New  Holland  dealer  can  ar- 
range a  scrivning  of  (trrrn  I'rornise. 
Detailed  information  may  be  ob- 
laineil  fnun  the  New  Holland  Ma- 
chine Co..  New    Holland,  Penn. 


AURICON         , 

shoots  ^     i 

ALLIGATORS 

Warner  Bros..' "'^P^'i^'^W^i I 

Und  of  the  Tremblmg  Earth'  j 


AURICON-PRO  16mm  CAMERA        _    ___ 

used  by  Ted  and  Vincent  Saizis  in  Okefenokee  'gator  countr 

Processed  in  35mm  Technicolor,  and  now  being  released 
by  Warner  Bros.,  is  the  dramatic  picture-story,  "Land  of 
the  Trembling  Earth,"  the  only  authentic  16mm  color  pic- 
ture ever  filmed  in  the  dark  interior  of  Southeast  Georgia's 
Okefenokee  Swamp!  Ttiis  is  a  saga  of  raw  courage... 
picturing  the  daring  of  two  cameramen,  Ted  and  Vincent 
Saizis  (Chicago  Local  =666  I.A.T.S.E.).  and  The  Naturalist 
and  Wild  Life  Director  of  Okefenokee  Swamp  Park,  David 
DaLie,  as  they  penetrated  this  unexplored  section  of  the 
United  States,  using  an  Auricon  Pro  16mm  Camera.  They 
recorded  such  amazing  sights  as  huge  attacking  alligators 
...  a  maddened  mother  bear . . .  swamp  snakes  in  natural 
habitat ...  as  well  as  the  experiences  of  men  continually 
facing  death  ...  set  against  the  awesome  brutality  of  one 
of  the  world's  wildest  areas!  Watch  for  this  unusual  short 
subject  at  your  neighborhood  theatre.  It  will  soon  be 
shown  to  millions  of  movie  goers,  thanks  to  the  courage 
of  three  adventurers  and  the  dependable  operation  of  the 
Auricon-Pro  Camera. 
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BERNDT-BACH^   INC. 

7387  BEVERLY  BLVD.,  LOS  ANGELES  36,  CALIF. 


Writ!  {o«tj  (or  ftt*  ltl<iltrit*4 
lltirtturf  Ibovt  n>t  "Aitrka*- 
fro  "  tlllO  00  itM  VPI  «lttl 
30  4JT  mofwirbKk  |ut'«ntM. 
Tou  mull  b*  Utitli«4. 


PEOPLE  WHO  MAKE  PICTURES 


>\K1!  V  >  111  1.1  N  kiu  rK\ 
iiins  creative  award  honor 


Scenario  Supervisor  at  Sarro 
Receives  National  Ad  Award 

♦  Kiir  llif  MM  mill  riiiiMTUtivo  year. 
Helen  A.  KripKA  of  the  creative 
staff  of  S\RHA.  Inc..  film  |irr«(lurers. 
has  heeii  named  in  the  Krma  I'roelz 
awards  for  the  most  outslandin>; 
creative  advertising  produced  li\ 
women.  Miss  Krupka  is  scenario  su- 
pervisor for  Sarra. 

She  is  one  of  14  women  in  tin- 
L .  S.  and  Canada  to  he  selected  for 
the  1952  honors  by  the  Women's 
Advertising  Club  of  St.  Louis,  which 
announced  the  awards  at  the  ."^t. 
Louis  Exhibit  of  Advertising  earlier 
this  month.  Miss  Krupka  was  named 
for  her  work  in  creating  TV  com- 
mercials on  film.  She  was  judged  on 
the  basis  of  three  series  produced 
for  national  sponsors — I  nivcrsal 
Gas  Range.  Lanolin  Plus  Cosmetics, 
and   0-Cel-O  Sponj^cs. 

Wilding  Names  Robt.  L.  McMillan 
Head  of  Cincinnati  Office 

♦  Wii.oiNi.  I'k.hkk  I'kodictions 
rccenti)  announced  the  appointment 
of  lioBKKT  L.  M(Mll.l,KN  as  mana- 
ger of  their  Cincinnati  bran<'h  office. 

Mr.  McMillan  comes  to  Wilding 
from  ANSCO,  where  for  eight 
years  he  was  manager  of  their 
southeastern  district  office. 

Gilliam  in  New  Location 

♦  liiK  ItiiiiNK^  (.ii.i.rwi  Cii..  H(ill\- 
wood  producer  of  industrial  films, 
has  moved  its  executive  ollices  to 
957  No.  La  Cienega  Rlvil..  llolK- 
w  ood   46. 

Gould  Joins  Lawrence  Productions 

♦  W  M.l.^  Col  i.ii.  (i.riiiirlv  a  |ini- 
ducer  with  the  Amerii-an  Broadcast- 
ing Co..  recently  joined  the  staff  of 
Houkrt  Lawrenck  Prodictio.ns. 
Inc..  .New  York  Cilv.  as  producer 
and  account  c\cculi\e.  Mr.  (JoiiM 
has  been  a  writer  willi  Wall  l)i*Mr\ 
and  has  produced  feature  hliiis  in 
association  with  the  late  Harrv 
Langdon.  His  most  recent  ex|HTi- 
ence  has  l)e<'n  in  the  prixluction  of 
television  film  eoiiimerrials. 


Leon  Rhodes,  E.  A.  Oavies  Named 
in  De  Frenes'  New  Staff  Lineup 

♦  Announced  rccenlly  by  TllK  1)E 
KrENKS  C^d..  business  film  producer 
of  Philadelphia,  were  two  changes 
ill  personni'l  made  In  niecl  ibe  com- 
paii\'s  dcxcliiping  proihictioii  jiiaiis. 
l.i:iiN  KIIOIJE.S,  who  joined  tin- 
He  Krencs  organi/.alion  as  dircitor 
"f  uiiiinalion  in  l'>.Sn.  has  been  ap- 
pointed production  manager  to  di- 
rect an  increased  production  sched- 
ule. Mr.  Khodes.  who  has  been  as- 
sociated with  Loucks  and  Norling 
Studios  and  other  New  York  pro- 
ducers since  1940.  has  done  script 
u riling,  directing  and  animation  for 


llic  r.S.  \a\\  anil  many  commer- 
rial  client!-. 

KoWARl)  A.  D^MIs.  former  man- 
ager of  Philadelphia  radio  station 
Vi'IP  anil  rciciill\  a  sales  represen- 
l;:li\i-  for  llic  Priiiccloii  I'iliii  (-enter, 
will  operate  from  the  producer's  new 
>ales  ofhce  in  Room  505,  Presser 
IJuilding,  1714  Chestnut  St.,  I'hila- 
ili'lphia.  acting  also  as  liaison  be- 
Iwccn  Del-' relies  and  commercial 
I  lii-iil'-. 

Conliiiucil  pll\^ical  iiiiproxements 
during  the  several  decades  of  opera- 
tions have  won  national  and  inter- 
iialiiinal  film  awards  for  this  Kastern 
film  company,  including  the  Venice 
>-iiver  medal. 


ATTENTION:  Sponsors,  Producers,  Distributors: 
How  to  keep  your  films  safe  from 

"Tacky"  and  "Scratchy** 

Untreated  film  quickly  succumbs  to  those  old  devils  "tacky"  and 
"scratchy"  and  they  play  hob.  After  a  few  showings  "rain"  appears, 
together  with  scratches,  smears,  screeches.  And  there  goes  your 
audience  .  .  .  there    go    the    friends    you're    trying    to    cultivate. 


BUT  DON'T  DESPAIR 
PEERLESS  Provides  the  Answer 

Peerless  Film  Treatment  safeguards  your  precious  films  from 
use-damage. 

PEERLESS  -treated  prints  ore: 

moisfure-stobifixed—  not*green'or  brittle 
toughened—  to  resist  scratches  and  wear 
lubricated—  to  ease  projection 

PEERLESS  —treated  prints  start  off  right  and  keep 
their  good  condition  longer. 

Vr'rile  lor  hiloriiialion 

EERLESS  FILM  PROCESSING  CORPORATION 

Its  WEST  4«lh  STREET,  NEW  YORK  36,N.  Y.  •  Vlf  SEWARD  ST..  HOUTWOOD  31,  CAIIF. 


Merrill  Sweetman  Named  Chief  o' 
Transfilm's  Slidefilm  Department 

*  In  iiiccl  a  «li  ppciliip  ilcinar 
for  sales  training  films  from  pr 
ducers  of  consumer  goods.  iRAJi 
FILM  Incohporatkd  has  reorganiz* 
and  expanded  its  slidefilm  depai 
iiieiit.  .Mkkrii.lSweetmxn  has  bei 
ijipoinled  manager  of  the  new  o 
(■ration.  In  addition  to  supervisii 
of  production,  he  will  be  availab 
for  assistance  to  clients  for  plans. 

Mr.  Sweetman  has  a  backgroui 
of  25  years  in  the  commercial  fil 
business,  fourteen  of  which  we 
spent  at  Jam  Handy  as  film  accou 
executive  for  Chevrolet,  Frigidair 
and  National  Cash  Register.  \ 
also  spent  three  years  as  preside' 
of  Sweetman  Productions  in  Hridg 
|Mirl.  Conn. 

Medigraphics  Names  Julius  Web' 
Director  of  Medical  Photography 

♦  li  Lii's  Weber,  chief  of  the  d| 
|iartment    of    Photo   Research 
Israel    Hospital.   \.   Y..  since   1 
has  been  appointed  director  of  ra^ 
ical   photography  of  MedicR-APHIi 

iM. 

Previously  (lie  head  of  photo^ 
phv  at  Columbia-PresbUerian  M 
ical  Center  for  ten  years.  Mr.  W 
retains  an  alhlialion  with  the  U, 
Army  Chemical  Corps  and  the  U 
Xavy  Hospital  at  St.  .Albans,  L.  \. 
photographic  consultant. 

.Mr.  Weber  is  the  author  of 
lies    on    medical    photography 
photomicrography  and  has  coni 
uled  chapters  on  ])hotomicrogra 
in  the  Grallcx  publication  and 
Icssional  journals. 

At  the  present  time.  Mr.  Weber 
editor  of  the  Journal.  New  Yor. 
.Section.  Technical  Division,  of  tfa 
l'bii|ogra[)liic  Society  of  Ainei 
lie  is  a  Fellow  of  the  New  Y( 
Microscopical  Sociely  and  is  an 
sociate  of  the  Photographic  Soc 
of  America,  and  a  member  of 
Hiological  Photographic  Ass 
lion,  the  Society  of  Photogi^a 
Kngineers  and  the  Ro\al  Ph 
graphic  .Society  of  Great  Britain, 
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BUSINESS    SCREEN    MACAZINI 


HI  Defense  Film  Chief  Moves 
f  Air  Force  Post;  Radford  Named 

<llm\AKI>  li.   II.  JniiNsdN.  (  liiif  iif 

I     Motion   Ficturi'  Branch,   Public 

I-    Office.     Federal    Civil    Ue- 

\<iiiiiiiistratioii.  has  resigned, 

,    .  Ii\e  JuK    HI,  to   U'coiMi-  deputy 

t      riiciliiiii    picture    production    of 

I      new     I  .S.     Air     Force     Photo- 

Mc  Center.  Philadelphia.   I'a. 

iNKV    KvDKoRi).   nott    assistant 

to     KC.DA     iiiiition     picture 

li.    succeeds    Mr.    Johnson     as 

He  has  hail  wide  experience 

■ducer  and  director  of  motion 

lis  (or  the  government,  schools 

,,  i    private    husiriess.     .\    training 

I      lie  dirccti'd   for  the  Navy   won 

■  I  medal  award  at  the  l')51  In- 

I  iiional    Kxhihition    of    Citu-ma- 

I  r.iphic  Art.  Venice.  Italy. 

Mr.  Johnson  was  a  producer  and 

.  liir    for   the   I  .S.    Nav\    I'hoto- 

lic  Center.  Washington.  I).  C 

.    joining  the  FCI).\   in  Febru- 

l'>51.    Films  he  produced   for 

\.i\\   during  this  time  won  two 

U  at   the   Venice    International 

itiiin>. 

'.ling  the   [Kist   year,  the  FCDA 

'lion     picture    branch    has     pro- 

1.    at    no    cost    to    the    govern- 

juch     official     civil     defense 

as  Suriiial  I  niler  Aloinir  At- 

.....  narrated    by   Edward   R.   Mur- 

f«-,  CRS  commentator,  and   Duck 

Cover,     featuring     Rert.     The 

.  for  us<-  in  schools.    Suriiial 

'Id  more  than  4.00<1  copies. 

Igidaire  Home  Economics  Director 

Jicusses  Visual  Aids  Advantages 
Visual    aids,    their    values,   appli- 
■1    and     results,    were    recently 
.-«ed    by    Vkkva    Miller,    di- 
t    of  home   economics   for  the 
laire     Division     of     CkneraL 
'US.     Mi->     Miller's    talk     was 
before  the  (ihicago   Kleclrical 
'ii's    Round    Table    \X  orkshop. 
\  i^ual    aid.s    at    F'rigidaire    take 
iiiiy  forms.  A  sales  meeting,  it  was 
(tinteil    out.     could     well     illustrate 
tfeclixe    use    of    the    following: 
iiinouni'ement     motion     picture 
rmg  a  new  product:  a  selling 
II  picture  that  is  dressed  with 
Miinnent    values;    a  sales  train- 
iide  film  with  sound:  a  skit  ib-- 
■  'I     to     stimulate     constructive 


thinking:  songs  for  group  singing 
bv  the  au<lience  of  sales  people; 
turnover  charts;  blow-ups;  three- 
dimensional  and  rear  projection: 
recording  and  amplifiers;  charts 
and  graphs. 

In  discussing  the  difliTcnces  be- 
twfen  the  motion  piiturc  and  the 
slidcfilni  Miss  .Miller  pointed  out 
that  .American  industrv  has  been 
making  etlective  use  of  the  slideiilm 
for  at  least  'M)  years  whereas  the 
schools"  use  of  slidefilms.  with  and 
without  sound,  dales  back  to  com- 
paralivelv    recent   time-. 

Recent  Safety  Films  in  the  News 

♦  The  Imu<n  VI  ION  VI.  SiioK  Co.  re- 
centlv  learned  that  its  film.  One 
Ounce  of  Safely,  is  being  shown  to 
audiences  in  Sweden.  Arrangements 
are  now  being  completed  to  make 
a  Swedish  version  of  the  safetv-shoe 
film.  It  was  originally  produced  by 
Sarra,  Inc. 

Two  other  Sarra  films.  What's 
Your  Safely  IQ?  and  Freiphi  Hand- 
ling;, produced  for  the  .National 
-Safety  Council,  were  recently  of- 
fered to  TV  viewers  through  tele- 
easts  in  such  cities  as  New  York, 
Chicago,   Washington,  and   Detroit. 

Move  to  Larger  Quarters  FCA's 
First  Step  in  Expansion  Program 

♦  .\s  another  step  in  its  plan  for 
(x()ansion.  the  Film  Council  of 
.Amkkica  has  moved  its  offices  to 
6<MI  Davis  Street.  Kvanston.  III.  .\de- 
c|uate  space  is  now  available  to  be- 
gin the  proposed  experimental  film- 
discussion  program  and  the  en- 
lar<:ed  |)ul>lications  program  which 
will  include  the  preparation  and 
distribution  of  discussion  leader 
guides,  booklets  and  pamphlets. 

Anothi-r  project  set  up  for  the 
near  future  is  the  preview  center, 
designed  to  bring  about  better  utili- 
zation of  film  mati'rials  now  avail- 
able, through  simplifying  methods 
of  distribution,  and  bringing  films 
closer  to  a  greater  segment  of  every 
community. 

The  F'CA  is  now  collecting,  se- 
lecting, and  forwarding  all  Ameri- 
can film  entries  to  the  F.dinburgh 
and  Venici-  Film  Festivals.  fKer  W)  | 
hims  have  iM-en  received  from  all 
parts  of  the  country. 


THE  OMV 
(.1  VKAMKKD 
S(  RAT(  H 

IM{()(  KSSI 


Don't  fool  oround  with  holf  -  way 
mvoiurvt.  Rapid  Film  Tachniqu* 
will  lok*  that "roin" out  of  your  film. 
For  ov«r  a  d«cad«.  Uadvrt  in  icrotch 
removal.  pr«t«rvation,  and  rejuvvno- 
tion  of  old  ond  n»w  fi(m. 
16mm,  3Smm,  Originoli,  Kodo- 
chromvt,  N«gativ*t.  and  Prinlt.  For 
full  information  writ*  for  BookUt  ftS. 


t 


RAPID  FILM  TKCIIMyi  K  INC.  •  21  w,.i  46)h  si .  n.w  York  36.  n  y 


GREAT     MOTION     IMCTLRES     .\  R  E     PROCESSED     BV     PAT  HE 

I*r4»ilii4*4'r  KtliiiiiiKl  4ai*iiiii;;[«'r  ^iaivs: 

^^My  pictures  must  be 
perfect.  I  insist  upoji  hihora- 


to)y  ziork  by  P cither 


Producer  Edmund  fjraingcr  proifcis  his 
investments  and  reputation  by  making 
certain  that  the  quality  of  the  laboratory 
work  on  his  films  matches  the  high 
quality  of  their  creative  ingredients. 


Edmund  Grainger**  Ijtctt  picture 
is  "Korean  Slory,"  rclcatcd  (hruugh 
RKO.  It  wai  procei»ed  by  Pathe  Labs. 
Can  ue  be  of  service  to  v»ti 


Both  New  Vork  and  Hollywood  Have  Comptrir  Pathe  Laboratory  Facilitic*: 

3  5  MM         •         i6mM         •         COLOR         •         Bl    *CK      *  S  t>     WHITE 


"WORD  OF  HONOR" 

A  dramatic  driving  safety  motion  picture  sponsored  by 
Kaiser-Frazer  Corporation  now  joins  the  list  of  recent 
outstanding  films  written  by  Bruce  Henn'  .  .  . 

"BV  JUPITER" 
"LAST  DATE" 
"ONE  W  HO  PAUSED" 
"WONDER  OE  A   MINUTE" 


BRUCE  HENRY 


Hlfi  North  Wills  Street 


Chicigo   10.  lllinoiN 


Scripit  for  molioH  piclmti.  iliJrfilmi  amd  Itlrtisiom  prrinUatioiif. 
Oirr  tixly  IrjJiMf  imjuilrijl  dirmli  as  rrtrrmfr.  /xfo/riVi  im  iird 
from  holh  prodmrri  •aid  mm  of  iht  mrJia. 


MBER      1     •      \  ti  I    1    M  K     13     •     10: 
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AUDIO-VISUAL  EQUIPMENT  FOR  PRODUCTION  &  PROJECTION 


New  Animated  Billboard  Projector 
Delivers  Moit  Audience  Program 
♦  Aiiimali-<1  rolor  a<lMTli>lii};.  m»- 
ililo  from  u  city  lilork  awa\  aii«l 
rxtrcincly  siMipIc  to  i>|H'raIi'  ami 
maintain,  is  appareiilK  acliieved  liy 
what  the  FoHi.ER  Company,  Chi- 
cago, calls  its  Animated  Rill-Hoanl 
.Advertising  Projector. 

Said  to  lie  an  improxenient  over 
previous  attempts  in  this  field,  the 
Fowler  unit  delivers  from  100  to 
140  feet  of  advertising  on  a  rear- 
projettion  screen  lor  wall  I  with  II 
iniliv  idual  messages  or  more  in  its 
continuous  program.  Viewing  time 
is  set  at  approximately  20-seconds 
each.  A  cKx-k  face  interrupts  each 
ad  slide,  giving  the  correct  lime  and 
alsf)  showing  a  sponsor's  trademark. 

.Made  for  outdoor  or  indoor  dis- 
plav  use.  the  machines  are  made  to 
withstand  a  wide  variation  of  tem- 
peratures. Advertisers  who  have 
used  similar  dev  ices  have  been  ham- 
pered by  mechanical  failure:  most 
of  these  have  been  met  and  over- 
come by  the  Fowler  mechanism. 
Pulling  power  is  no  problem.  In 
fact  these  machines  get  and  hold 
passers-by  to  such  an  extent  that 
their  placement  has  to  be  carefully 
regulated  to  avoid  tralTic  congestion. 

For  details  call  or  write  the 
Fowler  Company.  I4.'<2  North  Or- 
leans Street.  Chicago.  111. 

Animated  BUIlmard  Advertising  Projector 


Eastman  Kodak  Inaugurates  Striping 
Service  for  Magnetic  Projection 

♦  \  magnetic  -ounil  track  striping 
service  for  singlc-|«'rforated  proces- 
sed Kodak  l()mm  film  was  an- 
nounced recently  by  the  EasT.MAN 
Kodak  Co.  It  will  be  known  as 
Kodak  Sonotrack  Coating. 

The  new  coating  will  be  applied 
to  either  sinf;lc-|)erforated  Koda- 
<hronie  or  black-and-white  Kodak 
film  in  accordance  with  the  stand- 
ards proposed  by  the  Society  of 
Motion  Picture  and  Television  Engi- 
neers. The  (rack  will  always  be  ap- 
plied to  the  side  of  the  film  toward 
the  projector  lamp.  The  new  coat- 
ing can  be  applied  to  film  taken 
either  at  sound  or  silent  camera 
speeds. 

Kodak  Sonotrack  Coating  will  be 
available  in  two  widths,  the  company 
announced.  Single-|jerforated  16mm 
films  having  no  optical  track  will 
be  Sonotrack  coated  the  full  width 
of  the  track  area.  Sixteen  niilliineter 
films  which  already  have  an  optical 
track  unless  the  owner  desires  that 
full  width  track  be  applied. 

Films  which  are  double-perfo- 
rated must  l>e  duplicated  on  single- 
Ijerforated  film  before  the  mag- 
netic sound  track  can  be  applied. 
Kodak  indicated,  however,  that  if 
sufficient  demand  for  a  magnetic 
coating  s«"rvicc  on  double-perforated 
16mni  film  develops,  it  expects  to 
extend  ."^oiiolrack  Coating  service  to 
this  type  of  film. 

The  charge  for  Kodak  Sonotrack 
service  will  be  .'i'o  cents  jjcr  foot 
with  a  minimum  order  charge  of 
.?10.  The  service  may  be  ordered 
through  any  Kodak  dealer. 
Dura-Decor  Fabric  Suggested  for 
Fire-Resistant  Preview  Rooms 
♦  One  of  the  many  new  "miracle" 
fabrics  that  may  be  of  interest  to 
film  users  is  Dura-Decor,  a  new 
fire-resistant  material  that  will  not 
crack.  iM-el  or  harden.  Now  us<'d  as 
audio-visual  curtains  in  a  Chicago 
high  school,  the  cloth  is  decorative 
when  open  and  functional  when 
closed  for  room  darkening. 

The  fabric  is  made  of  Fiberglas 
ri-inforcing  cloth  which  is  woven  of 
pliable,  inorganic  glass  threads. 
The  Filierglas  cloth  is  then  coated 
by  a  s|Hfial  process  with  a  synthetic 
plastic  resin. 

Further  information  mav  be  ob- 
tained by  writing  the  manufacturer. 
Duracote  Corp.,  Ravenna.  Ohio. 


Sylvania  Electric  to  Make  High 
Intensity  Point-Source  Lamps 

♦  S^i.xania  Ki.ki.ikk.  I'kddi  <.is. 
Inc..  will  begin  to  manufacture  un- 
der a  liiensing  agreement  two  high- 
intensity  point-source  lamps  which 
were  developed  by  Western  Union 
engineers,  it  was  recently  an- 
nounced. 

One  lamp,  called  the  Conckntrat- 
kd  Arc  La.mp,  has  as  its  light  source 
a  film  of  molten  zirconium  metal  at 
the  end  of  a  small  tube  packed  with 
zirconium  oxide.  This  molten  film 
radiates  relatively  little  heat  but  the 
lamp  has  over  ten  times  the  bright- 
ness of  ordinary  tungsten  types. 
Color  temperature  is  constant  at 
32(X)  degrees,  regardless  of  line 
voltage  variation.  The  lamp  employs 
a  conventional  glass  envelope,  and 
will  be  made  in  sizes  ranging  from 
two  wafts  to  .300  watts. 

The  other  lamp,  called  the  Tel- 
COARC,  operates  in  open  air  without 
a  glass  bulb.  It  employs  two  zir- 
conium oxide  electrodes,  which  al- 
ternate as  cathodes  when  used  with 
alternating  current.  Color  tempera- 
ture is  TibOO  degrees  K. 

Both  lamps  are  expected  to  be 
widely  used  in  the  fields  of  projec- 
tion, graphic  arts,  flood  and  spot 
lighting  and  search  lights,  and  pos- 
siblv  in  the  projection  of  scenic 
backdrops  in  television.  Sylvania's 
photolamp  division  will  handle  dis- 
tribution and  application  engineer- 
ing. 

*^  *  * 

New  Continuous  Film  Reel  Fits 
Standard  Sound  Projector  Models 

♦  To  meet  the  need  for  a  comjiara- 
tivelv  simple  and  dependable  con- 
tinuous film  operation  attachment, 
enabling  film  users  to  project  for 
window  displays,  exhibits,  etc.  with- 
out breakdowns  and  film  damage,  a 
Michigan  firm  has  juTfccted  the 
Cinkmvtk:  (called  the  Holme-Shaw 
Continuous  Film  Heel  t  available 
with  fittings  designed  to  fit  it  to 
most  standard  16mm  sound  pri>jec- 
tors. 

Bis(  II  Fii.M  &  Kqi  IPMKNT  Com 
p\NV.  Saginaw.  Michigan  is  the 
manufacturer:  technical  details  in- 
clude its  500-feet  magazine  capacitv 
(  15  minutes  of  16mm  sound  film^  : 
interchangeable  disks  for  quick 
change  of  film  programs:  horizontal 
o|>eration  which  minimizes  tension. 
Prices  and  other  details  can  be  ob- 
tained   on    written    request    to    the 


Cinemalir  I  nil  on  iJfi  ry  ".Super"  / 

maker  at  27  Jarvis  Yawkev  Court 

Saginaw.  Mich. 

«  •  • 

Portable  Power  Amplifier  Inlrodut 
♦  A  new  portable  power  ampli: 
and  speaker  was  introduced  recer 
by  Tape.Master.  Inc..  of  Chica 
Designated  Model  SA-1.3.  the  r 
unit  was  designed  as  a  compan 
to  .Model  PT-125,  TapeMaster  t 
recorder.  It  combines  in  one  p< 
able  unit  a  new  ?''•>"  accord 
type  floating  cone  speaker  with 
new  advanced  amplifier  design. 

The  following  features  are  inc 
porated  into  the  new  model: 

.Amplifier  response  is  within  1 
.■?0-15.U()0  cps.  Total  distortion 
5  watts  output  less  than  I'r.  P 
output  8  watts.  Power  charac 
istics  at  5  watts  within  .3  db 
15.000  cps.  Regulation  within  1 
Damping  factor  of  10.  Internal 
pedance  at  8  ohm  output  less 
1  ohm.  Hum  and  noise  inaui 
at  normal  listening  level.  "Off-C 
switch-volume  control.  Pilot  li 
"On"  indicator.  Size  is  12"  x  9> 
X  18io"  high. 

The  TapeMaster  Model  SA 
power  amplifier  and  s|>caker 
plete  in  carrying  case  covered  » 
waterproof  leatherette,  is  priced 
.S79.5()  net.  For  further  informal 
write  for  bulletin  no.  102  to  T( 
Master.  Inc.,  1,3  West  Hubbard 
Chicago  10. 


IIIK   \1lt.HI^    MIIX.KT 
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\  i<  initi.iiKA     new    "niitifirl     mofltf' 
orerhvad    projector    is    small,    cum* 
pact,    fill'    hii\    >i    ^"  \  .V    ftntfrt 
area. 
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!'  Million  Air  Force  Contrott 
t  Bell  &  Howell  for  Projectors 
'  i      S.  Air  Force  contracts  total- 
-2  million  for  the  manufacture 
new   16mm  sound   motion  pic- 
I  .■    proj«-tor    wiTi-    recently    an- 
iijMci-d     to     have     been     awarded 
I     Mel!      &      Howell.      The      unit, 
wi    as    the    Mil    D-4,    was    de- 
I  bv  the  cimipany's  engineers 
I   nii-fi    Joint    Arm\-Navy    iJANi 
I   l.irmunce  s|>fcificatioMS. 

\     "package"'     construction     has 
1  ri  incorporated  to  make  possible 
till    servicing    without    delicate    in- 
puts or  factory  trained  person- 
I  ,ich  of  the  major  components, 
IS  the  motor  assembly,  sound 
tier  and  optical  system,  is  dc- 
I    and   built   as  an    individual 
.1.  kage"  or  unit.  Servicing  is  ac- 
I  iijilished   by   detaching   an   entire 
.irkage"  and   replacing  it   with  a 
1  u    one. 
Ml  metal  parts  of  the  D-4  are  of 
•  ■■is  steel  or  have  corrosion-re- 
I  finishes  for  use  in  tropical  or 
climates.  The  fiberglas  carry- 
i^  is  waterproof,  corrosion  re- 
t  and  light  in  weight. 
I   &    HowelTs  current   backlog 
■\ernment   business  is  approx- 
Iv  $16  million.  Since  January 
I     incoming    government    orders 
i\r  more  than  kept  pace  with  de- 
irrii'»   nil   I'xi^liii;.'   ioMtr;irt-. 
k  Offers  Photo  Lamp  Catalog 
NERAI.    Elki:tric    is   distriliut- 
.1   new   photographic  lamp  cat- 
^'.    a    28-page,    four-color    book 
yich  features  the  complete  line  of 
iV.    lamps     for     all     photographic 
'•s.  Featured  in  the  catalog  are 
-  and   descriptions  of  popular 
-  and  sizes  of  G-K  photographic 
-.  along  with  applications,  tech- 
ilata.  and  lamp  list  prices, 
'•ng   the   lamps  described   and 
rated  are:  pholoflash  and  pho- 
il  ty|ies:  projection  and  studio 
-:   rc|M-Hting  flash  tubes:  lamps 
lilm     viewing,    color     viewing. 
ig,   for   dark    rooms   and  copy 
.;.U. 

I  hi-  new  lamp  catalog  is  available 
iL'h  the  division's  various  dis- 
-ale>  olliccs. 


K.  Spelletich  HontJIes  Projection 
Sales  for  Victor  Animatograph 

♦  Supervision  of  domestic  and  ex- 
port sales  aciounts  for  VICTOR  Am- 
MVTdCHVCIl  (ItiKroKATloN's  16iiini 
projri  lor~  will  be  the  new  respon- 
sibility of  Kalma.v  (Spec)  Si'ELLK- 
TICH,  Jr.,  who  was  recently  named 
assistant  sales  manager  of  the  Dav- 
enport. Iowa  companv.  He  will  also 
introduce  the  new  Victor  Magne- 
sound  recording  attachment  for  the 
company's  projectors. 

Mr.  S|K-lletich  entered  the  audio- 
visual field  in  \')U>  as  a  member  of 
the  Victor  sales  de|iartnieiit  and  later 
served  as  a  sales  representative  for 
the  company  with  ofTiccs  in  Wash- 
ington. D.  C.  For  the  past  two 
vears  he  has  been  a  sales  representa- 
tive for  the  DkVry  Corporation. 
•       •       • 

Fourth  Institute  for  A-V  Selling 
Scheduled  to  Begin  July  27 

♦  Audio-\i>ual  business  manage- 
ment will  be  one  of  the  courses 
offered  at  the  fourth  annual  Na- 
tional Institute  for  Audio-Visual 
Selling  to  be  held  July  27-July  .31 
at  Indiana  University.  The  institute, 
is  jointly  sponsored  by  the  National 
Audio-Visual  .Association  and  the 
Audio-Visual  Center  of  Indiana  Uni- 
versity. 

Other  courses  offered  are  sales 
management,  salesmanship,  and  a 
workslii)[)  on  film  library  operations. 
Thirty-five  exjierienced  instructors 
will  be  teaching  the  courses  which 
are  designed  to  deal  with  special- 
ized, practical  problems.  Actual 
sales  demonstrations  and  other  ty[H-s 
of  "role  [ilaving"  will  be  featured 
throughout. 

Enrollment  is  permitted  in  only 
one  of  the  four  courses.  Tuition  is 
§.35  per  p«'rson:  S15  deposit  is  re- 
quired. Estimated  total  cost  for 
room  and  meals  is  $32  for  the  en- 
tire session. 

For  a  registration  form  write  to 
K.  C.  Hugg.  Audio-Visual  Center, 
hxliana  I  niversity,  1}{(14  Tenth  St.. 
Kloomington.  Indiana.  Any  dealer 
spo'ializing  in  nudio-vi-ual  services 
will  profit   bv  attendance. 


You  should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY    CLAY    GIPSON 

President   of 

FILMFAX    PRODUCTIONS 


Fllmfai  produces  motion  pictures  and  slide- 
all  business  purposes  but  ipccial- 
a  production  background  of  over 

250    titles)    in    color    filmstrips    for    use    in 

education. 


A         t-ilmfa«  p 

tt,        films  for 

t 'Vf       lies  (with 


SLASH  Film  Production  Costs! 


AWARDED  FEDERAL  SUPPLY  SERVICE  CONTRACT 
2nd  STRAIGHT  YEAR  FOR  ALL  U.S.  GOV'T.  AGENCIES 


This  low  coal  automatic  film 
ptocessinq  does  llie  job  right 
on  your  own  premises.  BRIDC- 
AMATIC  slashes  lilm  produc- 
••,-r.  costs  and  removes  ine 
.- .'  s.  saves  valuable  time. 
jjr.'octs  your  precious  nega- 
tives. Speeds  up  your  entire 
production  routine.  Straight 
16mm  or  16  35mm  combina- 
tion modeU.  NEGATIVE  POS- 
ITIVE OR  REVERSAL  Irom 
SI 095  to  S9950.  Develop  and 
dry  ready  lor  showing  your 
own  spot  newsreel  same  day 
events  occur.  TV  stations, 
small  labs.,  educational  insti- 
tutions, video  iilm  producers, 
microlilmers  have  proven 
BRIDGAMATIC  in  the  lield  lor 
several  years. 

COMPLETELY  SELF  CON- 
TAINED with  patented  over- 
drive, air  squeegees,  built-in 
drybox,  heating  elements, 
STAINLESS  STEEL  TANKS.  Nc 
special  skill  required  lor  oper 
ating  attach  rubt>er  hose  and 
plug  in. 


BRIOCAMATU:  2lh  C.  posiiiii-  fdm 
speed  1800'  per  hour,  12995  ( uithoul 
extras). 

BRIDGAMaWjR.  81095 

for  small  labt.,potitiv*  film  tp««d  600' p«r  houi 


AGENTS  FO«:  Acm«  Animollen.  tlue  Seal  Ircotderi  0«pu«  Printrti,  Fecrlrii  Dollix  Auf.is' 
Super  UOO  Comi-foi.  Batdwell  t  McAlhilef  SpoM,  MogFiefotdMi  Mo.iolai.  Cclcnton  lite. 
Century  Lighting,  Bodde  Background  Screen*.  Hollywood  rnnleri.  Studio  SyncKfonuef  i 
<inevos  Synchronoui  Mognelic  leioideii.  «aby  Blimpi  t  Dolliei,  Mole  lahaiduin  Irgtilt 
MAUr  IJlMi  AVAUABll  ON  riMC  rAIUlNli. 


S.O.S.  CINEMA  SUPPLY  CORP. 


DtPT.  H. 

602  W.  SJnd  !T.,  M.  T    1? 

Coble:   SOSOUND 


^nu/maBa 


PROTECTS 

YOUR 

FILM! 


ALL  STEEL 

FILM   STRIP   AND   SLIDE 

CABINETS 


S5i 


-..lp«;d  from  FILMFAX  PRODUCTIONS.   10  E.il  *Vi  St.  N.«  Yofl   17    NY 


MF-6 


•  Holds  336  V  i'  Film  Strip 
cans.  Each  can  is  hrld  in  sepa- 
rate compartment.  Individual 
and  Master  indci.  Sii  remov- 
able drawers  with   back   stopa. 


Five  removable 
drawers  with  bacit 
stops  hold  all  types 
of  2'  X  2"s.  Each 
slide  held  in  posi- 
tion. Instant  selec- 
tion. Individual  in- 
Arxmi.    H..l,l,   l.'^o 

,\\.\r\  Hr.i  ;■;!  ;■••, 
lini^hfil     in     Mli\r 

grey  baked  enamel. 


5F-S 


FO«    COMPIEK    FILM    EOUIPMCNT 
S(ND    FOI    FIEE    CATAIOC 

A     ^H^BS,XrX^CET.irMM 

JyQu4rtaasi 

PRODUCTS   CORPORATION 

330    Woil    4}ncf    Strool 
N«»    Tiwk    II.    N.    Y. 


I   M  It  F  R     I     •     \  1 1  I   1    M  F      n     •     I  'I  '. : 
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Pnu/ucfm 


i  Complete  Technical   and    Editorial 

I  Services  to  16  mm  Business,  Educa- 

I  tional  and  Religious  Film  Producers 
I 

I 


I  SCRIPT  PREPARATION 

I  TITLES  AND  ANIMATION 

I  PHOTOGRAPHY 

I  SOUND  RECORDING 


I 


RE-RECORDING 


j    from  magnetic  tope  or  film 

I    MUSIC  LIBRARY 

!    EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

■  64  NORTH  WACKER  DRIVE,  CHICAGO  6,  ILLINOIS 

Edge-Numbereil  Work  Prints— Color  JWasters— 
Duplicate  \egjlites — Re/ease  Prints 


Oiilv  Ideal  covers 
the  33  major 
film  markets 

With   the  addition   n(   «T<-n   new   oRices  . . . 


CLEVELAND 
PHILADELPHIA 
PITTSBURGH 
HOUSTON 


FORT  WORTH 
BIRMINGHAM 
SPOKANE 


. . .  Mral  Pirturi"-  now  has  33  offices,  more  than 
the  next  luo  leading  di\tributors  comhined.  How 
Hoc.   this   inrrra-i'd   national   rovrraRr   help   you? 

^iMir  lilfii.  >«ji>'li-  It—-  tinir  in  Inin-it  — inakiiit: 
nnir«-  bKokinifi  pi-r  print   po««ihl<-. 

^niir  tilni^  ri*rf'i\r  liarct>liittinu.  on-llir--pot 
pr<inii>li<in   in   llir   .t."}  top   film   niarktl-. 

l^-arn  how  IdraTu  hrltrr  sponsored  hini  diMriliu- 
lion   plan  can   help   increa*«  your  Hint   hookinf:-. 

Write  today  to  . . . 

•  Ideal  Pictures  dch  mi 

ta  East  Siuth   Water  Street    •    (ihicaco  I,  Illinois 


Arc  Narialors  People"^ 

Mil.   \(>l(  l>   Itl  lilM)   ^<»l  I!    1  ll.MS 
li\    Jill'  Jiiliuii 

M^^^  wiiKvroits  ..f  iixlustrial.  iiislilulioiial 
uikI  TV  films.  M.uiid  liki-  ^"'"l  •>'"• 
JM.arHs  or  audible  iifwspriiil  i.-l  lik." 
,„.i,,.|,-  IViliaps  this  is  k-cause  most  narrators 
arr  also  radio  announ.-.-rs.  or  have  bo.-ii  m- 
llu.ti.od  i>\  radio  aniiouiK  rrs  «lio.  l.txause  radii- 
is  fiilirelv  a  sound  medium,  put  '•cvcrvllimf; 
into  their' voices.  Kven  in  radio,  the  t\piial  an- 
nounrer  leehnit|ue  is  the  least  effective  way  of 
geltiiif!  a  m.-ssap.-  a.ross.  The  human  voice  offers 
a  mu.h  firealer  opportunity  for  .lose  personal 
contact  with  an  audience  than  any  other  adver- 
tising medium,  hut  the  tone  must  he  right  lis- 
teners resent  being  bludgeoned  with  words. 

Parli.uhirK  in  films,  this  ty|)c  of  narration 
represents  a  huge  waste  of  the  picture's  liolen- 
tial.  A  film  primarily  engages  the  eve.  therefore 
viewers  resent,  even  more  than  radio  listeners. 
the  simultaneous  assault  on  their  ears  by  narra- 
tors who  talk  at  them,  instead  of  to  them.  These 
narrators  a|)proach  their  work  as  "salesmen" — 
(which  inevitably  generates  "sales  resistance") 
or  as  paragons  of  polished  speech — enjoying 
the  sounds  of  their  own  mellifluous  vocal  chords 
as  lhe\    faulllessK    enunciate  every  syllable. 

Interpretation  Should   Be   Natural 

I  think  the  proper  function  of  the  iiarralur 
should  be  to  interpret  the  film  and  to  explain  it. 
not  as  a  pedagog  or  a  salesman — but  as  one  hu- 
man being  to  another.  This  can  be  done  in  a 
simple  natural  manner,  letting  diction  fall  where 
it  may.  An  approach  like  this  induces  the  ideal 
stale  of  receptivity  in  an  audience — tvanling  to 
learn.  It  lets  the  picture  and  the  facts  presented 
do  their  own  selling. 

It's  not  easy  for  many  radio  announcers  to 
achieve  this  simplicity.  They  are  facile  and  they 
are  ex|H-rl  sight  readers.  They  pick  up  a  script, 
look  it  over  once  or  twice  and  give  an  intelli- 
gent reading — but  simple  sincerity  is  not 
achieved  that  easily.  A  good  narrator  does  not 
give  a  good   readinfi — he  gives  a  performance. 

The  Narrator  Has  a  Role  to  Play 

I  have  reached  this  conilusion  after  many 
years  of  observing  and  narrating  films  and  ex- 
perimenting with  various  techniques.  I  always 
approach  a  narration  as  a  rote  to  play — a  part  to 
interpret,  and  applv  myself  to  absorbing  the 
material  of  the  script,  as  though  rehearsing  for 
a  plav.  If  the  voice  is  intended  to  be  a  character 
that  appears  in  the  film.  I  try  to  identify  with 
that  character.  If  it's  an  abstract  commentary 
on  the  aitioii.  I  make  it  less  abstract  bv  thinking 
of  myself  as  playing  the  part  of  a  re|iresentati\c 
of  the  firm  or  organization  behind  the  film.  So. 
also.  I  crvslalize  the  image  of  my  audience  into 
a  single  person.  If  the  film  is  to  be  shown,  say. 
to  a  convention  of  auto  deali-rs.  I  address  my- 
self to  a  mental  picture  of  m\  own  dealer  sitting 
across  the  microphone  from  me.  This  seems  to 
effect  a  modulation  of  lone,  that  enables  each 
individual  in  the  audience  to  feel  that  he  |jcr- 
sonalN.    is    Iwing    addressed.    A    gimd    narrator 


Knnoil's  \(ilK:  Two  films  wen-  n-lrased 
the  other  day,  both  of  them  beautifully  pho 
lographed  and  edited  with  taste.  It  could  be 
iiiit<-d  that  both  scripts  had  been  carefully 
prepared  and  filled  the  subject,  yet  one 
film  was  alive,  warm  and  sincere  while  the 
other,  narrated  by  one  of  radios  inert 
widely  known  commentators,  8i-eme<l  a« 
false  and  bombastic   as  could   possibly   be. 

How  does  a  really  good  narrator  pre- 
pare for  a  film  job?  To  gel  a  sidelight  on 
this  important  facet  of  film  making  we 
asked  one  of  the  best,  Joseph  Julian,  to 
describe  his  impression  of  what  makes  a 
good  film  narration. 

Ji.r  Julian  is  a  radio  aclor  in  New  ^  ork 
and  speaks  on  behalf  of  his  profession.  ili» 
narration  of  such  films  as  Fishinp  in 
Alaska  for  Nash  Motors.  Union  at  Work 
for  the  Textile  Workers  Union.  Tomorrow 
Meets  Toilny  for  Ford  Motor  Co..  Krilium 
for  .Monsanto  ('.hemic  al.  Let's  (Jo  Canipinf 
for  the  Girl  Scouts  and  many  others,  have 
been  widely  hailed  as  some  of  the  most 
convincing  film  narration  to  be  heard  any- 
\\liiTc.  today. 


does  not  narrate-  he  plays  a  scene  with  a  mr 
her  of  his  unseen  audience.  This  requires  that 
basically,  be  not  an  announcer — but  a  go 
aclor.  with  a  creative  actor's  equipment  a 
training.  He  must  employ  the  tools  of  the  acto 
craft-  imagination,  ability  to  identify  with 
part,  and  to  invest  the  role  with  his  own  genu 
feelings.  However  most  good  actors  are  ace 
tonied  to  long  weeks  of  rehearsing  their  parts 
the  theatre,  and  are  incapable  of  giving  a  gc 
performance  after  a  short  rehearsal  in  a  sol> 
studio.  This  narrows  down  the  reservoir 
narration    talent    to    the    field    of    ra</io    actt 

Training  and   Kxperiencc    \re  .\s.sets 

Their    training    in    quick    interpretation 
performance,   and    familiarity    with   microphc 
techiiic|ue.   makes  them  ideally  suited  to  the 
quirements    of    industrial,    institutional    and 
film   producers   who    prefer  simple   honest  c 
viction  in  their  spoken  commentaries,  to  the  g 
voices  of  high  pressure  ".salesmen." 

The    audience    may    not    be    able    to    anal' 
the  difference.  But  they  feel  it. 


Thar's 
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V_— ^Wr  Have  you  a  store 
of  negativesunusable  becous 
of  shrinkage?  The  new 
PEER-RENU  Treatment  will 

restore  them  to  usefulness. 

Write  for  details. 

fcrP     Dkerlkss 

J~  FILM  I  PROCESSING    CORPORATIOM 

US  WUT  44IH  SHUT.  NEW  YORK  J*,  N.  1 
VSV  SIWARD  STREET,  HOLLYWOOD  ]l,  CAIIF 
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BISINF.S.S    SCREEN     M.MiAZl 


Festix AL  (iLVMolK  Ion  the  jeminine 
side)  uilli  Fern  l.onp  (left I  and  Vir- 
ginia Heard  Irifilit)  shown  uilh  Oil 
Coelln,  auards  dinner  speaker  at  the 
Cleveland   Film    Festival. 

jvelaiidV   ^tli    Film   F«'>ti\;il: 

loNTIMKU       KRO.M        I'Al.K       TIIIHTY-ONE) 

gram.  O.  H.  Coelln.  Jr..  wlilur  of  Bi  siness 
lEEN.  called  attention  to  widespread  physical 
igress  in  «i)iniiiiini(  atioti   nicdi.T   Imt  i:illerl  ,it- 


KLEARCITE 

TRANSLUCENT    SCREENS 
FOR    REAR    PROJECTION 

Specializing  in  Outdoor 

Screens  for  Rooftop  Advertising 

(Sues  up  (o  50  X  100  feet) 

Indoor  Screens   in  Sizes 
Up  (o  17  X  24  feet 

ALL    SCREENS    MADE    TO    ORDER 

Write   today   for  brochure 

KLEARCITE  SCREEN  COMPANY 

M28  N    Orleans  Si.  Chicago  10,  III. 


MOTION   PICTURE 

TELEVISION  ART 

Animation  -  Titles 

Sor  'potion  *?)ictMr« 

240  EAST  39th  ST. 
LExinfton   3-737I 


tenlion  to  the  urgent  need  for  more  critical  values 
in  "ivhal  we  comniunicate'"  nou  that  the  "how 
of  coinniunication  has  been  answered  hy  millions 
of  radio  and  t.\.  sets:  mass  circulations  of  printed 
media  and  nearU  a  half-iMillioii  16mm  sound 
projectors  in  use. 

Grtntjt   Audience    Heactioii   a    Factor 

Citing  the  group  use  of  16mm  films  as  both  a 
safejiuard  and  important  advantage  of  the  me- 
dium as  opposed  to  the  indi\i<lual  viewing  and 
reading  of  other  media,  ho  reminded  the  audi- 
ence of  the  kinds  of  fdms  they  had  liked  through 
previous  years  of  the  Festival.  The  public  serv- 
ice ap|M-al  and  honest  contributions  to  public 
information  made  by  a  majority  of  these  were 
criteria  for  other  producers  and  other  sponsors 
to  follow. 

Verifying  the  Cleveland  '"oscar"  choices  in 
previous  vears  are  the  phenomenal  audience 
figures  for  films  like  Miracle  in  Paradise  Valley 
(1948  winner!  :  Human  Bridge  I  1%0  winner  and 
Bi^  Idea  1  1951  winner  I .  The  contribution  of  Fes- 
tival programs  and  audiences  to  raising  stand- 
ards of  production,  in  interest  and  quality,  was 
espe<-ially  noted. 

"Time  was,"  the  speaker  concluded,  "when  a 
16mm  sound  film  production  was  either  a  novel 
adventure  or  a  sop  to  the  sponsors  vanity,  with 
no  illusions  regarding  audience  and  comparison 
with  other  media  a  thing  undreamed  of. 

Exemplifies    Spirit    of    Deni(Hrati<'    Society 

"But  tonight  and  every  night  and  through  the 
days  .  .  .  wherever  group-minded  America  meets 
...  in  country  grange  hall  or  community  forum 
...  at  plant  cafeteria  or  under  the  stars  at  a 
rural  crossroads  .  .  .  there's  a  16mm  film  be- 
ing shown.  The  essence  of  the  American  spirit 
of  group  interest  and  group-participation  is  at 
work.  Films  on  conservation  of  resources,  either 
human  or  material:  films  on  human  relations: 
films  which  relieve  monotony  and  boredom  and 
films  which  help  improve  skills  or  hobby  inter- 
ests .  .  .  these  are  part  of  the  raw  material  with 
which  we  weave  new  and  constantlv-growing 
audience  patterns. 

"The  constant  improvement  of  our  wi-ave  and 
of  the  stuff  which  we  fashion  to  serve  all  of  us 
.  .  .  and  thus  to  serve  ourselves  ...  is  the  solid 
contributii>n  made  bv  Festivals  like  this  one.  To 
all  who  helped  make  this  Fifth  Annual  ("leveland 
Festi\al  llie  truly  national  event  it  has  become  we 
say  again  .  .  .  well  done!"  Ij}' 


fietieral    Mills    Coiniilelini:    Third    Film 
in   .Series  on  (Miiblrcn   and    Niilrition 

•¥■  There's  a  new  General  Mills  color  film  just 
completing  on  nutrition  education.  Titled  W  hat 
\l)ihe\  Children  Fill'/'  this  19.minule  subject  com- 
pletes a  trilogv  ill  this  important  area  which  was 
previouslv  I'overed  bv  And  So  They  Learn  anil 
the  widelv-heraldrd  The  School  That  Learned  to 
Eat. 

Script  for  this  new  piece  is  by  (Tcve<«te  Gran- 
ducci  of  Washington.  I).  C.  and  priHluction  was 
under  the  su|><'rvision  of  I'aul  I^wreni-r.  Tom 
Mo|>e  heads  the  company's  Film  Deiwrtnienl  but 
is  rumored  enroute  to  F.iiro|H-  on  a  siMvial  Amu 
assignment  which  he  will  fulfill  while  on  sabbat- 
tical  leave. 


In   The    Midwest 

Its 

BILL  CROSSON 

Motion  Picture  Cameraman 

formerly  with  the 
Jam  Handy  Organization,  Detroit 

Now  available  to  Producers  for 
assignments  on  Free-Lance  basis. 

Theatrical  Productions 
Commercial  Productions 
T.  V. 
B.  &  W.;  Color  16  mm  &  35  mm 

finc/uc/ing  rechnicofor  Monopok 


OR 

Semi-package  deal  available  to 
Producers  on  request.  No  Service 
Charge.   Inquiries   invited. 

Member  local  666-1  AT  S  E 

15322  Heyden  Avenue 
Detroit,  Michigan 


SEE  the  Selectroslide 

Full)    juluiualic   projeclor    *    *    *    48   2x2    tlidr 

raparity  750-l(HK)  wall  projcrlor  •   •   •   Rrmoir 

Control. 

For  per»onnrl  in-lriiriion.  mIc»  mrrtinits  •Koh- 

rooms     and     Ctl^l<lnlrr     f^rrvirr     prrwnlalion*. 

^W«/a»     SPINDLER&SAUPPE 

,7     /              J.         2201      BEVERLY     BOULEVARD 
./*tf<yutt<UtO*t   LOS    ANGELES   4.   CALIFORNIA 

SOUND  RECORDING 

at  a   reosonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.    Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


M  11  K  H      1 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 


•  CONNECnCl'T   • 

Rockwell   Film    &    Projection 
Service.  182  HiKh  St..  Hurlford  3. 


•  DISTRICT  OF  COLlIMBI.\  • 

Jam  Handy  Organization.  Inc., 

1730  I!   Stri'fl.   Wiisliington   6. 

The    Film    Center,   915    12th   St. 
N.W  .,  \\  ashingtoii. 

•   MARYL.4!>fD   • 

HoM'aril  E.  Tlionipson,  Box  204, 
Mt.  ,\iry. 

•  MASSACHUSETTS   • 

Cinema,  Inc.,  234  Clarendon  St., 
Boston  16. 

•  NEW  HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 


•   NEW  JERSEY   • 

Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

•   NEW  YORK   • 

Association  Films,  Inc.,  35  \(  est 

45th  Street,  New  York  19. 

Buchan  Pictures,  79  Allen  St., 
Buffalo. 

Charles  J.  Ciegerich,  42-20  Kis- 
scna   Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 

W.  55th  St.,  New  York  19. 

Crawford  &  Immig,  Inc.,  265  W. 

14th  St.,  New  York  City  11. 

The  Jam  Handy  Organization, 
Inc.,  1775  Broadway,  New  York. 

Ken    Killian    Sd.    &   Vis.    Pdls. 

P.  0.  Box  364  Hempstead,  N.  Y. 

Mogall,  Film  and  Camera  Com- 
pany, 112-114  W.  48th  St.,  New 
York  19. 

S.  O.  S.  Cinema  Suppiv  Corp., 

602  W.  52nd  St.,  New  York  19. 

Specialized  Sound  Products  Co., 

551  Fifth  Ave.,  New  York  17. 

United  SpecialiHts,  Inc..  Pawling. 
Visual  Sciences,  5WBS  Suffern. 


•    PENNS\XVAMA   • 
Jam  Handy  Organization,  Inc., 

930  Penn  Ave.,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 

Marrisburg. 

Lippincott    Pictures,    Inc.,   4729 
l.udloM   St..   Pliiladi-ljiliia  3'). 


•   RHODE   ISLAND   • 

^'estcutt,  Slade  &  Balcom  Co., 
95-99  Empire  St.,  Providence  3. 


•   WEST  VIRGINIA   • 

Haley     .Vudio-Visual    Service, 

if..x  703.  Charli-ston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

B.  !^.  Simpson,  818  Virginia  St., 
'R'.,  Charleston  2. 

Theatre  Service  &  Suppiv  Co., 

Phone  24043,  Box  1389.  Hunting- 
ton. 


SOUTHERN   STATES 


•   ARKANSAS   • 

Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


•   AL.4BAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 


•   FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 


•  GEORGIA  • 

Colonial  Films,  1118  W.  Peachtree 
St.,  N.W.,  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 

•   LOUISIANA   • 

Stanley     Projection     Company, 

2111/^  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling   Visual   Education    Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual   Service,   Inc.,  815 

Poydras  St.,  New  Orleans  13. 

•  MISSISSIPPI   • 

Herschel    Smith    Company,    119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  .\.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA   • 

Tidewater  Audio-N'isual  Center, 

617  W.  35th  St..  Norfolk  8,  Phone 
51371. 


MIDWESTERN   STATES 

•  ILLINOIS   • 

American   Film   Registry,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  79  Elast 

Adams  St.,  Chicago  3. 

Atlas    Film    ('orporation,     1111 
.'^oulh  Boulevard.  Oak  Park. 

Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films.  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  Aids  Service.  517 
Main  St.,  Davenport. 

•  KANSAS-MISSOURI  • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    610 

Olive  St..  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 

Engleman    Visual    Education 

Service, 4754-56  Woodward  Ave., 
Detroit  1. 

Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service.  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 

Academy  Film  Service  Inc.,  2300 
Payne  Ave.,  Cleveland  14. 

Fryan  Film  Service,  3228  Euclid 
Ave.,  Cleveland  15. 

Sunray  Fibns,  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

Jam  Handy  Organization,  Inc., 

310  Talbott  Building.  Dayton  2. 

Twyman    Films    Inc.,    400    West 
First  Street,  Davton. 

M.   H.   Martin    Compjuiy.    111}! 
Lincoln   W  av   K..  Massilion. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  N.  | 
St.,  Milwaukee  12. 


WESTERN    STATES 

•  CALIFORNIA   • 
Donald  J.  Clausonthue,  1820 

Craig  Ave.,  Altadena. 
Coast  Visual  Education  Co.,  5^} 

Hollywood  Blvd.,  Hollywood  2 
Hollvwood    Camera    Exchan  i, 

1600  N.  Cahuenga   Blvd.,   Ho-. 

wood  28. 
Jam  Handy  Organization,  Ii 

7046  Holivwood  Blvd.,   Lo'; 

geles  28. 
Raike  Company,  829  S.  Flower 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  B?^ 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc.,  351  I 

St.,  San  Francisco  2. 
C.    R.    Skinner    Mannfacturg 

Co.,  292-294  Turk  St.,  San  Fn- 

Cisco  2. 

•  COLORADO   • 

Dale  Deane's  Home  Movie  .S;  - 
Agency,  2H  K.  Ninth  .\ve..  I 
ver  3. 

•  OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahoi 

City  6. 
H.    6.    Davis,   522   N.   Broad  > 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  B. 

Ave.,  Tulsa  5. 

•  OREGON   • 

Moore's  Motion  Picture  Ser> 

306  S.  W.  Ninth  Ave.,  Portlai. 

•  TEXAS   • 

Association  Films,  Inc.,  1915  I 

Oak  St..  Dallas  1. 
George  H.  .Mitchell  Co.,  71 2 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    2^ 

Guadalupe    St.,     Phone    8-S 
Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  £  ' 

Temple  St.,  Salt  Lake  City  10 


CANADA -FOREIGi 


.4udio-Vi8ual  Supply  Compi 

Toronto  General  Trusts  Build 
Winnipeg,  Man. 
Distribuidora    Filmica    Ven< 
lana  De  16MM.,  S.A.,  Apart 
706  Caracas,  Venezuela,  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION  SERVICE 
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FERENCE  SHELF 

*|  U»eful   Film    Gaides    Available 
I  for  Your  AudioA  i^u;ll   I.ilirary 

/lociation  Publishes  Film  Guide 

*\  tiliii   iliri'itt.r\    ii~<-ful    in    plaii- 

'6iMg  supervisory  training  pn.granis 

W*  b«en  published  by  the  National 

/<<ociali<>n  of  Foremen.  Containing 

ire  than   .'^••0   fihns   of   interest   to 

r  .men,  the  dirertor)   rarrics  lirief 

-iptions     of     the     films,     their 

.•».  and  terms  of  availability.  U 

!.«■  obtained  by  writing  to  the 

lation    at    .'^21    West    First    St., 

■  .n  2.  Ohio. 

Fbllc  Administration  Clearing 
huse  Issues  Tips  for  Users 
,  \K  booivlet   which   outlines   lunda- 
lintal     practices     of     audio-visual 
ilion     has    been    prepared     by 
■i>l    M.    Goetz.    visual   aids   con- 
Itant.     Kntitled      "Tips     for     New 
m  Users,"  it  may  be  obtained  by 
(jJiting    to    Public    Administration 
•arinp  House.  \M^  Fast  6()th  St.. 
icapo  .'?T.  III. 

^w  Canadian  Directory  Lists 
.000  Free  Loan  Pictures 
jU\rr  o.lKHl  lOrnni  tilnis  are  avail- 
lie  free  in  Canada  according  to 
i-  Directory  oj  Sources  of  Si>on- 
ired  Films  Available  Free  in  Can- 
la  recently  compiled  by  Crawi.ky 

"  Ilms  Limited. 

The  directory  lists  nearly  185  dif- 
rent  sources  where  I6mrn  pro- 
itor  owners  can  get  films  without 
arge.  It  is  the  first  complete  sur- 
■y  of  its  kind  to  be  made  in 
inada. 

Preface  of  the  booklet  points  out 
at  the  first  sponsorc<l  liini  niaile 
this  country  was  in  the  IK'XVs 
Masse\ -Harris.  Since  that  time 
diutry,  education  and  associations 
ive  increasingly  sponsored  films 
id  filmstrips  so  that  now  close  to 
•0  are  produced  \  early  in  Canada. 
Film  subjects  listed  in  the  book- 
t  range  from  aluminum  to  woolen 
anufacture.  from  baking  recipes 
travelogues.  It  is  e\pecli-<l  that 
e  directitrv  will  be  amended  ev- 
y  few  \ears  as  new  films  become 
ailable. 

!jniil>-cl  (piaiilities  are  being  dis- 
|ibutr(l  without  iharpe  by  (!raw- 
y   in   Ottawa,   Toronto   and   Mon- 

1   eal.  Ailditional  copies  may  be  ob- 
ined  at  cost   from  The  Canadian 

'    ilm  Institute  in  dlt.iwn 

law  Guida  Lists  Medical  Films 

The    l').S2  supplement    to   the   i  ii 
hulatixe  index  of  I'rojessional   \li>- 
•nn    I'irliire    Films    has    U-en    pub- 
.»hed   joinllv    bv    the    Academy-In- 

trnational  of  Medicine  and  the 
cadem\ -International  of  Dentistrv. 


A  film  guide  for  di>ctors  of  medi- 
cine and  dentistry,  the  supplement 
contains  descriptions  and  S4)urces  of 
new  medical  films  as  well  as  recent 
audio-visual  activities.  It  may  be 
obtained  bv  writing  to  the  Commit- 
tee on  Professional  Films,  Academy- 
International  of  Medicine  and  l)en- 
tistr).    211     \\.    Mb     St.,    Topcka, 

Kansas. 

•        •        • 

N.Y.  Periodical  Sets  Up  Depl. 
to  Review  Non-Theatrical  Films 
♦  Another  step  was  taken  recentU 
toward  recognition  of  the  non-theat- 
rical film  as  a  medium  worthy  of 
special  attention.  N'ati  KAI.  HlSToin. 
periodical  of  The  American  Museum 
of  Natural  History  in  New  ^  ork. 
has  established  a  new  department 
called  "The  .Screen."  Devoted  to  the 
review  of  films  in  the  fields  of  na- 
ture, geographv  and  exploration,  the 
new  department  will  feature  com- 
mentaries by  authorities  in  natural 
science  who  are  familiar  with  the 
locale.  [H'ople  and  animal  life  ap- 
pearing in  films  selected  for  review. 

In  most  cases  the  reviewers  will 
come  from  the  more  than  125  mem- 
bers of  the  scientific  and  educational 
staff  of  the  museum,  but  outside 
authorities  will  be  called  upon  from 
time  to  time  so  that  readers  of  the 
column  may  have  the  most  e.xpert 
comment.  The  new  department  will 
be  under  the  editorial  supervision 
of  F.lizabeth   Oownes. 

The  April  issue  featured  a  review 
of  The  Olympic  Elk,  Disney's  lat- 
est addition  to  his  series  of  nature 
films.  This  review  is  made  up  of 
comments  on  various  aspects  of  the 
film  by  Dr.  Harold  F.  Anthony, 
chairman  of  the  museum's  mam- 
mals department.  Mr,  Richard  K. 
Pough.  head  of  the  department  of 
conservation  and  Dr.  ("harlcs  lUis- 
.sell.  long  lime  member  of  the  mu- 
seum's   department   of   education. 

Also  considered  in  the  April  i»- 
sue  was  The  \aiajo.  reviewetl  b> 
Dr.  Harry  Ts<-hopik,  Jr.,  a.«sistant 
curator  of  F.lhnologv.  who  has  li\cil 
among  the  Na\ajos  and  has  had 
wide  experience  with  the  problems 
of  primitive  men. 


REMINDER: 


Film  Libraries-/ 

Now  is  the  time  to  CHECK  your  prints  )f 

if  the  answer  is  "Yes"  to  any  of  these  questions, 
your  next  step  is  to  have  such  films 

PEERLESS -Serviced 


Are  some  of  your  old  films 
D  Dirly? 
n  Oily? 
D  Dried  out? 

Are  some  of  your  new  films 
U  Tacky! 
n  Scralctiedl 
D  "Rainy"? 


Services  include  cleaning  ...repairs... rehumidirication... scratch  removal... 
and  the  famous  Peerless- Treatment  that  guards  against  future  damoge, 
makes  your  films  screen  better  and  last  longer. 


When  you  write,  please  mention 
size  of  your  library  and  maximvm 
number  of  prints  you  could  spare  at 
one  lime,  for  cleonmj;  and  Ireatmenl. 


JEERLESS 

FILM  PROCESSING  CORPORATION 

161  WEST  44lh  STREET.  NEW  TO«K  3i.  NEW  YORK 
«J9    SEWARD    street;    HOUYWOOO    ]i,    CALIF. 


We  Sell 
We  Kent 
We  Service 


A    complete    line    of 

3Smm — I6mm  Mitchell,  Bell 

&    Howell,    Maurer    cameros 

TV    GROUND    GLASS  .  .  . 

for  Mitchell  Standard,  N.  C,  Bell  &  Howell 
35mm  comeras.  Shows  TV  olignment. 
Outlines  active  receiving  area  and 
Academy  (sound)  aperture. 


CAMERAS 

MOVIOLAS 

DOLLIES 


Griswold 

HOT   SPLICERS!   .  .  .  $65. 

Your  Griswold  Splicer,  Models  R2  ond  13, 
converted  to  hot  splicer $40. 


Expert  factory  repairs.   We  mount  lenses. 


mANK    C.    ZUCNER 


(7flni€Rfl  €ouipni€nT  (p. 

^*^     1600  BROfloiuns  \  n€uj  aoRK  ciiy    ^-* 


lUSINFS.S  SCKKKN   I,(K:ATKD  IN   NKW  *:m(:\(.<»  IIFFU.K 

♦  As  of  Ma>  i,  V)hl  the  new  pan  <>|>|H>-site  I.oNola  I'ark.  The 
(Ihieago  head(|uarter!«  of  Bist-  building  hou.«<^  a  Direct-Mail 
NK.ss  S(  HKKN  are  locateil  at  706-1  |)i\isi<>n  a»  well  as*  e«liloriaL  <ir- 
.'>heridan  Hoad  on  Ijike  Mi.hi-  <  ulation.  and  production  dept*. 
Address:  706-V  Sheridan  Road,  Chicago  26,  Illinoi.* 


If  you  need  16mm  Color  Prints  this  summer  ship  to  Color  Repro- 
duction Company.  Their  complete  16mm  color  film  facilities  arc 
open   the   year  around. 


i 


^  V  M  II  K  It     I 


\  ( >  I  I   M  K.     1  .1    •     1  0  :.  2 


t»,i 


3Srt^'^  VVKv^e  or 


\brorr> 


■n^**^'*":..  •  a.^^o^r:.;.'^^"'^'"*"" 


For    16mm.    Film  —  400'    to    2000'    R**lt 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold    fit    lofiding    dealers 


Only 
orlglnel 
Flberblll 

Ceiet 


FtelLl 


beer 

Ihli 

TRADE 

MAIIK 


Aiiiiiuvs  on  (he  Screen: 


frONTINUKD  FROM  PACE  T  WENTY-EIC  HT) 
cllorl  an-  fuonliiinlt'd  to  st-rve  the  passcngiT 
friiiii  till'  iiioiiiciil  III'  jiirks  up  the  tclc|)hiiiic  to 
iiijiki'  a  ri'MTxatiuii  to  thi-  lirni-  he  rolli-rts  his 
liif;f;;if;i'  al  his  (li-stiiiution.  Almost  I'vi-rythinp 
idiim-cti'd  with  an  airliiir's  opfralion  is  rovcred 
in   this   lininill)    loncfivfd   piihlic   relations  suh- 

j.Tt. 

At  TWA's  hugr  inainti'tianii'  and  overhaul  base 
llie  audicnee  sees  how  airplanes  are  overhauled 
at  periodic  intervals.  Each  engine  is  minutely 
taken  apart,  its  parts  cleaned  and  tested  or  re- 
newed, reassemhied  and  "run-up." 

The  story  follows  the  preparation  for  a  flight 
from  the  time  the  crew  checks  in  with  the  flight 
control  department  and  the  meteorology  oflice  to 
till'  cai>taiii"s  final  (light  plan  which  charts  pre- 
cisely the  allitilde  and  course  he  will  fly  to  assure 
maximum  oNer-tlie-wealln'r  smoothness  for  the 
comfort  of  the  passengers. 

P^ven  the  kitchen  conies  in  for  a  going-over. 
TWA's  master  kitchens  at  Kansas  City  are  pic- 
tured, illustralitif;  the  desserts  and  soups,  cooked 
and  frozen,  that  will  !»■  restored  at  flight  time  for 
hot.  full-course  meals. 

Other  general  interest  films  that  help  to  satisfy 
the  public's  curiosity  about  airplanes  and  air- 
men are  If'orhinji  uilli  Winfi.s  (description  of 
TWA's  overhaul  base  I:  Food  for  Flying  I  how- 
meals  are  served)  ;  and  Airline  Glamour  Girls 
(activities  of  a  TWA  hostess). 
»  *  » 

"United    65.34"   Set.s    Industry    Standard 

for    United    Airlines    Film    Program 

♦  Outstanding  among  airline-sponsored  films  is 
United  6534.  (  Business  Screen,  No.  7,  Vol.  12 ) . 
Here  is  the  story  of  the  care,  the  infinite  caution, 
and  the  almost  incredible  knowledge  inyolvcd  in 
one  cross-country  flight. 

A  public  relations  film  that  promotes  its  spon- 
sor. United  Airlines,  and  creates  good  will  for  the 
entire  aviation  industry.  United  6534  eschews  the 
travelog  and  goes  straight  to  the  center  of  the 
public's  seemingly  endless  interest  in  aviation. 

"What  is  done  to  protect  my  safety?"  is  a 
question  that  any  prospective  air  traveller  may 
well  ask.  I  nited's  film  answers  the  question  sim- 
ply and  honestly  by  dramatizing  the  cross-coun- 
try flight  of  an  ai  tual  plane — United  6534. 

The  constant,  hunnning  activity,  the  duties  of 
airline  personnel  in  the  air  and  on  the  ground, 
the  technological  deyelopments  -  -  all  are  pre- 
sented, showing  how  an  airline  strives  for  safety 
and  convenience,  for  uninterrupted  operation  of 
schedules  every  day  of  the  year.  Producer  was 
Gate  &  McGlone.  of  Hollywood. 

Following  this  vein  of  general  public  relations 


SPECIAL  OPTICAL   EFFECTS 
AND  TITLES 

On    the    "Fireiide    Th»«tre"    TV    Saritt 
by 

RAY  MERCER  &  COMPANY 

4241    Normal   Ave.     .     Hollywood  }f.   Coll). 
.s<n</    /rir    /■>.'(■    (Ipliiiil    h.ffiits    (Jiarl 


fiiiiis,  I  iiited  also  is  distributing  Oj  I/cm 
Winp,s,  which  rec<iunts  the  progress  of  coast  I 
coa.st  air  passenger  .service  and  air  mail  dur 
the  past  quarter  century.  Hack  in  l'>2()  it  ti 
'.\2  hours  to  fly  air  mail  across  the  country ; 
1047.  the  time  was  0' ._.  hours.  Oj  Men  and  Wii 
records  this  dramatic  fact. 

United's  acceptance  of  the  motion  picture  al 
selling  meilium  is  evident  in  its  latest  film.  Scot 
U  ins  Her  It  ing.s,  which  was  designed  to  attr.l 
(  apaiile  \oung  women  to  careers  as  airline  stti 
ardcsses.  The  company's  training  school  is  pi 
tured  and  the  studies  of  an  actual  neophyte  il 
followed.  Now  being  readied  for  distribution! 
women's  groups.  Scotty  was  also  produced 
Gate  &  McClone. 

To  round  out  I  niteds  film  program,  thn 
travel  promotion  films  of  the  traditional  l\\)e  i 
available  from  the  carrier's  local  sales  oflicl 
Titles  are  llijih-Way  Id  llauuii.  Skytiay  to  }l 
Semite,  and  Yellouslone  and  the  Grand  7  e/on.t.l 
»  «  *  I 

EuiroK's  .NofE:  Such  excellent  film  fare  as  til 
of  Western  Airlines  and  |>erhaps  one  or  tJ 
others  not  included  in  the  preceding  report  wl 
be  surveyed  next  month.  Several  lines,  such 
Northeast,  reported  no  film  programs,  but  thi 
are  in  the  minoritv . 


frowler 
PROJECTOR 

—  fhe  most  amazing  projector  ever 

developed  —  must   be   seen   to 

be  appreciated! 

FOR 

BILLBOARDS  -  ROOFTOP    PROJECTION 

CONVENTIONS  -  WINDOW   &    COUNTER 

DISPLAYS  —  THEATRES  -  HOTELS 

AND   101    DIFFERENT  USES 

Sales  Representatives  Wanted 

FOWLER  COMPANY 

1432  N.  Orleans  St.  •  Chicago  10 

Phone:  Michigan  2-8789 


IMMEDIATE  CASH 


FOR 


CAMERA  EQUIPMEN 

NEED  EYEMOS  (SINGLE  LENS  AND  TURRET), 
MITCHELLS,  ARRIFLEX,  DE  BRIES.  B&H  STAND- 
ARDS AND  HISPEEDS,  WALLS.  AKELEYS.  CINE 
SPECIALS.  AURICONS.  MAURERS,  FILMOS. 
ALSO  BALTARS.  COOKES  AND  OTHER  LENSES. 
SOUND  STAGE,  LABORATORY  AND  EDITING 
EQUIPMENT  OF  ALL  TYPES  REQUIRED.  PLEASE 
SHIP  INSURED  OR  FORWARD  DESCRIPTIONS 
AIRMAIL     IMMEDIATE    PAYMENT. 


GORDON    ENTERPRISES 

5362  N.  CAHUENGA  •   NORTH  HOLLYWOOD,  CAII 


ONLY    BYRON    CAN    MAKE 


our  exclusive  process  introduced 
in  1945  is  recognized  as  the 
highest   standard   in   the  industry 


byron 

STUDIOS  AND   LABORATORY 

1226  WISCONSIN  AVENUE,     N.W. 
WASHINGTON  7,  D.C.        DUPONT  1800 


^       TRADEMARK    EXCLUSIVE    WITH    BYR 


•s^^^^p^.'afv, 


iiPl' 


rrivHi'P'cd    tc.  as.ist   Tlif   American    Bihlt-   Swktv 


witli  a  new  .sliilclilni  is  The  .Iain  Handy  Organization. 

The  origin   and  dcvrlopmrnt  of   "Tli<-  (iood    Kook"  is   fold   in 

sound  and  color.  Its  inriiKiic-c  on  tlii'  world  today  is  dramatized 

in  beauty  of  treatment. 

If  you  have  an  important  story  to  tell  to  wliicli  you  would  like 


to  give  group  eoverape.  with  lienetit  of  art  and  music  and  with 
striking  pictorial  tre.itiiii  nts.call  in 


7^ 
JAM  HANDY 


\ihualizationc 


New  York  19 
1  -•-:  D ■— 
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Vithington  6,  U.C 
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the  time 


Nothiny  "cuckoo"  abouc  this  bird    He"s  warning 
sou  that  advanced  phmning  for  — 
■*■  television  spots      *  sales  tntinin^'e, 
•k  sales  proinotio)!      -k  public  relations 
—  should  be  started   \()\\  ' 

Our  counsel  is  a\ailable  without  obligation. 
So  don't  wait — The  Time  is  .  .  .  NOW! 


ATLAS  FILM  CORPORATION 


Producers  of  Quo/ity  Mofion  Piefures,  Sound    S\\deft\mi.  Theatrical  Shorfs,  TV  Commercials 

ESTABIISHED    I  91  3 

nn    SOUTH    BOULEVARD,    OAK    PARK,    ILLINOIS 
CHICAGO    PHONE:    AUstin    7-8620 


SOUND 


SYSTEM 


• 


What  price 

MORALE  ? 


WE   SEE  by  the  papers  that  the  scientists  are 
developing  electronic  calculators  to  evaluate 
production  methods. 

We  think  this  is  all  to  the  good  but  not  enough. 
Because  the  Key  Factor  in  any  successful  operation 
is  Morale! 

A  step  in  the  right  direction,  we  submit,  is  a  train- 
ing program  that  will  visualize  to  supervisors  cer- 
tain fundamentals  of  good  management.  For  ex- 
ample, the  importance  of  not  criticizing  employees 
in  the  presence  of  others  ...  of  generously  giving 
credit  where  credit  is  due  ...  of  quickly  resolving 
misunderstandings  before  they  have  a  chance  to 
grow. 

Caravel  has  made  many  training  films  of  this 
type.  One  in  particular— "It's  Up  To  You"— was  pro- 
duced for  Associated  Merchandising  Corporation.  It 
is  being  used  effectively  by  leading  department 
stores  with  sales  in  excess  of  $1,500,000,000.  De- 
mand for  the  film  increases.  The  Department  of  the 
Navy  has  purchased  60  prints,  the  Bell  Telephone 
System  more  than  100. 

We  would  like  you  to  see  this  film— as  evidence 
of  what  we  can  do  to  help  build  morale  throughout 
your  organization.  A  request,  on  your  business  let- 
terhead, will  bring  you  a  print  for  preview. 


CARAVEL 


730       FIFTH       AVENUE 


FILMS.  INC 


NEW      YORK    -TEL.      CIRCLE      7-6110 


Don't  Make  Your 
Salesman  a  Beast 


of  Burden 

THE  PICTUREPHONE  HAS  BEEN  THE  FINEST 
MACHINE  ON  THE  MARKET  FOR  FIFTEEN  YEARS 


THE  PICTUREPHONE 


ONE  OF  TEN  MODELS 


The  clays  of  lugg:ing  heavy  sound  slide-film  ma- 
chines around  are  past. 

Today  you  don't  have  to  make  a  beast  of  burden 
out  of  your  salesman. 

He  always  objected  to  those  over-weight,  over- 
size, awkward  machines  with  heavy  screen  and 
sei)arate  record  case. 

They  always  did  make  sound  slide-film  unpopu- 
lar, and  still  do. 

Today  you  can  have  a  Picturephone  that  weighs 
only  13  pounds  including  built-in,  shadow-boxed 
screen  and  compartment  for  eight  records  and 
eight  films — 

A  complete  unit  with  everything  enclosed,  and 
you  don't  even  need  a  zipper  bag  to  keep  the  dirt 
out. 

Abundant  sound  is  evenly  distributed  through- 
out the  room. 

You  don't  have  to  sit  in  one  certain  place  to 
understand  the  words.  Every  syllable  is  clear  as 
crystal. 

Projector  at  operator's  finger-tips — no  pull- 
cord  nuisance. 

Plays  microgroove  and  standard  records. 

No  latches  to  come  open  and  collapse  the  ma- 
chine on  the  floor. 

No  immediate  damage  if  plugged  into  direct 
current. 

No  sound  deadening  material  in  front  of 
speaker. 

Many  other  features  that  cannot  be  incor- 
porated in  old-fashioned  sound  slide-film  machines. 

The  Picturephone  is  basically  different  from  all 
other  sound  slide-film  machines  and  covered  by 
basic  patents. 

Nothing  else  is  similar  to  it,  could  not  be,  under 
the  law. 

If  you  boy  sound  slide-film  machines  without  con- 
sidering the  Picturephone,  you  will  load  yourself 
up  with  a  lot  of  serious  disadvantages  that  are 
hanging  over  from  the  old  days. 


MANUFACTUHED  BY 

0.  J.  McCLURE  TALKING  PICTURES 

Telephone  CAnol  6-4914 


1115'  2  WEST  WASHINGTON  BOULEVARD,  CHICAGO  71 


nr  SIN  ESS     SCREEN      M\«:\/INI 


Now  you  can  mako  low- cost  sound  movies 


Xow  Bell  &  Howell  brings  the  making  of  sound  movies  within  your 
reach.  Here  is  the  new  16mm  Filmosound  202  — not  just  a  sound  movie 
projector  — not  just  a  magnetic  sound  recorder  — but  a  combination  of 
both  for  making  and  showing  sound  movies.  You  need  no  expert 
knowledge,  no  costly  professional  equipment. 

With  the  Filmosound  202,  a  sales  presentation  can  be  put  on  film 
and  the  message  directed  to  a  specific  client.  The  same  film  can  be 


used  again  and  again  simply  by  changing  the  message  to  fit  the  new 
situation.  Only  with  magnetic  sound  movies  is  this  possible  at  but 
the  cost  of  the  film  and  soundstripe. 

Now  you  can  add  sound  to  old  silent  films  that  have  been  trans- 
ferred to  single  perforated  stock  .  .  .  new  sound  to  a  film  with  an  obso- 
lete sound  track.  Use  coupon  for  full  details  on  magnetic  sound  movies 
and  the  new  Filmosound  202.  Or  see  your  Bell  &  Howell  dealer  today ! 


the  sensational,  new  16mm 


## 


Record  voice  and  sound  efri'ct.s.  and  ini.x. 
voice  with  mu.sical  background  as  picture 
IS  projected.  All  recording  errors  can  be 
easily  and  quickly  corrected.  Magnetic 
'•cording  will  Inst  for  life  of  the  film,  yet 
-  .m  be  changed  mstantly. 


You're  ready  to  project  movies  with  .sound 
immediately  after  you  record.  Later,  to 
change  the  .sound,  erase  and  record  again 
in  one  simple  step.  Remember,  your  Filmo- 
sound 202  wdl  project  any  16mm  film,  silent 
or  sound,  optical  or  magnetic. 


Filniosounil"202 


RECORDING    PROJECTOR 


OKonintMd  «o«  li»»:  Durlr(  lh«  Mr  of  111*  produrl.  «ny  drf»ct  In  work- 
rn.inihlp   or    m;itrrlnl    wlM    b»    rfmcdlfd    frf»    irxcrpl    IruuiwrtlUonl. 


B*ll  t  Hew«ll  Comp«ny 

7IM  McCannick  Rood.  Ckkoga  41.  Illinoit 

Plr»«c  ««nd  nir  wiihoui  co«t  nr  ohllnailon.  complfir  Information 
on  Ihr  new  FUnioAound  203  rvcordlnx  projector  t  am  Intcrcstad  In 
lu  uta  for; 
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BlSliNESS  SCRKKN   CAMKKA 


T  II  K 


Deep  Ska  Catch  off  Chile  uas  litis  WI  lb. 
striped  martin  brought  in  by  Sound  Masters'  v.p. 
Francis  Carter  Wood,  Jr.,  while  on  location  for 
a  film  now  being  completed  for  sponsor  release. 


Investment  Bankeks  Announce  completion  and 
release  of  "Opportunity  U.  S.  A."  new  16mm 
film.  Shown  above  are  (I.  to  r.)  Joseph  T.  John- 
son, president  The  Milwaukee  Co.  and  of  the 
Investment  Bankers  Assn.;  Pierre  Watkin,  fea- 
tured player;  and  Erwin  W.  Boehmler,  educa- 
tional director  of  ISA  and  advisor.  (See  page  30). 


FaTIIEH  JaME.s  Km.I.KK.  author  and  Maryknoll 
missioner,  who  launched  the  now  wittcspreati 
Christopher  movement  in  1945.  Thousands  of 
prints  of  Christopher  films  are  now  in  use  and 
the  latest  "Government  Is  Your  Business"  is  re- 
veiwed  in  our  feature  article  on  I'ape  27. 


F  S  €  R  E  E  i\ 


CrLCe 


KDITOKIAL  NOTES  AM)  COMMKNTARY 

Br.N  l-AIIU.KSS.  i)ri-si<k-nl  of  I'.S.  St.-H  Corp.. 
iiiiil  l'liili|i  Murra\.  Jiri-sidnil  ii(  iht-  I  iiitfil 
SleclworkcTs  of  Arncricu.  have  af;rcc(l  lo  lour 
th«-  country  visiting  steel  plants  to  lay  the  l>ase  for 
a  lasting  labor-management   relationship. 

As  a  first  step.  Fairless  went  with  Murray  to 
a  meelinp  of  the  Sti-elworkers"  Wage  Policy  Coni- 
niillee  in  Washington.  Said  Kairless:  "Phil  Mur- 
rav  and  I  agreed  that  were  going  to  start  some- 
thing new  in  lahor-inanagement  understanding. 
I'm  going  to  find  out  what  you're  thinking  aliout, 
and  you  may  be  interested  in  some  of  my  prob- 
lems." Murrav  vigorously  agreed,  and  said: 
"This  is  an  unprecedented  thing  in  the  history 
of  labor   organizations. 

Let's  suggest  right  no»  that  Fairless'  and 
Murray's  journey  deserves  all  the  understanding 
and  publicity  it  can  possibly  get.  What  an  out- 
standing base  for  a  motion  picture,  jointly  spon- 
sored by  labor  and  management,  that  could  be 
taken  to  everv  school,  every  adult  group,  church, 
industrial  plant  and  television  station  in  .America. 

If  these  phrases  of  Fairless  and  Murray  are  to 
be  more  than  empty  sentiments  but  a  real  begin- 
ning of  better  understanding,  let's  know  what 
the\  feel,  what  they  say.  and  what  they  see  in 
their  journev.  Let's  bring  it  to  all  the  people 
and  let  them  talk  about  it. 

Some  Factors  to  Check  in  Forecasting 
the  Seasonal  Economic  "JT  eather  Map" 
■¥■  Forecasting  ofT  the  current  economic  and 
political  "weather  map"  of  the  nation,  you  pick 
up  a  good  manv  "highs"  and  "lows"  which  the 
farsighted  businessman  will  carefully  observe. 
One  predominant  factor  is  the  size  of  today  s 
I'.S.  mass  production  establishment  and  its  ap- 
parent ability  to  meet  U.S.  requirements  plus 
defense  and  notwithstanding  strikes  and  material 
delavs.  One  clue  was  given  by  Servel  which  has 
introduced  a  new  table-top  refrigerator  line  to 
somehow  expand  saturated  markets  for  standard 
boxes  now  estimated  to  be  onlv  a  million  units 


a  >ear,  competitively  divided  among  the   man' 
well-knov\n  brands. 

Share  the  conservative  look  at  the  anticipate! 
TV  sales  boom  given  recently  by  the  Federal  Rej 
s<'rve  Hank  of  Chicago  whiih  called  attention  t«j 
FCC  time  delays  in  hearing  new  station  applictj| 
tions   as   well  as  the   high  cost   of  new    stal' 
construction. 

"The  |)rimary  question  is  the  capacity  of  adii 
vertising  and  other  revenue  to  sujjport  the  largt; 
and  growing  cost  of  j)rograms  and  facilities,' 
the  bank  asserted  in  its  monthly  i)ublicalior| 
Business  Conditions. 

The  capacity  of  all  kinds  of  groups  and  or- 
ganizations to  expand  their  Ifimm  film  participa- 
tion   is  plainly  evident    in   the  too-little  noticecj 
trend  toward  sizeable  print  purchases  when  filnu' 
are   of   sufficient   public    interest.     A    heretofoitl 
little  known  organization  like  The  Christophen: 
delivered  over  2.000   prints  at  cost  of  its  fiw; 
film  You  Can  Change  the  World;  within  a  fev 
weeks   of  release,  a  second   subject   Governmen 
Is   Your  Business   is  approaching  the  6(K)   priiii 
sales  mark.    Sponsored    films   like  Closed  ISool. 
(over  600  prints  sold);   By  Jupiter   (well   ovci 
1.000)     and    others    of    similar    general    appea 
should  give  both  sponsors  and  producers  some 
thing  to  think  about. 

Projection  equipment,  both  16mm  sound  mn 
tion  picture  and  the  effective  35mm  sound  slide 
film  types,  continues  to  go  into  thousands  el 
new  locations  each  month.  Small  wonder  thai 
the  Wall  Street  Journal  has  devoted  tw. 
front-page  columns  to  this  expanding  field  in  th. 
last  half-year!  I 

Stationery  Manufacturers  Sponsor  a  Film  j 
■^  The  Paper  Stationery  and  Tablet  Manufac-j 
turer's  Association  has  completed  a  20-minutel 
film  on  handwriting  for  schools,  PTA.  etc.  The 
new  film.  The  Handwritten  Word,  was  written 
by  Maxwell  Weinberg  of  MGM. 

"Hon-  to  Catch  a  CohV  Hits  Three  Million 
■^  How  to  Catch  a  Cold.  International  Cellucot-1 
ton  (Kleenex)  film,  produced  by  Walt  Disney, 
hit  a  total  of  three  million  viewers  recently  after- 
ten  month's  circulation  by  distributors  Associa- 
tion Films,  Inc.  The  ten  minute  Technicolor  car- 
toon starts  its  second  year  in  the  field  on  Sep- 
tember 1st.  m\ 
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Mind  Your  Own  Business 

—  Ccrvttnlrs  (13  17-I()I(>) 


I 


NCRKASIX,  invtiiUirits  conibiiu'd  Mith  la«»};iii«j;  sairs  liav*-  |)r<)m|>l«  <l 
many  coninirntators  in  nia<iazin«-s  and  n«-»spa|>«'r«  to  allriluitr  llii- 
unhappy  situation  to  a  (I«*cline  in  the  fin*-  old  art  of  Anurican  sah's- 
manship. 

ISou.  as  in  the  past,  sales  niaiiafjers.  payinji  mind  to  their  own  husi- 
ness,  are  givino;  sah's  fresh  impetus  throujih  the  use  of  motion  pielures 
and  slidefihns.  Wihlin<;  has  had  a  large  measure  of  success  with  film- 
that  give  salesmen  information  ahoul  the  product  and  its  presentati<ui. 
which  is  sah's  training:  and  that  tell  customers  why  they  should  huy. 
which  is  consumer  training. 

If  vou  have  a  curn-nt  pruhlem  that  concerns  salesmen  and  sidling 
let's  gel  together  and  talk  it  over.  A  t«lephone  call  to  any  of  our  offices. 
listed  on  this  page,  will  set  up  an  appointment. 


^CHICAGO 

1345  Argylc  Street 

NEW  YORK 

385  Madison   Ave. 


*DETROIT 

1000  Dime  BIdg. 


CLEVELAND 

1010  Euclid  Bldg. 


^HOLLYWOOD 

5981  Venice  Blvd. 


ST.  LOUIS 

4378  Lindell  Blvd. 


CINCINNATI 

Enquirer   Bliig. 


PITTSBURGH 

Law  &  Einance  Bldg. 

'Studio  Facilities 


WILDING 

PICTURE  PRODUCTIONS,  INC. 


\^"  1  /-^  X      n  I  /^    I  I    i.»  I"  c 


»;:  1   I  Ml  ri  1   \i  v: 


I  1   I   I  \'  T^iTf  ■»  V     111   \i  ^ 


specialists  in  ' 

VISUAL  SELLING 


CO 


CO 


oo 


CO 


T^(\f\^jiNr 


200  East  56th  Street.  NEW  YORK 
16  East  Ontario  Street.  CHICAGO 
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It.  Cmdr.  Wilson  R.  Cronenwett 
Represents  U.S.  at  Venice  Festival 
♦  I.ii'ulciianl  Coiiiiiuiiiilrr  WlLSON 
R.  Ckonk.nwktt.  rs.\.  will  rcpn-- 
sent  ihp  I  nili-<l  Slates  at  tin-  1.5th 
Intprnalionat  Kxhibition  of  Cinenia- 
praphic  Art  in  Vcnico.  Italy.  August 
!!tli  I"  .*^i-|)t<'iiilii-r  10.  I.(!l)l{  (Iront-ii- 
Hdt  is  lifad  iif  till-  motion  |iiitiirc 
hrancli  of  the  I  .S.  Naval  I'lioto- 
{irapliic  (ATitcT.  .Anatostia.  I).  C. 
and  was  seleeted  for  the  assignment 
l)v  an  inter-departmental  committee 
representing  the  1.3  government  film 
producing  agencies. 

The  committee  consists  of  these 
agencies:  Veterans"  Administration. 
Department  of  State,  Post  Office  De- 
partment. National  Archives.  l,i- 
hrary  of  Congress.  Department  of 
the  Interior.  Federal  Security  Agen- 
cy. Mutual  Securitv  Agency.  De- 
partment of  Commerce.  Department 
of  Agriculture,  and  the  Army.  Navy, 
and  Air  Force.  The  committee  serves 
as  a  review  body  for  the  Department 
of  State  to  screen  and  select  gov- 
ernment i)roduced  and  sponsored 
films  for  the  international  film  com- 
petitions. LCDR  Cronenwett  is  the 
first  member  of  the  Armed  Services 
to  have  been  so  selected. 

This  vear  eleven  government 
sponsored  motion  pictures  have  been 
chosen  as  ofTicial  I'.S.  entries.  All 
U.S.  government  film  entries  will  be 
scientific  or  documentary  in  charac- 
ter. A  lengthy  list  of  other  U.  S. 
films  w  ill  also  be  shown. 


I.r.  Cmi)u.  \V.  R.  Cronenwett 


WRITER  WANTED 

Established  Chicago  commercial 
film  producer  desires  permanent 
staff  writer  eiperienced  !n  motion 
pictures,  slidefilms,  and  television 
work.  Send  full  resume  and  salary 
desired    in   first    letter. 

Box  TX 
BUSINESS  SCREEN 
7064   Sheridan   Road 
Chicago   26,   Illinois 


.  .  .  new  .sales  vire-jiresiilenl       j 
jar   till-    \atitiniil  Ctirlion   (.omfHiny 

Arthur  C.  Bryan  New  Director  of 
Sales  for  National  Carbon  Co.        { 

♦  Akiiiik  C.  Hkvan  was  recentlj 
named  National  Carbon  Com 
PANV's  vice-president  in  charge  o 
sales.  Mr.  Bryan  has  been  with  Na 
tional  Carbon,  a  division  of  Lnioi 
Carbide  and  Carbon  Corp.,  sina 
1935. 

He  started  with  the  company  at 
an  industrial  salesman  in  the  Chica 
go  office  and  in  the  following  year 
acquired  experience  in  Natiotta 
Carbon's  Cleveland.  Kansas  City 
and  New  York  ofTices.  In  1949  h< 
was  promoted  to  general  sales  man 
ager. 

A  graduate  of  the  University  o 
Nebraska  with  a  B.S.  degree  ii 
Electrical  Engineering,  Mr.  Bryai 
was  associated  with  the  GenkraIj 
Electric  Co..  in  Schenectady.  N.Y. 
before   he   joined   National   Carbon 

Columbia  Records  Names  Arthur 
Schwartz  Sales  Promotion  Mgr. 

♦  Akihik  StiiwARTZ  has  been  ap> 
pointed  sales  promotion  manager  o^ 
CoLiMBiA  Records.  Inc..  it  waii 
announced  last  month  by  Ikmm 
Tovvn.>;end.  advertising  manager  o 
the  company.  Mr.  Schwartz  will  b« 
responsible  for  the  conception  am 
[)reparation  of  all  sales  promotioi 
material  and  will  participate  in  al 
phases  of  advertising  and  promotioi 
initiated  by  the  advertising  depart 
inent. 

For  the  past  two  years.  Mr 
Schwartz  has  been  advertising  am 
promotion  manager  of  Times-Col 
umbia.  Inc..  New  York  dislributo 
of  Columbia  Records.  Before  join 
ing  Times-Columbia,  he  was  advW' 
tising  manager  of  a  Long  lslan« 
weekK     iiewspa|>er. 

Distributor's  Group  Names  V.P. 
♦  Kkii^ki)  B.  I'lill.Lll's  is  the  lie* 
vice  president  and  sales  manager  o' 
The  Distributor's  Group.  Inc..  75< 
West  Peachtrcc  St..  N.>» ..  Vllants 
Ga.  For  the  past  six  years  he  ha 
been  southern  regional  sales  rcprt. 
sentative  for  the  AmpRO  Corp. 
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cut  costs 


olunbia  Microaroov 


ranscriotioos 


•  CUT  processing  and  pressing  costs— up  to  50% 


•  CUT  packing  costs— up  to  50%! 


•  CUT  shipping  costs— up  to  50%! 


•  CUT  storage  space  in  half! 


Now  all  records  may  be  carried  in  projector  case! 


LOOK  AT  THESE  TYPICAL  BEFORE-AND-AFTER  SAVINGSI 


How  costs  were  cut  42%  on  one  series  by  (hanging  to  Microgroove 

AFTER 


BEFORE 
old  16" 
slide  film 

Processing $   5,760 

Pressing 17,472 

$23,232 

$23,232 
12,480 
$10,752  Savings  per  year     42''-J 


new  12" 

microgroove 

$   2,400 
10,080 


$12,480 


fhonm,  wir*.  writ*  for  full  dvtoilil 


You  ow«  it  to  yourtalf  K>  !••  end  hear 

the  ipectocular  Microgroove  Record  right 

now  .  .  .  certainly  before  you  ttart 

your  iteAt  Uide  fUml 


Columbia  A1/cyu>(^yt(9oi^e  Transcriptions 

loi  AngeUt  — 8723  Alden  Drive,  BRodihaw  2341I   •   New  York-799  SeTenlli  Avenve,  Circle  J-7300   ■   CMcogo— 410  No   MkMgon  A>e  .  WHItehal  4-6000 

rrodrMvto  '  Co^uatee.       MoMrmrtj.  '  M>.  0*«e   U   S.  Ht  Oil  Morcei  t«»ieo<toi 


N  I'  M  II  K  K 


\  OI   I    M  K     n     •     1  0  5: 


•  .  .  I  hat's  ri*xht  Jim  my 

BUSINESS  IS  PEOPLE . .': 

\\  illium  Harrigan.  |il;iyiii>;  ilic  IcjkI  in 
"Speaking  of  Rubber."  is  tellinj;  bis  grandson 
about  business,  specifically  llie  rubber  business. 
He  niiglit  just  as  well  bave  been  talking  about 
tlie  film  business  or  more  specifically  Leslie  Kousli 
Productions.  Inc..  protlucers  of  tliis  two  reel 
film  fur  I  riilcd  States  Rubber  Company. 

It  i>  pfo|>lc.  (if  course,  tliat  make  iiiniidti  pictures 
lint  what  really  matters  is  the  kind  of  peojilc  that 
produce  the  pictures.  People  with  many  years 
of  experience  on  all  types  of  productions:  people 
wlut  ha\e  long  worked  together  as  part  of  the 
-ame  team;  people  who  are  known  for  their 
integrity  and  all  around  ability — IN  FACT — 
people  like  Leslie  Housii.  producer,  director  and 
editorial   -nper\i^<ir:  like  Jules  Sindic.  <'hief 
rameraman  and  technical  supervisor;  like 
Jinuuy  DiGangi.  pmduction  manager. 

Hidy  people  -ncli  as  these  can  produce  ((iiality 
motion  picture^  for  discriminating  clients. 


Leslie  Koiish  ProdiKtions,  Ine. 

SALES    \M>    IDIIOKI  VI.  (tllK  KS 

3.33   WKST   ."52    ST.,   NK>\    ^OKK.  \.   V. 

STi  line*   \M)  -mil's 

130    MKKRICKS    ItOVI*.    MIMOl  \.    I.    I..    N.    ^. 


Camera  Eye 

NOTES   AND   COMMENTARY 

♦  Whal  sort  iif  films  will  business 
s|iiiiisiirs  lie  iiiuking  in  the  next 
twelve  months?  A  continuation  of 
cniphasis  on  puhlir  relations  and 
8ofl-|i<-<laling   iiiformulion   i)i(lures;' 

I'lTliaps  so.  if  market  <  undilionv 
remain  at  iheir  present  peak,  how- 
ever, more  than  a  few  good  author- 
ities sec  signs  of  some,  if  not  major, 
recession.  How  would  films  serve  in- 
du^ilrv   under  these  conditions? 

One  ti|>-olT  on  the  major  prob- 
lems all  media  will  be  cxpeeled  to 
combat  in  case  of  .sales  declines  is 
contained  in  a  survey  of  157  com- 
panies conducted  by  the  National 
Industrial  Conference  Board.  Execu- 
tives of  the  companies  listed  these 
problems  as  of  the  greatest  impor- 
tance in  iheir  future  operations: 
training  the  sales  force  for  really 
competitive  selling:  price-cutting, 
within  the  industry:  maintaining 
demand  for  quality  products  in  a 
period  of  |)rice  consciousness:  main- 
taining an  experienced  dealer  organ- 
ization staffed  « ith  ivell-trained  yter- 
sonnel:  making  effective  use  of  ad- 
vertising and  sales  promotion  me- 
dia to  maintain  percentage  sales  cost 
on  gross  sales.  ^ 

Nearly  10  Million  See  "Big  Idea" 

♦  Swift  &  Company's  Bi^  Idea  will 
soon  roll  into  its  second  year  of 
public  distribution.  Since  its  release 
last  fall,  the  film  has  been  viewed 
by  nearly  10  million  persons.  It  has 
been  televised  on  a  sustaining  basis 
more  than  60  times.  A  report  on 
this  first  year  of  distribution  is  to 
be  the  subject  of  an  early  Blsiness 
Screen  feature  article. 

Swift  continues  to  make  Biit  Idea 
available  to  public  audiences  with- 
out charge.  In  16mm  sound,  black 
and  white,  the  film  has  a  running 
time  of  ,'iO  minutes.  The  film,  an 
exciting  drama  dealing  with  the  con- 
flict of  ideas  now  dividing  the 
world,  was  produced  by  WlI.DINC 
PlCTl  KK    PRODICTIONS.    1\(. 

Aetna  Prepares  Booklet,  Motion 
Picture  on  Proper  Film  Care 

*  In  iiislriK  t  piTsdiMiil  (li;ir<:i(l 
with  the  rare  of  prints  in  the  .5(1 
circulating  libraries  maintained  bv 
the  Aetna  Life  Affiliated  Co.m- 
PAMES.  a  manual  entitled  "Splice 
'Kill  Hight  "  has  been  prepared  by 
the  motion  picture  bureau  of  the 
insurance  companies. 

Supplementing  the  printed  man- 
ual, a  16nnn  sound  film.  It's  I  p  to 
You  has  also  been  made  to  illustrate 
the  handling  and  repair  of  niolion 
piitur<>  film.  While  intended  pri- 
marily   for    Aetna's    field    organiza- 


tion, prints  of  the  film  are  availali 
to  other  film  users  at  tlie  cost  priil 
of  S27.50. 

Orders  may  be  jilaced  with  Frel 
Kiebel.   Su|jervisor,   Motion    I'ictuil 
Bureau.   Aetna   Life  Affiliated  Con 
panies.  Hartford  l.S.  (!oiin. 

DeVry  Again  to  Manufacture 
"JAN"  Projector  for  Services 

♦  Contrail"  Intaliii;;  >(i.(MHI.(Kl| 
have  been  awarded  to  the  UfViif 
(;oKI>.  for  the  production  of  it*  JAl 
(Joint  Army-Navy)  projector.  .Moil 
than  8.U00  of  these  units  have  al 
ready  been  delivered  to  the  Arinc| 
I'orces  by  the  UeVrv  Corp..  the 
in  1951  when  a  S5.(KHI.WK)  eontr 
was  filled. 

Developed  in  19-tii  to  replace  al 
sound  equipment  then  in  use  bl 
the  Armed  Forces,  the  JAN  was  dil 
signed  to  withstand  the  more  scverl 
treatment  likely  to  be  accorded  prcl 
jectors  u.sed  by  the  services. 

-Along  with  the  announcement  cl 
the  .\rmy-Navy  contracts,  it  wa 
announced  that  a  recent  exparisio| 
of  manufacturing  facilities  enabk 
the  DeVry  Corp.  to  produce 
JAN  units  on  a  mass  produitiol 
scale.  The  manufacture  of  16mi( 
projectors  for  civilian  use  will  ab 
cmitiiiue  at  a  high  level. 
Association  Moves  Eastern  Ottice 

♦  Association  Films'  eastern  areJ 
distributing  office,  formerly  at  3-| 
W  .  45th  Street.  New  York  Cil>.  ha| 
moved  to  Broad  at  Elm.  Kidgefield 
N.  J.  Built  to  Association's  spirifi 
cations,  the  new  building  feature 
a  booking  section,  direct-mail  proi 
essing  department,  projection  room 
film  inspection  department,  admin 
istrative  offices,  and  an  adjoinin) 
parking  area. 

I^ALPii  Del  Coro.  formerlv  man. 
ager  of  the  New  York  exchangci 
continues  as  manager  of  the  nev 
branch.  Headquarters  offices  of  \> 
sociation  Films  remain  at  .'^47  Madi^ 
son  Ave..  New  York  City. 

Branch  fihn  distribution  facilitie' 
are  also  maintained  at  Chicago 
Dallas  and  .San  Francisco,  servinf. 
their  res|)eclive  geographical  areas 


FILM   SALESMAN 
WANTED 

Young  dggres&ive  Chicago  produc- 
tion firm  offers  excellent  opportu- 
nity to  salesman  who  commands  in- 
dustrial  and    other   film    business. 

Eiecuttves  position  and  part  own- 
ership available  to  the  right  man. 
Replies  confidential.  Our  personnel 
know    of   this    ad. 

Box  XX 
BUSINESS  SCREEN 
7064   Sheridan   Road 
Chicago   26,    Illinois 
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Here's  the  easy  way  to  add 
Ov  sound  to  your  films 

..the  new  RCA  16mm  Magnetic  Recorder-Projector 


N 


<|()\\   ADO  A  sPARKi,iv(i,  new  sound  track  to 
c\cry  16mm  film  you  use.  And  do  it  in  minute;, 
uith  the  new  RCA  magnetic  recorder-projector. 

It's  the  easy,  low-cost  way  to  make  your  films 
work  harder.  otTcr  more.  With  your  own  sound 
track  on  film  old  lilms  can  tell  a  new  story  .  .  . 
.1  gener.il  message  can  be  made  specific  .  .  . 
scratched  optical  sound  tracks  can  be  replaced 
. . .  tilms  can  speak  two  languages  one  on  optical 
(r.ick  and  the  other  on  magnetic  sound  track. 

With  this  new  RCA  projector  you  can  now  add 
Miund  to  your  silent  films  after  duplicating  on 
^lngle-pcr^oratcd  stock.  Or,  put  a  new  commen- 
i.iry  on  your  sound  films  — without  impairing 
Nour  present  optical  sound  track.  Add  a  simple 
n.irration,  or  prepare  a  complete  production 
in  sound. 

It's  magnificent  sound,  because  it's  magncti- 
^.illy  recorded  sound.  And  it's  just  as  easy  to 
prepare  as  a  tape  recording.  To  make  your  own 
MHind  track  with  the  RCA  magnetic  recorder- 
projector,  here's  all  you  do: 


I.     HAVE   MAGNETIC    STRIPE 
ADDED   TO    YOUR    FILM 

LatxiratoriL's  arc  scl  up  lo  add 
a  narrow  magnetic  stripe  lo 
your  lilms  quickly,  cspertly 
for  only  a  few  conis  a  foot. 
Hxposcd  tilm  or  raw  stock  can 
be  striped.  Sixteen-  or  24-frame  speed  can  he  used.  (Kilms 
with  two  sets  of  sprocket  holes  must  be  duplicated  on 
single-perforation  st(x:k  ) 


2.   THREAD    PROJECTOR 
AND   SET   CONTROLS 

Thread  ilic  KC  A  projector  as 
you  would  for  a  regular  show- 
ing. Turn  knobs  to  "record" 
position,  thread  lilm  o\cr  mag- 
netic recording  heads  and  you're 
ready  lo  record  No  extra  gii>'; 
cquipnKnl  lo  scl  up. 


3.    WATCH   PICTURE— SPIAK 

INTO  MICROPHONE 
Record  your  mcvsagc  on  tilm 
us  >  ou  wuich  the  picture.  Slop 
. .  .  erase  . . .  rc-record  al  any 
lime  You  can  plan  your  re- 
cording for  A  single  showing 
>'r  use  il  o\xx  and  oscr  again 


¥ISUai     PRODUCTS 

RADIO     €ORPORATIOM    of   AMERICA 

tMCIMtlRIHe     FltOPU€TS     OlPaRTMtMT.     CaMOtM.     M.J. 


Compare  sound  reproduction 
Before  You  Buy 

Listen  to  the  magnificent  sound  reproduction 
from  the  RCA  magnetic  recorder-projcvtor  be- 
fore you  buy  any  type  of  sound  projector.  'I'ou'vc 
neser  heard  such  faithful  sound  on  !6mm  film. 
And  RCA's  quiet  projector  mechanism -the 
famous  "thread-easy"  mechanism  keeps  irrita- 
ting projector  noise  out  of  your  recording.  For  a 
superb  presentation  of  either  optically  or  mag- 
netically recorded  films,  listen  to  the  RCA 
magnetic  rtxorder-projector.  Listen  . . ,  compare 
.  .  .  before  you  buy. 

For  New,  Free  Bulletin 

fAMl  COUPON  NOW 


Visual  Prixlucls.  Dcpl. 

Radio  Corporation  of  Amcricai 

Canxlcn,  N.  j. 

Please  send  mc  your  nev,  free  bulletin.  "RCA  Mag- 
netic Rcxordcr-Projcvlor  " 


Name. 
Title— 


Organi/aliofi- 
City 


Zone- 


-Stale- 


•P" 


If  she  can't  hear  it, 

you've  wasted  money. 

Play  safe  and  sure 

with    RCA  VICTOR  slidefilm 

recordings. 


loo  often,  well-prepared  audio  material  comes  out  "Whooberjack 
obda  saddlecam  onda  upscray."  Even  a  trace  of  "mud"  in  your  slidefilm 
recording  puts  a  strain  on  listening  .  .  .  cuts  effectiveness. 

For  clean,  crisp  sound,  go  to  the  leaderl  RCA  Victor  heads  the  field 
technically  and  servicewise,  in  all  phases  of . . . 


PROCESSING 


PRESSING 


Contact  an  RCA  Victor 
Custom  Record  Office  today 


RECORDING 

•^   The    most   modern    sound-reproducing    equipment   and    facilities  .  .  .  latest 
developments  in  automatic  frame-progression  recording 

•ff  Engineers,  specializing  in  slidefilm  recording,  to  assure  the  best  presentation 
of  your  slidefilm  story 

■^   Pure  vinyl   plastic   records  — both   standard   and   microgroove  — packaged    in 
special  slidefilm  shipping  cartons  when  desired 

■^   An  extensive  music  library  service 

•^   Careful  handling  and  prompt  delivery 


630  Fifth  Avenue 

Dept.  E-80,  New  York   20,  New  York 

JUdson  2-5011 

445  North  Lake  Shore  Drive 

Dept.  E-80,  Chicago  11,  Illinois 

WHiteholl  4-3215 

1016  North  Sycamore  Avenue 

Dept.   E-80,  Hollywood  38,  California 

Hillside  5171 


Write  now  for  our  fact-filled  Custom  Record  Brochure! 


Custom   Record   Sales    ^|b 


RADIO    CORPORATION    OF    AMERICA 


RCA    VICTOR    DIVISION 
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/ff/fcAe//  * 

PROFESSIONAL  EQUIPMENT 

FOR  PROVEN 

PROFESSIONAL  RESULTS 


3Smm  BNC   MOOEl 


The  Same  Professional 

Features  Whether  You  Choose  A 

35mm  or  16mm 

4f//cAe// 


Years-ahead  smooth,  positive  operation  has 
made  the  famed  Mitchell  35mm  Cameras  the 
overwheImin>:  choite  of  major  studios.  Incor- 
porating the  same  advanced  truly  professional 
35mm  features,  the  Mitchell  "16"  frofei- 
jional"  Gimera  is  beini;  selected  as  the  stand- 
ard equipment  of  more  and  more  commercial 
producers.  The  heritage  of  superior  desi>:n 
and  matchless  workmanship  of  Mirchell 
Omcras  is  known  and  proven  each  day  by 
the  creators  of  the  uurtJ's  fimii  filmi. 


16mm  PROFESSIONAl 


THE 


AND  ONLY 


4f/fcAe// 


/ffi/cAe//  Cante^a  corporation 

666  WEST  HAIVARD  STRIET  •  GLENDALE  4,  CALIFORNIA  •  CABLE  ADDRESS:  'MITCAMCO* 


IS%  %\  tht  ■•ti«ii  pictarts  thtwn  In  thtatrts  tbr««|lia«t  tht  wtrld  art  fllaitrf  wilb  a  Hilclitll 


1    M  II  K,  K 


\  t>  1,1   M  K     I  .1 
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Precision  Now  Offers 

Unmatched  Facilities  For 

16mni  Processing! 

Here  at  Precision,  we  are  constantly  revising  our  film  processing 
technique;  utilizing  new  engineering  principles  and  new  machin- 
ery which  enable  us  to  offer  16mm  producers  the  finest  processing 
service  they  will  be  able  to  find  anywhere. 

Mtfrf  aro  nontp  ot  tho  note  type's  »f  *'quip- 
mont  that  tnuhv  l*rvt'initm  «  loader  among 
Him  provoHHinif  lahoratorivn: 


New  16niin  Developing  Machines 
automatically  operated  —  Maurcr-de- 
eipni-il  tu  lianille  the  complete  range 
of  Itimm  work  —  negative  or  positive 
promptly  anil  efliciently. 

Automatic  Temperature  anil  Air 
<^>ntrf>l  Imill  to  a  Maurcr  dr-ipn. 
Rigidly  maintain  every  technical  con- 
dition necessary  to  the  finest  Ifjmm 
pr<K'e*«»ing. 

Electrically  llealeil  and  Controlled 
Drying  <-4ibin4*l8  on  each  new  de- 
veloping machine  turn  out  high 
quality  iilin,  waxe«l  and  ready  for 
immediate  projection. 


Precision  Film  I^iliornlories  —  ii  iti- 
lisitin  of  J.  A.  Miiurfr,  Inc..  has  tt 
years  of  sperializtitittn  in  the  I'tnm 
field,  ronsistently  meets  the  latest  de- 
mands for  higher  quality  and  speed. 


New  Electronic  Printer :  For  the  re. 

proiluction  of  magnetic  sound  to 
Uimni  either  independently  or  in 
combination  with  picture  prints. 

New  Control  Strip  Printers  operate 

without  not<liing  original  —  produce 
fadert  and  dissolves  from  A&  H  rolls 
—  incorporate  filter  changes  between 
scenes. 


ABC  TeleviMon   Network   Prtseiil> 
Pntgriiiii  Ffaturiiig  Hii>iiu>»-  Kiiiiis 
■¥  TiiK  .'\mi;uii.a.n  HnoAU(.A.sri.N(;  Company's! 
iii-lwork  is  now  presenting  a  thirteen  week  Rerii 
of   programs   on    Sunday    nights   featuring    bus 
ness  films  which  dramatize  America's  industrit 
production  and  what  it  has  accomplished  in  pre 
viding    better   living   and    greater    assurance   t 
jicace. 

AIM!  officials  are  enthusiastic  cimugh  aboi 
the  show,  which  has  been  on  since  the  22iid  i 
June,  to  call  it  one  of  the  finest  public  servic 
presentations   they    have    ever   televised. 

The  first  of  the  series  was  a  film  on  the  cot 
industry.  I'owering  America's  Fronress.  The  pn 
gram  will  dose  on  September  14  with  Freedot 
and  I'otver  showing  the  expansion  and  in 
portance  of  the  electric  power  industry  in  th 
security  of  the  nation. 

A  great  amount  of  time  and  attention  has  bee 
given  to  the  series,  and  the  films  selected  are  ft 
aho\e  average  in  production  (jualities.  continuit 
and  general  interest.  In  several  instances  th 
film  presentations  will  be  i)remiered  on  th! 
program. 
Alcust  10 — Fifth  Freedom. 

The  freedom  of  opportunity,  making  possibl] 
great  advances  in   the  steel  industry  and  a 
lied  fields.    (.Allegheny  Ludlum  Steel  Corp. 
AtCLST  17 — On  The  Track. 

Development  of  rail  transportation  in  peat 
and    war.    (Association    of    American    Rai 
roads  I 
"Silicones." 
Silicones. 

Development  of  silicone  products  for  hom 
and  industry.  (General  Electric  Company) 
August  21 — Tivenly-Four  Hours  of  I'ropress. 
Men  at  work  in  the  oil  industry,  with  Halp 
Bellamy  as  narrator.  (Oil  Industrv  Iiifnrmi 
tion  Committee)  | 

August  31 — Magic  Key. 

How  advertising  helps  spread  labor-savin 
devices  and  comforts.  ( Chamber  of  Con 
merce  of  the  United  States) 
Treasure  of  the  Sea.  How  magnesium  is  ol 
tained  from  the  sea:  its  lightness  compare 
to   other  metals.    (Dow   Chemical   Company! 

September    7 — Operation    Airborne    and   54;| 
rocket. 

The  story  of  the  C-124,  giant  cargo  transpoi 
and  the  role  of  electric  power  in  construclioi 
I  Both  bv  Douglas  .Aircraft  Company) 

September  14 — Freedom  and  I'oner. 

Importance  of  the  electric  industry  to  the  n; 
tion's  welfare  and  security,  in  animation  an 
Jive  action.  (General  Electric  Company) 


FILM  ph(m;h\m  director 

FOR  N.\TlO.NAi,  OR(,A.MZATION 

•  National  organization,  headquarters  in 
Washinglon.  D.  C.  offers  an  executive  po- 
sition as  director  of  its  film  program. 
Must  have  creative,  promotional  back- 
ground, ability  to  make  field  contacts.  Slate 
salar\  expi-cted.  Write  Box  9B. 

Business  Screen    Magazine 
7064  Sheridan  Road,  Chicago  26,  III. 
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What  Is  An  Award? 


m 

m 


An  award  is  recognition  of  merit.  In  the  Industrial  Film  Industry, 
numerous  public  awards  are  presented  annually. 


I 


We  are  pleased  to  have  had  our  share  of  recognition  from  the 
Councils,  Committees,  Festivals  and  Associations  who  review  these 
films.  To  them  —  our  thanks. 


Our  greatest  rewards  are  those  from  another  source. 


When  our  client  tells  us  that  our  collaboration  with  him  —  our 
thinking  and  our  creative  production  —  have  overcome  his  prob- 
lem in  the  plant,  in  the  field  or  in  the  market  .  .  .  then  we  know 
that  our  motion  picture  or  filmstrip  or  program  has  merited  the 
highest  possible  award. 


PATHESCOPE      PRODUCTIONS 


THE        CATHtSCOPt        COMPANY        Of         AMf«ICA 

580    FIFTH    AVENUE,    NEW    YORK    36,    N.    Y. 
PLAZA  7-5200 


I   N  C 


PRODUCERS     OF 


MOTION     PICTURES     •     FILM     STRIPS 


TELEVISION 


Vogue-Wright 


SAFEIYHLMS 


Hill 

nave 
by 


been  seen 
millions! 


r 


It's  no  accident  that  \'ogue  Wright  has 
become  a  specialist  in  the  production 
of  safety  films  that  hold  the  audience 
and  get  the  message  across.  This 
peculiar  and  difhcult  subject  must  be 
handled  with  extreme  care  to  secure 
any  degree  of  effectiveness.  Have  you 
seen  Vogue  Wright's  most  recent  safe- 
ty film,  ''Word  of  Honor"  produced 
for  the  Kaiser- Frazer  Corporation';' 
Our  representative  would  be  very 
pleased  to  arrange  a  screening  for  you. 


Vfoffj  Wai^studios 

CHICAOOi  1S7  lait  Onfari*  S«r««« 

HOllTWOOD:  Sam  CoMwyn  Stu«ot,  1041  N.  t»fm»tm  Avaim* 

NIW  TOM>   »S  rwtrtti  Avanv* 


Prodiicliiin  Lines 

Screen   Actors,    Film   Producers 
Negotiating  TV  Arrangements 

♦  W  illi  S(  l<Ki:\  Actok's  (;i  il.i)  and 
ti'Ifvi.'.ion  |ir<i(lu(<T  n<'{;">lialii>ris  on 
llie  West  (!()ust  rcuiliing  a  conclu- 
sion, attention  no«  switches  lo  \c« 
York  whfre  produicrs  and  guilil 
representatives  are  currently  meet- 
ing. Leading  the  negotiations  is  the 
Film  I'ikhu  ckhs  Association,  an 
organi/ation  of  some  sixteen  New 
York    film    makers. 

Main  interest  in  New  York  is  on 
the  use  of  guild  members  in  filmed 
television  comniereials.  The  contract 
negotiated  in  ll(>ll>wi)od  dealt  with 
extra  |)a\inents  above  initial  use  of 
filmed  TV  shows.  One  liif;  (|uestion 
now  is  how  this  principle  will  ap- 
ply, if  at  all,  to  spot  commercials. 

Plans  have  been  made  to  hold  a 
meeting  which  will  be  attended  by 
representatives  of  the  Screen  Ac- 
tor's (iuild.  the  4A's.  ANA.  major 
agencies,  and  individual  producers 
as  well  as  the  Fihii  Producers  As- 
sociation. The  guild  suggested  the 
FPA  form  the  base  for  a  negotiating 

grouj). 

*        »        a 

Magnetic  SooncJ  Tracks  Pose 
Possible  Legal  Difficulties 
♦    A    recent    i)ullelin    received    from 
the  National  Audio-Visual  Asso- 
ciation  will    be   of   interest   to   all 
workers  in  the  film  industry. 

"The  addition  of  magnetic  sound' 
tracks  to  existing  educational  films, 
in  order  to  enable  film  users  to  make 
their  own  recordings,  is  an  interest- 
ing new  development  which  un- 
doubtedly will  be  fouiul  highl\  use- 
ful in  various  situations.  \X  ith  a 
magnetic  track  it  will  be  possible  to 
add  commentarv  especially  suitable 
for  a  particular  class,  or  to  give  ad- 
ditiotial  instructions  to  .teachers,  or 
to  slant  llic  film  to  another  grade 
level  or  subject,  or  to  experiment  in 
various  wavs  with  a  film. 

"Major  educational  film  pro- 
ducers have,  however,  asked  N.WA 
to  pass  on  a  word  of  caution  to 
those  who  may  be  filaiming  such 
usage  of  magnetic  tracks.  It  seems 
that  legal  questions  of  copyrights 
arc  involved,  as  well  as  both  moral 
and  legal  obligations  to  the  col- 
lalHtrators  who  worked  with  the 
producers  on  the  original  films.  I  n- 
der  lerlain  circumstances,  for  in- 
stance, we  understand  that  it  might 
be  possible  for  a  producer  to  in- 
validate his  copyright  on  a  film  by 
failing  lo  lake  the  proper  steps  in 
llic  c  ax'  of  alteration  of  the  eop)- 
righted  film.  Since  film  production 
is  expensive,  these  copyrights  are 
worth  a  lot  of  mone)  and  it  is  ob- 
vious that  the  producers  nmst  take 


every  reasonable  precaution  lo  safe 
guard  them. 

°°()n  till-  other  hand,  the  educa 
liiinal  film  producers  want  l<i  be  o 
llic  greatest  possible  s<-r\  ice  to  edu 
cation  and  they  want  to  aid  in  th( 
advancement  of  audio-visual  inslruc 
lion,  including  all  new  develop 
iiienls.  such  as  magnetic  sound 
which  may  he  of  great  benefit  ti 
li'achcrs.  l-.ducalors  and  others 
th<-refore,  who  wish  to  add  magnelii 
sound  recordings  to  existing  copy 
righted  sales  prints  of  films  are  re 
quested  to  send  in  scripts  of  pro 
posed  magnetic  sound  recordings  ti 
the  producers,  who  will  he  glad  li 
read  ihem  without  charge.  The" 
will  he  happy  to  approve  the  addi 
tion  of  all  sound  tracks  which  d< 
not  distort  meaning  nor  violate  thai 
moral  and  legal  obligation  to  th< 
educators  who  worked  with  them  oi 
the  original   film." 

Notional  Advertisers  Open  Fall 
Meeting  in  New  York  Sept.  29 

♦  The      VssolHTKIN     l)h      \\TION.\l 

Advertisers  will  hold  its  annua 
meeting  at  New  York  City's  Hole 
Plaza  September  29  through  Oclo 
ber  1.  it  was  announced  reeenlly. 

Co-chairmen  of  the  program  com 
mittee  will  be  Harry  Deines.  gen 
eral  advertising  manager.  W  esting 
house  Electric  Corp.,  and  Willian 
Smith,  director  of  advertising 
Thomas  J.  Lipton.  Inc. 

.\s  in  past  >ears.  agencies  an< 
media  will  be  invited  to  attend  ses 
sions  of  interest  to  them  as  well  a 
ihe  association's  annual  banquet. 

CBS-TV  and  Deluxe  Sign  Huge 
N.  Y.  Film  Processing  Deal 

♦  1)k  LlXK  Labokatokies  and  ih' 
Columbia  Broadcasting  Compan 
TV  Network  have  signed  a  contrac; 
calling  for  a  minimum  of  a  hundre<) 
million  feet  of  film  processing 
which  is  something  of  a  record.  CBS 
TV  thought  it  was  good  evidence  o 
New  Y'ork's  continuing  prc-emin 
ence  as  the  major  center  of  televisioi 
operations.  Last  year,  CBS-TV  sail 
it  had  a  million  and  a  half  mop 
footage  of  film  processed  than  th' 
entire  theatrical  film  industry. 


NOW  AVAILABLE 

An  experienced  motion  picture  pro* 
duction  executive,  29.  presently  em- 
ployed at  S7,000  per  year,  is  seek- 
ing greater  opportunity.  He  has 
had  complete  production  experience 
in  business  and  television  films, 
would  like  to  put  this  experience  to 
work  with  a  film  producer,  advertis- 
ing agency  or  film  department  of 
an   Industrial   firm. 

Box  TT 

BUSINESS  SCREEN 

706*   Sheridan   Road 

Chicago  26,   Illinois 
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GLAMOUR 


JHERE    IS   GLAMOUR   IS    YOUK 
BUSISESS-ASD  WE  CAN  FIND  IT. 

Cilamour  is  a  factor  which,  when  injected  inti)  a  him  story,  favorably 
impresses  audiences,  and  influences  them  tremendously. 
It  is  the  added  in^jredient  which  can  contribute  much  to  the  accom- 
plishment of  the  purp<isc  of  a  him. 


\\  hatever  your  business  may  be,  however  routine  or  prosaic  it  may 
seem  to  you,  there  are  many  things  about  it  that  when  skillfully  pre- 
sented will  fascinate  people  and  be  lonp  remembered. 
Whether  your  next  production  is  to  be  a  motion  picture,  a  slide  film 
or  a  TV  subject,  let  us  discuss  it  with  you. 

II  I  iiw!  BOTH  I  III  K\()U   //on   .i\/)r.j.\-Do 

AM)  ALSO  A  l.OI  Ol-  GOOD  IDI  AS 


Souna  (jliasicfis,  Jnc. 


165  WEST  46TH   STREET  —  NEW   YORK   36 


.  PHONE   PLAZA    7-6600 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 


Q  good  proiuchoh 

DaseRves 

3  good  paek^e  ] 


A     good     production 
needn't  suffer  because  of 
reel     failure     that     causes 
distracting,     annoying      ^ 
noises.    And    it    can't 
happen     when     films 
ore     mounted     on 
Compco  reels  and 
protected  in  Comp- 
co film  cans.  I 


i 


The  reeU  ore  mode  of  the  hordesi,  tprlng-type 
steel.  They  jutt  can't  bend  out  of  shope.  The 
cons  ore  die- formed,  rigid,  ond  denl-resi&tont. 
Together,  they  moke  the  perfect  combination  for 
film  production  pockoging. 


Re 


tIs  and  cans  atailahle 
in  all   Ktmm   sizes 


\    ^<m\bCo  CORPORATION 

^■^  :2S1    W     St     Paul  Ave  ,  Chicago   47.    III. 

We  will  put  this 
'salesman  to  work 
for  you  for  30  days 

nilhout  (■litirge...nitliout  ohiigdtion 


z 


PORT-A-VIEW 

New  Visual  Seliing  Aid 

I'nijfrlor.    VuloIIIJlir 

Slide  (Changer, 
\  icuinfc  .Srrft'M, 
All  in  One 
^idnipart  Folfling 
I  nil.  %\>).')j 


Here's  how  this  "H0-STRIM6S-An»CHED"  oHer  works: 

^  oil  mi'ivr  ilii'  Mi  Tori.  A-\  iew  ixiiri'^'!-  |iri'|iaiil.  You 
ii-<-  it  (or  30  days.  Al  lliir  i-nd  o(  llial  lime,  it  is  your 
Jirivilefic  lo  (■illii-r  chip  it  IkhIc  Io  u^  <-\prr»»  rollcrl 
—  or  keep  il  and  he  liilled.  .'^iniply  attach  litis  coupon 
lo  your  company  lellerhead  and  mail  it  bark  .NOW! 
The  FR  Corp,  951  Brook  Ave..  New  York  56,  N.  Y. 


COHPUT  JUME. 
/1D(IKS$___ 

cm 


_n*n_ 


/UTMOaiZED  EJECUTIYL. 


I  III     I  <.  \   I  IL.M   E\  Al.l  A  riONS 


RKCENTLY  complel.-.l  at  the  State  College 
(if  \\  usliingliin  was  the  E(!A  film  Project, 
ciiiisidercd  to  he  the  largest  mass  pvalua- 
lion  of  films  ever  attempted.  Over  60(X)  films 
covering  all  phases  of  agriiiillure  ami  industry 
were  screened  and  evaluated  during  the  course 
of  the  project. 

The  purpose  of  the  project  was  to  suppK  the 
Mutual  Security  Agency  with  factual  descriptions 
and  expert  appraisals  of  6(100  films.  From  these 
thev  were  to  select  titles  to  he  used  in  the  Mar- 
shall Plan  nations  to  train  foreign  technicians 
in  American  techniques  and  methods.  1  he  aim 
of  the  program  is  to  help  increase  productivity 
of  these  countries  in  hoth  agriculture  and  in- 
dustry. 

Content  .4nalysecl  for  Overseas  T'se 
Brieflv.  the  process  of  evaluation  involved  the 
previewing  of  films  by  14  selected  audio-visual 
people  from  the  public  schools  of  Idaho  and 
Washington.  Their  job  was  to  evaluate  the  films 
for  the  technical  qualities  and  to  write  an  objec- 
tive description  of  the  film. 

In  addition  118  <|ualified  staff  members  of 
the  college  served  in  the  capacity  of  technical 
reviewers.  These  staff  members  evaluated  the 
films  for  thir  technological  value  in  foreign  train- 
ing. Comments  on  the  recency  and  accuracy  of 
the  processes  and  techniques  shown  were  ob- 
tained from  these  reviewers.  This  review  in- 
formation contains  much  valuable  information 
on  the  utilization  po.ssibililies  of  the  films  both 
in  this  nation  and  abroad.  Reviewers  on  the 
project    were    chosen    to    review    materials    for 


Types  of  Visual  Materials  screened  during:  the 
recently-concluded  EGA  Film  Project:  lar^e 
majority  oj  these  Here  I6mm  sound  films.  Only 
i2.2'  I    Here  reconimendcd  lor  use. 


NOT 

RECOMMENDED 

678% 


RECOMMENDED 
32  2% 


i  L 


«liirh  their  training  and  previous  experi-n.  <• 
Im-I   fitted  them. 

(Comments  of  hoth  the  prcxiewer  and  tin  i.- 
viewer  were  then  combined  with  the  objciiu.- 
ilesrription  as  a  basis  for  the  final  recoimiiernla- 
tiiiM  of  the  film. 

Slatisliially  the  project  was  a  huge  effort.  ()\rr 
()(t((0  films  were  viewed  and  evaluated  in  "in' 
year's  time  and  over  one  and  a  half  millM>n 
words  written  in  the  evaluations  including  the 
description,  a  one-line  summary,  and  the  com- 
metils  and  recommendation  of  the  value  of  the 
film  for  overseas  use.  Nearlv  5(H)  miles  of  lilni 
were  viewed  with  over  2.066  hours  spent  in  just 
viewing  the  films.  More  than  8,000  films  were 
ordered  for  evaluation  from  over  5,000  sources 
contacted  in  the  I  ..S.  and  Canada.  More  than 
•500  different  subject  matter  areas  were  covered 
in  the  project  with  the  numlier  of  films  in  lai  h 
category  ranging  from  one  film  to  300. 


Booklet    Describing    Project    .\vailalile 

Now  available  at  the  State  College  of  W^-li- 
ington  is  a  booklet  entitled  "ECA  Film  Projii  i."' 
which  tells  the  story  of  the  project  and  how  it 
was  carried  out.  This  16-page  booklet  can  be  ob- 
tained free  of  charge  by  writing  to  the  .Audio- 
Visual  Center  of  the  State  College  of  Washing- 
Ion.   Pullman.  Washington. 

The  completion  of  the  contract  with  the  EC\ 
has  now  faced  the  Stale  College  of  Washington 
with  the  [iroblem  of  how  this  vast  fund  of  film 
iiiforniation  can  he  best  used  to  serve  U.  S.  in- 
dustry and  agriculture. 

To  suddenly  call  a  halt  to  the  entire  project 
would  result  in  its  becoming  obsolete  within  a 
year.  For  this  reason  the  State  College  ofTicials 
have  decided  to  continue  the  screening  program 
for  one  year  in  order  to  keep  the  files  current. 

.Since  new  films  are  being  made  continuously, 
any  attempt  to  keep  the  files  current  will  depend 
U|)ofi  the  continued  support  of  industry  and 
agriculture.  Consequently  new  films  and  film- 
strips  should  continue  to  be  sent  to  the  State 
College  of  Washington  for  preview  and  evalua- 
tion in  order  that  they  may  be  added  to  the  lists 
of  subjects  now  on  hand. 

In  view  of  the  fact  that  the  State  College  is 
continuing  the  project  for  the  next  year,  work 
has  already  been  started  on  reviewing  the  evalu- 
ations and  re-cataloguing  and  cross-indexing  the 
sulij<-ct  matter  areas,  .\fter  this  work  is  complete 
the  information  will  be  in  a  form,  which  will 
be  more  usable  in  preparing  bibliographies  and 
disseminating  other  film  information  in  any 
gixen  subject  matter  area.  Jf 

l.ni>it(d   Airlini-s   Rt'porl   Siipi>lciiicnts   Our 
Recent   Ffnture  on   .4irlinc  Motion   Pictures 

■¥  Supplementing  BlsiNESs  .Sckeen's  feature  on 
airline  films  contained  in  the  June  issue,  a  cmn- 
municalion  received  from  Capital  .Airlines  men- 
timis  thai  the  corn|ian\  serves  ver\  few  resort 
areas  and.  therefore,  "has  not  seen  fit  to  use 
motion  picture  films  as  a  promotional  aid." 

One  Capital  Airline  film,  however,  that  has  en- 
joved  wide  dislribulion  is  a  .'{O-minute  sound  and 
iiilor  film  called  (.ajulal  Cains  in  '.i/.  This  film 
doeuments  the  growth  of  the  airline  during  the 
\ear   I'iSl.  and  points  up  the  sales  and  promo- 

(CONTINUEI)    ON     PACE    SIXTY -FOl    Kl 
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FREEDOM  AND  POWER 


On  Lexington  Green... the  embattled  farmers  lit  a  new 
flame  of  freedom... destined  to  brighten  the  world:  hut 
the  fire  mi^ht  have  died. ..except  for  pioneers  who 
picked  up  the  torch;  one  spearhead  held  it  hi^h,  conquer- 
ing the  wilderness;  the  others... lit  their  way  across  the 
known    frontier   of   science... makinq   the  torch   electric 


bright... they  i^ave  freedom  towerinp  im|xtus  throu.sh... 
fleilrii  f>t>uir.  This  is  their  story... the  pioneers... yester- 
day and  todav:  revealed  through  color,  music,  and  the 
breath-taking  ex|XTience  in  him  craft  that  piontx-rs  a  new 
phase  of  the  motion  picture  medium:  pnxiuced  under 
the  daring   sponsorship  of  General    Flectric  Company. 


Lj2^.  i^J^  SlVDiOS 

HOLLYWOOD     28,    CALIFORNIA 

NEW     YORK     •     CHICAGO     •     DETROIT 


For  Instant  Movability 
and  Advanced  Design 


"HYDROLLY" 

(TV    OR    CAMERA    DOLLY) 

Hydraulic  lilt  type  for  latt  up- 
ward and  downward  motion 
of  TV  and  Motion  Picture 
cameras.  Lightweight— sturdy 
— easily  transported  in  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
head.  In-line  wheels  ior  track 
use.  Steering  wheel  and  Iloor 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16nim  or  35  mm 
IMMEDIATE  DELIVERY! 

Any  combination  oi  sprockets  assembled  to 
your  specifications.  Sturdy  cast  aluminum 
construction.  Fool  linear  type,  with  frame 
divisions  engraved  on  sprockets.  Contact 
rollers  adjusted  individually  for  positive 
film  contact.  Fast  finger-tip  roller  release, 
sprocket  shaft  slip  lock,  complete  with  fool- 
age   counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  and  Maurer  Cameras 


115  V.  Universal  Motor— AC-DC 
Variable  Speed  8-64  Frames 
Separate  Base  for  Cine  Special 
Adapter     for     Maurer     Camera 

INTERCHANGEABLE    MOTORS: 

12    Volt    DC    Voriable    Speed    8-64    Frames. 
115    Volt    AC    60    Cycle.    Synchronous    Motor. 
Single  Phase. 

Aaimation  Motors  tor  Cine  Special,  Maurer, 
B  &  H,  Hilcbell  Caraeras,  Motors  lor  Bolex  and 
Filmo    Cameras,    and    Time    Lapse    Equipment. 

•  LENS  COATING 

•  "T"   STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of    lens    mountinga    and    camera    equipment 
lor    16mm  and   35mm  cameras. 

•  BAUSCH     &     LOME    "BALTAR" 

LENSES  and  oihers  lor  tHotion  Picture  and 
TV    Ca.Tieras- 

•  RENTALS    —   SALES    —    REPAIRS: 

Mitchell.    Eyemo,    Bell    &    Howell.    Wall, 
Cine  Special   Cameras, 

Wrffe   for   lull    Information    ond    prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 

209    WEST    48th    STREET.    NEW    YORK     19.     N.  Y. 


Twenty-Eight  New  York  Firms  Form 
Visuol   Presentation  Association 

♦  I  i\imI\ -cif;!!!  Iiii«iiii—  iirfiaiiiza- 
lion.s  active  in  the  fii-lil  "f  visual 
|>ri-M>iitation  recently  established  a 
iiiin-|ir(>nt  nrganization  called  the 
Natiowi.  Visuai,  I'hksk.ntation 
,Ass(k:iati<).\.  The  28  charter  iiieiii- 
iiers.  ill!  ill  the  area  of  inetr<)|H)litaii 
.New  ^  ork,  are  either  producers  of 
easels,  sales  portfolios  or  other  vis- 
ual presentation  media.  Also  mcin- 
iiers  of  the  association  are  suppliers 
of  artwork,  projectors,  iiinders.  and 
other  iiialcrials  rcipiircd  in  this 
fiei.i. 

"I'urposc  of  the  organization." 
according  to  Sidney  Ediund,  presi- 
dent, "is  to  develop  a  hetter  under- 
standing and  use  of  visual  presen- 
tations as  a  sales  and  educational 
tool." 

The  association  will  disseminate 
helpful  data  among  its  own  mem- 
bers:  it  will  assi.st  industrial  and 
educational  organizations  to  make 
greater  use  of  the  medium:  and  it 
will  educate  the  public  at  large  as 
to  its  value. 

Officers  and  directors  of  the  as- 
sociation are:  president:  Sidney 
Ediund.  president  of  Sidney  Ed- 
iund and  Co.:  vice  president: 
(iharles  B.  Ailing.  Jr..  president  of 
Hile-Pamroth.  Inc.:  secretary-treas- 
urer: Thomas  B.  Noble,  president 
of  Thomas  B.  Noble  Associates.  Di- 
rectors are  the  officers  and  George 
E.  Suddcll.  vice  president-treasurer 
of  Eastman  Kodak  Stores.  Inc.  and 
David  D.  Osborn.  director  of  pub- 
lic relations  of  Transfilm  Incorpor- 
ated. 

*        *        • 

New  Visual  Association  Sponsors 
Contest  for  Sales  Presentations 
♦  Awards  and  rules  for  entering 
visual  sales  presentations  in  the  first 
of  the  annual  contests  of  the  animal 
awards  program  of  the  National 
Visual  Presentation  -Association. 
Inc..  were  announced  jointly  this 
jiast  month  by  Sidney  Edlund.  new 
|)resident  of  the  National  Visual 
Presentation  Association.  Inc..  and 
HvKKV  W'llITK.  executive  secretary 
of  the  Sales  Executives  Club  of  New 
^  ork.  which  is  co-sponsoring  the 
program. 

Awards  will  be  made  for  three 
types  of  visual  presentations  where 
salesmen  accompany  the  presenta- 
tion: ll  \X'here  presented  orallv  bv 
salesman:  2)  where  all  or  some  of 
the  sales  talk  is  incorporated  niech- 
inically  into  presentation,  other 
than  a  motion  picture:  3)  motion 
picturi's  with  or  without  sound 
other  than  those  aimed  at  the  gen- 
eral public. 

First  prize  in  each  classification 
is  an  attractive  inscribed  plaque, 
plus  SIOO  worth  of  books  on  selling 


and  advertising.  The  second  pri 
will  be  a  similar  plaque  plus  |1 
Worth  of  books  on  selliii};  and  a 
vertisiiig,  Kiilries  must  be  dated  n 
later  than  Derciiiber  1.  1%2,  Ea< 
organization  is  limited  to  one  cntrtt 


Navy  Training  Films  Lead  Gov't 
Agencies  in  Int'l  Film  Awards 
♦  Na\y  training  filiii>  lead  all  go 
ermiient  film  jiroduiing  agencies 
winning  international  film  aware 
it  was  announced  recently  by  t' 
Department  of  .State. 

The  prize  winning  films  made 
the  .Navy  have  ranged  in  -ubi 
matter  from  the  science  of  |)hot 
raphy  to  oral  surgery,  from  sa(. 
measures  in  flying  to  the  daiiiagii 
effects  of  centrifugal  force. 

As  with  the  other   12  governni' 
film  producing  or  sponsoring  ap 
cies,    the    Navy's    film    nominati' 
for  foreign  competition  are  screei 
and  voted  upon  by  members  of  li 
review    committee    on    audio-visu 
material,   sponsored   bv  the  Depai, 
ment  of  State.  Members  of  the  coi 
inittee  are  nominees  from  the  se; 
rate  government  agencies  particip 
ing. 

Navy     instrijctional    films    ha 
won    nine    international    awards 
the    film    festivals    in    Venice    a 
Edinburgh.  The  Navy's  entries  ch' 
en  for  the  Thirteenth  liiternation 
Exhibition  of  Cinematographic  Ai 
to  be  held   in  Venice,  .August  8 
September  10.  are  two  films.  I'isu 
Flight  Rules  and  Dental  First  Ai 


PSA  Holds  Annual  Convention 

♦    The    Plloroi.KAI'HIt:    SOCIETY  ( 

America  held  its  1952  conventic 
at  the  New  Yorker  Hotel,  8l 
.Avenue  at  .H4th  St..  New  York  Gil 
August  12  through  August  !• 
Meetings  were  divided  under  tl 
headings  of  pictorial,  techniea 
photo-journalism,  motion  pictur 
nature,  stereo,  color,  and  general 


SLIDE    FILM 
WRITER 

Large  Detroit  sound  slide 
film  producer  noted  for 
quolity  work  and  stoble 
organization  offers  good 
salary  and  secure  future  to 
experienced  sales  training 
script  writer.  No  trovellng. 
Yeor-'round  programs. 
Room  to  grow.  Describe 
post  jobs,  types  of  films 
written,  age,  solory  ex- 
pected, etc.  Box  8B. 

BOX    SB 

BUSINESS    SCREEN 

7064  Sheridan,  Chicago 
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Tmnsfilm 


.  producers  of  effective  films  for. . . 


Many  of  the  nation's  largest  industrial 
companies,  institutional  organizations 
and  advertising  agencies  have 
mii'jfed  that  TRANSFILAA  plon  and 
produce  their  Industrial  Relations 
films.  They  know  that  Transfilm 
Industrial  Relations  films  are 
effective  because  they  have  been  lifted 
out  of  a  nuts-and-bolts  category  by 
the  same  attention  to  human  values  that 
has  mode  Transfilm  documentary 
productions  award  winners. 


sales  promotion 
public  relations 
industrial  relations 


TPANSFIIM'S  Slidefllm  Oeportment  and  SINGER  Sewing  Atoctiin*  Co. 
Outlining  Singer's  retirement  plan  for  employeei. 


TtANSFIlM'S  Stidelilm  Deporlm.nl  ond  CENEKAl  FOODS 
lilting  ond  eiploining  employee  benefili. 


T  R  A  N  N  F  1  L  M 


35  W.  45  ST..  NEW  YORK  19.  N.Y. 


I U  M  R  K  R 


\  o  I  t   \l  K    II    •    1  >*  r.  2 
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GM  Names  Kenneth  A.Meade 
for  Educational  Relolions 

♦  Kk.nnkim  \.  \lt  ki>i  «.i- ap- 
pointed recently  to  ilirt-cl  thi- 
overall  cduralional  relations 
activities  of  the  Genekal  Mo- 
tors departfnent  of  puMic  re- 
lations. His  new  assignment 
will  cover  the  cor|H)ralion's 
general  eilucalional  contacts 
with  colleges  and  universities. 

\iith  CM  since  WVi.  Mr. 
Meade  has  l>een  assistant  head 
of  the  lechnicai  exhibits  de- 
partment of  the  company's  re- 
search laboratories  division 
and  later  l>ecame  director  of 
education-training    there.      In 

1950  he  was  named  personnel 
director  of  the  General  Motors 
technical  center. 

Mr.  Meade  is  president-elect 
for  the  coming  year  of  the  En- 
gineering S(i(  ielv  of  Oetroit. 
SVE  Adds  to  Facilities 

♦  Construction  was  begun  re- 
cently on  a  single-floor  addi- 
tion to  the  present  two-story 
activities  of  the  General  Mo- 
of  the  Society  for  Visi  ai. 
Education.  Inc..  1345  Diver- 
sey  Parkway.  Chicago. 

The  new  addition  will  add 
approximately  5.000  square 
feet  to  the  present  building. 
The  completion  of  this  unit 
will  enable  all  SVE  manufac- 
turing to  be  consolidated 
under  one  roof.  Plans  call  for 
the  new  addition  to  be  used 
primarily  for  raw  and  semi- 
completed  material,  storage. 
etc.,  to  free  space  in  the  main 
plant  for  badly  needed  in- 
creased fabrication  and  assem- 
blv  facilities.  Completion  of 
the  unit  is  expected  about  No- 
vember 1. 
Rim  Expert  a  Cancer  Victim 

♦  Mks.  Adelaide  Lancey 
Brewster.  51,  film  consult- 
ant to  the  American  Cancer 
Society  and  assistant  chief  of 
domestic  production  of  the  In- 
ternational Motion  Picture 
Division  of  the  United  States 
Department  of  State,  dieil  of 
cancer  on  .\ugust  1 1  at  Me- 
morial Hospital  in  New  York. 

Mrs.  Brewster  was  head  of 
the  American  Cancer  Society's 
film  unit  from  1047  to  1951 
anil  >uf»ervised  the  produilion 
of  numerous  films.  She  went 
to    the    State    Department    in 

1951  and  supervised  two  films 
for  it.  From  1929  to  19:i4  she 
played  the  original  role  of 
Betty  Crocker  on  the  radio. 
From  19.17  to  1941  she  was 
with  RKO-Pathe.  Inc.  a*  ass4i. 
ciate  editor. 
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If  you  own  a  Victor  16mm  sound  projector,  you 
can  easily  enjoy  recording  voice  or  music  (or 
both)  on  magnetic  oxide  coated  film  without 

THE    EXPENSE    OF    BUYING    A    NEW    PROJECTOR! 

You  can  add  sound  to  existing  I6mm  film,  to 


new  film,  or  you  can  enjoy  both  optical  and 
magnetic  sound  on  the  same  film.  You  can  re- 
cord and  play  back  immediately.  Erase  and  re- 
record  in  one  operation.  And  you're  sure  of 
unequalled  sound  fidelity,  regardless  of  volume. 


UNLIMITED  SALES  AND  TRAINING  OFPORTUNITIIS! 


Now  you  can  slant  }our  sales  films  to  fit  specific 
selling  situations.  Sound  fur  these  films  can  be 
easily  revised  as  often  as  you  wish.  Personnel 
can  be  trained  more  efficiently  by  fitting  nar- 
ration to  specific  groups.  Small  industrial  or 
business  organizations  with  limited  budgets  can 


now   record   voice,   music  and   sound  effects  at 
minimum  cost.    Yes,  Magnesound  is   the  most 
important,  yet   inexpensive,   development 
in  current    I6mm   history!    And   it's 
another  Victor  exclusive  .  .  .  for  a  more 
effective  sales-training  program! 


WICTOK  ANtMATOGR/iPH    CORPORATION 

DAVENPORT,    IOWA 

New    York     •     Chicago     •     Disfrfbufors    Throughout   fhc    World 


Generol  Mills  Releases   New 
Picture  on  Child  Nutrition 

♦  A  -iiiui-i  In  it-  widi-ly 
known  film  The  School  That 
Learned  lo  Eat  ha*  Im'i-m  an- 
nounred  by  (^neral  Mills.  The 
new  18-niinute  i-ulor  produc- 
tion Fooil  As  ChUthen  See  It 
was  prepared  \i\  (»«Tii-ral  Mili-s 
Film  |)i-partiiiciil  (nr  the  nmi- 
pany's  Department  of  Public 
Ser\ice.  .Supervised  by  T.  W. 
Hope,  the  new  subject  was  di- 
rected by  Paul  R.  I^wrencc 
and  filmed  by  Marshall  Hosp. 

Technical  supervision  of 
this  new  eontribuliun  to  the 
field  of  child  nutrition  was  by 
Dr.  Miriam  ¥,.  lyowenbcrg. 
now  head  of  the  D«-j>artmenl 
of  Fluids  and  Nutrition.  Penn- 
sylvania Slate  (iollege. 

Dedicated  lo  parents,  the 
film  is  slanted  to  promote  bet- 
ter nutrition  and  more  enjoy- 
able eating  for  children  of 
pre-school  age.  Distribution 
will  be  handled  hv  (iM's  Film 
Library  and  will  include  sale 

of  prints  at  cost. 

•  •       • 

Bridgamatic  Film  Processing 
Equipment  Wins  Govt.  Award 

♦  F'T  the  «f<iiiiii  straight 
year  Bridgamatic  film  process- 
ing equipment  has  been  award- 
ed the  ninlrarl  for  I  .  S.  Gov- 
ernment Agencies  by  the  (»en- 
cral  Services  .Xdminislralion. 
Federal  Supply  Ser\ire.  Bridg- 
amatic is  listed  under  Class 
18,  Part  IV.  Micro-Photo- 
graphic Fquipinent.  Item  18- 
M-.t45.  Offuiallv  this  covers 
July  1st.  I').i2  thru  June  ."W. 
195.J  and  Contract  Ni>.  GS- 
039-5999  has  bctn  assigned. 
S.O.S.  Cinema  Suppiv  Corp. 
are  exclusi\e  world  distribu- 
tors of  Itridgamatir  -Iraight 
line  auli>mali<'  de\e|oping  nia- 

chint-s. 

•  •        • 

David  Strom  Joins  FCA  Staff 

♦  Damu  f..  >rKi>M  ha«  l«ern 
a])poiiili'd  assistant  din^ior  in 
charge  of  inler-organiialion 
cooprraliun  for  the  Film  Coun- 
cil of  America,  according  to 
an  announcenieiil  h\  Dr.  Paul 
A.  \X  agner.  i-xi-iutive  director. 

FornierU  raMern  rrprrscn- 
tativc  of  the  S|M>ns<irr<l  Y  ilm 
Division.  Ideal  Picti  ms  and 
utilization  specialist  and  sales 
manager  for  M<  (iRvw-lltlX 
Book  Co.,  TexiFilm  IVpart- 
nirnl.  Mr.  Strom  will  coordi- 
nate the  aclivilies  of  ihr  local 
Film  Councils  and  afbliatrd 
memliors  with  the  new  pro- 
gram 'if  ihr  Film  Council  i»f 
\merica. 


Ill  MHKR 


\  O  I    1    \1  t      It     •      I  <(  3  2 


MODEL  V-25C 
COMBINATION 

SLIDE  &  STRIP  FILM 

PROJECTOR 


COOL  -  Ventun  and  A.r,ector  cooling  is  the  new  revolutionary  cooling  system  designed  by  Viewlex  to  make 
h.s  the  world  s  coolest  pro,ector.  A  stream  of  cool  air  is  forced  through  the  Airjector,  which  guides  the  ftew 

Vk"^!        ?T""^:""'^P'^'r'°''''°''y"^"^^"'""  ^'"'""^V   ^'^°^^  "P  'he  barrier  of  insulated  a" 
which  adheres  to  hot  surfaces  and  bathes  the  lamp  with  a  constant  chonging  flow  of  cool  air. 

9ff/£U4/Vr- Specifically  designed  and  engineered  for  500  watt  operation,  yet  delivers  far  areater 
scree,,  .llum.nation  than  most  750  watt  projectors  can  produce.  The  exclusive  UGHt'mULT  PUER  optlcduls 
em  plus  oufomatic  condenser  a/.gnmenf  for  perfect  focus  every  time  proves  Viewlex's  right  to  proiector 
leadership.  Each  condenser  ,s  coded  and  individually  mounted  for  ease  in  cleaning  -  just  another  indTcatior 
of  the  quality  that  is  built  right  into  Viewlex  projectors.  onorner  maicatior 

I 

One  projector  handles  both  single  and  double  frame  film  strips,  vertical 
and  horizontal  2x2  and  bantam  slides. 

Professional  quality  3",  7",  9"  and  11"  projector  lenses  available. 
If  cannot  tear  or  scratch  your  films. 


//XM/U>X 


'y/.J->-^\ 


35-01     QUEENS    BOULEVARD, 
LONG    ISLAND    CITY    1,    N.    Y. 


BLSINES.S     SCRKEN     M  A  G  A  Z  I  nM" 


"OF  MANY  VOICES" 

3()-niiiiiit«'  Mack  &  whit*-  film  prodiicrd 
for  Anirriraii   IVIfphunr  iK  Tjlrjirapli  Co. 


"OF  MAMY  VOICES"  RAN  FOR  7  WEEKS  AT  A 
DOV.'NTOV\'N  THEATER  IN  CHICAGO,  which  seems 
to  be  a  record  for  a  Bell  System  film, 
m.   Bell  reports  it  was  sho\m  196  times 
to  98,6h2  people,   and  was  used  during  the 
entire  run  of  the  feature   "fl_frican  Qxieen" 


—  KKM)   NKWS 


[|E  STORY  OF  A  MAIN  STRP:ET  MERCHANT" 

'li)-niiiiiit«-  l)la('k  cK  »liil«-  film  proiliicecl 
for  J.  C.   Pi'iinry  (Company 


Public  Appeal  imop  .piaiii> 

tli«'atri('al  films  can  luip  to  ><»l\«-  complex  piil>lic  aiitl  employe  rrlatioiix 
prolilrm«<.    Onr    profrs>iiuiial    \\rilcr**.    ilirc«'lor«>.    ami    arli-|x    arc    al    >oiir 


service. 


60  Kast  'i2nd  Street 
New  York  17,  New  York 


tulwi/ 


\1JJl1ewUvn4L  1)  ^voJiAAJlicrinJ^  cKi 


201  No.  Occidental  BUd. 
Los  Angeles  26, California 
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ON-FEARLESS 

INC  EQUIPMENT 


POSITIVE 


OR 


Finer  color  motio 
wonderful  new  ^ 
finer  grain,  superb 
are  achieved,  plus 
Fearless  has  devel 
the  maximum  res 


1  pictures  are  made  possible  with  the 
|Iegative-Positive  Process.  Truer  color, 

definition,  greater  brilliance  and  depth 
higher  production  flexibility.  Houston- 

)ped  processing  equipment  to  achieve 
ults  from  this  remarkable  new  film. 


HOUSTON 
FEARLESS 


Write  for  hijorinalioii  on  specJiilly-hi/ilt 
etjuipnient  for  your  specific  needs. 

^ELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 
[JI.OR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 


New  Library  of  Congress  Book 
Lists  '51  Films  Copyrighted 
♦  I  lie  l.ilir;ir\  of  (^niigrrns  lias  jus 
pulilisiicd  the  latest  si'ini-annual  i 
sue  ( July-Decfinber  19511  of  th< 
Motion  Pictures  and  Filmstripi 
section  of  the  Catalog  of  Copyrig^ 
Entries.  Hook  iit-ts  some  1,201 
theatrical  anil  non-theatrical  moti( 
pictures  and  filnistrips  copyrighl 
during  the  last  half  of  1951. 

These  semi-annual  catalogs 
available  from  the  Register  o 
Copyrights.  Library  of  Congrew 
Washington  25,  D.  C.  for  $1  a  yetr. 
They  provide  current  informatioi 
to  supplement  the  1.25C-page  curau 
lative  catalog.  Motion  Firtures 
iyi2-l<j;W.  published  in  1951.  «hicl 
is  an  exhaustive  source  book  c 
iiliii   iMfonnalion.  jt 


Sarra  Wins  Award  for  Best 
Television  Commercial  on  Film 
*    for    the    third    consecutive    veai 
the  Chicago   Federated  .Advcrtisiii) 
Club    has    presented    Sarra,    Inc 
with  an  award  for  the  "best  20-: 
ond  TV  commercial  on  film."  Tb 
award-winner   is  a  20-second  con 
inercial     produced     by     Sarra    fo 
Mystick  Self-Stik  cloth  tape. 

Bearing  the  title,  The  Ton 
Book,  the  commercial  presents 
small  boy's  dilemma  with  his  tor 
school  book — solved  quickly  an 
easily  by  his  mother's  applicatioi 
of  the  product  to  repair  the  bool 

In  addition  to  this  demonstn 
lion  of  product  use.  the  winning  7k 
second  spot  briefly  presents  a 
ond  demonstration:  the  making 
a  simple  portfolio  using  Mystil 
Tape.  Product  identification 
achieved  in  close-up  scenes  of  Myf 
tik  Tape  in  use.  plus  an  end  closeu 
of  one  of  the  three  popular-price 
rolls  of  the  product. 

Another  scries  of  television  con; 
mercials  produced  by  Sarra  wa' 
witnessed  bv  viewers  of  the  popula 
"What's  My  Line?"  Dr.  Jules  Mor. 
lenier's  new  cream  shampoo  is  b< 
ing  demonstrated  in  three  2-niinul 
spots. 

This  year  Sarra  has  produced  2 
film  commercials  for  television.  0 
this  number,  eighteen  are  in  blac. 
and  while  and  five  are  in  color. 


^^fj  i/ifj  ta/ifjn 
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'WORLD'S  LARGIST  MANUFACTURER  OF  M 


OTION    PICTURE    PROCESSING    EQUIPMENT' 


NOW  THERE'S  A  COMPLETE  FARM 

■¥■  Nearly  1.100  available  free  and  low-cost  motion 
picture*  and  slidefilms  and  their  sources  are  listed 
in  the  new  Karin  film  (iuiile  recently  adrled  to 
the   Film   (iuiile   Lihrarv   of   Business   Sireen.    Sent 


W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF,    fg  ScrVC  YoU  Better- 
ed/ J^ew  and  J^arger  Stuai* 

159  East  Chicago  AvenDi 


FILM  GUIDE  FOR  REFERENCE  USE 

postpaid  at  only  50<'  per  copy  (on  receipt  of 
stamps,  coin,  money  order,  or  company  check). 
Order  vour  copy  lodav  from  Business  Scre«'n,  706-1- 
Sheridan.  Chicago  26.  Disrouiil  on  (pianliU   orders. 


CHICAGO    11 


THE  KNIGHT  STUDIC 

Distinctive  Type  Titles  fo 
Motion  Pictures,  Slidefilms,  T^; 


BUSINESS     SCREEN     MAGAZIN 


II     I  ^  J      /    /•  •  •  Shoii'  IGmm.  movies  almost  any  where 

with  this  wJ  J  Ij  portable  projector 


•  Single-speaker  Kodascope  Pageant  Sound  Projector  answers  most  requirements 

•  For  larger  rooms,  difficult  acoustical  conditions,  just  add  the  Multi-Speaker  Unit 

HERE'S  how  you  can  show  your  1 6mm.  sound  movies  in  small  or  large  rooms  with 
the  same  projector.  Used  alone,  the  Kodascope  Pageant  Sound  Projector  with  single 
speaker  will  meet  most  of  your  requirements.  When  you  encounter  difficult  acoustical 
conditions,  simply  plug  in  the  Kodak  Multi-Speaker  L'nit  for  a  versatile,  low-cost,  4- 
spcaker  system  assuring  effective  sound  distribution  throughout  your  entire  audience 
.  .  .  without  the  need  tor  raising  volume  level  above  normal. 

The  Pageant — projector  and  speaker — packs  into  an  easy-to-carry  case  .  .  .  sets  up 
and  threads  in  seconds.  Its  brilliant  lamp  and  fine,  fast  lens  put  your  films  on  the 
screen  with  unusual  brilliance  and  corner-to-corner  clarity.  Its  unique  "focusing" 
sound  system  provides  clear,  authentic  tones  from  all  types  of  16mm.  sound  film.  And 
the  Pageant  iieift-  requires  lubrication! 

The  Kodasc»)pe  Pageant  Sound  Projector,  complete  with  single  speaker,  lists  at 
only  SIOO.  The  Multi-Speaker  l'nit,  combining  three  speakers  in  a  second  case, 
matching  the  Pageant  in  appearance  and  weighing  only  17  lbs.,  SyJ.SO.  See  this  out- 
standing projection  team  at  your  Kodak  Audio-Visual  Dealer's — or  mail  the  coupon 
for  further  information. 


^P^ 


[* 


Prices  tubjecl  lo  change  without  notice. 

BUSINESS   FILMS 

...demonstrate,  train, 
dramatize,  sell 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

PImaso  fnd:  booklet,   "Kodoirop*  Pageant  Sound  Pro'fttoi"; 

tomploto  information  on  Kodak  Multi-Spoak»r  Unit. 
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uTiRRAY    METHOD  OF  ^0  mint. 
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•STEAM    FOR   POWER  ■ 


"STEEL- 

S'«l  making    »:,,    „.  ,.  j 
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AUDIO    PRODUCTIONS,    i 

PRODUCERS     OF     MOTION     PICTURES 

630    NINTH    AVENUE    •    FILM    CENTER    BUILDING    •    NEW    YORK- 


BUSIIESS 


Mkkt    Elmer    Fieri    who    works    in 
San  Francisco's  wholesale  market. 

American  at  Work 

A  New  ^  isualization   Intended 
For  Belter  Understanding  Abroa«l 

•♦f  Till'  Kuro|>ean  ininiigrant  coming  to  America 
before  the  turn  of  the  century  sometimes  looked 
fiiruarti  to  a  country  whose  streets  were  paved 
with  gold.  In  many  parts  of  the  world  that  half- 
formed  image — perhaps  intensified  by  Holly- 
wood's version  of  a  penthouse  America  peopled 
with  women  wallowing  in  idleness  and  men 
whose  problems  seldom  have  anything  to  do  with 
a  paycheck  has  been  giving  >vay  to  a  confused, 
contradictory  picture  of  America  painted  by  the 
monolithic  Soviet  propaganda  machine. 

In  the  Soviet's  view  of  America,  the  worker  is 
at  the  mercy  of  rapacious  \\'all  Streeters  whose 
devouring  pockets  are  never  filled.  "Kxploited" 
is  the  word.  And  though  we  may  sometimes  be 
amused  by  Russian  lies,  the  simple,  tragic  fact 
remains:  much  of  the  world  does  not  ktio«  what 
the  American  working  man   is  really  like. 

One  effort  to  fight  through  to  a  clear  picture 
of  the  American  worker  is  .-f.<  the  City  Sleeps,  a 
.H.Smm  nimslrip  which  do<'uments  the  working 
day  of  a  man  who  unloads  the  trucks  in  San 
Francisco's  bustling  wholesale  markets.  The  pic- 
ture, made  by  Photo  &  Sound  Productions  of 
San  Francisco  and  sponsored  by  the  State  De- 
partment's I'.S.  Information  Service,  will  l>c 
giyen  the  widest  possible  distribution  to  workers 
in  F.uropean  countries. 

All  actors  ill  the  film  are  the  workers  them- 
s<-lve>.  Klmer  Fieri,  member  of  Commission  Mar- 
ket Drivers.  Salesmen  &  Helpers  Local  280, 
A.  V.  of  I,.,  is  followed  as  he  goes  through  the 
routine  of  his  early  morning  work. 

It's  just  another  working  day  fur  Mr.  Fieri: 
no  sudilen  riches,  no  gorgeous  blondes,  no  kill- 
ings-just a  picture  of  a  guy  who  gets  up  earlier 
than  most  |>«'ople.  works  for  whomever  he  likes, 
stops  for  his  morning  cofTei-.  ami  earns  a  living 
wage  for  an  honest  ila\'s  work. 

There  are  n  lot  of  Klmer  Fieri's  in  America, 
whether  they  unload  trucks  or  push  |M'nciN.  The 
rest  of  the  wurld  should  see  and  hear  more  of 
them  on  the  lisihted  screen.  ^ 


z 
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li^iiiils  IIH|)  ki  Oiil  llic  loll 

liNDl  STK^  AM)  NATION Al,  ORGAMZATIONS  Tl  KN  TO  1TI..MS 
AND  \  ISl  Al.  PRKSKiNTATlONS  TO  GET  CITIZENS   W  POLLS 


IN  This  Political  Yeah,  the  future  of  democ- 
racy and  of  our  economic  system  are  a  com- 
mon concern  of  all  Americans  in  the  months 
preceding  the  Noyeinber  elections.  Of  particular 
importance  and  a  major  objectixe  of  educational 
efforts  being  heavily  underwritten  by  both  labor 
and  industry  is  the  dormant  Ml  per  cent  of  the 
nation's  potential  voters  who  failed  to  register. 

These  25  million  citizens  who  ha\e  not  as  yet 
registered  this  year  present  a  sad  commentary 
on  representative  government;  they  are  the  audi- 
ence at  which  such  organixations  as  the  American 
Heritage  Foundation,  the  AiUertising  Council, 
the  Christophers,  and  the  National  Kducation 
Program  (Harding  Collcgel  are  aiming  their 
current  educational  campaigns.  The  big  objec- 
tive is  a  6.^000.000  vote  ibis  fall:  the  10 k".  total 
fell  to  4«.}af).0OO. 

\  i-ual  Materials  Fla\  Inipoilaiil  Hole 
TV  commercials.  Ilannelboards.  poster  dis- 
plays and  an  outstanding  16mm  sound  motion 
picture  Government  Is  Your  Business,  sponsored 
by  The  Christophers,  are  expected  to  play  a 
major  role  in  this  immetliate  campaign. 

.As  an  example  of  what  business  can  do.  the 
flannedioard  presentation  The  Power  of  Your 
Vote  has  already  been  presented  by  Swift  and 
Company  more  than  200  times  to  about  10.000 
employees:  all  20.000  an-  expected  to  .s<-e  it  be- 
fore election  time.  ()utsid<-  the  company.  Swift 
has  pres<-nted  eight  television  shows  on  the  same 
theme  with  approxirnat<-l\  .S'Xi.OOd  \  iewers.  The 
radio  and  TV  networks  are  coming  up  with  pro- 
motional campaigns  of  their  own.  lied  in  to  state 


registration  dates  and  in  the  |)erio<i  im 
preceding  November  4. 

Gov.   Stevenson   Cite»   I  rpent    ^ 
The  Democratic  candidate,  in  full  a 
with   his   Republican   counterpart,  has 
deep  concern  at  the  size  of  the  slay-at-h- 
He  said: 

"From  every  consideration — the  vital 
the  campaign,  the  unity  of  the  country  i 
of  the  administration  that  will  lie  chosei 
example  we  furnish  to  the  world  it 
utmost  importance  that  a  larger  portii 
people  vote  this  year." 

The  campaign  to  increase  active  par 
of  all  eligible  .Americans  in  the  affairs 
government  affords  a  challenge  and  an 
nity  to  those  who  know  the  power  of  t 
medium.  The  tools  are  at  hand  and  av 
cost:  others  can  be  easily  and  ecoi 
created.  But  the  im|M>rtant  thing  is  to 
hold  the  unity  of  the  entire  field  for  \!t 
diate  an<l  \ital  objej-live. 

Example:  "(Mivernnienl  I-  ^  our  Bi 
.A  dramatic,  non-partisan  and  highly 
contribution  to  arouse  citizen  partici 
The  Christophers'  latest  film  effort  Go 
Is  Your  Husinesx.  This  2}{-minute  b 
white  subject  is  available  at  prim  cos 
i'.W.  Its  mes,«age  is  "Vole!  Vole!  Vol 
First  class  professional  production  is 
mark  of  the  Christopher  film  program,  w 
includes  four  such  piitures.  Goiernn 
features  a  well-<-hosen  cast  headed  Ic 
((ONTIMED     0\     Tin:     FOLLOW  INt 


"Government  Is  ^mi<   hi  simcs^"  is  the  message  pven  all  Ameri<-ans  hy 
Arthur  Fran:  in  this  scene  from  the  netr  Christopher  16mm  picture. 


"^IM  RKR 


•     \  O  L  I   M  t      11     •     I  •' '.  2 


r  I  ifd lately 

lirei'iiicnl 

••T'Xprcssfd 

nne  vote. 


i 


issues  of 

support 

and  the 

of  the 

in  of  the 


pubW|i,.ipation 

I  of  their 
opportu- 
he  visual 
ailable  at 
lomically 
get  and 
%  Sk'iis  imme- 

^^^isiness" 

^^P  effective 

pation    is 

^vernment 

iJl^oHClack    and 

hy»io»'e!" 

the  hall- 
^^^hich  now 

^H.    Arthur 

I 


PACE) 


RECEDING    pace) 

givc«  a  memorable 
neophyte  candidate 
niai'hine.  Hu>iness 
af   from   niissioncr 

of  The  (^hristopli- 
t  fihn  (|ualily  and 
i\(-e  popularity  and 
i   to   achieve  those 

uigets  are  gleaned 
lions  of  ihc  more 
I  all  walks  of  life. 
ho  share  the  faith 
?  personal  morality 
affairs  of  his  coun- 
rld  for  tJie  better, 
is  available  at  ac- 
ansporlation.  from 
h  Street,  New  ^ Ork 

53- 


"Tlie  Power  i>f  ^ Our  \'ole"  Program 
Availal)lo  for  (iroiip  Presfiitation 

♦  One  senator's  vote  threw  out  the  impeachment 
proceedings  against  President  Andrew  Johnson. 
One  vole  in  Congress  kept  the  draft  law  from  be- 
ing scrapped  a  few  months  before  I'earl  Harbor. 
The  ballot  of  one  farmer  in  DcKalb  County.  In- 
diana was  the  margin  of  victory  for  a  state 
legislator.   The  legislator's  one  vote  was  the  mar- 


gin that  sent  Edward  A.  Ilannegar.  to  llic  L.  .S. 
Senate.  Hannegan  became  the  Senate  president 
pro  tem  and  cast  the  vote  lliat  broke  a  tie  to 
admit  Texas  to  the  U.  S. 

These  are  examples  of  llic-  power  of  every 
citizen's  greatest  heritage  in  a  democracy.  To 
help  fnrlliiT  impress  the  importance  of  voting  in 
the  upcoming  election,  numerous  business  firms 
are  using  the  llaniielboard  prescntalion  I  Video- 
graph  I  The  I'ower  of  Your  lote,  available 
through  the  National  FL<lucation  Program  of 
Harding  ("ollege.  Searcy.  Ark.  The  cost  of  the 
com|)lcle  pri-sentalion.  including  all  materials.  i~ 
S27.30  f.o.b.  Detroit.  Michigan. 

There  are  other  economic  education  programs 
available  from  the  same  source,  such  as  Wanted: 
10  Million  Heroes  and  The  American  Economic 
System.  But  this  one.  widely  used  by  such  group- 
as  the  I  .  .'^.  Junior  Chamber  of  Commerce.  Swift, 
etc..  is  both  ap|)ropriate  and  timely  for  the  issue 
\\lii<li   \\r  face  in  this  period.  5f 


A  young  law  student,  John  Reeves,  de- 
cides   his   duty   lies    in    government   .    .    . 


His   decision  to  enter  city  politics  meets 
with  strong  family  opposition. 


"Politics    is    a    dirty    business"    says    his 
fiancee,  v^ho  fears  for  his  future. 


An    invitation    from    the    town's    political  Fighting    the    "machine"    he    begins    the         The     "boss"     hits     back — John's    father. 

boss  brings  with  it  a  job  bribe.  campaign  for  city  councilman  via  radio.  is  fired  from  his  job  in  retaliation. 


.    as   speaker   of   the   house    ridicules  But    John's    sincere    and    moving    appeal 


and   the  state's  governor  is   movedfl 


oims  of  the  ambitious  young  candidate.  for  better  government  wins  audience  .  .  .        deeply   as    he    turns   to    John's    support. 


BISINESS     SCREEN     MAGAZINE 


/  mil    "iinistralion"  technique  iias  developed  for  "Frvtiloin  and  I'ouer" 


G  E  Presents  "Freedom  and  Power" 

A  NEW  R.   G.   WOLFF  COLOR   PROUl CTlON    MAKES    FILM    HISTORY 


SPONSORED  MOTION  PICTURES  have  made  many 
n(>tal)lt'  contributions  to  a  better  under- 
standing of  our  American  economic  s\slem 
and  of  the  role  played  by  industry  in  maiving 
possible  a  better  way  of  life  on  this  continent 
and,  in  fact,  throughout  the  world.  A  new  Gen- 
eral Electric  color  film.  Freedom  and  Power,  puts 
this  important  subject  into  the  perspective  of 
history  since  the  American  Revolution  and  in  so 
doing  has  placetl  upon  the  factual  screen  one  of 
the  finest  interpretations  yet  seen. 

Los  Angeles"  sdiool  superintendent  Alexander 
J.  Stoddard  calls  this  recent  Raphael  G.  Wolff 
production  "one  of  the  most  thrilling  experiences 
I  have  ever  had."  .And  he  aptly  sums  up  its  crea- 
tive mission  when  he  says,  "This  film  is  bound 
to  make  a  profound  impression  not  only  on  our 
knowledge  of  the  relationship  oj  power  to  free- 
dom and  freedom  to  power.  .  .  ." 

Animation   rccliiiii|iic  I-  Most  KfTe<-tive 

But  it  is  in  the  freshness  of  its  animati<in  tech- 
nique that  film-makers  will  al.so  find  sponsored 
fibii  history  in  the  making.  An  iUustration, 
rather  than  cartoon,  treatment  is  used  in  the  im- 
portant historical  sei|uence8  and  the  result  is  a 
dramatic  emphasis  upon  significatil  elements, 
f-otmiderablv  aided  by  some  of  the  sharpest  cut- 
.  pacing  and  staging  of  scenes  recently  se«Mi, 
^..iibolic  figures  of  the  men  of  Lexington  as  they 
detiantlv  face  the  awesome  columns  of  British 
Grenadiers  inspire  a  whole  new  concejit  of  the 
figlit  for  liberty.   As  a  result,  pre-release  showings 


Modern  Electrk  al  Power  m  depicted  in  this 
seldom  seen  view  oj  a  utility's  disfMitihers'  mom. 


have   already   evoked   a   tremendous   interest    in 
the  film. 

Another  important  factor  in  the  production  is 
its  emotional  use  of  music  to  establish  the  vary- 
ing moods,  ranging  from  the  strains  of  an  old- 
fasliioned  harpsichord  to  a  highU  efTective  choral 
group.  These  efforts  break  with  dull  tradition  of 
most  screen  background  music  antl  lift  Freedom 
and  Power  to  a  new  high  level  of  screen  effec- 
tiveness. 

Sweeping:  Panorama  of  I  .  S,  History 

That  breathless  moment  when  liberty  was  born 
to  the  sharp  crack  of  minute  men's  rifles  at  Lex- 
ington is  the  ojjening  sequence  of  the  film:  it 
lakes  up  the  history  of  electricity  w  ith  F'ranklin's 
experiments  and  larries  the  historic  narrative 
through  the  fascinating  development  of  this  in- 
dustrial nation. 

The  theme  of  Freedom  and  Power  lies  in 
the  strength  of  our  productive  power  and  the 
iiigcnuit\  of  free  men  to  make  il  guard  thai  fre«-- 
dotn  while  they  enjoy  its  benefits:  more  goods 
and  more  jobs  are  the  results  of  abundant  power 
with  which  to  create  both.  GK  has  develo|M'd  this 
theme  in  other  films  but  few  if  any  of  them  de- 
liver the  message  so  clearly  and  so  well  set  in 
the  frame  of  historical  reference  as  does  this 
latest  WolIT  production. 

Distribution  of  this  powerful  new  addition  to 
(Jeneral  Eleclric's  More  Power  to  America  pro- 
gram will  Ik-  handled  by  the  Visual  Instruction 
Section  at  Schi-nectady  and  by  the  various  GK 
film  libraries  located  in  principal  cities  through- 
out the  country.  ^ 


Quantity  Prodiction  crealinp  more  gootis  and 
more  johf  ihmuah  elerlric  power's  growth. 
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"AnistraTIOn"  involves  making  detailed  il- 
lustrations  for  earl -  -  nf  th 
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Middleman  in  Our  Productive  Economy 

'OPPORTl.MTY  U.S.A."'  DEPICTS  ROLE  OF  THE  LWESTMENT  BANKER 


THE  INVESTMENT  BANKER  is  the  middleman 
of   America's  economic  system.   It  is  his 
financial    icnow-how    and    analytical    skill 
that  helps  keep  the  stream  of  capital  investment 
flowing  into  our  production  lines. 

Too  often  characterized  by  a  "Wall  Street" 
label,  he  is  more  often  a  citizen  of  Cleveland. 
Milwaukee,  or  Dallas  or  .Savannah.  He  lives  and 


works  in  the  communities  where  business  grows 
and  where  the  prosperous  middle-class  of 
America  seek  an  outlet  for  their  savings.  He  is 
also  a  member  of  the  Investment  Bankers  ,\sso- 
ciation  and  as  such  has  just  become  one  of  the 
co-sponsors  of  an  enlightening  motion  picture 
about  his  business  entitled  Opportunity.  U.  S.  A. 
This  new  16mm  sound  motion  picture,  with  a 


screening  time  u[  23  minutes,  was  initiated  by 
Jos<-ph   T.   Johnson,   now    president   of   the    lli\.  ; 
while  he  was  chairman  of  the  Public  Kducutiun  | 
(^>mmitlee.  It  was  produced  by  Wilding  Picture  t 
Produclions.  Inc.  under  the  technical  suix;rvision 
of   Krwin   W.   Hoclmder.  educational   director  of  ■ 
the   as.sociation.  As  of  Sepleinlx-r   1.   priril>   will 
be  available   through   27   nationwide  exchanges 
of  Modern  Talking  Picture  Service  for  general 
free  loan   circulation   to   adult   groups,   colleges 
and  senior  high  .si-hools. 

Opportunity  shows  how  the  savings  of  mil- 
lions of  American  citizens  are  channeled  into 
productive  use  by  private  industry  and  by  stair 
and  local  governments  through  the  efforts  of 
the  investment  banker.  It  develops  the  saxing- 
investing  theme  and  in  narrative  form  sketches 
the  role  of  the  investment  banker  in  that  essen- 
tial process.  It  also  shows  how  the  savings  of  the 
nation  so  invested  provide  more  jobs  and  main- 
tain the  constant  flow  of  modern  tools  and  serv- 
ices so  essential  to  our  stcadiK  rising  standard 
of  living. 

No  dull  statistical  treatise,  this  film  makes  its 
points  through  believeablc.  [tersonal  ex|>eriences. 
It  will  be  frequently  used  by  member  firms  of 
IBA  for  local  organization  showings  at  v»hiili 
their  representatives  can  be  present  to  answer 
queries.  Prints  for  these  showings  are  being 
purchased  with  special  credit  titles:  advance 
booking  notices  provided  bv  the  national  dis- 
tributor will  also  make  possible  tie-in-  attend- 
ance by  member  firm  representatives.  Oppor- 
tunity, U.S.A.  is  the  sponsor's  second  film;  thi- 
first.  America  Looks  Ahead,  is  still  in  rcsiiilir 
use  among  schools  and  colleges.  ^ 


TllK  SiU  i((  Ks  (IK  Fl  M»s  I  savers-investors  j  are 
typified  hy  the  iiidou  fahove)  with  inherited 
capital;  by  the  dentist  i  helow )  uho  is  providing 
for  the  future  by  tvise  investments. 


Industry  and  Growth  Funds 

Savings-investing  by  many  individuals 
provides  capital  needed  to  maintain 
and  expand  our  tools  of  production — 


MiKDi.KMw:  The  Investment  Banker  whose 
role  it  is  to  supply  the  investor  with  sound,  well- 
secured  outlets  and  to  provide  the  capital  needs 
of  industry  and  government  from  these  savings. 


Scene-   from    "()|ip(irtiiuit\    I  .S..\." 

16nnn  Sound  Film  Sponsored  by 
InM-stment  Bankers  Association  of  America 
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The  Users  of  Funds  typified  by  two  examples 
from  "Opportunity  U.S.A."  including  the  com- 
/mny  president  (above)  and  a  small  aulo  shop 
planning  expansion  of  their  firms. 
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Good  Citizen:  Bell 

"Do     I  iilo    OlIi.Tr."     r<IU    Hlon.l     Donor 
Ni-imI  to   Mi-iiili«Ts  of  'lVIf|ilioiic  Fuinily 


|Miii>ur:  l.i>ii{;  l.ini's  l)i-|>t..  American  Telephone 
and  Telegraph  Co. 

ille:   Do  Into  Others,  10  niin.  b   w.  produced 
I   bv  Audio  Productions,  Inc. 
I      ■ 

<  A  lot  has  been  said  and  written  recently  about 

he  niiidcrn   concept  of  a  corporation   as  a   col- 

i-ctive  citizen  of  the  community.  It  is  now  a  rare 

|ompany  that  does  not  feel  an  obligation  to  be 

la  good  citizen."  to  undertake  the  responsibili- 

)i  les  of  citizenship  and  to  encourage  its  individual 

I  |inplo\ees  to  take  part  in  community  afTairs. 

t  i  Very  few  firms  have  a  longer  or  better  record 

I  \^  this  respect  than  the  Telephone  Com|>uny.  The 

tell  System   and   its  people  are  active  daily   in 

ubiic  ser\ice  beyond  the  company's  direct  com- 

•  rcial  interest. 

Why   does   the   Bell   System    do    it?    It   costs 
i..iiev.  and   tlie   immediate  returns  in  good  will 
rr  never  encouraged  by  strong  publicity  efforts. 
Mit  let  no  one  think  there  is  not  self-interest  in- 
■  Kcd.  The  Telephone  Company  is  engaged  in 
"■n-   than    a   campaign    of   "good    public    rela- 
-.""  it  is  acting  on  a  policy  of  business  states- 
-hip  that   seeks  more  than  short  term   gain 
r   its  public  service  policy.  It  feels  that  every 
t  of  every  individual  in  the  System  that  reflects 
r.ilit  upon  himself  creates  a   cumulative  eflect 
hat  is  bound  to  do  the  Bell  System  some  good, 
hether  it  is  publicized  or  not. 
One  example  among  hundreds  that  come  up 
ear  after  year  is  the  Bell  System's  participation 
1  the  Blood  Donor  campaign.  The  various  re- 
ional  telephone  companies  in   the  Bell  System 
ave  encouraged  their  employees  to  volunteer  to 
id  the  Bed  Cross  in  securing  blood  for  national 
mergency  and  Armed  Force  use.  To  show  why 
^is  blood  is  needed  and  how  simple  it  is  to  do- 
ale  it,   the   Long  Lines   Department,   long  dis- 
ince   operatitig   organization   of   the   American 
elephone    and    Telegraph    Company,    has    pro- 
iin-d  a  picture.  Do  Unto  Others,  b/w,  10  niin.. 

■  il  bv  Audio  Productions,  that  is  being  shown 
uinv   of  the  employees   of  the  various   Bell 

■  in  units  across  the  country. 

I    ihis  film   points  out  the  urgency  of  the  need 

l)r  bl I  and  explains  how    management,  unioii 

nd  Red    Cross   officials   cooperate   to   make   the 

'■nntion    as   easy   and   comfortable   as    possible. 

Idin  follows  Shirley  Moodhe,  a  long  distance 

■n-phone    operator,    as    she    goes    through    the 

iarious  sli-[)s  of  making  her  blood  donation  and 

tuiicates  her   respons*-  to  the  experience.  She  is 

rsl  shown   waiting  her  turn   to  donate  and.  a- 

he  reflects  on  what  she  is  doing,  she  confesses 

fiat  she  is  a   little  nervou.*     for  it  M  new  and 

nfaniiliar.  However,  she  realizes  that  she  is  not 

lone-    all    about    her    are    her    fellow-employees 

iho  have  aUo  volunteereil  their  help  |o  the  pro- 

rani  too. 

After    her    donation     which,    she    finils    wa* 

rally  nothing  disturbing—  she  feels  glad  that  bv 

er  action   she   may   have  hel|x-d    to   save  some- 

nc's  life.   As  the  announier  remarks.  "'Ibis  is  a 

iiimnn  pndilein.  It  can  onlv   !«•  solved  bv  (M-ople. 

\nd    turely    that     includes    those    |wople    whose 

activity      is     moliv«li-d     bv     the      word 

.vice.'"      '  9 


Ci.M  Nkwskkki.  ScKNt:  a  clip  jrom  sequence  on 
General  MacArlhur's  visit  to  Uldsniobile  plant. 


M\<:Artiiir  (iRF.ETS  (^ROHD  on  arrival  at  Lan- 
sing airport:  GSt  president  C.  E.  Wilson  at  right. 


Useful  Tool  in  Plant  Comnuniications 

GENERAL  MOTORS  NEWSREELS  TO  REACH  ULNDREI)  MILLION  Al  DIENCE 


MiiMKGOKRS  I.N  <  ITIKS  where  General  Motors 
plants  are  located  can  now  follow  new 
projects  of  the  company  through  a  CM 
newsreel  issued  from  time  to  time  as  interesting 
subjects  warrant. 

Newsreels  are  not  a  new  medium  for  CM.  For 
four  years  from  1938  to  1942,  before  the  war 
temporarily  halted  the  project,  GM  newsreel 
subjects  were  a  standard  fixture  at  plant  city 
theatre  showings  and  at  group  meetings  of  GM 
people  in  the  plants,  as  well.  Then  as  now.  the 
reels  were  produced  by  Sound  Masters.  Inc., 
whose  president,  Harold  Wondsel,  was  formerly 
editor-in-chief  of  Pathe  News. 

CMs  pre-war  neusreels  were  probably  the 
most  successful  series  of  industrial  films  shot  on 
a  regular  basis  that  have  appeared  on  the  mo- 
tion picture  scene.  They  were  greatly  missed,  but 
audiences  have  found  the  new  series  just  as  in- 
teresting. Television,  a  new  factor  in  the  distribu- 
tive set-up.  has  pi-rmilted  the  company  now  to 
reach    manv   times   the   ;iu<licnic    that    looked    at 


GM  films  before  the  war.  For  instance:  The 
first  four  subjects  in  the  series  have  thus  far 
reached  9 L 764,012  people,  including  television, 
plant  city  theatres  and  G.M  employee  groups. 

General  Motors  newsreels  would  be  more  ac- 
curately termed  a  .series  of  integrated  public 
relations  films.  Qluality  control  of  production  is 
much  more  stringent  than  is  usual  in  newsreels. 
and  subjects  are  selected  exclusively  because  of 
public  interest,  rather  than  to  meet  a  deadline. 
Some  recent  examples:  (ieneral  MacArthur  visit- 
ing the  Oldsmobile  plant  al  I^nsing  to  see  auto- 
motive production,  a  new  model  bazooka  and 
90mm  gun  barrels  I)eing  made;  breaking  ground 
for  a  new  (iM  plant  in  Dallas,  the  country's  first 
dual  purpo.se  plant,  combining  civilian  and  de- 
fense production;  test  runs  on  GMC  6x6  trucks, 
which  have  a  snorkel  device  that  p«'rmils  driving 
them  while  completely  submerged:  the  "(liter", 
an  amphibious  tracked  military  vehicle:  Allison 
Division  delivering  its  10.000  jet  engine:  Walker 
Bulldog  tanks  made  by  GM  meet  all  tests  as  they 
roll  off  the  line  al  ('li-vcl,nnd.  5? 


"Flighl  to  (he  Fiiliire" 

RAKELiTE  SHOW  S  PLASTICS  STORY 

■¥  A  complete  iHT  minutes  I  piiiurizalion  of  the 
advantages  and  usi-s  of  modern  plastics  in  home 
and  industry  is  pro\  idcd  in  the  Bakelitc  Com- 
pany's new  color  film  Flight  to  the  Future  an- 
nounced for  general  free  loan  release  on  Septem- 
ber I.  through  the  27  regional  exchanges  of 
Modern    Talking   Picture  Service.   Inc. 

Produied  in  Hollywood  with  a  plot  >itor\ 
theme,  the  film  inanage>  to  depict  over  I.OOd 
plastic  products  and  applications  during  its  I.W><> 
feet  of  c(dor  film.  2.S  locations,  including  aerial 
photography,  were  required  to  accomplish  thi- 
unusual  production  task. 

The  main  action  of  the  slorv  unfolds  in  a  char- 
tered airplane  wliirli  carries  four  principal  <har- 
acters  repres<-nling  different  phas<-s  of  the  pla.slics 
industry.  A  voung  airline  slewarile«s  M-es  variou- 
asiMMls  of  the  plastics  industry  from  their  view- 
points .  .  .  identifying  the  plastics  products  found 
in  her  own  apartment. 

Til' ri'">   llic   xii«|ioiiii   of   iiianuf.ic  lurcr.  engi- 


neer and  designer  in  its  theme  story  .  .  .  and  the 
consumer  will  readily  get  the  idea  that  plastics 
play  a  big  part  in  life,  now  and  in  thi-  future, 
morning  and  night.  Transportation  charge*  are 
the  only  cost  to  the  borrower  of  Flight  From  ike 
future,  via  the  nearest  Modern  exchange.         |f 


Scenes  in  Bakelile's  "Flicht  to  Future' 
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motion  picture 


dt  d  price   that  makes  sense! 


lanter's    List    of    Clients 


[TEST   ADDITIONS    TO    OUR    IMPOSING    CLIENTELE: 


IMBLE 

IKSS  CO. 

man  ir  ow(NsmiNOis  eiiss  Co. 


<^ 


UNITED  STATES 
AIR  FORCE 


tr  Homes 


1  n.irilfiis 
,..A/INE 


The  Bethlehem  Steel 

CORPORATION 


THE    AMERICAN 

ECONOMIC 
FOUNDATION 


R.T.FRENCH  CO.      /'.-, 

DIVISION    OF 
ATLANTIS   SAIES   COr 
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RADIO  (ORI'ORATION 

ll»  AMKRK  \ 
(SERVK  K  IIIMSION) 


McDonnell 

AIRCRAFT   CORPORATION 


^^  CONGOLEUM 

NAIRN  CO. 


DeerJng,MlllllieniCO.,iRc 

fabria 


THE  PRINCETON  FILM  CENTER,  INC. 

300     PARK     AVENUE,    NEW     YORK      •     Telephone    PLaia    5-0322 

CARTtR         ROAD  •  PRINCETON  •  NEW         JERSEY 
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PoinT-OF-SaLE   Projection   and  other  equipment  is  demonstnilcd  as  (leparlment  mrmher  Marlene 
Hoffman  distributes  free  film  lists  of  Armour's  consumer  pictures  nou  widely  available. 


Armour  Holds  Merchandising  "Open  House" 

POINT-OF-SALE.  TRAINING  AND  CONSUMER  AUDIO-VISUALIZATIONS 
SHOWN  TO  DEPARTMENT  HEADS.  SALES  AND  OFFICE  EMPLOYEES 


A  Good  Example  of  internal  education  antl 
stimulation  of  better  use  of  audio  and 
visual  tools  within  business  was  set  by 
Armour  i  r,om|)an)'s  Merchandising  Depart- 
ment when  it  held  a  first  annual  "Open  House" 
display  of  the  many  promotional  and  point-of 
sale  materials,  including  audio-visual  devices, 
constantly  being  prepared  by  that  department  at 
the  Chicago  head(|uarters  office. 

The  Audio-Visual  Section  of  the  department, 
under  the  supervision  of  Charles  N.  Shaw,  dis- 
played audio-visual  devices  used  for  point-of-sale 


as  well  as  other  types  of  still  and  motion  pic- 
ture equipment.  tajK"  recorder,  Visual-Cast  and 
photographic  apjiaratus.  Originally  planned  for 
department  heads  and  their  assistants,  the  ex- 
hibits were  also  opened  to  the  entire  General 
Office  staff  and  then,  because  of  the  enthusiastic 
response,  the  show  was  held  over  for  the  Great- 
er Chicago  Branch  House  sales  organizations, 
including  many  key  dealers. 

Objective  of  the  show  was  to  make  key  de- 
partments aware  of  the  functions  of  the  Mer- 
chandising Department  and  the  wealth  of  equip- 


Aldio-Visl  Al.  Section    Display,  last  on   "Open   House"  visitors'  route,  became  bottleneck  as  spec- 
tators  sloued  pace  to  look  and  listen  to  the  many  devices  lieinp  demonstrated. 


'J 


#' 


a:!/ 


IV 


^ffl 


m\ 


n  frr  1 


r^l 


^KXn   ■uUl 


ir, 


mi'iil  and  materials  available  to  help  in  promo- 
tions  and    presentations.    Continuous  screenings  ' 
of  sound  and  color  consumer  films  were  anollii-r 
feature  event. 

The  "0])en  House"'  was  filmed  bv  company 
cameras  and  the  movie  will  be  distributed  to 
Armour  branches  throughout  the  country.  Ar- 
mour now  uses  audio-visual  media  for  adver- 
tising, training,  promotion,  public  relations,  sell- 
ing and  industrial  engineering  purposes.  |f 


nuuiu^duaui 


Armour's  Film  Si  i'krvisor.  Charles  A. 
Shaw,  demonstrates  tape  recorder  to 
General  Office  employees. 


Dairy  &  Poultry  sales  manager  T.  C. 
Gordon  gets  a  personal  demonstration 
""  the  use  of  Visual-Cast  projector. 


on 


Motion  and  Still  I'uo.ilc  won  ;.<■/< 
plenty  of  attention  from  these  interested 
Armour  employees  at  annual  "Open 
House"  of  Merchandisinp  IJept. 

BUSINESS     SCREEN     M  A  G  A  Z  I  N  K 
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riiK  INSURANCE  BUSINESS,  oiif  of  America's 
largest  industries  with  over  seventv  Idlliuii 
dollars  in  assets,  has  heen  one  of  the  slow- 
Ist   to    adopt    modern    methods    of    idea    com- 
lunieation.   It  could  Jtrohahlv   l>e  said  that   any 
ine  of  the  leaders  in   the  automobile.  |)etri>ieum 
>t   transportation    fields,    for    instance,    has    in- 
lividually  sponsored  more  films  than  the  entire 
insurance  industry  put  together. 
I   Wliy  is  this  soy  Several  reasons  present  them- 
elves  as  being  of  most  importance.  As  one  in- 
(lice  man  put  it,  "Management  of  insurance 
panics  is  the  most  conservativi — almost  Vic- 
li.in — of  any   business   in  the   country.   Insur- 
M  c  management  does  not  take  hurriedly  to  new 
!.  MS  in  any  form.  We  sometimes  wonder  if  they 
eallv  believe  the  telephone   is  here  to   stay,  to 
ay  nothing  of  such  a  newfangled  contraption  as 
le  motion  picture." 

Expenditures  Are  Strictly  Regulated 

Conservatism  may  be  one  factor  in  the  lack  of 
ilni  activity  among  the  insurance  companies; 
nother.  and  more  important,  is  the  extremely 
Irict  regulation  of  the  amounts  of  money  a 
lutual  company  may  spend  to  obtain  new 
usiness  under  the  various  slate  insurance  la»vs. 
ITiereas  firms  in  other  Industries  may  adver- 
ise  or  promote  sales  with  no  govcrnmenlal  lim- 
ation.  and  use,  to  a  not  inconsiderable  extent, 
tax  dollars,"  the  insurance  companies  must  ac- 
ount  for  every  single  dollar  used  for  any  form 
f  sales  promotion,  training,  advertising  or  puli- 
c  relations,  and  meet  the  regulations  of  the 
arious  states,  some  of  which  jK-rmit  but  very 
mall  proportions  of  the  gross  income  for  these 
urposes. 

In  other  words,  even  among  the  billion  dollar 
ianls  of  the  business  the  promotion  flollar  is 
uarded  carefully  and  used  with  great  delibera- 
ion.  Only  the  verv  large  mutual  companies  may 
o  much  4)f  any  promotion  at  all. 

Pictures    Important    \ssel    to    Agents 

With  all  tht.se  limitations,  the  useful  role  of 
isuals  for  information  and  education  among 
ompanv  agents  and  the  public  is  on  a  slow  but 
onstani  upward  trend.  Kxemplary  of  recently 
uccessful  internal  training  is  ihe  New  ^  nrk  l.if<' 
trogram  described  on  page  M:  I'acific  .Mutual 
see  next  issue)  has  made  successful  use  of 
ound  slidefilms.   Historically,  such  companies  as 

fletropolilan  Life  ha\e  also  been  real  pione<-rs 
I  UM-  of  the  fdm  medium. 

I   Life    insurance   companies    sei-m    to    feel    thai 

he  mes.<iage  they  have  for  the  public  is  ditlicult 

>  express   in   film.   Shall   they  sfH-ak   of  health, 

ronomic  or  social  advantages,  sci'uritv.  the  jiro- 

ision  of  capital   for  imlustrial   aiUaricement   or 

>w  cost  housing?      or  all  of  these  logelher?  '1  he 

<"tter  fdnis.  il  is  fell,  spi-ak  of  only  one  theme  at 

time,  but,  the  com|>anies  feel,  this  leaves  serious 

'les  in  the  overall  story  they  want  to  tclL 

Yet.  despite  thes«'  hardships,  film  conununicn- 

■n  has  acliicvcd  some  notable  successi-s  in  the 

surnn(  c    (ii-ld.   and   these    bright    spots    pri-sagi- 

irrasing  us*'  of  fdms  in  the  future.  In  fad.  not 

few  insurance  companies  have  founil  the  ccon- 

"V   and   long   life  of  a   well   planned    fdm  pro- 

11  lo  exactly  suit  the  needs  of  a  business  that 

-I     severelv    economize     on     promotion     and 

^'ing.  «■ 
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Insurance  and  the  Film 
in  Education  and  Training 


A  Major  L.  S.   Industry  Begins  to  Realize 
the  Growing  Power  of  Visual  Conmiuiiicatioii 


I'ART   ONE:    REPORTS   ON    FILM    i'ROt,R.\.\ls   OI    THE   .\ETN.\:   E.\KM 
BUREAU  ANU  LIBERTY  MLTLALS;  NEW  YORK  AND  .METROPOLITAN  LIFE 


Aetna   Life  Companies   Pioneer 
in  Loss  Prevention  Etliieation 

■¥  A  pioneer  among  insurance  companies  in 
educational  loss  prevention  work,  the  -■T.tna  Life 
AITiliated  Companies  produce  and  distribute 
their  own  motion  pictures  as  a  regular  part  of 
a  conlinuiiig  campaign  to  |>romote  greater  safe- 
ty and  security  for  the  public. 

In  the  early  1930's.  realizing  the  potential 
cfTccllveness  of  the  motion  picture  screen.  .•Tltna 
purchased  several  safeh  films  through  <-ornmer- 
rial  producers.  The  results  proved  favorable  and 
in  1910,  in  order  to  cover  the  accident  and  fire 
prevention  fields  more  intensely,  .-Ktna  established 
its  own  niotion  picture  bureau. 

KrequenI   \X  inner  of  l-'ilni    \wurds 

The  studios,  which  ari-  located  in  the  com- 
pany's home  oflice  al  Hartford,  ("onn..  are  re<-- 
ognized  as  among  the  most  complete  in  New 
Kngland  today.  Professional  actors  take  most  of 
the  leading  roles  in  the  .T.tna  productions,  which 
in  the  past  five  vears  have  won  seven  awards 
from  the  National  Committee  on  Films  for 
Safety. 

.At  the  pres«-nt  lime,  .litna  has  nearly  IJtMll) 
prints  of  21  diflerenl  loss  prrvrnlion  films,  all 
of  which  are  K>nnn  souml.  nuinv  of  them  in  full 
color,  ."subjects  covereil   include  highway,  home. 


industrial  and  sports  (hunting,  fishing,  boating, 
skiing,  elc.  I  and  bicycle  safet\  ;  first  aid:  fire  and 
crime  prevention,  .'lltna  films  are  available  for 
group  showings  free  of  charge,  the  principal 
users  Ix'ing  fraternal  and  civic  organizatUms. 
luncheon  and  service  clubs,  church  grouj»s. 
schools  and  colleges,  police  and  fire  departments, 
safety  councils  and  commercial  and  industrial 
organizations. 

.■\udieiice  of  Over  2   .Milliuii   in   '.il 

During  1051  .•ILlna  films  were  seen  by  over  2.- 
IMtO.IMMI  persons  at  lhes<>  showings.  .Xttendance 
Is  sleadllv  increasing,  having  more  than  doubled 
since  1'>U!.  In  a<ldition.  more  than  ICKMl  show- 
ings of  these  safety  films  were  made  last  vear 
over  television  stations  throughout  the  country. 

While  the  major  task  of  the  motion  picture 
bureau  is  the  production  of  educalitmal  loss  pre- 
vention films,  the  staff  also  undertakes  s(>erial 
assignments  for  other  Ttna  deparlmenls.  such  a« 
the  production  of  sales  training  films  for  the 
agencv  department.  In  ro-ent  years,  T.tna  has 
placed  increasing  emphasis  on  audio-visual 
methods,  particularlv  in  the  use  of  films  as  a 
media  for  conununicating  ideas  to  it<  agents  and 
fieldmen.  l.lna-produced  visual  aid«  have  l>c«-n 
cmploved  since  I'U')  In  the  companv's  regional 
agencv    meetings,   and    in   sectional   conferences 

MONTINUCD    OM    THE    FOLLOWINC    PACES) 
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MlMATlRK  Skt  Details  are  checkeil  In  .Iflna 
staff   members    before   shooting   film    sefjiience. 

INSURANCE  AND  THE  SCREEN: 

(CONTIMED      FROM      THE      I'KECEDING      PACE) 

for  its  field  representatives.  Films  were  used  to 
convey  several  different  ideas:  one  20-iiiiiiute 
picture  described  an  agency  s  growth  through 
using  .'Ktna's  business-huilding  farilities  and  tech- 
niques, while  another  was  of  an  inspirational 
character,  designed  to  promote  among  agents  un- 
derstanding and  confidence  in  company  policy. 
Another  portrayed  a  complete  sales  talk  on  a 
particular  line  of  insurance. 

"Circulating  libraries"  for  .4]tna  safely  edu- 
cational films  are  maintained  in  fifty  branch 
offices  and  general  agencies  throughout  the  coun- 
Irv,  providing  for  the  booking  of  the  movies 
through  the  company's  representatives  with  a 
minimum  of  delay.  Films  are  usually  loaned  for 
a  few  davs  time  for  specific  showings.  Occa- 
sionally, however,  longer  loans  are  arranged  for 
organizations  engaged  in  safety  campaigns  and 
other  special  educational  programs.  One  such 
loan  was  recentlv  made  to  the  Southern  Kail- 
way  Svstem.  which  is  showing  the  .-T.tna's  bicycle 
safety  film  Safe  on  Tiio  Wheels  in  a  unique  safe- 
ty coach.  This  air  conditioned  "theater-on- 
wheels"  tours  8000  miles  of  the  Southern's  right- 
of-way  and  since  the  first  of  the  year  has  brought 
this  safety  message  to  communities  in  five  states. 

Secret  Service  Film  Widely  Fnblicizeil 
One  of  the  .^■^tna's  most  re<-ent  films.  The  Se- 
cret Service  Story,  has  received  widespread  cov- 
erage in  the  nation's  newspapers  and  magazines. 
Written  by  a  veteran  Secret  Service  agent  and 
produced  bv  the  'l.tna  in  clnsc  cooperation  with 
this  important  federal  crime-fighting  organiza- 
tion, the  film  deals  extensively  with  the  training 
and  duties  of  the  Secret  Service  agents  in  protect- 
ing the  President,  suppressing  counterfeiting', 
and  combatting  theft  and  forgery  of  governnnnl 
checks.  Spj-cial  previews  of  the  film  were  held  for 
top  Treasurv  Department  ufTicials  in  Washing- 
ton, and  later,  at  the  recjuesl  of  the  Secret  Serv- 
ice, the  movie  was  shown  abroad  at  a  series  of 
showings  in  London.  Paris  and  Rome  for  top 
law  enforcement  officials  in  Europe. 

Several  hundred  thousand  persons  in  foreign 
countries  have  attended  showings  of  .l.tna's  fdms 
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which  are  being  used  in  America's  foreign  assist- 
ance program.  iMilders,  Scaffolds  &  Floor  Open- 
ings was  selected  bv  the  F.ct)nomic  Co-operation 
Administration  for  showing  in  Kuropean  couti- 
Iries  recei\ing  Marshall  Plan  aid.  Several  prints 
of  the  a»\urd-w  inning  .l.lna  highway  safely  film. 
Live  anil  Let  Live  were  donated  for  use  ubniad 
following  a  re(|uesl  by  the  U.  S.  State  Depart- 
ment to  use  the  movie  in  its  overseas  information 
program.  The  first  traffic  safely  film  lo  be  pro- 
tluc'-d  erilirclv  with  scale  mudcl  trucks  and  auto- 
miibiles.  Live  and  Let  Live  has  also  been  .selected 
li\  the  Library  of  Congress  for  "permanent 
preservation"  in  the  Library. 

To  maintain  the  proficiency  of  the  personnel 
in  .'Fina's  field  organization  who  handle  local 
di>lrilnili(in  of  lliesc  films,  a  l.S-minnte  film  and 
a  si\lcen-pagc  illustrated  manual  mi  the  main- 
tenance and  repair  of  16mm.  sound  films  was 
recently  produced  and  is  being  widely  used 
throughout  the  country.  Since  their  release, 
."Ftna  has  received  scores  of  requests  from  other 
organizations  handling  movies  for  this  training 
film   and   manual. 

In  the  field  of  highway  safety,  /Etna  has  pio- 
neered in  the  development  of  driver  testing  and 
training  devices  which  employ  special  motion 
pictures  and  slides.  The  newest  of  these  is  the 
-■F.tna  Drivotrainer.  a  revolutionary  15-place 
trainer  in  which  students  gel  "behind-the-wheel" 
driving  experience  without  leaving  the  class- 
room. For  this  classroom  training  device,  .Etna's 
motion  picture  bureau,  working  with  representa- 
tives of  the  New  York  City  school  system  where 
the  device  is  being  used  for  the  first  time  on 
an  experimental  basis,  recentlv  completed  a 
months-long  project  producing  a  series  of  22 
individual  motion  pictures  especially  for  use  with 
the  Drivotrainer.  The  Drivotrainer  films,  com- 
prising the  only  complete  training  course  yet  pre- 
pared on  film  to  be  centered  arf)Uiul  "behind- 
the-wheel"'  experience,  are  the  first  to  grow  out 
of  actual  experience  in  driver  education  courses 
and  the  first  to  be  planned  with  the  collaboration 
of  educational  authorities  familiar  with  basic 
curriculum  needs.  ^ 

Realistic  Motion  Pictures  portray  emergency 
traffic  situations  when  you're  behind  the  wheel  of 
the  Aetna  Roadometer  shown  hrlnu  . 


i''ariii    iiiireau   .Mutual   (ioiiipanies 
Kearh    ll.dOd.OOO    >X  itii    "Closed    Book' 

•♦^  The  F'arm  Bureau  .Mutual  Companies  (auto 
mobile,  life  and  fire  I.  of  Columbus.  Ohiii,  hava 
an  actixc  film  program  that  is  an  imporlant  par 
iif  the  organization's  concept  of  public  service.  / 
library  of  some  M)  films  and  the  sponsorship  o 
one  of  the  most  honored  safety  pictures  in  recen 
limes  is  indicative  of  Farm  Bun-au  Mutual's  con 
fidence  in  what  the  film  medium  can  do. 

Most  notable  example  of  the  organization' 
use  of  the  motion  picture  is  A  Closed  lioai 
which  was  sponsored  by  Farm  Bureau  in  19.'. 
in  cooperation  with  the  National  .Safety  Counc  i 
Since  its  release  this  film,  produced  by  Wildii, 
F^icture  Productions,  has  been  seen  by  an  ei-l 
mated  11,00(J,000  persons — an  estimated  nin< 
million  via  105  television  showings 

A  Closed  Booh,  which  attacks  a  problem  cen 
Iral  in  all  questions  of  safety,  the  state  of 
that  either  causes  or  prevents  accidents,  has 
ceived  the  "Best  Film"'  citation  in  the  tri 
safety  field  by  the  National  Committee  on  Film  ' 
for  Safety.  Other  awards  include  the  Freedoi 
Foundation  Medal  for  "an  outstanding  coiitribu 
lion  to  Freedom";  "Best  Safety  Film"  by  th 
Fifth  Annual  Film  Festival.  Cleveland;  Olii 
State  Safety  Council's  "Outstanding  Achicveraei, 
Award";  the  National  Safe  Drivers  Associatioi 
Merit  Award;  and  honorable  mentions  by  ih' 
Film  Council  of  Greater  Boston. 

One  hundred  and  sixty  prints  of  A  Closet 
Book  are  currently  circulated  from  Farm  Bu 
reau's  library;  630  prints  of  the  film  have  beei 
sold  by  the  insurance  companies  at  cost. 

A  short  time  ago  another  Farm  Bureau  Filnj 
was  released  which  dramatizes  the  principle  oil 
which  the  Ohio  Farm  Bureau  self-help  organizaj 
tions  were  founded.  Entitled  Pathway  to  Proa 
ress.  the  film  will  be  reviewed  in  a  forthconiinf 
issue  of  Business  Screen.  j 

A  Safety  Film  Library  which  contains  film!| 
ihal  have  been  seen  by   166,000  persons  durinfj 

Cause  and  Effect  as  seen  through  the  wind 
shield  of  the  Aetna  Roadometer.  Emergenc 
shown  above  is  followed  by  animation  scene,   j 
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the  past  year  is  the  other  side  of  Farm  Bureau's 
recognition  that,  in  the  insurance  business  above 
ill,  the  public's  safety  anil  health  have  a  very 
direct  rclalionship  to  the  balance  sheet. 

One  hundred  subjects  (60  motion  pictures,  41) 
jsound  slidefilms)  are  available  from  the  library, 
rilni  classifications  noted  in  the  organization's 
Miinieopraphcd  brochure  include  such  regulars  as 
*afetv  in  trallir.  in  the  home,  on  the  farm.  etc. 

Harrv  M.  I'ontious.  director  of  safety,  pointed 
out  that  the  "main  objects  of  the  Farm  Bureau 
Insurance  Companies  film  library  have  been  to 
help  reduce  accidents:  second,  perform  a  real 
public  service,  and  third,  to  gain  recognition  for 
their  insurance  companies  in  the  communities  in 
which  the  films  are  shown."  Sf 

Liberty  Miitiiitl  Applies  Visual  .\i(is 
to  Employees.  Poliry  IIoMers  «!(  Piiidic 
^t  The  l.ilKTtv  Mutual  Insurance  Corn|iany.  Hos- 
lon,  has  followed  the  |>rai  lice  of  making  the  film 
to  fit  the  occasion.  In  this  spirit,  it  has  shown 
The  Story  of  Our  Company,  sound  slidefilm  in- 
troducing new  employees  to  the  mysteries  of  the 
organization,  to  five  or  six  thousand  persons. 
Advance  Report  —19SI.  annual  report  to  Liberty 
Mutual  [)eople.  has  been  seen  by  all  H.lKtO  em- 
ployees. A  selling  film  for  business  sales  pros- 
pects, Humanics,  has  been  built  around  Liberty's 
five  point  Humanics  program  for  American  busi- 
ness. 

Yet,  despite  the  comi>anv's  use  of  the  film  me- 
dium to  get  across  specific  information  to  a  se- 
lected audience,  it  regards  its  film  activity  as 
what  we  need,  when  we  need  it.''  and  it  has  "no 
continuing,  active  program  under  a  s|)ecific  per- 

I'welve  films  are  loaned  out  to  interested  or- 
ganizations. Six  of  them  are  motion  pictures  and 
they  all  deal  with  safety  in  one  form  or  another. 
Fire  in  Miniature  I  home  fire  safety  I  has  been 
seen  bv  some  250.000  persons.  Look  If  hat 
You're  Missing  (driving  safety)  is  .split  into  sub- 
sections, each  complete  within  it.sclf,  and  each 
adaptable  for  leb-vision  presentation. 

A  trailer  which  alerts  motorists  to  children 
"running  loose"  during  their  sunnner  vacation 
was  widelv  shown  in  Massachusetts'  theatres  as 
well  as  on  television.  Its  title  is  Warning-  -Dan- 
f^eroiis  Ue/i  at  Work,  and  was  produced  strictly 
M  a  public  s«T\ice  message. 

Liberty  Sponsors   Kurly   Tplevi-.ion   Film 

Talk  Fnft.  Midler,  a  blaik  and  while  subject 
produied  bv  |{('.\.  is  belie\ed  b\  LIberlv  to  1m- 
one  of  the  very  first  films  ever  made  expressly 
for  television.  Subject  was  auto  liability.  rr|>cr- 
russions  of  auto  accidents,  etc. 

The  Shorkinp  Truth  (  industrial  siifelv  I  and 
The  forest  and  the  U  ooil.iman  i  lugging  prac- 
tices) round  out  the  company's  program  of  mo- 
tion pictures.  The  fori-slrv  picture  was  originallv 
maile  for  the  Brown  C.ompanv  under  the  title  of 
Kinp  Spruce,  but  has  In^en  shown  to  other  grou|>s 
a*  well. 

Besides  its  "Humanics"  slidefilm  an<l  the  two 
cmplovee  orientalion  subjects.  I.iberlv  also  makes 
available  three  other  snuml  slidefilms.  Smoolhinfi 
the  Finn-  i>j  RrslnuranI  Hospitality,  shown  to 
.500.()(N),  deals  with  public  liability  hazards  in 
restaurants.    Boston  Herald's  cartoonist.  Francis 


Dahl.  has  drawn  up  some  fire  safety  lessons  in 
Where's  the  FireY  .And  I'eter  and  the  Whiffle- 
hound  is  a  color  sound  slidefilm  which  has  taught 
traffic  safety  to  about  72.000  elementary  schoid 
children. 

An  extremely  active  sound  slidefilm  depart- 
ment is  heade<l  by  the  Loss  Prevention  Depart- 
ment for  Liberty's  policyholders.  These  films, 
some  .'^(M)  or  more,  cover  the  i-ntire  range  of  in- 
dustrial safety  and  operating  [)ractici's.  In  gen- 
eral, they  become  the  pro|>erty  of  the  policy- 
holder who  requests  them  and  are  not  available 
to  the  public. 

Despite  this  film  aitivity.  which,  as  insurance 
companies  go  is  h\  no  means  inconsiderable. 
Liberty  Mutual  has  not  established  a  permanent, 
full-time,  and  systematic  film  department.  Some- 
times the  work  is  handled  by  the  advertising  peo- 
ple: sometimes  Loss  Prevention  takes  care  of  it. 
l<al[(h  I.arsen  heads  the  lalters  film  section.     Jf 


Pkksonal  Progkam  Selling  is  theme  of  .V™ 
York  Life's  field  traininp  [dm  titled  "Tailor 
Made  Dollars." 

Field  Training  (id-  Major  [?<ile 
in  ISevv  \ork  Life's  Film  I*r<)f:rain 
•♦f  One  of  the  most  successful  film  programs  in 
the  insurance  field  is  that  of  New  York  Life. 
This  giant  ninlual  company  endiarked  on  a  series 
of  films  in  l')V)  that  has  been  the  talk  of  the  in- 
dustry. Several  reasons  arc  responsible  for  this 
success,  according  to  Andrew  H.  Thomson,  the 
company's  Director  of  Sales  Promotion.  When 
New  ^  ork  Life  planned  the  continuing  series 
of  films  it  knew  exactly  what  fields  it  meant  to 
cover  for  s<-veral  years  in  advance:  it  knew 
from  KVl  years  of  experience  the  life  insurance 
businps,s  from  .'\  to  Z:  but  it  knew  verv  little 
about   films,   and    recognized  the   fact. 

With  this  firmlv  in  mind.  New  ^ Ork  Life's 
Field  Training  and  Sales  Promotion  Divisions 
undertook  the  joint  responsibility  for  deliTinin- 
ing  the  right  sales  approach  in  the  first  twi>  films 
and  insuring  that  te<hnical  material  was  correct. 
Beyon<l  this  point  responsibilit>  for  all  motion 
picture  as|H'cls  was  left  complelelv  in  the  hands 
of  the  producer.  Wilding  Picture  Productions. 

(iood  (^lieiil-Proiliieer  Kelntioiis  Bf->iill 
The  resulting  films  were  produced  under  the 
most  constructive  and  satisfying  client-producer 
relationship.  Tailor  Made  Dollars,  on  i>ersonal 
pnigram  life  insuranie.  and  Sirirth  Hiisiness, 
iin  business  life  insurance,  are  a«  vital  and  valu- 
able lodav  as  thev  were  twd  and  three  vears  ago. 
Mr.  Thomson  is  designated  bv   ihe  company  to 
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Fine  Points  of  Selling  business  forms  of  life 
insurance  is  depicted  in  "Strictly  Business"  spon- 
sored by  Aeic   York  Life. 

l)e  responsible  for  produilion  of  the  film-  with 
the  necessary  authority  to  represent  the  com- 
pany at  the  studios  during  the  actual  shooting. 

The  <'ompany  is  convinced  that  becaus<-  of  this 
I  omplclely  harmonious  arrangement  of  each 
party  being  confident  that  the  other  knew 
his  own  business,  better  films  resulted,  all  lime 
deadlines  and  production  commitments  were  met 
prompllv  and  a  lasting  good  relationship  has 
been  established. 

New  York  Life's  first  two  films  were  note- 
worthy in  that  they  arc  devoted  entirely  to  the 
practical  aspects  of  life  insurance  selling,  rather 
than  on  background  material.  Previously,  the 
company  had  us«-d  brochures,  classes,  charts, 
grajihs  and  other  training  methods  and  will 
continue  to  use  them-  but  in  conjuncliim  witli 
the  film  as  the  principal  sales  training  motivator. 

Films  Also  Kecniit  Field  ."sale-nien 
A  bv-product  u.se  of  the  films  has  been  the 
recruiting  of  top-notch  college  men  to  enter  the 
life  insurance  selling  field.  .S|)ecial  versions  of 
both  New  York  life  films  have  U-en  made  for 
this  purpose  and  are  now  standar<l  curriculum 
material  in  many  colleges.  The  films  are  us«'- 
ful  in  that  they  (icrniit  a  man  considering  in- 
surance selling  as  a  profession  to  s«'e  himself  ac- 
tuallv  on  the  j<di.  Thev  show  the  agi-nt  actually 
at  Work  under  realistic  condilions.  and  let  the 
prospeclixe  salesman  understand  most  ihorougli- 
\\  thai  "he  can  do  that  just  as  well  as  the  agent 
in    the    film." 

.New  Y'ork  Life  has  made  a  p<iint  of  not 
bringing  forth  boy's  films  to  do  a  man's  job.  It 
realizes  that  its  agents  are  as  good,  or  better 
than,  anv  in  the  country,  need  little  help  in  basic 
selling  or  background  factual  material.  The 
comjianv  concentrotes,  instead,  on  "what  to  «lo" 
and  "what  to  say"  rather  than  on  "what  to 
know".  It  has  us<'d  the  concentrated  know-how  of 
its  .30  or  -10  lop  s<'lling  agents  in  making  films  to 
leach   all   agents  to   do  a   more  productive  and 

profitable  job. 

•        •        • 

About  to  Ik-  released  this  fall  is  ihe  third  of 
Ne«  ^  ork  Life'»  big  picture*.  This  one,  in  rolnr. 
is  called  From  Ever\  Mountainside  ( also  bv  U'il- 
dingl  and  is  concerne<l  with  the  relations  of  the 
compjinv  lo  its  policvholders  anil  tlic  general 
public   rather  ihan   in  training  underwriters.    It 

(  c  o  N  T I  N  f  r  D    ON    !•*(;»:    s  i  x  t  v  -  o  n  e  I 


^7 


CASK  IIISTOKIKS 


OF    RECENT    HISINKSS    IMCIIHKS 


••I'hiiic  Ciiitlain"   I  pliolds   Navy's 

Tradilioii  in  Kfffctixt-   Triiiiiiiig 

Sponiior:    I'.  S.  Navy,  Bureau  of  Aoronaulics. 

Title:    Tlw  Plane  Captain.  15  niiri.  b,  w;   pro- 

(luied  by  NU'O  Froduclioiis. 

■¥■  The  r.  S.  Navy's  participation  in  visual  train- 
in-;  has  been  one  of  the  noteworthy  and  con- 
tinued feature  stories  of  this  i)ast  decade,  includ- 
ing and  since  its  activities  were  expanded  to 
meet  the  needs  of  \\  orld  V\  ar  11  and  the  unsettled 
years  that  have  followed. 

The  Navy  has  a  film  on  just  about  every  aspect 
of  every  job  any  man  is  regularly  called  upon 
lo  do.  the  aircraft  mechanic,  for  example,  learns 
by  film  wliat  bolts  to  turn,  what  wrenth  to  use. 
and  how  lo  turn  it.  The  Plane  Captain,  alter-ego 
of  an  aircraft's  other  boss,  the  pilot,  is  taught 
the  mechanical  techniques  of  his  job  from  A 
to  Z — and  films  play  their  important  part  in  this 
educational  process. 

But  to  give  the  plane  captain  an  over-view  of 
his  job.  to  show  him  why  he  is  doing  his  mani- 
fold duties,  the  Navy  has  recently  put  into  ser\'- 
ice  an  "attitude"  film  The  Plane  Captain,  a 
non-classified.  15-minute.  black  and  white  sound 
motion  picture  produced  by  MPO  Productions, 
New  York. 

The  Plane  Captain  shows  that  flying  and  fight- 
ing are  the  full  time  job  of  the  pilot  member  of 
the  team,  while  the  plane  captain  has  full  re- 
sponsii)iiitv  for  the  aircraft  from  the  moment  it 
hits  the  landing  deck  until  it  takes  off  again. 
He  directs  the  taxi-ing,  performs  complete  pre- 
flight  inspections,  requisitions  and  cooperates  on 
repair  jobs  and  maintenance  done  by  armament, 
electronics  and  structural  specialists.  It's  a  big 
job — The  Plane  Captain's.  ^ 


Pcnnry  Visualizes  Quality  Control 
aii<l   lm|M>rliiiH«-  in  iMcnIiaiitlisiiif; 

SpuHMir:    Till-  J.  C.  Penney  Company 
Title:    (Jiialily    Control    in    Modern    Mer- 
chandising. 2.S  min,  color,  produced  by 
the  Jam  Handy  Organization. 

■¥■  This  is  a  film  which  has  l)ccn  used  in 
Pennev  internal  training  sessions  as  part  of 
the  Golden  Jubilee  celebration  (BUSINESS 
ScRKKN  Issues  2  &  .'<.  Volume  XllH.  and  is 
now  being  offered  for  public  distribution 
through  Association  Films,  Inc. 

It  tells  how  retailers  study  the  needs  of 
their  customers  and  meet  them  through, 
close  control  of  quality  and  style.  Shirts, 
for  instance,  are  seen  being  scuffed,  pulled, 
scraped  and  subjected  to  tortures  they 
would  rarely  meet  on  the  backs  of  cus- 
tomers. 

Women's  groups  and  home  economics 
classes  will  receive  most  emphasis  in  dis- 
tribution of  Quality  Control.  If 


Blumenthal  Picture  "Buttons  Up" 
Product  History  in  Garment  Field 

.Sponsor:   B.  Blumenthal  &  Co. 

Title:  Buttons  Through  the  Years,  20  min,  b/w, 

produced  in  France. 
■^  Tins  interesting  film,  put  out  by  the  makers 
of  La.Modc  and  LeChic  buttons  for  women's  gar- 
ments, is  a  thoroughgoing  round-up  on  the  but- 
ton industry.  It  looks  into  the  history  and  manu- 
facture of  practically  every  button  but  "I  Like 
Ike." 

It  shows  the  buttons  on  Lafayette's  waistcoat, 
military  buttons,  gold,  silk,  porcelain  buttons, 
and   even   some   made   from   an   elephant's   ear. 

Association  Films  is  distributing  Buttons 
Throup,h  the  Years.  It  has  English  commentary 
and  an  cxceplionally  fine  musical  score.  9' 


(  Left  I  /  pholding,  the 
hiph  tradition  ol  effec- 
tive training  through 
the  medium  of  films  is 
the  recent  U.S.  Aai-y, 
Bureau  of  Aeronautics 
subject  which  orients 
the  role  of  "The  Plane 
(Captain"  in  a  75-m//i- 
ute  hlacli  anil  iihile 
film  liy  that  appropri- 
ate title,  produced  lt\ 
MI'O  Productions. 


Pennsylvania  Hailroad  Safety  Program 
Theme  of  I'ldilic  Report  Picture 

Sponsor:  The  Pennsylvania  Railroad. 
Title:  Progress  on  the  Rails,  17  min,  b/w,  pro 
duced  by  Audio  Productions. 

■¥  This  is  a  public  report  on  what  the  Peimsyl 
vania  Kailroad  is  doing  to  keep  rail  transporta 
tion  even  more  safe. 

It  shows  su<h  safety  devices  as  a  ballas 
cleaner  and  mechanical  tamper  to  keep  the  roai 
bed  solid  and  safe.  Telephonic  intercom  system- 
and  automatic  slo|)jK-rs  provide  the  locomotive 
engineers  with  invaluable  aid  against  humai 
failure.  Another  device  detects  dragging  object-, 
that  might  cause  an  accident  and  automatically 
cuts  off  the  current.  K 

New  York  State   Racing   Association 
Picturizes  "The  Sport  of  Kings" 

Sponsor:  The  New  York  Racing  Association 
Title:  Racing  Heritage,  25  min,  color,  producer 
by  RKO  Pathe,  Inc. 

+  To  a  lot  of  folks,  horse  racing  means  the  $2 
bet  and  the  bookie  who  hangs  out  in  the  sho« 
shine  parlor.  To  others,  it's  an  exciting  da) 
at  the  track,  the  thrill  of  seeing  horses  pound- 
ing down  the  last  stretch  to  the  finish,  the  coloi 
and  trappings  of  the  racing  spectacle,  the  fren- 
zied cheers  of  the  bettors,  and,  the  prime  at- 
traction of  all,  the  tote  board. 

It's  an  anomaly  that  Bronx  housewives  who 
get  together  for  a  friendly  game  of  bingo  wind 
up  in  the  clink  while  horse  players  are  no 
onlv  legal  but  invested  with  the  glamour  of  th 
"Sport  of  Kings." 

These  are  some  of  the  thoughts  that  are  not 
expressed  in  a  new  film  about  horse  racing.  No 
bets  and  no  players  mar  the  facade  of  the  ra& 
ing  scene  in  Racing  Heritage.  This  story  il 
about  everything  in  horse  racing  but  the  one 
thing  that  makes  it  possible. 

A  prettv  young  girl,  Mary  Marsh,  inherill 
her  uncle's  estate  and  a  string  of  thurough- 
breds.  Though  she  knows  nothing  about  horses, 
she  determines  to  keep  her  uncle's  colors  on  the 
turf,  and  sets  out  to  tour  the  tracks,  aided  by 
such  helpful  guides  as  narrator  James  Roach, 
Turf  Fditor  of  the  Xew  York  Times,  officials 
Saratoga  and  Belmont,  the  Jockey  Club  and  the 
New  York  Racing  Association.  She  hobnoba 
with  Alfred  G.  Vanderbilt.  trainers,  jockeys, 
Pinkertons  and  a  dozen  or  so  others  in  the  rac- 
ing hierarchy. 

She  visits  breeding  and  training  grounds  in 
Kentucky,  racing  museums  —  where  the  film 
genuflects  to  "Old  Red"  —  Man  of  War.  early 
morning  clocking  sessions,  the  Saratoga  yearling 
sales,  and.  most  interestingly,  a  Belmont  dis- 
qualification session  where  a  jockey  is  set  down 
follow  ing  slow-moti(m  filmed  evidence  of  fouling. 

Racing  Heritage,  a  good-looking,  easy-to-like 
film,  puts  a  nice  aura  of  glamour  on  horse  rac- 
ing, not  only  as  an  audience  spectacle,  but  as  • 
fine  old  American  tradition.  It  is  being  dis- 
tributed to  adult  audiences  in  New  York  State 
by  Association  Films.  Inc.  It  ought  to  make 
more  folks  step  up  to  that  S2  window  than  ever 
before,  though  that  is  probabU  not  its  pur- 
pose. 
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l.NUL,->nuAi,  Aldio-V  ISLAL  ASSOCIATION  members  ami  guests  heard  Fallwr  James  Keller,  jauntier  of  The 
Christophers,  as  guest  luncheon  speaker  during  the  recent  NAVA  Convention.  Left  to  right  at  the  speak- 
ers table  above  are  Anne  Marie  Jioffrg.  Detroit  visitor:  Floyde  E.  Brooker,  Mutual  Security  Agency  film 
chief;   John  E.  Powers.  1.11.4   regional  director;   Father  Keller   (standing)  and  O.  H.  Coelln,  Jr. 

NATIONAL  AUDIOVISUAL  CONVENTION 

Audio -Visual   Dealers   Plus   Educational   and   Industrial   Film   Users 
Make  Annual  Migration  to  Chicago  Sessions  and  Largest  Trade  Show 


TiiK    Annual   Midslmmkr    Migration    of 
(Ifalcrs    and    dislrilmlDrs    of    audio-vi.sual 
e(|ui|>nu-nt.    films    and    other    instructional 
iiaterials  brought  21(M)  |KTsons  to  (".hi<ago"s  Ht>- 
p|  Sht-rnian  from  July  .'^0  to  August  5  for  mttt- 
ngs   atlilialt-d    with    the    National    Audio-Visual 
ionvention  and  Trade  Show.    Primary  sponsor 
if  the  e\ent  was  the  National  Audio-Visual  Asso- 
iation.   composed   of  lixal  and   re<:ional  dealers 
lakers   and   distributors  of   these   products. 
The    Educational    Film    Library    Association. 
>hose  niembership  includes  audio-visual  admin- 
Mratnrs    in    the    held    of    |>ublic    education:    the 
'\-formi'il   Cathidii'   Audio-Visual   Kducators; 
1  the  liulustrial  Audio-Visual  Association  wero 
ther  principal  sponsors  of  the  seven-day   pro- 
rani.   Other  groups  bidding  concurrent  meetings 
uring  this  period  included  the   Film  (iouncil  of 
mcrica.   the    \-socialioii   of   Chief  Stale  School 
\udio-Visual   Otiicers.   the  Committee  on    Hadio 
'I    Recordings    of    the    Department    of    Audio- 
'i:il  Instruction  (d  the  National  Education  As- 
ilion.  and  the  Stale   Directors  of  Auilio-Vis- 
'1  Kducalion. 

Largest    Traile   Show    .Sjnce    Iiieeptitin 

I  he  sevenlli  aiunial  N  A\  \   I  rade  ,'s|io»  opened 

lis)  2  HJth    \'Mt  booths  of  projection  eipii|i 

I.  ta[>e   recorders,   accessories,   films  and   re 

I    materials.      101    manufacturers    of    lhe«i- 

■riMiuets  participated   in   the   largest   trade   show 

•eld  since   tbi-   inieplion  of  this  event.    Nolabii- 

'i;i-i-   among    ihe   exhibits    was   given    newU- 

•  lojM'd     models     of     oplicul-mngnetic     Kimm 

'  iind   projectors:    improved   magnetic   tape   re- 

"lers  and  reproducers:  sound  slidefilm  projec- 

point-of-sale  ile\  ices  involving  slide  repro- 


duction and  continuous  sound  accessories;  trade 
show  visitors  also  saw  premiere  showings  of  nu- 
merous 16mm  films  and  filmstrips  for  school,  re- 
ligious, and  public  use. 

JasjH'r  Ewing.  head  of  the  New  Orleans'  dealer 
organization  i>f  Jasjier  Ewing  and  Sons,  took 
iiHice  on  August  6  as  newly-elected  president  id 
the  .NAVA  group,  succeeding  J.  Ken  Lille\  of 
liarrisburg.  Pa.,  who  became  chairman  of  the 
board,  .New  first  vice-president  of  N.-WA  is 
John  Cunstream  of  Dallas,  Texas:  Carroll  Mad- 
den.   Louisville,    Ky,,    is   second   vice-president; 


NAVA  Prksidknt-Elect  Jasper  Eicing  of  \ew 
Orleans  llejl  below)  receives  congratulations 
from   retiring  president  J.   Ken   Lilley. 


Jack  Lewis.  Wichita,  Kansas,  the  new  secretary; 
and  Alan  Twyman,  I)a\ti>n.  Ohio,  is  the  new 
N.VV.A  treasurer. 

Discuss  Dealer-Spons«ir  Kelationships 
Of  outstanding  interest  to  business  and  indus- 
trial users  of  films  was  the  participation  of  mem- 
bers of  the  Industrial  .\udio-Visual  Association 
who  held  a  special  one-day  meeting  on  August  4 
during  the  Convention.  Featured  event  of  the 
dav  was  a  luncheon  sponsored  by  1  \V A  at  which 
Father  James  Keller,  head  of  The  Christophers, 
was  the  guest  siieaker.  A  joint  morning  session 
of  LAV.A-N.W.X  meml>ers  was  centered  on  the 
theme  "Serving  Industrial  Audio-Visual  I'sers." 
Hundreds  cd  mendiers  of  both  groups  joined  in 
the  frank  and  illuminating  discusison  of  the  prob- 
lems and  of  the  op|K>rtunities  (or  cooperative 
action  between  l<H-aI  dealers  and  national  and  re- 
gional us<'rs  of  films  in  the  business  field.  Such 
subjects  as  buving  habits,  serviie  and  mainle- 
nance.  film  a\ailabilit\,  s|H-i'ial  etpiipment  in  the 
hands  of  dealers,  etjuipmenl  s«'le<tion,  projection 
s<-rvice,  etc.,  were  broadly  discussed. 

('Iiieago  Members   Arrange   I\V\   Program 

The  spet-ial  Industrial  Audio-Visual  As.»<«-ia- 
tion  program  wa«  umli-r  the  dire<lion  of  meeting 
chairman  John  E.  Power*.  Illinois  llell  Telephime 
Companv  and  other  Chicago  l,\\A  memlH'r«  in- 
cluding John  Ilawkins4m,  Illinois  Central  Kail- 
road:  K.  P,  Ilogan,  Kraft  Fomls  (Company  ;  O,  II. 
Peterson,  .S|an<lard  Oil  Com|>any  of  Indiana; 
\\  .  M.  Ha«lable.  Swift  &  Companv  :  Charles  Shaw, 
Armour  &  Companv  :  and  W  illiam  ('ox.  Santa 
Fc  Hailwav.  O.  H.  ("oelln,  Jr.  was  chairman  of 
the  luncheon  event  addressed  by  Father  Keller. 
ttONTIMED    ON    THE     FOLI.OWIKC    PACES  k 
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National  A-V  ConveiUio 


National  Aidio-Visi  al  Associatkin  Officers  and  Directoks  lor  1952-53  are  pictured  above,  hront 
row  (sealed.  I.  to  r.)  are  Don  White,  executive  vice-president;  John  Gunstream,  first  vice-president; 
J  Ken  lilley  board  chairman:  Jasper  Euinji.  president;  Carroll  lladden,  second  vice-president;  Jack 
Leuis  secretary;  and  Alan  Tuynian.  treasurer.  Back  row  I  standing  I.  to  r.)  are  regional  directors 
E  K  Sloeppelwerth  Rev.  Peter  Allinner.  and  Herschel  Smith;  advisory  board  chairman  Waller  Moen; 
directors  John  Moore.  Roy  Reaf.an.  Martin  Stoeppctwerth,  Paul  Brand  II,  Ainslie  Davis,  \orman 
Grimm   and  advisory  board  member  Robert  Sho?maker.  (  All  photos  by  Alden  Lepley  Studios  I 


(CONTINUED  FROM  THE  PRECEDING  PACE) 

Dan  Rochford,  president  of  lAVA.  represented 
tlic  national  membership. 

Other  lAVA  member  discussions  included  a 
special  demonstration  of  magnetic  recording 
principles  by  E.  W.  D'Arcy.  chief  engineer  of  the 
DeVry  Corporation  and  chairman  of  the  16nim 
standards  committee  of  the  Societv  of  Motion 
Picture  and  Television  Kngineers.  Robert  Grun- 
wald.  president  of  the  Harwald  Company,  pre- 
sented a  technical  analysis  of  that  company's  new 
audience  reaction  testing  device,  the  Group 
Thinkometer.  Tom  Hope,  head  of  General  Mills" 
film  department  and  an  lAVA  member,  pre- 
viewed one  of  that  company's  recent  newsreels, 
The  annual  Fall  Meeting  of  lAVA,  scheduled  to 
l>e  held  in  Rochester.  New  York  in  October,  was 
the  subject  of  a  business  meeting. 

Cliri^topliers'   Founder   Is   Luncheon   Guol 

\  premii-re  lonvcntion  showing  ol  Government 
Is  Your  Business,  latest  film  offering  of  The 
Christophers  (see  pages  27.28I.  preceded  a  very 
illuminating  luncheon  talk  by  Father  James  Kel- 
ler of  New  York,  head  of  that  nationwide  volun- 
teer movement.  Thousands  of  prints  of  Chris- 
topher films  have  now  g.-ne  into  the  16mm  field. 
ojR-ning  new  fields  of  individual  application  ami 
public  interest  among  the  more  than  70<UHH)  in- 
dividuals who  share  Father  Keller's  views  on  the 
urgent  need  for  moral  reawakening  and  greater 
individual  participation  in  national  and  local 
affairs. 

The  considerable  investment  in  film  produc  tion 
made  thus  far  by  The  Christophers  in<  ludes  four 
16mm  films,  all  of  which  are  distributed  at  print 
cost  for  the  widest  possible  dissemination.  Other 
new  subjects  mentioned  by  the  Maryknoll  niis- 
sioner  included  Atomic  Enerpy  Can  Be  a  Bless- 
in/:  and  Television  as  a  Career.  The  Christophers' 


first  film.  You  Can  Change  the  World,  has  already 
passed  the  2.<I(M)  print  mark  in  sales. 

The  National  Audio-Visual  Association's  two- 
dav    budget   of   sessions   during   the   convention 


A  Note  of  Confidence! 

♦  The  professional  audio-visual  deal- 
er, a  mend)er  of  NAVA.  merits  the 
support  of  every  business  film  user 
who  honors  the  specialized  knowledge 
and  trainint:  which  these  experienced 
men  and  women  offer.  Let's  work  to- 
gether to  help  make  films  work  bet- 
ter for  all  concerned.  O.H.C. 


I 


consisted  <>(  I\m-I\<-  panel  meetings  to  discil 
phaws  ol  audio-visual  selliii;;.  inclu<ling  the  jo 
session  on  .Serving  Industrial  Audio-Visual  I  se 
One  group  di-i  u>>ii>n  im  Selling  and  I  siiif;  Mi 
Mi-lic  Film  emphasized  the  fait  that  standards  i 
being  set  for  magnetic  film  and  projectors  to  bi  i 
guide  aiifl  protect  the  consumer.  It  was  stresvj 
(luring  this  iimgrani  that  the  industrial  field  p. 
V  ides  the  greatest  op|M)rtuiiilv  for  utilization  f 
magnetic  sound. 

Other  I'ancls  Cover  Wide  Field 
Among  the  other  panel  discussions  held  di|- 
ing  the  NAVA  sessions  were  such  discussions  i 
F.ducator-Dealer  fielationships.  Fducational  Fil 
and  Filmstrip  Distribution  Problems,  Maiiuf 
lurcr-Dealer  Relationships.  Religious  Film  1) 
Iriliulion.  Serving  the  Church.  Selling  Magne 
'lupe.  and  four  sessions  on  Fntertainment  Fit 
I'riiblems. 

These  specializing  audio-visual  dealers  als< 
tended  a  number  of  parent  company  meetii  s 
held  in  Chicago  concurrently  or  preceding 
convention  period.  Among  those  holding  s\»' 
meetings  of  their  dealer  "families"  were  Ani| 
Corporation,  Bell  &  ffowell.  DaLite  Screen.  I 
Vry.  Society  for  Visual  Education.  Radi 
Manufacturing,  RCA  Visual  Products,  and  \ 
tor   Animatograph  Corporation. 

Air-conditioned  facilities  at  Chicago's  lb 
Sherman  were  matched  by  cool  lake  breezes  .. 
fair  weather  which  contrasted  sharply  with  i 
ord  heat  in  other  sections  of  the  country. 

Gala   dinner   parties   and   light-hearted   enli- 
tainnient  provided  by  Chicago  equipment  fir 
and  film   producers  were,  as  usual,   thorougl 
enjoyed  by  the  21(K)  delegates  and  guests  at  tl 
successful  National  Audio-Visual  dmvention. 


I 


Film  and  Filmstrip  Distribition  proble 
were  discus.<!ed  by  this  panel  1 1,  to  r.  belou 
Nate  Quillen.  Jam  Handy;  James  Goodsell.  Po\ 
lar  Science;  Dennis  Williams.  EB  Films;  E 
worth  Dent,  Coronet  Films;  Dick  Buckle,  E 
&  Howell;  Carroll  Hadden;  Carl  Lojtis;  Jo 
Gunstream;  Arthur  Sturgeon,  banker;  /« 
Coffey,  J.  C.  Coffey  Co.;  W alter  Johnson,  SV 
and  William  G.  Kirtley. 


W 


BUSINESS     SCREEN     MACAZI 


National  A-V  Convcntidii 

KI  LA  Tlieiiie  "Toward  (ireater  Maliirit)" 
At  Nintli  Annual  Oliicajjo  Session 

\  it  The  Niiitli  Annual  ConftTcncc  of  tlic  Ediica- 
,i  tional  Film  Library  Association,  held  on  July  M. 
t,  August  1  and  2  was  based  on  tlic  thrnic  "Toward 
Greater  Maturity."  "The  functions  of  EFLA  are 
jhifting  to  those  of  service  rather  than  the  mere 
acquisition  of  large  budgets  and  staffs."  said 
Ford  L.  Lemler  at  the  opening  session.  The  need 
for  new  projects  lieiause  of  the  growtli  of  the 
■udio-visual  fiehJ  was  also  stres.*ed  li\  Mr. 
Lemler. 

To   illustrate  the  growth   of  the  fielil  and   the 

role  of  American  audio-visual  leaders  on  a  global 

sis,  Flovde  E.  Brooker  of  the  Mutual  Security 

'ency  spoke  on  the  use  of  audio-visual  niate- 

■iaU  in  fundamental  education.    MS.A  has  sent  a 

thousand  technical   training  films  to  Europe  for 

jtranslation  and  distribution  and  has  encouraged 


mnnnni 


.MiTi  AL  Skcirity  .Agency  film  chief  Floyde  E. 
Brooker  discussed  use  of  films  in  funtlamenlal 
education  overseas  during  the  EFLA  meeting. 


the  production  of  films  and  filnistrips  in  such 
countries  as  (ireece.  Turki-\.  Italy  and  in  the  Ear 
East. 

Spotlight  on   Educational  Television 
At  its   final   general  session   on   August   2.  the. 
Film  Librarx   grou[>  put  the  spotlight  on  educa- 
tional   television.     I'aul    (!.    Heed,    now    assistant 
director  of  the  Joint  Committee  on  Etlucational 
Telp\i>ion   and  editor  of  Em  rATiONAi.  Screkn 
outlined  the  work  of  the  JC.ET,  steps  taken   to 
i-I  the  re<|uirenients  of  the  Federal  ("ominuni- 
iiii>ns   (lomtnission    i  which   has   authorize<l   the 
reservation  of  242  channels  exclusively  for  edu- 
cational noti-comiiiercial   TV  stations.) 

Mr.  Hee<l  pointed  out  that  the  most  important 
)iienl  in  delenniniiig  what  educational  TN  I'l-- 
iif^  is  programming.  The  most  important  »->• 
the  medium,  he  stressed,  will  he  for  adult  and 
i"iil-of-school  child  audiences. 

I      Endorsement   of   the    Amcriian    Library    Asso- 
ciation's   film    i-ensorship    "lllll    of    Higlit-"    was 
■oiother   EFLA  action  taken  iluring  this  session. 
ONTIM  KI)    (>>     TIIK     FOLLOWING    PAGFSI 
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MODKKN  OMSKKN  ES  15TH  ANNIVERSARY  AT  NATIONAL  MKETIN(; 


First  Awanl  for  I'romotioii  ,i n^'.  M'"i'  in 

Talking  Picture  Service  exchanges  was  made 
at  Chicago  to  Frod  Buchan  of  Buffalo  (right) 
h\  George  Lenelian.  advertising  manager, 
at  annual  meeting  of  exchange  managers. 


BITSINESS   SCRE 


Pioneer  .Moileiii  licensees  for  15  years  ar<- 
(I.  to  r.)  Frank  Kice  (Los  Angeles)  and 
Bernard  Payne  (Cleveland)  receiving  awards 
from  Wm.  MaeCallum,  president  Frank  Ar- 
linghaus  and   Harold   Davidson  of  Modern. 


MKTALl.ATH  MAKKliS  PLAN  FILM 

♦  Lathing  instructor  Boh  Haniillon  (left  I 
«illi  Ja<k  (iulshen  (center)  of  the  Metal 
Latli  Manufacturers  Association,  Chicago, 
and  Jim  Hamilton  (right)  shown  at  Un- 
derwriters' Laboratories  where  scenes 
were  heing  made  for  the  association's 
forthcoming  16mm  film. 


era 


ATLAS  FILMS  PURE  TV  SPOTS 

♦  A  new  series  of  TV  spots  for  Pure  Oil 
Co.'s  NBC  program  Who  Said  That?  is 
checked  at  Atlas  Film  studios  by  Pure's 
Oliver  Goldsmith  (right).  Head  camera- 
man Oscar  Ahbe  (left)  and  production 
manager  Al  Hradish  (next  left  I  discuss 
scene  with  Clair  Callihan  (center)  of  Leo 
Burnett,  the  sponsor's  agency.  Oak  Park, 
Illinois'  studio  is  also  completing  TV 
scenes  for  Zenith. 


(»\   LOCATION   FOR  GF  PiCTURK 

♦  Haphael  G.  Wolff  Studios  generator 
truck  in  foreground  (scene  at  left)  sup- 
plied power  for  lighting  gigantic  opera- 
lioMs  involved  in  building  a  steam  turbine 
generator  shown  in  GE's  new  color  film 
freedom  and  Power,  reviewed  on  page  29 
of  this  issue.  Note  the  enormous  battery 
of  lights  required  to  capture  this  scene  on 
color  film:  an  example  of  production 
facilities  needed  to  make  business  films. 


National  A-V  ConveHtiei 


(CONTIMKI)  KUUM  TIIK  I'H  K  I.  KDI  N  (,  PACE' 
The  \ole  of  its  membership  put  KFLA  on  ret, 
ord  to  work  to  insure  widi-  ami  free  access  to  filr 
materials.  A  supporting  FCA  resolution,  ab^ 
adopted,  instructed  the  organization's  board  t- 
set  up  a  committee  to  study  the  censorship  i)rob 
Icm  and  to  "lake  whatever  action  is  necessary  t' 
iliirif\   llie  issue." 

The  growth  of  audio-visual  eduiation  withii 
the  various  states  also  lead  to  discussion  of  stal 
certification  (licensing)  of  audio-visual  director 
in  schixils.  This  sets  up  specific  professional  tt\ 
(piirenienls  of  teaching  experience,  gradual 
study  and  a  specified  number  of  audio-visua 
courses  to  encourage  a  higher  (juantity  and  qual 
itv  of  audio-visual  directors.  No  formal  actim 
was  taken. 

Other  discussion  sessions  centered  around  th 
trend  toward  consolidation  of  film  distributid 
and  sales,  film  evaluation  and  selection,  commu 
nity  use  of  audio-visual  materials  and  deinonstr^< 
tions  of  new  techniques  including  magnetic  fill 
projection,  motion  slidefilm  production  and  "looj: 
niin"  utilization.  (| 

The  Film  Council  of  America 

Announces  Awards  During  Convention 

■¥  Awards  for  outstanding  leadership  in  tlie  con 
munitv  use  of  films  and  other  audio-visual  inat« 
rials  were  presented  by  the  Film  Council  of  Amei 
ica  on  Sunday  afternoon,  August  3  as  part  of  th 
national  convention  program. 

The  Chicago  Film  Council  received  the  aiiiiu 
C.  K.  Reagan  award  for  its  work  during  the  pa 
year:  a  special  award  was  presented  to  the  Mii 
ncsota  State  Film  Council  group  and  received  I 
its  chairman,  Tom  Hope  of  Minneapolis.    Heir 
Rachford  of  Los  Angeles,  president  of  the  FC 
made  the  formal  presentations  to  these  and  othc 
leading  councils.    Dr.  Paul  A.  Wagner,  new  e\ 
ecutive  head  of  the  FCA.  was  chairman  of  ih 
informal  session  and  host  at  the  organization 
"open  house"  held  for  convention  delegates  am 
guests.  I 

Receives  FCA  Award  for  siaieuide  film  counci 
activity  in  Minnesota.  Tom  Hope  (left)  accept. 
FCA  certificate  front  Helen  Rachford.  presiden 
of  the  Film  Council  of  .America,  at  recent  Chi. 
cafio  ceremonies  during  .\ .-11  .4  Contention. 
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H  I   S  I  N  K  >  >     >  t .  K  E  F,  N     M  A  G  A  Z  I  N  I 


Old  customs  die  hard.  Many  lecturers  still  seem  to  think  they  must  stand 
before  the  screen  and  wave  a  wand. 

Thai's  ouimoded  . . .  passe  . . .  inefhcient,  since  Beseler  put  the  POINTEXf 
PROJECTION  POINTER  on  the  VI  -LYTE.  Now  the  speaker  stays  behind 
ihe  projector,  views  an  undistortcd  picture  just  as  the  audience  sees  it,  and 
points  out  details  by  a  moving  arrow  o(  light.  A  convenient  control  knob  ai 
the  front  of  the  projector  enables  the  speaker  to  direct  the  arrow  anywhere 
on  the  screen  just  exactly  where  he  wants  it. 

This  patented  POINTEXt  PROJECTION  POI.NTER  is  only  one  of 
many  of  VL  -LVTE's  novel  features  directly  devised  to  meet  the  modern  needs 
of  visual  education  teachers  and  lecturers. 


Becaute  VU-LYTE  is  replele  uilh  lestett  imiotuliom  lo  muke 
both  lecturing,  ami  tieuhig  eusier,  it  is  she  unriulled  leader  fur 
opaque  projectiofi  in  schools,  churches,  cluhs,   and  business. 

1 .  YOU  CAN  uie  the  VU-IYTE  In  a  partially  lighted  room.  Totol 
darknaiS  Is  not  nocetiory  In  order  to  obtain  clear,  thorp  images 
ond  brilliant  cotort  — becaute   VU-LTTE  provides  •xlra  illumination. 

2,  YOU  CAN  feed  mixed  or  continuous  copy  through  imoothly, 
without   light    flaihet,    by    meant   of   the    Beteler    FEED-O-MATIC 


METAL  BELT  CONVEYOR.  As  new  copy  it  fed  in  ot  th*  leH  >ld*  of 
the  projector,  preceding  copy  it  elected  from  the  right  side. 

3.  YOU  CAN  ute  copy  "ot  lt"~wlthout  mounting  or  interting 
into  any  special  holding  device.  The  unique  Seseler  VACUMATIC* 
PLATEN  holds  all  copy  abiolvfly  fiat  during  projection.  A  full 
8'/]  X  1  1  page  Irtter  or  a  pottage  ttomp  con  be  projected  with 
equal    ease,    without   curl    or    flutter. 

4.  YOU  CAN  ute  VU-IYTE  on  on  uneven  turfoce  — prelect  en 
small  or  large  tcreent.  In  addition,  VU-LYTE  it  on  emotlngly  quiet 
and  cool-operoting  opaque   projector. 


•Psi.  Pending 
tPtitninl 


I 
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THE  NfW 

VU-LYTE 

OPAQUE  PROJECTOR 


^^ 


CHARLES 


These  advanced,  exclusive  features,  plus  others, 
are  incorporated  in  a  projector  that  weighs  only  *<  lbs. 
and  IS  REIMt  El)  IN  PRU  E    Ask  for  free  demonstration 
of  the  precision-built  VI  -L^'TE  in  your  own  projection 
r<M>m.  And  for  more  information  regarding 
this  truly  new  concept  in  opaque  projection, 
ask  for  booklet    K. 
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The  Coninercial  Newsreel 


NEW   SPONSORED    FILM    PROGRAMS  OF  THE  CURRENT    PERIOD 


"AiCiiHDINt  Ti'  I'l  \N  ;•'<■»,  n(%  noted 
anhiltils  and  1-U4l.ifii  iii.  urit  as  gooil 
idras  for  modern  housing  (see  article 
heloH  ). 

Cement  Association  Plugs  Siding 
Shingles  in  "According  to  Plan" 
*  IjiiH  -I'iciitilic  rixaiili  ami  iiiinl- 
ern  industry  ilfxelopi'ii  a  imilorial 
specifically  designed  to  fill  all  the 
requirpmeiits  of  an  exterior  side- 
wall  covering  is  the  subject  of  a 
new  film  now  being  presented  by  the 
Asbestos-Ckmknt  I'kodi  cts  Asso- 
ciation. Entitled  According  to 
I'Uin,  the  16mm  sound  and  color 
film  demonstrates  what  imaginative 
planning  is  doing  to  bring  new 
beauty  to  the  exteriors  of  today's 
homes. 

Appearing  in  the  film  are  H\N- 
DOLiMi  Evans,  nationally  known 
architect,  and  Norman  Denny, 
vice-president  for  materials  of 
Levitt  and  Sons.  Evans  demon- 
strates how  he  achieves  harmonv 
aiid  balance  through  careful  selec- 
tion of  sidewall  materials  and  Den- 
ny describes  the  method  his  com- 
pany used  to  solve  the  problem  of 
producing  distinctive  exteriors  at 
modest  cost. 

Early  sequences  depict  the  devel- 
opment of  asbestos-cement  siding 
shingles  in  the  laboratories  of  sci- 
ence through  the  combination  of 
two  incombustible  and  durable  ma- 
terials. Portland  cement  and  fibers 
of  the  mineral  asbestos.  Vi  hile  manv 
multiple-use  materials  have  been 
employed  for  exterior  sidewalls,  the 
film  points  out,  asbestos  siding  was 
produced  "according  to  plan"  to 
serve  one  specific  purpose,  with  fire- 
safely,  durability,  beaulv  and  low 
maintenance  among   the   objectives. 

The  1  l-niinule  film  has  been  tele- 
vised in  Chicago.  Boston,  Philadel- 
phia. Indianapolis,  and  Washing- 
ton. D.  C.  Additional  TV  presenta- 
tions are  schedule<l  for  the  summer 
and  fall. 

Prints  of  Accordirif!,  to  Plan  are 
available  cm  a  free  loan  basis  to 
dealers,  builders,  applicators,  con- 
tractors, and  other  interested 
groups.  Inquiries  should  be  diri-ct- 
ed  to  the  Asbestos-Cement  Products 
Association.  .S()9  Madison  .Ave.. 
New  York  22. 

AT&T  Sponsors  Television  Film 

♦  The  workings  of  television,  sinipli-        [ 


lied  so  that  il  is  understandable  to 
llic  hi\nian.  is  the  subject  of  a  10- 
ininule  film  recently  I'ompletcd  for 
the  American  Telephone  &  Tele- 
graph Co.  Producer  was  the  PRINCE- 
TON Film  Center.  Inc..  Princeton, 
\.  J. 

Film  Describes  Photoart  Service 

♦      Milwallkc  cV      I'lloroAHT     ViSl  AI. 

Service  is  the  sponsor  of  a  lO-min- 
iile  (Milor  and  sound  film  that  de- 
scribes the  company's  personnel, 
facilities,  and  services.  Entitled  The 
Inside  Story  of  Photoart  Visttal 
Service,  the  film  is  available  on  free 
loan  and  may  be  obtained  from 
Photoart  at  !!K)-14  N.  Plankiiitoii 
Ave.,  Milwaukee  .H.  Wis. 


Vermiculite  Film  Shows   How 
Building  Costs  Can  Be  Reduced 

♦  l.ifihliirif:hl  Champion,  16mm 
sound  and  color  film  sponsored  by 
the  Vermiculite  Institute  of  Chicago, 
is  a  concise  presentation  of  the 
weight  and  cost  savings  possible 
with  use  of  the  institute's  plaster 
fircproofing  and  acoustical  plastic. 
It  is  pointed  out  that  a  dead  load 
weight  equivalent  to  that  of  five  ele- 
phants can  be  eliminated  in  the  av- 
erage home  by  using  vermiculite 
|)laster. 

The  20-minute  film,  with  speaker 
if  desired,  is  available  on  free  loan 
from  Vermiculite  Institute,  208  So. 
La  Salle  St.,   Chicago  4. 
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Atlas  Films  Explains  Centrifugal 
Pumps  in  Three-Part  Package 

♦  AlLAS    fll.M    (ioKC.    rcillllU    com 

plctcd  a  three-part  filnistrip  packi 
age  for  Ai.LIs-Cmai.mehs  which  cott 
sists  of  three  filmstrips.  bc)okleb 
containing  narration  and  stills,  pro 
jector.  s<-reen,  and  .'i.'l  l/.'i  rpn 
record. 

Filmslrip  \o.  1  is  entitled  Hoti 
and  Why  oj  (.entrijufial  I'urnps 
Presented  in  color,  it  is  an  explana 
tion  of  the  theory  of  centrifuga 
Pumps. 

The  second  filmslrip  is  rail. 
Covering  All  Angles  and  de«rril' 
elements  in  |)ump  sele<tion:  how  • 
figure  a  pump,  factors  affeclii 
pump  size  and  type,  and  how  i 
consider   economic  factors. 

Pump  Maintenance  is  the  ihif 
filmslrip  in  the  series.  It  illu-lral' 
how  to  set  up  a  centrifugal  pum: 
starting  procedure,  lubricati' 
methods,  packing  maintenance,  rr^ 
ord   keeping,   etc. 

The  second  and  third  filrii-lri| 
are  in  black  and  white.  All  thrr 
run  about  thirty  minutes.  The  pr^ 
jector  used  is  a  standard-make  aul 
matic,  synchronating  picture  wi' 
narration. 

Supporting  Army's  Activities 
Described  in  Defense  Dept.  Film 

♦  The  Department  of  Defense  ai 
nounces  the  release  of  a  16mr 
sound  film  entitled  Japan  Logistic 
Cotninand.  This  20-minute  film  pi. 
tures  the  operations  of  the  Army  oi 
ganization  that  supports  the  occup. 
tioii  troops  in  Japan  and  the  figlr 
ing  forces  in  Korea. 

The  film  highlights  the  main  a' 
tivities  of  the  Japan  Logistical  Con 
inand:  the  vast  reclamation  projeti 
uhercbv  tanks,  trucks  and  othc 
c(|uipment  from  VtHrld  War  II  ar 
made  ready  for  service  at  a  grea 
saving  in  time  and  money:  the  prcl 
cessing  of  replacement  troops:  n\' 
(iroponic  farming  and  the  resultar 
>upplv  of  fresh  vegetable,*  for  fror, 
line  troops  in  Korea.  The  commif 
sarv  train  is  followed  as  it  makes  It 
weekly  trip,  delivering  food  aii' 
supplies  to  outlying  .\rniy  post 
Also  shown  are  the  port  o|>eralion 
of  this  Command  which  are  sui 
passed  onl\  iiv  the  largest  seaport 
in  the  world. 

Jaftan  Logistical  Command  i 
available  for  public  non-profit  an 
ti'levision  exhibition.  For  loan.  i( 
dress  the  .Signal  Oflicer  at  ihe  fo 
lowing  Ileadcpiarters:  First  Arm? 
(ioxernors  Island.  New  ^  ork  !■:  .Se< 
ond  Army,  Fort  Feo.  i',.  Meadt 
Maryland:  Third  Army.  Fort  M< 
Pherson.  Georgia:  F'ourth  .Vrm) 
San  Antonio.  Texas:  Fifth  Amj 
(Chicago.  111.:  Sivlli  \rmv.  Sa 
Francisco.  Calif. 
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BUSINESS     SCREEN     MAGAZIN 


DIFFERENT  FROM  ANY  OTHER 


Just  as  tlitiiiil>|iriiit>  have  distiiu-livc 
«'liaract«*ri?.tirs.  m>  (ht  film  (liiplicating  services 
(litTtM-  ill  iiiip<»rlaiit  Ha\>  .  .  . 

For  example,  because  (^olor  Keproduclion 
(lompany  has  specialized  exclusively  in  16mm 
Kodachrome  duplications'^',  it  offers  unique 
a«lvantages  to  I6niiii  film  producers. 

l'ro«lucers  can  always  count  «»n  finest  quality 
duplications.  ()nl>  technician^  >*ith  many  years 
of  this  specialized  work  liandle  film 
t<»  l)e  pr()cesse<l. 

Producers  can  always  count  on  fast  service. 
21  hour  service  on  \\  ork  Prints  and  Answer 
Prints.  Helcase  Prints  delivered  on 
date  promised! 

(^omhine  the  fittest  quality  nork,  fast  service 
with  (iinirnntevd  satisfarlion.  and  a  r«'«'ord  of 
dependal>ilil>   that  is  unsurpassed  in  the 
industry  .  .  .  and  ycni  have  the  answer  to  why 
more  and  more  I6inm  pr«»du«'ers  use 
(!olor  Heproduftioii  (loiiipaiiy! 

•EXCEPTION:  Black  and  white  reversals  from  color 
prints  for  TV  projections. 


7936   Santa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  HILLSIDE  8225 
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The  Index  of  Sponsored  Films 

Every  six  months,  the  Editors  of  Business  Screen  suinniarizc  tho 
names  of  sponsors  iitiil  |iiiiurfs  n-vicwed  in  these  |ia(;es  diiriiip  llic 
pre»-eding  four  or  more  issues.  All  issues  are  within  this  iiirreiil 
volume  (Thirteen)  with  the  exte|ili(>ii  of  Issue  H  of  llie  preeeihiif; 
Volume  Twelve.  All  film  lilies  reviewed,  ineluding  featured  (-ase  His- 
tories, are  included  for  llie  eonvenienee  of  holh  sponsors  and  pro- 
ducers in  this  field. 


SPONSOR 


.Airrrafi  Marine  Products 

Allied  Mills.  Inc. 

.AIIis-(!halnHTs 

.Ml  Radio   PrcM-nlaliiin  Conim. 

.\nirr.   .Acad.  Ophtliulniology 

.Anirr.    A^riciilliiral  tlliem.  Cit. 

Anirrican  Air  Filler  Co. 

Anu-r.  .Airlines 

Anicr.  .Assn.  Colleges  Pharmacy 

.Anier.  Bankers  .Assn. 

Araer.  Cancer  S<Kiely 

Amer.  (^alllenien's  -Assn. 

.Amer.  (>anamid  Co. 

.Anier.  Dry  Milk  Inst. 

Amer.   Economic  Foundation 

Amer.  Friends  Ser»ice  Conim. 

-Amer.  Gas  &  Electric  Co. 

.Amer.  Iron  &  Steel  Inst. 

Amer.  Medical  .Assn. 

.Amer.  &  Natl.  Leagues  of  Pro. 

Ra.sel>all 
.American  Newspaper  Pub.  .Assn. 
■Amer.  Petroleum  Inst. 
Anier.  Radiator  &  Standard  San. 

Co. 
Amer.  Rock  Wool  Inst. 
Amer.  Technion  Soc. 
Amer.  Telephone  &  Telegraph  Co. 
.Anheuser-Busch,  Inc. 
,Anti-l)efamalion   League 
Archer-Daniels-Midland  Co. 
.Armour  Labs,  Inc. 
Annstrong  Cork  Co. 
Asbestos  Cement    Prods.  Assn. 
.Assn.  of  .Amer.  Railroads 
.Assn.  of  New  England  Power  Cos. 
.Atlantic  &   Pacitic  Tea  Co. 
Atlas  Supply  Corp. 
.Austenal  Labs 
Auto.  (;iub  of  So.  California 

Bakelite  Co. 

Baldwin-Lima-Hamillon   Corp. 
Bank  of  .America 
Bates  Fabric  Co. 
Brndix  Div.  of  Avco 

The  Bethlehem  Steel  Co. 

Better  Hfimes  &  Gardens 

Bigelow-Sanford   (.iarpet  Co. 

Bituminous  Coal  Inst. 

G.  S.  Blodgett  Co. 

Borden  Co. 

Borg-tt'arner  Co. 

Boston  Edison  Co. 

British  .Admiralty 

British  Information  Services 

Brock  Candy  Co. 

The  Brown  Co. 

Brown  &  Bigelow 

Brown  &  Sharpe  Mfg.  Co. 

Buirk   Div.,  CM 

The  Bunge  CjiTp. 

A.  M.  Bycrs  Co. 

California  Ging  Peach  .Adv.  Hoanl 
Calif.  Fruit  Growers  Exch. 
(California  Packing  Corp. 
California    Redwood   Assn. 
Camose  Wood  Preserving  Co. 
The  (Carborundum  Co. 
C..A.R  F...  Inc. 
Carrier  Corp. 
Ca»l  Iron  Pipe  Research  .Assn. 

Caterpillar  Tractor  Co. 

Celanesc  Corp. 

Central  &  Southwest  Corp. 

Champion  .*spark   Plug  (Jo. 


Pl(  11  Hi;s 


.4irs  U  rll  That  Ends  tt  ell 

By  the  Millions 

Extra  Dairy  Dollars 

Clrarini!  the   IT  iiv 

America's   Grralrst    Voice 

The  Enihrvolofiy  oj  the  Eye 

f'hosphurus-  Key  tn  l.ile 

Ue.sinn  for  Learning 

i'iia  Mexico 

Tablet  Triturates 

Money  Talks 

Breast  Selj  Examination 

Land  <>/  Our  Fathers 

Poultry  Disease  (Control 

(ooking   with   Dry  Milk  Solids 

Backfire 

A  Time  lor  Greatness 

In  Our  Part  oj  the  Country 

The   Cradle  of  Amer.   Industry 

M.D.—the  IS.  Doctor 

World  Series  of  19S1 
A.N.P.A.  Research  Progress 
2  Equals  3 

Moling  to   Larger  Quarters 
Sithin  These  Walls 
Technology  Works  lor   Israel 
The  .\alion  at   Your  Fingertips 
The  Mark  of  C 
The  High  Wail 
The  Adm  oj  Cores 
Tryplar  in    Therapy 
Beauty  hy  the   Yard 
.According  to  Plan 
Railroads  on  Parade 
Your  Valley.   Your  Future 
Meet   the   Boss 
.Se//  Tires  with  Atlas  ABC 
.\eu    Horizons  for  Industry 
Freedom's   Highway 

Flight  to  the  Future 

The  SR  4  Strmn  Gage 

California    Heritage 

The  Disciplined  Story 

Bendix    .■iutomatic   Dryer 

Bendix  .'iutomatic  Washer 

The  t)pen  Road 

The  .■iliC's  of  Decorating 

Miracle  I'nder  Foot 

Powering  .America's  Progress 

The  Blodgett  Story 

Elsie  the  Talking  Cow 

In   Our  Hands 

(Christmas  in   Boston 

.•1   Sailor  is  Born 

Ciiil  Defense  Filmstrips 

Presenting  the  Brock  Busters 

The  Forest  and  the  Woodsman 

Here's  How 

.Automatic  Screw  Machine 

Dinah  Flo 

Bunge     \ew  York 

Winter    Wonder 

Teamwork 

U  inter    Profits   with    Sunkist 

Behind  the  Shield 

In    Your  Hands 

Longer   Pole   Life 

(Glutted  .Abrasive  Products 

/•'    Mil'ion    Brothers 

Your  Share 

The   Mfr.  of  Cast  Iron  Pressure 

Pipe 
Downtime 
.A  Thing  or  Tuo 
Forests  for  the  Future 
Frontiers   I'niimited 
Ignition  <t  Spark  Plugs 
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SPON.SOR 

I  lie-^iprnke  &  Ohio  Rwy. 

(h.-M,.!.!  Div..  GM 

(hi.  and  .Northwestern  RR 

Chrysler  (Corp. 

Citii-s  Service  Oil  Co. 

Ciii/rns   Conim.   for  Banking 

AnM-ndnient  (III.) 
(ily  College  of  NY 
(lark  Ei|uipmeiit  Co. 
(!le\elaiid   Paste  and   Cleaner  Co. 
(Colonial  \\'i]lianisburg.  Inc. 
(Colorado  Fuel  &   Iron  Corp. 
Combuslion   (Control    CCorp. 
(Comiiiimweallh   Edison  Co. 
(Cunard  Steamship  Co. 

Dearborn  Motors  Corp. 

D.-rrc-  &  (Co. 

Deering.  Milliken  &  Co. 

Denison  Engineering  (Co. 

Denver  &  Rio  Grande  Western  RR 

Des  Moines  Register  &  Tribune 

De  Soto  Div.,  Chrysler  Corp. 

Dodge  Div.,  Chrysler  Corp. 

Dcniuser  Machine  Co. 

Dormeyer  Co. 

Douglas  Fir  Plywood  .Assn. 

Dow  Chemical  Co. 

Tlic  cliil'ont  (Company 

Eastern  .Airlines 

Eastman  Kodak  Co. 

Economic  Cooperation  .Admin. 

Eisenhower  Committee 

El  Paso  Natural  Gas  Co. 

Essex  (County   (Mass.)    Inf.   Para. 

Society 
Esso  Standard  Oil  Co. 
Ethyl  Corp. 

Firestone  Plastics  Co. 

Fisk  Tire  Div. 

Father  Flanagan's  Boys  Home 

Florida  (CCitrus  Comm. 

Ford  Dealers  of  Iowa 

Ford  Motor  Co. 

R.  T.  French  Co. 
Fruchauf  Trailer  Co. 

Gas  Appliances  Mfrs.  Assn. 
General  Electric  (Co. 
General  Electric  Co. 
General  Foods  Corp. 
General  Mills 

Genl.  .Motors  .Acceptance  Corp. 
General   Petroleum  Corp. 
Geophoto  Services 

A.  S.  Gilbert  Co. 

The  Girl  Scouts  of  the  U.S.A. 
Gladding  McBean  &  Co. 
Globe-Union.   Inc. 

B.  F.  Goodrich  Co. 
Goodyear  Tire  &  Rubber  Co. 
(iould-National    Battery   Co. 
Grant   Advertising,  Inc. 
Great  Western  Sugar  Co. 
Phil  Green  Co. 

Green  Cross  Insecticides 
Gulf  Oil  Company 

Hadassah  Organi7.ation 
Hamilton  Watch  Oimpany 
Handmacher  Vogel   Co. 
Handy  &  Harmon 
The  Hanley  CCo. 
Hanlon  S  Goodman  Co. 
Harvard   University 
Hawaiian  Sugar  Planters  Assn. 
Henger  On.struction   Co. 
Hercules  Powder  Co. 
Hiram   Walker  Distillers 
llorrockslbbetson   Co. 
Hotel   Roanoke 
Household   Finance  Corp. 

Hyatt   Div..  GM 

Indiana    University 
Industrial  (CCommission  of  Ohio 
Institute  of   Life  Insurance 
In-.ulation   BoartI   Inst. 
International    Harvester  Co. 


International  Kennel  Club 
Intl.  Lailies*  (Garment  )X'orkers 


PKCTURES 

Highway  for  the  Iron  Horse 

.American  Harvest 

Song  of  the  Pioneer 

Onflow 

The  Photo  Library 

The  X  You  Mark 

It's    Your  Move 

Serves    You  Right 

Climax   Cleaner 

Prelude  to  Independence 

U  elded   Hire  Fabric 

Fireye 

The  RidgelanJ  Station 

The  Fun  of  Getting  There 

Holiday  for  Bill 

Easy   Docs    It 

Fabric  Magic 

Firepower  Production 

Here's  How 

Hoiv  to  Sell  the  Iowa  Drug  Market 

Engineered  for  You 

Safety  Thrills  with  Dodge 

Digging  Holes  Sitting  Down 

Kitchen  Tricks 

Miracle  in  Wood 

Air,  Water  &  Industry 

Treat  Wood  Right 

A  Story  of  Research 

Flying  Fishermen 

Optical  Gaging 

Formosa 

Mr.  American 

San  Juan  to  San  Francisco 

Parade  of  Little  Crippled  Soldiers 
South  Carolina 
Fundamentals  of  Fuel  Knock 

New  Era  in   Upholstering  Fabrics 
A'cic  High  Level  of  Safety 
Place  Called  Home 
The  Sun  Goes  North 
Drake  Relays  of  1951 
The  Silent  Voice 
Tomorrow  Meets   Today 
Canaries  Are   Fun 
The  McGurk   Way 

Gas   Range 

■'nd  A  Voice  Shall  Be  Heard 
Bright  Future 
Open   House 

What  Makes  Children  Eat 
The    Right   Slant 
Joseph    Doakes 
Photogeology 
Boy's    Railroad  Club 
Let's  Go  Troop  Camping 
For  Now  &  Forever 
The   Trophy  Case 
Sound  of  Bells 
Closing    Time 
The  Inside  Story 
Of  Men   and  Medicine 
What's  .\ew  in  '52 
Parade  of  Miracles 
Orchard  Pests 
The   Motor    Oil   Of    Tomorrow 

Your  Brother  and  I 
.Metallurgy    in    Miniature 
Weather   Vanes 
Contemporary  Silversmithing 
Glazed   Brick  and    Tile 
Streamlined  Painting 
Invitation    to   Harvard 
Breeding  Champion  Sugar  Cane 
In  God's  Service 
Hot  Spray  Lacquer 
Harvest  of  Dollars 
Fishing    With   HI   Power   Glass 
Hospitality  I  nlimited 
Money    .Manoermert 
What  Is  Your  Shopping  Score 
Traction   Roller    Bearings 

Plan  to  Live 

Building    Construction    Safety 

Planning  Family  Lite  Ins. 

The  Professor  Was  a  Salesman 

.Animal  All  Stars 

Day  in  Court 

Twine  From  Around  the  World 

Junior  Dog  Judging 

Fiftieth    .Anni.    Convention 
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SPONSOR 

Intl.  Staple  &  Machiiif  Co. 
Inlrrlypi'  Corp. 
Invrstnirnt  Bankers  Assn. 

Jeffrrir^  Truck   I.iiir 
Jf(Irr«i)ii  Mills 

E.  Kahn's  Son.«,  Co. 
Kaist-r-Krazer  Corp. 
Kalrnbai'h   PublishiiitE  ( i'>. 
Kasoo  MilN.  Inc. 
Kearney  &    Trrcker  Corp. 
Kelvinalor  Div. 
Kenwill  Corp. 
Kimble  Glass  Co. 
Krafi  Fooils  Co. 
S.  S.  Krrsge  Co. 

Kroger  Co. 

Leiierle  Labs. 

James  I.ees  &  Sons  Co. 

Leslie  Sail  Co. 

Lexington  School    for  the   Deaf 

Liggett  &   .Myers    Tobacco   Co. 

Eli  Lilly  &  Co. 

Lion  Oil  (^o. 

London   Metro.   Water  Board 

P.  Lorillard  &  Co. 

Lutheran   laymen's   League 

R.  H.  Maey  Co. 

Magazine  Advertising  Bureau 
Magic  Chef.  Inc. 
Marmion   Military  .\cad. 
Massry. Harris  Co. 
Matson  Navigation  Co. 
McDonnell  .Aircraft  Corp. 
The  Mengel  Co. 
Methoili«t  Church 
Miehle   Printing   Press 
Milk  Industry  Konmlation 
Minneapolis    Moline   (!n. 
Minnes<}ta's  Iran  Mining  Ind. 
Mitchell    Mfg.    Co. 
Monsanto   t  chemical    Co. 
M.Mire  McCormack   Lines 
Mnrg.in  Linen  Service 

M rola   Co. 

Ml.  Zion  llosp.  (San  Francisco) 
Mullin-.  .Mfg.  Co. 
Nlvers<in  Tooth  Corp. 

i-h  Motors 

'  III.  Assn.  of  F'ond  Chains 
Nitl.  .\siin.  of  Manufacturers 

Nil  1 1.  Assn.  of  Retail  Grocers 
Njtinn.il   Biscuit  Co. 
N.ilional    Broadcasting  Co. 
N.itl.  Comm.  lor   Ijibor.  Israel 
^  III.  (  ntnni.   for  Mental   Hygiene 

uonat  Cotton  Council 

il.  Council  of  (^hurche-  of  Chri»t 

N  itional   Cranl>rrry   .Assn. 
Nilional   Dairy  <iounci| 
Nil!.  Kleciric  Mfrs.    \«»n. 
Njll    Ked.  of  Bus.  anil   Pro. 

^  omen's  <!lid>s 
Nil!    Kound.  for    Inf.   Paralysis 
Nation.il  Cypsum  Co. 
Natlon.il    Homes  <!orp. 

•    Natl.  .\ssn.  for  Prevention  of 

HlindneiM 
"•itl.  >[Hirtinic  GiMiiis  .\ssn. 
^.ilinnal  Tube  Div. 
"n    Kiii;lnnd   (  iinf.   ('o. 

^*f<>iini|lnrid  Provincial  <^>vt. 

»    ll.inipshire  Jockey  IJub 

»  Holland  Machine  Co. 
•if   New  Jersey  /inc  Co. 
N'W  York  .Stale  Natl.  C.as  Corp. 
New  York  Slate  Racing   Assn. 


PICTURES 


Package  lor  Profit 
Ftttosrtler 
Opportunity  I  'SA 


Man  Alive 
Opportunily- 


ISA 


An   American   Heauty 

Word  of  Honor 

Along  the  Right  of  Way 

The  Beatsall  Plan 

The  I'se  of  Machines 

The  Man  the  Customer  Sees 

The  Magikotcr 

Glass,  Science  &  People 

Cheese   Is  How    You  Make  It 

From  The  Other  Side  0/   The 

Counter 
Promise  of  Tomorrow 

Poultry  Diseases 

Fashions  for  Floors 

While  Harvest 

That  the  Deaf  May  Speak 

II nu  Science  Serves  You 

The  Sales   Lock 

The  \ezt  300 

Fiery   Drop   to   Drink 

Fallen   Eagle 

Giant  ol  the  Morth 

Venture  of  Ftiilli 

Italian  Festiral 

4  Magazine  Story 

Gel  the  Customer's  Slant 

Marmion  Story 

Keep   Your  Tractor  Working 

Letters   from    llavjaii 

The  Demon 

Mengel  Means  Mahogany 

An   End  to  Darkness 

In    Perfect   Balance 

The  Milky  Way 

The  Good  Forth  for  a  Belter  Life 

Iron  Country 

A   Midsummer  Sight's  Dream 

Soil  Structure  (Krilium) 

Enchanted  Holiday 

Why  Sell  Morgan 

See   Me   At  Mi  Best 

A  Hospital  Is  People 

Diana   Liies 

Plastic  Denture 

Out  of   the  i\orth 

The  Spud  and  You 

Industry    on  Parade 

Your  Money  Is  What  You  Make  It 

i\argus    Better  Stores   Program 

\abiscn*s    1952   Sales    Program 

\BC    Summer    Radio 

>hatttm    Yisrael 

Fareitell  to  Childhood 

The  Maid  of  Cotton 

Challenge  0/   Africa 

We  Hold   These  Truths 

The  Cranberry  Story 

Weight   Reduction    Through   Diet 

Plan  for  Adet/uate  Wiring 

A'e>    to  Fuller    Living 
Mothers  March  on  Polio 
\eu    Beauty  for   Walls 
Homes    I  nlimiled 

(rlaucomn 

Three   Fundamentals 

Walls  U  ithoul  Welds 

A     Mailer    of    Taste 

Progress   Repitrt 

Old  Rock     Our  Mutual  Friend 

Green  Promise 

The  Paint  Film 

\alural    Gas     On    the    Mm  .- 

A    Raring    Heritage 
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SPONSOR 

New  York  Stock  Exchange 
.Nev»  York  Telephone  Co. 
The  New  Y'ork  Times 
.North    American    \'an  Line* 
.Northwest   .Airlines 

Oconomowoc  Canning  Co. 
Ohio  Oil  Co. 
Oldsmobile  Div..  CM 
(•liver  Corp. 
John  Osier  Co. 
Owens-Corning   Fiberglass 

Pacific   Telephone    &   Tgraph   Co. 
Pan    American  World  .Airways 
Pan    \M    Productions  Co. 
Park  &  Tilford  Distillers  Corp. 
ParaDincd  Carton  Research 

Council 
Pathfinders  of  America 
J.  C.  Penney  Co. 


The  Pennsylvania   KR. 
Personal   Products  (!orp. 
The  Philadelphia  Inquirer 
Philippine    .Airlines 
Phillips  Eindhoven 
Phillips  Petroleum  Co. 
Pioneer   IliBred  Corn  Co. 
Plomb  Tool  Co. 
PIvmouth    Div.,    Chrysler  Corp. 
Pontiac  Div.,  CM 
Puerto  Rican  Rum  Inst. 
Pure  Oil  Co. 
Purolator  Products  Co. 
Quaker  Oats  Co. 

RCA  Victor 

Ralston  Purina  Co. 
Remington  Rand  (!o. 
Republic   Steel   ('orp. 
Reveri'  (!opper  &  Brass  Inc. 
Willard   Hobinson   (Shipyard) 
Rohm  &   Haas  Co. 

S  &  W  Fine  Foods,  Inc. 

.St.  Joseph    Lead   Co. 

Santa  Fe  Railway 

Saskatchewan   Provincial   Govt. 

.Schwadyer  Bros.,  Inc. 

Sealy.  Inc. 

.*sears.  Roebuck  &  Co, 

.Seiberling  Tire  Co. 

.Shamrock  Hotel 

Shell  Oil  Co. 

.Shenandoah  Valley.  Inc. 

Sherwin  Williams  Co. 

Sikorsky    Div..   I'nited  Aircraft 

Sinclair  Oil  Corp. 

Slick  .Airways  Inc. 

Soc.   of  .Anier.    Baeierinlogisis 

.Socony-Vacuum  Oil  Co. 

.Southern  California  Edison  Co. 

So.  Calif.  &  So.  Counties  Gas 

The  Southern  Cm. 

.Southwestern  Gas  and  Elec.  Co. 

.Southwestern   Public   .Vrvice 

.Spotd  Ciiiton  Co 

.'Spring  Packing  Corp. 

E.  R.  .Squibb  &  Sons 

The  .Sjuier  Corp. 

J.   M.  Stackhouse  Co. 

.Standard    Brands.   Inc. 

Standard  Oil  of   Indiana 

Siintlard  Oil  of  Calif. 

Slanilard  Oil  of  Ohio 

Siinilaril  Stations.  Inc. 

.Stewart   Warner   I  jirp. 

Siowe   \toodwaril   Co. 

Siran  Steel  Div. 

■Sludeliaker  ("orp. 

.Sun  Oil  Co. 

Tea  Bureau 

TenneMTT  Prod,   and  Chemical 

t  iorp. 
The  Texas  Co. 
Texa«  (.ulf  .Sulphur  Co. 
Teta>  Illinois    Nail.   Gas  Pipe 

I. me  C.n. 
lexas  Power  i  Light  Co. 

ICONTINltEn       0> 


purriREs 

What  Makes    Is  Tick 

I  nion    Management  Blood  Bank 

Report  tin    the  \eus 

.\orth  America  .Mores  .4head 

.\orlhuest    to   Alaska 

Green  Gold 

Decision 

The  Ijidy  and  the  Ro<ket 

Solid  Conservation 

Ga\lord  llauser 

The  .Mag"    Marble 

Communications    Crossroad 

Wings  to  Bermuda 

Hell  at  Holley  Ao.  I 

1953 

Selling  Ice  Cream 
Human    Engineering 
Inventory   for  a  Golden   t  ear 
■    Golden  Cords  Opportunity 
Quidily  Control  in  Modern 

.Merchandising 
Styled  lor  You 
Your  Golden  Goal 

VrtJ  By  Chance 

Profitahle  Facts 

Paris  Fashions 

Lets  y'isit  the  PhUippines 

Kermesse  Fanlastique 

Heaven  Knous 

Science  in  the  Corn  Rows 

Follou    the   Leader 

Yalue  Far  Beyond  the  Price 

■Stepping  Vp  With  the  Joneses 

A  Glasslul  ol  History 

Horse  Sense 

Facts   About  Filters 

PulO  Pep  lor  •5/-'52 

The  Most  Satural  Thing  in  the 

World  „     , 

The  Science  ol  Milk  Production 
Precision  Key    to   Quality 
The  Story  ol   Stainless 
Radiant    Heating 
The  Cape  .4nn  Story 
Eyes  ol  Flight 
Lile  uith  Elmer 
Lead  Irom  Mine  to  Metal 
At   lour  SertiVe 
Ring  Out  the  Old 
The  Samson  Story 
Sealy  PosturePedic  Story 
The  -American  Customer 
Story  ol  a   Wornou;  Tire 
Welcome  to  the  Shamroch 
Annual  Report 
Daughters  ol  the  Stars 
Hot  Spray    Way 
The  Guardian   Angel 
The  Evolution  ol  the  Oil  Industry 
Wings  lor  Industry 
Gram's  Slain 

The    Hottest    Bus  hne    ol 
Hardest   Working    Water 
Challenge  ol  Groirlh 
Power  ol   the  Isouth 
Forecast 

High,  Wide  *  Handsome 
Story  ol  Thread  Mfg. 
The  Story  of  Dednox 
Tolserol 

Cane    Crushing    Mill 
Baby  Irom  Borneo 
Meal  Time  Is   Variety   Tim' 
Route  339 
Seattle's  Sea  Fair 
Sohio  HQD 
Sale  Every  Second 
Accumeler 

Sport  ot  Sport  Show 
Arch  Against  the  Skr 
Tops  .4mong  V4ts 
.Sunoco  Leads   Again 

Take  Tea  and  See 

The  Tennessee  Story 
Tho     Years    Later 

Sulphur 


Welding  .America 
Key    to   Progress 
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SMPTE  lo  Hold  72nd  Convention 

*  Tlif  Socicl)  I'f  Motiiin  I'iiluri- 
uiitl  Tfle\  isiiin  KiigiiiciTs  will  hold 
its  T2iul  cotncMlidii  in  \\  asliiii};toii. 
D.  C.  from  OctoIxT  ()  tliniugli 
October  9.  Thisi  !M:iiiiannual  meet- 
ing will  bo  hrld  in  thi"  capitars 
llotti  Slaller. 

Fourteen  tc<'lini(al  M-ssions  and 
sixty  papers  are  now  Ix-ing  tied 
down.  Featured  items  will  be  tbe 
first  international  symposium  on 
high-speed  photography  with  im- 
portant eonlribulions  from  several 
other  countries,  a  panel  discussion 
bv  a  group  of  experts  on  the  prep- 
aration and  use  of  magnetic  striped 
film,  and  two  papers,  possibly  with 
demonstrations,  describing  methods 
for  recording  television  pictures  on 

magnetic  tape. 

»        •        • 

Michigan  Bank  Uses  TV  Spots 

*  The  Michigan  .National  liank.  lo- 
cated in  seven  cities  in  the  state  of 
Michigan,  will  1h*  brought  to  the 
attention  of  that  slate's  televiewers 
through  12  television  film  commer- 
cials being  produced  by  S.\RR.\,  f.NC. 

One  series  of  six  20-second  com- 
mercials has  already  been  com- 
pleted. A  second  series  of  six 
60-second  commercials  is  now  in 
production.  The  commercials  arc 
for  use  on  Lansing's  WJIM-TV,  on 
Grand  Rapids'  WOOD-TV.  and  on 
VtKZO-TV  Kalamazoo,   Michigan. 

The  films  compo.sed  partly  of  ani- 
mation and  partly  of  live-action 
photography,  spell  out  such  bank 
services  as  savings  accounts,  auto 
loans,  certificates  of  deposit,  home 
modernization,  and  home  mortgage 
loans. 

•        «        • 

Kling  Mokes  TV  Spots  for  Admiral 

*  Television  commercials  used  by 
the  Admiral  Corp.  during  the  re- 
cent political  conventions  were 
filmed  by  the  motion  picture-televi- 
sion division  of  Klinc  Studios. 
The  Chicago  studio  produced  13 
commercials  which  were  telecast  on 
ABC. 

Kling  also  recently  completed  six 
sales  training  films  for  Admiral  as 
well  as  three  sales  training  films  for 
the    Hamilton    Corp..    Two    Rivers. 

Wis. 

«        •        • 

Tronsfilm    Rims  Literary  Classic 
,  for   Television    Presentation 

*  lirvl  "rcailinf;  nf  thi-  i  l;i>-ics  "  to 
l>e  released  by  Tkansulm  I.ncor- 
POR.ATKD  for  presentation  on  televi- 
sion is  Star  Performance,  a  filmed 
rendition  of  .Stevenson's  "Ije  Sieur 
de  Maletroit.s  Door."  Produced  by 
Walter  Lowendahl.  recently  in  the 
news  for  his  production  of  (iian- 
Carlo  .Menotti's  The  Medium,  the 
15-niinule  film  presents  Basil  Rath- 
bone  reading  from  a  script  adapted 
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by    Joe    Ilamill    and    directed    by 
Marvin  Rothenberg. 

The  next  literary  classic  to  be 
adapted  for  film  is  Edgar  Allen 
I'oe's  "Tclllale  Ifcart."  with  Hurgess 
Meredith  starrin)»  in  the  eerie  mas- 
terpiece. Other  Broadway  actors  in 
the  Transfilm  stable  for  future  tele- 
vision release  are  Madeline  Carroll. 
Walter  Hampden.  F.thel  Waters, 
Boris  KarlofT.  and    Monte  Wooley. 

The  films  will  be  offered  for  out- 
right sale.  Information  may  be  ob- 
tained froni  Transfilm  at  35  West 
45th  St.,  New  York. 

•       •       • 

Chicago  Film  Council  Expands 
Activities,  Increases  Membership 

*     The   Chicago    Film    Council   an- 
nounced recentlv  that  it  has  activelv 


cooperated  with  at  least  ten  com- 
mimity  groups  in  the  development 
of  film  programs.  Included  among 
the  civic  organizations  were  the 
Chicago  Public  Library,  the  Na- 
tional Conference  of  Social  Work- 
ers, Illinois  Society  for  Mental  Hy- 
giene, and  the  Community  Fund  of 
Chicago. 

Membership  of  the  Chicago  Film 
Council  has  increased  during  the 
past  vear  from  50  to  120  members. 
Regular  monthly  meetings  were  held 
from  Julv  to  June.  A  permanent 
heachiuarters  was  established  in  the 
office  of  the  .\dult  Education  Coun- 
cil of  Greater  Chicago.  Also  of  in- 
terest is  the  fact  that  the  council 
operated  on  a  self-sustaining  budget. 

In  recognition  for  an  outstanding 


year  of  activity  and  for  serving  it- 
cominunit)   organizations  The  Filml 
Council  of  .\nierica  awarded  the  C. 
H.  Heagan  Memorial  Award.    In  ad- 
dition to  this  award,  two  certificates! 
of  achievement   were   given   to   the] 
Twin    City    Film    Council.    Minnc-| 
apolis.  Minn.,  and  to  the  Connnunilyi 
Religious  Film  Council.  Villa  Park,] 
111.,  for  <iut>tanding  work  in  devel- 
oping the  use  of  films  in  their  com- 
munities.   The   Special   ,\war(l   wasi 
presented    to  the  Conmiunity    Film! 
Council     Committee     from     .Minne-I 
apolis.  Minn.,  for  meritorious  worki 
in    |)romoling   the   establishment   ofl 
film  councils  and   film   information] 

centers  in  that  state. 

•        *        • 

Williamsburg  Begins  New  Progr 
With  "The  Colonial  Printer" 
*  lo  dramatize  .Americas  historical! 
and  cultural  heritage  against  the! 
background  of  Williamsburg,  Vir-I 
ginia,  the  city  has  inaugurated  a| 
new  film  program  which  will  pub-l 
licize  the  historical  interest  thati 
still  remains  in  the  restored  colonial! 
city. 

First  scheduled  release  in  the 
new  series  will  be  The  Coloni 
I'rinter,  a  16mm  color  and  sound! 
documentary  account  of  18th  cen- 
tury American  printing  and  news-l 
paper  publishing  just  before  th 
Revolution.  The  film  follows  thel 
printer's  apprentice  through  a  day's! 
work  which  is  climaxed  when  the! 
apprentice  discovers  the  British  re-l 
moving  the  powder  from  the  col-l 
ony's  magazine.  The  lad  rushes! 
back  to  the  printer  with  the  news^ 
and.  together,  they  turn  out  an  ex-( 
tra.  .Also  described  is  the  role  ofJ 
one  printer  in  the  community  andf 
his  struggles  for  freedom  of  the 
press. 

The  Colonial  Printer  is  beingl 
filmed  entirely  in  the  reconstructed^ 
18th  century  city  with  many  of 
scenes  set  in  Vi  illiamsburg's  colon-l 
ial  printing  oflice.  An  original  ISthl 
century  printing  press,  as  well 
reproductions  of  type  and  othe 
equipment  used  at  the  time,  will 
featured. 

\  permanent  film  production! 
group  has  been  established  by! 
COLO.MAL  WiLI.IAMSBfRC  to  prO-| 
duce  films  in  the  new  series.  The 
production  crew  includes  Ross  Pat-j 
Ion.  director;  Sidney  Kerner.  cam-! 
cranian:  Louise  (Chancy,  unit  mana-! 
ger.  and  Bill  Myers,  assistant  to| 
ihe  director.  Howard  Turner  wro6 
the  script  for  The  Colonial  Printers 

Other  motion  pictures  scheduled! 
for  the  cil\"s  program  include  ■! 
film  on  I8th  cenUirv  flower  arrang 
ments,  a  children's  film,  and  one  oil 
events  in  Williamsburg  leading  upJ 
to  and  during  the  .American  Revo-| 
lulioti. 


48 


BUSINESS     SCREEN     MAGAZINE 


J;hte<l  an  object  in  the  sky  which 

J*  been  railed  a  ■■flying  saucer."  a 

ij'chanical  arm  which  was  huill  b\ 

»•  General    Mills    research   depart- 

J-nt    to    lianille    radioactive     ma- 

lials,  the  wheat  survey  operation 

lowing    the    extent    to    which    the    ' 

nnpanv  goes  to  obtain  higli  (|ual- 

wheal,  the  UMIth  aniii\ersary  o( 

■  Sperrv  division  of  (ieneral  Mills, 

)Oard  meeting  at  Kansas  (.illy  and 

opping  Larro  feed  from  plane  in 

Uth  Dakota  to  feed  starving  cattle 

ring  last  winter's  blizzard. 

The   film    used    was   lloniinercial 

xlachronie.     Copies    may    be    ob- 

ined  bv  writing  the  General  Mills 

Im  Library.   4(H)   Second   Avenue 

uth.    Minneapolis.     Minnesota. 

inls  will  be  available  to  employees 

Br  their  own  use  to  show  at  church 
«tings  and  other  occasions  after 
ev  have  been  shown  within  the 
mpanv.  They  are  also  planned 
Ir  indoctrination  tneetings  of  new 
iployces.  H" 

>IT0R".<  Note:  Another  major 
mpanv  newsreel  ((General  Mo- 
rs)   is   described    on    Page   31    of 

is  current  issue. 

*        •        • 
(•thiehem  Steel  Reports  Changes 
I  Availability  of   Films 

\  note  to  users  of  Blsi.ness 
KKt\'s  Index  of  Training  Films, 
report  from  Bethlehem  Steel  Coni- 
ny  corrects  your  work  copy  as 
Mows: 

Item  1 :  Alloy  Sleel.  page  52.  This 
le  should  read  Alloy  Steels-  -A 
dure  of  Controlled  Production. 
>vered  are  tvpical  uses,  research, 
ill  procedure  in  manufacture  and 
tensive  laboratory  testing  of  alloy 
-Is. 
Iii-m  2:    \takinp  of  Alloy  Steel, 

■  .52.   Withdrawn   from   cirrula- 
replaced  bv    item   1. 

in  H:    Miinujarture  <>j  Strut  lur- 
'■■el  Slia/irs   and  Relutrd   I'rod- 
|)age  5.'{.  Withdrawn   fmm  cir- 
iiion. 

Ili-ni  4:  Steel-l'lus,  page  5.3.  Cov- 

'  llif  inanufartiire  of  commercial 

|iiatc  and  oilier  tin  mill  products. 

hem  5 :  Slrel  Tn-alinp  and  Test- 

■!.  page   53.   This   film   is    I'art   II 

'  series  under  main  title.  //igA- 

■>    in   Steelmakinp.    I'laces    em- 

-I"  on  mill  anil  laboratory  tests 

-lei-l     during     evcr\      phase    of 

iifa<  lure    and    processing,    heat 

Mnp.  eti'..  as   well  as  spark  tesl- 

lenionstralions. 

•m  6:    This  Is  Steel,  page  53. 

■  2}t-minule   fdm   is  a  short   vcr- 
i)f   lliiihilplilx   in   Sli-i-lmiiking, 

<   1.  Hon   Sli-i-l  Is  Madf.   Km  cpl 
"inisiion  of  ciirbon-ranpe  tables. 

'lupliiates  the  latter  subjnt. 
Vdditions   to   Bethlehem"'*   fdin   li- 
M    will    be    listed    uniler    ■"Steel" 
.1  forthcoming  «uppleini-nl   In  the 

•  le\  iif  Training  Films. 


ScU^     A.  M.  SHEARD,  AdverlijinB  «   Sole!  Promotion  Monooer 
The  Egry  Register  Compony,  Doyton,  Ohio 

MORI-:  and  more  tirms  arc  suttessfully  utilizing Stcrco- 
Rf.alist  pictures  of  their  products  or  services  in 
truc-to-lifc  three  dimensions  and  full  natural  color.  The 
Egry  Register  Company,  manufacturer  of  autographic 
registers  and  all  tj'pes  of  business  forms,  is  one  which 
has  proved  to  its  ov^n  satisfaction  that  Riialist  sales  kits 
are  "the  worlds  finest  visual  selling  aid.  "  Salesmen  like 
them  because  they  make  their  job  easier.  And  buyers 
actually  welcome  salesmen  with  their  realistic  and  color- 
ful slides  and  viewer. 

The  Realist  camera  which  takes  these  pictures  has 
some  application  in  ficr)  business.  It's  the  ideal  per- 
sonal camera,  too.  Check  its  many  advantages  at  your 
camera  store  or  commercial  photographer,  or  write  the 
David  White  Company.  :ii')   West  Court  Street.  T«t  CAMERA  THAT  ^kts  Tllt^iME^AS 
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Milwaukee  1.!.  Wisconsin. 
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Cjm, 


Mitusmkt*    12,    Witfmum. 


ST63 
REALIST 
Hand»- 
Vi«w«r 


NEW,  LOW-COST   REALIST    HANDI-VIEWER 

Inlroduclion  ol  Ihc  RfALIST  HjinJiVicmcr  mcjim  liui  umimctiwl  u«ci» 

of  Jlcrco  CAn  now  cfltxt  a  consiJcrjble  Mvinc  Alth-iich  the  priic  u 

low.  qiulity  li  high     The  HjnJiVienct  I  lcn»      .  . 

vamc  hnllunt  illuminjlin^  M■^lctn  .  .  .  vi>  'hr  ST6I 

Rfaiht  Vic«rr     l-isht*    -   '     '•   •  "  the  »hdc. 

FtHu^MiiK  knoh  n  icntrjl  -"^  *'"■    AttrK- 

tjvcly  styieJ  an  J  >lurdil>  .  .    "<»'• 


only  $050 


H)\{   IMTTIH   SHOW.S  ISE  "THE  .Vl  DlO-MSl  XL    PKtUKCTloMSIs    nA.M)H<M)K" 

business    firnisi    now    use    the      manual  contains  slep-by-Mep  le»on«   on   g<MMl   »how- 

Handbook     to     train      inanship:     sells    at    only    Sl.Ott    |»er    copy,    postpaid. 

This     graphic.     ilbi<lralrd      Order    Lnlav     from    Hi  sinks*    S.  RFt:\.    Chicago    20. 


♦    Miinv     large     I  . 
Audio-Visual     Project  ionisl"s 
employee     projectionists.      This 


1 1'  M  It  K  R 


V  1 1  1   I    \|  K     I  .1     •     I  ">  5  ; 
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K>^5w  J. 


•«iP 


CuMfANY  Newsheei.  Siiene  shous  Ceornia  houseuile  re- 
ceiving $25,000  slock  cerlificale  jroni  comimny's  pre.siileiii 
as  winner  of  S  heaties*  contest. 


General  Mills  Tells 
Events  in  Newsreel 

(..iliuriil    N<\\     |{ilc;i><-    Hiiiii:- 
r.ompaiiv  Sli.iN    l<>   lliii|)l<>><i> 


^Ligjl' 


A  BUSINESS  SCREEN  FEATLllE 


\mitiikk  Ivi'irAi.  Scene  shous  hailing  oj  Crusade 
l-'rretloTu  httlloons  made  by  General  \fills  anil  fh 
lii'hinil   tilt'    Irnti    ('.artiiin    troni    Germany. 


•¥  Film  has  been  put  In  a  m-w  use 
as-  an  ctnplii\fe  fnnunuMiciilinns 
tonl  1(V  General  Mills.  natii)n-u  iilr 
milling  tiitn  and  inanufacluriT  of 
Innne  appliances  and  dthcr  pnxl- 
ucts.  Highliglits  of  company  events 
arc  now  dramatized  in  an  employee 
newsreel  which  is  shown  at  plants 
across  the  country. 

The  first  of  what  is  planned  to  lie 
a  twice-a-\ear  production  has  liivii 
completed  and  is  now  iM-inp  sho>\n 
to  employees  in  small  groups.  Six 
months  from  now  another  film  will 
he  on  the  way  so  that  the  showings 
will  alwa\s  contain  recent  news. 

Improves  on   Recent  Trend 

While  General  Mills  is  not  t In- 
first  to  use  the  newsreel  tcchiiicpi;' 
as  an  employee  communication  dc- 
\  ice.  it  has  adopted  a  style  which  is 
perhaps  ditTercnt  from  others.  Kacli 
event  gets  approximately  a  minute 
of  treatment  and  the  reel  itself  runs 
111  minutes.  Two-minute  fealurettes 
are  planned  for  future  issues,  hut 
the  film  itself  will  he  confined  to  lU 
minutes. 

Filmed  in  color,  the  picturc'> 
emphasis  is  placed  upon  the  role 
emplo>ees  play  in  the  overall  com- 
punv  operation.  Company  policy 
and  problems  are  explained  in  some 
of  the  se(|uences  so  the  film  is  a 
vehicle  of  communication  from  man- 
agement to  worker  as  well  as  an  in- 
formative piece. 

For  example,  new  construction 
<-an  mean  new  jobs.  New  Imildings 
can  mean  expansion  into  olhcr 
lines  and  opportunity  for  promo- 
tion. Or  they  can  mean  the  com- 
pany is  leading  competition  and 
give  assurance  that  jcd)s  are  secure. 

Here    Are    Typical    Sequences 
I  hi-  first   reel  cimtains  sequences 
which    were   highlights   during   the 
fidl  of  1951  and  winter  of  l').S2.    It 
depicts: 

1.  The  company's  president  gix- 
ing  a  new  (General  Mills  flag  to  em- 
ployees at  BufTalo.  N.  Y..  anil  the 
picnic  which  followed  the  ceremony. 

2.  Young  New   I  Ini,  Minn.,  boy 


receiving  a  horse  after  overcoming 
injuries  to  win  com|)an\  contest. 
His  arm  and  hand  had  been  badly 
burned  earlier  and  to  exercise  in- 
jured muscles  he  entered  the  draw- 


ing  contest   which    resu 
winning  first  prize. 

3.  Former  board  c  hi 
veteran  company  exec- 
Crosby   retires   after   62 


tc-cl    in 

lirmaii 
uti\e 
>ears 


and 
John 
with 


Your  audience  Is  bound  to 

GET  THE  PICTURE 

if  you 

GET  UNIFILMS 

"We  want  to  sell  kids  the  idea  that  the  raiirood  Is  no 
place  to  play, "  said  the  Baltimore  and  Ohio  Railroad. 

"That  should  be  as  easy  as  making  them  want  to  go  to 
school  Saturday,"  we  thought  silently. 

But  then  we  gave  them  The  Happy  Locomotive.  This  oword- 
winning  slide  motion  film  made  sure  that  kids  got  the  picture 
that  a  railroad  is  no  ployground.  How  do  we  know? 

The  Happy  Locomotive  has  been  seen  by  over  a  million 
school  children.  Result:  trespassing  and  vandalism  now  stands  at 
an  oll-time  low.  No  other  factor  con  explain  that  drop. 

When  you  put  your  story  in  the  hands  of  Unllllms,  you  con 
count  on  picture-clear  results. 

Gel  the  picture  now!  The  name  again? 

UNIFILMS,  INC. 

146  East  47th  Street,  New  York  17,  New  York,  MU  8-9325 
275  South  15th  Street,  Philadelphia  2,  Pa.,  Kl  5-8013 


c-ompany. 

I.  Scenes  from  Germany  wb 
c-ompanv-made  balloons  were  flc 
behind  the  Iron  Curtain  as  part 
Crusade  for  Freedom  program 
inspire  satellite   uprisings. 

5.  Georgia  housewife  recei 
ficiiM  company  president  certific 
lor  .S25.00O  in  slocks  as  first  pi 
winner  of  Wheaties  contest.  Pi 
entation  was  made  on  steps  of 
home  in  tinv  High  Shoals.  Ga. 

6.  Companvs  Farm  Service 
manager  at  Vi'atertown.  S. 
awards  calf  to  youth  who  captu 
animal  in  calf  scramble.  Film  shi 
exciting  scene  as  20  youths  atlei 
to  round  up  10  calfs.  Boys  v 
placed  halters  on  the  animals  gel 
keep  them  for  a  year. 

7.  Revolutionary  Brown-"N-S»' 
lacking  process,  patented  by  C 
eral  Mills,  dedicated  to  baking 
dustry  on  its  second  annivcrsa 
Scene  shows  salesman  giving 
Paul.  Minn.,  baker  a  certific: 
which  says  process  now  bccor) 
|irnpertv  of  nation's  bakers.        j 

Appealing    Product    Promolio. 

8.  Colorvision,  new  type  of  e|' 
appeal  cake,  unveiled  at  food  edit " 
iiii'cting  in  Chicago.  Janette  Kell . 
director  of  Home  Service,  ti 
about  development  and  cake  a 
explains  easy  way  the  cake  can 
made  b\   housewives. 

The  film  was  produced  by  ' 
General  Mills  film  departmenl  i 
der  the  direction  of  Tom  Ho 
manager,  and  C.  \\  .  Platli-s.  ni; 
ager  of  the  l)cpartineiit  of  Pul 
Services.  Staff  photographer.  M 
IIosp,  took  most  of  the  scenes  I 
some  were  taken  by  regional  pholi 
raphers.  It  is  intended  to  stiniuh 
thinking,  inform  employees  and 
togi-lher  the  various  ccm)|)an\  cvci 
which  individually  do  not  have  t 
significance  they  do  in  an  over 
production. 

Interview    Plant    Kinployee 
F.vents    which    will    be   shown 
llic-   next   film   include   an   intervi* 
with  a  General  Mills  emplovi-i-  vi 
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The  Index  of  Sponsored  Films 


(CONTINI'ED        FROM        1' 

RKtEDINC       PACE        FORTY 

SEVEN) 

SPONSOR 

I'll  Tl  HKS 

No. 

IVxIriin.   Inc. 

.\li^si^^ip|^i    Sf'iry 

1 

.53 

riiiinii)-"ii   I'rotliKl-,  liir. 

Working  Tngelher 

1 

62 

I'liMii  &   (minlry  lli>iiii> 

Aritiinil  ihf  Town 

1 

52 

Iracy    \Hn.  •  n. 

A    Giant   Arttusfd 

1 

62 

1 ,  iil.T  (  iiuih  Mfrs.  A**n. 

Yau  (tin   Tnkr  ll  K'lih    You 

1 

41 

II.   «..rM    \irlinr« 

Food  for  Flying 

I 

57 

ntit'tli  (it'iitiiry  Kiinti 
1 

Working  Toffther 

^ 

43 

1  ninii  (.a»  do. 

Ontario  Satural  (-an 

3 

8 

1  niiin   Oil   of   Californui 

TSX 

1 

72 

I  nii)n    I'arihi-   KK. 

{I  niiin  Sioik  Yaril  &  Tran^it  Co. 

It  Can   Happen    To    Yon 

1 

72 

Chicago  Market  Report 

1 

72 

1  nilril    Aircraft   Corp. 

The  Poller  To  Fly 

3 

•>•> 

1  t  nitrd  .Xirlinrs 

Scolty  K  ins  Her  U  ings 

4 

S3 

1  ll  niliil    \iili>  Wiirkcrn 

Cleveland     I9.il 

1 

57 

1  |rnil<-il  Dcfrnsi-  Kiiiul 

Gel  Into  The  .ict 

1 

57 

[  I'nin-il  Kniil  Co. 
J  nilfd  (ias  Corp. 

Honduras 

1 

59 

Map  of  an  Empire 

4 

44 

;  Jnilrcl  Motors  Corp. 

Moraine  Hearinfii 

1 

63 

|l  .S.  Air  Korri- 

Wings   lor  Roger    Windsnik 

2 

24 

t  .S.  Army  Rciirirnlatitiii  Braiiili 

The  Art  Student';  I.eaiiiie 

8* 

53 

Japanese   Hride  in   .-tmeriia 

3 

44 

U  orkine  Through  College 

«• 

53 

C.S.  Brt'wrr's  Foiindatinn 

Let's  Keep  It  This  Way 

59 

1  .S.    IVpl.    of    I)rf<-tl>r 

Women  in  the  .4ir  Force 

53 

I'.S.    Klirtrical   .\liiIor- 

i  aridrite    y*ales 

72 

1    X     Na»y 

Human   I'lasma 

55 

^     Kultber  (!o. 

V.  S.  Kedettes 

58 

~    S|.,|,-  n.pl. 

Voice  oj  a  Choir 

57 

1  ,in*  ot   h'nrcipn  Vt'.ir* 

Something  lo  He  I'roud  'i! 

1 

M 

\K,„ 


irr-I*.itti-r'«on   Co. 
ll  (irapr  Jiiicr  Co. 
rirn    Hi-<l    .'^ugar    I'roil.    .Assn. 

■  '•rrt   Oil   &   (»as   A^^n. 
!'Tn    I'arilir 

■  rn  I'nion  Tclrpraph  Co. 
'inirliiiUM*    FIiTlrir   (iorp. 

I  rliaiisfr  Forest  Products 
iliick   Co. 

ird  .'^Inratc  Battery  Co. 
nan's   lliinir   Companion 
id  ('onver^inn   (  o. 
crster   Polv    Inst. 

Wildroot   Co. 


&  Townc  Mfg.  (io. 

Tissues 
'  "k  Corp. 
'I "-'mile  Park 


I' h- .American    Ins.   Co. 


Lucky  Day  1  67 

Crape  Juice — An  .imerican  Story         8*  40 

Sugar  I  .S.A.  1  72 

Oil  &  Taxes  1  72 

Destination  .America  8*  42 

Telegram  lor  .Imerica  4  31 

Ellis  in   Freedomland  2  37 

The  \>ic  Paul  Banyan  4  30 

More  Starts  tt  Less  Stops  I  66 

DeLuxe  1  62 

Cinderella  Kitchen  3  22 

Make   Room    for    Toiiiorroi'  1  70 

Bridge  to  the  Future  1  52 

More  Sales  uith  U  ildroot  1  60 

Double  Feature 
The  Tender  Touch 
Here's  How 
Skiing  Is  Fun 

Close  Shaves  1  65 


8*  32 

i  65 

1  61 

1  70 


Kiiitok'.s  Niitk:  The  iil)i)vi-  li!)liiig<4  of  s|Hinsiir  prograiiiis  uiid  tilin 
lillis  uill  alsi)  Ix-  |iiililis|ii'<l  ill  roinpli-tr  (oriii  as  a  si'paralo  rcferonce 
I  Iter  lliis  fall  ill  rrs|ic>iisc  In  ptipular  ilcinand  for  a  rraiiv  listing  of 
'(III  film  lilli's.  |{i-ailer!i  arc  al.io  rrfcrri'd  to  such  usrful  rrforenrfs 
I-  llir  (!uiiiulati\f  liiilirrs  |iul>lish<'cl  on  ropyrigliled  films  li\  thi-  Li- 
lirar\   of  (ioiigrcss.  Washington  25.   D.  C 


You   should  own  the  McGraw-Hill  book 
FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY    CLAY    GIPSON 

President   of 

FILMFAX    PRODUCTIONS 

Fllmfa«  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
250  titles)  in  color  filmstript  for  use  In 
education. 

poUp-i.d  from  FILMFAX  PRODUCTIONS     10  E«it  43'd  St.  N.w  Yorl   17    NY. 


USB  STEREO! 

. .  .better  for 
presenting  & 
selling    your 
products . .  • 

BRUMBERGER 

STEREO  EQUIPMENT 

. .  .  better  for  viewing^ 
protecting  &  carrying  your 
valuable  transparencies 


use 


.« •.? 


Brilliant  three   dimensionol   pictures  at  your  fingertips.   Optic- 

CTEI^E^%  oily    ground    and    polished    lenses,    pin-point    focusing    .    .    . 

^  '  fc>^K^#  battery  operoled  with  push-button  switch.   Lightweight,  hard- 

_______  impact  Polystyrene  Ipractically  unbreokoble).  Takes  all  stand- 

^^l^^^^^l^  ord   IS     X  4     stereo  mounts. 

s}76S  Viewer  (lets  botleriet)  .list  $9.9S 

Completely  porloble  oil  Heel  tile,  holds  50  meiol  or  gloss 
^^__^_^^  binders    or    125   cordboard   mounts),   in   groups.   Hos  scratch- 

9  I  BICE^#  proof   compartment   thol   holds  your   Stereo  Viewer    A  hand- 

some, complete  unit-in-one  .  .  .  designed  especially  for  the 
211  m^  salesman  who  needs  a  compact,   lightweight  soles  kit. 

"^*'  #1111   Fil.    _ list  $3  95 

Atvo.    oit*©'    for.venler?    S'l*' 

The  onlY  ollsteel  binders  with  gloss,  that  oulomaiicolly  center 
gygpg^^  ond   align   your   transparencies.   No   kits,   jigs,   tape   or   masks 

3  I  KKK%^  required     Accurole    prongs    hold   film   correct   for   viewing   in 

standard   projectors  or   hond  viewers.   Simple  snap  assembly. 

BINDERS  -1166  Box  of  24  ••I.    Utt  $4.S0 

Pot.  fend. 


Uwer  prket  lee  ^••nmy  lndi»iirt«l  Uiert. 
verttttnt   AgeMy,   elt.  er  write  «te<t  ••: 


$5  00 


M  THmn^URTM  STtir,  MOOKIYH  38.  N.  Y. 


M    M  II  K  R 


\  I  >  I   I    M  K     I  .1     •     I  'I .;  2 
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.  .  .  afjilinliul  uilli  Tninsfilm 
is    Richard    de    Rochemont. 


Richard   de   Rochemont   Joins 
Forces  with  Transfilm  Inc.,  N.  Y. 

♦  TraNSKII.M  I\(  OKl'OKATKl)  a  11  (I 
HlCIIARI)     1)K     KOCIIKMOM.      forilltT 

executive  prodiu-er  of  March  of 
Time,  joined  forces  recently  in  a 
move  which  will  liring  de  Roche- 
nionl's  current  and  future  business 
film  accounts  to  the  New  York  pro- 
ducer. It  is  expected  that  well  over 
half  a  niillioii  dollars  of  coiniiiercial 
tilni  production  will  he  invidved  in 
the  deal. 

.Mr.  de  Rochemont  who  resigned 
from  Time  Inc.  when  that  company 
terminated  the  theatrical  March  of 
Time  film  series  at  the  end  of  last 
year,  has  recently  completed  plans 
for  two  topical  television  programs 
scheduled  for  fall  release.  At  Trans- 
film  he  will  act  as  producer  as  well 
as  consultant  on  new  business  mat- 
ters. 

Since  1943,  Mr.  de  Rochemont 
has  produced  over  thirty  commer- 
cial motion  pictures  as  well  as  over 
a  hundred  March  of  Time  films  in- 
cluding three  feature-length  docu- 
mentaries, lie  also  plans  to  jiroduce, 
in  1953,  a  feature  motion  picture 
based  on  a  novel  by  Henry  James 
which  will  be  filmed  in  Europe  and 
the  United  Stales. 

•        •        « 
Klaeger  and  Rowles  Take  Over 
New  Posts  at  Transfilm,  Inc. 

♦  Two  staff  appointments  were  an- 
nounced recently  by  Tra.nsfiLM, 
Incorporatki).  .New  York  City. 
Robert  Ki.aecer  has  been  a|ipoint- 
ed  vice-president  in  charge  of  pro- 
duction and  Burton  Rowles,  Jr., 
has  been  named  director  of  creative 
planning  for  industrial  and  docu- 
nicnlary  motion  pictures. 

Mr.  Klaeger  previously  was  head 
of  motion  picture  production,  and  in 
this  capacity  supervised  production 
of  over  l.(XX)  television  commercials 
and  a  score  of  <locumentary  motion 
pictures. 

Rcfore  his  association  with  Trans- 
film and  while  in  Service,  he  was 
supervising  editor  for  the  I'.S.  Army 
Signal  Corps,  editing  over  150  films. 
Included  among  this  group  were  the 
three  public  morale  ditcumentaries. 
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PEOPLE  WHO  MAKE  PICTURES 


Quebec     Conference,     The     Earth- 
movers,    and    77ie    Enemy    .Strikes. 
Transfilni's  new    director  of  cre- 
ative   planning    for    industrial    and 


Robert  Klaeger  (see  above) 


di.ctiiiicniary  (iliiis.  Hiirloii  Rowles, 
Jr..  rclurns  to  lli<-  company  after  a 
leave  of  absenic,  during  which  be 
wiote  and  supervised  final  produc- 
tion of  the  first  film  on  the  new 
miracle  soil  conditioner,  "Krilium. 
lie  also  wrote  a  four-reel  institu- 
tional film  on  the  chemical  indus- 
try for  Monsanto  Chemical  Com- 
pany. 

Mr.  Rowles  in  his  previous  asso- 
rialion  with  Transfilm  wrote  Ford 
Motor  {!oiii])aiiy"s  first  three  "Amer- 
icans at  Home"  documentaries.  Two 
of  these  received  "Films  of  the 
World  Festival"  awards.  He  also 
directed  Conway  Boy  for  the  State 
Department  and  produced  six  15- 
niinule  television  films  for  the  A.  C. 
Gilbert  Co. 


GREAT  PICTURES  CAN  NOW 
SERVE  A  GREATER  AUDIENCE 

TODAY'S  EVER-WIDENING  AUDIENCE  for  good  sponsored 
motion  pictures  is  a  tribute  to  the  high  standards  of  produc- 
tion quality  and  the  popular  interest  in  the  useful  subject 
matter  provided  by  sponsors  and  achieved  for  them  by  the 
experienced   producers  in  this  field. 

A  single  color  motion  picture,  currently  showing,  has  already 
reached  more  than  30,000,000  Americans,  young  and  old. 
Other  films  are  rapidly  accumulating  similar  evidence  of  their 
appeal  and  establishing  proof  of  the  potent  force  of  {his 
COMPLETE  medium   of  Idea  communication. 

Modern  is  proud  to  be  a  member  of  the  sponsor-producer- 
distributor  team  In  which  our  nationwide  network  of  27  regional 
film  exchanges  completes  the  cycle  from  "script  to  screen." 
More  than  that,  Modern's  unequalled  and  exclusive  system 
of  controls  has  changed  the  entire  aspect  of  16mm  distribution 
into  an  economical,  efficient,  and  certified  pattern  of  measur- 
able results  for  the  sponsor. 

Because  it  is  less  expensive  to  reach  more  people  via  this 
efficient  film  distribution  network,  top-flight  producers  unhesi- 
tatingly recommend  Modern  Talking  Picture  Service  to  their 
clients.  We  will  continue  to  merit  such  good  faith  by  keeping 
pace  with  the  quality  of  their  product  and  the  scope  of  its 
potential   and  constantly  increasing   audience. 

.1  Miitlvrn  Tnlkinfi  l*iftttrf  Scriiff  rvpresonttUil'P 
i\  canveniently  lociitetl  nenr  you  jnr  fonMittitlittn 
and  assintunfe  on   your  \intnsnretl  film  progritm. 


^^     iiRvici     Man 


MODERN  TALKING  PICTURE  SERVICE,  INC. 

45  Rockefeller  Plaxa    •    New  York  City  20 

IN  PHILADELPHIA:  ^4j  SOUTH  bkuAU  STREET 
IN  CHICAGO:  140  EAST  ONTARIO  STREET 
IN      LOS     ANGELES:     612     SOUTH      FLOWER     STREET 


£4  || 


.  rej>resi'ntinji  If  olj]  .Stu- 
dios is  Harold  Troy. 


-i 


Wolff  Studios  Names  Harold  Trov' 
Michigan-Ohio  Representative 

♦  HaUoLU  1  ko^  lias  been  appoir 
ed  Michigan-Ohio  representative  f 
Raphael  G.  Wolff  Studios.  H, 
territory  also  includes  Kentuckv  at. 
West  Virginia. 

Mr.  Troy  is  a  native  Detroit 
and  has  been  connected  with  tl 
graphic  arts  industry  since  193 
Long  interested  in  the  productu 
and  use  of  industrial  sponson 
films,  he  recenllv  made  a  detaii 
study  of  the  latest  developments  ai 
production  methods  in  a  week-loi 
visit  to  the  Wolff  Studios  and  ge 
eral  offices  in  Hollywood. 

Mr.    Troy's    office    is    located 
16852  Meyers  Road,  Detroit  35. 

«       «       * 
Air  Force   Names  Paul   Cherney 
Special   Technical    Consultant 

♦  1'ail  (jlhU.NL^.  president 
Cinefot  International  Corp..  N( 
York  City,  has  been  certified 
special  technical  consultant  to  tl 
-Air  Photographic  and  Chartit 
Service  of  the  Air  Forces  Transpo 
Service. 

Originally  activated  early  la 
Spring.  .Air  Photographic  ai 
Charting  is  responsible  for  the  A 
Force's  global  needs  in  the  field 
military  photopraphv.  which 
dudes  cinematography,  carlogr^ 
phy.  and   television. 

Mr.  Chernev  is  chairman  of  tl 
Foreign  Trade  Development  Coi 
mitlee  of  the  I'holographic  Man 
facturers  and  Distributors  .\ssoci 
tion  and  also  active  in  the  affairs  • 
the  Society  of  Photographic  E 
gineers  and  the  Society  of  Mutii 
Picture  and  Television  Engineers. 
«        •        • 

New  Studios  for  Chicago  Produc 

♦  The  new   location    of   Prodi  CEI 
Film   Sti  dios  is  .SKI  Lake  She 
Drive.  Chicago   11.  Telephone  nl 
ber  is  Wllilchall  .H-l+W. 

I'nder  the  direction  of  Jack  Lie 
the  new  location  will  provide  pr 
duction  facilities  for  Umim  « 
'{Sinin   films. 


m  S  I  .N  E  S  S     SCREEN     M  \  ( ;  A  /  I  N 


NtW  I'KKULt-KH  IAk(1  ll\K  l,INKll>  0/  l.f.slir  Uouili  I'rotliiiliun.i,  .\fii  York 
incluilfs  (I.  to  r.  above)  John  t'ox:  Leslie  Roiish.  president:  Jules  Sintlir: 
\rui  Charles  Elms  (story  below). 


•slie  Roush  Productions  Take 

>ver  Special    Purpose   Films 

*  As  a  «pLi  ilic    >ii[)  ill  a  ( untinuiiig 

xpansion  program  Leslie  Roush. 
iresidi-nt    of   Leslie    Roush    Pro- 

lOCTluNS,  Inc.,  has  announced  the 
ibgorplion      of      Special      Purpose 

Uins.  Inc..  its  business,  properties 
ind  facilities.  John  Fox,  former 
iresident  of  Special  Purpose  Films, 

nc.  will  become  executive  assisl- 
int  to  Mr.  FJousli  in  the  manage- 
nent  of  the  enlarged  operation  and 
nil  also  handle  new  business  and 
iromotion. 
Due  to  the  pressure  of  business, 

HARLEs  Elms  has  Ih-cii  moved  in- 
o  the  job  of  associate  producer.  He 

ill,  however,  continue  to  service  a 
tridc  variety  of  accounts  previously 
ievehiped  by  him  in  his  former  ca- 
>acit\  as  head  of  sales  and  promo- 
ion. 

Jules  Sindk..  partner  and  tech- 
lical  director  of  the  Housh  organ- 
Utiiin.  advised  (hat  pnidiKticms 
eccntly  completed  at  the  Koush  .^tu- 
lios.  in  Mincola,  Long  Islam]  in- 
ludc  a  four-reel  color  film  for  the 
)elhlehem  Steel  (loiiipany.  called 
iopes  of  Steel  and  a  two  reeler  for 
he  National  Tuberculosis  Assoiia- 
ion. 

"Current  production  activity  con- 

ists  of  a  two  reel  Kodachronie  film 

for  Crown  Cork  and  Seal  Company, 

Ielevisimi  commercials  for  the   I5en- 
us  W  alrh  Compaiiv  and  \\  hitc  Koss 
'•'(Ti-e,    plus   four   "jobs    in    process' 
the    r.   S.    Navy    Department," 

-Millie  >aicl. 

I 

J.S.    Sues    12    Producers   for 
(•straining    Sales   of    16mm    Films 
*  The  Ju>li(<-  Drpartnicnt  (ilcd  suit 
n  Lo>.    \ni.'rli'>  l.i.t  iiionlli  i  liar^'ing 


' 


FOR   SALE 

Tkr««  Cin*  Spvcial  outfitt.  profat- 
ftionally  ui*d;  condition  9u«r«nt««d; 
wril*  for  d»t«ilt;  many  tp»ci«l 
f*«tur«i. 

PRINCETON  FILM  CENTER 
Princeton.    New   Jersey 


' 


twelve  big  film  producers  and  dis- 
tributors with  conspiring  to  prevent 
the  sale  of  up-to-date  I6min  films 
that  would  comiK-tc  with  theatres.  It 
said  the  companies  bar  certain 
16nmi  films  from  television,  the 
armed  forces,  private  clubs,  indus- 
trial organizations,  hospitals,  schonls 
and   churches. 

edited  in  the  government  com- 
plaint were  20th  Century-Fox  Film 
Corp.,  Warner  Brothers  Pictures. 
Inc.,  Warner  Brothers  Pictures  Dis- 
tributing (^orp..  HKO  Radio  Pic- 
tures, Inc.,  Republic  Pictures  Cor|).. 
Columbia  Pictures  Corp.,  Screen 
Gems,  Inc.,  Universal  Pictures  Com- 
pany, Inc.,  United  World  Films. 
Inc..  Films.  Inc..  Pictorial.  Inc.  and 
Republic  Productions.  Inc.  All  are 
New  ^  ork  firms  except  Republic 
Productions  which  has  a  main  olhce 
in  North  Hollywood. 

Ross  Roy  Acquires  Servel  Account 
♦  IIk.nkv  a.  lloisiti.N,  Ro>s  Ro) 
account  executive,  has  been  named 
to  handle  the  agency's  n  'wly- 
actjuired  account  of  the  air  condi- 
tioning division  of  Servel,  Inc.  F"or 
the  past  year,  Houston  has  been 
serving  as  account  executive  for 
Dodge  passenger  car  programs, 
which  include  merchandising,  train- 
ing, and  sales  promotiun. 


Lee  R.  Bi.Evins,  named  re- 
cently to  head  neir  Holly- 
uotxl  jarilitiet  for  Ktinp  Stu- 
dios of  Chicofio. 


CAMART    PRODUCTS 


R««r  handle  for  dir*clion«l  mik* 
control.  Slwrdy  I)'  •■t*N»ion  «rm. 
Enlir*  wnit  foldf  to  fit  in  yowr  c«r. 


OPTICAL  FX  UNIT  aarf  PIISMS 

For  16mm.  35mm  end  TV  e*m- 
•r«i.  Will  rcprodwc*  mw>t<pU 
im«4*«  in  rotstfon.  Excellent 
lof  TV.  •ntni«tion.  or  film 
comm«rci«l». 


CAMART  TRIPOD 

Liqhtocight  friction  h««d 
tripod  for  i«mi-prof«tl<on«l 
l6-35mm  c«m«r«i.  Smooth, 
etli-belenccd  p*n  «nd  ti)t 
«clion.    Rigid    log   locht. 


AND     LO 


CAMART  iUMP  for  ARftlFLEX  35mm  CAMERA 


Gt«r«d    follow    focui    contret. 
Reflti    viewing    through    tho 
blimp    oliminAtoi    p«r«IUi 
probtom.     1 10    volt    60 
cycle   tingle    ph«io  tync 
motor.    Geered    footege 
counter.    Accepts    cam- 
ore  with  400'  megeijnei. 


New  ed«enced  glide  iteeri»g.  Ptaf* 
form  for  «ttitt«nt  end  eccetiori»t- 
Adivtteble  tw«vot  lee*.  Rigid  clempt 
for  tripod  legi.  For  tripod.  b«bf 
tripod,  end  k.k«tt.  S-n  IS  ■  44 
•ncket.  it  comoi  apert. 


•k    CAMART    CAMERA    DOUY 

Pro  fell' onel  motion  pictwr*  or  TV  cent***  deRy. 
Two  teett  for  o^r«tor  and  eibttent.  &«or«d  lift 
for  im<K>tk  e^retioA  of  boom  erm  from  26"  |» 
Mven  feet.  )0*  widtb  wil  90  tkrowgli  tt«nderW 
4o«r.    Weight    IM    pttmmAu    Eevtf    treet^ortW. 


'k/'uUla^  :beicuU 


SALES 


RENTALS 


REPAIRS 


THE    cfimffiflemflfiT   INC. 

MOTION    PICTURE    AND    TV    PRODUCTION    EQUIPMENT 


1«4S  ■ROADWAY 
NEW  YORK  23.  N.  Y. 


Phaiie:  ClrcU  *-0«30 
Coblt  Addrrtt  CAMERAMART 


UMBER 
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State  Department  Official  Cites 
Measurable  Success  of  U.S.  Films 

*  MmIiipii  |>ii  iiiri-  .irr  .1  iiLiaouralil) 
eHet-livf  Mu-iiiuni  (or  i'iirr\iiig  on 
(lie  "raiii|iaigM  of  truth"  aiul  (or 
building  attilu(i<'!<  thai  will  support 
I  .S.  (orcigii  polic'x  ill  (iircigii  coun- 
tries. 'Ilial  »»a>  llii-  rssriKi-  o(  a  talk 
givfii  l>\  W  illiaiii  ()ri-iiol>lr.  ilcpuiN 
assistant  ailininislralor  (or  the  iiui- 
tion  picture  service  of  the  "Voice  o( 
America"  program.  Iw-forc  the  l'>52 
.Audio-Visual  Kducalion  liislilulc 
meeting  in  .\ugust  on  the  I  iii\crsil\ 
of  Wisconsin  campus. 

Mr.  (frcnolije  poinlcd  out  thai 
means  ii\  which  the  clTcclixeness  o( 
tlie  U.S.  motion  picture  program 
ahroad  can  l>c  mcasurcil  include 
actual  audience  count,  listening  lo 
coiiimcnls  and  voiced  reactions  to 
the  pictures,  and  e\eii  watching  to 
set-  whether  an  audience  laughs  at 
the  right  point. 

.'\houl  hal(  of  the  films  used  in 
the  "Voice  of  America"  program 
arc  those  produced  originalU  for 
other  purposes  and  acquired  by  the 
department  and  converted  to  pro- 
gram use,  but  the  other  half  are 
pioduced  especially  for  tlic  program 
through  arrangenicnt  with  private 
contractors. 

Three  kinds  of  pictures  were  list- 
ed by  Grenoble  as  constituting  the 
liulk  of  the  "Voice  of  America"  mo- 
tion picture  projects:  documentaries, 
certain  kinds  of  dramatic  shows, 
and  spot  news  films.  Of  these  three, 
it  was  ptiinted  out.  documentaries 
were  the  most  frequent. 

The  films  are  shown  theatrically 
as  well  as  non-lheatrically.  Grenoble 
stated,  and  said  that  the  non-theatri- 
cal showings  were  accom))lishpd 
either  by  having  a  State  Uepartment 
employe  exhibit  the  film  to  a  group 
or  by  loaning  the  film,  and  often 
projectors  as  well,  to  local  organiza- 
tions which  make  their  own  show- 
ings. 

*  i 

Kociak  Sales  Service  Leaflet 
Gives  Tips  on  Good  Projection 

♦  A  Icallcl  <fitillcd  "Klfcdive  Pro- 
jection of  Movies.  Slides,  and  .Slide- 
films."  is  available  without  iharge 
from  the  Sales  Service  Division. 
Eastman  Kodak  Co..  Kochester  4. 
New  York.  It  represents  an  exten- 
sive revision  of  the  publication  the 
companv  formerly  offered  on  this 
subject. 

In  addition  to  listing  basic  equip- 
ment required  for  a  successful  show, 
the  leaflet  gives  suggestions  on 
extra  equipment  that  is  desirable, 
and  lists  in  considerable  detail  the 
.idvance  preparations  that  should  be 
made.  It  then  provides  data  on 
screen  picture  size  and  desirable 
M'reen  image  size,  depending  on  the 
audience.    Diagrams  showing  ideal 


Aiidio-Visiial  Trade  Fare 
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National  Aldio-Visl'al  Convention  delepaies  ami  ri.sitors  at  Chicago's 
Hotel  Sherninn  in  August  were  greeted  hy  this  colorful  display  oj  Bl  SINKSS 
SiKKKN  i>uhli(alinns  presided  over  by  staffer  Lois  Shick  from  the  Chicago 
lieudijuarlers'  office. 


The  American  Supervisor 

WHO  is  ho 

WHAT  is  his  job  .... 
HOW^  does  he  do  it  ...  . 
WHY  is  it  so  important? 

Show  liiiii  llio  important  role  \\v  plays 

ivith 

"THE  SUPERVISOR  S  JOB' 

( )iic  (•('  till-  -oiirid  slide  films  in  (lie  imtstanil- 
ing  8  part  visual  rourse  "SUPEHMSOR 
TRAINING  ON  HUMAN  RELATIONS." 
A  |)ro<;raiii  desiuiied  (o  develop  Leadership 
at  all  lc\<'ls  of  iiiaiia<:*-iMeiit  responsiliilitv 
and   aiitliority. 

ADDRESS    RfQUFSrs    TO: 


6108  SANTA  MONICA  BLVD. 


_,      HOLLYWOOD   38,    CALIFORNIA 


audience  and  screen  arrangeiiu-i 
are  included  in  the  leaflet. 

ibiw  to  set  up  and  check  perforii 
ancc  of  all  ci|uipnicMl  before  tli 
meeting  is  outlined  and  how  to  ol 
tain  best  sound  quality  with  soun 
motion  pictures  or  records  is  aU 
covered. 

Supgcslions  for  putting  on  tli 
show,  concluding  elfcilivelv.  brcal 
ing  down  c^quipment  after  the  nice 
ing,  and  care  of  the  projector,  filn 
and  screen,  are  also  incorporated  \ 
the  booklet. 

A  picture  section  on  the  back  • 
llic  leadcl  illuslralcs  projection  dill 
cutties  and  their  remedies.  These  ii 
elude  pictures  which  are  too  dark  o 
the  screen,  pictures  too  light  on  tl 
screen,  distorted  pictures  on  ll 
screen,  and  blurred  images. 


Trade  Association  Publishes 
Guide  to  16mm  Motion  Pictures 

*  (Jontiniiiiig  liic  Iniid  towaril  111 
interest     among     national     trai 
groups,  the  National  Electrical  Mui 
ufacturers   Association   has  just   r 
leased   a  film   guide  titled   "NEM 
Movie    Guide    to     16inm    Films 
Electrical  Significance."    W)  16ri 
films,   both  sound   and  silent.  \\< 
selected  for  their  educational  vai 
in    the    electrical    field.     Only    oijj 
film.    Installing   Armored   Cable, 
distributed  by  NEMA. 

Other  trade  organizations  to  issi 
film  catalogs  in  the  recent  past  u 
elude  the  American  Restaurant  A 
sociation.  American  Association  < 
Railroads.  .American  Petroleum  I 
slitule.  the  Air  Transportation  A 
sociation,  and  the  Civil  Aeronauti< 
Aulhoritv. 

Business  Week  Sponsors  Film 

*  Authority  for  Action  is  the  til 
of  a  sound  and  color  film  sponsor* 
by   Busi.NEss  Week   Magazine. 
was  recently  given  a  preview  scree 
ing  at   New  York's  ."stork  Club 

Kfoehler  Sponsor's  TV  Sales  Skit 

*  -New  ^  ork  and  tihicago  TV  nev 
telecasts  sponsored  by  the  Kkoei 
I.F.R  Manikactlrinc.  Co.  arc  cu 
rcntly  carrying  dramatized  sal 
messages  Ulined  by  SaRRa,  In 
Featuring  the  Kroehler  Sle<*p-0 
Lounge,  the  series  of  six  90-secoi 
films  is  being  used  on  the  Cliftt 
I  tley  news  telecast  over  WNB( 
TV  Chicago.  Mondav  and  \^  cdne 
day.  and  on  John  K.  .M.  .McCalfrey 
Eleventh  Hour  News  program 
WNRT-TV  New  York.  Tuesdal 
Tluir.sday.  and  Fridav. 

Jim  and  Edie  Dexter,  CliicafI" 
hnsband-wife  acliiig  team,  star 
llic  piavlcts  uhicli  demonslralc  til 
Kroehler  Slccp-Or-Lounge  throu^l 
a  combination  of  60  seconds  of  liT 
action  photography  and  '.V)  seconij 
for  a  stop  motion  close. 


^\ 
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abor  Legislation  Clarified 
1  New  Transfilm  Production 

f  )  oil  iinil  l.ahur  Luu  is  a  lu'w 
llolor  slidcfilm  presentation  which 
'Vaw-s   thf   {jfvclopnienl    of    federal 

ibor     lepislatiiiii     from     its    origin 

I 'own  thri>iif;h  llu-  W'afiiifr  Ail.  then 
lakes    up    llic    pri-sfiit    Tafl-llartley 
kct   point    li\    point.     I'nxluied    hy 
■MNSFILM   l.NcoRl'ORATKl)  and  dis- 
t.-d    by    Skminar    Films,    the 

-  uses  cartoons  to  draw  the  pic- 
and    a   connneiitary    on    .SS':i 

I'M   records  to  spell  out  the  cssen- 
facts    in    simple.    effecti\e    Ian- 

r.irt    I    tells   why  we  have   labor 

iu>    at    all    and    shows    how    they 

^.iK^•d.     Parts  II    and    III    explain 

1.  Ii    provision   of  the   Taft-Hartley 

lighten  up  loose  terms  like  "un- 

1   (iractice."  "coercion."  "threat." 

, 1 1  - (•  r i  m  i  n  a  t  i  o  n , ' "    "compulsory 

iiionism."   "good    faith."   "feather- 

iledding."    and   clarify    the   sections 

jbgarding  strikes,  boycotts,  and  in- 

i!>"lions. 

I  he  whole  series  views  labor  reg- 
ilalii>ns  as  they  apply  equally  to 
^nployers  and  to  unions,  and  the 
ilnal  review  puts  it  up  to  each 
K-rson  in  the  audience  to  make  his 
»n  definition  of  what  a  good  labor 
i«    -hould  be.  and  to  consider  the 

ill  Hartley  Act  in  the  light  of  this 
I  ilrrion. 

K.ich  strip  lasts  15  minutes  and 
HI  lie  used  separately  or  in  one 
,Milinuous  session.  The  complete 
package  of  three  slidefilms  and  rec- 

i-  is  available  at  S'iT.SO  per  set, 

.-  pi>slage  from  Seminar  Films, 
lit..      -VIT      Madison      Ave..      New 

ork   17. 

•        »        • 

j/artime  Photographer  Is 

ubject  of   Defense  Dept.  Film 

I   Role  of   llie  Coiiilxil  Camtrnman 

\  the  title  of  a  new   |)e|iartinent  of 

"kefensc    release    which    documents 

role  played  by  the  combat  pho- 

r  ipher    from    World    War     I     to 

[•■a.   (lameramen    in   the   services 

r   recorded   a   partial    historv    of 

ihir   limes:    Americans   tigliting    the 

•rid  over,  the  atomic  blast,  the  sur- 

l.r   of   the  Japanese.   This   film 

rs  the  events,  showing  what  the 

li.grapher   goes   through   to  pre- 

r  historv    on  film. 

I   .  obtain  ConihnI  (.amrraman  on 

loan,    write    the    comiiianiling 

ral  at    the   foUowing   hea<hiuar- 

-  piisis:    First   Army,  (Governors 
ui.l.  New  Y..rk   i:  Stoml  Armv. 

I  (iro.  {,.  Meade.  Maryland: 
ird  \rm\.  Fort  M<T'h<  rson. 
•  rgia:  Fourth  .\rm>.  San  An- 
lo.  Texas:  Fifth  Army.  Chicago: 
ill   Vrnn.  San  Francis<-o.  ("nlif. 

!'rint»  in  Kiiiim  mn\  be  purchased 

II  1  MTU)  \V<IHt.l>  Fll  MS.  Im  .. 
IS    I'ark    \venue.    New    York. 


Fifty-Five  Pictures  Listed  in 
Ideal  Pictures'  Free  Brochure 
♦  Latest  listing  of  In-r-lnaii  liliiis 
available  from  Iukal  I'icTt  RI-;s  was 
published  recentlv.  Containing  brief 
descriptions  of  55  films,  the  bilder 
lists  18  films  which  carry  a  serx'ice 
charge  that  ranges  from  -Sl.HS  to 
S.3.50. 

Also  set  forth  are  restrictions  in 
force  on  certain  films.  Nine  titles 
listed  are  not  available  to  groups 
of  less  than  25  [K-rsons:  13  are  not 
available  to  groups  of  less  than  2(1 
IK-rsons:  and  15  are  not  available 
to  groups  below  junior  high  school. 

Among  the  films  listed  are  such 
recent  productions  as  That  the  Deaf 
May  Speak  and  The  Slory  of  Slain- 
less.  Air  travel  is  promoted  through 
the  availability  of  12  films  spon- 
sored by  Fan  American  while  the 
railroads  promote  rail  transporta- 
tion with  three  films. 

Other  sponsors  include  Wagner 
College.  Douglas  D.  Rolhacker. 
Dodge  Division  of  Chrysler  Corp.. 
.Vmerican  Bakers  .Association.  Na- 
tional Hide  Association.  Western 
Pine  Association,  Western  Golf  As- 
sociation. Champion  Spark  Plug 
Co..  Hotpoint.  Inc..  Watchmakers 
of  Switzerland.  F.  \{.  S<]uilib  & 
Sons.  Baker  Furniture.  Inc..  Hepub- 
lic  Steel,  Denver  Union  Stockyards 
Co..  Ohio  Oil  Co..  and  Mido  Watch 
Company  of  America. 

For  a  copy  of  the  folder,  write 
Ideal  Pictures.  65  E.  South  Water 
St..  Chicago  1. 


GREAT     MOTION     PICTURES     .ARE     PROCESStI)     BV     P.^TllE 

l*i4Mi4M^r  TV  Film   l*r4Hlii<*«'r 
FHA>K  WISKAII  .«»>!<: 

''OtirTf'film  spciijmuions  ate 
the  most  cxiuting  in  the  jit  Id.  Piithe 
Liihs  iihdcnys^  give  its  what  we  want. 


I'Vank  Wisbar's  famous  pioneering 
fV  venture  is  Procter  &  Gamble's 
"KtRKSiDK  thkatrk"  which  is 
processed  by  Pathe.  Can  we  be  of 
service  to  vw/r  TV  department? 


PROc^, 


Bulh  Xcu  York  and  ll..llv»....J  IIj>.   ■  .,.„y....   I'jthr  Ljht.rjlory  Ficililia: 

35MVI        •         |6hM        •        COLOR        •        BUCK      »NI>     WllITt 

PjUic  Laburaiurin,  Adc.  ii  a  lubiidiiry  of  Chcupcakc  Indunriei,  Inc. 


A  FUNCTIONAL  MAGAZINE  FOR  BUSINESS  FILM  USERS 


•  Film  sources,  projection  helps, 
distribution  data  are  all  provid- 
ed in  the  pages  of  Bl  SINKSS 
ScREE.N,  published  8  times  an- 


nually at  6-week  intervals.  Sub- 
siriU'  now  at  only  S-'l.tM)  an- 
nuallv  :  S5  foreign.  Order  now 
at  7064  Sheridan.  Chicago  26. 


9 1  9i  An  ^^Odca^'' if.au  umuU?,  . . 


If  it's  on  "Oscar"  you  want,  your  film  will  need  top-notch  planning  and 
writing. 

Our  stoff  hos  written  films  that  have  won  national  or  internotionol  awards 
every  one  of  the  six  years  we  have  been  in  business.  Most  recent  is  "Har- 
nessed For  Horsepower,"  awarded  First  Prize  in  Itie  1952  notion-wide 
contest  of  the  Public  Utilities  Advertising  Association. 

We're  proud  of  these  awards.  But  we're  prouder  still  that  filmi  produced 

from  our  scripts  consistently  win  the  award  Itiat's  most  important  of  all  — 

RESULTS. 

That  is  why  more  than  90  American  institutions  hove  employed  us  to  write 

277  motion  pictures. 

That  is  why  we  believe  you  should  employ  us  to  write  your  films. 


Scn4/pti  Bu  Oe<jieiie  Qn<mducx:i 


70«    ATLANTIC    BIOG. 


1HE     COMPLETE     FILM     PLANNING     SERVICE 

GUARANTEED    ACCEPTABIIITY 
930    r    STUItT    NW  *  WASHINGTON    4,    D.    C.  *  IXICUTIVI    }94 1 
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ON  THE  PRODUCTION  LINE 


I.4KI:  MiiiKt  Skitinc  in  sru(/i»  <>/  Hen 
Johnston  Prwluctions  for  nrir  Kroner 
pfrwnnrl  puturt\ 

Bert  Johnston  Productions  Builds 
Lake  Front  in  Cincinnati  Studio 
*  I  wii  Idiis  111  red  iiiud  were  ini- 
piirlcd  to  make  a  lake  shore  Sfcnc 
al  till-  Cinciniuili  studios  of  Bkrt 
Johnston  Prodlctions.  Inc.  The 
mud  was  built  up  two  feet  from  the 
floor  during  the  filming  of  An  Ap- 
pointment with  Tomorrow.  ."^O-min- 
ute  personnel  recruiting  film  spon- 
sored by  the  Kroger  ('oinpany. 

Other  production  details  included 
a  truck  load  of  flowers,  ferns,  and 
other  "greenery"  shipped  in  from 
Florida:  and  a  wood  fire  which  was 
kept  burning  on  the  set  throughout 
an  entire  day  and  evening  of  shoot- 
ing.   The  scene  was  cut  into  actual 

lake  shots  filmed  in  North  Carolina. 

*  *  * 
Princeton  Film  Center  Completes 
Twenty-Fifth  Air  Training  Film 

♦  Princeton  Film  Center's 
twenty-fifth  aircraft  training  film 
w  ill  have  been  made  w  hen  the  pro- 
ducer completes  a  series  of  ten  films 
commissioned  recently  by  the  U.  S. 
Navy.  Location  shooting  will  in- 
clude Corpus  Christi.  Pensacola. 
Memjihis.  Norfolk.  Bermuda.  Puerto 
Rico,  and  Tampa. 

Contracts  were  also  awarded  to 
Princeton  by  the  I'.  S.  Air  Force, 
which  call  for  the  production  of  two 

training  films. 

*  *  e 

Kllng  Studios  Produces  "Progress 
Report"  for  Tennessee  Company 

♦  •■Thirr-    ;l    lillli-    of    'IriilM—c.-    in 

everything"  is  the  then f  a  16nnn 

sound  and  cohir  film  entitled  The 
Tennessee  Story,  completed  recently 
by  KuNC  .Stioios.  Inc.,  Chicago. 
Sponsor  of  the  .35-minute  motion 
picture  is  the  TENNESSEE  Prodlicts 

AND    ClIEMIC\l,    CoRI>. 

Dramatizing  the  varied  inilustrics  . 
— coal  mining,  chemical  manufac- 
turing, steel  production — that  make 
up  the  activities  of  the  sptmsor.  the 
film  is  a  progress  story  told  to  the 
corporation's  stockholders  and  to 
the  public  at  large.  It  is  the  first  in 
a  series  of  four  films  to  be  jiro- 
duced  by  Kling  Studios  for  the  Ten- 
nessee Corporation. 


CCNYs  A-V  Unit  Mokes  Training 
Films  for  Drug  Store  Personnel 

♦  New  York's  (!il\  College  nuikes 
ils  audio-visual  extension  service 
ii\:iilable  to  institutions  and  busi- 
lu-ss  organizations  as  well  as  other 
departments  of  the  school  itself.  'Ihe 
school's  latest  published  catalogue 
of  motion  pictures,  slidefilnis.  anil 
slides  on  business  subjects  numbers 
some  TOO  items.  Services  range 
from  counseling  with  companv 
training  directors  on  use  of  audio- 
visual materials  up  to  the  lomplete 
production  of  special  films. 

The  audio-visual  unit  is  at  pres- 
ent engaged  in  producing  the 
American  Drug  Store  Business 
Training  Series,  which  consists  of 
sound  slidefilms  and  supplementary 
materials  for  training  drug  store 
|)ersonnel  in  various  phases  of 
store  operations,  founds  for  the  first 
five  films  in  the  series  have  been 
provided    by    leading   companies    in 


the  field,  including  the  Bayer  Com- 
pany, Division  of  Sterling  Drug. 
Inc..  Schering  Corporation:  Beclon. 
Dirki'tison   (ionipany:    Bristol-Mvers 

•  jiiiipany:  and  K.  K.  Squibb  ii 
Sons. 

The  films  are  produced  by  the 
Audio-Visual  Extension  Service  in 
ioo|ieralion  with  the  Hrooklvn  Col- 
li-ge  of  Pharmacy  and  a  national  ad- 
visory board  composed  of  the  execu- 
tive secretaries  of  the  slate  pharma- 
ceutical associations  and  other  in- 
dustry leaders.  It  is  estimated  thai 
in  the  first  six  months  of  dislribu- 
lion,  the  films  so  far  produced 
were  shown  before  .50.000  pharma- 
cists, pharmacy  clerks  or  pharmacv 
students  throughout  the  countrv. 

#        »        • 
Joop  Geesink  and  Transfilm  Inc. 
Discuss  New  Series  of  Films 

♦  Jiioi'  Gkesink,  Diitcli  co-producer 
of   Transfil.m    Incorporated,    ar- 


u 


eye  opener 

...  says  g  college  film 
library,  of  "our  experience 
with  Peerless  Film 
Treatment.    Peerless 
protection  keeps  our  films 
in  good  condition,  enables 
us  to  show  them  more 
frequently  without 
replacing  —  and  thus 
has  resulted  in 
appreciable  economy." 

Yes,  Peerless  Film 
Treatment  starts  new  prints 
oflF  right,  keeps  them  in 
good  condition  longer.  So, 
specify  "Peerless  Film 
Treatment"  in  your 
purchase  orders  for  films. 
Send  your  untreated  prints  to 
Peerless  licensee  nearest  you. 
Write  for  list  of  licensees. 


A 


eeRLESS 

FILM    PROCESSING     CORPORATION 

16S  WIST  46IH  STtEtr.   N£W   YORK   36,   N.   Y. 
9$»  SEW**0  $T»tlT.  HOUYWOOD  38    CALIF. 


rived  in  N«  w  York  last  inoiilli 
conb-r  with  Transfilm  exeiutive 
about  several  new  series  of  films  ti 
be  produced  at  Geesink's  Dolly wi«„ 
studios  in  .'Vmsterdam. 

Two  of  Ceesink"s  puppet  (ijn 
have  won  the  (jraml  I'rix  il'Uon 
neiir  of  the  Brussels  Film  Fislivi 
and  the  (JrantI  I'rix  il'Honnrur 
Ihe  World  Film  Festival.  He  ha 
just  completed  a  series  of  tclevisioi 
commercials  for  the  Intkkwtiona 
Salt  Company,  introducing  nev 
advertising  techniijues  to  .\mericai 
audiences. 

Cincinnati  Citizen's  Group 
Sponsors  Civic  Promotion  Film 
♦  (Cincinnati  is  now  distributing  it 
own  motion  picture.  Entitled  Thi 
h  Our  City,  the  16mm  color  am 
sound  film  was  connnissioned  b 
Ihe  Citizens'  Development  Commit 
tee  and  Cincinnati  junior  Chambe 
of  Commerce.  Producer  was  BEr 
Johnston  PRontcTioNs,  Inc 
whose  main  offices  are  at  8204  BIi 
Ash   Road.  Cincinnati. 

This  Is  Our  City  was  designed  t 
stimulate  participation  in  civic  al 
fairs.  It  dramatizes  Cincinnati' 
traffic  problems,  duplication  of  pul 
He  services  in  adjoining  commun; 
ties,  and  takes  a  realistic  look  int 
the  city's  slums.  Sequences  in  th 
film  include  a  tenement  fire  seem 
traflic  incidents,  and  over  150  loc; 
lion  shots  throughout  Cincinnati. 

Ihe  film  will  |)e  shown  to  civii 
classes  at  Cincinnati  public  an 
parochial  schools  and  also  will  li 
made  available  for  local  grou 
screenings.  Plans  include  a  trair 
ing  program  for  speakers  who  wi 
accompany  the  picture  when  it 
scheduled  in  the  schools.  A  serii 
of  Junior  Chamber  of  Commen 
programs  to  implement  the  lr,<ii 
ing  program  began  July  29. 

Yorke  Produces  Filmstrip  Aid 
for  Little  League  Baseball 
♦   The  biggest  baseball  league  in  tl 
world  has  just  released  the  latest  i^ 
its  series  of  visual  training  aids  fcj 
players.  Little  League  Baseball,  con 
prised   of  boys  all  over  the  counti 
playing    in    organized    competitio, 
leading  to  the  annual  World  Serir 
in    Williamsport.    Pa.,    is    distribu 
ing    T  raininp     Tips     for     Lilt 
I.eapuers,    a    75    frame    silent    filn; 
slrip.   based   on   and   co-relating   ll, 
l''51    official    Little    League    movi 
Little  Leapue  liascbaU  Basics. 

The   new    filmstrip   was   produce 
iiv    Fmkrson  ^Orkk  Stioio.  whii 
has  turned  out  four  motion  pictui 
for    the    Little    League    big-leag 
llius  far.  .Shooting  took  place  at 
Little    league    field    in    Eriglew 
New  Jersey,  with  some  of  the 
test    small-frv    Kizzutns   in   the   Ela 
as  the  cast. 
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AUDIO-VISUAL  FQUIPMENT  FOR  PRODUCTION  &  PROJECTION 


.nil    H'Piiiit  \  (  .!«   (.1.  ■!  ■■5 

!s    Audio    \eiuliir   ili^iilti}    J<iWi</W 

■hr  Cousino  Cnmpany  of  Toledo, 
:l    III    enterprising   neu    audiovisual 

I'tnent  developments  now  rurrenl. 

4AVA  Trade  Show  Reveals  Many 
mprovements  in  A-V  Equipment 

I  111-  ri'c  fill  Niiliniiul  Aiidiii-N  i-ual 
ficii-  show,  held  in  Chicago  in  carl\ 
.iiuiisl.  fealurecl   an  unusual   nuni- 
•  r  .if  ta[>c  rciiirdcrs  and  pla\  l)a<•k^i. 
display   projcilor*  and  a   nurn- 
'd    magnetic    reiording    U)nini 
I  projeetiirs. 
\iili('i|)aling   the    needs    of    husi- 
■-.  makers  of  these  devices  have 
iiified  and  improved  tape  equip- 
:.    TheN  also  showed  such  useful 
-   as  the   Message   Repealer   fur 
■  attraction  of  customers. 
•        •        • 

.nti-Static  Film  Cleaning  Fluid 
low  Part  of  Inspecting  Machine 

I  NKCTRO  Chemical    I'rodl'cts 

,'<iii'..  makers  of  ECCO   No.   1500 

liti-static  film  cleaner,  has  released 

11  cleaning  machine  designed  to 

I    the   application    of   the   com- 

bny's  cleaning  fluid  with  maximuni 

''"  iiTiey  and  economy  of  fluid. 

died  Spekkrol.  the  new  device 

iii«  and  inspects  film  at  the  same 

"If.   Film  can   he  cranked  through 

-jiriiig  loaded   jaws  nf  the  unit 

■i\    desired   s|H-ed.   the   operator 

'ting  the  film  either  hefore  or 

:    it    has   heen   cleaned.    .\    glass 

'feed    reservoir   and    valve    |)er- 

III  accurate,  unattemlcd  How  of 

ing  fluid  to  the  wiping  pails. 

iiitilcte  cost  of   the  Spcedr'd    is 

)•>,  I'oniplete  with  an  e\lra   r<>ll 

» iping  cloth. 

■  \<i.   I.Vm  anti-Uiitir  fUm  rleaner  «a 

■  n  in  the  muJter'i  nru-  Spreitrot  de- 
lesirihed  in  the  artielr  above. 
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New  Device  Synchronizes  Two 
Projectors  for  Three  Dimension 

♦  A  proiliici  rc(cMll\  diMlii|H-d  li\ 
the  Century  Projector  Corp.  for 
theatrical  use  has  a  possible  appli- 
cation for  industrial  exhibits  where 
the  use  of  large  equipment  is  neces- 
sary. A  new  synchronizer  used  to 
synchronize  two  Cenlurv  projector 
mechanisms,  the  new  product  con- 
sists of  an  interlocking  device 
which  insures  that  the  shutters  of 
the  two  mechanisms  are  in  exact 
synchronism,  opening  and  closing 
in  exact  time  relation. 

A  feature  of  the  Century  synchro- 
nizer provides  that  Century  projec- 
tors may  be  changed  from  regular 
theatre,  single  film  o|)eration.  to 
lhir<l  dimension,  two  fdin  operation, 
in  a  matter  of  seconds.  This  is  im- 
portant in  theatres  having  only  two 
projector  mechanisms. 

Further  information  may  he  ob- 
tained from  the  iiianufaclurer  at  729 
Seventh  Ave.,  New  York  VK  \.  V. 
•        •        • 

Redesign  of  Wall  Camera  System 
Announced  by  Telenews-Douglas 

♦  Tki.kmws  I'hudi  (  riiiN>.  Im..  in 
cooperation  with  Douglas  Kicc  Iron- 
ies Laboratories,  has  redesigned  its 
Wall  camera  system  to  permit  syn- 
chronization of  sound  and  picture 
in  the  camera.  .Normally,  sound  and 
picture  are  about  12  frames  apart 
in  the  W  all  camera  system  and  need 
to  be  20  frames  apart  for  projection 
The  redesigned  cameras  now  pro- 
duce a  perfectly  synchronized  nega- 
tive for  projection,  allowing  rapid 
development,  and  screening  with 
ele<lronic  reversal  on  television, 
thus  saving  hours  of  laboratory 
time. 

Califone    Corp.    Releases 
Portable  Transcription   Player 

♦  High  fidelity  repmduclion  is  fea- 
tured in  a  new  portable  transcrip- 
tion player  now  being  distributed 
by  C\i.iKn\E  Corp..  <if  Hollywood. 
\iodel  l()|'2  will  play  all  I>|ks  of 
recordings,  including  16"  trans- 
s<-ripti«ns.  It  offers  a  wrist-action 
pickup  arm  with  adjustable  ne<-dle 
pressure,  all  steel  player  bas<-  for 
rigid  construction,  and  typewriter- 
style  case  for  maximum  speaker 
baflling,  along  with  a  neu  fi-watt 
aiiiplirier. 

Producing  enough  yoluine  for  an 
audience  of  .StNl  |MT<ums  with  mini- 
mum di.«torlion  and  wide  frequeniv 
range,  the  new  player  weigh*  1ft 
pounds  and  may  Im-  carried  as 
though  it  were  a  |Mirlable  typewriter. 
Price    is    SiW.Stl    plus    excise    tax. 


New  Stereo  Cabinet  Now  Available 
From  Brumberger  Sales   Corp. 

♦  lild    Mill  Ill.Hi  Sm.I  s  I   (IKC.   i>  Miail- 

ufacturing  a  six-drawer  stereo  cab- 
inet, each  drawer  holding  75  glass 
or  metal  hinders  in  individual  par- 
titions, with  a  total  capacity  of  4.50 
stereo   binders    |9(K)   readymouni- I . 

Uesignati'd  ~1096.  the  new  cab- 
inet is  all  steel,  is  finished  in  plati- 
num grey  enamel,  and  permits  nest- 
ing one  on  top  of  another.  Retail 
price  is  S21-.95. 

The  ctimplete  f?rumberger  catalog 
of  stereo,  slide,  film,  and  darkroom 
items  inav  be  obtained  bv  writing 
to  Brumberger  Sales  Corp.,  .34 
Thirty-Fourth  St..  Brooklyn. 
•        »        • 

Par  Products  Shows  Rear-Projection 
Lens  Minimizing  the  "Hot-Spot" 

♦  Par  pRKldcTs  Corp.,  of  Holly- 
wood, recently  introduced  a  rear- 
projection  lens  which  incorporates 
features  available  in  both  .35inm 
and  16mm  projection.  Called  Par 
Vertar.  the  new  lens  uses  an  optical 
design  yvhich  orients  ijje  image 
properly  on  the  .screen.  By  reversing 
the  image  side-to-side  without  aux- 
iliary optics,  the  Vertar  allows  nor- 
mal threading  of  both  projectors 
with  each  facing  the  screen  in  the 
conventional   manner. 

The  Vertar  minimizes  one  of 
rear-projection's  biggest  problems: 
"hot  spot"  in  the  projected  picture 
because  it  is  optically  com|K'nsated 
to  provide  ap|iriixiinalely  '.K)'/(  cen- 
ter-to-side distribution  of  the  light 
incident  on  the  screen  from  an 
exenly    illuminated   gate. 

Throw  of  the  Vertar  for  35inm 
projection  is  1.4  limes  picture 
width.  .\  fast  lens — true  aperture 
ratio  f:2.0 — the  Vertar  for  35mm 
projection  is  1.2  inch  equivalent 
focal  length. 

For  .'iSiiim  projection  the  lens  is 
designed  for  us»-  in  proje«-tors  with 
4-iiich  diameter  lens  holders,  and 
can  be  clain|>ed  directly  into  the 
holder  without  spacers  or  adapters. 
The  lens  mount  is  s|M-ciall\  con- 
siruiti'd  to  preyent  oil  or  moisture 
from  impairing  lens  efliciency.  and 
the  lens  ne<'d  not  be  disassembled 
for  cleaning  under  normal  condi- 
tions. 

For  Iftmin  projection,  the  model 
is  an  f:1.5  lens  with  equi\alint  focal 
length  of  0.6  inch  and  throu  1 .5 
times  picture  width. 

For  further  information  write  In 
Par  Products  (iorp..  926  No.  Cilru- 
\ye..  Hollywood  .!». 


Advertising  Slide  Projector 
Distributed  by  Cleveland  Mfgr. 

*  \  new  aiiloiiialic  ail\crli>iiig  slide 
projector,  for  use  in  sales  rooni.s. 
banks,  trade  shows,  hotel  lobbies, 
and  air,  rail,  and  bus  stations  was 
developed  recently  by  Wll>oN  Pro- 
jector Co..  Cleveland. 

Providing  light,  color,  and  mo- 
tion, the  Sale-(J-.Matic  gives  pro- 
jection of  24  standard  2"  x  2", 
black  and  white  or  color,  glass  or 
pa|H-r  mounted  slides,  at  a  rate  of 
5  or  10  changes  |K-r  minute  to  a  9" 
X  12':;"  '■faf  projeelion-ty|>e  day- 
light screen. 

The  screen  is  dark  while  the  slides 
change.  Remote  control  also  per- 
mit- changes  at  will.  The  Sale-O- 
Matic  o|)<rates  on  105  120  V.  60 
cycle  current  and  comes  complete 
with  9"  X  16'.>"  X  24"  carrying 
case,  cord.  plug.  bulb,  and  switch. 
It  weighs  .35  pounds. 

An    illustrated   brtwhure   is   avail- 
able from  the  manufacturer  at  10511 
\X'estern  .-Xve..  Cleveland  11, 
•        •        • 

Houston-Fearless  Cameia  Pedestal 
Designed  for  TV  Studio  Needs 

♦  .'\n  entirely  new  Television  Cam- 
era Pedestal  with  many  new  features 
has  been  announced  by  the  Houston- 
Fearless  Corporation.  Model  I'H-.S 
now  makes  possible  smooth,  run- 
ning dolly  shots:  raising  ami  lower- 
ing of  the  camera  while  on  the  air. 
and  smoother  horizontal  and  verti- 
I  al  panning  when  us4-d  with  the 
Houston-Fearless  Friction  Head. 

The  new  |M'ilestal  also  provides  a 
firm,  stable  mount  for  the  camera 
for  In-tter.  steadier  pictures.  IR'rite 
Houslon-FVarless.  Los  .Angeles  64. 
for  details.  ^ 

lloi  sTn>-FtAiiLess  Camcha  I'loc-tvl  te- 

irntly  annnunrrd  emlutdir\  man%  netv 
fratu'rf    tor    Ti     \tudio  oprTOttim. 


lUMRKR     ■>     •     \  Ol    I    \l  t      It 
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SLIDE-MOTION    UISI'I.AY 

C.olnrful  slide  prnjeitor  holds 
fteirn  scenes  plus  reiolving  disc 
in  semi-circle. 


Fowler  Cabinet  Slide  Projector 
Combines  Color,  Motion  and  Time 

♦  Visual  advertising  via  the  fool- 
proof cabiiiet-lypc  continuous  slide 
projector  has  been  carried  one  step 
ahead  h\  the  Fowi.kk  Ccimpany 
with  a  new  67"  unit  on  which  (he 
21"  screen  carries  11  individual 
color  slides  plus  a  constantly -revolv- 
ing message  element  above  these 
scenes  with  text. 

Slide  ciinibinatiori  remains  on 
screen  fur  17  seconds  each,  followed 
by  auliinialic  projection  of  the  cor- 
rect time  for  three  seconds;  then 
continuously  re|x-ating  on  a  day 
and  night  basis.  The  moving  text 
above  each  scene  adds  constant  eve- 
attraction  and  descriptive  punch. 
Alread\  in  use  by  travel  advertisers 
and  other  firms  it  is  proving  a 
strong  Iraflfic  builder  with  a  mini- 
mum of  upkeep  prnblerns.  Write 
the  Fowler  (^ompan\.  1-1.12  \.  Or- 
leans Street  in  Chicago  for  prices. 
•        *        • 

Three  Dimension  Company  Offers 
Dealer  Tie-In  on  Projectors 

♦  TiMtKi;  DiMKNSioss  (iiiMHANY  has 
offered  six  custom  selectravs  to  be 
given  away  free  with  each  TDC 
projector  purchased  from  one  of  its 
dealers.    The  offer  ends  August  .31. 

The  six  gift  Seleitra\s  (retail 
value.  S9l  ctime  with  each  2"  \  2" 
blower-cooled  moilel.  TDC  pro- 
jectors to  be  featured  on  this  offer 
arc  the  Mainliner  liOO  with  .Sclec- 
Iron-Semimalic  at  $62.50:  the  model 
D  with  Selectron-Semimatic  at 
869.5():  and  the  Streamliner  5(X) 
with  Selectron-Semimatic  at  Sftt.50. 
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Electronics  System  Synchronizes 
Slides  with  Taped  Commentary 

*  111  >\  ni  liniiiizc  rr(  ordcd  cnin- 
mcntury  with  projection  slides. 
Synciiiiomatk:  I'kodk.ts  Co.,  of 
Maxonne.  N.  J.,  has  developed  an 
electric  eye  mechanism  which  is 
triggered  electronically,  and  results 
in  an  automatic  change  of  slides. 

W  illi  this  system,  callcil  Sv\<:ilR<»- 
SI.IDK.  the  taped  commentary  ina\ 
lie  "cued"  for  slide  changing,  using 
white  "cueing  patches"'  applied  to 
the  back  of  the  magnetic  tape. 
W  hen  the  "cued"  portion  of  the  tape 
passes  through  the  electric  e\e.  the 
slide  projector's  changing  apparatus 
is  set  into  operation,  resulting  in  an 
automatic,  accurate  change  of  slides. 
The  while  cueing  patches — ordinary 
white  cellophane  tape — may  be  re- 
inipved  and  switched  about  as  de- 
sired without  harming  cither  the 
tape  or  the  sound  quality.  Thus  the 
user  may  experiment  until  he  gets 
the  accuracy  he  desires. 

As  many  as  three  automatic  syn- 
chronized slide  changes  per  second 
are  attaii^lile  with  the  system,  en- 
abling the  denionstration  of  "explo- 
sion" views  and  "stop  motion"  ac- 
tion. Any  tape  recorder  and  most 
16mm,  35mm.  or  2  x  2  slide  pro- 
jectors can  be  adapted  for  auto- 
matic synchronization. 

Synchroslide  is  available  in  two 
models.  The  portable.  Model  10. 
can  be  used  with  any  tape  recorder 
and  slide  projector  already  equip- 
ped with  remote  control.  The  model 
is  self-powered,  consisting  of  a  ma- 
gic eye  head,  an  ain|)lificr  which 
comes  in  a  leatherette  case  with 
shoulder-strap,  and  a  power  sup- 
ply. 

Model  200  is  a  factory-installed 
unit,  and  can  be  used  with  any  tape 
recorder  slide  projector.  The  magic 
eye  and  the  amplifier  are  jiernia- 
ncntly  integrated  at  the  factory  into 
the  playback  unit  of  the  recorder 
without  affecting  the  audio  circuits. 
\lso.  if  necessary,  a  solenoid-actu- 
ated changer  is  installed  on  the  slide 
projector. 

To  obtain  more  detailed  informa- 
tion,   write  .Synchromali<-   Products 

Co..  776  Hroadway.  Bayonne.  N.  J. 

•        •        • 

Reeves  Soundcraft  Releases 
"Magna-Stripe"  for  8mm  Use 
♦  |{|MK>  SiiiM)(i(\Kr  Cold',  an- 
nounced recently  that  magnetic 
sound  for  8mm  film  is  now  avail- 
able. This  coincides  with  the  re- 
lease bv  the  MoVlK  MiTK  CoHP.. 
Kansas  Cit>.  Missouri,  of  a  mag- 
netic   proje»-lor    for    the    consumer 


I' i|iiipnii'n'     in     llir     New>- 

iriarket.  The  innovation  <if  bonding 
Magna-Slripe  to  8mm  film  will  en- 
able home  m<ivie  fans  to  add  sound 
tracks  III  their  silent  films  at  a  cost 
lit  .{'oc  a  foot.  I'urlher  inforinatioti 
nun  be  obtained  from  Reeves 
.Soundcraft  Corp.,  KIcclronic  Divi- 
sion,  10  East  52nd  St..  New  York 

City. 

»       «       • 

Table  Top  Projection  Screen 
Introduced  by  Radiant  Mfg.  Co. 

*  A  si\  pound  projection  screen, 
measuring  .36"  x  .36",  was  intro- 
duced re<ently  by  Radiant  Manl- 
FAtTURINC  Corp.,  of  Chicago.  De- 
signed for  use  on  tables  or  desks, 
the  JiFFV  is  also  equipped  with  a 
hanger  for  use  as  a  wall  screen. 

Special  feature  is  Radiant's  new 
Perma-White  Matte  Surface,  which 
is  washable,  and  is  guaranteed  not 
to  peel,  crack,  or  rot.  The  screen  is 
equipped  with  a  collapsible  support- 
ing arm  which  facilitates  opening 
and  closing.  The  feet  are  rubber  tip- 
ped to  protect  table  finishes  and 
can  be  swiveled  to  a  horizontal  po- 
sition when  the  screen  is  used  on 
the  wall. 

The  J  iffy  sells  for  S7.95.  For 
further  information,  write  the 
manufacturer  at  2627  W,  Roosevelt 
Koad,  Chicago  8. 

•        •        • 

Studio  Spotlight  and  Stand 
Distributed  by  Sun  Ray  Photo 

♦  A  new  No.  16  spotlight  featuring 
a  controlled  light  source  was  intro- 
duced recently  by  the  Si  N  RaV 
I'liOTO  Co..  of  New  York  City.  A 
No.  9  studio  stand  was  also  re- 
leased for  distribution. 

The  spotlight  is  equipped  with 
a  Bi-Post  base  porcelain  socket, 
which  kee|)s  the  bulb  filament  in 
alignment.  The  yoke  bracket  allows 
the  spot  to  be  tilted  and  held  in  any 
desired  position.  The  light  is  well 
ventilated  and  the  interior  is  spray- 
ed with  a  heat  resistant  paint.  Kx- 
tcriiir  finish   is   black  wrinkle. 

Operating  on  any  AC  or  D/C 
I  10  111  120  volt  receptacle,  the  sp<it- 
light  takes  5(K)  or  750  watt  T-20  or 
T-24  Bi-Post  bulb.  Price  is  S55. 

The  studio  stand  is  constructed  so 
that  a  twist  of  the  thumb  lock  will 
cause  the  three  legs  to  fall  into 
open  position  and  lock  in  one  o|)era- 
tion.  It  locks  in  place  at  any  desired 
height  from  -lO-inches  to  8V2  feet. 
It  folds  to  .39-inches:  the  legs  spread 
28-in(hes.  I'rice  is  .?30. 

Detailed  informatinn  ma\  be  ob- 
tained from  the  manufacturer  at 
295  l^faveltc  St.,  New  York  Citv, 


Large  Screen  Image  Possible 
With  "Smallest"  Slide  Projector 

♦  A  2"  X  2"  -liilr  pniji-iiur  -nia 
enough  to  lie  carried  in  a  Utpcoi 
pocket  and  capable  of  achieving 
projection  area  of  10  feel  wide  wi 
introduced  recently  by  \\'ll.l,i)LCl 
liYS.  New  Y<irk  City.  i)c-ignated 
the  Z<'ll  3.5.  and  claimed  to  be  ll 
"world's  smallest."  the  new  pr' 
jector  measures  4'''i  x  2%  x  5  inche 
and  weighs  l'*'!  pounds. 

The  Zell  35  is  equipped  with 
multiple  lens  condenser  system  an 
a  specially  designed  Voigtlandi 
f2.8.  .8cm  coaled,  color-correcli 
anastigmat  lens.  It  permits  elTecti> 
projection  at  short  distances  at  ar 
lime  of  the  day  in  an  ordinary  su) 
dued  room  or  darkish  corner. 

Priced  at  .S76..50.  the  Zctt  35  in: 
be  obtained  from  W  illoughli\s.  11 
W.  32nd  St.,  New  York  1- 

Barneft  &  JofFe  Now  Distributing 
Three  New  Projector  Cases 

*  Three  new  projector  cases  ha' 
been  put  on  the  market  bv  Barnei 
&  Jakfk.  Philadelphia  manufactu 
ers  of  projector  and  slide  file  case 

For  ViEWLKX  projectors  22.  3 
and  44.  the  company  has  designed 
two-toned  diagonal  tweed  case  wii 
liuilt-in  protective  blocking.  Desi 
nated  as  Model  D\-I11.  the  ca: 
lists  at  .S10.5(). 

Model  RT-105X.  a  Bua  Roy 
case  for  TDC  projectors,  features 
miniature  screen  in  the  lid.  pro\ 
sions  for  mounting  projector  < 
board,  and  a  two-toned  tweed  e 
tcrior.  The  RT-105Z.  designed  fi 
I  DC  Duo  and  Streamliner  model 
also  includes  two  unit  drawers  fi 
Four  TDC  Selectravs.  List  price 
•SI  5.50. 

The  Baja  RG-.303A\  is  a  custot 
built  case  for  the  Gou)E  3(MI  pr 
jccliir  featuring  a  felt-lined  cor 
partment  for  four  index  files,  spa' 
for  a  GoldE  index  changer,  pr 
jector  mounting  provisions,  spa' 
for  eight  Airequipt  magazines, 
miniature  screen  in  the  lid.  ami  lu 
gage-type  exterior  st\ling.  Li 
price  is  S14.65. 

For  a  catalog  describing  the  ne 
Baja  cases  in  detail,  write  to  Ba 
iiett  &  JafTe.  6100  N.  21st  Sire. 
Philadelphia.    Pa. 

Sarra  Makes  TV  Convention  Spe 
♦  .ABC  s  coverage  of  the  Democi 
tic  National  Convention,  lelevis 
from  Chicago  during  the  week 
July  21,  was  introduced  with 
S|}ecial  convention  program  o|ien 
on  film  produced  for  the  Phil 
Corp.  by  Sarka.  L\c. 

Also  used  III  open  tele\ision  shoi    ^' 
ings  of  the  previous  Republican  N 
lional    Convention,   the   s|iccial   fil 
was  designed  to  tie-in  with  Pliilcc 
60th  anniversary. 


niSINES.s     SCREEN     M\i.\/.  IN 


;usiNEss  SCREEN  EXECUTIVE  prQCBss  Your  Film  with  BRIDGAMATIC 


tmon  D.  Oftedohl  Joins  SVE 

Vehnon  I).  ()^  ii;i)\iii.  has  betn 
ipoinlfd    (lirc(li)r    of    purchasirif: 

the  SociKTV  KOR  Visi  al  Kdi  ca- 
pN,   Inc.,  Chicago.    He   was   for- 

riv  western  sales  manager  for  R. 

SM\(ler  Co..  Inc..  Battle  Creek, 
ich..  and  [turchasing  agent  for 
hittier   l.aliipralnries.   Chicago. 

otiond  Brothers  Extends  Sales 
ivtroge  Throughout  Illinois 
WaTLAM)    HiiOTIlKKS.     1.30,30 
Uth    Western    Ave..    Ulue    Island. 
„     announces     expansion     of     its 
diu-\  isual  orgunization  to  extend 
verage   throughout    Illinois. 
Jamks    K.    Dokga.n.    recently   ap- 
inted  rejiresenlatixe  for  the  south- 
1  territory,    will    make    his    head- 
arters   al    1621   Nohic   Ave., 
ringfield.    I  ntil   recently,  he  was 
f)ervisor    of    the     Brown    Stores. 

Cleveland.   Ohio. 
In     the    central  -  north     counties. 
:0RCK    LiscoMiu:     will    continue 
»eragc  from  his  Park  Forest  ad- 

at  '.iUi  .Nokoinis  .\vc. 
Carl  J.  Ross,  sales  promotion 
inager  of  the  companv.  will  ex- 
id  duties  to  include  represenla- 
n  in  the  northern  counties  of  the 
te  with  hea<l(|uarters  al  1160 
lestnut  St.,  Deerfield.  Mr.  Ross 
formerly  associated  with  the 
lited  World  Films  F.ducational 
vision,  and  for  man\  years  was 
dwest  division  manager  in  Chi- 
;o  for  Films  Incorporated. 

^  Names  Horace  A.  Tollefson 
>'t  Director  Library  Services 
To  Cdordinalc  the  ailivilies  of 
)  film  preview  centers  which  the 
CoLNriL  OF  AmkruA  is  now 
the  process  of  setting  up,  the 
^nization    recently    appointed 


HoRACR  A.  ToM.EFSON  assistant  di- 
leclor  in  charge  of  lilirary  services. 
A  graduate  of  the  I  niversitv  of 
Wisciinsin  where  he  received  his 
A.B.  and  .A.M.  degrees,  and  the  I  ni- 
versitv of  .Michigan  where  he  re- 
ceived his  library  science  degree, 
Mr.  Tollefson  has  had  extensive  ex- 
perience in  film  utilization  as  part  of 
his  library  service. 

L.  J.  McGinley  Heads  New  Portland 
Office  for  United  World  Films 

♦  I Mtki)  World  Films,  Inc.,  re- 
cently opened  a  new  ollice  in  Port- 
land, Oregon,  which  will  s«!rviee  the 
entire  .Northwest  and  Alaska.  I.arrv 
J.  .Mctliidev  has  l«-en  ap|)oinled 
manager  of  the  new  operation. 

Mr.  .McGinley  will  supervise  dis- 
tribution of  United's  products 
which  include  instructional  films 
for  sch<iols  and  churches,  I  niversal- 
Inleriiational  and  J.  Arthur  Rank 
films  for  non-thealrical  screenings. 
an<l  the  Castle  home  film  line  sold 
through  photographic  and  depart- 
ment stores. 

Kodak  Industrial   Relations   Head 
Announces  Executive  Appointments 

*  I  ive  executive  appniMtnieiils  al 
I'.ASTMAN  Kodak  Co.  were  an- 
nounced recently  by  Craig  P.  C.ocii- 
KA.NE,  Kodak  director  of  industrial 
relations. 

The  executives  and  their  new  ti- 
tles are:  Donald  K.  Mcf'onv  ille.  su- 
|K-rvisor  of  induslrial  relations  plans 
and  procedures;  Thomas  H.  Miller, 
assistant  to  the  director  of  indus- 
trial relations:  Howard  L.  Miller, 
general  supervisor,  wage  and  salary 
iidminislralion:  Paul  \.  Cerhard, 
assistant  general  supervisor,  wage 
and  salary  administration:  and 
Frank  J.  Fessenden,  assistant  direc- 
tor of  induslrial  training. 


for  less  than 

AWtROED  FEDERAL  SUPPLY  SERVICE 
CONTRACT  ?nil  STRAIGHT  TEAR  FOR 
ALL  US  GOV  T  AGENCIES 


Producers.  TV  stofiont,  tmofl  labs., 
colleges,  phofo  finishers,  microfUm- 
ers — do  if  on  your  own  premises — 
control  your  production  from  fhe 
storf. 

Recent  BRIDGAhitATIC  buyers  are  Sta- 
tion WTVI.  Miami  (2);  U.  S.  Treasury 
Dept.  (6i.  Civil  Aeronautic  Authority 
(2);  General  Electric  Co.;  Siamese 
Govt.;  Barksdale  Studios;  Ryerson 
Technical  Institute.  Canada;  La  Vol 
University,  Canada. 

BRIDGAMATIC  costs  little  more  than 
old-lashioned  cumt>ersome.  slow  acting 
rack  and  tank  methods.  BRIDGAMATIC 
lilm  developing  machines  remove  the 
guess,  save  valuable  time,  protect 
precious  negatives.  Straight  16mm  or 
le  3Smm  NEGATIVE,  POSITIVE  or 
REVERSAL  Models  Irom  S1095  to 
S9950.  Develop  and  dry  ready  lor 
showing  same  day  events  occur. 
COMPLETELY  SELF  CONTAINED 
with  patented  overdrive,  oir  squee- 
gees, built-in  drybox  and  heating 
elements.  STAINLESS  STEEL  TANKS. 
No  special  skill  required  lor  operat- 
ing    attach  rubber  hose  and  plug  in. 


ttlOCAMAriC  rv  SnCIAl.  Imrmnal  F'l'- 
Spfd.  710  p«'  hov'  t]49S  r»fl>e</i  •> 
rroil. 

BRIDGAMATIC  JR.  M095 


Good  for   imall  lobi.. 
p«r    howr. 


poi.   ipc«d  600 


AGENTS  FOB:  Acme  Animation,  Blue  Seal  Re<orders,  Depue  Pfinieri.  FeorUtt  Dolliet.  Auncen 
Super  1200  Camerai.  Bardwell  I  McAllider  Spoil,  MognetordeM.  Mo«iolot.  Cofortfofi  t.te. 
Century  Lighting.  Bodde  Background  Screen  t.  Hollywood  Prtnleri.  Studio  Synchreniiert, 
K.nevoa  Synchronoui  Magnetic  Recorder!.  Raby  Blimpt  i  Ooltie*  Mole  Richotdfton  lighit 
MANY    ITCMS    AVAILABLE    ON    JtMl    PAYMlNTi 


S.O.S.  CINEMA  SUPPLY  CORP. 


OtPT.   H 
iOJ  W.  Slnd  ST.,  N.   r 
Coble  SOSOUNO 


THE  OMV 
GUARANTEED 
SCRATCH 
REMOVAL 

process: 

RAPID  FILM  TK(:ilM(,)l  E  INC. 


Don't  fool  oroufld  with  holf-woy 
meoturet.  Ropid  Film  Techniqu* 
will  take  that  roin'out  of  your  film. 
For  ov«r  a  decade,  leodert  in  icrotch 
removol,  prctervation,  and  rejuveno- 
tion  of  old  ond  new  film. 

16fnm,  3Jmm,  OriginoU,  Kodo- 
chromet,  Negotivea,  ond  Printi.  for 

full  information  write  for  Booklet  ftS. 
21  We»t  46lh  St..  New  York  34,  N.  Y. 


SEE  the  Selectroslide 


Folly  uutunutic  prujrclor  *  *  *  48  2&2  slide 
caparity  7.">0.HMM»  huII  projrrtor  •  ♦  •  Krmutr 
Control. 

For  prr^onnrl  in«lriirtif>n,  %n\r*  mrriinKs  *lu>w. 

roomti     antl     tluntomrr     Srrvirr      prmr*nl:tliont. 

'  A«k    for    a     (Icinnn^tr.ilinn     .nx)     li**     « on\  irx  rd. 

%/t^^     SPINOLER&  SAUPPE 

0    J^j,         y-         ^'0'      BEVERLY      BOULEVARD 
y*HO^UfUiUO*i   LOS    ANGELES   4,    CALIFORNIA 


SCRIPTS... 

.  .  .  rxiMTlly  prf|)arc<l  In  foniifr 
<!liiiiriiiiiii  of  Kililiirial  Kmiril.  TIk- 
Miircli  of  TiiiK-.  Cmlil.H  iiirliiilr  o\«t 
fiirlx  lli)-iilrii-iil,  riliiriitiiiiiiil  iiiiil  xpiiii- 
oiin-il  riliii--.  Ili::lii-xl  |iriiff.«iiiniil 
i|liiililv    uiiiiraiilrrtl.    Iii<|iiiri«-K   iii\il<'il. 

DONALD    HIGGINS 

369  Lexington  Avenue 
New  York    1  7,  N.  Y. 


I    M  It  ¥  R 


\  It  I   I    M  K     IT     •     \t:,2 
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FOWLER'S 
2 ml  PROJECTOR 

The  Most  Amazing  Projector  Ever 
Developed   —   It   Is   All   Automatic 

Roof  Top  Projector  No.  11:  Outdoor 
Screen    10  x    10  Ft.   Iron  Frame  Ready  to 

Install $637 

Convention  Type:  26    x  28     x  67    Duo! 

Projector $396 

Window  &  Counter  Type:  15x18     x 

30    A  Real  Stopper $1  68 

Small  Demonstrator:  15"  Long  IV-i' 
Diameter  with  Handle  Will  Set  On  Any 
Desk $89 

Wrife  for  free.  Illustrated  Brochure 
Subject  to  Dealers  Discount 

NATIONAL  DISTRIBUTOR  WANTED 

(Musi  he  financiollv  fesponjible) 

FOWLER  COMPANY 

1432  N.  Orleans  St.         •  Chicago  10 

Phone:  Michigan  2-8789 


KLEARCITE 

TRANSLUCENT    SCREENS 
FOR    REAR    PROJECTION 

Speciafizing  in  Outdoor 

Screens  for  Rooftop  Advertising 

(Sizes  up  to  50  X  100  feef) 

Indoor  Screens  in  Sizes 
Up  »o  17  X  24  feef 

ALL   SCREENS    MADE   TO    ORDER 

Write  today  for  brocfiore 

KLEARCITE  SCREEN  COMPANY 

1428  N.  Orleans  St.  Chicago  10,  III. 


IMMEDIATE  CASH 

FOR 

CAMERA  EQUIPMENT 

NEED  EYEIs/)OS  (SINGLE  LENS  AND  TURRET). 
MITCHELLS.  ARRIFLEX.  DE  BRIES.  B»H  STAND- 
ARDS AND  HISPEEDS.  WALLS,  AKELEYS,  CINE 
SPECIALS.  AURICONS.  MAURERS.  FILMOS. 
ALSO  BALTARS.  COOKES  AND  OTHER  LENSES. 
SOUND  STAGE.  LABORATORY  AND  EDITING 
EQUIPMENT  OF  ALL  TYPES  REQUIRED.  PLEASE 
SHIP  INSURED  OR  FORWARD  DESCRIPTIONS 
AIRMAIL     IMMEDIATE    PAYMENT. 

GORDON    ENTERPRISES 

5342   N    CAHUENGA   •    NORTH   HOLLYWOOD.   CAL. 


6<) 


19')2  Prodiiclion  lleview  Sii|)|)lemen(:  II 


\DDITIONAT,   LISTINGS   OF  PRODUCERS    FROM    NATIONWIDE    SOIIRCI 


♦  I.i-liii};>  Ik-Iou  suppleinpnt  the  Annual  Prixluc- 
tii.n  H.vicw  of  liisiNKSs  S<:kkkn,  puMislu-d  in 
Ffl>ruurv.  1%2: 

Ali.-Scope  PicTi  rks  Inc. 

T.S2ii  Hovorly  Hon lc%  aril 

TIiilK  wooil  .'U).  (laiifiiriiia 

ri'li-|iiiiiiic:    W^innin;:    1128 

OFKK.KRS  AM)  DF.rAKTMKNT  HKADS 

Gordon   S.   Miltliill.   I'n-s.-l'roducer 

C.  D.  Owens.  Vice  President 
Nerval  D.  Crutchcr.  Jr..  Fmd.  Mar. 
Services:  Industrial,  public  relations,  education- 
al home  economics,  indoctrination,  and  training 
films:   TV  commercials  and  theatre  advertising 
fdms.  Techniques:   live  action,  animation,   stop- 
motion. 
Facilities:   Stage. 

RECENT  PRODl'CTIONS  AND  SPONSORS 
TV  commercials  for  Sunsweet  Prunes.  S.O.S. 
Company.  Interstate  Bakeries.  Skippy  Peanut 
Hiitter.  Theatre  advertising  films  for  Safeway 
Stores:  20-minute  Technicolor  home  economics 
film  for  the  California  Prune  and  Apricot  Grow- 
ers Association:  training  films  for  the  U.S.  Air 
Force. 


Walter  Rivers  &  Associates 

28  Geary  Street 

San  Francisco.  Calif. 

Phone:    SUtter  1-1284 

Studio  at  60  Market  Street, 

San  Francisco,  Calif. 
Date  of  Organization:    1949 
OFFICERS  AND  DEPARTMENT  HEADS 
Walter  .\.  Rivers.  President 
Don   Rivers.   Exec.   V.   P. 
Services:    General    motion    picture    production, 
specializing  in  films  for  industry  and  television. 
Facilities:  Auricon  sound  cameras;   recording 
systems,   film    and   tape;    titles   and   animation; 
complete  lighting  equipment,  writing   and   edit- 
ing staff. 

RECENT  PRODICTIONS   AND  SPONSORS 
Maimonides    CMaimonides    Health    Center);    A 
Hospital  Is   People   I  Mt.  Zioii   Hospital  I:   //ig/i- 
lights  of  49'ers   79.57   Season    (Goehcl   of  Cali- 
fornia). 

I'"()T(»V<)\ 

286   Monroe   Ave. 

Mcniplii>.  Tenn. 

Phone:  .37-4127 

Date  of  Organization:    1950 

OFFICERS  AND  DEPARTMENT  HEADS 

W.  R.  Camphcll.  President 

W.  R.  Brazzil.  Exec.   V.  P. 

L.  B.  Ahernathy.  Dir.  of  Pholop. 

R.  E.  Rogers.  Prod.  .Supervisor 

H.   H.   Highfill.   Jr..   .dnimnlion   Dir. 


SPECIAL  OPTICAL   EFFECTS 
AND  TITLES 

On    the    "Fireside    Theatre"    TV    Series 
br 

RAY  MERCER  &  COMPANY 

4241   Normol  Ave.    •     Hollywood  29,  Collf. 

<ir,,!     /,,.      f-'-.r     l>pli,.:l     h'tU-rl^     I    l-tfl 


Services:  All  types  of  16mm  production— h 
cell  animation  to  straight  production. 
F,4f:iLITlES:  Sound  stage,  recording  equipnu 
and  facilities,  and  Mitchell  camera  equiprae 
I  Reference  details  on  recent  productions 
sponsors  not  submitted.) 


EmI'IHL    I'|1(>1(»s(H   M).    In<.. 
490  .North   Snelling  .\veniie 

St.   Paul   4.    Minnesota 

Date    of    Organization:     194.") 

OFFICERS  AND  DEPARTMENT  MEADS 

William  S.  Yale,  President 

Charles  B.  Woehrle.  I'.P.,  Treasurer 

Catherine    Running,    Secretary 
Truman  Bjorklund.  Production  Mpr. 
Arthur  Nicol.  Camera  Depl. 
\\  arren  F{ose.  Sound  Dept. 
Roy  IS'ewquist,  Script  Dept. 
Services:    Motion   pictures  for   industry,   sa 
training  and   television:    sound   slidefilms. 
Facilities:  Permanent  creative  staff,  script 
ing,  storyboard  and  artwork.  Maurer  and  Bdl 
Howell  cameras.  Complete  film  editing  facilidi 
animation  stand  for  16mm  and  .JSmm  color  a 
black   and   white,   and   slide   films.   Ampex  s; 
chronous    recording    in    studio    or   on    locatic 
Maurer   six    line   tracks.   Time   lapse    and    sf 
motion    equipment.    Sound    stage    and    locati 
equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Story  of  Insulite  &  Double  Profits  IM  &  O  Pajf 
Company)  :  Neivsreels  .Vo.  7  and  .\o.  2  (Gen 
al  Mills)  ;  Annual  Report  1951,  Color  in  Sto>l 
I.Minnesota  Mining  &  Mfg.  Company^;  Thr 
Eipht  Three  Makes  Money  for  Me:  Pro) 
Through  Preference:  Preference  with  Pei 
nence  (Brown  &  Bigelow)  ;  Man  of  the  Ho, 
Seven  Steps,  Futuramic,  CMinneapolis-Honi 
well);  Keep  Your  Customer  in  Business  I  Pa 
Corp.)  ;  .More  Power  to  You  (Superior  Separal 
Companv)  ;  Tomorrou's  Tractor  Today  i  Far 
ers  Union  Central  Exchange  I.  TV  commerci. 
for  B.  F.  Goodrich  Company.  .'^cott-At»ater.  To 
Mfg.  Corp..  Dayton's  Department  Store.  Pa 
well  Sprayer.  Minneapolis  Brewing  Co. 


Y4CUUII14Tf 


Business  Firms,  librories.  Advertising  Com. 
ponies.  Film  Distributors,  etc.,  Vocuumole 
Corporation  offers  quick  relief  lor  film  heod- 
oches. 

BY  TAKING  OVER  COMPLETE 
FILM    HANDLING   PROBLEMS 

•    FILM  PROCESSING 
•  CLEANING 
•  REPAIRING 
•  SHIPPING 
•  STORAGE 
All  bookings  promptly 
tilled. 


MATE   COUP.   446   W    4)rd    St.    NEW    rORII 


If    only    o    tingi* 

f\      or      mony. 

Vocuumot* 

will      i«rv«     you 

wait.      Wrif*    for 

Infermolion 

NOW. 

in  SINK 


«  r  R  F.  K  N      M   \  ( .  \  /  I  > 


Insurance  and  the  Film 


35 

►A 

►A 

^6 


\ 


»»«>' 


oO 


,o»*» 


lu" 


iSlOf* 


fiiJft^?!!^-::' 


,«e<'* 


»uP« 


For   16mm.  Film  —  400'   to  2000'    R»«U 

Protect   your   films 

Ship  in  FIBERBILT  CASES 

Sold   at    Uading   d««Urt 


(CONTINUED     KHOM      l'V(.K      r  11 1 1{  T  V -SE  V  EN) 

was  prixliiicd  uiiiler  the  general  supervision  of 
the  iDinpanv's  I'ulilic  f{i-lalii>M*  Dcparliiii-nt. 

From  Every  .\li)unt(iiiisiile  will  I'l"  n"li'as<-il  ex- 
clusively to  the  agents  for  use  in  their  com- 
munities about  the  middle  of  September.  At 
least  one  print  will  he  in  each  branch  olFice  by 
that  time.  (  A  review  of  the  new  film  will  appear 
in  Business  Screen  when  it  is  <>lli<iall>  re- 
leased. I  W 


Mt'tnipolitaii    Lift-:    a    TIcaltli    I'iliii 

PioiutT   (^oiiliiiiie.-   Ediiiatiuiial    KlToit 

■¥■  Metropolitan  Life  Insurance  Company  has 
maile  health  films  its  special  province  and  has 
done  some  outstanding  work  in  this  field.  Its 
new  film,  for  instance.  Losing  To  If  in  ( pro- 
duced by  Jerry  Fairbanks  Productions  and  dis- 
tributed by  Association  Films,  a  new  version  of 
an  older  picture.  Tuhhy's  Trouble)  is  an  amusing 
cartoon  of  the  adventures  of  a  nice  couple  who 
eat  too  much.  It  demonstrates  the  fallacies  of 
obesitv--that  exercise,  massage,  pills,  or  any- 
thing but  will  power  and  reduced  food  consump- 
tion will  take  of!  weight.  Lose  weight  and  \ou 
win  in  the  battle  against  diabetes,  heart  trouble 
and  a  do/en  or  so  olher  ailments,  the  film  says. 

Other  Metropolitan  Life  health  films  caution 
against  middle-aged  people  overtaxing  them- 
selves, tell  how  to  live  with  heart  trouble  and  ex- 
plain how  to  cat  nutritious  food. 

Metropolitan  Life  has  a  natural  interest  in 
health  and  welfare  campaigns.  Obviously,  the 
more  people  who  properly  care  for  sick  hearts, 
the  more  live  policyholders,  and  of  each  five 
insurance  policyholders  in  the  Lnited  States  and 
Canada,  one  is  an  owner  of  a  Metro  Life  life 
policv.  -And  far  more  important  than  that,  the 
companv  feels  that  with  each  policy  the  holder 
should  get  not  oiiK  protcition  but  service,  s«'rv- 
ice  consisting  of  information  on  ways  and  means 
of  preserving  his  life  and  well-being. 

\Vilbin  the  company  this  activity  is  undertaken 
bv  till-  Health  anil  Welfare  Division.  Films  play 
an  important  part  id  the  l)ixision"s  responsibility. 
Thev  are  tiffered  primarily  to  the  general  public 
on  free  loan  from  New  York.  San  Francisco  and 
Ottawa  olTices.  and  through  such  distributors  as 
Association  Films.  Motion  pi<-|ures  are  usually 
ofTered  first,  on  a  protected  territory  basis,  to 
theatres,  and  following  theatrical  runs  in  each 
state,  to  Ibinm  audiences.  |f 


Hc|iiirl   1)11    lii^iiraiK'c    l-iliii    I'ro^raiii^ 

to  |{(>  (ionrlutletl  ill   Next   Kilitioii 

M  The  historical  dexelopmenl  of  Metropolitan 
Life's  im|>orIant  film  ninlribution:  new  reports 
on  other  important  insurance  film  programs  in- 
cluding the  Institute  i>f  Life  Insurance:  John 
Hancock.  Luinbcriiicn>  Miitii.il.  I'liui.  Pruden- 
tial. I'acilir  Mutual  and  /iirii  h- \merican 
(among  others  i  will  conilude  this  fnirK  compre- 
hensive report  on  film  production  and  utilization 
in  ihe  insurance  field  in  your  next  !U  >IM>s 
Screen  due  out  after  niid-Seplpmber.  Sf 
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Complete  Technical  and  Editorial 
Services  to  16  mm  Business,  Educa- 
tional and  Religious  Film  Producers 


SCRIPT  PREPARATION 

TITLES  AND  ANIMATION 

PHOTOGRAPHY 

SOUND  RECORDING 

RE-RECORDING 

from  magnetic  tope  or  film 

MUSIC  LIBRARY 

EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6,  IlllNOIS 

EJge-NumbtreJ  Work  Prints— Color  J\ljslen— 
Duplicate  Ncgjiiiei — Release  Prints 


SOUND  RECORDING 

at  a   reasonable  cost 

High    fidelity     16    or    35.      Quality 

guaranteed.     Complete   studio   and 

laboratory  services.    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE. 

7315  Carnegie  Ave.,  Cleveland  3,  Ohio 


MOTION   PICTURE 

HI 

TELEVISION  ART 

Animation  -  Titles 

240  EAST  39tb  ST. 
lEsiMfftoN   3-7J7I 


\I  It  K.  R 


•    \  ni  I  M  F    13    •    I  ■>-. : 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 


•   C(>\M«  lUl  1    • 

Rockwell   Film   &   Projection 
Service,  182  High  St..  Hartford  5. 


•  DISTRICT  OF  COLUMBIA  • 

Jam  Handy  Organization,  Inc., 

]~'M)  M  Str<-fl.  Washington  6, 

Tli.>    Film    Center,  915   12th   St. 

iN'.W  .,  Washington. 

•  :maryl.\nd  • 

HoM'aril  E.  Tliompson,  Box  204, 
Ml.  Airv. 

•  MASSACHUSETTS   • 

Cinema,  Inc.,  234  Clarendon  St., 
Boston  16. 

•  NEW   HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 

•   NEW  JERSEY   • 

Slitle<rafl   Co..   142   Morris  Ave., 

.Mountain  Lakes,  N.  J. 

•  NEW  YORK   • 

Association  Films,  Inc.,  35  West 
45th  Street,  New  York  19. 

Buchan  Pictures,  79  Allen  St., 
Buffalo. 

Charles  J.  Ciegerich,  42-20  Kis- 
sena  Blvd.,  Flushing. 

Comprehensive  Service  Co.,  245 

W.  55th  St.,  New  York  19. 

Crawford  &  Immig,  Inc.,  265  W. 

14lh  St.,  New  York  City  11. 

The  Jam  Handy  Organization, 
Inc.,  1775  Broadway,  New  York. 

Ken  Killian  Sd.  &  \'ig.  Pdts. 
P.  0.  Box  364  Hempstead,  N.  Y. 

Mogull,  Film  and  Camera  Com- 
pany, 112-114  W.  48th  St.,  New 
York  19. 

S.  O.  S.  Cinema  Supply  Corp., 
602  W.  52nd  St.,  New  York  19. 

Specialized  Sound  Products  Co., 

551  Fifth  Ave.,  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  599BS  Suffern. 


•   PENNSYLVANIA   • 
Jam  Handv  Organization,  Inc., 

930  Penn  Ave.,  Titisburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harrisburg. 

Lippincoti    Pictures,   Inc.,   4729 

1. 11(11. .vv  Si..   I'hila.l.-lphia  :V>. 


•  RHODE  ISLAND   • 

Westcoll,  Slade  &  Balcom  Co., 

95-W  F.ini)ire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

Haley  Audio-\  i.suai  Service, 
Box  703,  Charleston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 

Phone  24043,  Box  1389,  Hunting- 
ton. 


SOUTHERN    STATES_ 

•  ALABAMA   • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGIA   • 

Colonial  Films,  1118  W.  Peachtree 
St.,  N.W.,  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA  • 

Stanley     Projection     Company, 

2IIV2  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling   Visual   Education    Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual   Service,   Inc.,   815 

Poydras  St.,  New  Orleans  13. 

•  MISSISSIPPI   • 

Hcrschel   Smith   Company,    119 

Rnarh  St..  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  BIdg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 


•   VIRGINIA   • 

Tidewater  Audio-Msual  Center, 

617  \V.  35lh  St..  Norfolk  8.  Phone 
5I.H71. 


•   ARKANS.VS    • 

Grimm-Williams   Co.,   115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTERN   STATES 

•  ILLINOIS   • 

American   Film   Registry,   24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  79  East 

Adams  St.,  Chicago  3. 

Atlas    Film    Corporation,     1111 
South  Boulevard.  Oak  Park. 

Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films.  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  Aids  Service,  517 
Main  St.,  Davenport. 

•  KANSAS-MISSOURI  • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    610 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•   MICHIGAN  • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Drtroit  11. 

Capital  Film  Service.  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 

Academy  Film  Service  Inc.,  2300 
Payne  Ave.,  Cleveland  14. 

Fryan  Film  Service,  3228  Euclid 
Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Jam  Handy  Organization,  Inc., 

310  Talbott  Building,  Dayton  2. 

Twyman    Films    Inc.,    400    West 
First  Street,  Dayton. 

M.    H.   Martin    Company.    1118 

1  Inc..!,,   W.u    1;.,   M.,-m1|",„,. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  ,\  1 
St.,  Milwaukee  12. 


WESTERN    STATES 

•   CALIFORNIA   • 
Donald  J.  Clausontliue,  1829 

Craig  Ave.,  Altadena. 
Coast  Visual  Education  Co.,  5( 

Hollywood  Blvd.,  Hollywood  2 
Hollywood    Camera    Exchan) 

1600  N.  Cahuenga  Blvd..  Ho 

wood  28. 
Jam  Handy  Organization,  In 

7046   Hollywood   Blvd.,   Los 

geles  28. 
Raike  Company,  829  S.  Flower  I 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  Beve 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc.,  351  Ti 

St.,  San  Francisco  2. 
C.    R.    Skinner    Manufactui 

Co.,  292-294  Turk  St.,  San  Fr 

cisco  2. 


•  COLORADO   • 

Dale  Deane's  Home  Movie  S 
Agency,  2!!  K.  Ninth  .\vt\. 
ver  3. 

•  OKLAHOMA   • 

Vaseco,  2301    Classen,  Oklah< 

City  6. 
H.   6.   Davis,  522  N.  Broad 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Bi 

Ave.,  Tulsa  5. 


•   OREGON   • 

Moore's  Motion  Picture  Ser 

306  S.  W.  Ninth  Ave.,  Portland 

•  TEXAS   • 

Association  Films,  Inc.,  1915  L| 

Oak  St..  Dallas  1. 
George  H.  Mitchell  Co.,  712  J 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies, 

Guadalupe    St.,    Phone    8-'. 

Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  ■» 

Temple  St.,  Salt  Lake  City  lO.f 


CANADA  ■  FOREIGI 

Audio-Visual  Supply  Comf 

Toronto  General  Trusts  Build 
Winnipeg,  Man. 
Distribuidora    Filmica    Venfl 
lona  De  16MM.,  S.A.,  Apa 
706  Caracas,  Venezuela.  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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BUSINESS     SCREEN     MACAZl 


I 


(EFERENCE  SHELF 

i|,sociation  Films  Lists  1 20  Free 

Ion  Subjects  in   New  Catalog 
Assoi  urio.N  I  ii.M>'  uiw  r^52-5:5 
(lalog  of  16iiitii  sDutid  motion  |>ir- 
res   wa?    rc<iMill\    |)iil)lislii-(l.    The 
page    |>ul>li<'iiliofi.    iiilille'ii    "Sc- 
ted    M<ilior\    I'iilun-s."    (lestrilie< 
re  ihaii   l.K)0  ilillen-iil   sulijfcts. 
lurliiig   120  free  films. 
^    iiiiig  the  main   film  ratcgorics 
are:    agriculture,    home    eco- 
jriiiiis.  health  and  safel\.  manufar- 
iririK.  soiiai  ^^tudies.  literature,  com- 
■  ations.    sjiort.s.    religion,    and 
:.iinment.    Over    1(K)    new    suh- 
liaxe  hecn  acquired  since  last 

-  catalog.  These  films  are  iden- 
;    in   the  index. 

I  rce   copies   of   "Selected    Motion 

'lures"   may    lie   had    hy    writing 

Ijiblic    Relations    ne|iarlment.    As- 

ition   Films.   Inc..  .S-l"  Madison 

New    York   17. 

(fee   Booklets   Describe   RCA's 

Hojectors,    Sound   Products 

rl{(:\     riiintK     imliji^iied    three 

■  klcts    which    descrilie    the    com- 

'-  Uinnn  sound  film  projectors, 

'imm  magnetic  recorder-projec- 

irid    a    variety    of    RCA    souikI 

II  ts.  The  hroihure  on  the  mag- 

iir     recorder-projector     tells     the 

I  If)    of  magnetic  striping  of  films. 

'essing  the  many  commercial  pos- 

lilities  of  this  new  sound  record- 

s;  medium. 

'      2l)-page     catalogue     ilescrihes 

ihan  .50  items  of  ei|uipment  in 

'>mpanv's  sound   products  line. 

-  covered  include  representative 
•[>hones.    amplifiers,    speakers. 

,illie>.   horns,    intercoms,    unit-huill 

binets  and   racks,  etc. 

1   Describing    KC A's    "KM)"    Senior 

i(!  lunior  16mni  sound  film  projec- 

and     accessories,     a     12-page 

iiiiphlet    outlines    features    of    this 

'  iuipment    through    the   use  of  car- 

H>ns  and  animated   line  cuts. 

'The  brochure  on  the  magnetic  rcc- 

;  projector     iKorm     2M-in.tOi 

ihe    one    on     the    RCA    "4(M)" 

I  sound  film  projectors  (Form 

'O.*)  I     mav     be    id>lained    froni 

\  isual    Products   Si-dicm.    R(!.\ 

r.    (!amden    2,    \.    J.    Reipic-ts 

'lie    sound    bookb't    I  Form    2R- 

inay    be    addres.sed    to    the 

HI. I   l'roduct.4  Section.  RCA  Vic- 

r    Camden  2.  N.  J. 

'f  portmakers  Issues  Slide  Reprint 

I  If    Cm  vKiM  vKKKs.   Im  .   is  dis- 

iing    to    ciistniners.   and    others 

-ted  in  till-  subject,  reprints  of 

irtiile.    Hon    anil    U  hy   to    t'se 

'   ill  Sales  I'resenlalioim.  writ- 

bv     staff     member     Charles     J. 

j-Mik.  and  which  appeared  in  I'lllNT- 

|[-.KK. 


Modern's  New  Catalog  Lists 
Ninety  Free  Loan   1 6nim  Films 

♦  .MoDKitN  Tai-kin*.  I'li.TiHt;  Skrv- 
Ii:k's  "Index  and  (iuide  to  Free  Fdu- 
cational  and  Classroom  Films  from 
Indu.stry."'  c-ontaining  a  list  of  90 
free  loan  16mm  sound  films,  will 
be  mailed  late  in  August  to  junior 
and  senior  high  siIiodIs  and  cidleges 
in  all  parts  of  the  louiitrv.  .Ml  films 
are  rental  free  and  users  pay  only 
parcel  postage  to  and  from  the  near- 
est of  27  film  librarii-s. 

A  valuable  feature  of  the  new  "In- 
dex and  (Juide"  will  be  the  careful 
indexing  of  each  film  by  subject 
matter,  age  level,  and  degree  of  cor- 
relation to  various  subject  curricula. 
Requests  for  the  catalog  may  be  ad- 
dressed to  Modern  at  1  U)  Fast  On- 
tario St..  (!liicagii   1  1. 

New  York  Producer  Issues  Book 
on  Business  Film  Techniques 

♦  (^liarlc,  \\.  Curraii.  pn  sident  of 
TiMKs  Sqiark  PRODICTIONS.  has 
published  a  .5.S-page  book  titled  The 
lliiiiithook  of  Motion  I'iflure  Tech- 
iiiqiw  for  Ihtsine.ss  Men.  It  can  be 
obtained  by  sending  a  dollar  to 
Times  .Square  I'roiluctions"  onicc  at 
145  West    I5th  Street.  .New  York. 

The  Handbook,  though  made  up 
as  a  "legitimate"  book,  can  more 
properly  be  termed  a  promotion 
piece,  for  it  is  strongly  conuiiercial. 
and  frankly  opposed  to  "estab- 
lished" producers  and  those  main- 
taining production  facilities.  It  is 
slanted  toward  a  particular  type  of 
producer,  and.  of  course,  the  au- 
thor's own  firfn.  Still,  with  these 
exceptions,  it  is  a  useful  and  unique 
compendium  of  facts  about  business 
film  production,  endxidying  sections 
on  dilTeri-nt  tvpes  of  film.  16mrn  and 
.'{.5mm.  I'olor  and  b  w.  printing 
methods,  a  fletailed  analysis  of 
costs,  including  wage  and  salary 
scales  of  technicians,  writers,  actors 
and  extras,  laboratory  costs,  a  de- 
scription of  sounil  recording  tech-  I 
niques,  editing,  opticals.  conniioii 
film  nomenclature,  etc. 

Two  New  Ampro  Publications 

♦  Amimio  (!(iKi'<)H\ri<iN.  Chicago  is 
releasing  a  new  booklet  on  Tajx- 
Recording  Techniques  and  another 
on  .School  Film  I  tili/atiim.  Roth  an- 
availabli-  fri-e. 


Film  Libraries-/ 

Now  is  the  time  to  CHECK  your  prints  ^ 

If  the  answer  is  "Yes"  to  ony  of  these  questions, 
your  next  step  is  to  have  such  fdms 

PEERLESS-SerWced 


Are  some  of  your  old  {Jiins 
D  Dirty? 
n  Oily? 
D  Dried  out? 

Are  some  of  your  new  films 
D  Tacky? 
n  Scratctied? 
D  "Rainy"? 


Services  include  cleoning  ...repairs... rehumidificotion... scratch  removal... 
and  the  famous  Peerless- Treatment  that  guards  ogainst  future  damage, 
mokes  your  Films  screen  better  ond  last  longer. 


When  you  wrife,  please  mention 
size  of  your  tibrory  and  maximum 
number  of  prints  you  could  spare  at 
one  timf,  for  cleaning  and  Irealmenl. 


Jeerless 

FILM  PROCESSING  CORPORATION 

165  WEST  46ih  SIREtT.  NEW  YORK  34,  NEW  YORK 
9i9   SEWARD   STREEr,    HOUYWOOO    31,    CAUF. 


We  Sell 
We  Kent 
We  Service 


A    complete    line    of 

35mm — 16mm  Mitchell,  Bell 

&    Howell,    Maurer    cameras 

TV    GROUND    GLASS  .  .  . 

for  MJKhell  Standard,  N.  C  ,  Bell  &  Howell 
35mm  cameras.  Shows  TV  alignment. 
Outlines  active  receiving  area  and 
Academy  (sound)  aperture. 


MOVIOLAS 
DOLLIES 


Griswold 

HOT    SPLICERS!    .   ,   .    $65. 

Your  Griswold  Splicer,  Models  R2  ond  K3, 
converted  to  hot  splicer $40. 


Expert  factory  repairs.   We  mount  lenses. 


FRANK    C.    ZUCKER 


(7flm€Rfl  €ouipm€nT  (o 

^*^      1600  BROflOUJnH   \  n€UJ  aoRK  cijy     ^-^ 


\    HIFI  i;i  Nt  I     llltl.'Mit  lol!    IU--IM>--   Ml  \l    1  SKIO 

W  rite  f.ir  \onr  fri-e  li.«t  o(  iixl  111  1{|-.1NKn-<    M  Itf  t  n    liimK- ii  t;  I.». 

him  guides,  handbook.'^  and  othi-r  Addre^r*  in<|uirie«  to  our  (.hicafco 
useful  referenie  publications  headi|uartrr»  at  7tt64  Sheridan 
HNailable    at    lou-cost     from    the         Itoail.  (Chicago  'H\. 


J5iWM  FILM  LABORATORIES  / 

Hillside  7471 

1161  NORTH  HIGHLAND  AVE.  HOLLYWOOD  38,  CALIFORNIA 


I'M  HK  K     '.     •     Null    M  K.     1  t 


I  •)  ■ 


h.1 


TltENIISiiibiisiiu'ssl'iliiis: 


(  C  O  N  T  I  N  I   K  I)     K  It  II  M 


\  T  K  K  N 


lion  eflorls  <Mnpli>>»'il  li\  lliis  airliiir  loinidim. 
Ill  addilioii  to  tin-  main  si'rfeiiing!>  uitiu-sscd 
liv  Capilul  riiipliixrcs.  for  whom  the  film  was 
originally  iiiailo.  priiils  are  •■loiki-d  in  lilifs 
«rrvt'd  liv  Ca|iital  for  ust-  l)\  inleresli'd  gruups. 
yuitf  a  few  iinix<T>ilies  have  hImi  iiscii  the  film 
as  part  of  advertising,  sales,  and  truns|iortation 
courses. 

tir  Frfight  Oprratiims  iind  Economics 
Ih'iHclvd  in  Sviv  Slick  Airuiiys  Film 
*  One  film  not  covered  in  Hi  SINKSS  Screen's 
July  airline  feature  was  the  field's  most  recent 
addition.  Premiered  in  Los  .\ngeles  in  late  July 
with  full-hloun  Hollywood  ireatinent,  U'inps  jar 
Industry  casts  a  promotional  eye  at  the  opera- 
tions of  ."^lick  ,\irways.  air-cargo  hauler  (and 
sptmsor  I .  not  neglecting  to  take  a  deep  look  at 
airfreight  economies  of  interest  to  potential 
customers. 

Slick  Airways  and  the  air  cargo  industry  start- 
ed out  aliout  the  same  time.  The  film  records 
Slick's  wohliiv  hegiiining  and  contrasts  it  with 
a  cross-countrv  flight  which  now  has  hecome 
routine  for  the  young  company. 

In    line   with   a    technique   that   seems   to    he 


i-lal'lisht(l  in  airline  film-,  ff'liifi.s  also  goes  into 
some  detail  ahout  precautioiiarv  meiisures  taken 
ill  maintaining  the  company's  Heel  of  IX. -(lA 
freighters. 

The  film  has  a  running  lime  of  1  1-iiiinutes 
mid  is  ill  color.  It  will  he  shown  to  service  cliihs. 
trade  groups,  and  s<liools. 

/,(irgi'  (i;i(/  tilioruhir  littlicnir  Kr.si>iilisr 
Kiliilrs  Critics  of  Siit'ings  Bank  Film 
M  Ahout  a  vear  ago.  there  was  some  comineiit 
ill  these  pages  ahout  a  folksy  drama  called 
Career  for  Two  put  out  hy  the  Savings  Banks 
.■\sso<-iation  of  New  York.  It  was  descrihed  at 
the  time  as  heing  not  quite  the  vehicle  for  selling 
the  Savings  Banks'  story  to  New  York  school 
children  • —  too  much  of  an  excruciatingly  corny 
plot,  too  many  cartooned  gargovles. 

Comes  now  a  report  from  the  Banks  which 
shows  that  audiences,  in  fact,  did  not  turn  up 
their  noses  at  Career  for  Two  ■  they  ate  it  up. 
1!!7.II0()  of  them  in  1.496  groups  throughout  the 
state,  and  they  even  want  more  of  the  same. 

"Best  one  to  date.  \Xe  want  a  return  date." 
savs  an  Oneida  bank.  "Excellent  for  introduction 
to  business  management."  says  a  teacher  in 
Horsehcads.  And  so  on.  in  what  the  Savings 
Banks  call  typical  reactions,  the  adverse  being 
negligible. 

The  New  York  Savings  Banks  think  that  this 
is  a  good  time  for  early  critics  to  get  down  off 


their  high  horses  and  string  along  v.\\\\  w 
people  sa\  anil  (irovr  lliev  like,  rather  than 
what  some  might  lliinh  llir\  like.  Seems  like 
only  thing  to  do.  all  rcimrtcd  report's  being  ( 
sidered,  the  adverse  being  negligible. 

iiiiiTi<ii/i    I  ilri  isiiin  Siiiii'ty  Hi-jiiirt 
tin  Commercials  Aids  Sponsor  Hi-lalions 
M   .Advertising     agency     people     and     lelevis 
commercial  producers  have  not  always  seen 
to  eye   on    the   mechanics   of   (lealing   with   ei 
other.     The     agencies    complain,    among     oil 
things,   that   proilu<ers'   sales  representatives 
merely  persistent  order  takers  and  have  not 
slightest  concept  of  technical  or  creative  film  p 
duction.  Producers,  on  the  other  hand,  can't 
derstand  why  agencies  don't  give  the  produci 
(jualified    production   staff   enough    time    to   p 
pare  bids  or  do  a   really   good  job.  They  ma 
tain   that   no  salesman  of  such  a  complex  c< 
modity   as  a   film  can   figure  all   the  angles 
make  lightning  cost  quotations  on  his  own  ho 

An  analysis  of  these  gripes,  and  sugge* 
remedies,  is  contained  in  a  16  page  brochi 
just  issued  by  the  Committee  on  TV  Film  Ci 
niercials  of  the  .American  Television  Society, 
so  featured  in  the  report  is  a  suggested  stand, 
specification  form  for  agency  film  orders. 

Copies  of  the  report  may  be  obtained  fr' 
the  American  Television  Society.  25  Vanderl 
•Avenue.  New   York   City    (see  illustration  I. 
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ADVERTISING,    INCORPORATED 

1000     MAIN     eOUlEVABO 
ANTTOWN.    STATE 

FILM   PRODUCTION  SPECIFICATIONS 


""•"■      T%mmi  Products,   Inc. 


CUtNT  HOOUCT: 


ru« 


IDENTinCAnOM: 


52  r  12,  13,  U  *  12A,  lj,> 


AGENCY  AUTHOmZEO  ■EriESENTATIVE: 

George  Jefferson 


DATE  QUOTATION  WANTED: 
By  10  AM,   Not.   10 


DATE  HNISHED  FILM  REQUIIIEO: 

6  weeks   fron  starting  date 


Total  He  Filmi 

MSoc. 

nsec. 

Other 

Nog. 

Prinh 

MW 

X 

Color 

5 

3 

2 

1      ^ 

16nim'  SSmm 

X           X 

16mm     35mm 

l.va  rhelog 
About   240   ft. 

Slock 
None 

library  Mutic 

None 

Animation 
About  80  ft. 

Sicp  Motion 

None 

Other 

Sync  Sound 

Wild  Sound                              Sound  Nofl. 

Soond  Syitom  to  Bo  Uud 

Stiidi*     1        lecot 

I 

en 

Sfvdio              Location               Ifrmm 

X 

3Smm 

330- 

Optional 

Tolol  No  horn 
EncloMd 

i: 

C 

hitl 

net 

Syn 

>PM 

■ 

Scri, 

5 

>H 

Story 

boordi 

5 

ATS'  Stanu.\rd  Production  Specifications  Form 
intended  for  use  by  (a»  advertising  agencies  or  (b)  by  film 
producer.  Form  was  developed  specifically  for  television 
film  commercials  by  ATS  Committee  ou  TV  Film  Commer- 
cials (see  article  in  column  three  above  i. 

Quoted  price  is  to  cover  oil  items  on  reverse  side  plus: 

(O)       ^     35mm  (cleoie  pfintU)  on  oceiole  ilock.      *     35fTim  componte  fm»Qrain  owd       -'     I6m«i 
releoM  prion  ol  eoch  lubiect,  all  w.ih  itondofd  ocodemy  leod«rs  an6  *wbj«ci  .d«nhfitai.oi  fh«f»ofl. 

(b)  Other  reqwirementi. 

2  l6aB  b*w  baee-through  prints,  »>eh,  of  I2A  4  13* 


Ouantity  Quantltj  will  be  ordered  et  ti»e  of  mewer  print  apprevil. 

Print 

Order:  : 

(if  port  of  lh«»«  

tp*Cffi<ol»orft) 

(To  be  filled  in  by  producer:) 


Responsibility  for  Requirements 

(IrtdkoH  by  th*<k  morki  ortd  odd  dw«  do'vi  wh«re  opproprtot* 

A-To  b*  ptcrtj6«6  by  Agcftcy 
P-To  b«  provided  by  ft96<*<m 
OK-To  b«  opproved  by  A^eficy 
DUIDaie  Owe 


1  Script 

2 

3.  S«f  DvwQn 

4  Propft 

5  Ownt  PredwcH 

6  Preparation  of  No.  3  for 
7,  Locottoft  Soofch 

6  Co>t  SolectMwi 

9  Cm*win*« 

10  PKofogropKy  $rw«e  FocMm 

1 1 .  PSo*ogrophy  DirectioM 

1 2.  Norrorioft  Recording  f  ocSMm 
13  Norrat«n  CXfoctien 

14 
15 

16.  Ni^rne  Tolonl 


*l' 

OK 

DUE 

I 

X 

t 

X 

X 

X 

X 

X 

X 

X 

I 

z 

;c 

J, 

X 

X 

X 

T    '      . 

17 

I  a. 

19 
20 

Jl 
n. 
w 

}4 
35 
26 
37 
3t 
39. 
N. 
31. 
32 
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Tolont  (PaymonI) 
Talont  tolooM 
Tochnkol  Ad<n«or 
Stytitl.  ComwIlonI 
An.  ft  Tttto  Loyovt 
Fcnnhod  An 
Stock  Footogo 

Ftrwthod  Animation 
Editirtg  ft  Loboroiory 
Imwronco.  Pfodwction  Nogaii»e 
Inwrenco.  Other 
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ESTIMATED  TIME  FIOM  APPIOVAl  OF  ANSWER  r«INT  TO  DEIIVEIT  OF  HEIIASE  miNT       |     VU£e  K 


EXCEPTIONS  lit  any) 


Ai]Tertlatn(,  Inc. 


George  Jefferson 
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ONLY    BYRON    CAN    MAKE 


our  exclusive  process  Introduced 
in  1945  is  recognized  as  the 
highest   standard   in   the  industry 


byron 

STUDIOS  AND   LABORATORY 

1226  WISCONSIN  AVENUE,     N.W. 
WASHINGTON  7,  D.C.        DUPONT  1800 


•r 


•*.       TRADEMARK   EXCLUSIVE    WITH   BYRON 


executives  >Neav 


t\\ree 


\\ats'? 


An  efficient  aid  in  the  Manager  Development  Program  for  the 
S.  S.  Kresge  Company  is  "A  Kresge  Manager  Wears  Three  Hats." 
produced  with  the  help  of  The  Jam  Handy  Organization. 

When  a  training  program  is  supplemented  and  enriched  by  a 
slidefilm  that  packs  volumes  of  information  into  a  time-saving,  atten- 
tion-holding visual  presentation,  then  hats  of  responsibility  rest  com- 
fortably on  executive  brows. 


7^ 
JAM  HANDY 


Complete  production  facilities  —  all  under  one  roof —  "nothing 
farmed  out"  — means  single  responsibility  and  effective  control.  Years 
of  illuminative  experience  in  making  training  films,  for  all  levels 
of  f>erformance.  are  here  at  your  service. 


\   i  >  u  ;i  li  /.  ;i  t  i  <>  II  ^     •     I*  r  c  !•  c  ii  t  .1  t  i  ii  ii  -     •     K  ■!  11  c  a  I  i  o  11  .1  I     M  o  I  i  ■>  11     I'  i  r  t  u  r  <•  a     •     >  1  i  ti  e  f  i  1  III  >     •     T  r  u  i  11  i  11  ^    A  s  i>  i  s  t  al 
Nrw  York  19  Uaiiliinirlan  6,  t).r..  I'illrhurnh  22  Itiln.iill  I)iiylaii2  riiirago  1  l.os  An(i.'lri<2Jl 

i::'>  Uroadway  1738  H  SirrH.  N.W.  930-932  Prnn  .\vr.  2821  E.  t.raiiil  UU.l  (10  Tullmii  Bide.  230  North  Mirlii(ian  .Ave.      :nt(>  H<ilI>>.on.l>»U^ 


BISIISS  SCREEN 


>1 


A        Clf  m«ND  pXt 


ic  imnRi 


Films  in  Medicine: .  v 


E 


issiK  XI  >i  UK  II  a  •  voi.i.MK   i:i  •  ifi.%2  •  riiiri<:   i  iftv  iFxr^ii 


■ -^^ffl^imww^^f^tm^^ 


A  WORLD  OF  WISDOM... 


Alwost  FORTY  YEARS  of  F il in  Sense 
at  your  command  when  you  consult  ATLAS  .  .  .  the  oldest  producer 
oj  Business-Sponsored  Films  in   the   United  States...since  1913 


CONSULTATION       IV  I    T   11  0   L'    T      OBLIGATION 

ATLAS   FILM  CORPORATION 

Productri   of    Quality    Motion    Piclur»%,    Sound   Slidalilmt,    Thmatrical    Shorls,   TV    Comm«rcia/t 


ESTABLISHED    1913 

^^\}    SOUTH    BOULEVARD,    OAK    PARK,    ILLINOIS 
CHICAGO    PHONE:    AUSTIN    7-8620 


IS  KMOWN 


BY  THE  COIVIPANY  HE  KEEPS 


We  could  fill  many  paces  with  commendatory  letters  from  Caravel  clients.  The 
following  excerpts,  from  just  a  few  of   these   letters,   tell   their   own   story  .  .  . 


AMERICAN  CAN  COMPANY:  "VITAVtIN 
Rl\  1  RS  in  color,  the  Ihnim  show  \ou  made 
for  us  last  \ear.  hids  fair  to  set  an  all-time 
high  in  school  demand." 

ASSOCIATED  MERCHANDISING  CORPORA- 
TION: Wi:  fiuind  Itu-  people  .il  I  ar,i\cl  lo 
be  extrcnielN  cooperali\e  at  all  limes,  gentle- 
men of  Iheir  word,  and  sticklers  for  detail. 
Of  equal  importance,  ihev  never  lost  interest 
in  our  complicated  problems  and  put  consider- 
ably more  time  and  efTorl  in  our  pnxluction 
than  their  contract  called  for." 

AMERICAN  TELEPHONE  AND  TELEGRAPH  COM- 
PANY, LONG  LINES  DEPARTMENT:  I  cl  me 
express  lo  \ou  pcrsonalU  the  appreciation  of 
us  all  for  ihe  craftsmanship,  patience  and  un- 
derstanding which  \ou  have  displayed  ever 
since  that  hrsl  distant  meeting." 

GODFREY  L.  CABOT,  INC.:  "I  am  really  very 
happv  about  our  Ivko  new  films.  A  STUDY 
IN  Bl  .\CK  and  CiOOO  COMPANY,  which 
Caravel  produced  for  us.  The  superior  qual- 
ity which  vour  competent  sialf  huill  into 
these  two  productions  is  in  a  great  way  re- 
sponsible for  Iheir  success  as  sales  and  public 
relations  activities." 

FULLER  BRUSH  COMPANY:  "I  can'l  think  of 
anvlhint;  vUiKh  would  express  more  satis- 
faction than  Ihe  fad  thai  we  have  just  con- 
tracted with  vou  to  do  a  second  picture." 

CLINTON     FOODS,     INC.     (AGENCY  -  MAXON, 

INC.):  Il  h.is  been  the  general  consensus  of 
opinion  that  this  industrial  motion  picture. 
CiROW^rH  INDl  STRY.  is  one  of  the  finest 
its  viewers  have  ever  seen  ...  I  want  lo  ex- 
lend  ni\  thanks  lo  vou  for  a  very  superior  job 
of  ciwperalion  -   by  a  group  of  people  who 


have  demonstrated  that  they  know  the  busi- 
ness of  making  color  motion  pictures  from 
\  lo  /  " 

CLUETT,  PEABODY  A  CO.,  INC.:  We  are 
mightily  pleased  to  ha^e  been  honored  with 
first  pri«  for  the  best  Ihmm  motion  picture. 
BNTf"RPRlSE.  which  your  organiution 
helped  us  produce  .  .  .  Congratulations  to 
Cara\el' ' 

THE  GENERAL  FIREPROOFING  CO.:  You  will 
undoubtedly  be  glad  to  know  thai  our  latest 
film  ...  is  being  excellently  received  in  the 
field.  During  the  first  sixn  days  we  arc  able 
lo  trace  a  large  number  of  direcl  orders  to 
the  film  " 

NATIONAL  LUTHERAN  COUNCIL:  We  have 
been  pleased  wiih  Caravel  hilms  for  the 
understanding  manner  in  which  they  have 
assisted  and  cooperated  with  us  in  Ihe  prep- 
aration of  Ihe  script,  the  filming  of  Ihe  slories 
and  documen'aries  and  the  final  production. 
We  have  been  aided  in  these  film  productions 
by  the  stimulus  of  your  arlisiic  imagination 
and  vour  sensitivity  lo  Ihe  particular  religious 
needs  of  our  appeal.  We  have  been  completely 
satisfied  with  your  cooperation  in  these  films 
and  unhesiialinglv  recommend  your  work  for 
consideration  of  other  religious  groups." 

NEW  YORK  TELEPHONE  COMPANY:       Ihe  two 

films  h.ive  been  Ntiowii  lo  ui.in\  thousands  i>f 
our  people,  and  their  reactions  seem  to  con- 
firm our  high  hopes.  Ihcy  have  been  favor- 
ably received  and  very  favorably  commented 
upon." 

THE  PURE  OIL  COMPANY:  "Today  we  showed 
our  new  i.oloi  sound  motion  piclure.  TO- 
MORROW HKGINS  TODAY,  lo  Ihe  Chair- 


man of  our  F.xeculive  Committee.  Chairman 
of  Ihe  Board.  President  of  the  Comp;inv. 
three  vice  presidents  and  a  half  do2en  more 
assistant  vice  presidents.  Without  exception 
they  are  extremely  enthusiaslic  about  Ihe  film, 
and  feel  it  is  the  best  thing  the  company  has 
ever  had  :ilt>nc  (his  line  " 

RAYBESTOS-MANHATTAN,  INC.:  "It  is  a  rare 
thing  these  d.ivs  lo  have  \our  business  aiv 
precialed;  and  (o  gel  such  willingness  and  co- 
operation in  exchange  is  indeed  a  great  satis- 
faction and  pleasure.  We  do  want  to  thank 
sou  all  for  the  line  C.ir.nel  service  "' 

ROYAL    TYPEWRITER    COMPANY,    INC.:    "We 

want  to  exprevs  our  appreciation  to  each  siafT 
member  of  Caravel  Kilms  who  assisted  in  the 
development  of  our  movie  RIGHT  -AT  THE 
ST.ARl  for  Iheir  excellent  cooperation  and 
personal  interest  displayed  during  and  since 
privduction.  Reports  from  various  parts  of 
ihe  country  indicate  that  Ihe  film  is  being  well 
received  by  Ivping  educators." 

SOCONY-VACUUM     OIL     COMPANY,     INC.: 

M.ini.  verbal  commenis  from  direclor*.  man- 
agers, salesmen,  dealers,  and  consumers  as- 
sure us  of  another  hit.  Once  again  Caravel 
came  through.  Of  course,  after  eighteen  yean 
and  about  fifty  pictures,  we  should  be  accus- 
tomed lo  ihis  son  of  thing." 

TOWIE     MANUFACTURING     COMPANY:     The 

sound  slidclilm  which  vou  have  )usi  com- 
pleted for  us.  OM  lOR  I  HI  BCM)K.  has 
been  very  well  received  by  our  management 
and  sales  organi/alion.  The  enure  prt>diK'- 
lion  is  a  lop-qualily  job  and  we  are  proud  lo 
show  il  lo  our  dealers  as  a  Towlc  and  C  ara- 
vel  ProdiKlion." 


The  people  responsible  for  the  foregoing  statements  (names  on  request)  speak 
from  personal  experience.  We  are  immensely  grateful  for  their  conficJence  — 
and  for  their  generous  appreciation  of  Caravel  service  and  Caravel  teamwork. 
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BYRON  MOTION  PICT 
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^'^•ON  MOTION  PICT 
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KILLED,  EXPERIENCED 
TECHNICIANS  AND  MODERN 
EQUIPMENT  GUARANTEE 
PROFESSIONAL  QUALITY... 
FAST  SERVICE  ...  LOW  PRICES 
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BYRON  Mo.,.^ 
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BYRON  MOTION  PICTURE 
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Now  you  can  make  low-cost  sound  movies 


Now  Bell  &  Howell  brings  the  making  of  sound  movies  within  your 
reach.  Here  is  the  new  16mm  Filmosound  202-  not  just  a  sound  movie 
projector  not  just  a  magnetic  sound  recorder  -  but  a  combination  of 
both  for  making  and  showing  sound  movies.  You  need  no  expert 
knowledge,  no  costly  professional  equipment. 

With  the  Filmosound  202.  a  sales  presentation  can  be  put  on  film 
and  the  message  directed  to  a  specific  client.  The  same  film  can  be 


used  again  and  again  simply  by  changing  the  message  to  fit  the  new 
situation.  Only  with  magnetic  sound  movies  is  this  possible  at  but 
the  cost  of  the  film  and  soundstbipe. 

Now  you  can  add  sound  to  old  silent  films  that  have  been  trans- 
ferred to  single  perforated  stock  .  .  .  new  sound  to  a  film  with  an  obso- 
lete sound  track.  Use  coupon  for  full  details  on  magnetic  .sound  movies 
and  the  new  Filmosound  202.  Or  see  your  Bell  &  Howell  dealer  today  I 


fhe  sensational,  new  16mm 

Filinosounil"202 


#/ 


Record  voice  iind  sound  ofFect.s.  iiiid  mi.x 
voice  with  musical  background  a.s  picture 
is  projected.  All  recording  errors  can  be 
easily  and  quickly  corrected.  Magnetic 
recording  will  last  for  life  of  the  film,  yet 
can  br  changed  insijinlly. 

You  buy  for  life 

when  you  buy 


You're  ready  to  project  movies  with  sound 
immediately  after  you  record.  Later,  tn 
change  the  .sound,  erase  and  record  again 
in  one  simple  step.  Remember,  your  Filmo- 
sound 202  will  project  any  16mm  film,  .silent 
or  sound,  optical  or  magnetic. 


Bell  eHowell 


RECORDING    PROJECTOR 


OvonmiMd  la>  lil«    Durli  |  th»  llf»  of  the  product.  »njr  drfrct  In  work 

in.iriNlilp   nr    m.ilrrl.il    »iM    be    rrmrdlrd    frcf    icxc«pt    Iramportatlon  i 


B«ll  A  Howvll  Company 

7IM  McCormkk  Read.  Chicago  41.  Ilhneit 

PlrA.M'  «rnd  nir.  wkthnul  c()«t  or  obtlKalliin  complvtr  InforinAUoo 
nn  Uir  nrw  Filmosound  202  rrcordli><  projrclor  I  am  Intrmtad  In 
Its  u»r  for 
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WHYS"   FOR 
WISK  SPOXSOHS 
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\^IIV? 


Bt'oaiise  we  have  prove*!  to  these 
companies  that  Modern  distrihntion 
is  the  hest  distrihntion. 

WHY  IS  IT  THE  BEST? 

For  many  reasons  —  consider  jnst 
these  two : 

1.  BEST  because  Modern  is  the  only 
national  distributor  exclusively  devoted  to 
the  distribution  of  sponsored  films.  This 
single-purpose  allows  Modern  to  exert  100% 
of  its  effort  to  the  interests  of  sponsored  films. 

2.  BEST  because  Modern,  through  the 
years,  has  earned  the  confidence  and  pref- 
erence of  film  users.  Confidence  because 
excellent  past  performance  proved  Modern 
the  reliable,  dependable  and  courteous  film 
service.  Preference  because  of  the  excellence 
of  the  many  prize-winning  films  distributed 
by  Modern. 

^^F  *Niimr«  of  sponnorit  and  filmii  nvailnblr  on  r«quait. 

Vv  11  1  IN  vj  1  have  YOUR  sponsored  film  bene- 
fit from  Modern  distribution  f  A  note  from  you  will  bring  facts 
about  sponsored  film  distribution  as  they  apply  to  your  program 

mo  obligation,  of  course). 


MODERN  TALKIM.  PKTIKK  SEI!VI(  E. 

45  Rockefeller  Plaia    ■    New  York  City  20 

IN  PHILADELPHIA:  243  SOUTH  BROAD  STREET 
IN  CHICAGO:  140  EAST  ONTARIO  STREET 
IN      LOS     ANGELES:     61?     SOUTH      FLOWER     STREET 


IN(. 


sicirr  &  SOUND 

Freedoms  Foundation  Announces 
Fourth  Annual  $100,000  Awards 
■¥  Till-  liiurtli  uniiual  !•  rc<-(l<iiii- 
i'DiiiHialiiiiis  awards  prDfjrani  in 
which  •!'{2  iii(li\  i(lual>  and  (ir^at\- 
izatidris  ina)  share  S1()0.(HH)  in  cash, 
medals  and  cerlifieatPs  of  merit  for 
llic-ir  contriimtions  to  a  helter 
uridcr>laiidiiif;  of  the  \nieriian  \\  ay 
of  Life  has  heen  formally  an- 
nounced. 

Among  the  15  difTerenl  cate- 
gories in  which  entries  may  be 
made.  lf)Miin  m<ition  pictures  have 
a  special  part.  Slidefilms  and  .'i.Snmi 
films  mav  also  he  entered  in  the 
"general  category"  of  awards.  Hon- 
or medal  awards  only  will  be  made 
for  16mm  motion  pictures:  entries 
in  the  general  category  are  eligible 
for  one  of  the  three  awards  of 
Sl.OOO  each  and  for  the  fifty  awards 
of  $100  each  in  addition  to  honor 
medals  and  certificates. 

Closing  date  for  all  nominations 
is  November  H.  19.52. 

All  entries  should  be  submitted  to 
Freedoms  Foundation,  Valley  Forge, 
Pa.,  on  or  before  the  above  deacl- 
line.  Nomination  forms  may  be 
obtained  on  request. 

Cinerama  Premiere  In  New  York 
Is  Outstanding  Audience  "Hit" 

*  The  three- diiiicMsional  motion 
picture  is  back  on  the  screen  but 
with  a  new  and  amazing  realism 
plus  color  and  requiring  no  viewing 
aids.  Cinerama  made  its  public 
debut  on  September  30  at  New 
Yorks  Broadway  Theatre  with  a 
two-hour  program  of  color  se- 
quences filmed  in  the  V.  S.  and 
abroad. 

Predicting  the  earlv  use  of  this 
-vsti'iii    b\    some   form   of  sponsor- 


ship as  well  as  its  unquestionec 
importance  in  the  revival  of  theatri 
cal  motion  picture  business.  Husi 
Nli-SS  S<  HKKN  editors  will  devote  ar 
early  feature  piece  to  the  technical 
aspects  of  Cinerama.  The  procear 
uses  a  triple-lensed  camera,  a  gigan< 
tie  curved  screen  six  times  norma 
size  and  a  unique  "stereophonic' 
sound  system  to  produce  a  starld] 
realistic  effect. 

Giving  its  viewers  the  sensation 
of  phvsical  participation  in  the  ac- 
tion. se(|uences  took  them  aboard  I 
roller  coaster  and  on  a  low-level 
plane  trip  over  Manhattan  and  the 
(Irand  Carnon.  under  bridges  and 
through  crevasses.  Another  sequence 
showed  the  triumphal  march  from 
".■\ida"  by  the  La  Scala  Opera 
Cr>mpan\ . 

General  Mills  Shareholders  to  Se« 
New  Film  at  Regional  Meetings 

♦  Once  a^'ain  utilizing  the  screen; 
medium  to  convey  essential  facts  re- 
garding their  company  to  its  share 
holders.  General  Mills  will  hold  a 
nationwide  series  of  meetings  fea- 
turing a  new.  animated  eight-minute 
motion  picture  Special  Report  Ic 
Stockholders. 

At  a  Chicago  gathering  on  Octn 
ber  17.  where  the  film  will  be  shown 
the  dynamics  of  the  Cor|K)ratior 
will  be  tersely  presented  b\  tht 
comptroller  and  the  board  chairman 
Mr.  Harry  A.  BulUs. 

Wabash  Railroad  to  Sponsor  Film 
on  Its  History  and  Development 

♦  Production  is  under  wav  on  thi 
first  motion  picture  sponsored  b 
the  Wabash  Railroad,  it  has  beci 
announced  bv  Arthur  K.  Atkinson 
president  of  the  road.  Tentativeh 
titled  Once  Upon  the  Wabash,  tli' 
film  is  being  produced  by  Condoi 
Films.  Inc..  St.  Louis,  and  will  hf 
entirelv  shot  in  color. 
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"\  KR  lias  th<'  busiin'ss  pirturt"  srrern  been  so  Imsy. 

Tliis  year.  5.000  firms  will  sponsor  ronimrrcial  films  for 
.sales  training  and  job  trainin<r.  to  promote  better  publie  rela- 
tions, to  influence  attitudes  and  tliinkin<;  and  for  teaeliin<>;  in 
schools  and  collegjes. 

In  this  magazine,  devoted  to  the  audio-visual  field,  appear 
the  niessafjes  of  many  producers,  our  competitors.  Tlie>  all 
make  "ood  pictures.  W  ildin*;  makes  ^ood  pictures,  too.  and 
furtbermore  He  provide  services  to  our  family  of  clients  tbal 
go  far  beyond  tbe  picture  on  tbe  business  scre<'n  and  tbat 
briu"  tbem  back  to  us  vear  after  vear. 
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•5%  of  tht  mofioR  pictwrts  shown  io  thoofros  lliroHsbout  the  world  are  filmed  with  a  Mitchell 
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•  CUT  processing  and  pressing  costs — up  to  50% 


•  CUT  packing  costs— up  to  50%! 


•  CUT  shipping  costs— up  to  50%! 


•  CUT  storage  space  in  half! 


Now  all  records  may  be  carried  in  projector  case! 


LOOK  AT  THESE  TYPICAL  BEFORE- AND- AFTER  SAVINGS  I 


How  costs  were  cut  42%  on  one  series  by  changing  to  Microgroove 


BEFORE 
old  16" 
tilde  film 

Procetting $   5,760 

Pressing 17,472 

$23,232 

$23,232 
12,480 
$10,752  Savings  per  yeor  =  42^ 


AFTER 

new   12" 
microgroove 

$   2,400 
10,080 


$12,480 


Ph<yi«,  wif»,  writ*  for  h»ll  datoiltt 


You  ow«  il  to  yourtvlf  ro  >••  and  Kear 

the  tpectaculof  Mkrogroov*  R»cofd  right 

r>ow  certainly  bafcx*  )vOu  tlort 

your  rteiil  Wid*  fUml 


Columbia  Al/'owc^/t^^oi^e  Transcriptions 
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Q  good  produchon 

D£seRves     « 

a  Qood  package ; 


f 

T  II  i:  /OF  I  S  €  R  E  E  IV 


A     good     production 
needn't  suffer  becouse  of 
reel     failure     that     causes 
distracting,    annoying      , 
noises.    And    it    con'l 
happen     when     films 
ore     mounted     on 
Compco   reels  and 
protected  in  Comp- 
co film  cans.  / 


/i 


^^ 
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The  reeli  ore  mode  of  ihe  hordest,  spring-type 
steel.  They  jusi  can't  bend  out  of  shape.  The 
cons  ore  die-formed,  rigid,  ond  denl-reststont. 
Together,  ihey  moke  the  perfect  combinotion  for 
film  production  pockogJng. 


<.= 


Reels  and  cans  aiaHable 
in  all    Iftmm   stzfs 

*.<m\bCo  CORPORATION 

2231   w    St.  Pogl  Av«..  Oiicogii  47.   III. 


We  will  put  this 
'salesman" to  work 
for  you  for  30  days 

icithout  (■h(trge...tvithout  obligation 


PORT-A-VIEW 

New  Visual  Selling  Aid 

Pruji'iinr.   Vuloiii;ili 
Slide  (Plunger. 
Viewing  Sf recti. 
All  in  One 
Compart  Folding 
I  nil.  ^V),*K) 


Here's  how  this  "NO-STRINGS-AnACKED"  oHer  works: 

You  ri-ri-i\r  llii*  lit  rml-  \-\  lew  i-\|iri-..  |iri-|i.iiil.  ^'oii 
use  it  for  30  f]jy<>.  At  ihi'  riu\  of  that  tiiiif,  it  i>  >uur 
privilege  to  eilliiT  ^hill  it  h.irk  li»  U"  rxpri^s  rotln-t 
—  ur  keep  it  tinil  In-  liilliil.  Simply  all:i<'li  tlii.  i  oiipoii 
tu  your  rompunv  li-tlrrlii'.iil  ;incl  ni.iil  it  h.ic  k  NOW  .' 
The  FR  Coq...  9.')1  llr...,k    \m  ..  N.  «  ^  ..rk  '.(..  \.  V. 

COMPANY  ItUK 


lOORESS. 


cm. 
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tUTHORI2E0  EUCUTIVE. 
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IMiroHIVI.  \(>li;s  \M)  COMMKM  \in 

PKiiiii  (  Ki(»  UK  Ml  siNKss  Films  have  firowii 
ar('U>l<Miu'il  to  iiKflinj;  their  s|XMial  proli- 
Ifiiis  llirough  group  action.  Taiigililc  evi- 
(li-Mci-  o(  a  hcallliy  Irciul  toward  formal  orgaiii/.a- 
tioii  of  otaliiislu-d  coinpaiiics  in  this  fielil  ha.'^ 
alrruiiv  lirt-ri  iiolcii  in  the  Maiiliatlaii  area  whcri- 
rt'pular  jiroiip  iiiri-liiips  havi-  been  rcci-nlly  held: 
midwesterii  and  West  Coast  companies  are  ex- 
peeled  to  take  similar  action. 

.\  step  ill  that  direction  will  be  encouraged 
shortly  after  niid-Octoher  when  the  first  of  a 
series  of  invitational  meetings  is  held  in  Chicago. 
\  major  lopii-  of  discussion  will  concern  L.  S. 
Air  Force  film  production  with  U.SAF  representa- 
li\es  taking  part  in  a  question  and  answer 
fnrinii.  \  similar  follow-up  meeting  in  Los 
Aiigcli's  will  lie  allendcd  by  [iroducers  in  that 
area  and  along  the  Pacific  Coast.  Other  topics 
of  discussion  include  recent  technical  develop- 
inents  affecting  production,  projection  advances, 
distribution,  and  industry  promotion. 
*  *  • 

Industrial  Audio-Visual  Association   Holds 
Fall  Enstrrn    Mrptitig  at  Rochestfr  Oct.   7-10 

•¥  One  of  the  most  interesting  and  valuable  meet- 
ings of  the  Industrial  Audio-Visual  Association, 
sponsor  film  executive  organization,  is  taking 
place  October  7  to  10  inclusive,  at  Rochester. 
New  York.  I  nder  the  aegis  of  Paul  Petrus. 
Socony-Vacuum  Oil  Company,  as  lAVA  program 
chairman,  a  series  of  technical  sessions  will  in- 
clude visits  to  key  Eastman  Kodak  facilities  as 
well  as  inendier  presentations  and  lectures  by 
renowned  authorities  from  Kodak  Park.  John 
Flor) .  non-theatrical  film  advisor  to  Kodak,  made 
these  special  arrangements. 

Tvpical  of  the  expert  dissertations  is  an  open- 
ing luncheon  talk  on  Tuesdav.  October  7  at  which 
Hr.  John  \.  I/vrmaker.  assistant  director  of  re- 
search of  the  Eastman  Kodak  Coinpanv.  will 
ilisiuss  ""New  florizons  in  Photography."  Other 
Kodak  experts  to  appear  include  Thomas  H. 
Miller:  James  Card.  Jr..  assistant  curator  of 
Eastman  House:  E.  B.  Hall,  manager  of  the  In- 
formational Films  Division:  Edward  Plant,  direc- 
lor  of  supervisory  training:  and  \drian  Ter- 
Eouw.  manager  of  Camera  Club  and  School  Serv- 
ice Studios. 

Mendier  presentations  will  be  made  bv  Willis 
II-  Pratt.  Jr..  American  Telephone  &  Telegraph 
(!o..  and  Frank  Howe.  Pan- \nierican  World  Air- 
ways. 

«  •  « 

SfniitsDrrd  I'ilins  llonorod  at  F'Ini  Fi-stitals 
ill   I  mill-  and  F.dinburjih   This   > Crir 

M  'I  he  Sixth  International  Ediidiurgh  Film  Fes- 
tival, held  this  \ear  from  August  17  to  September 
7.  included  certificated  s<Teenings  of  .some  out- 
standing I  .  S.  s])onsored  motion  pictures. 

Iiu'luded  on  Festival  programs  were  such  films 
ay  Raphael  (f.  Wolff's  Piprlinr  to  the  Clouds 
(General  F.leclrici  and  This  Is  Life  I  American 
Meat  liistilulci:  (!ampus  Film  Productions' 
That  the  Deaf  May  .S'/»cn/.-  (Lexington  School  for 


the  Ucaf )  :  Alan  Shiliii  Productions'  Fallen  Fag 
(P.  Lorillard);  Gate  &  McClonc's  Unite,!  o.i.: 
(United  Air  Lines);  Roland  Reed  Produiiion 
And  Then  There  Were  Four  (both  of  these  wei 
scripted  by  Charles  PalmerJ  :  and  Loui-  r 
Rochemont's  24  Hours  of  I'rofiress  I  Petroleui , 
Iniiuslry) . 

At  the  annual  Scientific  and  Art  Documental 
Festival  held  in  Venice,  This  Is  Life  and  Unite 
6334  were  sponsored  selections  but  two  otht 
films  were  wreem-cl  during  the  children's  fest 
val  there.  These-  were  I  nifilm's  The  Happy  Loci 
motive  (Baltimore  &  Ohio)  and  Kiver  of  i\o  Ri 
turn  ( Raphael  G.  Wolff  production) .  The  Carri* 
CorjKtration's  Servire  Unseen  was  another  spot 
sored  selection  also  shown  at  Venice. 

Experimental,  art.  educational  and  U.  S.  Gi 
I'rnment  films  were  also  shown  in  these  and  olht 
categories  at  both  Venice  and  Edinburgh.  Sebi 
lions  of  U.  .S.  nontheatrical  films  was  made  undc 
the  auspices  of  the  Film  Council  of  .\merica.    | 


Coining  Fdilorial  Fvi'nts  ill  yoveniber: 
M  One  of  the  most  interesting  "case  histories 
of  sponsored  fihiis  is  the  stor>  of  Good) ear  Tir 
it  Ruldjcr  Company's  The  Marvh  of  tlie  GTh 
Developed  to  reacquaint  Coorlyear  field  repn 
sentatives  with  the  progress  of  their  departmei 
since  its  foundation,  the  fihn  shows  the  work  c 
these  truly  professional  salesmen  .  .  .  the  Gooc 
year  Technical  Men.  With  sales  becoming  a  fon 
most  objective  in  inany  L .  S.  lines  of  busineai 
this  program  is  especially  applicable. 

M  A  third  installment  will  conclude  our  compn 
hensive  survey  of  films  in  the  insurance  field  an' 
provides  reports  on  Prudential.  Union  Centn 
and  Zurich  American  visual  programs. 
■¥  Getting  deeper  into  the  subject,  the  Editoi 
of  Business  Screen  bring  you  more  definitiv 
facts  about  film  programs  of  Eli  Lillv.  Johnso 
&  Johnson  and  other  areas  contained  under  th 
general  topic  "The  Film  in  Medicine." 

■¥  Once  again,  the  special  premise  of  fast-movin 
U.  S.  sponsored  film  distributi<m  gets  a  spotligfa 
editorial  position  next  month. 

■¥■  And  there  are  innumerable  case  histories  plu 
one  or  two  technical  items  of  unusual  interest 
The  date:  November.    Watch  for  it!  ^ 


SCRIPTS... 

.  .  .  expertly  prepared  by  former 
(!liairniaii  <if  Kditoriiil  Roard.  The 
Mareii  «>f  Time.  Credits  iiielii<le  over 
forty  lliealriraK  eiliieatiuiial  and  gpun- 
sorecl  films,  iligliesl  professional 
(|iiullly  giiaraiile«Ml.   Iiii|iiiries  invited. 

DONALD    HIGGINS 

369  Lexington  Avenue 
New  York  1  7,  N.  Y. 
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STAMPING 


Since  the  advent  of  the  horseless  carriage, 
automobile  design  has  centered  around  the  comfort, 
safety,  and  taste  of  the  passengers.  The  creation 

and  development  of  body  design  is  dramatized  in 
a  new  film,  "STARRING  IN  STYLE,"  reaching  a  climax 

with  the  presentation  of  the   1953  Chrysler,  DeSoto, 
Dodge,  and  Plymouth  automobiles.  Here  is  dramatic  beauty 
and  color  set  to  music  .  .  .  possible  only  through 

the  compelling  medium  of  the  motion  picture. 
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STUDIOS 
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Vogue-Wright 


SAFHYHLMS 


been  seen 
millions! 


It's  no  accident  that  Vogue  Wright  has 
become  a  speciahst  in  the  protluction 
of  safety  (ihns  that  hold  the  audience 
and  get  tlic  message  across.  This 
peculiar  and  dilHcult  subject  must  be 
handled  with  extreme  care  to  secure 
any  degree  of  eHcctivcness.  Have  you 
seen  Vogue  Wright's  most  recent  safe- 
ty film,  ''Word  of  Honor"  produced 
for  the  Kaiser- Krazer  (lorporation? 
Our  representative  would  be  very 
pleased  to  arrange  a  screening  for  you. 


Vdffj  WaI^studios 

CHICAOOi  137  laif  Oniari*  Sfraat 

HOllTWOOD:  Son  Gold»yn  Studlot,  1041  N.  r»nil«M  ««•■»« 

NIW  TOIKt   Hi   Faurrti  Av*nu« 


Camera  Eye 


NOTES  AND  EDITORIAL  COMAAENT 
|>I(;-IIMI-;  lll.M>  ami  l.igg.-r 
•*-*  aiidicnccs  iiuirki'd  ihi-  <)|H"iiing 
of  a  pcildcn  full  piTiml  in  tin-  field 
of  l)usiiic,«s  pifluri-s.  Presidents  of 
leading  U.  S.  utilities  were  guests  of 
General  Kleetrie  at  a  sjiccial  New 
York  premiere  of  Freedom  and 
I'oiiit:  the  (llievrolet  Teelinicolor 
priiduclion  of  American  Harvest 
was  now  available  to  16nim  audi- 
ences after  wide-spread  theatrical 
showings;  suslaininf:,  use  of  spon- 
sored fdins  on  television  crossed 
the  KIII.ODOMUO  aiulience  mark  in 
some  .55.5  such  showings  made 
through  Modern  Talking  Picture 
Service.  More  and  more  sales  and 
industrial  departments  were  begin- 
ning to  make  functional  use  of 
magnetic  projectors  for  internal 
use.  This  was  autumn,  1952  .  .  . 
the  good  fourth  (juarter  of  a  good 
year. 

Ford  Motor  Co.  Names  Leo  Beebe 
Manager  of  Educational  Relations 

♦  Leo  C.  Bkkbe,  manager  of  the 
motion  picture  department  of  the 
Ford  Motor  Company,  has  been 
appointed  to  one  of  three  new  ex- 
ecutive positions  in  the  Company's 
Office  of  Public  Relations,  it  was 
announced  last  month  by  Charles 
F.  Moore,  Jr.,  Director  of  Public 
Relations.  Mr.  Beebe  will  be  the 
new  manager  of  educational  rela- 
tions. Syd.ney  W.  Morrell  was 
named  manager  of  general  public 
relations  and  Lecgett  Brown  was 
appointed  manager  of  public  com- 
munication. 

E.  S.  Plrrincton,  former  man- 
ager of  tlie  photographic  depart- 
ment, will  combine  motion  pictures 
in  his  responsibilities  as  new  man- 
ager of  the  visual  media  depart- 
ment, under  Mr.  Beebe. 

The  three  newly  created  executive 
managers  will  supervise  the  activi- 
ties of  three  or  more  departments 
and  will  be  responsible  direcdy  to 
Mr.  Mo,, re. 
Kodak  Reports  Quarterly  Earnings 

♦  The  Eastman  Kodak  companv 
recently  reported  sales  of  8249,924,- 
131  during  the  first  half  of  the  year, 
about  two  percent  less  than  the 
S254.(i2.'1.707  for  the  samp  time  last 
year.  Net  earnings  of  318.178,388 
were  off  21  percent  from  the  823,- 
111,078  for  the  first  half  last  year. 

A  statement  by  Thomas  J.  Har- 
grave,  chairman,  and  .Mbert  K. 
Chiipman.  president,  pointed  out 
thai  the  ((inipaiiy's  photii<.'raphic 
bu^iincss  for  the  first  half  was  at  a 
record  high  level. 


Publisher  of  Business  Screen  Will 
Be  Guest  Lecturer  at  Northwcsterr 
♦   l!i  "iNK^s    .S(.kke.n"s    editor    aiii 
pulilishcr.  ().  H.  CoELLN,  Jr.,  wi! 
be  one  of  the  guest  lecturers  for 
new    course    entitled    "Introductio, 
lo  Public  Ri-lations,"  which  will  I' 
given    on    the   Chicago    campus   ( 
Norlhueslern    University    tliis    (al 
Mr.  Coclln  will  di.scuss  the  role  nu 
lion  pictures  play  in  a  public  reh 
tions  program. 

Designed  by  the  evening  divisio 
of  the  Mcdill  .School  of  Journaligi 
in  cooperation  with  the  Chicag 
chapter  of  the  Public  Relations  &:, 
ciely  of  America,  the  16- 
course  will  deal  with  the 
groujid,  scope  and  content  of  pi 
lii-  relations  as  well  as  its  place 
function  in  society.  Twelve  of 
cago"s  leading  public  relations  o 
ficers  will  aj)j)ear  as  guest  lecturer; 

Bell  &  Howell  Conducts  "Caretr 
Carnival"  for  Youngsters 

*  Teen-age  sons  and  daughters 
Bkll  &  Howell  employees  pari 
pated  in  a  one-day  "career  carnivi 
conducted  recently  by  the  Chi( 
manufacturer  of  motion  pi( 
e(|uipment.  Purpose  of  the  day*! 
discussions  was  to  help  guide 
young  people  in  selecting  their  life'i 
work. 

After  asking  each  participant 
make  an  appraisal  of  his  individuai! 
interests  and  abiUties,  career  oppor-i 
tunities  in  merchandising,  law, 
gineering,  business  administratis 
education,  and  manufacturing  wi 
discussed  in  small  informal  grou] 
Top  company  executives  led  the 
cussions  in  their  own  fields  of 
cialization. 

A  panel  discussion  on  "How 
Go  About  Planning  Your  Carei 
was  led  by  Gordon  Smale  Jr., 
year  old  son  of  the  company's  sq 
intendent  of  lens  manufacturini 
who  was  home  on  a  short  leave. 


FILM  SALESMAN 
WANTED 

For  fast-growing  industrial,  commar- 
cial  and  TV  motion  picture  and 
slidefilm  producer  located  in  large 
mid- western  city  (not  Chicago). 
Right  man  will  have  unlimited  op- 
portunity   in   fertile   territory. 

Excellent  organtxation,  facilities 
and  equipment  (16mm  and  35mm) 
plus  impressive  client  list  to  sell. 
Man  with  aiperlence  in  industrial 
and  commercial  motion  picture  sell- 
ing desired.  Salary,  bonus  or  com- 
mission plan.  All  replies  kept  in 
confidence. 

Box    lOA 
BUSINESS  SCREEN 
7064  Sheridan  Road 
Chicago  26,   Illinois 
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BUSINESS    SCREEN    MAGAZIM 


4Ha^f 


A  16mm  projector 


you  con 


THRODINIB^ 

TmsosswHm 


It's  true.  *Hundrcds  of  time  tests 
have  proved  it.  With  this  amazing 
new  RCA  "Thread-Easy"sound  pro- 
jector, you  can  actually  thread  the 
film  in  less  thmi  hiilj  ii  minute. 

Vou  can  thread  it  with  one  hand. 

Thread  it  while  you're  lecturing. 
Or  thread  it  in  the  dark. 

Youngsters  can  thread  it. 

It's  just  plain  easy  to  thread! 

It's  double-extro  dependable,  too 

The  show  goes  on  and  stays  on  every  time 
with  this  projector.  Here  are  just  a  few  of 
the  many  reasons  why: 

Without   stopping   this   projector,   you 


can  open  and  clean  the  picture  gate.  Or 
the  sound  optics. 

You  can  replace  a  burned-out  projec- 
tion lamp  in  less  ihati  -fS  seconds  ...  an 
exciter  lamp  in  less  than  20  seconds. 

You  can  rewind  a  lO-minutc  film  in 
only  66  seconds,  without  shijliii^  belts, 
pulleys,  or  reels. 

And  you  can  project  the  same  precious 
film  50  or  5(K)  or  IStH)  times,  uithoiit 
jppreciuhle  uear  or  itjmage  to  film. 

It's  the  kind  of  simple-to-operate,  de- 
pendable sound  projector  you've  always 
hoped  might  some  day  be  developed.  And 
it's  juilulilf  now  from  RCA. 

Before  you  buy  ony  projector  at  any  price, 
make  this  simple  comparison 

Compare  this  new  RCA  'Thread-Easy' 
with  jiiy  other  Ifimm  sound  projector  jt 
jiiy   price!   Thread    the    RCA    projector. 


Here's  the  jamoui  "Ttyreatt. Fai)  "  projector  mri  f- 
aftitm.  It's  uidc  open,  caiy  to  get  at.  \o  uonJer 
you  can  thread  it  tn  leu  than  30  M:cond»! 


Time  yourself  Now  try  threading  any 
other  projector.  See  what  we  mean.'  Like 
hundreds  of  other  people,  you'll  quickly 
discover  that  the  R(;A  is  by  far  the 
Easiest  Projector  to  Thread,  just  try 

it  and  tee  lor  yourselj. 


473  actual  time  tests  prove 
RCA  projector  easier  to  thread 

At  a  recent  trade  show.  •t"'5  persons 
tried  their  hand  at  threading  this  new 
RCA   16mm  Projector. 

*  Some  thr*ad»d  it  in  onfy  7  seconds 

*  Many  threaded  if  in  /ess  than  20  seconds 

*  Most  of  them  threaded  if  in  fess  rhon  30 
seconds 

rhink  of  It!  Hundreds  €>f  people,  ai- 
tually  threaded  this  RC^A  projcttor  in 
/rti  than  Ut  sttondi.  No  wonder  it's 
lulled   "Thread-Easy"... it's  the  Hasifst 

riiK(Ai>iN<.  PRojEtrroR  Fvfr  Hi  iiTl 


Other  accessories  for  your  audio-visual  shows 


RCA  "400"  Junior 
"Tkrood'tosy."  tldinil. 
some  bltti-  iircrn  spalfcr 
linish.  VCculis  Ml;  Iht 
"^.wafl  amptifter,  N-inch 
speaker.  For  classrooms, 
small  auditoriums. 


RCA  ■"400"  Sonlor  "Threod-Iosy."  A  truly 

.ll-iuSO.    IWO-t  J*.  Ittlfl'Skjtl 

ampliAer  and  10  <  nakr  it  idral 

for  lariier  rooms  road  shosks, 

eft-  Proiesior  case  *»,iKn*  ,,.  .  lbs.  Speaker 
case  « metis  21.  \h\.  Proirctor  nnish  is  hand, 
some  hlue-Krren  spafirr  cfTecl. 


MICIOPHONiS 


FRte    BROCHURC 


■Ami 

SPIAKIRS 


HORN 
SPIAKIRS 


lT?.    k-sk  X^ 


VISUAL   RRODUCTS 

RADIO  CORPORATION  of  AMERICA 

gMOIHttlUMC    ^KOOUCTI   Dt ^AteTMg MT   CAMOt M HI  J. 

In   CaKe^e     RCA    VlCtO*    Cempany   l.x.iej.    M..>-mI 

MMBKR     b     •     VOI.IMK     II     •     lAJS 


i 
I 
I 

i 

i 
i 
I 
i 
I 


i£3. 


.  .  MAft    COUPON    NOW 
iDEat  «xis  cas  «b£  xem.  mt 


ViMal  Produca  Dwt.  ti-\ 

Radio  Corporatton  ot  America.  Camilen.  N   J 

VCiihmit  ohiiitaiion.  please  serul  me  full  story  on 
the  new     Thrend-Fjity"  RCA  '■4(¥>"  ir*mm  protector 
I  m  inieresiesJ  in 

D  Junior  mndel  for  ctassrcxims.  small  audiinrtumi 
n  Senior  moslel  for  larjeer  auditoriums 


Name. 
Addm 


.POMISOO. 


City- 


.Slaw. 


Q  Rleasi  •nmm%m   aeSeol  dsmansliolioa 


II 


r-  a 


.        PROJECTORS  MAKE  ■* 
LEARNING  MORE  INTERESTING 
TEACHING  MORE  EFFECTIVE 


MASTER  VU-GRAPH 

for  overhead,  daylighf, 
transparency  projecfion 


W. 


^^<5^VU-LYTE 


T'^'^i   I'Jepare  a^  n.ire  lecture  in  advance. 

dcired.  prepare  projecting 

special  attachments.^-td  aiso°35  "mm.  film 
3,,  X  4  and  2  ''  2  sMe^  vU-GRAPH  the  most 
„rips  ■^a*'*=,."^^''''^fdevised  for  graphic  presen- 
S%rS-ed^nsparencies. 


for 


projecting    opaque   maferials 


of  insfrycfion 


M 


Map.  diagrams    iUustrations    and  t^^^^^ 

l^.cd  m  a  partial  y'-fj^'f  '^^e  VacumatiC  Platen 

'mounting  or  special  ho  We  s^    ine  ^;,j,„,    flu„er. 

holds  single  sheets  "? ;°  '°^^  or  automatically  feeds 

,n  new  copy  and  ejects  ^^_^   ^.^^^^ 

Without    leaving   t*'^.  ;.7,,,ures  by  the  exclusive, 
special  attention  to  sa  em  fe^^^^^    ^^i.h  throws  a 

''"''■'Me'aCw  of  Ught  on"any  part  of  the  screen, 
movable  arrow  o    18  versatile   con- 

Jl^ntS^eSV^aV^Proi-reverprodu 


Ledtn  how  these  tuo  projectors  can 
make  teaching  more  effectite  for  you. 
folders  describing  these  and  other  vis- 
$iai  aids  in  detail  will  be  sent  on  request, 
or  free  demonstration  arranged  in  your 
own  projection  room.  Debt.    F 


I 


jCJl. 


CHARLES 


(Ssde^&^ 


'^H^lj*    »g3»»— - 


COMPANY 


•^ 


'Paltnl  Pending 
^PalrnleJ 


rke    Wo 


60      Badg«r      Avenue,      Newark      8,      N.     J. 

r  I  d  '  t    Largest    Manufacturer    o  t    Opaque    Projection    £  qu  I  p  m  e 


nt 


NOW  THERE'S  A  C'OMrLETE  FARM  FILM  CUIDE  FOR  REFERENCE  USE 

•¥  Nearly   l.UKJ  available  free  and  low-cost  mulioii  iiip>l|)ai(l    at    only    5()c    per    i<>|ty     (mi    receipt    of 

pictures  and  siitlefiims  and  their  sources  arc  listed  >Iaiiips.    coin,    money    order,    or    ciiinpaiiy    check), 

in    the    new    Farm    Film    (iuide    ri-<ently    added    to  Order  your  copy  todav  from  Business  Screen,  7()64 

the   Film   (iuide   l.ilirar\    nf   Husiness   Screen.    Sent  Sheridan,  ('hicago  2f>.   Discnuiit  on  ijuaiilitv  orders. 


Photography  in  Science  and 
Industry  Cited  ol  PSA  Meetings 

*  L.'H-s  id  |)holograpli\  in  Lusinet 
industry  and  research  were  studit 
during  tlie  1952  convention  held  r 
cenlly  hy  the  I'hc>lonra|ihic  .Sociel 
of  America  in  Ne»v  York  City.  Higl 
lighting  the  teehniial  .sessions  of  th 
convention  were  two  symposia,  01 
on  the  uses  of  photography  in  med 
cine  and  biology  and  the  other  c 
|ihotography     in     engineering    ao 

s(  icnce. 

Ill  the  medical  symposium  attei 
tion  was  concentrated  on  the  ni 
merous  ways  in  which  general 
siiccialized  photographic  technl 
aid  ill  aiKancing,  documenting, 
teaching  medicine  and  biolo; 
Some  specific  techniques  of  wide  ii 
teresl  were  included  to  point  up 
technical  skills  that  are  u.s<-ful  i 
these  fields.  Iiul  the  im|xirtant  rol 
of  routine,  conventional  phol 
graphic  methods  to  the  practici 
doctor  and  .scientist  was  empl 
sized. 

"Four  aspects  of  photography- 
the  power  to  analyze,  the  power 
record,  the  power  to  conimuni 
and  the  power  to  dramatize  or 
— can  be  invaluable  to  the  in 
trial  engineer."  (j.  H.  GL'STAT  o{ 
Hochester  said  in  introducing 
symposium  on  photography  1 
science  and  industry.  Other  pa] 
in  the  sympo.sium  showed  how  b( 
still  and  motion  picture  phol 
r;:phy  has  helped  improve  the  del 
sign  Und  operation  of  equipment  LJ 
the  textile,  steel,  and  other  indos: 
tries. 

How  photography  is  aiding  ih. 
I'.  S.  Armed  Forces  in  the  develop; 
ment  of  today's  super  weapons  wa 
the  subject  of  several  presentations 
Blue.  Gen.  Brook k  .\i.i.en  of  th 
I..  S.  .Air  Force  Photographic  ani 
Charting  Service,  Philadelphia,  tolc 
how  the  .Air  Force  is  using  niotioi 
j)iclures  and  showed  two  col 
fiiiiis:  O/HTation  Greenhouse,  cov 
eriiiji  the  building  of  the  atonii> 
bomb:  and  Highway  in  the  Sky 
showing  production  of  aeronautica 
charts. 

In  addition  tci  the  annual  honors 
a  new  award,  the  Daviu  VI  HIT) 
CoMl'.A.NY  award,  was  presented  foi 
the  first  time  by  the  society's  ne»i 
stereo  division. 


Fi).  correction:  The  item  (« 
j)age  -44  of  Issue  Number  Five)  not 
ing  a  new  film  recently  produoK 
for  the  American  Telephone  &  Tdo 
graph  Companv  described  it  as 
iiig  concerned  with  television.  Th 
film  is  actually  about  A.  T.  &  T.'i 
micro-wave  radio  relay  and  coaxiai 
cabU-  svstems. 
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III   si  NESS    SCREEN     VI  Ac;  A /I 


NBK 


humor 


...DON'T  OVERLOOK   lUL  POll  liR  OF  HL  MOK 

It  is  a  vehicle  which,  when  properly  used  in  a  him,  can  win  an  audi- 
ence, and  condition  it  to  a  lasting  acceptance  of  your  entire  story. 

A  lau^h  or  tAvo  and  a  few  smiles  during  a  screening  can  do  much 
to  create  a  friendly  climate  for  conviction  that  could  not  be  accom- 
plished as  effectively  in  any  Other  wav. 

But,  like  a  scasiinmq  m^redient,  it  must  be  used  with  ^rcat  skill 
and  gCH)d  judgment,  and  with  careful  consideration  of  the  subject  and 
the  pu  rpose  of  the  h  I  m . 


The  effective  use  of  humor  in  just  the  right  amount  and  at  just  the 
right  places  is  an  art  born  of  writing  skill  and  experience. 

In  our  preparation  of  scripts  we  give  this  important  element  the 
careful  ct)nsideration  which  it  deserves,  and  we  have  a  lot  of  good 
ideas. 

w tnnni.R  voir  sext  prodiction  is  to  be  .^ 

MOTIOS  Pl(  II  RV.  A  Slim  III  M.  OR  .!  7T  SI  RjICT. 
LET  r.S  Disci  SS  US  IRLAIMLM  .ISO  l'RODLCll(J.\ 
W  ITU  YOU. 


SsunJ  Jiasiefis,  Jnc. 


MOTION  PICTURES 
SLIDE  FILMS 
TV      SHORTS      AND 


165   WEST  46TH   STREET  —  NEW  YORK   36  .  .  .  PHONE   PLAZA   7-6600  COMMERCIALS 


Nl  M  HKR     ft     •     \  o  I   I    M  K     I  .1     •     I  "» 5 1 
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Otfce  used /or  sef/i'if^ . .  .Realist 


-.ays  DAVID  H.  GULIETT 

Soles  Manager,   Parker   Pen   Compony 

Jonesville,  Wis. 


koCi 


loL  rrYy.a.Ajl'  ivruyXJL  AoJUa 


A^ORE  and  m*irc  sales  cxcxutivtrs  arc  turning  to  Sterco- 

Rfalist  sliilcs  of  their  prtnlutts  or  services  If)  intreasc 

their  sales.  The  Parker  Pen  &)..  for  example,  has  found  both 

buyers  and  salesmen  enthusiastic  about  Rfalist  sales  kits. 

Realist  pictures  can't  be  beaten  for  true-to-life  realism 
and  sales  effectiveness.  They  show  products  as  they  actually 
are  —  in  full,  natural  color.  Salesmen  report  the  Rfali.st 
Viewer  to  be  the  one  indispensable  piece  of  equipment 
they  carry. 

But  you  must  sec  Realist  slides  to  appreciate  their 
full  impact.  Ask  your  camera  dealer  or  commercial 
photojsrapher  to  show  you  .some.  David  White  Com- 
pany.   319  >X'.  Oiurt  Street.  Milwaukee  12.  Wisconsin. 


$159.00  (lox  incj 


Realist 


ST63 
REALIST 
Hondi- 
Vi«w«r 


nly   $950 


STEREO 

THE  CAMERA   THAT  iEES   THE  SAME   AS   YOV 

%]r  'rsril  -  Cameras,   Vieti-ers,  Projectors  and  Accessories  are  products 

\l<        r~-vJ^  "'   '*'   "'"'''    '•■'"■"    Com/iany.   Miltiaukee   12,    Wiscoiuim. 

NEW,  LOW-COST   REALIST  HANDI-VIEWER 

Introduction  of  the  Realist  Handi-Vicwcr  means  that  commercial  users 
of  stereo  can  now  effect  a  considerable  saving.  Although  the  price  is 
low,  quality  is  high.  The  Handi-Vie\ver  has  the  same  fine  lens  .  .  . 
same  brilliant  illuminating  system  .  .  .  same  picture  size  as  the  ST61 
Realist  Viewer.  Lights  up  with  slight  fin.ijer  pressure  on  the  slide. 
Focussing  knob  is  centrally  iocatc-d.  Oinvenient,  pockc-t  size.  Atuac- 
tivcly  styled  and  sluidily  constructed  of  heavy-duty  plastic. 


THK    BISINESS    .MAN'S    19.i3    <;MI)K    TO    GOOD    Al  I)l()-\  ISl  Al.    1\)UP.MKM 

^  rars  iif  fxpcrience  and  a  thorough  knowlcrlgr  of 
liu^iiifM.*  nefds  for  all  typos  of  audio  and  \  isual 
projection,  recording,  and  production  equipment 
are  going  into  the  195.'i  Audio-Visual  Buyer's  Guide 
;ind    FquipinenI    Review    soon    to    be   published    al 

Hi  mnkss  Sckkkn   I'l  iii.k.ation  CKNTfii 


LOW  COST.  .'Viined  to  provide  executives  through- 
out business  and  industry  with  an  inilcpentlenl 
una!)  sis  of  latest  makes  and  models  of  a-v  equip- 
ment .  .  .  it's  a  musl  for  your  reference  bnokslu-lf. 
Hatch  for  release  announcement! 

7f>64  SuKHinAN  HoAii 


CiiicACo  20 


300  Attend  Church  Audio-Visual 
Workshop  at  Green  Lake,  Wis. 

*  liiiding  w;i\s  In  inakr  .Moset 
.\mos,  Peter  and  Paul — ancien 
liiiilii'u!  hiTi)PS  become  as  real 
anil  iniiui-ntiul  to  today's  youngsteH 
a."  Howdy  lloody,  lbi|ialong  Cw 
»'u\s  and  other  inciiii-rii  tclcvisioi 
heroes  was  the  aim  of  the  Dth  In 
teniational  Work.shop  in  Audio 
Visual  Kducjition  which  met  it 
(irceii  Lake.  Wis.,  Sept.  1-5. 

.More  than  .SOO  religious  educa 
tors  and  church  leaders  sougfai 
more  effective  methods  to  leach  th« 
bible.  A  special  committee  of  educa 
tiniial  experts  and  biblical  scholarti 
led  lh<-  discussions.  Dr.  Paul  H 
Victh.  of  \alc  Diviiiit)  School,  .New' 
Ilav<'n.  (!oiiii..  was  the  (hairman. 

•  *  a 

SMPTE  Central  Section  Holds 

Fall  Meeting  at  Atlas  Studios  , 

♦  "What  specific  type  program  dc- 
\(>u  wish  to  see  or  hear  in  1953'- 
nas  the  (|ueslioii  discussed  at  tht 
tii.'t  fall  meeting  held  by  the  cen 
Iral  section  of  the  Society  of  Motior 
Ticlurc  and  Television  Engineers 
riic  midwest  group  met  Septeml)ei 
l!i  at  the  .studios  of  .\tlas  Film 
CoKP.  in  Oak  Park,  III. 

Also  presented  at  the  meeting  wa.- 
a  paper  delivered  by  Jerry  Straus.  1 
president  of  Presentation  Films,! 
Chicago,  which  described  the  de-| 
sign,  construction,  and  use  of  an  ex-j 
tremely  llexible  camera  which  ac-j 
commodates  either  single  or  double' 
frame,  still  or  motion  work. 

I^AWRENCE  M  o  M I N  E  E ,  general 
manager  of  Atlas,  presented  Al 
IJradish,  production  manager,  and 
Marry  Peterson,  cameraman,  who 
informally  discussed  some  problems 
encountered  in  film  production 
.*<ound  recording  e«]uipnicnt,  both 
lilm  and  magnetic,  was  shown  as 
well  as  the  complete  modern  labora- 
tory and  editing  rooms  during  thf 
tc'ur  of  the  facilities  at  Atlas. 

The  next  central  section,  SMl'TK 
meeting  will  be  held  November  21 
at  Western  Society  of  P2ngineer», 
Chicago.  HI. 


Walter  Colmes  Leads  Film  Semi 
♦  .\iialyziiig  the  polentialilirs  and 
limitations  of  the  motion  picture. 
W.\LTKK  Ctil.MKS.  president  of  F> 
(:yloi'\ki)i\  Bkitanmca  Films 
Inc.,  is  conducting  a  small  scniin,ii 
at  University  College,  the  Universilv 
of  Chicago's  downtown  school  foi 
adults.  Mr.  Cnlnies  is  gui<lin^'  In 
student.s  to  a  fuller  undcrstamlin. 
of  the  film  medium  by  follow  iiip  .■ 
spc(  ific  film  through  the  aclua 
plias<'s  of  its  history.  A  trip  throiipl 
Fl{  Films"  Wilmelte  studios  will  rli 
]iia\  the  liMi  week  course. 
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Lt 


Ti*ansfiliii 


producers  of  effective  films  for. . . 

public  relations 

industrial  relations 

education  and  training 


The  leading  industrial,  business  and 
institutional  organizations  who  ask 
TRANSFILAA  to  produce  Educational  and 
Training, films,  do  so  because  they  insist 
on  Transfilm's  guarantee  of  maximum 
efficiency  for  every  film  dollar  budgeted. 

TRANSFILM  Productions  are  "custom- 
created"  for  specific  audiences,  fo  do 
specific  jobs.  Transfilm's  soles  training 
and  educational  "know  how"  creates  the 
audience  sympathy  and  attention 
that  makes  o  well-presented  message, 
"well- remembered." 


TRANSFILM  S  Slidedlm   Deporlmenl  and  lh«  ARMSTRONG  CORK  CO. 
Stiowing  ACC  retail  toleimen  tiow  to  sell  more  floor  cavering. 


TRaNSFUM'S  Motion  Picture  Oeportmenl  ond  STUDEBAKER. 

Ar  educotionol  film  produced  to  promote  tofe  driving  by  teen-ogeri. 


TRANSFILM 


35  W.  45  ST.  NEW  YORK  19.  N.Y. 


N  I    \I  B  K  K     (.     •     \  ( H   I    M  K     I  .1 


I  'I 


IS 


specialists  in^ 

VISUAL  SELLING 


^ 


CO 
CO 


CO 


CO 


CO 


Tif\lyf  liNc 


200  East  56th  Street,  NEW  YORK 
16  East  Ontario  Street,  CHICAGO 


•1 


Production  Lines 


Management  Clinic  to  Study  Use 
of  Motion  Pictures  in  Industry 

♦  "I'ractii  ill  \|i|iliralinM  of  Mutiun 
I'iclurc  Work  for  Inilustrial  Use" 
uill  hr  a  fiiruiii  subject  at  the  IGtli 
\iiiuial     liiiir    and    Motion    Study 

anil  Manafirnifril  Clinic  sponsored 
liy  llic  Industrial  Management  So- 
riely.  Mt-i-lings  this  year  will  be  held 
NovcMilx-r  5-6-7  at  the  Sheraton  Ho- 
lt I.  Chicago. 

L.  M.  Uriioi^,  chief  industrial 
itipineer,  AMERICAN  GitEETiNC  Pub- 
lishers, Inc.,  Cleveland,  Ohio  will 
head  the  motion  picture  program. 
Among  topics  to  be  discussed  will 
!)••  how  motion  pictures  are  applied 
t'>  improve  methods,  to  train  opera- 
tors, and  to  develop  standards.  Ac- 
tual examples  will  be  shown  and 
discussed  on  how  films  are  used  in 
analyzing  various  machine  and  as- 
sembly operations.  Also  the  use  of 
motion  pictures  in  the  pre-study  of 
new  machinery  and  equipment. 

SMPTE  to  Discuss  16mm  Equipment 
Magnetic  Striping  of  Film 

♦  Technical  as])e(ts  of  film  and 
television  communication  again  wilj 
be  discussed  in  the  semiannual  con- 
vention to  be  held  by  the  Society  of 
Motion  Picture  and  Television  En- 
gineers October  6-10  in  Washing- 
ton. D.  C.  A  tentative  program  calls 
for  morning,  afternoon,  and  evening 
sessions  on  all  five  days. 

Among  the  subjects  studied  will 
be  the  maintenance  of  16mm  equip- 
ment and  the  magnetic  striping  of 
film.  Speakers  scheduled  for  the 
equipment  maintenance  symposium 
are  J.  Kenneth  Lilley,  board  chair- 
man and  past  president.  National 
Audio  Visual  Association,  and 
manager,  J.  P.  Lilley  &  Son,  Harris- 
burg,  Penn.;  Henry  H.  Wilson, 
service  manager  Ampro  Corp.,  Chi- 
cago; Thomas  C.  Sheehan,  Visual 
Instruction  Office,  Washington  Pub- 
lic Schools.  Washington.  D.  C:  O. 
I.  Bright,  general  service  manager, 
liell  &  Howell  Co.,  Chicago;  and 
Philip  M.  Cowett,  U.  S.  Navy  Dept.. 
Washington,  D.  C. 

At  a  "film  processing"  session  Y. 
Dana  Miller.  F^astman  Kodak  Co.. 
will  discuss  rapid  drying  of  nor- 
mally processed  black  and  white  mo- 
tion picture  films.  The  Bridgamatic 
developing  machine  will  be  de- 
s<:ribed  by  Kdward  B.  Krausc  anil 
Joseph  A.  Tanney  of  the  S.O.S. 
Cinema  Supply  Corp.  And  the 
nielhod  and  apparatus  for  splicing 
motion  picture  safety  film  without 
use  of  cements  or  adhesives  will  be 
discussed  by  Leonard  A.  Herzig. 
Prestoseal  Mfg.  Corp.,  Long  Island 
Citv.  N.  Y. 


Biological  Photographers  Hold 
Annual  Convention  in  New  York 

♦  1  he  liiiilogicul  Photographic  Af 
sociation,  Inc.,  one  of  the  oldet 
photographic  societies  in  the  lout 
trv,  met  for  il.s  22nd  Annual  Cor 
vention  last  month  in  .New  Yoii 
The  Association,  com|>osed  of  med) 
cal,  clinical,  research  and  scientifi 
photographers,  heard  technical  pa 
]>ers  on  current  topics  and  recen 
developments  in  the  biological  ani 
medical  pholographic  fields,  visitei 
commercial  exhibits  of  the  lates 
scientific  photographic  apparatus 
and  saw  the  winning  prints  of  th 
members  in  the  International  .Saloii 
of  the  BPA. 

The  most  notable  of  the  paper 
given  at  the  Convention  was  that  o 
Ralph  P.  Creer  of  the  .Americai 
Medical  Association,  who  demon 
strated  photographs  he  had  madi 
through  eyes  fresh  from  ncwb 
slaughtered  sheep  in  the  stockyards 
Cutting  a  hole  in  the  rear  of  thi 
eyeball,  Creer  placed  a  small  pieci 
of  film  and  found  it  focussed  on  ai 
object  about  six  inches  awav.  Thi 
ai>erture  of  the  sheep's  eye.  h< 
found,  was  somewhere  between  fl.^ 
and  f3. 

Creer  made  it  plain  that  the  im 
ages  he  succeeded  in  capturing  or 
film  were  not  necessarily  those  thai 
the  sheep  "sees"  as  sight  is  a  func- 
tion of  the  brain,  rather  than  jusi 
the  assembling  of  an  image  at  8 
focal  plane. 

«       *       * 

Northrop  Sets  Up  Film  Department 

♦  William  G.  Cox,  of  Cox  Film 
Enterprises,  will  be  motion  picture 
consultant  to  a  newly-organized 
fibn  department  for  NoRTHROP  .\IR- 
CR.\FT,  Inc.,  Hawthorne,  Calif.  The 
new  department  will  be  a  part  of 
the  company's  public  relations  divi- 
sion. 

•        •        • 

Chester  H.  Lindslrom  Retires 

♦  After  42';;  \ear>  of  service  in  the 
n-.otion  picture  field.  Chester  H. 
LlM)STROM  has  retired  as  Chief  of 
the  Motion  Picture  Service.  Office  of 
Information.  I'.  S.  IVpartment  of 
.\griculture.  Mr.  Lindstrom's  retire- 
ment was  effective  August  31.  j 


To  Serve  You  Better- 

ctt  JSetv  ana  larger  Stuaio 

159  East  Chicago  Avenuei 

CHICAGO    11  ' 

THE  KNIGHT  STUDIOf 

Distinctive  Type  Titles  for' 
Motion  Pictures,  Slidefilms,  TV  ; 
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BUSINESS    SCREEN    MACAZI 


WHEREVER  a  hundred  or  mure  people  gather  for  16  mm  showings, 
the  "National"  Carbon   Arc  i>  a  /w//.v/  for  that  optimum  screen 
lighting  so  essential   to  comfortable  auilitoriiim   vicwings. 

Your  prospects  and  customers  —  if  it's  a  sales  lilm  —  will  feel  more 
"at  home",  more  receptive  tt)  a  comfortably  lighted  picture. 

Medical  students,  athletes,  trainees  and  educators  of  all  sorts,  get 
more  from  the  sharp,  brilliant  details  rendered  by  the  carbon  arc. 

Audiences  of  industrial  and  institutional  motion  pictures  arc  much 
more  impressed  by  the  high-light-level  action  and  fidelity  of  color  that 
mark   16  mm  carbon-arc  projection. 

Users  ever>  where  are  pleased  %\  ith  their  safe,  simple.  1 6  mm  carbon- 
arc  equipment.  They  are  ijuick  to  appreciate  the  economy  of  ■/  limes  iis 
much  li^hl  at  '  i  the  of}fra/iHf;  cost  of  the  next  best  light  source. 

FOR  COMPLETE   DETAILS,  WRITE  TO 
NATIONAL  CARBON  COMPANY,  DEPT.  AA 

When  you  buy  projector  carbons  —  BUY  "NATIONAL"! 


1  ht  term  "S^lmm^l  ' 


^   rrftilrrij   I'jJr 


tk    lit    I   ui"'r   (  jihijc  juj  (  jr^om  iurpnrMiom 


NATIONAL   CARBON   COMPANY 

A  Dtviftion  of  Union   Corbidc   and   Carbon  Corporation 
JO  !••#  42md  Sfr««f,  Hmm   r^rk   17.  H.X. 

Diitrirt  Ssin  O0\c*i:   AtUnta.  ('hi(«|ti>.   I>iilla«.   kunidt  (  ii«.  New  ^'nrk.    Ptfithurgh.   San   Fran«~iMi> 
/«  i  ^msd^:    National  C«rboa   Limitrd.  Munirral.  Toroaio.  Wtnmprs 


NliMBER    6     •     von    MK     I  J     •     1  « 5  2 
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Coming  Up- 

Peifect 
Brecision 

Prints 


P  R  K  P  A  R  A  T  I  ()  N 


Here  your  film  receives  its 
first,  careful  inspection.  Ex- 
perienced workers  examine  it 
for  defects,  check  over  splices, 
perforations,  synchronism  of 
sound  track  general  condi- 
tion. Your  printing  instruc- 
tions are  carefully  correlated 
to  the  film  itself. 


YOUR  ASSURANCE  OF 
BETTER  16mm  PRINTS 


15  Years  Resoarrh  and  Spe- 
cialization in  every  phase  of 
16nim  prore-^sing,  visual  and 
aural.  So  organized  and  equip- 
ped that  all  Precision  jobs  are 
of  the  highest  quality. 

Individual  .\ttention  is  given 
each  film,  each  reel,  each  scene, 
each  frame  —  through  every 
pha!-e  of  the  complex  business  of 
processing  —  assuring  you  of  the 
very  best  results. 

Our    Advanced    Methnils    and 

our  constant  cherkinu  anil  adop- 
tion of  up-to-the-minute  tech- 
niques, plus  new  engineering 
principle-  and  special  machinery 


I'rvtiMtni  i iltn  iMhnrtitaries  —  it  iti- 
vhiun  of  J.  A.  Muiinr.  Inc..  htif  1 1 
years  of  specutliztitiiin  in  the  iltmm 
field,  consiilenlly  meets  the  latest  tie- 
mands  for  higher  tjuality  and  speed. 


enable  us  to  offer  service  un- 
equalled anywhere! 

Newest  Facilities  in  the  i6mm 
field  are  available  to  customers 
of  Precision,  including  the  most 
modern  applications  of  elec- 
tronics, chemistry,  physics,  optics, 
sensiiometry  and  densitometry— 
including  exclusive  Maurer- 
designed  equipment— your  guar- 
antee that  only  the  best  is  yours 
at  Precision! 


PRECISION 

FILM  lABORATORIES,  INC. 

21  West  46th  St., 

New  York  19,  N.Y. 

JU  2-3970 


TKV  Yol  K  Hand  at  prophecy  .  .  .  what  do 
Miu  think  will  share  the  editorial  new*. 
Iiuiifjel  in  \')5'.iy  Mere  an-  a  few  pri-dicliuiig 
by  ihe  editors  of  BtsiMiss  ScKtKN.  gleaned  from 
important  events  of  the  year  to  date: 
/.  Di'fi'loinni'tits  ill  iiKifiiii'lir  ri'roriliii^ 
tafif  had  the  most  farrcarhin^  ctlci  1  on  film 
|>roduction.  both  in  the  continued  hi<:h-fidelity 
recording  of  professional  material  and  in  th( 
direct  application  (or  semi-professional  use.  u 
in  magnetic  sound-on-filin  16nHn  |)rojection.  lini 
ited  sound  slidefilm  application  as  yet.  and  for 
tape  reciirding-reproduclion  of  sound   only. 

2.  Thi'  prfinit'rr  in  ACie  York  (^ity  of  C.inf 
nitiiii.  the  sensational  three-dimensional  picture 
sound  system,  does  not  only  forecast  a  comnicr 
ciai  theatre  revival  possil)ility  but  a  great  future 
in  major  convention  and  exhibit  use  bv  business. 
For  once,  no  television  implications  are  invidved. 
But  we  cannot  help  recalling  the  tremendou- 
audience  popularity  of  Jack  Norling's  dimen- 
sional picture  show,  utilizing  Polaroid  vie«ers, 
for  Chrysler  at  the  New  York  World's  Fair.  Nn 
viewers  iieeded  this  time. 

3.  Iiiiliiritriiil  trli'visioii.  "closed  circuit"  show- 
ings in\  nixing  the  high!)  portable  Vidicon  e(|uip- 
nieiit  was  demonstrated  recently  in  (Chicago's 
Baltimore  i^  Ohio  Railroad  freight  vard.  Put  this 
camera  into  line  with  the  comjianv  16mm  sound 
projector  or  a  special  line-up  enabling  film  pro- 
jection  and  one  operator  can  handle  a  dozen  or 
more  viewer  stations  showing  safety  pictures  in 
locker  rooms,  good  cafeteria  corners,  and  nllier 
plant  locations.  Good  tool  for  internal  conimuni- 
cations  as  well  as  a  potent  in-store  promolicmal 
system  in  the  retail  field.  Ideas  will  come  fast 
and  we  predict  color  will  continue  to  come  along 
fast  on  this  controlled  circuit  medium. 

4.  Good  RW,  pictiiri's  for  better,  bigger  audi- 
ences (including  television  use  on  a  sustaining; 
basis  I  are  the  safest  prediction  of  all.  You  can"l 
take  anything  away  from  a  picture  like  General 
Electric's  Freedom  &  Potver:  or  the  new  Harves- 
ter institutional  film:  or  Ghe\rolet"s  American 
Harvest.  Millions  want  to  see  this  kind  of  film: 
theatre  managers  are  eager  to  book  them:  tele- 
vision program  people  find  them  highly  accept- 
able and  16mm  audiences  are  growing! 

^  our  ))ri'dictions  are  cordiallv  invited!  |f 


SAiiS  MGR5.!  "^M2^b?2?S"'- 


iMACt  SIZl     , 
(itO  It.  at       V, 
IS  ft.  Oislanit 

P'.<»  S»1  00 


BURKE  &  JAMES.  Inc. 


^^ 


1 


Pr^ivntotiont  ond  Ifoin- 
ing  progromt  gain 
oddrd  impact  whtn  you 
fot»  yout  ovdifnc*  Let 
SCREEN  SCRIBER  pro- 
l«r<t  i  llutif  oliont-  upon 
blochboord-  Ut»  pr«- 
p  o  r  •  d  3  ^  '4  K  4" 
tlidei  or  "on-lho- 
ipel"  drowingi  on 
acvlol*  film  roll*. 
Porlobl*  <7  Ibi  ) 
Mrlol  unbrook- 
ob'r.    roiy   lo   ute. 


CHICAGO   ♦    III 
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fs  the  picture  that  counts 


PRODICTIONS,  I 

IS  lAST  S3r4  STRCil 

NIW  YORK  32 
MUtRAV  NIU  %'7%it 


•  FOR    RECORDING    VOICE    OR    MUSIC 
(OR  BOTH)  ON  FILM— AT  LOW  COST! 

•  FOR   VICTOR    16MM    SOUND   PROJEC 
TORS,  OLD   OR  NEW! 

Now    Victor    owners    can    enjoy    magnetic 

sound  WITHOUT  THE  COST  OF  BUYING  A  NEW 

projector!  Sound  can  easily  be  added  to 
existing  16mm  film,  to  new  film  (or  both 
optical  and  magnetic  sound  can  be  enjoyed 
on  the  same  film)  with  Magnesound  and 
magnetic  oxide  coated  film.  For  voice  or 
music,  sound  fidelity  and  tone  clarity  is 
unequalled.  You  can  record  and  play  back 
immediately.  Erase  and  re-record  in  one 
operation.  So  easy  to  operate,  easy 
to  attach.    Another  Victor  exclusive! 


UNLIMITED  TEACHING  OPPORTUNITIES! 

Teachers  can  record  on  film  either  narration 
or  music  (or  both!)  to  fit  each  specific  classroom 
need.  Athletic  departments  can  make  inexpen- 
sive sound  films  to  aid  in  coaching. 


Ss©un^ 


FMK   BKTTKK 

SHOWS 

USE  "THE 

AIJDIO-MSIAI 

.    I'KOJKCTIONISTS    HANDBOOK" 

♦    Many    large    U. 
.•\udio-Vi.«ual     Pro 
pmpiovef'     proji'ili 

S.    business    firm 
ectiiinisl's     Handl 
mi-ils,      Thi«     -irai 

*    now 
oiik 
hir.     i 

use    y\w 
o     train 
lu«trati-d 

manual  contains  step-by-step  lessons   on   good   show- 
manship;    sells    at    only    81.00    per    copy,    postpaid. 
Order    today    from     Rl'SlNESS    Screkn.    (Ihirapn    26. 

Ernest  D.  Nathan  Elected 
Vice-President  of  Caravel 

¥  Kliition  of  Kknest  I).  .N 
THAN  as  vice-president  of  (ak 
VEL  Films,  Inc.,  New  York,  hi 
been  ann<iun<'C(l  liy  David 
I'INCIJS.  Oaravcl's  presidi-n 
(Caravel  is  oni"  of  tin-  lo|>-raiil 
ing  producers  of  husinctss  liln 
in  sales  and  service  trainin; 
sales  promotion,  puliiir  ri-l. 
lions,  and  tcii'x  ision  w  itii  a  lia( 
ground  of  W  years  of  prodii 
tion  experience. 

Nathan  for  the  past  six  yeai 
has  headed  the  organization  c 
Visual  Mi'lhods.  Inc.,  .Akroi 
Ohio,  (iaravel's  mid  -  wester 
sales  representatives.  He  wi 
continue  in  that  capacity  an 
will  make  his  headquarters  i 
Akron. 

His  connection  with  the  nu 
tion  picture  and  slidefilm  bus 
ness  goes  back  to  his  work  wit 
the  B.  F.  Goodrich  Conipan 
with  whom  he  was  employe 
for  over  seventeen  years  i 
training,  advertising,  and  sale 
promotion  capacities.  As  sale 
promotion  manager  of  the  Tir 
Division  he  supervised  the  mak 
ing  of  the  company's  fihn^ 
During  the  early  years  of  \S'orli 
War  II.  he  was  placed  in  charg' 
of  production  of  trainin<;  film 
made  hv  B.  F.  Goodrich  for  th^ 
Armed  Forces.  Caravel  was  thi 
producer  of  these  films. 

In  1943,  Nathan  joinei 
Campbell-Ewald  Advertisinj 
Agency  in  New  York  and  server 
as  Account  Kxecutive  on  FisI 
Tires  and  later  on  U.S.  Tires 
During  this  three  year  periot 
he  was  active  in  the  film  fiek 
and  later  spent  several  month; 
attached  to  Caravel  .studyinj 
motion  picture  production  ant 
application  techniques. 

.\fter  returning  to  .\kron  ii 
1946,  he  acted  as  special  assist 
ant  in  visual  methods  at  tht 
Universitv  of  .\kron  and  wa.- 
founder  and  director  of  th( 
Round  Table  on  Visual  Method^ 
in  Business  and  Industry  foi 
the  University.  He  is  a  director 
of  the  Sales  F.xecutives  Club  ol 
.•\kron.  a  nieiiiber  of  the  Adxer- 
tising  Clubs  of  Akron  and  Cleve- 
land, and  the  American  .Society 
of  Traininj;  Directors.  Cleve- 
land Chapter. 

•        •        • 

Cereal  Institute's  "Mr.  Wizard" 

♦  The  Cereal  Institute.  Chicago, 
is  offering  s<-hools  a  .SO-minute 
16nmi  sound  film  version  of  the 
NBC  Television  show  Watch 
Mr.  ]f  iziird  available  in  limited 
print  quantitv. 
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'AmfHrm*m  Flm*^t  Film  Rrurfmnlmg  .Harhlmf  for  Mark  and  WM/f  or  Color** 

METRO-GOLDWYN-MAYER  STUDIOS 


OND 


r  thfir  4'ttlttr  i*roc0»MHing  3tavhinoH 


FOISDA  Citrporatiiin  proudly  uniioiiiires  the  solerlion 
i»r  the  Foii«lu  l)ri\r  Uy  Mclro-<>olil» yii-May<-r  Sliiilios, 
for  ils  iHO  in'w  l)«'M-lopiii<:  Mariiines  for  Color  Prori'ssiiij;. 

This  decision  was  made  foUoHiii;;  exhiiiistive  hihora- 
lory  testing  of  various  systems  hy  IMCi.M  Eufiinei-rs.  who 
fiuiilly  ehf>s<>  Fonda  as  tlie  drive  nie<-hanisni  fixing  ihem 
the  ^reut<>st  assuranre  of  continuously  «h-pendaltle  prr- 
formanee. 

Two  Fontia  Machines  are  now  under  (■(tnslruelion  for 
processing  Negative  and  Positive  35  m/ni  ('.ol«»r  Film 
at  a  speed  of  approximately  eighty  fei-l  per  minute. 

FOlSDA  Available  for  \Ol  R  Color  Svods 

Similar  FOIVDA  equipment  is  availahle  for  appliea- 
lion  to  other  .Motion  Picture  Studios  and  lahoratories, 
a<laptable  to  large  or  small  nia<-hines  as  re(|uired.  For 
more  detailed  information,  write  today  giving  us  your 
requirements. 

In  Inhnralurii'H  thnniffhiml  Ann'rii-n — and 

on  cNcry  rontincnt  of  llir  carlh  —  llic  K<)M)\  FILM  l'ro«-C'f<inp 
Machine  Iijih  ciirnc<l  anil  maintain?-  its  |>o?<ilion  of  IcadcrHhip 
lliroiigli   niniplirily.   versatility,   <lc|>cn<laiiility    and   rapacity. 

bi.a<:k    \M)  whim    oh  <  m  ui<   ritorKssix;  Koi  ir.MKNT 

.'i.'tO   \(  4h|   <  olorinlo   Sirtrl      •     (Jriiilulr    -L,   ^Jtlifornia 

1  I'li'plioii*-   ( lllapniBii    .'>-2<iOl 

• 

ni^lril)iilMin  oiiltitlr  I'.S.  \.  niitl  (^iiiiiila  l>y 

WKs|Kt\   iliHliiK\llt>N.    Ill    KIUIITII    W  INI  K.   M«    ^OKk    11.   M'.T  YORK 

KorinrrU    W<*<«trrii  Klrclrir  K\|M»rl  <'.4ir|Mirali<itO 
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f'ltnHuHutiltn  InritVtl — Hnfiinct-rin^  «cr\i<-c  ■■•  a\ail- 
ablc  to  meet  spc4'ial  rcf|uircnicnl8  of  the  ruslonicr.  Fonda  Cor- 
poiMtion  can  provide  full  iii»lallali<in  scr\  ice  a«  \tcll  an  pr»cc*M 
engineering  ««'r>icc  in  the  de«ij;n  ol  the  complete  motion  pic- 
ture lahoralory  for  Black  and  IX  Kile  or  Color.  Such  »rr\irr  in- 
clude- rei  (immcnihitiori'.  a-  to  laboratory  eqiiipnirnl  for  proper 
rheniical  analysis  of  solutitins.  replcni-hment  of  s«ilulioni>  and 
maintenance  of  proce^-in^  •.taniiards. 


■         r I 


.:.l((  •  '    |»orlion  of 

Fonda   flri>r   fnrrhiini*m. 
Thi*  •■«rln«Ur    palrnlrrf 
fralnrr     of     ihr     Fonda    | 
Mnrhinr  \*  urnrratK  rrroK 

'         ihr  «innilr«ii,  mo*!     ^^ 
I    unit   r\rr  rngi- 

1 iiir  ihr   |iurp4>«r.  Il 

U  onr  of  many  rlmirnl* 
making  Fonda  'V\mrrira'» 
FinrM   film   prorr»i»inc 
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ff 


liidiislrial  PinTliasiii<i'' 


.-1  21-niiiiiilc  Ihniiii  lolor  film  siiitiihli'  fitr  inirtliasinp. 
manniifiiii'iil,  jwrsitimvl.  i>riiilii<liiiii  ami  siiirs  dt-pts. 
I'rtnliifvd  ill  coofHTiiliiin  nilli  Iriiiliuji  n(itii>mil  /iiir- 
rhnsiiif;  iiiitlioritios. 

For  the  first  time,  the  kev  role  of  the  Pur- 
chasing Deparlnu'iit  is  shown  in  a  color  and 
sound  motion  picture  that  effectively  drama- 
tizes the  relationship  between  purchasing 
and  other  phases  of  management  and  with 
outside  supplier  companies.  Industrial  Put- 
chasinii    shows    clearly    the    significance    of 

purchasing  upon  the  business  structure,  within  and  outside  the  parent 

comi)any,  as  well  as  its  effect  on  the  nation's 

economy. 

The  work   of  the  Purchasing  Agent — his 

personality    requirements   as   well    as   prob- 
lems   typical    of    his    work — are    shown    in 

perspective.    What  is  true  of  Mr.   Monroe. 

the  purchasing  agent  of  this  film,  is  true  of 

other   purchasing   agents.     Creative   efforts, 

internal  relationships  and  cooperative  methods  essential  to  effective 

operation  are  described. 

The  concept  of  management  as  members  of  a  team  is  related  in 
context  to  the  story  of  purchasing:  the  interdependence  of  this  func- 
tion to  design,  sales  and  manufacturing  activities  is  related.  Indus- 
trial Purchasing  also  shows  the  direit  relationships  to  industrial 
marketing — what  is  expected  of  the  seller — and  how  products  and 
e(|ui))nic[it  are  successfully  sold.  The  col- 
laborating authority  is  Dr.  Howard  T.  Lewis, 
^  '';^V^H  I.L.n..  Professor  of  Marketing  at  Harvard 
I'niversity. 

Prints  may  be  purchased  outright 
at  $170;  preview  rental  (1-3  days) 
$7.50  (rental  applied  on  purchase). 


"The  Importance  of  Selling" 

A  20-iiiiiiiiti'  hiack  it"  trhitf  Ihmin  film  siiitahli'  for  sah's 
indoctrination.  Iriiininji  anil  general  pcrsonni'l  use. 
Produced  in  cooperation  irith  The  !\ational  Sales  ExecU' 
lives.  Inc. 

Here  is  the  long-awaited  and  first  sound  mo- 
lion  picture  to  relate  the  importance  of  sell- 
ing in  our  democratic  economy  and  the  true 
role  of  the  salesman  as  a  leading  partner  in 
production  and  successful  management.  The 
Importance  oj  Selling  brings  into  perspective 
many  types  of  selling  and  the  useful  services 
which  salesmen  perform:  their  dynamic  role  in  raising  nur  standard 
of  living  as  they  help  make  possible  modern  mass  production  is 
clearly  shown. 

The  film  shows  many  tv|)es  of  salesmen  at  work:  the  salesman  in 
the  retail  store:  the  insurance  .salesman  selling  an  intangible  invest- 
ment; the  wholesaler's  salesman;  the  freight  salesman  who  sells  a 
service:  the  salesman  of  raw  materials:  a  manufacturer's  representa- 
tive: the  sales  engineer. 

Earlv  problems  in  creative  selling  are  de- 
picted in  their  relation  to  basic  inventions. 
The  film  then  describes  in  detail  the  organ- 
ization  of  a  typical  sales  department  in  a 
large   industrial   concern:    internal   manage- 
ment  rclationshi|)s   and  all   phases  of  sales 
preparation  before  the  ultimate  consumer  is 
reached  are  effectively  dramatized.    Concluding  sequences  illustrate 
how  selling  helps  maintain  employment  and 
, build  an  ever-increasing  flow  of  goods,  James 
A.  Hawkinson,  MBA,  Professor  of  Market- 
ing.   Niirlhwcstern    Universilv.   collaborated. 
Prints    may    be    purchased    outright 
for  $100;  preview  rental   (1-3  days) 
$5;    rental    applied    on     purchase. 


SEE  THESE  OTHER  USEFUL  EB  FILMS  FOR  BUSINESS 
Convenient  and  rrononiical  preview  arrangements  for  the  above 
films  also  apply  to  such  useful  subjects  as  Office  Courtesy,  Office 
Teamu-orh,  I'.itmpelilion  and  Big  liusiness.  etc.  \\  rile  for  com- 
plete   .'id-page    catalog    to    be    sent    on    \<>iir    letli'rlicail    niiii.^l. 

E^^v<:^ol^4^:DlA  britannka  films 

Address    Pr.  \  i.  u    {{.quests  and    I'riiit   Piirrliase   Orders  to  ll.lOA  Wilrn.ii,     \\  <•..  W  ilmell..  Illinois 
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EASTMAN  16mm.  PROJECTOR,  MODEL  25 

Built  for  heavy-duty  lervice  in  ouditoriumi,  theoires,  atiembly 
halls.  Unique  geneva  movement  cdvcncei  film  turely,  jmoottily. 
Seporole  motors  drive  geneva  movement,  moin  projector 
mechanism,  blower,  end  reel  arms,  eliminating  all  shock  forcei. 
Powerful  optical  system,  completely  Lumenized,  assures  spar- 
kling screen  images.  High-fidelity  sound  amplifier  equipment 
gives  omozingly  faithful  reproduction.  Two  models — high- 
intensity  ore  (shown)  and  tungsten.  Prices  from  $3,465. 


IT  PAYS  TO  USE 

KODAK  Audio-Visual  equipment 


CINE-KODAK 

SPECIAL  II 

CAMERA 


The  world's  most  versotile  16mm.  motion- picture  maker,  yet  olmost  o«  simple 
to  use  oi  the  average  personal  movie  comero.  The  ideal  comero  with 
which  to  make  your  own  top-quolity  films  for  teaching,  demonstrating, 
lecturing,  ond  research — with  such  professionol  effects  as  fodes,  dissolves, 
multiple  exposures,  ond  animations.  Prices  from  S956.20,  inc.  fed.  Tox. 


KODASLIDE 

TABLE  VIEWER, 

Model  A 


Add  n«w  life  and  test  to  smoll  study  groupi  by  ihowing  your  2*  by  2' 
color  trontporenciet  on  thit  brilliont  tcreen.  In  one  handy  cote — o  built-in 
projector,  tcreen,  and  tlide  changer,  ttiot  you  con  move  from  room  to  room, 
tel  it  up  in  o  moment.  And  there't  no  need  to  dtm  lights  or  pull  curtointl 
Price.  $97.50. 


KODASLIDE 

PROJECTOR, 

Master  Model 

Gives  your  color  transparencies  dramotic  realism 

for   large-group   showings   in    clostroomt,   church 

hallt,  and    auditoriums.  Shorply    detailed    screen 

imoges  ore  projected  with  such  unparalleled  brll* 

lioncy  that  ample  light  may  be  left  on  for  rH>le  tokingl  Cool  and  quiel  In 

operation.  Available  with  o  choice  of  four  fast  lenses,  including  rwo  sharp- 

cvtting  Ektor  f  2.3  Lenses,  ond  lamps  up  lo  1000  watts.  Pncet  from  $169. 

Prices  uihjeci  to  change  wiihoMi  notice. 


EASTMAN  KODAK  COMPANY,  Rocheifer  4,  N.  T. 
Pfeose    send    me    informafion    on    the    prodv<tt    ch9<kod:  Tho 

Kodoscope  Pogeonr  Sound  Profector,        Mode'  25;        Cin*  Specio/ tf; 
.     Tahim  Viowor;         Ko^oUido  Projecfor. 
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GIVES   YOU 

AUTOMATIC 
POSITIVE  CONTROL 

from  Camera  to  Screen 


COLOR  FILM  DEVELOPERS,  ModvU  19.  20 

and  26  compUuly  and  automatically  proceit  Anico 
Color  F!lm  to  highest  profvtiional  stondordi.  35mm  and 
16mm  modelt.  Hondl*  both  camera  ond  print  stock.  En* 
tirely  telf-contomed  with  refrrgerotion  and  r«-circulating 
systems,  atr  compressor  and  positive  lemperotur*  controls. 


DOUBLE  HEAD  PRINTERS,  31n.m  and  16mm. 
oH*r  four  practical  printing  procedures;  1.  Composite 
print  with  positive  sto<k  and  picture  negative  threaded 
over  one  head  and  sound  negative  on  the  other.  2. 
Double  print  mokes  two  positive  prints  from  one  nega- 
tive. 3.  Single  print,  using  either  head  independently. 
4.  Double  print  using  both  heads  independently  with 
two  rods  of  negotives.  Operates  in  either  direction.  60 
or  120  ft.  o  minute.  B  &  W  and  color. 


Top  flight  photography  is  only  the 
beginning  of  a  fine  motion  picture.  The  steps 
ween  the  camera  and  the  screen  are  equdUy  important 
andViake  the  big  difference  between  medio«rity  and 
perfectiihL  For  20  years,  the  motion  picture  industry  in  Hol-<| 
lywood  ana^hroughout  the  world  has  relied  on  Hoo^ton- 
Fearless  proces»ing  equipment  to  produce  the  finest  rasultsj 
while  assuring  nVqximum 
efficiency,  speed,  ec^omy 
and  dependability. 


HOUSTON 
FEARLESS 


tomcter  Combination  accompli^ii^  single  frome  print  tests  with 
15  combinations  of  prin;,.Mfers.  Provides  o  quick,  easy  ond  oc- 
curote  method  qf.iitffermining  the  proper  lilter  pack  to  be  used 
cotor^^inKng.  Valuable  in  balancing  two  print  stock  emul> 
HOAsTindlcoting  variations  in  overoll  speed  and  indtviduol  layer 
speed  and  in  determining  the  proper  processing  techniques  to 
control  voriobles  of  conlrosts. 


U  ///(     \in    tfi\tn  maiiuft  uti  Sp€Ciall\-bliilt 

eqttipment  for  your  specific  tieeds, 

•  DEVELOPING  MACHINES  •  COLOR  PRINTERS  •  FRICTION  HEADS 

•  COLOR  DEVELOPERS  *  DOLLIES  •  TRIPODS  •  PRINTERS  •  CRANES 
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1811  W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALIF. 

WORLD'S  LARGEST  MANUFACTURER  OF  MOTION    PICTURE   PROCESSING   EQUIPMENT" 


IIIIHI)   KDIIION   OK  WW.   INnKX   Ol 

THMMNG  FILMS  NOW   AV AII.XHI.K 

♦   Tl,. 

Iliird    Kditiiiii    of    Tin-    Index    of   Training- 

lr;iiiilnf;  and  vocational  cjassrooin  use  !.•<  now  avail- 

\  iliM>. 

»idi-ly-uxMl     and     aulhuritatiM-     reftTcncc 

alilc.     Nearly   2«(HI   titles   are   listed,   together   with 

listing 

all    free-loan,   rental   atid    loK-co.st    purchaM- 

complete  sources.    TllK   Indkx  lists  at  only   S2.00. 

sound 

films  and  slidefibns  available  for  indu!>trial 

Order  today  from  Business  Screen,  Chicago  11. 

Pennsylvania  Railroad  Picture 
Aids  in  Community  Relations 

♦  As  the  public  and  intra- 
mural relalions  of  great  corpo- 
rations become  more  and  more 
complex,  it  is  !>cc<jmiiig  not 
uncotnmoii  to  find  not  only 
the  corporation  explaining  it- 
self (o  its  customers  and  to 
the  public,  but  indixidual  seg- 
ments of  the  corporation  is- 
suing explunatorv  material  on 
its  role  in  the  whole. 

Latest  to  do  so  is  the  Penn- 
sylvania Railroad's  Public  Re- 
lations Department,  which 
pri-senled  a  film  called  Com- 
tniinily  Relalions  to  some  hun- 
drc<l  top  executives  of  the 
I'cniisy  at  a  recent  semi-annual 
meeting.  The  film  was  pro- 
duced by  Science  Pictures, 
Inc. 

Republican  National  Hdq. 
OfFers  Free  Eisenhower  Films 

*  1  |]i-  licpuiilican  National 
Committee  is  offering  all  can- 
didates for  national  office 
(some  .SnO.  all  told)  free  films 
showing  Eisenhower  speaking 
on  subjects  of  political  im- 
portance. Three  films  are  in 
the  series.  Prosperity  Without 
War,  High  Taxes  and  Corrup- 
tion. The  deal  is  that  the  can- 
didate will  make  his  own  ar- 
rangements for  television  or 
theatre  time,  gets  any  or  all 
of  the  short  films  with  a  spe- 
cially made  trailer  attached 
saying  ".And  vote  for  John 
Hoc.  Republican  Candidate  for 
Clongressman."  Cinegraphics, 
Inc..  of  New  York,  produced 
llie  filni". 


Film  for  Young  Republicans 
Takes  Place  in  Campaigns 
♦  Young  Republican  enthusi- 
asts are  learning  through  a 
dramatic  film,  this  year,  how 
to  go  about  buttonholing  vot- 
ers to  cast  their  ballots  for 
the  COP.  Henry  Lends  a 
Hand,  a  20-ininute  motion  pic- 
ture, is  being  used  by  Young 
Republican  Clubs  of  the 
Young  Republican  National 
Federation  to  teach  \olunleer 
workers  the  tricks  of  the  polit- 
ical trade. 

Henry  Lends  a  Hand,  pro- 
duced by  Information  Pro- 
ductions. Inc..  of  New  York, 
was  made  to  teach  volunteers 
the  technical  phases  of  politi- 
cal Work.  It  is  available  i  at 
.*-K)  [XT  print)  from  the  pro- 
dui-er.  at  5  East  STtli  Street, 
New  York :  or  through  the 
Young  Republican  National  ' 
Federation.  Hotel  Washing- 
ton.  Washington.   D.   C. 
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The  Old  Way  of 
Sound  Slide'film 
is  Gone  Forever 


THE  PICTUREPHONE  HAS  BEEN 

THE  FINEST  MACHINE  ON  THE  MARKET 

FOR  FIFTEEN  YEARS 


THE  PICTUREPHONE 


>NE  OF  TEN  MODELS 


Those  over-size,  over-weight,  clumsy,  costly,  awkward,  warping,  breaking, 
frequent  turning  platters. 

To  hell  uilh  'em.  The)  are  out.  They  are  through. 

The  microgroove  record  is  the  only  one  ever  made  that  is  g(M)d 
for  Sound  Slide- film. 

Its  coming  is  the  greatest  joruard  slef)  ever  taken  in  this  industry. 

■k  More  program  per  record. 
if  Clearer  sound. 
■*•   Less  record  cost. 
*   Less  packing  cost. 
•k  Less  postage  cost. 

•k  Less  turning  of  records. 

•k  Less  interruption  to  your  program. 
k  Less  warping. 
k  Less  breaking. 

•k  Less  needle  pressure. 
•k  Less  needle  scratch. 
■k  Less  record  wear. 
if  Longer  life. 

♦  Smaller  records. 

The  microgroove  record  has  so  man\  ad\antages  over  the  antiquated 
platters  that  it  is  downright  stupid  to  keep  on  with  the  old.  and  nobodv 
will  do  it  except  through  misunderstanding  or  misrepresentation. 

■^  Coincident  with  the  coming  of  microgroove  records  was  the 
coming  of  the  machine  to  plav  them. 

•^  The  P'nturephiiiie  was  the  first  and  is  pre-eminent. 

•jf  Between  2()(H)  and  ^IMH)  Picfurephones  are  now  plaving  micro- 
groove  records  with  complete  success. 

■^  The  Picturephonc  patented  design  is  perfect  for  microgroove. 

•jf  Sitting  flat,  it  has  no  wobble. 

■if  Rigid  projector  mounting  has  no  jerk. 

if  It  is  perjeclly  smooth  running— idejl  for  the  light  microgrt>ovc 
needle  weight. 

if  The  record  compartment  carries  two  hours  and  forty  minutes 
of  microgroove  recording  —  also  the  films. 

if  Through  a  miracle  of  tudj^t  enghitering— not  the  engineering 
of  twenty  vi-ars  ago— wc  have  cut  machine  weight  down  Co  /< 
pounds— eight  pounds  lighter  than  ci>m|->eting  machines. 

•if  Think  what  that  means  to  portabilitv.  Think  how  vour  organ- 
ization will  grab  at  this  light  load. 


[ 


ll    MANUFACTURED  BY 


Think  hutt  this  jJijnljfr.  jJJtd  In  all  ll't  ulhtr 
Piilurrphont  Mii^nlantf  and  iht  tnptrior  fealurei  of 
miirnQroni  f  rrinrih.  uill  open  up  ntif  firldt  for  Sound 
SliJe-tilm.  nuni  limn  ftigfrr  ll',in  .iHyll<in(  ihjl  l'.i- 
fifr  I'frii  drfjnird  nf  helote. 

Act   on   Ihit   righf  n9m.    Aid   ut   for   dvtailvd   infofmo- 
tion  opplying  l«   irowr  ipo<ifk  pcobUmi. 
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0.  J.  McCLURE  TALKING  PICTURES 


1115'  3  WEST  WASHINGTON  BOULEVARD,  CHICAGO  7 


1. 


Telephone  CAnal  6-4914 


NUMBER    h    •     vol.  I   ME    13    •     19S2 
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Medical  Pictures 
by  Audio 


>> 
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A  FEW  FACTS  ABOIT  AIDIO^ 


AUDIO    PRODUCTIONS,    ilMI 

PRODUCERS     OF     MOTION     PICTURES 

r.SO    N'lNTH    AVENUE    •    FILM    CENTER     lUITDING    •    NEW     YORK,    N 


The  niii\i  ijjfiliie  ti'iliiiiqun  in  modern  surt^ery  are  exclmn^eil  via  jilm. 

THE  FILM  IN  MEDICINE 


\n    l']ilil<iri;il    I' orrword   to   a    \  i(al    \riM   iif  ( liiiiitiiiiiiicatit 


Fl  W    OTIIKH    ARKAS   ..f   human   endeavor 
ran  match  the  useful  plaii-  ixiuitied  h\   the 
motion    picture   and    other   \  i-ual    forms   as 
»■  a|>|ilie(i   to  the  exchange  of  know  ledge  and 
■  ills  and  techniques  hy  the  medical  profession. 
\ided  in  this  now  worldwide  activity  by  sponsor- 
-liip  of  major  instructional  films  out  of  the  re- 
-■•urces   of  such   companies   as   Davis   and   (ieck. 
'  li    Lilly.   Si|uil)l>   and    other   medical    suppli:-rs. 
Mi-dicine    ha*    also    develo)M-d    visual    resources 
among  memhers  of  the  profession  and  in  its  pro- 
f-<«ional  schools. 

These  pages  present  an  introductory  foreword 
!'•  a  continuing  series  of  reports  in  this  signifi- 
'  .lilt  area  of  visual  conimuiiicaliuns.  As  they  are 
suinniarized.  the  full  scope  of  the  effort  will  Ik- 
■Infolded. 

Modem    Kru    l'reiLite<    World    War    I 

\s  far  ns  is  generally  known,  the  first  films  in 

till"    nie<li('al     field    were    made    shortly     liefore 

^^  "rid  War  I  l)v  an  organization  known  a.s  the 

iiical    Film    Company,    whi>s<>    chief    pholng- 

■  ipher  at   the   time  was  Al  Mariner,  later  with 

\iidio    I'rodiiclions.    the    I  nivcrsnl    Kilm    Com- 

niv's  (lonuiiercial  Department,  and  -till  ai-tive. 

IS  l>olieved,  in  race  track  photographv.  Ariin 

irgeons,   during   World   War   I   us<'d   films  ns  a 

III-  of  introducing    new    techniipies   of  l>attlc- 

Id   first   aid   and   emergency   »urgerv   to  corps- 

■  n     and    medical    officers.    The««'     films    were 

'"iigh.    to    sav    the    least,    in    .'^.5mm,    Mack    and 


white,  silent,  of  course,  and  photographed  niainlv 
as  an  experiment  rather  than  as  a  planned  pro- 
gram of  audio-visual   teaching. 

Davi-  &   (icck    Vii    Karlv    Film  Sponsor 

Little  was  done  in  the  medical  film  field,  in 
fact.  Iiy  any  groups  until  individual  surgeons 
began  film  exj»erimenls  during  the  l')2()'s  and 
Davis  &  (icck.  suture  makers,  started  their  monu- 
mental series  of  surgical  motion  pictures  in  the 
early  19.'i()'s.  The  reason  for  this  slowness  in 
ailopting  film  as  a  major  aid  to  medical  teach- 
ing seems  to  he  thai  the  profession  was  still  us- 
ing the  lecture  method  as  its  principal  way  of 
instruction,  dating  from  the  (fcrman  system  so 
important  in  medical  teaching  at  the  turn  of  the 
century.  It  was  the  accepted  thing  for  a  man  fit- 
ling  hiins<-lf  to  leach  medicine  to  go  to  Vienna, 
l.<'ipzig  and  Mcidclhcrg  whi-re  the  erudite  teacher 
uas  all  iiiiportaiil  ami  lalioralorv  or  visual  in- 
sirui'tion  was  minimized.  It  was  natural  that 
men  Hilh  this  background  should  come  back  and 
use  ihe  sjime  methods  al  Johns  Hopkins.  Chirago 
or  lliirvanl. 

Kvcii  more  important,  in  the  black  and  white 
films  of  the  lime,  blood  photographed  as  jet 
black,  and  when  it  flowed,  blotted  out  all  details 
of  organs.  mus<-|rs.  tendons,  tissues  and  veins, 
making  it  diflicull  to  picture  the  surgical  Irrh- 
niipie  uilh  any  aicuracy. 

Mill,  despite  thi-«<'  idijections.  the  visual  and 
manual  melhoiU  of  teaching  made  great  strides 


during  the  late  twenties  and,  willi  the  introduc- 
tion of  salisfactorv  color  film  in  the  early  ihir- 
lies.  films  have  played  an  iniTcasinglv  important 
part,  not  onlv  in  basic  instruction  for  students, 
but  in  post  graduate  work  for  practicing  phy- 
sicians. Today,  it  would  l>e  the  rare  physician, 
nurse,  student  or  te«hnician  who  did  not  see 
from  a  dozen  to  s«-veral  dozen  metlical  films  each 
year. 

Paralleling  the  ris*-  of  film  as  a  teaching  aid 
for  the  profession  is  the  u.«e  of  motion  picture* 
and  slides  to  urge  the  general  public  to  adopt 
bellcr  ways  of  maintaining  health.  Not  only  the 
major  agencies  working  in  sjK-cific  <lis«'as<"  pre- 
vention I  such  as  the  cancer,  heart  and  tuber- 
culosis a.ssoeiationsi  but  large  insurance  com- 
panies, pharmaceutical  manufacturers  and  gov- 
crnmeni  ageniii-s  are  s)><ins4iring  films  in  this 
fi<  Id  in  ever  increasing  numliers. 

\  a»t    I'rofe-sional    Viidiencr    U   S«Tvei| 

\\  here  do  the  professional  audiences  lie,  and 
how  can  they  l»e  rrachod?  There  are  167.375 
phvsicians  in  the  Iniled  ."slates  JW.JW  general 
practitioners  and  TH.UWi  »|>ecialists.  In  addition, 
there  are  (i.'Xrlt  interns  M-r\ing  in  .S.'>2.1  hospi- 
tals appro\e<l  by  the  American  Mnlical  .Xssocia- 
lion.  I'robably  more  d<M-|on>  than  any  other  pro- 
fessional groups  attenil  ni> '  n.iiional  mert- 
ings.  countv  siwietv  merlii  !.d  staff  mcrl- 
ings,  s|Mf'ialis|  group  meelmgs. 

It  is  custoinarv  program  pnict^ure  for  a  pro- 


NUMBER    6    •     vol.  IMF.    13    •     I9S2 


27 


The  Film  in  Medicine: 

(COiNTlNUtl)      H(OM       rilK      I'KKCEDINC      PACE) 

fcssioniil  im-diiiil  tiltn  li>  In-  >lii>ttii  ill  llicsc  meet- 
ings. Dislriliulioii  is  iisuiilK  luiiidli-ii  liy  the 
spunsiiriiig  iigeney  or  (Miiiipari).  ami  proiiiolion 
is  inanuged  by  invitation  of  the  sponsor's  rep- 
resentatives ("detail  men" I,  l>y  direet  mail  anil 
by  adverlisi'nii'iil>  in  proft-ssional  jimniids.  Al- 
thou^li  aMiiiial  alti-ndame  is  not  iiigli  by  stand- 
ards used  for  non-professional  general  subject 
films,  one  company  (  K.  H.  S(|uibb  \  Sons),  for 
instanee,  reports  that  S.tXK)  audiences  of  doctors 
will  see  its  films  this  \ear. 

Five  (Fruiips  of  Medical  I'ilnis 
Types  of  medical  films  ma\  be  broken  down 
about  as  fidlous:  (  1  I  those  made  by  medical 
equipmrni  manujarlurt'rs  to  introduce  new 
products  or  to  provide  information  on  correct 
procedure  in  using  equipment  and  supplies;  (2) 
those  made  bv  Medical  specialist  groups  to  in- 
form their  own  nuwnbers  and  student  specialists 
on  new  technii|ues:  (3  I  those  made,  by  pharma- 
ceutical manufacturers  to  introduce  new  thera- 
peutic substances,  to  provide  information  on  re- 
search and  results  of  the  clinical  use  of  prod- 
ucts and  to  act  as  a  general  service  to  the  profes- 
sion: (4)  those  made  by  hospitals,  medical 
colleges  and  surgeons  to  instruct  staff,  students 
and  inform  colleagues  on  new  techniques;  and 
1 5)  those  made  by  health  associations,  public 
health  agencies,  thr  armed  forces,  etc.  to  re- 
orient physicians  on  their  responsibilities,  teach 
new  lechnic|ues  and  diagnoses  and  introduce  new 
data  on  disease  and  its  mass  treatment.  Profes- 
sional medical  films  might  also  be  classified  as 
those  designed  for  record  and  report,  instruc- 
tion, and  demonstration.  Medical  equipment,  sup- 
plies and  pharmaceutical   manufacturers,  health 


associations,  government  ageniie-  anil  insur- 
ance companies  also  make  heallli  films  for  ex- 
hibition to  the  general  public. 

It  laii  be  said  that  the  medical  audience  is 
more  interested  in  the  subject  mailer  of  the  mo- 
lion  picture,  to  the  exclusion  of  photographic 
1(1  liiiique.  than  any  other  group  seeing  docu- 
iiiciilar\  lilins.  There  are.  today,  some  old  black 
and  uliile  reels  still  in  demand  thai  arc  pliolo- 
graphicullv  very  bad,  silent,  scratched,  slretcbed, 
chewed  up  to  such  an  extent  that  it  is  a  major 
operation  to  project  them.  Yet  such  subjects 
often  have  great  merit  in  a  medical  sense  and.  of 
course,  cannot  be  replaced  today. 

-Nevertheless,  as  medical  films  improve,  and 
they  have  improved  immeasurably  in  just  the 
past  six  years,  the  old  relics,  unless  used  for 
comparison,  are  being  withdrawn.  It  has  been 
proved  that  although  doctors  prefer  films  willi 
no  frills  or  extraneous  situations  introduced 
purely  for  dramatic  sense,  they  are  responding 
strongly  to  a  need  for  greater  clarity,  precision 
and  eflfeclive  editing. 

Medical  Film  I'rodiiclion  .Specialists 
l.argcl)  responsible  for  bringing  the  medical 
film  out  of  the  depths  of  cinematic  mediocrity 
is  the  specialized  medical  film  producer.  More 
than  just  a  maker  of  movies  on  a  particular  sub- 
ject, the  medical  film  production  firm  is  usualK 
a  group  of  specialists  who  have  either  had  medi- 
cal training  in  some  degree  or  a  great  deal  of 
experience  in  clinical  photograph)  and  medical 
film  production.  Some  of  the  leading  firms  in 
the  field  specialize  exclusivelv  in  medical  film 
production  while  others  have  separate  depart- 
ments devoted  to  medical  films.  Among  these 
are:  Audio  Productions,  Inc..  (Campus  Film  Pro- 
ductions. Inc..  Coleman  Productions.  Fordel 
Films,  Inc.,  Medigraphics,  Sturgis-Grant  Produc- 


Skill  and  ExPERilc.NCE  are  key  ingredients  when  the  medical  film  specialist  is  called  upon  to  record 
surgical  techniques  in  the  operating  theatre. 


lions.  Inc.,  Science  Pictures,  Inc..  all  of  Ne 
York;  Kolab  Studios  in  Connecticut:  DeFrent 
Coinpany  in  F'liiladelphia :  Hvron.  Inc.  in  WasI 
inf;ton:  Mervwi  \\  .  l.aHuc  Produitions  in  Ch 
cago:  Hilly  IJurkc  Proiliiiiions  and  Chun  liil 
Wexler  .Studios  in  Los  .Xngeles:  Worcester  I'ili 
Corporation  in  Massachusetts. 

Till-  medical  film  producer  has  been  describe' 
\i)  Warren  Sturgis.  president  of  Sturgis-Graii 
I'roiluclions.  anil  one  of  the  most  ex|K'ricnce' 
and  well-known  men  in  the  field,  as  the  ma 
"who  sits  at  his  desk  and  tries  to  figure  out  ju? 
what  in  heaven's  name  the  doctor  reallv  want 
to  show:  who  must  go  out  and  translate  the  sub 
jccl   into  celluloid." 

Function   of   the   Skilled   Teeliiiieian 

"The  doctor  with  a  piece  of  work  appropriat' 
for  a  motion  picture  is  lucky  if  he  happens  ti 
have  on  the  staff  of  his  hospital  a  compcten 
pholograjjlier  with  good  equipment."  Sturgi 
says.  "Though  many  medical  motion  picture  >pe 
cialists  came  out  of  the  war  having  gained  lliei 
experience  in  the  field,  there  are  not  enough  ti 
^'o  around.  I  suallv  the  doctor  will  have  to  hin 
a  |iroiiucer  with  experience,  or  rely  on  somi 
friend  to  'push  the  button'  on  his  own  camera 
Though  hiring  the  producer  can  be  expensive,  i 
is  often   less  so  than  using  the  untrained  friend 

"\  good  medical  cinematographer."  accord 
irig  to  Sturgis,  "has  functions  as  important 
those  of  many  a  researcher  today.  In  the  rol« 
of  visual  education  expert  he  should  take  hi' 
riglilful  place  of  importance  as  coordinator  foi 
the  aclivilies  of  the  teaching  center  to  which  h( 
is  attached.  As  he  receives  cooperation,  under 
standing,  encouragement,  he  can  be  a  progres- 
sive force;  and  the  worth  of  his  films  will  b< 
measured  in  terms  of  his  own  competence  anc 
initiative.  With  an  inquiring  mind,  imagination 
insight,  he  can  be  a  most  valuable  member  ol 
the  professional  staff;  and  his,  as  the  doctor's, 
can  be  the  satisfaction  of  knowing  that  he  is  di- 
rectly contributing  to  human  progress." 

Timing  Problem  Similar  to  Newsreels 

Fordel  Films,  in  New  York,  began  to  special 
ize  in  medical  films  about  eleven  years  ago  vshcn 
Kxecutive  Producer  Clifford  F.  Potts  was  called 
in  to  photograph  iiianv  surgical  films  for  the 
Davis  &  (ieck  library.  Other  Fordel  activities 
have  been  five  films  for  E.  R.  Squibb  &  Sons, 
several  for  Lederle  Laboratories  and  many 
others.  It  is  surprising  how  like  a  newsreel  op- 
eration medical  films  production  can  be.  Fordel 
lilms.  for  instance,  is  alwavs  ready  to  "get"  any 
case-history  sequences  of  medical  films  they  are 
producing  whenever  and  wherever  necessary  for 
such  scenes  to  be  shot.  Many  times  in  their  ex- 
perience they  have  received  a  call  to  go  to  a 
distant  city  for  an  outstanding  case  or  follow-up 
on  very  short  notice  getting  set  up  for  the  job 
with  news-reel  technique  excepting  that  such  pic- 
tures must  be  clinically  accurate  and  expertly  lit 
for  proper  color  values. 

The  makers  of  medical  motion  pictures  are 
c  orifronled  with  jiroblems  unknown  to  producers 
of  general  subject  films.  In  medical  films  the 
leading  roles  are  played,  not  by  actors  well- 
^roiinilcd  in  their  lines  and  cues,  but  by  doctors 
at  work  and  bv  patients  receiving  vital  treat- 
1111  ril,  Sinn-  liuman   health  and  sometimes  even 
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life  itself  hang  in  the  halanre,  the  patient  is  the 
first  consideration  and  tin-  photograph)  niu>t  Ik- 
at-c-omplished  without  in  any  way  liindering  the 
doctor's  important  work.  The  cameraman  must 
jbserve  sterile  precautions.  The  electrician  must 
-upply  enough  light  to  eiialijc  the  caniiTa  to  re- 
produce in  color  the  medical  suhject  matter,  yet 
,mu9t  not  impede  the  doctor's  work  or  the  patient 
with  too  much  glare  or  heat.  The  camera  must 
jrecord  the  medical  action  from  the  doctor's 
viewpoint,  hut  must  he  out  of  the  way  of  the  doc- 
tor him^<•lf  and  keep  the  doctor,  himself,  from 
bliicking  out  important  action.  There  can  be  no 
rehearsals  or  re-takes. 

.Ml  this  complexity  of  production   introduces 
a  dilliculty  in  estimating  costs  for  a  medical  film. 

1'  If  a  complete  approved   scenario  of  a  medical 
_  film  is  prepared  giving  all  of  the  sequences  re- 
quired and  exact  locations  where  and  when  pho- 


tography is  to  take  place  a  definite  contract  price 
<an  be  given  by  the  producer.  However,  most 
medical  films  cannot  be  prepareil  iti  this  manner. 
Generally  a  rough  outline  of  what  is  wanted  f'>r 
the  film  is  made  and  then  case-histories  are 
found  to  fit  the  need  such  cases  may  require 
the  producer's  crew  to  travel  gri-at  distances  w  ith 
full  ei|ui|iiiient  many  times  before  obtaining  the 
complete  se(iuetices  called  for.  This  l>ecoincs 
costly  for  many  of  the  cases  photographed  are 
not  used  in  the  finished  film  because  of  inade- 
quate development  or  progress  from  the  clinical 
standpoint.  Invariably  such  medical  films  are 
shot  wild  and  the  narratir>n  written  to  fit  after 
editing  the  picture. 

Going  hand  in  hand  with  the  leading  pro- 
ducers in  providing  the  profession  with  top 
(|uality  teaching  and  demonstration  films  are  the 
manufacturers  of  ethical  drugs,  chemicals  and 
medical  equipment  and  supplies. 


•    K.  R.  SQLIBB  &  SONS  AN  EXAMPLE  AMONG  SPONSORS    • 

Films  in  a  Professional  Service  Program 


*  E.  R.  Squibb  &  Sons  organized  a  motion  pic- 
ture department  nine  years  ago.  Now  headed  by 
Frank  Rollins,  the  department  is  a  part  of 
Squibb's  program  of  service  to  the  profession. 
Squibb  films — there  are  now  twenty  in  distribu- 
tion- are  among  the  least  commercial  of  films 
in  a  field  where  commercialism  is  carefully 
•voided.  It  is,  in  fact,  common  practice  to  "turn 
the  label  away"  when  photographing  one  of  the 
company's  products  being  used. 

Nothing  is  left  undone  to  make  certain  that  a 
picture  is  completely  accurate  and  contains  the 
most  up-to-date  information  on  the  subject.  One 
of  the  department's  biggest  headaches  is  caused 
by  the  fact  that  new  medical  discoveries  may  be 
made  while  a  film  is  in  progress,  sometimes 
necessitating  the  re-shooting  and  re-editing  of  en- 
tire sequences  of  the  picture  before  the  film  is 
even  released. 

Meilical    .'VutJiorities    .'>erve    as    Advisors 

The  decision  to  make  a  I^quibb  film  usually 
originates  with  one  of  three  |«-iiple.  (!aleb  Cof- 
fin, .'Vdvertising  Manager.  W.  R.  Mcllargue, 
Sales  Promotion  Manager,  or  Dr.  Geoffrey 
Rake,  Medical  Director.  The  Medical  Depart- 
ment is  then  asked  to  select  a  medical  advisor 
''  for  the  production.  This  doctor,  an  outslamling 
authority  in  his  field,  will  have  the  respunsibilily 

Iof  seeing  that  everything  thai  goes  into  the  film 
is  correct  medically.  W  hen  each  film  is  ri'leas<-d 
it  is  reviewed  by  the  American  Medical  .Vssocia- 
tion,  the  American  College  of  Surgeons  and  thc| 
As.s(H-iation  of  Aiiieriean  Medical  Colleges. 

Finished  prints  are  deposited   in   Divisimi   of-' 
fire  film  libraries  where  represt'ntatives  have  the 
latest  e<|uipment  to  put  on  showings  for  groups 
of  doctors  and  nurses. 

Foreign  distribution  is  an  important  part  id 
Squibb's  film  operations.  All  films  arc  made  in 
Spanish  anil  Portuguese  versions,  and  some  in 
other  languages,  as  well.  The  company  is  now  in 
the  process  of  supplying  some  foreign  distribu- 


tors with  magnetic  projectors,  detailed  and  cued 
copies  of  the  English  script  and  magnetic  coated 
film  so  that  narration  mav  be  supplied  in  many 
languagi-s  much  more  simply.  This  has  been 
successfully  done  in  Turkey,  for  instaiiic. 

A  typical  Squibb  fibn  is  Curare,  25  minutes, 
color,  produced  by  Billy  Burke  Productions,  ll 
first  performs  a  classic  experiment  on  a  frog  tu 
prove  that  curare  action  is  peripheral.  Then 
several  types  of  surgery  demonstrate  the  value 
of  curare  for  securing  relaxation  of  muscles 
where  otherwise  deep  and  potentially  dangerous 
general  anesthesia   would   have  to   be  employed. 

Curare,  as  typical  of  Squibb  productions,  is 
not  intended  as  an  encyclopedia  of  the  uses  of 
one  product  bu*  as  a  discussion  of  the  funda- 
mentals of  its  action  and  clinical  application. 


Mt'dical   Field  Needs  a  Siii{:le 
Comprehensive  Film  Catalogue 
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k   Notable  Series  of  Cancer 
Films  Aid  the  Practitioner 


-♦f  Within    recent   years,   medical    film   sponsors 
and  producers  have  noted  a  great  improvement 
ill  loiiperalioii   from  the  profession.   Reallv   out- 
standing surgeons  and   s(>e<ialists  have  contrib- 
uted lime  and  knowledge  to  insure  that  films  will 
be  accurate  and  useful  to  their  colleagues.  There 
is  greater  realization  among  physicians  that  the 
medical   film    must   neeessariU    In-   more   than   a 
record  of  technique  or  a  set  of  -tatisliral  tables. 
One  of  the  most  notable  series  of  films  now 
current   in   the  medical  field   is  a  group  of  six 
U-ing  produced  for  the  American  (!ani-er  SiM-iety 
and  the  National  (iancer  Instiliite  b\   Audio  Pro- 
ductions,  Inc.  Thcs«,'  films,  which   have  lieen  de- 
scrilied  as  "the  most  sustained,  long-range  and 
ambitious    project    on    medical    information 
through  films."  are  the  introductory  Cancer,  the 
I'rohlein  of  Early  Diajinosis,  and  the  more  spe- 
cialized films  on  early  diagnosis,  lirrasl  Cancer, 
Uterine  Cancer,   Castro-Intestinal   Cancer.   Oral 
Cancer  and  Lun^  Cancer.  These  films.  intimatel\ 
associated   with   one  another,   use    re|K-tition   of 
cinematic  technique  for  added  belie\  ability.  The 
purpose  of  the  series  is  to  re-alert   the  general 
practitioner  to  the  fact  that  he  is  the  man  to  sus- 
pect cancer  in  its  early  stages — not  the  special- 
ist. It  uses  the  doctor's  oflice  as  the  setting  and 
the  techniques  shown  are  thos<-  followed  by  doc- 
tors in  their  own  offices     not  those  of  big  cancer 
research    laboratories   and    clinics.    Real    people 
are  used-  -doctors,  nurs«»s  and  patients.  The  lat- 
ter,   incidentally,    who   plav    such   an    important 
part   in   medical  moliun   picture,   are   always  co- 
o|>erative  and  usually  eager  to  aid  in  such  film 
projects. 


Embryology  of  the  Eye  and  Ear 

Supplements  Other  Teaching  .\ids 
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■¥■  In  the  field  of  professional  education  and  re- 
view, two  outstanding  projects  are  under  way 
to  provide  the  field  of  medicine  with  audio-visual 
aids  which  can  serve  as  standard  leaching  tools 
to  support  and  augment  the  textual  aids  already 
available. 

The  first  of  these  was  inaugurated  by  the  film 
The  Embryology  of  the  Eye,  producetl  bv  Slur- 
gis-Grant  Productions,  Inc.  for  the  .\merican 
Academy  of  Ophthalmology  and  Otolaryngology. 
This  film  is  intended  as  a  standard  work  on  its 
subject  for  the  instruction  of  students  and  re»i- 
dents  in  Ophthalmology,  and  ha»  already,  in  the 
words  of  one  of  the  country's  leading  profes,»ors 
of  ophthalmology,  "saved  hundreds  of  man- 
loiir-"  in  the  teaching  of  this  subject.  The  sec- 
ond film  in  the  series.  The  EmhryoUtgy  of  the 
Ear  is  now  in  priMluclion  under  the  aegis  of  the 
-ame  sponsor-producer  team. 

More  s|)e»-ialiied  is  the  scries  of  films  on  Con- 
lirnilnl  Heart  Disense  which  Slurgis-Grnnt  Pri>- 
ductions.  Inc.,  are  prinlucing  for  the  Surgical 
.Service  of  Columbia-Presbyterian  Medical  Cen- 
ter. New  York.  This  scries,  in  which  three  films 

I  <:  »  N  T  I  \  I  i;  n  o  >  p  a  r.  k  s  i  x  t  v  •  t  "  '  "  ' 
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Electric  Power  and  Our  Way  of  Life 

INDISTKIAL,   I  TILITIKS   KXFXITIVES   ATTEND  "FREEDOM  &  POWER"  PREMIERE 


ELF.CTKK;    POVtEK.   ttorkinjj   in   an   altnos- 
plieri-  of  ptT>onal  and  economic  freedom 
unknown  elsewhere,   is  the   driving  force 
that    has    sk> rocketed 
our  nation  and  its  peo- 
ple to  the  highest  li\inp 
standard  and  the  e«iuai- 
ly   high   degree  of   in- 
dustrial progress  in  this 
modern    world. 

35(t  top  oflicials  of 
industrial  and  electric 
utilities  companies  in 
the  metropolitan  New 
York  area  heard  that 
theme  elahorated  in  the 
premiere  showing  last 
month  of  Freedom  and 
Power,  new  General 
Electric  color  motion 
picture,  shown  at  the 
VI  aldorf- Astoria  Hotel. 
The  film  ( see  (  Bl  si- 
NF,s.s  ScREE.N  Issue  5. 
Vol.  13.  19521  is  a 
public  service  feature  designed  hv  GE  to  gi\e 
a  better  understanding  of  the  integral  role  which 


I  llo.MAs  Lui.sun".s  ureal  e.runtldau^hler.  Made- 
leine Edison  Sloan,  throws  historic  switch  start- 
ing projector  for  "Freedom  and  Power"  pre- 
miere showing  at  the  Waldorj-Astoria. 


remedy 
irencies 


electricity  |)lai,s  in  national  welfare  and  security. 
It  is  the  latest  addition  to  a  continuing  series  of 
visual  programs  built  on  the  central  theme  More 
Power  to  America. 

The  premiere  show- 
ing was  a  dual-purpose 
event  which  also  hon- 
ored the  70th  anniver- 
sary of  the  opening  of 
Thomas  Kdisons  Pearl 
Street  Station,  the  na- 
tion's first  central  sta- 
tion electric  power 
plant.  Speaking  to  his 
fellow  executives  from 
nian\  phases  of  U.  S. 
business.  GE's  presi- 
dent Ralph  J.  Cordiner 
had  this  to  sav: 

"The  su[)prcssion  of 
individual  rights  in  fa- 
vor of  bureaucratic 
state  control  is  now- 
being  used  in  this 
country  as  an  artificial 
for  the  never-ending  series  of  enier- 
that    face    our    nation.     Contrast — with 


Dramatic  illustrative  photoprnphy  typ'fies  modern  growth  of  electric  poller. 


this,  he  pointed  to  the  record  of  private  industr\. 
tvpified  b)  Edison's  work,  "as  the  best  kind  ol 
proof  of  the  vitalit)  of  freedom  in  the  economic 
ari'a." 

Following  Mr.  Cordiner's  talk,  six-year-old 
Macli  Icinc  Kdison  Sloan,  the  famous  inventor's 
grcal-granddinighter.  cloM-d  the  same  switch  that 
started  up  the  generators  at  Pearl  Street  in  liM!2. 
On  loan  from  the  Henry  Ford  Museum,  the 
switch  this  time  brought  on  the  liighliglil  of  the 
two-hour  anniversarv  program  .  .  .  the  premiere 
showing  of  t  reeilom  and  Power. 

Produced  by  Raphael  (',.  W'olfl  Studios  and 
two   years  in   the  making.  Freedom   also   unveils 


Premikre  Cl  Ksts  included  1 1  to  rl  Gerard  Sii  ope 
and  Charles  E.  Wilson,  former  GF.  presidents  and 
(standing)  Ralph  J.  Cordiner,  president. 

a  new  illustrative-animation  technique  which  the 
producer  calls  "anistration."  Sharply  defined 
figures  and  objects  possess  a  dramatic  realism 
and  literal  sense  quite  different  from  the  usual 
cartoon   treatment. 

B.  L.  England,  president  of  the  Atlantic  City 
Power  Company  and  the  Edison  Electric  In- 
stitute, was  the  concluding  sjieakcr  on  this  pre- 
miere program.  He  predicted  future  achieve- 
ments in  the  electric  power  industry  far  greater 
than  those  of  the  past  but  pointed  out  that  they 
depend  upon  continued  efforts  like  this  new  GE 
motion  picture  to  maintain  favorable  public 
sentiment  toward  personal  and  economic  liberty. 

Distribution  of  16mm  soun<l  and  color  prints 
of  Freedom  and  Power  is  now  being  handled  by 
company  branch  office  film  libraries  in  principal 
cities  throughout  the  I  .S.  A  large  potential  audi- 
ence is  indicated  bv  earlv  demand  from  the 
field.  ^ 
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Other  Luminaries  at  the  premiere  were  tl  to  r) 
C.  li.  Ifarner  IGE).  G.  R.  Corey.  Utah  Power  & 
Light:  G.  M.  Gadshy,  I  tah  Power  &  Light:  and 
if.  E.  Saupe  (GE). 


Ill    -  I  \  K  S  S    .^  ( :  R  E  K  N     M  A  (;  A  Z  I  N 
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Previewinf;   an    impiirlniil    nrn-   "first" 

Sales  Build  Security 

•mi;  IMI'OKTANCE  OF  SKLLING" 
IS    I'SEFl  L    TO     M.I.    HI  SINKSS 


MK.MIJERS  AND  CuEi^Ts  of  the  Nalioiial  Sales 
Kxcfutives  I  IK-.,  who  recently  previewed 
The  liiiporUmre  of  Sellinii  must  have  felt 
a  deep  sense  of  salisfaition.  This  new  Kneu'lo- 
paedia  Britannica  Fihiis"  lOnini  .sound  production 
is  a  most  effective  answer  to  recent  theatrical 
jibes  at  the  salesman  hut  even  more  important  is 
the  first  modern  interpretation  of  his  essential 
role  in  the  nations  productive  e(i>nomv. 

Top  .sales  executives  and  educational  authori- 
ties, inrjuiliiig  Prof.  James  .\.  Ilawkin.son  of 
Northwestern  Lniversity,  collaborated  in  helping 
make  a  picture  of  selling  in  relation  to  our  econ- 
omy as  well  as  the  manifold  ))hases  of  ,«ales  activ- 
ity and  creative  salcMnanshi[>  at  wurk.  In  histori- 
cal (MTspeclivi-  The  linijortaitce  oj  Srllinfi  Hashes 
back  to  the  dillicullies  which  beset  salesmen  who 
introduced  the  first  electric  li-jhts.  the  first  auto- 
mobiles, and  the  first  electric  refrigerators.   The 


EvKin  Ivii'dui  vNT  .Vsi'ECT  of  selling  from  its 
econoinir  background  to  its  physical  lunclioninp 
u   merf,eil  into  this   new  soiiinl  motion  picture. 

point  is  well  made  that  creative  s<-lling  has  defi- 
nitely spe«-ded  up  the  rise  in  our  standard  of  liv- 
ing. hel|H'(l  maki'  possible  ma.ss  production. 

In  authentic  detail,  the  pictun-  then  shows  the 
organi/alion  of  a  tvpical  sales  department  in  a 
large  industrial  concern.  Se<]uences  built  around 
the  introduction  of  a  new  product  show  the  steps 
neces,sary  to  its  introduction,  including  regional 
.iiid  local  sales  meetings,  whule-aler  and  retail 
sales  contact  and  llii'  ultimate  side  to  the  con- 
sumer. The  film  points  up  wa\s  in  which  selling 
lii-lps  to  maintain  employment,  building  up  an 
>'\er-in>'reasing  flow  of  goods  the  life-blood  of 
■  •ur  dvnamic  economic  system. 

The  Importance  of  Scllin/:  was  produ<-ed  in 
roo|MTalion  with  The  National  Sales  Kxecu- 
li\es  and  widespreail  promotion  of  il«  use  i« 
t>eing  encouraged  through  nationwide  chapters 
of  that  organization.  As  tangible  evidence  of  the 
pri'sent  and  future  of  creative  salesmanship  and 
it«  permanenl  place  in  our  e«i>nomic  svsliMil.  it 
I-  liaril  to  imagine  a  belter  2<>-miiMiti'  e\po«ilion. 

I'rints  ma\  be  purchased  outright  al  Sl'KI  from 
I  iicyclopaedia  llritannica  Films.  W  ilmelle.  III., 
or  previewed  at  a  low  S.S.CMI  rale  for  each  .'i-day 
period  re<|uired  for  showing.  St 
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Semi-nhstracI  art  symbols  aiui  figures  1  iMtuliir  the  sound  track  in  CBS"  film. 

CBS  Network  Preseuts  Colorful  Case 

•MOKK  TII\N  MKKTSTHK  EYE"  A  KKFHKSIIINt,    MW    MSI  Al.   AI'l'Kd  VCII 


Nl  TWOlik  H  \I)IO  has  managed  to  hold  on 
lo  ;i  good  share  of  the  advertising  dollar, 
despite  the  blandishments  of  its  luxury- 
minded  and  glamorous  cousin,  television.  Mul- 
tiple set  ownership  in  I  .  .^.  homes,  the  auto  radio, 
farm  audience  increases  and  the  unquestionable 
fact  of  its  convenient  siinplicilv  are  some  >d  the 
reasons  Itehind  radio's  continued  prestige. 
Kadio.  in  its  latest  motion  picture  explanation 
of  this  strong  position,  has  a  sound  track  s<-- 
ipiencc  which  evplains  it  this  way: 

"Sound  IoIIdus  us  mound  wherever  we  po. 
U  e  hear  up.  down,  anil  all  around  us-  we  hear 
globally.  We  see  only  into  the  wedge  of  space 
before  our  eyes.  .  .  .  The  influence  of  sound  is 
buried  deep  in  Uiniiuaiie.  For  example:  If  you 
overlook  something,  you  miss  it.  But  if  you  over- 
hear somethinii,   \ou  don't  miss  it.' 

The  film  which  has  these  things  to  .sav  is  the 
('olundiia  liroadcasting  System's  colorful  and 
visuallv    CM  iling    new     I.S-minute    subjint    More 


Than  Meets  the  Eye.  There's  a  refreshing  im- 
aginative (jualily  in  the  whole  idea  of  this  pic- 
lure:  dealing  with  the  impact  of  sound  on  listen- 
ers' imaginations,  it  makes  that  impact  clear  by 
animated  visuals  that  sinipiv  sup|Mirt  the  pre- 
eminent sound  theme.  The  picture  images  pre- 
sent a  succession  of  semi-abstract  art  symbols 
and  figun-s.  "Vivid  u.*e  of  bold  primary  and 
subtle  derivative  colors"  is  the  way  (.'.!$.*>'  pro- 
motional  literature  puts  it  when  describing 
I'niled  Productions  of  .\merica"s  animated  se- 
ipienies. 

Hut  when  More  Than  Meets  the  Eye  gets  down 
to  (!HS'  cas<'  to  advertisers  and  their  agencies  in 
the  pros|)cclive  viewing  audience,  the  voice  of 
narrator  Rolx-rt  Trout  makes  a  forceful  pilch. 
The  facts  he  <lelivers  support  radio's  |H>sition: 
...  1/  speaks  through  10.^  million  radio  sets  .  .  . 
to  ffcopte  in  ki  million  homes  .  .  .  in  '2.i  million 
automobiles  .  .  .  and  within  h-aring  of  5  million 
sets  in  public  places. 

"Kadio  goes  wherever  there  are  people.  Even 
uithin  the  home,  radio  is  always  close  by — 
through  .'it  million  sets  outside  the  living  room." 

.•\nswrring  the  flood  of  rr<|ur!»ts  for  the  pic- 
ture I  which  apparentiv  deM-endisI  on  the  net- 
work oflices  following  il<  relcaM-  this  summer). 
(!HS  has  delegated  a  s|i«vialize<l  distribution  as- 
•  ignmenl  to  Movie*.  r.S..\..  Inc.  Prints  arc 
iH'ing  made  available  through  the  distributor  and 
afliliale<l  outlets  to  bu>ine«s  and  industrial  grou|is, 
civic  organizations  anil  to  film  council*  and  film 
grou|>ii  in  ctdlrgrs  and  univrrsilirs.  Print  iHHik- 
ing  arrangements  can  Im>  made  c  o  Movies 
r.S.A..  729  Seventh  Avenue.  New  York  19.      if 
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BUSINESS     SCRKKN     (,  MI.KIO:     HOW     TO     INSPIKK     CONFIDENCE     AND     WIN     SALE^ 


You  ari'  till'  inuM  If*  anil  llic  !-iiii'w>  of  tun 
great  organization.  .  . 


I    just   uuni   to  put   it  to   you    in   struiglil, 
grass  roots  Ameriran.  .  .  . 


YOl    rraliy  lia\f  a  job  to  do.  . 
to  get  in  there  and  SELL!  .  .  . 


.  ^  <>u  got 


We  in  the  corner  offices  are  right  behind 
vou  cverv  minute.  .  .  . 


So  with  siglit>  luid  high,  let's  go  over  the 
top! 


And  last,  the  man  upon  whom  we  ail   d< 
pcnd  for  leadership  and  guidance.  .  .  . 


"The  Salesman 


»* 


The  man  who  has  brought  light  into  dark- 
ness .  .  .  the  man  who  .  .  . 


SI  HK  CI  KK  FOR  COWKNTIOMTIS 

•♦t  Kvery  year,  as  part  of  the  rich  tradition  of 
American  selling.  The  Salesman  and  thousands 
of  his  kind  troop  into  hotel  ballrooms  to  absorb 
iiispiralii>n  at  Innumerable  sales  conventions.  To  ■ 
record  this  annual  rili-  and  all  its  incantations,', 
Information  I'roduclions.  In<-..  in  New  \  ork,  has 
made  a  very  funiu  film  which  shows  the  reactions 
of  The  Salesman  to  a  typical  convention  sales 
harangue. 

"Now  this  iiui\  be  just  off  the  top  of  my  head, 
men."  says  the  Man-in-lhe-Corner-Onice.  "but 
from  where  I  sit  I'd  say  that  a  big  chunk  of  the 
job  has  l>een  done  already.  Last  year  you  really 
got  things  off  the  ground  sales-wise.  But  lets 
not  fool  ours<'lves  or  beiome  lulled  into  over-con- 
fidenci-  and  complacency.  We're  in  for  the  hard 
sell  all  the  way.  so  let  me  give  you  the  whole 
ball  of  wax  straight  from  the  shoulder.    The  full  i 
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implentfntaUon,  j^enllenien.  depends  on  each  ami 
every  one  oj  us  pultiny.  our  collective  shoulder 
to  the  wheel,  our  collective  nose  to  the  grind- 
stone, and  shoving  harder  than  ever." 

Whili*  this  spiel  is  going  on,  The  Salesman, 
playpd  liy  arUir  Dave  Oliver,  is  liusv  sniiilhering 
yawns,  tapping  liis  nose  with  a  l)encil.  slyly 
chucklitig  over  a  raey  postcard  he  pulls  from  his 
pocket.  The  camera  never  leaves  his  face  during 
the  whole  film  as  platitude  after  platitude  is 
spoken  from  the  out-of-sight  rostrum. 

Seen  in  a  large  atidienre.  there  is  one  big  fault 
in  this  tiliii.  the  laughter  is  so  loud  and  so  pro- 
longed that  the  narration,  which  is  a  gem  of  its 
kind,  is  never  heard.  There  is  hardiv  a  time-worn 
inspirational  phrase  (genus:  Sales  Manager) 
that  ha-  not  hern  imluded  in  the  delightful  re|X!r- 
liiire  of  this  s|H-aker  he  sets  his  sights  high, 
rings  the  bell,  and  goes  over  the  top! 

The  Salesman  was  first  shown  last  sunmier  at 
a  convention  of  Fortune  ( and  later  to  Time  and 
Life)  salesmen  at  Virginia  F?each.  Since  then 
it  has  panicked  a  dozen  or  so  other  sales  conven- 
tions with  its  pleasant  satire  on  the  annual  sales 
i get-together.  It  provides  a  spot  of  good  humor 
that  is  often  welcome  and  productive  during  a 
long  procedure  of  sales  spi-eches.  .\notlier  happy 
result  that  has  l)een  noted:  if  the  film  is  shown 
early  in  the  convention,  future  s|H'akers  can  be 
seen  hacking  out  the  hackneyed  expressions  from 
previously  written  speeches.  It  gets  the  speakers, 
vou  might  say.  on  the  hall. 

The  .'salesman  can  be  rented  for  five  dav  pe- 
riods from  Information  Pictures,  Inc..  5  East 
STth  Street.  New  York.  Hental  fee  is  SIOO.  .Ar- 
rangements can  also  be  made  for  custom  versions 
tailored  to  any  company's  convention  require- 
ments, f- 
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I.    M.    Cll.ltKHi.    ptipi-r   company   president 
'  right)  with  featured  player  Barry  Hopkins. 

"The  Paper  Made  for  You" 

^  Joining  the  formidable  list  of  companies  who 
have  s|>onsored  film  program-  in  the  pa|M'r  indus- 
try is  the  (>illH-rt  I'ajM'r  Company  with  7 Vic  I'after 
made  for  You.  an  exposition  on  the  pri>ccs»es 
e».vnlial  to  a  good  finished  product  in  which  this 
well-known  manufacturer  exrclls.  Wilding  Pic- 
ture productions.  ln<-.  «ns  the  producer. 

(!opii-«  of  the  2ll-minute  subject  are  l>eing  di«- 
tribtitccl  h\  Modern  Talking  Picture  St-rvicr.  Inc. 
Its  special  emphasis  on  eai  h  phvsical  process 
from  laboratory  to  finishing  stages,  make  The 
Paper  a  highly-useful  -nbject  for  both  business 
and  school  showings,  (^dialilv  Hiandards  applied 
are  a  kev  element  in  the  picture.  |f 


"1-1)11  .'soMK  Mist  Watch.""  the  real  life  slury  of  an  insurance  afierU 
in  Oneida.  A  en    York,  was  sponsored  by  Institute  oj  Life  Insurance. 


Insurance  and  the  Film 
in  EdueaLion  and  Training 

l'\IM     IWU:    KKPOKTS  ON  FILM   PK(K;K\MS  (tl    IN>im    II    (il    I.IKL   1  NSl;R.\.\CE: 
1.1  MUKKMKNS:    MKTHOPOLITAN   LIFK:  JOHN   HVNCOCk:    \NI)    PACIFIC  Ml  Tl  AL 


THIS  .-sKoiMi  IU:port  of  a  contemplated 
three-part  HlsiNES.s  ScRKKN  survev  of  film 
usage  in  the  insurance  field  highlights  the 
growing  part  now  l)eing  played  by  the  visual 
medium  in  the  training  of  agent  and  oflTice  per- 
sonnel as  well  as  the  many  public  iiibirmation 
programs  now  being  ofTered.  The  .series  w  ill  be 
concluded  in  the  following  issue. 


Tlif   lii-tilHt<-  of   life   In-uriinre 

I-  iliii«  ViiHctj  at  I'liMic  lidiualioii 

♦  The  Institute  of  Life  Insurance,  supported  by 
10<t  life  in-urance  companies  in  the  I  niled  .States 
and  (ianada.  is  a  central  source  of  inforination 
on  life  insurance  and  the  insurance  business.  It 
acts  as  an  information  bureau  for  the  general 
public,  as  well  as  a  source  to  which  life  insur- 
ance companies  may  turn  for  information  about 
public  viewpoints  towanl  their  business. 

In  the  first  of  its  objectives,  that  of  n-pri'sent- 
ing  the  life  insurance  industrv  to  the  public. 
the  Institute  has  developed  a  considerable  film 
program,  which,  along  w  ith  such  complementarv 
materials  as  booklets,  charts,  new>  s«-r\ice  re- 
leas<-s  and  statistical  services,  is  aimed  at  provid- 
ing the  public  with  a  clearer  concept  of  life 
insurance  and  what  it  means  to  them  individual- 
ly and  to  the  social  and  economic  development 
of  the  nation. 

Keal    Life    Slorv    of     VgerH    Fealiired 

Five  hlni'^  arc  currently  in  distribution  under 
the  Institute's  aegis:  For  Some  .Must  U  atch. 
jiroduced  in  I'^IO  by  the  International  Film 
Foundation,  is  the  principal  feature  of  the  Insti- 
tute's program.  It  i*  bas<-<l  on  the  actual  -lorv 
of  an  agent  in  Oneida.  Nch  ^  ork.  and  -hows 
how    his    understanding,    knowledge    and    hard 


work  helped  nianv  of  \\'i<  townspeople  in  their 
troubles.  Other  Institute  films  are  The  Search 
for  Security,  produced  by  Audio  Productions  in 
1046:  American  Portrait,  produced  bv  Wilding 
Picture  Productions  in  lO-U):  Life  Insurance 
Occuimtions.  produced  bv  Vocational  Guidance 
Films  in  I'^US;  and  Sharing  Economic  Risks, 
produced  by  Coronet  Instructional  Films  in 
1947.  Institute  films  are  distributed  bv  Associa- 
tion Films.   Inc. 

The  lnsti|iile">  film  program  ha-  thu-  far 
achieved  .^1.7(15  non-theatrical  screenings  and 
reached  an  audience  of  12,5.'M).39-t  people.  248 
television  showings  have  reached  an  estimated 
I6..SJ{|.()2(I  additional  jx-ople. 

F'ilmslrip-   Now    Iniportaiil   Aid- 

Filmslrips  are  now  an  important  |>art  of  the 
Institute's  educational  program.  Four  strips  arc 
being  olTcred  for  sale,  either  in  black  and  white 
(SIO  for  the  series  I  or  color  iS15(.  Titles  are 
How  Life  Insurance  Began,  How  Life  liuurance 
Operates,  How  Life  Insurance  Policies  Work 
anil   Planning  Family  Life  Insurame. 

Heading  up  the  Institute  of  Life  Insurance's 
film  activities  is  Kdward  L  l{as«-h.  whose  dc- 
|>artmenl  is  part  of  the  F^Iucational  Division  un- 
der Director  Kdward  Kmjamin  Hurr.  ^ 

•  •  » 

LhiiiImtiiicii-  MulHiil  -  "I. .1-1  Date 
a  Major  (  niiiriltiilinii  to  Safety 
■¥  >iiice  it-  i-slablishment  in  l''|2.  LumlN-rmrns 
Mutual  (Casually  (iompanv  I  as»ets  of  more  than 
1 12  million  I  has  grown  to  he  one  of  the  largest 
casually  com|Minirs  in  the  world.  For  a  goinl  part 
of  its  business  life  the  com|>an>  lui.s  thrown  its 
MilNTIM'KD     ON     TIIK     KOLLOWINC     PACE* 
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IiisuraiH-<'  and   the  Visual  M<'diiiiii: 


Lumbermen's  iraljic  sajety  winner  .  .  . 
Luinberinens  Cainpai>:iis  \>.  T«'eiiiri(le: 

(CO.NTINl'ED  KUOM  T II  K  PRECEDING  PACE) 
best  promotional  ffforls  l)fliiiiH  a  toiitimiinp 
safety  educational  proprain  uliirli  lias  featured 
handsome  broeliures.  consumer  ads.  and  posters. 
It  uas  land  is)  all  good,  solid  material.  How 
limg  does  it  take  a  car  traveling  60  miles  an  hour 
to  stop  after  the  l>rakes  are  applied?  Lumber- 
mens"  literature  has  the  answer  and  it  is  pre- 
sented so  dearly  and  forcefully  that  almost 
anyone  can  understand.  1  rouble  is.  does  this 
literature  always  reach  the  people  who  most  need 
it? 

"Last    Date"    W  ins    Safety     Film    .\wards 

In  1949  Lumbermens  decided  to  go  beyond 
the  statistics  and  exhortations.  Wilding  Picture 
Productions  was  commissioned  to  produce  a  film 
that  woulil  reach  and  influence  a  segment  of  llie 
population  whose  accident  rate  was  steadily  in- 
creasing -the  teen  agers. 

Feeling  that  their  job  was  insurance  and  not 
motion  [lictures.  Lumbermens  gaye  full  responsi- 
bility to  V(  ilding  and  abided  by  the  result.  It 
was  a  happv  decision.  For  after  six  months  of 
production  effort  from  a  Bruce  Henry  script. 
Last  Date  entered  the  field  of  .safety  films  to  win 
critical  honors  and  an  audience  that  thus  far 
numbers  more  than  14  million. 

Its  story  tackled  the  teen-agers'  reasons  for 
reckless  driving.  It  tried  to  introduce,  without 
overt  preaching,  an  effective  check  on  a  boy's 
natural  desire  to  show  off  by  placing  some  of  the 
responsibility  on  the  shoulders  of  the  girl  a<-com- 
panying  him.  Purely  an  attitude  film,  Last  Dale 
displayed  plenty  of  drama  as  well. 

Millions  .\re  Still  Seeing  It 
That  the  picture  has  been  a  success  is  testified 
to  by  not  only  the  millions  who  have  seen  it 
through  the  distribution  facilities  of  Modern 
Talking  Pictures  Service,  but  also  by  the  500 
prints  which  have  been  sold.  Lundwrniens' 
agents  have  found  it  one  of  their  most  useful 
means  of  building  community  good  will. 

Another  approach  to  inculcating  in  young  \wit- 
pie  sound  attitudes  toward  safety  is  Lumbermens' 
-CI  ond  venture  into  the  motion  pi(  ture  field.  He- 
leased  in  1951,  this  was  a  series  of  \'.\  separate 
six-minute  films,  each  dealing  with  a  general 
aspect  of  driving.  Not  technical  in  nature,  the 
"how"  of  driving  is  subordinated  to  the  "why." 
Why  should  vou  exercise  greater  caution  on  a 
highway?  Why  does  courtesy  usually  spell 
safety?    Such  questions  as  these  are  answered  by 


Sergeant  Hruce  who  op<-ns  each  film,  narrates 
it,  and  hel|>s  to  tie  all  thirteen  into  a  unified 
whole. 

Serjeant  Hruce  Reporting  was  produced  by 
Trullic  .Safet\  Films,  Inc..  (Jlendale.  (iaiif..  in  co- 
o(M-ralion  with  the  Los  Angeles  police  department 
and  is  distributed  by  United  World  Fihns  on  a 
rental  basis.  .An  estimated  four  million  persons 
alrcadx  have  .seen  the  film.  The  entire  package 
may  be  purchased  for  SL%..SO. 

In  all,  Lumlx-rmens  Mutual  is  quite  happy 
with  its  film  program.  The  films  certainly  have 
been  of  seryicc  Ifi  the  public,  not  to  mention  a 
strong  means  of  building  public  relations. 

Earlc  Hefiley,  of  the  public  relations  depart- 
ment, takes  care  of  the  company's  film  activities 
with  the  assistance  of  Lorraine  Reid.  Sf 

•  •  • 

Film    Pioneer   ^'ith    Ne\v    Ideas 
Is   Metropolitan   Life    Insiiraiice   (lo. 

*  The  subjects  of  some  of  Metropolitan's  early 
health  education  films  stand  as  monuments  to 
health  battles  long  since  won.  The  first  film. 
One  Scar  or  Many,  was  produced  in  1922  to  per- 
suade people  to  be  vaccinated  against  smallpox. 
In  1926  came  A'eic  Ways  for  Old,  dealing  with 
diphtheria.  .Several  years  later,  an  excellent  film 
on  pneumonia  was  produced  and  widely  shown 
before  the  antibiotics  began  to  cut  the  disease 
down  to  size. 

During  those  early  years,  there  were  other 
Metropolitan  health  films,  too  -  on  periodic 
physical  examinations,  on  overweight,  and  an- 
other summing  up  progress  in  the  fight  against 
disease. 

In  addiliiiii  to  its  early  start  in  the  Held,  llu- 
Mftriipoiitan  health  film  program  has  been 
marked  \>\  its  distinguished  co-sponsors  includ- 
ing the  U.S.  Public  Health  Service,  and  the 
.\merican  Medical  Association.  Another  of  its 
characteristics  is  the  active  effort  to  have  the  films 
shown  in  theatres  before  they  are  generally  re- 
leased in  the  16mm  version.  But  perhaps  the 
most  important  feature  to  the  users  is  the  wealth 
of  supporting  material  provided  to  aid  school  and 
club  groups  in  presenting  a  well-rounded  pro- 
gram when  the  film  is  shown. 

Total  audience  for  Metropolitan's  health  and 
safety  films  has  now  exceeded  166  million  which 


"Losi.NG   TO   Win"   is   Metropolitan    Life's  latest 
aildition  to  its  public  injormation  program. 


does  not  include  the  increasing  millions  of  peopk 
who  see  the  films  on  television.  Each  year  th 
audience  is  increased  by  from  4-to-5  million  wit 
an  even  larger  imnd>er  of  television  viewers 

An  excellent  example  of  the  Melropulilan  fib 
prmtnlure  is  the  use  of  its  most  recent  film 
Losing  to  Win,  in  the  company's  exlensiv 
weight  control  program.  ITieatrical  showings  o 
the  film  are  promoted  state  by  state,  usuall 
gaining  an  audience  in  at  least  .S5  |)<;r  cent  of  th> 
tlicatres,  and  in  some  states  well  over  50  pe 
cent.  Frequently  the  state  health  officer  and  thi 
.state  medir-al  society  write  supporting  letters  ti 
theatre  managers  recommending  a  showing.  A 
soon  as  the  theatrical  |)rogram  is  complel 
which  usually  takes  from  three  to  five  months, 
16mm  version  of  the  film  is  offered  through  tlMj 
company's  district  offices  and  through  its  widi 
contacts  in  the  health  field.  \  prepared  s[)eecl| 
on  the  subje<t  is  available  for  delivery  bv  a  loca 
authority.  Program  suggestions  are  included  U 
add  fun  and  point  to  the  proceedings.  Pamphlet 
on  overweight  are  provided  without  charge  foi 
audience  distribution  and  a  number  of  exhibitt 
on  the  subject  are  also  available. 

In  addition  to  its  sound  films,  .VIetropolitar 
also  offers  a  series  of  filmstrips  on  health  sul' 
jects.  One  set  of  these,  on  Health  Herf)es,  i; 
widely  used  in  the  schools.  Others  on  specific 
diseases  are  also  in  demand  for  parent  group; 
as  well  as  teaching  purposes.  ^ 


John  Hancock's  Photographic  Dept. 

Produces   Useful    Institutional    Films 

■¥■  John  Hancock  Mutual  Life  Insurance  Com 
j)aiiy  has  sponsored  several  interesting  films  pm 
duced  by  the  company's  Photographic  Bureau 
under  Alan  F.  Lydiard.  Faith  in  Our  Future  tell- 
of  the  company's  Hancock  Village  housing  de- 
velopment near  Boston,  emphasizes  the  coopera- 
tive living  of  the  community  as  a  counterpart  of 
the  old  New  England  village.  On  These  Founda- 
tions traces  the  history  of  the  site  and  the  story 
of  the  construction  of  Hancock's  big  new  office 
building   in    Boston. 

John  Hancock  invites  requests  for  both  films 
from  its  home  offices  in  Boston,  likes  to  ring  in 
its  local  agents  wherever  possible  for  such  sales' 
promotion  benefits  as  may  be  derived. 

Weight  Control  is  the  theme  of  this  new  an 
mated  color  cartoon  now  being  widely  shownA 
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Patific  Mutual:  A  Nolahle  Example 
of  Sucress  Throufih  Sound   Planiiin"; 

AMf)Nt;  TlIK  l.KADKKS  in  fruitful  eiii|)li)yiiicnt 
of  tli<-  film  incdium  is  f'acifii'  Mutual.   One 
of  till"  nation's  older  lift'  insurance  com- 
laiiies.  it  numbers  among  its  founders  the  leg- 
•iiil;ir\    I.claiid   Stanford,   not   to   nit-ntion   Collis 
'.  Huntington  of  transcontinental  railroad  fame. 
n  fact.  Pacific   Mutual's  first   (Mdir\    was   issued 
o   Lcland    Stanford,    and   the   proceeds   of   tliis 
■  Wicy    enabled    Leland    Stanford    University    to 
wnive  tlirough  a  serious  finani'ial  crisis  follow- 
ng  Stanford's  death. 
!      Perhaps  somethinf;  of  Stanford's  and  llunting- 
'on's  pioneering  spirit   has   jH-rsislcil   i'\cn   in   so 
onservative   an    institution    as    the    West's    best 
viiown    life   insurance   company.     Whatever    tlie 
ause,  Paiifii'  Mutual  has  undertaken  and  is  now- 
reaping  the  harvest  of  one  of  the  life  insurance 
■Industrvs    more    solidly    planned    and    exetuted 
i  jiudio-visual  programs. 

The  Kiglit  Combination  for  l{esults 
Like  everv  sound  business  enterprise.  Pacific 
a  Mutual  was  faced  bv  the  necessity  of  obtaining 
Jie  most  for  the  budget  dollar.  It  turned,  ihere- 
fore,  to  a  consideration  of  how  to  spend  that 
tioney  so  as  to  secure  maximum  results  with 
■h>-  competitive  spirit  of  a  quarterback  and  the 
<  alculation  of  a  chess  player — a  comI>ination 
ishich  niav  comprise,  as  much  as  anything,  the 
plenients  of  business  success  under  the  American 
rnterpris*'  system. 

I  To  make  sure  of  getting  the  most  results  for 
the  least  money,  the  company  set  up  three  prin- 
ciples for  the  employment  of  the  new  medium: 

1.  Concentration.  Instead  of  scattering  dol- 
jlars  and  effort,  concentrate  them  on  one  clear- 
rut  objective. 

2.  Confidence.     Take   the   producer   into   the 
■  •iit's  <-onfidencc  on  the  same  professional  basis 

I  lawvcr  or  doctor. 

Cond<inalion.    Hather  than  add  film  to  an 
.-ting  operation.  re-slud\    and   re-plan  the  op- 
leration    until    it    becomes   one   completely    inte- 
ierated  process  willi  film  at  the  core. 

,        i'raining  Is  Centereii  on  Package  Plan 

■11     The  operation  selected  was  what  Pacific  Mutual 

'Ms   the   "New    anil    I  nusual    Savings    Plan  "   - 

^  1    S.P.  for  short.    N.r.S.P.  lies  at  the  founda- 

II  of  Pa<-ific  Mutual  selling.    It  is  an  insurance 

package"  combining   life,   accident  and   health 

linsurance  which  is  easy  to  understand,  to  explain 

•1  to  •icll.    It  is  the  program  on  which  the  new 

ific    Mutual   agi-nt   luts   his   ti-eth     his   basic 

ning,  so  to   s|M-ak     and   o\er   tin-   vi-ars   the 

miipie  of  selling  it  and  the  method  of  teaching 

■I  to  sell  it  had  lieen  worke<l  out  to  letter-p«'r- 

|i<vt  detail. 

Tlie  bottleneck  lay  in  the  training,  a  time-con- 
Niniing.  energv-absorbinp  routine  which  over- 
loadeil  su|M-rvisors  and  (ieiieral  Agents  alr<-ady 
'  'fully  burdened  with  the  o^ieralional  tasks  of  run- 
ning their  agencies.  Faster,  Ix-ller  training  would 
result  in  faster  production  an<l  cons«'ipieiil  higher 
incomes  sooner  for  new  agent».  with  the  attrac- 
tion of  the  most  di-sirnble  t\|H-  of  nian  the  auto- 
iiiilic  result. 

I  hi.s.  clearly,  was  the  point  for  concentration. 
Pacific  Mutual  dn-iiled  to  throw  its  full  weight, 
»o  far  as  the  visual  medium  was  concerned,  into 


A  thoroughly  planned  sound  slide/ilm  program  aids  Pacific  Mutual  agents. 


this  one  direction:  give  the  program  the  neces- 
sary broad  scale  field  testing:  and  then  evaluate 
the  results  with  the  same  cool  attitude  it  would 
take  toward  the  development  of  a  new  mortality 
table. 

Concentration  implies  client-producer  i  onfi- 
dence.  Rix-ket  Pictures.  Inc.,  was  given  the  full 
responsibility  it  needed  to  do  the  best  job  of 
preparing  the  films.  Pacific  Mutual  retained  re- 
sponsibility for  defining  objectives,  formulating 
policy  and  developing  the  training  material  on 
which  the  films  were  built.  Collaboration  was 
close,  and  give-and-take  frequent,  between  both 
[»arties. 

Here   Are   llie    \  i>iial-Maiiual    Klenienl- 

The  result  was  a  balanced  combination  of  a 
completely  rcwri'lcn  set  of  training  manuals,  a 
detailed  day-by-day  and  hour-by-hour  training 
schedule  and  eight  sound  slide  films  ranging  in 
length  from  fifteen  to  thirty  minutes  each. 

The  films  covered  seven  major  subjects: 
I'rosperlinp:  Approach:  Problem  Identification: 
Problem  Filing:  Solution:  (Hose:  .Uecting  Ob- 
jections. 

Vjivh  film  contained  four  conunon  elements. 
The  first  was  the  u.se  of  the  .same  cast  of  charac- 

Pacikk:  MitI'AL's  I»I^N  enables  men  to  bring 
the  prospni  a  "packaged"  protection. 


ters  throughout  the  series.  The  feeling  of  one 
continuous  sale  was  preser\ed.  so  that  the  im- 
pres-sion  was  created  of  a  dramatic  story  told  in 
episodes  throughout  the  new  agent's  training. 
Instead  of  "Will  the  hero  gel  the  girl?",  the 
suspens«'  consisted  of  "Will  the  agent  get  the 
order     and  how?" 

Kilni-    I  .ikc    \;:ent    lirhnul  the   Sale 

The  second  element  was  that  of  pyschologic«l 
analysis.  Experience  teaches  N.l'.S.P.  agents 
that  the  result  of  a  projH'rly  conducted  N.l  .S.P. 
sale  is  much  like  pulling  the  trigger  of  a  loaded, 
well  aimed  gun.  Kut  control  of  a  selling  situa- 
tion also  de|H'nds  on  knowing  uh\  it  secur(» 
such  results. 

Kach  film,  therefore,  demotes  nearly  as  much 
attention  to  what  goes  un  in  the  prospect's  mind 
as  to  the  conduct  of  tlie  sale  iLs«'If.  F'or  example, 
two  films  were  necessary  to  explain  Problem 
blentificalion.  One.  a  fifteen  minute  film,  depicts 
the  agent's  prcM-ntation.  The  other,  a  thirty-min- 
ute film,  analyzes  the  prosficct's  inner  reactions 
as  he  listens. 

The  third  eleiiH-nl  was  the  use  of  the  cartoon 
lechniipie.  S-\eral  films  with  a  total  running 
time  of  nearly  thn-e  hours  can  grow  lM>ring.  even 
if  Mfn  at  the  rate  of  one  or  two  a  day.  .More  im- 
portant, howexer.  the  illustration  of  thoughts  and 
feelings  calLs  even  more  for  the  artist  than  the 
photographer. 

The  fourth  element  was  merely  that  dictated  by 
the  mill  for  iiintiiiuily.  F.ach  film  o|irns  with  a 
brief  review  of  the  stages  already  coveretl,  and 
ends  with  a  very  short  indication  of  wlial  is  to 
Come. 

Il'>    (he   Sales    Krsiills     Tliat    ( !olllll 

Now,  what  of  the  results? 

\n\  sak-s  o|M-ralion  ha«  «omethiiig  in  common 
with  war.  in  that  the  results  begin  on  the  firing 
line. 

The  new  audio-tisual  N.l'.S.P.  training  pro- 
gram was  releasetl  to  the  Pacific  Mutual  (^-neral 
(CONTIMF.D      ON       PACE      S  I  \  T  Y -T  II  R  F.  K  I 
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A    COMINIINC    BISINKSS    SCREEN    SERIES    ON    "MEET    THE    PRODUCER" 


Picture  Maker  With  a  Mission 

I'KINCKION     I  II.M    CENTER    IM  TS    MDIENCK.   MUSI'   IN    III.M    n.\NNIN(; 


IN  IH51.  ail  obsc-urt-  i-itizcn  of  Tern-  Mauti-. 
Iiiiliaiia,  une  John  Soulf.  )iiil>lislii-(l  an  ar- 
tirle  in  a  local  iii'HspaiHT.  \\  «■  iiave  long 
sinie  forgollfii  tlu-  artulo,  but  one  phrase  it  con- 
tained began  a  re\olutioii.  It  was  the  ringing 
challenge.  "Go  West,  >oung  inaii." 

For  each  succeeding  generation,  Soulc's  slo- 
gan has  had  a  particular  application.  With  the 
growth  of  the  giant  motion  picture  industry  in 
HolKwoiid.  it  betaine  the  Inwurd  of  thousiinds 
of  skilled  artists  and  technicians.  Hut,  in  1940,  a 
young  movie-maker,  Gordon  Knox,  appeared  to 
be  reversing  the  tide.  He  came  out  of  the  West, 
from  Hollywood,  and  headed  East.  His  object — 
to  apply  tlie  knowledge  and  skills  of  W  est  Coast 
inovie-niaking  to  the  motion  picture  industry  in 
the  East.  His  weapons — a  thorough  background 
of  motion  picture  production,  and  an  earnest 
zeal  to  employ  the  medium  with  distinction. 

Physical  Plant  a  First  Objective 
Today,  on  the  outskirts  of  Princeton,  New 
Jersey!  stands  an  imposing  new  thirty-two  room 
Colonial  structure  surrounded  by  one-hundred 
wooded  acres.  This  is  The  Princeton  Film  Cen- 
ter, Inc.  Representing  an  investment  of  twelve 
years  labor,  and  an  outiav  of  five  hundred  thou- 
sand dollars  in  building  and  equipment,  it  is  the 
outer  evidence  of  the  fulfiUinent  of  Gordon 
Knox's  dreams. 

WTien  Texas-born  Knox  first  arrived  in  New 
York  City  from  Hollywood,  the  scene  that  con- 
fronted him  was  not  encouraging.  He  realized 
that  his  success  depended  upon  producing  qual- 
ity pictures  with  reasonable  budgets.  But  costs 
in  the  city  were  inordinately  high,  available  fa- 
cilities inadequate  and  at  the  best  makeshift. 
Furthermore,  he  saw  that  the  hectic  working 
conditions  in  New  \  ork  were  not  conducive  to 
obtaining  the  best  results  from  artists  working 
in  a  primarily  creative  medium. 

Knox's  solution  to  the  problem  was  bold  and 


uiiicpic.  Ill  ilic  historic  town  of  Princeton,  he 
found  a  site  that  answered  all  of  his  demands — 
suHicient  space  to  build  one  of  the  East's  most 
coinplele  motion  |)icture  buildings;  easy  accessa- 
l>illl\  of  lo<atioiis  for  exterior  shooting;  and  the 
possibilitN  of  producing  motion  pictures  with- 
out the  harassments  and  distractions  of  the  big 
cil\  savings  which  could  be  reflected  in  terms 
of  liif;hcr  production  values. 

Films  Directed  to  the  People 

Thes«>  last  two  requirements  were  particularly 
important  in  Knox's  thinking.  Some  years  ago 
he  stated.  "All  motion  pictures  are  directed  pri- 
marily toward  one  place — the  audience  — 
whether  this  be  through  the  means  of  entertain- 
ment or  education.  Pictures  are  made  in  terms 
of  people-  made  hr  people  for  people.  The  suc- 
cessful producer  must  know  jieople.  must  pro- 
vide the  most  ideal  conditions  for  people  to  work 
and.  coiise(|uciitly.  obtain  the  most  ideal  results 
for  audiincc  reception." 

This  brief  statement  hints  at  the  humanistic 
philosophy  which  lies  beneath  Knox's  attitude 
toward  his  role  as  a  producer  and  a  creator.  His 
viewpoint  was  an  important  factor  in  the  out- 
standing success  he  achieved  with  his  first  indc- 
Jiendent  film.  Sons  of  the  Conquistadors. 

This  documentary,  in  color,  effectively  drama- 
tized espi.sodes  in  the  life  of  a  young  New  Mexi- 
can boy  of  Spanish  origin.  The  producer's  treat- 
ment of  the  rituals  of  New  Mexican  life,  en- 
riched with  colorful  traditions  of  the  past,  and 
confronted  h  ith  momentous  conflicts  of  the  pres- 
ent, won  for  him  an  Academy  Award  nomina- 
tion. Made  for  The  Office  of  the  Co-ordinator  of 
Inter-American  .Affairs,  the  film  was  later  pur- 
chased by  Metro-Goldwyn-Mayer  and  given  ex- 
tensive theatrical  release  as  one  of  their  own 
short  subjects. 

Pearl  Harbor,  and  the  advent  of  World  War 
II.   saw    The   Princeton   Fihii   Center's   activities 


This  handsome  Colonial  structure  houses   the  I'rincelon   Film    Center. 
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Mkkt  (,oUI)I)N  Km)\.  jiresidenl  and  e\e<uliv. 
producer  of  Princeton  Film  Center. 

direclecl  entirely  toward  the  making  of  films  fo 
the  war  effort.  It  was  at  this  lime  that  the  Cente: 
gained  distinction  in  the  making  of  films  fo: 
aviation.  Then,  and  in  later  \ears.  Boeing.  Mc 
Doniiell.  (irumnian.  Bell,  Fairchild  ami  the  i'AK^ 
were  some  of  the  outstanding  a\iation  concern: 
that  turned  to  Princeton  for  their  picture  inak 
iiig. 

The  immediate  post-war  period  brought  pr 
lems  of  re-orientation.  The  sudden  demise  of 
contracts  necessitated  the  search   for   new  m; 
kets.   It  was  not  long  after  this  that  The  Filn 
Center   was  contracted   to  undertake   a   remaik 
able  and  ambitious  motion  picture  project. 

Venezuelan   Project   a    Major  Task 

At  the  instigation  of  the  British  and  Aniericw 
oil  companies  in  Venezuela,  the  Film  Acti( 
Committee  of  the  Petroleum  Industry  of  Vene 
zuela  was  organized.  It  was  this  organizatii 
that  selected  The  Film  Center  to  produce  a  sei 
of  theatrical  documentary  films  depicting  the 
vances  and  achievements  of  the  .*^outh  .America 
republic.  The  over-all  plan  called  for  the  makill| 
of  pictures  over  a  five  \ear  period,  with  ail 
eventual  annual  budget  of  one  million  dollars. 

The  task  of  organizing  such  a  film-making  ex- 
pedition was  enormous.  Not  only  Venezuela'l 
cities  and  villages  were  to  be  filmed,  but  ib 
wild  mountains  and  jungles  as  well.  .\  veritable 
Film  Center  caravaji  set  sail  from  New  York  in 
1947.  headed  for  the  Venezuelan  port  of 
(ruaira.  Included  in  the  motorized  equipmi 
was  a  mobile  dormitory  coach,  especiallv  buiM 
for  the  Center.  This  giant  vehicle  slept  ten  nieo, 
contained  its  own  air-conditioning  and  water 
filtering  units,  a  radio-telephone,  as  well  as  a 
complete  galley  and  lavatorv  facilities.  In  addi- 
tion, the  caravan  included  a  \^'estern  Electric 
sound  truck,  a  generator,  a  truck  for  lighting 
and  grip  equipment,  and  station  wagons  and 
jeeps. 

During  this  period.  Gordon  Knox  became 
iiitcriialional   commuter,    making   sixteen    rouni 
trips  between   Princeton   and  Venezuela  in  a 
riod  of  eighteen  months.  When  political  chan 
and   a  decline  in  the  oil   market  concluded 
Venezuela  venture  two  and  a  half  years  later, 
films  remained  to  mark  the  beginning  of  a  ni 
period  ill  the  Film  (!eiiter"s  \oung  historv. 

Ihc  Film  Center  has  also  looked  for  new  fi] 
outlets  to  bring  its  pictures  to  the  people.  A  di 
Iribution  department  was  already  in  operatii 
throughout  the  countrv.  providing  the  CenI 
with  direct  contact  to  audiences.  For  Gordi 
Kiio\  this  meant  direct  contact  with  people  an( 
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(  (Princeton    Caravan    on    loraiion    durine,    filnt 
•project  on  I  enezuelan  oil. 


!lhe  opportunity  to  aiial>2e  iht'ir  needs  and  reac- 
llions.  f^ventually,  the  >ear<li  for  new  outleU  led 
Ito  the  medium  that  was  beginning  to  affect  the 
'entire  industry    -television. 

Mcrrdilli    Ai-<|iiire>    Minorilx    liili-i-ot 

III  1''^!.  ihc  Mcri-ditji  Publishing  Company  of 
Des  Moines.  Iowa,  publishers  of  Better  Homes 
and  Gardens  Magazine,  purchased  a  minority  in- 
terest in  The  Princeton  Film  Center.  Meredith's 
strong  interest  in  tele\  ision  was  already  evi- 
denced by  their  ownership  of  two  television  sta- 
tions, \VHK\  in  .Syracuse  and  \\  OW  in  Omaha. 
Later  they  added  KPHO  in  Phoenix  to  their 
holdings. 

W'ith  the  impetus  provided  by  additional  capi- 
tal from  the  Meredith  purchase  of  stock,  Gor- 
don Knox  announced  the  intention  of  The 
Princeton  Film  Center,  Inc.,  to  produce  its  own 
television  packages,  as  well  as  continuing  the 
production  of  sponsored  films  for  individual 
clients. 

Recently,  in  association  with  David  Lown,  the 
Center  completed  a  new  television  series,  The 
Handyman,  featuring  Norman  Brokenshire.  Im- 
mediate production  plans  call  for  the  making  of 
other  new  television  series,  including  a  weekly, 
half-hour  dramatic  program.  In  addition  to  this 
independent  production,  the  Center  has  been 
active  in  producing  sjiecial  television  films  for  its 
clients,   including  television  commercials. 

The  Film  Center's  progress  in  television  is  only 

part  of  its  extensive  operations.   Production  of 

-["insored    films    and    documentaries    continues 

'■•  '  oinpris<-  a  significant  portion  of  the  organi- 

Mil's  activities.  Current  productions  have  list- 

' >  >  T  1  X  U  E  D  <)  V    I-  V  I.  K   s  I  \  T  V  •  K  o  t  R  ; 

M  Center  Soi  ND  nuanlinn  studio  and  pre- 
I  thrnin-  has  Western  F.lertric  sound  system; 
iOmiii  iinil  I'tiiim  projection. 


CASE    HISTORIES    OF    BUSINESS    FILMS 


Facts  on  Lubrication 


STANDABI)  oil.  AID.s    IIIF   DBINKB 

■¥■  The  Standard  Oil  Company  of  Indiana  does 
an  effective  job  of  selling  its  services  through 
77ie  If'liy  of  AulomoliHc  Lubrication,  a  16mm 
sound  and  color  film  tlial  helps  Icarli  automobile 
owners  the  rudiiiieiits  of  proper  lubriration.  Oil 
and  grease  are  personified  ( Mr.  Lube  Oil  and 
Mr.  Grease)  as  animated  characters  who  do  bat- 
tle with  the  dirt  aiul  grit  that  help  to  consign  a 
car  to  an  early  junkyard. 

Killing  a  piston  ring  up  and  down  a  cj, Under 
wall  while  wielding  a  broom  on  foreign  deposits, 
Mr.  Lube  Oil  portrays  the  highly  specialized  jobs 
a  motor  oil  must  perform  in  an  engine.  Pictured 
caught  in  the  squeeze  between  hypoid  gear  tectli 
in  an  automobile  differential,  he  tells  the  storv 
of  extreme  pressure  additives  which  fortify  gear 
lubricants.  Heavy,  happy  .Mr.  Grease  also  illus- 
trates the  protective  job  that  automotive  greases 
must  perform  on  wheel  bearings,  and  on  chassis 
points  by  keeping  out  water  and  dust. 

Animation  combined  with  us4-  of  cutaway 
working  models  shows  how  the  mining  parts  of 
an  automobile  function,  what  a  fine  mechanism 
a  car  is,  and  what  lubrication  does  in  protecting 


vital  parts  against  wear.  .\  motorist  is  told  in 
simple  terms  whx  and  how  to  take  U-tter  care  of 
his  car. 

Live  sequences  are  includeil  in  the  film. 
"Dusty"  Short  of  Moikford.  III.,  a  Standard 
dealer  and  service  man.  plays  his  daily  role  serv- 
icing customers'  cars.  A  chemist  demonstrates 
how  carlMin  de|M>sils  are  prevented  from  blocking 
oil  passages  by  use  of  a  "dis|K-rsant"  additive.  A 
mechanic  and  engini'«-r  inspect  the  clogged  rings 
anil  groovi-s  of  a  piston  from  a  dirty,  poorlv 
lubricated  engine. 

The  U  Ity  of  Auto  Lubrication  was  produced 
by  Jerrv  Fairbanks,  Inc..  Hollywood,  Calif. 
Musical  s4  ore  is  the  work  of  F.ddie  Paul,  .\cail- 
rinv  \waril  winner  and  musical  director  for 
lairbanks.  Lip  movements  of  the  animated 
characters  are  svnchronized  with  the  talking, 
singing  roles  of  oil  anil  grras*-  and  their  enemies. 
The  film  i«  narrated  by  rodio  announcer  Ken 
('arix'iiter. 

1  his  i«  the  third  in  u  «ories  produotl  rrrrntly 
bv    ^t:iMibiril  Oil  Company   (Indiana)    in   which 


animation  is  usi-d  with  live  scenes  to  tell  the  story 
of  gasoline  and  lubricating  oil.  It  follows  Gaso- 
line's Amazinp  Molecules,  whirh  tells  how  gaso- 
line is  made,  and  Luhricalinfi  OiFs  Amazing 
Molecules,  which  shows  how  all  kinds  of  lubri- 
latiiig  oils  are  manufactured. 

Like  the  other  films  in  the  series.  .Automobile 
l.ulirirution  will  be  distributed  bv  the  I'.S.  Bu- 
reau of  Mines.  It  is  also  available  from  Stand- 
ard s  publir  relatimio  di-partiiient  at  Chicago  or 
from  the  advertising-jiublic  relations  representa- 
tive in  each  of  the  company's  26  sales  field  offices 
si-rving  the  15  midwestern  states  where  Standard 
of  Indiana  di>es  business. 

Three  versions  of  the  pirlure  have  Ik-cii  pro- 
iluiiil.  differing  in  the  eiliting  of  some  s«-enes  and 
narrative  to  meet  the  requirements  of  the  audi- 
ences for  which  each  is  designed.  H* 


HijRSK  AM)  Biouv  Faiii.itiks  are  insufficient  to 
handle  -^0  million  cars  nou'  crouding  I  .  S.  high- 
nays  and  streets  (see  GE  revietc  below). 


Evolution  in  Traffic 

GK    CUES    PKOBLKM    IN    NLW     Hl.M 

•♦t  One  wit  described  the  American  home  as 
"that  place  where  one  half  of  the  familv  is  shel- 
tered while  the  other  half  has  the  car."  The  jil>e 
may  contain  something  less  than  the  whole  truth, 
especially  since  the  advent  of  television,  but  it 
defines  the  attitude  of  a  people  who«<-  children 
know  their  cars  before  they  can  name  their 
presidents. 

In  tieneral  Electric's  Going  Places  il7-min- 
utes,  sound  and  color)  the  narrator  put-  it  dif- 
ferently: "There's  nolliing  like  a  car  and  fifty 
million  .Americans  can't  Ik*  wrong."  But  as  more 
jieople  every  year  leave  the  old  home  town  for 
thi  big  city,  as  apartment  buildings  bulge,  and 
parking  lots  strain  at  their  T.Sc-an-hour  seam«. 
those  millions  of  autmnobileii  present  a  most 
serious  civic  and  social  problem. 

Traffic  congestion,  the  fibii  (Miints  out.  i*  more 
than  a  line  of  cars  snarleil  in  biimiMTto-bunqier 
confu-ion.  It  also  can  mean  jangled  nerves  and 
hot  tempers  which  result  from  stop  lights,  one- 
way streets,  filled  parking  lots,  no  parking  signs, 
wrinkled  fenders,  dead-eiul  streets,  blaring  horns, 
and  late  ap|Miintnients. 

Offering  no  pal  solutions.  GE's  new  transit 
pirtiire  I  a  follow-up  of  its  earlier  Lifestream  of 
the  ('ily )  defines  the  problem  and  outlines  steps 
MO\TINlKI»     ON     THE     EOI.LOWIM.     pvi.rt 
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CASE  IIISIOUIES 


Ol      l!l CI    N  I      151  >l  \l  >>     I'K    1  I   HI  > 


(continued    KKOM    THK   l'ltK.<:Kl>lNC    I'ACE  ) 

which  inusi  be  lakcii  if  people  in  our  cities  are 
ever  to  l)e  transporttnl  elliieienlly.  Main  theme 
is  that  the  iiuiveineiit  of  people,  nut  vi-iiirles,  is 
the  ke\  to  soMii^  tralVu-  lieadaihes.  Aioiif;  willi 
a  20-page  l)r<Hliure.  (>oinp  I'lnies  is  desifineil  to 
give  transit  niaiiageinent  some  aninuinitioii  to 
help  win  piihlic  support  for  a  sound  approacli 
to  the  prolileni. 

Cooil    Puhlie    Traiisporlalioii    l>    Kir.-t 

Arguing  that  an  efficient  transportation  sys- 
tem lias  a  diri-cl  hearing  on  every  citizen,  the 
film  pleads  for  community  planning  iJiat  /x'gin.s 
with  an  efficient  public  transportation  system. 

To  show  the  historical  relationship  between 
modern  transportation  and  the  growth  of  indus- 
trial centers,  the  picture  traces  the  evolution  of 
todav's  automobile  from  the  horse  and  buggy 
and  documents  llie  emergence  of  a  cosmopoli- 
tan city  from  what  once  had  been  a  country 
village. 

Animation  is  used  to  illustrate  one  practical 
approach  toward  easing  tempers  as  well  as  traf- 
fic. One  motor  bus  is  shown  to  cjrry  as  many 
persons  as  all  the  cars  that  can  be  jammed  into 
a  city  block:  one  trolley  coach  provides  enough 
transportation  per  trip  to  eliminate  the  need  for 
as  many  as  .50  jiarking  spaces  in  a  downtown 
area;  a  modern  streetcar  can  handle  enough 
traffic  each  day  to  remove  hundreds  of  cars  from 
heavily  jammed  neighborhoods. 

Shows  Civic  Successes  and  Failures 

The  "Going  Places"  program  also  reviews 
methods  used  since  the  war  to  alleviate  tra£Bc 
problems  and  cites  case  histories  which  analyze 
successes  and  failures  of  cities  which  have  pro- 
moted the  previous  Lijeslream  of  lite  Cily.  Audi- 
ence groups  are  given  new  ideas  and  suggestions 
to  help  them  attack  the  traffic  problem. 

Both  film  and  manual  may  be  obtained  from 
any  GE  apparatus  sales  office  or  at  the  companvs 
advertising  and  .sales  promotion  department  in 
Schenectady,  N.  Y.  It  may  be  borrowed  for  sin- 
gle screenings  or  it  may  be  purchased  outright 
at  its  cost  of  $16.5.  ^ 

Greater  Use  of  Fa.mily  Cars  jor  everyday  ac- 
tivities is  making  city  traffic  congestion  more 
critical  than  ever  hejore. 


*^f|i^^'*?^ipP^ 


Hkkmii-Takinc  Scenery  oj  the  Soulhuesi  is  n 
Iriitiirr  of  the  1952  Mobilgas  film. 


Sweepstakes  Winner  was  a  Mercury  Montere^^ 
anil  its  entrant  is  shown  receiving  trophy. 


Suspense  and  Scenery  Win  This  Event 

•CASE    OF    THK    MILEAGE    MASTERS"    SHOWS   1952   MOBILGAS   ECONOMY   RUP 


E\(  II  \kw  Year,  the  highly  competitive  mo- 
tor car  industry  .strives  to  outdo  itself  in 
automobile  design  and  mechanical  im- 
provements. Each  year  these  new  models  are 
invited  to  show  their 
performance  and  fuel 
mileage  capabilitie- 
undcr  "average  driver" 
conditions  in  the  an- 
nual Mobilgas  Econ- 
omy Run  sponsored  on 
the  West  Coast  by  Gen- 
eral Petroleum  Cor- 
poration, a  Socony- 
Vacuum  Company.  The 
1952  Economy  Run 
covered  1415  miles  in 
a  three-day  run  from 
Los  Angeles  to  .'>un 
Valley.  The  storv  of 
that  epic  journey,  from 
start  to  finish,  is  re- 
corded in  another 
sponsored  film  record 
titled  The  Case  of  the 
Milcafie  Masters.  The  fil 
■M   minutes. 

This  pictorial  record  of  the  Economy  Run  was 
filmed  by  Cate  &  McGlone.  who  also  turned  out 
last  year's  Joseph  Doahes  and  the  Five-Quart 
Gallon.  '1  hough  thev  cover  the  same  basic  event, 
the  two  are  entirely  different  films.  Supervision 
of  both  films  as  well  as  general  public  relations 
arrnagements  for  the  Run  itself  are  under  the 
direction  of  West-Marquis,  Inc..  General  Pe- 
troleum's agency.  John  J.  Hennessy  of  the  agency 
supervis<'d  the  film. 

The  resulting  film  is  not  only  a  fascinating 
record  of  the  whole  operation  (which  inciden- 
tally takes  10  months  of  planning  in  advance  I 
but  has  plenty  of  dramatic  suspense,  human  in- 
terest and  some  of  the  finest  scenery  in  North 
America.  The  Run  covers  SoutliiTii  California, 
through  Palm  S|>rings  and  the  desert  to  the 
Grand  Canyon,  llicnre  north  through  Utah  and  a 


\ 
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I  NVEII.1NC  Map  of  the  1952  Run  at  General  Pe- 
troleum offices  where  press  learns  the  direction 
of  the  141,5  mile  Economy  trek. 
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detour  through  Zion  National  Park  to  Salt  Laki'T 
City.    The  third  day's  journey  brought  tlic  cara    . 
van  of  26  competing  sedans  and  numerous  nl 
server  cars  to  the  terminus  at  Sun  Valley.  Idaln. 

The  underlying  |)l() 
theme  points  up  safi 
driving  habits  for  twi 
fortunate  young  teen 
agers  selected  as  guest* 
of  the  Run.  It  is  sig| 
iiificant  that  every  mih 
of  this  trek  has  to  b< 
covered  with  an  eyi 
toward  economical  op 
eration  and  a  safe  fin 
ish.  It  is  gas  econom) 
that  is  the  final  decid 
ing  factor. 

To  cover  ever 
pha.se,  Cate  &  McGloni 
used  a  crew  of  fiv( 
cameramen  and  fiv< 
camera  cars  on  the  rui 
itself.  One  of  lb 
carried  a  special  s|M-ed 
ometcr  camera  combination.  In  addition  thi 
start  of  the  run  was  covered  by  anotlier  crew  anc 
additional  footage  was  shot  in  Sun  Valley  b) 
the  Union  Pacific's  photographer.  One  of  tht 
high  s|)ots  of  the  picture  coverage  is  an  aeria 
sc(|uciice  filmed  over  the  Grand  Canyon  by  E< 
Nh(;ionc. 

A  Mercury  Monterey  sedan  top|>ed  the  field  to 
win  the  Sweepstakes  Award  witli  a  59.7118  ton- 
miles-per-gallon  average  for  the  full  trip.  The 
.Mercury's  actual  over-the-road  mileage  wm 
25.409.S  miles  j>er  gallon.  The  two  client  repr* 
sentatives  most  concerned  with  the  event  and  the 
picture  were  Clarence  S.  Beesemyer,  executive 
vice-president  of  General  Petroleum  and  Frank 
C.  Meunier.  advertising  manager.  Distribution 
of  the  picture  is  being  handled  through  all  th 
of  the  Flying  Red  Horse  companies.  Script  for 
77ie  Case  was  written  by  Walter  Wise.  9 
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IF  YOUR  FILM  PROBLEM  IS 
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[>r  JUST  PLAIN 
TOUGH .. 


NEW   YORK   STOCK   EXCHANGE 

".  .  .  to  increase  public  confidence  in 
the  New  York  Stock  Exchange  and  to 
exphiin  its  function  in  our  economy . . ." 


KAISER  ALUMINUM 

AND   CHEMICAL  CORPORATION 

. .  to  portray  clearly  and  simply  the 
methods  used  in  processing  and  sup- 
plying aluminum  to  fabricators  .  .  ." 


GENERAL   ELECTRIC    COMPANY 

'".  . .  to  provide  an  entertaining  but  sci- 
entifically accurate  explanation  of  the 
nature  and  uses  of  nuclear  energy  .  . 


"WHAT  MAKES   US  TICK' 


"TAKE   A   LOOK   AT  TOMORROW" 


'  r    1/ 

A'   IS   FOR   ATOM" 


ANIMATION  IS  YOUR  BEST  BET! 

Our  [KTinaneiit  staff  of  top-flight  cart(X)ii  artists  can  give 

auiinafcd  sct(hmi  "life    to  tli<>  most  difficult  static  and 
abstract  ideas.  W'hv  don  t  von  let  animation  do  a  job  for  f/ou? 


60  East   i2nd  Street 
New  York  I",  New  York 


Slw VH/  NuUuiWimJL/  (I  ytoiLuui^Jow^  cJh 


10\  No,  Occidental  HKd. 
I.<n  Angeles  26.  (uilifornia 
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use  STEREO! 

..  .better  for 
presenting  & 
selling    your 
products . . . 

BRUMBERGER 

STEREO  EQUIPMENT 

. .  .  better  for  viewing, 
protecting  &  carrying  your 
valuable  transparencies 


use 


«s 


J     ■  i 


Brilliant  three  dimensional   pictures  ot  your  fingertips.  Optic- 
CTEDB^%  ally    ground    and    polished    lenses,    pin-point    focusing    .    .    . 

**  '  fcB%fc^^  boMery  operated  with  push-button   switch.   Lightweight,  hord- 

_  __      ___^__  impact  Polystyrene  (practically  unbreokable).  Takes  oil  stond- 

^^|£f^^£|{  ord  IH"  X  4"  stereo  mounts. 

#1265  Viewer  (lejs  batteries) .list  $9.95 

Completely  portable  all-steel  file,  holds  50  metal  or  gloss 
^___^_^^  binders    or   125   cardboard   mounts),   in   groups.   Has  scrotch- 

9  I  BICB^9  proof   comportment   that   holds   your  Stereo  Viewer.   A  hand- 

some, complete  unitinone  .  .  .  designed  especially  for  the 
^■B  g^  solesmon   who   needs  o  compoct,   lightweight  soles  kit. 

■■^■*  #1111   File li$t  $3.95 

Also,  other  convenient   sizes. 

The  only  ollsteel  binders  with  gloss,  that  oulomatically  center 
^V|BM^^%  and   align   your   tronsporencies.   No   kits,   jigs,   tope  or   masks 

w  I  BHB%^  required.    Accurote    prongs   hold   film   correct   for   viewing    in 

itondord   projectors  or  hand  viewers.  Simple  jnop  assembly. 

BINDERS  31166  Box  of  24  sett    list  $4.50 

Pot.   Pend. 


Uwer  prices  (er  quantity  lisdutlriol  Users. 
See  y««r  Cemmerciol  Pheteflropher,  Ad- 
vertiiins   Agency,    etc.   er   write   direct   !•: 


34  THmTY-fOURTH  ST«KT,  MOOKIYN  32,  N.  Y. 


H.  W.  Lange  Will  Demonstrate 
Film   Methods   to    Safety    Engineers 

♦  IImik^  \\ .  I.AN(.i.,  |)riiiluLlioii 
iimiiugcr  of  Sakha,  Inc.,  will  speak 
JK-fiiri-  till-  MHh  National  Safety 
(ioiigrcss  anil  Kxposition  in  ('liicago 
1,11  OiloliiT  21-  on  the  subject.  "Mak- 
ing I'irturi-s  for  Safely."  I'liis 
safely  i-onclave,  uniler  auspices  of 
Ihe  National  Sakktv  Council,  is 
the  worlifs  larpt-sl  annual  patlieriiig 
of  safety  ex|K'rl.s. 

Sessions  this  year  will  Ite  held 
conrurri-ntly  from  October  20 
ihriiugh  2lth  in  five  of  Chicago's 
largest  hotels  and  will  attract  thou- 
sands of  delegates  representing  lead- 
ing industries  of  the  V.  S..  Canada. 
;',nd  foreign  lands. 

.Mr.  I.aiige,  who  has  supervised 
|iri)duetion  during  the  past  12  years 
of  many  motion  pictures  and  slide- 
films  on  safety  subjects,  will  give  a 
prailiial  demonstration  of  methods 
uliiili  safely  engineers  ran  use  to 
make  photographs  |)ul  life  into  a 
safety  program. 

He  will  speak  in  the  Gold  Room 
of  the  Congress  Hotel  at  9:45 
o'clock  on  Friday  morning.  October 
24.  Presiding  at  the  session  will  be 
A.  J.  Naqi  IN,  safety  counselor,  of 
New   Orleans   Public    Service    Inc.. 

New  Orle-ans.  La. 

*        *        * 

New  Members  Elected  to  A-V 
Institute's  Board  of  Governors 

♦  Five  new  members  of  the  board 
of  governors  of  the  National  Insti- 
tute for  Audio-Visual  Selling  have 
been  announced  by  Jasper  Evvinc, 
president  of  the  National  Audio- 
Visual  Association.  The  five,  who 
were  elected  by  the  N.WA  board 
of  directors,  are:  Carl  G.  Schreyer, 
vice  president  and  sales  manager 
of  the  Hell  and  Howell  Co..  Chi- 
cago: Ben  Peirez.  president  of 
Viewlex,  Inc.,  Long  Island  City, 
New  York;  Gilbert  Heck,  sales 
manager  of  Da-Lite  Screen  Co,, 
Chicago:  Carroll  M.  Hadden.  Had- 
den  Films,  Louisville,  Ky.:  and 
John  C.  Kennan,  vice-president.  So- 
ciety for  Visual  Education,  Inc.. 
Chicago. 

With  the  exception  of  Hadden, 
who  was  elected  for  a  one-year  term 
to  fill  a  vacancy  on  the  board,  the 
others  all  will  serve  for  three-year 
terms.  Four  members  of  the  twelve- 
man  board  are  elected  each  year, 
serving  on  overlapping  three-year 
terms.  The  members  of  the  hoard 
are  elected  by  the  N.WA  board  of 
directors. 

Other  members  of  the  institute 
board  of  governors  are:  Frank  E. 
Creasy.  Motion  Picture  Supply  Co., 
Richmond  21.  Va.:  Jerome  K.  Kint- 
ner.  Photo  and  Sound  Co.,  San 
Francisco  .S.  Calif.:  Richard  W. 
Schmader,    American    Optical    Co., 


(Chelsea,  Mass.;  Malcolm  P.  Ewia| 
jasper  f^wing  and  Sons,  Jacksor 
Miss.:  .\dolph  Wertheimer,  Radii 
Manufacturing  Corp.,  Chicago;  El 
ward  F.  Arendt,  Swank  Motion  Pi 
ture.s.  Inc.,  St.  Louis  5,  Mo.;  e 
Hazel  Calhoun  Sherrill,  Calhom 
Co.,  Atlanta.  Ga. 


RCA  Distributors  Awarded  for 
"Outstanding    Sales    Performance 
♦   Fight   HCA   visual    products  du 
tribulors  received   awards  for  out 
standing  sales  performance  durini 
the  vear  at  the  annual  sales  dinne 
held  at  the  Bismarck   Hotel  in  Chi 
cago    during    the    \')S2    convenl 
and    trade    show    of    the    Nati 
Audio-Visual   Association.   Mor. 
than    IfK)    distributors,    field    salef 
representatives,     and     home     offio' 
staff  members  of  the  Visual  Prod 
ucts  Section  of  W.\  Victor's  En 
gineering  Products   Department  alt 
tended  the  event.  J 

Award  winners  were:  Thoodor"- 
Brice,  Brice  Sales,  Flint,  Mich.' 
John  Ceglowski,  Northwest  Proj 
lion  and  Supply,  Minot.  N.  D, 
Stephan  A.  Fowler,  Conununi 
Film  Service,  Sioux  City,  Iowa; 
P.  Guerard.  Palmetto  Pictures,  I 
Columbia.  .S.  C:  Kenneth  K. 
lian.  K.  K.  Killian  Co.,  Hempsti 
N.  v.:  Charles  G.  Knight,  Knighfi 
Library,  San  Diego,  CaliL:  E^wi 
Stange,  Valley  Studio  and  Cami 
Supply,  Turners  Falls,  Mass.; 
Robert  J.  Walker.  Sound  Ph 
Equipment  Co.,  Lubbock,  Tex. 

The  premiere  showing  of  a  ne^ 
sales  aid  film  in  color,  called  1  our 
the  Producer,  and  a  screening  o 
the  first  in  a  new  series  of  16mn 
projector  servicing  films  were  fea 
tures  of  the  sales  meeting.  Amoof 
RCA  Victor  oflficials  attending  thi 
meeting  were  H.  A.  Renholm.  RC/ 
Victor's  Chicago  regional  manager 
.\.  R.  Hopkins,  general  sales  mana 
ger.  and  J.  P.  Taylor,  manager  o 
advertising  and  sales  promotion,  o 
the  Engineering  Products  Depart 
ment:  J.  F.  O'Brien,  sales  manager 
and  R.  A.  Teare,  product  manaj 
of  the  theatre,  sound,  and  visua 
products  section:  and  J.  J.  Dostal 
sales  manager,  and  R.  T.  Van  Ni 
man.  product  manager,  of  the  vl^ 
ual  products  group.  i 

Booklet  on  Film  Core  Available 

♦  •Do's"  and  "dunt?"'  of  film  ban 
dling  are  described  in  a  lO-pa. 
booklet  published  by  Mytim.kh  . 
Cassf.lberry.  Inc.,  Long  Hcarli 
Calif.  Entitled  "Instruction  fo 
Care  and  Protection  of  Films.  "  tli 
booklet  is  a  concise  exi>osiliim  « 
the  right  way  to  meet  film  haiidlin) 
situations.  .\  copy  may  be  obtainei 
from  M\  linger  &  Casselberry.  In' 
1724  Santa  Fe.  Long  Beach,  ('aiit 
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BUSINESS    SCREEN    MAGAZINf 


COMBINATION 

SLIDE,  SINGLE  AND 
DOUBLE  FRAME  STRIP 
FILM    PROJECTOR 


Ug^^  ^^.''^;^  control 


'\ 


300  ^°"  '^    * 

•        .'•>>'• 

,,,,140-°"°         ^ 


N  I    M  II  K  K     f. 


\  u  1    1    \1  t      11 
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FILM  LABORATORIES 

HILLSIDE  7471 
1161  NORTH  HIGHLAND  AVE. 
HOLLYWOOD  38,  CALIFORNIA 


Eastman  Kodak  Promotes 
Dexter  Johnson,  Edwin  L.  Grauel 

♦  A|.|M.iiiiimiii  (.(  A.  Dkxteh  John- 
son and  KlUMN  L.  (illAl  Kl.  as  assist- 
iinl  directors  i)f  advfrtising  at  Kast- 
MAN  Kodak  Co.  was  announced 
recently. 

Mr.  Johnson  joined  Kodak  in 
I'WV  after  doing  advertising  work 
in  New  York  and  I'lainfield.  N.J. 
He  took  charge  of  the  roinpany's 
!  general  window  display  advertising 
and  later  organized  and  was  first 
supervisor  of  the  ailverlising  tleparl- 
nicnt's  exhibits  division.  In  1949  he 
was  named  general  supen  isor  of 
New  York  and  Chicago  display  de- 
partments and  a  short  time  later  was 
placed  in  charge  of  all  merchandis- 
ing operations  of  tlie  advertising 
department. 

Mr.  Grauel  was  first  associated 
with  Kodak  in  19.S0  and  a  year  later 
was  named  assistant  to  W.  B.  Potter. 
He  was  later  appointed  business 
manager  of  the  advertising  depart- 
ment in  charge  of  budget,  planning 
and  scheduling,  accounting  and  cost 
control,  media  buying,  and  other 
business  operations. 

«        «        • 

Princeton  Film  Center  Names 
Malcolm  Scott  N.Y.  Sales  Mgr. 

♦  Appointment  of  Malcolm  Scott 
as  New  York  sales  manager  of  The 
Princeton  P'ilm  Center,  Inc..  was 
announced  recently  by  Jack  Barlass, 
vice  president.  Mr.  Scott  was  for- 
merly 16mm  sales  manager  for 
RKO-Radio  Pictures  and  Curiculum 
Films. 

Before  entering  the  film  business, 
he  acquired  experience  in  commer- 
cial, industrial,  and  sales  organiza- 
tions. In  Pittsburgh,  Penn.,  and 
Newark,  N.  J.,  .Mr.  Scott  was  asso- 
ciated with  the  Bell  Telephone  Sys- 
tem. Subsequently  he  was  affiliated 
«ith  a  manufacturers  representative 
fur  machine  tools  and  measuring 
instruments  as  well  as  being  a  sales 
manager  of  a  die  casting  company. 
*        •        * 

"Decision  at  Williamsburg"  Is 
Colonial  City's  Latest  Release 

♦  One-hundred  eighteenth  century 
|)aintings  and  drawings  were  col- 
lected by  Colonial  \\  illiamsburg.  of 
\  irginia's  historic  and  well-publi- 
cized city,  to  make  a  16nun  sound 
and  color  film  entitled  Decision  at 
ff  illiamshiirp.  Covering  16  years, 
from  the  ."^lamp  .\ct  to  the  surren- 
der of  Cornwallis  at  Yorklown.  the 
picture  dramatizes  the  causes  and 
events  of  the  American  Revolution 
throughout  the  1.3  colonics.  It  links 
the  citizen-soldier  of  the  revolulion 
111  the  citizen-sfddier  of  today,  em- 
phasizing the  people  of  one  citv  - 
\\  illianisliurg. 

Two  hundred  and  liftv  stills  are 


used    lo    tell   the    slor\    of    Decisii 
The  historical  paintings  along 
other  scenes  photographed   in 
liamsburg  were  first  h lined  in  col 
with  a  still  <'amera.  Odor  transp: 
cncies  were  then  transferred  to  n 
tion  picture  film  and  an  illusion 
movement  is  given  through  handii 
of  the  motion  picture  camera. 

The  idea  for  the  Williamshu 
film  originated  from  a  Departme 
of  Defense  request  for  some  mea 
of  utilizing,  as  training  material, 
color  slide  program  which  is  shoi 
legularlv  to  visitors  at  the  Colon 
\V  illiamsburg  reception  center.  DiJ 
liiating  the  slide  [irogram  prov 
impractical  and  thi-  motion  pictu 
was  made  instead. 

To  be  used  by  tlie  Defense  C 
partment  as  part  of  its  Informalii 
and  Kducation  Program  for 
armed  services,  the  film  schedul 
for  Oetol>cr  release,  will  he  d 
tributed  by  Colonial  Williamshu 
in  16mm  for  screening  to  scho 
and  organizations  as  for  televisii 
release. 

Knickerbocker  Productioj 
Inc..  of  New  York,  working  wi 
the  Defense  Department  and 
U.  S.  .Army  Signal  Corps,  product 
Decision  at  f^' illiamsburg.  The  fil 
was  written  and  directed  by  Lev 
Baer.  and  adapted  from  an  origin 
script  by  Jack  Weeks.  Still  phot 
graphs  were  made  by  Burton  Glil 
and    cinematography    was    handi 

by  Rene  Bras. 

«        •        • 

News  Reel  Laboratory  Films 
Amateur  Racers  at  Watkins  Glen 
*  Tw  o  films  were  completed 
h  and  two  others  are  "in  progre 
at    the   News    Reel    Laboratoi 
Philadelphia     producer     of     16m' 
films. 

Fire  Control  in  Petroleum  Md 
keting  is  a  safety  subject  for  true 
drivers,  service  station  men.  etc 
completed  for  the  .Atlantic  Refinir 
Company.  The  same  company  all 
sponsored  Pro  Football  Previeu 
for  1952  which  will  be  used  in  i 
dealer  meetings. 

Another  picture  being  made  f< 
the  .Atlantic  Refining  Company  is 
complete  record  in  color  of  the  "II 
tcrnational  Sports  Car  C.rand  Prix 
held  at  Watkins  Glen,  N.  Y,.  Sq 
tember  19  and  20.  This  is  the  wd 
known  racing  event  among  spoil 
car  enthusiasts  which  lias  revive 
road  racing  in  .America  as  it  WI 
known  in  Kurope.  It  attracts  a  larj 
group  of  amateur  racers  includio 
such  men  as  James  Melton  and  Dn 
C.arroway. 

."sixteen  cameramen  and  soi 
nien  covered  the  six  and  six-tend 
mile  course  through  country  road 
and  mountains  surrounding  Wa" 
kins  Glen. 
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INE 


A  "sound"  investment  for  you  and  your  business 


o 


^ 


dictation— speeches 

Makai  an  eaiy-to-opergte,  low- 
cost  dictotlon  unit.  Frees  ««cre- 
tory  for  other  duties!  Permili 
you  to  perfect  speeches  before- 
hand  by  hearing  yourself  as 
audien<e    does! 


f* 

^ 


-s 


1^ 


sales  training 

Easier  woy  to  absorb  sales  in- 
|ln>ctior>,  review  important  coie 
Mitories.  Gives  salesmen  oppor- 
tunity to  practice  and  improve 
Sol*t  technique. 


TAPE     RECORDER 


conferences— meetings 

The  perfect  "secretory"  ot  con- 
ferences end  meetings.  Records 
the  entire  proceedings,  word  for 
word,  for  review  and  discussion. 


^ 


(^ 


.«#. 


*y^: 


at  home 

R*<ordl  childrvn'i  voicvt,  horn* 
lalvni.  conc«rlt,  rodio  and  TV 
program*, hom*  movi*  continwity, 
vvvn  "talking  Ivtlvn"  lo  frivndl 
and  r«lotiv«t. 


tUMBKK     6     •     \  (I  I   I    M  h      I  .1     •     I  q:i2 


Xhrough  (he  miracle  of  capturing  sound  on  tape  this  remarkable  in- 
strument permits  you  to  get  mon-  done  with  /«■.«.«  effort  at  /ess  tost  as  w  ell  as 
providing  countless  hours  of  pleasure  and  recreation  at  home. 

Incorporating  a  sensational  new  development— the  "BALANC.tn- 
TONE"  C^ontrol  — with  other  exclusive  electronic  advancements.  Revere 
has  achieved  a  rich  tonal  cjualiiy  heretofore  obtainable  only  with  pro- 
fessional broadcast  eciuipment.  ^'et  key-control  operation  is  the  easiest 
and  simplest  of  any  recorder.  Included  among  its  many  outstanding  fea- 
tures are  2  hours  of  recording  on  each  reel,  lightweight  port.ibility  and 
magnificent  styling.  See  your  Revere  dealer  today  for  free  demonvtr.ition! 

Rever*  T-700-(  ..mplctc  wiih  micro-  ^ ^  lASS-REFlEX  SPEAKER 

phunc.    r.ulio    .111,11.  hmcni    toril,    2  /  /  1  1 

,        .  ■    i_  .  ,  /  /  I  tir  UM' III  .iU(li(4iruiiil\ 

rccK    (one   with   tape)  and   i.irrxini;  /  /  1      l       1        l  1 

ca« $225.00  7       ,-^'1  --nd^.h.K.U  where  ul- 

r^m9Bf^^!^f  tra-nne  musical  repru- 

TR-800  — Same  as  above  with  Innli m  ^  duction  it  required. 

f"''« $250.00  U       I Lar^e    I  ;■■   speaker 

^^k^^^^,  itivesexiepiiKnal  hats 

Special  Studio  Mod«l> — Sp«*d  7.50  ^H  tj  rctptmte  ami   wide 

^H  ■  ranKe.  I  nil  dctifsned 

T-10  — ( Dniplclc  with  microphone,  r.i-  ^H  ■  ^t  a  lontolc  hate  for 

<iio  aiiiuhmrni  i.oril,  2  reelt  (one  with  ^H  I  the  roorder.  Liichi- 

l.ipc)  .ind  larryinK  (ate $235.00  ^H  "  wriKht:    poriafile. 

TR-20  — Same   at   alxitc    with    l>iiili-in  ^  W  nh  pluji  and  is. ft. 

radio $260  00  table $4?  50 

REVERE     CAMERA     COMPANY     ^     CHICAGO     16,     tlltNOI$ 
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For  Instant  Movability 
and  Advanced  Design 


Basic  and  Broader  Aspects  of  Modern  Political  Science 

Clarified  in  Seven  New  Britannica  Motion  Pictures 

♦   W  nil 
|iiilitic.s 


"HYDROLLY" 

(TV    OR    CAMERA    DOLLY) 

Hydraulic  liil  typ«  lor  lasl  up- 
ward and  downward  motion 
ol  TV  and  Motion  Pictur* 
camerat.  Lightweight — ilurdy 
— easily  transported  In  a  sta- 
tion wagon.  Fits  through  a 
28"  door.  Adjustable  leveling 
bead.  In-line  wheels  for  track 
u*e.  Steering  wheel  and  door 
locks. 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16mm  or  35  mm 
IMMEDIATE  DELIVERY! 

Any  combination  of  sprockets  assembled  to 
your  specifications.  Sturdy  cast  aluminum 
construction.  Foot  linear  type,  with  frame 
divisions  engraved  on  sprockets.  Contact 
rollers  adjusted  individually  for  positive 
film  contact.  Fast  finger-tip  roller  release, 
sprocket  shaft  slip  lock,  complete  with  foot- 
age   counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  and  Maurer  Cameras 

lis  V.  Uaiversol  Motor— AC-DC 
Variable  Speed  8  ■  i4  Frames 
Separate  Base  for  Cine  Special 
Adapter     for     Maurer     Camera 

INTERCHANGEAILE    MOTORS: 

12   Volt   DC   Variable   Speed   8-64   Frames. 
IIS    Volt    AC    «0   Cycle.    Synchronous    Motor, 
Single  Phase. 

Animafion  Molora  for  Cine  Special.  Mauier. 
B  &  H,  Mitchell  Cameras,  Motoia  lor  Bolex  and 
Filmo    Cameras,    and    Time    Lapse    Equipment. 

•  LENS   COATING 

•  "T"   STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of    leoa    mounlinga    and    camera    equipment 
for    16mro  and   3Snun   cameras. 

•  BAUSCH     &     LOME    "BALTAR" 

LENSES  and  others  lor  Molion  Picture  and 
TV    Cameras. 

•  RENTALS    —   SALES    —    REPAIRS: 

Mitchell,    Eyemo,    Bell    &    Howell.    Wall,      i 
Cine  Special   Cameras. 

Write   tor  tall   Intormatlen   and   price* 

NATIONAL  CINE  EQUIPMENT,  Inc. 

209    WEST    48th     STREET.     NEW    YORK     19.     N.  Y. 


iiatiiiniil  und  intrriiutional 
lidiliiip  for  attciitioii,  Ln- 
CYCLOI'AKDIA  HrITAN.NICA  FiLMS, 
Inc.,  is  ri'lrasiiig  a  series  of  20-niin- 
iilc  iiiotiiiii  j)iclurfs  di-sigiieii  to  clar- 
ifv  and  focus  llic  controversial  areas 
(if  pulitical  science. 

I  low  do  we  define  democracy? 
W  liat  tools  do  we  use  in  maintaining 
il?  (ian  we  keep  il'r"  These  are 
questions  attacked  in  the  fihns. 

The  titles  arc  Political  Parties. 
Pressure  Croups.  Social  Revolution. 
Cenlrnlizalion  and  Decentralization. 
Nationalism,  and  World  Balance  oj 
Power.  A  seventh  film  in  the  area, 
Presidential  Elections,  also  will  hr 
released  soon. 

"Politiral    I'arlic-"     \iial\-<'.l 

As  is  apparent  from  the  titles, 
particular!),  the  first  three,  these 
films  s(>ell  out  the  institutions  of 
dcmorcac),  and  the  major  forces  at 
work  in  them.  The  first,  Political 
Parties,  makes  the  point  that  such 
institutions  can  exist  only  when 
people  are  free  to  express  their 
opinions  and  to  act  upon  them. 

From  there,  the  film  emphasizes 
the  fact  that  parties  are  the  means 
whereby  people  of  common  beliefs 
act  on  their  beliefs.  The  important 
point  that  parties  are  as  important 
in  opposition  as  they  are  in  power 
is  heavily  stressed. 

Pressure  Groups  carries  this  ex- 
amination further  by  examining 
how  such  organizations  operate  and 
for  what  end.  It  makes  clear  that 
pressure  groups  are  a  legitimate  op- 
eration in  a  democracy.  But  it 
makes  equally  clear  that  not  all 
pressure  groups  are  simon-pure,  and 
that  their  motivations  and  objectives 
need  to  be  analyzed  in  the  light  of 
l)ublic  knowledge  and  opinion. 

Elements  of  "Social  Kcvoliilioii'" 
Social  Revolution  takes  up  some 
of  the  broader  implications  of  de- 
mocracy in  terms  of  peaceful  versus 
\  iolent  change.  This  revolution  is 
continuing:  the  film's  principal 
point  is  that  unknowing  resistance 
to  change  builds  up  pressures  thai 
lead  to  violence. 

In  a  democracy,  this  violence  is 
averted  by  tlie  exisl<'ncc  of  processes 
based  upon  change.  These  processes 
are  contrasted  with  the  violence  of 
the  French  revolution  and  the  ex- 
tremism of  Fascist  and  CuinmunisI 
repression  of  change. 

The  film  is  thus  a  vital  contribu- 
tion to  intelligent  opinion-forming. 
It  supplies  the  historical  knowledge 


applied  to  the  rontem|>orary  sceiM 
which  makes  for  und<-rstaiiding. 
How  Miiili  t.oxcrnmctil  y 
(Centralization  ami  Decenlraliai 
tion  carries  this  theme  a  step  furthei 
by  examining  one  of  the  principal 
trends  of  modern  society.  Powa 
has  become  and  is  liecoming  mon 
( oncenlrated;  how  can  this  be  uon 
tri>llcd  so  that  historic  liberties  an 
preser\ed  and  strengthened'.'  Tha' 
is  the  basic  question  of  the  iieu 
production.  Its  answer  is  suggested 
in  the  term  "balance"  which  it 
the  historic  American  solution 
This  answer,  specifically,  is  aimeo 
at  the  decision-making  areas. 

The  final  two  films  of  the  seriei 
lead  naturally  one  into  the  other— 
Nationalism  and  World  Balance  Of 
Power.  The  former  traces  the  do 
\elopment  of  nationalism  on  thl 
theme  that  it  has  contributed  migbt 
il\  toward  development  of  the  mod 
ern  world.  The  principal  j>robleai 
brought  out  is  the  necessity  for  co» 
trolling  nationalism's  regressive 
|)ccts  which  present  dangers  tc 
peace. 

World  Balance  oj  Power  examini 
this  widely  accepted  theory  of  intcT' 
national  politics,  past  and  present 
It  is  described  as  the  "framewoii 
of  peace  rather  than  the  ex|)ectatioii 
of  violence,"  but  the  film  m 
clear  that  much  development,  whid 
already  has  begun,  is  necessary. 
Notable  .\iitborities  .\id 

EB  Films  called  upon  outstandi 
collaborators  to  make  this  series 
pictures  authentic  and  reliable.    Dti 
Charles  E.  Merriam,  professor 
critus  at  the  University  of  (Chicago, 
lollaborated    on    Pressure    Groupt^ 
Dr.  -Merriam  is  one  of  the  nation') 
best-known  political  scientists. 

Prof.  Hans  Kohn,  CCNY.  coll 
liorated  on  Social  Revolution  ai 
Nationalism:  Dr.  Peter  Odegard. 
I'niversity  of  California,  on  Politi- 
cal Parties;  Dr.  James  L.  McCamy. 
I  niversity  of  Wisconsin,  on  CerUri 
ization  and  Decentralization:  a 
Dr.  WiUiam  T.  R.  Fox,  Jr..  Colum 
Ilia  University,  on  World  Balance  o) 
Power. 

John  T.  Bobbitt.  FBF  producer. 
directe<l.  .Ml  films  are  lOmni  black 
and  white  and  sell  for  SK5  apiece.  W 

1953  Equipment  Buyers  Guide  | 
♦  The  Editors  of  Business  Scheen 
have  announced  publication  of  a 
new  low-cost  195.S  Audio-Visual 
Kquipmcnt  Buyer's  C»uide.  It  will  i 
be  placed  on  sale  shortly  after  mid' 
November. 
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Heiiiliiiiaiti'is 


lor  »Bi«»" 


Producers  are  alway^ute  of  quality  and  service 
in  16 mm  KodachroniA  auplications  when  they 
send  their  film  to  Colon  Reproduction  Company. 
For  many  years  this  ]Aompany  has  specialized 
exclusively  in  16mm  Kadachrome  duplications/^ 
Only  technicians  with  many  years  of  this  special- 
ized work  handle  film  to  be  processed.  24  hour 
service  on  Work  Prints  and  Answer  Prints.  Release 
Prints  delivered  on  date  promised! 


'EXCEPTION:  Black  and  white  reversals  from  color 
prints  for  TV   projections. 


Hg^aOPUCTION  COMPANY 

7936   Santa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  HILLSIDE  8225 
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Shermon  Price  Named  Director  of 
Distribution  by  Princeton  Films 
♦  A|i|iiiiMtiiu'iit  iif  SiiKKMvN  I'kkk 
a>  ilirccli.r  <if  (lislril>ulinn  for  Tun 
Phi.nckton  Film  Center.  Inc., 
Princeton,  N.  J.,  was  announied 
recently  by  C.onion  Knox,  pnsidcnl 
of  the  ('oni|mnv. 

Mr.  I'ricf.  who  moves  from  his 
position  as  sales  niaiiagt-r  of  the 
Film  Center's  New  York  ofliee.  has 
been  active  in  the  visual  education 
field  for  s<'ienleen  years  as  a  jiro- 
ducer  aM<l  dislril.utor.  Well  knot«n 
for  his  wartime  ciNil  defense  films, 
ineluding  Fi/ililinn  the  Firehomb. 
Mr.  Price  more  recently  pioneered 
in  the  development  of  a  new  tvpe  of 
discussion  filnistrip  enjoving  wide 
use  in  adult  and  eonunuiiitv  groups, 
as  well  as  schools,  discussing  vital 
social  topics. 

The  I'rincelon  Film  Center  dis- 
tribution department  under  Mr. 
Price's  direction  will  not  onlv  en- 
large its  distribution  of  rental,  free 
loan  and  purchase  films  and  film- 
strips,  but  will  develop  national  dis- 
tribution of  television  programs 
specially  produced  on  film  by  the 
New  Jersey  producer. 

First  television  program  from 
Princeton  is  now  being  released  un- 
der the  title  of  Xnrman  Broken- 
shire,  The  Handy  Man. 

•        •        • 

Cinemari    International  Appoints 
W.  T.  Colquitt  V.P.  and  Treasurer 
♦  Walter  T.  Colqlitt.   formerly 
of  Story  Films,  has  been  appointed 
vice    president     and     treasurer     of 
CiNEMART    International    Corp.. 
New  York  City.  He  is  a  pioneer  in 
the  production  of  English  dialogue 
versions  of  foreign  language  films. 
Following    his    work    with    Story 
Films  on   Hitler  Rice,  Mr.  Colquitt 
joined  Cinemart  In  .set  up  a  studio 
especially    designed    for    film    dub- 
bing,   using    interlocked    projection 
of  continuous  loops  of  both  pictures 
and     magnetic     sound     film.     This 
method    of    recording    has    proved 
highly  efTicient,  as  it  enables  actors 
to  see   immediately   after  a   "take" 
whether  or  not  their  voices  are  in 
perfect  synchronization  with  the  lip 
movements   of   the    foreign    plavers 
on  the  screen. 

Cinemart   International  also  spe- 
cializes in  tajic  and  di.sc  re<:ording 
as  well  as  the  production  of  motion 
pictures  for  television. 
*        •        • 

L.  Jessen  Joins  Precision  Lobs 
♦  Precision  Film  Laboratories, 
of  New  York  City,  recently  an- 
nounced the  appointment  of  I^URITZ 
Jessen  as  supervisor  of  mainte- 
nance. .Mr.  Ji-ssen  has  held  a  simi- 
lar position  with  Pathe  Laborator- 
ies for  the  past  1.5  years. 


PEOPLE  WHO  MAKE  PICTURES 


Francis  Sanford  Joins  Wilding 

♦  fK^Ntls  F.  S\NKolil)  has  joined 
the  New  York  ollice  of  VI'ildin*. 
I'lcTi  HE  Phodi'i  TIONS,  Inc.,  as  an 
account  exe<utive.  He  was  formerly 
with  the  New  York  Herald  Tribune 
and  Fortune  Magazine. 

New  Location  for  Farrell  &  Gage 

♦  Farrell  and  Cage  Films.  In(  ., 
moved  recently  to  its  new  ollices  and 
studio  at  2i;i  Fast  .IHlh  St.,  New 
York  16.  New  telephone  number 
will  he  Ml'rrav  Hill  .S-H.^W. 

Adds  Sponsored  Film  Division 

♦  ShAMIS   ClLHANE    PRODL'CTION.S. 

Inc.,  207  F^st  .'ITth  Street,  New 
^  ork,  has  added  a  sponsored  films 
division  under  George  L.  George, 
producer  of  the  Signal  Corps  Acad- 
emy Award  winning  film.  Toward 
Independence,  as  well  as  other  films 
for  Warner-Pathe  and  Palestine 
Films. 


Holger  Kjeldsen  Joins  Byron 
♦  Hwtt.N.  Inc..  W  asliington.  D.C. 
recently  announced  Uie  addition  of 
lloi.cER  Kjeldsen  to  its  editorial 
slafT.  For  the  past  four  years  he  has 
been  with  iIh-  |)liolt.graphic  division 
oftJeiicral  Molors.  His  previous  mo- 
tion jiiclurc  experience  includes  ten 
years  in  Germany  and  France. 

Al.so  added  to  the  editorial  staff 
of  the  Wasliingloii  producer  is  .Mrs. 
Vivien  Gavne,  formerly  of  the  U.S. 
I'cparlment   of  Agriculture. 

Henry  Strauss  Names  Executives 
♦  Henry  Stralss  &  Company,  Inc., 
580  Fifth  Avenue,  New  York,  has 
announced  that  Walter  Raft,  for- 
mer vice  president  and  director  of 
j)ro(iuction  of  Pathescope  Produc- 
tions and  Robert  Wilmot,  former 
head  of  creative  direction  of  Pathe- 
scope Productions,  have  joined  its 
staff  respectively  as  chief  production 
and  direction  executives. 


"eye  opener" 

•  .  .  says  o  colleqe_film 
library,  of  "our  experience 
with  Peerless  Film 
Treatment.    Peerless 
protection  keeps  our  films 
in  good  condition,  enables 
us  to  show  them  more 
frequently  without 
replacing  —  and  thus 
has  resulted  in 
appreciable  economy." 

Yes,  Peerless  Film 
Treatment  starts  new  prints 
off  right,  keeps  them  in 
good  condition  longer.  So, 
specify  "Peerless  Film 
Treatment"  in  your 
purchase  orders  for  films. 
Send  your  untreated  prints  to 
Peerless  licensee  nearest  you. 
Write  for  list  of  licensees. 


fe. 


.  EERLESS 

FILM    PROCESSING 


CORPORATION 

>65  WIST  46TH  $T»tfT.   NEW  YORK  36    N    Y 
9S»  SIWA.O  JUEIT.  HOllYWOOO  38    CAUf' 


Dallas  Jones  Productions 
Celebrates  Fifth  Anniversary 

♦  l)\i.i.\s  Jc)m:s  Pkodktiuns  of 
Chicago  is  this  month  observ  ing  tli, 
fifth  anniversary  of  the  studio- 
founding  by  announcing  its  incr 
(loration.  and  construction  of  a  nih 
sound  stage.  I'he  company  wa* 
launched  .September  17,  1947,  in 
180  square  feet  of  space  at  159 
Fast  Chicago  Ave.  in  Clii<  ago  hy  the 
lu)sl>an<l  and  wife  team  of  Dalh- 
and  ,M\KiLoi    Jones. 

Writing     continuity     for     ra<lic. 
shows,  sales  meetings  and  fibn  seen 
arios   were   the   principal    items  of 
the  business  but   before  long  satis 
ficd    ciietil.s   wanted   the   Joneses  t. 
carry   right  on  through  on  prodn^ 
tion — thus    starting    a     record     • 
growth    which,    the    Joneses    fouji 
on  their  fifth  anniversary,  can  now 
be   .seen    in    1.5.000    square    feet    of 
space  at  172.5  North  Wells  St.  and 
staff  of  more  than  20. 

In  their  North  Wells  Street  studio, 
formerly  the  old  Biograph  Studio  of 
silent  picture  fame,  the  Joneses  of- 
fer  scripting,  production   of  sound , 
motion  pictures  and  slidefilms.  pro- 
duction of  sales  training  "package": 
meetings,  recording  work,  some  pro- 
cessing  ser\ice,   production   of  TVl 
material.*,  and  certain  other  service* ' 
commonly  handled  b>   film  studios. ' 
.•\t  such  times  when  silent  material*, 
are  being  prepared,  the  sound  stage 
will  be  available  for  rental  bv  pro- 
ducers  who  cannot  maintain   large 
facilities  of  their  own 


C.  C.  Cater  Named  Educational 
Coordinator  of  Ganz  Affiliate 
♦  -Appointment  of  Charles  C.  Ca-j| 
ter  111  as  educational  coordinator!] 
of  the  Institute  of  Visual  Training,^ 
40  East  49th  St.,  New  York  City,j 
was  announced  recently  by  WilliamJ 
J.   Ganz.   The    institute   is   the   film.1 
distributing  afliliale  of  the  WlLLI.U 
J.  Ganz  Co. 

Mr.  Cater  will  broaden  the  insti- 
tute's services  in  elementary  schoola^J 
high  schools  and  colleges  in  coop-l 
eration  with  Dr.  Irene  Fletchi ^ 
Cypher,  associate  professor  of  eda«| 
cation.  .New  York  University,  wh»'J 
is  chairman  of  IVT's  educational! 
consultant  board. 


"The  March  of  Crime"  Added  to 
Republican  Campaign  Film  Lineup 

♦  Hll-I.  Dkming.  head  of  lln-  motion  I 
picture  de])artment  of  Audio-Video,] 
is  producing  a  television  picture] 
highlighting  alleged  W  ashinglon  ad-  f 
ministration  errors  during  llie  past  ( 
sivcn  years  under  the  title  The  \ 
March  of  Crime.  The  fifti-en  minute  ( 
film  will  be  sponsored  by  the  Re- 1 
publican  National  Committee. 
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For  "originar  quality  in  your  16mm 

color  prints -insist  on  Ansco  Type  238! 


RKMEAIUER,  your  work  is 
bound  to  be  judjjcd  by  the 
prints  you  release.  The  better 
their  quality,  the   better  your 
't-putation  becomes  .  .  .  and  the 
V^T  your  chances  of  getting  and 
■'/ding  more  customers! 

That's  why  it's  so  important  to 
■  <ist  on  Ansco  Ty|)e  23S  Color 
Duplicating  Film  when  order- 
ing prints  from  the  laboratory. 
Type  238  is  your  best  assurance 
I  that  the  faithful  color,  the  crisp 
'definition,  and  overall  quality  of 
\"ur  original  will  ai/  appear  on 
your  customers'  screens! 


ANSCO    INVITES 
COMPARISON 

^'ou'll  find  it  worth  yiir  while  to  compare 
Ansco  I  ype  23S  carefully  with  any  other 
color  duplicating  Hhii  mndr. 


Couifxirc 


•  for  faitlifu!  color! 

•  f()r  hijih-fidolity  sound! 

•  for  cli'iiiur.  uliifct  whites! 

•  for  shnrpir  di'tinitioii ! 


FAST    PROCESSING    T  II  R  ()  I  C  11  Ni:  \V    VO  R  K,  C  11  I  C  A  G  O    WD    ll()li^\\()()l) 


Ansco  :: 


ingliamtoii,  New  Y'ork. 
Division  of  (Jeneral  Aniline  ic  Film  Corpor.itii 


'f'rnm    R/-<earcA  tO  Rtalttw" 
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HUDSON'S  Ki;\n   i  ii  m 

^^^^5S 

Jl^^^^y^  y^F^ 

S^^^^r  ^' 

^^^B^^^^^^^^^Bfi^^^  ^^^^H 

Scene  in   Hudson's  "From  Pines 
to  Paper"  16mm  sound  film. 

Hudson  Pulp  &  Paper  Corp.  Films 
Showing   the  Manufacture  of   Kraft 

♦  From  Pines  to  Paper  is  the  title 
of  a  new  16iiini  soiitxi  and  color 
film  which  shows  Imw  Kruft  paper 
is  nM(lc  and  how  it  is  converted  into 
baps,  wrapping  paper,  gununed 
sealing  tape,  and  other  Kraft  prod- 
ucts. 

Sponsored  bv  the  Hudson  Pulp 
&  Paper  Corp..  the  [dcture  was 
scripted  and  hinied  by  S.  \^  .  Frank- 
lin, merchandising  director  of  the 
company.  The  complete  process  of 
making  Kraft  paper  is  shown  along 
with  the  latest  in  pa|«T  manufactur- 
ing equipment.  Running  time  is  41- 
minutes. 

From  Pines  to  Paper  may  be  ob- 
tained on  free  loan  from  Hudsons 
Film  Lending  Library,  50.5  Park 
Ave..  New  York  22. 

•        •        • 
The   Christophers  Study  Atomic 
Power  in   Latest   16mm  Film 

*  W  ithin  the  past  month  another 
Christopher  film  was  released.  En- 
titled Atomic  Energy  Can  Be  a. 
Blessing,  the  new  picture  follows 
on  the  heels  of  Government  Is  Your 
Btuiness,  a  public  service  subject 
which  dramatizes  the  necessity  for 
every  citizen  to  participate  in  his 
government  (Business  Screen,  Au- 
gust 15). 

The  new  Christopher  film  points 
up  the  enormous  possibilities  for 
the  benefit  of  everyone  if  this  new- 
great  force  is  used  for  research  in 
medicine,  agriculture,  and  industry. 
H  the  peace-time  uses  of  atomic 
energy  are  ever  to  be  fully  expand- 
ed, as  many  as  a  million  workers 
may  be  needed  all  tin-  way  from 
typists,  clerks  and  stenographers  up 
to  nuclear  scientists.  The  more  each 
of  these  competent  workers  is  moti- 
vated bv  a  Christlike  desire  to  save 
and  help  humanity  rathi-r  than  de- 
stroy it,  the  more  hopeful  will  be 
the  future  of  mankind. 

The  object  of  Atomic  Energy  Can 
Be  a  Blessing  is  to  stir  up  and  spark 
as  many  as  possible  of  the  million 
potential  workers  throughout 
America.  As  soon  as  another  S.'V).- 
000  is  provided,  the  Christophers 
plan  to  do  a  second  atomic  energy 


The  Commercial  Newsreel 


NEW   SPONSORED    FILM    PROGRAMS  OF  THE  CURRENT   PERIOD 


hini.  stressing  in  u  dillcrciil  «ay  its 
great  potential   for  good  and  what 

one  person  can  do  about  it. 

•         <t         • 

Textileather  Corp.   Produces 
Film  to  Publicize  End  Products 

♦  Textileatiieh  Coki'.,  one  of  the 
largest  producers  of  vinyl  film  and 
plastic  coated  fabrics  in  the  coun- 
Irv.  is  the  sponsor  of  a  color  and 
sound  film  cnlilled  Tlii.s  l.t  Tex- 
tilfolliiT.  which  was  designed  to 
aci|uainl  consumers  with  end  uses 
of  the  company's  products.  G.  H. 
M<:(;reevy.  vice  president  in  charge 

•  if  sales,  was  in  charge  of  produc- 
tion. 

First  scenes  of  the  film  concen- 
trate  on   activities   in   the   research 


lulniralorics  and  the  factory  where 
Textileather  products  are  being 
processed.  The  film  then  illustrates 
what  takes  place  at  the  company's 
d\e  house,  at  the  spreader  and 
calendar  coaling  niuihines.  in  the 
embossing  dcpartnient  and  at  other 
production  stations  throughout  the 
30-acre  plant.  Closing  the  film,  end 
uses  of  the  products  in  the  cutting 
looms  are  shown  as  well  as  a  series 
of  scenes  which  show  the  variety  of 
products  made  from  or  utilizing 
Textileather  materials. 

This  Is  Textileather  was  pre- 
miered at  the  recent  Allied  .Show 
Products  and  Footwear  Style  Ex- 
hibit in  New  York.  A  special  out- 
door screening  at  the  Textileather 


DE  FRENES 


y^/^ 
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1909  BUTTONWOOD  STREET -PHILA.  30,  PA. 

RIttenhouse  6-1686 


35  MM-16  MM-COLOR'BLACK  &  WHITE 


SOUND 


SYSTEM 


plant  was  arranged  for  compai 
employees.  Copies  of  the  film  w 
be  available  at  Textileather's  offic 
throughout  the  I'.  S.  for  screcnii 
to     organizations     on     a     free-lot 

basis. 

•1         •         • 

"Accent  on  Accuracy"  llluslrat' 
Operation  of  GE's  1-50  Meters 

♦  (General  Electrics  meter  and  i 
struinent  de|)artment  is  the  sponsa 
of  a  sound  and  color  film  which  d 
scribes  the  design  developnienl 
manufacturing  techniques,  ai 
quality  i-ontrol  procedures  whi« 
permit  factory  certification  of  tl 
company's  1-50  watthour  meters, 

Entitled  Accent  on  Accuracy,  tl 
25-minule  film  demonstrates  tl 
principles,  history,  and  niaintenaix 
problems  of  the  various  wattlioi 
meters.  Included  also  are  animate 
sequences  which  show  the  operatic 
of  watthour  meters,  how  devclo 
ment  has  kept  pace  with  lot 
growth,  and  how  the  1-50  floa 
ing  disk  operates. 

Prints  are  available  on  free  lot 
from  G-E  district  apparatus  office 

Vacuum  Cleaner  Film  Uses  Humi 
to   Highlight  Sales  Story 

♦  Humor  is  used  to  back  up  tl 
sales  pit(  h  in  Let  George  Do  It,  1 
minute  sound  film  sponsored  by  tl 
l.ewvl  Corp.  and  produced  by  Tl 
Baldwin,  Inc. 

George  is  the  beleagured 
left  to  clean  the  house  while  his  wt 
is  awav.  and  displays  the  male's  tr. 
ditional  incompetence  when  fact 
with  the  little  lady's  staggerir 
duties.  But  George  wins  through  I 
success  w  ith  a  major  assist  from 
modern  and  extremely  versatii 
vacuum  cleaner. 

The  picture  was  produced  f< 
eventual  use  in  a  new  television  8 
ries  to  be  entitled  Spotlight  I'.  S. 
It  is  now  available  to  organizatioi 
on  a  free-loan  basis  through  the  di 
tribution  facilities  of  Movil 
I.  S.  A..  Inc..  729  Seventh  Avt 
New  York  1"). 

Ralston-Purina  Sponsors  Dog  Film 

♦  \nothcr  film  dealing  with  thi 
invaluable  creature,  the  hunting  do| 
has  been  just  released.  The  41 
minute  sound  and  color  film  wt 
sponsored  by  the  RALSTO^-PLRI^ 
Company  and  was  previewed  at  ll 
offices  of  the  Hi  ntinc  a.nd  Fi.siii> 
Magazine,  230  E.  Ohio  St.,  Chicap. 
shortly  after  mid-,\ugust. 

Binney  &  Smith's  New  Art  Film 

♦  1>i\m;\  ii  >Mn)l  have  spiinsii' 
a  new  10  min.,  color  film,  Art  Par 
the  Way  for  national  dLstribuli 
ihrougli  Association  Films.  I ' 
picture  shows  the  role  of  art  as  .i 
aid   to  learning. 
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the  great 


AMPRO  477 


optical-magnetic  recording  projector! 


have  Hollywood  right  at  your  hand! 

Users  of  16  mm.  sound  films  have  a  righ'  to  expect  certain  quality  factors 

in  any  recording  projector  —  trouble-free  performance,  reliable  service  facilities. 

But  only  the  Ampro  "477"  an.swer8  the  demand  for  flawless  reproduction  of 

sound,  complete  versatility  and  professional  results.  Conventional  16  mm.  sound 

movies  fail  to  reach  maximum  effectiveness  because,  of  necessity,  they  are  addressed 

to  a  universal  audience.  Now  you  can  deliver  customized  "tailor-made"  mes-sages 

on  a  single  movie  print,  specifically  pin-pointed  to  every  group  that  .sees  the  film! 

You  can  produce  commentjiries  that  speak  the  language  of  the  audience,  whether 

doctors  or  dowagers,  stockholders  or  students,  management  or  the  man 

in  the  street.  And  you  can  customize  these  messages  at  an  amazingly  low  cost! 


AMPRO  "477"  presents  exclusive  facilities 
for  employing  actual  studio  techniques! 

•  Authentic  dool-chonn«l  fading  ^^ 

•  M«t«red  ond  audio  monttofing  **^^^B^B 

•  Remote  recording  contole  for  positive 
ocoutticol  control 

Powerful  12-inch  dual-cone  Speaker,  mounted 
m  backloadeil  cirrvniR  case. 


THE  m^UA^l  CORPORATION 

I  ^~^mt  Tit  71,  ;^W 


(A  Q«n«ral  Practtlon  Cqulpmtnl 
Corportllon  subsidKry) 


AMPRO   CORPORATION 

2iJ5  N   Wetlern  Ave.,  Cklcefe  \%.  UtlneU 


BS-9.52 


(irntlrtnon:  Send  !■' 

Ampro  "477"  t>i 
Armnitr  for  a  dm 
•ound  film  "Now  Hcnr  i  bia! 


t  full  dcUik  about  th*  IMW 
>c  Kccordtoc  rrojvctor  O 
nd  ahowinf  of  aU-mAfB*C>c- 

•  D 


NaMtf. 


Adtnm. 


City. 


.SMr. 
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^^=i.i=^ii    Slidefilms  Aid  Service  &  Sales 


\\  .-I.Tii    \iil.i.  I'lilliiiiiii  ail. I   !■■■  Iii.lii-li  i<-  S|M,ii-..i    \  i-u.il- 


Ijwd  Ill's  tin  -inl  iiiirr  sflli'in  <('>  t'lirn 
WrUrrn  Aula  Jealen  in  ihh  nri<  Sarrii 
didelitm  (see  hehw). 


Sarro  Slidefilm  Shows  Dealers 
How  to  Sell  Aufo  Seat  Covers 

♦  //  I'ins  lo  Push  Country  Club, 
sales  Iraiiiing  siitii'filni  priiduccd  by 
Sakk\.  Im  .  for  tin-  Wkstkkn  Aito 
is  now  being  shown  to  approxi- 
mately 10.000  Vieslern  Auto  sales 
people  between  the  Rocky  Moun- 
tains and  the  East  roast. 

These  sereeninps  reaching  5.000 
of  the  conipan\"s  sales  eniplo\ees 
and  an  equal  number  of  the  W'cst- 
ern  Auto  Associate  Store  owners 
and  their  employees,  are  a  direct 
foliou-up  to  the  recent  premiere 
showing  of  the  color  film  held  in 
Kansas  City.  At  that  time,  the  film 
was  premieretl  before  the  com- 
pany's top  management  as  well  as 
the  key  personnel  of  its  16  division 
offices. 

Developed  under  the  supervision 
of  James  C.  Vy.nalek.  promotion 
manager  for  Western  Auto  SuppK 
Co..  the  new  20-minute  sound  slide- 
film  is  designed  to  show  how  to  sell 
the  company's  Country  Club  seat 
covers.  The  importance  of  getting 
the  customer's  slant  on  each  sale  is 
stressed  throughout  the  film,  which 
presents  varied  sales  demonstrations 
together  with  the  behind-the-scenes 
manufacturing  story. 

Il  Pays  to  Push  CourUry  Club  is 
the  first  film  of  its  kind  to  be  pro- 
duced for  the  Western  Auto  .Supply 
Co..  which  handles  wholesale  and 
retail  distribution  through  more 
than  3.000  outlets  in  37  slates. 

The  film  was  written  by  Wayne 
A.  Langstoii  with  photography  and 
direction  by  Hax'  Mueller.  It  was 
produced  bv  Joseph  (',.  IJelzcr.  di- 
rector of  film  planning,  and  Harry 
W.  I>ange.  |>ro<luction  manager,  of 
Sarra's  Chicago  studios. 

Pullman  Co.  Sponsors  Slidefilm 

♦  The  Pli.I-Man  Co.,  Chicago,  is 
announcing  that  it  will  show  a 
<ound  and  color  slidi-film  to  its  car 
service  employees  at  Wi.T  separate 
conferences   in   61    different   opera- 


lioniil   headtpiiirlers   ihrouglioul   llie 
iialioii  this  fall. 

Produced  by  Dm.i.vs  Junks  Pho- 
1)1  CTIDNS.  Chicago,  the  22-minute 
film  slrcssi'S  the  importance  of  good 
service  to  patrons  of  the  sleeping 
car  com|)any  with  emphasis  on  the 
functions  of  the  Pullman  conductor, 
porter,  coininissarv  attendant  and 
bus  bo\. 

J.  P.  Kknnkv.  Pullman's  manager 
of  car  service  employes,  appears  in 
two  sequences  of  the  film  and 
shares  in  the  narration.  The  film 
is  scheduled  for  late-September  re- 
lease. 

•        •        • 

Ice  Companies  Sponsor  Slidefilm 

♦    MrdI  (III  Ire  is  the  title  ol   a  new 
slidefilm  which  illustrates  a  method 


ilesigneii  lo  ml  sliriiikagr.  spoilage, 
anil  drainage  losses  occuriiig  in 
Mieat.  In  color,  the  slidefilm  consists 
of  52  frames  and  was  sponsored  b\ 
the  National  Association  of  Ice  In- 
dustries, Washington.  D.  ('..  I<  e 
companv  ijcrsonnel.  nical  relailers. 
or  packers  may  obtain  the  film  from 
llie  association  at  1706  L  .Street. 
l\.W.,  Washington  6.  D.C. 
*        •        {) 

Des  Moines  Register  &  Tribune 
Visualizes  Readership  Study 
♦  The  Des  Moines  Register  i;  Trib- 
une is  now  showing  an  18-iiiinute 
color  film  to  advertisers  and  agen- 
cies at  lunch  meetings  in  major 
cities.  The  picture  is  based  on  a 
readership  study  made  by  the  Ad- 
vertising Research    Foundation. 


Completes  Three  Films  for  Kroger 
to  Aid  Personnel  and  Promote  Sal*- 

♦  Hkiii  JoiinsKi.n  Pmini  i  iions 
(jiicinnali.  has  re<-entl>  coinpletet 
|>ro<luclion  on  three  films  for  Th« 
Kroger  (!ompany. 

One  of  ihe  pictures,  a  persoime 
iciruiling  and  public  relations  filir 
entitled  An  Aftpointment  with  To 
niorniw.  is  the  most  elaborali 
Kroger  film  \et  produced.  It  is  30 
minute,  color,  lipsync  production 
involving  a  cast  of  101  persons.  21 
studio  scenes  requiring  especial!) 
constructed  sets,  4  animation  se- 
quences, and  .38  location  s<ene» 
filmed  primarily  in  the  midwest 
I  ut  inrluding  location  shooting  ir 
(!alifornia.  North  Carolina,  and 
Kentucky. 

The  other  two  films  are  sales  pro- 
motion  produclions  tilled  More  jot 
)  ou  and  You  Can  Be  a  Winner  Too. 
Holh  pictures  uill  be  released  with- 
in the  Kroger  Company  as  part  of  « 
large  scale,  fall  sales  campaign,  and 
screened  for  employees  throughout 
I  he  Kroger  area. 

An  Apfioiiitment  with  Tomorrom 
was  filmed  under  the  su|)ervision  oi 
William  J.  Sanning.  advertising  di- 
rector of  The  Kroger  Company. 
Charles  Arnold,  personnel  directoi 
al  Kroger,  will  direct  the  utilization 
nf  the  film  and  his  office  will  handk 
|iulilii-  requests  for  prints.  It  wi 
lie  shown  primarily  to  high  school 
\oung  people's  groups,  and  colleg« 

around  the  country. 

*        *        • 

Wallpaper  Decorating  Film  Made 
by  Stanley  Neal  Produclions 

♦  To  persuade  home  owners  thai 
wallpaper  makes  an  "ideal  bacb 
ground  "  for  gracious  li\iiig.  a  20- 
iiiinulc  sound  and  color  film  ett 
lilled  liackpround  for  Home  Deco^ 
lalion  was  released  recently  by  the 
Wall  Paper  Institute.  Producer 
was  Stanley  Neal  Productions, 
liollvwood.  Calif.  Catherine  Blon-< 
din.  decorating  consultant  and  a 
member  of  the  American  Inslitutd 
of  Decorators,  supervised  the  color 
coordination  and  decorating  aspi 
of  the  film. 

Not  only  is  wallpaper  appropri 
alely  pleasing  to  ihe  eye.  the  film 
points  out.  but  it  also  has  practical 
advantages  in  its  favor:  ease  of  ap- 
plication, economy,  and  durability. 
Moth  the  older  and  the  new  typei 
that  have  preilominated  in  home 
r..n>lruclion  since  the  war  are  de- 
-irilied  in  detail. 

MoDKHN  Talking  Picture  Serv- 
ice. Inc..  45  Kockefeller  Plaza.  New 
^ork  City,  is  dislribuling  the  pic- 
lure  on  a  free-loan  basis  through  ito 
lU  branch  exchanges.  A  shorter 
blai  k  ami  while  television  version 
suitable  for  15-iiiinutc  programs  is 
also  available. 
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s  devoled  tu  thi>  iiM|jortanl  phase 
.(  knowing  what  to  do  if  trouble 
liit-lops  while  on  the  line-of-road. 
KnowUdge  is  Power  is  one  of  a 
.  ries  of  sound  slidefilnis  that  ha\f 
.r.ii  produced  by  the  Missouri  I'a- 
ihr  Railroad.  Others  were  on  as- 
,.  c  Is  of  op<'rating  rules,  ineluditig 
uli-s  on  block  signals,  operation  of 
i\  itches,  meeting  point  rules,  etc.  .V 
ilriistrip  on  train  radio  rules  is 
iliiput    to    be   released    and    one    on 

■  ■iirtesv      is      nearing     completion. 

jits  for  these  fdm  presentations 
prepared  by  V.  O.  Garrett,  rules 
ri-lructor  for  Missouri  I'aeifu-  who 
diM"  supervises  their  production. 
Technical  details  of  original  photog- 
,i|)liv.  and  art  work  are  sufK-rx  is«-d 

■  \  Irvin  A.  Icknian  of  Missouri  I'a- 
,\u\  I'liMii  HelatioMs  Depart- 
I. cut.  with  the  sound  reicirding  and 
ilinstrip  color  photography  com- 
.Irlcd  by  commercial  film  studios 
"  ^t.  Louis  and  New  ^  ork. 

I'rojector-   in   Division   OfTiee? 

Hie  railroad  has  21-  sound  slide- 

liiii  projectors  in  its  division  oHices. 

riot    offices    and    in    instruction 

II-.    Su|>erintendents.    their    assis- 

iiils  or   Iraintnaslers  schedule   and 

liirect    the    screening    programs    in 

'heir  territories. 

Knouledpe  Is  I'ouer  had  its  fir-J 
'  ■'•ning  in  a  railroad  car  convert- 
)iito   an  air  conditioned  mobile 
iiu\ie    theater,    complete    witli    in- 
lined   Moor,   uf>holsti-red   seats  and 
j)uilt-in  projection  ei|uipment.   First 
"ilni    prints    and     record    pressings 
11-  used  in  classes  held  in  the  car 
il   the   regular  quantity  of   film- 
|i-   and    transcriptions   could    l>c 

1  to  division  offices.  Sf 

•        *        • 

^oduction    of    Welding    Electrodes 
^tured  in  New  Color  Picture 

I*   Production  of  alb'N    arc   uelding 

Introdes  is  the  subject  of  a  color 

ind  sound  film  sponsored  by  ALLOY 

KoDS  Co..  York.  I'enn.  The  22-min- 

picture     is    entitled    Mo     Finrr 

•  trojes  Made  .  .  .  Anytvhere  and 

"ill   hv>  a    feature   of   the   >pi>nsor'> 

-hibit    at   tlie   National    Metal   Ex- 

-ition  to  U'  held  in  I'hiladelphia 

II.  |..lKr  20-21. 

Iteglnning    with    the   first   step   in 

prixlui'tion     colli    ilrauing    of    hot 

r..lled      rod      thi-      film      proceeds 

'Ugh     the     manufacturing,     rc- 

irch,    and    quality    control    proc- 

's   ne<-essary   to   make   alloy   arc 

•widing  electnxles. 

Vfler    its    premiere   at    the   metal 

•>v,  the  picture   will   U-   available 

free  loan  to  interested  organiiia- 

Ms.    I'rints  may   \>v  obtained    by 

>  riling    to     Department    M.    .\lloy 

H'mIs  Co..   York,   rcnn.   A   2Upagc 

.  hiire    whi(h    li^ls   kev    stills    of 

•    liliii  Ih  also  a\  ailable. 


It's  FUN  to 


^ 


be  FOOLED 


r 


.,,but  it's  PROFITABLE  TO  KNOW  that  you  can 
get  Lip-Synchronized  Sound  WITH  your  Picture . . . 


AURICON-PR.O 


200  FT.  16inm  Sound-On- 
Film  . .  .  $131000  and  up. 


CINE-VOICE 

100  FT.  16mm  Sound-On- 
Fllm J695.00  and  up. 


at  NO  additional  film  cost  with  Auricon 
16mm   Optical   Sound-On-Film  Cameras. 

■^  Run  your  16mm  High-Fidelity  Optical  Sound- 
Track  Talking  Pictures  on  any  ordinary  16mm 
sound  projector. 

■^  No  special  equipment  or  film  striping  needed 

■^  Shoot  full-color  or  black  and  white. 

Write    today    for    free    illustrated    catalog. 


AURICON 

SUPER-1200 

•^  Ground-gla** 
locuiinq  through 
the  Camera  lam 

•it  Seli'blimp«d 

■^  1200  loot  film  capac- 
ity, runi  33  minutei 

^  Independent  itudic 
dnd  telephoto  iinder 
syitems 

•it  $4315.65  complete 
ior  16mm 
Sound-On-Fllm 


All  Auricon  Equipment  is  sold  with  a  30- 
day  money-back  guarantee  and  a  one  year 
service  guarantee 

Guaranteed  results     vou  must  be  satished 


BERNDT-BACH,    INC. 

7387     BEVERLY    BLVD       LOS     ANGELES     36     CALIF 

l/Ww^^-^'     ,,  1 
L     L-.    ■- 

MANUFACTURERS  OF  SOUND-ONFILM   RECORDING  EQUIPMENT  SINCE   1931 
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Openinf  frames  of  the  new  Mis- 
souri Pacific  slidtfilm. 


*  \\  hat  iU  sponsors  believe  to  be 
the  first  sound  slidefilm  to 
thoroughly  i-over  the  subject  of  die- 
sel  locomotive  "trouble-shooting 
when  potter  failure  occurs  on  the 
line-of-road.  has  just  been  com- 
pleted bv  the  Missouri  Pacific  Lines, 
St.  Louis. 

Consisting  of  191  "frames."  or 
still  pictures  on  a  strip  of  35  mm 
film  and  with  explanatory  narration 
on  three  sides  of  16"  electrical 
transcriptions,  the  new  visual  aid 
fibn  entitled  Knouledpe  is  Fotier,  is 
now  being  shown  to  engineers  and 
firemen,  diesel  maintenance  forces 
and  supervisors  all  over  the  system 
lines. 

Refresher  Course  in  Field 
The  new  sound  slidefilm  is  in- 
tended primarily  as  a  "refresher 
course"  for  enginemen  who  have 
had  previous  training  and  instruc- 
tion in  diesel  locomotive  operation, 
but  who,  fortunately  do  not  have 
frequent  occasions  to  experience 
trouble  during  a  scheduled  run  of 
their  trains.  While  regular  inspec- 
tions, adjustments  and  repairs  are 
made  in  terminal  shops  and  engine- 
houses,  that  complex  entity  consist- 
ing of  an  internal  combustion  en- 
pine  and  an  electric  power  plant, 
and  known  as  a  dicsel-elejtric  loco- 
motive, is  nevertheless  subject  to 
otxasional  malfunctioning,  and  it  is 
the  purpose  of  the  new  visual  aid  to 
help  tbe  engineers  and  firemen  di- 
agnose the  caus<'  of  the  power  fail- 
ure and  show  them  what  to  do  and 
how  to  remedy  the  trouble  without 
the  use  of  tools  or  special  testing 
equipment. 

The  film  is  in  ii)|or.  thus  showing 
li.   Iii-ller   iMl\anl;i;!e.   anil    fur  easic-r 
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Missouri  Pacific  Looks  to  Screen 

Sound    Siiilelilni    {'rofirani   (iive^    Detailed    Background 
oil     Troiilde-Sliooling    for    l)ie^el     l.oeoiiiutive    Service 


understanding,  the  variety  of  color 
in  the  faces  of  the  meters  ami  ihi' 
pointers  on  the  jjauges.  and  the  dis- 
plav  of  colored  warning  lights  on 
I  lertric  panels.  Ai  lual  sound  effects. 
>pecialK  recorded  from  life,  are  in- 
troduced here  and  there  through- 
nut  the  film  to  lend  emphasis  and 
realit\  to  the  piilnre  at  those  par- 
ticular points. 

The  film  begins  with  an  allegori- 
I  al  treatment  of  what  i-onstitutes 
power,  and  how  power  on  modern 
railroads  is  exemplified  by  the 
dies«-l-eleetric  lix-omotive.  But.  asks 
the  film,  (while  a  picture  of  diesel 
locomotixe  is  on  the  screen  I  '"does 
this  forinidable  giant  aUme  consti- 
lule  iiower'.'   The  answer   is  'no"   for 


without  human  know-how  to  make 
it  run.  it  will  stand  inanimate  and 
useless." 

Coveri-  tile  Basil-  I'ui'ts 

Thu.s,  human  knowledge  of  its 
funilioning  is  the  power  to  make  it 
run,  to  kee|)  it  rurniing  efiicientK 
and  in  useful  service.  Early 
"frames"  in  the  film  point  out  how 
simple  little  controls,  overlooked  or 
ignored,  may  be  the  reasons  why 
the  engine  won't  start.  Routine  in- 
spections by  locomotive  engineers 
before  they  leave  on  a  run  are  out- 
lined in  the  film  and  procedures  for 
normal  operation  to  get  under  way 
precede  the  more  detailed  explana- 
tions  of   what    to    do    if   and    when 
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CALL  UNIFILMS,  INC. 


146    EAST   47    ST., 

NEW    YORK    17,    N.   Y. 

MU   8-9325 


225    SOUTH    15    ST., 

PHILADELPHIA   2,    PA. 

Kl    5-8013 


Scenes    \hou    iteliiiled    procrilur< 
for  liiconiollte  maintenance. 


trouble   develops  after  the  train  i 
on  its  way. 

Knoivledge  is  Power  confiiu--  i 
self  to  two  makes  of  locomoti\i-s 
the  American  Locomotive  ( iei 
eral  Electric  units  and  General  M( 
tors  Electro  Motive  Division  uniti 
identified  in  the  films,  and  in  ord 
r.arv  railroad  parlance,  as  Alcosan 
E.VlDs.  The  same  general  type  c 
throttle  and  air  brake  equipment  i 
found  on  both  types  of  locomotive 
although  since  s|jecific  pieces  t 
other  apparatus  may  not  be  idcnt 
cal.  the  pictures  show  both  kind 
and  where  it  is  located  in  hot 
makes  of  locomotives.  In  this  cor 
nection  the  film  makes  considerabi 
use  of  a  familiar  device  in  fill 
strips — the  "split-frame" — w  hercii 
the  one  screen  image  shows  hot 
items  in  the  single  picture  while  th 
narrative  discusses  the  use.  open 
tion.  adjustment  or  repair  of  the* 
parts. 

Sound    Aids    Compreliension 

Kaih  type  of  locomotive  is  equij 
ped  with  a  buzzer  or  warning  be 
and  a  corresponding  display  of  co 
orcd  lights  on  the  instrument  pai 
els  in  front  of  the  engineer  or  fin 
man.  to  audibly  and  visualK  diro 
their  attention  to  impending  ma 
functions.  The  sound  slidefilm  p 
produces  both  the  bell  sound  an 
the  color  of  the  light  just  as  the 
are  heard  and  seen  in  the  loeom' 
tive  cab.  signifying  a  hot  engin' 
low  oil  pressure,  steam  generati 
failure  or  alternator  failure.  Sine 
steam  generators  are  necessary  I 
pass«*nger  comfort  in  that  they  su|' 
ply  steam  for  heating  in  winter,  f 
for  air  conditioning  equifiment  I 
summer,  plus  hot  water  for  wa» 
rooms  and  dining  cars,  a  sequent 
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Less  than  2<  to 

Clean  &  Condition 

400  Feet  of  Film ! 


ECCO  1500 

•  Cleans  Cleaner,  Faster,  More  Economically 

•  Stops  Static  Attraction  of  Dust  and  Dirt 

•  lubricates,  Conditions  Film  for  Long  Life 

•  Dries  Instantly  — Cannot  Be  Seen  Or  Felt  On  Film 

•  Eliminates  Waxing,  Hardening  Operations 

•  Conditions  Green  Prints  — Prevents  Drying  Out 

•  Reduces  Film  Surface  Friction  Up  To  80% 

•  Masks  Surface  Scratches  During  Projection 


ECCO 


f^ 


APPLICATOR 


ECCO  1500 


Anti-Static 


FILMXtEANER 

(W) 

ECCO  Spmro/ 

APPLICATOR 


•  Saves  Time,  Fluid,  Labor,  Money 

•  Lets  You  Clean  Film  As  You  Inspect  It 

•  Fluid  Unit  Guaranteed  Against  Leakage 

•  Lifetime  Construction  —  Nothing  To  Wear  Out 

•  Prevents  Evaporation,  Oversaturation 

•  Easy  To  Use  —  Semi-Automatic,  lQ\t  Action 

•  Lowest  Cost,  Most  Practical,  Most  Effective 


Now  do  away  with  eKpenaive  and  tinu*- 
conauming  cU-aning  and  conditioning 
prooeaaea  and  sfrvicva.  CU>an  and  con- 
dition cini'-film  /axf-at  lou.  co*t  and 
do  it  yourself  Evi*n  if  you  arm't  in  ihf 
habit  of  cleaning  51m.  Ecco  1500  and 
the  Ecco  Sperdrol  applicator  are  for  you ' 
Ecco  1500  clean*  and  conditions  all  film 
grt*t*n  and  umkI  — and  at  the  aamc  time 
ktipH  it  free  of  duat  attracting  atatic  - 
uf  vital  importance  in  continuoua  pro- 
jection. Use  it  with  the  Ecco  Sperdrol 
Applicator— a  sturdy  laboratory  inatru- 
mi-nt  made  for  proper  cleanmg  of  film 
-and  you  dean  and  inapcct  at  the 
aame  time,  without  extra  attention, 
labor  or  ccmI  !  Send  for  the  Sperdroi. 
and  or  a  trial  quart  of  Ecco  1500  today 
Satiafaction  guaranteed,  or  your  money 
gladly  refunded 


ORDER  FROM 

YOUR  DEALER 

or 

Use  Coupot!  To  Order  Direct 


TtAOt  —  MAIl 

c  t-c  noe  co*p 


ELECTRO-CHEMICAL  PRODUCTS  CORP. 

60  Ffonklin  SI.     •     fail  Orang»,  N.  J 
CENTIEMEN,  n*ai*  ihip  al  okx  lOMCk) 

I  Sp**dro/ applicolor  M  $]«.S0  Triol  quart  ol  (ceo  1300  •"    )]  50 

Addilionol  informolton  On  Ecco  1500  and  Sp««droJ  appUcolof 

Payni«nl  Enctotsd  k*lt  w« 


NAME. 


COMPANY. 

ADORE&S 

CITY 


.STATE- 


M    M  11  t  K     6 


I 
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RCA  Custom  Record  Sales  Division 
Reports  Record  High  in  Business 

♦  HCA  Vl^loK'^  l^L.sroM  KKi.oKH 
salfs  division  ri-ports  that  ihr  sum- 
mer months  have  st-cn  a  rtrortl  liiftl' 
level  of  business.  Manager  Jamks 
P.  Davis  said:  "Our  sales  for  the 
summer  months  to  date  have  bwn 
unusually  high  for  this  [HTiod.  HCA 
Victor  laistom  recording  studios, 
processing  and  pressing  plants  and 
sales  ollices  ha\e  been  busier  during 
tlie  sunnner  season  than  in  any  in 
the  past.  We  ascrilw  the  increase  in 
sales  aclivit)  to  a  more  efticient, 
streandincd  s<Tvice,  an  improved 
production  set-up  and  an  effective 
summer  selling  campaign." 

The  Custom  Record  sales  division 
offers  complete  facilities  for  record- 
ing, re-recording,  processing  and 
pressing  of  commercial  phonograph 
records,  electrical  transcriptions, 
premium,  promotion,  slidefibn  and 
45rpm  sales  training  records. 

Caravel  Producing  Film  on  Jesuit 
Order  Titled  "The  Greater  Glory" 

♦  Caravel  Films.  Inc.  is  currently 
producing  a  film  for  the  Sixriety  of 
Jesus  showing  how  a  Jesuit  novitate 
becomes  a  priest.  The  film,  to  be 
called  The  Greater  Glory,  will  be 
thirty  minutes  in  length  and  show 
the  fifteen  years  of  mental,  spiritual 
and  physical  education  necessary 
to  transfonii  the  true  vocation  of 
the  heart  into  an  ordained  priest. 

3(K)  Jesuits  and  20  school  chil- 
dren have  roles  in  the  film,  which 
will  be  used  to  inspire  vocations  and 
to  define  for  the  public  the  meaning 
of  the  Jesuit  order. 

Bert  Johnston  Productions  to 
Produce  Dealer-Relations  Film 

♦  Bert  Johnston  I'kodi  ctions, 
(Cincinnati  film  studios,  will  begin 
])rr>duction  in  Octoln-r  of  a  new  mo- 
lion  picture  for  Emery  IrKluslries. 

The  new  film,  titled  Dollars  at  the 
Door,  is  a  15-minute  dealer-rela- 
tions story  in  dramatic  form  and  is 
being  produced  for  the  Sanilone 
Division  of  Emkrv  Indlstries  un- 
der the  supervision  of  Les  Francis, 
Sanitone  advertising  manager  and 
William  Boyd,  sales  manager. 

Written  by  Jim  IIii.L.  manager  of 
Bert  Johnston  I'roduilions.  who  will 
also  direct  the  picture.  Dollars  at 
the  Door  will  be  photographed  in 
color  and  will  involve  sound  stage 
production  with  several  especially 
built  s«"ts  as  well  as  IrK'ation  shoot- 
ing throughout  Cincinnati  and  the 
surrounding  area. 

jack  Kabius,  technical  director 
for  Cincinnati  film  producer,  will 
supervise  photograjihy.  Harry  Wil- 
mink  will  edit  and  Mary  Renn  will 
act  as  priiduction  coordinator. 


ON  HIE  PHODliCnON  LINE 

News  of  tlip  Sluflios   and   Sei^'ice  Orfjanizations 


Sign  Contract  to  Produce  Film 
on  Life  of  Thomas  Alva  Edison 

♦  I'm  roiii\L  Kil.Ms,  Inc.  has  con- 
tracted with  the  Thomas  Alva  Edi- 
son Foundation,  Inc.  to  produce  a 
motion  picture  bas«'d  on  the  life  and 
limes  of  the  great   inventor. 

Former  New  Jersey  Governor 
Charles  Edison  and  Vice-Admiral 
Harold  G.  Bowen,  L.^N  (ret.)  have 
agreed  to  supervise  the  film  to  in- 
sure complete  authenticity. 

Princeton  Film  Center  to  Moke 
Picture  for  N.  Y.  Port  Authority 

♦  To    publicize    the    port    of    New 


^  ork's  incredible  activity,  TllE 
Princeton  Film  Center  has  been 
commissioned  to  make  a  2f!-ininute 
sound  and  color  film  which  will  be 
released  early  m-xt  year.  Sponsor  is 
the  I'ort  of  New  York  Authority. 

With  a  script  written  by  Oeveste 
(;n\Ni)iicci.  Via  Port  of  New  York 
will  picture  what  is  involved  in 
handling  millions  of  tons  of  goods 
which  go  to  and  come  from  all  parts 
of  the  world.  Beginning  <>n  an  in- 
coming freighter,  the  film  will  cover 
all  steps  of  cargo  handling,  empha- 
sizing use  of  nuKiern  freight  handl- 
ing equipment  and  tlie  skill  and  ex- 


BUILD  BETTER 
HUMAN  RELATIONS 

WITHIN 

YOUR  ORGANIZATION 

Give  your  Supervisor  the  proven  techniques 
of  applying  good  human  relations  in  the 
execution  of  Company.  Operational  and 
Personnel  policies. 

Show  him  the  important  role  he  plays 
with 

"Iiib'rpn'ting  Company  Policies'" 

One  of  the  sound  slide  films  in  the  outstand- 
ing 8  part  visual  course  "SUPERVISOR 
TRAINING  ON  HUM.4N  RELATIONS." 
A  program  designed  to  develop  Leadership 
at  all  levels  of  management  responsibility 
and  autiiority. 

ADDRESS    REQUESTS    TO: 


61  OS  SANTA  MONICA  BLVO 


:t^C_,     HOILYW 


OOO   38,    CALIFORNIA 


perieiice  of  the  men  who  handle  ; 
iinlil  trucks  and  freight  cars  can 
away  the  merchandise  to  every  po 
of  the  country. 

GoHUON  Knox,   president   of  Tl 
I'rincelon    Film   Center,    will    be 
direct    charge    of     production    ar 
Henwar    Rodakiehk/    will   dire 
the  film. 

Labor  Feud  on  Adiai  Campaign 
Picture  Involves  Dynamic  Films 

*  Henry  .Morley  aii<l  Kit  Davidso 
of  Dynamic  Fihns,  Inc.,  New  Yorl 
and  members  of  the  CIO  Nation. 
A»so<iation  of  Broadcasting  Eng 
neers  and  1  et.hnicians,  have  becon 
involved  in  a  jurisdictional  dispul 
with  AFL  International  Alliance  i 
Theatrical  and  Stage  Employe) 
mendjers  regarding  a  documentar 
film  Dynamic  has  Ix-en  making  < 
the  Stevenson  campaign  for  ll 
Democratic  National  Commitlr. 
lATSE  men  have  threatened  t 
"pull  the  lights"  on  the  Governor 
radio  and  TV  shows  if  CIO  men 
bers  continue  filming  Stevenson 
campaign  tours. 


Sturgis-Gront  Producing  a  Basic 
Language  Series  of  Sound  Filmstrip 

*  llic  Institute  of  Language  an 
Linguistics  of  the  School  of  Foreig 
Service,  Georgetown  University,  i 
preparing  a  series  of  filmstrips  coi 
related  with  tape  recordings  t 
teach  basic  language  courses.  Th 
strips,  all  produced  by  STimci? 
Grant  Productions  in  New  Yorl 
arc  adaptable,  with  different  lar 
guage  tape  recordings,  to  orier 
foreign  students  in  the  U.  S.,  o 
.Vmericans  about  to  go  abroad,  o: 
the  basic  language  requirement 
necessary  to  get  along  at  first  i: 
their  new  environments. 

Victor  W.  Eimicke  Named  Chairmo: 
of  UFPA  Public  Relations 

♦  Victor  W.  Eimicke,  Ph.D.,  super 
visor  of  the  City  College  School  o 
Business  .Vudio-Visual  Center,  ha 
been  elected  chairman  of  the  publi 
relations  committee  of  the  liiiver 
sity  l-ilm  Producers  Asst>cialion 
Dr.  Kiniickc  was  also  named  as 
member  of  the  publications  com 
mittee  and  the  Ken  Edwards  memo 
rial  committee  at  the  association' 
1952  meeting  at  Svracuse  I'niver 
sity. 

.As  supervisor  of  the  City  Collegi 
Audio-Visual  Center,  Dr.  Eimicki 
heads  one  of  the  country's  larges 
business  film  training  libraries.  Thi 
library  is  offered  for  use  to  schoob 
civic  organizations  and  busincs: 
firms.  The  college's  staff  also  ac 
cepts  conimissions  for  the  jiroduc 
lion  of  training  films. 


.54 


BUSINESS    SCREEN     MAi;\/lM 


rV  Film  Producers  and  Screen 
lA/riters  Terminate  Negotiations 

*  I  ive  months  of  contract  negotia- 
h  r]s    were     terminated    recently 

aImii  the  alliance  of  tele\  i-imi  fihn 
.1    (lucers   rejectefl  deniaiids  of  tlie 

Screen    Writers    (Juild    for    nivaltv 

r  -  • 

jayments  to  television  writers. 

In  the  television  field  the  guihl, 
Mrgaiiiin^  on  behalf  of  its  own 
nend)ers  and  the  Authors  League  of 
Vnierica.  adheres  to  the  princijile  of 
I  niininiuin  advance  pa\tiietil  to  the 
vriters  against  a  percentage  of  the 
rtoss,  which  schedule  in  actual 
iractice  is  so  estimated  as  to  insure 
I  return  to  the  producer  of  his  nega- 
\\r  cost  before  any  further  money 
M  I  rues  to  the  writer. 

Further,  the  guild  jKisition  is  that 
\rlusive  television  rights  only 
liiiild  be  bargained  for,  and  these 
n    a    seven-year    lease    basis.    All 

•  ilii  r  rights  remain  the  projxTty  of 
he  author. 

The  fihn  producers  hold  to  the 
usition  of  re-payment  tc»  the 
,riler  for  re-use  of  his  material,  hut 
ot  for  each  re-use:  rather,  only  for 
}e-use  after  a  certain  number  of 
liowings  and  or  after  certain  lime 
'eriods. 

I  The  writers  guild  notified  all 
;hcriibers  not  to  conclude  any  deal 
rith  film  producer  members  which 
lould  conflict  with  a  strike  call. 
iniilar  notice  was  sent  to  all  agents 
;presenling  writers. 


btional  Safety  Film  Committee 
»  Hold  Fall  Meeting  October  21 

The  National  Coiiimillee  on 
ilms  for  Safety  has  scheduled  its 
ill  meeting  for  October  21,  to  be 
Id  in  Chicago  during  the  National 
ifety  Congress. 

Also  to  be  held  on  the  evening  of 
e  same  day  will  be  the  regular 
nesdav  evening  film  session  of  the 
■tional  Safety  Congress.  Winning 
toas  of  the  l').S2  contest  will  be 
lown  and  trophies  will  be  present- 
1  to  the  winners.  The  evening's 
:tivities  will  take  place  in  the 
rand  Ballroom  of  the  Conrad  11  il- 
>n  Hotel  at  7:30  p.m. 


Westrex  Signs  Up  Nine  Studios 

*  Nine  Mi'W  motion  picture  record- 
ing and  disk  licensee  agreenii'tils 
with  studios  in  the  I  .  .'^..  France, 
Brazil,  India,  and  Formosa  have 
been  completed  during  the  past  four 
months  by  the  Wkstkkx  CokI'.. 
New  ^  ork  City. 

Studios  in  the  l.  S.  which  nil! 
install  the  Western  Klectric  and 
Westrex  studio  recording  equip- 
ment arc:  Seaboard  Studios,  Inc.. 
New  York;  (Meim  (ilenn  Sound  Co.. 
Hollywood:  l'hoto-Ma;;iietic  Sound 
Studios,  Inc.,  New  'l  ork. 

United  Film  Service  Reports   1952 
Billings  at  All-Time  High 

*  Five  district  sales  managers  of 
Umtkd  Film  Skkvice,  Inc.,  re- 
cently met  with  home  olTicc  execu- 
tives al  llir  compan\°s  Kansas  City 
headquarters  to  discuss  future  sales 
and  promotion  plans.  W.  H.  Hen- 
DREN,  Jr..  president,  presided  at  the 
all-day  nietitinps.  United  produces 
and  sells  advertising  film  s|K>ts  for 
theatres  and  Iclcx  ision. 

A.  F.  Bradley,  treasurer,  told  the 
district  managers  that  the  com- 
pany's billings  for  1951  were  the 
highest  in  hislor).  and  the  first  half 
of  19.52  showed  a  ten  per  cent  gain 
over  tJie  same  jieriod  last  year. 

I  nited  has  shown  a  constant  gain 
each  year  since  194.3,  with  each 
year  setting  a  new  record.  In  1951, 
sales  for  United  Fihn  Service,  com- 
bined with  those  of  its  associate. 
Motion  Picti  re  Advertising 
Service  Co.,  Inc..  of  New  Orleans, 
exceeded  those  of  any  other  adver- 
tising film  company. 

District  sales  managers  in  Kan- 
sas Citv  for  the  nie«'ting  were  T.  P. 
Allen.  Detroit.  Mich.:  C.  R.  Rggs. 
Portland.  Oregon:  J.  A.  Stewart. 
Centerville,  Iowa;  N.  A.  Gossling, 
Winfield.  Kansas:  L.  G.  F.delcn, 
Minneapolis.   Minn. 

In  addition  to  Hendren  and 
Bradley,  home  oflice  executives  tak- 
ing part  included  K.  S.  Washburn, 
vice  president;  \X  .  D.  Zieger,  sales 
manager:  W.  J.  Scrog^n,  service 
manager:  I..  P.  Hillyer.  advertising 
managi'r;  anil  Opal  M<Ghee,  sec- 
retarv. 


You   should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 

HENRY    CLAY    GIPSON 

President   of 

FILMFAX    PRODUCTIONS 

Fllmfdi  produces  motion  pictures  and  siide- 
filmt  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
250  titles)  in  color  fllmstrips  for  uso  in 
education. 

JS     ■  po.tp«;d  from  FILMFAX  PRODUCTIONS.   10  E.it  4Jrd  Si,  N.-  Yorl  17.  N.Y. 


Profits  are  automatic  with  BRIDGAMATIC 
continuous  Developing  Machines 


k  **»ROE0  fEOERAL  SUPPLY  SERVICE 
^  CONTRACT  ?nil  STRAIGHT  TEAR  FOR 
^    ALL  US  GOVT  AGENCIES 

Pfodvfri.  TV  ilaliont,  imoli  iobi.,  cof- 
f«9ei,  photo  ftnifh«ri,  microfifmert  —  do 
If  on  your  own  premiivs— .controj  your 
producfion    from   th*   ilorl. 

Roccnt  BRIDGAMATIC  buyers  ore  Sta 
lion  WTVI.  Miami  (2);  U.  S.  Treosury 
Dept.  (E):  Civil  Aeronautic  Authority 
12':  General  Electric  Co.:  U.  S.  Naval 
Research  Laboratory;  Iiutructo-Graphic 
Films;  Dwight  Morris  Productions: 
Siamese  Govt.:  Baiksdale  Studios; 
Ryerson  Technical  Institute,  Canada. 

BRIDGAMATIC  costs  little  more  than 
old-lashioned  cumbersome,  slow  actinqt 
rack  and  tonic  methods.  BRIDGAMATIC 
lilm  developing  machines  remove  the 
guess,  save  valuable  time,  protect 
precious  negatives.  Straight  16mm  or 
16  35mm  NEGATIVE,  POSITIVE  or 
REVERSAL  Models  from  S1095  to 
S9950.  Develop  and  dry  ready  for 
showing  same  day  events  occur. 
COMPLETELY  SELF  CONTAINED 
with  patented  overdrive,  air  sguee- 
gees,  built-in  drybox  and  heating 
elements.  STAINLESS  STEEL  TANKS. 
No  special  skill  reguired  ior  operat- 
ing    attach  rubber  hose  and  plug  in. 


UI0CJMA1IC  TV  irtCIAl.  Itrtrtal  film 
Sp—d.  7K   p>r  iMM/r  tU<)i  (•itkevi  •<■ 

froii. 

BRIDGAMATIC  JR.  M095 

Good  for  imall  lob>.,  pot.  ftp««d  600' 

per   hour. 


AGENTS  FOR;  Acmr  Animation,  Blue  Seal  Recorder*.  Depue  Printer*.  FeorUt*  Dolliet.  Auncon 
Super  1200  Camera*.  Bordwell  A  McAlli*ter  Spoft,  Mognecorder*,  Moviolo*.  Colorlron  Lite*, 
Century  Lighting,  Bodde  Bockground  Screen*,  Hollywood  Printer*,  Studio  Srnchroniter*, 
Kinevox  Synchronou*  Mognetic  Recorder*.  Raby  Blimp*  A  Dolliet.  Mole  RicKord»o«t  Light*. 
MANY    (ffMS    AVA/LABLC    ON    TIMf   PAYMfNTS. 


S.O.S.  CINEMA  SUPPLY  CORP. 


ocri   H 

60J  W.  J2nd  ST..  M.  T.  t» 
Cobli:  SOSOUNO 


FREE! 
First  Aid  Film 


7/ 


Including  th«  n«w  bock-pr*tiur*.  orm- 
lifl  m«(hod  of  Oflificiot  ratptrotion 

This  up-li>-J.iic  filin  conLiint  all 
of  the  imfK>rl.Tnl  information  on 
ba>ic  principle*  of  Kirvi  ^ld  ;inil 
.iKo  dcmonMrilc*  new  arlifki.il 
respiration  method  approved  b\ 
the  American  Red  C  rov* 

The  onlv  cost  for  Ihn  M-min- 
ule  Ift-mm.  M^und  film  n  return 


postage 


nMCii^(jofi»noi  _ . 
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Educorion  Offportmcnr 

Johnien  t  Johnten.  Now  tnimwick.  N.  J. 

I'ii-.ix-  NCiHl  nit  inloirrulion  on  ihc  lilm  "Help  WsnInI 

Address        ,  

City  


S>ol« 


M  H  K  K     h 


\  «»l.  I    M  K     13     •      X'ti. 


^i]@E)[yc? 


AUDIO-VISUAL  fOUIPMENT  FOR  PRODUCTION  &  PROJECTION 


fitfrfan,'    I-    ftfitt    -iililfitrr   Kit 

Promotional  Use  of  Tape  Sound 
Aided  by  Repetitive  Impact  Kit 

♦  (    (IN  M  I    I  II   I    I         I  I  1.1   IMIONK       \ 

Elk(  run.  l!oKi'..  Mfridfri.  (iomi..  is 
now  marktling  the  Hki-ktitive  Im- 
pact adapter  magazine  which  per- 
mits the  use  of  their  new  continuous 
tape  cartridge  on  any  make  record- 
er or  playback.  The  adapter  case  is 
easily  attached  or  removed  and  re- 
quires no  changes  or  adjustments  in 
present  equipment. 

By  means  of  a  patented  helical  or 
■'Mobius"  twist,  the  continuous  tape 
cartridge  (100  ft.  double-coaled 
tape)  will  record  and  play-back 
both  sides  without  interruption, 
thus  giving  200  ft.  of  continuous 
recording  track,  sufficient  for  mes- 
sages up  to  five  minutes  in  length. 
It  will  repeat  this  ines,sage  continu- 
ously, as  many  limes  as  desired. 

Further  information  may  be  ob- 
tained by  writing  the  Connecticut 
telephone  &  Klectric  Corp.,  Meri- 
den,  Conn. 

Pentron  Develops  Reel  Adapter 
fo  Increase  Recording  Time 

*  Latest  addition  to  its  line  of  re- 
cording e(|uipment  is  Pk>tko.\  Cor- 


i-OKATIo.NS  lO'o-inch  reel  adapter 
wliirh  inircases  recording  or  play- 
liiiik  tiinr  to  four  hours.  This  at- 
larlitiicnt  converts  the  company's 
iiiulli-spccd  lapc  recorder  and  its 
ta|)«'  reproducers  for  use  with  the 
2KM)  foot  standard  broadcasl  reels 
and  for  similar  material. 

The  I'entroii  adapler  will  (ipcrate 
ei;her  the  slan<lar(l  large  N\B  hub 
or  the  smaller  commercial  type 
hubs.  This  makes  it  unnecessary  to 
remove  the  adapter  for  operation 
with  cither  ihc  5"  or  7"  reels.  A 
uiiixcrsal  joint  under  each  reel 
-procket  |ii'rniils  horizontal  and  ver- 
tical positioning  for  proper  tape 
alignment  and  reel  adjustment.  Will 
fi!  I'cntron  ta|)e  recorder  and  tape 
players  only. 

Price  for  Model  X-,W  IQlo-inch 
reel  adapter  kit  is  S30.  Write  for 
further  information  to  Pentron 
Corp..  221  E.  Cullerton  St..  Chicago 
16. 


Film  Sliderule  in  Disc  Form 
Offered  by  Florman  &  Babb 
♦  A  handy  cinematic  sliderule 
which  condenses  in  disc  form  an 
equivalent  of  40-pages  of  printed 
inaltcr  has  been  released  bv  Flor- 
MW  ii  Babb.  Called  ihe  Kkli.y  Cal- 
<:l  I.ATOR.  the  coni|)utcr  has  been  de- 
signed to  measure  such  problems  as 
depth  of  field,  hyperfocal  distance, 
aperture  scales,  field  of  view,  filter 
factors,  fibn  speed  per  s<^ond.  etc. 
Price  of  the  Ji-16iiini  model  is 
S.3.95  and  is  available  from  Flor- 
man &  Babb.  170  West  45  St.,  New 
York  City. 


We  Sell 
We  Kent 
We  Service 


A  complete  line  of  35mm  — 
16mm  Mitchell,  Bell  &  Howell, 
Maurer  and  Arriflex  cameras 

TV    GROUND    GLASS  .  .  . 

for  Milchell  Stondard,  N.  C,  Bell  &  Howell 
3Smm  (omeros.  Shows  TV  alignment. 
Outlines  active  receiving  oreo  and 
Acodemy  (sound)  operture. 


CAMERAS 

MOVIOLAS 

DOLLIES 


Griswold 

HOT   SPLICERS!    .   .   .   $65. 

Your  Griswold  Splicer,  Models  R2  and  R3, 
converted  to  hot  splicer $40. 


Expert  focfory  repairs.    We  mount  lenses. 


FRANK    C.    ZUCKCR 


(7flni€Rfl  €ouiPiii€nT  (o 

^**'      1600  BRORDUJRy   \  nCUJ  «ORK  CITS     ^*-* 


GoldE  Mfg.  Co.  Announces 
"Coronet"  2x2  Slide  Projector 

♦  ( ,(11. III.  \1h..  ( :<).  i-  riiiw  (li-li  ili- 
uting  a  200  wall  2"  x  2"  slide  pro- 
jector called  the  Coronkt.  .Accom- 
modating the  company's  index  auto- 
matic or  manual  slide  changer,  the 
new  projeclor  fealurcs  a  noiseless 
liliiwcr  anil  an  aiito-prc<'isioii  slide 
carrier  which  holds  each  slide  in 
focus.  A  tilt  lever  permits  horizon- 
tal adjustment  and  |)rovides  imme- 
diate |>laceinent  of  thi-  image  on  the 
screen.  .\  4"  F"  .3.5  hard  coated 
anasligmul  is  u.sed. 

Price  of  the  (^ironi'l  is  .S49.95. 
For  further  information  write  to 
GoldE  Mfg.  Co.,  4888  N.  Clark  St., 
Chicago  40. 


.\uovk:   The  Bar-Ray  Light-Prooj       j 
Window  Shade  dee  item  below).       ' 


Shade  Which  Completely  Darkens 
Room  Now  Being  Distributed 
♦  .\  shade  which  shuts  out  light  so 
completely  thai  X-ray  films  and  sen- 
sitive photographic  plates  can  be 
exposed  w  ithout  fear  ■  of  damage 
was  introduced  recently  by  B.\R-Ray 
I'noincTS.  l.Nc.  Brooklyn.  N.  Y. 
I>i-ignaled  as  the  BaR-Ray  LiCHT- 
I'HDOF.  the  new  shade  is  designed 
■■•o  that  it  may  be  used  without  in- 
terfering with  normal  room  ventila- 
tion. 

Features  incorporated  in  the 
shade  include  (lust-pro<if  metal 
housing  for  roller  and  cloth:  pat- 
ented spring  design  for  smooth  op- 
eration: deep  metal  side  guidf«!  for 
light  lightness:  sjiecial  braces  to 
prevent  curtain  blowing:  friction 
allocs  that  engage  side  guides  to  as- 
sure easy,  level  movement  of  the 
operating  bar.  The  shade  cloth  has 
no  stitch  holes,  is  crack  and  fade- 
proof,  fire-proof  and  odorless. 

F  iirlhcj-  information  mav  be  ob- 
l;iined  from  the  Bar-Rav  Products, 
Inc.,  209-2.Slh  St..  BrookKn  .32. 


((/iiffM  Silrrinislidc  Jr. 


RCA  Offers  Slide  Projector  for 
Television  Studio  Productions 
*  .\  new  automatic  projector  fo 
convenient  presentation  of  eithe 
glass  or  cardboard-mounted  slide 
in  studio  television  productions  i 
being  made  available  by  the  broad 
cast  c(|uipment  section  of  RC/ 
Victor  Divisio.v,  Radio  Corpora 
lion  of  America. 

The  RCA  type  TP-2A  slide  pro 
jcctor  features  a  corrected,  coatei 
astigmatic  5-inch  f3..5  lens  to  insur 
sharp,  clear  images;  an  indexed 
rotatable  turret  accommodating  six 
teen  2-inch  square  slides  which  ma- 
be  remotely  controlled  from  th< 
audio-video  console:  and  a  built-in 
forced-draft  ventilating  unit  to  <M)0 
the  100-watt  lamp.  The  niechan 
is  motor  driven  for  positive  action 

The  new  slide  projector  is  a 
satile  mechanism  with  turret-typ 
magazine,  in  which  the  slides 
arranged  radially.  The  detents 
curalely  position  the  slides  with  ref 
erence  to  the  lense.  the  compan|l 
staled.  Operation  of  the  projector  ii 
completelv  automatic,  and  tlie  tim 
iiig  for  each  slide  projectivl  is  con 
trolled  by  pressing  a  button  to  ra 
late  the  turret.  The  approximal 
changing  time  is  one  secx)nd. 

The  projector  is  mounted  on  i 
black  base  measuring  llii;  by  11^ 
inches.  Its  turret  housing  is  11^ 
inches  in  diameter  and  7^8  inche 
high.  The  equipment  weighs  1< 
pounds,  which  allows  the  unit  to  b" 
carried  or  moved  about  easily.  I 
ccunes  equipped  with  a  5-inch  lens 
but  a  7-inch  lens  is  also  availabli 
for  use  with  the  projector.  The  pro 
jcctor  operates  from  a  110-volt.  60i 
cycle  a-c  power  source. 


S.O.S.  Cinema  Supply  Co.  Now 
Offering  "Junior"  Bridgamatic 

♦  S.O.S.  Cinema  Suppi-y  Corp.,  di»| 
tributors  of  Bridgamatic  film  proc 
essing  equipment,    is  now  selling  i 
basic  Jr.,  "add-a-unit "  machine  wi 
stainless  steel  tank  for  S1095.  Equi| 
ment   such   as   air   compressor  f< 
aeration,  squcvgees,  drain  pump  f< 
svphoning   out   solutions,    recirci 
lion,  refrigeration,  temperature 
trol,    replenishment,   specnl   coni 
filtration,  etc.,  can   then    be  adi 
when  needed. 
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New  Soundview  Projector  Offers 
»u$hbutton  Control  Feoture 
►  I'uslibutlon  rfiiii>l«<  iDiitrol  i> 
iwiilablf  in  a  S()IM>\1KW  sound 
lull-  fibn  projritiir  wliich  is  pari  of 
I  iMW  line  of  .SSinin  (-(luipnifnl  ni>» 
Mirifi  distributed  through  its  dealer 
.r;;.inizatii)n  bv  Al  TOMATIC  FrojKc- 
ii(i\  (!(>Hl".  V\  ith  the  proje«-tor  inde- 
li-nt  of  the  record  player  loea- 
the  film  advance  may  be  con- 
fMllcd  from  any  point  in  the  room. 
I  he  same  unit  may  be  operated 
1-  .1  fullv  automatic  system  with 
ilin   advance   controlled   by   a   high 

■  r  li>w   frequency  signal  on  the  rec- 

■  ril.  Operation  is  said  to  be  quiet, 
.i~l.  and  accurate  in  framing.  An 
|.lical  system  provides  a  light  out- 
.111  ,.(  :i()0  watts,  or  5<KJ  watts  if 
ii-jred. 

I'rovisiun  is  also  made  in  the 
-"iindview  line  for  firms  using  2x2 
.1:1   bantam  slides.    A  second  pro- 

,  ((lor  handles  both  3.5nnn  stripfllm 
ind   slide  tran.sparencies,   the   latter 

I  '.leing  shown  through  a  slide  carrier. 
This  projector,  designated  the  I'S-63 

J  ■'   interchangeable  with   the  PS-43, 

i  which  handles  slripfilni  only,  and 
aiay    also    In-   operated    with    sound 

»  knd  controlled  remotely  by  pushbut- 

.  ;<in  or  as  fully  automatic. 

I  I    Attention  of  firms  not  requiring 

:  lound  is  called  to  Soundview's  unit- 
(zed  design,  which  jM-rmits  purchase 
>f  either  model  projwtor  without 
he  record  player  sound  unit.  Used 
ilone.  both  projectors  continue  to 
provide  the  pushbutton  remote  con- 
Irol  feature  for  stripfdm  programs. 
Literature  and  location  of  nearest 

•  >ound\  iew    dealer   may    be    had   by 

•  kriiing    to     .Automatic     Projection 
.  'lorp..  2'>  West  :?.iih  St..  New  York 

.,:in. 


Nil 


oiNoviEW  Model  SA-43  u  a  3Smm 
ml  slidefilm  priijertor  which  ran  lir 
%.\rd  uith  fitht-r  automatir  fttw.  ailianrv 
<r  uith  rimole  pu.thbullon  rtinlrol  and 
•  ffirs  300-ualt  illumination. 


National  Cine  Equipment  Inc.  | 

Distributes  New  Mike  Boom 
*  A  new  porluble  uiii  rophone  boom 
for  studio  or  locution  work  has  been 
released  by  .NaTIOWI.  Cink  Kgl  II-- 
MKNT.  Im:.  Constructed  of  alumi- 
num tubing  and  bronze  castings, 
the  mike  boom  telescopes  approxi- 
mately 7  to  17  feet.  There  is  a  bal- 
ance weight  at  the  rear  of  the  boom 
that  is  adjustable  for  its  extension. 
\  remote  control  allowing  for  MA) 
(legret's  rotation  of  the  microphone 
by  a  universal  angular  control  from 
the  hack,  enables  the  operator  to 
both  push  the  boom  and  operate  the 
microphone  swi\el  at  the  same  time, 
regardless  of  tlie  extension  or  angle. 
W  hen  boom  is  at  maximum  height, 
extension  rods  are  furnished  to  op- 
erate microphone  rotation  from 
floor  level. 

An  oversized  friction  boom  clutch 
provides  tension  on  the  boom  arm 
for  horizontal  stability  and  safely. 
The  microphone  cable  hangs  on  the 
outside  of  the  boom  by  means  of 
cable  clips,  thus  preventing  the 
cable  from  tangling  with  the  rota- 
tion mechanism  on  the  inside  of  the 
boom. 

A  '  1-inch  threaded  microphone 
mounting  rod  is  provided  on  the 
front  end  of  the  boom,  for  mount- 
ing your  own  tv[)e  of  microphone 
suspension.  The  boom  dollv  is  a 
two  section  telescoping  unit  with 
collapsible  legs  and  ball  bearing 
casters,  with  foot  locks.  A  pneu- 
matic drop  check  is  provided  for 
lowering  the  boom. 

The   1 m,  c(jmplete   with   stand, 

cidlapses  for  easy  portability  and 
weighs  approximately  KM)  pounds. 
Write  for  further  information  to 
National  Cine  Kquipment  Inc.  200 
W  .    Uilh  St.  New  York. 

Television  Lighting  Facilities 
Described  in  Kliegl  Bros.  Manual 
♦  K.L|K(,L  1!K(i>.  i-  now  (lislril)Uting 
a  TV  .Studio  Lighting  and  Associ- 
ated Facilities  Planning  Manual  to 
television  eiigine«Ts,  architects,  con- 
sulting engineers,  and  production 
personnel.  In  folder  form,  the  man- 
iiul  is  complete  with  tested  sample 
studio  plans  and  informative  pic- 
tures of  actual  studios  shoeing 
lighting  facilities  in  um*. 

To  obtain  one  of  thes<-  manuals, 
write  the  Uroaib  ast  Kipiipiiienl  -ale- 
department  of  either  (>eneral  tlec- 
tric,  DuMnnt  I^bs.,  Q-neral  F'rcci- 
-ioii  l.al>oratories,  or  KCA.  It  al.oo 
niav  In-  obtained  direitiv  from 
Kliegl  Hros..  :<2I  West  .'lOlh  St..  New 
^..rk   I'). 

Vdditioiiul  -ale-  and  «er\  ice  for 
(iaiifornia,  Oregon.  Washington, 
Nevada,  Llah.  and  Ariiona  is  now 
also  available  from  Kl.lK«.l.  I.K.IIT- 
IM.  Co.  of  California.  It»«><l  W.  (.th 
St..  I.OS  Angp|e«. 


COLLEGE 
AUDITORIUMS 

CLASSROOMS 

particularly 
where  there  is 

difficulty  in 

darkening  the 

room. 

Ideal     for     projecting 

song  and  odverlising 

tlidat  in 

THEATRES    •    DRIVE-INS    •    NIGHT  CLUBS    •    HOTELS    •    RESORTS 

and  Hymn  slides  in   CHURCHES 

Projects   pictures  of   o    size   ond    snow-white   brilliancy   comparable  to   large 
screen  theatre  projection. 

Simple  to  operate.  Entirely  safe  in  the  hancit  of  o  layman.  Simply  plug  into 
ony  1  1  0-volt  A.C.  convenience  outlet. 

Economical.  The  molof-driven  arc  will  project  continuously  for  80  minutes 
without  retrimming. 

Use  coupon  now  fo  obtoin  full  details  and  prices. 
Dealer  Inquiries  tnvtted 

THE    STRONG    ELECTRIC    CORPORATION 

39    Cllr    PARK    AVENUE  TOLEDO    J     OHIO 

Pleat*  send  brochure  ond  prices  on  Ihe  Strong  Univonal  Slid*  Piojeclo' 


NAME       

ADDRESS 
CITY    I    STATE 
NAME  of  SUPPLIER 
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35mm 
Model    11 


A  TRULY  GREAT 
CAMERA  for  TV. 

Newsreel    and 
commercial     films 


For   lough   and   trying   osslgnmcnis,   ARRIFIEX   35   Is 
In  a  class  by  itself.    Reflex  focusing  through  pholo 
graphing    lens    while    comero    Is    operating — thii    is 
just  one  outstanding  ARRIFLEX  feature. 


IqwipM'  *■'*'*  briqttl.  right. tide  u^  tmo9«  rmrfer. 
*Vt  ■  mof niricoll*n  Selvvi  oil  poralloi  prvblvmi 
i  l*«is  turret.  Variable  speed  meter  built  into 
Ikandl*  eperotei  Irom  lightwelghl  botltry  Tachert, 
eter  registering  frem  0  le  SO  ttamti  per  seiend 
C*mpa<t,  llglitweigtit  r*<  eitlier  triped  er  hoifd  held 
Rlmlist.     Tab*!    JOO'    m    400'    magoilii*. 


(7flm€Rfl€Quipm€nT(5. 


Wiile    ler    tree    telder 


S  I    M  II  KK     h     •     \  n  l.t   M  K     I  .1     •     IQSZ 


Strong  Electric  Co.  Introduces 
High-Intensity  Arc  Projector 
♦    A    iK'iv    uiiiviTsal    iii;;li-iiilni>it\ 
arc  slide  projfiior.  utioiiiiiuitliiliM}; 


2"  X  2",  31 


X    V" 


a    r  X  5" 


slides,  was  developed  recently  by 
the  Strong  Elicctric  Cori'.,  Tole- 
do, Ohio.  The  nianufaiturer  partic- 
iilarlv  reciiinincii(U  liic  new  pro- 
jiftor  for  use  wlicri  tlicri-  i>  dilhciilty 
in  darkening  llic  prujcrlion  moni. 

The  motor-driven  arc  hums  6nim 
X  7"  copper  coaled  carbons  at  45 
ani|)ere*  and  21  voiu  to  project  75()0 
lumens  of  light.  The  luirriiiig  lime 
for  one  carbon  trim  is  I!"  minutes. 

The  optical  system  inclmles  three 
lenses  and  a  'i'  i"  fmus  polished 
glass  reflector  of  24"  working  dis- 
tance and  10'  1"  diameter. 

Length  of  the  projector  is  7H- 
inches  and  adjiislablc  legs  permil 
cstablisiiment  of  the  optical  center 
at  a  height  of  from  .'i6"  to  55".  A 
projection  angle  of  as  much  as  27 
degrees  downward  and  10  degrees 
upward  is  afforded. 

Price  information  and  an  illus- 
trated briH-hure  ma\  be  (dilaincd  by 
writing  to  tlie  Strong  KIcrlric  Corp., 
15  City  Park  Ave.,  Toledo  2. 

Three  Dimension  Co.  Releases 
Blower-Cooled  Slide  Projector 

♦  Three  Dimension  Company  is 
now  distributing  its  ShowPak  300. 
a  300-watt  blower-cooled  projector 
which  is  built  into  its  own  case.  The 
new  model  measures  12-inches  long. 
12-inches  high,  and  5'  ^-inches  wide. 
It  weighs  less  than  10  pounds. 

Die-east  construction  is  used  for 
the  body  and  a  slide  file  holding  up 
to  75  2x2  slides  is  im-orporatetl  in 
the  base.  .A  niicm-lill  control  is 
provided   in   a   han<l\    position. 

The  projection  lens  is  a  5-inch 
coated  anastigmat  in  helical  mount. 
A  TDC  three-wax  lamp  alignment 
feature  adjusts  the  .SOO  watt  JH^i- 
projection  lamp  for  maximum  effi- 
ciency. The  cuff  mounted  fan.  using 
the  Venturi  principle,  has  a  pro- 
tective grill. 

Like  all  TDC  viviil  projectors, 
the  ShowPak  3(M)  accepts  TDC 
.selectron-seniimatic  and  sele<-tron- 
autfimatic  changers.  Price  is  .?,5-1.5(l. 
Manufacturer's  address  is  4.5.55  \X  . 
\<l<lison  St..  ('hicagr,    II. 

Radiant  Manufacturing  Co.  Shows 
Screen  Sales  Tips  in  Picture 

♦  A  hospital  with  ■■^ick'"  projection 
sere«>ns  is  the  new  twist  presented 
in  a  sound  and  color  film  produced 
b\  Hadunt  MAMK\<TrHIN<.  OiHP. 
The  eight-minute  film  was  made 
with  a  magnetic  sound  projector  and 
i•^  available  to  dealers  on  a  free- 
loan  basis.  Further  information 
may  be  obtained  from  the  manu- 
facturer at  1203  S.  Talman  .\ve., 
(Chicago  8. 
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/'<)(((•//(//  ctirlton-arr  prnjrclion  suitable  jar  larfifsl  audiuiriuins  and  con- 
Lcntiun  halls  is  a  jenliin'  iif  nrii  Stronii  F.li'clric  Co.  sliilr  iirojfilar  shown. 
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Audio  Engineering  Society  lo 
Hold  Annual  Fair  in  Late  Octob* 

♦  Professional  sound  engineer! 
music  lovers,  and  hobbyists  will  ru 
shoulders  during  the  1952  Audi 
I  air  to  bi-  held  in  Manhattan's  He 
Icl  .New  Yorker  October  29  throug 
Novendicr  1.  Becoming  one  of  th 
largest  annual  electronic  events  hel. 
in  the  country,  the  fair  is  sponsors. 
I>\  the  Audio  Kngineering  Societ 
aii<l  is  conducted  in  conjunctio 
with  the  society's  annual  convei 
lion. 

.More  than  100  manufacturers  a 
ready  have  engaged  exhibitio 
space,  and  items  to  be  shown  rang 
fniiii  professional  recording  equif 
meni  valued  at  thousands  of  dollar 
to  a  .50c  pocket  microscope  for  ei 
aniining  phonograph  needles. 

Bridgamatic  Film  Processing  Now 
Available  on  a  Add-a-Unit  Plan 

♦  liiiiiM.wivTic  straight  line  fil 
processing  equipment  can  now  b 
j)urchased  on  the  "Add-A-Unit 
plan,  by  which  such  refinements  a 
air  conii)ress<)rs,  squeegees,  drai 
pump,  recirculation,  refrigeratior 
temperature  control,  replenishraen' 
speed  control,  filtration  can  b 
added  as  required. 

Bridgamatic  e<]uipnient,  whic 
can  be  purchased  for  as  low  a 
S1095  from  SOS  Cinema  Slppl 
Corp.,  world  distributors  of  4 
line,  enables  producers,  televisio: 
stations,  small  labs,  colleges,  etc.  t 
convert  from  rack  and  tank  method 
lo  automatic  at  a  comparative! 
small  cost. 

Electro-Voice,  Inc.  Offers  Catalog 
on  High-Fidelity  Microphone  Line 

♦  Klectro-Voick.  1.\c..  (if  Buchar 
an,  Mich.,  has  i.ssued  a  new  cala 
log  of  its  line  of  microphones.  l)e* 
ignated  Condensed  Catalog  No.  113 
ihe  new  jiublication  illustrates  am 
describes  the  company's  curren 
line  of  products. 

I^islings  in  the  catalog  incluA 
microphones  for  television,  radio 
recording.  P.A.  and  communio 
lion:  phono-cartridges  for  all  thr» 
speeds:  Hi-Fi  speakers,  driver* 
horns  and  crossovers:  lli-Fi  foldei 
horn  corner  enclosures  and  2,  3 
and  4-way  speaker  systems:  auto 
malic  self-tuning  Tune-0-Mali<-  ant 
TcMiia-rop  liooslcrs:  and  ihe  Tele 
\  ider  dislribulion  svslem  fcir  mul 
liplc  television  installations. 

A  free  copy  must  be  obtained  b; 
writing  to  the  comjianv  al  Bu 
rlianan.  Mich. 

Joins  Telenews  Productions  Board 

♦  1.  S.  V.  Patckvitcm.  president  o 
(;oM)E-N\sT  Pi  Bi.icMioss.  Inc. 
has  been  elected  to  the  board  0 
Tki.enews  Prodi ctions.  Inc. 
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J.  M.  McBride  Now  Ansco's 
Western  Regional  Sales  Mgr. 

♦  JosKl'll  M.  .\l(  ItKIDK.  (..riiit-r  liis- 
trict  nianafjcr  of  Avsco's  Dallas  of- 
ficf.  lias  been  appiiiiitod  weslerii 
regional  sales  manager,  lie  uill  lie 
responsilile  for  Anseo  sales  activ- 
ities in  the  Dallas  distriet  whieli 
covers  Texas,  New  Mexico,  OkJa- 
hoina.  Arkansas.  Louisiana,  and 
portions  of  Kansas  and  Mis.-issippi. 
In  addition,  he  uill  su|)er\is»-  the 
gales    aclivilies    of    the    Anseo    ."^an 

i  Francisco  and  l-os  AngeU-s  otliee> 
that  serve  the  West  C.oast  stales  of 
California.  Montana,  Idaho.  Wy- 
oming, L  tall,  Nevada,  Arizona, 
Washington,  anil  Oregon. 

Mr.  Mcliride,  a  native  of  Texas, 
has  been  with  .\nsco  since  1931, 
when  he  joined  the  company  as  a 
salesniaii.  Four  \ears  later  he  was 
transferre<l  to  Hiiigliainloii.  N.  Y., 
to  head  the  wholesale  sales  rlivision. 
He  occupied  several  executive  sales 
positions  with  Ansr<i  until  he  he- 
came  manager  of  the  company's 
Dallas.   Texas,  oflice   in    I'iUi. 

*  *        •■ 

O.  W.  Wieggel  Named  Director  of 
Kodak's  Sales  Dept.  Studios 

♦  .\ppointinenl  of  (>st.\K  W  .  \\  IKG- 
CEL  as  director  of  Kvstman  Kodak 
Company's  sales  department  studios 

announced  recently  by  James 
hw,  vice  president  and  gen- 
eral sales  manager.  Mr.  Wieggel 
mcceeds  .Mvin  W.  Streilinatter  who 
was  recently  appointed  manager  of 
ihe  professional  photographic  sales 
ivision. 

As  director  of  the  studios,  Mr. 
Wieggel  will  l)e  concerned  with  the 
over-all  operations  of  the  profes- 
ional  sales  studio,  the  graphic  arts 
Itudio.  and  the  in<lustrial  photo- 
graphic studio. 

•  •         • 

C.  R.  Dupree  Joins  J.  A.  Mourer 

♦  Clydk  Russei.i.  DiPREE  was  re- 
Dently  named  development  engineer 
tf  J.  .\.  Maikek,  Inc.  For  the  past 
11  years  Mr.  Dupree  was  general 
!Dgine<-r  for  the  photographic  lab- 
miory  of  the  U.  S.  Army  Signal 
xtrps  in  Long  Island  City. 


LiUmpa: 
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Ideal  Pictures  Appoints 

R.  B.  Phillips  Eastern  Director 

♦  Kl<  iiaKH  15.  I'lilLLirs  has  been 
iianied  eastern  director  of  Ideal 
I'lCTLKEs'  sponsored  film  division, 
it  was  announieil  nienlly  by  A.  L. 
Bl.lNKEK,  president.  Most  recently, 
Mr.  Phillijis  has  been  stationed  in 
\\  ashington  as  Ampro  Clorporation's 
regional  manager  and  povernment 
-ales  represenliilive.  His  new  head- 
cjuarlers  will  be  in  Ideal's  New 
t  ork  olli< c.  located  at  'i.'i.'i  W.  Vliul 
S(. 

Also  announced   by   the   film   dis- 
tributing company  was  thi'  opening 
o'  its  new  ollice  in  Houston.  Texas,  | 
which   will  serve  the  southern  part 
of  the  state.    Located  at  2t)()()  Fan-  | 
nin    St.,     the    new     branch     i>    the 
tHentv-se\enlli     distribution     center 
cstablisbe.l    b>     Ideal.     The    Dallas 
oflice.  .5W)U  Live  Oak  St.,  will  con-  , 
tinuc  to  distribute  16mni  rental  and 
free-loan  films  to  the  northern  half  ' 
of  the  slate. 

The  company  also  announces 
thai  more  than  25  new  accounts  i 
have  been  added  to  its  free  film 
library  during  the  past  eight 
months.  Included  in  this  new  group 
;!re  Hotpoinl,  Inc..  E.  R.  Squibb  & 
Son.s.  Natiimal  Safely  Council,  Chi- 
cago and  Southern  Air  Lines,  and 
llie  rriiiie  Co. 

Donald   Smith  Joins   Boom    Electric 

♦  DoMid.l  I'.  Smith.  formerK  with 
Swift  &  (!onipan\°s  film  division,  re- 
cently joined  the  staff  of  HiMim 
Elcclrii-  and  Amplifier  (!o..  Chi- 
cago. .Mr.  Smith  will  head  the  com- 
|)any's  new  tape  recortler  depart- 
irieiit. 

Joy  W.  Hill  Joins  Walland  Bros. 

♦  Arnold  L.  Watland,  of  Watlank 
HkoTIIEKs.  \'M):V)  South  Wi-stern 
\%e..  HIne  Island.  111.,  announces  the 
appointment  of  Jov  W  .  Hit. I.  as  rep- 
resentative of  the  audio-\isual  di\i- 
sion  in  central  and  southern  Illinois. 
Mr.  Hill's  ex|>erience  in  photo- 
graphic anil  visual  fields  includes 
association  with  The  Camera  Shop. 
Springfield.  111.,  and  the  I'hoto- 
graphic  De|>arlmenl  of  Haines  & 
Lwick,  alsu  of  Springfield. 


Don'l  fool  Ground  with  holf-woy 
in«aiur«».  Rapid  Film  Tachniqu* 
will  tak«  that"rain"owl  of  your  film. 
For  over  o  d«cod«,  l*od«rt  in  icrolcfi 
rcmovol,  prvtcrvofion,  and  rvjuvcno- 
lion  of  old  ond  n«w  film. 
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(iREAT     MOTION     l>  1 1  T  f  R  E  S     ARE     PROCESSED     BV     PATHE 

l'iii\orMal  I*i4'liir<>.s  Itoard  lliairiiiaii 
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Vi:it/i  Patl/c  I .ahs  for  the  process- 
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So  processing  job  is  too  large  for  I'athc. 
None  is  too  small.  The  only  requirement 
is  that  cva/;  Ix:  of  the  highest  quality . 
Perhaps  yon  would  like  details  on  the 
Iiciictirs  of  an  e\clusi\e  Pathe  conti^ct. 
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Complete  Technical  and  Editorial 
Services  to  16  mm  Business,  Educa- 
tional and  Religious  Film  Producers 


SCRIPT  PREPARATION 

TITLES  AND  ANIMATION 

PHOTOGRAPHY 

SOUND  RECORDING 

RE-RECORDING 

from  magnetic  tape  or  film 

MUSIC  LIBRARY 

EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

)64  NORTH  WACKER  DRIVE,  CHICAGO  6,  ILLINOIS 

Edge-Sumhered  fTori  Prints— Color  Masters- 
Duplicate  Segal  lies — Release  Prints 


Attention-Compelling 
LIGHT  •  COLOR  •  MOTION 

That  Really  Sells  for  You! 


USE    THE    NEW 


WILSON  SAlE-0-MATIC 

ADVERTISING  SLIDE 

PROJECTOR 


for 
SALES  ROOMS 

AIR,  RAIL  & 

BUS  STATIONS 

HOTEL  LOBBIES 

TRADE  SHOWS 

BANKS 

Shot  p.  brilliont  pfoj*ction 
of  34  itondord  2'  x  3", 
block  ond  whit*  or  color, 
gloit  or  popor  mountod 
ilid*«  ot  o  rot*  of  5  or  10 
c hon9*i  p*r  m r n ut*  to  o 
9'  I  12'/)  fOt  pro(*ction 
typ*  gloi*  doylioht  icroon. 
S<r**n  it  dork  whil*  tlid*t 
chong*.  R*mol*  control 
olfO  poritiitt  chongot  ol 
Will.  Op*rat*i  Oft   103/120  V     60  cycl*  cwrrvnt. 

Cooi*i  compi*!*  with  8'  cord,  ottochmont  plwfl,  lomp  bulb,  8' 
ftfof  control  cord  and  twitch  ortd  9  i  t6'/i  ■  74  corrTing 
cot*      Wvght,    inclwding    corryirtg    cot*,    ortly    35    Ibi 

WILSON    PROJECTOR    COMPANY 

1051  1    Wotvrn    Avrnu*  CUvolanci    11.    Ohio 

DEALER        INQUIRIES        INVITED 


Report  on  Edinburgh 

NOIKS  ON    IIIK    l'»r,2  FILM  KKSTIVAL 
by  Lee  K.  Hol.k.r 

FmiM  \iijni>i  IT  til  September  7  the  city  of 
K<liiil>urgh.  oiu-  of  the  lovi  liest  in  the  Uritisli 
Isles  and  in  the  world,  plays  host  to  r.iuiil- 
less  digiiilaries.  olTicials,  tourists,  and  critics 
from  all  purls  of  the  world.  The  occasion  is  the 
now  fuinoiis  festival  o{  niusi<-  and  drama. 

An  important  part  of  the  overall  festival  is 
the  Kdinhurgh  Film  Festival  held  concurrently 
and  now  one  of  the  most  attractive  and  interest- 
ing parts  of  this  crowded  three  week  period. 
From  every  nation  in  the  world  with  the  excep- 
tion of  the  U.S.S.R.,  come  the  best  films  produced 
during  the  past  year  as  well  as  many  representa- 
tives from  the  film  industries  of  these  countries. 

Dive^^e  and  Kepresentative  Screenings 
Although  it  was  generally  agreed  that  the 
standard  of  films  submitted  to  Edinburgh  this 
year  was  on  the  whole  below  average,  I  felt  that 
the  coinmittee  did  an  exceptionally  good  screen- 
ing job  so  that  in  the  final  showings  the  250  odd 
films  that  were  accepted  represented  a  remark- 
ably diverse  and  representative  group.  In  the 
few  cases,  where  a  fibi  seemed  below  par,  the 
committee  had  an  excellent  reason  for  including 
it.  An  example  of  this  was  the  much  heralded 
showing  of  a  Philippine  documentary  spec-tacle 
called,  Genghis  Kh/in.  AUhough  it  contained 
some  interesting  close-ups  and  was  otherwise 
sound  photographically,  the  acting  and  story 
seemed  a  throwback  to  the  worst  of  the  Holly- 
wood cliche  films.  On  further  investigation.  I 
discovered  that  it  had  been  includexl  because  it 
seemed  to  be  an  excellent  and  encouraging  ex- 
ample of  the  re-birth  of  the  Philippine  film  in- 
dustrv.  so  badly  damaged  during  the  war. 

The  films  selected  are  shown  in  one  of  four 
theatres,  all  of  which  are  quite  modern  and  well 
equipped.  This  should  serve  to  reassure  any  of 
our  producers  that  their  films  receive  the  best 
of  handling  and  screening. 

(iood  I  .S.  Sponsored  Films  Shown 
On  the  whole  the  people  of  Edinburgh  as  well 
as  the  tourists  seem  quite  above  average  as  criti- 
cal audiences  and  all  the  showings  are  to  full 
houses.  Among  the  American  films  that  seemed 
to  me  to  have  received  the  most  enthusiastic 
cominenls  were  the  United  Productions  of  Amer- 
ica cartoon  films;  Rooty  Toot  Toot.  etc.  The  Gen- 
tlemen in  Room  6;  a  gimmick  film  that  runs 
about  12-niinutes  and  was  produced  by  George 
K.  Arthur.  The  film  is  exce|itiiinally  well  acted 
and  ithotiigraphcd  and  is  l>as<'d  on  an  O.  Henry 
type  of  short  sli)ry  with  the  last  1 7- feel  of  film 
containing  the  shocker.  Also:  the  documentary 
film  V//yn/i  the  Story  of  Water.  The  Hiph  Wall. 
That  the  Deaf  May  Speak.  Anil  then  there  If  ere 
Four,  Uncommon  Clay,  and  The  Impressionable 
Years. 

Although  no  awards  are  given,  the  honor  of 
ini'lusion  in  the  festival  is  such  that  each  year 
the  numU-r  of  films  submitted  for  entry  lias 
«tciidiK    grown.     F.ach   film   submitted   for  entry 


Meet  Your  Edinburgh  Observer 
♦  I,ee  R.  Hobker.  formerly  Production 
Manager  and  ,\dministrative  Executive  of 
Campus  Film  Productions,  recently  visited 
the  Edinburgh  F'ilm  Festival  during  a  10 
week  Kuro|)<-an  tri|).  Mr.  Bobker  found  he 
was  the  only  repres<'ntative  of  the  American 
business  film   industry  at  Edinburgh. 

He  reports  that  in  the  hundred  fihns  he 
witnessed  during  his  stay  were  concentrated 
enough  new  imaginative  ideas  and  tech- 
niques to  keep  a  film-man  thinking  for  a 
long  lime.  His  comments  here  on  the 
American  producers'  predilection  for  ex- 
cessive narration  are  much  to  the  point. 


is  very  carefully  screened  in  its  entirety  by  a 
committee  comprises!  of  an  amazingly  sincere  and 
capable  group  of  men  and  women.  All  give  ol 
their  lime  generously  and  without  pay  in  order  to 
see  that  the  artistic  and  cinematic  valuer  aimed 
at  each  vear  are  raised  just  a  bit  higher.  MosI 
of  the  Edinburgh  people  who  comprise  the  film 
screening  committee  are  enthusiastic  film  de- 
votees who  have  served  throughout  the  six  yeai 
history  of  the  festival. 

Business  Pictures  Welcome  at  Festival 

The  primary  interest  of  the  committee  in  se- 
lecting the  films  for  inclusion  in  the  festival 
seemed  to  me  to  be  that  the  film  should  be  of 
the  highest  artistic  merit  and  in  some  way  or 
wavs.  trulv  representative  of  the  culture  from 
which  they  have  come.  In  regard  to  the  large 
number  of  films  entered  from  the  business  film 
industry,  it  may  be  well  to  mention  that  these 
films  are  as  welcome  or  even  more  welcome  at 
Edinburgh  than  the  "entertainment"  film  lie- 
cause  the  festival  people  feel  that  it  is  tlicse  films, 
that  show  a  part  of  .Xmerican  life  not  honesllv 
handled   in   the   Hollywood  films. 

Of  particular  interest  to  the  American  film- 
man  on  a  holidav  were  the  many  discussions  held 
each  afternoon  and  evening  before  and  after  th© 
showings.  Mr.  .Arthur  Brown,  assistant  head  of 
the  festival,  Mr.  NOrnian  Wilson.  British  pub- 
lisher and  founder  of  the  film  festival.  Mrs. 
Lillian  HopewelL  film  festival  directress,  and 
others  who  had  nuich  to  do  with  the  success  of 
this  now  famous  festival  are  always  on  hand  and 
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out-  can  learn  much  of  ihe  fit'liiig.s  of  tlies*-  (>eo- 
ple  toward  our  business  films.  The  criticism  one 
hears  most  often  is  the  |>rc-occupati(in  of  most 
.American  producers  with  narration.  The)  seem 
1(1  fc«-l.  and  not  uithout  cause,  that  we  are  pet- 
ting farther  and  farther  away  from  the  true 
eflectiveness  of  the  medium  because  we  are  too 
much  concerned  either  with  sellinf;  or  with  pet- 
ting fads  across.  Instead  of  planning  our  hims 
so  that  the  picture  tells  the  story  \s  ith  an  occa- 
siotial  assi.st  from  the  narrator,  these  people 
seemed  to  feel  that  we  pack  our  films  with  so 
much  narration  that  one  has  trouble  watching 
the  film  or  petting  any  unified  feeling  from  it. 

Critieal    View    of    Mental    Health 

Another  often  heard  barb  tossed  our  way  is 
ihrouti  in  the  direction  of  our  "mental  health  " 
films.  Aside  from  tlie  trememhiiis  nundier  of 
these  films,  it  is  said  that  we  try  to  tie  up  this 
serious  and  many  sided  subject  into  neat  little 
film  packages  which  either  oversimplify  the  prob- 
lem and  offer  a  fairy  tale  solution,  or  simply  state 
a  problem  without  trying  to  scratch  Ik'Iow  the 
surface  for  cause  and  effect.  .An  exception  to  this 
was  the  wonderful  "Quiet  One"  which  they  are 
still  talking  about  in  Edinburgh. 

It  might  be  well  to  close  these  notes  bv  men- 
tioning the  wonderful  hospitality  accorded  mv- 
self  and  mv  wife  bv  Mr.  Brown,  Mr.  Wil.son,  Miss 
Hopewell  and  manv  others.  Such  was  the  wel- 
come that  it  would  indicate  that  other  business 
film  producers  and  sponsors  would  do  well  to 
visit  the  festival  next  )ear.  It  is  both  educational, 
informatixe,  and  fun.  H' 

Mi'ilir;il  Films  Foiiiidatioii  Produces 
Three  New  Subjects  in  (ihiiclhirth  Series 

•¥  Three  films  were  added  recently  to  the  series 
on  childbirth  which  is  being  produced  by  Med- 
ical Films  Foundation  of  San  Francisco.  Films 
now  available  are  Prenatal  Care.  Labor  anil 
Childbirth.  A  Normal  Birth,  and  Postnatal  Care. 
The  series,  which  will  consist  of  eight  titles 
when  completed,  is  intended  for  the  non-medical 
public.  Flans  calls  for  production  of  the  remain- 
ing four  films  in  the  series  during  1952  and  earlv 
1"'.S.{,  along  with  a  number  of  nther  motion  pic- 
tures in  the  general  field  of  medical  and  health 
education. 

Medical  Films  Foundation  is  a  non-profit  cor- 
poration with  a  board  of  trustees  composed  of 
Dr.  Vt  ilfred  M.  Mitchell,  president.  Professor 
of  Psychology  at  College  of  the  Pacific;  Dr. 
Karle  .M.  Marsh,  first  vice  president,  gynecol- 
ogist and  idistetrician,  San  FranciMo:  Dr.  Don- 
ald ifarriiigton,  s«vond  vice  president,  gvnecol- 
ogist  and  obstetrician,  .'stm-kton :  Huth  Mitchell, 
.secretary:  Dr.  Donald  M.  Hatfiehl.  treasurer, 
production   manager,  San   Francisco. 
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•  to  mak«  qood.  t^arp 
pnnTs,  picture  oniy,  sound  only  or  compofite. 
Diaphragm  allows  ten  densities  for  color  work. 
Not  on  amateur's  toy.  but  a  real  laboretory  in* 
5trument.   16mm  or  35f*>m  models  avatlebte. 

Model  25  (illustrated)  speed  25  35'  per 
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"Firsts"  which  include  the  famous  BRIDGA- 
MATlC  Continuous  Film  Developing  Machines. 
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7315  Carnegie  Ave.,  Cleveland  3,  Ot»io 


IMMEDIATE  CASH 


POI 


UM  BKR    I,     •     \  (»  I  I    M  K     13     •     11 J  2 


CAMERA  EQUIPMENT 

NEED  EYEMOS  (SINGLE  LENS  AND  TURRET). 
MITCHELLS.  ARRIFLEX.  OE  IRIES.  B»H  STAND- 
ARDS  AND  HI  SPEEDS.  WALLS  AKELEYS.  CINE 
SPECIALS,  AURICONS  MAURERS  FILMOS. 
ALSO  BALTARS  COOKES  AND  OTHER  LENSES. 
SOUND  STAGE.  LABORATORY  AND  EDITING 
EQUIPMENT  OF  ALL  TYPES  REQUIRED.  PLEASE 
SHIP  INSURED  OR  FORWARD  DESCRIPTIONS 
AIRMAIL     IMMEDIATE    PAYMENT 


GORDON     ENTERPRISES 

S142   N    CAHUENGA   •    NORTH   HOLLTWOOO.  CAL. 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 

•   CONNECTICUT   • 

Rockwell   Film   &    Projection 
Scr»-ice.  182  IIif;li  St.,  Hartford  5. 


•  DISTRICT  OF  COLl'MBIA  • 

Jam  Handy  Organization,  Inc.. 
1730  H  Street,  Washington  6. 

The  Film  Center,  015  12th  St. 
N.V^'.,  Washington. 

•  M.\RYL.\ND   • 

Howarii  E.  Tliontpson,  Box  204, 
Mt.  Airy. 

•  MASSACHUSETTS   • 

Cinema.  Inc.,  234  Clarendon  St., 
Boston  16. 

•  NEW  HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 

•   NEW  JERSEY   • 

Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

•  NEW  YORK   • 

Association  Films,  Inc.,  33  West 
45lh  Street,  New  York  19. 

Bnchan  Pictures,  79  Alien  St., 
Buffalo. 

Charles  J.  Giegerich,  42-20  Kis- 
sena   Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 

W.  55th  St..  New  York  19. 

Crawford  &  Immig,  Inc.,  265  W. 

14th  St.,  New  York  City  11. 

The  Jam  Handy  Organization, 
Inc.,  1775  Broadway,  New  York. 

Ken    Killian    .Sd.    &    Vis.    Pdls. 

P.  0.  Box  .361  Hempstead,  N.  Y. 

Mogull,  Film  and  Camera  Com- 
panv,  112-114  W.  4Sth  St.,  New 
York  19. 

S.  O.  S.  Cinema  Suppiv  Cor]).. 

602  W.  52nd  St..  New  York  19. 

Specialized  Sound  Products  Co., 

551  Fifth  Ave.,  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  ,599BS  Suflern. 


•   PENNSYLVANIA   • 
Jam  Handy  Organization,  Inc., 

930  Penn  Ave,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harrisburg. 

LippincotI    Pictures,   Inc.,   4729 

I.urllnw  St..   i'hila.lcli.hia  39. 


•  UIIODK   ISLAM)   • 

Wfntrott.  Slade  &   Italcom  Co., 

95-W  Empire  St.,  Providence  3. 

•  WE.ST  VIRGINIA   • 

Haley     .\udio-Visual    Service, 

l!o\  7(»3.  Cliarli-j-toM  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A.  Charleston  2. 

K.  S.  ."Simpson,  818  Virginia  St., 
VI'.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 

Phone  24043,  Box  1389,  Hunting- 
ton. 


SOUTHERN   STATES 

•  ALABAMA  • 

Stevens  Pictures,  Inc.,  506  Eight- 
eenth St.,  North,  Birmingham. 

•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGIA   • 

Colonial  Films,  1118  W.  Peachlree 
St.,  N.W..  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 

St.,  N;  W.,  Atlanta  3. 

•  LOUISIANA   • 

Stanley     Projection     Company, 

2111/^  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tn- 
lane  Ave.,  New  Orleans. 

Stirling  Visual   Education   Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual   Service,  Inc.,  815 

Poydras  St.,  New  Orleans  13. 

•  MISSISSIPPI   • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St..  Jackson  2. 


•   TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St..  Nash- 
ville. 

•    VIRGINIA    • 

Tidewater  .Audio■^'iBual  Center, 
617  W.  35th  St.,  Norfolk  8,  Phone 
51.371. 


•    ARKANSAS    • 

Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


MIDWESTER N    STATES 

•  ILLINOIS  • 

American   Film   Registry,  24  E. 

Eighth  Street,  Chicago  5. 

.Association  Films,  Inc.,  79  East 
Adams  St.,  Chicago  3. 

Atlas    Film     Corporation,     1111 
South  Boulevard,  Oak  Park. 

Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDLVNA  • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  Aids  Service,  517 

Main  St.,  Davenport. 

•  KANSAS-MISSOURI   • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    610 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

Jam  Handv  Organization,  Inc., 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 

Academy  Film  Service  Inc.,  2300 
Payne  Ave.,  Cleveland  14. 

Fryan  Film  Service,  3228  Euclid 
Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

Jam  Handy  Organization,  Inc., 

310  Talbott  Building.  Dayton  2. 

Twyman    Films    Inc.,    400    West 
First  Street,  Dayton. 

M.   H.   Martin    Company,    1118 
Lincoln  W  av  F..  Massillon. 


•   WISCONSIN   • 

R.  II.  Flath  Company,  2410  N.  3d 
St.,  Milwaukee  12. 


WESTERN    STATES 


•   CALIFORNIA   • 
Donald  J.  Clausonthue,  1829  N 

Craig  Ave.,  Altadena. 
Coast  Visual  Education  Co.,  562C 

Hollywood  Blvd.,  Hollywood  28. 
Hollywood    Camera    Exchange/ 

1600  N.  Cahuenga  Blvd.,  HoUy 

wood  28. 
Jam  Handy  Organization,  Inc.. 

7046  Hollywood  Blvd.,  Los  An 

geles  28. 
Ralke  Company,  829  S.  Flower  St. 

Los  Angeles  17. 
Spindler  &  Sauppe,  2201  Beverly 

Blvd.,  Los  Angeles  4. 
Association  Films,  Inc..  351  Turk 

St.,  San  Francisco  2. 
C.    R.    Skinner    Manufacturinf 

Co.,  292-294  Turk  St.,  San  Fran 

Cisco  2. 

•  COLORADO   • 

Dale  Deane's  Home  Movie  Sales 
Agency,  28  E.  Ninth  Ave.,  Den- 
ver 3. 

•  OKLAHOMA   • 

Vaseco,   2301    Classen,   Oklahoma 

City  6. 
H.   O.   Davis,   522   N.   Broadway, 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Boston 

Ave.,  Tulsa  5. 

•  OREGON  • 

Moore's  Motion  Picture  Service,- 

306  S.  W.  Ninth  Ave.,  Portland  5. 

•  TEXAS   • 

Association  Films,  Inc.,  1915  Live 

Oak  St..  Dallas  1. 
George  H.  MitcheU  Co.,  712  N. 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    242S 

Guadalupe    St.,     Phone    8-5717, 

Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


CANADA  -  FOREIGN 


.Audio-Visual  Supply  Company* 

Toronto  General  Trusts  Building, 
Winnipeg,  Man. 
Distribuidora    Filmica    Vene«»- 
lana  De  16MM.,  S.A.,  Apartado 
706  Caracas,  Venezuela,  S.A. 
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USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 


BUSINESS     SCREEN     MAGAZINE 


! 'itMiii  (  I  iu\     CiiNMUKMK    (//    Roihtt     I'iiliirtw 
ilurin/i  the  making  of  a  Pacific  Mutual  program. 


Insurance  and  the  Screen: 

(  ID.NT  IM  Kl)      KKiiM       I'M.t:       r  II  IK  I  ^ -KIN  K  I 

Agents  —  the  field  commanders  —  in  January, 
1952.  Seven  months'  "combat"  experience  is 
now  available  for  e\aluation. 

rill-  (general  Agents'  reporU  clearly  indicate 
a  remarkable  improvement.  Their  opinion  is 
virtuallv  unanimous  that  men  trained  by  the  new 
method  can  be^in  systematic  prospecting  at  the 
eiul  of  a  week's  training,  and  can  begin  actual 
productive  selling  at  the  end  of  tlie  second  week. 
To  anvone  with  e.\j>erience  of  the  usual  insurance 
agent's  "starvation  period,"  this  is  little  short 
4if  miraculous. 

Training    of    New     \li-ll    Mote    Klleclivc 

riie  tvpical  judgment  agrees  with  that  of  tlic 
Dallas.  Texas,  General  .\gent  who  writes  tlial 
"the  training  of  new  men  has  become  much  more 
effective  with  the  use  of  the  sound  slide  film  in 
training.  It  has  become  useful  Inxause  about 
seventv-five  per  cent  of  what  is  seen  is  retained 
whereas  only  about  twciity-h\e  j>er  cent  of  what 
is  heard  is  retained.  This  means  that  we  can  be- 
eome  more  |>ositive  in  direction  of  new  men  be- 
cause of  the  knowledge  llie\  have  ac(|uired  of 
our  iiidu.stry. 

"The  use  of  the  film  anil  records  enables  train- 
ing of  a  new  man  in  a  much  shorter  period  oj 
time  because  he  uill  'see'  himself  in  such  a  /)ic- 
ture  of  selling." 

The  key  idea  here  li«>  in  the  obx-rvation  that 
Pacific  Mutual's  audio-visual  program  has  made 
Iraining  more  effective  in  a  shorter  time.  As  the 
Atlanta.  Oorgia,  (general  Agent  remarks: 

■'In  our  experience  of  Iraining  by  tlie  use  of 
film.  We  have  found  that  it  sjixed  a  great  deal  of 
lime  for  the  trainer  and  ropiiri-il  about  the  .same 
amount  of  time  for  the  traine<':  however,  the 
trainee  is  a  belter  salesman  lor  the  lime  con- 
.«umed." 

Hut    Good    Kefre-ller    for   Older    Hailil- 

Kut  the  elTei'I  of  llie  lihn  pro^>rani  i'-  not  nnly 
on  new  men.  It  has  been  e<|uall>  useful  for  agents 
who  have  l>een  in  the  business  long  enough  to 
acipiire  ex|>erience.  but  who  have  Income  "tired." 
tin  instance,  a  Kansas  (.it\  agent  who  was  readv 
to  ipiit  after  a  year  in  the  business  tells  how  he 
was  "saM'd"  by  the  audio-visual  program  and  is 
now   a  leader. 

Me  finds  agrei-ment  in  the  comninit  of  the  At- 
lania  man:  "In  all  t\|H's  nf  training  the  follow- 
through    bv    the    trainer    is    probabU     the    most 


important  in  keeping  a  salesman  in  regular  pro- 
duction. We  find  that  when  a  sab-sman  gets  in  a 
slump,  by  going  over  the  training  films  with  him 
in  most  ea.se9  he  himself  quickly  sees  where  he 
got  off  the  sales  track  and  corre<-Ls  his  own  mis- 
lakes." 

Agents  Show    Strong    Personal    liil«Te«l 

That  eX|H'rienced  men  thems<-lves  recognize  the 
\alue  of  the  program  is  indicated  by  an  observa- 
lion  from  the  highly  successful  f'r<-iieral  Agent  in 
Washington.  1).(!.:  "After  a  «|uarter  of  a  century 
ill  the  insurance  business  I  have  for  the  first  lime 
^•en  men  ask  permission  to  come  into  the  office 
iluring  the  evening  and  over  the  week  end  in  ' 
order  to  improve  their  sales  ability.  Audio-vi.s- 
iial  [iresents  a  consistently  fine  sales  delivery  after 
which  the  agent  can  |>atlern  his  own  presenta- 
tion. " 

In  all  these  letters  and  memoranda  from  Gen- 
eral Agents,  there  breathes  an  air  of  relief  at  the 
time-consuming  burden  of  {jersonal  work  which 
has  been  lifted  from  their  backs.  They  express 
it  in  various  ways. 

One  new  Oneral  .■\gent  writes,  "coming  from 
iuiother  <-ompany  and  encountering  a  philosophy 
uiii(pie  in  the  insurance  business,  I  wasn't  cer- 
tain that  I  could  learn  all  that  I  had  tu,  and  at 
the  same  lime  induct  and  train  new  men.  This 
auilio-visual  approach  has  made  it  |H)ssible  for 
me  to  learn  along  with  my  new  men.  and  to  get 
agents  into  production  faster  and  more  efficiently 
ihan  I  ever  thought  possible." 

\t  am  rate.  Pacific  Mutual  feels  satisfied  that 
till'  program  is  fulfilling  its  purjiose.  It  has  made 
tin-  life  insurance  promotional  dollar  buy  more 
sales — or,  in  the  words  of  Fred  Sibley,  the  com- 
|>any's  Vice  President  in  Charge  of  Agencies, 
"It  has  provided  the  greatest  return  for  the 
iiionev  of  anv  Pacific  Mutual  involment  of  sim- 
ilar nature  that  the  (onipain    lias  e\cr  made.  " 

lessons  Being  \pplied  K l-ew  here 
One  successful  audio-\isuai  program  usually 
leads  to  other  programs  in  other  fields.  Holh  Pa- 
cific Mutual  and  Kocket  have  learned  from  their 
joint  i'X|M-rience.  and  the  lessons  are  now  being 
applied  to  other  sectors  of  the  company's  agency 
o|KTations.  In  the  final  anaKsis.  liowe\er.  the 
[•roof  of  the  pudding  does  not  lie  in  the  opinions 
id  company  exe<-ulives  and  (General  Agents.  It 
dcx-s  not  even  lie  in  the  fact  that  insurance  com- 
panies are  so  much  more  limited  llian  other  busi- 
iiess«-s  in  the  amount  of  nione\  the\  may  spend 
|o  obtain  new  business  that  they  neeil  to  search 
extra  hard  to  find  iH-tter  wavs  of  buying  more 
sales  with  their  dollars. 

So  far  as  Pacific  Mutual  is  concerned,  it  lies 
in  the  fact  that  the  agents  of  the  com|Ninv  every- 
where, the  men  on  the  firing  line  who  aitiially 
produce  the  business.  ha\e  accepli-d  the  new 
audio-visual  program  unanimously.  They  know 
it  helps  them  gel  results  more  quickly  and  more 
easily,  with  coiis<-<|uent  improvement  of  their 
incomes. 

\  life  insurance  loinpaiiv's  .hucccss  de|M'nds 
on  its  field  force,  bolli  tlieir  eff«tli\eiiess  and 
their  allilu<le.  .\nd  if  you  ask  Pacific  Mutual's 
field  force.  "Does  the  new  program  help  >ou  gel 
more  soles?  ".  iheir  answer  i«  an  uinpialified 
"Yes!"   That's  ihe  im|MirUnl  answer.  R' 


SEE  the  Selectroslide 


Fully  juloniJtic  projector  *  *  *  48  2x2  »lide 
rapacity  TJO-IOOO  wait  projector  *  *  *  Krmote 
CoDlrol. 

For  per»onnrl  inslrurlion.  wlr»  nirrtinf^ft,  «liow- 
roomfi     and     CuBlompf     Service     pretentaliont. 

A-k.     far     .1     (N-riinii-lr.ili'Mi     .iii.I     I-r-     •  ..riv  im  rj. 

^.^^     SPINDLER&  SAUPPE 

/)     ,  f.         220!      BEVERLY     BOULEVARD 

Jftj^i/unaHO**    LOS    ANGELES   4.    CALIK)RNIA 


KLEARCITE 

TRANSLUCENT    SCREENS 
FOR    REAR    PROJECTION 

Specio/izing  in  Outdoor 

Screens  for  Rooffop  Advertijing 

(Sizes  up  to  50  X  100  feet) 

Indoor  Screens   in   Sizes 
Up  to  17  X  24  feet 

ALL    SCREENS    MADE    TO    ORDER 

Write   today   lor   brochure 

KLEARCITE  SCREEN  COMPANY 

1428  N.  Orleans  St  Chicago  10,  III. 


LENS  PERFORMANCE 


OPTICAL    STANDARDS 

I3S0    North    Highland    A»nu« 
HOLLYWOOD  28 


PMM  TIIKK.K  Wll.l,  APPKVR  NKXT  MONTH 


^UIAIUJ^I 

MOl 

TEL 

A 

nON   PICTURE 
til 

EVISION  ART 

1  INit  •■  -  TitllS 

}40  EAST  i9lh  ST. 

>■  L  M  BKK     (.     •     \  O  I   I    M  K     it     •     I  'i  .'>  2 
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Tyi'IiM.  ok  Mkdk  Al.  Iilm  A/>c.i(i/i.s7,v  i.s  tortlel 
Films,  one  of  the  lirouin/i  niiinher  oj  coiufHinies 
in  this  field. 

Films  in  Medicine: 

I  CUNTlNUtU     KKOM     I'AGE     THKNTV-MNEj 

have  alrcacK  Ix-cii  {Mifiiplelcfl.  »ill  illu-lratc  the 
normal  anil  al>n<>riiial  ilevclopriietil  of  tlu-  licarl 
and  great  vessels  and  demonslrale  the  surgical 
treatment  for  correction  of  such  cases  where 
such  treatment  is  possible. 

Interest  has  already  heen  expressed  li\  niic 
of  the  leading  pharmaceutical  houses  in  the  spon- 
sorship of  this  series.  The  sponsorship  of  such 
films  is  being  increasingly  appreciated  hv  indus- 
try as  a  form  of  good  public  relations  and  the 
lead  taken  by  some  of  the  larger  pharmaceutical 
houses  in  this  field  is  now  being  more  and  more 
widely  followed. 


New   Scries    on    Polio    Nursing 
Destined  for  \\  i«ie  (iirrulatioii 


♦  Just  completed  this  month,  and  going  imme- 
diately into  wide  national  distribution  through 
hospitals,  nursing  and  medical  schools  and  other 
channels  is  a  new  series  of  films  on  nursing  care 
in  polio,  produced  b)  .Science  Pictures.  In<-.  for 
the  Advisory  Nursing  Services  for  Orthopedics 
and  Poliomyelitis  of  the  National  Ix-ague  for 
Nursing  under  a  grant  from  the  National  Foun- 
dation  for   Infantile  Paralysis. 

The  series,  under  the  general  title  Nursing 
Care  in  Foliomyeiitis,  consists  of  three  half-hour 
films,  one  each  on  the  problem  and  opportuni- 
ties in  the  care  of  patients  with  low-spinal  polio: 
bulbar  polio;  and  high-spinal,  thoracic  or  res- 
pirator) polio. 

Through  graphic  demonstrations  of  symptoms, 
treatment  and  care,  in  each  of  the  films,  the 
nurse,  student  nurs<-,  aide  or  auxiliary  worker 
will  learn  the  broad  prinii|)les  underlying  gooil 
polio  care,  and  many  of  its  most  im|>ortatit  tech- 
niques. Animation  and  diagrams  make  compli- 
cated technical  points  clear,  in  combination  with 
the  live-action  photography. 

Critical  scenes  demanding  '"super  close-up" 
photography  were  recorded  bv  the  "Science- 
scope,"  a  photographic  apparatus  developed  ex- 
clusively by  Science  Pictures  for  "seeing"  pre- 
cision operations  from  the  point  of  view  of  the 


|ier>oii  performing  llieiii.  I  raclieolomy  tech- 
iiiijues.  aspiration  and  other  delicate  maneuvers 
Were  captured  mi  film  through  the  use  of  this 
de\  ii  c. 

\>idi-  from  liliii~  prndiieed  \i\  commercial 
-|iiiM>(irs.  suih  a>  pli<irma<'etilieal  houses,  surgi- 
cal films  are  produced  almost  daily  by  hospitals 
and  individual  surgeons  all  over  the  country. 
I  hese  are  usualK  silent  Kodaclirome  films,  made 
more  for  the  record  than  for  >pi-cifie  leaching 
purposes,  and  u>uall\  reijuiri-  lillle.  if  any. 
editing. 

Although  the  great  mass  of  medical  films  do 
include  many  that  fit  into  the  category  of  basic 
leaching,  lliere  M-ems  to  be  a  great  need  for 
more  and  belter  (iliiis  on  basic  medi<'al  science, 
such  as  histology,  embryology,  pliariiiocology. 
etc.  ^ 


Mobile  Sound  Recording  for  location  use:  a 

I'rinrelon  Film  Ceiiler  Iriick. 

Picture  Maker  With  a  Mission: 

ICONTIMKD     FROM     I'AGK     T  II I  KT  Y -SE  V  EN  ) 

ed  such  clients  as  The  Port  of  New  York  Au- 
thority, The  American  Telephone  and  Telegraph 
Company.  The  Yale  and  Towne  Manufacturing 
Compan).  the  Inited  States  Navy  Department, 
the  United  .States  Air  Force.  The  Kimble  Glass 
Company,  Radio  Corporation  of  America  (Serv- 
ice Division).  Bethlehem  Steel  Corporation.  Mon- 
santo Chemical  Company.  Deering.  Milliken  and 
Compain.  (;len  C.  Martin  Aircraft  Co..  McDon- 
nell Aircraft  (^o..  Stanley  Works.  National  Con- 
ference of  Christians  k  Jews  and  Congoleum- 
Nairn  Company.  In  order  to  successfully  fulfill 
these  project.*.  The  Film  Center  has  arragements 
for  shooting  facilities  in  Holhwciod  and  in  the 
Midwest.  Current  films  will  take  Film  Center 
crews  to  Bermuda.  Puerto  Rico.  Hollywood,  Den- 
ver, Florida.  Memphis.  .Norfolk.  Corpus  Christi 
and  most  of  the  Northeastern  states. 

Producing    Feature   for   .\ir   Force 

One  of  llie  prominent  films  now  being  pre- 
pared for  the  cameras  is  a  six-reel  feature-length 
film  for  the  United  Stales  Air  Forces.  Written 
by  MacKinley  Kantor,  this  picture  deals  with 
the  war  of  ideas,  and  is  to  be  filmed  in  Prince- 
ton,  on  location  and   in   Hollywood. 

1  he  Him  Center  has  had  a  continuing  policy 
of  employing  some  of  the  most  distinguished 
names  in  the  industry — such  directors  as  Cun- 
ther  von  Fritsch.  Henwar  Rodakiewicz,  Will  Ja- 
son, Justin  Herman  and  Robert  KIwyn:  writers 
Archer  Winston.  .Searle  KramiT.  .Sumner  Lvon, 


\rdi>  Smilii.  Robert  Mann,  John  Capsis  and  Noi 
man  B(»risolI:  cameramen  Floyd  Crosby.  Wi 
liam  .Stiener,  William  J.  .Miller.  Roy  Pholp' 
Boris  Kaufman,  David  L.  Quaid.  and  Fre 
Mandle:  editors  Gene  Milford,  James  Lo\e  an 
Robert  Webb:  composers  Alex  North  and  1- ran 
Lew  in. 

Staff    leaniwork   a    Ki'S    hai'tor 

On  the  business  end  of  the  Film  Center  at 
livities.  Executive  Vice-President.  Jack  Barlasi 
former  general  promotion  manager  for  Meredit 
Publishing  ("ompany.  heads  the  Sales  Depart 
ment  based  in  New  York  offices  at  300  Park  .\v« 
nue.  The  newly  appointed  Director  of  the  Dif 
tribution  Department  is  .Sherman  Price. 

Film  Center  President,  Knox,  paid  tribute  t 
his  staff  recently  upon  the  announcement  of 
first  place  award  by  the  Cleveland  Film  Fcstivs 
for  the  Center's  new  anti-connnunist  film.  Hack 
fire.  Said  Knox,  "The  award  we  have  ju«t  re 
ceived  is  another  example  of  successful  team 
work  among  a  topnotch  motion  picture  staff.  Thi 
has  been,  and  will  continue  to  be.  our  |»olicv 
III  bring  together  at  Princeton  the  foremost  writ 
ers.  directors,  cameramen,  editors  and  tethni 
cians  in  the  industry.  \X'ith  these  professionab 
and  with  new  talents  that  have  displayed  un 
usual  creative  ability,  we  will  continue  to  pro 
(luce  the  outstanding  films  that  have  given  di« 
linction  to  the  name  of  The  Princeton  fihi 
Center.  With  this  policy  goes  our  detenninatioi 
to  employ  the  skills  of  these  individuals  in  realiz 
ing  the  greatest  potentialities  of  the  medium  an< 
placing  the  results  before  new  and  greate 
audiences."  " 


Celane.se  Shows  Timber  Operations 
in  "Forests  for  the  Future" 


Sponsor:  Celanese  Corp.  of  America 

Title:   Forests  for  the  Future,  28  min.,   color 

produced   by   Robert   Yarnall   Richie   Produc 

lions.  Inc. 

■¥■  .Some  of  the  finest  textiles  on  the  market  to 
day  are  made  from  tiny  strands  of  acetate  yarn 
which  are,  in  turn,  woven  from  huge  stands  ol 
limber  lying  in  northern  British  Columbia.  U| 
in  the  mountains  back  of  Prince  Ru[M-rl.  tht 
Canadian  affdiate  of  Celanese,  Columbia  ('ellu 
lose  ('o..  Ltd.  has  licenses  to  log  enough  timlK-i 
to  supply  raw  materials  for  acetate  for  5tl  to  6f 
years. 

The  system  of  logging  used  in  this  operatior 
is  the  subject  of  Celanese's  new  film  Forests  joi 
the  tuiure.  ,\s  endorsed  on  the  screen  b) 
British  Columbia's  Conservation  Commissioner 
the  company  is  using  a  system  of  cutting  all.  in 
stead  of  selected,  trees  in  the  areas  being  logged 

But  Forests  for  the  Future  is  more  than  an  ex- 
planation of  Celanese's  logging  operations  and 
conservation  methods,  it  also  shows  the  trans- 
portation of  logs  from  the  woods  to  the  mill, 
the  barking,  chipping  and  cooking  step>  in  turn- 
ing wood  into  pulp  for  later  processing  into  ace- 
tate at  Celanese's  mill  in  South  Carolina.  Good 
color  photography  of  the  scenic  mountains  ol 
llritisli  (iolundiia  provides  a  nice  background  to 
the  industrial  story.  |^1 
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Teamwork 


Only  talent  and  the  skills  developed  through  long 
years  of  experience  can  assure  top  performance  in 
the  big  leagues. 

Only  with  the  support  of  a  well-picked  team 
trained  to  work  together  in  fast-moving,  hard-hitting 
company  can  you  score  in  a  big  way. 


JAM  HANDY 


To   &•«   A   Hit 
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f/ie  wealfh  of  mafure  film  sense,  skill  and 
judgmenf  achieved  only  throughi  many 
years  of  actual  production  experience. 


The  ATLAS  trademark  is  more  than  a  film  credit  sit^nature.  It  epitomizes  the  World  of  Filmaturity  gained 
during  thirty-nine  consecutive  years  of  successful,  specialized  film  creation  and  production. 

CONSULTATION  WITHOUT  OBLIGATION 

ATLAS  FILM  CORPORATION 


Productri    of    Quality    Motion    Pict  ura  %,    Sound    Slid»f  il  mi.    Theatrical    Shorti,    TV    Commercialt 
ESTABLISHED     1913 

1111    SOUTH    BOULEVARD    •    OAK    PARK,   ILLINOIS    ■    CHICAGO    PHONE:    AUSTIN    7-8620 
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How  the  business  man's 

approach  resuhs  in  fihns 

profitable  to  CLIENTS . . 

IN  THE  making  of  husiness  films,  production  talent  is  not 
enough.  Alieatl  of  that  comes  ability  to  analyze  a  problem 
.  .  .  pinpoint  the  objectives  ...  set  ujj  procedures  that  will 
meet  those  objectives  with  dramatic  power. 

This  ability  is  not  easily  come  by.  At  Caravel  it  has  been 
acquired  through  the  making  of  hundreds  of  business  films, 
each  shaped  to  a  specific  j)urpnse.  For  leading  corporations, 
sonif  (if  whom  liavi-  been  our  clients  for  more  than  20  years. 

We  have  great  respect  for  talent.  But  we  have  even  greater 
respect  for  talent  tempered  by  suurul  judgment. 

If  you  are  considering  one  or  more  films  in  your  1953 
budget .  .  .  and  if  you  favor  the  business  man's  approach  .  .  . 
an  early  meeting  may  In-  nuituallv  profitable.  You  have  only 
to  say  when  and  where. 

CARAVEL  FILMS: 

INCORPORATED 

T.no  nrrii    v\i.m  i,  .  .m.w   m»hk  •  ii.i..  «.iuri.K  :-6iio 
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Now  you  can  make  low- cost  sound  movies 


Xow  Bell  &  Howell  brings  the  making  of  sound  movies  within  your 
■  fach.  Here  is  the  new  16mm  Filmosound  202 -not  just  a  sound  movie 
projector  — not  just  a  magnetic  sound  recorder  — but  a  combination  of 
:i<)th  for  making  and  showing  sound  movies.  You  need  no  expert 
Knowledge,  no  costly  professional  equipment. 

With  the  Filmosound  202.  a  sales  presentation  can  be  put  on  film 
iind  the  message  directed  to  a  specific  client.  The  .same  film  can  be 


used  again  and  again  simply  by  changing  the  message  to  fit  the  new 
situation.  Only  with  magnetic  sound  movies  is  this  possible  at  but 
the  cost  of  the  film  and  soundstripe. 

Now  you  can  add  sound  to  old  silent  films  .  .  .  new  sound  to  a  film 
with  an  obsolete  sound  track.  Use  coupon  for  full  details  on  magnetic 
sound  movies  and  the  new  Filmosound  202.  Or  see  your  Bell  &  Howell 
dealer  todavl 


the  sensational,  new  16mm 


## 


Record  voice  and  .sound  (.■(Tecl.s,  and  mu.k 
voice  with  mu.sical  background  as  picture 
is  projected.  AH  recording  errors  can  be 
easily  and  quickly  corrected.  Magnetic 
recording  will  last  for  life  of  the  film,  yet 
can  be  changed  instantly. 


You  buy  for  life 

when  you  buy 


You're  ready  to  project  movies  with  sound 
immi-ch.itcly  after  you  record.  Later,  to 
change  the  .sound,  erase  and  record  again 
in  one  simple  step.  Remember,  your  Filmi)- 
sound  202  will  project  any  16mm  film,  silent 
or  sound,  optical  or  mngnelic. 


Bell  ^Howell 


Filniosound"202 


RECORDING    PROJECTOR 


Cvomfitavrf  lo'  lih:  Durli  (  lh»  llf»  of  th«  product.  «ny  defect  In  work. 

n,.l^^^llIl    "r    niiitrri.il    wiM    t>r    rrtnc<Iir<J    frr*    ir«CTl>t    Ir u» porta tion >  ■ 


B«ll  A  Howsll  Compony 

7IM  McCarmkk  toad.  Ckko**  45.  llliMli 

Plr.'i*^  *rn(l  (nc  wliiiotit  cr»*i  or  obltcntlon.  complete  Infonnatlon 
on  U>e  new  FllnxMound  203  recordlnc  projector.  I  am  Inlamted  In 
lt>  uw  for 
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An  Old- Fashioned 
Name,  But . . . 


TI  After  all,  iiubody  says  "talking  i>i<liirrs"  aiiv  iiiorc. 
Except,  that  is,  when  tliey  are  talking  ahoiit  (li.-ilrihiition 
of  sponsored  films. 

^  Along  willi  llic  (ilil-fasliioiiril  name.  Moilerii  Talking 
Pic-tun"  Scr\i(<-  lia-  kept  tlip  l><'«l  cif  tlic  nlil  .  .  .  charac- 
ter, sincerity,  integrity  .  .  .  call  it  what  Mni  will  —  it 
boils  down  to  a  group  of  sincere  people  doing  the  very 
best  joh  they  can  to  deliver  the  finest  kind  of  distribu- 
tion of  sponsored  lilnis--and  doing  tluil  one  job  only 
without   the  distraction  of  anything  else. 

^  Along  with  an  old-fashioned  name  and  time-honored 
■  lualities,  we've  pioneered  iu  llic  very  new.  vcr\  modern 
wa\s  of  distributing  films.  \\  c  lia\c  taken  advantage  of 
modern  business  machines,  ofiice  ei|uipment,  and  film 
room  methods  —  many  developed  and  exclusively  used 
by  Modern. 

^  Add  to  these  the  fad  that  we  are  sincere  and  efficient 
— the  fact  that  Modern  lias  always  been  creative  in  the  use 
of  promotion.  \\  e  ba\e  recognized  that  the  sponsored  film 
differs  from  other  advertising  channels  in  that  the  mar- 
ket must  ask  for  exposure  to  the  message.  For  this  rea- 
son, we  have  always  given  spe<'ial  emphasis  to  the  l>rep- 
aration  of  promotional  materials  and  have  developed 
jiromotiimal  techniques  thai,  we  believe,  are  superior 
to   all   others, 

^  These  are  some  of  the  important  reasons  uliv  Moilcrn 
Talking  I'iclure  Service  is  handling  more  sponsorcil  film 
accounl"  tiian  an\  iilhcr  dislribiilor.  Ibis  statement  is 
verified  by  the  roster  of  Icadiii;:  \uicrican  companies 
and  associations  that  have  selected  Modern  after  examin- 
ing the  entire  field  anil,  maj  we  add.  after  self- 
examination   too. 

^  Why  not  have  your  sponsored  film  benefit  from  Modern 
distribution?  A  note  from  you  will  bring  facts  about 
sponsored  film  di-lribution  as  the\  apply  to  your  pro- 
gram   I  no   obligation,   of   course  i. 

mmm  taikini;  m\m.  sei!vi(:e.inc. 

45  Rockefeller  Plaza    •    New  York  City  20 

IN  PHILADELPHIA:  243  SOUTH  BROAD  STREET 
IN  CHICAGO:  140  EAST  ONTARIO  STREET 
IN      LOS     ANGELES:     612     SOUTH     FLOWER     STREET 
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NOTES  AND  EDITORIAL  COMMENT 

A  VA.sr  MMHKH  of  sight  and 
■^^  sound  aids  were  employed  in 
the  recent  election  campaign  but. 
like  ihe  final  returns,  the  Iti'publi- 
cans  had  a  dcfinilc  c<lgc  in  bolli 
quantity  and  (juality.  TV  film  spots 
were  the  most  numerous,  of  course, 
but  slidefilnis  and  documentary  mo- 
tion piclures  were  used  by  both  par- 
ties. President-elect  Kiscnhoucr  bad 
the  advantage  because  of  the  thou- 
sands of  feet  of  dramatic  slock  foot- 
age made  during  Ike's  military  cam- 
paigns and  while  he  h<'aded  up  the 
Euro|x'an  defense  organization. 

Films  should  do  well  under  ihc 
new  administration  with  so  many 
key  figures  auare  of  llieir  value  in 
military  training  and  overseas  in- 
formation programs.  We'll  keep  vou 
posted  on  the  people  and  plainiing 
involved,  both  in  ci\i!ian  and  niiii- 
larv  affairs. 

Pictures  Aid  Moral  Crusades 
♦  The  millions  who  saw  the  CllRls- 
TOPHER.s'  motion  picture  Govern- 
ment Is  Your  Business  probably 
formed  an  important  segment  of 
voters  who  cast  their  ballots  for 
Ike.  Certainly  corruption  was  a  key 
factor  in  the  campaign  and  though 
the  film  took  no  sides,  it  certainly 
didn't  favor  the  Democrats  as  things 
turned  out.  Just  as  important  was 
its  urgent  appeal  to  vote  and  the 
record  balloting  was  another  con- 
firming item  on  the  power  of  a  good 
film. 

Getting  people  to  thinking  about 
a  better  v/orld  and  their  part  in  it 
is  an  important  job  for  the  film. 
Moody    Bible    Institute's   series    of 


science  aiul  faith  films  have  uls 
(aplurcd  a  vast  audience  and  area 
|iopular  in  factories  and  cominunit 
balls  as  llicy  are  in  the  schools  an> 
churches.  By  all  means  see  them. 

A  postscript  on  the  "get  out  th 
vote"  camjiaigii  should  certuinl 
incniion  ibc  widespread  use  id  olhc 
educational  films  such  as  KB  1  ilm 
I'olilirnI  forties  and  the  widely 
sponsored  I'ower  of  Your  I  ote  vis 
ual  presentations  we  talked  abou 
during  the  campaign. 

Toledo  Chamber  of  Commerce  to 
Sponsor  Business  Film  Festival 

♦  I  o  help  inform  liusiness  manage 
nicnt  |)ersonnel  of  the  "availability 
and  methods  for  use  of  films"'  thi 
Toledo  Chamber  of  Commerce  i: 
sponsoring  its  Second  Annual  Busi 
iicss  Film  Festival  at  the  Coinmo 
liore  I'err)  Motel  in  that  city  oi 
November  26. 

Films  are  being  requested  foi 
showing  in  three  broad  areas:  (1) 
business  economics;  (2)  training 
films:  and  (^.31  .\mcrican  opportun 
itv  subjects.  Heccntlv-produccd  mo 
lion  pictures  on  these  topics  are  be 
ing  sought  for  screening  by  James 
G.  Steger.  manager  of  the  industria 
department  of  the  Toledo  chaml>er 

Film  showings  for  each  of  thi 
groups  will  be  held  simultaneouslj 
from  1:30  p.m.  to  4:30  p.m.  on  th( 
Festival  date.  A  display  of  projec 
tion  equipment  and  accessories  wil 
be  shown  at  the  hotel. 

Features  In  This  Issue: 

♦  luo  iniporlant  statements  by  th« 
Army  and  Navy  heads  of  photo 
graphic  activities  underscore  the  im 
portance  of  training  films  in  th« 
services:  you'll  also  find  a  good  re- 
port on  the  recent  I AVA  fall  meet 
ing  in  Hocliesler.  N.  ^  .  last  month) 
Plus  more  case  histories,  new  prod- 
uct  information,  and   news  events! 


ISSl  K  SKVKN     •     VOl.l  \1K  THIKTKKN     •      l'i,S2 

Office   of    Publication:    7(l()l    Sheridan    Koad.   Chicago   26 

I'bonc:   BKiargate  4-8234  and  823.S 

O.  H.  Coelln,  Jr.,  Editor  Lois  Schick.  Circulation 

Lawrence  Ragan,  News  Editor 

Eastern  Editorial  Bureau 

Robert  Seymour,  Jr..  Eastern  Manager 

4«9  Fifth  Avenue,  New  York  City  •  Riverside  90215  or  MUrray  Hill  2-2492 

Vi  eslern  Kdilorial   Bureau 

Kdmund  Kerr,  W  eslern  Manager 

6605  Hollywood  Blvd.,  Hollywood  28,  Cal.   •   Telephone:  HEmpstead  3171 


I»Kcu  Seven,  \"olumc  Thirlpcn  ot  Business  Screen  M.iKazine,  puhlished  Novemljer  1,  l^SJ.  l-'sued 
8  times  nnnualty  at  <iix-week  intcrx'nlii  at  7064  Sheridan  Koad,  Chicaeo  26.  Illinois  by  ntftincKf 
Screen  Maiia/inrs.  Inc.  Phone  HHiarKatc  -t  S-VU.  O.  H.  Coelln.  Jr..  Editor  and  Publisher 
In  New  York  City:  Robert  Seymour.  Jr..  4S'j  Fifth  Avenue.  Telephone  KIver«.icle  9  0JI5  oi 
ML'rrav  Hill  2  :i"2  In  Lo^  AnRcles:  Edmund  Kerr.  <>605  HoIIvw.kmI  Hlvil.  Telephone  HKmp- 
stead    Jl"l.     S    ■  ,i;    $5.00   two  years    (d<mieMic> :    J^.OO  and   $7.00   (orciffO. 

Entered   as   »r  ,    l'*4b,   at   the  p<>s(   oftu'e  at   Chicago.    Illinois,   undt-r   Act 

rii    March   },    1  lyrijiht    l'>52  by    Bu^ine^n   Screen   Maga2ines.    Inc.     Trade- 

mark regi*tcrr<i  i  .  .-*  i  ;U'-iit  «  »iiii  r.  Address  advertisinK  and  subscription  inquiries  to  the 
Chicaffo  oflice  ol   publication. 


H  I   S  I  N  E  S  S     S  <   R  K  F  N     MAGAZINE 


CHICAGO 

1345  Argyle  Street 

NEW  YORK 

385  Madison   Ave. 


I 


N  ITS  SEPTE>IHKR  16  r«i)»>rl  l<»  rxeciilivr  ni«nilM'rs.  the 
R«'s«'arch  Institiitr  of  Amrrica'''  imkiio>vinfily  >vr<»lr  un  advrr- 
tis(>ni<-iit  for  \\  il<liii<i;. 

Discussiii';  niutiun  pirtiin-.s  for  sales  training,  the  Inslitutt- 
off«'r«Ml  this  sa«»e  coiinsri:  . 

''B*'  surf  llir  film  prodiictT  you  pick  is  «'xp«'ri<'n<Td  in  turning 
out  traiiiiii*;  films.  Visit  several  companies  and  eheek  samples 
of  llieir  \M»rk  l»ef«»re  enlerinji  into  a  contract.  Have  lliem  run 
off  some  films  they've  done  previously.  Also  re<pn'st  a  list  of 
their  other  clients  and  check  >*ilh  those  <lients.  find  out  the 
kind  of  >M>rk  done  for  them,  ho%*  receiitl)  il  was  done  and 
how  efTective  it  «as." 

Thai's  good  advice.  We  couldn't  have  expresse«l  it  more  force- 
fulK.  For  vears  we  ha>e  In-en  ur;iin<:  prospective  customers 
to  check  our  pnxluct  and  the  clients  for  whom  it  w  a-  written 
aiul  produced. 


♦DETROIT 

1000  Dime  BIdg. 


CLEVELAND 

1010  Euclid  BIdg. 


HOLLYWOO 

59S1  Venice  Blvd 


ST.  LOUIS 

4378  Lindcll  Blvd. 


CINCINNAT 

Enquirer   Bidg. 


"Rcprini.-il  l>v  prrmissinn  uf  ihc  Kmearch  Institute  of  Amcrira.  Inc.,  Nrw  York  I'ily. 


PITTSBLRGI 

Law  &  Finance  BIdj 
'Studio  Facilitin 


PICTURE  PRODUCTIONS.  INC. 


T     W^      W    £-* 


T-I^I      i:\'Itl/\X-        I'll      NIC 


COMBINATION  SLIDE,  SINGLE  and  DOUBLE  FRAME  STRIP  FILM  PROJECTOR 


It's  so  easy  to  use,  fool  Designed  for  extreme  simplicity  of  operation 
combined  with  maximum  efficiency.  Finger  tip  tilt  control,  instantaneous 
framing  and  clear,  needle-sharp  focusing  all  combine  to  make  Viewlex  top 
choice  for  slide  or  filmstrip  projection  before  sizeable  audiences.  The  quiet 
and  powerful,  motor-fan  model  gives  utmost  protection  and  safeguards  the 
life  of  valuable  films  and  slides. 


J^-d 


X^C^iS^  INC.  •  35-01   QUEENS  BOULEVARD  •  LONG  ISLAND  CITY  1,  N.  Y. 


BUSINESS     SCREEN     M.\G.\Z1NE 


Sttp  up  production  efficiency  . 


OW.  LP. 


Ent*r1ain  with  fr**-llm«  movtct  . . 


The  Kodascope  Pageant  Sound  Projector 
screens  your  story  .-^{^:<^2:^^2^ 

The  I6mm.  Kodascope  Pageant  Sound  Projector  gives  new  significance 
to  film  showings.  A  unique  audio  system  and  "sound-focusing"  control  as- 
sure faithful  sound  reproduction  and  superb  tone  at  all  volume  levels.  Extra 
sound  flexibility  is  provided  by  the  new  Ko'iak  Multi-Speaker  Unit  with  its 
three  extra  speakers,  overcoming  poor  acoustical  conditions  or  prt)viding 
distribuieil  volume  without  distortion  in  large  halls.  For  silent  films  a  micro- 
phone can  be  attached  for  narration,  or  records  used  for  background  music. 

You  can't  beat  the  Pageant  for  easy  operation,  either.  Simple,  guided 
threading  and  conveniently  placed  controls  enable  the  beginner  to  become 
proficient  in  a  short  time. 

Light  and  compact,  yet  durably  constructed  and  permanently  lubricateil, 
the  Pageant  is  a  projector  you  can  depenil  upon.  (Complete  with  speaker, 
$-U)0;  Multi-Speaker  Unit  assembles  into  compact  matching  case  with  room 
for  2,0()()-foot  film  reel.  Price,  $92.50.  Ask  for  a  demonstration  from  your 
nearby  Kodak  Audio-Visual  Dealer — or  write  for  free  booklet. 


No  need  to  oil  the  Pageant! 

The  Pageant  i«  the  only  I6mm.  iina" 
prOfector  that  it  p«rmonent()r  lubri- 
cofed,  thus  reducing  mainlenonce  to 
o  minimum.  Overoiling  con  and 
doei  couie  etectricol  lailuret.  dam- 
ogei  film,  requiret  more  frequent 
cleaning,  ond  moving  portt  W9ar 
Oiit  quickly  becoute  of  underoiling. 
No  probieifi.  here,  with  th^  PogtonI 
— the  projector  thot'i  designed  to 
deliver  year,  ofter  year,  after  yeorl 


Prices  art  tukjtcl  lo  change  wilhoul  notice. 

BUSINESS   FILMS 

. . .  demonstrate,  train, 
dramatize,  sell 


tASTMAN  KODAK  COIMPANY,  Rocheiter  4.  N.  Y. 

Pfeote  fend  me;        your  booJifef,  ''Ih*  Kodoicope  Pogeonf  Sound  Projecfor"; 

O  comp/er*  mformofion  on  the  new  Ko6ah  Mufri'-SpeoA>r  tinr't. 


NAME. 


I       COMfANY. 
I 


$T«(IT_ 


I 

I       OTY. 
L 


^STATI 


(ZONII 
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Coming  Up 

Pei:fect 
Precision 

Prints 


4 
i 


i 


\(  E    CALL    IT 
"VELVETING" 

Ev«*r>'  original  sultmilled  lt»  tiir- 
Laboratory  is  rar«*fiilly  cleant'il 
al  the  outset  and  kept  that  ua\ 
throiiglioiit  every  operation.  Spe- 
rially  clesigneil  cleaning  ma- 
eliines  exclusive  witli  Precision, 
(jo  the  work  .  .  .  siippletnenled 
)>y  careful  hand  cleaning,  or 
"lelvetinp." 


YOUR  ASSURANCE  OF 
BETTER  16mm  PRINTS 


Li  Vfars  Ki'-fiircli  and  Spe- 
riiilizutioii  in  every  |ili;ise  of 
I6111111  |iroce~-ing,  visual  and 
aural.  So  organized  and  equip- 
ped thai  all  Precision  jobs  are 
of  llie  liigliesi  i|uality. 

Individual  Attention  is  given 
each  film,  eaih  reel,  each  scene, 
each  frame  —  through  every 
phase  of  the  complex  business  of 
processing  —  assuring  you  of  the 
very  hesi  results. 

Our  Advanced  Methods  and 
our  constant  checking  and  ado|i- 
tion  of  up-lo-lhe-niinule  lecli- 
nii|ues.  plus  neu  engineering 
principles  and  special  machinery 


Prpciiion  Film  Ijthnratories  —  ti  ili' 
vision  of  J.  A.  MutirtT,  hit-.,  has  II 
years  of  sftecitiiizalion  in  thf  Umim 
field,  consistently  meets  the  latest  tie- 
mands  for  higher  i/uality  and  speed. 


enable  us  to  offer  service  un- 
e(iualled  anywhere! 

Newest  Faeilities  in  the  16mm 
fiebl  are  available  to  customers 
of  Precision,  including  the  most 
modern  applications  of  elee- 
Ironies,  chemistry,  physics,  optics, 
sensitomctry  and  densitometry— 
including  exclusive  Maurer- 
designed  equipment— your  guar- 
antee that  only  the  best  is  vours 
al  Precision! 


PRECISION 

FILM  LABORATORIES,  INC. 

21  West  46th  St., 

New  York  19,  N.Y. 

JU  2-3970 


\ 


Sl.SIAlMNG  rSF  of  sponsored  films  by 
tflcvision  slalions  has  amassed  some  re- 
markable audience  statistics  for  sponsors  whose 
fihns  happen  lo  be  good  enough  to  merit  their 
selection  by  station  film  department  heads. 

The  phrase  "in  the  public  interest"  best  de- 
-cribcs  such  pictures  as  Day  in  Court,  Last  Dale, 
and  Ami  Then  There  Were  Four  from  the  field 
of  outstanding  tralhc  safety  films  sought  by  TV 
programtners.  Also  in  demand  are  such  films  as 
The  liiji  Idea.  Swift's  remarkable  document  on 
the  American  vva\  of  life,  and  7 7n .s  Is  Life,  W\ 
which  tells  the  story  of  the  meat  industry.  Green 
Harvest  has  done  very  well  on  TV  as  have  The 
Clecn  Look,  The  Mark  of  C,  Cheese  Family 
Album.  Decision,  and  almost  every  sports  and 
travel  subject  sponsored  to  date. 

Those  long  hours  of  telecasting  time  requin-d 
of  each  station  by  the  FCC  are  only  part  of  the 
story;  a  primary  factor  is  the  real  interest  in  such 
films  shown  bv  audiences  who  phone  and  write 
in  asking  for  repeat  showings.  In  sotne  good  re- 
cent examples,  stations  arc  beginning  to  sell  s|)ot 
commercial  time  before  atid  after  these  popular 
sponsored  fihns. 

An  important  eletnent  in  getting  these  TV 
"breaks"  is  to  have  your  film  conveniently  at 
hand  in  cities  where  stations  an-  located.  That's 
where  commercial  film  distributors  are  helping 
do  the  job.  Stations  prefer  to  deal  with  profes- 
sional film  handlers  who  assure  inspected  prints, 
meet  time  deadlines  fvital  .  .  .  when  an  opening 
comes,  it  has  to  be  filletl  <)uickly  I  and  offer  a 
wide  selection  of  cleared  sponsored  subjects.  In 
most  instances,  special  TV  prints  are  tnade  up  on 
acceptable  films. 

Other  useful  ingredients  include:  time  limit 
not  over  29  minutes  and  preferably  around  20 
minutes  in  length):  goo(/  production  quality: 
•  interesting  subject  matter:  and,  last  but  not  least, 
pro|)er  television  clearance  on  music  and  prculuc- 
tion.  Your  producer  knows  these  answers. 

The  results:  one  sponsor  has  picked  U|i  an 
additional  8.000,000  circulation  on  a  single  film: 
another  has  5.000.000.  One  picture  has  played 
nearly  70  TV  dales  this  year:  many  will  exceed 
50  showings, 

Aimttnl  Prodtirtion  Revii'ic  l.istie  in  (f  <ir/i- 
■¥  Preparations  are  already  being  made  for  the 
19,5,3  Production  Review  annual  issue  of  Bisi- 
NKSS  ScUKKN  which  conlains  basic  reference  data 
on  all  listed  business  filtn  makers  in  the  I  ,S,  ami 
(Canada,  The  195.3  edition  will  also  give  a  com- 
prehensive view  of  business  film  production  vol- 
ume, total  industry  employment,  capital  invest- 
ment and  will  list  1952  films  produced  by  listed 
concerns. 

As  the  single  aiilhorilativc  ri'ference  of  this 
kind,  the  Production  Heview  annual  is  used 
throughout  the  year  as  a  standard  buyer's  guide 
(CONTINUED     ON     PACE     FORTY-SIX) 
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A   yLOT ion   PlCT(iR£  THAT  WOUtD  Mcld  T^e 

r«  e   Ane^^r  CAN  CAKi  Cfi.  Twe   iOL0TI0W./i:Jl  VA'OMpfftri  l 
F^MrASr  IBIHUd  USING   S^Y  I-IV^LV  AWlMATlON  4k)D 

A?BETlTr.fQ£  jy^E  A/AHY  DatCT/lRt£  MfATS 


STuDlOS-HOLLY^OoD         l'^ 


cut  costs 


•  CUT  processing  and  pressing  costs— up  to  50% 


•  CUT  packing  costs— up  to  50%! 


•  CUT  shipping  costs— up  to  50%! 


•  CUT  storage  space  in  half! 


Now  all  records  may  be  carried  in  projector  case! 


1       lOOK  AT  THESE  TYPICAL  BEFORE-AND-AFTER  SAVINGS! 
1     How  costs  were  cot  42%  on  one  series  by  changing  to  Microgroove 

>                      BEFORE 

AFTER 

1                      old  16" 
1                      tilde  film 

new  12" 
microgroove 

■           Processing 

1             PpA&sina       

..$  5,760 

.  .    17,472 

$23,232 

$  2,400 
10,080 

$12,480 

1          $23,232 
1             12,480 
1           $10,752  Savings 

per  year  =  42% 

Phon*,  wire,  write  for  full  defoilil 


You  owe  it  to  yourself  to  »ee  ond  hear 

ttie  jpeclacolar  Microgroove  Record  right 

now  .  .  .  certoinly  before  yoo  stort 

yoor  next  jlide  film! 


10 


Columbia  A1/c/u>g^/t(^i^e  Transcriptions 

loi  An8eIe.-8723  Aldeo  Dri.e,  BRod.t.cw  2-5411    •   New  York-799  Seventh  Avenue.  Circle  5-7300  •   Chico8O-410  No.  Michigan  Av...  WHileholl  4-6000 

TrodrMorU  -Co/umbio.-  •■MoilerworU."  •©,  ®  ««8   "   S-  <■<■'  Off.  Mwcof  «.o.urodoi 

BUSINESS     SCREEN     M  A  (;  A  /  I  N  E 


The  Best  ''Sales  Force"  You  Can  Put  In 
the  Field  —  Is  Your  Release  Print 

on  ANSCO  TYPE  238! 


Nt)  in.ittt.r  how  liiif  tlic  quality  of  your  ori^iiKil 
Hlin,  it's  wh.it  lomtrs  throujjh  on  your  release  prints 
that  matters  with  customers  and  jirospects. 

Tli.it's  why  it's  so  important  to  insist  that  your 
laboratorx  liehver  your  i6mm  color  release  |)rints  on 
Ansco  1  ype  23S  Color  Duplicating  Film.  Then  you 
knotc  that  your  prints  give  a  fair  and  favorable  pic- 
ture ol  the  kind  of  work  you  do.  ^'ou  can  count  oti 
Ansco  Ivjie  23S  to  jrive  you  |>riius  with  faithful  color 
re|)roduction  and  clear,  crisp  iniaj^es  that  keej)  old 
customers  happy,  and  help  hrinji  in  new  business. 

If  you're  the  kind  of  man  who  has  to  |)e  shown, 
see  the  diference  yourself  on  Ansco  Type  23S! 


COMPARE 

WITH  ANY  OTHER 

COLOR  DUPLICATING 

FILM 


f 


) 


•  •  -for  faltliful  color! 

'  '  .  for  kigh-fideiLty  sound! 

•  '  •  for  cleaner,  whiter  whites! 
'  '  'for  sharper  definition ! 


Fast   Processing    Through    NEW    YORK,    CHICAGO    and    HOLLYWOOD 


/ViNovjV-)    Bin^hamton,  New   ^  ork.  A   Divisi«»n  ol  Cienerai  Aniline  &   Film  Corporation.  "From   Research  to  Reality. 


NUMBER    :     •     \01   1    MK    11     •     19SI 
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For  Instant  Movability 
and  Advanced  Design 


"HYDROLLY" 

(TV    OR    CAMERA    DOLLY) 

Hydiaulic  lUl  typ*  lor  iait  up- 
ward and  downward  motion 
ol  TV  and  Motion  Picture 
cameras.  Lightweight-  sturdy 
— easily  transported  in  a  sta- 
tion wagon.  Fits  through  o 
28"  door.  Adjustable  leveling 
head.  In-line  wheels  lor  track 
use.  Steering  wheel  and  iloor 
locks. 


ffrji 


PRECISION -ACCURATE  "SYNCHRONIZER" 


16inm  or  35  mm 
IMMEDIATE  DELIVERY! 

Any  combination  oi  sprockets  assembled  to 
your  specilications.  Sturdy  cast  aluminum 
constfuclion.  Foot  linear  type,  with  irame 
divisions  engraved  on  sprockets.  Contact 
rollers  adjusted  individually  lor  positive 
lilm  contact.  Fast  iinger-lip  roller  release, 
sprocket  shall  slip  lock,  complete  with  foot- 
age   counter. 


VARIABLE  SPEED  MOTOR  with  TACHOMETER 
for  Cine  Special  and  Maurer  Cameras 


115  V.  Universal  Motor— AC-DC 
Variable  Speed  8-&4  Frames 
Separate  Base  for  Cine  Special 
Adapter     for      Maurer     Comera 

INTERCHANGEABLE    MOTORS: 

12   Volt   DC   Variable   Speed   8-64   Frames. 
IIS    Volt    AC    60    Cycle,    Synchronous    Motor. 
Single  Phase. 

Animation  Motors  tor  Cine  Special,  Maurer. 
B  i  H.  Mitchell  Cameras,  Motors  lor  Bolex  and 
Fdmo    Cameras,    and    Time    Lapse    Equipment. 

•  LENS  COATING 

•  "T"  STOP  CALIBRATION 

•  DESIGNING  and  MANUFACTURING 

of    leas    mountings    and    cameia    equipment 
for    16mm  and   35mm   cameras. 

•  BAUSCH     &     LOMB    "BALTAR" 

LENSES  cind  others  for  Motion  Picture  and 
TV    Cameras 

•  RENTALS    —    SALES    —    REPAIRS: 

Mitchell,    Eyemo,    Bell    &    Howell.    Wall. 
Cine  Special   Cameras. 

Writ*  for   full   Information    and   prices 


NATIONAL  CINE  EQUIPMENT,  Inc. 

209    WEST    48th     STREET,     NEW    YORK     19.     N.  Y. 


SIGHT  &  SOUND 


I'Ktiri.l,  v1  PICTURES  IN  THE  NEVk.s 

Adolph  Stuber  Observes  40  Year 
Mark  with  Eastman  Kodak  Co. 

♦  \i)ip|.i'ii  .S|  tlil.lt,  \iic-|iri->i(li-rit  in 
iharge  of  sales  and  adviTlising  for 
Kastman  Kodak  Company,  recent- 
ly celelirateil  liis  4()lh  anniversary 
with  iIk-  ('iiiii|>ain .  Tlic  Kixlak  ex- 
i-ciilivc  joini'd  the  cmiipany  at 
Camera  Works  in  1012.  a  few 
months  after  graduating  from  Cor- 
nell University  as  a  mechanical  en- 
gineer. During  World  War  I  he 
served  as  a  first  liciilcnant  in  the 
l^  S.  Army  l^igiial  Corps.  He  was 
appointed  general  manager  of  Cam- 
era Works  in  1923. 

In  1930  he  was  elected  an  as- 
sistant vice-president  of  Kodak  and 
transferred  to  the  sales  executive 
.-luir.  lie  liccanie  a  vice  president  in 
1942.  and  three  years  later  he  was 
placed  in  charge  of  sales  and  adver- 
tising. He  has  been  a  Kodak  direc- 
tor since  1947. 

Mr.  Stuber  holds  fellowships  in 
the  Photographic  Society  of 
America  and  the  Royal  Photo- 
graphic Society  of  Great  Britain. 
He  is  also  a  member  of  the  board 
of  directors  of  the  National  Foreign 
Trade  Council. 


RCA  Victor  Is  Host  to  Film 
Recording   Licensees 

♦  Kilm  recording  licensees  of  the 
R(;.\  Victor  Division,  Radio  Cor- 
[joration  of  America,  were  guests 
of  the  company's  film  recording 
group  at  a  luncheon  held  during  the 
recent  semiannual  convention  of  the 
Society  of  Motion  Picture  and  Tele- 
vision Engineers. 

Guests  included  PkteR  Mole. 
president  of  the  SMPTE;  Herbert 
Bar.nett,  newly  elected  president  of 
the  society,  who  will  take  office  Jan- 
uary 1 :  and  Nathan  D.  Golden. 
chief  of  the  Motion  Picture  and 
Phdtdgraphic  Products  Braiicli  of 
the  National  Production  Autliority. 

Among  the  licensees  attending 
the  luncheon  were  representatives  of 
the  Army.  Navy.  Marine  Corps.  Air 
Force.  .'Vtomic  Energv  Commission, 
and  other  government  agencies: 
motion  picture  production  studios; 
and  television  broadcasters. 

Jack  O'Brien,  sales  manager  of 
R(;,\'s  theatre,  visual,  and  .sound 
e(|uipiiieiit  division,  was  host.  Other 
RCA  repre.sentalivcs  included  Fran- 
cis Engle.  head  of  the  company's 
Washington  office,  and  Cornelius  G. 
Maver,  European  technical  repre- 
sentative of  the  RCA  international 
di\ision. 


Advertising's  Financial  Assets 

*  l.riiniiiiii~l-    lia\c    ric ciillv    (le\r|- 

oped  the  theory  that  advertising  has 
more  effect  on  a  company's  finan- 
cial affairs  than  is  produced  by  the 
selling  of  goods  advertised.  It  has 
been  suggested  that  each  aflvertise- 
incnt  plays  a  part  in  establishing 
the  company  name  in  the  public's 
mind  and  that  this  establishment  is 
definitely  measurable  in  terms  of 
the  value  of  the  firm's  capital  stock. 
It  has  been  proved  that  companies 
which  advertise  consistently  are 
worth  more  on  the  stock  exchange 
than  non-advertising  companies,  all 
other  considerations  being  exa<tly 
equal. 

Fortune  Magazine  has  brought 
out  a  135  frame,  color  filinstrip 
which  explains  this  theory  in  con- 
siderable detail.  Fortune  representa- 
tives are  currently  showing  it  to  in- 
terested businessmen.  The  filinstrip 
was  produced  by  Science  Pictures, 
Inc..  of  New  York. 

Princeton  to  Make  Ford  TV  Films 

♦  The  Princeton  Film  Center, 
Inc..  has  been  selected  by  the  Ford 
Foundation  to  produce  thirteen  mo- 
lion  pictures  for  the  new'  "Omni- 
bus" television  program  to  be 
launched  by  the  foundation's  radio- 
TV  workshop  and  CRS  November  9. 

Poor  Projection  Mars  Chrysler 
Model  and  Ad  Campaign  Showing 

*  Carl  H.  Uronson,  director  of  ad- 
vertising for  the  Chrysler  Division 
of  Chrysler  Corp..  introduced  new 
models  and  forthcoming  advertising 
campaigns  for  the  De  Soto  line  at 
the  Waldorf-Astoria  Hotel  in  New- 
York  last  month.  Mr.  Hronson  came 
armed  with  a  carefully  planned 
slide  presentation  to  show  off  the 
new  wares  and  advertising  cam- 
paign that  has  been  described  as  the 
biggest  in  tlie  industry,  but  he  got 
practically  no  cooperation  from  his 
slide  projectionist.  Films  are  not 
visual  "aids"  under  these  condi- 
tions. 

J.  Margaret  Carter  to  Coordinate 
Film  Evaluation  for  Film  Councils 

♦  J.  .M.vrc.aket  Cvutkk  has  been  ap- 
pointed an  assistant  director  in 
charge  of  coordinating  film  evalu- 
ations for  Film  Council  of  .\merica 
projects  and  sponsoring  national 
FCy\  film  conferences,  it  was  recent- 
ly announced.  She  will  be  respon- 
sible for  preparing  film  evaluations 
to  be  used  in  connection  with  FC.\  s 
preview  center  project  and  new 
quarlerlv  publication  The  Film 
Counselor.  She  will  also  coordinate 
the  work  of  national  juries  to  screen 
and  evaluate  films  for  the  council. 

Miss  Carter  was  formerly  Amer- 
ican representative  for  the  National 
Film  Board  of  Canada. 
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vhen  the  lights  go  up,  and 
four  film  has  run,  will  it 
:eave  a  lasting  impression 
vith  your  selected  audiences." 

Vill  it  do  the  job  you  want  it  to  do,  so  your  message  and  its  purpose  will  be 
nderstood  and  appreciated  ? 

"he  degree  to  which  this  is  accomplished  is  the  measure  of  your  film's  success. 


It  determines  whether  or  not  you  get  maximum  results  for  the  effort  and 
investment  involved. 

It  is  to  such  things  that  our  organization  gives  its  composite  attention,  from  the 
inception  of  a  project,  during  the  creation  of  the  script,  right  on  through  the 
various  stages  of  the  picture's  production,  and  finally  its  wide  and  rcsultful 
showings  to  appropriate  audiences. 

WH.ITI]  IR  Tin  TYPf:.  \y  HATIMR  THF  PI  R- 
posi  or  vol  K  \/.\/  /7/..M.  /./:/  IS  /USf  (  SV  /7S 

iRi .11  MiM  AM)  PRom  (H()\  w nil  roi  ll  /: 
//.1I7  .1 1  or  or  coon  inrAs. 


Sound  Jlasic^s,  Jnc. 


ESTAB. 
1937 


165   WEST  46TH   STREET  —  NEW  YORK   36 


PHONE   PLAZA   7-6600 


MOTION  PICTURES 
SLIDE  FILMS 
TV  SHORTS  AND 
COMMERCIALS 


,,N  I  \i  It  K  n 


\  I )  I    I    M  I-      II 


11  J2 


1) 


THE  PICTUREPHONE 


— ONE  OF  TEN  MODELS^MODEL  L 


THE  PICTUREPHONE  HAS  BEEN 

THE  FINEST  MACHINE  ON  THE  MARKET 

FOR  FIFTEEN  YEARS 


Sound 
Slidefilm 

Is  Portable 


It  had  never  been  thoroughly  portable  before. 

Heavy  machines  and  big  records  made  it  heavy, 
clumsy,  awkward. 

Today  this  is  all  changed. 

Model  L  Picturephone  cuts  the  machine  weight  to 
1.*^  pounds. 

A  woman  can  carry  it  —  a  child  can  carry  it. 

Microgroove  records  are  carried  in  the  lid  —  no 
extra  case  for  records  and  films.  (It  will  play  standard 
records  also  if  you  haven't  gone  modern  yet. ) 

For  small  audiences  no  separate  screen  is  needed. 
The  screen  built  into  the  lid  does  the  job. 

Sound  is  clear  and  evenly  distributed  —  no  dead 
spots.    No  gauze  in  front  of  speaker. 

The  machine  sits  flat  —  smooth  running  —  no  wob- 
ble —  no  tipping  over  —  no  pull  cords  —  no  tricky 
gadgets  to  get  out  of  order  —  no  obstruction  to  view  — 
no   immediate  danger  from  plugging  into   DC  —  eight 

ixdiiuls  lighter  and  13.3  cubic  inches  smaller  than  <>I<1- 
style  machines  —  projector  and  controls  at  your  finger 
tips  —  you  don't  have  to  fit  the  record  under  the 
projector. 

This  machine  has  everything  that's  practical  —  a 
complete  machine  —  the  nearest  to  perfection  that  has 
ever  been  attained.  Modern  engineering  and  mass  pro- 
duction make  possible  an  amazingly  attractive  price. 


MANUFACTURED  BY 

0.  J.  McCLURE  TALKING  PICTURES 

Telephone  CAnal  &-4914 


II 


Ask  for  complete  information 
11 15'/}  WEST  WASHINGTON  BOULEVARD.  CHICAGO  7 

BUSINESS    SCREEN     MAGAZINE 


n|    "Thread-eoiy"  film  poth  prev«s  it 

agoini  Uucsts  at  a  rtxcnl  iraJc  shoM 
helped  pro^e  ihe  RCA  "4W*  easiest  lo 
thread . . .  473  of  them  threaded  this  projector 


Miili  ihc>c  Jitia/ing  rc^uU:^.  Many  ucluully 
threaded  ihc  machine  in  less  than  7  seconds. 
Some  threaded  it  in  less  than  20  seconds. 
Most  threaded  ii  in  less  than  30  seconds. 


Easiest  WaqTb  Show  Films 


Actual  time  tests  prc.-ve  ihc  "thread- 
easy"  RCA  '"400"  projector  is  the  world's 
fastest  threading  projector.  But  they  prove 
more  than  just  speed.  They  prove  you 
can't  beat  the  RCA  '•MX)"  for  downright 
easy  o[>cration. 

You  can  trust  your  RCA  "400" 

No  need  to  cross  your  fingers  when  you 
turn  on  your  RCA  ■'400."  You  know 
you'll  have  a  picture.  And  you  get  a  clear, 
steady  picture— steadier  than  Society  of 


Motion  Picture  and  Television  Engineers 
standards. 

Prove  it  yourself 

Make  your  own  tot  on  the  RCA  "400" 
projector.  Check  it  sidc-by-side \s ith  other 
16mm  projectors.  Prove  to  yourself  that 
it's  the  easiest  to  thread,  best  in  perform- 
ance. Quiet  in  operation. 

Ask  your  local  RCA  vi.uial  products 
dealer  to  give  you  a  demonstration.  Or  mail 
the  coupon  for  complete,  descriptive  folder. 


n  laty  to  rswind.  KcmhuI  .t  l(> 
^^  minucc  shovs  in  66  \a.ond%  No 
need  lo  >hifi  bclt^,  pullc>i.  or  reel*.  Jutt 
insert  lilm  in  upper  reel,  anJ  tlip  rc^^ind 
suiich.  It's  easy.  It's  fast 


n  Eoiy  to  >*t  up.  Unpack  the  K(  \ 
■■■WX)"  projector,  and  set  it  up  in 
less  than  2  minutes.  Actual  tcMs  show 
this  machine  can  be  unpacked  and  set 
up,  \^ilh  him  threaded  and  picture  on 
screen,  in  one  minuic,  42  seconds 


^1  Eoiy  to  pock  up.  Allcr  a  ^lowmg, 
■^  p.i>.k  up  the  RCA  "400"  pro)eclor 
in  quick  time.  Slip  reel  arms  and  cord 
into  place,  close  up  the  case,  and  carry 
11  olT.  in  less  than  three  minutes.  Cut 
vsasted  time. 


.r  side  Wont  thump 
atlamsi  sour  leg  as  you  Malk.  Comfon- 
dcMgrKd  handle  and  rounded  comcn 
of  case  help  make  it  extra^asy  to  carry 
the  RCA  "40»)"  proicvlor. 


FREE  BOOKLET— MAIL   COUPON  NOW 


Visual  Products.  I>ept.   25IC 
Radio  Corporation  of  America,  t  amden.  N    J 
Please  send  me.  ssiihoul  obligation,  your  ne». 
free  booklet  "RCA  '«*)'  Sfnior  and  Junior  lamm 
Soumi  Fitm  Profrctorj." 


VISUML   RROOUCTS 

RADIO  CORPORATION  of  AMERICA 

KHOIMftmiMC   PRODUCTS  OI^»mTIHI MT.  CM»»DtH.  H.J. 
\n  C.K.^a.  ICA  VICtO*  C.m^nr  l.m.iW,  M.>>i>mI 
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Production  Lines 


NY.  Producers-Guild  Fail  to 
Reach  Agreement  on  TV  Film  Cost 

♦     Mill       (Mlir      lllnlllllN.      lir^ii|i;lliiMl- 

liclwffii  SA(;  and  a  CDininitlee  of 
\i->v  ^iirk  filiii  proilucLTs  t^ovoring 
liliiii'il  TV  cotnincrcials  were  re- 
rcsMvl  on  Tuesday,  Ocloher  22nd 
uillioiit  agrocincnl  having  l)ccn 
rcailit'd. 

The  |)roduccr"s  group  ri'|)rcsciits 
llic  majority  uf  film-makers  in  that 
cilv  and  has  acted  in  consultation 
with  repri-scnlali\cs  of  the  lA's  and 
iillicr  adM'rlisiiif;  agencies  and  a 
coMiinillee  from  the  National  Asso- 
ciation of  Radio  and  Television  Sta- 
ticm  Representatives. 

Hasic  disagreement  hinged  ujxm 
the  C.uilds  deniatuls  for  repa\ment 
excrvtiine  a  lilmed  TV  commercial 
was  reused  over  a  network  with  no 
limit  on  the  number  of  repayments. 
Producers  endeavored  to  obtain  an 
agreement  which  would  jjermit  use 
within  a  gi\cn  period  and  set  some 
figure  for  wliicli  unlimited  use  could 
be  obtained  by  the  advertiser. 

This  marks  the  first  negotiation 
in  which  New  York  Film  Producers 
and  SAG  have  failed  to  reach  an 
agreement  and  indicates  the  com- 
jjlexity  of  the  problems  raised  bv 
this  comparatively  new  medium. 
Both  the  Guild  and  the  producers 
tried  over  a  period  of  many  weeks 
to  find  an  area  of  common  ground 
and  their  failure  thus  far  to  do  so  is 
in(iicati\e  of  the  multiple  difficulties 
confronting  both  groups.  Prior  to 
these  negotiations  the  two  groups 
had  concluded  agreements  covering 
production  in  theatrical  and  indus- 
trial filni  fields  and  an  agreement 
<o\ering  filmed  TV  programs.  Re- 
gardless of  the  outcome  of  the  cur- 
rent dispute.  SAG  has  agreed  to  take 
no  action  |)reventing  activity  in  the 
three  areas  where  agreement  has  al- 
ready been  reached. 

The  situation  as  it  stands  at  the 
moment  has  SAG  negotiators  return- 
ing to  the  coast  for  further  consul- 
tation. Producers  are  readv  to  re- 
new discussions  at   anv   time  when 


proposals  are  presenli-d   which  will 
permit   them    to   operate    in   a    way 
that   is  economically  feasible. 

Samuel  L.  Warner  Memorial  Award 
To  Technicolor's  Herbert  T.  Kalmui 

♦  I'l  lilt  Mcii.K.  prc-iiiiiit  (il  till-  So- 
ciety of  Miiti(m  Picture  and  Televi- 
sion Engineers,  has  announced  that 
the  recipient  of  the  Samuel  L.  War- 
ner Memorial  .Award  for  1952  is 
|)u.  Mkhiikht  T.  Kai.mi  .s,  president 
of  Tcchiiiidlor  -Motion  Picture  Cor- 
|ioration,  Hollywood. 

Dr.  Kalmus,  the  sixth  to  receive 
the  covetefl  Sam  Warner  gold  nied'.i 
al,  oUicially  accepted  it  from  the 
hands  of  S.MP'1'F/s  president  at  the 
72nd  semi-annual  convention  at  the 
Statlcr  Hotel  in  Washington,  D.  C. 
during  early  Octolier. 

The  Award  has  been  made  an- 
luiallv  since  1947  when  J.  A. 
Maurer.  a  former  vice-president  of 
S.MPTK.  was  the  first  to  receive  the 
honorarium  created  by  the  Warner 
Brothers  in  memory  of  their  late 
brother  to  encourage  the  develop- 
ment of  new  and  improved  methods 
or  apparatus  designed  for  sound-on- 
film  motion  picture,  including  any 
steps  in  the  process. 

In  1948  it  was  won  by  Nathan 
Levinson:  in  1949  by  R.  M.  Evans; 
Charles  R.  Fordyce  received  it  in 
19.50  and  in  19.51  it  was  presented 
to  Earl  I.  Sponable.  20th  Century- 
Fox  executive  and  a  past  president 
of  SMPTE. 

Dr.  Kalmus  has  long  been  active 
in  the  technical  field  of  motion  pic- 
tures, and  for  his  many  contribu- 
tions to  improvements  in  the  art, 
previously  received  the  Progress 
Medal  of  the  Societv  which  was 
awarded  in  1938. 

Defense  Chief  Lauds  Film  Use 

♦  Secretary  of  Defense  Robert  A. 
l.ovett.  speaking  on  the  radio  last 
month,  said  that  Republic  of  Korea 
troops  are  now  being  extensively 
trained  with  "visual  stufT'  and  that 
the  results  were  positively  amazing. 
Using  these  method.s.  our  training 
people  are  achieving  much  more 
success  than  was  ever  accomplished 
in  World  War  \\. 


200  East  56th  Street,  NEW  YORK 
16  East  Ontario  Street,  CHICAGO 


You  should  own  the  McGraw-Hill  book 

FILMS  IN  BUSINESS  AND  INDUSTRY 

by 
HENRY   CLAY    GIPSON 

President  of 

FILMFAX    PRODUCTIONS 

Filmfax  produces  motion  pictures  and  slide- 
films  for  all  business  purposes  but  special- 
izes (with  a  production  background  of  over 
250  titles)  in  color  fllmstrips  for  use  in 
education. 
$500  poitpaid  (rom  FILMFAX  PRODUCTIONS.   10  E»jt  43rd  St.,  N«w  York   17.  N.Y. 
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««• 


Professional 


/(^nm  aH^oOn(^  Cumstat  / 

For  over  25  years,  Mitchell  Cameras  have  sec  profes- 
sional photographic  standards  for  the  Motion  Picture 
Industry-.  These  flawlessly  designed,  ruggedly  con- 
structed cameras  have  proven  themselves  in  smooth, 
positive  operation  under  the  most  exacting  condi- 
tions. Today,  as  yesterday,  the  World's  greatest  films 
depend  upon  Mitchell — professional  equipment  for 
truly  professional  results. 


I«mm  MOfltnONM 


% 


nm  Prof*«tionol  hot  the  som*  pfovw  - 
1  — ♦«  bfii»^j  35mm  qvallly  to  16flini 

raHwra  \%  o  fovorlfv  vff  l«od- 


.L- 


3Jmm    BNC 


Tk«  Milck»ll  33mm  Com*ra      v 

—  ii  inUrnottonolly  known  lor  d< , 

»wp«rb   phologrophy,   Mitchvll   3S'ft  o(*  ovotiobU   tn   ftNC    .bltmp 


666  WEST  HARVARD  STREET  •  GLBNDALE  4,  CALIFORNIA  •  CARIB  ADDRESS:  'MITCAMCO- 

lASTIIN    IIPBItlNIAflVIt    TNIOVOSI    AITMAN    •    SSI    HtlH    AVINUI    •    NIW    VOIR    CUT    17  •    MUIIAT    Nlll    t'f»» 

rr*   85%  of  tilt  motion  picturoi  shown  in  intolrtt  tnrougnouT  th«  world  art  filmed  with  a  Mitchtll 


N  IM  B  K  R    T     •     V  O  I,  r  M  E    13     •     1  9  S I 


17 


ZJA^tUl  Oofis^O^,  iWCxHJuUjd,  CXjruL  OaJbU  t&  COJVUJ 

Sa^     ROBERT  GOULD,  loles  monoger  ^^^^      ^       -r-»     -    "^Jfa 

Mobo  Toys  Inc.,  New  York  City  ^^^^^^^^^^H*^^^^  ^l.JK^^H 

THREE-DIMENSIONAL  REALIST  pictures  in  full,  natural  ^T                  ^^^^I^B^^^^^^^I^H 

color  have  unusual  sales  impact.  That's  why  Mobo  WWr — - — '  ^'  ^^wB^S^^^I^t^^^^^^^M 

Toys  Inc.  cijuippcd  its  salesmen  with  a  light,  compact  v^BI^^H      ,^Si^^8^^v^^^j9N^^^B 

of  Realist  slides  and  viewer.   ^{^.  Gould  reports  "scnsa-  K.S^^^H         -MSt-^^T ^^w  T  wV^tf^ 

tional  "  results  —  including  opening  new  jobber  accounts  Ih^^^^^Vp    ^9^tk  \  m\j  ^^^^  ^I^P 

and  stimulating  the  entire  national  sales  force.  ^^^^^^^H  V  t^K^.^L^^^^^^^V    .J^^ 

Salesmen  like  Realist  sales  kits  because  the  pictures  ^^^^^^^1  ^^ 

arc  so  true  to  life  their  prospcxts  can  study  every  detail  of  ^^^^^^^H           ^^^^Sr"'''^ 

the  product.  What's  more,  Realist  pictures  aluayi  get  ^^^Kk^^     ""^                             $i 59.00  (Tax  inc.) 
the  undivided  attention  of  buyers. 

That's  why  present  commercial  users  proclaim  the  .^ 

Realist  to  be  "the  world's  finest  visual  selling  aid."   It's  |^                  |   •          ■ 

the  ideal  personal  camera  as  well.    If  you  haven't  seen  STEREO  11    (\  CI    I  1  0    I 

Realist  picturc-s,  ask  your  nearest  camera  dealer  or  com-  I  I ,  l~T  /I.  I   I  ^  1 1 

mercial  photographer  to  show  you  some.    Once  you  do  „„„  ^                          -1-1/  vy  *,*/X  i  KJ 

you  II  know  why  the  Realist  is  such  a  successful  sales  ^^^  CAMERA  THAT  SEES  THE  SAME  AS  YOV 

tool.    David  VChitl  Company,  319  W.  Court  Street,      ^ 

Milwaukee    12     WistOnsin.  ^i^'ril^.f.       Cametai.    \'irutr%.   Projeclon,  and  Accessorits  art  products 

'  vU*JU«L      of  tht   Ddtid    labile   Compa$iy,   iMiluaukee   12,    fTisconsiit, 

NEW,  LOW-COST   REALIST   HANOI-VIEWER 

Oimmcrcial  stereo  users  can  now  effect  a  considerable  savmp  in  their 
sales  bud/(ct  with  tlie  REALIST  Handi-Vicwer.  Although  the  price  is 

lo».  qujjily  is  high.  The  Handi-Viewer  has  the  same  lens  .  .  .  same 

[^^^■^■^PF^'  brilliant  illuminating  system  .  .  .  same  piaure  size  as  the  ST61  Rf.slist 

ST63  '^P     W^^'^^^^^     ^nun  Viewer.    Lights  up  with  slight  finger  pri-ssurc  on  the  slide.    Focussing 

REALIST  ^     fcl^       only   *H^"  ''""''  '*  tenirally  lotaled.    Convenient,  pocket  size.  Attractively  styled 

HondiVi«w«r        .^^f>^  **  and  sturdily  lonslrutted  of  heavy-duty  plastic. 


TMK  mSINKSS  K.\KCITIVK"S  (;riI)P:  TO   AIDIO  .\M)   \  ISl  VI.  I'KKSK.M'ATIO.NS 


*L..S.  and  Canadian  business,  large  and  Miiall, 
turns  to  the  papas  of  Business  Screen  Magazine, 
for  acrurali-  and  inforinative  data  on  all  modern 
forms   (if   liudio    and    visual    ronuniiniratinn.     Mnrr 


pafifs  oj  jealitres,  nens,  rfiuipment  data  and  case 
histories  in  every  issue  .  .  .  more  advertising  of 
prodiKts  and  service.  That's  whv  the  buyers  look 
In  Hi  siness  Screen  as  ihcir  prejerred  markri  place. 


National  Presentation  Association 
Gives  Award  Details  for  Entrants 

♦  Kiilrics  in  the  Annual  .Award 
I'rofiraiii  of  the  National  Visua 
rrcsentatioii  .Association  will  be  ac 
replcd  by  the  Judges  of  the  .Award' 
at  the  Sales  Executives  Club  o 
N.-w  '^'ork.  Room  310,  Hole!  Roose 
.ill.  .Madison  Avenue  and  l.itl 
Stre.-ts,  New  York  City. 

.Awards  are  being  made  in  tlirei 
classifications  and  any  organizalioi 
is  elifriblc.  Classifications  are:  (1| 
Where  presented  orally  by  sales 
man:  (2)  Wfiere  all  or  some  o 
the  sales  talk  is  incorporated  me 
rhanieally  into  presentation,  olhei 
than  a  motion  picture;  and  (3 1 
motion  pictures  with  or  withou 
-Mund  other  than  those  aimed  at  th« 
ji-iKTal   public. 

Judging  will  be  based  esseiitialU 
on  the  effectiveness  of  the  entirt 
jiresentation,  oral  and  visual,  ti 
iicomplish  the  stated  objectives 
I  he  pffpctixeness  will  be  influencec 
by  the  sales  story,  the  sales  strategy 
the  blending  of  the  appeal  to  ihi 
eye  and  to  the  ear,  and  the  choict 
of  illustration. 

The  judges  will  consider  the  de 
gree  to  which  the  presentation:  ( 1 1 
gains  attention,  (2l  holds  interest 
1 3)  creates  desire  on  the  part  ol 
the  prospect,  (4)  has  the  power  tc 
gain  a  favorable  decision  and  i.5) 
has  produced  results. 

Prints,  Slides  Invited  for 
Rochester  Photographic  Exhibit 

*  Photographers  around  the  world 
are  invited  to  contribute  to  the  17th 
Rochester  International  Salon  ol 
Photography.  Opening  at  the  .Me 
niorial  .Art  Gallery,  Rochester,  N 
Y.,  next  March  6,  it  will  continue 
through  March  29. 

The  salon  will  include  pictorial 
nature,  and  documentary  sections  as 
well  as  large  size  transparencies 
Both  prints  and  slides  will  be  ac 
eepted. 

Closing  date  for  all  entries  wil 
be  Februarv  12.  Requests  for  entry 
forms  should  be  sent  to  John  1. 
Fish,  Sales  Service  Division.  F.asl 
man  Kodak  Co..  3-13  State  Street 
Rochester  -l. 


<! 


EQUIPMENT 
FOR   SALE 

9  used  Jdm  Handy  eUctrtc  counter- 
style  Shopper-Stoppers,  each  com- 
plete   with    carrying    case. 

Masonlte    Corporation 

111     West    Washington     St. 
Chicago   2.   III. 
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BUSINESS    SCREEN     M  .4  G  A  Z  I  N  E 


.  .  .  and  writing  MITfK  stories  and  producing  ulllf  f{ 
live  action  and  animated  films  is  our  business  .  .  . 


\j^vn/ \iiIIuj^m!^^  cJ^ve. 


201  North  Occidental  Blvd.,  Los  Angeles  26,  California       •      60  East  Forty-Second  Street,  New  York  17.  New  York 


M  M  B  t  K   :    •    \  tt  I  I  Nu:   11    •    1 '»; 
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Ihe  demand  for  fast,  dependable,  quality 
motion  picture  film  processing  is  rapidly  in- 
creasing in  every  community  throughout  the 
country,  presenting  an  excellent  opportunity 
for  wide-awake  film  producers  and  local  labora- 
tories. The  Houston-Fearless  Model  22  Devel- 
oper shown  above  makes  it  possible  to  provide 
this  profitable  service  in  your  area  with  only  a 
moderate  investment. 

This  portable   machine  develops   I6mm  black 
and  white,  negative,  positive  or  reversal  films. 


HOUSTON 
FEARLESS 


. .  houston-fearle: 
ocessing  equipment 
pays  off  handsomely 


It  is  self-contained,  entirely  automatic  and  easy 
to  operate.  Complete  refrigeration,  re-circulat- 
ing systems,  air  compressor  and  positive  tem- 
perature controls.  Operates  in  daylight,  han- 
dling the  entire  job  from  camera  to  screen. 
Model  22  is  the  same  high  Houston-Fearless 
quality  that  has  been  standard  of  the  motion 
picture  industry  in  Hollywood  and  throughout 
the  world  for  20  years.  Other  l6mm  and  35mm 
Houston-Fearless  black  and  white  and  color 
equipmenttoserve  your  particular  requirements. 

Write  for  information  on  specially-built 
equipment  for  your  specific  needs. 

DEVELOPING  MACHINES  •  COLOR  PM 

COLOR  DEVELOPERS  •  DOLLIES  •  TRIPODS  •  PRINTERS  •  ( 


11811    W.  OLYMPIC  BLVD    •    LOS  ANGELES  64,  CALLFj 

-WORLD'S  LARGIST  MANUFACTURIR  Or  MOTION   PICTURE  PROCISSINO  IQUiPMij 


HOW   TO    FIM>     V\    I.M'KHIKNCF.n.   DKPKNDAHI.F   BISINKSS  FILM   I'HonrCKR 
♦The    laS.J   I'miDI  CTION   Kkviku    issue  nf   HlMNKss  slaiidaril    nftrcmr   on   prodiK  lion    rtsouncs   is   used 

S(  HKKN.  to  be  piilili-liiil  in  l'il>ruar>.  will  again  list  by   all    Icudiiif!   sponsors   and    their   agencies.     Write 

and  provide  e!«sential  rifircnic  data  on  all  I  .  S.  and  loilay    for    lisliiifi    dalti    forms    and    advance    cop\ 

Clanadian   business  film   producers.    The  recognized  reservations!  c/o  7()64  .Sheridan  Koad.  Chicago  26 


Retail  Employee  Films  Listed 
In  "Training  Film  Diretfory" 

*  Inforriialiiin  on  more  lliai 
.'iOd  films  being  used  In  retail 
t Ts  in  eonjunetion  willi  llieii 
employee  training  programs  i> 
provided  in  the  new  edition  ol 
the  "Training  Film  Directory' 
released  recentU  by  the  IVrson 
nel  firoup  of  the  Nation  \i.  Ke 
TMi.  (iooDs  Association. 

Ihe  I  H-page  direclor\.  dr 
-scribed  as  a  "guiile  to  the  latest 
in  visual  aids,"  contains  listing; 
of  films  devoted  to  retailing  in 
f;cneral.  and  to  all  specific 
phages  of  retail  operation,  in- 
cluiling  merchandising,  store 
operation,  salesmanship,  super- 
vision, employee  attitudes,  cus 
lomer  relations,  customer  edu' 
cation,  health  and  grooming, 
restaurant  practices,  and  food 
and  nutrition.  Kaeh  film  is  re 
viewed  l)riefly  and  data  is  given 
on  running  time,  millimeter,  the 
source  from  which  the  film  ma> 
be  obtained  and  the  basis  for  its 
distribution. 

According  to  Gkorck  Fi.xnt, 
manager  of  NRDGA's  Person 
nel  (Jroup.  the  "Training  Film 
Director)"  has  been  planned  tO' 
acc|uaint  stores  with  all  the 
facts  concerning  the  right  films 
to  stimulate  employee  training. 
It  is  available  from  the  Nation- 
al Relail  Dry  Goods  Association 
at  .S2.5()  to  NRDGA  member 
stores:  S.5  to  iion-mend)er  re- 
tailers: at  .S3..S0  to  all  other 
non-members. 

*        •        • 

Spanish  Version  of  Auto  Film 

*  1  up  (lipionialic  reprc>enta 
lives  of  20  Latin  American  re- 
publics and  I'.  S.  Slate  Depart- 
ment officials  specializing  in 
Western  hemisphere  affairs  re 
cently  attended  a  preview  in 
Washington  of  the  Spanish 
language  version  of  Tomorrow 
Meets  Today.  16nuji  tion-techni- 
cal  film  showing  how  Ford  de- 
signs, engineers,  and  tests  auto- 
mobiles. 

El  Manana  Es  I.a  Ohra  tie 
Hoy  was  developed  by  Ford  In- 
ternational for  use  throughout 
Latin  America.  It  was  pro- 
duced by  MI'C)  I'uoDKTtoNS, 
Im  ..  New  York  Citv. 


Metal  Trades'  Film  List 

♦   MrMllMl>      of      Ihe      \;ilio„al 

Metal  Trades  Association  are 
now  receiving  copies  of  the 
group's  new  Industrial  Film 
Rib!ii>L'raph\ .  Iistin<:  films  on 
l.'Vnt  different  subjects  in  a 
l(K)-page  volume,  revised  since 
l')4<)   for   its  third  edition. 


20 


BUSINESS     SCREEN     MAGAZINt 


t 


TRMNIN6  . 


OR       STRA/MA/&  ? 


Gef-AiL  ihe  c/ef^/k  w0) 


National 


\\ 


// 


IRAOE    -    MARK 


.0  vso^'  "O^ro^  ^ 


^^y    •NAT.Ot^'^^" 


NATIONAL  CARBON   COMPANY 

A  IHviuon  at  UfiMn  Carbtd*  w*rf  Cv^koft  CorvorallMi 


PEARLEX  CARBONS 

I   B   A  O   E  MARK 

for  16  mm  projection 

Your  16  mm  commercial,  educational  and  industrial  films 
require  clear-cut  detail  and  fidelity  of  color  to  capture... 
and  to  hold  your  audiences. 

There  is  one  way  —  and  only  one  way  —  to  assure  opti- 
mum visibilit)'  and  color  balance  for  1(X)  or  m<ire  viewers 
of  16  mm  productions.  It's  carbon-arc  projection  light- 
ing —  four  limes  brighter  —  at  V6  the  operating  cost  of 
the  next  best  source! 

With  busincss-sfM>nsorc-d  films  alone  playing  to  20,000.000 
people  every  week  —  an  increase  of  S(K)^i'  in  less  than  six 
years  —  it  will  pay  anyone  concerned  with  auditorium 
showings  to  investigate  this  vastly  more  efficient  and 
economical  source  of  screen  lighting. 


Ditlrlrt  SaUt  O/itn    AlUi>la.C'.hiri>«.  I>air».  (•••••  Cut.  N«»i  Vok.  riiutwrdi.  9«a  HruciMo*  fa  CamaJa:  NMiaMl  Caikoa  Uail«4.  MMMnal.  T* 


N  I  M  It  K  i<    : 


\   ( •  I     I     \I  K      1   »      •       I  ■»  i  2 
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Contact  on  RCA  Victor 
Custom  Record  Office  today 


If  she  can't  hear  it, 

you've  wasted  money. 

Play  safe  and  sure 

with    RCA  VICTOR  slidefilm 

recordings. 


Too  often,  well-prepared  audio  material  comes  out  "Whooberjack 
obda  saddlecam  onda  upscroy."  Even  a  trace  of  "mud"  in  your  slidefilm 
recording  puts  a  strain  on  listening  .  . .  cuts  effectiveness. 

For  clean,  crisp  sound,  go  to  the  leader!  RCA  Victor  heads  the  field 
technically  and  servicewise,  in  oil  phases  of . . . 

RECORDING  PROCESSING  PRESSING 

■^  The   most  modern   sound-reproducing   equipment   ond    facilities  .  .  .  latest 
developments  in  automatic  frame-progression  recording 

■^   Engineers,  specializing  in  slidefilm  recording,  to  assure  the  best  presentation 
of  your  slidefilm  story 

■^   Pure   vinyl   plastic   records  — both   standard   and   microgroove  — packaged   in 
special  slidefilm  shipping  cartons  when  desired 

■^   An  extensive  music  library  service 

■^   Careful  hondling  and  prompt  delivery 


630  Fifth  Avenue 

Dept.  E-nO,  New  York  20,  New  York 

JUdson    2-5011 

445  North  Lake  Shore  Drive 

Dept.  E- 1  1 0,  Chicago  1  1 ,  Illinois 

WHiteholl  4-3215 

1016  North  Sycamore  Avenue 

Dept.  El  10,  Hollywood  38,  Colifornia 

Hillside  5171 


Write  now  for  our  fact-filled  Custom  Record  Brochure! 


Custom   Record   Sales    ^^^ 


RADIO    CORPORATION    OF    AMERICA 


RCA   VICTOR   DIVISIOM 


BUSINESS     S  C  R  F.  K  N      M  \(,  .\  Z  1  .N  E 


traiisfilm 


,  producers  of  effective  films  for. . . 


INCORPORATED 


public  relations 
industrial  relations 
sales  promotion 
education  and  training 


TRANSFILM'S  Motion  Picture  Oeiurtment  and  WESTERN  UNION 
Eiplalnlni  new.  miracle  communications  facilities  to  the  American  public. 


TRANSFILM'S  Slide  Film  Oepartmenl  and  the  "Jet  94  " 

A  sales  promotion  film  introducmf  the  new  Universal  vacuum  cleaner. 


Transfilm's  motion  picture  department  has  bla«d 
trails  in  producing  Sales  Promotion  films  because  it 
believes  thai  the  function  of  a  film  is  to  sell  goods 
or  ideaS:  that  a  film's  effectiveness  is  measured  by  its 
ability  to  sell.  Transfilm's  permanent  staff  of 
productioneiperienced  Writers.  Directors.  Producers, 
and  Account  Executives  were  hand  picked  to  help 
clients  increase  sales  For  Transfilm  knows  that  the 
success  of  a  Salts  Promotlofl  film  depends  on 
the  producer's  firm  grasp  of  selling  problems  and 
techniques,  as  well  as  on  the  problems  and  techniques 
oi  film  making. 


TRANSFILM'S  Television  Department  and  r«B 

Hard  hittint  TV  soots  that  are  helpmi  FAB  twcome  a  liouMfwa  i 


TRANSFILM  INCORPORATED  •  35  W.  45  ST.  NEW  YORK  19.  N.Y. 

LU  2-I400 


^  t  M  H  K  II 
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For  sound  on  film 

sound  on  tape  .  .  . 

thousands  choose  SOUNDCRAFT  1^ 

V'ifh  full  respect  for  the  word,  we  can  hopesHy  coll 
ovi  selves  specialists  in  sound.  For  more  thor  20  conlinuou 
yeot  we  hove  produced  c-uollty  recording  mc'eriols. 
We  I  ave  researched  new  n  elhods,  tested  new  formulas, 
perfei'ed  new  processes.  Ant  the  results  are  prod-cts 
that  on  second  to  none— in  qui  'ity  performance. 
Soundcroft  Magna-Stripe*  A  method  of  permoneni., 
bonding  m'  qnetic  oxide  to  motion  p^  'ure  film.thot  lets  you  n  ^ke 
sound  movie,  as  quickly,  eosily  and  inexpensively  as  silent  films. 
You  con  even  i,  ike  "talkies"  of  old  silent  T'ms.  And  you  con 
erase  ond  change  a  Mogno-Stripe  sound  tracr  any  time  you  like. 
To  get  quick  AAogno -Stripe  service  for  your  film,  cither 
8  or  16  mm.,  visit  your  neorest  photographic  dealer. 
Soundcroft  Mognetic  Recording  Tope.  The  quality,  ttie 
fidelity  you  expect  from  sound  specialiils.  Soundcroft  Recording 
Tape  delivers  top  performance  every  time.  In  fact,  many 
outstanding  radio  programs  ore  recorded  on  Soundcroft  Tope. 
Write  for  free  booHetit  For  complete  information 
on  both  Mogno-Stripe  and  Soundcroft  Magnetic  Recording 
Tope,  write  for  free  booklets. 


SOUNDCRAFT 


CORP 


10  East  S2nd  Street,  N.  Y.  22,  N.  Y. 

THE  ONLY  RECORDING  MATERIA 
PERFECTED  AND  MANUFACTU 
:ORDING  SPECIAI 


FOR   BETTER  SHOWS   USE  'THE  AIDIO-MSI   M.    PH()JE<:T10MSTS    H.\M)B(M>K" 

♦  Manv  iarpe  L.  S.  businrs!'  firms  now  u.-*  the  manual  contains  slep-by-'li-p  lessons  on  good  show- 
.\udio-Visual  Projcrtionisl's  Handbook  to  train  manship:  sells  at  only  S1.(KJ  per  copy,  postpaid, 
employee     projectionists.      This     graphic,     illustrated      Order    today    from    Business    Screen,    Chicago    26. 


Walt  Disney  Releases  Films 
for   16mm  Rental   Showings 

♦  \  icl(iiii|!  tu  the  sU-uiliK 
creasing  demand  from 
phases  of  llic  greatly-expanded 
16iiim  field  of  dislriliulion 
Wai.t  Disnky  Productions  will 
release  a  number  of  films  for 
rental  distribution  shortly  after 
January  1.  according  to  formal 
afinouiHcinciit  this  inunlli  by 
K(n  ().  DisNEV,  president  of 
that  organization. 

The  list  is  headed  by  Tlw 
Ala.shan  Eskimo,  the  first  i)is- 
i\v\  film  produced  exclusively 
for  16mm  audiences.  This  is 
also  the  first  title  in  a  dramatic 
series  I'eople  and  Places  wlii<  h 
will  lie  filmed  the  world  o\er. 
All  Disncv  16nmi  releases  arc 
in  color. 

6,S  distributing  units  have 
liccii  licensed  throughout  the 
(Miunlrv  to  distribute  these  films, 
under  the  direction  of  (^\HL 
Natf.r.  heading  the  company's 
non-theatrical  activity. 

F'our  subjects  ranging  from 
l!i  minutes  to  27  minutes  plus 
three  comedv  shorts  including 
Disney  Cartoon  I'arcile  it  1  are 
in  the  first  releases.  Other  titles 
include  The  History  of  Avia- 
tion. Behind  the  Scenes  oj  Wall 
Disney  Studio,  and  cartoons 
Bone  Trouble.  Clock  Cleaners 
and  Donald  and  PluJo.  Cartoon 

Parade  runs  26-minutes, 

«        *        « 

Slidefilm  Safety  Series 
Released  by  Notional  Gypsum 
♦  Nation  VI.  Gvi\srM  (;o.  lia~ 
announced  the  completion  of  a 
series  of  sound  slidefilms  on 
safetv  which  is  designed  to  be 
presented  in  four  discussion 
training  sessions  for  plant  em- 
ployees. Each  film  is  about  45- 
niinutes  long. 

The  films  first  highlight  llie 
factors  which  affect  eflFuient 
production.  The  elements  of  in- 
dustrial accidents  are  then  prc- 
yenled  dramatically.  foUoweil 
bv  a  discussion  of  how  acci- 
dents are  major  production  iii- 
cHicicncies.  Finally,  the  serie* 
of  four  films  proves  that  acci- 
dents do  not  necessarily  involve 
personal  injury;  that  often  an 
accident  mav  leave  the  operator 
urdiarmed  but  result  in  llioii- 
sands  of  (Icillars  worlli  of  ma- 
chine down  time. 

Designed  for  use  in  National 
(.vpsum's  ovvn  plants,  the  film~ 
and  records  may  be  purchased 
bv  other  industrial  concern* 
from  Human  Relations  for  In- 
dustrv.  4-kS  Delaware  Ave.,  Buf- 
falo. N,  V. 
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A  New  Di  men  si  0)1  in 
Television  Films 


Art  loork  rear-screen  projection  opens 
up  a  f^vcat  iifw  ])<)tfiilial  lor  liliiu-d 
commercials  and  filmed  j)rog;iams. 

It  (omhincs  tlu'  ( liarat  ter  and  no\(.ltv 

of  animation  with  "live  action"  advantages 

—  using  real  people  and  real  products. 


It  eliminates  the  nc^d  for  major  set 
construction.  Ii  drastically  cuts  shooting 
liini-.  It  makes  practical  cxtremelv  creative 
use  of  lime,  space  and  location. 


PATHESCOPE       PRODUCTIONS 

580    FIFTH    AVENUE,    NEW   YORK    19,   N.  Y. 
PLAZA    7-5200 


PRODUCtRS     OF      •      mOTION     PICTU«f$      •      F  I  I  Hfl     $T«IP$      •      TtlEVISION 


BEHIND    THE    SCREEN 


The  Vocabulary  of  This  Medium 
♦  l)<i  \ciii  say  "filiiislri|)"  or  "slidr- 
film"?  What  is  a  "motion  slidf- 
film"'/  Do  you  urulcrslaiKl  "n'ur- 
projeclion."  "proc•«•^is  photography  ' 
and  the  meaning  of  "bookings"  and 
"showingii."'  in  fihn  distribution? 

Til  is  field  needs  a  basic  vocabu- 
lary, used  by  all  who  use  \  isual 
media  and  meaning  the  same  things 
lo  all  people.  "Slidefibn"  like  Ma- 
sonite  and  Technicolor  was  a  pri- 
vate concern's  descriptive  phrase,  in 
this  rase  coined  by  The  Jam  Mandy 
Organization  many  years  ago  to  de- 
scribe the  .'iSmm  series  of  still  pic- 
tures assembled  in  strip  form  and 
most  widely  called  "filmstrips"  in 
the  school  field  where  they  are  used 
in  vast  numbers. 

Pilinstrips  vs.  Slidefilnis 
Filmstrips  with  an  accompanying 
recorded  disc  became  known  as 
"sound  slidefilms"  in  business 
where  they  have  been  more  widely 
used.  By  this  time,  slidefilm  has  be- 
come everybody's  word  in  the  busi- 
ness field  and  the  schools  will  con- 
tinue to  call  them  filmstrips.  Motion 
slidefilms,  another  early  Jam  Handy 
innovation,  are  now  a  common 
techni(iue  in  which  the  still  pictures 
are  assembled  and  printed  on  mo- 
tion picture  stock  to  utilize  16mm 
projection  and  the  availability  of 
motion  picture  sound  recording. 

Technical  phrases  are  being 
learned  by  new  thousands  of  film 
users  for  the  urgent  demands  of 
television  commercials  and  other 
TV  film  programs  but  the  field  of 
16mm  sponsored  film  distribution 
needs  a  strong  and  clearly-under- 
stood vocabulary  to  back  up  its 
many  strong  appeals. 

Bookings  and  Showings 
'■Bookings."  for  example,  de- 
scribe the  basic  request  and  ship- 
ment of  a  film  to  an  original  audi- 
ence. But  experience  shows  that 
each  request  shipment  usually 
brings  about  two  or  more  I  often 
many)  "showings"  when  the  film  is 
circulated  within  a  school  or  shown 
many  times  to  employee  groups 
after  its  arrival  for  such  engage- 
made  for  public  showing. 

A  film  print  may  be  kept  one  or 
two  days  and  in  that  time  it  may 
run  up  a  huge  audience  score  to  the 
benefit  of  the  sponsor.  Distributors 
arc  usually  paid  only  for  the  or- 
iginal "booking"  so  the  sponsor 
often  gets  a  huge  annual  bonus  in 
additional  circulation  through  these 
extra  "showings." 

To  help  evolve  this  basic  vocabu- 
lary, the  Kditors  of  BisiNKSs 
Screen    will    present    the    first    seg- 


ment of  terms  and  definitions  in  our 
next  I  Dcreiiiber  1.5 1  issue.  \\  her- 
lAer  jiossible,  these  definitions  will 
be  gleaned  from  existing  sources 
and  classified  in  technical  and  iion- 
ti'rhnical  groups.  ^  ou  are  most  tor- 
iliully  inriti'il  to  submit  words  and 
phrases  you  think  belong  in  this 
\o(abulary  or  which  need  definition. 
We'll  even  define  "chronokinog- 
rajiliv!" 

•         •         • 

Department  of  Agriculture  Names 
Walter  K.  Scott  as  Film  Chief 

♦  The  new  rhjef  of  the  Motion  Pic- 
ture Service,  r.  S.  Department  of 
Agriculture  is  Walter  K.  Scott  who 
succeeds  the  recently-retired  Ches- 
ter Lindstrom  in  that  key  govern- 
ment film  post. 

A  veteran  of  more  than  17  >ears 
ill  government  service.  Walter  Scott 
has  been  in  the  USDA  since  l'>39 
and  was  .Associate  Chief  until  his 
recent  appointment.  He  has  also 
been  Chief  of  Production  and  such 
award-winning  films  as  jonrney 
Back.  Seizure.  Suction  Socket,  and 
Water  for  a  Motion  are  among  his 
screen  credits.  Prior  to  entering 
government  service  he  had  wide  ex- 
perience in  the  commercial  motion 
picture  field  and  started  his  career 
back  in  1911  as  an  actor. 

In  1917.  ten  vears  before  talkies, 
Scott  photographed  films  using  spe- 
cial sound  effects.  Later  he  tried  his 
hand  at  newsreel  photography  and 
joined  Fox-Moxietone  news.  .As  a 
newsreel  photographer,  he  covered 
many  of  the  leading  events  in  what 
is  known  as  the  "golden  age  of 
sports."  Widely  traveled,  he  went 
to  Germanv  as  an  independent  pro- 
ducer at  the  end  of  Vi drld  \^'ar  I 
and  motion  picture  work  has  also 
carried  him  to  the  Society  Islands, 
Puerto  Rico  and  Canada. 

Entering  government  service  in 
1934.  Scott  was  engaged  by  the  In- 
terior Department  to  do  a  special 
geological  film  in  which  Harvard 
and  the  University  of  Chicago  were 
(■oo(XTating.  He  filmed  numerous 
other  pictures  before  coming  to  the 
rSDV  in  1939. 

«         *         • 

DuPont  Magazine  Features  Film 

♦  (  hil-l.iiKiirif;  ainciif;  i niiipaiiy  pub- 
lications is  the  |)i  Pont  Magaxink. 
w  idely  circulated  to  customers  and 
friends  of  the  company.  The  Octo- 
lier-November  issue,  out  recently, 
features  a  double-spread  in  four- 
color  on  Remington  Arms'  prize- 
winning  motion  picture  Guiininf: 
the  FhiiaYs.  produced  by  MPf) 
Productions.  The  presentation 
comes  as  close  as  the  graphic  arts 
can  do  in  doing  justice  lo  one  of 
the  finest  wildfowling  pictures  ever 
made  for  public  showing.  W 


B  L  S  I  N  E  S  .S     .S  C  R  K  E  ^     MA  G  A  Z  I  N  K 


A  "sound"  investment  for  you  and  your  business 


o 


TAPE     RECORDER 


^^ 


dictation— speeches 

Makei  an  coiy-lo-opcoie,  low- 
cotf  dictotion  unit.  Fr«ei  tecr«- 
tary  for  other  duti«t!  Permiti 
you  lo  p«rf«cl  »p«ech«>  b^form- 
hand  by  htoring  younelf  oi 
audience    doei! 


vt 


mi 


•^ 


^^ 


soles  training 

Eaiier  way  lo  obiorb  iol«t  tn- 
tlructlon,  review  important  cat* 
hiftoriet.  Oivei  loleimen  oppor- 
tunity to  practice  and  improve 
tales  technique. 


(< 


'i^ 


conferences — meetings 

The  perfect  "lecretary  "  of  coo- 
ferencet  and  meetingi.  Records 
the  entire  proceedings,  word  for 
word,  for  review  ond  discussion. 


) 


at  home 


R*<ordt  children  1  voicvt,  hom* 
talent,  concvrti,  rodio  and  TV 
program$,Kom«  movi*  conlinvily. 
•««n  "talking  l«tt«rt"  to  friandt 
ond  rclotivct. 


Xhrough  the  miracle  of  capturing  sound  on  tape  this  rcmarkahlv  in- 
strument permits  you  to  get  more  done  with  /ess  effort  at  /riicost  as  well  as 
providing  countless  hours  of  pleasure  and  recreation  at  home. 

Incorporating  a  sensational  new  development  — the  "U.\L.\NC!ED- 
TONE"  Control  — with  other  exclusive  electronic  advancements.  Revere 
has  achieved  a  rich  tonal  c|uali(y  heretofore  obtainable  only  with  pro- 
fessional broadcast  equipment,  ^'et  key-control  operation  is  the  easiest 
and  simplest  of  any  recorder.  Included  among  its  niany  outstanding  fea- 
tures are  2  hours  of  recording  on  each  reel,  lightweight  portability  and 
magnificent  styling.  See  your  Revere  dealer  today  for  free  tiemonsiration! 

Revere  T-700-<  ..inplnc  wich  micro-  BASS-RffUX  SPfAKlB 

p  h < >  n c.    r .1  il  I < >    .1 1 1 J i  h  m c n I    I  o r d ,    ^  ,  , 

reels    (i)nc   with  tape)  and  mrrxink:  ii.ii.           i 

'                    •lie  nn  and  »iniMil»  where  ul> 

case 1223. (JO  ^                     • 

__  .._       ^                   ■               .,  '-^      lra-nnemu»ical  repro- 

TR-800  — -Same  as  above  with  ImmIi  in  ---p             duceion  ii  required. 

f"l'" $25000  L^.  L-«^      Larue    12"   .peaker 

^B-^^^^H      jiivetexiepiiimjl  Iv4>« 

Special  Studio  Modelt  —  Speed  7. SO  ^H            I      retponte   and   wide 

^^B  I      ran>:e.   (  nit  de^iKned 

T-10  — Ciimplctc  with  mitniphnne,  ra-  ^H             ■      4,  a  t<in«i>le  ha»e  fur 

dii>  .iiLuhnicni  it>rd.  2  recit  (one  with  ^H            I      |he  reiorder.  I.i^hi- 

i.i|<c)  and  ciirryinK  ca«e $335.00  ^H          ,5      weiKhc    portable. 

TR-JO  — Same   at   aNne   with    hiiiliin  ^ '"               W  iih  plug  and   2S-ft. 

radio $260  00  caWe $49  50 

REVERE     CAMERA     COMPANY     t«.     CHICAGO     16,     IIUNO 
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HOSPITAL   - 


New   16mm   Sound   Motion    Picture 

at   Shows   Hospital   Personnel   How 

Act  in  and  Prevent  Fire  Emergencies 

wo  years  tire  insurance  engineers  made  sur%'eys  of  more  than  7.000  hospitals 
•elated  institutions,  under  the  direction  of  the  National  Briard  of  Fire  Under- 
:rs.  This  survey  showed  that  far  ttx)  many  hospitals  had  NO  effective  emer- 
>■  plans.  The  sound  motion  picture,  "Fire — And  Your  Hospital"  was  made 
ow  hospital  staffs  how  to  organize  such  a  fire  safety  program. 

ere  it  was  produced:  This  picture  was  produced  in  a  hospital. 
r  the  direct  supervision  of  the  Chairman  of  the  Safety  Committee  of  the 
rican  Hospital  Association.  Doctors,  nurses  and  other  members  of  the  staff 
is  hospital  ttxik  re.il-life  roles  in  the  filming  of  each  sequence. 

ual  traininq  for  safety:  This  motion  picture  is  designed  to  be 
t  of  the  training  program  of  every  hospital.  It  should  be  shown  from  time  to 
to  all  people  who  work  in  the  hospitak  and  especially  to  new  employees.  An 
action  sheet  will  be  provided  with  each  print. 

s  publicity  and  fund  raising:    This  motion  picture  will  ac- 

it  civic  groups,  PTA's,  schools,  etc.,  with  the  many  fire  safety  problems 
hospital.  It  therefore  can  be  used  to  impress  upon  the  members 
3ur  community  the  fact  that  hospitals  need  active  and 
cial  help  to  secure  the  necessary  safeguards  against  Jire. 


PLANNED  ACTION 
SAVES  LIVES: 

•  It  shows  how  a  fire  safety  plan 
should  be  organized. 

■  It  shows  how  each  department  of 
the  hospital  should  react  to  a  fire 
alarm. 

■  It  shows  how  patients  can  be  saved, 
and  fire  spread  reduced. 

.  It  shows  HOW  TO  PREVENT 
DISASTER. 

HOW  TO  GET  THE  FILM 

This  motion  picture  was  produced 
by  Audio  Prtxluctions,  Inc.,  in  the 
interest  of  safety  for  American  hos- 
pitals. The  running  time  of  this 
picture  is  25  ininotes.  16min 
Sound  Prints  can  be  purchased  at 
$65.00,  plus  packing  and  shipping 
charges. 

Ir  has  the  endorsement  of  the 
American  Hospital  Association 
and  The  National  Board  of  Fire 
Underwriters. 


AUDIO  PRODUCTIONS,  INC. 

Film  Center  Building,  630  Ninth  Avenue,  New  York  36,  N.  Y. 

FIc-ase  ship  immediately print (s)  of  "Fire — and  Your  Hospital"  an 

bill  ($65.00  each,  plus  shipping  charges)  to: 


NAME- 


ORGANIZATION- 
J         ADDRE5S  ^ 
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BMO  VDI.V  STK  \KI\(;.  ill.-  <r^tui\  r..ir|.>. 
ill    k<-f|iiii;:    «illi    it-    rc!-|K)ii»iliilil\     fur 
I  |iroviclin^    an    intejirated    roniiiiiiniea- 

tioii^  .■•\>l<"m  for  iIh-  \riiiN.  iiiii>t  lii'  im-parcil 
to  traiiMiiit  itil'oriiiatioii.  i  iir  uliat  \\r  tall 
intellifK'iK-c.  I  ulialcvt-r  il-  fdiiii  iiui\  lie.  I  lil- 
intolli^ciK'c  ma)  lir  Iraii-iiiiltfd  a^  llic  «|><>kiii 
word,  llu-  wrillrii  iiir~-a';<'.  or  in  llir  form  ol 
a  pit'torial  rrpreM-nlatiun.  it  may  In*  ilirtTtcil 
to  a  !-iii^l<"  |icr!»oii  or  to  •"cvcral  all<lr<■s^o«■^  at 
ililTcrfiit  plait's  lliroii;:lioiit  tin-  worlil.  It  iiia\ 
sImi  lir  inten<i<Ml  for  mas.-  ilislriliiititui  t<> 
tlioii!-anils. 

Ill  tlie  process  of  traii-mi--i<ifi.  iiililli^cncc 
iiia\  take  man\  anil  \arii-il  form-  a-  it  i- 
traii-formt-il  tliroii^li  rlci'tronic.  iiu'rliaiiiial 
iiiu<:n<'tif.  or  plioto<!raplii('  processes.  Hut 
wliatc\«-r  llic  processes  emplo\eil.  tlic\  mii-t 
lie  so  ile-i^ncil  as  to  provide  a  tlioroii;;lil\ 
inte>:rate<l.  Iiiit  flexilile.  -y-tem  wliicii  uill 
deliver   the    inessa>!e   accurately    and    rapidly. 

Potent   InstriimenI   of  Coinninnieation 

The  coinliination  of  -oiind  and  picture,  of 
course,  provides  an  c\<cllciit  means  for  trans- 
mitting intelli^eiK  r.  appealing  a-  it  doc-  to 
hotli  the  eye  and  the  ear.  I  he  -oiiiid  motion 
picture,  through  its  aliility  to  store  and  re- 
create picture  and  -oiiiid.  ha-  heeii  a  potent 
iiistriiiiient  for  coiiimiinicatin^  tlioii;:ht-  and 
ideas  to  the  mind-  of  men  all  over  the  world. 

Tiie  motion  picture  has  served  the  \riii\ 
well  throii;:h  two  world  wars.  The  soiiin!  mo- 
tion picture  i-  doiiii:  the  -aiiie  important  jol> 
in  the  Korean  conflict,  as  a  nicdiiini  for  train- 
in::  our  forces,  as  a  nieanii  for  promptly  ac- 
ipiainliiii:  tlie  American  piildic  witli  our  op- 
eration- ill  conihat.  and  liiiall\  a-  a  mean-  of 
pirlorially  doeumentin<;  military  hi-tory  as 
it   i-  w  rillcn. 

Tl)  Million  Hour-  of  \  isiial  Training 

(If  po— ihle  inlcrc-l  i-  the  fact  that  -evenly 
million  man  hour-  of  mililarx  Irainiiii:  are 
acroiiipli-lied  aiiniiallN  l>\  liic  \rm\  tliroii;;h 
the  Use  of  training  lilm-. 

l-'iirtherniore,  many  of  the-e  iflm-  are  e\- 
tcii-i\elv  used  hv  our  allie-  after  the  script 
In-  heen  re-scored  in  the  appropriate  lan- 
;:iia^e.  thus  creatin-:  a  unity  of  military  think- 
in;:  and  a  hetter  iinder-tandin;:  of  mutual 
M'ciiritv  prohlem-. 

Siiiiiiarh.  ill  the  (ichl  of  rc-earcli  and  dc- 
Nclopmcnt  of  mililar\  eipiipment.  method-, 
and  tactic-,  llic  molioii  picture  has  heconie 
an  irrcplacrMldi-  tool,  -iiice  it  pro\ide.  n 
mean-  for  ri'peatcd  analytiial  -tiidy  of  crili- 
c.il  pli.i-c-  of  a  ^i\cii  opcr.ition.  whether  il 
III-  .1  iiiililar>  niaiicii\cr  or  the  tc-lins:  of  -mli 
\M',ipoii-  .1-  the  atomic  lioinli  or  the  guided 
iiii-sile. 

While  military  application-  of  the  -oiind 
film  coiitiniie  to  multiply.  tele\i«ion  has  he- 
ciuiie  a\ailahle  a-  another  medium  for  the 
traiisiiii-sion  of  sound  and  picture-,  a  medium 
which  offers  Iremendoiis  po— ihilitie*  with  its 
potential    of    -peed    and    accuracy.      Mllioiluli 


Filing  ami  Television  in  llic  Iriiiv 

e 

liy  .Major  (.eiierai  (fcor^e  I.   Hack,  (ihief  Si(:nal  ( Klicer* 


the  full  militar\  possihilitie-  of  television 
lune  not  \et  lieen  determined.  \\r  lia\c  for 
-oiiie  time  lieen  en;;a;;cd  in  exploring  il- 
manifold  applications,  in  this  wiirk  we  have 
lieen  guided  h\  our  past  experience-  in  the 
pictorial  lommiinication  lield.  Many  possi- 
Ide  application-  for  military  television  sii;:- 
^c-t    themselves.     To   mention   hut    a   few: 

lUstant  tarticnl  ohsiTViitiim  of  military 

positions  mid  iictions  jrinn   tin-  f!riiiiii<l 

mill  iiir. 

Hriiifiiiifi  ilistmil  or  rflatiirly  iiiiKifSsi- 

hlc    mibjrrls    iiitit    nimiy    Iraiiiiiifi    rlasi- 

ntiinis  siiiiiillmiriiiisls . 

Tlir  liiclictil  hrii'fiiifi  <»/  it  iilily-siiiiiriilnl 

iiiinniaiKlrrs. 

(iilidmiir    mill    loiitritl   nj    liinil    vrhiiirs 

mnl  lifilil  iiiririijl. 

C.losi'-lip  iihsrryiilii>ii   of  llir  ml  ion    mnl 

vffvrt  of  our  icen/«»»i.s. 

Mn.ss  dissvntination  of  inifutrtant  injor- 

inittiitii  ill  iiiitoriiil  form  to  re.terrc  and 

civilian   i-omiioiinils  of  llir  iirmnl  srrf- 

ires  and  to  tlir  pitldir  at  large. 

These  are  only  a  few  of  the  suppested  ficld- 
of  eniplovmi-nl.    I  helieve,  liowi-xer.  that  they 


'Major  (".knk.bvi.  B*<  k.  who»e  inw. 
HU!>  al<o  reernlly  preM-iilr<l  to  iiiciii- 
l>er>>  id  the  Society  "I  Motion  Pic- 
ture and  Television  Knginrrr». 


indicate  the  trend  of  military  thinking  to- 
ward full  iilili/ation  of  ihi-  new  methoil  of 
commiinical  ion.  IncidenlalU.  the  .'si;-nul 
(!orps  is  pleased  to  he  aide  to  hrin;:  to  this 
convention  the  .Mohile  Television  S\»ti-in 
which  is  hein^  Used  in  our  fundamental  ex- 
ploration- of  televi-ion'-  po— ihle  militarv 
applications.  This  eipiipment  einliodies  iniieli 
of  the  en;:ineerin):  skill  wliieli  you  engineers 
lia\c  contriiiiited  to  the  ilevelopment  of  the 
lcie\  i-ioii  meiliiim  and  empha-i/e-  the  -piril 
of  scientilie  cooperation  that  exists  hetween 
your  industry  and  the  Signal  ('orp-.  Need- 
less to  say.  we  in  the  Army  ar<-  ;:ratefii|  to 
you  for  the  splendid  assistance  we  are  re- 
ceiving   from    Mill. 

Motion   Pictures  and    \\    I  Complementary 

I  -lioiild  like  to  point  out  here  tliut  the 
\iiii\  has  reco^ni/ed  the  neeil  for  comple- 
mentary development  and  utilization  of  tele- 
vision and  sound  motion  picture-  in  order 
to  olituin  the  maximiim  efTeclivencs-  of  liotli 
nii'dia,  just  a-  .  .  .  en;:irieer-  have  recognized 
that  the  two  are  coniplemenlary  and  coni- 
patilile.  rather  than  exeliisively  eom|>rtilive. 
(>nl\  tele\  i-ioii  can  reproduce  an  event  at 
.1  di-tant  point  in-tantly.  hut  only  motion 
pictures  can  record  and  retain  the  image  of 
that  cM-nt.  \\\  comliinin::  the  electronic  im- 
mediacy of  lele\  isioii  witli  the  pliolo;:raphic 
retenliveness  of  the  motion  picture,  we  can 
have  availahle  to  us  the  maximum  facility 
po— ihle    in   pictorial   ctiniiniinication. 

For  this  rea-on.  the  \riny  ha-  placed  the 
responsiliilitv  for  ilevelopment  of  hotli  media 
in  the  hands  of  the  Signal  (^>rps,  SMuring  full 
e<Mirdination   in  their  dexelopment.  ^f 


Rkliim  :    ij    -lerne    from    ihr    Army    film 
"MrilirnI  Effrrif  <>/   ihr    ilomir  Bomb" 
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\  I  !1K  N  \\  V.  wf  use  iiiiitioii  picliirr- 
i'\t(-ii>ivfl\  mill  tlie  rri]iiirfiiu'iiti<  fur  tlif 
iiii<'  of  tclevi.Hion  are  conliiiiially  rxpunil- 

Kntfrtuiiiinfiit  motion  |ii(-tiiri-^  pruviili- 
prolialily  our  pr<"al«'st  iiiorule  lioostor.  Every 
^lli|■  iii«1  >lali(iii  liiiH  iiiiivio  uiitl  I  run  Irll 
\oii  fruni  jiiTr-oiial  i'\|i«-iicntr  thai  wlii-n  llio 
movies  do  not  arrive  or  they  eannot  he  shown 
for  some  reason  the  lioys  are  very  iinha|>|i\ . 
We.  of  cniirM-.  are  ilependent  on  the  motion 
[lieture  inihistry  for  these  iihns  anil  are  ileep- 
l\  a|i|ireeiative  of  the  service  provitled  anil 
the  lechnii-al  improvemenls  that  have  heen 
maile  to  ;;ive  iis  lietler  ■•iMinil  anil  eolor  for 
the  adverse  eomlilion-  eiuoimtereil  in  sliiii- 
hoard  sereeninjis. 

Traininj;   Fiiin-  .1    Major  Requirement 

In  our  military  use  of  motion  pictures,  the 
laif:rsl  -iufilc  ri'i|uir<-ini-nl  is  in  the  fielil  of 
training  lilni>.  We  also  use  them  extensively 
for  test  and  evaluation  of  new  equipment. 
This  is  esperially  true  in  the  puided  missile 
program  where  hij:h-specil  motion  picture 
photoj[raphy   has  heconie  most   valualile. 

Kecordin-;  of  Naval  operations  for  histori- 
cal purposes  and  evaluation  is  of  preat  im- 
portance. There  is  a  growing  need  for  mo- 
tion pictures   in  coinhal   hriefing. 

Boat  crews  that  have  to  approach  a  hostile 
I.each  during  an  amphihious  operation  can 
learn  a  great  deal  from  seeing  movies  pre- 
viously made  of  the  beach  area. 

In  the  production  of  training  films  in  the 
Navv  and  Marine  Corps,  we  have  found  it 
to  be  good  business  to  place  an  annual  nu- 
merical limitation  on  the  total  number  of 
films  produced.  This  allocation  is  divided 
among  the  several  bureaus  of  the  Navy  De- 
partment and  requests  for  productions  are 
.(  reened  monthly  by  the  Navy  Film  Pro- 
duction   Board    of    Keview. 

This  Board  insures  that  the  film  requested 
will  fill  a  need  that  has  not  previously  been 
met  and  that  requirements  of  tiie  other  serv- 
ices are  iniorporated  if  the  sidiject  is  one  of 
mutual  interest.  The  Army  and  the  Air 
Force  likewise  insure  that  Navy  require- 
ments arc  taken  care  of  in  their  films.  W  e 
compute  one  20-minute  film  as  one  unit  of 
production. 

80^    of   Films    .\equired    on    Contract 

Of  the  total  number  of  films  produced  by 
the  Navy,  approximately  HO' r  arc  iiiaile  un- 
der contract  by  commercial  companie«.  The 
technical  supervision  is  done  by  Naval  per- 
-onnel.  The  remainder  of  the  films  are  pro- 
duced in  their  entirely  by  Naval  personnel. 
Our  facility  for  doing  thi-  work  i>  the  Naval 
Photographic  Center,  at  the  Naval  Air  Sta- 
tion. Anacostia,  here  in  tin-  Di-lrict  of  Co- 
lumbia. 

This  laboratory*  has  a  complete  sound 
stage  with   multiple  channel  ''oiind  recording 


Training  films  arc  a  major  Navy  requirement.  (Official  U.S.  Navy  Photo) 

Films  and  Television  in  the  h\) 

by  Captain  A.  D.  Fraser,  Chief  of  ]\a\al  Photoj[ra|)liy* 


and  completely  automatic  processing  equip- 
ment. Facilities  are  also  available  for  simple 
and  complex  animation.  Tiic  types  of  filiiis 
produced  here  are  tiiose  of  high  security 
classification,  of  technical  aspects  better 
suited  to  utilization  within  a  naval  facility, 
or  compilations  from  library  stock.  A  con- 
siderable amount  of  location  work  is  done 
aboard  ships  and   at   various  naval  activities. 

The  effectiveness  of  control  and  excellence 
of  supervision  is  evidenced  by  the  awards 
won  by  the  Navy  for  its  films  since  1945. 
16  films  in  tiie  past  7  years  have  won  a  total 
of  20  awards  in  tiie  following  competitions: 

National  Safety  Council 

New  York  Film  Critics 

Associated  Film  Writers 


'Captain  Fraskr's  authoritative  re- 
view was  presented  at  the  Washing- 
ton. D.  C.  ineetiiig  of  the  Siicictv  of 
T\.  &  MoliiiM  I'iclurc  F.ngineers. 


Annual  International  Exhibition  of  CinC' 
matographic    Art.    \  cnice.    Ilalv 

Annual  International  Kdinburgh  Film  Fes' 
tival. 

This  is  the  highc-l  numlicr  of  awards  won 
by    any    governmental    agciic\. 

The  films  on  which  awards  were  made  in- 
clude many  subjects.    Some  of  these  were: 

Comi>lic(itrd  dviilnl  proccditri's  and  medi- 
cal problems 

Iloir  to  escape  from  an  aircraft  by  para- 
chute 

Prevention  of  disaster  in  small  boat  opera- 
tions, and 

Hazards  of  jet  engines  on  the  ground. 

They  are  trulv  training  films  designed  pri- 
marily for  tiaval  use. 

Motion    Pictures   Aid   in   Kescarch 

In  the  development  and  test  of  new  equip- 
niciil.  motion  pictures  have  proven  to  be  in- 
valuable. This  has  been  particularly  true  in 
the  evaluation  of  equipment  that  operates 
faster  than  the  eye  can  follow  or  the  mind 
record.    A  few  examples  are: 

Wind  tunnel  tests  of  sonic  and  trans-sonic 
airfoils 

Instriiinent  ri'cortlings  of  tests  of  neic  air- 
craft 

Recording  of  instrument  readings  of  tele- 
metered  flights  of  gitiileil  missiles 

Determination  of  explosion 

Phenomena  of  netc  types  of  \ceapons  and 
explosives  and  their  effect  on  naval  equip- 
ment 

f  erification  of  proper  sequence  anil  op- 
eration of  a  series  of  functions  in  various 
mechanical  and  electrical  devices. 

On  our  larger  ships,  and  especially  in  air- 
craft carriers,  we  have  motion  picture  camera 
eipiipincnt    for    recording    various   aspect-    of 
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naviil   ii|>i-i  ;ilion>.    Tlic-c   nrr   ii-ril   for  .|ii<l\ 
to  iiiiproM-  till-: 

Exvrutitm   of   various   mani-iivrrs 

Dt'ti'it  di'ficionces  in  vqitii>monl  for  torm  ■ 
lion    in    lairr   nimlels   or   nitulifiiitlions,   uiiil 

For    histoririil  ri'rordinji. 

Miii'li  of  tlic  lutter  t>  pe  of  tiliii  i-  rrli-UM-d 
for  newsreel  and  televi^iion  um-. 
*        *        • 

Trainiii<:  in  tlio  lia>ii'  trcliniiiiirs  of  inotiuii 
pirtiii'i-  |ilioto<:ra|iliy  i>  ;;iM-ii  lo  all  ^tiKlcnl- 
at  the  Navy's  photo  «rli<>ol  at  l'i-ii>ai'ola. 
Floriila.  A  spr<-iullz<Ml  <oiii>c  at  ihi-  -aiiir 
location  is  also  condiKtcil  for  a  liniitcil  riiiin- 
bcr  of  ailvaiicrcl   ~tuili-t\l-. 

The  motion  piitiirt'  in<lii-tr>  in  lloll^^^<>oll 
very  generously  operates  a  comprehensive 
on-tlie-joli  trainin<:  ^■ollr^e  for  M-I«'<t«'il  per- 
sonnel. I'hi'^  pro<:rain  has  proven  to  li<-  mo»t 
bcnefn-ial  and  provides  a  pha^e  and  lom- 
pletene>:>  of  inr^tnirlion  that  is  not  po->ildi' 
of    allainment    in    a    ^ervil'e    mIiooI. 

In  the  field  of  television,  the  Navy  has 
been  active  in  development  work  since  he- 
fore  Vi  orld  Vt  ar  II.  Television  control  of 
drone  aircraft  was  ^^^ccc^^flllly  demonstrated 
and  used  in  the  South  I'acilic  hy  the  Na\\ 
in  1944.  More  recently,  as  reported  in  the 
press,  it  has  been  u-cij  >uccessfulh    in  Korea. 

T\  Kquipment  Improvement  Needetl 
The  employment  of  television  for  Naval 
purpose^  opens  nianv  new  po^-iiiililic^.  Im- 
provement in  the  e<|iiipmenl  will,  howcxcr. 
be  necessary.  Amonfi  these  arc  furtiicr  re- 
duction in  size  and  weight  of  camera  ami 
Iran-mittiii^  c(|iii|iiiiciil.  and  con>idcrahlc 
inipro\cment  in  rcliaiiility  under  very  ad- 
verse operating  condition^  with  snlistantial 
increase  in  reception  di-lan<c.  Tlic-c  rnpiirc- 
nients  sound  somculiat  ronlradi<'tor\  ImiI  I 
am  confident  that  the  industry  can  ><dM-  tin- 
prohlems. 

I'lioto  recording  of  television  and  lalliodr 


ray  luhe  imager-  has  heen  carried  out  in  the 
Navy  fur  some  time.  I'liis  utilization  ha- 
progressed  to  the  point  where  much  of  the 
uork  is  lione  automatically.  There  i»  still 
room  for  progres^.  however,  in  the  develop- 
ment <if  new  and  more  scnrilixc  l■null■■i<ln^ 
and  more  rajiid  processing  of  thcM-  emul- 
sions. Results  olitained  along  these  lines,  to 
dale,    have   iieen   vcrv    gratifying. 

Kxperiments  (ionlinue  on  Inr-truction 
In  the  field  of  group  in^truclion.  televi- 
-ion  lia»  liccii  used  experimcniallv  and  tlu- 
Naw  Spe<ial  Devices  t^enter  is  continuing 
>tudy  ul  this  medium.  Test  instruction  lia» 
lieen  <|uite  satisfactory  and  indicateil  a  good 
percentage  retention  of  transmitted  informa- 
tion. Closed  circuit,  liroadca.-l,  and  Kine- 
scope methods  have  been  used  in  tlii-  pro- 
gram. The  feasiiiility  »>f  Using  this  sv-tcm 
lor  hrieling  purposes  and  group  instruction 
within  Task  Forces  at  sea  is  under  ilcvclop- 
nu-nt   for  evaluation. 

I'clevision   Heplaccs   Human  Observers 

The  Uses  of  television  in  tiie  testing  and 
examination  of  devices  and  equipment  for 
naval  emplovment  are  almost  limille--.  >mall 
television  cameras  can  be  placed  in  eipiip- 
ment  where  it  is  physically  impossible  lor  a 
human  observer  to  be.  Some  of  these  con- 
ditions are: 

Limitation  of  s/xice 
ilniosiihfrir  ct>nilition.s 

Hi  fill    (r    forrm 

llifili    trniiimiliirf,   or  sefere  vihrution. 

Ilir  Navv  is  xitaijv  iiitcre-led  in  new  ile- 
\clopinenls  in  the  held  of  television  and  mo- 
tion pictures.  The  parallel  use  of  tlii--c  Indil- 
great  promise  for  the  future.  We  look  to  llie 
.^^ocietv  of  Motion  I'iiture  and  Iidev  i-ion  Kn- 
gineers  for  fi.lure  dcvelopnienls  llial  will 
make  past  successes  <ecm  iiisi;:nilii  .nil  iiv 
comparison.  H' 


Naw  Hlin  rniriircinciil 


"k  As  a  major  roiisuiiicr  of  factual  niolioii 
pictures,  the  Nnvv  Di-partniciil  has  s<-l  high 
slaiidardfi  in  picture  content  and  cpiality. 
but  its  uide  ex|ierience  in  vound  film  pro- 
rurenicnt  is  best  rcdecled  in  basic  rules 
evolved  over  tile  vears  and  which  continue 
liidnx  as  the  Navv  conlracls  for  80' »  of 
its  training  film  rrquirruifnts  from  among 
the  nation's  conunercial  motion  picture 
producers.  fri>in  coast  to  coast. 

Ridilers  on  Navv  training  films  are  askril 


—  A  Miulcl  Idr  liulii\lr\ 


III  luriiish  a  rcsuinc  of  their  r>rganizatioiis. 
including  tV|M-  and  a  brief  historv  :  the  kiiul 
of  films  they  arc  Iwsl  suited  to  liaiidli-  bv 
ex|K'rieni'e.  They  are  also  asked  li>  list  Ae» 
Itersonnrl  and  thrir  rxfx-riencr  and  to  slate 
major  tyftra  of  fatilitirs  ami  rquifimrni 
owned  or  how  made  available.  A  balance 
she.'l  listing  as^rl^  and  lialtililir^  and  vim- 
pies  of  rrrrnth  firoilmrd  films  ore  other 
inipurt.iiil  pren-ipiiiitc*  iif  pri>s|>e«-li\e  Navv 
producers.  Husiness  lilin  sponsors  can  profit 
b\  this  approach  to  film  buying.      -    OI1C 


lU  SINESS  SCREEN  NE\X  SKEEI. 


AlDI.Nf.    llU.Mll    I.MHsTHV    Is    I  iini    Hop*' 

I  right  I  I  .S.  fihii  consultant  and  (n-neral 
Mills'  film  ex»iulive.  shown  with  Pierre 
Monlc.  film  editor  in  the  .\udio-Visual 
Aids  Center  of  the  French  Government. 

OIKSH 


I'llD.MOTl.No  .VlKtRKtcilT  as  a  featuretl 
player  in  Slick  Airways*  latest  film 
tfin/is  for  Industry  is  Jimmy  Stewart, 
fihiulom's  top  avialiiui  l>ooster. 

ClIF.cKINC  Script  for  Inside  Harvester 
new  MI  feature  film  are  Hal  (!.  Wright 
(right)  assist,  mgr.  of  Harvester's  con- 
sumer relations  depl.  and  K.4l»ard  dra- 
bill,  co-director  bir  Wilding.  iirnihniT 
of  the  new    inslilutional  piclun- 


\  I    M  It  K  K 
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>/ii7/  anil  product  knouledpe  dates  hack  to  1916 
a.t  illustrated  in  this  film  scene. 


K\Ti;\.>i\K  Advkrtisinc  baddnfi  up  the  GTM  is 
fisualized  as  '^enouiih  {Mges  to  reach  2/3  of  the 

uiiv  Id  the  moon." 


Meet  the  Goodyear  Technical  Man 

•MVKCII  Ol    I  hi;  (,  IM  ••  lA  VMl'I.i;  OK  AGENCV-l'KODl  CKH  COOI'KKATION  ON  FILMS 


S|mii-or:  tiixxlyt-ar  Tire  \  Huhlter  (.in. 
Tillf:  The  March  of  the  GTM.  45  iiiiii.  ccilor. 
Produced  by  Sound  Masters.  Inc.  in  conjunc- 
tion with  tlie  Kudncr  Aficncv.  Inc. 
*  Hai  k  in  i")l.H.  tin-  (Miodycar  Tire  i  Rubber 
(Company,  tlicn  making  one  third  of  all  the  tires 
being  made  in  the  I  niled  Stales,  established  a 
Mechanical  Goods  Department  to  make  and  sell 
Industrial  Rubber  Equipment — conveyor  and 
transmission  belling,  hose,  molded  products,  etc. 
Over  the  years  since  that  time.  Mechanical  Goods 
has  played  an  increasinglv  im|)orlant  role  in 
(ioodyear's  growth.  By  19.S9.  in  fact,  the  depart- 
ment had  become  the  sixth  largest  rubber  manu- 
facturer in  the  world,  considered  all  bv  itself. 

K.arlier  this  fall.  Goodyear's  Mechanical  (ioods 
Division  held  its  annual  sales  conference  in 
Lincoln.  Nebraska.  High  point  of  the  conference 
was  the  showing  of  a  -lo-minute  color  film  pro- 
duced by  Sound  Masters.  Inc..  in  conjunction 
« ith  Kudner  Agency.  Inc..  Goodvear's  advertis- 
ing agency.  Tilled  The  March  of  the  G.T.M..  the 
film  was  develo[)ed  to  re-acquaint  the  Good\ear 
field  representatixes.  known  throughout  industry 
today  as  the  G.T.M.- — Goodyear  Technical  Man 
— with  the  progress  of  their  department. 

A  G.T.M..  according  to  Goodvear.  is  more 
than  an  advertising  "gimmick"  to  help  build 
sales:  he  is  a  highly-experienced  specialist  in 
rubber — the  first  professional  salesman  in  point 
of  lime  and  in  reputation.  The  (i.T.M.  has  been 
selling  professionally-engineering  each  applica- 
tion of  his  products    -continuousK  «ince  l'J16. 

The  new  Goodyear  film  tells  Imw  the  company 
has  backed  up  the  G.T.M.  with  the  most  extensive 
and  mo.st  consistent  advertising  campaign  ever 
devoted  to  any  individual  or  any  industrial  prod- 
uct. It  goes  back  to  1913  when  the  Department 
was  formed,  and  lakes  a  good  look  at  life  and 
,  times  through  the  years  up  to  the  present  via 
oUI-time  movies  and  newsreel  shots,  interspersed 
with  footage  of  (Joodyear  developments  in  new 
products  and  engineering  advances  pioneered  bv 
the  (^.T.M.  Cartoons  prepared  bv  the  agency's 
irt  department  s«-rve  to  prcMMit  the  advertising 
iiid  promotion  story  which  parallel-,  the  news  anil 
company  developments  featured  throughout  the 
film      Finid    punch    of    the    film    points    up    the 


nearly  one  billion  pages  of  advertising  released 
in  behalf  of  the  G.T..M.  over  the  years,  and  the 
continuing  eflort  made  bv  Goodvear  to  make 
the  (>.T.M.  just  about  the  bcst-kimw  ii  industrial 
salesman   in   the  country. 

Script  for  the  film  was  developed  by  Kudner 
Agency.  Inc..  which  also  provided  the  material 
for  each  of  the  hundred-odd  scenes  making  up 
the  film.  A  representati\e  of  the  agenc\  worked 
closely  with  Sound  Masters  ail  during  the  [iro- 
duction  of  the  film,  even  to  the  extent  of  sitting 
with  the  cutter  as  he  [JUt  the  film  to  bed.  Sound 
was  recorded  on  magnetic  tape. 

The  experience  of  the  agency  and  |)roducer 
indicates  that  this  i-lose  co-operation  is  called  for 
in  making  such  an  indoctrination  fihn.  since  it 
best  combines  the  agency's  knowledge  of  the  end 
effect  to  be  reached  and  the  film  company's 
knowledge  of  techniques  and  mechanical  proc- 
esses. Proof  of  the  value  of  such  co-operation 
is  found  in  the  enthusiastic  reception  accorded 
the  picture  at  its  presentation  to  the  assembled 
G.T.M.s  at  the  sales  conference.  |^ 

".March  ok  the  GTM"  also  shows  scenes  like 
this  Shasta  Dam  conveyor  belt. 


Fiiiiclioiih  of  the  Purchasing  Ageiil 

Portrayed  in  N«'W  Color  Motion   Pittiire 

*  The  important  role  of  the  |>urchasing  agent 
in  modern  industry  is  interpreted  visualK  in  a 
new  21 -minute  sound  film  Industrial  Purchasing. 
produced  by  KrKyclopaedia  Mrilannica  Films  and 
now  available  to  all  business  on  an  outright  print 
sale  and  low-co-.!  pre\  iew   basis. 

Industrial  l'ur<hasinfi  is  a  thorough  exposition 
on  the  functions  and  development  of  the  purchas- 
ing agent  as  a  key  member  of  the  management 
team.  His  relations  within  the  c-ompanv  and 
among  outside  suppliers  are  described  in  se- 
quences  based  on  a  typical  comjtany's  operations. 
Color  helps  add  realism  and  dimension  to  this 
lunclional  film.  Collaborating  on  authentic  back- 
ground  was  Dr.  Howard  T.  L<wi.s,  LL.D..  pro- 
fessor  of  marketing  at  Harvard.  Write  KB  Films, 
Wilmetle,  III.,  for  preview  arrangements.  ^ 


lli.-torv   ol  Soiitli<rii   Pacific  IJnes 

Told  in  Centennial  Color  Film 

Sponsor:  Southern  Pacific  Lines  in  Texas. 
Title:  Southern  Pacific,  One  Hundred 
Years  in  Texas,  18  min.  color.  Produced 
by  Gulf  Coast  Films.  Inc.  I  Robert  Yar- 
nall  Richie  I. 
■¥■  Back  in  18.t1.  the  first  railroad  in  Texas 
sent  its  cars  over  a  rickety  track  from 
Harrisburg  to  Richmond.  Texas.  The  old 
line,  then  kn<iwn  as  the  Buffalo.  Bavou. 
Brabos  &  Colorado  Railroad,  has  now  be- 
come the  giant  system  of  the  Southern 
Pacific  Lines,  stretching  from  New  Orleans 
to  Portland  and  encompassing  15.000  miles 
of  track.  First  though  it  was.  in  IB.")!,  the 
B.B.B.iC.  was  no  great  shakes  as  a  rail- 
road— when  the  locomotive  broke  down 
lliey  had  to  send  clear  to  Boston  to  get  a 
mechanic  to  come  down  and  fix  it.  A  far 
I  ry  from  today,  when  more  Texans  work 
for  the  Southern  Pacific  than  for  anv  other 
industrial  concern,  and  .^cq)ac.  in  turn, 
uses  more  Texas  petroleum  than  any  other 
company  in   the   world. 

To  celebrate  the  hundredth  anniversary 
of  the  Southern  Pacific  in  Texas,  the  rail- 
road and  its  advertising  agen<v.  Laughlin. 
Wilson.  Baxter  &  Persons.  Inc..  planned  a 
film  t(i  show  how  the  line  has  grown  apace 
willi  the  tremendous  development  of  the 
state.  Lsing  a  script  by  Oeveste  Granducci. 
the  resulting  production  is  an  attractive 
displa\  of  the  routes  and  cipiipment  of  the 
Southern  Pacific  throughout  the  state. 

I  he  film  shows  interesting  points  along 
the  Southern  Pacific  routes:  bridges,  ter- 
minals, scenery,  monuments,  cities  and 
country -side.  The  railroad's  equipment  is 
brought  in  wilh  .scenes  of  car  interiors. 
car  washing  systems,  safetv  device.s.  etc. 

To  illustrate  the  beginning  of  the  sys- 
Icni  on  the  old  Buffalo  Bayou.  Bra/os  & 
(.olorado.  some  .scale  models  are  used, 
along  with  cleverly  <lone  drawings,  and 
1  ':d>(iratcly  costumed  actors  in  interiors 
id  the  old  coaches  of  a  hundred  year- 
ago.     The  result  is  authentic.  U 


BUSINES.S     SCKKKN     MA(.  \/INK 


FIKSi  H\M»  KNOWLKDGE  of  fundamen- 
tal proccs^e*  ill  photo'-raphy.  of  progrrss  in 
liusir  reseanli  on  photographic  processes 
and  (-(luipiiient.  data  on  ('oh>r  application  and  on 
the  fas<'iiiating  farl\  history  of  the  pictorial  arts 
were  primary  interests  for  iiieiiiliers  of  thi'  in- 
dustrial \udio-\'isual  Association  at  the  annual 
fall  nicctiiig  of  that  organization,  held  in  Kodies- 
ter.  N.  v..  on  Octol.er  7  to   Id. 

Follow  ing  the  traditional  pattern  of  una  east- 
•ern  ■■atheriiig  each  year,  some  50  menihers  of 
the  organization  of  husiness  film  users  and  their 
guests,  met  at  the  Hotel  Sheraton  in  Koihest<-r 
and  in  the  laboratories  and  workrooms  of  kodak 
Park.  A  \  isit  to  Kastman  IIoum'  was  another  ol 
the  highlights  of  the  four-day  meeting.  Paul 
Pclrus.  Soeon> -Vacuum  Oil  Co.  exe<utive.  wa« 
lAV  \  program  chairman. 

Large    I  sers    of    liliii-    Represented 

A  coast  to  coast  representation  of  1  A\  A  mem- 
bership journeyed  to  Kochester.  incluiling  film 
<lepartment  heads  and  other  cxeculiyes  designated 
to  guide  coin|>anN  film  programs  for  such  con- 
cerns as  Allis  Chalmers  anil  Armour.  Caterpillar 
Tractor.  F<ird  Motor  (ionipain.  Aetna  Life. 
American  Telephone  \  IVIegraph  Co..  Illinoi- 
(Central.  Swift  ii  ('o..  Doh  Chemical,  ilumlde  Oil 
^  Kefining,  Shell  Oil  Company.  International 
Business  Machines,  the  I  nion  Pacific  Fiailroad. 
the  Santa  Fe.  Squii«li  &  .Son.  Standard  Oil  t  N.J.  I . 
Michigan  Hell.  Nh  linger  \  (^assellierry.  Ray- 
theon. A.  O.  Smith,  and  Liiiled  Slates  Steel. 

ke)  technical  addresses  during  the  meeting 
were  given  by  Dr.  J.  A.  Leermakers,  assistant 
director  of  the  research  laboratory,  kodak  Park: 
1>)  kodaks  Thomas  Miller,  assistant  direitor  of 
industrial  relations:  l>\  Kdward  Plant,  co-ordina- 
tor  of  kodak  Otiice  Superyisory  'I'raining:  and 
by  Ralph  \L  Kvans.  superintendent  of  the  Color 
Control  Division,  kodak  Park.  Adrian  TerLouw. 
su|)ervisor  of  kodak's  Camera  Club  and  School 
Service,  gave  a  highly  informative  talk  on  the 
preparation  of  \  isual  aids. 

Mi'inlier-    lli'ar    Film    (Council    Plan- 

A  special  guest  of  lAVA  was  Dr.  Paul  V\  ag- 
ner.  executive  director  of  the  Film  Council  of 
.'Vmerira.  Dr.  Wagner  des<rilH-d  the  reorganized 
program  of  the  Film  Council  and  descriU-d  its 
primary  function  as  "a  non-political,  non-profit 
orgaiiizalioM  that  wants  to  be  an  etTecti\e  catalxst. 
Through  packaging,  through  acting  as  a  clearing 


lAVA  Mkmhkks  Lkvkn  I'kikKUI.  IIisIkk^  in  a  fir.sl  fnljirimafie  lo  llie  (ieurf^e  L>^\lmaii  House,  uhrre 
extensive  collections  oj  early  cijiiifimcni.  Iiiiii>  ami  netiatiies  are  on  lieu. 

Kodak  is  Host  at  lAVA  Fall  Meeting 

lUSINK.SS    FILM    MVkKRS    MOLD   ANMAL    SKSSloN.^    IN    ROCHESTER 
WITH  A  FOLR  DAY  PROt.RAM  OF  TKCH.MCAL  AND  HI.STORICAL  DAT \ 


lious<>.  the  FCA  staff  thinks  it  can  steadily  en- 
large your  market." 

Need  for  Belter  Interpretation  Cited 

In  his  opening  address  of  welcome  to  the  Ro- 
chester visitors.  W.  B.  Potter,  director  of  adver- 
tising for  Lastman  kodak,  suimncd  up  the  basii 
challenges  for  belter  interpretation  of  their  prob- 
lems which  confront  business  film  extcutives. 
(.iailing  for  more  "eflectixe  wi>rd  inlerpretations 
of  the  great  potential  of  the  combination  of  mo- 
tion, color,  and  sound"  Mr.  Potter  reminded 
JAVA  that  "we  ha\e  a  medium  here  that  depends 
a  great  deal  on  iiiti-rpretation  in  ad\ance  of  pro- 
ducliiin  getting  our  ideas  and  motives  across 
ahead  of  time."  I  Full  text  ap|H-ar>  on  next  page.  I 


Enriching  their  |>ersonal  backgrounds  on  the 
lore  of  earl\  photograph),  members  of  the  organ- 
ization spent  the  first  aftermum  of  their  program 
in  a  visit  to  tieorge  Eastman  House,  sanrtuary 
of  thousands  of  historic  items  dealing  with  pho- 
tography, including  earl\  equipmrnt.  pictures, 
and  films.  The  visitors  were  welcomed  by  tien. 
(►scar  N.  Solbert.  director  of  Eastman  House. 

Exports  Tell  Historical  Barkgroimd 

An  illustrated  talk  b%  Tlionias  Miller  on  the 
"History  of  Color  Photography"  was  foUowed 
b\  a  similar  illustrated  presentation  on  the  hiv 
toric  film  collection  by  James  Card.  Jr..  assistant 
curator  in  charge  of  motion  pirtures  at  the  mu- 
(<0>T1MEI)    ON     THK     fOLLOWING     l'\GE» 


(iKTTINc  Down  to  Ca.se.s  at  Eastman  House  were 
(left  lo  riphll  l.eo  Heche:  Ford  Motor  Co.: 
Frank  Rollins.  F.  R.  S(iuilih  &■  .Son:  ami  John 
Hnuhin\on.  Illinois  (fntrnl  RR. 


1  \\  \  I.lNrnKON  Ct  ESTS  laltot-e.  I.  lo  r.l  urre 
.S/<in/e-»  W.  I'uililiford.  Mirhiftan  Hell  memhri 
anil  U     11    I'liiirr.  ki)fliiL\  id  rhicL 


(ilEST  Spe\KEH  Dr.  I.  A.  Leermakers.  Eastman 
Kodak  Co.  I  second  from  left  helou  I  chals  uiih 
l.eo  Reehe  and  I'aul  f'etrus  ol  I Al  A  and  John 
Flon.    F'f ^. ..<'..;     ,,ne  ot  the  hoslf. 
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I  \V  \  I.IM.IIKON  Sl'K\KKK  U.I.',  II  .  II.  roller.  t.iiUiiutii  Kodi./.  Lu.  ( .tiaiiilinjil .  .tinunij.  his  li.\leiUTs 
ufre  (cloikiti.se)  I'mil  /V/ri/,<.  >/<ifi  I'mldifonl:  Kin  Rolh.  I  .  S.  Sleel:  C.harli's  Shan:  Charles  Krnsse 
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Brief  Abstract  <>f  IiitnMliictury  Remarks  to  lAVA  Members 

li\    W  .    M.    I'litliT.   Director  of    \(l\  eili>iii;:.    Ea^tmall    Kodak,   ('.o. 


(■,KNTLKMK>:  ...  1  lia\f  y.real  iiilinst  aiul  he- 
liif  in  vour  tiKiiium  <>f  coiniminicalioii.  ha\ing 
supervised  our  Company's  Informational  Films 
Division  and  having  initiated  the  Films  Commil- 
li'i-  of  the  Assoeiatioii  of  National  .\dvertisers. 
now  headed  l>\  John  Hor\. 

This  latter  job  I  fell  was  necessary  both  to 
provide  a  continuing  study  of  practices  in  this 
fit. Id.  and  to  have  films  recognized  as  an  estab- 
li.-^hed  medium  along  wilh  magazines,  news- 
papt  rs.  radio,  and  other  forms  of  communica- 
tion. 

However,  in  spile  of  a  loi  of  work  over  the 
vtars.  Miu  know  belter  than  I  thai  we  are  still 
miles  awav  from  measuring  the  value  of  ihe 
medium.  V^  c  work  in  a  gold-fish  bowl,  where 
all- -from  the  presidents  of  our  companies  to  the 
messenger  girls — may  criticize.  This  they  do.  ac- 
cording to  their  own  whims  and  according  to 
their  comparisons  wilh  Hollywood  theatrical 
standards. 

We  are  so  often  told  that  our  medium  is  tx- 
ptnsive.  We  can  show  it's  not.  compared  with 
theatrical  productions,  but  there's  room  to  move 
in  the  direction  of  proving  our  circulation  data 


anti  message  impact,  as  compared  with  those  ol 
other  media. 

There's  room  lo  ilevtiop  our  presentation  tech- 
niques— our  scripts,  story-boards,  so  that  our 
managements  will  be  able  to  interpret  our  aj)- 
proach  and  get  the  feel  and  flavor  of  our  pro- 
ductions before  we  start  filming. 

Perhaps  well  never  get  effecli\e  word  inter- 
pretations of  the  great  potential  of  the  combina- 
tion of  motion,  color  and  sound,  but  we  can  im- 
prove. I'm  reminded  of  a  prominent  professor  of 
Knglish  who  was  asked  by  a  visiting  foreigner. 
"I  sa\.  Doctor,  what  does  a  skunk  smell  like?"' 
"1  cant  tell  vou  what  a  skunk  smells  like"  an- 
swered the  ))rofessor.  "'but  \oull  know  when  you 
smell  one."  I  He  later  confessed  that  if  the  ques- 
tion had  been  asked  about  a  gardenia,  his 
answer  would  have  been  the  same.  I  Well,  we 
have  a  medium  here  that  depends  a  great  deal 
on  interpretation  in  advance  of  production — 
getting  our  ideas  and  motives  across  ahead  of 
lime. 

I  mention  these  brittK  as  typical  examples  of 
the  things  I  know  you  are  working  on.  Such 
meetings  as  this  one  undoubtedlv  make  progress 
on  such  subjects.  ...  y* 


Tkciink  VI,  Data  aidinii  lAt  4  members  was  provided  by  ll.  lo  r.l  F.dunrd  I'lant.  Eastman  Kodak: 
■tdrian  Terl.ouu.  Eastman:  I  inceiit  Hunter,  I'nion  I'arifir  RR:  Kurt  Ross.  I  .S.  Steel;  Joseph 
^■hiejerly,  Std.  Oil  (\Jj:  H.  F.  Broun;  Shell:  .Mel  Coston,  Humble;  J.  H.  Wade.  Allis-Chalmers. 


lAVA  Holds  Fall  Meeting: 

((ONTIMKI)    KKOM    TIIK    I'HKCIEDING    I-\l.l    I 

>eum.  The  \  isit  was  concluded  in  ihe  l)r\iien 
riicalre.  model  auditorium  receiitiv  adde<l  to 
l'!a~lMi;in  Mouse  facilities. 

Wtdiusday  .-sessions  were  held  at  kodak  I'ark 
and  included  a  tour  of  the  ollice-i  and  editing 
rooms  of  the  companv'?-  Informational  films  Di- 
\  ision  under  the  jM-r>onal  <lireclion  of  Mr.  \..  li. 
Mall,  manager  of  the  division  anil  Mr.  Llovd 
Itcber.  production  manager. 

Follow iiig  thir.  event.  lAVA  mend)ers  were 
divided  into  two  groups  VNilli  part  of  the  mem- 
l>rr>liip  attending  a  talk  on  Kodaks  photographic 
I  raining  pre)gram  while  another  segment  toured 
company  facilities  for  a  Flexichrome  demonstra- 
tion, a  visit  to  the  Professional  l^hotographcr's 
Darkroom,  the  Indu.'-lrial  Studio  and  the  (iraphic 
\rts  .Studio.  .\n  I AV.V  luncheon  at  Kodak  Park 
was  hosted  by  representatives  of  the  company's, 
management. 

Hegardeel  hy  members  as  one  of  the  most  in- 
formative and   useful  meetings   in  the  history  of 


Fakl\  PiioTOGRAlMilt  Rki.ics  at  Georf,e  East- 
man House  get  rapt  attention  from  lAl  A  mem- 
bers Bill  Cox,  Joe  Schieferly,  and  Bill  Bastable. 

the  organization,  this  year's  annual  fall  meeting 
set  a  new  precedent  in  technical  education  for 
the  organization.  Commending  the  scope  of  the 
program,  members  expressed  a  desire  to  include 
at  least  one  session  each  year  em  a  similar  forum 
basis. 

The  final  dinner  meeting  at  the  Hotel  Sheraton 
on  Thursdav  evening.  October  9.  featured  an 
illustrated  lecture  b>  Ralph  M.  Kvans.  superin- 
tendent of  the  t^)lor  ("onlroj  Division  at  Kodak 
Park. 

.'Mthough  almost  entirelv  pictorial,  as  beiitte-d 
liie  subject.  Mr.  Evans'  text  contained  some 
highl\    interesting  ieleas: 

.  .  .  Photogra|>li\  both  in  black  and  whiti-  and 
ill  color  has  become  such  a  lommonplaee  experi- 
I'nce  to  the  present  generation  that  it  is  difficult 
to  see  its  real  nature  as  an  expressive  medium. 
We  have  all  learned  to  interpret  photographs  as 
rrprescniations  of  natural  objeels  and  such  rep- 
resentations have  beci>ine  necessities  of  our  civ- 
ilization. \X  hen  the  subject  is  considered  more 
broadl).  it  is  found  that  the  actual  nature  of  the 
proce-ss  is  somewhat  different  from  llic  <-.im- 
nionly  accepted  notions. 


11I>INKS>     SCREEN     MA<;A/,|N1 


I   I.K\i(.IIHI>MK      l)K\l().N>Tli  VIIIK    Joail     UtlrUT     oj 

Kixlak's  I'rojcssiDmil  Sludiiis  ^ives  a  y.raphic 
demonstration  to  lAl'A  members  ilurinfi  a  spe- 
cial section  oj  their  recent  fall  meeting  in  Roches- 
ter. .V.  )'.  I  Photos  courtesy  ko<lak.) 


Abstract  of  lAVA  Talk  Giv.n  By 

Dr.  J.  A.  Leermak»T>.  A»«i-lant  Din-ctor 

of  K»"M'artli.  Ea.-tiiian  kodak  (ioiiipaiiy 

.  .  .  You  art-  familiar  with  ihe  ust-  nf  plioUi- 
graphic  material!'.  l>ul  perhaps  some  of  you  arc 
not  ae*|uaiiite(l  uilli  the  \arious  trials  anil  tribu- 
lations ihal  a  iiianufacturiiig  compaiiy  goes 
through  ami  the  labor  pains  asswialed  with  ihe 
i)irlh  of  a  new   produet  ...  • 

.  .  .  One  thing  which  isn't  generally  recognized 
is  the  fact  that  for  every  dollar  that  is  spent  on 
ri search  and  dtvelopment  work  on  a  neu  project 
it  takes  as  a  guess  -about  Sid  worth  of  capital 
to  bring  it  into  production.  VI  hen  you  consider 
ihc  large  amount  of  money  that  is  being  s|K'nt  on 
cxperitnental  work  you  can  see  that  although 
only  a  relatively  small  percentage  of  the  work  is 
successful,  the  amount  of  money  that  is  re<|uired 
lo  bring  new  products  to  the  stage  of  commer- 
cial produt  ti4)n  is  very,  verv  large  indci'd.  Ibis 
is  a  matter  of  concern  these  days  to  industrial 
firms.  There  are  mure  new  things  available  (or 
commercial  exploitation  than  there  is  money 
available  to  put  them  on  the  mark<'t  .  .  . 
•  •  • 

.  .  .  An  example  of  an  invention  or  s«-rics  of  in- 
ventions which  turned  into  a  research  program  is 
found  in  16mm  amateur  motion-picture  film, 
which  Mr.  CapstalT  of  our  laboratories  started 
working  on  in  V)]*).  The  photographic  principle> 
were  not  new:  ibc  |ii'rmanganati'  nxersal  step 
which  is  I'sscntial  to  the  proic>>  had  been  known 
for  >onic  time,  but  no  one  had  been  able  to  work 
out  what  promi>ed  to  Ik'  a  conuneri-ial  system. 
The  thing  that  Mr.  (iapstaff  contributed,  among 
others,  arose  from  his  realization  that  in  a  re- 
versal process  the  sjn-ed  anil  the  sonsilometrie 
characli  ristics  of  the  fdm  depend  strongly  on 
ill!  ibii  kness  of  thi'  coating.  Anv  non-unibirmi- 
ties  in  coating  result  in  streak-  and  s|M-ed  vari- 
ations. 

Mr.  (CapstalT  was  the  first  to  work  out  the 
lechni'pie  of  the  s<  i-ond  exposure,  in  which,  afti-r 
the  negative  is  develo|Mil.  the  amount  of  image 
is  di  termineil  and  the  nndcvclo|H-d  silver  halide 
givtn  a  contndled  expo-ure  to  form  the  po!>ilive 
imagi'  which  is  projeetcd.  This  i  liininated  the 
sensitivity  lo  coaling  variation-,  and  with  the 
devi  lopnu  nl  of  the  eleetriiallv  controlled  soi-ond 
expo-ure  device,  the  Kimni  film  came  into  U-ing 


and  was  suctessful.  Incidentally,  this  amateur 
program  brought  the  lt)inm  film  to  the  -lage 
will  re  vou  professional  people  find  it  u-«'ful. 

Color's   Progress  Add-  lo   \  ohiiiie 

In  I'Kir)  kodaehrome  was  introduced.  It  is 
intertsting  to  note  that  whin  the  color  film  wa.- 
aiinounced.  |lr.  Mee-  bet  Mr.  Lovejov.  who  wa- 
prcsident  of  the  compaiiv  at  that  time,  that  with- 
in three  year-  the  kodaehrome  bu-iiie-s  woulil 
e<|ual  the  black-and-white  I6mni  business  and 
he  Won  his  l>et  in  27  months.  This  didn't  result 
in  any  loss  in  black-and-white  busini-ss;  it  was 
added  bu-ine-s  rt  suiting  from  the  introduction 
of  color.  At  the  prc-cnl  time,  a  high  percentage 
of  our  Hiiiim  business  is  kodachrnme.  kixla- 
chrome  olb-rs  a  good  example  of  where  a  system 
which    start-    out    primarily     by     invention    and 


InKoKM  \IH>\  vl.  KlI.MS  technique  hu.\  licinmi- 
strated  by  Miss  Justine  Degree  (sealed).  Stand- 
ing (I.  to  r.)  are  A.  L.  Reber,  Kodak;  Frank 
Rollins.  Squibb;  Donald  F.  Steinke.  Dow  Chemi- 
cal Co.:  anil  I'aul  I'etrus,  Socony-l  acuum  Oil. 


engineering  reaches  a  point  where  you  have  to 
relv  more  and  more  on  scientific  research.  You 
first  do  the  things  that  are  easy,  but  you  reach 
a  stage  where  improvcnienls  de|M-nd  upon  a 
more  intimate  knowleilge  of  whv  the  systems  be- 
have as  they  do.  This  need  b)r  fundamental  un- 
derstanding has  led  to  a  very  extensive  program 


in  color  photographv.  the  result-  of  which  I 
think  vou  are  all  familiar  with,  for  example,  in 
our  laboratorv.  we  have  a  group  of  people  who 
s|M.Miil  all  their  lime  synthesizing  the  organic 
(  hemieal  conipounds  which  are  the  eubir  formers, 
the  coupler-  which  react  with  the  developing 
agent  to  form  the  dvcs.  A  relatively  large  per- 
centage of  our  laboratory  staff  is  working  ex- 
clusivelv  on  color,  fhe  preparation  of  new  or- 
ganic compounds  is  one  phase  uf  the  work.  \Xrc 
do  fundamental  studies  on  the  theory  of  color, 
colorimelry,  color  nu  asurements.  masking.  Of 
course,  in  addition  to  thi-  there  is  a  large  amount 
of  work  on  the  di  velopment  uf  ctilur  systems  and 
improvements  in  proee-se». 

I  think  you  are  all  familiar  bv  now  with  a 
new  priH-ess  which  was  introduced  last  summer 
which  gives  higher  definition  in  our  kodaehrome 
materials.  Kor  Kimin  and  ttmm  films  this  is  a 
verv  definite  advance.  Likewise,  we  are  working 
further  on  the  problem  of  improving  professional 
I  (.ommercial  I    kixlachrome  film. 

What  is  new  in  photography,  where  are  we 
going?  I  can't  prophesy.  I  can  just  tell  yuu  a 
little  about  some  of  the  results  uf  recent  work 
and  some  of  the  fields  that  are  active  in  the  lab- 
oratory at  the  pre-ent  time.  I'll  come  to  inotiun 
pi<  lures  later,  but  I  thought  I  might  mention 
other  photographic  field-  l>i-caus<^'  I  understand 
that  many  of  you  are  interested  in  them. 

Keseareli  in  noeiinieiil  Keprodiielion 

(.)ne  verv  active  field  in  which  we  feel  we  an- 
making  significant  cimtribulions  is  the  field  id 
iloeumi  III  ri'produi'tion.  There  is  a  lot  of  intere-t 
in  thi-.  the  means  of  and  lechiiii]ucs  for  copving 
letters  and  books  uiiil  all  sorts  of  diHunient- 
Meienllv  we  have  worked  out  in  the  laboratory, 
and  the  manufacturing  divisions  have  brought  to 
a  successful  commereial  stage,  a  new  system 
calliil  the  Verifax  svstem.  I  shouhl  say  here 
that  thi-  is  not  yet  on  the  market:  it  is  in  ihc 
trade  trial  stage.  Kv  this  svstem.  with  a  simple 
apparatus  vou  can  make  a  i  opv  of  a  letter  in 
approximalely  40  M-cmids.  and  you  cbn  make 
two.  three  and  four  copies  from  the  same  photo 

(CONTIMKI)     ON     Till;     KOI. LOW  INC     P*CEj 


Industrial  Film  Prodi  ction  Problems  were  discussed  on  locaiion  in  Kodak  Park.  Shown  (I.  lo  r.i 
are  John  Rakke.  A.  ().  Smith  Corf).:  A.  Y.  Lytle.  Raytheon  Mjg.  Co.:  H.  A.  Bailey.  My  linger  A 
C.asselberry :  John  Haukinson.  III.  Central:  C.  R.  Coneway.  Humble  Oil:  John  Flory,  Eastman  Ko- 
dak;  Willis  Pratt.  Jr.  and  //.  /,.  I  anilerford.  American  Telephone  &  Telegraph  Co. 
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TEXT  OF  DK.  LEEKMAkLUS  TALK 

(COXTINLED   FROM    THE   PRECEDING    PACE) 

gra|ilii('  inalfrial.  This  pruniix-s  to  la-  a  vtTv 
USffiil  clfVi'lo|mii-iit.  iiiul  wo  feel  tluil  il  will  iu-  <i( 
iiilfrcst  to  all  wliii  liaM-.  as  tiiuii\  tlo  in  tlif  Imsi- 
ness  worltl,  nci-il  fur  t<ip\  iii}!  (loiuiiii-iits. 

The  field  of  graphic-  arts  is  very  active.  A  lol 
of  ri'search  is  iH-iiip  done  in  many  places,  and 
we  are  duiiif;  a  lot  in  the  lal)orator\.  One  of  the 
sjslenis  that  we  lui\e  heen  iM\esligatiii<!  with 
verv  promising  results  is  a  means  for  making  iii- 
cxp«'nsive  color  prints  in  editions  of  a  few  thou- 
sand copies.  The  system  gi\es  good  prints  ul  a 
cost  which  is  very  much  less  than  is  now  char- 
acteristic of  the  conventional  systems  of  color 
printing.  All  of  the  work  has  hcen  done  starting 
from  .'{3nnn  Kodachrome  transparencies.  The 
printing  is  done  in  three  colors  from  a  newly 
developi'd  hxdrolvzcd  cellulos*-  acetate  printing 
plale  which  also  will  prubalil)  he  on  the  market 
w  ilhin  a  year. 

Negative-Positive  Color  System 
In  the  professional  motion-picture  field  you 
uiidouhledK  know  that  the  Kodak  company  an- 
nounced ahout  a  \ear  ago  a  negative-positive 
color  svstem  for  H5mm  use  which  has  been  tried 
in  HolKwood.  has  pro\ed  In  lie  practical  and  on 
which  some  commercial  pictures  ha\e  been  made. 
The  negative  film  has  adequate  speed  for  regular 
professional  motion-picture  practice.  The  nega- 
tive film  contains  what  we  call  colored  coupler 
which  i-orrecl  automatically  for  some  of  the  op- 
tical inipcrfeclions  of  the  dyes,  so  no  additional 
masking  is  required. 

Prints  are  made  on  Eastman  Color  Print  Fihn. 
either  from  the  color  negative  or,  where  required 
for  reproducing  effects,  from  a  color  internega- 
live  fdm  which  can  be  intercut  with  the  original 
negative  film.  The  graininess  and  the  sharpness 
of  the  system  are  adequate.  \X'e  have  just  re- 
leased a  Tvpe  B  artificial  light  color  negative 
film  which  the  professional  studios  will  find  use- 
ful. We  are,  of  course,  continuing  our  work  to 
make  improvements  in  both  negative  and  print 
films. 

Research  on  16mui  Color  Continues 

Just  how  this  will  extend  to  the  16nmi  field,  we 
don't  know.  We  know  we  can  make  reduction 
prints  from  .S5mm  Eastman  Color  Negative  on 
16[nm  print  film,  and  some  of  us  think  the  quality 
is  quite  good.  We  are  considering  making 
prints  from  Kodachrome  originals  by  a  system 
that  is  not  a  reversal  system,  but  we  do  not  have 
a  SNslem  yet.  The  problem  is  much  more  diflicult 
than  il  is  with  -iSnun  film  Inxause  the  re(|uire- 
nients  for  graininess  and  definition  are  that  much 
more  .severe. 

There  are  a  lol  of  other  color  products  with 
which  you  are  familiar.  I  think  that  any  of  you 
who  have  used  Kodacolor  roll  film  has  noticed 
ihe  definite  improvements  over  the  last  year  in 
tlic  quality  of  prints  compared  to  that  of  prints 
made  several  years  ago.  and  we  are  still  attempt- 
ing to  make  further  improvements. 

I  hope  this  brief  discussion  of  a  few  things 
will  give  you  an  indication  that  active  research 
is  being  carried  on  by  the  photographic  in<luslrv 
to  improve  the  (jualily  of  the  products  you  ne<-il 
for  your  work.  You  have  seen  some  inqirove- 
ments  over  the  past  few  years,  and  as  time  goes 
along,  there  will  be  more.  Jf 


ST\itmN(.  rm;  Imhstriai.  Ni'RSE  is  a  new 

all-iitliir    liliii    iiroiliiifil   hy   Snrra   for   the 
\iilii>ntil  Siilrl\  (Council  I  sec  slory  helow). 


Aimed  for  Safety 

TWO  NEW   ."-SAFETY  COINCH.  J^ICTIKES 
Ml)    INDISTIUM.    SVFETY    CAMPMCN 


Sponsor:  The  National  Safcl\   Council.  Inc. 
Titles:   An  Acciilenl  Haitpt'us  to  Sam  and  Pick 

Your  Safely   Tarpet:    10  and    12   mins  each. 

Produced  by  Sarra.  Inc. 
■¥■  Two  of  the  throe  new  films  recent!)  completed 
for  the  National  Safet\  Council  make  direct  and 
important  contributions  to  improved  industrial 
safety  and  welfare.  The  first.  An  Accident  Hap- 
pens to  Sam.  is  a  10-minute  subject  which  "stars" 
the  industrial  nurse  in  plant  safety  activities.  The 
second  deals  with  a  proven  method  of  reducing 
industrial  accidents  in  any  size  or  type  of  plant 
and  is  titled  I'irk  Your  Safely  Target.  This  is  a 
12-minute  cartoon  film. 

As  is  the  Safety  CounciFs  recent  custom,  both 
subjects  are  produced  in  both  16mm  sound-on- 
film  and  ;^5mm  sound  slidefilm  versions,  in  order 
to  reach  all  available  equipment  of  both  types  in 
connnon  industrial  usage  today. 

Moth  films  were  premiered  at  the  recent  Na- 
tional Safety  Congress  held  last  month  in  Chi- 
cago. Charles  Alexander,  manager  of  NSC's 
industrial  department  and  Glenn  Griffin,  NSC 
director  of  industrial  training,  supervised  the 
two  titles.  Scripter  for  An  Accident  Happens 
.  .  .  was  Sarras  Helen  Krupka.  while  Pick  1  our 
Safety  Target  was  written  by  Wayne  A.  Langston 
with  special  artwork  developed  by  George  De- 
Decker  of  the  Sarra  staff.  The  films  were  pro- 
duced under  the  supervision  of  Joseph  G.  Betzer. 
director  of  film  plamiing.  and  Harry  W.  Laiige. 
firoduction  manager  of  Sarra.  Inc. 

Stresses   Prompt    Action   by   Injured 

Combining  drama  with  a  warm  and  sincere 
film  message,  An  Accident  Happens  to  Sam 
slress<s  the  need  for  plant  workers  to  get  prompt 
and  correct  first  aid  care.  As  such  it  is  a  realistic 
porlraNal  id  the  industrial  nurse's  slant  on  safety 
and  th<-  part  she  pla)s  in  :naking  first  aid  the 
comforting  place  it  is.  All  industrial  s<enes  were 
shot  in  the  modern  Chicago  area  plant  of  A.  B. 
Dick  Co.  Technical  nursing  supervision  was 
furnished  by  mendiers  of  NSC's  Industrial  Nurs- 
ing Section,  including  experienced  industrial 
nurses  from  Chicago  induslrv. 

I'nk  Your  Safety  Tarf-et  stars  a  cartoon  fore- 
man. Iicset  with  many  accidents  in  his  depart- 
ment.   He  presents  n  three-step  plan   which   any 


induslrv   can   use  first  to  detect  accident  cau-cs 
ami  then  lo  take  corrective  action. 

How   the  Three-Step  Plan  W  «irks 

IJitr  tlirceslcp  plan.  I>as<(l  on  departmental 
accident  reports,  is  I  1  I  determine  the  material 
or  e(|uipment  involved  in  the  accident:  (2)  de- 
termine what  the  man's  action  was  when  he  was 
hurl:  and  I  .i  i  delermine  what  the  accident  was 
-  what  ai'lualK  liap|«-ncd.  From  these  steps,  a 
ilefinile  accident  "■paltern"  emerges.  From  the 
l»atlern.  a  series  of  ■"safelx  targets"  are  achieved. 
\W  analysing  his  accidents  into  groups  and  aim- 
ing at  one  at  a  time,  the  fihn  shows  the  foreman 
how   his  a'cidcnls  <an  be  eliminated. 

Industrial  accidents  are  a  prime  target  for 
National  .Safet\  Council  educational  efforts  and 
material  lo  combat  this  useless  waste  of  human 
and  material  resources  is  flowing  to  memljcr 
firms  in  ever-increasing  quantities.  No  medium 
is  m<jre  effective,  say  Council  safely  experts,  than 
these  forceful  visual  aids.  They  form  the  key- 
stone of  safetv  meeting  programs  and  are  mov- 
ing into  regular  employee  showings  such  as  the 
noon-hour  cafeteria  movie  shows. 

Both  Movies  and  Sound  Slidefilnis  I  sed 
Each  new  Safely  Council  program  is  now 
produced  in  the  dual  version  method  of  16mm 
sound  motion  picture  and  sound  slidefilms.  In 
this  wav  the  manv  thousands  of  slidefihn- 
equippcd  firms  continue  to  get  their  favored  ma- 
terial while  the  turn  to  16mm  sound  prints  has 
opened  up  an  entire  new  audience  where  plants 
are  already  equipped  for  movie  showings. 

Now  thorougliK  ex|)erieiKed  in  the  lore  of 
safetv  education.  Sarra.  Inc.  has  recently  deliv- 
ered three  new  titles  to  the  Council  and  all  al- 
readv  proving  their  value  in  the  field.  The 
constant  increase  in  member  requests  affirms 
their  faith  in  the  film  medium  as  a  potent  force 
against  the  accident  scourge.  ^J' 


Stationery    ami    Tal)let    Makers 
Delve   Into   Handwriting   History 

Sponsor:    The      Paper      Stationery      and 

Tablet  Manufacturer's  .Assn. 
Title:     The   Handwritten    Word,   20   min. 

cidor.  produced  by  John  D.  Hesselbein 

(Johnstown.  Pa.  I . 
■¥■  This  strange  little  film  was  produced 
to  explain  the  importance  of  handwriting 
in  modern  days  of  machine  printing,  type- 
writers, etc.  It  shows  that  the  need  for 
legible  handwriting  is  more  necessary  than 
ever  before.  It  is  strange  in  that  some 
parts  of  the  film  are  rather  good,  while 
the  rest  is  uidielievablv  bad.  ^et.  for  all 
its  defects,  including  very  bad  color  and 
a  musical  score  "modern"  enough  to  set 
one's  teeth  to  grinding.  The  Handuritten 
Word  has  enough  interesting  subject  mal- 
tiT  to  make  il  worth  seeing. 

It  shows  the  background  of  handwriting 
in  the  heiroglyphics  of  the  Egyptians,  ex- 
plains how  important  and  widespread  hand- 
writing is  today — shows  sales  girls  making 
out  sales  slips,  nurses  writing  on  charts, 
engineers  working  on  blueprints,  etc.  A 
long  sequence  shows  a  teacher  drilling  her 
class  in  elementary  handwriting  exer- 
cises. 1- 
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"AMERICAN  HAIUEST' 

Chevrolet's  Epic  Technicolor  Picturr  on   \iinri(;in  I'miliictiN  it\ 


THKRF'S  TIIK  KKKl.  ,.l  l.ij:n.-ss  in  all  tli<- 
scfiifs  that  till  tin-  ^<'rt'en  at  showings  of 
AnuTiran  llariest.  new  .'{O-niinutc  IVihiii- 
rolor  Miolion  pirtiirc  rfcciith  prnduri-il  for  l!lif\- 
rolet  liy  The  Jani  Handy  Organization  and  soon 
to  !>«•  availahlf  iti  a  16mni  version  for  grou|i 
showings  on  a  free  loan  basis. 

This  is  the  |>annranii('  mural  of  all  tlif  indii^- 
trifs  of  this  l>ig  countrv  whiih  contrihutt'. 
ilirr(  ll\  and  indirecth.  to  the  making  of  the  auto- 


.  .  .  till-  harvest  begins  on  all  the 
farms  an<l  fields  of  all  Aint-rira 
an<l  it  carries  on  over  the  ranges, 
the  oil  fields,  the  mines  and  to  the 
laboratories  and  assenddy  lines  of 
induslr\  ...  to  the  benefit  of  all 
of  us  who  share  its  fruits  .  .  . 


niidiile.  W  ith  lens,  light  and  color  .  .  .  the  camera 
(  apt u res  the  broad  sweep  of  agricultural  progress, 
of  our  minerals  and  mining,  of  oil  and  chemicals, 
and  of  the  fabrication  of  the  basic  ingr<'dient- 
which  lead  up  to  the-  clima\  along  the  asscmbl) 
lines  of  Detroit. 

The  plot  of  .■tmerican  Harvest  exists  only  as 
the  ranieras  of  location  rrews  draw  together  their 
docurnentarv  fragments  .  .  .  the  theme  is  as  broad 

In  S<  KNh;s  I.im;  This.  iIi,-  hrillinnl  imanfs  oj 
Technicolor  hriiiji,  to  lije  a  ilraina  oj  i>roduclivit) 
which  is  the  theme  of  "American  Harvest." 


\  Woman's  Dk.i.k  \rt.  liucii  /«  iimli  h  the  fine 
l>rfii.\ion  of  maihineil  iHirls  .  .  .  scene  from  this 
neu'  Technicolor  sound  motion  picture. 


as  the  nation  and  as  |>ersonal  as  the  individuals 
who  make  it.  Its  moral  is  plainly  stated  in  the 
great  American  paradox  of  "interdeitendenee 
without  loss  of  inde|x-ndence"  .  .  .  achieved  by 
all  who  live  in  rural,  small  town,  or  inetro|Hilitan 
communities. 

To  film  American  Harvest,  rameramcn  of  Th^ 
Jam  flandy  Organization  went  from  coast  to 
coast  and  from  the  Dakotas  to  Texas  lo  film  a 
production  line  too  vast  for  any  one  [>erson  to 
see.  Shown  an-  largi-st.  newest  and  most  eflficienl 
tools  and  te<liniques  in  the  automotive  industries: 
the  biggest  open  pit  iron  ore  ofieration  in  the 
world:  the  largest  herd  of  mohair  goats:  giant 
mo'hanical  cotton  pickers  and  huge  combines 
tvpify  modern  agriculture;  the  fall  of  a  giani 
Sequoia  2.51H)  years  old  and  70  feel  in  circum- 
ference is  the  subjit'l  of  one  rare  s«-«)uence  not 
likely  to  be  s»-en  again  in  many  decades. 

In  scenes  like  tlies*'.  the  prnduils  of  the  farm- 
er's field,  the  mine  and  the  forest  are  fidb'wed 
through  manifold  manufacturing  o|M-rations 
right  through  to  the  finished  product.  The  men 
and  materials  which  make  possible  a  differential 
pinion  gear  in  Detroit  or  an  auto  tire  in  Akron 
are  pictured  in  both  outdoor  and  plant  s<-<{uences 
in  brilliant  color. 

Timely  and  with  wide  audience  apfical.  Ameri- 
can Harvest  has  In-en  in  wide  demand  for  theatri- 
cal screenings  but  forthcoming  Kimm  prints  will 
now  make  it  possible  for  employee  groups,  coni- 
munit\  groups  and  other  audiences  to  share  this 
eduialional  and  inspirational  presentation. 

Hookings  ma\    be  obtained  now    from  the  pro 
ducer.   The  Jam    Handy    Organization.   2U21    I 
(irand  lioulevard,  Detroit   II.    The  only  cost  t" 
the  us<-r  ix  trans|Hirtalion  of  the  print.  W 

Tiki;  M*m  yu  ti  hi;  in  Vkhon  m  /Htrt  of  the  stoi\ 
oj  prinluction  uhich  Iratit  up  to  the  final  assem- 
bly lines  in  Detroit  where  cars  roll  off. 


CASE  IIISTOKIKS 


OF    KKCKM     BISINESS    IMCTIKKS 

lltiliii-    (t\\ii<-|>    (.rl    llli-    l"ilft> 

uii  (III-  Aiiviinlanes  of  (;a«t  Iron  I'ipi" 

S|ioiit>or:  The  Cast  Iron  Soil  l'i|H-  liislitulc. 

Title:  Permanent  Investment,  20  iniii.  1>  w.  |iro- 
iliiccd  1>\    Tlic  Jiim   llaiuly   Orpanizalion. 

*  This  film  is  designed  to  take  some  healthy 
\\ha<ks  at  new  competitors  in  the  plumbing  field 
who  produce  various  tyiH-s  of  composition  se\%er 
pi[H'.  It  doesn't  name  them,  or  even  descrihe 
them.  Iiiit  there  is  no  mistaking  the  aspersions 
that  are  cast  about.  As  a  matter  of  fact,  many 
audiences  will  come  awa>  wondering  what  the 
"olher  "  soil  piiH"S  reallv   are. 

The  principal  point  this  film  makes  is  that  if 
you  don't  use  cast  iron  for  your  sewers  look 
out!  —  you'll  wind  up  one  day  having  to  use 
someone  else's  toilet,  for  your  own  will  surel) 
be  on  the  blink. 

History  Proves  Product'-  I'crnianenee 
Cast  iron  pipe  is  permanent.  It  costs  a  hit 
more  than  "others"  but  it  lasts,  as  they  say. 
"forever."  Morro  Castle  in  Havana  has  original- 
ly installed  cast  iron  pipes,  still  working  fine. 
Cast  iron  pipes  operating  in  Europe  are  over 
400  years  old. 

Permanent  Investment  follows  the  daily  living 
routine  of  an  average  home  owning  family.  It 
shows  them  using  such  facilities  as  the  bathtub, 
washing  machine,  waste  disposer,  sink  and  toilet, 
as  is  done  repeatedly  throughout  the  day  in 
manv  homes.  It  points  out  that  the  average 
family  disposes  of  200  gallons  of  sewage  and 
ilirtv  water  each  day. 

Theme:    Do   It    Right   From  the   Start 

When  the  family's  waste  drainage  system 
breaks  down  inside  and  outside  their  home  be- 
cause of  an  inferior  soil  pipe  material,  hoipe 
life  is  badly  disru|>ted.  Repairs  prove  to  be 
costly  and  require  ripping  out  of  walls  and 
digging  up  the  lawn  to  get  at  the  damaged 
pipes.  The  plumber  tells  them.  '"Flunibing  is 
never  again  as  cheap  as  it  is  when  the  house  is 
liuill.''  He  recommends  cast  iron  soil  pipe  for 
home  drainage  systems,  because  it  guarantees 
permanent   satisfaction   to  his  customers. 

permanent  Investment  is  expected  to  show  to 
400.IKHI  |)eople  in  the  next  year,  through  Associ- 
ation Films.  Inc.  ^ 

■I   M-ene  in  "Permanent  Investment" 


(Camera  itngle  in  "Oil,  Invisible  Traveler" 

Best  of  a  Series  on  a  Basic  Industry 

Is  Shell's  "Oil.  Invisii.le  Traveler" 

."^poMMjr:    Shell  Oil  Company. 

Title:    Oil,  the  Invisible  Traveler.  18  miti.  color, 
produced   by  Transfilm   Incorporated. 

■¥  You  start  out  with  a  lot  of  statistics:  Did  you 
know  that  3(M)  million  gallons  of  petroleum  are 
moving  about  the  country  every  day?  700 
gallons  per  year  per  person?  Or  that  you  could 
Iwist  (ill  pipelines  around  and  around  and 
around  the  earth  like  crazy?  It's  true — moving 
oil  is  a  big  deal,  but  the  stuff  doesn't  show. 
But  you  can  show  i>, — in  a  way.  Here's  how: 
\ou  send  out  a  live  action  camera  crew  to  take 
162  separate  scenes  using  9.000  feet  of  color 
film.  Vpu  set  up  an  animation  camera  and  click 
it  !!().(t(M)  times.  You  gel  a  narrator  and  put  him 
to  work  talking  for  2^/2  hours,  and  26  musicians 
to  blow  their  honis  for  three  hours. 

8'/2   -Million   \  iew  the  Shell  Films 

Then  you  throw  away  8,6.50  feet  of  live  action 
photography,  knock  off  67.,520  clicks  of  the 
animation  camera  that  you  don't  need,  boil 
down  the  narrator's  words  and  the  music,  and 
you've  got  it — Oil.  the  Invisible  Traveler,  and 
what  could  be  simpler  than  that? 

Well,  it's  simple  when  iiou  look  at  it.  anyway, 
for  it's  easy  to  look  at.  and  for  the  8V2  million 
people  who  are  Shell's  film  guests  every  year  it 
will  provide  a  good  insight  into  one  part  of  the 
petroleum  industry  that  many  people  lo;e  sight 
of  in  the  maze  of  wells,  refineries  and  service 
stations  that  are  so  often  pictured  on  the  screen. 

Moving  Oil  Is  an  Immense  Job 

Shell's  n?w  film  shows  the  immense  pattern 
of  transportation  facilities  that  take  oil  from  the 
gr<iund  Id  the  gas  lank  of  an  auomobilc:  the 
pip<-line.  tanker,  barge,  railroad  tankcar.  and 
truck.  Kach  is  u.-^ed  to  fulfill  ccrlair\  needs  and 
lo  provide  the  most  economical  method  of  travel. 
1  he  historical  background  of  oil  transportation 
i-  expl.iined.  beginning  with  i'.s  earliest  lri|is  in 
barrels  nn  a  horse  drawn  wagon. 

Oil.  the  Invisible  Traveler  is  the  fourth  of  a 
series  of  .Shell  films  under  the  general  title  of 
"This  Is  Oil."  Preceding  films  covered  prospect- 
ing, drilling  and  refining.  ^ 

Kditor's  Note:  In  these  and  other  extensive 
pages  of  "case  histories"  the  Editors  bring  you 
linsir  faitual  data  on  film  utilization. 


■■|.cgcii<l   <il    Diiii   aixl   (»iis"  Slious 

I'rcdil.iii-  of  Public  Llility    Hu>iness 

Spon-oi-:  (!olunibiu  (Jas  System. 

Title:  The  Legend  of  Dan  and  Gus,  2.5  min., 
color,  produced  by  Wilding  Picture  Produc- 
tions. 

*  Soiric  jtcople  think  of  utility  companies  as  a 
prill\  cushy  business:  a  monopoly,  no  competi- 
tion lo  worry  about,  just  sit  back  and  watch  the 
dollars  roll  in.  Hut  as  utility  management  well 
kiioHs.  there  is  nmch  more  to  it  than  that;  there 
arc  a  great  many  headaches  that  many  people 
may  not  know  about.  To  explain  how  a  utility 
operates,  how  it  must  operate,  the  Columbia  Gas 
System  is  now  showing  ( via  .Modern  Talking 
Picture  Service)  a  new  film  that  tells  in  cartoon 
form  the  story  of  the  utility  company,  and  the 
firm  in  competitive  industry. 

Twii  brothers,  Dan  and  (ius,  in  the  film,  start 
out  to  make  their  way  in  the  world.  Arriving  in 
the  city,  Dan  notices  that  everyone  is  using  old 
fashioned  door  latches,  sees  a  big  need  for  door- 
knobs: while  Gus  finds  the  existence  of  a  big 
market  for  natural  gas.  Both  set  up  businesses, 
borrow  money  from  banks,  raise  capital  by  sell- 
ing stock.  Dan,  the  doorknob  man,  is  immedi- 
ately "in  business"  and  makes  his  product,  sets 
his  prices  and  prospers.  Gus  progresses,  too,  but 
his  route  is  much  more  complex.  He  must  satisfy 
all  government  requirements  for  his  franchise, 
must  promise  to  be  ready,  willing  and  able  at  all 
times  to  supply  gas  at  prices  the  government  will 
set  for  him. 

Dan's  doorknobs  bring  him.  and  his  share- 
holders, big  profits,  but  Gus.  whose  prices  are 
based  on  his  costs,  a  gradual,  and  slow,  return 
of  his  investment,  and  a  fair,  but  moderate,  re- 
turn on  the  money  invested,  also  prospers,  but 
much  less  spectacularly.  Then  comes  a  depres- 
sion. Dan  cuts  his  prices  in  half,  stores  door- 
knobs against  better  times,  closes  his  factory,  and 
his  investors  get  no  return.  Gus  nmsl  also  reduce 
his  prices  at  government  regulation,  but  he  must 
continue  to  supply  gas  as  before,  whenever 
needed.  Gus's  investors  still  receive  a  small  re- 
turn on  their  investment. 

The  Legend  of  Dan  and  Gus  points  out  that  in 
the  regulated  ulilit)  business,  it  always  seems  to 
take  a  lot  longer  to  get  permission  to  raise  rates 
than  it  lakes  the  regulatory  agencies  to  reduce 
rates.  The  fable  of  Dan  and  Gus  shows  that 
things  are  not  all  beer  and  skittles  in  any  busi- 
ness. 

Columbia  (ias  System's  new  film  takes  a  seri- 
ous and  complex  subject  and  without  over-sim- 
plifi<alion  or  bias  makes  it  understandable  so 
that  most  people  will  come  away  with  a  new 
concept  of  the  regulated  public  utility.  W' 

Latest  of  Ethyl  Corp.   Pictures 

Tells  Broad  Story  of  Sponsor's  Product 

Sponsor:    Ethyl  Corporation. 

Title:     This  is  "Ethyl."  20  min.  color,  produced 
by  Audio  Productions.  Inc. 

*  "Ethyl."  the  stuff  that  turns  a  ping  into  a 
|(urr  in  \our  engine,  is  a  red  liquid  principally 
composed  of  lead.  In  non-te;  hnical  terms,  it  acts 
to  control  the  combustion  of  gas  in  your  cylinder 
so  thai  till'  cxp!i>ding  vapors  give  a  mighty  shove 
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ti<  the  traveling  piston  insead  of  an  ineflec-tual 
slap.  Gasoline  loinpanios  put  it  into  almost  evcr\ 
gallon  of  gas  sold  in  llu-  rmiritry. 

Anli-kni>ck  substances  have  hi't-n  principally 
supplied  by  the  Llhyl  Corp.  in  the  past,  and 
there  is  very  good  reason  to  believe  they  will 
continue  to  be  supplied  by  Ethyl  in  the  future, 
although  the  corporation  is  moving  into  an  era 
where  competition  will  figure  more  in  its  plans 
than  it  ever  has  before. 

To  show  what  the  Ethyl  Corp.  is,  how  it  oper- 
ates, its  manufacturing  and  research  facilities,  a 
new  film  has  been  produced  that  the  company 
uill  use  before  audiences  of  its  customers"  execu- 
tives, as  well  as  operating  staffs  of  |M-troleuin 
refineries  and  marketers. 

\\  hv  is  Etlnl  in  a  peculiarly  good  position  to 
meet  all   competition?    First   of  all.   it   has  un- 
equaled  manufacturing  facilities,  both  in  its  larg- 
est plant   in  Baton  Koiige,  and  iti  a  brand  new 
plant  in  Houston.  In  addition,  it  maintains  live 
testing  laboratories,  two  research  establishments, 
and  two  major  storage  depots.   Its  experience  in 
production  and  research  goes  back  many    years, 
and   it   has  regularly  cooperated   with  petroleum 
companies  and  automobile  manufacturers  in  pro- 
viding more  miles  and  more  power  per  gallon. 
Ethyl's     cooperation     with     farm    equipment 
manufacturers  has  aided   in  the  development  of 
high  compression.  elTicient  engines   for   tractors. 
Fart  and  parcel  of  the  company's  cooperative 
efTorls  to  its  direct  and   ultimate  customers,   is 
the  Ethyl  film  program,  which  has  been  a  lead- 
ing service  funition  to  service  station  operators, 
farmers  and   refiners   for   manv   vears.  5f 


A  New  TeK'plioiie  Film  Show.* 
Devflopincnt  of  Microwave  Relay 

Sponsor:  American  Telephone  &  Telegraph 

Company. 
Title:    .\i-w   Skyways  for  the    Telephone. 

10    min..    b   w.    produced     by    Caravel 

Films.  Inc-. 
■*  In  the  past  75  years  the  number  of  tele- 
phones in  the  I  nited  Slates  has  grown  from 
just  two  to  over  forty  million.  The  more 
telephones,  the  more  conversations,  and  in 
order  to  transmit  these  constantly  increas- 
ing thousands  of  conversations  across  the 
countrv.  new  facilities  are  being  develo|M-d. 

One  system  which  has  grown  up  in  just 
the  past  few  years  is  the  microwave  radio 
relay,  which  permits  both  voice  and  picture 
to  be  transmitted  from  coast  to  coast.  Over 
anv  one  of  its  channels  hundreds  of  lele- 
jihone  calls  or  a  single  television  program 
can  l>e  transmitted.  \\  ln-n  fullv  developed, 
the  svstem  will  provide  a  twelve  lane  su|mt- 
skyway  crowdi-d  with  voices  and  pictures. 

East  vear.  the  final  link  uas  completed 
in  the  first  coast  to  coast  microHave  radio 
relav  svstem.  and  the  Telephone  Conipnnv 
has  made  the  ceremonies  attending  the 
i>|H-ning  the  kevnote  to  a  film  which  details 
the  Horkings  of  the  svstem  in  animation  as 
well  as  sliiiuiiig  the  tremendous  job  of  in. 
•^tailing  the  107  towers  which  carry  signals 
ncr"»«  the  counlrv.  5}" 


Hiiiidiiig  of  N.itiiral  Gas  PijM'line 
Doiuiiieiiteil  ill  "W  elding  America 

Sponsor:  Texas-Illinois  .Natural  Ga»  l'i|)eliiie 
Title:  K  eliliiin  America,  30  min.,  color,  pro- 
ductd  by  Robert  Varnall  Kidiie  I'roductions. 
•¥  Burrowing  through  the  earth  and  sonnlimes 
under,  sometimes  over,  the  great  rivers  lies  a 
long  pipe  that  delivers  natural  gas  from  cav- 
erns in  Ihe  earth  of  Texas  to  gas  stoves  and  steel 
planl>  in  Northern  Illinois.  The  laying  i>f  ihi- 
pipe,  and  others  like  it,  is  one  of  the  epic  indus- 
trial stories  of  this  decade. 

Welding  America  d<jcuments  the  building  of 
this  pipiline.  and  in  doing  so  explains  the  im- 
portance of  the  natural  gas  transmission  com- 
pany in  bringing  the  fuel  to  consumers.  .\  trans- 
mission company,  such  as  Texas-Illinois  Pipe- 
line, takes  the  gas  from  producers  in  Texas  and 
transporl>  it  to  utility  companies  in  .Northern 
Illinois.  The  job  is  muih  more  than  blowing  it 
in  one  en<l  and  letting  it  How  out  the  other.  Ihe 
company  nmst  have  compressor  stations  at  2011 
mile  intervals,  and  must  take  elaborate  prwau- 
lions  agaitist  breakage  or  leakage  in  the  pipe. 
Items:  aerial  trouble  shooters  in  helicopters 
travel  the  pipeline  route  searching  for  signs  of 
trouble:  company  soil  experts  cooperate  with 
landowners  along  the  route  to  prevent  erosion 
which  could  expose  and  damage  the  pipe. 

Hut  the  big  story  of  the  pipeline  is  its  actual 
construction,  .'six  feel  deep  an<l  four  feet  wide 
runs  the  ditch  that  holds  the  pipe,  as  the  film 
follows  the  |)i(M'liners  with  their  huge  earth 
movers  and  welding  eipiipment.  One  machine 
digs  out  the  dirt,  another  lavs  the  pipe  and  a 
third  fills  the  <lilcli  back  up.  But  it  takes  more 
than  machines  to  lay  pi|>e,  it  takes  men,  and  a 
lot  of  them.  The  pipe  is  welded  from  sections, 
then  tarred,  wrapjx-d  and  tested  with  almost  lov- 
ing care  before  it  is  laiil  in  its  nest.  Before  the 
crew  moves  on  the  ditch  is  not  only  filled  to 
level  with  earth,  it  is  planted,  cultivated  and 
landscaped  into  a  neat  patch  of  lawn. 

It's  an  interesting  story  and  done  very  nicely. 
Technical  animation  sequences  explain  some  of 
the  complex  o|>erations.  ^ 

Dramatic  shot  in  "Welilin/;  America" 


SoiuTCl^iiiii^ 


Here  Is  a  sports  "Natiirar" 

>poii.or:     Johns4)n  Motors,  fan  American 
Wiifld     Airways.     I'an     .\merican-Grace 
.Airways  and  ."south  iU-nd  Bait  (iompany. 
Title:    Fabulous  Fishin    in  South    Amer- 
ica, 22  min.  ei>lor,  produced  by  Sound 
Masters,   Inc. 
•^  To   a   man   who   just  got   skunked  after 
"IH-nding  two   nights   fre«-zing   in  the   surf 
off  Montauk.  this  new   fishing  film  was.  in 
^ome  ways,  pretty   hard   to  take.    Why   is 
it  fish  are  always  so  darn  coo|)erative — in 
the  movies? 

For  in.stance.  in  making  this  film,  champ 
anglers  Slu  f'ritchard  and  Cecil  Wallace 
hooked  as  many  as  M)  to  4^1  raiid>ow  trout, 
weighing  up  to  IK  pounds  apiece,  in  the 
course  of  a  day's  fishing  in  the  ('hilran 
lakes.  Moving  over  to  the  I  ruguay  River, 
they  s«'em  to  have  no  trouble  calming  some 
spectacular  dorado,  a  fish  that  looks  like 
a  salmon  and  jum|>s  like  a  tarpon  with  the 
hives.  Marlin  anti  swordfish  olT  Northern 
Chile?  They're  thick  as  minnow-  when 
these  guys  show  up. 

Thai's  the  way  it  seems,  in  the  film,  but 
what  fishing  fan  would  have  it  otherwise? 
South  .America  seems  a  long  way  to  go 
for  fishing,  but  when  you  gel  right  down 
lo  it.  by  air  it's  just  oveniighl.  and  more 
and  more  Norte-.Americanos  are  making 
pilgrimage  each  year. 

."South  .America,  and.  jierhaps.  New  Zea- 
land, are  about  the  oidy  s|Kits  left  in  the 
world  where  fishing  is  still  truly  fabulous, 
liiexplored.  in  the  practical  sense,  the 
lakes  and  streams  are  loaded  for  all  comers 
with  fish  that  would  break  manv  a  record 
up  here.  Chilean  slri|ird  marlin.  the  ne 
plus  ultra  of  the  Irilie.  run  around  '.i'H> 
pounds  on  average,  and  have  gone  lo  ■tft.1 
pounds.  Broadhill  swordtish  have  provided 
Chilean  waters  with  a  worlds  rei  ivrd  s|ie<'i. 
men  taken  on  nxl  and  reel  iViti  pounds. 
And  not  thai  you  can't  still  ho|>c  for  Ixiler. 
either — harpoonrrs  have  hroughl  in  one 
weighing    l..^o   |><iunds! 

Aside  from  its  chief  prolagonisl»--  ihe 
fish,  Fahuloui  Fishin  i/i  South  America 
makes  a  fine  show  of  ihe  scenery  sky- 
breaking  niuunlains  and  gem-like  lakes, 
ducks,  ge4-se  and  flamingoes,  plus  .i  glimp<e 
nr  two  of  Santiago,  Montevideo  and 
Buenos  Aire*. 

Four  sp<insurs  joined  |i>griher  to  bank- 
roll the  (i.shing  trip  and  each  grt»  it*  due 
without  making  the  picture  a  pitchman's 
hcv-day.  .After  all  a  JohniMin  Sea  Morse 
looks  prellv  natural  al  ihe  end  of  a  fishing 

skiff.  9 
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Avoiding  scenes  like  this  is  the  objective  of  "Fire  and  Your  Hospital" 

New  Picture  Fights  Hospital  Fire  Menace 

AiniOS   -FIKK  AND  YOl  K  HOSFll  \l ."  W  INS  N  \  TIONAL  APPHOVAL 


*  \  new  motion  picture  for  training  hospital 
staffs  in  fin-  emergency  programs  was  introduced 
last  month  at  the  annual  convention  of  the  Amer- 
ican Hnspilal  Association.  Called  Fire  iind  Your 
Hospital,  it  emphasizes  the  importame  of  hos- 
pitals developing  emergency  plans  to  prevent 
possible  disasters  and  cooperating  with  local  fire 
departments  in  such  plans. 

Produced  bv  Audio  Produitions.  Inc..  of  New 
York,   in   consultation   with   the  .National   Board 


of  Fire  I  nderwriters  and  the  American  Hospital 
Association,  the  new  subject  is  now  ready  for 
public  distribution. 

In  his  introduction.  Lewis  A.  Vincent,  general 
manager  of  the  National  Board  of  Fire  I  nder- 
writers. said  that  the  film  is  an  outgrowth  of  a 
two-year  safety  program  which  the  insurance 
business  conducted  to  improve  safety  conditions 
in  hospitals  throughout  the  nation. 

The  program,  he  ex[)lained.  was  developed  in 


Filmrd  on  location  in  a  modern  hospital,  the  neu   film  advocates  preventive  education  of  personnel. 


the  public  inleresl  after  a  series  of  fires  had  swept 
-ucli  hospitals  as  .St.  Anthony"*  in  Eilingham.  111., 
with  a  loss  of  "l-  lives,  and  Mercy  Ilnspital  in 
Davenport.  Iowa,  with  the  loss  of  41  li\es. 

"After  these  fires."  he  said,  "the  w'h<ile  nation 
was  deeply  concerned,  particularly  those  of  us 
with  responsibilities  for  human  lives.  Whether 
we  were  in  the'  hospital  management  field  or  in 
the  insurance  business,  we  had  the  connnon  de- 
termination that  such  tragedies  must  not  happen 
again. " 

VIr.  Vincent  said  that  more  than  7.000  hos- 
pitals were  inspected  by  engineers  of  the  fire  and 
casually  insurance  business.  The  one  outstand- 
ing finding  was  llial  there  was  need  for  eflectiM- 
fire  safet\  planning  for  emergencies. 

It  was  the  feeling  of  the  engineers,  he  adderl, 
that  if  hospital  staffs  and  employees  could  be 
given  a  good  organizational  plan  and  instruction 
on  how  to  act  in  emergencies,  the  |)ossibilities  of 
serious  fires,  panic  and  loss  of  life  would  be  ma- 
terially reduced. 

The  theme  of  the  film  was  developed  to  show- 
how  an  emergency  plan  works  at  a  fire. 

Prints  in  16mMi  black  and  white  are  available 
for  purchase  through  NISFl's  Film  l.ibrarv.  1.3 
Fast  .37th  .'Street.  New  York.  New  York.  Jf 


Reed  &  Barton  Show  Origins 
of  Silver  Design  in  I  nique  Film 

Sponsor:   Reed  &  Barton. 

Pillc:  The  Romance  of  Silver  Design.  27 
mill.,  color,  produced  by  Kenneth  Rich- 
ter. 

"K  Reed  &  Barton,  manufacturers  of  silver- 
ware, have  long  been  intrigued  by  the  rela- 
tionship between  the  patterns  used  on  mod- 
ern silver  and  the  art  of  the  periods  of 
history  which  inspired  them.  To  trace  this 
relationshi])  \isuall\  sn  that  it  could  be 
easilv  understood,  the  company,  two  years 
ago.  arranged  with  Kenneth  and  Shirlev 
Bichter.  lecturers  and  motion  picture  pro- 
ducers, to  make  a  film  depicting  the  life  and 
art  forms  of  the  periods  wiiicli  make  up  the 
basis  for  manv  of  Reed  &  Barton's  designs. 

The  Richters.  who  travel  extensively  in 
search  of  material  for  their  films  and  lec- 
tures, were  an  admirable  choice  for  the 
project.  Scenes  in  the  finished  film  were 
made  on  the  s|)(it  in  Fgypt.  Iran,  Greece. 
Italy.  .Switzerland.  France.  England  and 
the  I'nited  States.  Beginning  with  the  heri- 
tage of  silver  as  the  most  beautiful  of  pre- 
cious metals,  it  shows  a  procession  in  the 
lemplc  of  Karnak  in  Fgypt.  Persian  scenes 
of  the  time  of  Darius.  Greek  silversmiths 
and  their  work,  the  ornate  style  of  Rome, 
the  bold  patterns  of  Francis  I  of  France, 
the  Florentine  designs  of  Cellini,  the  inllu- 
ences  of  Tudor.  Georgian,  and  Victorian. 

Reed  &  Barton  suflice  themselves  with 
just  title  credits  though  the  companys 
palterns  are  frequently  shown  throughout 
the  film.  Its  jiurpose  is  to  do  a  good  pro- 
iMolional  job  for  the  entire  industrv.  Dis- 
Iribiition.  to  the  general  |)ublic.  will  be 
handled  bv  Association  Films,  Inc.  W' 
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P&WA  "Family  Day" 

;-..(iiMi    I'KMI     &    WIIIIAK^     I'l-.ul'I.K. 
\  I  IKM)    ll\KIK»HI)    III.M    I'HKMIKKK 

L\KGK  CO.MI'AMKS  atul  Mnall  lirms  alik.- 
face  till"  priililfiii  iif  licltiT  ciiiploNCf  uiidrr- 
-taiulitig  of  individual  joli^  being  doiit-  and 
ilii-ir  imporlant  rt-lalionship  to  overall  objectives. 
I  lie  family  spirit  is  being  engendered  for  mutual 
.  riflit  in  many  wavs  but  the  old-fasbioiied  '"open 
liouse"  is  still  one  of  industrv's  favored  events. 
Newlv  acquired  militarv  projects  and  plant 
rearrangement  made  family  and  guest  tours  of 
its  facilities  impossible  at  I'ralt  4k  W  liitney  Air- 
craft in  Hartford,  Conn.,  hut  35.000  Aircrafters 
and  their  families  were  recent  guests  of  the  com- 
pan\  at  a  "I'amily  Day"  program  held  in  iiush- 
neli  Nh'tnorial  Mall.  A  new  emplovee  color  film 
Here  s  if  here  )  mi  (.ome  In  showed  more  of  the 
plant  and  its  products  than  would  have  been 
possible  in  a  plant  visitation. 

Thirteen  |H-rformances  during  a  four-day  pe- 
riod beginning  Sundav.  October  26  wi-re  given 
to  aci'omtnodate  uorkers  an<i  thi-ir  families  from 


I'nill  iV-   W  liilnr\   .linrallfis  and  llieir  famitu-i  at  "ta:nil)  Day     premiere. 

b.\(:k<;k()1  M)  notks  on  thk  pratt  x  wiium.'^  KMPi.ttMi:  pk  tire 


\N  liol  K  liKHHU.  SiKIWTIMK.  "ftlinll)  l)a\" 
iiesis  liegan  In  fcallier  jor  ihe  ftrsl  of  the  thirteen 
'■rformances  at  Horace  Bushiiell  Memorial  Hall 

all  -hifl-  who  wished  to  attend.  Each  perform- 
ance included  the  l.S-minuti-  company  film  plus 
a  sports  fishing  picture  th  Fisherman.  H\  and 
personal  appearances  b\  the  I  \  Club  (!horal 
(iroup.  Kxhiliits  in  the  inner  lobbv  of  Menii>rial 
Mall  showed  cutawav  models  of  I'ratl  ik  W  hitni-\ 
eipiipment.  including  the  J- 12   I  urbojet. 

The  "full  house"  voluntary  attendance  at  all 
performances,  with  seats  assureil  through  efTi- 
rienl  ticket  distribution,  give*  >ullicient  evidence 
of  the  Aircrafters'  enthusiasm,  hollow  up  |K'r- 
formances  in  carK  \ovendx-r  were  planned  to 
ai'connnodale  other  emplovees  in  the  company's 
^oulhington  and  North  Haven  plant.*  in  a  loca- 
tion more  convenient  to  lhos«-  facilities.  \  pcr- 
-onal  letter  from  W.  I',  (iwinn.  I'W& A  General 
Manager,  announced  the  "hamilv  Dnv"  program. 


Kic.llT:  one  of  the  thirteen  auilienees  uhich  thronfeit 
Bu.fhnell  Memorial  Hall  for  P&il  Ai  "Family  Day" 
premiere  in  Hnrlionl  la.%1  month. 


Sponsor:     I'ratl    \    \X'hitney    .Aircraft     l>lv.    of 

I  iiiled  .Aircraft  ("orp. 
Title:  Here's  Where  You  Come  In.  Mi  min. 
color,  produced  by  Wilding  Picture  Produc- 
tions. Inc. 
*  Pick  up  the  want-ad  section  of  almost  any 
pa|H-r  in  the  country  today  and  you  u  ill  find  liuig 
<idunnis  of  help  wanted  ads  placed  bv  the  giant 
aircraft  corporations.  Hoeing  otTers  (jualified  en- 
gineers and  draftsmen  in  Boston  good  jobs  in 
Seattle,  all  transportation  and  moving  cx|R'nses 
paid.  Lockheed  in  Los  Angeles.  liendix,  Fair- 
I  hild  and  Grumman  around  New  York  have  sim- 
ilar iHTsonnel  problems.  .And  it  doesn't  end  in 
getting  people  to  work,  the  companies  must  keep 
their  people  happy. 

One  solutio.i  to  this  situation  is  shown  in  a 
new  film  recently  put  in  use  by  big  Pratt  &  N^'hit- 
ney  at  its  plant  in  Kast  Hartford.  ('.onne<'ticul. 
"Aircraft."  a-  it  is  known  around  Hartford,  is  a 
whopping  big  place,  a  citv  in  itself.  I  niess  you 
understand  how  it  all  fits  in  together,  how  all  Air- 
craft |M-ople  are  really  doing  a  common  job,  it 
might  -.ei-m  overpowering,  and.  in  fact,  some 
I'ratl  &  Vl'hilni-\  employees  have  felt  this  wav. 


Here's  U  here  )  ou  Come  In  starts  where  a  new 
Aircraft  emplovee  starts,  at  the  emplovnient  of- 
fice. It  explains  whv  all  thos<-  long  forms  to  lie 
filled  out  are  necessarv.  whv  the  physical  exam- 
ination. It  goes  on  in  careful  detail  to  explain 
the  |>hvsical  details  and  the  "fef-l"  of  the  place. 
It  shows  the  friendiv  attitude  llial  all  P&U  p -ople 
trv  to  maintain  in  their  dailv  work.  an<l  ihe  tviie 
of  (M-rson  who  Work  at  the  plant  voung  men 
anil  sexagenarians,  newly  graduated  high  school 
girls  and  grandmothers.  It  goes  on  in  to  facili- 
ties: cafeterias,  credit  unions,  recreation  rooms, 
advani'cment  sciiiods.  It  descrilH-s  how  wages  are 
figured  aiul  a<ljusted.  anil  the  part  the  personnel 
department  plavs  in  insuring  fair  pav  for  a  dav's 
work  in  various  skills  and  phvsical  requirentrnls. 

Pratt  \  Whitney's  film  does  a  wonderful  job 
of  telling  what  makes  the  big  factorv  run.  ll 
shows  the  role  of  the  corporation  in  terms  of 
human  management  in  the  verv  best  .American 
Iradilion.  While  made  for  |k  opir  working  at  llie 
plant  or  newlv  hired  emplovi-j-s,  it  cannot  help 
but  lie  u.seful  in  recruiting  good  |Hiiple  to  coiitc 
to  .Aircraft.  In  fact,  it  could  l>e  the  verv  U-sl 
sort  of  public  relations  to  let  a  great  main  |N-op|e 
s«'e  it.  priis|H-ctive  emplovees  or  not.  ff 
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Insurance  and  the  Film 
in  Ed  u  CM  I  ion  and  T 


rainnig 


I'VKI     IIIKKK:    CONCH  DINC    \    Kl  SINESS  SCKKKN  KDITOKI AL  SI  HVEY  OF  FIKI.I) 
WITH    l{KPOKTS   UN    I'lU  1)1  NUM.    I  NIUN  CKNTKVL  &  /.I  KICH-AMERICAN  FILMS 


Bl  UGKT  LIMITATIONS  Iium-  not  kept 
Aincrica's  Ifading  in^iuraiuc  coiiipaiiics 
fnmi  an  imi\  iaiilc  rt'curil  of  good  film 
ulilizalion.  This  t-oncluding  installtnent  on  lln' 
many  forms  of  sight  and  sound  (-onmiunicalioii 
employed  in  tiiis  field  is  txpieal  of  llic  well- 
rounded  programs  employd  to  improve  internal 
operations,  assist  thousands  of  agents  in  the 
field,  promote  the  eause  of  insurance  generally, 
and  (most  important!  to  help  Americans  gen- 
erally avoid  accidents  and  keep  healtiiv. 

The  film  progran\s  of  eleven  insurance  com- 
panies and  the  Institute  of  Life  Insurance  have 
Wen  reviewed  in  these  pages.  These  representa- 
tive sponsors  are  demonstrating  to  all  business 
the  s()eeial  advantages  of  motion  pictures,  slide- 
films,  stereo  and  other  projected  aids  as  they  re- 
port almost  universal  success  inside  their  com- 
panies and  among  the  millions  of  existing  and 
potential  customers  for  this  sound  investment. 

Prudenlial  Insurance  Company  Puts 
Screen  Power  Behind  Agents  in  Field 

■fc  One  insurance  company's  film  program  is 
reminiscent  of  the  efficient  housewife  who  is 
known  as  a  "good  manager."  Vi'ilh  little  extrava- 
gance or  wasted  motion,  the  Prudential  Insurance 
Company  of  America,  .Newark,  N.J.  (regional 
home  offices  in  Houston.  Los  Angeles,  and  To- 
rontoK  has  fashioned  a  program  which  meets 
requirements  of  the  moment  while  at  the  same 
time  contributing  to  long-term  promotional  and 
public  relations  objectives. 

In  the  company's  Newark  home  office,  for  ex- 
ample, the  photo  unit,  headed  by  Clifford  Pareis, 
produces  films  which  are  especially  designed  for 
small  audiences  and  for  the  very  jobs  which 
members  of  the  audience  are  either  performing 
or  about  to  undertake.  Average  number  of  em- 
ployees viewing  a  film  is  t>\enty  and  the  subjects 
they  study  include  indoctrination  of  new  em- 
ployees, keypunch  operations,  and  the  value  of 
work  simplification. 

Eeonomieal  Color  Film-  for  Meetings 

For  larger  audiences,  four  sales  promotion 
films  in  Kodachrome  have  been  produced.  Used 
at  regional  business  conferences  throughout  the 
country,  the  films  have  been  witnessed  by  ap- 
proximately 10,000  agents  and  usually  have  been 
produced  in  less  than  two  weeks  for  less  than  a 
thousand  dollars.  They  are  silent  and  were  timed 
for  specific  commentaries  to  accompany  them 
during  presentation. 

On  stage  during  the  screening.  Prudential's 
associate  director  of  sales  promotion,  Kenneth  L. 
Brooks,  delivers  the  commentary  which  is  an  in- 
tegral part  of  the  audio-visual  presentation. 
Creating  an  imaginary  client  which  the  audience 
gradually  identifies  with  itself,  ho  presents  sales 


promotional  material  which  is  animated  by  lii> 
hands  through  use  of  trick  photography. 

Prudential  oflicials  feel  that  this  type  of  j)res- 
entation  has  proved  most  valuable  in  introducing 
new  material  to  agents.  Tentative  plans  have 
been  laid  to  add  a  sound  track  to  the  most  recent 
picture  and  to  distribute  it  lo  the  companvs  field 
force  throughout  the  country.  But  thus  far  no 
attempt  has  been  made  to  produce  the  films  along 
orthodox  lines. 

Each    Picture    Ila>   Sjiecific   Objective 

A  more  conventional  sound-color  film  was 
made  for  the  opening  of  the  Prudential  head 
office.  To  publicize  a  "hands  across  the  border" 
policy  which  brought  several  hundred  young 
Canadians  to  the  U.S.  for  a  three  month  training 
program,  the  film  was  shown  to  approximately 
2.000  persons  at  the  onTice's  opening.  During 
tlie  following  week  other  leaders  of  business,  in- 
dustry, and  education  witnessed  the  various 
stages  involved  in  setting  up  a  new  regional  home 
office.  Though  the  film's  use  is  limited,  the  com- 
pany feels  that  its  job  was  clTectivelv  done. 

Edward  F.  Baumer,  director  of  public  rela- 
tions in  Prudential's  Los  Angeles  office,  reports 
that  a  new  insurance  picture  will  be  released  in 
December  of  this  year.  To  be  entitled  Silem 
Partners,  it  will  follow  a  Prudential  agent  as  he 
helps  to  insure  family  security  and  to  build  a 
prosperous  economy  in  the  west.  This  will  en- 
large a  similar  theme  dramatized  in  Greater 
Horizons,  which  Prudential  produced  when  it 
opened  its  western  home  office  in  1948. 

Main  point  of  Partners  is  that  it  will  try  to  do 


"DiRKcT  Mmi.  Bkkvks  TiiRorcii"  in  this  closing 
scene  jrnni  a  Prudential  film  aimed  to  improve 
company  direct  mail  procedures. 


>.Mll.l..s  .M.1.1.  .--M.i.s  .\li>s  in  this  scene  from  a  r>- 
cent  Prudential  film  backing  up  sickness  ami 
accident  insurance  coverage. 


a  job  for  the  entire  industry — Prudential's  name 
is  not   mentioned  on  the  sound   track.    Modern 
Talking   Picture   Service   will   handle   it-   ili-tri 
but  ion  on  the  West  Coast. 

Siidefilnis  and  Motion  Pictures  Aiil 
Union  Central's  Audio-Visual   Program 

■¥■  A  well-calculated  program  of  audio-visual 
material  was  introduced  by  The  Union  Central 
Life  Insurance  Company  in  10.39.  Since  that 
date,  it  has  experienced  a  rapid  growth  and  now 
assumes  a  vital  role  in  the  Company's  sales  pro- 
motion activities. 

This  program  bore  its  first  results  in  the  form 
of  slide  films,  which  are  designed  for  exhibition 
on  an  lllustravox.  As  is  customary,  the  sound 
accompaniment  is  furnished  by  phonograph  rec- 
ords cued  to  the  slides.  Six  of  these  slide  films 
have  been  made  and  are  all  in  use  at  present. 
Produced  h\  Jam  Handy  especially  for  Union 
Central,  they  function  primarily  as  sales  training 
aids  for  its  agents.  They  cover  such  subjects  as 
the  sources  of  prospects,  keeping  a  pros|)ect  file, 
and  sales  approaches  illustrating  basic  funda- 
mentals of  the  company's  selling  procedures. 

Films  Easily  .Accessible  to  Agent- 
1  hese  slide  films  are  available  upon  request  to 
any  of  the  nearly  80  Union  Central  agencies 
and  branch  offices  throughout  the  country.  Most 
of  these  offices  maintain  a  complete  set  of  the 
films  for  the  use  of  their  staff.  They  are  used  as 
training  aids  to  acquaint  new  agents  with  suc- 
cessful methods,  or  as  brief  refresher  guides  for 
veteran  agents.  Since  any  agent  may  make  use 
of  these  films  at  his  own  discretion  (  manv  agents 
using  them  frequefitly  I ,  it  is  impossible  to  esti- 
mate the  total  number  of  persons  reached  in  this 
manner. 

.\bout  two  years  ago.  Union  Central  expanded 
its  audio-visual  program  to  include  sound  mo- 
tion pictures.  At  present,  its  Iibrar\  contains 
three  films — all  16mm  and  approximatelv  .10- 
Miinutes  in  length.  One  of  these.  The  I'ein  Is 
Rich,  was  produced  exclusively  for  the  Union 
Central  by  Bert  Johnston  Productions,  Inc.  Like 
some  of  the  slide  films,  it  deals  with  the  subject 
of  "prosj>e<ting"  and  serxes  primarily  as  a  sales 
training  film.  .Not  intended  for  exhibition  to  lav 
audiences,  its  use  has  been  limited  to  showings 
at  company  conventions  and  agency  sales  meel- 

I  <    O  \  T  I  N  I    F.  D    O  N     P  .\  C  K    S  I  .\  T  Y-S  E  V  E  M 
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■  ItNNALl    Dl    VENIZI* 

XI     MOSTRA     INTERNAZI 
U    A  R  T  F.     C  I  N  E  M  A  T  O  C;  R 


I  MOSTRA  INTERNAL 
DRL  m.M  SCIENTIFICC 
j:)OCUMKNTARIO    D  AI^ 


^\ 
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I'llm  Council  of  Greater  IV  -:   n 

Film  Festival 

Award  of  Merit 

iHcmiuaron   '.*Irn2s  -inc. 


c^iL^-rc'^        c  ^J^ 


Ciirrenlly  Prodiiciiiii 
Motion  Pieliires 

for 

AMi:UI( W   Aim. INKS 
F(»KI>   MOTOK   COMPANY 
MONSANTO  CHEMICAL  CO. 
NASH    MOTORS 
KKMINGTON  ARMS 

I ,  S.  NAVY 

II.  S.  AIR   FORCE 
U.  S.  INFORMATION    SERVICE 
DUCKS    LNLIMITKD 


MPO 

PHODICTIONS,  Inc 

l.»   EAST  53ri.   street  NEVt    YORK   11 

Ml  Rl(\^  nil  I.    8-7830 


Film  Council  of  Greatrr  Boxon 

\  Jt'":p  '   Film  Festival 

First   Award 

1951     


TAis    IS    to    CEh'I'll-y   thjt    th,-    film 

'THE     T\NCLE>kVVD 

STORV 

M.P.O.  (V«i«.;ll«iu   \wu.    (tr  ik< 

Vlftnmtmt  «t  itttt 

l*.4S    SS.LFCTFU    /T'/f    fXHIHITln.K   /IT 

THK      KOL'RTH      I  NTKRN  ATION  A  L 

KDINBURGH     FILM     FESTIVAL 

RI-j\LIST     IXKIMFNTARV      KXPI-RIMKNTAL 

AIGIST    lo — SKPTKMBKR    lo    1950 

/V„_....   Aj^                     ^^ 

riLM        MOt'vfe.        *    •        IIILt        •?■»•!         •l>l%Bl*t.ll        1 

This   is   to    CERTIFY  that  the  film 

J^JflHt  AMERICAN 

yjp         COWBOy 

V  M.PQ  FWiMn«»      ^y 

WAi    ihU-x^lf.U    /•"*    A.Wi-n,,,    .V   .IT 
THF.    FIFTH     INTFRNATIONAI. 

HDIMU  R(;n     FILM     FKSTINA 

REALIST        D(X;l.MFVrARV        KJCPKRIMKNTAL 
Al'Cl'ST    19 SFPTEMBKR   9.    19$  1 


\^. 
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HILL         tTBtlT.         lOmtlkOH 


/;/   I 'Mr  .  .  .  (long  before  Lou  Chaney), 
Hollywood  Film  slarfeel  in  business! 


The  Original  t6mm  Film  Ub 
still  leads  the  rest! 


Serving  Major  Producers 
for  over  45  years! 

We're  proud  of  the  many 
outstanding  producers  we 
serve,  both  old  and  new,  big 
and  small.  Here,  at  Holly- 
wood Film,  you  pet  the  finest 
production  facilities,  plus  a 
"know-how"  that  assures 
you  highest  quality  prints  at 
reasonable  prices. 

COMPLETE 
16mm  Lab  Service 

•  Negoiive  Developing 

•  Revertot  Processing 

•  Reduction  Printing 

•  Contact  Printing 

•  Kodochrome  Reproductions 

•  Free  Editing  Rooms 

•  Release  Prints  in  Color 

or  Black-and-White 

•  Free  Projection  Service 

•  Free  Storoge  Vaults 

•  Shipping  ond  Receiving 

Service 


"UNITED  6534,"  produced  by  Cote  A 
McGlonc  fo*  United  Air  Lines. 
Proceitad  in  color  by  Hollywood 
Film  Enterpriset,   Inc. 


A  scffi.e  from  Sowth  Bpnd  Lolhe'f 
leiies.  HOW  TO  RUN  A  LATHE." 
Processed  in  color  by  Hollywood 
Film  Enterprises,   Inc. 


"^o/or  Prints 


are  the  CLOSEST  to  NATURE 

Our  technicians  are  color  experts  with  years  of 
experience  in  creating  color  that  is  so  real  and 
so  naturol  as  to  be  unrivalled   in  the  industry. 


tHUWWStS, 


6060    SUNSET    BLVD. 
HOLLYWOOD    28,  CALIFORNIA 


"Oiliest  atid  wost  experienced 
16mm  filM  laboratory" 


Till-:     -HLI  i;    CIIII'S"    Ol-     l.S.    IMSIMSS    l!l  \|)    \M)    I  SK 
HI  -Sl.NK.S.S  .S(J|;KK.\  A.S  THKIK  I'KKl  KKHKI)  lt(  ^  IHS-  CI  II)K 


The  Commercial  Newsreel 


NEW  SPONSORED    FILM   PROGRAMS  OF  THE   CURRENT   PERIOD 


Swank  New  York  Haberdasher  Is 
Sponsor  of  New  Color  Picture 

♦  HitoNZlM.  I,ii>..  ii  swank  New 
^iirk  lialMT(liislicr\.  m-I1s  lies  with 
siiili  (IcMili'd  ropi'd  til  llirir  fiiii- 
uiiil  ('\|irnsi\r  i|iiiilili<'s  llial  i  uch 
siilc  has  liccii  likiTicil  In  llif  |iurrhase 
of  a  fine  jewel,  (^usldiiiers  are  treat- 
III  with  elahiirate  ceremony  and 
iiierrhaiiilise  is  (lisplayefi  with  the 
riiliissal  tra|i|iin^s  that  iMi;:lit  atleiul 
llie  unveiling  iif  an  Olil  Masler.  A 
HroMzini  tie  takes  un  the  aura  of  a 
rare  possession  and  customers  (lock 
to  the  place  in  very  select  droves. 

Bronziiii  is  now  letting  a  few  pro- 
vincials I)uv  the  famed  tics  at  fine 
stores  around  the  country  and  is 
anxious  that  the  methods  used  in 
the  New  York  dramatic  presenta- 
lions  to  be  used  in  some  respect  by 
other  stores  handling  the  line.  A  10- 
minute  color  film  that  shows  the 
system  has  been  made  by  ClNE- 
CRAPHics,  Inc.,  of  New  York,  and 
it  is  being  taken  about  to  stores 
handling  tlie  Hronzini  line  for  local 

retail  salesmen  to  see. 

*         »         « 

H.  J.  Heinz  Company  Presents 
"The  Big  Delivery  Wagon" 

♦  Til,-   liifi  IMiirry   II  (liinn.    II.    I. 


pany  in  I'ittsliiirgli.  .Also  being 
shown  is  77w  liin  Kilclivn,  the  story 
of  Meinz  growing  and  processing  its 
.57  Varieties. 

The  two  films,  which  togclhcr 
make  up  the  roniplcli-  lli-iiiz  story 
of  manufacturing  and  distribution, 
are  available  either  s<-|>aratel\  or 
together  as  a  complete  film  package. 
To  date,  the  conipatn  eslimates  that 
I  ..'lOO.OOO  persons  ha\e  seen  the  fdm 
wliiili  was  listed  for  national  dis- 
tribution early  last  year. 

In  The  lii^  Delivery  if  agon,  the 
distribution  system  of  the  early  days 
of  the  company  is  indicated  by  car- 
loon  sequences  showing  the  "black 
horse  stable"  of  the  Pittsburgh  fac- 
tory in  operation.  .Modern  methods 
of  warehousing  and  distribution  are 
shown  in  contrast.  The  complete 
procedure  of  moving  goods  from 
processing  lines  to  warehouses  to 
grocery  stores,  hotels,  restaurants 
and  institutions  is  covered. 

Heinz'  consumer  motion  pictures 
are  distributed  nationally  by  Mod- 
ern Talking  Picture  Service.  Inc.. 
via  its  regional  exchanges  and  by 
Association  Films. 


Ilciiiz  (iiimpany's  film  sequel  In  The 
Big  Kilrlicn.  was  rcniillv  an- 
nounced as  available  for  free  na- 
tional distribution.  The  11-minute 
color  motion  picture. '  produced  by 
Jerry  Fairbanks.  Inc..  Los  .Angeles, 
is  now  being  shown  to  all  visitors 
lo  ihc  liiiriic  plant  of  llic  Heinz  Coni- 

Mki.I.  Svstk.M  I'kodi  (.tion  scene  below  jeatures  Frances  Helm,  featured 
lilayer:  Howanl  T.  Mafiunod.  director  and  Gerry  Hirschjeld.  cameraman  at 
Sdiinil  Masters.  .\eii    )  nrl.   siudin.  u  hnr  iirii   iniiniuij.  Iihn  i.i  in  the  making. 


Technical  Film  on  TV  Previewed 

*  f/ou  Ti'leiisiuii  U  orliS.  \\n-  pre- 
viewed recently  at  the  Henry  ford 
Museum  and  Greenfield  Village, 
Dearborn,  Mich.  The  16mm  film 
was  part  of  a  program  which  re- 
viewed inventions  of  Thomas  Edison 
which  are  still  in  use  today. 
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New  High-Speed  Camera 
Helps  Visualize  the  Invisible 
♦  A  iiigli->|)r<'(l  iniitiiin-picturt' 
camera  with  sliutli-r  speeds  up 
to  4.00(1  tiiius  faster  than  the 
box  tvpe  "Hruwiiie"  was  an- 
nounced recently.  The  camera, 
operating  at  speeds  up  to 
1,  lOO.(MK)  (if  a  second,  can  re- 
tard i>r.  for  practical  purposes, 
sto|>  the  mi«lii)ii  thai  maki's  cer- 
tain ultra  liiph-spccd  c\ents  In- 
visible. Later  prcijectioii  of  a 
series  of  these  "stills,"  at  speeds 
the  human  eye  can  follow, 
creates  a  slow  motion  efleil  of 
the  hi-;!!  speed  i'\ents. 

Dr.  (!l\(le  \\  illiatns,  director 
of  Hattciie  Institute.  Columlius, 
Ohio,  where  the  camera  has 
been  custom  built,  says  that  the 
new  research  tool  is  currently 
being  used  for  an  all  out 
stud\  of  the  causes  of  knock  in 
the  spark-ignited  piston  engine. 
Stud>  of  this  phenomenon. 
whi<h  occurs  at  s[)eeds  ranging 
from  .'i.lXMI  to  4.«(MI  miles  per 
hour,  is  being  jointly  sponsored 
bv  the  automotive,  aircraft,  and 
oil  industries,  and  by  the  Bu- 
reau of  Aeronautics.  N'avy  De- 
partment. 

(!arneras  faster  than  1  1(M\- 
(KMt  of  a  second  have  been  de- 
signed and  used.  Dr.  Williams 
savs.  Kxposure  ilurations  as 
short  as  one-billionth  of  a  sec- 
ond have  been  attained.  "Gener- 
allv.  however,  as  speeds  go  be- 
\ond  I  KMMMK)  of  a  second, 
picture  results  tenil  to  become 
less  satisfactory.  K(iuipnient. 
furthermore.  Ih-couics  very  com- 
plex and  expensive." 

The  research  rhicf  points  out 
that  the  bulk  of  the  useful  ap- 
plications of  high-s|)eed  photog- 
raphv  involve  s|M-ed  ranges  cov- 
ered bv  available  ccinimeri-ial 
c<|ui[imrnt.  from  2.0<M(  to  12.- 
(KKI  .,r  1,5.(HH(  frames  |H-r  s«<- 
ond.  The  new  camera  has  U-en 
built  to  meet  "the  considerable 
need  for  eipiipment  within  the 
next  higher  order  of  sjM-ed, 
from  KMMMI  to  KMl.OOO  frames 
|«T  s«-i-ond.  Address  of  the  Hal- 
lelle  Memorial  Institute  is  .iO.i 
king  Ave..  Columbus  1.  Ohio. 
H.  J.  Heinz  Compony  Revises 
Sales  Sound  Sliderdms 
M  Simultaneous  training  meet- 
ing- of  II.  J.  Heinz  C.ompanv 
«ale<.men  during  Novenif«T  will 
feature  showings  of  two  newly- 
rev  is«-d  sound  ilidelilms  77ie  .»* 
Stiirv  and  Servirr  for  Salr.f.  boll) 
produced  by  .Sarra.  Inc.  Wil- 
liam O.  Woods,  sales  manager 
of  independents  and  wholesal- 
ers, is  in  charge  of  the  training 
program. 


theNEWSOUNDVIEW 


35  mm 
Audio-Visual  Equipment 


PUSHBUTTON  REMOTE  CONTROL  WITH  OR  WITHOUT  SOUND...  plus 
MANUAL  OR  FULLY  AUTOMATIC  HIGH  OR  LOW  FREQUENCY  OPERATION! 


LOOK     AT     ITS     USEFUL     VERSATILITY! 


FULLY   AUTOMATIC  I 

I'lllll   .KK.incr   IS 

controlled  by 
high  or  low  fre- 
ipiencA'  signal  on 
record.  Note  th.it 
projector  and 
record  player 
may  be  sepa- 
rated during 
operation. 


USE   PROJECTOR   ALONE  I 

For  silent  strip- 

JM  film  projection 

with  pushbutton 

remote    control. 


USE   RECORD   PLAYER   ALONE  I 


Kecord  player 
may  be  discon- 
nected instantly 
for  separate  use. 


Other  SOUNDVIKW  models  are  available  for  use  of  2  x  2  and 
Bantam  .Slides.  WHITK  FOR  Fl  HI  IIIH  INFOHMATION  AND 
LOCATION  OF  TIIF  ,SOl  NI)\  IIW  DKALtK  NEAREST  VOL 


PUSHBUTTON 
REMOTE  CONTROL' 
S.^-43  with  KliM 
advance  c  o  n  - 
trolled  by  remote 
pushbutton  any 
distance  from 
projector.  Pro- 
jector location  is 
independent'  of 
sound  unit. 


USE   FOR   LARGEST   AUDIENCES  t 

Large  10"  acces- 
sory speaker  . 
provides  12  Walt 
output!  SA-43 
operates  either 
automatically  or 
with  pushbutton 
remote  control 
and  microphone- 
if  desired. 


IMPORTANT! 

SOU.\U\  lEW    .Model  bM-4}  is 
available  for  mse  when  fullv  auto- 
matic operation  is  not  desired. 
Conccrji'on    of 
the    pushbutton      ^         i  ' 

control  model  to 
fully  automatic 
can  be  made  by 
anyone  in  just 
file  minutes  by 
the  addition  of 
the  SOUSD. 
VIEW  Auto- 
matic Hij^h  or 
Low  Frequency 
Controller. 


\ 


■Also  in  500  Wttts 


©AUTOMATIC  PROJECTION  CORP. 
29  West  35th  Street,   New  York  City  ^J 


Tlimi)  F.DITION  OF  TIIK  IM)F.\  l)K  TKAIMNt;  HI.M.n  N«)U    W  MI.MU.E 

*   The   Third    F.dition    of    The    Index    of    Training  training  and  v<Mationnl  classroom  u«r  is  now  avail- 

Films,     widelvused     and     aulhoritalivr     reference  able.     .Nearly    2'iOO   titles   are   lisle<l.   together    with 

listing   all    free. loan,    rental    nml    lowco«t    purchaie  complete   sources.    Tlir    Indi:\    lists  at   only   $2.t)0. 

sound  films  and  slidefilnu  available  fur  industrial  Ordi-r  toilat  from  Iti  s|m:s<;  suile.\,  Chicago  2b. 


M  M  UKR    :     •     \  <l  I.  1    \l  K    I  !     •      19S2 


IS 


g  good  proJuchon 
a  good  package  ] 


A     good     production 
needn't  suffer  because  of 
reel    failure     thot    causes 
distracting,    annoying      j 
noises.    And    it    can't 
happen     when     films 
ore     mounted     on 
Compco   reels  and 
protected  in  Comp- 
co film  cons. 


< 


i 


The  reels  ore  mode  ol  the  hordest,  ipringlype 
steel.  They  just  can't  bend  out  of  shape.  The 
coni  ore  die  formed,  rigid,  ond  dent  revision  I. 
Together,  they  moke  (he  perfect  combination  for 
film  production  pockoging. 

Reels  and  c»ws  atailahle 
in  ait    l<tmm    sizt^ 


V    ^^otnijCo  CORPORATION 


2231   w    Si    foul  *.«  .   CI>:<09o  47,    111. 


nilliinit  ( li(ir, 


"^e...  Hilliuut  ohiigalioii 


Q 


PORT-A-VIEW 


New  Visual  Selling  Aid 

I'rojrrlnr,  -Vtilomjtic 
.Slide  ChaniErr. 
\  icuing  Srreen, 
Ml  in  Oni- 
t  .nniiuci  Folding 
I  nil.  MV.''5 


Here's  how  this  "HO-STRINGS-jnACHED"  oHer  *orh: 

Vou  rrrcivK  llii-  fR  l'orl-A.\  irw  •■xpri-As  jirrpuid.  You 
u>e  it  for  3(1  duyi..  At  llie  rnd  of  lliut  linn-,  it  is  your 
privile(;e  to  ridiiT  »lii|i  it  linrk  In  u»  rxpret-s  collert 
'  -  or  keep  it  and  l><-  liilli-d.  Simply  attai  li  lliis  roupon 
to  your  ronipany  li-lli'rliiMd  anil  mail  it  hark  NOW! 
Thr  FK  (;«r|i.,  <r,|  llronk    \%.-..  \.«  V..rk  .'.(),  N.  Y. 


COtlPillY   NAME, 
tDORfSS 

cm 


We  will  put  this 
'salesman" to  work 
for  you  for  30  days 


-STATE. 


*lITHOai«0  aECUTIYE_ 


TKt.NUS    l.N    liLSlAESS    IILMS 

(  C  O  N  T  I  N  U  E  l>    K  K  O  Nt     !•  A  C  K    K  I  C  H  T   I 

liy  Iciiding  coininmics.  trade  pri)U|(s,  agencies, 
iiikI  liy  oilier  puhlifalioii,-. 

i\e>v  features  are  iiinteiiiiilated  for  this  year  s 
issue,  including  summaries  of  goveriiinenl  and 
military  film  arlivily  during  the  past  year  by 
<le|)arlment  licnds:  a  brief  hislury  of  nonthealri- 
lal  lilin  urgaiiizatiniis.  listing  of  im|)<irtaiit  film 
liiMiks  and  references,  and  brief  liiogra|iliiial 
sketclics  <if  outstanding  men  and  women  in  llii- 
business  film  field.  I{elaled  data  on  television 
films  will  be  included. 

Listing  data  sheets  will  be  mailc<l  to  all  eligible 
supidicrs  in  early  December. 

If  linl   Is   An   "Aitdiit-lixHtil  Di'iiirr"? 

■¥■  Those  who  sell  and  service  audio-visual  ef|ui|i- 
meiil  such  as  sound  projectors,  sound  slidcfihn 
equipment,  tape  recorders,  overhead,  opar|ue. 
stereo,  and  all  other  types  of  sight  and  sound 
reproducers  as  well  as  films  and  related  supplies 
have  earned  the  special  designation  "audio-visual 
dealers." 

Their  trade  body,  the  National  Audio-Visual 
Association,  is  a  healthv  influence  in  the  direc- 
tion of  greater  professional  standards  and  its 
recent  move  in  restricting  membership  to  truly 
qualified  dealers  is  a  favorable  sign. 

There  are  grades  of  professional  qualification 
even  within  this  organization,  however.  The  true 
audio-visual  dealer  offers  the  most  complete  serv- 
ice possible.  He  should  gear  himself  to  the  needs 
of  business  ...  if  he  wants  to  serve  that  mar- 
ket. .\nd  business  uses  all  the  good  tools  without 
discriminatiiiii  .  .  .  iiu  hiding'  stereo,  the  opaque 
projector,  slide  and  slidcfihn  equipment,  continu- 
ous display  machines  and  at  least  semi-profes- 
sional magnetic  tape  reproducers. 

Specializing  audio-visual  dealers  should  also 
lie  familiar  with  syndicated  business  films  and 
with  ail  known  sources  of  other  kinds,  as  much 
as  possible.  They  should  certainly  take  a  hand 
in  distributing  sponsored  films,  either  as  primary 
or  sub-distributors  if  they  can  qualify. 

Most  of  all  these  dealers  should  maintain  mini- 
mum service  facilities  for  16mm  sound  and 
sound  slidefilm  equipment  lines  thev  handle.  Late 
model  screens,  stereo  and  "daylight"  types  in- 
cluded, are  essential  items. 

Do  such  model  dealers  exist  or  is  the  goal  im- 
|)ossible'/  Certainlv  thev  do  and  we  point  to  such 
examples  in  Chicago  as  Midwest  Visual  E(iuip- 
ment  and  Vydra  Camera:  in  Milwaukee  to  the 
model  Photoart  House:  in  Toledo  to  Cousino 
Visual  ."service  fnot  onlv  a  dealer  but  a  true  in- 
novator of  useful  devices  for  business)  :  in  New 
^  ork  to  such  organizations  as  Jess  Barnes  and 
Oawford  &  Immig.  Add  Ken  Lilley  in  Harris- 
burg  and  Photo  &  .Sound  in  San  Francisco:  Ray 
Swank  in  St.  Louis  .  .  .  the  list  is  growing  and 
these  are  but  a  few  of  many.  We  do  not  overlook 
the  services  of  such  distributors  as  the  Camera 
Mart.  National  Cine  K(|uipmciil  and  S.O.S.  Cine- 
ma Supply  Corp.  in  New  ^  ork  nor  such  national 
services  as  The  Jam  Handy  Organization.  Many 
more  of  these  firms  are  also  listed  on  page  66  of 
this  issue  and  we're  beginning  to  really  promote 
their  cause. 

Heeause  the  cause  of  the  spe<-ializing  audio- 
visual dealer  who  does  this  kind  of  thorough  job 


President-elect  of 
the  Society  of  In- 
dustrial Kngi- 
iieers  is  ('bica- 
goan  J.  f>.  Hein- 
eckc.  designer  of 
16  111  in  i)roducLs 
and  a  former 
contributor  to 
t  hcse  pages. 
Among  his  crea- 
tions is  the  H&II 
Filmo  camera. 


for  business  is  the  cau.sc  of  sulcc?s1u1  audiu 
visual  application  for  all  sponsors,  existing  and 
prospective.  The  real  future  of  the  medium  is  at 
least  partly  in  their  hands  for  it  is  at  the  local 
level  that  the  company's  audio-visual  program 
either  succeeds  or  fails.  — OHC 

Pi-rstmnlitii's  in  thr  \t'ws: 
•K  Omgratulations  to  WaI-TKH  Scott,  newly-ap- 
pointed Chief  of  the  Motion  I^icture  .Service.  U.S. 
Department  of  Agriculture.  A  thoroughly-experi- 
enced hand  with  years  of  experience  in  good  film 
making.  Walter  Scott  continues  the  high  tradi- 
tion of  service  which  the  MPS  means  to  all  Rural 
America. 

-K  William  R.  Spencer  has  joined  the  editorial 
staff  of  The  Jam  Handv  Organization  as  a  crea- 
tive planner  and  writer.  .Mr.  Spencer  had  been 
director  of  the  motion  picture  division  of  the 
Insurance  Research  and  Review  Service  in  In- 
dianapolis and  with  Rcniington-Rand  in  New 
York. 

M  ^ ViNE  .S.  Llnbeck  is  the  new  sales  promo- 
tion manager  of  Cousino  Visual  Education  Serv- 
ice. liK  .  in  Toledo.  A  .'iO-vear  resident  of  Toledo. 
Mr.  Lunlieck  has  been  active  in  the  sales  promo- 
tion and  marketing  divisions  of  major  automo- 
tive and  oil  companies.  In  his  new  capacity,  Mr. 
Lunbcck  is  planning  the  advertising  and  distri- 
bution programs  of  new  ])riiducts  created  by  the 
company.  Among  these  are  the  new  Audio-\  en- 
dor,  a  magnetic  tape  message  repeater,  and  the 
Talking  Laundromat   (used  by  Westinghousel . 

The  audio-visual  field  welcomes  his  enthusi- 
asm and  experience. 

ISew  Maker  Enters  Traiisluoent   Field 

■¥  The  translucent  screen,  for  rear-projection  of 
16mm  exhibit  films,  display  use,  "suit-case"  pro- 
jection, and  other  purposes,  is  coming  into  it* 
own  in  these  davs  of  TV  and  film  promotion. 
Entering  the  field  this  month  is  a  new  concern. 
Piper  Manufacturing  Co..  31  16  \^'.  Lake  Street 
in  Chicago. 

As  a  calling  card  to  business.  Piper  is  offering 
20"  X  24"  size  translucent  screens  mounted  in  a 
light-weight,  sturdy  frame  at  only  S3.95  apiece. 


SPECIAL  OPTICAL   EFFECTS 
AND  TITLES 

On    the    "Fireside    Theatre"    TV    Series 

by 
RAY  MERCER  &  COMPANY 

4241    Normal  Ave.     •     Hollywood  29,  Calif 
Send  jor   Free  Optical  Effects  Chan 
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It  is  with  genuine  pleasure  that  we  extend  our 
heartiest  eongratulations  to  The  Ford  Foun- 
dation's TV-Radio  Workshop  for  its  new 
Television  Program  "Omnibus",  heard  eaeh 
Sunday  from  4:30  to  6:00  p.m.  (E.S.T.) 
through  the  nationwide  faeilities  of  the  CBS 
Television  .Network.  This  distinguished  pro- 
gram is  an  innovation  in  television  and  an 
outstanding  rontrihution  to  the  enjoyment  of 
the  general  public.  It  comes  at  a  particularly 
opportune  time  —  when  more  than  ever  there 
is  a  dire  need  for  entertainment  of  a  genuine 
"qualitv"  nature. 

The  Princeton  Film  Center.  Inr.  is  proud  to 
have  been  selected  as  one  of  the  producers  of 
the  film  |>ortions  of  the  program.  Other  organi- 
zations, who  select  their  motion  picture  pro- 
ducers earefullv  and  arc  currciilK  bring  served 
by  The  Film  Center,  include  The  Port  of  New 
York  Authoritv,  American  Kennel  ('lub.  I'.S. 


Air  Force,  Glenn  L.  Martin  Company,  The 
Stanley  ^'orks,  U.S.  Navy,  McDonnell  .Air- 
craft Corporatir)n.  Yale  &  Towne  Mfg. 
C^ompanv  and  manv  others. 

The  Princeton  Film  Cciiler,  Inc.  provides  this 
complete  service:  •  Motion  picture  production 
—  16mm  and  35mm  •  Television  programs  on 
fdm  •  Television  commercials  •  CompleteU 
equip|MMl  mobile  unit  •  VI  eslern  Klectric 
sound  recording  and  studio  •  Nationwide 
Utmm  <li.stributi<>n  deparlmenl  •  Film  strips 
and  sliile  lilms   •    Script -writing  service. 

^e  welcome  the  opportunitv  to  discuss  with 
you  an>  plan--  miu  n\a\  liaM-,  motion-picture- 
wise,  for  your  advertising,  promotional  or 
publii-  relalions  program.  No  obligation,  of 
lourse.  We  shall  be  pieasetl  to  show  \<>u  one 
or  more  of  our  recent  fdms  pro<luced  for  an\ 
of  the  alM>\e  clienis. 


THE  PRINCETON  FILM  CENTER,  INC. 

270  PARK  .AVEME,  MW    \itHW   .    It  Irplnuu-  l»La/.a  .->.().J22 
CarttT  I{oa<l      •      I'rincclon      •      Nth    Jcr.sfy 


N  I    M  BER    :     •     \  (M,  I    M  K    1  J     •      I  o  *.  2 


use  STEREO! 

. .  .better  for 
presenting  & 
selling    your 
products . . . 

BRUMBERGER 

STEREO  EQUIPMENT 

. , .  heifer  for  wiev^'ifxg, 
protecting  &  carrying  your 
waivable  transparencies 


Still  Pictures  Help  Make  Sales 

SIKHKO   AM)  SLIDKFII.MS  SKiU  I     \  \KIII)   Ul  SINKSS   I  SK 


use 


STEREO 
VIEWER 

STEREO 
FILES 

STEREO 
BINDERS 


Brilliant  three  dimensional  pictures  at  your  fingertips.  Optic- 
ally ground  and  polished  lenses,  pin-point  focusing  .  .  . 
bottery  operated  with  push-button  switch.  Lightweight,  hard- 
impoct  Polystyrene  (practically  unbreakable).  Takes  all  stand- 
ard IH"  X  4"  stereo  mounts. 
#1265  Viewer  {less  batteries) .List  $9.95 


Completely  portable  oil-steel  file,  holds  50  metal  or  glass 
binders  or  125  cordboord  mounts),  in  groups.  Has  scratch- 
proof  comportment  that  holds  your  Stereo  Viewer.  A  hand- 
some, complete  unit-in-one  .  .  .  designed  especially  for  the 
salesman   who  needs  a  compact,   lightweight  soles  kit. 

ffrini   File List  $3.95 

Also,  other  convenient   sizes. 


The  only  oll-steel  binders  with  gloss,  that  automatically  center 
and  align  your  transparencies.  No  kits,  jigs,  tape  or  masks 
required.  Accurate  prongs  hold  frim  correct  for  viewing  in 
standard   projectors  or   hand  viewers.   Simple  snap  ossembly. 

^1166  Box  of  24  sets    List  $4.50 

Pot     Per.d. 


Uwtr  prim  (er  quanlily  Induftrial  UMn. 
i—  fur  Comnwrcial  nwlegraphtr,  Ad- 
vtrtltinfl    Agency,   cH.   w  writ*   dlrxt   !•: 


34  THIRTY-FOURTH  STREET,  IROOKLYN  33,  N.  Y. 


*  riitT<-"s  a  .sliar()  iriiTt-ase  in  the 
w-i-  n[  sliTcMi  trans|jarcii<-ic»  f<ir  sales 
pn-x-iilatiiiMs  and  |>r<i(lui'l  (ii-iiinii- 
>lraliiiti  l>\  aliTt  liusincss  firms  in 
rtfeiit  months.  This  colorful  visual 
aid  makes  a  eonvcnicrit  "packafic" 
to  hel|i  sales  personnel  break  the  ice 
as  well  as  jiDividing  a  most  convinc- 
ing anil      lif<--likc     view     of     new 

products. 

«        *        • 

Household  Finance  Corp.  Releases 
New  Home  Economics  Fllmstrip 

*  /lull  III  Slrrlili  )  our  liiiiil  Dili- 
lars  is  the  name  of  a  new  35mm 
color  filmslrip  lecture  released  bv 
the  consumer  education  department 
of  Household  Finance  Corp..  it  was 
aiiiiouMccil  recently.  One  of  four 
filiiistri|)s  available  on  free  loan  lo 
schools,  colleges,  and  woniens  or- 
ganizations, it  is  based  on  HFC's 
monev  management  booklet.  "^  our 
Food  Dollar." 

Kriipliiisizing  good  nutrition  for 
llie  family,  the  filmstrip  shows  the 
problems  a  housewife  faces  in  feed- 
ing her  family  well  without  over- 
stepping her  food  budget:  it  dem- 
onstrates how  planning,  careful  buy- 
ing, knowledge  of  nutrition,  and 
skill  in  cooking  can  enable  her  to 
meet  the  daily  challenge  of  serving 
well-balanced  meals  within  her 
budget. 

The  package  includes  a  prepared 
script  which  is  to  be  read  as  the 
film  is  shown.  Household  Finance 
announces  that  reservations  should 
be  made  at  least  a  month  in  ad- 
vance. The  borrower  pays  return 
postage  only  and  may  kce|)  the  film 
one  week.  For  detailed  information. 
write  to  Consumer  Education  De- 
|)arlment.  Household  Finance  Corp.. 
')]')  North  Michigan  Ave..  Chicago. 
*        »        « 

Sharp  Color  Slidefilm  Presents 
Sylvania  TV  Line  to  Retailers 

*  .Svlvania  Flectric  Products.  Ini-.. 
is  showing  a  new  sound  slidehhii 
around  to  retail  salesmen  with  an 
eye  to  boosting  their  knowledge  of 
facts  and  figures  on  the  Sylvania 
lelevision  set.  Sylvania  Gives  )  oti 
Fart.s  gets  down  to  detailed  descrip- 
tions of  what  makes  ."^\l\ania  sets 
the  brand  to  beat  in  today's  market. 
Transfiim.  Incorporated,  made  the 
film  for  Sylvania,  using  a  combina- 
tion of  technique  that  almost  make 
the  silvery  chassis  jump  nil  the 
screen.  Sample:  a  black  and  while 
photograph.  C4>lor  Ikk  kground  and 
drawings,  all  combined,  and  photo- 
graphed in  color  -makes  the  set 
on  the  screen  realK   look  like  metal. 


Sunkist    Nutritional    Product   Is 
Shown  in  Dallas  Jones  Slidefilm 

♦  Ihe  story  of  I'rotopci  lin>.  ntrwly- 
(liscovered  nutritional  \alue.  is 
presented  by  SiNKlST  (iKoWKHs  in 
a  c-olor  and  sound  slidefilm  entitled 
'Ihe  Fresh  Revolution.  Producer  is 
Dallas  Jonks  Productions,  of 
Chicago. 

Proto|ie<tins  are  concentrated  in 
till!  solid  portions  of  fresh  fruits 
and  vegetables  and  are  found  in 
particularly  large  quantities  in 
fresh  oranges.  Science  has  found 
that  proto|)e<lins  enable  a  person  to 
make  more  elhcient  use  of  the  foods 
he  eats. 

The  value  of  protopectins  is  the 
current  theme  of  Sunkist's  advertis- 
ing, and  the  slidefilm  is  designed  to 
present  these  new  facts  to  retailers 
and  to  present  ways  to  build  sales 
of  fresh  oranges  through  health 
promotions. 

The  Fresh  Revolution  is  available 
for  screening  through  all  Sunkist 
representatives  or  directly  from 
Russell  Anderson.  Manager.  Dealer 
Service  Division,  Sunkist  (irowers. 
Box  2706,  Los  Angeles  54,  Calif. 

16MM   PRODUCT  NEWS 

♦  Association  Films  is  releasing  a 
series  of  animated  and  live-action 
subjects  produced  by  \^  alt  Disney 
Productions.  The  four  Disney  films, 
all  in  Technicolor,  are  the  first  to 
be  released  in  16mm  for  non-theat- 
rical use.  They  are:  History  of 
Aviation.  The  Alaskan  Eskimo.  Be- 
hind the  Scenes  of  W  all  Disney 
Studio,  and  Disney  Cartoon  Parade 

*        •        « 

♦  Handy  &  Harman,  one  of  the  larg- 
est refiners  of  precious  metals, 
has  sponsored  another  in  a  series 
of  films  on  silversmithing  for  the 
general  public,  schools  and  hobby 
groups.  Contemporary  Siher.smilh- 
ing.  20  niin..  color,  descriln-s  the 
stretching  method  of  making  hand- 
wrought  silver  objects.  It  was  pro- 
duced   by    SCIRNCF    PlCTlRES.    INC, 

of  New  York. 

To  Serve  You  Better- 

c4  J^ew  ana  J^ar^er  Studio 

159  East  Chicago  Avenue 

CHICAGO   11 

THE  KNIGHT  STUDIO 

Distinctive  Type  Titles  for 
Motion  Pictures,  Slidefilms,  TV 
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fs 
a  name? 


► 


Color  Reproduction  Company,  for  one,  main- 
tains a  name  should  mirror  the  services  it 
offers  .  .  .  has  always  specialized  exclusively 
in  16mm  Kodachrome  duplications.  These 
years  of  specialization  pay  dividends  to  pro- 
ducers in  finest  quality  prints  and  fast  depend- 
able service.  Send  your  next  order  to  Color 
Reproduction  Company  for  ^uarantc-ed  sat- 
isfaction.' 


Exclusively  16mm 
Kodachrome  Service' 


"^IXCIPTION:    Block    and    whil«    r«v«rsoU    from    color 
prints    for    TV     projoctlont. 


REPRODUCTION  COMPANY 


7936   Sanfa  Nionita   Blvd.,   Hollywood  46,   California 

Telephone:  HILLSIDE   8225 


N  (    M  II  K  H 


\   II  I    I     M  ^      II 


i-j: 


it 


l^yj5J£^jM  in  the 


jN  i  y^ 


(Frouiii"    \  4>lmiir   nf    IN    <  Ituiiiiicrc  kiU   in    NulioiiV  Slinlio* 


Capital  o>  TV:  shoten  (I.  to  r.)  are 
James  W.  Austin.  Capital  Airlines  vp: 
hostess  Belly  llouarJ;  Dudley  Spruill. 
general  m$r.  Byron,  Inc.:  an  J  Marshall 
Hurl.  accl.  exec.  Lewis  Eituin  Ryan 
aet-nrv.    ^^torv   hrlntii 

Byron  In  Production  on  TV 
Spots  for  Capital  Airlines 

♦  (.;..in()l<liii{!  llii-  lir>t  ul  a  series  of 
TV  spols  for  Capital  Airlines  is 
Bvron.  Inc..  Wasliingtoii.  D.  C.  pro- 
ducer. Spots  were  placed  by  the 
Lewis  Kdwiii  K\aii  agency  of  that 
cit>.  2(l-secoiiil  coiiimercials  will  be 
televised  in  eight  principal  cities 
along  the  Capital  route  and  resulted 
from  a  successful  test  made  during 
the  recent  political  conventions  in 
(liirapo.   I  see  news  photo  above) 

TV  Audiences  Demand  Repeat 
Performances  of  Goebel's  Spots 

♦  It  »  a  new  s»il(h  when  audiences 
call  up  the  television  station  and 
demand  repeat  performances  of  the 
"commercial."  That's  what  has  been 
happening,  though,  when  Breusler 
the  Rooster  delivers  the  pitch  for 
Goebel's  Beer.  Breusler.  the  newest 
star  performer  of  Jopp  Geesinks 
Dollywood  .Studios  is  now  appear- 
ing in  eight  different  spots  for 
Goebel. 

Geesink's  Dutch  animation  stu- 
dios are  represented  in  this  countrv 
by  Transfilm,  Incorporated. 

Princeton  Makes  TV  Commercials 

♦  lilt     I'KIM-llO.N     KiLM     LkNTER, 

Inc.,  announces  the  following  televi- 
sion commercial  sales:  seven  one- 
minute  commercials  for  Stanley 
Tool  through  Horton  Noyes  Co.. 
Providence:  a  one-minute  commer- 
cial for  Black  &  Decker  Co.  through 
Vansant  Dugdale.  Baltimore:  and 
eight  one-minute  spots  for  Blue 
f'rn.^  tliriiu;;h  (;ra\  i  Bogers. 

Sarra  Uses  New  Techniques 
in  Television  Film  Commercials 

♦  Iclevision  film  coninicrcials  made 
for  firomo-Quinine  Cold  Tablets 
and  McLaughlin's  Manor  I  louse 
Coffee  will  be  centered  around  dif- 
ferent    techniques     developed     by 

>^\RRV,    I\C. 

The  Bromo-Quinine  commercials 
u.»e  a  technique  of  "heads  distort- 
ing" on  the  screen  to  interpret  the 


miseries  of  a  cold.  The  McLaugh- 
lin's Manor  House  Coffee  conuner- 
cials  use  sinipli-.  stUized  backdrops 
(lone  in  modern  sl\le  in  place  of  the 
conventional  sets-  a  technique  that 
is  intended  to  focus  the  audience's 
attention   upon  actors  and   product. 

The  Bronio-t^tuinine  series  con- 
sists of  i\\v  6(l-second.  five  2()-sec- 
ond.  and  fixe  ID-second  connner- 
cials.  which  will  be  used  as  sta- 
tion-breaks. 

The  Manor  House  Coffee  series 
consists  of  five  60-seconrl  commer- 
cials which  condiine  comedy  and 
light  drama  to  visualize  the  adver- 
tiser's message.  They  will  be  used 
within  regular  feature  programs. 

Also    being   produced    by   Sarra, 


Inc.  is  a  TV  film  conunercial  for 
Chicago's  Riverview  Park.  In  order 
to  show  the  park's  exciting  rides 
and  allraitions.  Sarra  camera  crews 
"joined  the  fun"  riding  the  Bobs, 
the  Chute-lhe-Chutes,  the  Strat-0- 
Stat,  the  Flying  Turns,  and  many 
others  including  a  "climb''  to  the 
lo|>  of  the  towering  Parachute 
Jump. 

Sarra  sound  crews,  using  ta|>e  re- 
corders, also  picked  up  the  true 
sounds  of  the  rides  and  attractions, 
and  the  delighted  shrieks  of  the 
riders.  These  effects  will  be  used  on 
the  sound  tracks  of  the  commer- 
cials to  provide  authentic  back- 
ground for  the  scenes  on  the 
screen. 


1,632,804  PEOPLE 
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to  the  sponsors: 

RICHFIELD  OIL  CORPORATION 

SINCLAIR  REFINING  COMPANY 

WEIRTON  STEEL  COMPANY 


Business  film 

producers  for  over  a 

quarter-century 

Slide  films  •  Motion  pictures  •  Films  for  TV 


t^ffe^" 


Frederick  K.  MWIM~U^tf  MW^^f^P^^Y 

6043   Suni«t   ftoul«vo>d.    HoUr^sod   28      •       M.llndo    3163 


WNYC  Film  Unit  Doing  a  Job 

♦  Till-  W\^C  Film  Unit,  motion 
picture  and  television  section  of 
New  York  City's  municipal  broad- 
casting station,  ^A'YC,  has  pro- 
duced a  very  able  documentary 
film.  The  Price  oj  lAherty.  20  niin, 
b  w.  on  the  activities  of  the  city's 
Office  of  Civil  Defense.  The  film 
shows  what  happened  in  the  city 
on  the  night  of  November  ll'th.  last 
year,  when  an  all-out  practice  alert 
was  held. 

The  camera  shows  night  starting 
to  fall  on  that  misty,  rainy  night 
and  the  people  hurrying  home  from 
work.  Later,  when  the  alert  sounds, 
and  the  "bomb"'  has  fallen,  it  fol- 
lows the  various  parts  of  the  city's 
civil  defense  activities,  fire,  police, 
emergency  housing,  message  cen- 
ters, first  aid,  and  so  on. 

It  is  as  good  a  civil  defense  film 
as  has  been  produced,  to  date,  in 
that  it  defines  just  what  actually 
does  happen  when  the  "bomb" 
falls.  It  is  truly  inspiring  rather 
than  merely  didactic  in  presenting 
the  necessity  of  civil  defense  volun- 
teer work.  And,  even  l>eyond  its 
subject,  it  is  a  darn  good  movie. 

\^  NYC's  film  looks  like  it  was 
made  without  too  much  money;  it 
isn't  slick.  But  it  also  looks  like  the 
results  of  a  good  deal  of  talent, 
sweat  and  imagination.  It  has  the 
flavor  of  the  best  of  the  British  civil 
defense  documentaries  made  under 
actual  bond)ed  out  conditions. 
Camera  work,  all  shot  on  that  dark, 
wet  night,  is  impressive,  and  the 
sound  is  documentary  in  the  truest 
sense.  New  York  City  has  a  film 
unit  to  be  truly  proud  of.  Let's  hope 
that  many  more  films  on  the  life  of 
the  city  can  be  produced  in  a  simi- 
lar manner. 

Civil  Defense  Films  Made  for  TV 

♦  D.  X.  Films  announces  the  com- 
pletion of  a  series  of  five  short 
films  on  personal  protection  in  case 
of  atomic  attack.  Tailored  for  tele- 
vision, each  film  is  50-seconds  in 
length,  leaving  10-scconds  open  for 
sponsor's  tag  or  local  civil  defense 
announcement. 

.'\  technique  of  repetitive  instruc- 
tion is  employed  to  make  the  cor- 
rect procedure  a  habit  pattern.  The 
films  were  produce<l  with  the  coop- 
eration of  the  New  York  ("ivil  De- 
fense Organization.  The  five  films 
show:  how  to  prepare  a  survival 
kit:  what  to  do  when  you  hear  an 
air  alert:  what  to  do  if  there  is  a 
sneak  attack:  what  to  do  imme<li- 
ately  after  the  raid:  and,  finally, 
first  aid  for  the  injured. 

Further  Information  may  be  ob- 
taine<l  from  Documentary  &  Kxperi- 
mental  Films.  I(tl4  Second  .Vve., 
New  'i  ork  22. 
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"From  Every  Mountainside"  Tells 
Story  of  Life  Insurance  Business 
♦  The  New  York  Life  iiisuraiu-e 
(ioiiipany  has  ctistrilmlcd  srvrral 
liuiulrt-(l  prints  i>f  lis  nt-u  rciluii- 
ii>lor  (iliii  ahciul  tin-  life  insurunci- 
liusiiirss  to  its  agents  for  their  ex- 
I  lusi\e  use  in  public-  showings  liur- 
ing  the  next  few  months.  The  new 
film.  From  Ftery  Mi)iintain.si4le,  is 
.\t'w  ^  iirk  Life's  first  picture  ili-- 
sigMeii  for  puhlir  siiowing.  Follow- 
ing initial  premieres  in  several 
thousuiul  eonimunities  under  Nylic 
agents'  auspices,  the  film  will  be 
distributed  by  Modern  Talking  pic- 
ture Ser\  iie.  \X  ililing  Piiture  I'ro- 
iliutions.   Itir.  was  the  produier. 

The  film  is  a  big  production  in 
every  respect,  uses  a  dozen  or  so 
actors,  as  many  interior  sets,  as  well 
as  sequences  shot  on  location  at  a 
mountain  cabin.  Designed  for  civic, 
institutional  and  educational  audi- 
ences. From  Every  Mountainside  is 
an  institutional  film  in  that  its  em- 
phasis is  upon  the  contribution  the 
business  as  a  whole  makes  to  the 
American  life. 

Through  the  eves  of  an  editor,  a 
banker,  a  judge  and  a  doctor,  lead- 
ing citizens  in  a  midwestern  com- 
munity, the  film  develops  the  vital 
role  life  insurance  has  played  in 
making  freedom  work  by  safe- 
guarding the  future  for  American 
families  and  by  building  the  coun- 
lr\'s  e<<inomic  strength. 

The  judge,  whose  doctor  informs 
him  that  he  has  "drawn  a  death  sen- 
tence." realizes  how  important  in- 
surance is  in  the  future  of  his  wife 
and  family:  the  banker  sees  it  as  a 
great  institutiim  underwriting  the 
economic  strength  of  America:  and 
the  editor  sees  it  as  a  bulwark  of 
security  protecting  the  freedom  of 
us  all. 

o  «  e 

Princeton  Makes  Canary  Rim 
for  R.  T.  French  Company 
*  To  iticreasc  interest  in  America's 
favorite  pet  bird,  the  R.  T.  FrKNCII 
Co.  has  sponsored  a  13-minule  c<dor 
motion  picture  entitled  Canaries 
Are  Fun.  It  was  produ<-ed  by  TlIK 
PRINCKTON  Film  Cf.ntkr,  Inc. 
I'rinceton.  N.  J. 

Si-en  through  the  eyes  of  twi> 
young  children,  the  film  illustrates 
the  history  of  canaries,  tracing  them 
from  their  original  Canary  Islands 
habitat  to  Kuro|H-  and  America. 
Scenes  are  shown  which  depict  the 
simple  methods  bir  caring  for  and 
feeding  canaries  in  the  home.  Pros- 


NEWS       ABOUT       FILMS       AND       PRODUCTION       TECHNIQUES 


peetive  canarv  hobbyists  will  be  in- 
terested in  episodes  dexoted  to  the 
raising  and  breeding  of  canaries 
for  profit  as  well  as  pleasure. 

Available  on  free  loan,  Canaries 
4rt'  Fun  may  be  id)tained  by  writ- 
ing to  the  Princeton  Film  Center. 
Inc..  (iarler  Hoad.   Prinietun.   \.  J. 

"Farmer  of  Tomorrow" — General 
Motors'  Tribute  to  Future  Farmers 
*  111  help  cement  llie  closeK  knit 
relationship  between  induslr\  and 
agriculture,  (k-neral  Motors  has 
sponsored  a  new  26-minule  sound 
and  color  motion  picture  entitled 
Farmer  oj  Tomorroiv.  Made  in  the 
farming  community  around  Gettys- 
burg, Penn..  the  film's  story  is  built 


around  the  Future  Farmi-rs  of 
America,  largest  farm  box  organi- 
zation in  the  world. 

The  story  is  about  a  farm  boy. 
Walt  Peabody.  whose  discouraged 
father  is  rcadx  to  (piil  farming  and 
move  to  the  city.  The  boy  gets  his 
father's  |>ermission  to  make  a  trv 
at  fartn  management  and  goes  to  his 
FFA  chapter  for  help. 

The  chapter  advisor  and  other 
members  survey  the  Peal>(pd\  farm 
and  make  their  recomme/ulalions  on 
what  is  needed  for  a  successful  op- 
eration. Walt  then  scrapes  up  from 
every  possible  source  the  cash  re- 
quired to  make  a  fresh  start.  Despite 
the  many  problems  he  encounters, 
including  a  fire  in  the  brooder  house 
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which  wipes  out  his  chickens.  Walt 
makes  a  modest  success  of  his  first 
\ear.  pa\s  off  his  deht.s,  and  faces 
the  future  with  confidence. 

Seven  thoasand  F'FA  members  re- 
cently saw  the  film  at  its  premiere 
showing  in  Kansas  City.  Mo.  A 
s|)ecial  |)remiere  was  also  held  in 
(/etl\sl>urg.  Interested  groups  niav 
obtain  tanner  oj  Tomorrow  from 
the  General  Motors'  Public  Kela- 
tions  Film  Section,  General  Motors 
Building.  Detroit  2. 

Pruciential's  "Silent  Partners" 
Ready  for  December  Release 
*  DislriliutiiiO  of  SiUnt  I'arlners, 
I'm  DK\TtAL  I.VSL'RANCE  COMPANY'S 
new  sound  and  color  film,  will  be- 
gin on  December  1.  it  was  an- 
nounced recently  by  Fdward  F. 
Bai  MEK.  director  of  public  relations 
at  Prudential's  western  headquar- 
ters. 

The  film  represents  a  pioneering 
step  h\  a  private  life  insurance  com- 
pany to  inform  the  public  about 
how  life  insurance  has  contributed 
to  the  growth  of  the  entire  West.  It 
unfolds  a  picture  of  the  relationship 
existing  between  the  payment  of  life 
insurance  premiums  and  the  devel- 
opment and  expansion  of  Western 
industr\  and  agriculture.  The  pic- 
lure  was  produced  by  Rocket  Fie- 
ri res.  Im:..  Hollywood. 

Silent  Partners  has  been  especial- 
Iv  prepared  for  viewing  by  western 
audiences  and  will  be  distributed 
only  in  the  11  western  states  and 
Hawaii.  Distribution  in  this  area 
will  be  made  through  Modern  Talk- 
ing Picture  Service,  Inc.,  from  re- 
gional exchanges  in  Los  Angeles. 
San  Francisco,  Seattle,  and  Denver. 

United  Fruit  Co.  Sponsors  Film 

*  111  bring  about  greater  under- 
standing among  the  peoples  of  the 
Americas,  the  I'nited  Fruit  Com- 
pany has  sponsored  a  16inni  sound 
film  entitled  Journey  to  Banana 
Land.  The  film  was  produced  by 
The  \^illiam  J.  Ganz  Co.  and  is 
available  from  the  company's  pub- 
lication division.  Pier  .S.  \.  R.,  New 
York  6. 

Peacetime  Uses  of  Atomic  Engery 
Documented  in  BIS  Release 

♦  V  liii|iilul  >iiic  111  tile  atom  is  pre- 
sented in  Atoms  At  if  ork,  a  ID- 
minute  motion  picture  which  illus- 
trates the  many  valuable  peacetime 
us<'s  of  atomic  energy  available  to 
mankind.  The  film,  released  by  the 
HiiiTisii  Inform  \TioN  Service. 
documents  some  of  the  strides  made 
by  England  to  harness  this  source 
of  power.  Radio-active  materials  are 
shown  being  produced  and  put  into 
use  in  hospitals.  I<'\lile  mills,  and 
steel   plants,   including  the  complex 
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machinery  iii\i)l\<-(l  in  tin-  liundling 
of  these  materials. 

Purchase  price  is  ?>.'i2.S0:  rental 
fee  is  81.50.  Further  iiir<irniali<>n 
may  be  obtained  from  BIS  at  30 
Rockefeller  Plaza.  New  York  20. 

•  •         • 

Paragon    Pictures    Mokes    Film 
for   Rust-Oleum    Corporation 

*  Rust  prevention  and  the  import- 
ance of  taking  care  of  metals  is  the 
subject  of  a  new  motion  piiture  be- 
in;;  produced  by  PxRvr.oN  Pictlres, 
In<:.  Sponsor  is  the  Rlst-Olelm 
Corporation. 

Two  camera  crews  are  now  on 
location — one  is  shooting  interior 
and  exterior  scenes  of  ocean  liners, 
docks,  and  loading  machinery  at  tlie 
port  of  New  York;  the  other  is 
travelling  through  Missouri,  st-veral 
cities  in  central  and  southern  Illi- 
nois, and  Kansas. 

A  Paragon  stage  crew  is  now  pre- 
paring set  designs,  props,  etc.  in  the 
Evanston  studio  for  synchronous 
dramatic  dialogue.  The  production 
will  be  completed  by  the  end  of  this 
\ear  and  will  be  released  early  in 
\')5'.i  for  national  showings. 

•  •         ♦ 

Kitchen  Appliance  Manufacturer 
Sponsors  Home  Economics  Film 

*  How  to  make  a  (juiik  "incal-in-a- 
;;las8"  is  demonstrated  by  (jaylord 
Mauser,  of  diet  fame,  in  To  \^oiir 
llftiltli.  new  1.5-minute  sound  and 
color  fdm  now  ilistribuled  bv  Ideal 
Pictures  Corp.  I'he  lilin  was  spon- 
sored by  the  John  Oster  Mfc.  Co. 

Mauser  explains  how  he  makt-s 
a|ipetizing  foods  in  a  matter  of  sec- 
onils  with  the  sponsor's  product — ■ 
the  Osterizer.  l.ii|uified  recipes  are 
given  as  the  Osterizer  goes  through 
its  paces  of  Iic|uifving.  blending, 
mixing,  grinding,  beating,  pubcr- 
i/ing.  and   grating. 

The  picture  is  available  on  free 
loan  from  Idkvi.  I'liTI  HES  Coriv. 
6.5  K.  South  Water  St..  Chicago  1. 
or   through   anv   of   its.  27   branch 

oir..ev       *   '  • 

National  Safety  Congress  Views 
Five  Prize  Pictures  of  "51 

*  li\e  well  known  -u(ct>  (ilm.-  were 
"hown  during  the  40lh  National 
Safetx  Congress  and  F.xposilion  held 
ill  Chicago  ri-centl\.  Ml  were  win- 
ners of  the  \')r>2  Awards  of  the  Na- 
tional ('onnnittee  on  Kilni«  for 
Safetv. 

The  films  presented  were:  /'//«<•• 
linr  on  W  hn-h  I F.  I.  du  Pont  ile 
\eni(uirs  &  (io..  Inc.  I  ;  Tony  l.rarn.i 

Ihoiil  Firr  I  National  Ho:i'-il  of  l-in- 
I  iidcrwriters)  ;  Story  of  I'irrrr  ami 

Mnrif  (The  Quebec  I'ulp  an<l  Paper 
Safety  Association!:  Day  in  Court 
I  International  llar\«ster  Co. i  :  I'al- 
trrn  jor  Trnf^rily  I  Zurich- American 
Insurance  Companii^). 


-he  power  lo  gei  ideas  and  information  across 
quickly  and  surely  forged  ahead  wiih  the  develop- 
ment of  modern  audio-visual  aids.  And  for  flexi- 
bility, efficiency,  and  clarity  of  graphic  presentation 
in  teaching,  no  other  medium  can  equal  the  efTtc- 
liveness  of  the  Master  Vl_'-GRAPH. 

With    the    VI  -GRAPH,    the   teacher   faces    his 
audience,  in  a  fully  lighted  room,  while  he  projects 
his  material  to  a  brilliantly  lighted  screen  in  black- 
and-white  or  color.  He  can  make  difficult  points 
easily    understandable    by    means    of   progressive 
disclosures,  overlays,  and  plastic  working  models.  This 
applies  especially  in  such  areas  as  science,  mathematics, 
manual  arts,  physical  education,  and  academic  subjects.  Or 
support  his  presentation  by  projecting  erasable  notes,  sketches, 
and  diagrams,  better  than  by  using  a  blackboard. 

An  entire  lecture  can  be  easily  prepared  in  advance,  and  delivered  with  each 
element  in  its  proper  sequence.  Also,  '>'  ,x-i  and  2x2  slides,  and  35  mm  film  strips, 
can  be  projected,  v^iih  suitable  attachments. 


Jiirrr  school  should  have  a  Beseler  Vl'-LYTE  opaque  pro- 
jector. It  offers  the  most  for  the  least  expense.  First  cost  is 
moderate  and  upkeep  negligible.  .Materials  for  projection 
require  no  mounting  or  special  holders.  These  can  include 
maps,  diagrams,  pictures,  text,  and  5-dimensional  objects. 
Projection  is  so  vivid  in  a  partially  lighted  riK>m  as  to  focus 
and  grip  the  students'  attention.  Operation  is  so  simple,  it  can 
be  performed  by  anyone. 

Sheets  of  varying  sizes  up  to  10x11  are  held  flat  without 
flutter  by  the  Vacumatic*  Platen.  The  Feed-O-Maiic*  Conveyor 
automatically  feeds  and  ejeas  the  copy  in  perfect  sequence. 
The  exclusive,  buill -in  Pointext  Projection  Pointer  permits 
the  teacher  lo  remain  f>eside  the  Vl-LVTK  pointing  out 
salient  features  on  the  screen  with  a  movable  arrow  of  light. 
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♦  Now  in  prrparalion  is  the  hrnt  bu!>ineiw  and  edu- 
rational  user's  coinplric  guide  to  Audio-N  i«unl 
Fxiuipmrni  and   Acrrviorir*.  including  krv   data  on 


what  to  u«r  and  when  to  um-  it.  W  ati  h  for  the 
P'.Vl  \udio-\  isual  F.quipiiirnt  Review  itml  llii\rr'« 
Guide!  A  Bi;»IMiSS  ScREO  publiralion. 
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AUDIO-VISUAL  EQUIPMENT  FOR  PRODUCTION  &  PROJECTION 


The  Srmiiiar  i><>rlatilv  screen 


New  Screen  Folds  Into  Portfolio 
*  1  raining  iniilcriaU.  cniiiloNfe  ori- 
entation. |irescntations.  point  of 
sale  advertising,  on  motion  picture 
film,  slides,  or  filmstrips  can  now 
be  shown  at  the  workbench,  in  the 
eompanv  cafeteria,  in  the  client's 
office,  at  the  retail  outlet,  or  at  any 
other  location  without  blackout  and 
other  spi'cial  arrangements  which 
interrupt  normal  activities.  The  de- 
vice which  makes  all  this  possible  is 
a  completely  new  kind  of  screen  for 
projected  pictures  distributed  by 
Seminar  Films.  Inc..  .31.7  Madison 
Avenue,  New  York  17,  New  York. 
The  new  Seminar  Screen  folds 
into  a  portfolio  18'  L*  x  1  inches.  A 
non-warping,  heavy  plywood  panel 
supports  a  polished  alzac  mirror, 
impervious  to  breakage,  clouding, 
finger  marks,  etc.  A  second  panel 
hinged  to  the  first  holds  a  specially 
treated  multi-ply  vynil  plastic 
screen.  A  third  flap,  which  protects 
the  screen  in  carrying,  flips  over  on 
lop  to  form  a  ligtit  bafile  when  the 
screen  is  opened  for  use. 

With  the  Seminar  Screen,  all 
ty])es  of  demonstrations  and  pres- 
entations are  readily  set  up  any- 
where, any  time.  Black  and  white 
pictures  are  clear  and  sharp  and 
color  is  unusually  brilliant.  The 
Seminar  Screen  is  attractively 
priced  at  S20.05,  and  requires  no 
special  lenses  or  other  modification 
of  the  proje<tor. 

BAIA  Offers  Dual  Speed  Rewinds 
♦  The  BAIA  line  now  includes 
touch  shift,  dual  speed  rewinds 
which  feature  fast  rewinding,  gentle 
,  brake  control,  and  a  "take  down" 
design  connection  to  viewer  and 
splicer  base.  Two  models  are  avail- 
able: the  "2000"  (2.000  ft.  capac- 
ity) and  the  "800"  (8(M)  foot  capac- 
ity) for  either  8mm  or  16mm.  Fur- 
ther information  may  be  obtained 
from  Technical  Visuals,  Inc., 
14620  E.  Seven  Mile  Road.  Detroit 
5,  distributors  of  this  line. 


Mitchell  Camera  Corp.  Speeds 
Production  of  16mm  Cameras 

♦  Mitilicll  Uinnn  cameras  are  now 
;i\ailiilile  within  M)  days.  This  was 
announced  recently  by  J.  0.  .Mc- 
(!ali.,  vice-president  of  the 
Mitchell  Camera  Corp.,  who  ex- 
plained that  increased  production 
facilities  are  now  permitting  deliver- 
ies within  a  HO-day  period. 

Greatly  increased  concentration 
on  the  pro<luction  of  Mitchell  16mm 
cameras  has  been  necessary  because 
of  increased  military  deliveries  and 
contracts.  Deliveries  are  being  made 
to  the  U.  S.  Navy.  Air  Force,  and 
the  Army. 

In  addition  to  increasing  camera 
production   facilities   for  the   16mm 


unit,  i-omplele  accessories  for  tin' 
camera  arc  also  available  on  the 
same  .SOday  delivery  basis.  Use  of 
the  Mitchell  16Mnn  by  producers  of 
television  films  as  well  as  business 
and  eilucalional  films,  has  increased 
in  recent  months. 

To  obtain  further  information 
write  to  the  company  at  666  West 
Harvard  St.,  Glendale  4,  Calif. 

Radiant  Screen  for  Stereo  Use 

♦  Matching  progress  in  stereo  pro- 
jection, now  rapidly  increasing  in 
business,  is  Radiant  Manufacturing 
Corp.'s  Stereo -Mastkk  portable 
screen  in  40"  x  40"  and  50"  x  50" 
sizes.  It  features  an  aluminum  treat- 
ed surface,  held  tight  and  flat. 


ik  Produier  \^ 
who  is  n 
Perk'tionist . . . 


what  you're  shooting  for,  in  the 
long  run,  is  frequent  showings  of  your 
film  and  sustained  audience  interest. 

But,  if  your  prints  are  untreated,  they  ore 
bound  to  develop  defects  and  thus 
irritate  the  audience. 

To  avoid  this,  the  producer  who  is  a  perfectionist 
includes  Peerless-treatment  in  his  budget. 

The  cost  is  negligible  —  the  results  gratifying. 
Write  for  information 


3krhi^kss 

FILM  PROCESSING  CORPORATION 

us  WIST  46lh  STREET,  NEW  YORK  36,  NEW  YORK 
9S9    SEWARD    street;    HOllYWOOD     ](,    CAUF. 


Picturvision  Model  99  Projector 

New  Automatic  Slide  Projector 
Developed  by  Wisconsin  Company 

♦  (Controlled  continuity  of  16  to  60 
slides  which  require  no  manual 
handling  is  a  feature  of  a  new  slide 
projector  developed  recently  by 
The  Picture  Recording  Co.  of 
Oconomoc,  Wis.  Called  PlCTLR- 
VlsiON  Model  No.  90.  the  instru- 
ment requires  no  projectionist; 
everything  is  self-controlled,  insur- 
ing accurate  sequence  of  the  slides. 

The  slide  projector  includes  the 
following  feature:  sixteen  2x2 
slides,  paper,  glass,  or  aluminum 
mounts  may  be  projected  automatic- 
ally by  push  button  control.  If  the 
I)rogram  calls  for  additional  slides 
beyond  the  regular  sixteen  chain, 
aiy  number  of  separate  slide  hold- 
ers may  be  purchased — up  to  sixty 
slide  holders  on  standard  models 
with  extension  arm — and  inserted 
in  the  chain. 

Model  No.  99  can  be  used  for 
display  showings  on  direct  or  trans- 
lucent screens  lor  point  of  sale,  ex- 
hibits, lobbies,  reception  rooms  or 
dinner  sales  meetings;  it  can  be 
p(|uipped  for  synchronized  tape  or 
turn  table  operation  of  sight  and 
sound. 

Price  of  the  projector,  equipped 
with  750  watt  200  hour  lamp,  3" 
coated  lens,  and  16  slide  holder 
chain,  is  S169.50;  aluminum  carry- 
ing case  is  SI 8.50.  Detailed  infor- 
mation may  be  obtained  from  The 
Picture  Recording  Company.  Ocon- 
omowoc.  W  is. 

S.O.S.  Cinema  Sets  Up  Company 
to  Distribute  Acmiola  Machines 
♦  S.O.S.  Cinema  Si  imm.'*  (.oki-.  has 
formed  the  AcMioi.A  DiSTKiiii  tinC 
Company,  a  new  division  of  S.O.S., 
to  market  Acmiola  Kdiling  Ma- 
chines for  16mm  and  .35mm  view- 
ing. Shipments  of  the  British-made 
machines  have  been  promised  as 
taking  90  days  or  less,  which  is  im- 
portant in  view  of  the  shortage  of 
similar  equipment,  and  the  long 
waiting  time  (P-j  to  2  years)  nec- 
essary to  obtain  delivery. 

The  Acmiola  design  is  of  a  fa 
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lUSINESS    SCREEN     MAGAZINJ 


miliar  type  with  film  threading 
standard,  straifiht  up  and  down. 
This  is  said  to  present  no  problem 
to  film  cutters,  who  have  nothing 
new  to  learn,  permitting  Acmiola 
use  with  present  e<piipment,  witliimt 
ilistiirhing  routine.  Ilie  machines 
have  reversible  variable  speetl  mo- 
tors for  picture  head,  controlled  bv 
foot  or  hand  rheostats.  Soundheads 
liavc  reversible  constant  speed  m<>- 
lors  conlrolled  by  panel  or  foot- 
-witcli,  permitting  sound  and  pic- 
ture heads  to  be  run  in  synchroni- 
zation. An  unusually  sharp,  bril- 
liant picture  is  projected  by  means 
of  a  (lowerful  optical  system  which 
throws  a  picture  up  to  'A  ft.  wide  if 


Acmiola   Ktliling  Machine 

necessary.  A  uni(|ue  feature  is  a  6" 
xS'/ij"  shadow-box  screen  on  some 
models  which  also  project  larger 
images  if  desired.  Automatic  take- 
U(>s  handling  standani  etcbaiige 
tvpe  reels,  frame  and  footage  count- 
ers arc  provided  when  spi-cified. 

All  sound  machines  have  a  built- 
in  high  fidelity  power  amplifier  with 
sudicient  volume  for  low  level 
traiks.  Multijile  head  models  in- 
clude separate  volume  control  for 
each  soundhead  with  overall  mixing 
gain  control.  Sound  and  picture 
sprockets  are  bobbed  to  SMITE 
tolerances,  while  otiier  wearing 
parts  are  of  high  quality  steel, 
ground  to  fine  limits  and  run  in 
phosphor  bronze  liearings.  The  in- 
termittent star  wheol  is  optically 
divided  to  mesh  with  its  spiTial 
strain-relieved  allo\e<l  steel  cam. 
Three  times  normal  life  is  claimed 
bc<'aus«-  of  this  sturdy  .\cmiola  con- 
struction. 

Kodak  Offers  File  Box  for  Slides 

♦  KoDA.SI.IIIK  Fl.lAK  FlI.K  is  the 
name  given  to  a  file  box  for  2"  x  2" 
(CONTINUED    ON     NEXT     PACE) 
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SALES  AND  SERVICE  ACROSS  THE  NATION 


Birmingham  — 

Stjiiuri)  Scnool  Service 

ARIIONA 

Photnn  — 

PeSW  Supply  i  Egui|i.  Co. 

*IIK«NS*$ 

liltit  Rock  — 

VisujI  Aids,  Inc. 

CAIIFOIINIA 

Holirnood  and  San  Matro  -- 
Coast  Visual  Education  Co. 

COIODADO 

Denver  ~  Colorado 

Visual  Aids  Supply  Company 

CONNfCTICUI 

Greenwich  — 

Pii  Film  Service 

FLORIDA 

JachsonviHe  — 

Oroen  Pictures 

CEORtIA 

Atlanta  —  Colonial  Films 

ILLINOIS 

Bloomington  — 
Eried  Audio-Visual  Center 
Cuicafo  —  Kilday 
Visual  Education  Service 

INDIANA 

Evansviiie  —  Audio-Visual 

Equipment  Sales 

Indianapolis  —  The 

W.  H.  ModeOeck  Company 

Pierceton  —  Lake-Land 

Educational  Sales 

IOWA 

Dawenport  — 

Ryan  Visual  Aids  Service 

OuOuque  —  Modern 

Motion  Picture  Service 

KANSAS 

Wichita — 

frank  bangs  Company 

KENTUCUr 

Louisiiiie  — 
Madden  Films.  Inc. 

LOUISIANA 

Aioandria  —  Stanley 
Projection  Company 

MARTUNO 

Baltimore  —  Kuni  Motiori 
Picture  Sermce,  Inc. 

MASSACHUStnS 

Boston  —  MuB 
OistriPutors,  Inc. 

MICNIUN 

Flint  —  Jensen,  Inc. 
Kaiama:oo  — 

Locke  Films,  Inc. 

MINNESOTA 

Duiutn  —  National 
Equipment  Company 
Minneapolis  — 
Elliott  Film  Company 

MISSOURI 

Chiliicotne  — 

B.  >  Harris  i,  Company 

Kanus  City  —  Mo-Han 

Audio-Visual  Service 

St.  Louis  — 

Allied  Visual  Aids,  Inc. 

MONTANA 

euile      Williams 

Sludio  A  Camera  Shop 

NERRASKA 

Omaha  -  United 
School  Equipnent  Company 
ScoltsOiufl  — 
National  Radio  Company 

NEW  lERSEf 

Rid|e*ood   - 

Art  /tiller  Company,  Inc, 

NEW  MEIICO 

Albuquerque  — 
Allied  Supply  Company 

NEW  TORR 

Albany  - 
Halientect »  Rliey 


Memphis  — 

Rent  A-Movie  CorporatioA 

TEXAS 

Dallas  — 

George  H  Mitchell  Coapan^ 

Harlingen  — 

South  Teias  Visual  Service 

Houston  — 

Teias  Educational  Aids 

San  Antonio  -~ 

Donald  L  Smith  Company 

UTAH 

Salt  Lake  City  — 

Ecker's  Projection  Sales 

VIRGINIA 

Bristol  —  Belew  Films 

Richmond  —  National 

School  Supply  Company,  Inc. 

WASHINGTON 

Seattle  —  Northern 
School  Supply  Company 
Spokane  —  Northern 
School  Supply  Company 

WEST  VIRGINIA 

Morgantown  — 

Harry  L.  Barr  Organiiation 

WISCONSIN 

Milwaukee  — 

R.  H.  Flath  Company 


Brooklyn  — 
Fisher  Studio.  Inc. 
Buffalo  ~-  Renner 
Motion  Picture  Service 
Syracuse  —  Francis 
Hendricks  Company,  Inc. 
Vonkers  —  Ideal 
Motion  Picture  Service 

NORTH  CAROLINA 

Raleigh  —  National 

School  Supply  Company,  Inc. 

NORTH  DAKOTA 

Bismarck  — 

Rued  School  Service 

Jamestown  — Mr.  P.  A.  Rued 

OHIO 

Cincinnati  — 

Hadden  Films,  Inc. 

Cleveland  — 

Sunray  Films,  Inc. 

Dayton  —  Yorli 

Sound  Equipment  Company 

OKUHOMA 

Oklahoma  City  — 
Vaseco,  Inc. 

OREGON 

Portland  —  Northern 
School  Supply  Company 

PENNSVLVANIA 

Harrisburg  — 
I  P  Lilley  t  Son 
Hawthorne  — 
Mr  B  E   George 
Philadelphia  —  Kuni 
Motion  Picture  Service,  Inc. 
Scranton  —  Kun< 
Motion  Picture  Service,  Inc. 

SOUTH  CAROLINA 

Columbia  — 

The  R   L   Bryan  Company 

SOUTH  DAKOTA 

Sioui  Falls  —  Lynn's 

TENNESSEE 

KnoiviMe  — 

Mr.  Frank  L  Rouser 


SALES  AND  SERVICE  REPRESENTATIVES 
IN  THESE  COUNTRIES 

CANADA 

Regina  —  Generjl  Films  Lid. 

Branch  Offices  m  Edmonton,  Moncton,  Montreal, 

St.  John's,  Toronto,  Vancouver  and  Winnipc|. 

MEXICO 

Meiico,  D.  F.  —  H.  Steele  y  Cli..  S.  A. 

Branches  throughout  Meiico. 


FINEST 


WORLD'S  riMCJI 
16mm  SALES  AND  SERVICE 
""  ORGANIZATION 


Arabia 

Argentina 

Australia 

Bechuanaland 

Belgian  Congo 

Belgium 

Bolivia 

Braiil 

Burma 

Canal  Zone 

Chile 

Colombia 

Cuba 

Cyprus 

Ecuador 

El  Salvador 

Englar>4 

France 

Guam 

Guatemalt 

Haiti 

Hawaii 

Honduras 

Iceland 

India 


Iran 

Israel 

Italy 

Japan 

Kenya  Colony 

Lebanon 

Morambique 

Netherlands  East  Indies 

Netherlands  West  Indies 

New  Zealand 

Newfoundland 

Nicaragua 

Northern  Rhodesia 

Norway 

Nyasland 

PakiaUn 

Peru 

PAilipplne  Islands 

Portuguese  East  Afnca 

Puerto  Rico 

Siam 

Southern  RhodesK 

Spam 

Swiuetlaa4 

Turkey 

Vene;ueli 


When  you  bu>  Victor  I6nini  niooon  pniurr  pri»|rclors 
>ou  gel  m<irc  than  quality  cquipmmi.  \'u((>r  JtMritv 
ulon  and  rcpr«cfilaii\t-»  »iih  >car»  nf  cxpcricrtie  are 
prepared  to  »cr\e  you  loniinualK  by  oflcrinfj  profes- 
sional adviie  and  dependable  servue  faiililiet.  No 
other  manufaiiurcr  i>(  l(>nini  S>und  Prujeiior*  tan 
shoM  \uth  tong-^tandinie  AvvHtatioo  aisd  re«pcct  froas 
«»   large  a   \alc*-*ervite  orRani/ation 


VICTOR 


VIclsr  lima  Pnjectars  are  alia  BaeifKlurtd 
la  Lsieea.  Iigiaae,  a><  Mcilaerit.  Aiitraiia. 


MMIMATOGRAPM    CORPORMTION 

DAVENPORT.    IOWA 

Irowch  OAccs  la  N«w  Terk  old  Ckicaqo 

Quality   Motion   Picture  Equipment  Since    1910 


NOW  THKRKS  A  COMPLKTE  FARM  FILM  (UIDK  FOR  RKFKRENCE  USE 

■*  Nearly   I, UK*  available  free  and  low-coM  motion  potilpaid    at    only    5i)(    prr    copy    (on    rreript    of 

(liilures  and  <>lidefilni<>  and  their  iiource*  arc  Ii5tcd  stamp*,   coin,    money    order,   or   companv   check), 

in   the    new    Farm    Film   C.uidc   rccenllv   added   to  Order  your  copy  today  from  Rutkinendi  Sorcfn,  T064 

the  Film  Guide  Library  of  BuaiDcaa  Screen.    Sent  Sheridan,  Chicago  26.  Diacouni  on  quantity  orden. 
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(CONTINUED  KltOM  I'KKtKUINC  PACK) 

slides  now  being  cliiitributrd  by  ibc 
Eastman  Kodak  Co.  The  box  will 
hold  cither  .'J60  cardboard  slides, 
I2i  ^'lass  slides,  or  l(>ll  Kodak 
stereo  slidi's.  It  coiituiiis  four  sec- 
tions as  well  as  12  renunaMe  scj)- 
turns,  thereby  |>erniilling  titling  of 
us  many  as  16  groups  of  slides.  The 
seplunis  are  higher  than  the  slides 
and.  as  result,  firoiip  ti'.lcs  written 
on  them  w  ill  remain  in  full  \  lew 
when    the    file    is    in    use.    I'riic    is 

^\:2F,. 


Audio-Visual  Trade  Fare 


Kiiiiira  Copyins.    Allm  luueiil 

New  Copying  Device  Records 
Documents  on  35mm  Roll  Film 

*  (iorrcspondcnce.  drawings,  blue- 
prints, and  documents  of  all  kinds 
may  now  be  recorded  on  35mm  roll 
film  (color  or  black  and  white)  by 
using  the  Konica  Copying  Attach- 
ment. I'sed  with  the  Komca  I  .35mni 
camera,  this  new  device  is  clani|)ed 
to  the  stand  and  can  be  easily  re- 
moved for  separate  use.  The  copy- 
ing stand  employs  a  Proxar  close- 
up  lens  and  an  adjustable  stand  with 
frames  for  various  size  copies. 

The  copying  device  retails  at 
$38;  the  Konica  I  camera  costs 
from  S104.50  to  S117.  Literature 
may  be  obtained  from  the  Konica 
Camera  Co..  76  \\  est  Chelten  Ave., 
Philadelphia  44, 

•        •        • 

N.Y,  Firm  Removes  Film  Scratches 

♦  Hapid  Film  Tk<,iimqe,  Inc., 
specialist  in  film  scratch  removal, 
was  the  subject  of  a  recent  article  in 
Advertising  Ace  which  reviewed 
the  New  York  company's  accom- 
plishments in  a  highly  involved 
field.  The  article  pointed  out  that 
I{apirl  Film  Tcchniiiue,  established 
in  \'y.V).  is  a  pioneer  in  its  field 
and  that  its  annual  film  business 
runs  into  the  millions  of  feet.  The 
majority  of  this  footage  is  damaged 
film  sent  in  for  rejuvenati<m  by  the 
"H.ipidwrld"  process. 


New  Kodak  Infrared  Film  Enables 
Pictures  to  Be  Made  in  Dark 

*  \  new  infrari-dx  MMli\c  motion 
picture  film  which  permits  motion 
pictures  to  be  made  in  the  dark  with 
infrared  illiiniiiialion,  or  in  the 
semi-dark  without,  wus  announied 
recently  by  the  Fastmw  K()1)\K 
Co.  The  company  said  that  in  tests 
conducted  at  the  I  niversity  of 
Kochester.  successful  motion  pic- 
tures were  made  of  uu<iieiice  reac- 
tions when  house  lights  in  a  thea- 
ter were  dimmed  to  l/7nili  of  imr- 
mal  room  illumination. 

The  new  film  can  be  used  in  any 
standard  16  or  .35mni  motion  pic- 
ture camera  accc|)ting  roll  film  or 
K)mm  magazines.  It  will  not,  how- 
e\er,  be  available  in  35nini  cassette 


loadings  for  33mm  still  cameras. 
Lengths  over  KM)  ft.  will  r<-i|uire 
the  accej)tance  of  .s))liced  rolls. 

Known  as  Kodak  Spectroscoimc 
I-N  Film,  the  new  tievelopment  was 
originallv  intended  for  us<'  bv  spcj'- 
Irograpliii-  laboratories.  It  is  now. 
however,  being  used  for  man)  other 
purposes  such  as  audience  reaction 
and  ultra  high-speed  camera  pho- 
tography where  its  sensitivity  to 
the  infrared  range  of  the  spectrum 
makes  it  possible  to  record,  with- 
out sujjplemental  iliuniinatioii.  the 
How  and  action  of  molten  or  hot 
metals. 

Not  to  be  processed  by  Kastmaa 
Kodak,  recommended  de\elopn)ent 
of  the  new  film  is  4  to  8  minutes  in 
Kodak    developer    U-19.    Develop- 


WHY  ARE  PEOPLE 
ATTRACTED  TO 


THBKe'S   A  BIG    PROBLEM  BBHINO  EVERY  F/LM.        OUR 
CLIENTS     TBLL    US    kve  SOL\/E   T  THE   BEST  WAY,     THE 
FIBST     TIME-EVEHY     time.     THATS    WHY    THEY  KEEP 
COMING    BACK.    COME  SEE  FOR  YOURSELF.  FOR  THE  MOST 
ATTRACTIVE    F/LMS  YOUR  MONEY  CAN  BUY,     CALL  - 

UNIFrLM$,  INC. 

146    EAST  47TW   STREET,    NEW  yO«K  17,  NEW  YORK.     MU.    8  -  952S 
ZZ5   SOUTH   ISth   STR66T,  PHILADELPHIA  2,  PA.    Kl     S-8013 


ment  results  in  a  photographic  nega- 
tive which  must  be  printed  on  an- 
other piece  of  film  to  produce  a 
positi\e  print  for  projection  pur- 
poses. This  film  will  be  available 
only  through  Kodak  industrial  deal- 
ers. 

o  —  - 

Daystrom  Electric  Corp. 
Purchases  Crestwood  Recorder  Co. 

♦  I'lircliasc  of  the  Ocslwnod  Re- 
corder (lor))..  Chicago,  nuiiiufactur- 
ers  of  Crestwiiod  magnetic  tape  re- 
corders, was  announced  recently  by 
James  F.  Brehm,  president  of  the 
Daystrom  Electric  Corp.  H.  H.  Han- 
Ion,  president  of  Crestwood.  will 
continue  as  Sales  Manager  and  will 
ilircct  national  distribution. 

Daystrom  Electric  Corp.  is  a  sub- 
sidiary of  Daystrom.  Inc.,  Eliza- 
beth, N.  J.  Since  World  War  II  the 
cf)nipany  has  been  a  leading  manu- 
facturer of  wire,  film  and  tape  re- 
corders for  all  branches  of  the  mili- 
tary services. 


Revere  Camera  Co.  Distributing 
Combination    Radio-Tape    Recorder 

♦  \  sirij;lc-uiiil  lapi-  ic( ordci  with 
built  in  radio  is  now  available  from 
the  Revere  Camera  Co.  of  Chicago. 
The  Revere  TR-20  is  a  portable 
model  with  a  seven-inch  reel  which 
has  a  speed  of  7..50  inches  per 
second.  It  plays  for  one  hour  and  is 
capable  of  a  frequency  response  ex- 
tended to  15.000  cycles  per  second. 
A  panel  of  automatic  kev  controls 
enables  the  user  to  record,  stop  or 
play  the  machine  instantly  by  simple 
touch.  Retail  price  is  S235. 


Du  Pont  Develops  "Freon-113" 
— New  Solvent  for  Film  Care 

♦  A  solvent  for  motion  picture  film 
processing  is  now  being  distributed 
by  Du  Pont.  Called  Freon-11.3. 
the  solvent  is  suitable  for  film  clean- 
ing by  hand  or  machine.  The  com- 
pany reports  that  it  is  nonllam- 
rnable.  relatively  nontoxic,  fast  dry- 
ing and.  above  all.  safe. 

Tests  conducted  bv  Du  Pont  in- 
dicate that  no  effect  on  film  bases 
or  emulsions  takes  place.  Color  film 
positives  have  been  cleaned  repeat- 
edly and  no  measurable  deteriora- 
tion of  color  intensitv  has  been  ob- 
served. 

Freon-113  is  commercially  avail- 
aM<-  in  100  and  200  pound  nonre- 
lurnable  drums  shipped  from  the 
maiiufai'tui  iiig  plaiil  at  Carne\°s 
Point.  \.  J.  Smaller  cpiantities  may 

1 blaiiu-d  for  evaluation  i)ur|ioses. 

For  further  information,  write  to  E. 
1.  Du  Pont  de  Nemours  &  Co., 
Kinetic  Chemicals  Division,  Wil- 
mington 98.  Delaware. 
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Cornell  Publishes  Catalog  of 
Industrial    Relations   Materials 

♦  Till-       \.\N        '>    urk       Sl.ll--       >1    llCM.I       ll[ 

Induslria!  aixl  l.atior  Keluti<>n>  at 
Conu'll  Lnivorsity  recently  an- 
nounced puMication  of  "A  Guide  to 
Audio-Visual  Materials."  The  hulie- 
tin,  cataloping  tni»t  of  the  fdnis, 
fihnslrips,  recordinps  and  transcrip- 
tions in  the  field  of  industrial  and 
labor  relations  of  the  past  ten  years, 
was  compiled  !>>  P(U)FES>OR  J.  J. 
Jkiirinc. 

These  films  and  recordings,  pro- 
duced by  labor,  management,  gov- 
ernment, and  others,  were  pre- 
viewed for  their  relevance  to  educa- 
tion in  economics,  education  and 
training,  human  relations,  industrial 
historv  and  processes,  industrial 
safety,  labor  history  and  organiza- 
tion, political  and  social  welfare, 
steward  training,  and  supervisory 
training.  No  attempt  at  critical 
evaluation  has  been  made.  A  brief 
description  is  given  of  each  item 
and  where  it  mav  be  obtained. 

f'rofessor  Jehring  has  specialized 
in  the  study  of  industrial  films  and 
has  organized  at  the  School  of  In- 
dustrial and  Labor  IJelalions  an 
audio-visual  center  which  includes 
an  extensive  library  of  materials  in 
industrial  and  labor  relations.  He 
has  served  as  vice-chairniaii  of  the 
labor  education  committee  of  the 
President's  conference  on  Industrial 
safety  since  its  inception. 

Single  copies  of  ibis  bulletin  may 
be  obtained  bv  writing  to  Distribu- 
tion (ienler.  Schocd  of  Industrial 
and  Ijibor  Helalions,  Cornell  Uni- 
versity, Ithaca,  N,  Y,  They  will  l)e 
sent  free  to  residents  of  New  ^  ork 
slate.  In  the  case  of  bulk  orders 
more  than  five  copies  and  out-of- 
stale  orders,  a  charge  of  2.Se  is 
made. 

Catalog   of   Labor   Films  Available 

♦  \  ri\i.<il  ;iii<i  injargi-d  i-iiilinn  nf 

"Films    for    Ijibor,"    a    catalog    of 


lilms  and  lihnstrips  on  labor  and  re- 
lated subjects,  is  now  available  from 
the  .American  Federation  of  l,abor's 
Workers  Education  liureau,  721  9lh 
St.,  N,  \V.,  Washington  1,  I).  C. 
Sample  copies  may  be  obtained  free 
of  charge. 

•  •         • 

Catalog  of  Selected  Pictures 

*  To  help  industrial  plants  and 
businesses  plan  noon-hour  movie 
programs  for  their  employees,  .As- 
SOCI.\TIO.N  Films  is  offering,  free 
of  charge,  a  64-page  catalog  en- 
titled Selected  Motion  Pictures.  The 
publication  describes  mure  than 
1,KKJ  recreational,  training  and  in- 
fornialional  subjects,  including  \2t> 
free  films. 

•  •         • 
DuPont  Supplies  New  Film  List 

*  .Nine  inulion  pictures  in  the  Du 
Pont  Company's  fibn  lending  library 
are  now  available  for  general  free 
loan  showings,  according  to  a  new 
illuslrati'd  booklet  just  issued  bv  the 
company.  Copies  of  the  colorful  new 
16-page  list  are  available  by  writing 
E.  I.  du  Pont  de  Nemours  and  Com- 
pany, .Advertising  Department,  Mo- 
tion Picture  Distribution,  Wilming- 
ton 98,  Del. 

Among  the  titles  listed  are  This  Is 
.\ylon  and  Close-up  of  Nylon :  Facts 
About  Fabrics;  Harnessing:  the 
Rainbow:  The  Du  I'ont  Story:  and 
three   films   on    industrial   research. 


Konico  Camera  Co.  Represents 
Japanese  Photographic  Mfgr. 
♦  Konica  Camera  C.n..  76  West 
Chelten  Ave.,  Phila.lelphia.  Penn.  is 
n4>w  ailing  as  the  I'.  S.  sales  oflice 
for  Konishiroku  Photo  Inci.  Co., 
Ltd.,  Japan's  largest  combined  pho- 
tographic manufacturing  firm.  The 
companv  is  Japan's  oldest  photo- 
graphii-  nianufailurer.  having  Ueii 
eslablislicrl  in  lHf)(».  Todav  it  em- 
pli>\s  over  2700  skilled  workers  in 
six  factories  and  two  laboratories, 
manufacturing  color  ami  black  and 
white  film,  photographic  pa|M-rs. 
pholo  chemicals,  commercial  plali-s 
and  <  ul  film,  as  well  as  the  Konica 
onil  Pearl  cameras  and  accessories. 


TRANSLUCENT  SCREENS  for  RE.^R  PROJECTION 

We  Manufacture  a  Complete  Line  for 
All    16mm,    Television   &    Display    Use 


NEW:  Black  tranilucont  icroent 
available  for  immediate  ship- 
ment in  any  standard  size. 


NEW:  White  or  blue  translu- 
cent screens  !n  any  size,  with 
or  without  frames. 


PIPER  MANUFACTURING  COMPANY 

3146-48   W.   Lake   St.  •  Chicago    12  •  SAcramonto  2-6S34 


FILM  LABORATORIES 

HILLSIDE  7471 
1161  NORTH  HIGHLAND  AVE. 
HOLLYWOOD  38,  CALIFORNIA 


>  I    M  »K  R    7     •     vol.  I    M  K    1  3     •      I  9S2 
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These  Pictures  Serve  Public  Interest 

NKW    l-II.MS    All)    IHKKDOM    CRUSADE   AND   PROMOTE 
SAFETY    IN    IIIK  COMMI MTV  AND  ON  THE  HIOHWAYS 


IIk>rv  KoMiA  (i-fnfcrl  plays  featwril 
rote  in  neu'  viilen  films  for  Crusade  /or 
freedom   produced   by    Inlormation    Pro- 

durtinns. 


New  Television  Films  Aid  Fund 
Drive  of  Crusade  for  Freedom 

♦  Two  television  spots  and  a  10- 
niinute  picture  have  been  produced 
for  the  Crusade  for  Freedom  for 
use  in  its  national  campaign  to 
raise  funds  for  fighting  world  Com- 
munism. The  tele\ision  films  were 
made  by  Henry  Fonda. 

Produced  by  Information  Pro- 
ductions. Inc..  the  TV  spots  arc  part 
of  a  promotional  kit  prepared  for 
the  Crusade  by  the  Advertising 
Council.  Inc..  as  a  public  service 
campaign  which  the  council  will 
carry  out  in  behalf  of  the  Crusade 
for  Freedom. 

The  10-minute  film  will  he  dis- 
tributed to  television  station  man- 
agers throughout  the  country  for 
local  use  and  will  also  be  sent  to 
state  and  local  chairmen  of  the  cam- 
paign for  use  by  interested  organi- 
zations. The  picture  highlights  the 
work  of  Radio  Free  Euro|)e  in  its 
fight  against  Communism.  The  Cru- 
sade for  Freedom  campaign  will  run 
from  November  II  through  Decem- 
ber 15,  to  raise  funds  for  continu- 
ing and  expanding  the  work  of  Ra- 
dio Free  Europe  and  Radio  Free 
Asia.  Address  of  the  Crusade  for 
Freedom  is  29  West  57th  St.,  New 
York  City. 

Defense  Fund  Sponsors  Film 

for  "Community  Chest"   Campaign 

♦  IK  lirainatize  the  serviceman's 
urgent  need  for  off-duty  recreational 
facilities,  the  United  Defense  Fund 
has  sponsored  a  film  which  is  a 
part  of  this  autumn's  Community 
Chest  campaign.  Produced  by  Lke 
Goodman  of  Promotional  Films 
Co.,  New  York  City,  United  for  Dr- 
fense  is  narrated  by  Lee  J.  Cobb 
and  was  written  by  Ira  Knaster. 

The  film  also  interprcLs  other  wel- 
fare agencies  that  provide  services 
for  the  armed  forces,  defense  work- 
ers, and  destitute  Koreans.  The 
United  Community  Defense  Serv- 
ices,    United     Seamen's     Service. 
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American  Relief  for  Korea — all  are 
part  of  the  United  Defense  Fund, 
and  all  are  covered  in  the  new  pic- 
ture. 

Available  in  both  35mm  and 
10mm,  Vnited  for  Defense  may  be 
i>btained  from  Community  Chests 
and  Councils  of  America.  Inc.,  155 
la-t   llih  Street,  New  York  City. 

Underwriters  Sponsor  Film 
On  Community  Fire  Protection 

*  lii>|iiTli(iTis  iif  iiinnnunily  fire 
hazards  arc  described  in  The  Mag- 
nolia Story.  16mm  film  produced 
under  the  auspices  of  the  National 
Board  of  Fire  Underwriters.  Filmed 


during  an  actual  town  inspection  in 
Magnolia.  Arkansas,  the  picture  was 
premiered  at  a  civic  celebration  in 
Magnolia  on  September  25. 

Town  inspections  are  a  public 
service  of  the  capital  stock  fire  in- 
surance business.  They  are  conduct- 
ed in  smaller  cities  by  special  agents 
of  the  fire  insurance  companies  and 
consist  of  the  voluntary  inspection 
of  all  public  and  commercial  build- 
ings of  a  single  town  in  a  two  or 
three   day  campaign. 

The  fihn  shows  the  careful  prepa- 
rations that  are  made  by  the  special 
agents  in  order  to  detect  all  possible 
fire   hazards  in   the  town.   It   also 


BETTER 
COMMUNICATIONS 

WITHIN 

YOUR  ORGANIZATION 

Increases  production 
Promotes  eflSciency 
Reduces  friction 

Establishes  confidence 
Assures   cooperation 

Show  your  Supervisors  how  they  do  this 
with 

"The  Supervisor  as  a  Representative" 

One  of  the  sound  .i^lidcfihns  in  the  outstand- 
ing 8  part  visual  course  "SUPERVISOR 
I'RAINING  ON  HUMAN  RELATIONS." 
A  program  designed  to  develop  Leadership 
at  all  levels  of  management  responsibility 
and  authority. 

ADDRESS    REQUESTS    TO: 

(locket  Pictune^f  Ohjo. 


61  OS  SANTA  MONICA  BLVD. 


HOLLYWOOD   38,    CALIFORNIA 


shows  the  fire  department  dcmon- 
slralions.  stage  shows,  and  parade 
that  were  put  on  as  jiart  of  a  civic 
lainpaign  to  focus  attention  on  fire 
prevention. 

The  Magnolia  Story  is  available 
for  free  loan  and  re<iucsts  for  book- 
ings should  be  sent  to  the  Bureau 
of  (Communications  Research,  Inc., 
13  East  37th  St..  New  York,  N.  Y. 
West  of  the  Rockies,  requests  should 
be  sent  to  the  National  Board  of 
Fire  Underwriters.  '165  California 
St.,  San  Francisco,  Calif. 

Driving  Safety  Picture  Sponsored 
by  National  Highway  Conference 

♦  .1  I'roji'ssuiuiil  I'lirlriiil  i>  the 
title  of  a  new  motion  picture  which 
damatizes  the  safety  training  and 
courteous  driving  habits  of  profes- 
sional truck  dri\ers.  The  film  was 
sponsored  by  the  .National  Highway 
Users  Conference,   Inc. 

Reminding  truck  drivers  and  all 
other  drivers  of  the  importance  of 
their  attitude  toward  safety,  Por- 
trait is  a  plea  to  increase  safety  on 
the  streets  and  highways.  It  points 
up  the  fact  that  the  extra  skill  and 
special  attitude  that  mark  the  cham- 
pions in  sport  are  also  the  marks  of 
expert  drivers. 

Horizons  Unlimited,  also  spon- 
sored by  the  highway  conference,  is 
an  older  film  which  studies  the  part 
played  in  American  life  by  high- 
wavs  and  motor  vehicles.  Both  films 
may  be  obtained  on  free  loan  from 
the  conference  at  952  National  Press 
Building,  Washington  4,  D.  C. 

New  Firestone  Film  Pleads  for 
Better  Streets  and  Highways 

♦  A  long  range  program  for  mod- 
ernizing the  nation's  highways  and 
streets  is  described  in  a  new  16mm 
sound  film  entitled  Belter  and  Safer 
Highways.  It  urges  cities,  states, 
counties,  and  the  federal  govern- 
ment to  support  a  movement  that 
has  been  named  '"Project:  Adequate 
Roads." 

The  film,  which  features  Harvey 
Firestone,  Jr.,  chairman  of  The 
Firestone  Tire  and  Rubber  Co.. 
describes  the  program  as  a  "dynam- 
ic approach."  embodying  street  and 
highway  widening,  erection  of  ofT- 
street  parking  facilities,  construc- 
tion of  express  freeways,  standardi- 
zation of  road  signs  and  hand  sig- 
nals, and  the  setting  up  of  driver 
training  courses  for  young  people 
and  beginning  drivers. 

The  7-minute  film  is  available  on 
free  loan  from  .Association  Films, 
347  Madison  Ave..  New  York  17. 

Christophers  Expand  TV  Use 

♦The  ( jiristophkrs.  voluntary 
humanistic  movement  headed  by 
Father  James  Keller,  is  now  pre- 
senting a  weekly  quarter-hour  tele- 
vision  film   program. 
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Top-flight  documentary  treatment  features  "The  Greater  Glory" 

Jesuit  Story  Is  Brought  to  the  Screen 

'THK   CKKATKR   GI.ORY"   IS   I'KODl  i:KI)   HY  CARAVEL  RLMS 


■¥■  It  takes  fifteen  years  of  hard 
work,  study  and  soul-searching  be- 
fore a  Jesuit  is  ready  to  po  out  to 
his  mission  in  the  world.  All  this 
preparation  has  procliur<l  men  whii 
have  U-en  at  the  forefront  of  Catho- 
lic education,  science,  missions  and 
jiiurnalism,  which  have  come  to  be 
thi-  prin<ipal  endeavors  of  the  So- 
lietv.  One  out  of  every  twenty 
American  collejie  students  studies  in 
a  Jesuit  college:  nearly  a  third  of 
the  Jesuits  in  New  York  province 
are  in  missions  in  the  tar  East; 
others,  like  the  Rev.  J.  C.  Murray, 
the  noted  Fordhani  I  niversity 
earlli<|uake  authority,  are  prominent 
in  science. 

To  show  how  the  Jesuits  attain 
these  goals,  the  New  York  Province 
iif  the  So<-icty  has  just  brought 
forth  a  M)  minnt.-  lilin.  The  Greater 
Glory,  produced  this  summer  in 
Jesuit  seminaries  and  high  schools 
throughout  the  Northeast.  As  a  long 
range  venture,  the  film  will  serve 
to  explain  the  Society  of  Jesus  to 
lay  audiences.  Catholic  and  non- 
(Catholic,  and  lo  inspire  vocations 
among  young  men  to  become 
Jesuits.  Its  immediate  goal  is  to  aid 
in  raising  S.i.'HKMHM)  for  the  Jesuit 
Serninar>  Itiiilding  Fund  for  the 
proposed  Loyola  Seminary  at  Shrub 
Oak,  New  York. 

Caravel  Films,  Inc.,  which  pro- 
duird  the  film,  was  aiiled  by  over 
live  hundred  Novice-*,  Scholastics, 
I'rii-tH,  Hrothers  and  scores  of  high 
school  and  college  students  who 
took  part  in  the  production. 

Thr  Greater  Glory   is   introduied 


and  narrated  by  the  Very  Rev. 
Robert  I.  Gannon,  former  presi- 
dent of  Fordham  University,  and  a 
better  choice  could  not  have  been 
made.  He  tells  the  story  with  such 
gentle  good  humor  that  the  heavily 
burdened  Novices  and  Scholastics 
not  only  seem  pious  men,  but  very 
human  men,  indeed. 

The  film  shows  the  long  prepara- 
tion of  the  Jesuit  in  chronological 
form  from  his  entrance  and  trial 
period  as  a  Novice  for  two  years, 
two  years  of  Juniorate  during  which 
he  learns  how  man  lives,  three  years 
of  Philosophy  devoted  to  study  of 
how  man  thinks.  He  is  now  a  full 
fledged  teacher,  and  goes  out  'into 
the  world"  for  his  Regency — spent 
teaching  in  Jesuit  high  schools  and 
colleges.  Hack  into  a  cloistered  life, 
he  spends  four  years  as  a  Theolog- 
ian, studying  Sacred  Theology,  dur- 
ing which  time  he  is  ordained  as  a 
priest.  Before  his  final  call  to  serv- 
ice, he  spends  a  final  year  as  a 
Tertian,  which,  in  some  wavs,  is  a 
final  trial  period-  a  time  of  manual 
labor,  prayer  and  contemplation. 

Viewed  here,  nc«-essjirilv  from  a 
non-Catholic  viewpoint,  Thf  Greater 
Glory  has  a  tremendous  impart.  Al- 
though it  was  not  made  chiefly  as 
a  "lictter  understaiiiling"  ly|K-  of 
venture,  it  definitely  does  have  that 
effect,  and  without,  of  course,  any 
effort  at  proselvtization.  It  would 
se<-m  to  l>r  the  «orl  of  thing  the 
Knights  of  Columbus  could  use  to 
good  efTrcl  in  loraj  rommunily  pro- 
grams, if 


contfel.  Stwfd,    ir 

E*tir«  wMt  foUl  to  ft!  ia  y«««  t*l. 


^'^k       *   OrTICAl  FX  UNIT  aa^  P 

4j\  Foi  ltm>«.  ISiom   od  TV     .- 

'^r  crAt,    Will    raprodwc*    " .  ' 


■  ma9»,     in    rot*t<o*.     £ 
lor     TV,     oiitmotioo. 
coinmorctok. 


*    CAMAIT   TRIPOO 

LiqktHciqht  (fiction  ti«*d 
tfipod  for  (•mi-protoii.oMsl 
l6-]$mm  comorol.  Smooth. 
w*H-b«Uncod  p«<i  «Kd  tilt 
oction.  Riqid   U9  locht. 


STUDIO     AND     LOCA 


it  CAMART  ILIMP  for  ARRIFLEX  3Sram  CAMERA 


G««r«d     follow     focwl     control. 
ftvflti    viowing    through    Iho 
blimp     •limin«1tl     p«r«ll«t 
probUm.     110     volt     60 
cycU   tinqU  ph*i«  tY^C 
motor.    G««r«d   fool«9* 
counter,     Accvptt    c«m- 
•f«  witk  400'  m«9«tiA*t. 


Now    •dvABCvJ    t'^O    (t^r^**.    h«t> 

foci*      lof      AtbttOOt      OMd      •CCMM'i^k 

AdfVttobU  t«^T«l  ••«*.  R'fd  tUmpk 
tot  t»»p«d  lo^i.  Fo#  t»^p»d.  bobt 
tripod  »t>4  k-Kotu  Vh  IS  ■  44 
u»cb*t,  M  c^iw  •^—^. 


it    CAMART  CAMIRA   DOUY 

^rofott^OKol  Hkotion  p^ctwr*  e'  TV  c«mo««  4*Bf. 
Two  M«tt  fo«  ep«r**o*  a^d  ••t^tf«*t.  &««ro4  Eft 
tof  if>soo*li  6p«r«t>oa  of  h—m  %rm  ffMH  2*"  !• 
»•■«•(  «»•(.  30^  ••dtb  »J  f  tWooffc  ■*o»4*rrf 
doo'.    W..9lit    IM    ^•mmdk.    E«M»t    t>oi»t»<oi. 


Qi/tiU  ia\  ^bUadi 


SALES 


RENTALS 


REPAIRS 


THE    cfl(n(fifl«m«flT   INC. 

MOTION    PICTURE    AND    TV    PRODUCTION    EQUIPMENT 


IMS  IROADWAY 
NIW  TORN  21.  N.  Y. 


PImm:  Clrtk  *.0f  10 
C«M«  AMr*M  CAMIRAMART 
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\  ol.  I    M  K    1  3     •     1952 


S» 


GREAT    MOTION     PICTURES    ARE    PROCESSED     BY     PATHE 

IIK.X    l*l\'AII.  hide  pendent  I'ihn  Library 
President  says: 

••Our  v«»rv  siirvivsil  is 

«»fl<'ll  <l4*|l4'll<l4'lll   ll|»l>ll   |j|l>  S4'rvi«*4^. 
I*»lll4>   llMS    ll«»V4M*   l4'l    IIS   «I«»\VII.** 


When  the  lab  work  can  make  or  break 
a  picture,  don't  take  chances.  Specify 
Pathe  because  Pathe  produces  the 
///^ij/;t-.>7-quality  work  with  best  ser\ice 
available  anywhere. 


BUSINESS    SCREEN    EXECUTIVE 


Both  New  York  and  linllywood  Have  Complete  Pathe  Laboratory  Facilities: 
3$MM        •        |6mM        •        COLOR        •        BLACK     AND     NVHITE 
Pathe  Laboratories.  Inc.  \9  a  subsidiary  of  Chesapeake  Industries,  Inc. 


U.S.  BUSINESS  FIRMS  HEADING  AND  CONTRIBUTING 
TO  BUSINESS  SCREEN  .MAG.AZINE  SPENT  S45  MILLION 
FOR  NE\S^  FILMS  IN  1951  NXS  MORE  FOR  PRINTS  AND 
PROJECTION   EQUIPMENT   THAN   ANY    OTHER   USERS 


RCA  Victor  Names  Julius  Haber 
Director  of  Public  Relations 

♦  A|>i)(iiiiliiirii(  of  Ji  La;s  Haiikk  as 
flirc'chir  of  |iulilic  relations  for  tiie 
RCA  Vktok  Division,  Radio  Cor- 
puration  of  America,  effeclive  No- 
vember 1,  was  announced  recently. 
Mr.  Haber  succeeds  James  H. 
Toney,  who  has  iiecn  appointed  di- 
rector of  consumer  iimdurls  dis- 
tribution. 

With  RCA  since  1922,  Mr.  Ha- 
ber's  entire  business  career  has 
been  devoted  to  pulilic  relations. 
puIiHcity.  and  advertising  activi- 
ties. In  1930,  he  was  "loaned"  to 
Lord  and  Thomas,  then  RCA's  ad- 
vertising agency,  to  organize  and 
direct  the  publicity  department  for 
the  company.  In  this  capacity  he 
handled  publicity  activities  for  the 
Victor  Talking  Machine  Co.  as  well 
as  RCA.  One  of  radio's  early  pub- 
licists, he  served  in  this  capacity 
for  pioneering  netwoork  programs 
of  such  nationally  known  companies 
as  Lucky  Strike,  Palmolive,  and 
Cities  Service. 

During  World  War  II  Mr.  Haber 
played  a  major 'role  in  instituting 
and  managing  RCA's  '"Beat  the 
Promise"  employe  morale  and  pro- 
duction campaigns  conducted  by 
war  materials  manufacturers 
throughout  the  country. 

In  1946  he  transferred  to  the 
RCA  Tube  Department  to  serve  as 
advertising     and     sales     promotion 


Qi/Utf.  QamJUe  On  Scn^t^  ?, . . 


A  typewriter  doesn't  make  a  script  writer  any  more  than  a 
camera  makes  a  producer.  What  it  takes  is  ability  backed  by 
solid  experience.  We  have  the  solid  experience  —  gained  from 
scripting  more  than  280  films.  We  must  have  the  ability- 
more  than  85%  of  our  work  is  repeat  business. 

So  — why  gamble?  We  guarantee. 


Sc^UpZi  Bi^  Ueoedte  Q njCunducci 
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GUARANTEED    ACCEPTABILITY 
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manager.  In  January  of  1951,  he 
was  appointed  director  of  advertis- 
ing and  sales  promotion  activities 
for  all  the  division's  technical  prod- 
ucts, and  has  been  Horking  closelv 
with  the  RCA  Victor  public  rela- 
tions department  on  distributor, 
customer,  and  coiiununitv  relations. 


Craig  Moodie,  Jr. 

Armstrong  Cork's  A-V  Activities 
to  Be  Handled  by  Craig  Moodie 
*  A  sjiecial  promotion  »•(  tion  lias 
been  established  in  the  advertising 
and  promotion  department  of  the 
.Armstrong  Cork  Co.mpanv  to 
handle  production  of  television 
commercials,  company  conventions, 
films,  and  other  audio-visual  activi- 
ties, it  was  announced  by  .Max 
Banzhaf,  Armstrong's  advertising 
director. 

The  new  section  is  headed  by 
Craig  Moodie.  Jr.,  a  native  of  Bos- 
ton, and  a  graduate  of  Brown  Uni- 
versity. Mr.  Moodie  joined  the  .Arm- 
strong organization  as  a  copywriter 
in  1947. 


Beeland-King  Combine  Studios 

*  I  VMi  SoiilluTii  liliii  |irodiiccrs  con- 
solidated recently.  The  ClIARLES  D. 
Beeland  Co.  and  Ki.vc  Film  Pro- 
dictions,  Inc.,  both  of  Atlanta. 
Georgia,  will  now  operate  as  one 
firm.  To  be  known  as  the  Beeland- 
King  Film  Productions,  the  com- 
pany's address  will  be  7.52  Spring 
St..  N.W. 


Ray  Patin  Joins  Kling  Studios 
♦  l\  \v  I'miv  I'hodi  I  rioNs,  llollv- 
wood  animation  studio,  recently  be- 
came a  pari  of  the  motion  picture- 
television  division  of  Kl.lNC  Stu- 
Dio.s.  Inc.  Fred  Niles.  Kling  vice 
president  in  charge  of  the  film-TV 
division,  said  that  the  new  arrange- 
ment is  expected  to  speed  delivery 
dates  and  make  possible  a  greater 
volume  of  animation  production. 
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(!ll\RI.KS    n.    |)\M> 

Charles  H.  Oand  Named  Director 
of  Film  Division  for  BIS 
♦  liritish  Inforiiuilioii  Scrvici-s  has 
aniiouriccd  ihi-  ii|>|i<>iiilincnt  nf 
(iivKr.Ks  II.  DvM)  as  dirrclur  (if  its 
tiliiis  and  iJuhlicaliuMS  divisimi.  Mr. 
Hand  replaces  Mrs.  Katharine  Noel 
I'arker.  ulio  has  been  rea.ssigncd  by 
tlir   l-Mrrijin   ((line  in   l.iMidon. 

AfliT  some  \ears  as  a  newspaper 
man  in  I.Dndon.  Mr.  Dand  entered 
Uritains  fdni  industry  in  tlie  l''!iO's 
and  gained  experience  in  both  the 
entertainment  and  documentary 
-ides  of  the  business. 

Kor  till'  past  two  years  he  has  led 
the  British  dehgation  at  meetings 
of  the  Non-l!onnnercial  Cinema 
t^immitlce  which  was  set  up  under 
llie  IJrussi  Is  lreat\  orpani/alion  to 
arrange  the  production  and  ex- 
I  hange  of  cultural  films  among  the 
li\e  signatories  of  the  treaty: 
f  ranee.  Belgium.  The  Netherlands. 
I.uxendiurg.  anil  the  I  nitrd  King- 
dom. 


Radiant  Names  Peterson  V.P. 

♦Km  IK  I'KruisiiN  ha-  lpe<-n  pro- 
moted to  vice-president  in  iharge 
I  if  manufacturing  for  the  H\I)I\.M 
(!i)KP.  Mr.  Petersen  was  formerly 
with  B)-ll  and  Howell  as  general 
production  manager,  a  mend)er  of 
the  central  planning  committee,  and 
.1  director  of  the  committee. 

Kmtk    I'KTKHson 


"X 


Chester  Lindstrom  Joins  Byron 
♦  (illK.sTKK  A.  I.IMISIHOM.  ri><entl\ 
retired  chief  of  the  .Motion  Picture 
Service,  L.S.  Department  of  Agri- 
culture, ha.s  _  joined  the  staff  of 
Hviinv,  Inc.  Mr.  I.indslrom's  serv- 
ices will  be  extended  to  all  Byron 
clients  for  film  consultation. 

Other  additions  to  the  staff  of  the 
\\  a-hington  fdm  compan\  an-  Jdiin 
II.  WMlK  and  l.iil  is  Mvsl.vNKV.  Mr. 
Ware  will  be  sales  representative 
and  Mr.  Maslaney  will  be  part  of 
the  company's  editorial  staff. 


\     \      .j-j-i 


b. 


Fl(  \NK     l)()S(>\  \N 

Donovan  Returns  to  Sound  Masters 

♦  Frank  Do.novan  relumed  recent- 
ly to  Soi'M)  Masters  as  a  member 
of  the  production  staff.  \  former 
vice  president  of  Pathe  News.  Mr. 
Donovan  for  the  past  few  years  has 
produced  independently  for  such 
companies  as  DuPont,  General  Mo- 
tors, Ford  Motor  ('o.,  Nash  Kehina- 
tor,  and  Trans-World  Airlines. 

tt         «         • 

New  Studio  for  Mercury  Pictures 

♦  MkIUIKV  l\rKKNATH>>\i.  Pic- 
II  HKS  recently  announced  the  o|ien- 
ing  of  its  new  studio  with  complete 
motion  picture  production  facilities 
and  still  department.  .Vildress  is 
6611  .Santa  .Monica  Blvd..  Holly- 
wood 'M\.  Telephone  number  is 
r.Ladstone  1101. 


Owen  Murphy  Productions  In 
New  Setup  Under  Own  Banner 
♦  ()WK\  .Ml  ItPin.  presiilent  of  Mur- 
phv-I.illis  I'rodurlions.  has  pur- 
chased the  slock  interest  of  J\MES 
M.  I.il.l.l.s  and  will  continue  the 
business  uniler  his  own  banner.  Mr. 
Murpliv.  for  many  years  identifictl 
with  the  Broadwav  scene  as  a  writer 
of  musical  shows,  entered  the  com- 
mercial filir)  field  in  l''-<')  and 
served  as  a  writer  and  director  on 
films  produced  for  (.Jenernl  Motors. 
Ford.  Firestoni-  Tire,  and  .\.l.\l. 

Mis  most  recent  film,  Communira- 
lions  for  Civil  lirlmsr.  made  for 
the  im  Telephone  Svslein.  is  now 
rrreiving  nntionni  ilistribut ion. 
t>wK\  Ml  ri'iiv  l'Hoiit<moNs  will 
o<cup\  the  entire  12lh  flonr  n(  723 
Seventh  .\>e..  New   York  City. 

IIINKR'*    1  sr    ni  .SINFAS    St:BEF.N 


1951  Winner  of  Three  Top  Film  Awards 

BIGIDEA 


FREE  on  Request 


*  ./ ; 


FIRST  AWARD  ■  Best  Industrial  Movie 
of  1951  ■  Cleveland  Fib  Festival 


FIRST  AWARD  -  Freedoms  Foundatitu 
Award 


^ 


AAAAAAAAAAAAAAAAAAAAAAAAA      - 

3     FIRST  AWARD  -  Film  of  the  Year      y  ^ 
■I  >• 

5     on  Freedom  •  Boston  Film  Council      > 


•This  majnilicsnt  motion  picture  tikes  you  into  U>e  hejrts.  mind*  ^ 
and  lives  ol  reel  folks  who  cliensh  the  Biigeit  Idee  in  the  World!" 


Book  this  great  film  .big  idea" 

NOW!  PUBLIC  RELATIONS  OEPT. 

For  club  or  classroom  swift  &  company 

WRITE CHICAGO  9.  ILLINOIS 

li  nn    •  Slim  •  II  Mimiis 


( 

f 


i'r..T  i'iun)i  (;th)n  bkmkw   .vnni  vi.  i>  annoinckd 


♦Complete  li.Min)!*  of  all  I  .  S. 
and  (Canadian  film  proilucer<> 
providiii);  essential  film  buver 
reference  data  will  ap|M-ar  in  the 
V)'<\    I'RoutrTioN    Rkvikw    an- 


nual edition  of  BlM!«rjW  ScREE'X 
to  Iw  publiohetl  in  Krbiuarv. 
W  rile  for  lifting  data  form*  and 
advance  copy  m>rr\ali<>n»  now! 
7061  .Sheridan   Road,  Chicago. 


N  I   \l  II  V  H 


\  1 1|    I    M  I      I 


61 


f 


^hfln^S!' 


SBKVICES 


I 

I    Complete   Technical   and    Editorial 

Services  to  16  mm  Business,  EducG- 
I  tional  and  Religious  Film  Producers 
I 


,  SCRIPT  PREPARATION 

I  TITLES  AND  ANIMATION 

I  PHOTOGRAPHY 

I 

I  SOUND  RECORDING 

I 

I  RE-RECORDING 

j  from  magnetic  tape  or  film 

I  MUSIC  LIBRARY 

!  EDITING  AND  CONFORMING 


GEO.  W.  COLBURN 
LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE,  CHICAGO  6,  ILLINOIS 

Edge-Numbered  Work  Prhils— Color. Masters- 
Duplicate  Negalites — Release  Prints 


Attention-Compelling 
LIGHT  •  COLOR  •  MOTION 

That  Really  Sells  for  You! 


USE   THE    NEW 


WILSON  SALE-0-MATIC 

ADVERTISING  SLIDE 

PROJECTOR 


for 
SALES  ROOMS 

AIR,  RAIL  & 

BUS  STATIONS 

HOTEL  LOBBIES 

TRADE  SHOWS 

BANKS 

SKorp,  bfillionr  proi*ction 
ol  24  iiondord  2"  x  2', 
block  ond  whila  or  color, 
gloit  or  paper  mountad 
ilidot  at  o  rolv  of  5  or  10 
changai  p«r  minuto  to  a 
9'  X  l2Vi"  r»or  projoction 
typ*  gloti  daylight  icr««n. 
S<r*«n  It  dork  whila  ilidot 
chango.  Rvmota  control 
alto  pvrmiti  chongoi  ot 
will.  Oporotoi  on  10S/I30  V.  60  cycI*  curront. 

Co<n«t  complata  with  8'  cord,  oHocttfBMit  plug,  lomp  bulb,  8' 
romoto  control  cord  ortd  twitch  ond  9"  x  l4Vi"  x  24"  corrying 
COM.    Waight,    including   corrying   cata,   only   3S    Ibt. 

WILSON    PROJECTOR    COMPANY 

lOSn    Wetlern   Avenua  Clavalond    11,   Ohio 

DEALER       INQUIRIES       INVITED 


CASK  lilSTOHIfclS  OF  ULSINESS  FILMS 

Sales  Training  Series 

L.S.    Kl'BHKK    AIDS    TIHF    KKTAILKHS 

Sponsor:   I'niled  States  RuIiIht  Company. 

Tillr:  Tire  Salesman  Training  Scries,  5  films,  5 
niin.  each,  b/w,  produced  by  Wilding  Picture 
Productions. 
•¥■  To  combat  public  letbargy  in  buying,  major 
tire  companif's  have  found  it  necessary  to  take 
extraordinary  steps  to  pinpoint  selling  methods. 
Last  July,  U.  S.  Rubber's  Tire  Division 
launched  one  of  its  largest  retail  training  pro- 
grams. Its  aim  was  to  provide  retail  tire  sales- 
men with  basic  selling  technique  on  five  major 
subjects:  How  to  Ihtntllv  Sales  Ohjeclions,  Hon 
to  Handle  Trade-ins.  Iloiv  lu  Demonstrate  I'roel- 
ucl  Features,  How  to  .Start  the  !>ale,  and  How  to 
Ask  for  the  Order.  Conferences  were  prepared 
and  supported  by  five  black  and  white,  five  min- 
ute motion  pictures  that  are  now  being  intro- 
duced in  all  36  districts  of  the  company's  Tire 
Division. 

(]|i<'rk    I'echniques   in   15   Cities 

Preliminary  research  on  the  subject  material 
was  started  in  November  of  '51.  Under  the  direc- 
tion of  William  F.  Wrightnour,  Director  of 
Training.  William  L.  Johnson.  Supervisor  of  the 
Sales  Training  Department,  and  II.  B.  (Doc) 
Sharer.  Sales  Training  Specialist,  tape  recordings 
were  used  to  find  out  how  U.  S.  Royal  retail 
salesmen  were  conducting  themsefves  during  a 
sale. 

Fifteen  cities  were  selected  for  a  test  which 
would  include  representative  large  and  small  dis- 
tributorshijjs.  Additional  research  was  conducted 
during  a  retail  sales  campaign  held  by  the  Tire 
Division's  Merchandising  Department. 

An  intensified  car  spotting  campaign,  con- 
ducted for  ,51  accounts,  attracted  over  9.000  pros- 
pects with  known  tire  needs.  Of  the  O.OOO-odd 
customers,  less  than  SC^r  Imuglit  tires,  significant 
when  training  officials  knew  that  these  customers 
needed  tires  at  the  time  their  cars  were  spotted. 

11,000  Feet  of  Tape  Recorded 

Based  on  the  results  of  the  research,  and 
11.000  feel  of  tape  recording,  the  five  topics  were 
selected  ...  as  areas  at  the  point  of  sale  most  in 
need  of  strengthening. 

Script  writers  from  Wilding  Picture  Produc- 
tions. Inc..  visited  representative  distributorships, 
interviewed  their  personnel,  and  discussed  sales 
technique.  Realism,  rather  than  simple  drama- 
tization, was  the  goal. 

With  objectives  fully  determined  and  agreed 
upon,  the  program  gathered  momentum.  Each 
U.  S.  salesman  was  held  responsible  for  training 
his  accounts'  salesmen.  The  conference  type 
method  of  presentation  fitted  conveniently  to  the 
medium  of  the  motion  picture. 

Meeting  guides  on  each  subject  were  written 
to  help  each  U.  S.  salesman  make  a  logical,  co- 
herent presentation.  Everything  from  tlircnding 
the  projector  to  providing  a  plan  of  action  after 
the  conference  ended  was  spelled  out  cmnplclclv. 
All  the  salesman  had  to  do  was  gather  his  dis- 
tributors' salesmen  under  one  roof  and  run  the 
film  at  the  intervals  suggested  in  the  meeting 
outline.    Discussional  questions  were  written  int<i 


each  conference,  so  that  after  each  section  of  the 
film  was  shown  those  attending  would  have  a 
chance  to  discuss  what  they  had  seen  and  how 
they  would  react  under  a  similar  situation. 

Participation  Is  Key  Factor 

Although  Micjsi  nf  ihc  films  simply  dealt  with 
presenting  a  situation  common  to  cvervdav  sell- 
ing, the  film  did  suggest  new  selling  techniques. 
However,  training  officials  felt  that  the  real  bene- 
fit derived  by  the  retail  salesman  lay  in  discus- 
sion, evaluation,  in  frank  and  open  analysis,  and 
in  the  assimilation  of  new  ideas  in  their  estab- 
lished method  of  handling  a  customer. 

In  New  York,  preliminarv  meetings  to  launch 
the  program  were  first  attended  by  division  man- 
agement and  then  conducted  in  each  district  at- 
tended by  the  entire  field  organization. 

As  far  as  sales  training  itself  was  concerned, 
the  program  was  not  the  "shot  in  the  arm"  va- 
rietv.  but.  rather,  a  serious,  inspirational  long 
range  program  designed  to  reaflTirm  the  impor- 
tance of  training  at  the  retail  level.  .Not  a  special 
program,  but  merely  part  of  a  broad  plan  to  help 
the  U.  S.  salesman  carry  out  his  function  of  train- 
ing distributor  personnel  to  sell  more  tires.  Sf 
•  •  • 

Mid-Continent  Airlines  Uses  Tape 

■¥  Recording  of  cross-sections  of  telephone  con- 
versations by  Mid-Continent  Airlines'  represen- 
tatives in  the  company's  29  reservation  ofiices  has 
provided  an  cflective  means  of  improving  phone 
sales  technique.  Recordings  are  played  back  to 
agents  and  supervisors  and  deviations  from 
standard  procedures  are  pointed  out  by  training 
division  representatives.  Considerable  economy 
is  noted  in  the  re-use  of  "erased  "  and  re-recorded 
tapes  for  these  check-ups.  y' 


*  PRINTING 

*  RECORDING 

*  PROCESSING 


All  16mm  Motion  Picture  ond  35mm  Slide 

&  Film&trip  Services.   Rodio  Transcriptions 

Tope  Duplicating 


rCt^ZZ^i^ 


m\\\ 


224   ABBOTT   ROAD 

EAST    LANSING,    MICHIGAN 
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TRADE     TALK 

Ansco  Appoints  George  F.  Klimt 
as  Midwest  Regional  Sales  Manager 
♦  Georck  F.  Klimt  is  Ansco's  new 
.sales  manager  for  ihe  midwest  re- 
gion. He  formerly  had  been  district 
(Manager  of  the  Ansco  Chicago  dis- 
trict. Annoiinrenient  of  the  new  ap- 
pointinent  was  made  hy  William 
Balch,  general  sales  manager,  An- 
sco, Binghamton,  N.  Y. 

Mr.  Klimt  will  have  direct  super- 
vision of  the  operations  of  the  Chi- 
cago district  and  the  newly  estab- 
lished Detroit  district.  The  two  dis- 
tricts will  cover  the  following  states: 
Colorado,  Illinois.  Indiana,  Iowa, 
Kansas,  most  of  Kentucky,  Michi- 
gan, Minnesota.  Missouri,  Nebras- 
ka, North  Dakota,  Ohio,  South  Da- 
kota, and  Wisconsin. 

Joining  the  Ansco  sales  force  in 
1935,  Mr.  Klimt  has  represented 
Ansco  in  the  middle  west  as  well  as 
handling  occasional  special  assign- 
ments in  New  York  and  Florida.  In 
1944  he  became  Chicago  branch 
sales  supervisor,  then  was  appoint- 
ed assistant  district  manager  of  the 
Chicago  branch  in  .April  of  1946. 
On  January  1.  1949,  he  was  ap- 
pointed district  manager  of  the  Chi- 
cago branch. 

District  Offices  for  Ansco  Opened 
in  Atlanta  and  Detroit  Areas 
♦  Ansco  district   offices  have  l)een 
recently  cstal>lish<-d  in  Atlanta,  Ga. 
and  Detroit,  Mich. 

Marvin  A.  Snow,  former  sales  su- 
pervisor in  Ansco's  Chicago  district 
office,  will  be  the  district  manager  in 
the  new  Detroit  office.  The  district 
will  extend  throughout  all  of  Ohio, 
part  of  Michigan.  Indiana,  Illinois. 
Kentucky,  and  ^X'es  V'irginia. 

New  district  manager  of  the  .At- 
lanta area  will  1m-  Joskpii  D.  Coil, 
previously  sales  sujiervisor  at  An- 
sco's (iinrinnati  branch.  The  new 
Atlanta  office  will  cover  the  follow- 
ing slates:  all  of  Tennessee,  Missis- 
sippi, .Alabama,  Florida.  (Georgia, 
and    .South   Carolina:    and    part    of 


Kentucky,  V'irginia,  North  Carolina. 
.Arkansas,  and  Louisiana. 

The  new  Detroit  office  will  be  lo- 
cated  at  ,3815  West  Fort  St.,  Detroit 
16;  address  of  the  Atlanta  office  is 
1219  Williams  St..  \.\V.,  Atlanta, 
Georgia. 

Ansco,  Boston  in  New  Quarters 
♦  Asx  OS  Boston  direct  otiici-  re- 
<enllv  moved  to  new  and  expanded 
<|uarlers  at  fit)  Federal  Street  in  the 
Boston  Chamber  of  Commerce 
Building.  The  Ansco  Boston  district 
office,  headed  by  L.  H.  Pi  RCELU 
covers  Massachusetts,  Maine.  New 
Hampshire.  Rho<le  Island,  Vermont. 
:iMil  irio-t  of  Connecticut. 


Associated   Film  Laboratories 
Describe  Technical  Facilities 
♦  Associated   1-  ilm    Laboratories   re- 
cently   issued    literature    desi-ribing 
technical  facilities  of  its  Hollywood 
plant.  The  small   folder  outlines  the 
company's  16nnn  color  printing  fa- 1 
cilities    such    as   cue    roll    printing, 
eliminating  notching  of  the  original  | 

1.         1  I  .1     /  Good  for  imoll  lobi 

negative:  dissolves  any  lengtii  Irom 

15   to    120    frames;    Westrex    Ele<  •    aoentsfor 


Recoup  Cost  Quickly  with 


Tin 


Control  your  production  from  tho  lt«rt  — 
■  RIDGAMATIC.    ttraiqhtliM      Add-A- 

Unit  ■  idoa  l»l«  you  buy  th»  bjtic  rrnetiii»» 
with  jt«;nl«H  tttel  t«nkt,  tK.n  add  r»-eireu- 
l«tion.  «»r«tion,  r«fri9«r*tion.  r«pUnllhm»M, 
filtration,  tie.  «>  n«*d*d.  Co«t»  littl.  mora 
than  old  ta«hionad.  cumbarioma  »low  act- 
ing rack  and  tank  mathodt. 

BRIDGAMATIC   ramo.ai  tha   •quait."   »a»at 

«aluabla    time,    protactt    praciout    naqativa*. 

producat    claanar    picturat.      Da»alop«    and 

driat    ready    tor    ihowinq    lama    day    a»ant» 

occur. 

AHar  y»or«   of   uw.   kara'j  »r»o«  o«r««r»  »o»: 

"Ooat  tootball  film*  tla«la«lif." 
FILMS— "Paid    tor    ittaH    ">«»• 


INDIANA  0- 
eAT     STATE 


BRIDGAMATtC  2J6C35  CombiaatioD  IS  3Smm. 
Positive  (ita  ip*wl  900'   per  hour M.495 

BRIDGAMATIC  JR.  $1095 

po>.  ipaad  MM'  par  lir. 


MASTEK  MOTION   flCTU»E$— "Dow  a  qraat 

Ob     *0'     Ul 

WTVJ.     Miami— "lacommarvd     to    cttiaf    fl»- 


■  •■•.HI' 


Ar...    A.IUII...    Aurl...    S.Mr     I2«a    Cmm,tm.     aaraaall    4     ■.*lltl«    »a.t..    •."         

,.  ,  ,1  J      fr'"l«".    Bl"*    »♦■'    «""*"•      B.dd.    B><k«r><i»<    8«r~~.    Caiir.    LUMlaa.    Cl^traa    tll«.    r-rl«.    Dawa. 

tronic-Re-recording    of    all     sound    m«ii««    RMardan.    Kitmt  8>«tmMw   HiiMHc    r««<««    "••■♦>"<«•.    "i««»   fi"-* 

releasp    nrinls-     nrinter    eauioment    "-'•*"    ""'•'"•  •■'"'•'"  **""'  """"    "'"  ■""•  **"  •=-"•'•*•   *'^"  •"**  "' 
ruease    prims,     primer    equipmeni  ^^^^   ^^^^^  available   on   tihe   paykemts 

eliminating   the    appearance   on   the 


-r :'  «.»''"■  spii.  J.  F„„„„  so.  S.  CINEMA  SUPPLY  CORP 

information    may    Iw    obtained    l,y    W'waw.    »*■■.•.■■         w 
writing  to  the  company  at  .56.31  Hol- 
lywood Blvd..  Hollywood  28. 


DIPT.    H 
402    W.    52nd    ST..    N.T. 

Cabim:   SOSOUNO 


1« 


Eostin  Pictures  Company  Acquires 
Ryan  Visual  Aids  Service 
♦  Eastin  PicTimES  Company  of 
Davenport,  Iowa  recentlv  acquired 
the  merchandise  anil  trade  name  of 
KvAN  Visual  Aids  Skrvice,  also  of 
Davenport.  Eastin  exjiecls  to  con- 
tinue the  same  personnel,  policies, 
and  lines  of  equipment  which  have 
been   handled   by  Ryan. 

Together  w  ith  its  associate  com- 
pany BuKCKiiAWK  Films  Inc.,  Eas- 
tin in  the  near  future  will  move  in- 
to the  remodelled  and  expanded 
building  formerly  owned  by  Ryan 
Visual  Aids.  All  three  units  will  op- 
erate from  the  same  address. 


NOW  deorer,  diarper 
SLIDES  omI  transparencies 


STATEMENT  REQUIRED  BY  THE  ACT  OF  AUGUST  24.  191?.  AS  AMENDED  BY 
THE  ACTS  OF  MARCH  3.  IW3.  AND  JULY  2.  1946  (Title  39.  Uniird  St*(«  Code. 
Section  233)  SHOWING  THE  OWNERSHIP.  MANAGEMENT,  AND  CIRCULATION  OF 
Bu«tDt«»  Screen  Mag&xiac.  pabti«b«d  nght  tiroes  annually  at  Ciicaco,  Itlin<>t«,  l>  r  ( >.  tobrr 
I.    1952. 

1.  Thf  names  and  addman  of  thr  r'iMi»hrr.  r^Mutr.  fnatntfinir  ^'Ilt-ir.  and  bunnr^*  man^ffru 
arr       Tublnhrr.    Ott    C'^elln.    525    Pir^ 

2.  The  owner  i%:  <If  owned  by  a 
immediatelr  thereunder  ibc  namr*  j- 
tW  total  amount  o(  stock.  I(  not  • 
individual   owner*   mu«t   b«  given.     H   ownn!    hv 


name    and    addre«*.    a*    *i-!I    i*    t**  »•      -f    'a  V 
^2i    Pinerrt^t    La-  ' 

York;    jam***    K.     * 
ril    :    anti    Mav    l> 

V  The  known  ' 
cmt    or    mnrr    o(    t    ■ 

4.  Parairraph*  .' 
ujiTTn  the  boiiki  '■■ 
prT%on  Of  corp«TT.i' 
ITT^iphs  ahow  the  *' 

which     atockholder*     ar.i     ^etlirir-r     niLim     wni       i.     n"     * 

truiteta.  hold  stock  and  tecurities  in  a  fumrity  other 


i%t  be  staled  and  abo  , 

r    V  .Idling    I    per    cent 

;    •rat'-'l    finv.      it* 

.       'n    I     Ott     (.  .-■:!n 

Ir  ,     r<).     Mot     .'  >s.     Nmithamptnn.    Nrw 

f  icaco.    IIL:    Pale    Mcrutcheon.    Evanttnn, 

.      f   holdinc    1    pel 


than  thai  o*  a   bona  ftde  owner. 

OTT  cor.Li..v. 

Sworn   to  and   »ab«rribed   before  mr  thli   ?7nd  day  of   OetoSrr.    1952. 

BERNARD   UVF.RSON.    Votary   PtiWic 
(My  commi««ion   evpire*   Aufu«t   K,    1954  1 


For  Your 
VU-GRAPH 

or 

VISUAL  CAST 
PROJECTOR 


ADMASTER  •P*<iali>>*  <><  '*>•  l*'^  o*  >l'd«t  and  Ironipexncio. 
oiiurri  proi»<iion  of  cfitp.  cl»on  iiaogct  tfoo  ony  copy  .  .  .  aapt. 
pholoqrophi,    annuol    raporll    .    .    .    •♦•n    tk«l<li*i    o«    drowingil 

ADMASTcK  iP't'oiiKi  •»  to>t  co«p«i>>ii  "O'k 

t«r«ic*    (or  oil   block    and    »hil*t.   ond    oiochroncl    .    . 


}4    kovr 
71    l>0»ri   )o< 


ADMASlbn     'o>   lh«   know  ha»   )o«    ony    locknkol    p<eb<«« 
no    |Ob    .1    loo    iniall    lor    AOMASTEI  S    ikillod    ipocioiiili. 

ADMASTER    SAVIS  TOU  MONIY   .         >«nd  )o«  a  tM  copy  ol 

iho   ADMASTCI   prico   lilt   r«prod»c*d   on   o  loaiplo   Meet   o»d   wM» 
AOMASTE*    il.d*.     Mo<l    your    rx^vctt    TODAY    loi 

ADMASTER  prints  inc 

1168   6rt<    AVE..   N.   Y.   14.    N     Y     •    Pt«on«:   lUa»mb«r9   2-1396 


N  U  M  B  K  K 


•     VOLLMK    13     •     l"»i2 


ti 


Which  Way  Is  UP? 

<)i{:   now    Id  \i  \Ki    I  hi:  1)11  iici  I  T  M  \l;l.^  imi'ossiim.k 

li\     l.i'.iii    S.     Kliudc.'-,    I'liiiliiclloii    -M;;r..    I)i-I' iriic^    i.u. 


Sifii|i|y  lilliiif:  tin-  carmTa  DOWN 
means  lliat  llu>  /(>;»  of  llic  cnniora 
is  then  attar  from  the  ranu'raiiian. 
Magaziiir  and  viewer  are  sort  i>(  oul 
of   rearh,    it   is   not    unusual    for   a 


¥.\  some  respects,  producing  nio- 
■*•  tion  pictures  consists  of  a  series 
of  rclativelv  straight  forward  steps. 
Clients,  liowcver.  sometimes  think 
of  our  job  as  too  simple  to  ju.stify 
the  delays,  complications  and  prices. 
Though  not  entirely  typical,  the 
following  '"simple  job"  might  give 
some  indication  of  how  complicated 
a  simple  procedure  can  become. 

A  client-  call  him  Smith  and 
Co.,  is  to  present  a  television  show. 
It  is  a  film  already  produced.  All 
the  client  wants  is  an  introductory 
title  which  reads  "Smith  and  Com- 
pany presents  "Which  Way  Is 
Up?'  "  and  brings  to  us  his  already 
completed  film.  The  introductory 
title,  he  explains,  should  'write  on' 
over  the  o|)ening  scene  of  his  film — 
in  white  letters — and,  of  course,  he 
is  in  a  hurry. 

Now  this  is  a  35mni  black  and 
white  job.  All  we  need  do  is  ani- 
mate his  title  so  that  it  writes  itself 
out  in  white  letters  over  the  black, 
and  this  is  to  be  double-printed  over 
the  opening  scene  of  the  film. 

.\  standard  .35mm  camera  has  the 
magazine  on  the  top.  For  anima- 
tion, however,  the  camera  should 
point  ilotiii  at  a  sort  of  de.sk  on 
which     the     animation     is     placed. 


.3,5mm  animation  camera  to  be 
mounted  iip-sitle  dotvn.  This  means 
that  to  photograph  animation,  one 
simply  docs  everything  upside  down 
and  backwards. 

-Now.  the  simplest  way  to  animate 
a  title  that  is  to  write  on  is  to  ren- 
der the  ciiiiipletc  title  in  paint  on  a 
cell  ( celluloicl  I  and  put  it  over  black 
cardboard.  Then  shoot  the  scene 
hackivards.  progressively  iiipinp  of] 
tlie  title.  Thus,  when  projected  FCM{- 
WAHl).  the  title  appears  to  write 
iliiclf  on. 

Rather  than  run  the  camera 
ahead  and  then  operate  it  hack- 
wards,  then  run  forward  again  to 
dear  tlie  film,  it  is  possible  to  put 
the   art   work   on   the  table  up-side 


35mm 
Model   11 


A  TRULY  GREAT 
CAMERA  for  TV. 

Newsreel    and 
commercial     films 


For  lough  and  trying  assignments,  ARRIFLEX  35  is 
in  a  doss  by  itself.  Reflex  focusing  through  photo- 
graphing lens  while  comera  is  operating — this  is 
just  one  outstanding  ARRIFLEX  feature. 


Equipped  with  bright,  right-iide-up  image  finder, 
6Vi  '  mognificotion.  Solves  all  paralloi  problems. 
3  lens  turret.  Variable  speed  motor  built  into 
handle  operates  from  lightweight  battery.  Tachom- 
eter registering  from  0  to  50  frames  per  second. 
Compact,  lightweight  for  either  tripod  or  hand-held 
filming.     Tokot   200'   or   400'   magoiint. 


(Tflni€Rfl€ouipm€nT(o. 

^^    1600  mosoiDdi  \  ticimonii  (IT'S  ^~' 


down,  shifted  to  the  left  to  allow 
for  the  sound  track,  then  shoot  jor- 
Irani.  This  saves  lime  and  Innible. 
Since  the  title  is  to  be  superim- 
posed over  the  first  scene  of  the 
film,  this  is  an  optical  double-print- 
ing job.  For  such  a  job,  a  I'()S1- 
TIVK  piece  of  film  is  rc<|uired:  - 
that  is.  either  a  PRINT  from  a 
NKGATIVK  or  some  other  form  so 
that  the  title  is  ivhite  (clear)  on  a 
black  (opaque)  background.  Since 
our  client  is  in  a  great  hurry,  we 
can  .save  the  time  necessary  to  make 
a  print  from  the  negative  simply  by 
rendering  the  title  in  BLACK  on  a 
WHITF.  background.  This  way,  our 
original  negative  becomes  a  positive 
whicli  has  WHITE  letters  on 
RLACK  background.  (Arc  yon  pay- 
ing allentioir.''  i 


Write   lor    free   folder. 


This  is  easy  to  do — but  it  does 
mean  that  the  original  negative  will 
have  the  wrong  emulsion  position. 
This  would  7nean  that  we  cannot 
make  a  eoiitait  print  for  the  final 
superim|)osure  negative  from  which 
release  prints  are  to  be  made.  It  is 
important  that  although  our  nega- 
tive is  a  positive,  it  has  the  emul- 
sion on  the  right  side.  If  not.  the 
title  will  read  backwards.  This,  how- 
ever, can  be  done. 

In  order  to  do  it.  we  take  the 
hand-lettered  title  which  is  on  a 
transparent  cell  and  TURN  IT 
OVKI{.  This  makes  it  read  Ixicli- 
ivards.  Then,  if  the  film  is  turned 
over,  it  reads  the  right  way  and  the 
emulsion  is  on  the  side  that  it  would 
be  if  this  were  a  positive  print.  (We 
must,  of  course,  shift  our  sound 
track  to  the  other  side  when  we 
turn  the  title  over  to  read  back- 
wards. 

At  the  same  time,  we  should  load 
our  camera  with  a  high-contrast 
positive  film  but  load  the  film  in- 
side out  so  that  the  emulsion  in- 
stead of  facing  the  lens  is  away 
from  the  lens     thus,  we  arc  photo- 


gra|)hing  through  the  base  (this 
particular  film  does  not  have  any 
anti-hilation  backing). 

We  thus  obtain  a  piece  of  35nim 
original  negative  which  can  be  con- 
sidered a  positive,  which  is  to  be 
superimposed  optically  on  a  print 
from  a  previously  made  positive, 
thus  obtaining  a  35mm  negative 
from  which  we  can  make  the  needed 
IGinni  release  positive  to  be  spliced 
at  the  head  ftf  the  film  to  be  pro- 
jected. At  this  point  we  find  that 
the  16mm  print  to  which  it  is  to  be 
spliced  (we  are  working  from  a 
35inm  direct  positive  jirintl  was 
made  from  a  16mm  reduction  nega- 
tive, and  therefore  it  has  its  emul- 
sion position  opposite  to  what  we 
had  anticipated.  This  means  that  we 
will  order  our  reduction  print  on 
reversal  film,  thus  giving  us  a  nega- 
tive from  which  we  can  print  a 
composite  positive  in  the  right  emul- 
sion position. 

You  see.  it"s  simply  a  series  of 
simple  steps.  Our  camera  shoots  up- 
side down  and  backwards  but  we 
want  to  wipe  on  the  title  so  we  shoot 
it  upside  down  and  backwards,  but 
to  get  emulsion  position  we  render 
the  cell  and  turn  it  over  and  shoot 
through  the  base  of  the  film  ren- 
dering it  black  where  it  slioulil  have 
been  white. 

As  I  said,  this  was  a  rush  job. 
And  after  shooting  it  as  described 
above,  the  camera  magazine  was 
taken  into  the  dark  room  to  bo  un- 
loaded and  sent  to  the  lab.  Those 
who  have  experienced  similar  situa- 
tions may  have  some  sympathy  with 
the  author  for  his  mistake  in  un- 
loading the  iiTong  lialj  of  the  maga- 
zine and  sending  unexposed  film  to 
the  laboratory  for  processing  while 
the  exposed  film  remained  quietly  in 
the   magazine.  5F 
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Cab  sail IV  n  the  i'>U  at  him,l  <n  pm- 
(lucer  Larry  Frisch  (right)  superi-ises 
icene  for  "Driting  S'iih  the  Thin!  t\f." 
(s«   beluw) 

I'RCENT  SAFETY   MISSION 

Cab  Safety  Research  Bureau  Aids 
Drivers  With  New  Safety  Film 
■♦t  \nu  ^linulil  lia\f  a  li'ilc  ill  the 
liead  before  getting  troubles  like 
the  New  York  taxicab  owners  are 
liaving.  Operating;  costs  are  up. 
(IrJMTs  are  luiliering  for  a  bigger 
lake  and  insurance  rosis  are  higher 
than  ever  before  as  more  and  more 
rilizens  are  getting  bumped  on  the 
streets.  As  one  taxi  insurance  man 
put  il.  "Before  ihe  war  wed  lose  a 
verdict  on  a  "leg-nff"  case  for  S-l.UOO. 
and  wed  appeal  it,  get  it  down  to 
$2.()(X).  A  'leg-off'  case  nowadays 
(an  cost  us  SIOO.OOO."' 

Over-generous  juries  are  not  tile 
only  cause  of  the  lleet  owners"  woes. 
Personal  injury  claims  have  jumped 
from  1.8  per  cab  per  year  In-fore 
the  war  to  2.7  per  cab  per  year  in 
['J.-jI.  What  are  the  causes?  Kquip- 
riienl  is  niit  the  biggest  factor,  but 
it  ci-rtainly  has  its  shortcomings. 
New  York  taxis  are  almost  as  big  as 
trucks  and  just  about  as  maneuver- 
able,  insurance  men  sav.  and  they 
are  getting  worse  every  year.  Tlic 
back  seats  are  as  slippery  as  skat- 
ing rinks,  and  quick  stops  s<ime- 
limes  send   the  passengers  banging 


YKUUmiTI 


Butinvtt  Firms,  libfori«t,  Advartiiing  Com- 
poni«s,  Film  Diitributori.  cfc.  Vocuumof* 
Corporofion  offtri  quick  rel>«f  for  film  h«od- 
och«t. 

BY  TAKII4C  OVEI  COMPLETE 
FILM   HANOIINC   PtOtlEMS 

FILIM  PROCESSING 
•  CLEANING 
•   REPAIRING 
•  SHIPPING 
•  STORAOI 
All  bookingi  promptly 
Klltd. 


If  only  a  lingl* 
r««l  or  »wo«y. 
Vocwtimola 
will  t«rv«  yoM 
w«ll.  Wfi(«  for 
Informotion 
NOW, 


into  the  partition  ut  60  .Ml'H,  or 
even  worse,  over  into  the  driver's 
seat  and  into  the  ilock,  which  is 
alniipst  designed  for  baching  heads 
in. 

Hut  the  big  factor  in  all  the  trou- 
bles is  the  driver.  The  New  York 
cab  drivers  are  said  to  be  more 
'-killful  than  anv  other  large  group 
of  tlrivers  in  the  country,  yet  80% 
of  preventable  accidents  that  occur 
just  have  to  chalked  up  to  driving 
errors. 

To  get  to  the  drivers,  and  con- 
V ince  him  to  take  more  pains  with 
his  driving,  the  (]ab  Safety  Re- 
search tSureau  is  planning  to  put 
on  a  film  in  all  the  big  Heet  garages 
that  will  sort  of  remind  them  to  be 
more  careful.  The  Itureau  realizes 
you  can't  lell  the  hacknian.  a  tough, 
individual  gu\.  how  to  ilrive  with- 
out getting  hooted  from  East  Bronx 
to   Canarsic.    But   the    Bureau   can 


Bmiiiiaii«.LijmKwigHM;iLmi-n3 


CareI-E-SS  child  Juris  in  front  of  oncom- 
ing laxicah  in  this  siene  Irom  "Oriring 
With  the  Third  Ere,"  neu-  taxicab  safely 
/liciure  which  stresses  ilefensiie  driving 
techniques, 

show  them  some  of  the  problems  of 
the  trade  they  all  realize,  and  show 
them  the  best  ways  of  h<-ating  the 
rap  for  accidents  before  ttiey  even 
happen. 

Drivinp  uith  the  Third  Eye,  10 
min,  b/w,  produced  by  Larry 
Fris»-h  Productions,  takes  its  title 
from  the  driver's  "third  eve"-  his 
trafTic  guard  which  sometimes 
tires  and  closes  as  the  day  wears 
on.  Tlie  camera  follows  a  typical 
car  through  the  maze  of  trallic  and 
the  hazard*  the  driver  is  ex|»>se<l 
to  through  no  fault  of  his  own — 
chiUlren  darting  out  in  front  of 
him.  other  cars  and  buss*-*  cutting 
him  off  or  stopping  sudtlenly  in 
front  of  him.  .After  a  full  dav  of 
this,  the  ilriver  is  more  apt  ti>  lake 
chances,  and  the  film  shnH.  what 
i-an  happen  if  he  does.  Q" 

•         •        • 

National  Cash  Register  Film 
♦  l.alest  in  the  National  (ji«h  Regis- 
ter ('iimiMinv's  (iliii  librarv  is  7/ie 
Mafic  If  hrrt.  .'tO-niinule  color  pro- 
duction featuring  Warner  .Nnderson 
and  priKluced  by  Jerry  Fairbanks 
Productions. 


GIVE  THEM  THE  PICTURE 

with  the  new 
SEMINAR  SCREEN 


Show  y<»iir  liliiis.  filiii«trip- 
and  sillies  ill  u  Wfll-veiili- 
late.l.  FULLY  LIGHTED 
ROOM. 


Coiidiiet  i-iiiiil(iv  ei-  triiiiiiiir; 
groups,  sale.s  meetings,  with 
projector  :iii<l  iii^lriictiir  liotli 
ii|i  front  IN  BROAD  DAY- 
LIGHT. 


"The   Picture's   Bright 
in  Broad  Daylight" 

Train  your  workr-r  .il  lii« 
lii-iicli.  Make  your  pri-x-lilu- 
tioii  ill  the  <'lient'>  ofTice.  I  M* 
tiliii  for  poiiit-of— all-  rli-.play. 
—NO  BLACKOUT  NECES- 
SARY. 


Folds    f1«t    for    cftrryinic 


if  riti-  liir  rii'srrifttifi-  hritrhiirf  to: 

SEMINAR  FILMS,  INC. 

n. i.t.  ■*.  >i:  M.i.ii...n  \w 

.NfcU    M>Kk  K.  N.V. 

Note  to  Producer*:  why  not  clrc  yovr 
cUcnu  their  own  p«r*onAl  Kivena  at  Ctyrltt- 
nuu  thb  r««r  T 


THF  OMY 
GIAKAMEEI) 
SCRAK  II 
KE>IOVAL 

process: 

RAPID  FILM  TECHMOIF  INC.  • 


Don't  fool  orovnd  with  boM-woy 
mea>ur«s.  lopid  Filai  Tvchniqw* 
will  toke  that  "rain'owt  of  yowr  iWm. 
For  over  o  decode,  teodert  in  scrotch 
removol,  pretervQtion,  ond  rejuvenO' 
tion  of  old  and  new  fil«. 
I6inin,  3Smm,  Originali.  Kodo- 
chromet,  Negotivet.  ond  Frinli.  For 

full  information  write  fof  Booklet  %S. 
31  Wetl  46lh  St..  New  York  36.  N.  Y. 


We  Sell 
We  Kent 
We  Semee 


A  complttt  line  of  3Smm  — 
16mm  Mitchell,  Bell  t  Howell. 
Mourer  and  Arrillex  cameras 

TV    GROUND    GLASS  .  .  . 

lot  MiKhcll  Slondoid,  N.  (  ,  Btll  I  Howell 
35mm  (omerot.  Shows  TV  olijnmfnt 
Outlines  odivc  receiving  oieo  ond 
Aiodtmjr  (sound)  aperture 


III 


CAMERAS 
MOVIOLAS 


Gritwold 

HOT  SPLICERS!  .  .  .  US. 
Tour  CritwoM  SpJ«t<,  IMeh  12  v4  13. 
(onverted  to  iMt  iflkw i40. 


Eipcrf  factory  repairs.    We  mount  lenses. 


_  mAMN    C.    ZUCNCR 

(7flm€Rfl  €ouipm€nT  (p. 

^^      1600  BROROUJRii   \  IHUJ  SORK  CITS     ^*^ 


N  I   M  II  K  H     :     •      \  n  I    I    \l  ^     II 


I  ■' 
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A  NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 


•  COIVNECnCUT  • 

Rockwell    Film   &    Projection 
Service,  182  High  St..  Hartford  5. 


•  DISTRICT  OF  COLU.MBI.V  • 

Jam   Ilaiuly  OrgniiiKalion,  Inc., 

17:(0   M   Slrc.t.   Wcishiiigton   6. 

The    Film    Center,   915    12lh   St. 

N.W  .,  Vt'ashingtori. 


•   M.^R-iX-WD   • 

Howard  E.  Thompson,  Box  204, 
Mt.  Airv. 


•   MASSACHUSETTS   • 

Cinema,  Inc.,  234  Clarendon  St, 
Boston  16. 


•   NEW  HAMPSHIRE   • 

A.  H.  Rice  Co.,  Inc.,  78  West  Cen- 
tral Street,  Manchester. 


•  NEW  JERSEY   • 

Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

•  NEW  YORK   • 

Association  Films,  Inc.,  35  West 
45th  Street,  New  York  19. 

Buchan  Pictures,  79  Allen  St., 
Buffalo. 

Charles  J.  Ciegerich,  42-20  Kis- 
sena  Blvd.,   Flushing. 

Comprehensive  Service  Co.,  245 

W.  55lh  St.,  New  York  19. 

Crawford  &  Immig,  Inc.,  265  W. 

14th  St.,  New  York  City  11. 

The  Jam  Handy  Organization, 
Inc.,  1775  Broadway,  New  York. 

Ken    Killian    Sd.    &    Vis.    Pdis. 

P.  0.  Box  364  Hempstead,  N.  Y. 

Mogull,  Film  and  Camera  Com- 
pany, 112-114  W.  48th  St.,  New 
York  19. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Specialized  Sound  Products  Co., 

551  Fifth  Ave.,  New  York  17. 

United  Specialists,  Inc.,  Pawling. 
Visual  Sciences,  599BS  Suffern. 

•   PENNSYLVANIA   • 
Jam  Handy  Organization,  Inc., 

930  Penn  Ave.,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  277  Boas  St., 
Harriiburg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 


•  mioin:  isiA.M)  • 

Westcott,  -Slade  tJi-  iialcom  Co., 
95-99  Empire  St.,  Providence  3. 

•  WEST  VIRGINIA   • 

Haley    .\udio-Visual    Service, 

Box  703,  Ciiarlcston  23. 

Pavis,  Inc.,  427  W.  Washington  St., 
Phone  2-5311,  Box  6095,  Station 
A,  Charleston  2. 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2. 

Theatre  Service  &  Supply  Co., 

Phone  24043,  Box  1389,  Hunting- 
ton. 


SOUTHERN   STATES 

•   ALABAMA   • 

Stevens  Pictures,  Inc.,  217  -  22nd 


•   ARKANSAS   • 

Grimm-Williams  Co.,   115  W. 

Sixth  Street,  Little  Rock. 


•   WISCONSIN   • 

R.  H.  Flath  Company,  2410  N.  3d 
St.,  Milwaukee  12. 


St.,  North,  Birmingham. 


•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGLi  • 

Colonial  Films,  1118  W.  Peachtree 
St.,  N.W.,  ATwood  7588,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 

•  LOUISIANA  • 

Stanley     Projection     Company, 

21114  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Stirling   Visual   Education    Co., 

1052  Florida  St.,  Baton  Rouge. 

Delta  Visual   Service,   Inc.,   815 

Poydras  St.,  New  Orleans  13. 

•  MISSISSIPPI   • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

Jasper  Ewing  &  Sons,  227  S.  State 
St.,  Jackson  2. 

•  TENNESSEE   • 

Southern    Visual    Films,    687 

Shrine  BIdg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA   • 

Tidewater  Audio-Visual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 
51371. 


MIDWESTERN  STATES         WESTERN   STATES 


•  ILLINOIS   • 

American   Film   Registry,  24  E. 

Eightli  Street,  Chicago  5. 

Association  Films,  Inc.,  79  E^st 

Adams  St.,  Chicago  3. 

Atlas    Film    Corporation,     1111 
South  Boulevard,  Oak  Park. 

Jam  Handy  Organization,  Inc., 

230  N.  Michigan  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

6961  N.  Clark  St.,  Chicago  26. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  INDIANA   • 

Burke's  Motion  Picture  Co.,  434 

Lincoln  Way  West,  South  Bend  5. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

Ryan  Visual  Aids  Service,  517 

Main  St.,  Davenport. 

•   KANSAS-MISSOURI   • 

Kansas  City  Sound  Service,  1402 
Locust  St.,  Kansas  City  6,  Mo. 

Erker    Bros.    Optical    Co.,    610 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•   MICHIGAN  • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

Jam  Handy  Organization,  Inc., 

2821  E.  Grand  Blvd..  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

215  Walnut  St.,  Cincinnati. 

Academy  Film  Service  Inc.,  2112 
Payne  Ave.,  Cleveland  14. 

Fryan  Film  Service,  1810  E.  12th 
St..  Cleveland  14. 

Sunray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Jam  Handy  Organization,  Inc., 

310  Talbott  Building,  Dayton  2. 

Twyman    Films    Inc.,    400    West 
First  Street,  Dayton. 

M.   H.   Martin    Company,    1118 
Lincoln  Wav  E.,  Massillon. 


•  CALIFORNIA   • 

Donald  J.  Clausonthue,  1829  N. 
Craig  Ave.,  Altadena. 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Hollvwood  Camera  Exchange, 
1600  N.  Cahuenga  Blvd.,  Hollv- 
wood 28. 

Jam  Handy  Organization,  Inc., 
7046  Hollywood  Blvd.,  Los  An- 
geles 28. 

Raike  Company,  829  S.  Flower  Si., 
Los  Angeles  17. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

Association  Films,  Inc.,  351  Turk 
St.,  San  Francisco  2. 

C.  R.  Skinner  Manufacturing 
Co.,  239  tiraiil  Ave.,  San  Fran- 
cisco 8. 

•  COLORADO   • 

Dale  Deane's  Home  Movie  Sales 
Agency,  28  E.  Ninth  Ave.,  Den- 
ver 3. 

•  OKLAHOMA   • 

Vaseco,  2301    Classen,  Oklahoma 

City  6. 
H.   O.    Davis,   522   N.   Broadway, 

Oklahoma  City  2. 
Kirkpatrick,  Inc.,  1634  S.  Boston 

Ave.,  Tulsa  5. 

•   OREGON  • 

Moore's  Motion  Picture  Service, 

306  S.  W.  Ninth  Ave.,  Portland  5. 

•  TEXAS   • 

Association  Films,  Inc.,  1915  Live 

Oak  St.,  Dallas  1. 
George  H.  MitcheU  Co.,  712  N. 

Haskell,  Dallas  1. 
Capitol    Photo    Supplies,    2428 
Guadalupe    St.,     Phone    8-5717, 
Austin. 

•  UTAH   • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


CANADA -FOREIGN 


.4udio-Visual  Supply  Company, 

Toronto  General  Trusts  Building, 
Winnipeg,  Man. 
Distribuidora    Filmiea    Veneso- 

Una  De  16MM.,  S.A..  AparUdo 
706  Caracas,  Vcnejroela,  S.A. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION  SERVICE 
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BUSINESS     SCREEN     MAGAZINE 


Insurance  and  the  Screen 

.   ONTINL'ED     FKO.M     f  A  G  E     KOHTY-TWO) 

^  where  it  has  evoked  a  good  deal  of  favorable 

-|>onse. 

The  other  two — By  Jupili-r,  jiroihicpd  by  VI  ild- 
ing  Picture  Productions.  Inc.,  and  The  Bellper 
Slory.  produced  by  Ted  Eshhaugh  Studios,  Inc., 
for  The  Darlnell  Corp.— are  available  through 
regular  comnRrcial  channels.  These  two  films 
have  been  used  not  only  before  I'nion  Central 
representatives,  but  before  many  outside  audi- 
ences. By  Jupiter,  in  particular,  has  been  loaned 
to  scores  of  local  life  underwriters  associations, 
schools,  and  civic  groups,  such  as  Hotary  and 
Kiwanis  clubs.  In  addition,  the  police  deparl- 
nient.H  of  Los  Angeles,  Cleveland.  Cincinnati,  and 
(Aivington,  Kentucky,  have  utilized  it  for  spe- 
cial showings  to  their  men.  .Again,  the  accurate 
estimate  of  the  total  ninnlwr  of  persons  reached 
is  impossible. 

Sales   Promotion   Handles   the  Films 

Arrangements  for  disphuing  these  films  are 
handled  through  the  sales  promotion  division  in 
liiion  CenlraTs  home  oflice.  and  the  three  films 
are  in'  constant  circulation.  All  the  compan>"s 
general  agents  and  managers  are  eni'ouraged  to 
lake  advantage  of  opportunities  for  exhibiting 
them  before  any  local  groups  expressing  interest. 
L  sed  In  this  manner,  these  films  serve  as  an  effec- 


SEE  the  Selectroslide 
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1NDLER&SAUPPE 

)l      BEVERLY      BOULEVARD 
S   ANGELES   4,   CALIFORNIA 

SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.     Complete   studio    and 

laboratory   jervlcei.    Color   printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave.,  Cleveland  3.  Ohio 


live  means  of  building  good  will  and  prestige  for 
Union  Central  among  the  public. 

However,  the  company  feels  that  the  biggest 
potentiality  of  audio-visual  material  lies  in  its 
use  as  a  supplement  to  sales  training,  and  that 
slide  films  have  proved  sujierior  to  motion  pic- 
tures in  this  respect.  Theory  is  that  the  pause 
with  each  slide  provides  more  time  and  a  greater 
psvch(dogical  stimulus  for  an  idea  to  "sink  in. 
Motion  pictures,  the  company  feels,  have  a  strong 
tendency  to  place  too  much  emphasis  on  drama- 
tic portrayals,  voice  inflection,  etc.  Agents  may 
criticize  or  comment  on  these  a.s[>ect.s,  while  over- 
looking the  subjeil  matter  of  the  film. 

.Mthough  its  au«lio-\  isual  propram  is  only  in 
its  infancy,  liiion  Central  is  lirnily  lonvinced 
of  its  possibilities.  Future  plans  are  andiitious, 
and  are  limited  only  by  the  serious  factor  of  ris- 
ing costs.  m 


SaKKTY  W'lNNF.R  in  I'J-Ui  was  thii  I'arapon  Film 
prodiution  for  Zurich-American  selecleil  l>y  Tim 
Nclional  Committee  on  Filmi  for  Safely. 

Zuricli-AiiiiTicaii    lll^llraM(•«■    ( .oiiipaiiieii 

.Sponsor  \\  iiiniii}:  Slitldilm  Program 

M  In  every  effort  to  eliminate  accidents  whether 
they  occur  al  work,  in  the  home,  or  on  the  street, 
one  obstacle  bulks  larger  than  all  the  rest— the 
"personal  factor"  After  the  automobile  is  made 
safe  to  drive  or  tlie  factory  floor  is  swept  clean 
of  treacherous  grease,  some  eighty-five  \h't  cent 
of  toilay's  accidents  are  caused  by  human  error. 
To  allack  this  central  problem,  the  Zurich-.Vmeri- 
can  Insurance  Companies  (easualtv.  head  office, 
\'A5  S.  I^  Salle  St.,  Chicago  3  I  during  the  past 
twelve  years  has  developed  a  sound  slidefilm 
jfrogram  which  has  become  the  core  around 
which  re-volves  its  entire  industrial  safety  educa- 
tional |>rogram. 

Not  unmindful  of  the  public  relations  value 
which  ils  films  nre  capable  of  garnering  to  the 
company,  Zurich's  primary  aim  is  to  promote 
•Niifelv,  to  cut  down  accidents  of  all  kinds  and, 
as  a  result,  to  n-duce  the  claims  which  accom- 
pjinv  ihein.  Kesulls  of  this  program  are  some- 
what more  i-a«ilv  ilelennined  iH-cnuv  llie  films 
are  shown  regularly  in  com|>anirs  which  Zurich 
insures  for  workman's  compmsalion. 

ruprs  Show    Marked  (iain»   in  Sufelv 

Although  thew  results  have  not  iM-en  Inbulated 
in  anv  exact  staliitical  relationship,  firms  sub- 
jerte«l  to  Zurich's  intense  snfetv  program,  which 
conlinurit  for  Irn  consecutive  months  of  every 
venr,  have  ver>-  often  shown  ■  marked  improve- 
(CONTINUED    ON    Tlir    loi.l.o w I \<.    I'vr.ri 


MOTION   PICTURE 

Ml 

TELEVISION  ART 

Animation  -  Titles 

^reduemr* 

240  EAST  39tk  ST. 
LExinftON   3-7J7I 


KLEARCITE 

TRANSLUCENT    SCREENS 
FOR    REAR    PROJECTION 

Specializing  in  Oufdoor 

Screens  for  Roo^fop  Advertising 

(Sizes  op  fo  50  X  100  feet) 

Indoor  Screens   in   Sizes 
Up  to   17  X  74  feel 

ALL    SCREENS    MADE    TO    ORDER 

Wrife   today   for  brochure 

KLEARCITE  SCREEN  COMPANY 

1428  N.  Orleans  St.  Chicago   10,  III. 


LENS  PERFORMANCE 


OPTICAL    STANDARDS 

I3S0    Nor<h    HiqkUnd    Avanu* 
HOLLYWOOD  Jl 


IMMEDIATE  CASH 


FOR 


CAMERA  EQUIPMENT 

NEED  EYEMOS  (SINGLE  LENS  AND  TURRET). 
MITCHELLS.  aRRIHEX.  DE  IRIES  MH  STAND- 
ARDS AND  HI  SPEEDS  WALLS.  AKELEYS.  CINE 
SPECIALS,  AURICONS.  MAURERS  FILMOS 
ALSO  BALTARS  COOtlES  AND  OTHER  LENSES 
SOUND  STAGE,  LAIORATORY  AND  EDITING 
EQUIPMENT  OF  ALL  TYPES  REQUIRED  PLEASE 
SHIP  INSURED  OR  FORWARD  DESCRIPTIONS 
AIRMAIL     IMMEDIATE    PAYMENT. 

GORDON     ENTERPRISES 

U4]  N.  CAMOIHftA  •   MOITH  MOILYWOOO.  CAt_ 
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For    16mm.    Film  —  400'    to   2000'    Reelj 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold    at    leading    dealen 


Insurance  and  the  Screen: 


(CONTINUED     FROM      THE     PRECEDING     PACE) 

infill  in  tlieir  safi'U  rfcunls.  In  sunie  rases, 
companies  with  a  debit  rating  in  workmen's 
('i>in|M'n>ati(>n  (i.e..  firms  wlios*-  claims  have 
iiiiinunti'il  til  mure  lliuii  |irciiiium  iniincy  paiii  I 
have  sliiwlv  nioNcd  into  tlic  liiack  after  the  in- 
augnraliiin  >>f  Zurich's  cain|)aign. 

This  .sound  record  is  due  to  a  concept  of  safety 
that  embraces  the  pcneral  factors  which  cause 
accidents.  Zurich's  ".Safely  Zone"  aclivilies  op- 
erate on  four  principal  levels.  The  first  three 
are:  to  establish  a  permanent  management-cm- 
ployee  safety  coiniuitlee  and  to  clear  the  work- 
ing site  of  all  physical  hazards:  Industrial  //>• 
f^iene  Kripineerini: — to  control  occujiational 
health  hazards:  Selrrlire  Phiceme.nl — to  match 
the  right  worker  to  the  right  job. 

These  precautionary  measures,  however,  are 
able  to  go  onlv  so  far:  then  a  fourth  phase — 
Safely  Education  is  reijuired.  When  c\er\  thing 
is  done  to  insure  a  safe  working  "c'imale."  the 
man  on  the  job  must  be  taught  what  he  has  to 
do  with  safety.  He  must  be  reminded  that  oil- 
soaked  rags  and  cigarette  butts  do  not  mix:  that 
it  is  better  to  have  the  steel  chip  lodge  in  his 
safety  goggle  than  in  his  eye.  In  short,  he  must 
l)e  exposed  to  a  unified  and  a  continuing  pro- 
gram which  will  make  him  ever-conscious  of  the 
preeminent  role  he  plays.  And  this  is  where  the 
slidcfilin  program  moves  in. 

Sixty   Slidefilins    Now    in    Librarv 

Zurich-American  has  a  library  of  approxi- 
mately sixty  slidefilnis.  probably  one  of  the  most 
complete  collections-  of  its  kind  in  the  countrv. 
A  list  of  the  subjects  carried  includes,  not 
only  industrial  safety,  but  such  topics  as  mental 
hygiene,  recreation,  home  safetv.  cancer,  and 
first  aid. 

Each  nioiith  in  Zuricli-insured  companies  a 
safety  theme  is  selected  and  is  promoted  through 
the  slidefilm.  take-home  folders,  bulletins  to  the 
safety  committee,  and  sprightly  calendars  that 
are  a  constant  reminder  of  the  lesson  contained 
in  the  film. 

Production  of  the  fihns  is  a  joint  effort  of 
tlie  company's  public  relations  staff  and  its  con- 
servation department,  working  in  close  coopera- 
tion with  the  film  producer.  Although  Zurich 
prepares  its  own  scripts,  feeling  that  it  can  do  so 

First  Award  Winner  in  1947  was  this  Alias 
Film  production  for  Zurich-American. 


l')V)  Aw  Mil)  VX'JNNKH  amonp  sound  sliJe/ilms  on 
traffic  safely  uas  this  Paragon  film  production 
for  Zurich-American   Insurance  Companies. 

most  ellicienllv  because  of  its  close  association 
with  the  safety  problem,  the  producer  has  been 
of  invaluable  help  in  refining  the  scripts  from 
the  production  standpoint  to  insure  professional 
i|uality  of  a  high  standard  in  the  finished  film. 
Annual  \X  inner  of  Safety  Awards 

That  this  cooperative  policy  has  been  a  suc- 
cess is  attested  to  by  the  recognition  wliich  the 
films  have  won  from  the  National  SafetN  Council, 
."^incc  1944.  the  only  year  that  has  gone  by  that 
a  Zurich  film  has  not  won  at  least  one  first  prize 
was  1946.  And  in  that  year,  Here's  the  Dope  won 
an  Honorable  Mention. 

Some  first  prize  winners  in  the  industrial 
safety  field  ha\e  been  Man  Handled  1 194-11  :  The 
Firebug,  (1947):  and  Here's  Hoiv  (1949).  Win- 
ners in  recent  years  of  the  traffic  safety  award 
have  been  Destination — Death  (1947);  Auard 
to  the  Wise  (1948)  ;  and  Rough  Riders  (1M9). 

Paragon  Pictures.  Inc..  Evanston,  111.,  is  now- 
producing  for  Zurich  under  a  contract  basis. 
C.  F.  Scheer,  public  relations  director,  heads  up 
general  film  activities  for  Zurich-American  in 
cooperation  with  William  1.  Taylor,  program 
production  manager,  and  John  M.  Sandel.  re- 
search engineer.  ^ 


U.  S.    RhIiIkt  Shows  Koyloii 
Story  to  Retailers"  Salesiiien 

Sponsor:   United  States  Rubber  Company. 
Title:    The  Koylon  Story.  23  min,  color, 

produced  by  Seaboard  Studios. 
M  This  new  film  is  intended  for  retail 
salesmen,  to  show  them  the  best  ways  to 
sell  foam  rubber  Koylon  mattresses.  To 
provide  added  interest  it  is  all  gagged 
up  with  a  running,  but  minor  plot  involv- 
ing a  sexy  looking  model  and  her  roly-poly 
husband. 

Aside  from  that  it  is  a  series  of  selling 
incidents  between  salesmen  and  customers, 
showing  the  best  ways  of  prj-senting  Koy- 
lon mattresses,  foundations  and  pillows. 
Interspersed  are  scenes  showing  the  tap- 
ping of  trees  in  Malaya,  shipment  of  raw 
latex  and  processing  in  U.S.  Rubber  plants. 
Points  for  the  salesman:  Sell  what  the 
customer  is  interested  in-  <'omfort.  health, 
long  wearing  features,  not  just  the  product 
itself — good  as  iirLs.  Jf 


ONLY    BYRON    CAN    MAKE 


our  exclusive  process  Introduced 
in  1945  is  recognized  as  the 
highest   standard   in   the  industry 


byron 

STUDIOS  AND   LABORATORY 

1226  WISCONSIN  AVENUE,     N.W. 
WASHINGTON  7.  DC.        DUPONT  1800 


TRADEMARK    EXCLUSIVE    WITH    BYR 


DOW^  Helps  Preserve 

Ameriea's  No.  1  Resouree 


TREAT 


RIGHT'' 


Thr  ruisT"ln«*noii  piclurr  drvulrii  lo  ihe  wood  pre»er\ulion  indiinlry  ih  "Treat 
Wood  Kinhl."  produred  for  "Di*-  !)«»»  rht-miral  Qimpany  by  Tlie  Jam  Ilanily 
i  >r);ani7utioii.  Filmed  on  lorulion.  lliL.  rol<ir,  xound  motion  pictiirt-  oflTerH 
dramatic  prmif  that  through  proper  um-  of  Don's  wood  preservative  "Penia," 
one  Iree  ran  do  the  trork  of  $ereraL 

There  lit  one  Organization  ■nhich  ran  do  the  work  of  several,  and  it  has 
romphte  farilitieh  for  handling  your  eommerrial  lilm  needh  from  idea  to 
finigheil  p-odurt.  The  Jam  ll.inJy  Organization  offers  nil  these  farililie^. 
Nothing  f>u  -let,  nothing  "farmi-d"  out.  All  from  one  and  all  for  you.  Pleaw 
phone  or  \»  ile  our  office  nearest  you  — 


JAM  HANDY 


\   i  ti  u  u  I  i  /.  u  t  i  o  n  !•     •     Presentation 
Live     Shows     •     Motion     Picture 

S  1  i  d  f  f  i  I  ni  >     •     T  r  a  i  n  i  n  n    Assistant 
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